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Anko MeopzueB, M3nvAHUMeAeH gupekmop
Yanko Georgiev, Executive Director

YBarkaemu nomHuuu,

Jo6pe gowau Ha 6opga Ha bvazapusa Ep!

B HopmaneH maucku geH Hag 30 000 camonema npecuuam
eBponeiickomo He6e. Cmamucmuyume we Bu kakam, ue me
usmuHaBam cpegHo no 46 muauoHa kunomempa gHeBHO — noumu
xunsaga obukonku Ha 3eMHOmMoO kbAGO UAU CMO Nbmu pa3cmMoAHUEMO

om 3emama go AyHama.

3a Hac B "Bvazapus Ep" e ygoBoacmBue
ga cme yacm om masu mpeckaBa akmuBHocm
— ocobeHo npe3 mMau, Hau-xy6aBusm meceu, 3a
nomyBaHe.

Mpe3 masu nporem Bu npegaazame HoBu,
nogobpeHu yecmomu go Hakou om OCHOBHuU-
me HU gecmuHauuu, u no-ampakmuBHu ueHu,
pasbupa ce. OcBeH moBa Beue moxkeme ga
usbepeme MACMOMO Cu Ha camoAnema owe B8
MomeHma, B8 koumo kynyBame 6unema cu —
HanbAHO Be3naamHo.

EcmecmBeHo, Hama ga cnpem gomyk.
B ocHoBama Ha pupmeHama Hu purocodus

cmou egHa-eguHcmBeHa ueA: ga pabomum
HenpekbcHamo, 3a ga HanpaBum Bawemo
nbmyBaHe MakcumaAHO gocmbnHO, ygobHo u
AecHo. 3awomo, kakmo cnomeHax, mo e egHo
om Hal-xybaBume Heuwia B8 »kuBoma. OcobeHo
npe3 nponemma. Taka ue ouakBaume owe
gobpu HOBuHU om "Bwbazapusa Ep". CvBcem
ckopo.

lMo>kenaBam Bu npusmeH nonem!

AHko leopzaueB,
UsnvbaHUmMeneH gupekmop

Dear Passengers,
Welcome aboard Bulgaria Airl

On an average day in May over
30 000 planes cross the European
sky. Statisticians will tell you that
they cover 46 million kilometres

a day - nearly a thousand times
around the globe or a hundred
times the distance from the Earth
to the Moon.

For us in Bulgaria Air it's a pleasure to be
part of this hectic activity — especially in May,
the best month to travel.

This spring we offer you new and improved
flights to some of our main destinations and
more attractive prices, of course. In addition,
you can now choose your seat on the plane
the moment you buy your ticket — totally free of
charge.

Naturally, we won’t stop here. At the root of
our company philosophy there’s one single goal:
to work continuously to make your journey as
affordable, comfortable and easy as possible.
Because, as I've mentioned, it's one of the best
things in life. Especially in spring. So, wait for
more good news from "Bulgaria Air". Really
soon.

| wish you a pleasant flight!

Yanko Georgiev
CEO
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HAN-NMPOrPECMBHOTO
BMW CEPUS1 5 JOCETA.

C TEXHONOrMM KaTo aBTOMaTUYHa QYHKLNSA CTAapT-CTOM, aBTOMWAOT CbC CnvpaYHa GyHKLMS,
BMW head-up ancnnen, BMW Night vision cuctema 3a HOLHO BMXJaHe C pa3no3HaBaHe

Ha newexogun, nHtepHeT n mHoro apyru*, BMW Cepusa 5 CefaH e CbBbpLIEHMAT GanaHc
MeXy OT/IMYHO NOBEAEHME Ha MBTA N TEXHONAOrMKU. TOBa € NOCNEAHNST H MPpUMEpP 3a PagocT
OT WodmpaHeTo. 3a noBeye nHpopmaums nocerere www.bmw-varnacars.bg

BMW Cepus 5 CenaH ce npeanara ¢ BMW Service Inclusive, BKnto4eH B LieHaTa
Ha aBToMoOuna 3a 5 roamHn nan 100 000 kM (KOETO HaCT BN MHPBO).

BMW CEPUA 5 CbC CTAPTOBA LIEHA OT 80 300 J1B.

BMW Eff|C|entDynam|cs

Mo-Hucsk pa3xon Ha ropuseo. MoBeue TBUE OT

Bapna Kapc
9023 BapHa 6yn. ,,Bn. BapHenuuk“ Ne 320, TenedpoH: 052/ 739 860, E-mail: sales@bmw-varnacars.bg

* Hakow oT npefnaraHnTe onummn ca B JOMbAHUTENHOTO o6opyasaHe. OpepTata e BanuaHa no 31.05.2014 r.
MocouenwnTe LeHm ca ¢ BkntoveH C. Mons, 3a noapoGHa opepTa, CBbPXKETE Ce C Hac.



The Magic of Antiquity
and Beauty of Nature
from Burgas Bay

Burgas Municipality in partnership witl

to Strandzha Mountain

h the municipalities of Sredets, Kameno, Primorsko and Malko Tarnovo has

created new attractive packages which offer exciting meetings with ancient history and beautiful nature of the area
enclosed between the Burgas Bay and Strandzha. Tours combine visits of museums, live meeting with millennial
heritage, unforgettable touch to the unique nature acquaintance with cults, usages alive today in the local culture.

* DISCOVER AND SEE ¢ SEE AND DISCOVER ¢
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On the Highway of the Birds b ot s

The Magic of Antiquity

Seven-day tour with a visit to the megalithic sanctuaries Begliktash
and Mishkova niva, thermal complex Aquae Calidae, the Roman city
Deultum, ancient fortresses Rusokastron and Urdoviza, island
monastery "St. Anastasia”, rich museum collections in Burgas,
Malko Tarnovo and Kiten.

Wonders of Nature

Seven-day tour for nature lovers and visit to ancient megaliths, rock
formations, caves and waterfalls, embraced by exotic plants and a
inhabited by disappearing animal species.

Memory of the Seaand River
Full of emotion tour to the island of St. Anastasia, boat trip on
Ropotamo, unusual look to the secrets of the seabed.

On the Trail of the Thracians

Jeep safari through the land of ancient Thracian among sanctuaries
and dolmens. In Asteysk mountain the folklore has kept alive the
legends of Dragons mysteries, associated with megalithic culture.

The Lost World

Romantic walk in Malko Tarnovo and architectural reserve
Brashlyan - an authentic architecture, delicious local cuisine,
forgotten crafts, a beautiful nature and hospitable hosts.

—

Tour of observation of the migration and nesting of birds in the Burgas =
wetlands in the nature reserves Atanasovsko Lake and Ornithological

Center Mandra-Poda.

City of Eighth Augustan Legion Veterans
One-day trip to the ancient Roman colony Deultum — the rich history of .
more than twenty centuries, collected on the shore of Lake Mandra near e, — #

Burgas.

OPERATIONAL PROGRAM
«REGIONAL DEVELOPMENT»

Investing
in your Future!
www.bgregio.eu

Health Path

The cult of mineral waters and health from the famous thermal
center of the antiquity Aquae Calidae to the biggest in Bulgaria
modern outdoor spa - salt pans in the lake Atanasovsko.

Malko Tarnovo Virgin Mary
One-day tour to the Holy Trinity Church in Malko Tarnovo and the
chapel "Virgin Mary" with crowned by Pope John Paul Il icon of
Virgin Mary - patron of the unity of Christians.

Adventures close to the Sea

Diving to the remains of a sunken ship in Kiten or an underwater
chapel from more recent times near Primorsko, kayaking along the
Karaagach river, paraglider-flight over the Sea park of Burgas - for
those to whom adventure is in their blood.

The Ancient Paths to Asteysk Mountain
Seven-days cycling tour through areas, untouched by modern
civilization, beautiful views, Thracian megaliths, Roman tombs and
chapels, scattered everywhere.

By visiting these places, you support the
development and preservation of the area.

Project “The Magic of Antiquity and Beauty of Nature from Burgas Bay
to Strandzha Mountain ”, contract BG161P0001/3.2-02/2011/016 is
implemented with the financial assistance of the Operational Program
Regional Develop! 2007-2013, co-funded by the European Union
through the European Regional Development Fund.

ABTOPU
CONTRIBUTORS

JOOPUAHA PAHKOBA e >kypHanucm om ukoHomuuyeckama
pegakuus Ha meneBusus Bulgaria On Air u Bogew, Ha
aHaAumuuyHomo npegaBaHe Investbook. Mo obpazoBaHue
e duHaHcucm, pabomuaa e B 6arka u cuemoBogHa kvwa,
npegu ga ce Hacouu koM >kypHaaucmukama. Obuua ga
cnopmyBa u caegu Bcuuku meHuc mypHupu ¢ 6ba2apcko
yyacmue.

DORIANA RANKOVA is a journalist from the economic
department at Bulgaria On Air Television and presenter of
the analytical programme Investbook. She has a degree in
Finance, worked in a bank and in an accounting firm before
turning to journalism. She likes sports and follows all tennis
tournaments where Bulgarians participate.

BAAEPU LIEHKOB e 2naBeH pegakmop Ha Temadaily.bg.
HezoBu nybaukauuu ca ce nosBsaBaau B8 BusinessWeek,
Sunday Times, L'Europeo, 24 yaca, CmaHgapm, Tema u
MHO020 gpyau. MiHmepecyBa ce ocobeHo om ukoHoMuka,
meXkgyHapogHa noaumuka, e3uuu u ucmopus. Kozamo He
e 3ag komnlombpa, pasnycka ¢ npusmeau, caywa xapg-
pok u kaacuka uau ueme B8 komnaHusma Ha Alobumusi cu
komapak.

VALERI TSENKOV is the Editor-In-Chief of Temadaily.

bg. His work has appeared in publications such as the
BusinessWeek, Sunday Times, L’Europeo, Standart

News, 24 Hours, Tema, Manager and many others. He
specializes in economics and international affairs and

his areas of interest focus on health, social landscapes,
language and history. When he's not behind the keyboard,
you can find him hanging out in coffee shops with friends,
listening to music on his iPod or relaxing with a good novel
and his cat.



YOU CHOOSE
YOUR SEAT WHEN
YOU FLY WITH
BULGARIA AR

g' | The passengers of the Bulgarian
| national air carrier are already able

; - to book a seat in the plane as soon

m 3 B I/I PATE CAM I/I IVI H CTOTO as they are buying their ticket. You
| no longer need to wait until the online

c I/I c n B.bArAPI/IH EP" registration is open, neither should

you rush to be the first at the check-in
desk. Just choose a seat and tell your

MomHuyume Ha 6bAzapckus HauUOHaneH MSICMO U 20 Cbobuwieme Ha cBos nbmHuyecku travel agent the number. The service
aBuonpeBo3Bau Beue mozam ga pesepBupam azeHm. Ycayzama e beanaamHa. is free of charge.
macmo B8 camonema owe 8 MomeHma Ha no-
kynka Ha Buaema. He e Heobxogumo ga usuak- Ako cme 3akynuau cBos 6uaem om www. If you buy your ticket at www.air.
Bame go omBapsHemo Ha oHAalH-peaucmpa- air.bg, mokeme ga pesepBupame cBoemo msc- bg, you can book your seat by calling
uusima, HUmo ga 6bp3ame, 3a ga cme nbpBu mo ¢ obakgaHe B LleHmovpa 3a 0b6caykBaHe the Customer Service Centre (+359
Ha 2uwemo 3a check-in. Mpocmo xapecaume Ha kaueHmu (+359 2/40 20 400). 2/40 20 400).

JiaCel B HebeTo Hano Codus

Raiffeisen evolution

3aBbpLUEeH KOMIMJIEKC C peoBu KbLuw, aﬂapTaMEHTM n 24 YyacoBa oxpaHa
kB. CumeoHoBO * sofia-sky.com * 088 560 8232 = f Sofia_ Sky



MinomeueH kpegum

Aom 3a meb

¢ cpukcupana AuxBa
Om Bkoswu no-xybaBo Hama!

00 ”

3a nvpBama
20QguHa
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[oguWwHUAM NPOUEHM Ha pa3xogume npu kpegumu 3a nokynka Ha HegBukum uvom e 8 pasmvep Ha 7,05% npu kpegum 8 pasmep Ha*40 000 €Bpo, cpok Ha
usnAaulaHe 15 2oguHu, ¢ BkaloyeHu egHokpamHa makca 3a ynpaBaeHue, eXxee0gHa makca 3a ynpaBaeHue Ha kpeguma, makca 3a uzzomBsHe 'Ha unomeka om
topucm Ha LIKB Afl, dukcupaH AuxBeH npoueHm 4,4% 3a nbpBama 2oguHa u jiAaBaw, AuxBeH npoueHm 6,4% (62308 AuxBe npoueHm (BAM) + HageaBka 1,4%).
06wa gbmkuma cyma 63 705 eBpo U pa3mep Ha meceuHama BHocka 303,96 eBpo 3a nepuoga ¢ GukcupaHa AuxBa u 343,69 eBpo 3a ocmaHaAus nepuog.

CCQ LlenmpanHa KoonepamuBHa banka | 0800 11 400

BakHuam cu mu. | www.ccbank.bg




3acmpaxoBka

[MToMmow, npu hbmyBaHe
B uykbuHa

Cvuvc 3acmpaxoBkama ,,[lomow, npu nomyBaHe B
;, yy)k6uHa” om 3A[1 ,Apmeey” noayuaBame:

- = BucokokauecmBeHo obcay>kBaHe Ha pogHusi e3uk
HaBcsakbge no cBema — 24/7 npu cnewHu cAyvau

- ® /IsannawaHe Ha pasxogume 3a MeguuuHcko obcaykBaHe

U penampupaHe

= 3awuma no Bpeme Ha nbmyBaHus no paboma, 3a
ygoBoAcmBue, 3a obyueHue uau Alobumencku cnopmoBe

= [Tomow, npu 3gpaBocaoBeH npobaem, 3nononyka u
ChewHo 3bboneueHue

= Obe3wemsaBaHe npu 3a2yba, 3a6aBaHe uau kparkba
Ha bazaxk

= 3anAawaHe Ha CyMu 3a NPUYUHEHU Wemu UAU
yBpeXkgaHus Ha mpemu Auua

= [Tokpumue B Hag 200 cmpaHu

BuHa2u ¢ 6ac!

3ACTPAXOBATEAHO
AKLMOHEPHO APY>XECTBO
S 4 p 0

www.armeec.



BUS'NESS BULGARIA
ECONOMY WIN AIR

..CYETA 0O HEBETO

SKY-HIGH VANITY

25 | BAPVIHA FEHYEBA % 20 | BANKAHW3ALATA HA KAAN(POPHNA
ZARINA GENCHEVA /%" CALIFORNIA’S BALKANIZATION




UACAA N AMLIA
FIGURES & FACES

AeBa ca cnecmeHu om 3uMHO noyucmBaHe Ha nbmuwama B8 BvA2apus 3apa-
gu mekama 3uma, CbobWwuU pesuoHaAHUsM MuHucmbp [ecucAaaBa Tep3ueBa
npeg Bulgaria On Air. ToBa e buaa Hau-eBmuHama 3uma om 2aegHa mouka Ha
nbmHama noggpbkka om 2010 Hacam, ymouHu MuHucmbvpbm. CnecmeHume
cpegcmBa we omugam 3a AémHU PeMOHMU Ha hbmuwa. B kpas Ha Asmomo
we 6vbge nycHam B ekcnaoamauus yuacmbkom om mazucmpana "Cmpyma" om
CaHgaHcku go 2paHuuama c Mpuus.

levs have been saved from winter cleaning of the roads in Bulgaria due to the
mild weather, said Desislava Terzieva, Minister of Regional Development, for
Bulgaria On Air. This has been the cheapest winter in terms of road mainte-
nance costs since 2010, the Minister added. The money saved will be used for
summer road repair works. The section of Struma highway from Sandanski to
the Greek border will be put into operation in late summer. ll

Yo

pbCcm Ha mypucmume
no CeBepHomo uepHoO-
mopue ce ouakBa npe3 Ho-
Bus AemeH ce30H, komeHmupa 3a
Bulgaria On Air gou. CmosH Ma-
puHOB, uneH Ha BapHeHckama my-
pucmuuecka kamapa. YBeauuaBam
ce 3anucBaHusma om [epmaHus,
kosmo e Bmopusm Hal-2oAsm na-
3ap 3a bvazapcku mypucmuuecku
nakemu caeg Pycus.

e pbcmbm B pezucmpauuume Ha
HOBu aBmomobuau B Bvazapus 3a
nopBomo mpumeceuue Ha 2014
cnpsMO Cbwus nepuog Ha 2013,
coyam gaHHU Ha eBponeuckama
acouuauus Ha npousBogumenume
(ACEA). CpegHo 3a EC HapacmBa-
Hemo Ha npogaxkbume e 8.4 Ha
cmo.

ihas been the growth in registrations
of new passenger cars in Bulgaria
for the first quarter of 2014 com-
pared to the same period of 2013,
according to figures from the Euro-
pean Automobile Manufacturers As-
sociation (ACEA). The average EU
growth of sales is 8.4%. ll

growth in the number of tourists
visiting the northern Black Sea
coast is expected in the new sum-
mer season, commented Associate
Professor Stoyan Marinov, member
of the Varna Tourist Chamber, for
Bulgaria On Air. There is increasing
interest from Germany, the second
largest market for Bulgarian tourist
packages following Russia. ll
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AeBa gocmuzam 3agbakeHusma Ha HauuoHanHama eaekmpuuecka komnaHus, Cb0o6-
wu AHzen BoxkunoB, 2anaBeH usnbAHUumMeAeH gupekmop Ha "ObeguHeHu eHepaulHu
mop2oBuu”, npeg "OeHam On Air". Cnopeg BokunoB goazoBeme Ha gbprkaBHomo
gpykecmBo ca 8 mpu gpynu: kbm banku, koM Boa2apckus eHepaueH XOAguHe U pas-
AUYHU HeusnaameHu cymu kom gocmaBuuuu. Cnopeg BoxkunoB egHo om Bv3morkHu-
me peweHus Ha kpusama B eHepa2uUHus cekmop e ga ce npeHaco4yu USAOMO Npo-
u3BogcmBo om enekmpoueHmpanume "Mapuua Mamok 1" u "Mapuua Namok 3" kbm
Typuus, kegemo ueHume ca no-Bucoku.

levs is the amount of debts of the National Electricity Company, said Angel Bozhilov,
CEO of United Energy Traders, for The Day On Air. According to him, the debts of
the state-owned company can be divided in three groups: to banks, to the Bulgarian
Energy Holding, and various unpaid amounts to suppliers. According to Bozhilov, one
of the possible solutions for the crisis in the energy sector is to redirect the whole
production of Maritsa East 1 and Maritsa East 3 TPPs to Turkey where prices are
higher. &




bvA2apuda e MH020
koHkypeHmHa cmpaHa

Mep KOmMHezop, npe3ugeHm u uanbAHUMeAeH gupekmop Ha Swissport, npeg Bulgaria On Air

Tekem AOPWAHA PAHKOBA | Qomoepadus SWISSPORT, BULGARIA ON AIR

M-H lOmHezop, gHewHama zeonoAumu-

uecka cumyauus e geaukamHa — He camo J—— SAFEMARSA ST
Ykpaii B T E . --f"ﬂ'-"-"‘!:-\ lOmHezop e npeaugeHm
pauha, HO u bpasuaus, Typuus, Ezunem, J./ b N = U 2AaBeH U3NbAHUMENeH
Cupusa. Kak ce ompa3sBam me3u koHpau- Fu ; = gupekmop Ha Swissport
kmu Ha Bawusa 6usHec? U Ha uHgycmpuama LT S Group — cBemoBHus
kamo uano? T \ Augep B8 o6racmma Ha

8 .
Kamo onepamop Ha3eMHO 06cAykBaHe Ha atuauliosrume yeayau

MHOoXkecmBo meXkgyHapogHU Aemuwia, 3a Hac
moBa e exkegHeBue. Kpusama 3a Hac gouge
owe c baHkpyma Ha Swiss Air. Mpe3 20guHu-
me cmaHaxme cBugemeAu Ha Hal-pasAuYHU
Hewacmus, busHecbm HU uma Bb3xogu u nage-
Husi. BaxkHomo e, ue ymeem ga ce aganmupamve
kbM pasauuHume cumyauuu Ha hasapa u ga ce
BvacmaHoBsaBame makcumanHo 6bp30 caeg us-
HeHagu.

MuHanomo Aamo npugobuxme koHky-
peHma cu Servisair. Uma au meHgeHuua kom
cAuBaHus, kom koHcoaugauus Ha nasapa?

Mucas, ue ga. Hue cme 2oaam uzpau, one-
pupame B okonao 45 pasauyHu gbpr>kaBu, Ha nou-
mu 270 Aemuwa no usA cBsm, ¢ okono 55 000
caykumenu. 3Byuu kamo BHywumenHa komna-
Hus, HO BcobwHocm umame okono 5% nasapeH
gan. ToBa o3HauaBa npocmo, ye nas3apbm e
MHO20 ppazmeHmupaH, maka ye koHcoaugauus
e HykHa. Hue cbc cuzypHocm we ce paswu-
pum B 6Ausko Gbgeule, Ho nopBo mpa6Ba ga
npukalouum npugobuBaHemo Ha Servisair. Oco-
6eHO HU uHmepecyBam pacmsawume nasapu 8
A3sus u bauskus usmok.

MuHanama 2oguHa Swissport noayuu 3a
nemu nbm Hazpagama 3a Hall-gobop kapzo
azeHm. O6cay>kBame moBapu 3a Hag 4 Mu-
AUOHa moHa 2oguwHo. ToBa Au e Hall-goxog-
Hama yacm om 6u3sHeca Bu?

He HenpemeHHo. [OHec kapzomo e egBa
20% om obwus Hu bBusHec, ocmambkbm ce
naga Ha HazeMHomo obcAykBaHe. B Hezo Hue
ocvwiecmBsaBame npoBepkama Ha nbmHuuume
u yekupaHemo um, onepupamMe C AemuuiHama
mexHuka, nokpuBame u cuzypHocmma. Taka
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ye kapzomo e camo uyacm om komnaHusma.
ObukHoBeHO mo e 3a npeghoyumaHe, kozamo
ukoHomukama ce pas3BuBa gobpe. Ho kozamo
ukoHomukama e B cmazgHauus uau cnag, kap-
20mo He e moakoBa npuBaekameaHo, 3awomo
uma noBeue pukcupaHu pasxogu.

MomHuuyume oveBugHo cmaBam Bce no-
B3uckameAHu - pesayamam Ha kpusama Au e
moBa, uau npocmo epekm om uoBewkama
npupoga?

Xopama Aemsm Bce noBeue, u kom Bce
noBeue pasauuHu gbpxkaBu. Kakmo npu Bceku
paspacmBauw, ce busHec, kaueHmume cmaBam
Bce no-B3uckamenHu. Hue obcaykBame Bcuu-
ko: om kaacuueckume npeBo3Bauu npe3 uap-
mupu go HuckoblogkemHu komnaxuu. U Bcuu-
ku cmaBam Bce no-B3uckamenHu. OHec Bceku
ucka Hucka ueHa, a B 3amsHa Ha masu Hucka
ueHa ga noayuu "Poac-Pouc". Ho moBa e uacm
om pa3Bumuemo Ha busHeca u Hue ce cmpe-
MuM ga pabomum maka, Ye ga € om noA3a 3a
Bcuuku.

MHozo komnaHuu B aBuauuoHHus cek-
mop opasaxa 6logkemume cu 3apagu kpu-
3ama. OuakBame Au HOBu cmauku kamo cko-
powHama B Lufthansa?

CneuuaAHoO AemuwiHUSM BusHec e ¢ MHo-
20 AICHO u3paseHa npodcvlosHa cpega. Vimame
cuHgukamu Ha Bcsiko Aemuwie, kogemo onepu-
pame. EgHa om ocHoBHume Hu komMnemeHuuu e
ga ce gozoBopsme ¢ me3u cuHgukamu. imanu
cMe Hakou cmauku, BeposmHo we uma u B 6vo-
geuwe, Ho ce onumBame ga pvkoBogum busHeca
no Hau-gobpus BvamodkeH HauuH. OueBugHo,
kozamo ukoHomukama He e B pasuBem, puc-
kom om cmauku ce noBuwaBa. Kozamo npa-
Bum no-manko napu, e mpygHo ga yBeauuaBamve
3anaamume — Ho ce onumBame ga ynpaBasBa-
Me upe3 KoHCceHcyc.

Heka nozoBopum manko 3a Gbaz2apckus
na3ap. Onepupame myk, cmamame Au, ue

Boazapua npegnaza koHkypeHmHa 6usHec
cpega 3a aBuokomnaHuume?

Cmsamam, ue Boazapus e MHoz20 koHky-
peHmHa cmpaHa. XapecBam Haznacama Ha
xopama myk. Te no npaBuno ca MHO20 gobpe
obpasoBaHu, ¢ gobpu MaHuepu. CmpyBa mMu ce,
Yye umam Haznacama "moxkem ga 20 HanpaBum",
u BuHazu ca gpy>kealobHu. ToBa noka3sBa u Auu-
HUSM Mu onum, a u onumbm Ha koAne2aume mu,
koumo >kuBesm myk. Koezamo nonumam camu-
me 6ba2apu, me Hakak cu nogueHsBam ycayXk-
AuBocmma u Alobe3Hocmma Ha CbHapogHUUU-
me cu. Taka ue HaucmuHa ce pagBam, ye cme
myk u npaBum busHec. imame 220 cayxkumenu
B Codus. bux uckan ga paswupum npegaazaHu-
me ycayau, maka ye we npogorkum ga uHBec-
mupame B Boazapus.

KakBu ca npegumcmBama om pa6oma-
ma ¢ 6ba2apcku komnaHuu?

MNMpegumcmBama ca, ue xopama ca no-2bB-
kaBu, u ue uma MHo20 Bb3amokHocmu. Om ze-
ozpadcka enegHa mouka moBa e eguH gobpe
pasnonokeH nasap, maka ue BsapBam, ue we
Bugum pacmexk 8 Bvoazapus 8 6Au3ko Gogeule.

Koa e npegnoyumaHama Bu gecmuHa-
uua?

Om 2negHa mouka Ha busHeca, bux kaszan
A3us. B gobpomo cmapo Bpeme umawe MHO20
mbp2oBusi mexkgy Asus u CeBepHa Amepuka,
mexXkgy Asus u EBpona. A ceza Bukgame egHa
HenpekbcHamo HapacmBauwia mbp2oBus Bbmpe
B camama Asus. Taka ue 3a Hac e 3agbaXku-
meAHO ga npucbcmBame mam B 6vgewe. baus-
kusm usmok cvbwo e BakHa gecmuHauus 3a
Hac — eguH mpygeH nasap, cArokHa kyamypa,
Ho kamo 2nobanHa komnaHus Hue mpsbBa ga
cBukHem ga ce cnpaBsme u ¢ 2onemu npegus-
BukamencmBa.

MHaue om AuuHama 2aegHa mouka Ha Hop-
Bexkeu a3, ecmecmBeHo, npegnoyumam ga no-
myBam go poguHama cu — 3a cku u puboaoB 8
CeBepHa HopBezaus. M
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Bulgaria is a Very
Competitive Country

Per Utnegaard, president and CEO of Swissport,

talks to Bulgaria On Air

By DORIANA RANKOVA | Photography SWISSPORT, BULGARIA ON AIR

Mr. Utnegaard, the geopolitical situation
is quite shaky today - not only Ukraine, but
in Brazil, Turkey, Egypt, Syria. How do these
conflicts affect your business and the indus-
try as a whole?

Being a ground handler at many different
international airports is a day job for us. We ex-
perienced a crisis when Swiss Air was ground-
ed. We have had different kinds of disasters
throughout the years and our business goes up
and it goes down. What is important is that we
are able to adapt to different market situations
and recover as soon as possible after a sur-
prise.

Last summer you acquired your competi-
tor, Servisair. Is there a trend of mergers in
the market?

| believe so, yes. We are a large player, op-
erating today in about 45 different countries, al-
most 270 airports worldwide, with about 55,000
people. It sounds like we are a big company,
but we only have approximately 5 percent of the
total market. That means it is a very fragmented
market and we are driving it to consolidation.
We will definitely expand in the near future, but
first of all we need to complete the big acquisi-
tion of Servisair. We are particularly interested
in the growing markets in Asia and the Middle
East.

Last year, Swissport received, for the fifth
time, the Air Cargo Handling Agent of the
Year Award. The cargo that you handle ac-
counts for more than 4 million tons. Is it the
most profitable part of the revenue chain?

Not necessarily. Today cargo is only 20 per-
cent of our total turnover and the remaining 80
percent is ground handling. In ground handling
we do passenger check, aircraft handling, we
run launchers, we do security as well, so cargo
is just a part of the company. And cargo is nor-
mally more preferable when the economy is re-
covering and going well. When the economy is
stagnating or declining, cargo is less preferable
because there are more fixed costs.
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compliment:

The passengers are becoming more de-
manding, is it because of the crisis or is it
just human nature?

People tend to fly more and more. There are
also new countries to fly to and as with any ex-
panding business, the customers are becoming
more and more demanding. We handle every-
thing from typical legacy carriers, charters, low
cost carriers - and everyone is becoming more
and more demanding. | think everyone would
like to have a low cost price, but they expect to
get a Rolls Royce out of the low cost price.

This is part of the development, and we try
to create a win-win situation for all the different
customers we are supplying our services with.

Many companies in the airline industry
have cut their budgets because of the crisis.
Do you expect more strikes such as the re-
cent one at Lufthansa?

The airport industry is a union environment,
we have unions in every single airport we oper-
ate in. We see this as one of our core compe-
tences to deal with unions. We have had some
strikes, probably there will be some strikes in
the future as well, but we try to manage in the
best possible way. Obviously when the economy
is difficult, then the risks for strikes increase.

SINCE 2007 Per H. Utnegaard has been the President and
CEO of the Swissport Group — the world leader in the avia-
tion services field.

When we make less money it is difficult to in-
crease the salaries but, we try to manage by
consensus.

Let’s talk a little bit about the Bulgar-
ian market. You operate here, do you think
Bulgaria has a competitive business environ-
ment for airlines?

| think that Bulgaria is a very competitive
country. | like the attitude of the people here.
They tend to be very well-educated, to have very
good manners. | believe they have the attitude
of we can do it, and they are always friendly.
That is the experience | have had myself and
what | have been told by my colleagues who live
here. When | ask Bulgarians, | think they tend
to underestimate the service and the kindness
of their country-fellowmen. So | really like be-
ing here, like having the business. We have 220
people employed here in Sofia. We would like to
expand our service offering and we will continue
to invest in Bulgaria.

What are the advantages of working with
Bulgarian companies?

The advantages are that people tend to be
more flexible, and there are plenty of opportuni-
ties. From a geographical point of view, it is a
well-situated market and | believe that we will
see more growth coming out of Bulgaria in the
near future.

What is your most preferred destination?

From a business point of view, | would say
Asia. In the old days there was a lot of trade
between Asia and North America, Asia and
Europe. And what we see now is that there is
increasing trade intra-Asia. So, for us it is ab-
solutely a must to be there in the future. The
Middle East in also an important destination for
us - a difficult market, different culture, but for
us to be a global company, we need to tackle
big challenges as well. From a private point of
view being a Norwegian, of course, | enjoy going
back to my own country to do skiing and also
fishing in the northern part of Norway. l
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TEPMWHAA 2 HA AETWULLLE BAPHA - HAIN-3HAYIMO
CbbTIE HA BAPHA B OBAACTTA ,,UIKOHOMUKA 1 BUSHEC*

,Opanopm Tyud Cmap Ebpnopm MeHugkmoHmM*
AL noayyu Hagpaga 3a Hal-3Ha4uuMomo cbbumue
Ha epag BapHa 8 obrnacmma ,MkoHomuka u busHec”
¢ omkpuBaHemo Ha HoBuAa nomHuuecku mepmu-
HaAn Ha Aemuwe BapHa - Hal-2onsmama uHBecmu-
uus Npe3 NOCAegHUME gecemuHa 20guHu. BpbuBa-
Hemo Ha Haspagume ce opezaHusupa 8 pamkume
Ha npoekma ,BPEME:BAPHA", ocowecmBaBaH
cvBmecmHo om ObuuHa BapHa u MkoHoMuuecku
yHUBepcumem - BapHa. Hazpagama 6e BpoueHa
om Auaust XpucmoBa - Hupekmop Ha [dupekuus
,ObpasoBaHue, Maagexkku gedHocmu U cnopm® Ha
Oumumop KocmaguHoB - Jupekmop Ha aemuwie
BapHa.

Mo Bpeme Ha uepemoHusama, kosmo ce npoBege
Ha 22 mapm B8 MkoHomuuecku yHuBepcumem Ba-
pHa, bAxa HagpageHu obwo 16 cobumus, onpege-
AeHU kamo Hal-3HauumMu B pasauuHu obaacmu Ha
obwecmBeHus »kuBom Ha epaga.

OcBeH Hagpagama B obracmma ,/koHomuka u bus-
Hec", TepmuHan 2 beuwe U oCHOBeH npemeHgeHm
3a npusa ,Cobumue Ha 2oguHama - BapHa 2013°,
3a koemo ce cocmesaBam Bcuukume 16 cobumus.
HoBuam nomHuuecku mepmMuHan 6e omkpum mop-
»kecmBeHo B [leHa Ha BapHa. Obwama cmodHocm
Ha uHBecmuuuama Ha ,Ppanopm Tyux Cmap Ebp-
nopm MeHugkmoHmM* ALl B8 TepmuHan 2 u cBop-
3aHama ¢ Heeo uHbpacmpykmypa e Hag 75 MAH.
AB. M3zparkgaHemo Ha mepmMuHana € om Cbulecm-
BeHo 3HaueHue 3a pasBumuemo Ha epag BapHa u
mypucmuueckama uHgycmpus no ceBepHomo Goa-
2apcko YepHomopue.

Mpe3 MuHanama 2oguHa onepamopbm Ha Mopcku-
me Aemuuia NoAyYu Hagpagama 3a Hal-3Hauumo
cvbumue Ha BapHa omHoBo B8 obaacmma ,Mko-
HoMmuka U Bu3Hec" 3a yCnewHOmMo U3NobAHEHUE Ha
npoekma ,PexabuAaumauusa Ha nucmama Ha Aemu-
we Bapra“.

TERMINAL 2 AT VARNA AIRPORT — THE MOST SIGNIFICANT
EVENT IN VARNA IN THE SECTOR “ECONOMY AND BUSINESS”

Fraport Twin Star Airport Management AD received
the award for the most significant event in Varna
in the sector “Economy and Business” for opening
the new passengers’ terminal at Varna Airport. The
award ceremony was organized in the frame of the
project “TIME: VARNA', a joint initiative of Varna Mu-
nicipality and the University of Economics - Varna.
The prize was awarded by Lilia Hristova - Director
of “Education, youth activities and sport”, represent-
ing the Municipality of Varna to Mr. Dimitar Kostadi-
nov, Director of Varna Airport.

During the ceremony which took place on 22nd of
March at Varna University of Economics, 16 events
received prizes in different sectors important for
the public life in Varna. Besides the award in the
sector “Economy and Business”, Varna Airport’s
Terminal 2 as a main competitor for the distinction
“Event of the Year - Varna 2013” for which all 16
events were eligible.

The new passengers’ terminal at Varna Airport was
inaugurated on the day of Varna - August 15th, 2013.
The total amount of the investment of Fraport Twin

Star Airport Management AD in Terminal 2 and the
related infrastructure is over 75 million BGN - the
biggest investment in the last decades. The con-
struction of the new terminal is of utmost importance
for the development of the city of Varna and the tour-
ism industry of the Northern Black Sea Coast.

Last year, the operator of the sea coast airports also
received an award for the most significant event in
Varna in the sector “Economy and Business” for
the successful implementation of the project “Re-
habilitation of Varna Airport Runway.”
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BULGARIA

N AIR

BUSINESS
IDEAS

ToBa e mou: yoBekom B cuBusi, Heocobe-
HO MogeH kocmlom, cbC cmbpyawa om ge-
cHus gkob bymunka ¢ MuHepanHa Boga. Oc-
BeH moBa Hocu spkouepBeHa BpamoBpv3ka u
CUHs pu3a, a 8 mankomo cu gkobue e nbxHan
naacmacoBa xumukanka 3a nemgecem ueHma.
Hama Bug Ha voBek, om ko2omo 3aBucsm cbg-
6ume Ha MUAUOHU Xopa U MuAuapgu goaapu. Ho
€ mouHo makwvB.

TUM APEVNBbP E AEFEHOAPEH puckoB
uHBecmumop u eguH om Hal-2onemume G
bpaHwa. U, Hakak mexkgy gpyzomo, ce onumBa
ga npaBu u nonumuka. CvBcem Hackopo - Maa-
ko npegu ga ce omnpuwsm ,aBmoHomMHume”
HacmpoeHus B8 Kpum, no-kbcHo BbB BeHeuus u
Ansicka, KamanyHus, CapguHus u kbge Au owe
He - mou puHaHcupa kamnaHus 3a pedepeHgym
3a pasgensHe Ha KaaudopHus Ha wecm omgen-
HU wama.

3a MHO3uHa nogobHa uges uszaexkga
mBvpge cmpaHHa u gake HaaygHuuaBa. Bobs-
MOXHO Au e 3gpaBusm pasym ga pbvkoBogu
eguH uoBek, koumo ucka ga yHuwoxXu wama
KaaudopHus, 3a ga 2apaHmupa cBobogama Ha
CuauuueBama goAuHa? BcbwHocm He bop3au-
me ¢ oueHkume. Heka nvpBo Bugum 3a kozo
cmaBa gyma.

Tumbmu [pelunbp € OcCHoBameA U MeHu-
gkop Ha Draper Fisher Jurvetson. Vigesma my ga
u3noA3Ba ,BupyceH mapkemuHz” upes basupaHa
B uHmepHem eAekmpoHHa nowa npegwecmBa
ycnexa Ha komnaHuu kamo YahooMail, Hotmail u
BvbAzapckume uM aHano3u kamo abv.bg.

Opelnvp e uneH Ha bopga Ha gupekmo-
pume Ha ¢upmu kamo DoAt, Glam, Meebo,
Prosper, SocialText, DFJ Plug ‘N Play. CBvp-
3aH e ¢puHaHcoBo c ycnexa Ha Beue ymBovpge-
Hu mapku kamo Skype, Overture.com, Baidu,
Parametric Technology, Hotmail, Preview Travel
U MHO20, MHO20 gpyau.

Tum cmapmupa cBosma meXgyHapogHa
mpexka 3a puckoBu uHBecmuuuu DFJ Global
Network ¢ oducu B8 30 epaga no ueaus cBsm.
Tou 3aema 52-o0 macmo B kaacauusma Ha Hal-
BAausmenHume 6uBwu cmygeHmu Ha XapBapg
u 7-o macmo B The Midas List, npecmwkHama
kaacauus Ha cnucaHue Forbes.

Mpe3 2008 6e o06sBeH 3a ,BuHasu N21”
(Always-On #1) kamo Hau-ycnewHusi peaau3sa-
mop Ha npoekm ¢ puckoB kanumaa. YaeH e Ha
Pekmopckus 6opg Ha Harvard Business School.
LLle cnpem gomyk, 3awomo omauvusma my ca
monkoBa mMHo20, ue puckyBame ga He Bu ka-
>kem Hau-BaxkHomo Ha Hezo.

BEAMKUAT UHBECTUTOP. Ceza zonama-
ma uges Ha Tom [peunvp e - Hu noBeue, HU no-
mManko — ga cnoxku kpas Ha KaaudopHus, Hau-
6o2amus uamexkgy 50-me amepukaHcku wamu,
geBemama Hau-2onsma ukoHomuka B cBema,
no-moz2bwia om me3u Ha Pycus, VHgus, IOXHa
Kopes uau Mekcuko. KaaudopHusa uma no-mHo-
206poUHO HaceneHue om KcnaHus, no-zoadama

mepumopusi om FepMaHus... U NO-20AIM gbA2
om WHgus. Macmomo usaaexkga baazocroBeHo
om Boea — ¢ xuasga muau BeaukonenHu naaxko-
Be, ¢ 2bCmu 20puU, NAOGOPOgHAa 3eMs U MONbA
kaumam, ¢ oepomHu 2pagoBe.

Bonpeku moBa ukoHomukama 6ykcyBa,
dupmume daaupam u wamovm e npeg pasum
¢ blog>kemeH geduuum om 330 MApPg. gonapa.

Cnopeg HApeunvp npuyuHama 3a moBa e
Aowomo ynpaBaeHue Ha wama u HepaBHomep-
HOMO pasnpegeAeHue Ha npousBogcmBeHume
MOWHOCMU U UHMEepecume Ha HaceAeHue.
Emo 3awo mou ¢uHaHcupa uHuuuamuBa 3a
pasgensHemo My Ha "LLlecm KaaudopHuu" — u
ce HagsBa ga Bkalouu Bvnpoca BvB Boma 3a
npegcmaBumenu B KoHezpeca npe3 HoemBpu.

CMOPEL "MAAHA OPENMbLP" 6bgewume
wecm HoBu wamu we ca: IOkHa KaaudopHus
(CaH [Auezo naloc OpuHgk KayHmu), 3anagHa
KanudopuHs (Aoc Amkenuc u CaHma Bapba-
pa), LeHmpaaHa KaaudopHus (Beukopcdulng u
OpesHo), CuauuueBama goauHa (Can QpaHuu-
cko u CaH Xoce), CeBepHa KaaudopHus (Cakpa-
meHmo) u HkedepcovH (IOpuka u PeguHe).

"3awo puHaHcupam mo3u npoekm Au?", no-
numa Hackopo Opeunbp no Bloomberg TV. "3a-
womo Hau-cmpawHOmo Hewo Ha mo3u cBsm
ca MoHonoAnume. MoHonoanbm BbB Baacma
03HauaBa, ue mu npubupam Hau-MHO20 Nnapu,

Humo eguH npoekm
B cBema, kodmo

e B cocmosdaHue

ga npuBaeue
uHBecmuuuu, He
MOXKe ga ce Hapeue
HaAygHuUual

noAayyaBaw Hau-manko u Hau-HekauecmBeHu
ycayeu. KanugpopHus e wambm ¢ Hau-Bucoku
pasxogu 3a obpasoBaHue, Ho no kauecmBo Ha
obpasoBaHuemo cme Ha 46-0 macmo. Kaaugop-
Hus omgeAs Hau-MHo20 cpegcmBa 3a 3amBo-
pume, HO e ¢ Hal-Bucok npoueHm npecmbn-
Hocm... Y>k HU ynpaBasBam gobpu noAaumuuu,
HO Hewama He BbpBsm. BcvbuwHocm BopBam,
HO NO cnupanama HagoAy. 3awomo umame Mo-
HonoA Ha Baacmma... Camo B ycaoBusma Ha
npska gemokpauus u ucmuHcka koHkypeHuus
xopama noAyyaBam gobpu ycAyau U naawam
cnpaBegAuBu ueHu”.

JAOPN N C TASN APTYMEHTALINA MHO-
3U1HA 20 0658s8am 3a Ayg. "3awo ga coM Ayg?
Humo eguH npoekm B cBema, koumo e B cbe-
mosiHue ga npuBaeue uHBecmuuuu, He Moxke
ga ce Hapeue HanygHuuaB”.

Opeunbp e mpemo nokoneHue puckoB uH-
Becmumop, a gago My BcbwHOCM € U3MOYHU-
kbm Ha nopBume cepuo3Hu BaoXkeHus B Cuau-
uueBama goAuHa, gaau cmapm Ha nuoHepume
B8 Mekama Ha Bucwume mexHoaozuu. ,Ako npu
MeH gouge Hskou, 3a ga Mu cnogeau, ye ucka
ga Aemu go Mapc, a3 He ka3Bam: ,To3u e ayg!”.
Bmecmo moBa ce 3amucaam kou 6u Mozba ga
My NOMOZHe, 3a ga cmugHe go Mapc”.

3a ga uma kou ga nomaza Ha camus Tum,
mou uHBecmupa 20 MAH. gonapa 3a cb3gaBa-
Hemo Ha ,YHuBepcumem Ha lepoume [peu-
nop” B8 CaH Mameo, B CuauuueBama goauHa.
Tam yuyam maagu u Aygu 2AaBu Ha Bv3pacm
18-28 20guHU — B Hewo cpegHO MeXgy hog-
2omBumenHa wkoaa 3a Yoacmpulm u mazboc-
Huueckomo yyuAuwe "Xozyopmc" om pomaHu-
me 3a Xapu Momuvp. LLecmcegmuyHuam kypc
cmpyBa $950, kamo noBeuemo cmygeHmu
¢duHaHCcupam obyueHuemo cu upe3 nonyasp-
Homo B CALL crowdfunding: nyckam o6sBa 8
UHMepHem u mopcsm gpebHu uHBecmumopu,
koumo ca 2omoBu ga a2u Hacvpuam. Vau nvk
3anAawiam ¢ aamepHamuBHu Baaymu - kamo
B6umkouH Hanpumep.

L;LOnmumucmume cbwecmByBam Ha mo3u
cBsm c egHa eguHcmBeHa UeA - 3a ga ce CAyY-
Bam Beauku Hewa“, paska3Ba 55-zoguwHu-
am Opeunvp B uimepBlo 3a The Los Angeles
Times. ,[lecuMucmume ca Heobxogumu, 3a ga
npoBepsBam Bcsko Hewo no gBa nbmu. Ho
HUMO eguH necumucm He e CcBbpwuA HUWo
nonesHo. BcowHocm cmamam, ue Beaukume
Hewa ce cAyuBam, 3awomo Hakou onmumucm
ce e okasan manko Ayg"“.

EkcueHmpuyHusm uHBecmumop goceza e
Baoxkua napume cu B8 npoekmu, koumo Beue ca
2A06anHO nonyasipHu - kamo 3D-npuHmepume,
GPS-cucmemume u mexHoAO2USMa Ha gPOHU-
me. Tou ocuaypu cepuo3Ha cyma 3a npousBo-
gumenas Ha eaekmpomobuau Tesla Motors, Ha
Hez2o gbAkam cmapma cu 2A06aAHO HawyMe-
AU Beue umeHa kamo Twitter u Skype. Ha Hez2o
PobuH Au gbaku u Hauaanomo Ha npoekma cu
Baidu (kumauckus BapuaHm Ha Google). M
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California’s
Balkanization

When you're a hammer, everything looks like a nail, when you're
a venture capitalist, everything looks like a business: this, in

short, is Tim Draper’s credo

By VALERI TSENKOV / Photography SHUTTERSTOCK, ARCHIVES

That's him: the man in the grey, not particu-
larly fashionable suit, a bottle of mineral water
sticking out of his right-hand pocket. Besides this,
he is wearing a bright red tie and blue shirt. In
his breast pocket he has stuck a plastic biro that
cost 50 cents. He does not look like a person on
whom the fate of millions of people and billions
of dollars depend. But that's exactly who he is.

TIM DRAPER IS A LEGENDARY venture
capital investor and one of the biggest in the
business. And, somehow along the way, he also
tries to be active in politics. Quite recently — just
before the “autonomous” moods were unleashed
in Crimea, and later in Venice, Alaska, Catalo-
nia, Sardinia and in all sort of other places — he
financed a campaign for a referendum to split
California into six separate states.

To many people, such an idea seems rather
odd, and even crazy. Can a man who wants to
destroy the state of California in order to guar-
antee the freedom of Silicon Valley be guided
by common sense? But let’s not rush to a deci-
sion. Let’s first see who we are talking about.

Timothy Draper is the founder and manager
of Draper Fisher Jurvetson. His idea to use “vi-
ral marketing” in web-based email precedes the
success of companies like YahooMail, Hotmail
and their Bulgarian analogues such as abv.bg.

Draper is a member of the board of direc-
tors of companies like DoAt, Glam, Meebo,
Prosper, SocialText, and DFJ Plug ‘N Play. He is
financially connected to the success of estab-
lished brands like Skype, Overture.com, Baidu,
Parametric Technology, Hotmail, Preview Trav-
el, and many, many others.

Draper started his international network of
venture capital funds, DFJ Global Network, with
offices in 30 cities worldwide. He occupies 52nd
place in the ranking of the most influential Har-
vard alumni and seventh place in the Midas List,
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ment:

the prestigious ranking of Forbes magazine.

He was named Always-On #1 top venture
capital deal maker for 2008. He is a member
of the Board of Rectors of the Harvard Busi-
ness School. Let’s stop here, because he has
so many distinctions that we risk not telling you
the most important thing about him.

THE GREAT INVESTOR. Tim Draper's new
big idea is — neither more nor less — to put an
end to California, the wealthiest U.S. state and
the world’s ninth largest economy, more powerful
than that of Russia, India, South Korea or Mexico.
California has a larger population than Spain, a
larger territory than Germany and a larger debt
than India. The place seems blessed by God
— with thousands of miles of superb beaches,
dense forests, fertile soil, and a warm climate.

Despite this, the economy is stalling, com-
panies are going bust and the state is facing
bankruptcy with a budget deficit of $330 billion.

According to Draper, the reason for these
problems is bad management of the state and
the uneven distribution of the production capaci-
ties and interests of the population. This is why
he is financing an initiative for its split into “Six
Californias” and hopes to include the issue in

Who says I'm
crazy? Not a
single project in
the world that is
able to attract
investments can
be called crazy
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the vote for the representatives of Congress
next November.

ACCORDING TO THE “DRAPER PLAN" the
future six new states will be: South California
(San Diego and Orange County), West Califor-
nia (Los Angeles and Santa Barbara), Central
California (Bakersfield and Fresno), Silicon
Valley (San Francisco and San Jose), North
California (Sacramento), and Jefferson (Eureka
and Redding).

"Why am | financing this project?" Draper
recently asked on Bloomberg TV. "Because
the worst thing on earth are the monopolies.
Monopolies mean that we now spend the most
and get the least. We spend among the most
for education and we’re 46th in education. We
spend among the most for prisons, and we are
among the highest recidivism rates ... So the
status quo is failing. And there have been some
very good people running California, governing
California. So it must be systemic. At best, the
system seems to be on a spiral down. At worst it's
a monopoly, and in a monopoly, they can charge
whatever they want and provide whatever service
they want. In a competitive environment, people
get good service and they pay fair prices.”

EVEN WITH THIS REASONING, MANY de-
clared him crazy. “Who says I'm crazy? Not a
single project in the world that is able to attract
investments can be called crazy.”

Draper is a third generation venture capital-
ist, and his grandfather was actually the source
of the first major investments in Silicon Valley
which gave the start to the pioneers in the mec-
ca of high technologies. “If somebody comes
and tells me that he wants to fly to Mars, | don’t
say 'This guy’s crazy!' Instead | try and think who
could help him get to Mars.”

