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€ NMPOAYKT, npeAAaraH oT ,,EAEKTPOXOAA
NMPOAAXBU" EAA B KOHECTBOTO MY HA
TbpProBeL, Had eAeKTPU4EeCKd eHeprus, KOUTo
NPeACTABASBA AOCTABKA HO €AEKTPpHYecKa
eHeprusa 3a HebuToBu NoTpebuTeAmn c
TbProBCKA OTCTBMKA.

HA TOKA

ENERGOTO.BG

EHepruiHUAT NPOAYKT Ce NPEAAQara 3a CHaGASBAHE C eA. eHeprus 3a 06eKTU C MeceYHa KOHCymaums Ao 10 000 kBT4.




OTKPUI NCNAHA
C "bbAIAPUA EbP"

ToBa Asmo nbmyBaume go cavHueBa VicnaHus
6bp30, YJOBHO U Ha U320gHU UEHU C HAaUUOHaA-
Hus aBuonpeBo3Bau. C kamnaHusma cu ,,Om-
kpuu UcnaHus“ npe3 HoBusi ce3oH ,,BoAazapus
Ebp“ Bu omBexkga go egHu om Hau-BgbxHoBs-
Bawume ucnaHcku gecmuHauuu — BapcenoHa,
Manvia ge Mauopka u Manaza. Bpeme e 3a
HOoBu npukaloueHus, cpegu3emMHOMOPCKO CAbHUE
u HezabpaBumu npexkuBaBaHus.

BAPCEAOHA - 2pagbm Ha Beaukus apxumekm
laygu, 6eskpatHume naaXkoBe U guHamMuyHus
HoweH >kuBom. Pasxogeme ce no Aa Pambaa,
HacAagu ce Ha wegboBpume Ha MogepHu3ma u
ycememe nyaca Ha kamaayHckama cmoauua.
BapcenoHa npegaaza HecpaBHUMO CbuemaHue
mexXgy kyamypa, 3a6aBaeHust u 2acmpoHoMuye-
cku uskyweHus.

MAWVOPKA — mazHemuueH ocmpoBeH pau
Ha cnokoucmBue, kpacuBu naaxkoBe, epekm-
Hu kokmeUAu, u HUMO cAega om cmpec u

HanperkeHue. Tyk Bu ouakBam ouapoBameaHu
ucmopudecku 3abeaedkumeAHocmU, U3MbHUEHa
kyxHs u uygecHu BbamokHocmu 3a pasxogku
cpeg npupogama.

MAAATA - 2pagom Ha lMNukaco, Ha gpeBHama
ucmopus u aBmeHmuuHume ucnancku BkycoBe.
Ono3Halme cmapus 2pag, Hacrageme ce Ha
naHopamHume 2aegku u ce omgalme Ha aH-
ganycuuckama kyAuHapHa Hacaaga. Mankama
nepaa Ha Kocma gea Con cbuemaBa 602amo
kyamypHo HacregcmBo ¢ mogepHu pa3BaeueHus
u monbA cpeguseMHomopcku kaumam.

Moremume om Codus go mpume gecmuHauuu
ce uanbAHaBam Bceku BmopHuk u coboma npes
AEMHusi Ce30H, Ha ueHu om 129 eBpo c Bkalo-
yeHu 10 ke poueH bazaxk, beananameH check-in,
Hanumku u xpaHa Ha bopga. "BoAagapus Ebp"
npogbakaBa ga Aemu u go uchaHckama cmoau-
ua Magpug nem nomu 8 cegMmuuama, Ha UgHU
om 115 eBpo.

DISCOVER SPAIN WITH
"BULGARIA AIR"

This summer, travel to sunny Spain quickly,
comfortably and at great prices with the
national air carrier. With its "Discover Spain"
campaign in the new season, "Bulgaria Air"
takes you to some of the most inspiring Span-
ish destinations: Barcelona, Palma de Mallorca
and Malaga. lt's time for new adventures,
Mediterranean sun and unforgettable experi-
ences.

BARCELONA - the city of the great architect
Gaudi, endless beaches and dynamic nightlife.
Stroll along La Rambla, enjoy the masterpieces
of modernism and feel the pulse of the Cata-
lan capital. Barcelona offers an incomparable
combination of culture, entertainment and
gastronomic delights.

MALLORCA - a magnetic island paradise of
tranquility, beautiful beaches, spectacular
cocktails, and not a trace of stress and ten-
sion. Here you will find fascinating historical
sights, exquisite cuisine and wonderful oppor-
tunities for walks in nature.

MALAGA - the city of Picasso, ancient history
and authentic Spanish flavours. Explore the old
town, enjoy the panoramic views and indulge
in Andalusian culinary delights. The little pearl
of the Costa del Sol combines a rich cultural
heritage with modern entertainment and a
warm Mediterranean climate.