Draper invested $20 million in the crea-



tion of the Draper University of Heroes in San
Mateo, Silicon Valley. Young and bright young
people aged 18-28 are studying there — in some-
thing in between a preparatory school for Wall
Street and the Hogwarts School of Magic from
the Harry Potter novels. The six-week course
costs $950, most students finance their educa-
tion through the popular crowdfunding: placing
an ad on the Internet and looking for small in-
vestors who are willing to encourage them. Or,
they pay in alternative currencies, like bitcoins,
for example.

“Optimists exist in this world with one sole
purpose — to make great things happen,” the
55-year-old Draper said in an interview with the
Los Angeles Times. “Pessimists are needed to
double check everything. But not a single pes-
simist has done anything useful. Actually | think
that great things happen because some optimist
has been a little bit crazy.”

So far, the eccentric investor has put his
money into projects that are already popular
globally, such as 3D-printers, GPS-systems and
drone technologies. He provided a considerable
sum for electric car manufacturer Tesla Motors,
and high-profile names like Twitter and Skype
owe their start to him. Robin Li also owes the
start of his project Baidu (the Chinese version
of Google) to him.

SPLITTING THE GOLDEN STATE. Draper
has already drawn up a map of the new states:
in the north the opportunistic-minded inhabit-
ants of the Jefferson region have always dem-
onstrated their aspirations to be like neighbour-
ing Oregon. There (in Humboldt and Mendocino
counties) Draper intends to finance the growing
of marihuana, and thus to initially satisfy the
great demand for the drug in Colorado, where
smoking grass was legalised in January.

South of it lies a region which is known as

Tumvmu Opeunsbp / Timothy Draper

the Napa Valley and which dreams of becoming
the world mecca of wine producers, but which
will be called North California. Central California
will be the only one of the new states without
an ocean outlet, but for compensation will get
Yosemite National Park, together with the San
Joaquin valley and the biggest city, Bakersfield.
It will be the export center of oranges, strawber-
ries, broccoli, asparagus, corn, and wheat for
all of America.

West of this will be Silicon Valley, the state
with the biggest city, San Francisco, but with
San Jose as the capital. It will bet on two fa-
mous things: high technologies and Golden
Gate tourism. This is where the biggest tech-
nological companies in the world, Apple and
Google, are headquartered. Here you will also
find Draper’s own hometown, Atherton, which
Forbes recently ranked as “the most expensive
postcode in the US” — i.e. the city with the most
expensive real estate.

West California, with Los Angeles as its
capital, will develop entirely at the expense of
the movie industry and the invaluable Hollywood
brand. And South California, located on the bor-
der with Mexico, will rely entirely on water trans-
port, the military industry and the finest beaches
in America.

For this split to happen, the initiative needs
to collect 808,000 signatures before 14 July
in order to get a petition to Washington and to
have President Obama reply to it.

A 15-YEAR PROJECT. Draper’s undertaking
is planned to take 15 years to implement, for
which he has secured solid financing. Moreover,
he will rely on his enormous experience in the
development of start-up companies. For a start,
he will have to finance the establishment of five
parliaments, five governor’s residences, five
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prosecutor’s offices, and five Supreme Court
buildings. Many have called this prospect a “bu-
reaucratic mayhem?”, but Draper is categorical:
the split of the state into six new administrative
units will reduce bureaucracy because people
will have more direct access to power.

The most complex problem is how to split
the giant state debt ($419 billion at the end
of April). Draper’s idea is to transform it into a
mortgage debt divided equally between all citi-
zens, which they have to pay off over a set pe-
riod of time.

Draper’'s concepts definitely make sense.
Nevertheless, for the majority of Americans
they sound too radical. Since the adoption of
the American Constitution in 1787 only four
states have been created after seceding from
others: Maine, Vermont, Kentucky and West
Virginia (which seceded from Virginia in 1863).
Moreover, the proposed six new Californian
states will not be the smallest ones: Silicon Val-
ley with a population of seven million will equal
such states as Massachusetts and Arizona. The
smallest state will continue to be Wyoming, with
a population of 500,000.

THE CHANCES ARE 50:50. The most fa-
mous sport at the Draper University of Heroes
is water basketball, which is characterized by
being played without any rules. The sole pur-
pose is to get the ball into the basket, and it
doesn’t matter exactly which basket — your own
or that of your opponent, beside this, pinching
and pulling under water are allowed, and those
who cannot swim have can get out of the wa-
ter and run around the pool in order to score a
goal. Draper calls this water basketball Death-
ball, explicitly stating that this is not a variety
of the sport but of the reality show "Survivor".
Because water basketball is played at any time
— in scorching summer heat as well as on freez-
ing winter nights when temperatures drop below
zero: “The most important thing is not to win but
to survive — that's what we teach our students...
In Silicon Valley every other company perishes
because its creators prefer to play only by the
rules and do not know how to survive,” Draper
explained to Bloomberg TV. This is why Draper
advised his students not to play by the rules and
not to be scared to resort to prohibited meas-
ures such as “pinching under water”.

Draper rates the chances of his project for
the “Six Californias” as 50:50.

He cites history, which is also on his side:
“Already in 1859 the California electors voted
for the split of California. But because of the
Civil War this failed to happen. Well, with a delay
of 155 years, | am willing to fulfil the will of our
ancestors. By financing their project today.”

What can be said about this project? When
you're a hammer, everything looks like a nalil,
when you're a venture capitalist, everything
looks like a business. | don’t know who said this,
but it is quite true. Il
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> PASAEAAHETO HA 3AATHMA LLAT.
Opeunbp Beue e cvbcmaBua u kapmama Ha
HoBume wamu: Ha ceBep onopmloHUCMUYHO
HacmpoeHume obumameAu Ha pezuoHa [ke-
depcbH BuHazu ca gemoHCmpupaAu achupauu-
ume cu kbm cbcegHus OpezoH. Tam [dpeunvp
cMama ga ¢uHaHcupa (B8 okpb3ume Xymb6oam
u MeHgocuHo) o2neXkgaHemo Ha MapuxyaHa u
maka ga 3agoBoasBa Ha nbpBo Bpeme cuanHomo
movpceHe Ha Hapkomuka 8 Koaopago, kbgemo
om siHyapu nyweHemo Ha mpeBa 6e Aezanusu-
paHo.

IO>kHO om Hez20 ce Hamupa pe2uoH, koumo e
uzBecmeH ¢ gonuHama Hana u koumo meumae
ga ce npeBovpHe B cBemoBHama Meka Ha npo-
uzBogumeaume Ha BuHo, HO we ce ka3Ba Ce-
BepHa KaaudopHus. Lenmpanna KaaudopHus
we bbge eguHcmBeHusm om HoBume wamu
6e3 usnas Ha okeaHa, Ho 3a komneHcauus we
noAyuu Mocemumckus HauuoHaneH napk 3a-
egHo ¢ goauHama CaH XoakuH u Hau-2oAemMus
2pag beukvpcouung. ToBa we e ueHmbp 3a u3-
HOC Ha nopmokaau, s2ogu, 6pokoAu, acnepxku,
uapeBuua u nweHuua 3a usra Amepuka.

3anagHo om He2o we e wambm CuAuuu-
eBa goauHa c Hau-HaceneH zpag CaH (DpaH-
uucko, Ho cbc cmoauua CaH Xoce. Tou we
3anoku Bopxy gBe cBemoBHou3BecmHu 3a-
6enexkumenHocmu: Bucokume MmexHOAO2UU U
S OAgbH [eim”-mypu3sma. Tyk ca cegaauwa-
ma Ha Hal-20AeMume MEeXHOAO2UYHU Gupmu
B8 cBema Apple u Google. B mo3u wam e u
pogHusm 2pag Ha [peunbp - AmepmbH, koumo
Hackopo 6e 06s8eH om Forbes 3a ,Hau-ckonus
noweHcku kog B8 CALLI" - moecm 2pagbm ¢ Hau-
ckonocmpyBawu umomu.

3anagHa KaaudopHus, cbc cmoauua Aoc
AHgkenuc, we ce pa3BuBa ususno 3a cmemka
Ha kuHouHgycmpusma u 6e3ueHHama Mmapka
XonuByg”. A IOxXHa KaaudopHus, pasnono-
»keHa go zpaHuuama ¢ Mekcuko, we 3anoxku
ususano Bopxy BogHus mpaHcnopm, BoeHHama
uHgycmpus u Hau-xy6aBume naaxkoBe B8 usna
Awmepuka.

3a ga cmaHe pakm moBa pa3sgeneHue, go
14 loAu uHUUUamuBama mpsa6Ba ga cvbepe 808
000 nognuca, 3a ga bvbge BHeceHa nemuuus
BbB8 BawuHezmoH u npe3ugeHmbm Obama ga
bbvge 3agbakeH ga U gage omzoBop.

MPOEKT 3A 15 MOAWHWU. HauunHaHuemo
Ha [peunvp e naaHupaHo 3a 15-2oguwHa pe-
aAusauus, 3a kosmo mou e ocu2ypuA COAUGHO
¢uHaHcupaHe. Npu moBa mou we paszyuma Ha
02pOMHUSA Cu gocezaweH onum B paspabomBa-
Hemo Ha start-up komnaHuu. Hal-Hanpeg we
mps6Ba ga puHaHcupa uszparkgaHemo Ha nem
napAameHma, nem 2ybepHamopcku pesuges-
uuu, nem npokypopcku oduca u nem cepagu
Ha BbpxoBHus cvg. MHo3uHa Hapekoxa masu
nepcnekmuBa ,6lopokpamuuHa BakxaHaAus”,
Ho [peunvp e kamezopuyeH: pasgeasHemo Ha
wama Ha wecm HoBu agMuHucmpamuBHU egu-
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"LLlecmme KaaudopHuu" Ha Adpeunvp
Draper's 'Six Californias'

PAAT HA JEMOKPATUTE. Kaaudop-
Hus e usBecmHa kamo Pas Ha gemokpa-
mume: gBamama ceHamopu om wama
ca om [lemokpamuueckama napmus, a
om 53 genezamu 8 Kamapama Ha npeg-
cmaBumeaume 38 cbwo ca gemokpa-
mu. Jemokpam e u 2ybepHamopbm Ha
wama, a om 1970 kaaudopHuickusm
napAaMeHm Heu3MeHHO ce KOHmpoAu-
pa om Oemokpamuuyeckama napmus.
Cowomo Baxku u 3a CeHama.

PARADISE OF DEMOCRATS. California
is known as the Paradise of Democrats:
the two senators from the state are
from the Democratic Party, and of

the 53 delegates in the House of
Representatives 38 are Democrats. The
governor of the state is a democrat as
well, and since 1970 the Californian
Parliament has invariably been
controlled by the Democratic Party. The
same is true of the Senate.

HUUU we HamaAu mvkmo Blopokpauusma, mou
kamo xopama we umam no-gupekmeH gocmon
go Baacmma.

Hau-caokHusm npobaem e kak ga 6vge
pasgeneH 2u2aHmckusm wamcku gbaz (419
MuAuapga goaapa kbm kpas Ha anpua). igesma
Ha [pelnbp e mou ga 6bge mpaHcdopmupaH 8
unomeueH gobA2, pasnpegeneH nopaBHo mexXgy
Bcuuku 2pakgaHu, koimo me caegBa ga usnaa-
wam 3a onpegeAneH nepuog om Bpeme.

B koHuenuuume Ha [peunbp HECbMHEHO
uma Aoz2uka. Ho Bbnpeku moBa 3a MHO3UH-
cmBomo amepukaHuu me 3Byuam mBvpge pa-
gukanHo. Om npuemaHemo Ha amepukaHcka-
ma koHcmumyuus npe3 1787 camo uemupu
wama ca buAu cb3gageHu caeg omgeAsHeEMO
um om gpyau: MelH, BepmoHm, Kenmvku u
3anagHa BupgkuHus (kosmo ce omuenu om
BupgkuHus npe3 1863). MNpu moBa npegaaza-
Hume wecm HoBu kaAudopHulcku wamu Hama
ga ca Hau-mankume: CunukoHoBama goauHa
cbc cBoume 7 MAH. gywu HaceAneHue we ce
paBHsBa ¢ makuBa wamu kamo Macauycemc
uau ApusoHa. A Hau-maakusm wam we npo-
gbaku ga bbge YauomuHz - ¢ 500 000 gywu
HaceAeHue.

LUAHCOBETE CA 50:50. Hau-u3Becm-
Huam cnopm B YHuBepcumema Ha 2epoume
Ldpeunvp” e BogHusm bHackem6boa, koumo e
xapakmepeH ¢ moBa, ue ce ugpae 6e3 Hukak-
Bu npaBuna. EguHcmBeHama uen e ga Bkapaw
monkama B kowa, kamo Hsma 3HaueHue B kou
moyHo kow - mBos uau Ha npomuBHuka, ocBeH
moBa ca paspeweHu wunaHemo U gbpnaHe-
mo nog Boga, a oHe3u, koumo He mo2am ga

nayBam, umam npaBo ga usaszam om Boga-
ma u ga muuyam no noaocama okoao baceu-
Ha, 3a ga Bkapam kow. Odpelnbp Hapu4a mo3u
BogeH backemboa ,Tonkama Ha cMbpmma”
(Deathball), kamo u3puyHo ymouHsBa, ue cma-
Ba Bvnpoc 3a pasHoBugHOCmM He Ha cnopma,
a Ha puaaumu woymo ,CopBauBop”. 3awomo
BogHusam backembona ce uzpae no Bcsako Bpeme
- u B AemHus 3HoU, U B8 MpazoBumume 3uMHU
Howu, koezamo memnepamypume nagam okono
Hyaama: ,Hau-B8a>kHo e He ga nobeguwl, a ga
oueAeew - moBa mpeHupam Hawume cmygeH-
mu... B CuauuueBama goauHa Bcska Bmopa
¢dupma 3az2uBa, 3awomo HeUHume Cb3gameAu
npegnoyumam ga uzpasm camo no npaBuaa-
ma u He 3Haam kak ga ouendaBam”, obacHaBa
Hpeunbp npeg Bloomberg TV. 3amoBa Tum cb-
BemBa cmygeHmume cu ga He ugpasm no npa-
Buaama u ga He ce cmpaxyBam ga npubszBam
go Heno3BoAeHuU cpegcmBa kamo ,wunaHe nog
Bogama”.

Ipeunbp oueHsBa waHcoBeme Ha npoek-
ma cu 3a ,Lecm KaaugpopHuu” kamo 50:50.

Tou uumupa ucmopusma, kosmo cowo € He
HezoBa cmpaHa: ,Owe npe3 1859 kaaupopHuu-
ckume usbupamenu 2aacyBanu 3a pasgensHe-
mo Ha KaaudopHus. Ho 3apagu 'paxkgaHckama
BouHa maxHama BoAs He e buaa peaAusupaHa.
E, cvc 155 20guHu 3akbcHeHue a3 com 2omoB
ga usnvAHa Boasma Ha Hawume npeguu. Kamo
¢$uHaHcupam gHec mexHus npoekm”.

KakBo moxke ga ce kake 3a mo3u npoekm?
Kozamo cu uyk, Bcuuku mu npuauuam Ha nu-
poHu, kozamo cu BeHubp kanumaaucm, Bcuuko
mu usanexkga kamo 6usHec. He 3Ham kou 20 e
kasana, Ho e cvBcem BapHo. ll
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3apuHa NeHueBa, uanbAHUMEAEeH gupekmop Ha
"Mempopekaama", npeg Bulgaria On Air

Tekem KAAVIH AHFEAOB | Gomozpadus UBAVMAO METPOB

I-»o leHueBa, noBeue om 12 2oguHU cme Ha4yeAo
Ha "Mempopekaama'. Mpe3 moBa Bpeme ce nosaBu-
xa Hew,a kamo cmapmd¢oHume, Facebook, YouTube...
MpomeHu Au ce 6usHecbm ¢ BbHwHa pekaama?

Mpegu Bcuuko pekaamHusm busHec e cvBcem maag
3a Bvazapus — mou 3anouyHa egBa ¢ nosBama Ha yacm-
Husg 6usHec B Hauanomo Ha 90-me. Cmapmupaxve om
HyAama, omuyacmu no HayyeHomo B yHuBepcumemume,
Ho Hau-Beue B gBuwkeHue, yecmo Ha npuHuuna ,npoba
- egpewka“... 3a nocaegHume gBaHaucem 20guHuU Bus-
Hecbm c BbHWHa peknama ce paszbpHa. [JocmambuHo
e ga noz2aegHeme bpos Ha BuabopgoBeme B cmpaHa-
ma — mou ce yBeauuu nem nbmu. Pa3Buxa ce u pas-
AUYHUMeE GopMU Ha peknama Ha Macmomo Ha npogaxkba
— B 2o0nemMume Bepuau Maz2a3uHu, beH3uHocmaHuuume,
mobp2oBckume ueHmpoBe. MNosBama Ha mempomo gage
Bv3mo>kHoCcm ga pa32bpHEM HEno3HamMama go mo3u Mo-
MeHm y Hac mpaHchopmHa pekaama. imeHHO ycnexom
Ha peknamama B mempomo Hu nogmukHa ga paswupum
nopm@oAuUOmo Cu ¢ bpaHgupaH Hag3eMeH mpaHcnopm -
npoekm, koumo B8 momeHma gocmuza cBos nuk.

Ako noznegHem Hasag, koe 6e Hal-pasmvpcBa-
womo cv6umue B8 cBema Ha peknamama?

LLlo ce omHacs go Bvazapus, npouecume myk ca
guHaMUuyYHU, HO He 3apagu mexHoAozuume. ,PasmopcBa-
wo cvbumue“ bewe ugesma ¢ eguH Bom ga ce 3akpue
usaA ceameHm Ha bva2apckus pekaameH nasap. Busupam
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onuma npe3 2012 ga 6vgam npemaxHamu cbc 3akoH BUA-
6opgoBeme no mazucmpaAume u ckopocmHume nomu-
wa — HeAena npuymuua, nogkpeneHa ¢ HeCbCmosimeAHU
goBogu u omkpoBeHa nogmsaHa Ha dakmu. iImeHHO moBa
goBege go cvagaBaHemo Ha bpaHwoBama Hu acouuauus
TUAPA - obeguHeHue Ha aHzakupaHume B 6usHeca c
BvoHwHa pekaama, cuAnHO MomuBupaHu ga npogbakam
pa3Bumuemo Ha mo3u goka3aa cBoume npegumcmBa no
cBema pekanameH cezameHm.

Koge e Bvazapua B cpaBHeHue ¢ ocmaHanume
pekaamHu nasapu 8 EBpona? Kamo HacumeHocm, HO
u kamo pezynauuu? Kou ca a2rnaBHume npeuku npeg
6bnz2apckua peknameH 6usHec?

Konkomo go BbHwHama pekaama, 6e3 u3AUWHA
ckpomHocm moza ga kadka, ue omgaBHa cme HapaBHo
¢ pa3Bumume eBponetcku nasapu. Jobbp npumep e co-
¢utckomo mempo, koemo e coueHo om MeXgyHapogHU
ekcnepmu kamo egHo om Hau-nogpegeHume 8 EBpona
U Hal-AO2UYHO HACUMEHOMO C pekAaMHU CbopbXKeHus.
TopceHusm om Hac ,cuHepzemuueH epekm” - non3BaHe-
mo Ha kombuHauus om B3aumMHO gonbABawu ce ¢popmu
Ha pekaama - cepuosHo yBeauuaBa epekmuBHocmma u
no3BoasBa ocvbwecmBsBaHemo Ha yHukaAHu pekAamHu
cmpameauu.

LLlo ce kacae go npeukume npeg 6vbAazapckus pe-
knameH busHec, kamo ocHoBHa Moza ga nocoua pe-
2ynauusma. Wwva kpewswa Hykga om HeUHomo b
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Zarina Gencheva, Metroreklama CEO, for Bulgaria On Air

Ms. Gencheva, you have been leading
Metroreklama for more than 12 years now.
During this time, things like Smartphones,
Facebook, YouTube have appeared. Has the
outdoor advertising business changed?

First of all, the advertising business is re-
ally young in Bulgaria. It started with the birth of
private business at the beginning of the 1990’s.
We started from scratch, partly on what we had
learned at university, but mostly learning along
the way, often by “trial and error". Over the last
12 years, the outdoor advertising business has
developed, which is evident by the number of
billboards in the country — it has increased five
times. The other forms of advertising include big
chains stores, petrol stations, shopping centers,
etc. The Sofia Metro gave us the opportunity
to break into transport advertising, which was
unknown in Bulgaria until that time. It was the
success we had with advertising on the metro
that encouraged us to expand our portfolio with
branded ground transport - a project that is
reaching its peak at the moment.

If we take a backward glance, what was
the most shaking event in the advertising
world?

As far as Bulgaria is concerned, processes
here are dynamic, but not due to technologies.
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A shaking event was the idea that a vote would
close down an entire segment of the Bulgarian
advertising market. What | mean is the attempt
in 2012 to ban billboards on motorways and
high-speed roads — an absurd idea, supported
by baseless arguments and falsified facts. This
is what led to the establishment of our branch
association, TIARA, a union of those engaged
in the outdoor advertising business. TIARA is
strongly motivated to continue the development
of this advertising segment, which has proven
benefits.

Where is Bulgaria in comparison to the
rest of the advertising markets in Europe?
And what about its intensity and regulations?
What are the main obstacles for the Bulgar-

The Sofia Metro gave
us the opportunity to
break into transport
advertising, which was
unknown in Bulgaria
until that time

ian advertising business?

In regard to outdoor advertising, | can say
that for a long time we have been equal with the
European markets. International experts have
declared the Sofia Metro as one of the most
logical and organized systems in Europe, which
is full of various advertising formats. The “syn-
ergic effect” we were looking for — the use of a
combination of complementing forms of adver-
tising — seriously increases effectiveness and
provides unique advertising strategies.

Regulation is the main obstacle for advertis-
ing businesses in Bulgaria. There is a pressing
need for fixing this problem. Until it is fixed, how-
ever, the existing standards must be applied,
which should be strict and seriously controlled.
Even the best law does not work without control.
Establishing a constant dialogue between busi-
ness, state and municipalities is indispensable.

How do you estimate the business envi-
ronment in Bulgaria? In The Inflight Magazine
we often ask this question to leading manag-
ers and the strangest thing is that positive
assessments usually come from foreigners.

The business environment in Bulgaria is
particularly competitive, but unfortunately only
for the developed niches. The problem is that
investment is made into existing areas and new
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areas are not sought after. This not only leads
to difficulties, but also, as we have seen in re-
cent years, to the collapse of entire sectors. The
construction and hotel business are good exam-
ples of this collapse.

| am confident that regulation and self-reg-
ulation in separate sectors would give a strong
push in the business environment, so that the
“grey sector” could become more transparent.
All areas of the economy would benefit from
this, including the state, employers, employees,
and society as a whole. As far as the opinion of
the foreign managers is concerned, they are just
more diplomatic.

Besides being CEO in Metroreklama, you
are also the chairperson of the branch asso-
ciation, TIARATell us more about the work of
this association.

TIARA is the successor of the Billboard
Owners Union, which, as | have mentioned, was
established because of the attempt to ban ad-
vertising on the motorways. It turned out that
there are no statistics regarding the influence
billboards pose on traffic safety. The category
“clash with roadside facility” is cited in about 1
percent of the cases, but billboards are not the
only thing in this category.

The union works 24 hours a day to over-

come existing government decisions. Also, the
union provides information to the authorities
responsible for voting in the country. This sec-
tor must have better regulations, and should be
more like other European countries. The union
started the United Public Register of Equip-
ment and an identical labeling system for the
purposes of regulating the sector. These ideas
were outlined in the Special Road Use Regula-
tion that was accepted in January of this year.
Today, thanks to our work, the TIARA associa-
tion is a full member of FEPE International. It is
likely that one of the next FEPE congresses may
be held in our country.

What is the secret of a successful out-
door advertising campaign? For many peo-
ple, this type of advertising seems expen-
sive, complicated and unattainable. How
much does it actually cost to promote your
product?

The secret of a successful outdoor cam-
paign is the adequate combination of various
communication channels. | always advise my
clients that they must communicate their brand,
not only during its introduction on the market
and during its implementation, but to provoke
users and remind them of its advantages via the
appropriate channels.

For me, the price to promote your product is
always justified.

What are the most frequent mistakes
companies make when they choose outdoor
advertising for the first time?

Most often, they do not understand that a
one-time advertising campaign will not produce
miracles, neither for their image, nor for sales
growth. If you are referring to the more formal
side of advertising, there is only one principle
in out-of-home media, the text must be like the
ingredients in a dish — less quantity and only the
right ones!

How do new technologies affect outdoor
advertising?

It is a kind of transition from the old to the
new. It is the only physical medium to survive,
keeping in mind the general digitalization of our
society. Outdoor advertising is not fighting for
the audience's attention. It exists in the general
social environment, without additional expenses
for the consumer and now is the best time for it.
Statistics show that worldwide, people spend a
small portion of their active time at home — only
10 percent at home and the other 90 percent
out of the house.

In the last year and a half, | assume that you »
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P ycovBovpweHcmBaHe. Ho go-
kamo moBa ce cayuu, Bce
nak cowecmByBawume Hop-
MU mpsb6Ba ga ce npunazam
— CmMpPUKMHO U CbC Cepuo3eH
koHmpoA. Bea KoHmpoA u Hau-
gobpusm 3akoH He pabomu.
KpauHo Heobxogumo € cbuwio
ga ce ycmaHoBu nocmosiHeH
guanoz mMexXgy 6busHeca, gop-
»kaBama u obwuHume.

Kak oueHABame kamo
uano 6busHec cpegama B
Boazapua? B The Inflight
Magazine uecmo 3agaBame
mo3u Bovnpoc Ha Bogewu
MeHugXKbpu u Hal-cmpaHHo-
mo e, ye 06ukHOBeHO no3u-
muBHume ouenku ugBam om
uyxkgeHuume.

BusHec cpegama y Hac e
CcuAHo koHKypeHmHa, Ho 3a Xa-
AOCM CaMO NO OMHOWEHUE Ha
Beue paspabomeHume Huwu.
Mpobaembm €, ue He ce mbp-
csm HoBu obaacmu, a ce UH-
Becmupa camo B cowecmBy-
Bawume. ToBa Bogu He camo
go 3ampygHeHus, Ho u - kakmo
Bugaxme B nocaegHume 2ogu-
HU — go kpaxa Ha ueAu 6paH-
woBe. CmpoumeacmBomo u
xomeAuepcmBomo ca nhogxo-
gawu npumepu.

YbegeHa CbM, Ue CUAEH
maacvk Ha 6usHec cpegama
6u gana pesynauusma u ca-
Mopeayaauusima 8 omgeAHume
bpaHwoBe, 3a ga Moxke Hau-
cemHe maka HapeuyeHusm ,cuB
cekmop“ ga uscBemaee. Om
moBa neuensm Bcuuku yuac-
mHuuu B8 ukoHomuueckus >ku-
Bom — gop>kaBama, pabomoga-
meAume, cAykumeaume u obwecmBomo kamo
usino. Konkomo go MHeHuemo Ha uyxkgume me-
Hug>kbpu... Me NPOCMOo ca No-guNAOMamuYHu.

OcBen CEO B8 "Mempopekaama', Bue
cme npegcegamena u Ha 6paHwoBama acouu-
auusa TUAPA. Paskakeme Hu manko noBeue
3a gelHOcCmma Ha acouyuauusama.

TWAPA e HacaegHukem Ha ObeguHeHuemo
Ha cobcmBeHuuume Ha 6GunbopgoBe, koemo,
kakmo cnomeHax, 6e cvb3gageHo 3apagu onu-
ma ga ce 3abpaHsm cbc 3akoH pekaamume no
mazucmpanume. Okasa ce, ue auncBa Bcskak-
Ba cmamucmuka 3a BAausHuemo Ha Bbuabopgo-
Beme Bbpxy besonacHocmma Ha gBuxkeHuemo.
Mpu okono 1% om kamacmpodume kamo npu-
YyuHa ce nocouBa "CbAvcok ¢ kpalnbmHo Cbo-
poxkeHue" — Ho B ma3u kamezopus ganey He ca
camo bunbopgoBeme...
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Ekunbm Ha obeguHeHuemo pabomu geHo-
HOWHO, 3a ga Bbgam npeogoneHu Beue noumu
B3emume peweHus. U 3a ga gage apaymeHmu
Ha op2aHume c pewaBaw, 2nac B gopxkaBama,
ye bpaHwbmM mps6Ba ga npogbAku ga Co-
wecmByBa, Beue B eguH ganeu no-peznameH-
mupaH u eBponeucku Bug. 3anokeHo bewe
Hauanomo Ha EguHeH nybAauuveH pezucmbp Ha
cbopwkeHusma u ugeHmuyHa mMapkupoBka 3a
msAX, Ha NbAHA pez2ynauus Ha bpaHwa. Tesu
ugeu 3anezHaxa BvB Beue npuemama npes
siHyapu masu 2oguHa Hapegba 3a cneuuanHo
noA3BaHe Ha nomuwama. [Hec, 6baazogapeHue
Ha akmuBHama Hu paboma, acouuauus TUA-
PA e nbaHonpaBeH uneH Ha mexXkgyHapogHama
FEPE International. Hewo noBeue — uma uHgu-
kauuu, yue eguH om caegBawume koHzpecu Ha
FEPE moxe ga ce npoBege umeHo B Hawama
cmpaHa.

TalHama Ha ycnewHama outdoor-kamnaHus
e agekBamHomo kombuHupaHe
Ha pasHoobpasHu kaHaAu

KakBa e mauHama 3a egHa ycnewHa kawm-
naHua ¢ BoHwHa pekanama? B npegcmaBume
Ha MHO20 xopa moBa e Hewo ckvno, crnokHO
u Henocmuwkumo. Konko cmpyBa BcowHocm
ga HanpaBuw npogykma cu nonyaspeH?

TauHama Ha ycnewHama outdoor-kamna-
Hus e agekBamHomo kombBuHupaHe Ha pas-
HoobpasHu komyHukauuoHHu kaHanu. Bunazu
cvBemBam cBoume kaueHmu ga nogxoxkgam
c ugesima, ye mps6Ba ga komyHukupam cBo-
Am 6paHg He camo npu BvBexkgaHemo My Ha
nasapa u npu He2oBomo HanazaHe, a CbWwo ga
npoBokupam nompebumeaume u ga uMm npu-
nomHsm Hez2oBume npegumcmBa upe3 nogxo-
gswume kaHanu.

3a meH ueHama ga HanpaBuw npogykma cu
nonyaspeH e BuHazu onpaBgaHa.

KakBu ca Hau-yecmume 2pewku, koumo



gonyckam ¢upmume, kozamo 3a npbB nom
npu6ezHam kbm BvHwHa pekaama?

Hal-yecmo He ocv3HaBam, ue c egHo-
kpamHa peknamHa akmuBHocm He mozam ga
ouakBam uygeca Humo 3a umugxka cu, Humo
3a pvcma Ha npogakbume. Ako 2oBopum 3a
dopmanHama cmpaHa Ha Hewama, NpuHUU-
nom myk e eguH — B8 Out Of Home meguume
mekcmbm mps6Ba ga e kamo nognpaBkume 8
egHo acmue — no-manko koauuecmBo u camo
mouHamal

Kak ce ompa3sBam HoBume mexHoAoz2uu
Ha BbHwHama pekaama?

Ts e eguH cBoeobpaseH npexog om cma-
pomo kom HoBomo - eguHcmBeHama peanHo
oueAsna ¢usuuecka megus Ha poHa Ha Bceob-
wama guaumaausauus. BvbHwHama pekaama
He ce bopu 3a BHumMaHuemo Ha aygumopusma
— ms cbwecmByBa B obwama couuanHa cpega
6e3 gonbAHUMEAEH pa3xog 3a nompebumens.
A BpemeHama Hukoza He ca 6buau moakoBa go-
6pu 3a Hes. Cmamucmukama couu, Ye xopama
no cBema npekapBam pekopgHo manka uacm
om akmuBHomo cu Bpeme y goma — camo 10%,
npe3 ocmaHaaume 90% ca u3BbH kbwiu.

Mpegnonazam Bcuuku Beue ca 3abenssa-
AU, Npe3 nocAaegHama 2oguHa u nonoBuHa, ye
B8 ocHoBHume pekaamHu Bu3uu npucvcmBam
QR kogoBeme u BvHwHama peknama ce s8s8a
egHo npogbakeHue Ha komyHukauusma B oH-
AauH meguume. NMpenpamkama om oHAQUH kbMm
obnauH u obpamHo, gonbABa USAOCMHUS NPO-
uec Ha komyHukauus.

LLle nocoua eguH ychewHo peaAu3upaH
npoekm ¢ Haw mexXkgyHapogeH napmHbop, npu
koumo Ha mempocmaHuus 8 Codus bewe MoH-
mupaHo uHmepakmuBHO CHuUMawo ycmpou-
cmBo. bewe 3a6aBHo ga ce HabalogaBam pe-
akuuume Ha NnbmHuUUU om pasAuyHu nokoneHus
u ¢ pasAuuHu npodecuu. Ho BakHomo beuwe,
ye ycnsxme ga gokocHem yucmo voBewkama
nompebHocm om ycmuBka u noAao>kumeaHu
emouuu. fApys Haw kAaueHm we 3anoXku Ha
ugesma Bbpxy cmaHgapmHu pekaamHu naHa B
Mempomo ga ce uHcmanupam MP3-naelvpu,
koumo gaBam Bv3amoXkHocm Ha nbmHuuume ga
cAywam my3suka upe3 AuYHUmME cu cAywanku,
gokamo ce Bozsm.

N3obwo  B3zaumogeucmBuemo  mexXkgy
BvbHWHama pekaama u HOBume mexHoAo2uuU e
Hewo daHmacmuuHo. BrazogapeHue Ha Hezo
gHec, gokamo nbmyBame om mouka A go mou-
ka B, Bue He camo we cme ce uHpopMupaAnu 3a
npogykma uAu ycayzama, koumo ca npegmem
Ha pekAnamama, HO Moxke gopu ga cme 20 3aky-
NUAU UAU KOHCYMupaAu.

Mpe3 2006 kmemom Ha 6pasunckua Cao
Mayno BoBege maka HapeueHus '3akoH 3a
yucmus 2pag', ¢ koimo no cowecmBo ususg-
AO 3abpaHu BbHwHama pekaama - Hal-2one-
muam makoB ekcnepumeHm u3BvH CeBepHa
Kopea. Cnopeg Hakou usuucaeHua moBa e

B3aumogeucmBue-
mo MexXkgy BoHwWHa-
ma pekaama u Ho-
Bume mexHoAo2uU
e Hewo paHmac-
MUUYHO

goHecAo 3a2y6ama Ha 133 MAH. goaapa u
20 000 pabomHu mMecma, ga He 20B8opum 3a
yucmo ecmemuveckua epekm om oz2onBaHe-
mo Ha eguH u 6e3 moBa HeyanegeH 6emoHeH
egpag. ma au u gpyau pyHkuuu Ha BoHwHa-
ma pekaama, 3a koumo He ce cew,ame u He
ce 3amucaame?

Camomo chomeHaBaHe Ha CeBepHa Kopes
nokasBa, ue 3abpaHama Ha USA eguH bpaHw e
momanaumapHa npakmuka, Hegonycmuma 3a
gemokpamuuHus cBsm. BbHwHama pekaama
geucmBumenHo cv3gaBa pabomHu Mecma u
6log>kemHu npuxogu, ga He 208opum, ye npaBu
2paga no-uHmepeceH. Ta moXe ga 6vbge u 06-
wiecmBeHo noaesHa — kakoBmo e cayuasm coe
3anoyBawama cvBmecmHa kamnaHus Ha TUA-
PA u BvA2apckama acouuauus Ha hocmpanagu
npu kamacmpoou, kosmo mps6Ba ga npuBaeue
BHumaHuemo Ha Bcuuku yuyacmHuuu B gBuxke-
Huemo Bbpxy npobaemume npu nbmyBaHe u
6esonacHocmma. 3a Hac e gbA2 U npuBuneaus
ga cme yacm om CBemoBHama kamnaHus 3a
nbmHa 6e3onacHocm. Obwusm bpou Ha 3azu-
Haaume no nomuwama B cBemoBeH mawab
ocmaBa wokupawo Bucok: 1.24 MuAuoHa gywu
20guwHo. KamnaHusma e ¢akm om 1 mau, 3a
peaausupaHemo U pasnoroxkuxme Hag 100 cbo-
pvkeHus 3a BoHwHa pekanama B usanama cmpa-
Ha.

Bnpouem, kamo cmaHa gyma 3a Cao [Ma-
YAO, Hue 3Haem kakBo mouHo 6u cmaHano, ako
onumbm 3a npokapBaHe Ha 3abpaHa y Hac be
ycnsa. OopkaBama wewe ga 3a2ybu okoao
5 mMAH. neBa om makcu Bcska 2oguHa, 6e3 ga
cMmamame 3a2ybume om OAC u kopnopamuBeH
gaHbk. N owe 30 munuoHa AeBa 2oguwHO nog
dopmama Ha 3anAamu u ocuzypoBku.

ToBa moxke 6u e BbpaHwom ¢ Hau-Bucoka
gobaBeHa cmolHocm - koMmyHukauuoHHuUsim ka-
HaA Ha Mankus u cpegHus busHec. A UMeHHO
Mankume u cpegHu npegnpusmusi ca ocHoBa-
ma Ha ukoHomuueckama nupamuga. B msax e
cbcpegomoueH Hal-2oAaM 6polu pabomewiu.
B me3u caokHu BpemeHa BvHwHama pekaama
e egHO no-gocmbnHo cpegcmBo, upe3 koemo
me3u cmomuuu ¢upmu nonyAaspusupam geu-
Hocmma cu u ocuz2ypsBam nompebumenu 3a
cBoume cmoku u ycay2u. Om mo3u cekmop ca
3aBucumu gecemku xuaagu bvazapu.

Taka, yue mosm anen e: Heka ycuausma
H6vbgam cbcpegomoveHu 2paguBHo, B8 nocoka
Aez2anudupaHemo Ha cuBus cekmop. 3awomo
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wemume, koumo HaHacs He camMo Ha Hac, HO
u Ha gbpkaBama, ca ¢ yygoBuwHu pa3mepu.

Bue cme gunnomupaH ur)keHep 8 egHa
gocma mvbpceHa cheuuanHOCm, 3auwo ce Ha-
coyuxme kbm peknamama? Ako gHec mpA6-
Ba ga gageme mpu cvBema Ha maagekume,
koumo usbupam pekaamama kamo kapuepa,
kakBu we ca me?

ToBa bewe egHa Hepa3pabomeHa Huwa, a
a3 obuuam npegusBukameacmBama - 2regam
Ha msax kamo Ha waHc ga ce pasavpHew. Oc-
BeH moBa cmsamam, ue pekaamama € MOYHO-
mo MAcmo 3a egHa >keHa, mbU kamo usuckBa
kpeamuBHocm, mvHka ncuxono2us U 02POMHO
mbpneHue — Hewa, no-HecneuuduyHu 3a MbXK-
kus cBam. LLlo ce omHacs go maagume koaeau,
6ux 2u nocbBemBana caegHomo: 3anoXkeme Ha
HoBomo u He ce cmpaxyBaume ga puckyBame!;
Yueme ce npe3 ueaus cu kuBom — BuHazu uma
om kozo u Ha kakBo, a ycnexom ugBa camo npu
3Haewume; Bbgeme ueaeHacoueHu, omzoBop-
HU U, HE Ha NOCAEgHO MAICMO, YeCMHU - Yecm-
Hocmma e kauecmBo, koemo menvpBa we
bvbge Ha Moga, u He camo B8 pekanamama.

EgHa om Hali-6aBHo HaBAusawume y Hac
3anagHu npakmuku kacae uoBewkume pe-
cypcu. KakBa e Bawama nonumuka 8 masu
obrnacm? Kak nog6upame u momuBupame
ekuna cu?

MHBecmuparemo B uoBewkus kanuman e
€guH om 0CHOBHUMe npuopumemu 3a Hawama
komnaHus. [lo 2oAsma cmeneH moyHo moBa Hu
no3BoAu ga ce pas2bpHem go Hacmoswus cu
pa3max u ga 3anasum makcumanHo Bucoko Hu-
Bomo Ha obcaykBaHe Ha kaueHmume. OuBep-
cudpukauusma Ha nopmdpoAUOMO HU € U3UAAO
movpceH epekm u e egHo om oCHOBHUume Hu
koHkypeHmHu npegumcmBa. ToBa Hu no3Bo-
ABa ga omeoBapsime Ha Bcska xpymBaHe Ha
pekaamogamenume, a coWwo ga 2u obozamsaBa-
Me u pasBuBame cbc cBou ugeu, kakmo u ga
npegnazame BucokoedekmuBHu kombuHauuu
om popmamu npu Megua naaHupaHemo. 3amo-
Ba u B8 "Mempopekaama” pabomsm ymBbpge-
HU npodecuoHaaucmu, ¢ koumo u3pacHaxme
3aegHo om camomo U cv3gaBaHe, a u MHO20
MAagu xopa, koumo ¢ obuu Hapuuame ,HOBu-
me guamaHmu®“. Om kpas Ha MuHaanama 2oguHa
cv3gagoxme u cBos cmakaHmcka npozpama,
kosmo Hu no3Boau ga Baeem owe HOBu ugeu
u cuau om 3aBvpwBawume cmygeHmu. Beue
umame maagu konezu, koumo caeg cmaxk cma-
Haxa yacm om Hawus mopaoBckus mum. Te Hu
gaBam cBexka u pasauuHa 2anegHa mouka, eH-
mycua3bM u kpeamuBHocm.

Koili e Hal-namemHusam npoekm, no koi-
mo cme pa6omuau?

BspBam, ue mou Hu npegcmou. U Heka
6vge no-npoBokamuBeH, 3a ga umame waHca
ga paszbpHeMm ueAus cu kpeamuBeH nomeH-
uuan.

W’N AIR
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» have noticed that QR codes and
outdoor advertising are part of an
overall advertising vision and are a
continuation of the communication
of online media. The reference
from online to offline and back to
online again completes the whole
communication process.

As an example of a success-
ful project, we did a campaign
with our international partner and
installed an interactive shooting
device in a Sofia Metro station. It
was very interesting to observe the
reactions of various passengers
from different ages and profes-
sions. The important thing about
this activity was that we touched
the purely human necessity to
smile and we generated positive
emotions.

Another client of ours will in-
stall MP3-players on standard ad-
vertisements on the Metro, which
will give passengers the opportu-
nity to listen to music on their per-
sonal headphones while travelling.

In general, interaction between
outdoor advertising and new tech-
nologies is something fantastic.
Thanks to this new collaboration,
while you are travelling from point
A to point B, you will not only be
informed about the product or
service which are the subject of
the advert, but you can even buy it
or consume it while traveling.

In 2006, the mayor of the Brazilian city
Sao Paolo introduced the Clean City Act,
which banned outdoor advertising - the big-
gest experiment like this outside of North Ko-
rea. According to some estimates, this has
led to a $133 million loss and the loss of
some 20,000 jobs. Not only has this caused
an economic problem, but also an aesthetical
one because people must now only stare at
a concrete city. Are there any other functions
of outdoor adverting that we do not know or
think about?

Just mentioning North Korea shows that
banning an entire sector is a totalitarian policy,
inadmissible in the democratic world. Outdoor
advertising not only creates jobs and budget
revenue, but also makes a city more interesting.

It can also be socially beneficial, as is the
case with the mutual campaign between TIARA
and the Bulgarian Association of People Injured
in Accidents. This campaign will draw attention
to travelling and safety issues. It is a not only a
duty, but also a privilege for us to be part of the
World Road Safety Campaign. The total number
of worldwide road casualties remains shock-
ingly high: 1.24 million people a year. The cam-
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Some companies don't

understand that a one-time
advertising campaign will not
produce miracles

paign will go live on May 1 and we have created
more than 100 outdoor advertising formats all
over the country.

In fact, mentioning Sao Paulo, we know
exactly what would have happened in Bulgaria
if this type of ban had succeeded. The state
would have lost about 5 million leva worth of
fees every year without taking into consideration
the VAT losses and the corporate tax loses; and
another 30 million leva annually for the loss of
salaries and social security.

This is perhaps the sector with the high-
est added value, acting as the communication
channel for small and medium sized business-
es. Small and medium sized enterprises are the
base of the economic pyramid and the largest
number of employed people are concentrated
in these two types of enterprises. In these dif-
ficult economic times, outside advertising is a
more affordable medium than others and com-
panies can promote their businesses using this
medium. Tens of thousands of Bulgarians are
dependent on this sector.

Therefore, my appeal is this: there should
be gradual efforts to legalize the grey sector be-

cause there is not only damage to
us, but also to the state.

You are a qualified engineer,
so why did you enter the field
of advertising? If you had to
give three pieces of advice to
young people who have chosen
advertising for their career, what
would they be?

It was an undeveloped niche
and | like challenges - because | it
gives me the chance to prove my-
self. | believe that advertising is a
good fit for a woman, as it requires
creativity, psychology and great
patience - things that are more
specific for the women’s world.

My advice to young people is
to do the following: Use new tech-
nologies and do not be afraid to
take risks!; Learn throughout your
life — there will always be people
to learn from and success comes
only to the knowledgeable ones;
Be determined, responsible and
last but not least, honest — hon-
esty is a quality that is in fashion
and not only in advertising.

One Western practice that
has penetrated Bulgaria, quite
slowly, is human resources.
What is your policy in this
sphere? How do you recruit and
motivate your team?

Investing in human capital is
one of the main priorities of our

company. To a great extent this has allowed us
to advance to our current scope and to maintain
the maximum high quality service. The diversifi-
cation of our portfolio is a fully sought after and is
one of our main competitive advantages. These
attributes allow us to respond to any idea our
advertisers might have, as well as to enrich and
develop our own ideas and offer highly efficient
combinations of formats in media planning. That
is why we have skilled professionals who have
been with “Metroreklama” since the beginning, as
well as many young people who we lovingly call
the “new diamonds”. Since the end of last year,
we have had our own internship program and it
has allowed us to incorporate new ideas and the
strengths of the graduating students. We already
have young colleagues who have become part
of our trade team after their internship was com-
pleted. They give us a fresh and different point of
view, enthusiasm and creativity.

What is the most memorable project you
have worked on?

| believe it is yet to come and | hope it will
be more provocative than ever, so that we can
demonstrate all of our creative potential. ll
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OmmuHanama kpusa SCHO HU nokasa uukAudHOoCMmmMa Ha umMomHume
nasapu. MigBa Au obaue Bpememo Ha Boaxogawus UUKobA?

Tekem MAPUHA MAPTUHOBA | ®omoepadpus SHUTTERSTOCK

"MoBmapsume caeg mer", kasBawe amepukaHckusm
komenmamop ApmcmpoH2 Yuasamc, "HegBukumume umo-
mu gaBam Hau-Bucokama Bb3Bpvwaemocm, Hal-2onama
cmouHocm u Hal-manvk puck". KpegumHama kpusa Ha-
6bp30 pa3pywu yBepeHocmma Ha 2-H ApMCMPOH2 U Xu-
AdQU gpyau npegnpuemayu kamo Hez2o, BAoXkuAu napume
cu B HegBuwkuma cobecmBeHocm. Ho gHec amepukaHcku-
am nasap omHoBo BvpBu yBepeHo Hazope, gokasBalku
3a nopegeH Nbm, Ye uzpama ¢ baAoHU e Hewo Heycmo-
UMO gopu 3a hopacHaAu xopa.

HEABVW>XUMUTE WMOTU nockonBam He camo
B8 CALL, Ho u noumu HaBcskbge B cBemoBeH mawab
(Hanyk Ha mMpayHume npoz2Ho3u, Ye Beue ommuHanama
kpusa we 2u npusemu 3a gecemuaemus Hanpeg). Ocem-
Haucem om 23-me ocHoBHuU nasapu, koumo cBemoBHu-
me uHgekcu caegsm, omyumam pbcm 3a hocAegHama
20oguHa. B LLlamume gomoBeme ca nockbnHaAu ¢ 24% 3a
gBe 2oguHu, makap Bce owe ga ocmaBam nog nukoBume
cu cmouHocmu om 2006 2oguHa. BbB BeaukobpumaHus
ueHume pacmam ¢ Hau-8ucokomo cu memno om kpu3sa-
ma Hacam; umomume nockbnBam gopu Ha mpaguuuoHHO
mpomaBusi 2gepmaHcku nasap.

B Kumal pbcmbm 3a nocAegHama 20guHa € Hag
9%, koemo kapa Hskou ekcnepmu Beue ga ce 60sm om
cnykBaHe Ha BbaaoHa. Bpasuaus, kosmo ce nogzomBs ga
npueme cBemoBHomo nbpBeHcmBo no pymboA, omyuma
13% ckok, a 8 Puo ge KaHeUpo ueHume ca ce ympouAu
3a no-manko om gecemuaemue.

HNTO EOAWMH APYI BU3HEC HE E TOAKOBA no-
gamAuB Ha 6anoHU u Ha uukAau boom-and-bust, kamo
umomHus cekmop. lMpuyuHuMe ca fiCHU: umMomume ca
eguHcmBeHama cmoka om HenpekbcHama u nbpBa He-
obxogumocm, kosmo npegaaza u gobpa mpauHocm. U
ApmMmcmpoHz Yuaamc go 2oAsma cmeneH e npaB: 8 noBe-
yemo cAyyau HegBukumocmume HaucmuHa gaBam Hau-
gobpama goxogHocm npu Hau-manbk puck. MakaloueHu-
emo e B momeHmume okono cnykBaHemo Ha nopegHus
BanoH.

Kak obaue ga omzamHem koza ugBam me3u Mmo-
MeHmu? PeHomupaHomo 6pumaHcko u3gaHue The
Economist, koemo caegu BHumMameAHO memama om
2002 Hacam, npegnaza gBa uHcmpymeHma: cpaBHsaBaHe
Ha UMOMHUME UEHU C goxogume, U C UEHUME Ha Ha-
emume. Ako B eguH MoMeHm me3u gBe cbomHoweHus P
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Bubble of Pure Gold

The past crisis clearly showed us the cyclical real estate markets,
but has the time come for an upward cycle?

By MARINA MARTINOVA / Photography SHUTTERSTOCK

"Repeat after me,” American commentator Armstrong Williams said,
"real estate provides the highest returns, the greatest values and the least
risk." The credit crunch quickly shattered Armstrong's confidence and
thousands of other entrepreneurs like him, who had invested their money
in real estate. But today, the American market is again improving, proving
yet again, that bubble games are irresistible, even for grow-ups.

REAL ESTATE is becoming more expensive, not only in the U.S., but
almost everywhere in the world (despite the gloomy forecasts that the
passed crisis would halt it for decades). Eighteen of the 23 key markets
monitored by global indexes show a growth in the past year. In the U.S,
the cost of housing has increased by 24 percent in two years, although it
still remains below the
peak values in 2006.
In the UK, prices are
growing at their high-
est rates since the cri-
sis; property is becom-
ing more expensive
even in the tradition-
ally sluggish German
market.

In China, growth in
the past year exceed-
ed 9 percent, causing
some experts to fear
that the bubble would
burst. Brazil, which
is preparing to host
the World Cup finals,
reports a 13 percent
jump, and in Rio de
Janeiro prices have
tripled in less than a \
decade.

LLEHNTE HA UMOTWTE 2000-2013
REAL ESTATE PRICES 2000-2013

Beaukobpumanus
Great Britain

NO OTHER BUSI-
NESS IS AS SUSCEP-
TIBLE to bubbles and
boom-and-bust cycles
as the real estate sec-
tor. The reasons are
clear: properties are
the only commodity
of constant necessity,

ABcmpus
Austria
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Mcnanua
Spain

UsmoyHuyu / Sources: OECD; The Economist

and also offer good stability. Armstrong Williams is right to a large extent:
in most cases, real estate does indeed yield the highest returns at the
least risk. The exception is when the latest bubble bursts.

But how can we guess when this time will come? The renowned Brit-
ish magazine, The Economist, which has closely followed the issue since
2002, proposes two instruments of comparison for real estate prices - with
income and with rental prices. If at some point these two proportions grow
dramatically higher than the historical average, it means that properties
are overpriced and the bubble is about to burst. And, vice versa, if they
are lower, it is the time to invest. If using this method, Canada is currently
a risky market, Japan (and to some extent Bulgaria) are both promising.

Unfortunately though, these mechanisms are far from perfect. Sta-
tistics are a useful
tool, but it can never
account for all new
trends and psycho-
logical factors. For
example, it does not
take into account
growing urbanisation
(which guarantees
the development of
markets such as the
one in Sofia), it does
not take into account
events such as forth-
coming EU member-
ship, which caused
property prices to
balloon everywhere in
Central and Eastern
Europe on the eve of
the official joining.

(Opanuus
France

Germany

MARKETS THAT
HAVE ALREADY HIT
ROCK BOTTOM are
the safest investment
— barring any extraor-
dinary circumstances
which may threaten
their liquidity (as in
Syria  or Ukraine).
Spain is a perfect il-
lustration: an unprec-
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edented boom over the past decade, followed by a sudden collapse
(with an average value loss exceeding 37 percent), and now there is ___,_..a-/

a visible revival. It rests on the general conviction that the worst for jr 4r 4r Jr Jr
the Spanish economy has passed and now the road will be upward,
even though it may be slow. The "Bad Bank", created in 2012 to man-
age troubled property assets for 51 billion euro, has already started s AOS EHELE HOC AMBEA ML
offloading them successfully. Investors like George Soros and John
Paulson are intervening actively in the Spanish market.

The growth of the German market is interesting because it has ; = - e - = ﬁ
always developed at a sensible and cautious pace. The Federal 1 .--ﬂj
Republic escaped the bubbles, which limited the opportunities for / l,
speculative hits, but guaranteed local sector companies a predicta-
ble and profit margin. One reason for this is, of course, that Germany
is the largest economy in Europe. The second, arguably even more
important reason, is cultural: generally, for example, the Bulgarians,
British and Spanish prefer to own their homes, while the Germans
are quite satisfied to rent their housing. The big property owners are
mainly the local governments or public sector companies, such as
Deutsche Bahn. Still, there are also private players in the sector who
have lately been entering the exchange in large numbers under envi-
able interest.

JUDGING BY THE RESURGENCE of investors, the crisis has
now passed almost everywhere in Europe. In many places, however,
investments seem to outweigh recovery: there are many projects, but
few renters. This is particularly evident in the office space segment.
In the Paris business district of La Defense within the space of six
months new buildings have opened with a total area of over 130,000
square meters, yet at the same time, the share of vacant offices
exceeds 12 percent for the first time.

A similar trend, although to a lesser extent, is also seen in the
Bulgarian market. In recent months foreign investors have undoubt-
edly been more active, especially when it comes to retail and office
space. The reason is simple: the returns remain high at a range of
9-10 percent. At the same time, in Western Europe and the longer ex-
ploited markets in Central Europe, it has dropped to below 6 percent.
"Many property funds are currently raising capital and the more risk-
friendly among them are already looking around in Bulgaria," Forton
CEO Michaela Lashova commented to Capital Weekly. According
to Green Life owner Nikolai Pehlivanov, vacation properties are the
most lucrative, with the stipulation that this sector is greatly depend-
ent on Russian buyers and hence susceptible to political instability.

THE HOUSING SECTOR IN BULGARIA, which saw the biggest
boom from 2003 to 2007, is also gradually recovering, although only
in some regions.

The Sofia market is moving upward and regaining its position as
the country’s largest real estate market (a place held by Bourgas for
one year). The two main seaside cities are both recording a growth: 3 ) 3 C NPEEpAcHa FRagved, DacenH, NapkrHl 1
Bourgas at merely 1.5 percent, but in a very high segment, and Varna
at 35 percent.

According to the National Registry of New Constructions and
Reconstructions (bcc.bg), after four years of continuous decline, in
2013 the number of new projects has risen by almost 22 percent. The
growth in housing construction now exceeds 16 percent.

Over half the new spaces are accounted for by housing and
vacation properties, while the share of retail and office space has
dropped to below 14 percent.

"The crisis literally crushed the market — in some segments the
decrease was tenfold,” said property expert Vladislav Traikov. "But
on a positive note, it also filtered out speculators and one-time-
occurances. Only serious players remained — those with long-term
strategies and a good reputation. And this is the best guarantee of L IL ) H .L'\ i E L‘) H

quality, and of development." ll e b :
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» cmaHam gpacmuuHo no-Bucoku
om cpegHomo B ucmopuuecku
NA@H, 3Ha4yu umMomume ca Hague-
HeHu u cnykBanemo npegcmou. U
obpamHomo - ako ca no-Hucku,
ceza e MOMeHmMbm ga ce uHBe-
cmupa. B mo3u cmucva KaHa-
ga 8 momeHma e puckoB nasap;
AnoHusa (u goHskbge Boazapus) —
nepcnekmuBHu.

3a cwvXkaneHue obaue mesu
MexaHuU3Mu ca ganey om cbBop-
weHcmBomo. Cmamucmukama e
NOAe3eH UHCMPYMeHm, HO Huko-
2a He moXke ga omueme Bcuuku
HOBU MEHgeHUUU U NCUXOAO2U-
yecku pakmopu. Ta Hanpumep He
B3ema npegBug pacmswama yp-
baHusauus (kosmo 2apaHmupa pa3Bumue Ha nasapu kamo mo3u 8 Co-
¢dus, ga peuem); He omyuma cbbumus kamo npegcmosuLomo YAeHCmMBo
B EC, koemo Hagy umomHume ueHu HaBcskbge B LieHmpaaHa u iamouHa
EBpona B HaBeuepuemo Ha pa3wupsBaHemo.

NA3APUTE, CTUFTHAA BEME AbHOTO, ca Hau-cugypHama uHBec-
muuus — cmuea ga Hama u3BvHpegHU obcmosmeacmBa, sacmpawaBawiu
AukBugHocmma um (kamo B Cupust uau YkpauHa). OmauuHa ualocmpa-
uus e McnaHusa: HeBwkgaH pa3uBem npe3 MuHanomo gecemuaemue,
nocae BHesanHo cepomonsicBaHe (CbC cpegHa 3azyba Ha cmouHocm,
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- HagxBbpaswa 37%), u ceea — Bu-
gumo cbXkuBsBaHe. B ocHoBama
My e Bceobwomo yb6eXkgeHue,
ye Hau-Anowomo 3a ucnaHckama
ukoHomMuka Beue npemMuHa u ceza
nNbmsam we e Hazope, gopu u ga
e ¢ 6aBHu memnoBe. "Aowama
baHka", cv3gageHa npe3 2012
ga ynpaBasaBa npobaemHu HegBu-
>kumu akmuBu 3a 51 muauapga
q eBpo, Beue 3anouHa ychewHo ga

2u npogaBa. MNlHBecmumopu kamo

™ —

kopgk Copoc u [koH MoAcoH
ce HamecBam akmuBHo Ha ucnaH-
ckus nasap.

B AlobonumeH e u pbcmbm Ha

} »
..--F""
Y
_al 2epmaHckus nasap, koumo goce-

—ﬁ
2a BuHazu ce e pa3BuBan c pas-

YyMHU u gaxke npegna3auBu memnoBe. BuB (PegepanHama penybauka
ce pasmuHaxa ¢ banoHume — koemo ozpaHuuu Bv3mokHocmume 3a
cnekyaamuBHu ygapu, HO 2apaHmupa Ha MecmHume komnaHuu om cek-
mopa npegBuguma u cu2ypHa HopMa Ha neyanba. EgHama npuvuHa
3a moBa e, pasbupa ce, ye FepmaHus e Hal-zonamama ukoHomuka B
EBpona. Bmopama, moXke 6u gopu no-BaxkHa, e kyamypoAoguuHa: 3a
pasauka om Hapogu kamo 6bA2apume, BpumaHuume u ucnaHuume, ko-
umo npegnoyumam ga ca cobcmBeHuuu, 2epmMaHyume ca HanbAHO go-
BoAHU ga ca camo HaemameAu. A 2onemume cobecmBeHuuu Ha umomu
ca npegumMHoO mecmHume npaBumeacmBa uAu koMnaHuu om nyBAUYHUSA

-

23000% 3>3>3 =i\




cekmop kamo Deutsche Bahn. Bce
nak 8 mo3u cekmop uma u yacmHu
uegpauyu, koumo HanocAaegbk macoBo
B3exa ga usAusam Ha 6bopcama -
npu 3aBugeH uHmepec.

AKO CE Cbau NO AKTUBU-
3WPAHETO Ha uHBecmumopume,
noumu HaBcskvge B8 EBpona kpu3sa-
ma e Beue muHano. Ha mHO20 Mecma
obaue uHBecmuuuume cakaw usnpeBapBam cbB3emaHemMo: umMa MHO20
npoekmu, Ho manko Haemameau. ToBa Auvu ocobeHo B ceameHma Ha
oduc naowume. B napuxkkus busHec pauoH "Aa OedaHc" 8 pamkume Ha
wecm meceua ce omkpuBam HoBu cepagu ¢ obwa naow, Hag 130 000
kBagpama — Ho B cbwomo Bpeme genbm Ha He3aemume oducu 3a npvB
nom HagxBopau 12%.

MogobHa meHgeHuus, makap u B no-manka cmeneH, ce HabalogaBa
U Ha BvA2apckus nasap. B nocaegHume Meceuu HeCbMHEHO uma ak-
muBu3upaHe Ha u4ykgecmpaHHume uHBecmumopu, ocobeHo kozamo
cmaBa gyma 3a movpaoBcku u oduc naowu. MNpuyuHama e npocma: go-
XogHocmma om msx y Hac cu ocmaBa Bucoka, B epaHuuume Ha 9-10 Ha
cmo. B cowomo Bpeme B 3anagHa EBpona u Ha no-omgaBHa ekcnno-
amupaHume na3sapu B8 LilenmpanHa EBpona ms nagHa go nog 6%. "MHo-
20 ¢oHgoBe 3a umomu B MomeHma Habupam kanumaa u no-puckoBo
HacmpoeHume cpeg msax Beue oz2nexkgam u Boazapus", komeHmupa Mu-
xaena AawoBa, usnvaHumeneH gupekmop Ha Forton, npeg "Kanuman".
Cnopeg cobcmBeHuka Ha "TputHAaaid" Hukonau MexauBaHoB Hal-nepc-
nekmuBHu ca BakaHuuoHHUmMe umomu, ¢ y2oBopkama, ue mo3u cekmop

-u A By loue
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Coduickuam nasap

BobpBu Hazope u cu Bpowa
nosuuuama Ha Hau-20AaM B
cmpaHama om bypezac
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e cuAHo 3aBucum om pyckume kyny-
Bauu u coomBemHo — nogamauB Ha
noaumuuecku puckoBe.

XXUAMLLHUAT CEKTOP B BbA-
FAPUA, koumo 6e B ocHoBama Ha
6yma npes 2003-2007, cbwo nocme-
neHHo ce cvbB3ema, makap u camo B
Hakou peauoHu.

Cooduuckusm nasap BopBu Hazo-
pe u cu Bpvbwa nosuuusma Ha Hau-2onam B cmpaHama (kosimo 3a 2oguHa
6e npumexkaHue Ha Bypzac). [18ama 2aaBHU Mopcku 2paga Cbwo om-
6ens3Bam pbcm — Bypeac ¢ egBa npoueHm u noAoBuHa, HO om gocma
Bucoka basa, a BapHa — ¢ ueau 35 Ha cmo.

Cnopeg HauuoHanHus pezucmbp 3a HOBo cmpoumeAcmBo u pekoH-
cmpykuuu (bcc.bg) caeg uemupu 2oguHu Ha HenpekbcHam cnag npes
2013 ce e yBeAuuua Bposm Ha 3anoyHamume HoBu npoekmu (¢ noumu
22%). Pocmom npu >kuauwHomo cmpoumencmBo e Hag 16 Ha cmo.

Hag nonoBuHama om 3anouHamume HOBu nAowu ce nagam Ha >Ku-
Auwa u BakaHuuoHHU umomu, gokamo geAbm Ha mbpz2oBckume u oduc
nAowu naga go nog 14%.

"Kpusama bykBaAHo cma3sa nasapa — 8 Hakou ceameHmu cBuBaHemo
bewe gecemokpamHo ", komeHmupa BaagucaaB TpaukoB, ekcnepm no
HegBuXkumocmume. "Ho nonokumeAHusim acnekm e, ye msa cbwo omces
cnekynaHmume u egHogHeBkume. B BpaHwa ocmaHaxa camo Cepuos-
HUMe u2payvu — OHe3U C gbA20CPOYHU CMpameauu U C penymauus, Ha
kosmo gop>kam. A moBa e Hau-gobpama 2apaHuus 3a kauecmBo, u 3a
pa3Bumue". l
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YNPABAEHWETO HA
NMOTHW AKTBI - TEMA
HA KAYb INVESTOR.BG

LYcnewHu npakmuku npu ynpaBaeHuemo Ha nopmdeuau om umom-
HuU akmuBu“ e memama Ha nopegHama guckycus 8 Kay6 Investor.bg,
HacpoueHa 3a 20 mau B MpaHg Xomen Cogus. LLle 6bgam obcbgeHu
ycnewHume npakmuku, npobaemume, 2pewHume nogxogu u puckoBe
B npoueca Ha mopceHe Ha uHBecmumopu, kakmo u cmpameauu 3a
peaAusupaHe Ha nopmdeuau om uMomHu akmuBu. TemamuuHusm kny6
npe3 mMau UeAu ga cbbepe cneuuaaucmu om uHBecmuuuoHHU ¢oHgoBe,
uHBecmumopu u cobecmBeHuuu Ha akmuBu om umomu. Juckycusma we
6bge uHMepecHa u 3a 2oneMu boazapcku u MmexkgyHapogHu komnaHuu,
¢duHaHcupawu uHBecmuuuu, azeHuuu 3a HegBukumu umomu u KOHCyA-
maHmu.

Kay6 Investor.bg e knybom Ha uHBecmuuuoHHama obwiHocm B Boba-
2apus u Ha Bcuuku, koumo ce uHmepecyBam om nasapume u maxHOMo
pasBumue. Om 2007 2. Hacam B pamkume Ha kayba ca ce npoBexkgam
peguua cvbumus ¢ guckycuoHeH xapakmep B8 obaacmma Ha puHaH-
coBume u kanumanoBume na3apu, azpobusHeca, nasapa Ha umomu,
npegnpuemayecmBomo u busHeca.

MpucveguHeme ce kbm Kayb Investor.bg — kayba Ha uHBecmuuyuoH-
Hama obwHocm 8 Bvazapus!

3a konmakmu: 02/812 9 831, 812 9 842, club @investor.bg
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PROPERTY ASSETS
MANAGEMENT — TOPIC
OF CLUB INVESTOR.BG

“Successful practices in the management of property assets portfo-
lios” is the topic of the new discussion in Club Investor.bg scheduled for
May 20 in the Sofia Grand Hotel. Successful practices, problems, wrong
approaches and risks in the process of searching for investors, as well
as strategies for implementation of property assets portfolios will be dis-
cussed. The May club aims at bringing together experts from investment
funds, investors and owners of property assets. The discussion will also
be interesting for big Bulgarian and international companies financing
investments, property agencies, and consultants.

Club Investor.bg is the club of the investing community in Bulgaria
and of all those who are interested in the markets and their develop-
ment. Since 2007 the club has played host to a series of discussion
events in the field of the financial and capital markets, agribusiness, real
estates market, entrepreneurship, and business.

N AIR

Join Club Investor.bg — Bulgaria's investing community club!

Contact us: 02/812 9 831, 812 9 842, club@investor.bg

& kny6 INVESTOR.BG

CHBPEMEHHWTE BbNTAPCKH KbLLLW THE BULGARIAN HOUSES

EKO31NA ECOZID

10 FOAMHM MPOEKTUPAHE 1 CTPOUTE/ICTBO HA HUCKO-
EHEPMUVHY W MACUBHM KbLLUW C APBEHA KOHCTPYKLIVS

10 YEARS IN THE DESIGN AND CONSTRUCTION OF ENERGY
EFFICIENT AND PASSIVE HOUSES WITH WOODEN STRUCTURE

www.ecozid.com
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Camo cAeg uemupu 20gUHU UL
egHokunomempoBa czpaga. QyHkuus Ha g

viozpadckus bym Au ca

pBama

Hebocmobpaayume, UAU aAapMeH cu2HaA 3a ukoHomukama?

Cepagu, nogaBawiu ce Hag obaauume
- 3Byyu kamo HayuyHa daHmacmuka. A Bcouw-
Hocm e Bbnpoc camo Ha owe Yemupu 20gUHU.
Mpe3 2018 no nAaH we bbge 3aBbpuieH NbpBu-
fim Hebocmbpaay, HagxBbpAsaw, 2paHuuama om
eguH kunomemop. Kingdom Tower 8 Caygum-
cka Apabus we uaMecmu cezawHus nbpBeHey,

_ — bypX Xanuda B8 Aybau, ¢ HezoBume ,ckpom-
_ Hu“ 829 mempa. TpygHO e gopu ga ocb3HaeM 3a
~ kakBa BucouuHa cmaBa Bvnpoc. Mpes no-2ona-

Mama yacm om XX Bek Hau-Bucokama czpaga
B cBema bewe "EMnaubp Cmeum BuaguHe" 8
Hlo Mopk - 381 mempa. Xopa npunagaxa om
ykac, wom ce okaXkexa Ha naowagkama My 3a
HabAlogeHue. A ceza cu npegcmaBeme mpu
"Emnatop Cmeum BuaguH2" eguH Bopxy gpye,
u we pasbepeme kakBo we npegcmaBasBa
Kingdom Tower.

NMbPBUTE OABE OECETUAETUA Ha XXI
Bek goHecoxa peBoalouus B cxBawaHusma Hu
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3a Bucokume cepagu. Hebocmbpzauume, kou-
mo gockopo cnupaxa gbxa Hu, Beue He Hamu-
pam mscmo B kaacauuume.

ObscHeHuemo e npocmo — ako gHec B 2pa-
goBeme >kuBesm 3.5 mApg. gywu, npe3 2050
2oguHa me Beue we ca 6.3 munuapga. ToBa 03-
HauaBa, ue Bcska cegmuua npe3 caegBawume
20guHU 2pagoBeme we ce cgobuBam c no 1
MUAUOH HOBu >kumeau.

3amoBa HagnpeBapama kbm Hebemo He
3a6aBs xog u 3a Mu2. Asus u Bauskusm usmok
Bce noBeue usamecmBam B nepudepusma CALLL,
koumo gonpegu 15 2oguHu umaxa noumu Be-
koBHo nbpBeHcmBo no omHoweHue Ha Heboc-
mbp2ayume. Kozamo Bcuuku Beue 3ageticmBa-
Hu npoekmu 6bgam 3aBvpuweHu, Hau-Bucokama
cepaga Ha Amepuka - Hlouopkckusm One World
Trade Center - we e egBa 17-a no BucouuHa
B cBema. N eguHcmBeHama B usaomo 3anag

HO NOAYkbABO, kosmo we Hamepu Mscmo cpeg

nbpBume 40 Hebocmbpzauu Ha nAaHemal

Hau-mHO20 om msx we ce usgugHam 8 Kumau.

BCE MO-APb3KOTO MPOTArAHE KbM

HEBETO Hsama kak ga ce cay4u 6e3 npo6us
8 cmpoumeaHume meXH,omoéﬁ_t_J,.c inaHgCKU-
one Beue

sm npou3Bogumen Ha ac

06sBu, ue cneg gec'efmaquffgy
7 =

e Ccb3gan cucmema, onm/’éf

9 IeMaZk =

moXe ga Bg > acaHcb eguH
kunomemubp %r' / 7 gBa
nbmu goceeau goA-

a 400-mempoBa czpaga mexkam
ke, gokamo HoBusm mamepuan
0pe 3a CbWOoMO CbopbXkeHue we mexXu
1170 ke. AcaHcbopbm C HE20 6u BUA ¢
5% no-nek, omkonkomo ¢ Bwkema om cmo-
maHa. OcBeH ue Hanazam no-manko nompeo6-
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IN FOCUS

AEHuUe Ha eHepaus, BbenepogHume BaakHa ca u % cbopu, koumo' we ce gBukam ¢ 18 mempa B
gBouHO no-mpauHu om cmoMaHeHuUme. \,. cekyHga. Cucmema, 3a koHmpoAa Ha Bv3gywHo-

Mo-Aekume u no-3gpaBu Bvkema o3Haua- % mo HaadeaHe wie npegnas3Ba nomHUUUME om
Bam, ue ocHoBHusm ozpaHuvaBaw, pakmop B8 yBpekgaHe Ha cAyxa, a gpyea we nomucka

cmpoumeacmBomo Ha Bce no-Bucoku Heboc-
mbp2ayu we cmaHe ueHama. C gocmambyHo
20AaM blog>kem Beue we bbge BbamodkHo ga ce
nocmpou czpaga ¢ BucoyuHa gopu egHa MUAs
(1.6 km).

Ho gopu u ¢ Bbokema om BvaaepogHu Baak-
Ha acaHcbopume egBa Au we ce gBukam no
usnama gbakuHa om ¢doalemo Ha Bxoga go
naHopamHama 3ana Ha Bvpxa. B momeHma
Hau-bbp3usm acaHcwbop B cBema, npou3BegeH
om Toshiba, e uHcmaaupaH B Hebocmbpzaua
Taune 101 u npeBo3Ba nbmHuUUUMe om 3ems-
ma go nokpuBa 3a 30 cekyHgu cbc ckopocm 15
Mempa B cekyHga. Ckopocmma Ha acaHcbopa
8 Bypx Xanuda e 9.8 m B cekyHga. Mpe3 2014
Mitsubishi naaHupa ga moHmupa 8 kumaucka-
ma Shanghai Tower HoBume Hau-6bp3u acaH-

Bubpauuume.

Ha cz2pagama we ce Bopmsam c makcumanHa
ckopocm om 6 mempa B8 MuHyma u 3a 90 MuHy-
mu we mo2am ga ce 3aBbpmam Ha 360 2pagy-
ca. Llsanama cepaga we ce 3axpaHBa c eHepaus

lom BambpHU MypBUHU U COAApHU NaHeAu, a

usAuWbvkom om npou38egeHomo om msax enek-

OYBAW, BCEMPUSHATUAT AUAEP GB.g@ mpuuecmBo we e gocmambyeH 3a owe nem

peaAusupaHemo Ha 3peAullHuU cmpoumeAHU

czpagu ¢ nogobHu pasmepu B okoAHocmma.

npoekmu, ce 20mBu. 3a oule no-ambuuuosHo 1 Mgesma 3a yHukaaHus npoekm be 0bsBeHa 3a

npegu3BukameacmBo. ' duHamuyHama = kyna
(Kynama [Ha Bunuu), kosmo emupcmBomo
nAaHupa ga nocmpou Ha Bucouuna 420 m, we
6bge nvpBusm Hebocmbpzay B cBema, yusmo
no-zoAiMa yacm uie 6vge npousBegeHa npeg-
BapumenHo B 3aBog u mpaHcnopmupaHa go
cmpoumeAHama naowagka. ToBa we no3Boau
usinomo cmpoumencmBo ga npukaloyu 3a egBa
22 meceua. BcowHocm no-ocobeHomo 8 mosu

U cpuBbm Ha uMomHus nasap 8 [ybau 8 ocma-
Buxa Ha 3ageH naaH. Ceza kamo ye Au uHBec-
mumopckusim UHmepec ce Bb306HoBsBa.

‘ nopBu nbm npe3 2008, Ho duHaHcoBama kpusa

NMbPBATA HEBMAUMA KVYAA, kosmo.ce

\ cmpou B lokHokopeuckus 2pag ViHueoH B mo-

MeHmMa, mpsabBa ga nokake Ha cBema kak-
Bo o3HauaBa lokHokopeucko HoBamopcmBo,

npoekm e, ye moBa we e u nopBusm Heboc- \ 06sacHABam npoekmaHmume U. Edekmom. e

movpzay B cBema, koumo npomMeHs popmama cu
nocmosHHo. Ocemgecemme nogBukHu emaxka

.

o

6bge nocmuzHam uype3 hocmaBsHemo Ha ce-
pusi om 18 onmuyHu HD kamepu Ha mpu HuBa

AN

1



Vanity to
the Skies

In just four years, the first kilometer-high building will exist.
Are skyscrapers a function of the demographic boom or an

alarming sign for the economy?

By EMIL IVANQV / Photography SHUTTERSTOCK

Buildings that peer above the clouds — it
sounds like science fiction, but in only four more
years they will exist. In 2018, the first skyscrap-
er towering over one kilometer is scheduled to
be completed. Kingdom Tower in Saudi Arabia
will oust the present champion, Burj Khalifa in
Dubai, by a “modest” 829 meters. It is difficult
to even imagine how high this actually is. For
much of the 20th century, the New York-based
Empire State Building was the tallest building in
the world (381 m). People would faint from fear
once they climbed out on its observation deck.
Now imagine three Empire State Buildings, one
on top of the other, and you will get a better idea
of what Kingdom Tower will look like.

THE FIRST TWO DECADES of the 21st
century brought a revolution in the way we look
at tall buildings. The skyscrapers that used to
take our breath away are no longer even includ-
ed in the rankings of tall buildings.

There is an easy explanation for this: if there
are 3.5 billion people living in cities today, their
number will increase to 6.3 billion by 2050. This
means that in the coming years cities will have
one million new inhabitants every week.

That is why the race toward the sky is not
slowing down. Asia and the Middle East are
increasingly displacing the USA, which had
an almost century-long dominance in the con-
struction of skyscrapers, until about 15 years
ago. When all current projects are completed,
America's tallest building, the One World Trade
Center in New York, will only be the 17th tallest
in the world. As well as the only one in the entire
Western Hemisphere to be included among the
top 40 skyscrapers on the planet. Most of them
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will be built in China.

THE EVER BOLDER HEIGHT RACE would
never be possible without a breakthrough in
building technology. Kone, the Finnish lift pro-
ducer, announced that after 10 years of devel-
opment they have created a system that should
raise a lift to one kilometer. This achievement is
double the height that is possible today, and is
due to the replacement of the traditional steel
cables with carbon fiber cables, which are both
stronger and lighter. According to the company,
the steel ropes in a lift built for a 400 metre
building weigh some 18,650 kg, whereas the
new material, called UltraRope, for the same
facility would only weigh 1,170 kg. A lift using
the new technology would be 45 percent lighter
than one using steel ropes. Apart from needing
less energy consumption, carbon fibers are also
twice as durable.

The lighter and stronger ropes mean that
the only major restricting factor in building ever
taller skyscrapers will be the price. With a large
budget, the construction of a building as high as
one mile (1.6 km) will soon become possible.

But even with carbon fiber ropes, the lifts
will hardly move the length of the building from
the lobby to the panoramic hall on the top. At
present, the fastest lift in the world, produced
by Toshiba, is installed in the Taipei 101 build-
ing and carries passengers from the ground to
the roof in 30 seconds, travelling at 15 meters
per second. The speed of the lift at Burj Khalifa
is 9.8 m per second. In 2014, Mitsubishi is plan-
ning to install the new fastest lifts in the Chi-
nese Shanghai Tower, which will move 18 m per
second. A system for air pressure control will

protect the passengers' ears and another one
will neutralize the vibrations.

DUBAI, THE UNIVERSALLY RECOGNIZED
LEADER of spectacular construction projects, is
getting ready for an even more ambitious chal-
lenge. The Dynamic Tower (Da Vinci Tower),
which will be 420 m, will be the world's first sky-
scraper that was primarily built in advance in a
factory and then transported to the construction
site. This will make it possible to complete all of
the construction in just 22 months. In fact, what
is even more interesting is that it will be the first
in the world to always change its shape. The 80
moving floors of the building will rotate with a
maximum speed of 6 m per minute and will ro-
tate 360° in 90 minutes. The entire building will
be supplied with electricity from wind turbines
and solar panels, and the excess production will
supply five more buildings of similar size in the
vicinity. The idea for the unique project was first
made public in 2008, but the financial crisis and
the collapse of the Dubai property market left it
in the background. Now, investor interest seems
to be returning.

THE FIRST INVISIBLE TOWER is under
construction in the South Korean city of Incheon.
It is designed to show the world what South Ko-
rean innovation is, its designers explained. This
will be achieved through the installation of a se-
ries of 18 optical HD cameras at three different
levels of the tower. The six cameras on each
level will capture the surrounding views, then
the images will be processed digitally and will
merge to make one panoramic view. Then lines
of LED screens will show views on the glass fa-



cade creating an illusion that the tower merges
with the sky.

VERTICAL METRO AND RAILWAY STA-
TIONS raised hundreds of meters in the sky
promise to relieve city congestion. The Hyper
Speed Vertical Train Hub idea was thought of
by the English designers Christopher Christophi
and Lucas Mazarrasa. Their project will have
the train cabins, which move with magnets,
climb up the facade of the building, rotating in
a way that would keep the passengers upright,
just like a Ferris Wheel.

IN 1885, THE NEW YORK TIMES insisted
on legislation that would restrict tall buildings, as
they were imposing and then gloomily predicted
that “if the streets were lined with 8-story build-
ings, half of the occupants would be deprived
of sunlight, and their children would be etiolated
like plants grown in a cellar”.

“All that is needed is a barbarian with suf-
ficient money and lunacy”, the Real Estate
Record and Guide said 12 years later when “an
audacious real estate owner "suggested to con-
struct a much higher building in New York".

Today, such objections are not likely to be
voiced in the largest cities of the world. As Time
wrote, skyscrapers are like Cadillac's for coun-
tries and the designers — beautiful in appear-
ance, but also made to impress the neighbors. It
turns out, that a significant part of modern-day
gigantic buildings actually remain unused and
are merely a product of vanity. Burj Khalifa, the
world's tallest building, would be ousted by 11
European buildings if the 244 unusable meters
of its 829 m height were removed. As a whole,

the United Arab Emirates is the most vain about
its buildings — an average of 19 percent of their
height is built only to impress.

MOST PEOPLE WOULD BELIEVE achiev-
ing another record high building is a reason
for pride, there are also those who see it as a
reason for worry. In 1999, Andrew Laurence, an
analyst at Dresdner Kleinwort investment bank,
created the skyscraper index which stipulates
that the construction of super-high buildings is
often a sign for an economic decline. The best
example was seen in the late 1920's when an
unprecedented boom in the construction of sky-
scrapers was followed by the Great Depression.
The Empire State Building, completed in 1929,
failed to find enough tenants over 40 years.
Sears Tower in Chicago was finished just in time
for the oil crisis of 1974, and the Petronas Tow-
ers in Malaysia emerged after the collapse on
the local stock exchange in 1997. Until Canary
Wharf was opened in 1991, the London com-
mercial property market was in recession. The
latest example is Dubai, which built a forest of
offices, hotels and flats in the sky before it be-
came in deep financial trouble and was saved
from bankruptcy by its neighbor, Abu Dhabi.

The US economist Mark Thornton believes
there is an easy explanation for this trend. The
highest buildings in the world are created in times
of upsurge when loans are easy, property prices
jump and optimism is bigger than realism — three
features of bubbles ready to burst. But could this
not be by chance? China seems to be most inter-
ested in answering this question, as it is building
53 percent of the 124 skyscrapers that are cur-
rently under construction in the world. ll
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» no BucouuHama Ha kyaama. LLlecmme kame-
pu Ha Bcsko HUBO we npuemam cuz2HaAu om
okoAHume 2aegku, caeg koemo obpasume we
ce obpabomBam guzumanHo u wie ce cauBam,
3a ga ce NoAyYU eguH naHopameH usaaeg. Cneg
moBa peguuu om LED ekpaHu cpewy Bcska
kamepa we npokekmupam zanegkama GBbpxy
cmovkaeHama ¢dacaga, cb3gaBauku ualosus, ue
kynama ce cauBa c Hebemo.

BEPTUKAAHW METPOCTAHLIUWN u zapu,
koumo ce uzguzam Ha cmomuuu mempu B8 He-
6emo, obewaBam ga obaekuam 3agpbcmBa-
Husma B 2pagoBeme. Ngesma 3a Hyper Speed
Vertical Train Hub e Ha aHzauuckume npoek-
maumu Kpucmodvp Kpucmodu u Aykac Ma-
3apaca. Cnopeg mexHus npoekm kabuHkume,
koumo we ce 3agBukBam c mazHumu, we ce
uszkauBam no dacagama Ha cepagama, 3aBbp-
mauku ce maka, ye nomHuuume ga ocmaBam B
usnpaBeHo nonoXkeHue, N0gobHO Ha NpuHuuUna
Ha BueHckomo koneno.

THE INFLIGHT MAGAZINE

your complimentary copy

3HauuMeAHa yacm
om coBpeMeHHUMe
2u2aHmcku
nocmpouku ocmaBa
Heu3noA3Baema

MPE3 1885 THE NEW YORK TIMES Ha-
cmosBa 3a ozpaHuvyaBawo 3akoHogameacmBo
no omHouweHue Ha Bucokomo cmpoumeAcmBo
U MpayHo Npo2Ho3upa, Ye “ako yauuume ce Ha-
NbAHSM € ocememaxHu cgpagu, nonoBuHama
om obumameAume uMm we 6bgam AUWEHU om
cAbHUeBa cBemauHa, a geuama uMm we 3aAu-
Hesim kamo uBems, uzpacHaau 8 maze”. ,HyxeH
e caMo eguH BapBapuH ¢ gocmambyHO hapu u
Aygocm*, Bb3kaukBa ¢ HezogyBaHue u The Real
Estate Record and Guide 12 2oguHu no-kbcHo,

HAN-BUICOKATA CTPALA B CBETA
WORLD’S TALLEST BUILDING

1890: Yamckama kamegpana, MepmaHus
Ulm Minster, Germany 161.5

1910: MemponoaumaH Aaud, CALL
Metropolitan Life Tower, US 213.3
1940: Emnatop Cmeum, CALLL
Empire State Building 381

1980: Cuvpc Tayvp, CALL

Sears Tower 442

2010: Taune 101, TauBaH

Taipei 101, Taiwan 509.2

2014: bypk Xaauda, Oy6au

Burj Khalifa Dubai 828

kozamo ,6e30unuB cobcmBeHuk Ha umomu“
npegaaza ga nocmpou 3HauyumeAHo no-Bucoka
capaga 8 Hlo Vopk.

OHec nogobHu Bv3paXkeHus egBa Au we
ce uyam B Hau-zonemume cBemoBHu 2pago-
Be. Kakmo Hanuca Time, Hebocmbpaavuume ca
kamo kagunauume 3a gopkaBume u npoek-
maHmume - kpacuBu Ha Bug, HO U cv3gageHu
ga BneuamasBam cvcegume. OkasBa ce, ue
BcowHoCcm 3HauyumeAHa yacm om cbBpemeH-
Hume 2uzaHmcku nocmpouku ocmaBa Heus-
non3Baema u e npogykm eguHcmBeHo Ha cye-
mama. bypk Xaauda, Hau-Bucokama cepaga 8
cBema, nocmpoeHa om yoBewka pvka, 6u om-
cmbnuaa no BucouuHa Ha ueau 11 eBponeucku
Hebocmbpzaua, ako om HelHume 829 m ce us-
Bagsm HezogHume 3a u3noa3BaHe 244 mempa.
Kamo usno ObeguHeHume apabcku emupcmBa
ce okasBam gvp>kaBama, nogxokgawa c Hal-
20AMa cyema no OmHOWeHuUe Ha cepagume
— cpegHo 19% om msxHama BucouuHa cAyXu
eguHcmBeHo ga BneuamasBa okoAHume.

N OOKATO 3A NOBEYETO XOPA u3Bu-
csBaHemo Ha nopegHama Hau-Bucoka cezpaga
B8 cBema e noBog 3a 2opgocm, uma u maku-
Ba, koumo Bwkgam B Hezo npuuuHa 3a npu-
mecHeHue. [lpe3 1999 aHaauzamopbm om
uHBecmuuuoHHama 6anka Dresdner Kleinwort
AHgplo AopbHC cb3gage uHgekca Ha Heboc-
mbpzayume, cnopeg koumo cmpoumeacmBo-
mo Ha cynepBucoku czpagu yecmo e 3Hak 3a
HabAukaBaw, ukoHomuuecku cpuB. Hau-go-
6pusm npumep e kpasm Ha 20-me 20guHU Ha
MuHaAus Bek, koezamo 6e3anpeuegeHmeH bym B
cmpoumeAacmBomo Ha Hebocmbpzauu e noc-
AegBaH om oasmama genpecus. Empire State
Building, 3aBvbpweHa npe3 1929, He ycnsBa ga
Hamepu gocmambyHO HaeMameAu 3a nomeule-
Husima cu B npogbakeHue Ha 40 2oguHu. Sears
Tower B Yukazo e 3aBvpweHa moyHO HaBpeme
3a nempoAHama kpusa npe3 1974, a kyaume
Petronas 8 Manal3sus ce nosBsBam caeg cpu-
Ba Ha mecmHama ¢oHgoBa bopca npe3 1997.
o omkpuBaHemo Ha Canary Wharf npe3 1991
AOHgoOHckusm nasap Ha movpzoBcku umomu
Beue e B peuecus. Hau-npecHusm npumep e
Oy6au, koumo nocmpou 2opa om oducu, Xo-
meAu u anapmameHmu B Hebemo, npegu ga
usnagHe 8 mexku ¢uHaHcoBu 3ampygHeHus u
ga bvge cnacaBaH om cbcega cu Aby [abu, 3a
ga He danupa.

3a masu meHgeHuus uMa AeCHO 0bsicCHeHue,
nomBovprkgaBa u amepukaHckusm ukoHomucm
Mapk TopHmbH - Hau-Bucokume czpagu B cBe-
ma ce cmposim no Bpeme Ha nogem, kozamo
kpegumume ca AecCHu, UeHume Ha umomume
ckayam go Hebecama, a onmumMu3Mbm nobex-
gaBa peaausama — mpu xapakmepucmuku Ha 6a-
AOHU, 20moBu ga ce cnykam. Jaau Bce nak He
cmaBa Bvnpoc 3a cayuauHocm? OmeoBopbm Ha
mo3u Bvnpoc uszaexkga Hal-BakeH 3a Kumad,
koumo cmpou 53% om obwo 124 Hebocmbpaa-
va, paspabomBaHu B8 cBema 8 momeHma. M



HYETIPIA CTEHI N NOKPNB?
FOUR WALLS AND A ROOF?

EguHaucem om Hau-HeobuualHume cvBpemeHHu cz2pagu 8 cBema
Eleven of the most unusual modern buildings in the world

LLEHTPAAATA HA ALDAR,
ABY OABU

OzpomHama AbckaBa
,MoHema“ Ha bpeza Ha
mMopemo B npegzpagusima
Ha Aby [abu e nocmpo-
eHa upe3 u3noA3BaHe Ha
guazoHaAHa Mpexka om
cmomaHa. MopBa no poga
cu B8 OAE, mexHoAo2uSsI-
ma eAuMuHupa Hy>kgama
om BbmpewHu oNopHU
koAoHu.

ALDAR HEADQUARTERS,
ABU DHABI

The huge shiny “coin” in
the suburbs of Abu Dhabi
coast was built using a di-
agonal steel grid. The first
of its kind in the UAE, the
technology eliminates the
need for internal columns
to support the building.

{ ABSOLUTE WORLD

i TOWERS, MUCVCAYTA,
: KAHADA

i Kyaume Absolute ce

omkposiBam B neusaxa Ha
moBa maako no3Hamo, HO
6vp30 paspacmBauwo ce
npegzpague Ha TopoHmo.
MecmHume 2u Hapuvam
“MepuAuH MoHpo” 3apagu
acouuauusma c kpacuBu-
me u3BuBku Ha >keHcko
MANO.

ABSOLUTE WORLD
TOWERS, MISSISSAUGA,
CANADA

The Absolute Towers
stand out on the skyline
of this little known, yet
fast growing suburb of
Toronto. Local people

call them Marilyn Monroe
because their resemblance
to the shape of a beautiful
woman's body.

50 | THE INFLIGHT MAGAZINE

SUITE VOLLARD,
KYPUTUBA, BPASUAUA
To3u 15-emaxkeH >unu-
weH baok e nbpBama Bop-
mswa ce cepaga B cBema.
KpvcmeHa e Ha koaekuus
odopmu Ha Mukaco. Beceku
emadk ce npogaBa usa, 3a
ga ce usbezHam kaBaume
mMexkgy cbcegume 3a moBa
kos 2negka e Hau-xybaBa.
MNMogoBeme ce Bopmsm B
gBeme nocoku ¢ pasauuHa
ckopocm.

SUITE VOLLARD,
CURITIBA, BRAZIL
Named after a collection
of Pablo Picasso's, this
15-story residential block
is the first rotating building
in the world. The apart-
ments are sold by floor,
so that neighbors cannot
quarrel about which view is
the best. The floors rotate
in both directions with dif-

: ferent speeds.

XOTEA RYUGYONG,
NMXEHAH, CEBEPHA
KOPEA

O68um B8 mauHcmBeHocm,
xomenbm e B8 cmpoexk
Beue uenu 26 20guHu, 3a-
pagu koemo 3anouBam ga
cmamam npoekma 3a uso-
cmaBeH. MapagokcanHomo
e, ue gpagom, B koumo e
nocmpoeH, e moakoBa be-
geH, Ye Howem He moxXke
ga cu no3BoAu yAuuHO
ocBemaeHue.

RYUGYONG HOTEL,
PYONGYANG, NORTH
KOREA

Covered in mystery, the
hotel has been under
construction for 26 years,
which has made people
believe the project has
been abandoned. Ironi-
cally, the city where it is

: located is so poor it cannot
i afford to pay for street
i lighting.

CAOHDbT, BAHKOK,
TANAAHT

CNN kaacupa czpagama
Ha 4-0 macmo cpeg 20-me
Hau-3abeAreXkumeAnHu He-
6ocmbpzauu B8 cBema, go-
kamo gpyau s nocmaBsm
cpeg Hau-2po3HUme Ha
nAaHemama. 3a MecmHu-
me ,CAoHbM® € HauuoHaA-
Ha ukoHa. Komnaekcom
BkalouBaw, mopaoBcku
ueHmbp, oducu u Aykcos-
HU anapmamMeHmu.

5
2+
3

ELEPHANT BUILDING,
BANGKOK, THAILAND
CNN ranked the building
forth out of the 20 most
remarkable skyscrapers

in the world, while others
put it among the ugliest

on the planet. For locals,
the Elephant Building is a
national icon. The complex

: includes a shopping mall,
i offices and luxurious
i apartments.
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TANAAHL

[MpoekmupaHa 3a Bank

of Asia kamo cumBon Ha
komnlompusauusma Ha
6aHkoBomo geno. Apxume-
kmbom ce BgbxHoBuA om
uzpauka-pobom Ha cuHa
cu u HanpaBun czpaga-
ma moakoBa coaugHa
kamo npomecm cpeuwy
BucokomexHoAo2U4HUME
nocmMogepHuU czpagu,
3anenu cBema B cpegama
Ha 80-me.

ROBOT BUILDING,
BANGKOK, THAILAND
Designed for the Bank

of Asia as a symbol of
banking's computerization,
the architect's inspiration
was from his son's toy
robot. The building was the
architect's protest against
the high-tech postmodern
buildings that flooded the
world in the mid-1980's.
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MNEKWH, KUTAN
3apagu HeobukHoBEHama
cu popma 44-em usm
Hebocmbpaay, npulomua
kumauckama gopXXaBHa
meneBu3us, cu cneve-
AU npsikopa ,2onemume
6okcepku®. Tou uma wecm
XOpu3oHmMaAHuU u Bepmu-
kanHu cekuuu - goema
CAOXKHO U3nbAHeHUe kamo
3a CeusMuyHa 3oHa.

CCTV HEADQUARTERS,
BEIJING, CHINA

Due to its unusual shape,
the 44-story skyscraper,
home to the Chinese state
television, is called Big
Boxer Shorts. It has six
horizontal and vertical sec-
tions — quite a complicated
task for a seismic area.

Y
KINGDOM CENTRE,
PUAA, CAYOUTCKA
APABUA
C mo3u HeobuvaeH gusalH
cepagama B Pusg wewe
ga bvge 3abeneXkumenHa
u 6e3 pakma, ue e Hau-
Bucokusm Hebocmbpaauy B8
cmpaHama. Apxumekmu-
me cb3gaAu gynkama Ha
Bvpxa, 3a ga ce noguuHam
Ha mecmHus 3akoH, koumo
He pa3pewaBa obumaemu
emaku Hag onpegeneHa
BucouuHa.

KINGDOM CENTRE,
RIYADH, SAUDI ARABIA
Boasting such a weird
design, the building

in Riyadh would be
remarkable even if it was
not the highest skyscraper
in the country. The
architects created the hole
on the top in order to obey
the local law which does
not allow inhabitable floors

: above a certain height.

CrPAATA HA
AOHOOH, BEAU
TAHUA

Jombm Ha 3acm
meAHama uHcmu
e be3cnopHo cm
czpaga 3apagu C
uama om apxumel
cmunoBe u uyga
cmpykmypu, NpuA
kbm cmeHume U.
HeUHu ,BompewHo
BkalouumenaHo Bog
gume u acaHcbopu
omBoH.

LLOYD’S BUILDING;

LONDON, GREAT BRITAIN
The home of the insurance

institution is undoubt-
edly a strange building

: because of the mixture of
i architectural styles and
i weird structures stuck to

its walls. All of its "guts",
including the water pipes
and lifts, are placed
outside.

Tosu kypopmeH komnaeke e
Halu-ckbnama czpaga B cBema
($5.7 MApg.). Tpume 55-emaxkHu
xomeaa npegaazam 2561 Aykcos-
Hu cmau. OcBeH 360-2pagycoBa-
ma 2negka Hag CuHzanyp moBa
apxumekmypHo uygo npegaaza
pecmopaHmu, 2paguHu U 3aweme-
msaBaw, 150-mempoB uHduHUMU
BacelH.

MARINA BAY SANDS,
SINGAPORE

This resort complex is the world's
most expensive building ($5.7
billion). The three 55-story hotels
offer 2,561 luxurious rooms. Apart
from the 360° view over Singapore,
this architectural miracle provides
restaurants, gardens and an amaz-
ing 150 metre infinity pool.

LLEEHTbPBT VANKE B
LWWEHXXEH, KUTAI
Konkomo u ga e cmpaHHo,
cowecmByBa u Xopu3oH-
maneH Hebocmbpaau.
EguH om embAemamuuHu-
me npoekmu Ha apxume-
kma CmuBvbH XoA npuauva
Ha peguua om npeobbpHa-
mu kyau, npoBeceHu Hag
mponuvecku neusax B8
kumauckus 2pag LLleHxkeH.
Bpamume u nogoBeme ca
om bambyk.

VANKE CENTER,
SHENZEN, CHINA
Strange as it may seem,
there is a horizontal
skyscraper as well. One
of architect Steven Holl's
emblematic projects looks
like a series of towers
turned on their side and
suspended over a tropical
landscape in the Chinese
city of Shenzen. The doors
: and the floors are made

i from bamboo.
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EBponedckume usbopu cejnpoBexkgam om 22 go 25
mau B8 pagauyHume Yaerku (Bjbenzus, Kunop, Mpuus u
Alokcembypz 2nacyBaHemo e 3agbAKUMEAHO)

e European elections are held from 22 to 25 May in the
ifferent member-states (in Belgium, Cyprus, Greece and
Luxembdurg voting is compulsory)

EGpona omuBa

3a 2v0ou

3awo Bce noBeue eBponeliuu Hexaam 3a Hau-mawabHusa u
HanpegHu4yaB noanumuyecku npoekm B ucmopusma?

Tekem KAAVH HIKOAOB | Gomoepadus SHUTTERSTOCK
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HapacmBawama anamusi Ha 6bA2apume
kbM noanumukama pogu uspasa "ga omugew 3a
2bbu" - moecm ga Cu HaMepuw Hewo gpyzo 3a
BopuweHe B uzbopHus geH.

Ho moBa ganeu He e Bvoazapcku nameHm.
Mo Bcuuko Auvu, ye B kpas Ha mal uzbopume
3a uneHoBe Ha EBponeuckus napaameHm we
npegu3Bukam Hau-macoBus cAyuau Ha 2vbapc-
mBo B8 ucmopusma.

Mpe3 1979, koezamo Bomvm 3a eBponapaa-
MeHm ce npoBege 3a npbB nbom (B eguH EC ¢
egBa geBem uneHku), znacyBaxa Hag 62% om
usbupamenume. Mpe3 2009, Beue B cvlo3 Ha
27 gopkaBu, 2nacyBaxa egBa 43%. Hau-Bepo-
SIMHO HuU3X0ogauwiama meHgeHuus we npogbAku
u ceza. Hewo noBeue: ako npe3 2007, npegu
kpusama, 52% om eBponeluume ce omHacsxa
cbc cumnamus kom cblo3a, ceza geanbm um e
egBa 30%.

Ho kakBu ca npuvyuHume moakoBa manko
ga Hu e 2pwka 3a Hau-mMawabHus, HanpegHu-
uyaB u gemokpamuueH noaumuuecku npoekm B8
yoBewkama ucmopus?

MbPBATA, PASBUPA CE, e, ue mou He e
uak monkoBa "gemokpamuueH". [loceza umawe
camo ganeuHa, kocBeHa Bpbska mexkgy Bawus
Bom B eBpousbopume u kpalHus cbcmaB Ha
EBpokomucusima (cvlo3Hus aHanoz Ha npaBu-
mencmBo). Ceza Hewama ce npoMeHsm - om-
vacmu. B uzpama Bauszam maka HapeueHume
"8ogewu kaHgugamu", uau Spitzenkandidaten,
kakmo 2u Hapekoxa zepmaHuume. Ngesma e,
ye Bcaka om zonemume 2pynu napmuu 8 EBpo-
na npegBapumeaHo nocouBa ¢puzypama, kosmo
we usAbuu 3a npesugeHm Ha EBponeuckama
komucus, ako cneueau. AeBuuama (MEC) ce
cnps Ha MapmuH LUyau; gecHuuama, moecm
EBponeuckama HapogHa napmus, usbpa 6uB-
wus npemuep Ha Alokcembype XaH-Knog tOH-
kep. Aubepanume 2aacyBaxa goBepue Ha lu
Bepxodwag, gockopowHuss npemuep Ha Bea-
aus.