Flights from Sofia to the three destinations
operate every Tuesday and Saturday during
the summer season, at prices from 129 euros
including 10 kg of hand luggage, free check-in,
drinks and food on board. "Bulgaria Air" con-
tinues to fly to the Spanish capital Madrid five
times a week, at prices from 115 euros. ll

June 2025
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BOKO BACUAEB e eguH om Hau-yBaxkaBaHume
meneBu3uoHHU XXypHaaucmu B Bvazapus, Bogew, u npogyueHm
Ha "MaHopama" no BHT. dokmop no couuonozusi, Bb3anumaHuk
Ha Coduuckus yHuBepcumem, cneuuanusupan e 6
Xaugenbepe, MepmaHus. ABmop e Ha gecemku gokymeHmanHu
duamu, BkalouumeaHo “fOeuama Ha bawume”, 3a koumo
noAyuu Foasmama Haegpaga “Pobep Lyman” 3a 2007 2oguHa.

BOYKO VASSILEV is one of Bulgaria’s most renowned
television journalists, and the host and producer of the

talk show Panorama (broadcast on the National Bulgarian
Television). He holds a Ph.D. in sociology, is a Sofia University
alumnus, and has specialized in Heidelberg, Germany. He has
authored dozens of documentaries, including The Children

of the Fathers, for which he received Bulgaria’s 2007 Robert
Schuman Journalism Award.

NBAWUAO HUKOAOB e He3aBucum ukoHomucm ¢ npodecuoHaneH
onum u uHmepecu, cBovp3aHu ¢ noaumukume Ha ukoHomuuyeckus
npexog, pa3Bumuemo Ha puHaHcoBama cucmema,
UHCMUMYUUOHaAHUMeE npomeHu u eBponetckama uHmezpauus
Ha Bbazapus. Jokmop no ukoHomuka, obyuaBan ce B Bank of
England, EBponetckama ueHmpanHa 6aHka u QegepanHus
pe3epB.

IVAYLO NIKOLOV is an independent economist with professional
experience and interests related to economic transition policies,
financial system development, institutional changes and Bulgaria's
European integration. He holds a PhD in Economics and has
trained at the Bank of England, the European Central Bank and
the Federal Reserve.
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OPEKTHO OT BAPHA [0
NMAPIIX C "bbATAPWA EbP"
DIRECT FROM VARNA TO
PARIS WITH BULGARIA AIR

3a HoBusi AemeH ce3oH "Bbazapusi Ebp"
paswupsBa mpexkama cu om mexkgyHapogHu
AUHUU, onepupaHu om Aemuwe BapHa. Om
17 anpun 3a npbB nbm 3anoyHaxa gupekm-
HuU nonemu Bapha - Mapuxk - BapHa, koumo
we ce usnvAHaBam go nAemuwie "LLiapa gbo
[oA" gBa nomu cegmuuHo - B noHegenHuk

u yemBopmuok. LieHume ca om 169 eBpo 3a
egHonocoueH bunem B ukoHomuuHa kaaca.
Moaemume go Mapuwk npegaazam u ygobHu
Bpb3ku go uaa cBam.

Ha 17 anpun 6e Bv306HoBeHa u gupekmHama
Bpv3ka mexkgy Bapha u Qparkdypm. Ce3oH-
Hama AuUHuUs e nAaHupaHa ¢ gBe yecmomu
cegMuyHo — B noHegeAHuk u yuemBopmuk, a
ueHume B ukoHomuuHa kaaca 3ano4yBam om
149 eBpo B nocoka.

Om 15 loHu ,Bvazapus Ebp“ Bb306H0BABa

u gupekmHama cu AuHus BapHa — lNMpaza —
BapHa ¢ nonemu B cpsga u Hegens. LleHume
3a egHonocoueH bunem B ukoHomuuHa knaca
3anouBam om 119 eBpo B nocoka.
NMonemume om BapHa go mpume gecmuHauuu
we ce usnvAHaBam ¢ Hau-HoBume NonbAHEHUS
BvB BbagywHus paom Ha ,Boazapus Evp” -
komdpopmHume camonemu Airbus A220.

B mapudama Ha ukoHomuuHa kaaca ca Bkalo-
yeHu 10 ka pvueH b6azax, 3aegHo ¢ gamcka
uyaHma uAu Aanmon, kakmo u kemvpuHz Ha
6opga ¢ monbA caHgBuu, wokoAague, monAu
u cmygeHu Hanumku. MoBeue uHdopmauus -
Ha www.air.bg.

6 | THE INFLIGHT MAGAZINE
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For the new spring-summer season, Bulgaria
Air is expanding its network of international
routes operated from Varna Airport. From
April 17, direct flights Varna - Paris - Varna
will start for the first time. They will oper-
ate to Charles de Gaulle Airport twice a
week - on Mondays and Thursdays. Prices
start from 169 euros for a one-way ticket in
economy class. Flights to Paris also offer
convenient connections to the whole world.
On April 17, the direct connection between
Varna and Frankfurt will also be resumed.
The seasonal route is planned with two
frequencies per week - on Mondays and
Thursdays, and prices in economy class
start from 149 euros per direction.

From June 15, Bulgaria Air is also resuming
its direct route Varna - Prague - Varna with
flights on Wednesdays and Sundays. Prices
for a one-way ticket in economy class start
from 119 euros.

Flights from Varna to the three destinations
will be operated with the latest additions to
the Bulgaria Air fleet - the comfortable Air-
bus A220 aircraft. The economy class fare
includes 10 kg of hand luggage, along with
a handbag or laptop, as well as on-board
catering with a hot sandwich, chocolate, hot
and cold drinks. More information - at www.
air.bg.

NHANA HA EQHA
PbKA PASCTOAHINE

INDIA AT YOUR
FINGERTIPS

+boazapus Ebp“ ckalouu SPA gozoBop ¢
uHguuckama aBuokomnaHus Air India. Mapm-
HbopcmBomo mexkgy gBeme aBuokomnaHuu
no3BoasBa Ha nbmHuuume om Boaz2apus

ga 3akynam camMo eguH buaem 3a uaaomo
nomyBaHe mexkgy Codus u peguua nonyAspHU
2pagoBe B NHgus, npe3 mpaHchepHO Aemuwie
8 EBpona u Ha no-ampakmuBHu ueHu.
HoBomo cnopa3symeHue ocuaypsBa ygo-

6eH gocmun go gecmuHauuu kamo [eAxu

u Mymbau. MomHuuume we Mo2am ga ce
Bb3noA3Bam om npedepeHuuarHu mapudu

3a buaemu, kakmo u om BvamoXkHocmu 3a
mpaHcoep Ha Aemuwemo B [eaxu go gpyau
gecmuHauuu 8 NHgus. KombuHupaHume
mapudu Baxkam u 3a nbmHuuu om WNHgus,
koumo >kenasm ga omkpusm Bbazapus.

Bulgaria Air has signed a SPA agreement
with Air India. The partnership between the
two airlines allows passengers from Bulgaria
to purchase only one ticket for the entire trip
between Sofia and several popular cities in
India, via a transfer airport in Europe and at
more attractive prices.

The new agreement provides convenient
access to destinations such as Delhi and
Mumbai. Passengers will be able to ben-

efit from preferential ticket rates, as well as
transfer options at the Delhi airport to other
destinations in India. The combined rates are
also valid for passengers from India who wish
to discover Bulgaria. ll
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NMPEAYNPE)XXOEHUNE
OT bYKYPELL

Ha Bceku pymovHcku 2pakgaHuH Beue ce nagam no 10,000
eBpo goprkaBeH goAz. Mo cowus nbm Au BopBu Bvazapusa?

ko epbukusm npumep He e gocma-

moueH, Beue umame u pymbHckus.

B Hauanomo Ha loAu npemuepbm Ha

PymbHus Maue BoaoxkaH 06s8u no-
peguua gpacmuuHu mepku 3a cnpaBsHe ¢ pe-
kopgHus blogkemeH gedpuuum Ha cmpaHama
- yBeauuaBaHe Ha OAC u akuusu, 3ampa3ssBa-
He Ha 3annamume B gop>kaBHus cekmop, go-
NbAHUMEAEH gaHbk Bopxy neyaanbume, 3gpaB-
Ha BHoca 3a Hskou neHcuoHepu... BoaoxkaH
npegynpegu, 4e moBa e camo nbpBama yacm
om obwo mpu nakema ¢ mepku, 3a ga moxke
cmpaHama ga cAoXu B peg usnycHamume om
koHmpon gbprkaBHu puHaHcu.

HOBUWHWUTE OT BYKYPELL, BU TPABBAAO
ga bvgam caegeHu BHumameaHo u B Codus,
3awomo Bvazapus uszanexkga cmovnuna Bopxy
cowus nom, koumo PymvbHus usmuHa B no-
cAegHume HakoAko 20guHU: Ha pacmswu no-
nyaucmku xapuoBe, ¢uHaHcupaHu ¢ HOB gbAz,
U Ha omAaz2aHe Ha HenonyAsipHU peweHus u
pedopmu "3a cnegBawus Ha Bracm". MNocaeg-
Hume oduuuanHo nybaukyBaHu gaHHU 3a gbp-
>kaBHus goaz B8 EC ca kbm mpemomo mpume-