Ho moBa e B Hal-gobpus cayyal naaxo
npubauxkaBaHe koM omkpumama gemokpauus.
Camume HoMuHauuu 6sixa npogykm He Ha Bb-
mpewHu u3bopu u obuwiecmBeHu guckycuu, a
Ha 3agkyAucHu npezoBopu B omgeAHume nap-
muu. OcBeH moBa npekusm Bom 3acsiza camo
npe3ugeHma Ha EK - ocmananume 27 komuca-
pu we ce HasHayaBam no gocezawHus HaYUH.

Opyausm cbwecmBeH npobaem ca camu-
me kaHgugamu. B usavuBaHus u B Boazapus
gamcku cepuan "MNMpaBumeacmBomo" (Borgen)
eguHusm 2epol ypegu ga npamsm CbhepHu-
ka my Ha paboma B EBponeuckama komucus
u 3An0pago ce uskucka: "B Bplokcea Hukou He
uyBa nucbuume mu". EBponetckume uHcmu-
myuuu mpauHo ce ymBovpguxa kamo npucmaH
3a HeygobHU UAU NpoBaAuAU ce noAUMUUU, UAU
npocmo kamo monAu MeCMeHUa 3a POgHUHU U
npusimeAu.

OCBEH TOBA EC E YOAOBHUAT BUHOB-
HUK BuHazu, kozamo HauuoHaAHume npaGBu-
meacmBa mpabBa ga oHeBuHsm cebe cu. B



Cb3HaHuemo Ha noBeuemo cu nogaHuuu EBpo-
neuckusm cvlo3 e BuHoBeH 3a ¢duHaHcoBama
kpusa - makap mvkmo opszaHume my npaBomo-
wus u cBobogama Ha HauuoHaAHUMe Baacmu
ga Bobpwam kakBomo cu uckam ¢ uucnama ga
goBege go mpecaBuwa kamo zpvukomo.

EBponeuckusm covlo3 e BuHoBeH 3a umu-
2pauusma u HaxayBaHemo Ha xopa C pasAuu-
Ha kyamypa, pa3auueH e3uk u pasaudeH uBsm
Ha kokama - makap ue 2naBHusm gBuzamen
3a umu2pauusma ca UMEHHO HauuoHaAHUme
ukoHomuku c HenpecbxBawama um >kakga 3a
manko no-eBmuHa pabomHa poka.

Kakmo ce ybeguxme B Bbazapus npes no-
caegHume 10 2oguHu, EBponeuckusm colos e
u gexkypHomo onpaBgaHue, kozamo mps6Ba ga
ce Bzemam HenonyAaspHu mepku - ga ce yBeau-
Yam gaHbuume UAU ga ce HaaoXkam no-cmpo-
2u cmaHgapmu 3a kauyecmBo u 6e3onacHocm.
Tpa6Ba camo ga kakew "EBpona 20 ucka" u ga
u3Buew cmpaganvecku oyu kom maBana.

EBPOCKEMNTULIN3MBT HABbBBA HaBcs-
kbge. Cnopeg Hakou necumMucmuyHU NPO2HO3U
cezawHume usbopu moke ga yBeauuam gena
Ha aHmueBponetckume, nonyaucmkume u om-
kpoBeHo ekcmpemucmkume dopmauuu om ce-
2awHume 12% go egHa mpema om mecmama
B eBponapaameHma. Te3u napmuu ce npocmu-
pam om gobpe no3Hamusi HauuoHaneH ppoHm
Ha Abo MeH BbB PpaHuus u kceHopobeckama
Mapmus Ha CBobogama Ha Xeepm Bunagepc 8

XonaHgus, go Bce owe Heno3Hamu Ha 2oAsMa-
ma cueHa dopmauuu kamo yHezapckama Jobbik
(eguH om HeuHume genymamu noucka MuHana-
ma 2oguHa ga ce cvcmaBu cnucvk Ha Bcuuku
eBpeu B napaameHma u npaBumeacmBomo, no-
Hexke buAu "onpegeneH puck 3a HauuoHaAHama
cuzypHocm").

AHnmueBponeuckume ¢popmauuu ca B ueaus
cnekmbp - om AeBuuama go kpalHama gecHu-
ua. Ho ocHoBHomo, koemo um Hocu nogkpena,
ca BuwkgaHusma um 3a umuzpauusima. "Mo-man-
ko EBpona, noBeue XoaaHgus", noBmaps Bua-
gepc, 3abpaBsauku, ye zondmama BvbAHA UMU-
gpaHmu B8 poguHama My gouge om 6uBwume
0 konoHuUU ueau gecemuaemus npegu moakoBa
npe3upaHomo om Hez2o pa3wupsBaHe Ha EC.

NMMA WU APYITN OBACHEHWA 3a eB-
pockenmuuuama, u3BbH BlopokpamuuHume
Hegocmambuu u MygHocmma Ha Bplokcen. Hs-
koza "eBponeuckama uges" 6e pogeHa om owe
npecHus cnomeH 3a ykacume Ha BouHama.
Hokamo gHec mexXku gymama Ha nokoAeHue, 3a
koemo BouHama e Hewo Mb2AaBo u beskpauHo
ganeuHo. Hskoza ueama Ha EC bewe cbauxka-
BaHe Ha Bcska ueHa cvbc cbcegume, C gpyau-
me, 3a ga He ce noBmopsm ykacume. Ceza
moBa cbawkaBaHe e ¢pakm om exkegHeBuemo -
a pakmume om exkegHeBuemo mpygHo Moz2am
ga BgoxHoBsBam.

Cbwomo ce omHacs ¢go HeCbMHeHume
ycnexu Ha EC: kamo ce nouHe om 6e3npe-

uegeHmHus mopzoBcku cvlo3 u ce cBopwu ¢
noAae3Hume gpeboauu, kamo koHmpoaupaHume
UEHU Ha poymuHza, 6besonacHocmma Ha gem-
ckume ugpauku u yHudbuuupaHume 3apsigHuU 3a
menepoHUme (egHa Bvbazapcka uHuuuamuBa).
Te ca ¢akmu, ¢ koumo cme cBukHanu, a He
ueAu, koumo ga Hu momuBupam.

B BbArAPUA EBPOCKEMNTULU3MbBT
cbuwo ce 3acunBa, makap u ga He 3HaemMm moYHO
B kakBu mMawabu (uuzaHcka Bpauka e no-goc-
moUHa 3a goBepue om MHO3UHCMBOmMO BbA-
2apcku couuonosu). AcHo e camo, 4Ye npuvu-
Hume ca cvBcem pasauuHu. Mimuzpauusma He
e gpasHumeA 3a cmpaHa, kosmo e 3azybuna
gBa muauoHa om >kumeaume cu B nocaregHume
20 20guHU B noA3a Ha gpyau gop>kaBu. 3a 6bA-
2apume EC e 2naBHo pasouapoBaHue: EBpona
He goHece baazogeHcmBuemo, koemo Bcuuku
vakaxa. CmpaHHOmMo €, ye no HskakvB HauuH
yakaxa ga um 6bge nogHeceHo HazomoBo (kak-
mo ka3Ba eguH no3Ham, caMO y Hac u3pasbm
e "gaBam mu 3anaama’, a He "3apabomBam cu
3anaama"). MicmuHama e, ue obeguHeHa EB-
pona Hu gage npaBuaama u ocHoBama, Bopxy
koumo ga nocmpoum cobcmBeHomo cu baazo-
geHcmBue. Mo cobwus HauuH, no koumo QUOA
gaBa npaBunama Bb8 ¢ymboaa u ce 2puxku
cmaguoHume ga omzoBapsm Ha cmaHgapmu-
me. Ho QUDA Hava aHzakumeHma 6bazapcku-
me ombopu ga uzpasm no-gobpe. ToBa 3aBucu
eguHcmBeHo om max camume. Ml

HAN-N3YNCTEHNAT YACOBHINK

Cmec om eanezaHmHOCM, Npeuu3Hocm u ecmemuuecka yucmoma, L.U.C. 1963 e ecmecm-
BeH nomombk Ha 3abeaexkumeaHume ucmopuuecku xpoHomMmempu. Tol Bpbwa yacoBHuka
kbm ocHoBHomMo My npusBaHue: a uMeHHO ga nokasBa Bpememo no Hal-ACHUA, MOYeH U
npuBaekameneH HauuH.

MexaHuambm ¢ pouHo HaBuBaHe, Hocew, 3Haka 3a kauecmBo Ha Poincon de Geneve, e
onpegeAsuw, 3a popmama Ha Mogena. Lludbepbramom 3aema noumu ueAus guamemop Ha
20AAMama no pasmep kaca om po3oBo 3rnamo.

Mpes 2014 ce HaBopwBam 50 2oguHu, omkakmo damuauama LLioddenre e Hauero Ha
Chopard. I06uresm ce ombenasBa nogobaBawo upe3 mo3u YacoBHUK CbC CUAHO
npucbcmBue u kaacuuecka ecmecmuka, noguepmara om Had-gobpama coBpemeHHa
yacoBHukapcka mexHonozus.

THE QUINTESSENTIAL CHRONOMETER

With its blend of elegance, precision and aesthetic purity, the L.U.C 1963 is a natural de-
scendant of the great historical chronometers. It brings the watch back to the fundamen-
tals of its vocation: namely to provide the clearest, most accurate and most appealing
display of time.

Featuring a shape dictated by a hand-wound movement bearing the Poincon de Geneve
quality hallmark, its dial occupies almost the entire diameter of its generously sized rose
gold case.

2014 marks 50 years of the Scheufele family at the helm of Chopard. This 50th anniver-
sary is being celebrated in due style by a watch with a powerful presence distinguished
by a classic aesthetic appearance underwritten by the finest modern technical expertise.

Mpogykmume Ha Chopard moxke ga Hamepume 8
Bymuk Chopard Codus, nA. HapogHo cvbpaHue 12
u BapHa, byA. KHas Bopuc | 63

You can find Chopard’s products in Boutique
Chopard: Sofia, 12, Narodno Sabranie Square and
Varna, 63, Kniaz Boris | Blvd.

L.U.C 1963

Ref.N2 161963-5001




Europe Can't
Be Bothered

Why do increasingly more Europeans ignore the largest and
most progressive political project in history?

Ever less concerned about politics, more
and more Bulgarians find something better to
do than going to the polls on election day.

But this is by no means a Bulgarian speci-
ality. In all likelihood the European Parliament
elections at the end of May will see the lowest
ever voter turnout.

In 1979, when the vote for the European
Parliament was held for the first time (in a EU
with just nine members), more than 62 percent
of the electors cast their vote. In 2009, already
with 27 member-states, only 43 percent went to
the polls. Most likely, the downward trend will
continue. Furthermore: if in 2007, before the
crisis, 52 percent of the Europeans approved
of the EU, their share is now merely 30 percent.

But what are the reasons why we care so
little about the largest, most progressive and
democratic political project in human history?

THE FIRST, OF COURSE, is that it is not all
that “democratic". So far there has been only a
distant, indirect connection between your vote in
the Euro elections and the final composition of
the European Commission (the Union’s equiva-
lent of a government). Now things are changing
— in part. The game is joined by the so-called
“top candidates” or Spitzenkandidaten, as the
Germans called them. The idea is that each
of the large groups of parties in Europe is in
advance naming the person who will be nomi-
nated as President of the European Commis-
sion if it wins. The left (the Progressive Alliance
of Socialists and Democrats, S&D) chose Mar-
tin Schulz; the right, i.e. the European Peoples
Party, elected former Luxembourg prime min-
ister Jean-Claude Juncker. The liberals opted
for Guy Verhofstadt, former prime minister of
Belgium.

But this is at best a timid approach to direct
democracy. The nominations themselves were
not a result of national elections and public de-
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2KaH-Knog IOHkep / Jean-Claude Juné

bate, but of backroom negotiations in the dif-
ferent parties. Besides this, the direct vote con-
cerns only the President of the EC — the other
27 commissioners will be appointed as before.

The other main problem are the candidates
themselves. In the Danish series “Borgen”, also
screened in Bulgaria, one of the main charac-
ters arranges to have his rival sent to work in
the European Commission, chortling gleefully:
“In Brussels no one can hear you scream”. The
European institutions have firmly established
themselves as a safe haven for inconvenient
and failed politicians, or simply as a cushy job
for relatives and friends.

BESIDES THIS, THE EU IS A CONVEN-
IENT SCAPEGOAT for the national govern-
ments. In the mind of most of its citizens the Eu-
ropean Union is to blame for the financial crisis
— although its limited powers and the freedom of
the national governments to do what they want
with figures led to quagmires like the Greek one.

The European Union is to blame for immi-
gration and the influx of people with a different
culture, different language and different skin
colour — although the main driver of immigration
are namely the national economies with their
unquenchable thirst for cheaper labour.

As we have seen in Bulgaria in the past 10
years, the European Union is also the usual ex-
cuse when unpopular measures have to be taken
— to increase taxes or to impose stricter quality
and safety standards. You only have to say “Eu-
rope wants it” and look up in exasperation.

EUROSCEPTICISM IS BURGEONING eve-
rywhere. According to some gloomy forecasts,
the present elections may increase the share
of anti-European, populist and openly extrem-
ist formations from the current 12 percent to
one third of the seats in the European Parlia-
ment. These parties extend from the well-known
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National Front of Le Pen in France and the
xenophobic party of Geert Wilders in the Neth-
erlands, to still unknown formations on the big
stage like the Hungarian Jobbik (one of its mem-
bers last year demanded a list of all Jews in the
parliament and government because they pose
a “definite risk to national security").
Anti-European formations are found across
the whole spectrum — from the left to the ex-
treme right. But the main thing that wins them
support are their views on immigration. “Less
Europe, more Holland,” says Wilders, forgetting
that the big wave of immigrants in his country
came from its former colonies decades before
the enlargement of the EU so despised by him.

THERE ARE ALSO OTHER EXPLANATIONS
for Euroscepticism outside Brussels’ bureau-
cratic shortcomings and sluggishness. Once the
“European idea” was born from the still fresh
memory of the horrors of war. Whereas today
the generation has a say for which war is some-
thing vague and infinitely distant. Once the goal
of the EU was cohesion at any price with its
neighbours, with others, to prevent a repetition
of the horrors. Now this cohesion is a fact of life
— and facts of life offer little inspiration.

The same is true of the undoubted success-
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es of the EU: starting with the unprecedented
free trade area and ending with useful ftrifles,
such as regulated roaming rates, the safety of
toys, and common phone chargers (a Bulgarian
initiative). These are facts we are used to and
not goals that motivate us.

IN BULGARIA EUROSCEPTICISM is grow-
ing as well, although we do not know the exact
scale (a gypsy fortune-teller is more trustworthy
than the majority of Bulgarian sociologists). The
only thing that is clear is that the reasons are
quite different. Immigration is not an irritant for a
country that has lost two million of its inhabitants
in the past 20 years in favour of other states.
For the Bulgarians the EU is primarily a disap-
pointment: Europe did not bring the prosperity
everyone was hoping for. Oddly enough, they
somehow waited to have it served on a silver
platter (to quote an acquaintance, only the Bul-
garians say “I'm given a salary” rather than “I'm
earning a salary"). The truth is that united Eu-
rope gave us the rules and the basis on which
to build our own prosperity. In the same way that
FIFA sets the rules in football and sees to it that
the stadiums are up to standard. But FIFA is not
responsible for the Bulgarian teams playing bet-
ter. That depends entirely on them. ll

No need to choose anymore - with “OVAL”

DIAGHNAL

MEOULUMHCKA
CUCTEMU N TEXHOJOI N

B OBPA3HATA NUATHOCTUKA

docmaska, MOHmMax u cepsus

MEDICAL
IMAGING SYSTEMS
& TECHNOLOGIES

supply, installation and service

www.diagonal-bg.com

XYMAHHA megunumnHa
HUMAN medicine

VAL

ECHELON
1.5T Ultra Wide Bore MRI

HITACHI

Inspire the Next
I

The New Shape of MR Debut!! —

Open or Closed?

Fop A,
o

iy Sl

OEHTAJTHA meauuuHa
DENTAL medicine

ORTHOPANTOMOGRAPH® OP300 Maxio

BETEPUHAPHA meaununHa
VET medicine

DIAGONAL Ltd.
9002 Varna, Bulgaria
Cell: +359 (0)88 8807151; + 359 (0)88 7398797
e-mail: office@diagonal-bg.com



KOMEHTAP

Konko cmpyGBa equH 4oBek
0m HaceAeHuemo?

Qaawudukauuume 8 napmuuHume nognucku 3azamBam 3a nNo-20AaM
NPOBAEM C AUMHUME gaHHU, koumo om 20guHU npeHebpeaBame

Tekem NBAHVUHA MAHYEBA

Mognuckume 3a yyacmue 8 eBpousbopume paskpuxa npobaem, 3a
koumo BuHazu cMe nogo3upaAu, HO Yuumo Mawabu ce okasaxa U3He-
HagBawu. 3ag MHokecmBomo cuzgHaAu 3a xopa, o308aAu ce B cnucbuu
Ha pasAuvyHume napmuu, € Bb3moXkHO ga ce kpue cxema 3a mvpzoBus
¢ AuuHu gaHHu. QaAwuBu nognucu uma 3a pasAuYHU Napmuu, NOMbp-
neBwu ca gopu geucmBaw, MUHUCMbpP, genymamu u ombygcmaHom. B
nognucka Ha napmusma “f'Aac HapogeH” Hanpumep ¢uaypupam umeHa-
ma Ha gecemku my3ukaHmu om Coduuckama duaxapmoHus, “Coduucku
coAucmu” u wamHus opkecmbp Ha MysukanHama akagemus.

MOAUTULNTE HE OABAT 3HAK, ue 3Hasm kak ga ce onpaBsm c
npobaema, kolmo HsmMa ga Auwu U me3u uszbopu om csHkama Ha CbM-
HeHue.

MpaBuaa uma u mps6Ba ga ce cnaszBam, kazBa Maa MaHonoBa. Ho-
Busm wed Ha Komucusma 3a 3awuma Ha AuvHUME gaHHU BeHuucnaB
KapagkoB komeHmupa, ye mpsabBa ga ce noBuwu 3awumama Ha cauma
Ha LMK, kegemo ce u3BbpwBa npoBepkama.

Bb3moxkHu ca Hskoako obscHe-
Husl 32 CAyYUAOMO Ce€.

MopBusm BapuaHm e HskoU Ha-
pouHo ga e gobaBsaa xopa, 3a ga
guckpemupa napmuu kamo “I'Aac
HapogeH” uau Cvlo3a Ha komyHucmu-
me. ToBa npegnonoXkuxa camume
napmuu.

Bmopama xunomesa, kosmo us-
2nekga Hau-ybegumenHa, 6e3 ga
uskalouBa gpyzume gBe, e, ue “‘Un-
¢dbopmauuoHHo obcaykBaHe” He ca cu
cBopwuAu pabomama u ca npegaau
npogykm c nponycku B8 3awumama
U c HeusyucmeHu mecmoBu 3anucu,
koemo cu e yucma HemapAuBocm.

[pys BapuaHm e ga ca konu-
paHu gaHHume om nognuckume 3a
pedepeHgym (3a AEL| “BeneHe” u 3a
usbopHomo 3akoHogameAncmBo) u
ga ca paawuduyupaHu nognucume.
LINK omxBbpas moBa.

CAEOBALLATA XWMNOTE3A E
HAM-CTPACKALLA u npegnonaza
mbp20oBusi ¢ AUYHU gaHHU. CAyyasm
¢ My3ukaHmume Hu HaBexkga mou-
Ho go moBa. EgBa Au mo3su, koumo
e uckan ga HaBpegu Ha ‘TAac Ha-
pogeH”, 6u nogbupan MOYHO My3u-
kaHmu, owe no-manko om “UHdop-
MaUUOHHO 0bcAykBaHe” 6buxa cu

uHdopMauuAa 3a 2 goaapa Ha geH.

Ha Google — 24 gonapa.
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MOXEM A1 CAMI 1A CE MPOOALEM?

N3pasom “ga cu npogagew gywama” Beue e bykBaneH. XoaaHgckusm cmygexm LUoH
Bykaec npegaoxku Ha aykuuoH cBoemo BupmyaAaHo anmep €20 — CbgbpkaHuemo Ha
nucmama cu, yamo8eme, akmuBHocmma cu 8 couuanHume mpexu, kakmo u gpyau
AUYHU gaHHu. Tod e 20moB gopu ga npegAoXku MeguuuHcka uHGopmauus u napoaume
cu. ligesma e omzoBop Ha 3a4ecmuAume CAy4au Ha Mbp20Bus C AUYHU gaHHU.
bykaec He e nbpBusm ¢ makuBa ugeu. Mpe3 MuHarama 2oguHa Qegepuk 3aHe,
Bo3amymeHn om dakma, ye peknamogameaume ce noa3Bam om gaHHu, koumo ce
cvobupam 3a Hezo ype3 Google u Facebook, npegaoku gocmbn go gueumaaHama cu

Bcuuku UT 2uzaimu cAegam uHmMepHem NompebumeAume, U Mo He Camo OHAALH.
Google Hanpumep cbbupa gaHHU 3a Maza3uHume, koumo nocewaBame 4pe3 Android.
Bce nak komnaHuume mBopgam, ye nompebumeAume umam KOHMPOA Hag gaHHUme
— Hanpumep, ype3 Hagcmpoikume BbB8 Facebook.

Konko cmpyBam ganHume 8 uimepHem? Mo usyucaeHus Ha JPMorgan Chase gaHHu-
me Ha eguH nompebumen Ha Facebook cmpyBam 4 goaapa, a Ha eguH hompebumen

HanpaBuau mpyga. Mo-ckopo uHbopmauusma e usmekaa om voBek, kou-
mo uma gocmbn go me3u EMH (npumepHo TP3, mypucmuuecka azeHuus,
kosmo e ypexkgana komaHgupoBku, u npouue).
Ako obuuyame kocnupauuume, MoXkeme ga 3anogo3peme cxema 3a
guckpegumupaHe Ha nognuckume u3obuio.
3amoBa e mpygHo ga oHeBum komucusma 3a AudHuUme gaHHu. Caeg
makvuB cAyyau no-agekBamHusm Bbnpoc e gaau ms u3obwo Hakoza e
cBvpwunaa pabomama cu. Caykumeaume U ce 3aHumaBam ¢ pesucmpa-
uus Ha M. Hap. agMuHUCMPamopuU U UMam Cepuo3eH NpuHoc 3a noBuwa-
BaHe Ha agmuHucmpamuBHama mexkecm Hag busHeca. Ceza HayuaBawme,
ye moBa e HanpasHo. 3akoHbm e HanpaBeH maka, Ye ga pecnekmupa
gobpocvBecmHume gpakgaHu, a He ga cnupa uamamu. Taka ye Komu-
cusma 3a 3awuma Ha AuYHUMe gaHHU gbAku nogpobeH omzoBop Ha
Bonpoca kakBo npaBu, 3a ga 3awumu gaHHume Ha xopama, koumo ce
nognucBam 3a pedepeHgym uAu 3a gpyau kaysu. Mima Au 2apaHuus, ye
He ce konupam gaHHume om nankume? KakBo cmaBa ¢ usbupameAHu-
me cnucbuu, koumo ca Ha nybAuuHO pa3noroxkeHue? N moBa e camo
Hayanomo.

NPOBAEMbBT E, YE AOOCTbIbr
go AuuHa uHdopmauus moxke ga gage
gocma no-goxogHu Bv3modkHocmu 3a
usmMamMHuuume om o06ukHoBeHo ono-
pouyaBaHe Ha nognucku. Economix.bg
Hanpumep HacmosiBa om mMeceuu ga ce
ozgpaHuyu BvamoXkHocmma 3a meaae-
He Ha 6bp3u kpegumu oHAQUH camo C
nonbABaHe Ha EMH u mecmopaboma.
Bonpeku BguzHamama nywunka oko-
AO 3aemMume, moyHo moBa He be Ha-
npaBeHo. Hackopo ce okasa, ue uma u
danwuBu mpygoBu gozoBopu. docmob-
Nbm go AUYHU gaHHU no3BoasBa cbwo
maka ga ce usnucBam pa3sxogu B8 pe-
guua cayyau, koeamo gop>kaBama naa-
wa Ha 2naBa om HaceaeHuemo — om
3gpaBeona3BaHemo go Meponpusmus
no AuHus Ha eBpodoHgoBeme.

Konkomo noBeue pacmam naawa-
Husma, HanpaBeHu om mpema cmpaHa
(ocuzypumen, 3acmpaxoBamen uAu
peknamogamen), moakoBa noBeue we
pacmam cmumyAume 3a movp2oBus ¢
AUYHU gaHHU. Tbp2oBusma ¢ mMopmBu
gywu u ¢ npoduAu Ha cowecmByBa-
wu xopa Beue gocmuza 4ygoBuwHu
pasmvepu B8 uHmepHem ukoHomukama.
ToBa Hu yaka u B peanHus >kuBom, ako
He ce Bzemam mepku.



COMMENT

How Much Does a Person
From the Population Cost?

The fraud regarding the petitions for the Euro party elections hint at a
bigger problem with personal data that we have been ignoring for years

By IVANINA MANCHEVA

The petitions for the participation in the Euro election revealed a prob-
lem we had suspected, but the scale is quite surprising. There may be a
scheme of trading personal data behind those people's names that were
put on different parties’ petitions. There are fake signatures for the differ-
ent parties; the victims include the present minister, members of Parlia-
ment and the ombudsman. For example, in the People’s Voice party there
are dozens of names of musicians from the Sofia Philharmonic Orchestra,
Sofia Soloists and the Music Academy’s permanent orchestra.

POLITICIANS DO NOT ACT as if they know how to deal with this
problem that could cause doubt about the election.

There are rules and they must be observed, Maya Manolova said.
Vencislav Karadzhov, the Head of the Commission for Personal Data Pro-
tection, commented that the Central Election Commission's site security
must be increased.

formation came from someone with access to these names (for example,
a labor and salaries service, a travel agency that has arranged business
trips, etc.).

If you are fond of a good conspiracy theory, you can suspect an ele-
borate scheme to discredit the petitions.

That is why it is hard not to think the Personal Data Commission is
innocent. After this situation, it may be appropriate to ask the Personal
Data Commission has ever done its job well. lts employees handle the ad-
ministrators' registration and contribute to the increases of administrative
burden on businesses. And now we learn that this is all in vain. The law is
meant to inspire respect in conscientious citizens, and to prevent fraud.
Therefore, the Commission for Personal Data Protection should provide a
detailed description regarding what measures it takes to protect the data
of people who petitions. Is there some sort of a guarantee that data is

not just copied from files? What

Several explanations are possi-
ble as to why these names appeared
on the lists.

CAN WE SELL OURSELVES?

happens to election lists which
are publically available? This is
only the beginning.

The first possibility is that some-
body deliberately added people's
names in order to discredit parties
such as the People’s Voice or the
Communist Union. According to the
parties, this possibility was suspect-
ed to be the reason.

The second hypothesis, which
seems to be the most convincing, is
that the information services team
did a poor job and handed in a prod-
uct with lapses in protection, as well
as old test records, which is consid-
ered to be negligent.

Another option is that they copied
the data from the referendum lists
(from Belene NPP and the election
legislation) and there were fake sig-
natures. The Central Election Com-
mission denies that this happened.

THE NEXT HYPOTHESIS IS THE
MOST SHOCKING and suspects the
trading of personal data. The situa-
tion with the musicians' names leads
us to believe this possibility. It is un-
likely that the person who wanted
to harm People’s Voice party would
choose musicians, or that the infor-
mation services would go to such
trouble. It is more likely that the in-
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your complimentary copy

The expression “selling your soul” may now be literal. Shawn Buckles, a Dutch student,
put his virtual alter ego up for sale in an auction. This included his email content, chat
logs, activity in social networks, as well as other personal data. He is also willing to pro-
vide his medical information and passwords. His idea is in reaction to the frequent cases
of personal data trading.

Buckles is not the first person to have such ideas. Last year, Federico Zannier, indignant
by the fact that advertisers benefit from data that is gathered by him via Google and
Facebook, offered access to his digital information for $2 a day.

All'IT giants watch their Internet users, and not only online. Google, for instance, gathers
data on the shops we visit via the use of Android 0S. However, companies often claim that
users have control over their data, for example, via Facebook security settings.

How much does data on the Internet cost? According to JPMorgan Chase, the data of a
Facebook user is $4 dollars, and of a Google user it is worth $24.

THE PROBLEM IS THAT
THE ACCESS to private infor-
mation provides considerably
more opportunities for fraud.
Economix.bg, for example, has
been insisting on limiting the op-
portunity to take out quick loans
online by filling in only your per-
sonal identification number and
work place. Despite all the fuss
around loans, it wasn’t done.

Recently, it became evident
that there are fake labor agree-
ments. The access to personal
data enables fake costs to be
paid in situations when the state
pays per capita — from health-
care to events connected to
Euro funds.

The more third party pay-
ments are conducted (social
security agents, insurers or ad-
vertisers), the desire to trade
personal data increases. The
trading of false profiles of ex-
isting people has now reached
horrific numbers in the Inter-
net economy. This is a great
possibility if measures are not
taken. H



FAnobanusauusma Bce noBeue HU maacka ga 2oBopum Aow aHz2Aulcku u ga
3abpaBsame mankume e3uuu. Tpazegus — uAu npocmo npozpec?

Tekem BOVIKO BACUAEB | Domozpadus APXVB

Bobu Xoz nouyuHa npegu gBe 2oguHu. Bewe
Ha 92.

XKuBombm Ha neHcuoHupaHus uHXeHep
6un, kasBam, cnokoeH u nbaeH. Pogua ce u >ku-
Bs B 3acnanomo pubapcko 2pague Kpomapmu
8 LLomaaHgus, koemo ce Hamupa Ha NOAyoc-
mpoB ¢ ume Ha ocmpoB, Baek Aua. Camo gemo
Hakpas ocmaBan Bce no-camomeH: cbnpyzama
XeAbH u no-mankusm 6pam FopgobH 20 uanpe-
Bapuau kbm macmomo, omkbgemo HukoU He ce
Bpbwa.

menta
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Bobu Xoz egBa Au e ouakBan, ue cMbpmma
My Ha 2 okmomBpu 2012 we ce npeBvpHe B
cBemoBra HoBuHa 3a BBC u CNN. Ho mbkmo
maka cmaxa. Oka3sa ce, ue Bobu e nocaegHu-
am uyoBek, Brageew, no poXkgeHue MecmHus
guanekm Ha Kpomapmu — aHzauucku ¢ keam-
cku npumecu. ToBa e eguHcmBeHusm e3uk B
2epmaHckama epyna, koumo Hama ,wh” — u
Bmecmo “what” npousHacs ,at”. Haykama 2o
Hapuuya cbC cAokHOomo ume ,ceBepeH ceBep-
HowomaaHgcku”, North Northern Scots. Caeg

cMbpmma Ha Xoz2 om Hau-ceBepHus ceBepeH
ocmaHaxa camo HakoAko 3anuca.

C BCEKW U3YE3HAA E3NK W3YE3BA
eguH cBsm. A gHewHomo Bpeme He wagu Man-
kume e3uuu u guanekmume. Mpeg CNN AuHz-
Bucmbm Pobopm Munap (Robert Millar) om
yHUBepcumema 8 ABvbpgulH mBvpgu, uye gHec
8 cBema uma 6000 — 7000 e3uuu u Ha Bceku
gBe cegmuuu u3uesBa no eguH. Cnucvkbm Ha
uzuesBawume e BHywumeneH. Mpegu Hakonko
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Meceua B Hebumuemo e omuuwbA UHguaHcku-
am e3uk knanam B CeBeposanaga Ha CALL, a
MuHanama 2oguHa — AuBoHckusm B AamBus.
CoweBpemeHHo 96% om cBemoBHomo Hace-
AeHue 20Bopu Ha egBa 4% om e3uuume. Mau
u3Bogbm e, ue ce pasbupame Bce no-gobpe -
Ho Ha Bce no-6egeH u npumumuBeH aHaaulcku.

3awomo kakBo o3HauyaBa ga zoBopuw
s~aHeaaulcku” gHec? 3a MHO3uHCcmBomo om
aHan020B0pewume aHzAaulckusm He e pogeH.
3amoBa 20 2oBopsm kamo ,nugkuH” — ¢ no-
Manko 2na2oAHU BpemeHa, no-ckpomeH peyHuk
u y>kacHO NPOU3HOWEHUE.

Ho BcvwHocm ucmuHcku y)kac npegus-
BukBa npousHoweHuemo mMbkMoO Ha OHe3u, 3a
koumo aHzauuckusm e malduuH. Monumaume
npeBogauume B Bplokcen. Bukme kuceaume
uM ¢usuoHomuu, koeamo koM mpubyHama ce
omnpaBu aH2AUYaHUH, YeACeu, UAU UpAaHgeu.
Om ,nugXkuH” ce npeBexkga AecHo, ocobeHo ko-
2amo e cmeceH ¢ bplokcencku blopokpamuueH
HoBzoBop. Ho s onumaume ga ce cnpaBume c
yoBek, koumo 20Bopu nepdekmeH aHzauucku
¢ Uopkcku uau maHuecmovpcku akueHm. Buxme
npegnoyeAu XoAaHgeu-omAuyHuk, Haau?

NMOBCEMECTHATA YMNOTPEBA HA Aol
aHaaulcku, MaHgapuH, uchaHcku, pycku u
¢dpeHcku ybuBa mankume esuuu, koumo ca
MHO206poUHU, HO ce 208opsim om no cmomuHa
gywu. B cbwomo nonoxkeHue usnagam u gua-
Aekmume cnpsMO HauUOHAAHUS AumepamypeH
e3uk. Beue Hukoza Hama ga uyem zonsmama
HocoBka, ynompebsaBaHa npegu Bek om 6Bbaza-
pume B conyHckume cena Cyxo, Bucoka u 3a-
poBo. A uygHusm pogoncku guanekm ¢ gBeme
uneHyBaHus wie ocmaHe eksomuuHa 3abaBa 3a
YyUYEHU U MECMHU eHmycuacmu.

[a cu npu3Has, Ha MEeH MU € MbYHO 3a gua-
nekmume. Caywan com kakBu HeBeposmHu us-
pasu 3Haewe b6aba Mu om Pagomupcko; Hukou
He 2u 3Hae gHec. W com uen kak nokouHusm
nucamen VopgaH BoaueB nosHaBaa no BoHw-

=

Ho enobanu-
3aUuUOHHUAM
UMNYAC uma U
obpamHa msaa.
ToU 3acunBa
MecmHume
HaUUOHaAU3MU,
u caegoBamen-
HO Na3u POgHUA
20Bop

Hust Bug u no gBe-mpu gymu kou om kou kpau
Ha Bbagapus e, gopu om koe ceno. Kak 6u no-
3HaA ceea, kozamo Bcuuku 2oBopsm pasBaneH
coduucku?

Pasbupa ce, Bcuuku we o06BuHam 2n06a-
AU3auuUsmMa u mpuymdasHus mMapw Ha amepu-
kaHckus aHezAuucku. Ho 2aobaausauuoHHUSM
UMNyAC UMa u obpamHa mse2a; mou 3acunBa
MeCmHUme HauuoHaAuU3Mu U cAegoBamenHo
nasu pogHus 208op. B nocaegHume mpuucemu-
Ha 20guHu Hsikoako noaymbpmBu keamcku e3u-
ka bsixa bykBaaHo Bv3kpeceHu — u mo mbkmo
nog Hoca Ha aHaAulckus. Yeacuume cb3gagoxa
yuuauwe u meneBusus Ha yencku; B KopHyon
ce Bv3pogu uHmepeca kom kopHuw”; gopu
Mankusm e3uk Ha ocmpoB MaH B8 UpaaHgcko
MOpe NOAYYU Bmopu waHc.
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KEATUTE WMAXA LOOCTOWHU OBPA-
3UMN 3a cnaegBaHe. Owe B kpas Ha XIX Bek
upAaHgckume nampuomu BgbxHaxa HOB >ku-
Bom Ha upaaHgckus keamcku, the Irish Gaelic;
Mampuk MNuvpc, pascmpensH caeg Beaukger-
ckomo Bbcmaxue npe3 1916, bewe He208 nu-
oHep u peBHumeA. MogobHU npouecu ce pas-
Buxa u B8 LLomaaHgus, a ¢peHckama obaacm
BpemaH pogu 2eHuanHus keamcku bapg AaaH
CmuBen.

Ha He 20B8opum, ye pasnagaHemo Ha Co-
Bemckus cvlo3 u l0zocnaBusi BbpHa MHO20 nNog-
ueHsBaHu e3uuu kom kopeHume um. Jockopo
HeaAawkupaHusm ykpauHcku pasubdms u ce
npeBopHa B gbpkaBeH esuk; no-manvk bewe
kvcMembm Ha 6eaapyckus, Ho u mou ce BbpHa
Ha cueHama. B BocHa bewe uHcmumyuuoHa-
AusupaH 6ocHeHcku (’6ocaHcku”). B 3azpeb
usgagoxa ,PeuHuk Ha pasaukume meXkgy cpbb-
ckus u xopBamckus”. MosBu ce gopu uepHo20p-
cku esuk, a 3a MakegoHus... Bcuuku 3Hasm.

MO>XEM AA CE 3AMNUTAME KOE E no-
noHocumo: cBemoBHomo 2ocnogcmBo Ha obeg-
HeHus aHaAuucku — uAu e3ukoBusm pomaHmu-
3bM Ha HauuoHaAaucmume, koumo Hu Bpovwa B8
XVIII Bek. Cmvopmma Ha >uBus e3uk - uau Bos-
kpecsBanemo Ha MbpmBus. Taka uAu uHaue, He
MoXkeM ga cnpemM ucmopusma. Llle >kuBeem u
¢ gBeme sBaeHus, 3awomo me ca knoHU om
€gHO U cbulo gbpBo. Hec bozamume u daHa-
muyHume mo2am ga Bb3kpecsm Bcuuko, gopu
yMpeAume cu e3uuu.

A ko2amo npouemem, ye ca ce NOMUHaAU
Mapus CepeuHa, Tomac Oapko uau Bukmopus
Yanuo WMkayame, we 3Haem, ye ca cu omu-
wAu ypanckusm akana-camu, cuykckusm odo
u e3ukbm MyHu4u om nepyaHckama gXkyHaAa.
3azuHanu ca Hskoako cBsma, B koumo u Hal-
gpebHomo Hewo e umano cBoemo cobcmBeHo
ume. 3a2uHaAu ca; 3aMmuHaAu ca 8 omBbgHomo,
Hau-BeposmHo 3aBuHazu.

M 3a max Bv3kpeceHue Hama ga uva. ll
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Language Death
and Resurrection

Due to globalization we are increasingly forced to speak bad English and
forget the less popular languages. Tragedy, or simply progress?

Bobby Hogg died two years ago. He was 92
years old.

They say the retired engineer had a quiet
and full life. He was born and lived in the sleepy
fishing village of Cromarty in Scotland, which
lies on the tip of the Black Isle peninsula. It was
only at the end of his life that he grew more and
more lonely, as his wife Helen and his younger
brother Gordon left before him for the place of
no return.

Bobby Hogg could hardly have anticipated
that his death on October 2, 2012 would be-
come global news for BBC and CNN. But that is
exactly what happened. As it turned out, Bobby
was the last person fluent in the local dialect
of Cromarty — an amalgamation of English and
Gaelic. This is the only language in the German-
ic group that lacks a “wh” and “what” becomes
“at”. Science has given it the complex name,
North Northern Scots. After Hogg's death only
a few recordings remain from the northernmost
North.

WITH EVERY DISAPPEARING LANGUAGE,
a world disappears. And no small language and
dialect are spared. Linguist Robert Millar from
Aberdeen University told CNN that there are
some 6,000 to 7,000 languages in the world to-
day and it is estimated that they are disappear-
ing at a rate of one every two weeks. The list
of disappearing languages is impressive. A few
months ago the Indian language Klallam in the
US northwest vanished into nothingness, and
last year Livonian in Latvia. At the same time,
96 percent of the world's population speak just
4 percent of the world's languages. The conclu-
sion seems to be that we understand each other
better than ever before, but in an even poorer
and more primitive English.

What does it mean to speak “English” today?
For the majority of English speakers, English is
not their native tongue. That is why they speak
it like pidgin English — with fewer verb tenses, a
modest vocabulary and dreadful pronunciation.

But actually, the real horror comes from the
pronunciation of those for whom English is the
mother tongue. Ask the interpreters in Brussels.
Just look at their surly faces when an English-
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By BOYKO VASILEV | Photography ARCHIVES

man, Welshman or Irishman head for the podi-
um. lt is easy to translate from pidgin, especially
when it is mixed up with the Brussels bureau-
cratic newspeak. But just try dealing with a per-
son who speaks perfect English with a York or
Manchester accent. You would prefer a Dutch
prize pupil any time, wouldn’t you?

THE WIDESPREAD USE OF BAD English,
Mandarin, Spanish, Russian and French kills
the small languages, which are pluntiful but are
each spoken only by some hundred people. Dia-
lects find themselves in the same position when
pinned against the national literary language.
We will never hear again the nasally back vowel
used a century ago by Bulgarians in the Salo-
nika villages of Suho, Visoka and Zarovo. And
the wonderful Rhodope mountain dialect with
the reduplicated article will remain an exotic di-
version for scientists and local enthusiasts.

To tell the truth, | feel sorry for the dialects.
| still remember the incredible expressions my
grandmother from the Radomir area used; no-
body knows them today. And | have read how
the late writer, Yordan Valchev could tell from
a person’s appearance and from a couple of
words what part of Bulgaria he was from and
even from what village. How could he possibly
be able to tell now that everybody is speaking a
broken Sofia dialect?

Of course, everybody will blame globaliza-
tion and the triumphant advance of American
English. But the globalization momentum can
also backfire; it strengthens local nationalisms
and thus protects native speech. In the last 30

What does it mean

to speak “English”
today? For the
majority of English
speakers, English is
not their native tongue

years or so, several half-dead Celtic languages
were literally revived. And that right under the
nose of English. The Welsh created a Welsh
school and television; in Cornwall interest was
revived in Cornish; even the small language on
the Isle of Man in the Irish Sea was given a sec-
ond chance.

THE CELTS HAD WORTHY EXAMPLES to
follow. At the end of the 19th century, the Irish
patriots breathed new life into the Irish Gaelic
with Patrick Pearse, executed after the Easter
Rising in 1916, who was its pioneer and zealous
champion. Similar processes also developed in
Scotland, and the French region of Bretagne
produced the brilliant Celtic bard Alan Stivell.

Not to mention that the disintegration of the
former Soviet Union and Yugoslavia returned
many underrated languages to their roots. The
until recently, the neglected Ukrainian lanuage
blossomed to become the official language; Be-
larusian was less lucky, but it too returned to the
scene. In Bosnia, Bosnian was institutionalized.
In Zagreb a “Dictionary of Differences between
Serbian and Croatian” was published. A Mon-
tenegrin language even appeared, and we all
know about Macedonia.

WE MAY WELL ASK WHAT IS more ac-
ceptable: the world dominance of impoverished
English or the romanticized language of the na-
tionalists. Let us go back to the 18th century.
Death of the living language or resurrection of
the dead one. One way or another, we cannot
stop history. We will live with both phenomena
because they are branches of the same ftree.
Today the rich and fanatics can resurrect any-
thing, even their dead languages.

When we hear that Marja Sergina, Thomas
Darko or Victoria Huancho Icahuate have died,
we will know that the Uralic Akkala Sami, the
Siouan Ofo and the Munichi languages in the
Peruvian jungle have permanently vanished.
Several worlds have perished in which even
the tiniest thing had its own name. They have
died; they have passed into the beyond, likely
for ever.

And for them there will be no resurrection. &
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MNeueHemo Ha meco Ha ckapa my ®aHmacmuueH Bkyc,
HO 3a cvXkaneHue 20 npaBu kaHuepoz b3gaBa m. Hap.
NOAUUUKAUYHU apomamuyHu BbaaeBog koumo Bpegsm Ha
Hawama AHK u yBeauuaBam pucka om ama.

3a wacmue nopmyzancku y4yeHu ¢ Cce Hanaza ga ce
AuwaBame om egHO om 2oAemume ygo
mps6Ba ga 20 cbuemaem ¢ gpy2o om upama
Becmumema Ha Mopmo gokasa, Ye npegBapumeAHon "lei
mMecomo B bupa (bozama Ha Bug aHmMuoke ﬁ"?.;‘ e?"m
UguHu), HamaAsBa 3HauumenHo Bpe ckapama. B H
HOMO Meco ce obpa3syBam | Hal ;-'.r ] [a'2pam Meco.
0 ako 20 HakucHe & A0 NuBo, ko L y 0 naga go-18
HéHoapa gBa. 0 HaHozpama. ?

aste great but unfortunﬂft!ﬁ?ﬁlso IMEUCH
ns the so-called polycyelic aromatic hydro-
damage our DNA'and increase the risk of bowel
it
ortugue‘ entists have discovered that we do
e great pleasures in Iife._\pﬁsimply must
- one — beer. A University of Porto team has
you marinate meat in beer (rich in antioxidants, known as
s) befo : you grill it, it greatly reduces the damage done by
arinated meat an average 21 nanograms of PAH

am meat. But if you soak it in Iightjgh_e figure
grams, and in dark beer — to a mere 10 nanograms.
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JluzumaneH uHdapkm

Kak eguH kog, cv3gageH ga noBuwu cuaypHocmma, HU HanpaBu

HebuBano ya3Bumu B uHmMepHem

MpoHusma getcmBumeAHo e ocHoBHama
nognpaBka Ha >kuBoma. MopegHomo goka-
3amencmBo gouge npe3 anpua, koezamo ce
okasa, ye Hal-2oAiMama 3anAaxa 3a cuayp-
Hocmma Hu 8 uHmepHem e gowaAa mbkmo om
kog, cv3gageH ga nogcuAu masu cuz2ypHocm.

Mpe3 anpun Hakonko He3aBucumu uamou-
Huka goknagBaxa 3a npobaema Heartbleed
(bykB. copgeuHo kvpBeHe). Okasa ce, ue 3apa-
gu egHo gpebHO HegozaeXgaHe npu cbecmaBs-
He Ha nogcuzypsiBaw, kog Hau-cbkpoBeHume

HU gaHHU B uHmepHem - 6aHkoBu u naamexkHu
akayHmu, eAekmpoHHU nowu U np. - ca ys3-
Bumu 3a xakepu. Cnopeg ekcnepmu npobae-
Mbm 3acsiza 6Au30 gBe mpemu om Bcuuku
caumoBe, koumo usnoAazBam kpunmupaHe 3a
3awuma Ha noBepumeAHama uHpopmauus.

Moumu Bcuuku 2onemu caumoBe pea-
2upaxa 6bp30o u 3anywuxa npobouHama B8
cugypHocmma. NMoBeuemo om msx Bce nak
nocvBemBaxa nhompebumeaume ga npoMeHsm
napoAume cu 3a gocmon.

Digital Heart Failure

How a code, designed to increase security, made us incredibly vulnerable online

Irony is indeed the main spice of live. The
latest proof came in April when it turned out
that the greatest threat to our security on the
Internet came from a code created to actually
reinforce this security.

In April several independent sources
reported on the Heartbleed bug. It turned out
that due a minor oversight in programming the
security code, our most vital data on the web —

THE INFLIGHT MAGAZINE

bank and payment accounts, email accounts,
etc. — are vulnerable to hackers. According to
experts, the problem affects nearly two-thirds
of all sites that use encryption to protect confi-
dential information.

Almost all major sites reacted quickly
and plugged the security hole. Nevertheless,
most of them advised users to change their
passwords.

cuini BOAA

B PESEPBOAPA
PUT WATER IN YOUR TANK

EkcnepumeHmanHa mexHonozus,
paspabomeHa om BoeHHomopckus paom
Ha CALLL, moXke ga npeobvpHe ¢ 2raBa-
ma HagoAy kopabonaaBaHemo. Mpu Hes
2opuBomo 3a gBuzamenume ce u3Bauua
gupekmHo om... mopckama Boga. Cneuua-
AeH kamaaumuueH koHBepmop u3BAuua om
Bogama Bogopog u BvaaepogeH guokcug,

u nocAe om msax ce cv3gaBa cuHmemuyHo
BvaneBogopogHo 2opuBo. 3a MmomeHma
npouecbm e ckbn u uzuckBa noBeue
eHepaus 3a cb3gaBaHemo Ha 2opuBomo,
omkonkomo ce cbgopyka 8 camomo 2opuBo.
Ha nbpBo Bpeme mexHono2usma we ce
noA3Ba camMo Ha amoMHU camoAemoHoca-
yu, 3a 3apexkgaHe Ha camoAremume. Ho go
gecemuaemue Memogbm 6u mpsbBano ga
e 2omoB 3a macoBo npunokeHue, mBopgam
om MeHmazoHa.

EXPERIMENTAL technology developed
by the US navy might well turn navigation
upside down. With it, jet fuel is obtained
directly from seawater. A special catalytic
converter extracts hydrogen and carbon
dioxide from the water, and then uses them
to create a synthetic hydrocarbon fuel. For
the time being the process is expensive and
requires more energy to create the fuel than
is contained in the fuel itself. In the begin-
ning the technology will only be used on
nuclear aircraft carriers to refuel the planes.
But within a decade the method should be
ready for widespread use, the Pentagon
claims.
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Ako umaw gobobp gu3aiiH, moil
we Bv3getcmBa HaBc Akvge

MapmuH Cmum, 2aaBeH gusauHep Ha Ford, npeg Bulgaria On Air

Tekem KOHCTAHTUMH TOMOB | Gomozpadus BULGARIA ON AIR, FORD

Muozo BeposmHo e moBa Auue ga He
Bu 20Bopu Huwo. M gopu umemo 3ag He2o —
MapmuHx Cmum — ga Bu 3Byuu Heno3Hamo. Ho
BcobwHocm yoBekom npeg Bac e egHa om Hau-
BAusmeAHUME AuvyHocmu B8 aBmomobuAHus gu-
3alH 3a nocAaegHume 30 2oguHu. Bceku geH Ha
yAauuama ce pasmuHaBame ¢ He2oBume mBo-
peHus. Alopu, no Bcsaka BeposmHocm, cagame u
nogkapBame Hakoe om msx.

Kapuepama Ha MapmuH 3anouBa npe3 70-
me B Porsche, Audi u BMW. Tou e cb3game-
ASM Ha embAemamuuHomo Audi Quattro — egHa
u3uaAo0 HoBa Hacoka B aBmomobuAHUS gu3auH.

Tou e uoBekom, kolmo npe3 MuHaAOMo
gecemuAaemue nNpPOMEHU U3uAAO obauka Ha
Opel, cv3gage npeguwHama Astra, cezawHama
Corsa u Hauepma popmume Ha paHmacmuyHa-
ma Insignia.

Mpe3 2004 Ford Europe 20 npuBaeye kamo
gupekmop no gusadHa. Cmum ce omnaamu,
kamo npeobpasu usaama z2ama — om peBo-
AouuoHHama Fiesta go HoBus Focus, koumo
noHacmosiwem e Hau-npogaBaHusm mogen B8
cBema.

F-H Cmum, kaszBam, ue mogama ce 3a-
Bpowa uukauuHo. Baku Au moBa u 3a aB-
momo6uaume?

Mucas, ue ga. B MuHanomo umawe gece-
muaemusi, koeamo MogHUmMe meueHus Auvaxa
cbBcem sicHo. Bukme paskowa Ha 30-me, no-
ckpomHume koau Ha 40-me, u nocAe huuwHocm-
ma Ha 50-me, kosmo ompa3ssBawe Bv3cmaHo-
BsaBaHemo Ha ukoHoMmukama.

[Hec e no-mpygHO ga nocoYuM egHa obwa
MogHa meHgeHuus. Yecmo mu kasBam, ue
gHewHume koau ca cvBcem egHakBu. Ho cvB-
cem AecHo moXe ga ce omezoBopu Ha moBa:
npocmo caoXkeme egHa Fiesta go MINI. 11 gBe-
me ca MogHU 3asB8AeHus — Ho cbBceM pasAuYHU
€egHOo om gpyeo.

B nocaegHume 2oguHu nokasaxme, ue
MacoBume aBmomo6uau Mozam ga umam
Buga Ha npemuym, uau gopu Ha cynepkoau. b
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» ToBa au e crnegBawama meHgeHuua B aB-
momo6unHua gusaiiH? Hewo kamo nogxoga
Ha UKEA - npemuym gusalH Ha gocmbhHa
ueHa?

Fonamo nocmukerue Ha Qopg B uacm-
Hocm 6e, ue nogobpuxme He camo gusalHa, Ho
u kauecmBomo. B nocanegHume gecem 20guHuU
kauecmBomo Ha macoBama npogykuus ce no-
Buwu gpacmuuHo. Mucas, ye ceza kaueHmume
ouakBam npemuym ycewiaHe u B gocmbnHume
aBmomobuAu.

Toky-wo nokasaxme d¢elcaupma Ha
®opg Dokyc, koiimo 8 momeHma e Hal-npo-
gaBaHuam mogen B8 cBema. TpygHO Au e ga
npoMeHuw Hewo, koemo pa6omu monkoBa
go6pe?

A3 kasBam maka: Hau-gobpomo moky-wo
cmaHa owe no-gobpo. ToBa e xy6aB Bvnpoc.
3a ga cBbpwum paboma, mpsabBawe nvpBo ga
Bugum kakBo Hu ka3Bam kaueHmume. 1 meguu-
me, pasbupa ce. Qokycupaxme ce B8 gBe obaa-
cmu: ga HanpaBum uHmepuopa No-xapMoHUYeH
u no-npocm 3a ynompeba, u ga cmekuum manko
npegHuuama, kosmo 6e mBvpge azpecuBHa 3a
Bkyca Ha Hsikou xopa.

Hukou goceza He e npaBua moBa, koemo
ce onumBame Bue cvc cmpamezuama "EguH
®opg" - ga HanpaBume kona, egHakBo npu-
BnekamenHa 3a eBponeduu, amepukaHuu u
asuamuyu. Kak Hamupame BgoxHoBeHue?

CaokHocmma Ha masu 3agaua He 6uBa ga
ce nogueHsBa. TpsabBa ga obuwyBame ¢ kauer-
mu om cbBbpweHo pasauvHu mecma: ekuH,
Hlo Mopk, MuaaHo... Ho moemo cxBawaHe e, ue
ako umaw gobbp gusauH, mou we Bv3getucmBa
HaBcakbge. Hawama Quecma Hanpumep npe-
gu3BukBa egHa u cbwa peakuus no usa cBsam.

MHozo om Bawume mBop6u Beue ca
B8 3anama Ha cnaBama. Kou e gusaiiHom, c
kolimo ce 2opgeeme Hal-MH020?

Kamo npogykm mucas, ue ¢ Quecma. Tasu
kona cv3gage eguH cvBcem HOB obAauk 3a
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®Dopg. Bewe nvAHO ckbcBaHe ¢ NpeguwHOMO
nokoneHue — go makaBa cmeneH, ue MHO20
xopa om Bucwust MEHUgXXMbHM 5 cCMemHaxa 3a
npekaneHo pagukaHa.

Kol Bu BgoxHoBu ga cmaHeme aBmomo-
6uneH gusaiHep? Anek UcuzoHuc?

Bukgam, ue 3Haeme 3a moBa. Knacuuecka-
ma ucmopus 3a yueHuk, koumo nuwe Ha cBos
kymup 3a cvBem. Vckax ga cmaHa gusauHep,
HO no oHoBa Bpeme Hukvge Hamawe makaBa
cneuuanHocm. Tamko kasa — 3awo He nuwew
Ha WcuzoHuc, mou HanpaBu MuHu, mps6Ba ga
e gobop.

Hanucax My u Aaek, koumo cam bewe UH-
>keHep, Me nocbBemBa nvpBo ga 3aBvpwa uH-
>keHepcmBo. Mocae uskapax kypc no aBmomo-
6uneH gusauH 8 AoHgoH, B8 Royal College of Art.
Bsx 8 gocma Heu32ogHO nonoXkeHue cnpsMo
ocmaHanume — me ugBaxa om gusauHepcku
cneuuanHocmu u Beue ymeexa ga pucyBam,
ga unlocmpupam. A3 moXkex ga nokaka camo
wena U34uCAeHus.

Mma Au aBmomobun, 3a koimo cu meu-
maeme Bue ga 20 6axme npoekmupan?

Lamborghini Countach. Ta3u koaa usnese,
gokamo 6ax 8 AuBbpnyackus yHuBepcumem u
ce yuex kak ga 6vga BogonpoBoguuk. Kasax cu:
MapmuH Cmum, kakBomo u ga npaBuw, Hukoza
HAMa ga cb3gagew monkoBa gobpa koaa.

Owe usanekga ¢paHmacmuuHo, HaAu?

Ha. A 2oguHu no-kvCcHO ce cAyuu maka,
ye umaxme gocma cbBmecmHa paboma cbc
cmyguo Bertone. Caeg cMbpmma Ha Hyuo Bep-
moHe me bsxa 3anasuau kabuHema my kamo
My3el, u mam bewe mo3su npekpaceH gopBeH
MOgeA — opu2uHaAHusm gusalH 3a Countach.
Mpu Bcsaka BvamoXkHocm xogex ga 20 2aegam.
N nocae B HaBeuepuemo Ha egHa Koaega mu
3BvbHHaxa om Wmanus: MapmuH, kakbB uBsm
npegnoyumaw ga e mBosm Countach? Opu-
2uHaAHUsSm 6ewe >kbAm, omzoBopux. Hakoako
gHU no-kbCHO npucmuzHa egHa 2oasma kymus.

outonis

Te bsxa HanpaBuAau egHo konue om ¢ubpoc-
mbkAo 3a MeH u 20 Bsixa Bosgucanu >kbamo, ¢
yepHu npo3opuu. U go gHec e B oduca mu.

Kak mouHo pa6omume? Yakame Au mo-
MeHmume Ha BgbxHoBeHue, uAu usbupame
no-MemoguyeH nogxog?

Bceku me numa omkvge ugBa BgoxHoBeHu-
emo mu. 3a meH moBa e no-ckopo konekmuBeH
npouec. Mo usA geH coM obzpageH om mBop-
yecku AuuHocmu. BgoxHoBsBame ce eguH gpye.

KakBo cnegBa 3a Bac?
MNeHcus (cmee ce).

Baxme nbpBuam aBmomobGuneH gusail-
Hep, u3nokua cBou Hewa Ha npouymus
me6eneH canoH B MunaHo. Mpegu3Bukamen-
cmBo Au 6ewe moBa?

Hue BuHazu cme uepneau BgoxHoBeHue om
MunaHo. Beska 2oguHa ekunom mu nomyBa 3a
canoHa, 3a ga Bugu meHgeHuuume npu mame-
puaaume, npu mvkaHume... 3amoBa pewuxwve,
ue e gobpa uges ga BbpHem Manko om moBa
BgbxHoBeHue. MNMokasaxme Hskonako Hewa — va-
coBHuk, Aamna, we3noH2 — koumo ca BgbxHo-
BeHu om aBmomobuaume.

MocaegeH Bonpoc: kak we usznexkgam
aBmomob6uaume Ha 6vbgewemo? Mmame Au
HAakakBa ugea?

He (cmee ce). N306wo... EcmecmBeHo, ue
mMoXkem ga HapucyBame eguH koHuenm u ga
kakem — emo konama Ha 2040-a zoguHa. Ho
ucmuHama e, ye gusalHbm cAegBa mexHoAo-
2uume, a Hue He 3HaeM kakBu mexHonozuu we
uma cnaeg 30-40 2oguHu. ABmMOHOMHOMO yn-
paBaeHue, ga peuem. Huwo uygHo konama ga
npecmaHe ga 6bge opueHmupaHa kbm wodbo-
pa u ga ce npeBovpHe B Hewo kamo Aoxka. Jdanu
mozaBa xopama we cu kynyBam koau 3apagu
ekcmepuopa um, e nog Bbnpoc. Moxke bu we
ce Bogsm 2naBHo om unmepuopa. Ho Bce nak
CU MUCAs, Ye u caeg 40 2oguHu BbHWHUsM Bug
we e om 3HaveHue. M
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A Great Design
Resonates Everywhere

Martin Smith, Executive Design Director for Ford Europe,

It is very likely this face means nothing to
you. Even the name that goes with it: Martin
Smith, may sound unfamiliar. But, the man in
front of you has been one of the most influential
figures in car design over the past 30 years. You
pass by his creations on the street every day. It
is very likely that you sit and drive one of them
regularly, as well.

Smith's career started in the 1970's at Por-
sche, Audi and BMW. He is the creator of the
emblematic Audi Quattro, which is an entirely
new direction in car design. He is the man, who
last decade entirely changed the Opel's ap-
pearance, created the previous Astra and the
present Corsa, and outlined the shapes of the
fantastic Insignia.

In 2004, Ford Europe asked him to become
their design director. Smith accepted and has
transformed their whole range of productssince
— from the revolutionary Fiesta to the new Fo-
cus, which is the most sold model in the world
today.

talks to Bulgaria On Air

Mr. Smith, they say that fashion returns
in cycles. Does that apply to cars as well?
We have the new examples of Mini and Fiat
500...

| think so, yes. Definitely you get decades
where it's quite easy to identify the fashion of
the time. Let's take the 30's, then the more aus-
tere cars of the 40's and then the flamboyance
of the 50's that reflected the resurgence of the
economy.

In modern times it's more difficult to identify
a single fashion trend, | think. I'm often told that
nowadays cars are all the same. But it's easy to
counter that: if you take a Ford Fiesta and put it
next to a MINI, they're both fashion statements,
but completely different ones.

What you have done in recent years is
show that mass production cars can have
the looks of premium cars or even of super-
cars. Do you think this is the next big trend
in car design - applying the IKEA way, selling

By KONSTANTIN TOMOV / Photography BULGARIA ON AIR, FORD

premium design at discount prices?

It's been one of the outstanding achieve-
ments of Ford, in particular, that we have im-
proved not only the design but also the quality.
In the last ten years, the quality for the mass
production — or the volume manufacturers as we
prefer to be called — has improved enormously.
| think the customers now expect the premium
feel even in affordable cars.

You have just shown the facelift of the
Focus, which is currently the best selling
model worldwide. Is it hard to change some-
thing that works so well?

| like to say: the best just got better (laughs).
It's a good question. To do the job, we needed
to hear what the customers were telling us, and
also the media, of course. The two areas of fo-
cus were to harmonize the interior and make it
more simple to operate. And also to change the
front end of the vehicle which was too aggres-
sive for some people's taste. b




Opel Astra

> | do not think anyone has done what
you are trying to do with this 'One Ford’
strategy - to create a car that will be equal-
ly attractive to Europeans, Americans and
Asians. How do you find inspiration?

The complexity of this task is not to be un-
derestimated. You have to interact with the cus-
tomers in places as various as Beijng, New York
and Milan. But my premise is that if you have
a great design, it will resonate everywhere. For
example, the first Fiesta had exactly the same
reaction all around the world. That was a car
that everybody wanted.

If you look back, what is the design you
are most proud of? A lot of your creations
already belong in the hall of fame...

In terms of turnaround product | think prob-
ably Fiesta is my favorite. That car has created
a completely different look for Ford. It was a
complete departure from the previous genera-
tion — to the extent that many people in upper
management thought it to be too radical.

Who has inspired you to become a car
designer? Was it Alec Issigonis?

You know about that, don't you? That's the
classic schoolboy story, where you write to your
hero to get advice. When | wanted to be a car
designer, there was not yet an educational pro-
gram at the time. So dad said: why don't you
write to Alec Issigonis? He was the only name
that my father knew - the man had designed the
Mini, so he must be good.

So | wrote to him and he, being an engineer,
obviously advised me to go to an engineering
course. And then | took a postgraduate course
on car design at the Royal College of Art in Lon-
don. | was very disadvantaged compared with
the other students because they came from in-
dustrial design courses and already knew how
to illustrate, how to draw. | just had a bunch of
calculations to show.
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The truth is that technology is influencing
the design, and we cannot predict what kind
of technology there will be in 30 or 40 years

Is there a car in history that you wish you
had designed?

The Lamborghini Countach. When | was at
Liverpool Univercity learning how to become a
plumber, this car came out. | thought to myself:
Martin Smith, there's no possible way that you
could ever do a car as good as that.

It still looks astonishing, does it not?

Yes. And years later we were doing a lot of
work with Bertone. After Nuccio Bertone passed
away, his office was preserved as a museum,
and there they had this wonderful wooden
model — the original design for the Countach. |
used to go to admire it every time | was there.
And then one year | got a call just before Christ-
mas: Martin, what colour would you like for your
Countach? The original one was yellow, | said.
And then a few days later a box came. They
had made a fiberglass copy and painted it yel-
low, with black windows. It sits in my office to
this day.

How do you work? Are you waiting for
moments of inspiration, or is it more of a
methodical approach?

Everybody asks where | get my inspiration
from. But to me, it's more of a group activity. I'm
surrounded by creative people all day long and
we like to inspire each other.

What comes next for you?

Retirement (laughing).

You were the first car designer to exhibit
at Salone del Mobile in Milan - the world’s
most prestigious home design expo. Was it
challenging for you?

We drew a lot of inspiration over the years
from the Salone del Mobile. Every year my team
travels to Milan to see the latest trends in fab-
rics, furnishings and so on. So we thought it
would be nice to give some of the inspiration
back. We exhibited some objects — a watch, a
lamp, a chaise longue — which were all designed
using automotive inspiration.

Last question: how do you imagine the
cars of the future? Do you have any ideas?

No (laughing). Of course we can design a
concept and say — this will be the car of the
2040's. But the truth is that technology is influ-
encing the design, and we cannot predict what
kind of technology there will be in 30 or 40 years.
The autonomous drive, for example. It is quite
possible that you'll be able to get into a car and
not have the driving environment, but a lounge
instead. The car will transport you around the
city completely automatically. Whether people
will buy cars then for their exterior shapes, is
quite questionable. Perhaps they're going to buy
them for their interiors. But | like to think that
even in 40 years the exterior design of the car
will be very influential. l
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MoHsiko2za npocmo HaAMa CMUCbA ga ce 6o-
puM CbC cmepeomunume.

Kozamo uyem "amepukaHcka koaa", Ha ce-
kyHgama cu npegcmaBsme Hewo 02pOMHO, C
mabao om koduuku 3a kuceno mMaako, HANbAHO
HecnocobHo ga B3ema 3aBoume u ¢ nokazamen
3a cpegHus pa3xog, N0-20AIM OM mMo3u 3a mak-
cumaAnHama ckopocm.

Ho B cayuas ¢ HoBus Grand Cherokee e go-
bpe ga nogxogum ¢ manko yBavkeHue. Mpocmo
3awomo mou e npogykm Ha komnaHusma, kos-
mo cb3gage oppoygbpume u go makaBa cme-
neH Hauyepma nocokama Ha pa3Bumuemo um,
ye u go gHec B Bbazapus uanoa3Bame umemo U
kamo HapuuamenHo. KazBame He odpoygupu,
a g>kunoBe.

KAKTO YECTO CE CAYYBA c Beaukume
uzobpemeHus, opuguHaAHusm "gxkun" e cv3ga-
geH yguBumeAaHo Habbpzo. Mpe3 1940 amepu-
kaHckama apmus 06s8aBa nopvuka 3a Manbk
aBmomobun ¢ 4X4 3agBukBaHe, koumo ga npe-
Bo3Ba opuuepume no bouHUMe noaema.

YyacmHuuume umam camo 11 gHu ga noga-
gam 3asBkume cu, 49 gHu ga ckanonsm nbpBus
npomomun u owe 75 3a 3anouBaHe Ha cepuu-
Homo npou3BogcmBo. KoHkypcbm e cneueneH
om American Bantham, Ho noHexXke komnaHus-
ma e ¢ manbk kanauumem, MeHmazoHbm gaBa
npoekma 0 Ha konkyperHmume Willys-Overland
u Ford. Tokmo Willlys gaBa umemo Ha konama.

C 2.2-AumpoB momop, 60 koHcku cuau u
egBa mpu ckopocmu, ms e MHO20 ganey om
gHewHume Hu npegcmaBu. Ho mokmo om Hes
3anoyBa 2robanHama mMaHus no Bcogexogume.
1 mbkmo ms e npuduHama gHec ga He moXkeme
ga napkupame no CoayHcka.

HOBUAT GRAND CHEROKEE obaue us-
obwo He mopcu Bpvska ¢ MuHaromo. ToBa e
kona, cv3gageHa 3a gHec. U gopu 3a ympe.

EguHcmBeHama mouka, no kosmo nokpuBa
cmepeomuna Hu 3a amepukaHckume koau, ca
pa3vepume. Ho B8 Hes Hukoza Hsma ga usnu-
mame yxkac npu Buga Ha HabawkaBauw, 3aBou.
Mpocmo 3awomo Grand Cherokee e Ha egHa u
cobwa nnamdopma ¢ M-knacama Ha Mercedes.

OkauBaHemo e no-meko u komdpopmHo om
moBa 8 BMW X5, Hanpumep, HO He moakoBa
meko, ue ga Bpegu Ha cmabuaHocmma. Kamo
onuus mMoXkeme ga cu nopbyame Bb3gywHo
okauBaHe c nem pasAauyHu Hacmpouku. Boaa-
Hbom e gupekmeH u npeuuseH, makap u He koa-
komo B8 X5. 3a pasauka om BMW-mo obaue,
myk umMame pbyHU Hacmpouku 3a u3bop Ha me-
peH u noHwkaBawa npegaBka — koemo 3Hauu,
ye moBa Grand Cherokee cnokoUHO we MuHe
HaBcakvge, kbgemo u npagago My 6u MUHaA.

Hue mecmBaxme Hau-HoBus momop B za-
Mama — 3-AumpoBusi myp6ogusea, npousBegeH
om umaauaHckama VM Motori u cmuzgHan go
Jeep no AuHus Ha HoBus cobecmBeHuk Fiat. [Bu-
2ameAsm e nbp2aB u yguBumeaHo mux kamo
3a guseA. Taka u He ycnaxme obaue ga ce
gobAwkum go 06sBeHus cpegeH pasxog om 7.5
Aumpa. llogosupame, ye 3a He2o ce usuckBa
ganey No-CMuUpeH CMuA Ha wodupaHe.

B HoBomo Grand Cherokee uma owe egHa
npucagka om eBponeucku goHop. Masoxuc-
muyHusm amepukaHcku aBmomamuk e 3ame-
HEH ¢ ocemcmeneHHama kymus Ha 2epmaHcka-
ma ZF. lNo Hawe MHeHue moBa e Hau-gobpama
aBmomamuuHa mpaHcmucus B8 MomeHma, u
HecAyyalHo we A omkpueme B8 aBmomobuau
kamo BMW, Range Rover u Jaguar.

BULGARIA
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NMPOMEHWUTE MO BbHWHNA BUA ca
yMepeHu, Ho gobpe obmucAeHu. B npegHuua-
ma HAMa u noMeH om Hsko2awHama Hegogs-
AaHocm. 3agHuuama u3z2nexkga komnakmHa u
cemnaa.

Ho zonsmama npomsHa e Bompe. Ako Bu
Bkapam B konama cbc 3aBvp3aHu o4u, Hukoza
HAMa ga no3Haeme, ye cme B amepukaHcka ma-
wuHa. besykopHo ywuma koXka, usswHO gop-
Bo, kauecmBeHu npubopu — MO3u UHMepuop
cnokouHo moxke ga e u B 2epmaHcka npemuym
AUMYy3UHa.

MHdopmauuoHHama cucmema e cemnaAa u
AeCHa ga ynpaBaeHue. EguHcmBeHusm MuHyc
ca npekaneHo MHO2omo 6ymoHu Bbpxy BonaHa
— npu Bceku 3aBou HeBoAHO Hamuckaxme mo3u
3a menedoHa.

Cnucvkom ¢ ekcmpu € 02pOMEH U Cbwo
npawa Grand Cherokee B kamezopusma Ha
BMW u Mercedes. Koemo Hu omBexkga go Hau-
CuAHus ko3 Ha masu koAa — ueHama U cu ocma-
Ba kamo 3a Jeep.

Hawusm mecmoB aBmomobun - ¢ Bbagyw-
Ho okauBaHe, ¢ Becuuku Bb3moxkHu enekmpoHHU
acucmeHmu, ¢ kamepa 3a obpamHo BuXkgaHe,
C omonAseHu u BeHmuaupaHu koXkeHu cegaa-
ku, c naHopameH Alok u cbc crom 3a SD-kapma
- egBa HagxBbpas 105 000 AeBa. AHano2uyHO
BMW X5 we Bu u3nese ¢ uenau 50% noBeue. Ec-
mecmBeHo, kauecmBomo Ha uanbAHEHue e 2a-
paHmupaHo npu BMW, gokamo npu HoBus Jeep
we mpsbBa ga novakame u ga Bugum. Ho Hama
cnop: ako mbpcume 2oAaM Bcbgexog, mpsabBa
ga umame npegBug u Grand Cherokee. A Ha
cmepeomunume MHO20
um 3gpaBe. @
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American Beauty

The new Jeep Grand Cherokee is now more refined and noticeably more

Sometimes there is no point in fighting ster-
eotypes.

When we hear "American car", we immedi-
ately imagine something huge, with a dashboard
made from yoghurt boxes, completely incapa-
ble of taking turns, and with an average fuel
consumption figure, slightly bigger than that of
maximum speed.

In the case of the new Grand Cherokee how-
ever, it is better to approach with some respect.
Simply because it is a product of the company
that invented off-roaders and made it's name a
byword, especially in Bulgaria. We do not say
off-roaders here, we say jeeps.

AS WITH MOST GREAT INVENTIONS, the
original “jeep” was created incredibly fast. In
1940 the American Army wanted a small 4x4
automobile that would transport officers on the
battlefield.

Participants only had 11 days to apply, 49
days to knock together the first prototype and
another 75 to start a serial production. American
Bantham won the competition. Since the com-
pany had very little capacity, however, the
Pentagon gives its project to the competitors,
Willys-Overland and Ford.

With a 2.2-litre engine, 60 horsepower and
only three gears, it was very far from the ver-
sion we know today. However, it was with this
car that the global obsession with off-roaders
started. It is the reason why you cannot park on
Solunska Street in downtown Sofia.

THE NEW GRAND CHEROKEE, however,
does not want to be connected with the past.
This is a car made for today, and even for to-
morrow.

The only American car stereotype that this
meets is the size. You will never fear a turn
again, because the Grand Cherokee is built on
the same platform as the Mercedes M-class.

The suspension is softer and more comfort-
able than the one in the BMW X5, for example,
but not too soft to impact its stability. As an op-
tion, you can order an air suspension system
with five different settings. The steering wheel
is tight and precise, although not quite like the
BMW X5. In contrast to the BMW, however,
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luxurious, but not more expensive

By KONSTANTIN TOMOV / Photography BY THE AUTHOR

here you have a manual settings for the type
of terrain and a low gear, which means that this
Grand Cherokee can easily go anywhere its
great-grandfather could go.

We tested the newest engine — a 3-liter
turbo-diesel, manufactured by the ltalian VM
Motori, which now works with Jeep because
of Fiat's new owner. The engine is quick and
amazingly quiet for a diesel. We were not able
to achieve the promised average consumption
of 7.5 liters. Probably a far more humble driving
style is required.

There is a European accent to the Grand
Cherokee - the masochistic American automatic
transmission has been replaced by an eight-
speed German ZF box. In our opinion, this is
currently the best automatic transmission and it
is no accident that you will find it in cars such as
BMW, Range Rover and Jaguar.

CHANGES IN THE EXTERIOR are moder-
ate, but have been carefully considered. In the
front there is slight trace of the previous rough-
ness. The rear seems compact and simple.

However, the big changes are inside. If you
sit in the car with your eyes closed, you would

never know you were in an American machine.
Perfectly sewn leather, elegant wood, quality
devices — you could sit in a German limousine
as well.

The information system is simple and easy
to control. The only negative is that there are
too many buttons on the steering wheel. We ac-
cidently pushed the button for the phone every
time we made a turn.

The list of add-ons is long and also propels
the Grand Cherokee in the same category with
BMW and Mercedes. This all leads us to the
car's strongest trump card — its price remains
suitable for Jeep.

Our test car had the air suspension, all the
electronic assistants you can imagine, a rear
view camera, heated and ventilated leather
seats, a panoramic sunroof and a SD-card slot,
and yet it barely exceeded 54,000 euros. The
BMW X5 will cost you 50 percent more.

Naturally, the quality is guaranteed with a
BMW, while in the new Jeep we will have to
wait and see. It goes without saying: if you are
looking for a big off-roader, you must keep the
Grand Cherokee in mind. We all can forget
about stereotypes. ll
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POK

AEROSMITH // 3a muiHeugkvpume CmuBoH
Taunbp e usBecmeH Hau-Beue kamo bawama
Ha AuB Tauavp. 3a Bcuuku ocmaHaAu mou e
$dpoHMMeHbM Ha egHa om Hal-20AeMume ame-
pukaHcku pok gpynu 8 ucmopusima. 1 moxke bu
eguHcmBeHama, kosmo gHec mokeme ga Bu-
gume B opuzuHanHus U (om 1970 2oguHa) cbe-
maB. Ako u moBa He Bu cmuea, 3a ga omugeme
ga au Bugume B Codus, we gobaBum: 4 Hazpa-
gu Grammy, 150 MuAuoHa npogageHu anbyma
u msicmo B "PokeHgpoa 3anama Ha caaBama”.

17 mau, Cogus, cmaguoH "AokomomuB"

Cvobumuama

20Bopu npe3s
mMau

TPAOVLINI

AHTUYEH QECTUBAA // Bcska npoaem eguH
om Hau-gpeBHume epagoBe B bBvazapus ce
Bpowa B gareyHOmO cu MuHaA0. AHMUYHUSM
decmuBan "QuaunonoAuc” e cnomeH 3a eno-
xama, B kosmo MAoBguB e bua pumcku noauc.
LLle uma 2naguamopcku u2pu, aHmuyHU nuecu,
aBmeHmuYHU HOCUU U Oowe gocma 3peAuwa.
Ha 18 mau nvk ce omkpuBa mexkgyHapogHusm
decmuBan 3a knacuka "OHu Ha my3ukama B ba-
AabaHoBama kowa".

16-18 madu, lMhoBguB

u Hewama, 3a
koumo we ce

TEHOPW

AHOPEA BOYEAU // "Ako locnog noHskoza
neewe, wewe ga 3B8yyu kamo AHgpea Bouenu",
kasBa 3a Hez2o CeAuH [duoH. Omkakmo AyuaHo
MaBapomu Hu HanycHa, boueau e Hal-3ampo-
2Bawusm u nonyaspeH 2aac Ha kaacuyeckama
my3uka.

HanbAHO ocaensia Ha 12 2oguHu caeg Gym6boA-
Ha 3nononyka, gHec AHgpea e HoCumeA Ha Hag
50 mexXkgyHapogHuU Hazpagu, a anbymume my ca
npogageHu B Hag 80-muAuoHeH mupax. ToBa
we e Bmopusm my koHuepm B Boazapus (caeg
2006).

30 mau, Cogus, "ApeHa Apmeeu"

ROCK

AEROSMITH // Steven Tyler is best-known to
teenagers as Liv Tyler's father. For everybody
else, he’s the front man of one of the biggest
American rock bands in history. He is also the
only original member (since 1970) you can still
see today. If this isn’t enough of a reason for
you to go and see them live in Sofia, we’ll also
add: 4 Grammy awards, 150 million albums sold
and a place in the Rock and Roll Hall of Fame.

May 17, Sofia, “Lokomotiv” Stadium
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TRADITIONS

ANCIENT FESTIVAL // Every spring, one of the
oldest cities in Bulgaria returns to the distant
past. The ancient festival, known as Philippopo-
lis, is a reminder of the epoch when Plovdiv was
a Roman polis. There will be gladiator games,
ancient plays, authentic national costumes, and
many other events. On May 18, the international
festival, Music Days at the Balabanov House
opens.

May 16-18, Plovdiv

TENORS

ANDREA BOCELLI // “If God sang, he would
sound as Andrea Bocelli”, Celine Dion said.
Since Luciano Pavarotti left us, Bocelli has been
the most touching and popular voice of classi-
cal music.

After a football accident, he became blind at the
age of 12. Today, Bocelli has won more than 50
international awards and he has sold more than
80 million albums. This is going to be his second
concert in Bulgaria (the first was in 2006).

May 30, Sofia, “Arena Armeec”



KHUTA

TAM, KbETO E MOrPEBAH OP®EN // Ygu-
BumenHa cumbuosa mexgy kpamkama nposa
Ha Waua TposHOB u apmucmuyHama ¢omo-
2padus Ha KpucmuaH Mypbek, masu kHuza e
yygecHo cBugemencmBo 3a ocobeHocmume
Ha >kuBoma "Ha kpas Ha EBpona". TposHoB,
pogeH B Coous, e xkuBaa B Haupobu, MloHxeH,
Mymbau, KeunmayH u ceza BbB BueHa. Owe
"Cbbupaubm Ha cBemoBe " (2006) my goHece
cBemoBHa cnaBa. Mypbek e 2epmancku domo-
2pad, nomyBan mMHoz20 u3 Adpuka u BankaHu-
me.

UNsgamencmBo "Cuena”

Events and
things that
will be
discussed in
May

(OOAKAOP

BAAKAH QOAK 2014 // TpaguuuoHHusm Cma-
ponAaHuHcku cvbop 3a ¢oakaopHa my3uka u
maHuu BbB Beauko TopHOoBo masu 2oguHa e B
pamkume Ha My3ukanHume npa3Huuu Euro Folk
2014. OuakBa ce ga yuacmBam Hag 10 000 us-
NbAHUMEAU, U Bcuuku u3nbAHEHUs we Bbgam
3anucaHu 3a meAeBu3uoHHO u3AbuBaHe. Ycno-
pegHo cvc cbbopa ce npoBexkga u HauuoHaa-
HUsSM wamnuoHam no HapogHu uskycmBa, kou-
mo e omBopeH 3a Bcuuku eHmycuacmu cpeuwy
cumBoAuyHa makca.

9-18 mau, Beauko TvpHOBo

KOHLEPT

YANNI // MayBaHemo e 3a2yBuA0 eguH 20AIM
manaim B geHs, B8 koumo AHuc Xpucomaauc
pewun okoH4amenHo ga ce 3aHumaBa ¢ my3uka.
Ho my3ukama camo e cneueauna - gHec AHu e
eguH om Hau-npouymume komno3umopu B cBe-
ma. 15 He2oBu anbyma ca buau N21 B kaacauu-
ama 3a new age Ha Billboard (makap ue onpe-
geneHuemo new age 20 gpasHu). KoHuepmobm
My Ha Akponoaa e Bmopomo Hau-npogaBaHo
My3ukaaHo Bugeo 8 ucmopusima caeg Thriller Ha
Maukoa [kekcoH.

2 loHu, Cogus, HOK

BOOK

WHERE ORPHEUS WAS BURIED // An amaz-
ing combination of lliya Troyanov’s short prose
and Christian Murbeck’s artistic photography,
this book is a wonderful representation of life’s
peculiarities "on Europe’s edge". Troyanov, born
in Sofia, lived in Nairobi, Munich, Mumbai, Cape
Town, and now in Vienna. “The Collector of
Worlds” (2006) brought him world fame. Mur-
beck is a German photographer who has trav-
elled a lot in Africa and the Balkans.

Ciela Publishing House

UAUA TPOAHOB

lam, kegemo e nozpeban Opdet

DOTOrPAGHN

FOLKLORE

BALKAN FOLK 2014 // At this year's Euro Folk
2014 fair in Veliko Tarnovo, you can see tradi-
tional Balkan folklore music and dances. More
than 10,000 performers are expected to take
part and all the performances will be broadcast
on TV. Together with the fair, the National Folk
Arts Festival is going to be held and is open to
all enthusiasts for a small fee.

May 9-18, Veliko Tarnovo

GTAPO!

BAA

CONCERT

YANNI // The sport of swimming lost a great tal-
ent when Yannis Hristomalis decided to make
music. Music, however, gained an amazing tal-
ent, today Yanni is one of the most famous com-
posers in the world. Fifteen of his albums were
N21 on the New Age Billboard chart (even though
the definition of new age annoys him). His con-
cert at the Acropolis is the second best-selling
music video in history, after Michael Jackson’s
"Thriller".

June 2, Sofia, NDK

Tekem KAAVH HUKOAOB / By KALIN NIKOLOV
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- moxke ga nobepe makuBa au-
2aHmcku npomuBopeuus. Oopu

camomo My ume Hsikak cu HamekBa 3a pas-
gBoeHue (eguH bbazapcku meneBuauoHeH ko-
MeHmamop HaBpememo npos3ps, ye BuA kpoe-
meH Ha 6abume cu Mapa u [oHa).

Om egHa cmpaHa, mou be camoBalobeH
gpebocbk, obugeH cMbpmHo om ¢akma, ue 20
Hapekgam pamo go pamo c lMene, a He npeg
Hezo. Om gpyea, Auezo BuHazu e 20Bopen 3a
cebe cu ¢ upoHus u Aeka Hacmewka. Caeg nop-
Bama my kokauHoBa nponacm npe3 1991 uma-
AuaHcku XkypHaaucmu 20 nonumaxa ykopumea-
Ho kakvB npumep gaBa Ha geuama. "deuama
mps6Ba ga B3umam npumep om yMHU U y4YeHU
Xxopa, He om mMazapema kamo meH”, omBovpHa
MapagoHa cbc cba3u B ouume.

CbC CBOMUTE MYyPWU, >)KEHWN, KOKAUH u
AXmeHU opauu mou 6e munuuHusm HoBoboza-
mauw, cmapameAHO gemMoHcmpupaw, cmamyma
cu. /1 B cbwomo Bpeme ce npeBobpHa B8 uckpeH
3awumHuk Ha begHume u oHenpaBgaHume, BvbB
Bogay Ha npomecmHu MumuHau. 3a ap>keHmu-
HUuume u go gHec mou uma cmpaHHus gBoeH
cmamym Ha eguH om Hac, YyoBek om GegHsw-
kume nokpauUHuHu; u egHoBpemeHHO ¢ moBa Ha
noAybodkecmBo (UAU gopu NbAHO BodkecmBo 3a
Hag nemgecemme xuasgu BapBawu B LibpkBa-
ma Ha MapagoHa, ocHoBaHa B 2pag Pocapuo,
cnopeg kosmo B momeHma e 53 2oguHa DD -
Despues de Diego, uau Caeg [uezo). Tou 6e u
cu ocmaBa cBpbxnampuom - He om NoNnyAsp-
Husi Hanocaegbk B Bvazapus mun, 8 koumo na-
mpuomu3mbm cbgbpXka 2pbmku gymu (95%) u
npawHo 3Hame Ha 6aakoHa (5%) - a ucmuHcku,
uckpeH, cnocobeH ga nponbmyBa nonoBuHama
cBsam camo u camo ga Buka 3a Hskos gemcko-
loHowecka popmauus Ha Ap>keHmuHa. U cowiu-
am mo3u yoBek B egHa peknama Ha 6esanko-
XOAHO ce nosiBu ¢ paaHenkama Ha apxuBpaza
Bpasuaus u ns 6pasuackus xumH 3aegHo ¢ Kaka
u PoHango (Bnpouem kaunuemo HanpasHo Bgu-
2Ha makvB wym B8 Ap)keHmuHa - pogoomcmbn-
HuuecmBomo 6e camo Ha wezaa, B8 kpas Ha pe-
knamama [uezo ce cbbykga om kowmapa u
6bpwe nom om 4YeAomo).

M Ha mepeHa MapagoHa 6ewe ¢ gBe auua.
Tou usBege uHguBugyaauama BvB ¢ymboaa
Ha HoBo paBHuwe - Bvb3zaegbm My 3a uzpama
Hau-obuio ce cBerkgawe go moBa ga eAUMUHU-
pa cam Bcuuku ¢pymboaucmu Ha npomuBHuka.
N B cowomo Bpeme psagko e umano no-manko

BULGARIA

LIFE STYLE

LEADING ROLE

ezoucmuyeH ugpay om fduezo. Tou HaucmuHa
cvbupawe okono cebe cu usnama uykga 3a-
wuma, Ho camo 3a ga ocBobogu mscmo u ga
nogage ugeanHus 20n0B nac Ha Hskou cBou
no-ckpomeH cbom6opHuk. A B ueaus cu >kuBom
Ouezo ugpa NnpegumHo cbc ckpoMHU cbombop-
Huuu. EcmecmBeHo, usnpaBeH pamo go pamo
(uau no-ckopo pamo go Bvpxa Ha kocama) c
MapagoHa, Bceku 6u usznexkgan ckpome.
Ho ocmaHaaume yuyacmHuuu B 2onemume yc-
nexu Ha ApXkeHmuHa npe3 80-me uzanexkgam
ckpomMHU gopu U u3BbH NOogobHO cpaBHeHue
- Beue nosabpaBeHu ¢uzypu kamo Bamucma,
Bypyuaza, Oecomu, Pygxkepu.

JAOPN B BbArAPUA LLE MO 3ANOMHUM
B8 gBe Auua - BegHbk Ha Bbpxa Ha caaBama
npe3 1986, kozamo npu4uHU gocma YHu3u-
meAHU Mu2oBe Ha uHaue 2onemu uzpayvu kamo
XKenazkoB, MaweB, CagvkoB, a Ap)keHmuHa ¢
obugHO necmeHe Ha ycuaus HU nobegu c 2:0;
u Bmopu nbm Ha gbHomo npe3 1994, kozamo
MOYHO Npegu mMaya C Hawume gage NoAoXu-
meAHa npoba 3a nem 3abpaHeHu BewecmBa Ha-
BegHwvXk u HanycHa cBemoBHOMO - u Mo3u Nbm
Bbazapus cneuenu ¢ 2:0, omkpuBauku cu noms
kbm 3Haeme-kou-mau. M Hakpas, ecmecmBeHo,
ga He 3abpaBsme u Hau-3HaMeHumama npos-
Ba Ha npomuBopeuuBama My AuYHOCM - OHe3u
gBa MumuuHuU 20Aa cpeuwly AHzAaus npe3 1986.
EguHusm ombenssaH c pvka, ¢ sBHa uamama,
kosmo Juezo omka3Bawe ga cu npu3Hae no-
Beue om 18 2oguHu u kosmo npukpuBawe c
oHOBa npouymo "M ga e umano pvka, e buna
Bokusma”. N Bmopusm - eguH wegboBup, npu
koumo mo3u ¢aHmacmuueH gpebocovk cvbpa
okono cebe cu usaama npouyma cpegHa AuHuUs
Ha aHeAuvaHume, nokasa um eguH-gBa ¢okyca
U nocae 2u ocmaBu ga 2aegam 6e3nOMOWHO
kak npemuHaBa kamo Ha cAaAOM 3awumHUUU-
me 3ag msx u mywBa monkama nog naoHka Ha
Bpamaps LLluaAmbH.

"Hukou He pa3bpa kakBo cmana npu nbpBus
20A - cnogeAu [luezo MHO20 no-kbcHo B egHo
uHmepBlo 3a Mapu AuHekep. - Oopu u Llua-
mbH, koumo 6e ckouuAa cbc 3amBopeHu ouu.
Obuuam mo3u 2o0A. YyBcmBax ce, Bce egHo
cbM npegXkobua aHzAauuvaHume”. Pasbupaema
eMouus - 6sAxa MUHaAU caMO Yemupu 20guHuU
om QonkaeHgckama BouHa, ga He 208opum 3a
gBalcemezoguwHama pymboaHa Bparkga MexXk-
gy gBeme Hauuu, 3apagu kosmo u go gHec Ha
cmaguoHa Ha boka XyHuopc ckangupam "Kou-
mo He ckaua, e aH2AuYaHuH!".

A cneg moBa Beue Bcuuko usznexkgawe Hs-
kak npocmo u AecHo: nopBo Benzus, omuasHa b
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Hard to be a God

A narcissistic genius, a drug addict and drunkard, a prematurely aged fat man with a weak
heart, an icon of a new religion, a political leader, a defender of the downtrodden, a notorious
adulterer, a model father, and a TV star. It sounds like a list of actors in an absurd play, but
all of this describes one man, Diego Armando Maradona, 53, from Argentina.

By KONSTANTIN TOMOV / Photography SHUTTERSTOCK, ARCHIVES

It is hard to believe how such a small man,
165 centimetres, can harbor such big contradic-
tions. Even his name somehow suggests a divi-
sion (a Bulgarian TV commentator once suggest-
ed that he was named after his grandmothers
Mara and Dona).

On the one hand, he was a self-centred little
man, offended by the fact that he was ranked
alongside Pele and not before him. On the other
hand, Maradona has always spoken about him-
self with irony and mild derision. After his first
bout with cocaine abuse in 1991, Italian jour-
nalists asked him reproachfully what kind of an
example he was setting for children. “Children
should take an example from smart and educat-
ed people, not from an ass like me,” Maradona
replied with tears in his eyes.

WITH HIS CIGARS, WOMEN, COCAINE,
and yacht orgies, he was the typical nouveau
riche, ardently demonstrating his status. And at
the same time, he became a sincere defender
of the poor and underprivileged and a leader of
protest rallies. For the Argentines, he still has
the strange dual status as one of them, a guy
from the outskirts, and at the same time, that of
a demigod (or even a god for the over 50,000
followers of the Church of Maradona, founded
in the city of Rosario, according to which we are
now in the year 53 DD - Despues de Diego or
After Diego). He was and remains the super pa-
triot, not similar to the type popular in Bulgaria
for whom patriotism consists of only loud words
(95 percent) and waving a dusty flag from the
balcony (5 percent), but a genuine, sincere pa-
triot, capable of travelling half the world merely to
cheer for a children’s team from Argentina.

He appeared in a soft drink commercial
wearing a T-shirt of the arch-enemy Brazilian
football team and singing the Brazilian anthem,
together with Kaka and Ronaldo. The advertise-
ment caused a huge fuss in Argentina, but the
whole thing was only a joke and at the end of the
commercial Maradona wakes up from the night-
mare and wipes the sweat off his brow.

Maradona also showed two faces on the
football pitch. He took individualism in football to
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new heights — generally his idea of the game was
reduced to how to eliminate all of the opponent’s
players on his own. Yet, at the same time, there
has rarely been a less egotistical player than
Maradona. He did indeed gather the opponent’s
entire defense around him, but only in order to
make space and gallantly pass the ball to a more
modest team player. Maradona played primarily
with modest teammates. Naturally, standing next
to Maradona, anyone would look modest. But the
other participants in Argentina’s big successes
during the 1980's look modest even without this
comparison — the by now somewhat forgotten
figures of Batista, Burruchaga, DeSoto, Ruggeri.

EVEN IN BULGARIA WE WILL REMEM-
BER HIM in two ways — once at the height of
his fame in 1986, when he humiliated big players
like Zhelyazkov, Pashev, Sadakov, and Argen-
tina effortlessly beat us 2:0; and a second time
when he hit bottom in 1994, when just before the
match against Bulgaria he tested positive for five
banned substances and left the World Cup Fi-
nals, and that time Bulgaria won 2:0, paving the
way for its most memorable match. Finally, of
course, let us not forget the most infamous mani-
festation of his controversial personality, the two
legendary goals against England in 1986. One of
them scored with his hand, with obvious cheat-
ing, which Maradona refused to admit for more
than 18 years and which he tried to cover up with
the famous: “Even if there was a hand, it was
the hand of God”. And the second, a masterpiece
in which this diminutive midfielder gathered the
whole English midfield around him, showing them
a trick or two and then leaving them to watch
helplessly as he swivelled around, dribbling past
the English defenders and bringing the ball home
as goalkeeper Shilton leapt for it.

“Nobody realized what happened with the
first goal,” Maradona said much later in an inter-
view with Gary Lineker. “Even Shilton, who had
jumped with his eyes closed. | love that goal. And
it felt a little bit like pick-pocketing the English.”
An understandable emotion — only four years had
passed since the Falklands War, not to mention
the 20-year-long football feud between the two

nations, which to this day at Boca Juniors sta-
dium you can hear shouts of: “Whoever does not
jump is an Englishman!”

After that everything seemed simple and
easy: first Belgium, despairing after Maradona’s
two goals, and then the final against the Germans
— those same Germans who had managed to turn
around every single match, to emerge unscathed
from every situation, but were nothing against the
Argentine Number 10.

MARADONA GOT TO THE TOP. “The minute
we got the Cup, we returned to the changing
room and started singing the rudest songs from
the stands. We were all swearing... We jumped
on the benches and yelled: Hey, this is for you,
all you lousy bastards!” Maradona wrote in his
autobiography. During triumphant moments, Ma-
radona was always been like that — with the hon-
est, gruff voice of the man in the crowd, rising
above the rest only through his amazing talent.
Incidentally, this is not surprising, considering
where he grew up — in the shanty town of Villa
Fiorito on the outskirts of Buenos Aires, in a small
room, which he shared with three sisters and two
brothers. Years later he told how one night, when
he was a toddler, he slipped in the family’s primi-
tive toilet and fell into the cesspit. Fortunately
his Uncle Cirilo, screaming "Diegito, keep your
head above the shit!" was on hand to rescue the
youngster.

His neighbours from that time remember that
Maradona had nothing — only a football, to which
he devoted every free minute he had. At the age
of eight his skill was obvious and his parents took
him to the local children’s football school. But
when the coach at the schoold saw his fantas-
tic technique, the chunky and short body and his
big head, the coach showed him the door — he
did not believe that the child was only eight, but
thought he was a midget lying about his age.

EVEN TODAY, when the big football clubs
start recruiting talented 12 or 13-year-old kids,
there are few who compare to Maradona’s amaz-
ing career. At the age of 15 he was already play-
ing in the professional championship for the b
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uezo cbc cBemoBHama mumaa npe3 1986; Kamo loHowa 8
"Boka XyHuopc"; Ha beHeduca cu c gpyza npouyma Ayga anaBa

Diego with the World Cup in 1986; As a young player with Boca
Juniors colours; At his farewell game together with another
famous hot head
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» ¢ gBa 2ona Ha MapagoHa, u nocae
duHaALm C 2epmaHuume - cbwume
me3u 2epmaHuu, koumo 6sxa cno-
cobHU ga obvpHam Bceku mau, ga
usanzam om Beska cumyauus, Ho ko-
umo Hamaxa ¢ kakBo ga omzoBopsm
Ha ap>keHmuHckus Homep 10.

OUEro CTbMNn HA BbBPXA.
"Uom B3exme kynama, BegHaza ce
BvopHaxme B cbbaekanHsma u 3anou-
HaxMe ga neem Hau-2pybusiHckume
necHu om mpubyHume. [cyBaxme
abconlomHo Bcuuku... Ckavaxve no
neukume u kpewsxmve: Eu, moBa e
3a Bac, Bcuuku 2agHu koneaemal”,
paskaza MapagoHa B aBmobuozpa-
¢dusma cu. B momeHmume Ha mpu-
ymd [uezo BuHazu e 6ua makvB
- ¢ omkpoBeHus, 2pyboBam 2aac Ha
yoBek om mvAnama, usgugHam Hag
ocmaHaAume camo om U3yMumeAHust
cu manaHm. Bnpouem B moBa Hama
HUWO 4ygHo, kamo ce uma npegBug
kvge e ompacHan - Bb8 Buaa Quo-
pumo, 2emo om cxayneHu bapaku 8
nokpauHuHume Ha ByeHoc Aupec, 8
egHa msacHa cmauuka, kosmo e ge-
ASA C mpu cecmpu u gBama bpams.
[oguHu no-kbcHo MapagoHa paskas-
Bawe kak egHa How, owe cvBcem
Manvk, ce nogxav3Han B npumumuB-
Hama moaAemHa u nponagHaa 8 gyn-
kama, a yuuo my Cupuno muuyan Ha
nomow, u kpewsa: "Oduezo, gpvX cu
2naBama Hag nauHamal”.

Cocegume My om oHoBa Bpewme
Cu cnomHsm, uye [uez2o HAMaA Hu-
wuuko - camo egHa ¢ymboaHa mon-
ka, Ha kosmo nocBewaBan Bcsaka
cBobogHa MuHyma. Ha ocem 2oguHu
pesyamamovm Beue 6ua oueBugeH u
pogumeaume My 20 3aBeau B mecm-
Hama gemcka ¢ym6bonHa wkoaa. Ho
kamo Bugsa daHmacmuyHama My
mexHuka, Habumomo u Hucko msaao
u 2onaMama My 2AaBa, mpeHbopbm
My nocoyun Bpamama - He noBsp-
Baa, ue gememo e caMo Ha oceMm, U
20 NOMUCAUA 3a gkygke, Avkew,o 3a
Bv3pacmma cu.

JOPU N B CbBPEMEHHUA
DYTBOA, kozamo zoremume kay6o-
Be 3anouBam ga aHzakupam manaH-
mume owe Ha no 12-13 20guHu, uma
mBbpge manko aHaAO3u Ha cmpemu-
meAHama kapuepa Ha MapagoHa. Ha
15 mou Beue uzgpaen B npodecuo-
HaAHUS wamnuoHam Ha Ap)keHmu-
Ha 3a ApxeHmuHoc XyHuopc; Ha 16
geblomupan 3a MoXkkus HauuoHaneH
om6op (cpewy YHzapus). MNpe3 1981
guBomo u gockopo 2nagyBawo xaane
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JAWNEr0: MurAar

1960: PogeH 8 byeHoc
Atpec kamo nemo geme 8
cemetdcmBomo

1977: eblomupa 3a
HauuoHaAHUA omeop. He e
B3em o0baye 3a Monguan '78,
kozamo cmpanama neyeau
nopBama cu cBemoBHa
mumaa

1982: Ha cBemoBHomo 8
lcnanus ce 3anomMHA ¢ eguH
uepBeH kapmoH, a ApkeHmu-
Ha omnaga pato. MognucBa
g020Bop ¢ bapcenona

1984: MpemutaBa 6 ckpom-
HUA umaauadcku Hanoau
1986: N3Bexkga ApkeHmuna
go Bmopama 0 cBemoBHa
mumaa

1987: Hanoau neveau nbpBa-
ma wamnuoHcka mumaa Ha
/imaaua 8 ucmopuama cu
1989: MapagoHa neueau
Kynama Ha YEQA ¢ Hanoau.
)KeHu ce 3a npuamenkama
cu om gemuxcmBo Kaaygus
Butadane. Te Beye umam gBe
gouwepu - faama u [hkaHura
1990: ApkeHmuHa ¢
MapagoHa 2y6u cBemoBHus
(uHar om TepmaHus ¢ gbAa2o
ocnopBaHa gysna

1991: laBa norokumeAna
npoba 3a kokauH, HakasaH 3a
15 meceua. Caeg HakasaHue-
mo npemuHaBa 8 CeBuaa
1994: Bpowa ce B8 HauuoHaA-
HUA omBOp U 20 u3Bexkga go
BneyamanaBawu nobegu Hag
lopuua u Huzepus, HO MOYHO
npegu mMaya ¢ boazapus
gaBa norokumeana npoba 3a
gONuUH2 U & 0MCMpaHeH
1995: Onumu kamo mpeHoop
8 gBa BmopopaspegHu om-
6opa, creg moBa ce Bpbwia
kamo uzpay 8 boka XyHuopc
1997: Ommeaas ce om
(hymbona

2000: MoayyaBa copgeyeH
ygap cAeg CUCMEMHU 3A0yNO-
mpe6u ¢ kokauH

2004: Bmopa mexka kpusa,
12 gHu B uHmen3uBHO omge-
AEHUE, Me2Aomo My gocmuaa
126 ke npu 165 cm pucm
2010: Kamo mpeHbop
u3Bexkga ApkeHmuHa go
yemBbpm@duHar Ha MoHguaa
2010. Omnaga om lepmaHus
(0:4)

2013: Mapagona npasHyBa
53-ua cu poXkgeH geH

HakoeawHuam cnokoeH HayuH Ha
>kuBom ce 3amecmu om eguH MHO20
uHMeH3uBeH HauuH. A moBa cu uma

Uu umMa

ce 030Bano B bapcenoHa - C MUHU-
MaAHU NO3HaHus 3a cBema u ¢ MuAu-
OHHa 3annama. Hskbge mam cvBcem
MAagusm owe [uezo ce 3ano3HaA C
>keHume u ¢ kokauHa - gBa kanaHa,
om koumo yu4o My Cupuno HAMaAO
kak ga 20 uamvkHe. 3a pasauka om
egHa gpy2a Ayga 2aaBa - Xpucmo
CmouukoB, koumo omuge B8 Kama-
AYHSi gocma no-20AaM U umawe kbc-
Mema ga nonagHe Ha mpeHbop kamo
Kpou¢, cam 6uBw 6yHmap - Heguc-
uunAuHupaHusm [uezo He ycns ga
ce cnozogu ¢ pabomogameAume
cu. Nonsvama, cmaszaHa ¢ymboaHa
mawuHa kamo BapcenoHa He bewe
3a Hee2o; manaHmbm My pasubdms
HanbAHO egBa cneg mpaHcoepa B
ckpomHus mum Ha Hanoau, HanpasHo
>kagyBan 3a cnaBa uenu ocem gece-
muAemusi. 1 MapagoHa kamo 6ub-
netcku cBemeu ymoau >kaxkgama.

3a cegemme cu 2oguHu B He-
anoA mou gage Ha HebecHocuHume
eguHcmBeHume um gBe wamnuoHcku
mumau, egHa Kyna u egHa Cynepky-
na Ha Mimaaus, egHa Kyna Ha YEQA.
W, koemo e no-Ba>kHomo, no3BoAu Ha
BeuHo nomuckaHume, BeuHo no-6e-
gHume, BeuHo no-cnabume Ha dym-
60A lokHauu noHe BegHwk ga nozne-
gHam c npeBb3xogcmBo lOBeHmyc,
MuaaH, lHmep u gpyaume 2u2aHmu
om 6o2amus CeBep. BausHuemo
Ha MapagoHa B8 Heanoa 6e mako-
Ba, ue npe3 1990, kozamo VMmaaus
u ApXkeHnmuHa uzpaexa cBemoBeH
noAaypuHan Ha mamowHus "CaH MMa-
oA0", BAU30 nonoBuHama cmaguoH
nogkpensiwe ap)keHmuHuume - mam
6ewe mexHusm fuezo.

Ho B cmoauuama Ha KamnaHus
pasubdms He camo dbymboaHama ka-
puepa Ha ap>keHmuHckus 2eHuu.

WMHTEPECBT KbM KOKAWHA,
npuxBaxam B VcnaHus, myk ce npe-
BopHa B maHuakanHa cmpacm. Ade-
pume My no >keHckama uacm bsxa
monkoBa MHo20, Ye Hakpas OMpb3-
Haxa gopu Ha >kbAmama npeca. Om
egHa om msx, ¢ HeanoAumaHkama
Kpucmuana CuHagpa, ce pogu MOM-
ye, Ha koemo cbgbm no-kbCcHO gage
umemo Huez2o ApmaHgo MapagoHa-
MAagwu. Ho makap ¢ momuemo ga

cu npuauvam kamo gBe neBuuu Ha
"MauHep", duezo Hukoz2a He 20 hpu-
3Ha u ynopumo omkasBawe ga ce
cpewHe ¢ Hez2o - gokamo npe3 2003
mo 20 u3gebHa Ha egHO uzspuule 3a
20A0d u My ce npegcmaBu.

B Heanoa apXkeHmuHeubm 3a-
Bvp3a u Hakou owe no-onacHuU no-
3HaHcmBa. [oBopewe ce, ue e no-
cCmosHeH 20cm Ha goHoBeme Ha
Kamopama, ue gopu mpaHcdepbm
My (3a ymonompavumeAHume moza-
Ba 7 MAH. gonapa) e bua usnon3BaH
3a npaHe Ha maduomcku napu.

Mpe3 1991 - 2oguHa caeg kamo
npeuynu umaauaHckama meuma 3a
cBemoBHa mumaa - cpewy Hez20 3a-
noyHaxa egHoBpeMeHHO mpu cAeg-
cmBus 3a ykpuBaHe Ha goxogu, a
nbpBama noaokumeaHa npoba 3a
kokauH my HaBaeue 15-meceuHo Ha-
kazaHue. ToBa 6e Hauanomo Ha kpas
3a Hal-ampakmuBHus ¢ymboaucm
Ha Bcuuku BpemeHa.

EguHcmBeHusm My cepuo3eH
onum ga ce BopHe Ha Bopxa - Ha cBe-
moBHomo npe3 1994 - 6e npekpameH
om HoBa noAaoXkumeAHa npoba, moau
nom 3a edegpuH u owe Hakonko
CXOgHU cmuMyAaHma. [uez2o pyxHa.
CaegBawume 20guHU bsixa HU3 om
ckaHganu (BkalouumeaHo npocno-
Bymama cmpeaba no >kypHaaucmu
¢ Bv3gywHa nywka), opguu U MUmO-
AemHu 3aBpbwaHus, gokamo Hakpas
npe3 1997 MapagoHa okoHuameAHO
He okauu obyBkume. Mpea 2000 2o-
guHa BakaHuusma my B ypyzBauckus
kypopm lNyHma gea Ecme npukalouu
C egHomeceyeH npecmou B uHmeH-
3uBHOMO omgeAeHue Ha boAaHuuama,
no Bpeme Ha koumo >kuBombm my e
Bucsn Ha kocvm noHe mpu nbmu.

SArPVDKEHUAT OUOEA KACT-
PO 20 nokaHu ga ce AekyBa B Kyba
u nopBoHauanHO u3znekgawe, uye
moBa we nomozHe. Ho cneg 3aBpo-
waHemo cu y goma Aduezo BegHaza
Bv3cmaHoBsBawe cmapume cu Ha-
Buuu c kokauHa u nueHemo. Hakpas
npe3 2004 gouge Hau-mexkkama
kpusa - cbcunaHusm u haaweuwo 3a-
mabcman MapagoHa npekapa HoBu
12 gHu B uHmMeH3uBHO omgeneHue.
Texkku copgeuHu npobaemu, gBa pe-



chupamopHU apecma, YepHogpobHa
HegocmambyHOCM - guazHo3ama My
npuAuyawe Ha y4yebHuk no meguuu-
Ha. "MNpu Juezo He cmaBawe gyma 3a
egHO omgeAHo 3abonsBaHe - usaama
My cucmema 6e Ha nom ga omkadke.
(®akmbm, ue oueas, cu e egHo >uBo
uygo”, npusHaBa AuuHusm my Aekap
Andpego Kae.

Bnpouem gokmop Kae e nopeg-
HUSIM npuMep 3a NPOCMOQgYWHUs Xa-
pakmep Ha HakozawHus ¢ymboneH
ugon. [1Bamama ce 3ano3Haau, koza-
mo [ue2o 6uAa Ha 17 U omuwbA Ha
npeaneg 3apagu crabocm B koneHe-
me. Maagexkom, Bce owe 6e3 npode-
cuoHaneH gozoBop u 6e3 3anaama,
uzanexkgan moakoBa HegoxpaHeH, ue
Kae omkasan ga my B3eme napu 3a
npeanega. "Tou Hukoza He 3abpaBu
moBa - cnogeau gokmopom B egHo
uHmepBlo 3a BBC. - [Ouezo Hukoza
He e 3abpaBsan Humo kopeHume cu,
Humo xopama, koumo ca My nomoz-
HaAu. B moBa omHoweHue namemma
My € paHmacmuyHa”.

TO3U MNOCAEQEH U HAN-BAU-
3bK AOCEI CbC CMDbPTTA npes
2004 npomeHu MapagoHa. Tou go-
6poBoAHO ce cbanacu ga npekapa

LIFE STYLE

BULGARIA

LEADING ROLE

MapagoHa cpewy
6enzutiuume npes 1982.
To3su kagop Ha CmuB
Mayba uspassBa npekpacHo
XunHomuyHus edpekm,
koumo umawe uezo
Bvpxy conepHuuume u
nybaukama, u e npusHam
3a egHo om BopxoBume
gocmuXkeHus Ha
cnopmHama pomozpadus

Maradona playing against
Belgium in 1982. This shot,
taken by Steve Powell,
perfectly expresses the
hypnotical effect Diego had
over his opponents and
over the public

eguH kypc B ncuxuampuuHa kauHuka,
3a ga cnpe ¢ kokauHa BegHoxk 3aBu-
Hazau. "Tyk Bcuuku ca Aygu - onaaka
ce B egHo meaedpoHHO uHmepBlo om
kauHukama. - EguH kasa, ue e Hano-
AeOH, HO HuKOU He My noBsipBa. A3 '
kasax, ue com MapagoHa, U Ha MeH :
He mMu noBsapBaxa.” duezo geticmBu- :
MEeAHO He npuAuvawe Ha cebe cu no
oHoBa Bpeme - yoBewka pasBanuHa, :

uzocmaBeH U om cmapume cu npus- :
meAu, u gopu om eHa cu Knaaygus, :
kosmo Hakpas cbwo 3azybu mopne- :
Hue u noAy4u pa3Bog npe3 2003. Ho :
ms Hukoz2a He uzocmaBu okoHuamen-
HO MbXa, ¢ kozomo 6e 3aegHo om
1976. iMmeHHo Knaaygus 20 nogmukHa :
ga ce nogAaou Ha onepauusi 3a Cb-
kpawaBa+e Ha uepBama B Koaymbus, :
3a ga ce cnpaBu cbc 3amabcmsBa- |
Hemo. 3a 2oguHa u nonoBuHa Mapa-
goHa ce cmonu om 126 go 76 kuno-
2pama. W nak 6uBwama my eHa 20 :
nogmukHa kom HoOBo nonpuwe - Ha
meneBusuoHHa 3Be3ga. C npogyueH- :
ma AgpuaH Cyap cv3gagoxa mok-
woymo Howma Ha [ecemkama, La
Noche del 10 - ¢ Juezo kamo Bogeuw, :
u ¢ Meae kamo nbpBu 2ocm (koemo :
cnoxku kpad u Ha Bpadkgama mexXgy
gBamama okono cnopa kou e Homep

: Jluezo c egHa om
gbwiepume cu

Diego with one of his
i daughters

SN AIR

1 Ha Bcuuku BpemeHa). Cneg moBa
B8 cmyguomo ce uspeguxa AHMOHUO
BaHgepac, 3uHeguH 3ugaH, Mauk
TaucvoH... C aHaauuckama non 3Be3-
ga Pobu Yuaamc ce cvenacuxa, ue
apkeHmuHkume ca cmpaxomHu, ue
Byw e "uguom u ybueu’ u obmeHuxa
6enexkku no cBoume (NpeogoAeHu)
kokauHoBu npuBuuku. LLloymo goc-
muzgHa pekopgHus 3a usaama ucmo-
pus Ha ap>keHmuHckama meaeBu3us
peumuH2 om 40 nyHkma, 3anoyHa ga
cvbupa no 17 MuHymu pekaama u ga
HOocu 2.5 MAH. goAapa neuyanba om
Bcako npegaBaHe. Yepewkama Ha
mopmama 6e uimepBlomo Ha Mapa-
goHa ¢ Qugen Kacmpo - manko xa-
OMUYHO HaucmuHa, Ho nbk moakoBa
uckpeHo.

Mo3HaHcmBomo ¢ Kacmpo u ¢
BeHeuyenckus npesugeHm Yzo Ya-
Bec npomeHu u obuecmBeHama no-
3uuus Ha MapagoHa. HskozawHusm
He3auHmepecoBaH eayasugkus gHec
e noAaumuyecku akmuBucm, 6opeu
cpewy umnepuaAuaMa u 3awumHuk
Ha oHenpaBgaHume, kakmo 20 Ha-
peue YaBec. "3a meH Bcuuko, koemo
npaBu Qugen, Bcuuko, koemo npaBu
YaBec, e npaBuaHo u Benuko”, kas-
Bawe [uezo.

Pasbupa ce, 8 MHO20 omHowe-
Hus Bb3zaegume Ha MapagoHa ca

noumu no gemcku HauBHu. Emup
Kycmypuua, koumo npes 2008 npeg-
cmaBu gokymeHmanHus cu GuAm
"MapagoHa" 8 KaH, npusHa, yue mpsb-
Bano ga uspexke gocma Heobmuc-
AeHU u3sBAeHus (npumepHo "nana
NoaH MaBen Il e monaxap”). "duezo e
cmpawHo npomuBopeyuBa AuuHOCM
u mpsabBa MHo20 gobpe ga 20 O0no3-
Haew, 3a ga 20 xapecaw HaucmuHa”,
kasBa pexkucbopom. Ho nvk B kpas
Ha kpauwama Hue 20 no3HaBawme
gocmambuHo gobpe. M




> Argentinos Juniors; at 16 he made
his debut in the men’s national team
(against Hungary). In 1981, the wild
and formerly starving kid found him-
self on the Barcelona team with little
knowledge of the world and a million
plus salary. Somewhere during this
time, the still very young Maradona
found his attraction to women and co-
caine — two traps from which his uncle
Cirilo could not rescue him.

Unlike another hothead, Hristo
Stoichkov, who went to Catalonia at an
older age and was fortunate enough to
have a coach like Johan Cruyff (him-
self a former rebel). Unfortunately,
the undisciplined Maradona failed to
see eye-to-eye with his employers.
The big, oiled football machine like
Barcelona was not for him; his talent
unfolded after his transfer to the mod-
est team in Napoli, which had been
seeking glory for eight decades. And
Maradona, like a biblical icon, helped
them to achieve this desire.

During his seven years with Napoli,
he gave the light blue their only two
league titles, one Coppa ltalia (Italy
Cup) and the ltalian Super Cup and
the UEFA Cup. And, more importantly,
he helped the eternally oppressed,
eternally poorer, eternally weaker
southerners to be the supreme over
Juventus, Milan, Inter, and the other
giants of the rich North. Maradona’s
influence in Napoli was so great that in
1990, when ltaly and Argentina played
the World Cup Semi-Finals in the lo-
cal San Paolo stadium, nearly half the
crowd cheered for Argentina because
that was where their Maradona played.

It was not only the Argentine gen-
ius' football career that blossomed in
the capital of Campania.

THE TASTE FOR COCAINE was
acquired in Spain, but became an ob-
session in Italy. He had so many af-
fairs with various women that even the
tabloids were tired of the stories. One
of his mistresses, Cristiana Sinagra
from Naples, gave birth to a boy who
was later given the name of Diego Ar-
mando Maradona Junior. Even though
the boy looked like him, Maradona
never recognized him as his own and
stubbornly refused to meet him until in
2003 when the boy confronted Mara-
dona on a golf course and introduced
himself.

In Naples, Maradona made even
more dangerous friends. He was ru-
moured to be a permanent guest of
the Dons of the Camorra, and that
even his transfer (for the then stag-
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gering $7 million) was used to launder
mafia money.

In 1991, a year after he broke the
ltalian dream of a world title, three si-
multaneous investigations were start-
ed against him for tax evasion, and the
first positive test for cocaine led to a
15-month suspension. This was the
beginning of the end of the best foot-
baller of all time.

His only serious attempt to return
to the top, at the World Cup Finals in
1994, was cut short by a new positive
test, this time for ephedrine and other
stimulants. Maradona broke down.
The following years were a string of
scandals (including the infamous
shooting of journalists with an air rifle),
orgies and short-lived comebacks, un-
til finally, in 1997, Maradona hung up
his football boots for good. In 2000,
his vacation in the Uruguayan resort of
Punta del Este ended in a month-long
stay in the hospital’s intensive care
unit during which his life hung in the
balance at least there times.

A WORRIED FIDEL CASTRO invit-
ed him for treatment in Cuba. At first,
it looked as if this would help, but after
returning home Maradona immediately
reverted to his old cocaine and drink-
ing habits. Finally, in 2004 the worst
came — the crushed and frighteningly
obese Maradona spend another 12
days in intensive care. Serious heart
problems, two respiratory arrests, liv-
er failure — his diagnosis looked like
something out of a medical textbook.
“In Diego’s case it was not a matter of
one disease — his whole system was
about to fail. The fact that he survived
is a downright miracle,” his personal
physician Alfredo Cahe said.

Dr. Cahe was just another exam-
ple of Maradona's selfless nature.
The two met when Maradona was 17
years old and needed an examination
because of a weakness in his knees.
The young man, still without a profes-
sional contract or salary, looked so
undernourished that Cahe refused to
charge him for the examination. “He
never forgot this,” the doctor said in
an interview for the BBC. “Diego never
forgot neither his roots, nor the peo-
ple who helped him. In this respect his
memory is fantastic.”

THIS LAST AND CLOSEST NEAR
DEATH EXPERIENCE in 2004 changed
Maradona. He voluntarily agreed to
undergo treatment in a psychiatric
clinic in order to break the cocaine
habit once and for all. “Here everybody

DIEGO: HIS PATH

1960: Born in Buenos Aires
as the fifth child in the family.
1977: Made his debut for the
national team. However, he
was not included in the team
for the World Cup 'in 1978,
when Argentina won its first
world title.

1982: At the World Cup Finals
in Spain he was remembered
for a red card, and Argentina
was eliminated at an early
stage. Signed a contract with
Barcelona.

1984: Transferred to the
modest Italian Napoli.

1986: Led Argentina to its
second world title.

1987: Napoli won the first
championship in its history.
1989: Maradona won the
UEFA Cup with Napoli. He
got married to his childhood
sweetheart, Claudia
Villafane. They already had
two daughters, Dalma and
Giannina.

1990: Argentina lost the
World Cup Final to Germany
after a long disputed penalty
kick.

1991: Tested positive for
cocaine and was suspended
for 15 months, afterward
transferred to Sevilla.

1994: Returned to the
national team and led it to
impressive victories against
Greece and Nigeria, but
before the match against
Bulgaria he failed a drug test
and was sent home.

1995: Attempts as coach in
two second-rate teams, then
returned as a player in Boca
Juniors.

1997: Retired from football.
2000: Suffered a heart attack
following habitual cocaine
abuse.

2004: Second severe crisis,
12 days in intensive care, his
weight reached 126 kg with a
height of 165 cm.

2010: As manager, led
Argentina to the quarterfinals
of the 2010 World Cup.
Eliminated by Germany (0:4)
2013: Maradona celebrated
his 53rd birthday.

is mad,” he complained during a tel-
ephone interview from the clinic. “One
guy said he was Napoleon, but nobody
believed him. | said | was Maradona
and nobody believed me either.” Ma-
radona did indeed not look like himself
at that time — a human wreck, aban-
doned by his old friends, and even by
his wife Claudia, who in the end also
lost her patience and got a divorce
in 2003. But she never completely
abandoned her husband with whom
she had been together since 1976. In
fact, it was Claudia who urged him to
undergo gastric bypass surgery in Co-
lombia in order to deal with his obes-
ity. In a year and a half Maradona’s
weight dropped from 126 kg to 76 kg.
Again it was his ex-wife who pushed
him toward a new career as a televi-
sion star. With producer Adrian Suar
he created the talk show La Noche
del 10 (The Night of 10) — with Ma-
radona as the presenter and Pele as
his first guest (which put an end to the
feud between the two regarding who
is the number one of all time). Other
guests included Antonio Banderas,
Zinedine Zidane, Mike Tyson... With
British pop star Robbie Williams they
agreed that the Argentine women are
fabulous, that George Bush is “an idiot
and a murderer” and exchanged notes
on their (broken) cocaine habits. The
show scored a rating of 40 points, a
record high in the history of Argentine
television, started featuring 17 minutes
of ads and making a $2.5 million profit
from each show. The icing on the cake
was Maradona’s interview with Fidel
Castro — possibly somewhat chaotic,
but extremely sincere.

The friendship with Castro and the
former Venezuelan President Hugo
Chavez changed Maradona’s social
standing. Today, the former disinter-
ested reveller is a political activist, a
fighter against imperialism and a de-
fender of the downtrodden, as Chavez
called him. “Everything that Fidel does,
everything Chavez does, for me is the
best,” Maradona said.

Of course, in many respects, Ma-
radona’s views are almost childishly
naive. Emir Kusturica, who in 2008
presented his documentary film “Ma-
radona” in Cannes, admitted that he
had to cut out a lot of thoughtless
statements (for example, “Pope John
Paul Il is a jerk”). “Diego is a terribly
controversial figure and you have to
get to know him very well to really
like him,” the film director said. But
in the final analysis we know him well
enough. @
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Mamok, Hs @k'ga He noxanHeme BkyCHo Tea ABL§ e
ce ouepmaBa kamo HoBama kyAuHapHa cmoAuua B8 pezu-
oHa He camo 3apagu 6vp3o pa3BuBawama ce 2pagcka (u
2acmpoHomuyecka) kyamypa, HO U 3apagu usobuauemo Ha
mopcku gapoBe. Kakmo kasBa egHa uspaenka B Ten ABuB
pubHume pecmopaHmu ca kamo pubu 8 mopemo*. B'pecmo-
paHm Barbunia we ce Hacnagume Ha cenekuusi om HsKOA-
ko cBexXku canamu, npegu ga 3acumume 2Aaga C YygecHu
nopXkeHu kaamapu. Canamume ca BkaloueHu B8 ueHama Ha
ocHoBHomo balogo. Ako gbp>kume Ha canamume, Shtsupak
e Bawemo msacmo — npobBaume masu ¢ xauBep u suua.
Makap me3u gBa pecmopaHma ga ca Ha kpaubpekHama
yAUUQ, HUWO He MoXke ga ce cpaBHu ¢ Manta Ray, koumo »
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Unbeaten Paths

A Caribbean cruise, a beach in Thailand, or a lazy
summer in Tuscany? If you find these places too
ordinary, here are four ideas about how to escape the

crowds for your summer holiday

By CRISTINA NIGOHOSYAN / Photography SHUTTERSTOCK, TRIP KAVARNA

THE NEW URBAN DESTINATION: Colum-
bus, USA. Often called “ Athens of the Prairie”,
this small American town (44,000 inhabitants)
has had the honor to be the place of many world
famous architects. Eero Saarinen, Richard Mei-
er, Robert Venturi, Gunnar Birkerts are just a
few of the names that contributed to the city's
buildings. But, they would not have stepped foot
in Columbus if it was not for J. Irwin Miller, a lo-
cal industrialist and the founder of the Cummins
corporation. It was he attracted the big names
of modern architecture in 1957 and assigned
them to build public schools. The initiative was
so successful, that Miller decided to continue
with the fire station and residential and munici-
pal buildings. By the middle of the 1960's, Co-
lumbus already had six buildings listed among
the National Historic Sites, as well as more than
60 other models of new architecture. This is im-
pressive for a small American town, and is a
suitable place to visit if you happen to be some-
where near the Midwest.

THE NEW CAPITAL OF GOURMANDS: Tel
Aviv, Israel. Of course, where ever you go in the
Middle East, you will certainly enjoy your food.
However, Tel Aviv is emerging as the new cu-
linary capital of the region, not just for its fast
growing urban (and gastronomical) culture, but
also for the abundance of sea fruit. As an Israeli
woman put it, “Fish restaurants in Tel Aviv are
like fish in the sea”. At the Barbunia restaurant
you will enjoy a selection of fresh salads before
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you satisfy your hunger with some nice fried
squids. The salads are included in the price of
the main course. If you are more interested in
salads, Shtsupak is your place — try the one with
roe and eggs. Although these two restaurants
are situated on the coast, nothing can compare
to Manta Ray, which is virtually in the sea. While
the waves splash your feet, take a plateau of
sea fruit, the restaurant's speciality. To eat
cheap and modest sea food, you should visit
Goocha — it is always full and has no surprises.

THE NEW ADVENTURE TOURISM: The
Northern Black Sea coast. The wilder part of
the Bulgarian coastline offers more interesting
ways to spend your summer holiday. One ad-
venture is sea kayaking, which has been grow-
ing in popularity in recent years. You should try
it north of Varna, in particular, because it has
the most pristine nature and an extremely diver-
sified coast that you are able to explore. Balchik
offers a vivid fishing village, and to the north you
will see a number of sheltered little bays. The
really exotic scenery starts to the north of Ka-
liakra — odd high colored rocks, stony coasts,
caves, tiny hidden beaches, and rock arches
take you up to the village of Tyulenovo. Before
you reach there, you will also pass the Yailata
archeological reserve in the village of Kamen
Bryag where you can see prehistoric cave-
dwellings and Thracian sanctuaries.

THE NEW PIECE OF PARADISE: Madeira,

Ten ABuB / Tel Aviv

Portugal. You could spend a summer holiday
in January here with average annual tempera-
tures between 19° and 27°. However, you will
not only enjoy the lovely climate of Portugal's
most southern island. Although tourism is im-
portant for the local economy, Madeira does
not experience large crowds of tourists, terrify-
ing traffic or excessive construction. The local
authorities have been wise enough to maintain
the infrastructure and to implement strict rules
about construction. The latter is of particular
importance, because it is the extraordinary
nature that attracts one million tourists every
year, while remaining beautiful and nearly un-
touched. B
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» e bykBanHo B mopemo. [lokamo BbAHUME ce
nauckam B8 kpakama Bu, noxanBaume naamo
mopcku gapoBe - xumbm Ha 3aBegeHuemo.
3a eBmuHa u HenpemeHuuo3Ha Mopcka xpaHa
msicmomo e Goocha — BuHazu e nvAHO U be3
HENpUsSMHU U3HeHagu.

HOBUAT MPUKAIOYEHCKU TYPU3bM:
CeBepHomo YepHomopue. [Mo-guBama uacm
om 6vazapckomo kpaubpexkue npegaaza u no-
guBu HayuHu 3a AsmHa noyuBka. EguH om msx
e mopckusm kaskuHe, koumo 8 nocaegHume 20-
guHu cmaBa Bce no-nonyaspeH. A npuuuHume
ga 20 npobBame umeHHO Ha ceBep om BapHa
ca noumu HenokbmHama npupoga u u3kalo-
yumeAHo pasHoobpasHus bpse, koumo ga us-
cnegBame om mopemo. MecmHocmma okono
Baauuk npegnaaza konopumHo pubapcko ceAu-
we, a Ha ceBep we 3bpHeme Hakoako ckomaHu
3anuBuema. McmuHckama ek3omuka 3anouBa
cneg Kaauakpa — Bucoku ckaau B npuuygauBu
uBemoBe, kameHucmu bpezoBe, newepu, ckpu-
mu MuHU naakoBe u ckanHu apku Bu ouakBam
uak go pauoHa cneg ceno TloneHoBo. lMpegu
moBa we mMuHeme u nokpau apxeono2uueckus
pesepBam Auaama B ceno KameH 6pse, kvge-
mo gopu om mopemo Moxke ga Bugume npa-
ucmopuyecku newepHu XuAauw@a u mpakuucku
cBemunuwa.

HOBOTO PANCKO KBTYE: Mageupa,
Mopmyzanus. CbC cpegHU 20gUWHU Memne-
pamypu mexXgy 19 u 27 gpagyca, Magelpa
e macmomo, kbgemo mMoxXke ga cu ycmpoume
AdmHa BakaHuus u npe3 sHyapu. BaazockAoH-
Huam kaumam obaue He e eguHcmBeHomo
Hewo, ¢ koemo Hal-lokHusm nopmyzancku
ocmpoB we Bu cneuenau. Makap mypusambm
ga e BaxkeH 3a mykawHama ukoHomuka, Ma-
geupa Hama ga Bu omBpamu ¢ mbAnu mypuc-

mu, yXkacsBaw, mpaduk u npesacmposBaHe.
MecmHume BAacmu ca 6uAu gocmambuHo
Mbgpu, 3a ga ce no2gpwkam novpBo 3a uHdpa-
cmpykmypama u cmpukmHomo cna3BaHe Ha
HopMume 3a cmpoumencmBo. A nocaegHOMO
e 0cobeHo BakHo, 3awomo umMeHHo uskalouu-
meAHama npupoga € npuvuHama ocmpoBbm
ga nocpewa no 1 MUAUOH mypucmu 20guWHO
u ga ocmaBa Bce maka kpacuB u noumu He-
nokbmuam. l

"/ NOBPE OOLUAV B MEPAATA

Ha Bb3gyxa, CAbHUEMO U pasHoobpa3uemo Ha
AykcosHu CTTA npouegypu. Ha pasnoaokeHue Ha

W ok

SANDANSKI

HOTEL & PR

HA IOTO3ANALHA BbATAPUA

Ckonu npusmenu,

foaamo ygoBoacmBue 3a Hac e ga npegcmaBum
yemupu3BesgHua IHmepxomen CaHgaHcku - egHo
om Had-kpacuBume u monau mecma B8 Boazapus,
u3BecmHo ¢ yHukaneH kaumam, AeuebHU MuHe-
paAHU u3Bopu u MHokecmBo BoamokHocmu 3a
AeveHue u noyuBka. Tyk Moxke ga ce Hachagume

Hawume 20cmu e eguH om Had-2onemume H6anHeo
ueHmMpoBe 3a AeuveHue u Bo3cmaHoBsBaHe Ha
BankaHume, B koimo moxke ga ce HacAaagam Ha
mpume Hu BacelHa ¢ MuHepaaHa Boga u BoAweb-
Hu mepanuu. C 285 ylomHu cmau u anapmamen-
mu, MPU MemMamuuHu pecmopaHma, Aobu bap u
bap-bacelH, we gonpuHeceM ga ce nouyBcmBame
NPUAMHO U goCMamb4YHO OMNOYUHAAU, 3a ga ce
Hacragume Ha BakaHuusma cu.

Bwv3nonsBaume ce om Hawume HoBu AemHu npo-
mouuu - YVKEHL V1 ClNA u CABHYEBO NATO.

QuakBame Bu Ha men. ++359 746 31165,
e-mail: reservations@ihsand.com
uAau www.interhotelsandanski.bg

For more information contact us at:
++ 359 746 31165, e-mail: reservations@ihsand.com
or visit our website: www. interhotelsandanski.bg

WELCOME TO THE PEARL OF SOUTHERN BULGARIA

Dear guests,

It is a great pleasure to present the 4**** INTER-
HOTEL SANDANSKI - one of the most beautiful
and warm places of Bulgaria, famous with unique
climate, healing mineral springs and a lot of pos-
sibilities for curing and relaxation. Here you can
enjoy the air, the sun and varieties of luxury SPA
procedures. We offer one of the largest medi-

cal centers for treatment and rehabilitation on
the Balkans and three mineral water swimming
pools. With 285 cosy rooms and suites, three
restaurants, lobby bar and pool bar, you will feel
comfortable and relaxed enough to appreciate
your vacation.

Take advantage of our new summer promotions -
WEEKEND SPA SUMMER and SUNNY SUMMER.
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Pusa u BpamoBpuv3ka om Van Laack: yecmo mu ce - Rafal
e cAyuBano yekupaHusm mu bazax ga ce 3azybu uau ]
Walentynowicz

ga 3akbcHee. M noHecke obukHoBeHo nbmyBam no
paboma, mpabBa BuHazu ga cbm 20moB 3a cpewu-
me Ha gpyaus geH.
Rafal Walentynowicz is the General Manager of Renault-Nis-
san Bulgaria. He previously worked for the company in France,
India and Iran. The things he always takes with him during his
almost non-stop traveling:

MomHuuecku komnaekm: BuHazu ce onumBam
ga cbM nogeomBeH 3a Hal-AOWOMO, a HAMA
no-Aowo om moBa ga ce 030B8ew ¢ mem-
nepamypa 8 xomea 8 Mymbau, ga peuem,

u ga Hamaw AekapcmBo y cebe cu.
9 P y Van Laack shirt and tie: It has happened several times that my checked-

in luggage is lost and arrives late at the final destination. As | usually go

Caywanku Bose: noasBam au npu goa-
v Pug on business trips, | need to always be prepared for next day meetings.

2U noAemu, 3a ga cAaywam my3uka om
Mos iPad uau ga 2anegam meneBusus. A
cobwo u 3a koHdpepeHmMHu menedpoHHU

Smart Travel Kit: | always try to be prepared for the worst and
there is nothing worse than getting stuck with fever in a hotel in

obadkgaHus. !
9 ’ % Mumbai, for example, and not having any medicine with you.

Tanu 3a ywu Quies: TpygHo cns B xomeAu u noHexXe
y Pyg Bose Headphones: | use them for the long haul flights to con-

Mu ce Hanaza noumu Besika cegmuua, mpsbBa ga com ) . .
g » MP g nect to my iPad and listen to music or watch TV shows, as well
Cu2ypeH, Ye noHe wyMbm HaAMa ga me cmywata. . . .
as for conference calls during my business trips.

Kononku Bose: MHoz0 obuuam ga cu nyc-
kam mysuka B xomenaa — cb3gaBa ylomHa,
gomawHa ammocddepa.

Quies Earplugs: | have difficulties sleeping in a hotel and since
———
-ﬁ. it happens almost every week, | need to ensure that | can sleep calmly
without any noise pollution.

MomHuuecku aganmop Mulberry: Huko-
2a He 3Haew kbge we cnpe camoAembm
mu, 3amoBa mpsa6Ba ga cu nogzomBeH 3a
BcskakBu ycnoBus.

Bose Speakers: | really like to listen to music in my hotel room,
as it creates a more homey and relaxing atmosphere.

Mulberry Travel Adaptor: You never know where your plane

will stop, so you should try to be prepared for all conditions.
Bov32naBHuuka Tempur: [NoHeXke nomyBam MHo20, P y Y prep

ce Mbya ga cu ocuzyps konkomo e Bb3mMoXkHO no-
Beue ygobcmBo B camonema u xomeaa. C masu
Bv3znaBHuuka moza ga nogpemHa u ga Cu NOYUHa,

kbgemo u ga com. ll

Tempur Neck Pillow: | travel a lot, so | try to create as much
comfort as possible during my flights and hotel stays. This pillow
gives me the opportunity to sleep well and relax, no matter where | am. ll

Sams$nite

BY YOUR SIDE
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B nvAeH pasuBem

Hama Huwo peBoalouuoHHo B geceHume Ha uBems 3a
Asmomo. To3u ce3oH obave gusauHepume ca B ocobeHo

POMaHMUUHO HacmMpoeHue

Tekem KPUCTUHA HUFOXOCAH

[eduremama 3a ce30H nporem/aamo 2014
npuAuyaxa Ha 2paguHcko usnoXeHue - poau,
kamenuu u makoBe pasubdmsaBaxa Bopxy gpe-
Xu, 0byBku u gopu kamo BeHuu Ha 2rnaBume Ha
mogeAaume. Hskou ce nosBsBaxa camo kamo
akueHm (npu Dries Van Noten), gpyau nbk no-
kpuBaxa bykBanHo Bcuuku enemeHmu om moa-
Aemume (npu Dolce & Gabbana). He auncBaxa
U no-HempaguuuoHHU peweHust kamo Christian
Dior u Marni, koumo 3anoXkuxa Ha GuHuU pAopan-
HU 6pogepuu uAu Ha omkpoBeHo abcmpakmHu
uBemHu geceHu.

MacoBama moga He 3akbcHs - uBems Ha-
ubdmsaxa no pokaume Ha Zara, H&M u noumu
Bcska gpyea nonynspHa Bepuz2a 3a gpexu u
akcecoapu. Moxe ga 2u omkpueme gopu no
nAaamHeHume obyBku, koumo ce npogaBam Ha
cepauume kpal »KeHcku nasap.

N3zneXkga, ye HAMa HUWO NO-A€CHO Om
moBa ga ce npemeHume B akmyanHus daopa-
AeH wamn. B He2o obaue Bu gebHam u Hemanko
kaonku. Emo kak ga 2u uzbezHeme:

- Kozamo cmsmame ga ce npemeHume B8
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pusa uau mon Ha uBems, He ce uyBcmBaume
gALKHU ga cbuemaeme ocmaHaaama yacm om
moanema ¢ Hakou om uBemoBeme Ha baysama
cu. 3anokeme Ha mbMHa CeMnAa NOAa UAU Nbk
6eAu gkuHcu. MpekareHo MHozomo uBemoBe
we cmosim eBmuHo.

- He npekansBaume ¢ akcecoapume - ozpa-
Huueme ce go yaHma u, B8 kpaeH cayuaua, yuem
obeuu. B npomuBeH cayuau we ybueme edek-
ma om uBemsima u we ce uszzybume B npeka-
AEHO MHO20 gemauAu.

- Cowomo Baku u 3a 2puma. Baegu ycmHu
u manko pyk ca nepdekmHusm “npugpy>kumen”
Ha uBemsama. Apkomo uepBuno muHaBa 3a ak-
cecoap, maka ye cu cnecmeme gpyau makuBa,
ako usbepeme Hezo.

- He puckyBaume ¢ moanem om gBe yacmu
Ha uBems, ocBeH ako He cme maucmop B puc-
koBume cvuemaHus. Cowomo Baxku u 3a kom-
BuHupaHemo Ha ¢AopaneH u gpaduyeH NpuHm
B eguH geH. Ako Bce nvk uckame ga cme gpb3s-
ko obaeueHu, Heka uBemoBeme Ha npuHmoBe-
me, koumo cvyemaBame, ga ca om egHa 2ama.

- Ako pomanmuuHume makoBe uau spkume
po3u Bu gonagam, Ho He ce uyBcmBame kom-
dopmHo ga usdznekgame kamo ubdHana Aexa,
uma peweHue. N3bepeme yaHma Ha uBems uAu
nbk obeuu ¢ mapaapumku - we 6bgeme 8 meH-
geHuuume, 6e3 ga usHeBepume Ha cebe cu.

- 3anokeme Ha u3yucmeHa AuHUs U gpe-
6eH daopaneH npuHm, ako pabomume B oguc.
Omkaykeme ce u om BcskakBu npekaneHo mo-
Muvewku enemeHmu kamo BoaaHu, naHgeAku
U gaHmeAau. M3baeBaiume HeoHoBume uBemo-
Be, konkomo u ga ca akmyaaHu. 3amoBa nvk
ubdHanu uBems Ha YepeH UAU MbMHOCUH GOH
cmosim gocma no-cmpozo u “pabomHo” om ma-
kuBa Ha cBemuva.

- OAopanHusm mpeHg cvBcem He e akmya-
AeH eguHcmBeHo 3a gamume. B mwvxkkume ko-
Aekuuu uma gocmambuHo pusu, 6epmygu u ke-
uoBe Ha uBems, om koumo u 2ocnogama ga ce
Bv3non3Bam. lMpaBuarama ca noumu cbwume
- ako we Hocume muwbpm ¢ xaBaucku uBems,
Heka ocmaHanama yacm om moaAnema Bu ga e
8 HeympaAaHu moHoBe. M
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In Full Bloom

There is nothing revolutionary about
floral prints this summer. This season,

Wmnaanmu, uzbeaBake, bacemu,

uupkoyueBu koHcmpykuuu u owe ..
Ha www.eo-dent.com

however, designers are in a particularly

romantic mood

By CHRISTINA NIGOHOSYAN

The fashion shows for the Spring/Sum-
mer 2014 season looked like a garden exhibi-
tion — roses, camellias and poppies bloomed on
clothes, shoes and even as wreaths on the top
of models’ heads. Some appeared only as an
accent (Dries Van Noten), others, however, lit-
erally covered all the outfit's elements (Dolce &
Gabbana). More untraditional styles, like Chris-
tian Dior and Marni, were also present, empha-
sizing fine floral embroideries or truly abstract
floral prints.

Mass fashion did not lag behind — flowers
bloomed on Zara, H&M and almost any other
popular clothes and accessories chains' dress-
es. You can find them even on the canvas shoes
they sell in the street-stalls near the “Women's
Market” in Sofia.

It seems that nothing is easier than dressing
in the trendy floral print. There are quite a few
traps, though. This is how you can avoid them:

- When you are thinking of in dressing in a
floral blouse or a top, do not feel like you have
to combine the rest of your outfit with some of
the colors in your blouse. Rely on a dark plain
skirt or white jeans. Too many colors can look
cheap.

- Don’t overdo the accessories — limit your-
self to a handbag and, if worse comes to worst,
a pair of earrings. Otherwise you will kill the ef-
fect of the flowers and you will get lost in too
many details.

- The same applies to make-up. Pale lips
and a little face powder are the perfect “flower
companion”. A bright lipstick is considered an
accessory, so save yourself and do not apply it.

- Do not take a risk with an outfit with two
floral parts, unless you are a master of bold
combinations. The same applies to the combi-
nation of florals and graphic prints. If you still
insist on being dressed boldly, the colors of the
prints you combine should be of the same to-
nality.

- If romantic poppies or bright roses appeal
to you, but you do not feel comfortable looking
like a blooming flower-bed, there is a solution.
Choose a floral bag or earrings with daisies —
you will be following the trend without betraying
yourself.

- Rely on a simple line and small floral
prints if you work in an office. Give up any
details that are too girlish, such as flounces,
ribbons and lace. Avoid neon colors, no mat-
ter how fashionable they are. However, bloom-
ing flowers against black or dark blue skirts
or pants look “more business-y” than against
a light ones.

- The floral trend is not hip only for the la-
dies. In men’s collections there are a lot of floral
shirts, shorts and sneakers. The rules are al-
most the same — if you are going to wear a floral
Hawaiian t-shirt, the rest of your outfit should be
neutral tones. @
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Omkpumu cAyvauHoO u gbA20 noA3BaHu kamo AekapcmBo,
gHec AucmeHuama Ha Camellia Sinesis ca maankomo Hewa,
koumo cnaomsBam usaama naaHema
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Mpe3 caegBawume gecemunemus kadpemo
moxke uyBcmBumeaHo ga nockenHe u ga cma-
He Aykco3Ha cmoka. Tasu MpauHa npoz2Ho3a
e HanpaBeHa B nocnegHus gokaag Ha OOH 3a
npomeHume B kaumama. AHaausbm e gocma
obemucm, npeuuseH u ce npaBu BegHvXk Ha ce-
gem 20guHu, kamo obeguHsaBa ycuAus Ha yueHu
om usA cBam. 3apagu kaumamuuHume npome-
Hu npou3BogcmBomo Ha kage B8 Hakou Bogewu
cmpaHu kamo Mekcuko u Emuonus e cnagHano
3HayumeAHo. AKO npoz2Ho3ama HaucmuHa ce
cbogHe, B 6bgeue Moxke ga ce ovakBa 3acuneH
uHmepec kom vas.

MUCTUYHATA U3TOYHA HAMUTKA,
npuzomBeHa om ¢uHuUME AuCMeHua Ha uae-
Hus xpacm (Camellia sinesis) cvc cuzypHocm
3acAykaBa moBa BHumaHue - He camo 3apagu
obogpaBauwus cu Bkyc u MHo20bpouHUMe 3gpa-
BocAoBHU NOA3U, HO U 3apagu HeUHama gbA2a
U uHmepecHa ucmopusi, 0bUAHO HanaacmeHa
C peAuguo3Hu u cBemcku pumyaau, kyamypa,
ukoHomuka u noaumuka.

Kamo Bceku npogykm c¢ gpeBHa ucmopus
u obwupHa 2eozpadus, npousxogbm Ha uyas e
obzbpHam om pa3AuuHu Aez2eHgu. Cnopeg Hau-
nonyaspHama mou e omkpum CAy4adHo npegu
okono 5000 2oguHu om kumauckus umnepamop
LLieH HyH. Mo Bpeme Ha HakakBo nomyBaHe, go-
kamo npeBapsBan Boga 3a nueHe, B yawama
My nagHaau HskakBu AucmeHua. ViMnepamo-
pom xapecan HoBus Bkyc. Taka 6un omkpum
yasgm u npe3 caegBawume BekoBe my buao nu-
CaHoO nocmeneHHO ga ce HacmaHu B8 6uma u
kyamypama Ha Mamoka u 3anaga, ga cmaHe
uamoyHuk Ha BgbxHoBeHue, Ha ecmemuuecku
u dunocodpcku npospeHus uau noBog 3a BouHu
u nonumuyecku BbAHeHus.

N3MOA3BAH MbPBOHAYAAHO KATO AE-
KAPCTBO, okono Il - | Bek npegu Xpucma mou
Beue e bun mopeoBcka cmoka, a caeg VI Bek
cmaHaAn wupoko pasnpocmpaHeHa Hanumka 8
Kumau. Mo cvwomo Bpeme bua no3Ham B Ko-
pes, NHgusa u AnoHus, Ho ocmaBan 3amBopeH
cpeg couuanHus cAoU Ha bygucmkume moHa-
cu. PasnpocmpaHeHuemo My Ha 3anag fiBHo e
6uno Heobpamum npouec. B 3anagHa EBpona
ce e nosiBun kom kpas Ha XVI Bek u HezoBume
nbpBu Meguamopu buAu xoAaaHgcku u nopmy-
2ancku mopsuu. B AHzaus cmuzHan okono cpe-
gama Ha XVII Bek, Ho myk my npegcmosno ga
ugpae BakHa poas B »kuBoma Ha gbpkaBama.
Tou mBovpge 6vp30 3aBhagan He camo Buco-
kume couuanHu cnoeBe, HO u npocmoalogue-
mo. Mexkgy 1699 u 1708 BHocbm ce yBeAuuun
wecm nomu - om 40 000 Ha 240 000 ¢yHma
20gUWHO, koemo npegonpegeAuno He camo pu-
myaaHomo My npucbcmBue BbB BcekugHeBue-
mo, HO U cepuo3Hama My poas 8 ukoHomukama
u noaumukama.

“Tasu BvaxumumenHa Hanumka npumupsBa
Mwkeme ¢ mpe3BeHocmma”, ombeaa3Ba aH-
anuuckusm cBeweHuk kon OBunezmbH (XVIII

Bek). “LLlacmAuB com, ue He CobM ce poguA npe-
gu vas”, kazBa Hez20Busm koneza u cbBpemeH-
Huk CugHu Cmum. BeposimHo 6e3 He2o AHaAus
wewe gobA20 ga muHe B oHoBa 6eamemerkHo
nusHcmBo, no3Hamo om Hskou kapmuHu Ha Yu-
Aam Xozapm. “KakbB goBepeHuk cmaHa yauHu-
kom, omkakmo moBa He>kHo pacmeHue HaBae-
3e cpeg Hac, konko mpenepewu ycmHu ca ce
ycnokosiBaau om Hez20”, nuwe Yunsm Tekepu.

KATO BCAKO HOBOBBLBEAEHME uasm
ocBeH BvamopxkeHu nouumameau uman u cBo-
ume npomuBHuuu. lMpe3 1756 aHzAulckusm
nbmewecmBeHuk [hkoyHac XeHyeu nyb6auky-
Ban “Ece 3a uas, pasanekgaH kamo BpegeH
3a 3gpaBemo, npeuka 3a uHgycmpusma u Bo-
gew, go ocupomawaBaHe Ha Hapoga”, B koemo
nuwe, Ye om Hez2o Mbkeme 2ybsam omkbM oc-
aHka u npuBaekamenHocm, a >keHume - omkbm
kpacoma. Ta3u cmpaHHa oueHka egBa Au bu ce
3anoMHuAa, ako cobwuam yoBek He bewe cBop-
3aH C owe Hewo munuyHo bpumaHcko. TBbpgu
ce, Ye MOYHO Mol e 3aHecbA nbpBus vagop B
NoHgoH om [Mepcus.

3a kpaauua Bukmopus ce paskasBa kak,
npegu ga HaBbpwu nbAHOAeMuUE, mpsbBano ga
cna3Ba nypumaHckume kanpusu Ha HskakBa
2yBepHaHmka, kosmo cmsmana uas u uemeHe-
mo Ha BecmHuk “Talmc” 3a camaHuHcku 3aHu-
MaHusi. Muz caeg kopoHauusma cu maagama
kpaauua cu nopbuyana yawa 4al u NOCAegHuUS
6pou Ha BecmHuka. MbpBume U gymu caeg
moBa 6uau: “Ceza 3HaM, Ye HaucmuHa ynpa-
BasBam.”

“Konkomo u cmpaHHo ga 3Byuu, go gHec
yoBeuecmBomo cu e gano cpewa camo B ua-
wama vau. ToBa e eguHcmBeHama asuamcka
uepemoHus, kosmo 3acAaykeHo ce pagBa Ha
Bceobwa nouyum. Beausm uvoBek ce HagcmuBa
Hag Hawama peAuzusi u HpaBu, Ho 6e3 koneba-
Hue e npuen kapeHukaBama meuHocm”, nuwe
npegu eguH Bek anoHeubm Kakygso Okakypa B
cBosma “KHuea 3a uas”. Cnopeg Hez2o yau3mobm
(kyambm kom vas) npegcmaBasBa ucmuHckus
gyx Ha uamouHama gemokpauus, a uepemoHu-
sma okono HezoBomo npuzomBaHe, nogHacsHe
U nueHe e u3pas Ha egHa MopaAHa 2eomempus,
gokoAkomo onpegeAs Hawus ycem 3a npo-
nopuus cnpsmo BceneHama. Yasm, gonbaBa
Okakypa, e AuweH om apozaHmHocmma Ha
BuHomo, om cmecHumeAHocmma Ha kapemo u
npecmopeHama HeBuHHocm Ha kakaomo.

Yaam e cmaHaa
yHUBepcaAHa
Hanumka, kom
koamo M3mokom

u 3anagom ca
egHakBo npuBop3aHu

BULGARIA

(uago) B AnoHus npogbakaBa okono uemupu
yaca u ocBeH nueHe Ha uyau BkalouBa u xpaHe-
He. Camama uepemMoHuUsl HOCU gyX Ha CMUpeHUe
u HacouyBa BHumaHuemo Ha 2ocmume Bbpxy
kpacomama Ha npocmu Hewa kamo cBemauHa-
ma, 3Byka Ha Bogama, nanambka Ha gopBeHume
BbaneHu, uspabomkama u pucyHkume Bopxy
valHuka uau yawume. Pa3zoBopume ce Bbp-
msm okono makuBa memu. MNpukasku 3a noau-
muka uAu pa3Hu bumoBu gpamu ca uskaloueHu.
MucmuuyHama cb3epuameaHocm, kosmo onpe-
geAs aypama Ha yas Ha u3mok, Ha 3anag e nog-
MEeHeHa Om pauuoHaAHOCM U Npa2Mamu3bMm.

Taka uasm e cmaHan yHuBepcaaHa Hanum-
ka, kom kosmo M3amokbm u 3anagbm c meue-
Hue Ha Bpememo ca ce okasanu egHakBo npu-
Bvp3aHu, HO ca pa3amBopuau B Hezo cBoemo
pas3auvHo omHoweHue kbm cBema u >kuBoma.
B Kumau u AnoHus molu e ueHmovp Ha egHa
MHozonAaacmoBa kyamypa, HamoBapeHa ¢ ¢u-
nocodcko-peauzuosHu u emuko-ecmemuvecku
BHyweHus. B AHaaus mou gaBa pumbm Ha geHs
upe3 ACHO paszpaHuuvaBaHe Ha uHmepBaaume
MeXkgy cympewHus, obegHusa, cAaegobegHus
(five o’clock) u BeuepHus uau. OcBeH moBa e
npeBvbpHam B ueHmbp Ha egHa couuanHa ko-
opguHamHa cucmema u mMsapka 3a gucmaHuus
cnopeg moBa kvge cu nokaHeH u kvge Hama ga
6vgew nokaHeH Ha vyal. Ynompebama my e 06-
Bvp3aHa ¢ kanpusHa emukeuus - yauHukoem ce
gbpXku ¢ mpu npbcma, yawama ce Bguea 3a-
egHo ¢ yuHuukama, pasbvpkBa ce 6e3wymHo,
nbpBo ce HaAauBa yasam, a nocAe MAsiko, HO npe-
gu moBa ce cnaza 3axapma u mo Ha 6yuku, Au-
MOHbmM ce Hapsa3Ba Ha movHku ¢uaulku u maka
Hamambk. Cna3zBaHemo uAu HapywaBaHemo Ha
me3u npaBuaa Bausie Bbpxy nocokama Ha gBu-
>keHue u ckopocmma Ha couuanHus acaHcbop.

B Pycus uasm e poguan camoBapa kamo
6umoB 3Hak He npocmo Ha cemeUHama U gy-
weBHa xapMoHus, HO U Ha oHa3u HenogBaacm-
Ha Ha moyHu geduHuuuu ncuxuyecka HazAaca,
kosmo nucameaume Hapuyam pycka gywa. B
OpueHma uasm e msapka 3a 2ocmonpuemcmBo
u baazononyuue.

TAKA HAPEYEHWUTE "OMUYMHW" BOVHU
mexkgy 1840 u 1860 BcobwHocm ca buAu YaeHu
BouHu. Mo moBa Bpeme bpumarckama ukoHoMu-
ka Beue e buna cunHo 3aBucuma om masu ku-
maucka cmoka, a mop2oBusma npegnonazana
npeHacsiHe Ha 02POMHU CymMu no mope, koemo
om egHa cmpaHa buno puckoBaHo, a om gpyaa,
MoxkeAo ga npegusBuka puHaHcoB koaanc. W3-
mouHouHgulckama komnaHus HamepuAa pewe-
Hue, kamo cb3gana naaHmauuu 3a onuym B8 UH-
gus u npeBbpHana mo3u npogykm B pa3meHHO
cpegcmBo npu mopaoBusma ¢ yau. Kumaucku-
me umMnepamopu onumaau ga npegnassm cBo-
ume nogaHuuu om koBapcmBomo Ha eBponeu-
ckume “gsBoau”, HO onumume um 2u u3npaBuau
npeg gyaama Ha aHaauucku u dpeHcku opbgusi.

Mo Bpeme Ha OnuymHume BouHu ce M

LIFE STYLE
DRINK N AIR
NCTUHCKATA YAEHA LLEEPEMOHNA
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Tea in the Desert

Discovered by chance and.used as a medicine,-today the Ie_'aves. of ©
Camellia Sinesis are:oneof the few:things'that unite‘the wholé planet

It is possible that coffee will become consid-
erably more expensive in the next decades and
a luxury product. This gloomy prognosis was
made in the last UN report on climate change.
The analysis is quite large, precise and is com-
pleted once every seven years by uniting sci-
entists from all over the world. Due to climate
change, coffee production in some leading
countries, such as Mexico and Ethiopia, has de-
creased considerably. If the forecast really is
true, we might expect a growing interest toward
tea in the future.

THE MYSTICAL EASTERN DRINK, pre-
pared from the fine leaves of the tea plant (Ca-
mellia Sinesis) surely deserves this attention
— not only because of its refreshing taste and
numerous health benefits, but also because of
its long and interesting history, its abundant use
with religious and secular rituals, and its place
in culture, economics and politics.

Like any other product with an ancient his-
tory and extensive geography, there are differ-
ent legends about the origin of tea. According to
the most popular legend, it was discovered by
chance about 5,000 years ago by the Chinese
Emperor Shen Nung. During a journey, while
boiling potable water, some leaves fell in his
cup. The emperor liked this new taste. Thus, tea
was discovered and in the following centuries it
became part of the life and culture of the East
and West, and has become a source of inspira-
tion, of aesthetic and philosophical insights, and
the reason for wars and political unrest.
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INITIALLY USED AS MEDICINE in the 2nd
-1st century BC, it was already a commercial
good and after the 8th century it became the
most wide-spread drink in China. At the same
time, it was known in Korea, India and Japan,
but remained a secret in the social circle of
the Buddhist monks. Its distribution toward the
West was obviously an irreversible process. In
Western Europe it arrived at the end of the 16th
century and its first mediators were Dutch and
Portuguese sailors. It came to England around
the middle of the 17th century, but here it was
going to play an important role in people's lives.
It quickly conquered not only the high social
circles, but also the common people. Between
1699 and 1708, import increased six fold, from
40,000 to 240,000 pounds annually, which pre-
determined not only the ritual presence in eve-
ryday life, but also its serious role in economy
and politics.

"This delightful drink reconciles men with
sobriety", the English chaplain John Ovington
(18th century) pointed out. "I'm happy | wasn’t
born before tea", his colleague and contem-
porary Sydney Smith said. Without it, England
would probably live in that uneventful drunken-
ness, known from some paintings by William
Hogarth, for a long time. "The teapot has be-
come such a trusted friend since this tender
plant started living with us. So many tremulous
lips have been calmed by it", William Thackeray
wrote.

LIKE ANY OTHER INNOVATION, besides

enthusiastic fans, tea had its opponents as well.
In 1756, the English traveler Jonas Hanway pub-
lished "Essay on Tea", where he wrote that tea
was "harmful to health, an obstacle for the in-
dustry and leading to people’s impoverishment".
He also thought that it was the reason that men
lost their figure and attractiveness, and women
lost their beauty. This strange evaluation would
hardly be remembered if the same person were
not connected to something typically British. It is
claimed that he took the first umbrella to London
from Persia.

They say that Queen Victoria, before com-
ing of age, had to observe the Puritan whims of
a nanny who considered tea and reading The
Times satanic activities. A moment after her
coronation the young Queen asked for a cup
of tea and the last issue of the newspaper. Her
first words after that were, "Now | really know
I'm ruling".

"As strange as it may sound, to this day
mankind has met only in a cup of tea. This is
the only Asian ceremony that deservedly enjoys
universal respect. White man mocks our religion
and manners but without hesitation has accept-
ed the brownish liquid”, the Japanese Kakuzo
Okakura wrote a century ago in his "Book of
Tea". According to him, teaism (cult of tea) is
the real spirit of Eastern democracy and the cer-
emony around its preparation, serving and drink-
ing is an expression of a moral geometry, as
far as it defines our sense of proportion toward
the universe. Tea, Okakura added, is derived
from the arrogance of wine, the shyness of »



» coffee and the pretended innocence of cocoa.

THE REAL TEA CEREMONY (Chado) in Ja-
pan lasts about four hours and besides drinking
tea, it includes eating as well. The ceremony
brings a spirit of humbleness and directs the
guests’ attention to the beauty of simple things
like light, the sound of water, the flame of the
charcoal, the make and drawings on the teapot
or the cups. Conversations revolve around these
topics. Talk of politics or everyday life are not
permitted. Mystical contemplativeness that de-
fines the aura of tea in the East, in the West it is
replaced by rationalism and pragmatism.

Thus, tea became a universal drink that the
East and the West, as well, gradually became
equally fond of over time, but with their differ-
ent attitude toward life and the world. In China
and Japan it is the center of a diverse culture
loaded with philosophical-religious and ethical-
esthetic suggestions. In England it gives the
rhythm of the day through a clear distinction of
the intervals between morning, lunch, 5 o’clock
and evening tea. Besides, it has been turned
into the center of a social coordinate system
and a measurement of distance in accordance
to where you would and would not be invited to
tea. Its consumption is linked with a whimsical
etiquette: the teapot is held with three fingers,
the cup is lifted together with the saucer, it is
stirred quietly, tea is poured first, then the milk,
but before that sugar is added — lump sugar —
the lemon is cut in thin slices and so on. Ob-
serving or breaking those rules influences the
direction and the speed of the social lift.

In Russia, samovar was born as a life sign,
not only of the family and spiritual harmony,
but also of the mental state, free of definitions,
known as Russian Soul. In the Orient, tea is a
measurement of hospitability and prosperity.

THE OPIUM WARS between 1840 and
1860 were, in fact, tea wars. At that time, the
British economy was significantly dependent on
this Chinese good and trade suggested trans-
porting huge amounts by sea, which was risky
on the one hand, and could cause a financial
collapse on the other. The East India Company
found a solution by making opium plantations in
India and turned this product into a medium of
exchange in tea trade. The Chinese emperors
tried to protect their subjects from the insidious-
ness of the European “devils”, but their attempts
left them at the gun point of English and French
cannons.

During the Opium Wars, the British 5 o’clock
tea ritual appeared. It happened in the sitting-
room of Anna, the Duchess of Bedford. In the
afternoon the noble lady felt hungry and tea
with sandwiches and pastry was something like
a bridgehead to dinner. Initially they served it at
4 o'clock, not at 5 o’clock.

England lost its colonies in America be-
cause of tea. The famous Boston Tea Party in
December 1773 was a prelude to the American
Revolutionary War. The then furious Bostonians
threw 227 tons of tea in the harbor in protest of
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Tea became a
universal drink
that the East and
the West gradually
became equally
fond of

the impossibly high taxes imposed by London.
Thus, America chose freedom over drinking ex-
pensive tea.

THE PLEASURE OF TEA IS CONNECTED
to a few rules. The first rule is good tea. There
are dozens of kinds with different origins, pick-
ing times, production technology, and the nature
of the blend. For the sake of convenience, they
are systemized in several groups. For green
tea, the leaves are dried without fermentation,
while black tea's taste is achieved by fermenta-
tion. There are partially fermented kinds, such
as oolong, yellow, red, and white. The terms
Darjeeling, Assam and Orange Pekoe refer to
origin, and English Breakfast, Princes of Wales,
Earl Gray are the names of blends. The right
choice is a matter of taste. Lighter teas have
a finer aroma and a good black tea is actually
light, just as the leaves of the good green tea
look as if they were covered with white pollen.

The second rule is you must have a China
teapot with a lid and a volume of about 500
milliliters, if it is just for one person. About 2
grams (teaspoon and a half) of tea are added
for each cup. The water must be fresh and the
temperature is essential. For green tea the suit-
able water temperature is between 70 and 80
degrees Celsius, but for black teas it should be
90 degrees. It takes about 2-3 minutes to make
that perfect cup. B

» pakga u 6pumanckusm pumyan five o’clock.
ToBa e cmaHano B canoHume Ha AHa, gyke-
cama Ha beg¢opg. Caegobeg BrazopogHama
gama oznagHsBana u uasm cbc caHgBuuu u
cnagku bun Hewo kamo npegmocmue kbm Be-
uepsima. MopBoHauaAHO 20 nogHacsaAu B uemu-
pu, a He B8 nem vaca.

3apagu uas AHzaAus 3azybuna cBoume ko-
AoHUu B Amepuka. M3BecmHomo “BocmbHcko
nueHe Ha uval” npe3 gekemBpu 1773 e npenlo-
gus kbm BouHama 3a He3aBucumocm. TozaBa
2HeBHUMe BocmvbHUU NomonuAu 227 moHa vau
8 npucmaHuwemo 3apagu HenocuAaHo Bucoku-
me muma, HanokeHu om AoHgoH. Taka npeg
nepcnekmuBama ga nue ckbn uau Awmepuka
usbpana cBobogama.

YAOBOACTBMETO OT YAA E CBbP3AHO
¢ Hakonko npaBuaa. MbpBomo e xybaB val. ima
gecemku pasHoBugHocmu cnopeg npousxoga,
Bpememo 3a bpaHe, mexHoAO2USMA HAa NPOU3-
BogcmBo u xapakmepa Ha baeHga. 3a ygobecmBo
ca cucmemamu3supaHu B Hskoako 2pynu. Mpu 3e-
AEHUS Yall AuCmeHuama ca u3cyweHu, 6e3 ga
depmeHmupam. lpu uepHus xapakmepbm Ha
Bkyca e nocmuzHam upe3 pepmeHmauus. Mivia
u yacmuuHo depmeHmupasu mexkguHHu BugoBe
kamo oolong, wvAm, uepBeH u BaA. MoHamus
kamo Darjeeling, Assam u Orange pekoe o3Ha-
yaBam npousxog, a English breakfast, Princes of
Wales, Earl Gray ca HaumeHoBaHus Ha bAeHgo-
Be. MpaBuAHusm u3bop e Bbnpoc Ha Bkyc. Mo-
cBemaume vauoBe umam no-¢puHU apomamu, a
xybaBusm uepeH yal BcbwHocm e cBemba, kak-
mo U npu xy6aBus 3eAeH AucmeHuama cmosim
kamo nopbceHu ¢ 6sA npaweu.

Bmopomo ycnoBue e nopuenaHoB yauHuk ¢
kanaue u o6em okoao 500 MuAuAumpa, ako cam
we cu 20 nueme. 3a Beska vawa ce nocmaBsm
okono 2 gpama (uyaeHa Avkuuka u nonoBuHa)
yau. Bogama mpsa6Ba ga e npsacHa, kamo mewm-
nepamypama e om ocobeHo 3HaueHue. MMpu
3eneHUmMe yauoBe nogxogswama e mexgy 70
u 80 gpagyca, a npu yepHume — okono 90. Bpe-
Memo 3a 3anapBaHe - okono 2-3 murymu. ll



HoBa konekuusa om Samsonite

MpakmuuHocm u uHguBugyanHa epuxka 3a Hy>kgume
Ha Bceku nbmHuk: moBa e eceHuuama 68 HoBama
konekuus bazaxku Ha Samsonite cnopeg CBemaomup
MaHgasueB, mopaoBcku gupekmop Ha mapkama 3a
Boaeapus.

BescnopHo bukymo B HoBama koaekuua Ha Samsonite
e ,Hepaspywumusam* Lite-Locked. Tol npumerkaBa
cuaama u 2oBkaBocmma Ha npegwecmBeHuuume

cu, uspabomeHu om keBaap (Cosmolite u Firelite), Ho
koM msax e gobaBeHa mBopga pamka ¢ mpumoukoBo
3aknalouBane. VMicmuHckomo npegusBukameacmBo

go MomeHma be ga ce cbagage kydap, koimo ga e
egHoBpemeHHo Aek u ga npumerkaBa HeyasBumocmma
Ha mBbpgama pamka, koamo ga 3ameHu 3amBapAaHemo
€ uun npu npegxogHume mogeAu. Mpu Lite-Locked
moBa e pakm, a pouHuAM Bazaxk om cepuama Moxke
ga ce noxBaau ¢ yguBumeaHume 1.9 ke meeno!

[lpy20 noAe3HO peweHue npegaaza cepuama pouHu
bazaxku Ultimo Cabin. To3u mogea e uzpabomeH om
onekomeH noaukap6oHam, Ho Bonpeku mBopgusa
kopnyc e npegBugeH MHO20 noAe3eH npegeH gkob 3a
Aanmon uAu mabaem, kodmo ga yaecHu uekupaHemo
HU U coweBpemeHHo ga cnecmu HeygobcmBomo om
omBapaHemo Ha 0ocHOBHOMO omgeAeHue Ha kydapa.
Ipyza meHgeHuua e 6ozamomo pasHoobpasue om
pasmMepu npu pouHUMe Hazarku, maka ue kaueHmom
ga Hamepu onmumaAHusa paamep 8 3aBucumocm om
usuckBaHusma Ha aBuokomnaHusama, kosmo noa3Ba.
OcBeH Hal-nonyaspHus pasmep 40x55x20, npuemaH
om "Boacapus Ep", ce npegaazam u no-manku, kamo
35x55x23 (Air France, Aliltalia, KLM).

3a Albbumeaume Ha NAaHUHaMa u CNOpMHUA gyx

nok ca Mmogeaume om cepuama Paradiver, ¢ koumo
2apaHmupaHo we ce nouycmBame ucmuHcku
aBarHmlopucmu.

LleHmobp no
geHmaAHa MeguuyuHa

CBemu leopau

yA. KoHcmaHmuH Mpeuek 20, Codus, Boazapus
men. 02/954 47 83, men./dake 02/952 41 94
Mo6. men.: 0886 129 213, 0898 526 082

e-mail: dc_st.george@abv.bg

Ako umame gBa cBobogHu gHu 8 Co-
dun, ugeme Ha 3vbonekap gopu ga
cMmamame, ye He Bu e Heobxogumo.
MoBeuemo Boazapu, koumo >kuBesm
B8 uy>kbuHa, pegoBHo ce npubupam ¢
eguHcmBeHama ueA ga cu AekyBam
3vbume B Boazapus, kegemo cmo-
MamoAo3ume He camo ce cnpaBam
gocma gobpe, HO U 3a no-mManko
napu.

B geHmanHua ueHmop Ha g-p La-
A0B, cneuuaAudupaa eHgogoHmus,
napagoHmMoAO2us U UMNAGHMOAO2US
B ABcmpus, Mimanaus, LWBeduapua u
QpaHuus, Moke ga noayuume u kos-
MemuuHU ycAayeu. EgHa om Boamork-
Hocmume e ga cu usbeaume 3vbu-
me no Had-nonyaApHume B EBpona
MEeXHOAO2UU UAU NPOCMO ga Cu Ha-
npaBume npodurakmuueH npezaeg.
HoBocm B ueHmMbpa e AeueHuemo
C Aa3apeH anapam 6e3 6oaka u 6e3
aHecmesus.

HOBATA KOAEKLWA Ha Samsonite moxkeme ga omkpueme 8 mazasuHume Ha opuuuarHus
npegcmaBumen uAu Ha www.samsonitebg.com

St. George
Dental
Services Centre

20 Konstantin Irechek Str., 1000 Sofia, Bulgaria

phone: +359 2/ 954 47 83, phone/fax: +359 2/952 41 94
cell phone: +359 886 129 213, +359 898 526 082

e-mail: dc_st.george@abv.bg

If you have a couple of days to spare
in Sofia then you should visit a den-
tist - even if you don't think you
need to. The majority of Bulgarians
who live abroad regularly return with
the single aim of having their teeth
taken care of in a country where the
dentists not only perform a very de-
cent job, but also charge a lot less.
At Dr. Tsalov's Dental Services Cen-
tre you can also have cosmetic
treatments. Dr. Tsalov has studied
endodontics, paradontology, and
implantology in Austria, Italy, Switzer-
land and France. Therefore, you will
have the opportunity to have your
teeth whitened with the latest Euro-
pean technology, or simply have a
check-up.

Laser treatment, which is performed
without anesthesia and is complete-
ly painless, is one of the centre’s
more novel procedures.
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LLIKB Cuaa

NEHCUOHHOOCUZYPUMEAHD
aluuoxepHo gpykecmBo
npegcmaBa

“Hakoako o L

*Hali-goGpomo g 3a gHume,

vy "3 k! A ucmopuu, S “Meymume 94
% 33 nac moke ga 3 E::TET;; I|I-| . by % B koumo Beeku HRMam x
npegcmou” Epema'g 'g %L ucka g8 )g Bn3pacm”

yyacmBa

Bcaka Bvapacm uma cBou emouuu. MpegBkycu 2u gHec. WakuBeo 2u, kozamo um googe Bpememo.

W3BEP NOAL ,LIKE-CUAA"; MbPBOTO PETUCTPUPAHO B BbATAPWA NEHCWOHHOOCWUIYPUTEAHO PYXECTBO
NPE3 QEBPYAPW 1994 I'. AVLIEH3WPAHO OT KQH. KbM 31.12.2013 1. — C HAL 396 XUARQW KAMEHTW 1 660 MUANOHA AEBA
YIIPABAABAHW HETHI AKTWUBK (QAHHW HA KOH WWW.FSC.BG).

W3NAALLA NEHCAW OT NOGPOBOAEH NEHCWOHEH OOHA OT MAPT 1996 T
*NECOMEHATE PESVATATH HAMAT ND REOEXOIAMOCT BFLIKA C BELIEWN PESYATATH

C 2puxa 3a Bac!

1000 Codun, ya.Cmedan Kapagka 2, kaueHmcku usHmup - mea.: 0700 11 322, e-mail: office@ccb-sila.com, www.ccb-sila.com



Golden Nero

Coous, bya. Bumowa 180
(+359 887097171, +359 898490885)
www.goldennero.com

Meumaeme Au ga ce BopHeme B Alobumo-
MmO CU pecmopaHmue u3 mecHume yauuku
Ha PaopeHuus uau BepoHa, 6e3 ga nomyBa-
me go Mmanua? Vickame Au ga onumame
Bkyca Ha munuyHama umanuaHcka kyxHa?
ToBa moke ga Bu ce cayuu B copuemo Ha
Codus, Ha Byr. Bumowsa, 8 kayb ,Golden
Nero”.

YemuxHamusam umaauareu, Chef Ennio we
Bu nocpewHe kamo ckbnu npusmenau, we
Bu Hakapa ga ce nouyBcmBame kamo y
goma cu u we Bu uskywu c 6e3bpol npeg-
AOKEHUA - NpACHa nacma U AasaHd, nuua,
umanuaHcku HageHuuku Ha gopBeHu Bo-
2AuWa, pasHoobpasHa cpegusemHomopcka
KyxHA U paHmacmuuHU gomawHu gecepmu.
KaHum Bu Ha uvawa BuHO npeg kamuHama
UAU ga onumame obegHomo Hu meHlo, ko-
emo Bceku geH we Bu usHeHaga c HOBU
npegrokeHus om OobAcapckama u uHmep-
HauuoHaAHama kyxHd. 3a ueHumeaume Ha
ucmuHckuda, HamypaneH Bkyc umame Buo
npegnokeHusa - 3gpaBocnoBHa xpaHa om
cBobogHo omenedkgaHu »kuBomHu B pado-
Ha Ha Pogonume.

PecmopaHm Tabuem

Golden Nero

Sofia, 180, Vitosha Bivd.
(+359 887097171, +359 898490885)
www.goldennero.com

Do you dream of going back to your fa-
vorite restaurant along the narrow streets
of Florence and Verona without travelling
to Italy? Would you like to taste typical ltal-
ian cuisine? It can happen in the heart
of Sofia, on Vitosha Boulevard, at the
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i

Golden Nero.

AR

The smiling ltalian Chef Ennio will wel-
come you as a dear friend, will make you
feel at home and tempt you with count-
less suggestions - fresh pasta and lasa-
gna, pizza, ltalian sausages prepared on
charcoal, diverse Mediterranean cuisine,
and fantastic home-made desserts. We
invite you to sip a glass of wine in front
of the fireplace or to try our lunch menu,
which has new surprises everyday with
options from Bulgarian and international
cuisines. For the connoisseurs of real,
natural taste we have Bio suggestions
- healthy food from free range animals
from the Rodopi Mountains of Bulgaria.

Tabiet Restaurant

PECTOPAHT-rPAOWMHA

TABUET

unmepHayuoHaaHa kyxusa

Emotional taste. Emotional taste.

Sofia, 76, James Bourchier Blvd.
Reservations: 02 /969696, 0888 300 304

Codus, kB. AoseHeu, by, [kedmc Bayuep 76
Ten.3a pesepBauus :02 /969696, 0888 300 304

www.tabiet.com

Ouwe ¢ BauzaHemo we 3abenedkume, ue B pec-
mopaHm ,Tabuem* ca ce cnpaBuau ¢ Henekama
3agavya ga kombuHupam uskalouumeaHo ene-
2aHmMHa obcmaroBka ¢ ycewaHemo 3a noumu
gomaweH ylom. 3a moBa go 2onama cmeneH
gonpuHaca ycMmuxHamusim nepcoHaa, koumo
om Bpamama we Bu Hakapa ga ce uyBcmBame
kamo uakaHu u »keanaHu socmu.

3apagu gobpomo pasnpegencHue, 3aBegeHu-
emo e egHakBo nogxogAawo 3a geaoBu 0bsg,
dupmeHo napmu, cemelHa Beuepsa uau usnuBa-
He Ha no Yawa BuHO ¢ npuAMeA.

Pazbupa ce, akueHmom e Bbpxy XxpaHama.
MeHlomo npegaaza nosHamu 6aloga, HO 06o-
2ameHu om daHmasudma Ha eomBava. Cpeg
HaU-gobpume npegaokeHus, ca Acmuama om
meAewko om pasAUYHU Yacmu Ha npouymama
nopoga 6aek aHewbe. Mpu moBa Ha MHO20 pas-
yMHa ueHa - 2opgocmma Ha 2omBaua, Ckopm
cmek ,Bopebp” ce npegaaza 3a okono 23 AeBa.
[ecepmume ca gocmoeH 3aBbpwek Ha xpa-
HeHemo - 2opewo npenopbuBame pusomomo
om uepeH opu3 C nNpecHu naogoBe, bagemu u
kokocoB umanuaHcku cragoneg.

Pasbupa ce, npexkuBsBaHemo He e nbAHO Oe3
kauecmBeHo BuHo u ekunom Ha pecmopaHma
3Hae moBa. BuneHama Aucma e 6ozama u pas-
HoobpasHa, a Bcaka cegmuua om Heda ce u3bu-
pa BuHo, koemo ce npegaaza Ha no-Hucka ueHa
kamo komnaumeHm kom kaueHmume.
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On entering you'll notice that in Tabiet Restau-
rant they have managedwith the difficult task to
combine the exceptionally elegant atmosphere
with the feeling of almost homycosiness. The
friendly staff contributes to that - from the very
beginning they’ll make you feel like expected
and wanted guests.

Because of the good situation, the restaurant is
equally suitable for a business lunch, company
party, family dinner or to have a glass wine with
a friend.

The accent, of course, is on food. The menu
offers familiar dishes but enriched by the chef’s
imagination.Among the best suggestions are
the veal meals from different parts of the fa-
mous Black Angus breed What's more, at a very
reasonable price - the chef’s pride, Skirt Steak
“Burger” is offered for about 23 leva.

Desserts are a decent final of the dining- we
strongly recommend the black rice risotto with
fresh fruits, almonds and ltalian coco ice cream.
Naturally, the experience isn't complete without
quality wine and the restaurant’s team knows
that. The wine list is rich and diverse and every
week they select a kind of wine which is offered
at a lower price as acompliment to the clients.



Cult Gourmet Catering

Emotional taste.

Mckopcko woce N7,
cep. 15, oduc 1

M: 0894 446 606
www.cultgourmet.com

MpeuusHocm, cmpacm 3a cmpaxomHa
XpaHa u boezam onum.

KauecmBa, koumo ca omaAuyumeAHa Xa-
pakmepucmuka Ha Kyam Typme Kemwo-
puHe, komnaHusma ocbuwecmBuaa egHu
om Hal-UuHmepecHUme cvobumus 3a Mu-
Hanama 2oguHa. TaxHama durocoduda e
uskalouumeneH dokyc Bopxy gemadaume
u pasanexkgaHemo Ha Bcako egHo Cobu-
mue kamo nv3eAn. Bcaka uacmuua om
Heeo odopmA GuHarHama kapmuHa Ha
OMAUYHUA pe3yamam.

XpaHama 3aema ueHmMpasHo MAcmo 6
paszpabomBaHume om komnaHusma Cb-
B6umus. Pazuuma ce Ha kauecmBeHu coc-
maBku, mogepHu mexHuku, daHmasusa u
onum.

Ekunom Ha komnaHuama BapBa, ue goBe-
puemo e Hal-8axkHusm akmuB. B npoue-
ca Ha U3NbAHEHUEe Ha cbBMecmHU npoek-
mu C egHU om Hal-eoneMume komnaHuu
B8 Boacapus, Kyam Typme KemopuHe e
udegpagura MogeA Ha komyHukauua u ko-
opguHauuda ¢ kauenma. Lleama Ha ekuna
e ga gocmueHe go cnogeAeHa Busua ¢
kAaueHmMa 3a U3NbAHEHU CbBUuMUUHU UeAu
U ga cob3gage 3anoMHAWU ce MOMeHmMU U
uskalouumenro uzxkuBaBaHe.

Pure Chefs’ Grill

1616 Codus, k8. BosHa,

yA. CeBacmokpamop KanosaH 29
M: 0895 50 00 75, 0895 50 00 76
E: reservations@purebg.com

lMoHegerHuk u Hegeas - noyuBeH geH
BmopHuk-Cvboma 11:00-23:00

Manko caeg omkpuBaHemo My, Beue Hapuuam pec-
mopaHm PURE Chefs™ Grill ,ckpumomo cokpoBuwe*
Ha BosHa.

Bceku gemada B uHmepuopa Hocu yceulaHe 3a ylom
u monAuHa. TBopueckama eHepaus ce yceuwa BbB8
Bo3gyxa u Auvyu gopu no wkadoBeme u cmeHume. lo-
Bopu ce, ue enaBHua 2omBau cam e udpucyBan uacm
om opHameHmume.

KyauHapHomo uskycmBo Ha eomBauume e koHueH-
mpupaHo Bopxy Bkyca u e noBAusHO om nocaegHUME
meHgeHuuu u mexHuku. PecmopaHmbm pasnoaaza ¢
egHa om Had-mMogepHUme KyAuHapHU mexHoAo2uU -
kombuHauus mexkgy dypHa u 2puA, koamo ocuzypsBa
nepdekmHa mekcmypa u couHocm Ha npuzomBeHu-
me Meca. A apomMambm Ha nywek om cneyuaaHume
gopBeHu Bvaauwla 3agbabouaBa Bo3npuamusma.
fomBauume ca gokasaau ce npodecuoHarucmu:
[umo [dumoB - Hocumen Ha ,PecmopaHm Ha 2ogu-
Hama 3a 2007, YaBgap HaueB - usepagua cBoa cmua
8 pecmopaHmu B8 [aHus u lMemwvp MNMempoB - maag
u manaHmAauB, cneueaun Bocuse d " Or Bulgaria 2013.
MpusmHomo ukuBaBaHe ce gonbABa om naHopama-
ma kbm BeuepHa Codus.

CultGourmet!

PURE

Chef's grill

Cult Gourmet Catering

Emotional taste.

7, Iskarsko Shosse,
building 15, office 1
M +359 894 446 606

www.cultgourmet.com

With the growing needs of high quality
cuiPrecision, passion for great food and
experience.

Qualities that are specific characteristics of
Cult Gourmet Catering that realized some
of the most interesting events for the last
year. Their philosophy is an exceptional fo-
cus on details and seeing each event as
a puzzle. Each piece of it shapes the final
image of the excellent result.

Food has a central place in the events de-
veloped by the company. It relies on quality
ingredients, modern techniques, fantasy
and experience.

The company’s team believes that trust is
the most important asset. It is built with con-
sistent work and excellent results. In the
process of completing common projects
with some of the biggest companies in
Bulgaria, Cult Gourmet Catering has built a
stable model of communication and coordi-
nation with the client.

The team’s purpose is to reach a shared vi-
sion with the client for accomplished event
goals and create memorable moments and
an exceptional experience.

Pure Chefs’ Grill

Sofia 1616, Boyana,

29, Sevastokrator Str

M: 0895 50 00 75, 0895 50 00 76
E: reservations@purebg.com

Closed on Monday and Sunday.
Tuesday-Saturday: 11:00-23:00

Shortly after its opening PURE Chefs™ Grill Res-
taurant is already called Boyana’'s ‘hidden treas-
ure’.

Each detail in the interior has the feeling of cosi-
ness and warmth.

The creative energy is felt in the air and even on
the cupboards and walls. Rumour has it that the
chef has painted part of the ornaments himself.
The chefs’ gastronomic art is concentrated on the
taste and is influenced by the latest trends and
techniques. The restaurant has one of the latest
culinary technologies - a combination between
oven and grill, which ensures a perfect texture
and juiciness of the prepared meat. The scent of
smoke from the special charcoal intensifies the
senses.

The chefs are proven professionals: Dimo Dimov
- winner of “Restaurant of the year” 2007, Chavdar
Nachev - who created his own style in restaurants
in Denmark and Petar Petrov - young and talent-
ed, winner of Bocuse d " Or Bulgaria 2013.

The pleasant experience is completed by the view
to night Sofia.
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Brasserie

Codus, yn. Padko JackanoB Ne3,
B epaguHama Ha yA. AHeea KoHueB u ConyHcka
men. 02/ 980 03 98

Brasserie HanomHA 3a eae2aHmMHUME pecmopaHmu
Ha TopeH MaHxambH U e nepdekmHo macmo 3a bus-
Hec 0bnag, Beuepsa c npusmenu, cregobegHo kade u
(unu) kocHu kokmedau. 3akemaHuam BempeuweH gBop
npukaHBa kbm cmygeHo MOXUmo, a CMUAHUAM CaAOH
- koM kyauHapHa ekcmpaBaecaHua. 3aBegeHuemo e
HOCUMEA Ha Hazpagama Ha cneyuaAu3upaHomo cnu-
caHue bakxyc B8 kameeopusma Bar&Dinner 3a 2006 u 2007 eoguHa. /136opbm om
AcmudA e BneuamaaBaw, a kyxHama - uHmepHauuoHanHa. Moxkeme ga 2u noaneeme
¢ nopBokaacHu BuHa u Hanumku om usA cBam.

Motto

Coous, yn. AkcakoB N218
menA. 02/ 987 27 23

Mcmopusama Ha Bceku coBpemereH 2pag e 3aneyama-
Ha B 3abenedkumenHocmume, koumo 20 xapakmepusu-
pam Ha 2eoepadckama kapma. Mima u gpyea ucmopus,
kosmo uecmo nomu e MHO20 no-AlbbonumHa U AuYHa
- oHasu, koamo nuwam xopama B 3aBegeHusd, npeBop-
HaAu ce om 20guHu B epagcka aeeeHga. EgHo makoBa
Macmo BuHazu e couemaBano gobpus Bkyc B mysuka-
ma, XxpaHama u komnaHusma, u om goa2o Bpeme ce e
npeBopHano B kyamoBo u Alobumo 3a Beeku, koumo ucka ga 6oge uacm om uHme-
pecHama epagcka moana.

Kny6 Momo e epagcku npucman 3a Bceku, kodmo ucka ga Goge Hakol uau ga cpewHe
UHMepeCHU cobecegHuuy, ga Hayuu Had-HoBume codudicku kaloku, ga pasbepe Bcuuko
3a xumoBa kHuea, huaM uAu meampanHa nocmaHoBka. YgoBorcmBuemo om npusmHus
paseoBop € gonbAHEHO OM enezaHMHOMO MeHlo, gobpama ceaekuus om Hanumku u
xybaBa My3suka - om oHasu, kosmo He me aHeavkupa HenpemeHHo ga Baesew B pumom,
a no-ckopo omaByuaBa reko BecmpaHu, kamo xapmoHuueH doH Ha npexkuBaBaHemo. Cno-
kotcmBuemo u ylomom ca npeBopHaru Kayd Momo He camo 8 npegnouyumaHo, Ho 8
3agrkumenHo macmo 3a Beeku, koimo ucka ga ycemu ucmuHckama ammocdepama Ha
Codun u ga Hayuu Hat-madHume 0 ucmopuu.

Spaghetti Company

CEPONKA LIEEHTBP, 6ya. CumHskoBo N248

men. 02/ 841 28 18

LIYM - emaxk 1, men: 02/ 926 0427

MALL OF SOFIA - 6ya. An. Cmamboautcku N2101
Mall Bulgaria 102 em 3 go kuHo ApeHa

PabomHo Bpeme:

noHegeaHuk - Hegeas om 10:00 go 00:00 .
spaghetticompany @mail.bg

Tpume kalouoBu gymuuku Ha Beue Bepuzama 3aBege-
Husa Spaghetti Company ca: Pizza, Pasta, Modernista.
AkueHmbm e Bbpxy umaauaHcka kyxHs, HO ce goAa-

i f e

Bam u Homku om cpegusemHomopckama u dpeHckama kaacuuecka kyauHapus, a
Modernista onucBa bpboH ammocdepa u gusalH. Vi3uucmeHus MogepeH CmuaA U
nekama my3suka cbagaBam ylom u cnokotdcmBue!

B Spaghetti Company mokeme ga ce Hachnagume Ha BkycHa umanuaHcka kyxHs,
cneyuanHo nogbpaHu BuHa, nedekmHo obcay>kBaHe u npusmHa Mysuka. Pecmo-
paHmMbmM e ugeaaHomo MsACcmMo 3a Bawume geaoBu U AUYHU cpewlu.
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Brasserie

3 Raiko Daskalov Str., Sofia

(in the public gardens adjoining
Angel Kanchev and Solunska Str.),
phone: +359 2/ 980 03 98

Brasserie is reminiscent of trendy upper Manhattan
eateries and is the perfect place for a business lunch,
dinner with friends, afternoon coffee and/or late night
drinks. A cosy patio at the back tempts you into hav-
ing an ice-cold Mojito cocktail, while the elegant salon
invites you to partake in a culinary extravaganza. The
establishment won the Bacchus magazine Bar&Dinner Award in 2006 and 2007.
The cuisine is international and the choice of gourmet dishes is staggering. Wash
them all down with first-class wines and spirits from around the world.

Motto

18 Aksakov Str., Sofia
phone: +359 2/ 9 872723

The history of every modern city is hidden among the
sights that make it stand out on the geographical map.
And often there is another unique story that is quite
peculiar and personal - the story told by people and
places that have become legends within the city as
the years go by. A place just like this, which has always
combined good taste in music, food and company,
quickly became the favorite place for everyone wish-
ing to be part of the interesting, urban crowd.

Club Motto is an urban “port in a storm” for everyone who wants to be some-
body or to meet an interesting crowd, to learn the latest Sofia gossip, or hear
everything about the latest best-selling book, box office hit or popular theater
performance. The pleasure of a nice conversation is augmented by an elegant
menu, good selection of drinks and nice music - the kind that doesn’t force
you to get into the rhythm, but that simply creates a harmonious environment
for your experience. The calmness and coziness of Club Motto have made it
not only the most preferred spot, but also the place for everyone wishing to
experience the real atmosphere of Sofia and to learn its most secret stories.

Spaghetti Company

SERDIKA CENTER, 48 Sitnyakovo Blvd
phone: +359 2/ 841 2818

TZUM - floor 1, phone: +359 2/ 926 0427
MALL OF SOFIA - 101 Al. Stamboliiski Blvd.
Mall Bulgaria 102 floor 3 near Arena cinema
Working time:

Monday-Sunday 10:00 am - 12:00 pm
spaghetticompany @mail.bg

It is not possible to pass 6th of September Street and to
remain indifferent to the appearance of this unusual res-
taurant. You will understand what makes it so unusual the
minute you cross its threshold. Only one step and you forget about the busy turmoil of the
city, and move into another reality that has a magic atmosphere and countless culinary
propositions. Here you will find a pleasant combination of contemporary interior design,
exquisite international cuisine and relaxing music. The restaurant also impresses with its
delicate personal attitude towards the customer and the feeling of home comfort. All this
makes Spaghetti Kitchen the most modern and desired place in Sofia.
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Night Flight Evolution

2pag Codus, byr. Mapus Ayusa 20
meA.: 0899 50 60 60

Hal - nonyasapHusm kay6 8 Boaeapus - Night Flight
Evolution - npekpauu omBbg npegpa3cbgouume u
wabnroHume. ToBa MHeHUe cnogeAd He camo eguH
om Had-eonemume Bobazapcku gusalHepu - CBemo-
cnaB TogopoB, uuemo geno e HoBusm uHmepuop Ha
kayba, Ho u Bcuuku, koumo obuuam ga ce 3abaBas-
Bam. EguHcmBeHo 2ocmume Ha Night Flight mozam
ga ce nouyBcmBam kamo B8 kayé om cBemoBHa
BeAauyuHa U ga noayyuam nepcoHareH komMnAuMeHM
3a usbopa cu u ycewaHe 3a cobcmBeH cmua. IMpu-
yuHama e, ue 3a nopBu Nom kayd 3a »kuBa mysuka
uma omHoweHue koM gusalHa. EBoalouusma no-
kasBa ecmemuka, a camusm kayd ce pas3BuBa He
camo kamo Bu3suq, Ho u kamo koHuenuus. C HoBusd
UHMepuop U amdpumeamparHo pasnoAOkeHue Ha
cueHama, ugBam u HoBume Bo3moXkHocmu 3a 3aba-
BaeHue - 360 epagycoBa Bugumocm 3a Bceku 2ocm,
kodmo ucka ga e yuacm om kynoHa.

Night Flight e macmomo, kbgemo ce cayuBam Had-
BoAHYBawume U 3peAuwHu 3abaBaeHus. LLloymo Ha
Hal-2oneMume 3B8e3gu om boA2apckama u cBemoB-
Ha cueHa, cnekmakaume Ha banema Ha Night Flight
ca 6e3 aHanoe B Boacapus u cbagaBam HenoBmo-
pumo npexkuBaBaHe Ha 2ocmume. HoBama kon-
uenuua Ha kayba npegnoaaza nocemumeaume ga
ce Hacragam u Ha HeBepoameH 3Byk, ¢ anapamypa
nocaegHa paspabomka, kakmo u Ha kpoeba LED ek-
paH. Bcuuko 8 HoBusa kayo e HoBamopcko u aBmop-
cko peweHue. Mebeanume ca geno Ha usBecmHus
gusadHep KoHcmaHmuH Mopyuu, kodmo e cpeg Hal-
BAausmenHume coBpemMeHHuU eepmaHcku gusadHepu.
,HaMa umumauus, Humo gybaukam. Hama apuwuH,
¢ koimo ga ce mepum myk*, kamezopuyeH e eguH
om cocobecmBeHuuume Ha Night Flight - Memko Qu-
MumMpoB.

Bar Flight Live

2pag Coodus, ya. Neze 15A
mena.: 0899 50 50 90

Had-akmyaaHomo 3aBegeHue 8 copuemo Ha Codusd
- Bar Flight, usHenaga cBoume BepHu noyumamenu,
kaueHmu u Bcuuku ueHumeau Ha usuckaHama kyxHa
u 3abaBaeHuemo ¢ HoBa Busua u HOB cmamym. Am-
buuuama Ha cobcmBeHuuume u MeHug>kKopume Ha
3aBegeHuemo e mo ga boge Hal-gobpus obpaseu
8 Boazapua Ha amepukaHckua mun nuaHo 6apoBe.
Bcaka Beuep Ha cueHama Ha Bar Flight Live 38yuu
»kuBa mysuka, npegcmaBsaHa om Hal-gobpume My3u-
kaHmu u gopu non ¢oak, Ho B HOB apaHkumeHm u
€ MogepeH cayHg. CpsAga Beuep e ompegeHa 3a cne-
uuanHume 2ocmu Ha Bar Flight Live - Had-eonemume
3Be3gu Ha Hoazapckama mysuka, kamo OpauH lopa-
HoB, Bacun HalgeHoB, Mapus ViaueBa. Ho 3Be3gu
Mo2am ga Bbgam u 2ocmume Ha nuaHo bapa.
OHesu, koumo uckam ga ce Bkalouam u cbc cBos
2Aac, Mozam ga Bbgam cugypHu, Ye we ce npeg-
cmaBam kamo cBemoBHu 3HameHumocmu B kapa-
okemo, brazogapeHue Ha 30-me mMoHumopa Ha Bar
Flight Live.

VIHmepuopom e usgbpXkaH B8 cmuaa Ha amepukaH-
ckama kyamypa 8 mo3u mun 3aBegerus. Mebeaume
ca uzpabomeHu No cneuuasHa nopbuka U U3UAAO C
ecmecmBeHu Mamepuaau - gopBo, kambk u cmok-
no. LIBemoBeme ca 8 monaama 2ama u co3gaBam
HenoBmopumMo ycewaHe 3a ylom, Ho u uauckaHocm
¢ bymukoBume cenapema ,yecmup”. 24 yaca B ge-
HOHOoWwuUemo 2ocmume Ha Hbapa we mMozam ga ce
Hacaagam Ha yHukaaHama kyxHsa, ¢ 6ozamo Menlo u
Acmua om Bcuuku kpauwa Ha cBema.
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NIGHT FLIGHT

BAR FLIGHT

Night Flight Evolution

20 Maria Luiza Blvd., Sofia, Bulgaria
phone: +359 899 50 60 60

The most popular club in Bulgaria - Night Flight
Evolution - went beyond prejudices and cliches.
This opinion is shared not only by the one of
the greatest Bulgarian designers - Svetoslav
Todorov whose work is the club’s new interior,
but also by anyone who enjoys having fun. Night
Flight's guests are the only one who can feel
as if they're in a world-class club and receive a
special compliment for their choice and a feel-
ing of their own style. The reason is that for the
first time live music club has an attitude toward
design. The evolution shows esthetics and the
club itself is developing not only as a vision, but
also as a concept. With the new interior and the
amphitheatre position of the stage, the new en-
tertainment opportunities come - a 360 degree
visibility for each guest who wants to be part of
the party.

Night Flight is the place where the most excit-
ing and spectacular entertainment happens.
The show of the biggest Bulgarian and world
stars, Night Flight’s ballet performances have no
analogue in Bulgaria and create a unique expe-
rience for the guests. The club’s new concept
suggests that the visitors will enjoy an incredible
sound, with state-of-the-art equipment, as well
as a round LED screen. Everything is the new
club is innovative and original. The furniture was
created by the famous designer Konstantin Gar-
chich who is among the most influential contem-
porary German designers. “There’s no imitation,
no duplicate. There’s no standard to measure
by here”, one of Night Flight's co-owners Petko
Dimitrov says with certainty.

Bar Flight Live

15A Lege Str,, Sofia, Bulgaria
phone: +359 899 505090

The most hip bar in the heart of Sofia - Bar
Flight, surprised its loyal fans, customers and
all fine dining and entertainment lovers with
a new vision and a new status. The owners
and managers’ ambition is for it to be the best
example in Bulgaria for the American type of
piano-bars.

Every evening there’s live music on Bar Flight
Live's stage. It's performed by the best musi-
cians and even pop folk but in new arrange-
ment and with modern sound. Wednesday
evening is meant for Bar Flight Live’s special
guests - the biggest Bulgarian music stars
such as Orlin Goranov, Vasil Naydenov, Maria
llieva. However, the piano-bar’'s guests can be
stars as well.

Those who want to take part with their voice
can be sure that they’ll be presented as world
celebrities in the karaoke, thanks to the 30
monitors of Bar Flight Live.

The interior follows the American culture style
in this type of places. The furniture was espe-
cially custom made with only natural materials
- wood, stone and glass. The colours are in
the warm range and create a unique feeling
of cosiness, but with refinement with boutique
“Chester” boxes. 24/7 the bar’s guests can
enjoy the unique cuisine, with rich menu and
meals from all over the world.



Ecme:
BVCLLATA KYXHA BEYE 1 B EbATAPUA

yA. Hukoaal XaimoB N3 A

men.: 02/ 868 72 96

MobuaeH menedoH: 0886 700 269
e-mail: yordan.gonev@este.bg
www.este-restaurant.com

C HapacmBawume Hy>kgu Ha UeHUmeAu-
me Ha ucmuHcku kauecmBeHama KkyxHa
B Boazapus ce pogu ugesma 3a Cb3ga-
BaHemo Ha Ecme - eguH pecmopaHm,
pasaudeH om Bcuuku ocmaHanu. 3a oCb-
wecmBaBaHemo 6e npuBaeueH [dumu-
mop [JamaHoB - 2omBau cbc 3aBugHa
buozpadus, uepnua onum u BgbxHoBeHue
8 Hal-gobpume pecmopaHmu Ha nAaHe-
mama, BkalouumeaHo koneHxazeHckus
Noma (Homep 1 B8 cBema 3a 2010, 2011,
2012), ucnaHckua Arzak (Homep 8 B cBe-
ma 3a 2012), npouymua The Fat Duck Ha
XecmoH BaymeHman, AoHgoHckua Savoy
Grill Restaurant Ha cowo monkoBa 3Hame-
Humus fopgobH Pamau, Le Gavroche Ha Mu-
wen Py, aHeautdckume Ritz London u Lowry
Hotel u ucnanckua Martine Beresategue.
ABmopckama HacoueHocm Ha dumumbop
[amaHoB e B moBa ga npueomBa xpaHama
no eguH HoBamopcku, uskAlouumeaHo uH-
mepeceH U 3gpaBocroBeH HauuH, nogbu-
padku Hal-kauecmBeHume npogykmu om
usaA cBam, couemaBatku eu ¢ MecmHu BuAku U npecHu guBopacmawu nognpaBku.
3bama cogopka nogbpaHu BuHa om uAaA cBsam, cbxpaHABaHU B NogxogAauwu nome-
WEeHUA Npu ugeaAHa memnepamypa.

Bogewa BvB dpurocoduama Ha Ecme e kyxHama, HO UHmMepUopbm CoWo He ocmaba
no-Hasag BvB8 dopmyrama 3a kauecmBo, knaca u cmua. Bceku gemada e cmapamen-
HO nogbpaH u nopbuaH Npu Had-gobpume cBemoBHu npouszBogumeAu u mBopuu.
[pyausm cmoab B8 koHuenuuama Ha Ecme e obcay>kBaHemo - myk Beeku kaueHm 6u
BUA HanbAHO ygoBaemBopeH.

Modera Codus

XMBOTBT E MO-BKYCEH C HAC.

kB. 3mok

yA. ,Dpegepuk Xoauo Klopu” N218
men: 02/ 971 32 78

MobuneH: 0884 255 558

PecmopaHrm Mogepa e
cumBon Ha usduckaHa xpaHa,
CMUAHO 06cAyXkBaHe u ylom-
Ha obcmaHoBka. 3aBegeHu-
emo e ¢ nepbekmHa Aoka-
yus - BAU30 go ueHMbpa Ha
2paga, Ha HakoAako MuHymu
om Aemuuwemo, HO gaaey om
epagckus wym.

Beue Hakoako eoguHu, 3a-
BegeHuemo nocpewga cBo-
ume 20Cmu  C  pasAuYHU
ekegHeBHU cneuuaaumemu,
boeam acopmumeHm  om
Acmua om 20B8eXkgo meco u
BuHaeu npAcHa puba. bes-
ynpeyHo npuezomBeHama
XpaHa,couemaHa ¢ bymunka
BuHO om npeuusHo nogbpa-
Hama Hu BuHeHa Aucma buxa
3agoBoAuAU U Hal-npemeHuu-
03Hus Bkyc.

Mogepa He e npocmo pec-
mopaHm, Mogepa e CmuA.
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RESTAURANT

Este:
HAUTE CUISINE IS NOW IN BULGARIA

3 A, Nikolay Haytov str.
phone: 02/ 868 72 96

mobile phone: 0886 700 269
e-mail: yordan.gonev@este.bg
www.este-restaurant.com

O sles
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With the growing needs of high quality cui-
sine aficionados, the idea of opening Este
was born - a restaurant different from any
other one.

In order to realize this dream, Este recruited
the best chef in Bulgaria - Dimitar Damya-
nov, who draws from his experience in some
of the best restaurants on the planet, includ-
ing: Noma, Copenhagen (world's number
one restaurant for 2010, 2011 and 2012), Ar-
zak, Spain (world's number eight for 2012),
The Fat Duck, UK (Heston Blumenthal's
restaurant and the number thirteen for 2012),
Gordon Ramsay's Savoy Grill Restaurant, Ritz
London, Le Gavroche (the restaurant of the
famous Michel Roux), etc.

Dimitar Damyanov's creative orientation is
in preparing the food in an innovative and
extremely interesting and healthy way, select-
ing quality products from all over the world,
combining them with local herbs and fresh
wild spices.

A rich assortment of wines from all over the world is on hand, all of which are preserved in
suitable rooms at ideal temperatures.

Cuisine is the main focus of the Este philosophy, but our interior and atmosphere are also
important parts of our recipe for quality, class and style. Each and every detail has been
selected with precision and ordered from the best manufacturers and artists in the world.

Customer service is at the heart of the philosophy and concept of Este restaurant.

Here, each client will feel completely satisfied.

Modera Sofia
LIFE TASTES BETTER WITH US.

Iztok District

18 Frederic Joliot-Curie Street
phone: +359 2/ 971 32 78

cell phone: +359 884 255 558

Modera restaurant is a sym-
bol of exquisite cuisine, styl-
ish service and cosy atmos-
phere. The restaurant has a
perfect location - near the
city centre, a few minutes
away from the airport but far
from city noise.

For a few years already the
restaurant has been welcom-
ing guests with different eve-
ryday specialties, a rich as-
sortment of beef dishes and
always fresh fish. Perfectly
preparedfood,combined
with a bottle of wine of the
precisely selected wine lists
would satisfy the most pre-
tentious taste.

Modera is not just a restau-
rant, Modera is a style.
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Il Viaggio

Coous, k8. Bodana,

6yn. Anekcangop MywkuH 116
men.: 0876 76 76 47
www.viaggio.bg

Pecmoparm Il Viaggio npuBemcmBa
Bcuuku, koumo uckam ga ce Hacragam
Ha egHO HOBO, opuguUHaAHO KyAUHapHO Nb-
mewecmBue. Mokeme ga ce Hacragume
Ha BHuMameaHo nogbpaHu Acmus om aB-
meHmMuuHama cpegusemHomopcka u uma-
AuaHcka kyxHAa, npuzomBeHu om 2aaBHus
2omBau /Ayka TcaBo. AuuHOMO kyAuHapHO
nomewecmBue Ha Ayka e obozameHo
upe3 paboma B Hakou om Had-gobpume
umaauaHcku pecmopanmu , BkalouumenHo
mpu 2oguHu 8 pecmopaHm ¢ gB8e 3Be3gu
MuwaeH. Ayka Bu npuBemcmBa ga onuma-
me HezoBama "coBpemeHHa kyxHsa, kosmo
2nega koM Bobgewemo, HO Hukoza He 3a-
bpaBs cBoume kopeHu". MepdpekmHama
xpaHa e kombuHupaHa ¢ BHumameAHo
nogbpaHa BuHeHa Aucma, koamo we ygo-
BremBopu Bceku ueHUmMeA.

Spaghetti kitchen

Codus, yn. 6-u cenmemBpu N9
PesepBauuu mena.: 0890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

Hama kak ga npemuHeme no yauua
,6-U cenmeMBpu” U ga ocmaHeme
Be3pasnuuHu koM Buga Ha mosu
HaucmuHa HeobukHoBeH pecmo-
paHm. KakBo 20 npaBu makwB, we
pasbepeme B MomeHma, B kolmo
npekpayume npaca my. C egHa-
eguHcmBera kpauka 3abpaBsme 3a
pabomHama cymamoxa Ha 2oAeMus
2pag u ce npeHacame B8 eguH gpye
clokem ¢ BoawebHa ammocdepa u
6e36pol kyauHapHU npegaoXkeHus.
Tyk we omkpueme npuamHa kom-
BuHauua om coBpemeHeH gusalH B8
063aBeskgaHemo, usuckaHo mMeHlo ¢
UHMepHauuoHaAHa kyxHs u omnyc-
kawa mysuka. Om meceu HoeMBpu
ce omkpuBa u omonagema BoHwHa
2paguHa. 3aBegeHuemo Bneuam-
AABa U C geAaukamHO AUYHO OMHO-
weHue kbm kaueHma u ycewaHe
3a gomaweH ylom. Bcuuko moBa
npeBpowa Spaghetti  Kitchen 8
Hal-M0gepHOmMO U >KeAaHO MACMO
8 Codus.
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IL VIAGGIO

RISTORANTE

SPAGHETTI
KITCHEN X

ITALIAN FOOD AMERICAN GRILL

Il Viaggio

Boyana,

116 Alexander Pushkin Blvd.
Phone: 0876767647
www.viaggio.bg

Il Viaggio restaurant invites you to try our
authentic Mediterranean and ltalian dish-
es prepared by Chef Luca Tsavo.

Over the years, Luca has worked under in-
fluential leaders of the culinary profession
who helped shape his style and depth of
knowledge. Luca’s most recent position
included three years in a two Michelin
star restaurant.

Il Viaggio with its stylish and lively atmos-
phere sets the standard of fine dining ex-
cellence.

A dining experience that truly impresses.

Spaghetti kitchen

9, 6 of September Str., Sofia, Bulgaria

Reservations: +359 890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

It is not possible to pass 6th
of September Street and to
remain indifferent to the ap-
pearance of this unusual res-
taurant. You will understand
what makes it so unusual the
minute you cross its thresh-
old. Only one step and you
forget about the busy turmoil
of the city, and move into an-
other reality that has a magic
atmosphere and countless
culinary propositions. Here
you will find a pleasant com-
bination of contemporary in-
terior design, exquisite inter-
national cuisine and relaxing
music. The restaurant also
impresses with its delicate
personal attitude towards the
customer and the feeling of
home comfort. All this makes
Spaghetti Kitchen the most
modern and desired place
in Sofia.



BA>KHO!

NMPEBO3 HA BE3NAATEH BAIrAXK
MO NOAETUTE HA BbATAPUA EP
HOBA MOAUTUKA HA EbATAPUA EP

Boazapus Ep BoBerkga no auHuume cu HoBu npaBuaa 3a
npeBos Ha bazak 3a bBuaemu, usgageHu Ha/caeg 02 mad
2011 2. HoBama cucmewma, PIECE CONCEPT, ce basupa Ha
Bpoda, meaaomo u pasMmepume Ha uekupaHus bazax.

PETMCTPUPAH | YEKUPAH BArAXK
Bceku nomHuk uma npaBo ga npeBosu B bazaxkHuuume Ha camoaema beanaameH bazaxk, kakmo caegBa:

1. O6wu npaBunaa — MexkgyHapogHU U BompewHu AuHuUU:

Knaca Ha o06¢caykBaHe Hopma Ha 6e3nanameH 6azaxk
BusHec knaaca 2 6pos - make. go 23 ke u go 158 cm Beceku eguH
MkoHomuuecka kaaca 1 6pol - make. go 23 ke u go 158 cm

2. NsknloueHus:

3namHa kapma Ha boHycHama npozpama Maloc 1 6pol - make. go 23 ke u go 158 cm

3a npumerkamenu Ha ko-bpeHgupaHa kapma Bvagapua Ep u LIKB BeannamHa HopmMa uekupaH bazaxk - 2 6pod go 32 ke

3a npumexkamenu Ha kapma VISA Platinum BesnaamHa HopMa uekupaHbazax - 2 6pos go 23 ke. Bceku
Mopsauu Maloc 1 6pol - make. go 23 ke u go 158 cm

Bebema om 0-2 2oguHu 1 6pod - makc. go 10 ke u go 115 ¢cm

MakcumaaHuam pasmep e cymama om BoHWHUME pasMepu Ha gbakuHama, BucouuHama u wupovyuHama Ha 6azaxka - /1 +h+w/.
MomHukbm mMoXke ga npeBosBa u noBeue om 6eanramHama Hopma bazaxk cpeuly gonbAHUMEAHO 3anAaulaHe.

3. Takcu 3a cBpox6azak - MexkgyHapogHuU AUHUU: 4. Takcu 3a cBpovxbazak - BompewHu AuUHUU:
3a no-mexok 6azaxk - mexkgy 23 ke - 32 ke EUR 50 3a no-mexkok Hazak - mexkgy 23 ke - 32 ke EUR 20
3a no-obemucm bazaxk - Mexkgy 158 cm - 203 cm EUR 70 3a no-obemucm bazayk - mexkgy 158 cm - 203 cm EUR 30
[onovAaHumeAHa bpotka - Bmopu bazaxk go 23 ke x 158 cm EUR 50 [onoAHumeaHa 6potka - Bmopu bazaxk go 23 ke x 158 cm EUR 20
JonoAHumenHa bpotka - mpemu 6azax go 23 ke x 158 cm EUR 100 JlonoAHUMeAHa bpotka - mpemu 6azaxk go 23 ke x 158 cm EUR 50

bazayk ¢ meaao Hag 32 ke moxke ga ce npeBosBa camo kamo kapzo.

5. CneuuanHu kamezopuu 6aza)ku:

BkalouBa ce B8 6eannamnama Hopma bazadk, npu ycaroBue ue e go 23 ke u
go 200 cm. Cyuma ce kamo 6pol Hbazaxk.

NsknloueHue:

- MexkgyHapogHu noaemu: Egur yudm cku Ha nomHUK - npuAaza ce
¢dukcupaHa makca om EUR 30.

- BompewHu nonemu: EguH yudm cku Ha nomHuk - npuaaza ce
¢dukcupaHa makca om EUR 20.

CnopmHa ekunupoBka

NomawHu Alobumuu 8 nbmHuyeckama kabuxa /PETC/:
MakcumanHo meaao Ha >kuBomHomo u kaemkama - go 8 ke.

H k K.
MakcumanHu pasmepu Ha kaemkama - 48 x 35 x 22 cwm. e ce BknloyBa B besnnamrama Hopma baza

3anaawa ce makca om EUR 50.

Mpuemam ce camo kyuema u komku.

XuBomHu B 6azaxkHuka [AVIH/:
MakcumanHo meaao Ha »kuBomHomo u koHmetHepa - 32 ka.
MakcumanHu pasmepu Ha koHmedHepa - 110 x 80 x 76 cm.

He ce BkalouBa B 6beanaamHama HopmMa bazax.
3anaawa ce makca om EUR 80.

PbYEH /| KABMHEH BAIrAXK: 1 6pol — go 10 ka.
Pa3mepu - go 55 x 40 x 23 cm, ¢ MakcuMaaeH c60p om mpume uamepeHus go 115 cm.
3a cmeceHu npeBo3u ¢ yuacmuemo Ha Boazapua Ep u gpyau napmHobopcku aBuokomnaHuu 8 Mapwpyma mozam ga 6bgam

bbArapusa Ep\

Hayuonanen lpeeozeay www.air.bg



HOBW TPABVAA 3A
NPEBO3 HA ELA

Om 1 loau 2012 2oguHa aBuokomnaHus Boaeapuda Ep
npomeHsa npaBuaama 3a npeBos Ha Henpugpy>keHu geua

3a HENPUOPYXXEHO OETE (UNACCOMPANIED MINOR - UM) ce cmsama
geme, koemo He e HaBbpwuao 12 20guHU U nbmyBa 6e3 pogumen, HacmoUHuUk
UAU gpy2 NbAHOAEMEH Npugpy>kKumea.

NP YCAYFATA MPEBO3 HA HEMPUOPY>XXEHO OETE (UM) cay>kumeau
noemMam gememo Om usnpaulaya Ha omnpaBHomo Aemuuie, npugpy>kaBam
20 no Bpeme Ha Bcuuku AemuwHu dopmaaHocmu u 20 npegaBam Ha
nocpewava. Ycayeama e 3agbakumenHa 3a geua Ha Bospacm om 3 go 5
20gUHU U BvamoxkHa npu nouckBaHe 3a geua ¢ HaBbpweHu 5 20guHU.

DOOPMYAAP — MHOOPMALIMA OT POOAUTEA/HACTONHIWIK: 3agbrkumeneH
gokymeHm, B kolmo ce BnucBa mouHa uHdopmauua 3a gememo, kakmo u
umeHama, agpecume U meaedOoHU Ha u3npawaua u nocpeulaya.

ECKOPT - Cmloapgeca, koamo nomyBa ¢ gememo u ce 2puXku 3a Hezo no
Bpeme Ha nonema. 3a ga boge ocuzypeH eckopm, azeHmobm, Cb3gameA Ha
pe3epBauuama Ha gememo, BHaca SR UMNR ¢ HezoBama Bo3pacm u pokgeHa
gama, kakmo u uHdopmauus 3a nocpewava u usnpawava - umeHa, meaedoH
3a Bposka U nbaeH agpec. 3anumBaHemo ce npaBu noHe cegMuua npegu
nonema. B pamkume Ha 3 gHu cay>kumeaume om omgen Cnedc koHmpoa
gaBam omeoBop Ha Moabama. Mpu homBvprkgeHue Cnedc KoHmpoa 3anasBa
MAcmo Ha cmioapgecama Ha »keaaHusa noaem u yBegomaBa azeHma, kodmo
co3gaBa MCO B pesepBauudama Ha gememo B pasmep Ha gorkuMama cyma
3a masu ycayaa.

SAOBAKUTEAHATA MHOOPMALIMA 3a nomBopxkgaBaHe Ha ycayeama
UMNR BkalouBa mpu umeHa, Bo3pacm u pokgeHa gama Ha gememo; mpu
umeHa, menedoH 3a Bpb3ka U NbAeH agpec Ha nocpeuwlava u usanpaula.

« ABuokomnaHus Boaeapus Ep He npuema Henpugpy)keHu —geua,
mpaHchepupawu Ha Aemuule Codus. VskaloueHua ce npaBsm camo npu
npegocmaBeru koHmakmu Ha mpaHchepHua nyHkm.

+ [Jeua go 3 2oguHu He ce npuemam 3a npeBo3 He3 npugpy>kumea.

+ [eua, HaBopwuAu 5 20guHu, ce npuemam 3a npeBos 6e3 npugpy>kumen u ce
obcay>kBam no pega 3a Henpugpy>keHu geua - UM.

3AMAALLIAHE 3A NMPEBO3A Ha Henpugpy»keHu geua:

+ om 3 go HaBbpwBaHe Ha 5 20guHU: 3a gememo ce 3anAaula NbAHama
mapuda 3a BoapacmeH nomHuk 6e3 gemcko HamaneHue,
naloc 50% om egHonocouHama mapuda 8 M kaaca 3a
cmloapgecama-npugpy>kumea.  Bcuuku  goakumu
AEMUWHU makcu 3a mapwpyma no 6buaema
CcbWwo ce cvbupam. EgHa cmioapgeca moxke ga
npugpy>kaBa gBe geua om egHo cemelcmBo
u B8 mosu cayual 3a gBeme geua ce 3anAawa
egHa makca.

«om 5 go 7 2oguHu: nanawa ce 100 % om
mapudama 3a Bo3pacmeH nomHuk.
[onbAHUMEAHO ce cobupa UM  makca
B pasmep Ha 40 eBpo Ha omceuka 3a
MeXkgyHapogHu noaemu  u 20 eBpo 3a
BompeulHU AUHUU.

«om 8 go 11 2oguHu: naawa ce gemcku
Burem C NpuAokuMomo nNo CcbomBemHama
mapuda gemcko HamaseHue. HONnobAHUMEAHO
ce cobupa makca UM B pa3mep Ha 40 eBpo
Ha mexXgyHapogHa omceuka u 20 eBpo 3a
omceuka no BbmpewHu AUHUU.

+ 3a gBe geua om egHo cemelcmBo - bpama u
cecmpu, koumo nbmyBam 3aegHo, ce naawa
egHa UM makca 3a gBeme geua.

« no »kenaHue Ha pogumeaume, geua om 12 go
18 20guHU MO2am CoWwo ga noA3Bam ycayeama
UM cpewly 3anaauwaHe Ha UM makcama.

-L.-.'||_
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New Rules for
Transporting Children

From the 1st of July 2012, Bulgaria Air is changing its rules regarding
transporting unaccompanied children.

An unaccompanied minor (UM) is a child under 12 years old who is traveling
without a parent, guardian or some other type of adult escort.

The service “Transport of an unaccompanied minor” (UM) means that employ-
ees of Bulgaria Air receive the child from the person that escorts him or her
to the departure airport, accompanies the child through all airport formalities,
and hands him off to the person that will collect the child at the destination.
The service is mandatory for children between their 3rd and 5th birthdays, and
optional for children who have already turned 5 years old.

Form — information from the parent/guardian: A mandatory document that con-
tains accurate information about the child, as well as the full names, addresses
and telephone numbers of the persons who will be escorting the child to the
departure airport and from the destination airport.

Escort - A flight attendant who travels with the child and cares for him or her
during the flight. To provide an escort, Bulgaria Air requires the travel agent that
books the flight for the child to submit SR UMNR with the child’s age and date
of birth, as well as information about the person who will deliver the child to the
departure airport, and the person who will collect him or her from the destination
airport - their full names, telephone numbers and full addresses. This service
should be requested at least one week prior to the flight. Staff members from the
Space Control Department will reply to your inquiry within 3 business days. Upon
confirmation, Space Control books a place for the flight attendant on the desired
flight and informs the travel agent who issues an MCO on the child’s reservation
in the amount of the sum payable for the service.

The information that is necessary for the confirmation of the UMNR service

includes the child’s full name, age and date of birth, as well as the full name,

telephone number and complete address of the persons delivering the child to
the departure airport and collecting him or her at the destination airport.

+ Bulgaria Air does not accept unaccompanied minors who transfer at Sofia
Airport. Exceptions are made only when contact information has also been
submitted for the persons who will take care of the child at the point of transfer.

« Children under 3 years of age cannot travel unaccompanied.

+ Children who have turned 5 are permitted to travel unaccompanied and are
served according to the rules for unaccompanied minors.

The price for the Transport of Unaccompanied Minors service:
« For children between their 3rd and 5th birthdays: the price is the full adult

tariff without a children’s discount, plus 50% of the one-way tariff in M

class for the escorting flight attendant. All applicable airport fees for
the route of the flight are also collected. One flight attendant
can escort two children from the same family simultane-
ously and, in that case, the customer pays one fee

for both children.
- Age 57: the customer pays 100% of the tariff for
an adult passenger. A UM fee is also collected
in the amount of 40 euros for international

flights and 20 euros for domestic flights.

« Age 8-11: the customer pays a children’s
tariff (with the applicable child discount
from the respective tariff). A UM fee
shall also be collected in the amount of
40 euros for international flights and 20
euros for domestic routes.

« For two children from one family -
siblings traveling together - one UM
fee is payable for both children.

« Upon parental request, children aged
between 12 and 18 years old may also
make use of the UM service if the UM
fee is paid.



IMPORTANT!

CARRIAGE OF FREE OF CHARGE
BAGGAGE ON BULGARIA AIR FLIGHTS
NEW BAGGAGE POLICY OF BULGARIA AIR

Bulgaria Air introduces its new rules for baggage carriage on
its destinations for all tickets, issued on / after 02 May 2011.
The new policy, PIECE CONCEPT, is based on the quantity,
weight and dimensions of the checked-in baggage.

CHECKED-IN BAGGAGE

Each passenger has the right to transport in the aircraft free of charge baggage, as follows:

1. General Terms - International and Domestic Flights:

Booking Class

Terms for free of charge baggage

Business Class

2 PC - up to 23 kg and 158 cm each

Economy Class

1 PC- up to 23 kg and 158 cm each

2. Exceptions:

Gold Bonus Program Card

Plus 1 PC - up to 23 kg and 158 cm

Holders of Co-branded - Bulgaria Air-CCB Bank

Free bag allowance - 2 PC up to 32 kg

Holders of VISA Platinum card

Free bag allowance - 2 PC to 23 kg each

Marines

Plus 1 PC - up to 23 kg and 158 cm

Infants from 0-2 years old

1PC -upto10kgand 115 cm

The maximum allowed size is the sum of external length, height and width of the baggage /I+h+w/.
The passenger can transport more than the free of charge terms for an additional charge.

3. Extra Baggage Fees - International Flights:

4. Extra Baggage Fees - Domestic Flights:

Overweight /between 23 kg and 32 kg/ EUR 50 Overweight /between 23 kg and 32 kg/ EUR 20
Oversize /between 158 cm - 203 cm/ EUR 70 Oversize /between 158 cm - 203 cm/ EUR 30
Extra piece - second piece up to 23 kg x 158 cm EUR 50 Extra piece - second piece up to 23 kg x 158 cm EUR 20
Extra piece - third piece up to 23 kg x 158 cm EUR 100 Extra piece - third piece up to 23 kg x 158 cm EUR 50

Baggage with weight of more than 32 kg is subject to Cargo transportation.

5. Special baggage items

Sports Equipment

It is subject to free of charge carriage in case the baggage is up to 23 kg
and to 200 cm. It is considered as a piece of baggage.

Exception:

- International Flights: Pair of ski for passenger - fixed fee of EUR 30 is
applied.

- Domestic Flights: Pair of ski for passenger - fixed fee of EUR 20 is
applied.

Pets in the aircraft cabin /[PETC/:
Maximum weight of the pet and cage - up to 8kg.
Maximum dimensions of the cage - 48 x 35 x 22 cm.

Only dogs and cats are allowed.

Is not included in the free of charge baggage norm.
Fee of EUR 50 is applied.

Animal in the baggage compartment /AVIH/:
Maximum weight of the animal and the container - 32 kg.
Maximum dimensions of the container -110 x 80 x 76 cm.

Is not included in the free of charge baggage norm.
Fee of EUR 80 is applied.

HAND/CABIN BAGGAGE: 1 PC - up to 10 kg.

Dimensions — 55 x 40 x 23 cm, with maximum sum of all dimensions up to 115 cm.
For code-share flights with Bulgaria Air and other partner airlines in the route can be applied other baggage policies.

Bulgaria Air

National Carrier www.air.bg




‘ Mpegnazame Bu Hsakoako none3Hu coBema 3a moBa kak ga ce uyBcmBame gobpe no Bpeme
Ha noAema U cAeg Hezo. VI3nbaHaBalme ynparkHeHusma 6aBHo u guwadme paBHOMEpPHO.

[OTOBW 3A TTOAET

FIT TO FLY
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‘ These handy exercises enable you to stay in top form - both during and after the flight.
Perform each move with steady, even breathing.

Xoguna Ae3eHu KoneHe PawveHe Kpaka lpvb u pvue

10 nomu 15 nomu 30 nemu 5 nemu 10 nemu 15 nomu

MocmaBeme nemume  [lpaBeme kpoeoBu gBu-  lMoBgueHeme  eguHua  [locmaBeme poueme HaBegeme ce aeko [locmaBeme u gBeme
Ha noga u noBguzHeme  >keHus nNopBo ¢ eguHus  kpak, gokamo He yce- Ha bHegpama u 3anou- Hanpeg. ObzbpHeme cmbnana Ha noga U

Hazope npbcmume Ha
kpakama. lNocae onpe-
me noga C npocmu u

kpak, a nocre ¢ gpy-
2us.

mume HanpexkeHue B
6egpomo.

Heme ga onucBame
kpveoBu gBuwkeHus ¢
pameHeme.

Cc poue koneHeme u
2u noBgueHeme  Ha
HUBomo Ha e2bpgume.

cmeeHeme kopema. Ha-
Bedkgalme ce Hanpeg,
gokamo poueme Bu He

noBgueHeme nemume. 3agpwkme maka 15  onpam npbcmume Ha
cekyHgu. kpakama.
ER
Feet Ankles Knees Shoulders Legs Back and arms
10 times 15 times 30 times 5 times 10 times 15 times
Placing your heels on  Rotate your foot - first  Raise your legs, tensing ~ With your hands on Bend forward slightly. Place both feet flat

the floor, stretch your
toes upwards. Then,
keeping your toes on
the floor, raise your
heels upwards.

in one direction and
then the other.

[a ce nAemu He e cmpawHo
«Cmamucmukama couu, ue AemeHemo CoC
camMmoAem e ganeu no-6esonacHo om MH020

gpyau gedHocmu

« Ekunakom Ha Bawua camonem e Bucoko-
kBaauduuupaH u ¢ 6bozam onum

«Camonemume Ha Boasapus Ep ca ¢ 6esy-
npeyHa noggpwkka u mozcam ga ycmosm
Ha BcakakBa mypboaeHuus

+Onumadme ga ce omnycHeme - Bguw-
Balme gbAboko npes Hoca u 3agbpkalime
Bo3gyxa Hakonko cekyHgu, npegu ga 20 u3-

the muscles
thighs.

in your

your thighs, rotate your
shoulders in a circular
motion.

Wrap your hands around
one knee and raise it to
your chest. Hold for 15
seconds. Repeat with
the other knee.

to the floor and hold
your stomach in. Bend
forward, moving your
hands down your legs.

Mo Bpeme Ha nonem

«Ycewame 6oaka B ywume? 3anyweme
Hoca, 3amBopeme ycmama U 3anoyHeme
ga npeesabliame UAU ga ce onumBame
ga uskapame Bo3gyxa, 6e3 ga omBapsme
ycma. JoBueHemo Ha goBka cowo nomaza

- Cmumyaupatime  kpbBoobpaweHuemo cu,
kamo ce pasxogume no nbmekama B8 ca-
MoAema

-/13bseBaime ga cegume c kpocmocaHu
kpaka, 3awomo moBa Moke ga ozpaHuyu
kpvBoobpaweHuemo

Kak ga ce npucnocobum no-

6vp30 koM yacoBume pasauku
-Onumadme ce ga Hacmpoume 6uono2uy-
HUA cu uyacoBHuk kom BpemeBama 3oHa Ha
b6ogewlama Bu gecmuHauus, kamo Beuepma
npegu No Aema Cu AegHeme eguH yYac no-pa-
HO UAU NO-KbCHO

-He npekanaBaime ¢ mexkkama xpaHa u He
nudme mBopge MHO20 ankoxoA uAu kade Be-
yepma npegu norema

« Abkme Bozamu Ha npomeuH xpaHu B nogxo-
gaulu 3a HoBama yacoBa 30Ha ompsA3buU om
geHoHowuemo

guwame -Moxke ga ce nouyBcmBame no-ygobHo, ako

cBanume obyBkume -Kozamo npucmuzHeme Ha usbpaHama om
+lMudme noBeue Boga u nNo-MaAko aAKOXOA, Bac gecmutauus, ranpafeme cu kpamka

ual uau kade pasxogka
«[pekapaime noHe 30 MuHymu Ha gHeBHa

cBemauHa
[ EN | ER | EN |

Relax! During the flight Reducing jetlag

- Statistics show that flying is much safer than
many situations in daily lives

+The crew in control of the plane is highly

trained and experienced

-Bulgaria Air aircraft are thoroughly main-
tained and designed to withstand various

forms of turbulence

«Try to relax - breathe in deeply through your
nose, hold for three seconds before exhal-

ing slowly

HE INFLIGHT MAGAZINE
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«Ear pain? Pinch your nose shut, close your
mouth and swallow or blow out against your
closed mouth. Alternatively, chew some
gum

- Stimulate your circulation by walking around
the cabin and stretching

- Avoid sitting with your legs crossed as this
restricts circulation

»Removing your shoes may provide you with
more comfort

- Drink plenty of water and not too much alco-
hol, tea or coffee

«Begin adjusting your body clock to the time
zone of your destination the night before de-
parture by going to bed earlier or later

+Don't consume too much food the night be-
fore you leave, or drink too much coffee or
alcohol

- Eat protein-rich meals at times that are nor-
mal for your new time zone

«At your destination, take light exercise -
such as a walk

- Spend at least 30 minutes in daylight



yHOBCTBO U
BE3OINACHOCT BbB
Bb3LYXA

YOUR COMFORT AND
SAFETY IN THE AIR

Bawemo 3gpaBe

Ako umame npumecHeHusa 3a 3gpaBemo cu, cBbp3aHu C
nomyBaHemo, U ocobeHo ako cmpagame om guxameAHu
UAU CbpgeuHo-cbgoBu 3aboadBaHus, nocememe Aekapda cu
npegu 3amuHaBaHe. Anmekume mozam ga Bu npegaokam
AekapcmBa 6e3 peuenma, HO Hawusm cbBem e BuHazsu ga
ce koHcyamupame ¢ Aekap kou ca Had-nogxogswu 3a Bac.

Bawusam 6azaxk

N36a2B8atime mexkkus poueH bazak. HoceHemo my moke ga
npemoBapu opzaHuama Bu. [Ja cegHew B kpecromo ymopeH
U 3agbxaH, 03HauaBa ga 3anouHew nomyBaHemo cu 3ae. B
pouHus HazaXk Hoceme camo ocHoBHomo, koemo we Bu
mps6Ba no Bpeme Ha norema.

Cpokom 3a aB8saBaHe Ha Aemuulemo

Onumalme ce ga npucmuzHeme Ha Aemuwemo paHo. Oc-
maBeme cu gocmambuHO Bpeme 3a popmasHocmu, nasapy-
BaHe u omBexkgaHe kbm camorema. Bpememo 3a peazucmpu-
paHe Ha NbMHUUUME € PasAUYHO Ha pasAudHUME Aemuuia
u Moxke ga Bapupa cnopeg gecmuHauuama. Hobpe e ga ce
uHdopMupame npegBapumeHo 3a uaca, B8 kolimo mpn6Ba
ga cme Ha Aemuwemo.

Bawama cuzypHocm

3ano3Halime ce ¢ usuckBaHuama 3a cusypHocm U 2u cnas-
Badme.

He ce coenacaBalme ga npeHacame uy>kg bazadk.

He ocmaBaiume bazarka cu 6e3 Hagsop.

Chaazatme HokoBe, Hokuuu u ocmpu npegmemu 8 kydapa,
koumo npegaBame 3a mpaHcnopmupare B bazakHuka Ha
camonema. Ako ca B pvuHua Bu bazaxk, AemuuwHuUmMe cAy>kbu
3a cueypHocm wle Bu 3abpaHam ga a2u kauume 8 camonema.

Bawuam poueH bazak

Caokeme mexkkume npegmemu nog cegankama npeg Bac,
a nekume - B HacakHume omgeneHus Hag cegankume. He
brokupaime ¢ Hazak noma koM aBapudHume u3xogu u
nomekume mexkgy kpecaama. OmBapsime 6HazakHuuume
Hag cegankume BHumMameaHo - ako CobgbpXkaHuemo um e
pasmecmeHo no Bpeme Ha noaema, npu omBapAaHe om mAx
MoXke ga nagHam npegmemu.

[MyweHemo
MyweHemo B8 camorema e onacHo. 3abpaHeHo e Ha Bcuuku

Om 6 HoemBpu 20062. B EBponetickua colo3 ca B cuna HOBu Mepku
3a cugypHocm, koumo ozpaHuvyaBam koauuecmBomo meyHocmu
B pvuHus Hazak. Te mpabBa ga ca B camocmosmeaHu onakoBku
go 100mA Bcaka u obwio go 1A, nocmaBeHu B camosaneuyamBaw
ce npospadeH nauk, kolmo nogaexku Ha npoBepka om cay>kume-
Aume no cuzypHocmma. Oz2paHuyeHusma ce omHacAm 3a CAegHU-
me meunocmu: Boga, Hanumku, cynu, cuponu, 2pumoBe, kpemoBe,
AOCUOHU, 2enoBe, napdlomu, gesogopaHmu, cnpeloBe, nacma 3a
3bbu, nAHa 3a bpocHeHe u He BkalouBam megukameHmu u 6ebewku
XpaHu 3a noasBaHe no Bpeme Ha MomyBaHemo, HO me nogaeXkam
Ha npoBepka.

Cnucvkem nocouBa Hakou om 3abpaHeHume 3a NPeHoc
npegmemu, 6e3 ga bbge usuyepnameaeH. Moaa koHcyamupaime
Ce C AeMULUHUA NePCOHaA 3a NO-NbAHa UHPOPMaUUA.

From 6 November 2006 the European Union adopted new security
rules that restrict the amount of liquids you can take through security
checkpoints, in addition to other prohibited articles. These liquids
must be in individual containers with a maximum capacity of 100
ml each, packed in one transparent, resealable plastic bag (with a
capacity of no more than one litre). the restrictions apply to liquids
such as water, drinks, soups, syrups, make-up, creams, lotions, gels,
perfumes, deodorants, sprays, tooth paste and shaving foam. Liquid
foods for babies and any medication a passenger may need during a
flight are exempt from the above restrictions but must be presented
at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the
airport staff who will be happy to provide you with more detailed
information.

nonemu Ha Boacapus Ep. Ha kabunHus ekunak e HapegeHo
ga CAegu 3a U3nbAHeHUemo Ha 3abpaHama. He nyweme B8
moaAemHume, koumo ca o6opygBaHu ¢ gamuuuu 3a gum.

YnomBaHusma 3a 6esonacHocm

Mpegu 3amuHaBaHe u npucmueaHe kabuHHUSM cbcmaB Ha
Boazapus Ep we Bu 3anosHae ¢ npaBuaama 3a 6e3onacHocm
B camonema. YnomBaHemo BkalouBa cBegeHusa 3a npegnas-
Hume koaaHu, kucropogHume macku, usxogume, aBapulHo-
mo HanyckaHe Ha camoaema, cnacumeAaHume >kuaemku. Mo-
AUM 3a Bawemo BHumaHue no Bpeme Ha gemoHcmpauuama.
Pasanegatme uHcmpykuuama 3a 6esonacHocm B8 camoaema,
kosmo e B8 gkoba Ha cegankama npeg Bac.

KabuHeH ekunark

KabuHHuam ekunak Ha Boreapusa Ep ce epuwku ga Bu 06-
cay>kBa omAuUHO U ga ocueypsaBa bezonacHocmma no Besako
Bpeme. He ce npumecHaBaime ga noBukame cmloapgecu-
me u cmloapgume, kamo u3noasBame pasnonokeHus Hag
kpecromo Bu BymoH, ga cnogeasme komeHmapume cu C
mAx u ga 2u yBegomaBame 3a nompebHocmume cu.

[MTpu npucmueaHe

Mazeme GazakHume cu kynoHu, 3a ga Hamepume AecHo Ha-
2aka cu. Omgeneme manko Bpeme, 3a ga ce akaumamusupa-
me cAeg npucmuaaHemo cu.

Your health

If you have any medical concerns about making a journey, or
if you suffer from a respiratory or heart condition, see your
doctor before traveling. There are over-the-counter medicines
available, but we recommended always consult a doctor to
determine which are suitable for you.

Your luggage

Try to travel light. Carrying heavy bags can cause considerable
stress you may not be used to. Arriving at your sit exhausted
and perspiring is not a good start to your journey. In your hand
luggage, carry only essential items which you will genuinely
need during the flight.

Your check in deadline
Arrive early at the airport. Give yourself plenty of time to check

YBarkaemu nbmHuuu,

Boasapus Ep Bu »kenae besonaceH u ygobeH noaem. BucokokBaauduuupaHume HU Aemuy,
cmloapgecu u cmioapgu ca obyueHu ga ocuaypsm 6esonacHocmma Bu.Emo Hakou ocHOBHU
MoMeHmMu om BesonacHocmma, ¢ koumo Moke ga ce 3ano3Haeme, gokamo noyuBame u
ce HachaxkgaBame Ha noaema Ha Boazapusa Ep.

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flightdeck and
cabin crews are here to take care of your safety. While relaxing and enjoying Bulgaria Air’s
inflight service, you may consider the basic points that follow.

in, shop and board. Check-in times vary from airport to airport
and from destination to destination. Please, inform yourself
well in advance to avoid delays/cancellations.

Your security

Do read and follow the security requirements. Do not agree to
carry other people’s items with you. Never leave your luggage
unattended. Store personal knives, scissors and other sharp
objects safely inside your suitcase or hold luggage. If you do
not, airport security staff will stop you taking them aboard in
your cabin luggage.

Your hand luggage

Please store heavy items underneath the seat in front of you.
Stow lighter items in the overhead luggage racks. Please
ensure you do not block access to the emergency exits, and
do not block the aisle. Please open the overhead lockers with
caution: items there may have become disturbed and may fall
onto the seats below.

Smoking

Smoking onboard is dangerous. All Bulgaria Air flights are
non-smoking and cabin crew are under strict instructions to
monitor observance. Please do not smoke in the lavatories;
they are equipped with smoke sensors.

The safety briefing

Before departure and on approach, Bulgaria Air cabin crew
will demonstrate the rules of safety on board our aircraft. The
briefing includes information on your seatbelt, how to use your
oxygen mask, how to locate exits, how to leave the aircraft in
an emergency, and how to use your lifejacket. Please spare a
moment to watch their demonstration.

Please also consult the illustrated Safety on Board leaflet in
the seat pocket in front of you.

Your cabin crew

The Bulgaria Air flight attendants are on board to provide you
with top class inflight service and ensure your safety at all
times. Please do not hesitate to use the overhead attendant
call button and share comments or request service from your
flight attendant.

At the destination airport

Have you luggage identification tags ready to help you find
your luggage. Give yourself some time for initial acclimatisation
with the weather and environment of your destination.

B coomBemcmBue ¢ gupekmuBa Ha EBponetckama komucus 68/2004 om 15 aHyapu 20042., B oxpaHsemume 30HU Ha Aemuwama u B pouHus 6azaxk
He 6uBa ga ce crazam npegmemu, ¢ koumo e BvaMokHO UAU uszaexkga BbaMokHO ga ce npuduHu HapaHaBaHe. cpeg 3abpaHeHume npegmemu ca:

«BcakakBu BugoBe ozHecmpenHo opbXkue;

«kamanyamu u xapnyHu;

+ UMUMaUUU Ha 02HECMPEAHO opbXkue, B
moBa yucro gemcku uepauku;

- opbkedHu yacmu, ¢ uskaloueHue Ha ypegu
3a meaeckonuuHo BuxkgaHe;

« nokapozacumenu;

«enekmpowokoBu ypegu;

- 6pagBu, cekupu, camopu, momaxaBku;

- AbkoBe, kbcu konus;

- BeakakBu 3aocmpeHu MemaaHu npegmemu,

- cabu, MeuoBe;

«koHku 3a reg;

weku u mosau;

Dear passengers,

koumo Mozam ga nocay>kam 3a HapaHaBaHe;
+ HokoBe, HezaBucumo om
npegHasHaueHuemo uwm;

- BpbcHauu, ckaaneau;
«HokuUU, ¢ pexkewa Yacm no-gbaza om 6em;
- 6bopmawuHu, omBepmku, kaewu, uykoBe;

«Bcuuku BugoBe cnopmHu cmukoBe, Byxanku,

+Bcuuku BugoBe obopygBaHe 3a 60UHU

cnopmoBe;

*aMyHUUUU, 2paHamu, MuHu, BoeHHU
ekcnaosuBu;

- gemoHamopu;

+2a3 u 2a3oBu koHmeuHepu;

«BcakakBu nupomexHuuecku cpegcmBa;

*XAOP, NapaAusupawu cnpeioBe,
CoA30mMBOopeH 2as;

- MepNeHMUH, pa3pegumen u aepo3onHa 6os;

«Hanumku ¢ Hag 70% cbgbpkaHue Ha
ankoxon;

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or appearing capable of causing injury should
not be carried into the security restricted areas of the airports and into the aircraft’s cabins. These include, but are not limited to:

- all types of firearms;

- catapults and harpoons;

-replica or imitation firearms, toy guns;

-component parts of firearms (excluding
telescopic sighting devices);

-fire extinguishers;

«stun or shocking devices;

-axes, hatchets, meat cleavers; machetes;

+arrows and darts;

-any type of sharpened metal objects, which
could cause injury;

-all types of knives;

- sabers, swords;
length;

-ice skates;

paddles;

-open razors and blades, scalpels;
«scissors with blades more than 6 cm in

«drills, screwdrivers, crowbars, hammers;
-any type of sport bats, clubs, sticks or

-any martial arts equipment;
-ammunition, grenades, mines, explosives

and explosive devices;

«detonators;

-gas and gas containers;

-any pyrotechnics;

- chlorine, disabling or incapacitating sprays,
tear gas;

-turpentine and paint thinner, aerosol spray
paint;

- alcoholic beverages exceeding 70% by
volume.
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CODESHARE
PARTNERS

Co-operative and marketing abetments with other airlines

are an integral part of Bulgaria Air operating policy. Code

sharing agreements enable travelers to take advantage of

a greatly enhanced spectrum of global destinations with
the minimum of procedural inconvenience.

ASPO®NOT,#

~==Y= Poccuiickue aBnanuHmmn

SOFIA - MOSCOW
Both airlines operate codeshare flights
between Bulgaria and Russia.

VARNA/BOURGAS - MOSCOW
Jointly operated services using Bulgaria Air aircraft and crew.

AIRFRANCE 4

SOFIA - PARIS
Both parties operate and have a seat exchange programme.

- - A
Zlicalia )
SOFIA - ROME
Both parties operate and have a seat exchange programme.

SOFIA - MILAN
Jointly operated services using Bulgaria Air aircraft and crew.

IBERIA N

SOFIA - MADRID
Jointly operated services using Bulgaria Air aircraft and crew.

+
0000

KLM

SOFIA - AMSTERDAM
Jointly operated services using Bulgaria Air aircraft and crew.

POLSKIE LINIE LOTNICZE

SOFIA - WARSAW
Jointly operated services using LOT aircraft and crew.

ROMANIAN AIR TRANSPORT

SOFIA - BUCHAREST
Jointly operated services using Tarom aircraft and crew.

: CZECH
AIRLINES

SOFIA - PRAGUE
Jointly operated services using Bulgaria Air aircraft and crew.

CYPRUS AIRWAY'S

SOFIA - PAPHOS
SOFIA - LARNACA
Jointly operated services using Bulgaria Air aircraft and crew.
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CODESHARE PARTNERS

Code share napmtbopcmBomo no3BoaaBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
nbmHuuu noBeue noAemu go gageHama
gecmuHauua npu obaekueHa npouegypa 3a
pesepBauus, kakmo Ha cobcmBeHume noaemu,
maka U Ha noAemume Ha napmHbopa No
mapuwpyma.

The Code share partnership enables airlines
to provide for their valuable customers more
frequencies to each particular destination at
facilitating booking procedure, on every own
operated or marketing flight en route.
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Alitalia:%)

y-/ ]
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@ CZECH
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CYPRUS AIRWAYS =

Bulgaria Air

National Carrier

SPA PARTNERS

Special prorate agreement e cpeg ocHoBHUME
mopeoBcku goeoBopu, npegocmaBau, Ha
napmHoopckume aBuokoMnaHuu uskaloyumeAHama
BoamokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omezoBopAm Ha
MbpceHemo Ha kaueHmume ¢ NpuemAuBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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INTERLINE PARTNERS:

Interline agreement no3BoasBa B3aumHomo
npusHaBaHe Ha buAemume U No Mo3u HauuH
cvwecmBeHo gonpuHaca 3a moBa gBeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha napmHoopa No pegoBHU AUHUU.

The Interline agreement permits the acceptance
of each other’s airtickets and that way contributes
significantly both airlines to be able to offer
customers reciprocally their product on schedule
services.
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/Nememe go Bcska mouka Ha cBema ¢ bvazapus Ep u napmHbopu.
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Fly anywhere across the world with Bulgaria Air and partners.
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BEbATAPUA EP: Koge ga Hu Hamepume?
BULGARIA AIR: Where to find us?

LCA
PFO

Nicosia, Cyprus

“Louis Aviation” - 11 Lemesos
Avenue, 2112 Nicosia, PO. Box
21301, 1506 Nicosia, Cyprus.

phone: +357 225 88 182

+357 223 76 606
e-mail: bulgariaair@louisgroup.com
web: www.air.bg

SOF
BOJ
VAR

Call Center
Working Hours:
Every day 08:00-22:00 Local Time

phone: (+359) 2 402 04 00
e-mail: callFB@air.bg
web: www.air.bg

Ticket office

2 Ivan Vazov Street

Working hours:

Monday-Friday
9:00-12:00/12:30-17:30 Local Time

e-mail: tickets1@air.bg
web: www.air.bg

FRA
BER

Germany - Frankfurt

Germany, D-60325 Frankfurt am
Main, Guiollettstr. 50

phone: +496 928 41 86
fax: +496 929 12 45
e-mail: frankfurt@air.bg
web: www.air.bg

Germany - Berlin

Germany, 10117 Berlin,
Leipziger str.114-115

phone: +493 025 144 60
fax: +493 025 133 30
e-mail: info@berlin-bat.de
web: www.air.bg

Sofia Airport, Terminal 2,
Departures

Ticket Counters

Working Hours:

Every day 05:00-23:00 Local Time
Saturday 5:00-20:30 Local Time

web: www.air.bg

Varna Airport Office
Monday-Friday
09.00-17.30 Local Time

phone: (+359 52) 573 32
fax: (+359 52) 501 039
e-mail: varna@air.bg
web: www.air.bg

Varna - City Office

55, 8-mi primorski polk blvd
Working Hours:

Monday-Friday 09.00-20.00 Local Time
Saturday 10.00-18.00 Local Time

phone: (+359 52) 651 101
e-mail: varna_city@air.bg
web: www.air.bg

LON
% United Kingdom - London
Ticket Pod 1 Terminal 4 London phone: +44(0) 2087 459 833
Heathrow Airport Hounslow, e-mail: LHR@bulgaria-air.co.uk
Middlesex TW6 3FB web: www.air.bg
MOow Russia - Moscow

Ticket office
Kuznetskiy Most, 3 Str.
Working hours:
Monday - Friday
09:00-18:00 local time
Saturday

10.00-14.00 local time

phone: +79 26 99 23 637
e-mail: ticketmow@air.bg

moscow@air.bg
web: www.air.bg

Russia, Sheremetyevo Airport,
Terminal F, DAVS, fl.2, office 13-14
Working hours: 24h

phone: +749 59 56 4661
e-mail: svoapfb@mail.ru
web: www.air.bg

Bourgas Airport Office
Bourgas airport,

Terminal Departures, floor 2
Working Hours:
Monday-Friday

09.00-17.30 Local Time

phone: (+359 56) 900 155
fax: (+359 56) 870 132
e-mail: boj@air.bg

web: www.air.bg

Shoumen

10, Patleina str.
Working Hours:
Monday-Friday
08.30-17.00 Local Time

phone: (+359 54) 830 198
e-mail: shumen@air.bg
web: www.air.bg

TV

Israel - Tel Aviv

Open Sky LTD

Israel, Tel Aviv, 23 Ben-Yeehuda stl.
Working hours:

Monday, Tuesday, Wednesday,
Thursday, Sunday

09:00 - 17:00 local time

phone: +972 379 51 355

+972 379 51 354
e-mail: annie@open-sky.co.il
web: www.air.bg

Head office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:
Monday-Friday

09:00-17.30 Local Time

fax: (+359) 2 984 02 03
e-mail: office@air.bg
web: www.air.bg

Mailing Address:

1819 Polk St #401 San Francisco,
CA 94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
web: www.air.bg

BRU

Belgium - Brussels

Brussels National Airport Level
Departure,BE 1930 Zaventem
Working hours:

Monday, Wednesday, Thursday:
07.10-08.05/09:00-12:30
13:00-17:00/18.20-19.30 local time
Tuesday:
09:00-12:30/13:00-17:30
18.20-19.30 local time

Friday:

09:00-12:30/13:00-17:00
18.20-19.30 local time

phone: +32 2 753 2016
+32 2 753 2017
e-mail: brussels@air.bg
brussels2@air.bg
web: www.air.bg

VIE

[l

Austria - Vienna

Intervega Reisen GmbH
Austria, A-1010 Wien,

Tiefer Graben 9

A-1010 Wien, Tiefer Graben 9

phone: +43 153 52 550

+43 153 52 551
e-mail: intervegareisen@aon.at
web: www.air.bg

N
s}
I

Switzerland - Zurich

Switzerland, CH-8060, Zurich Airport
- Terminal 1, PO. BOX 2165
Monday - Friday
9:30-12:30/13:30-17:30 local time

phone: +41 443 616 154

+41 443 616 284
fax: +41 443 616 160
e-mail: zurich@air.bg
web: www.air.bg
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