Maue Bonoxkat / llie Bolojan

THE INFLIGHT MAGAZINE

your complimentary copy

ceuue Ha 2024. TozaBa 6vAazapckusm goaz e
24% - yyBcmBumenHo no-Bucok, omkoakomo
npe3 2023, Ho Bce owe eguH om Hal-Huckume
B8 EC. Ho moBa yucno we ce npoMeHuU owe
cbc cnaegBawama nybaukauus, kozamo we
bvge BkaloueH Bzemusm HOB gobaz. He e us-
kaloueHo go kpas Ha 2oguHama ga HagxBvpau
30%. 1 moBa moxke ga ce okake camo Haua-
Aomo. NMpuemusm Hackopo HauuoHaAeH cpeg-
HocpoueH ¢uckanHo-cmpykmypeH naaH 2025-
2028 gaBa oueHka 3a pa3Bumuemo Ha gbaza
B cnegBawume nemHaucem 2oguHu. Cnopeg
6a3oBus cueHapuu - moecm ako pasxogume
cu BbpBam, kakmo ca 3ano>keHu B momeHma -
gopkaBHusm goa2 Ha Bbaz2apus we HagxBop-
Au 55% om BBI1 go 2038 2oguHa. Jopu u npu
cobwecmBeHa kopekuus B cmpykmypama Ha
gopkaBHume pasxogu, gba2bm nak we e Hag
45% om BBI - Hag gBa nbmu noBeue om mo3u
npes 2024.

A PA3XOAWUTE HE BbPBAT, KAKTO CA
3AANOXKEHWU. MuHucmepcmBomo Ha du-
HaHcume nybaukyBa, makap u ¢ HeobsicHUMO
3akbcHeHue, gaHHume kom kpas Ha mau. Te

nokasBam 6log>kemHo cango Ha MUHyc 2.6 Mu-
Auapga AeBa, uau 1.2% om npoz2Ho3Hus BBIT.
Pasxogume pacmam c 16.4% (4.8 muauapga
AeBa) cnpsmo cowius nepuog Ha 2024
Mpuxogume ce yBeauuaBam camo c 11.5%.
MNpu moBa Hemanko ekcnepmu cmsmam, ue
¢duHaHcoBomo BegomcmBo HapouHO e omcpo-
YUAO 3a no-KbCHO npe3 2oguHama Hskou 20-
AeMu blogkemHu naawaHus, kamo Hanpumep
yBeAuueHuemo Ha 3annamume B8 MBP. Llenma
e buna geduuumbm ga ce oBragee noHe go
Hauyanomo Ha Aamomo u BaemaHemo Ha OkoH-
yameAHOMO peweHue 3a 6bazapckomo npue-
MaHe Ha eBpomo B Bplokcea. MosBuxa ce u
nogo3peHus, ye Gbazapckomo npaBumeacmBo
e npubezHano kbm m. Hap. "gpbuku Homepa"
- ¢ uzBarkgaHemo Ha Hskou cmoku om nompe-
b6umenckama kowHuua 3a geH uAu gBa, u c
gpyau nogobHu xumpocmu, koakomo noka3sa-
meAam 3a uHpAauusma ga Baese B Heobxo-
gumume gpaHuuu. MogobHu Hewa Bvpwexa
2pvukume npaBumeacmBa npegu zonsmama
¢duHaHcoBa kpusa npe3 2008.

[op>kaBeH goae Ha HuBa okono 30% He e
Hewo HeBuxkgaHo B Hau-HoBama 6vazapcka
ucmopus, pasbupa ce. Ho 8 muHanomo go
msx ce e cmuzano B ycroBusma Ha 2noban-
Hu kpusu, gokamo ceza cmaBa gyma camo 3a
nonyaucmku xapuoBe u 3a 2oAeMu nAawaHus
koM BusHeca - buno upes cybcuguu, Buao
upe3 onpegeAsHe Ha UEHU Hag nasapHume,
koemo e uecmo sBaeHue B eHepzemukama
Hanpumep.

AOHAKbAE E NMOABEXAALLO N N3MEP-
BAHETO Ha goa2a camo kamo cbomHowe-
Hue kbm BpymHus BvbmpeweH npogykm. B
nocAegHUME 20guHU bpymHusm npogykm Ha
Bvazapus, kakmo u Ha PymvHus, ce yBeau-
Yu 3HAYUMEAHO - omuyacmu 3apagu peanHus
ukoHoMuuecku pacmexk, omuacmu 3apagu UH-
drauusma u omuacmu - 3apagu BvBegeHama
HoBa memoguka 3a usuucaeHue Ha BBI. Oc-
maBa obaue Bbnpocbm - ocHoBameAHO noB-
guzHam BvB Bpvska ¢ PymbHus - kakBa uacm
om ukoHomuueckus pacmexX e pesyamam Ha
usauBaHemo Ha B3emume HoBu 3aemu B uko-
Homukama. I coomBemHo kakBo we cmaHe
C Hes cAeg chupaHemo Ha moBa u3auBaHe.
Bnpouem yucaama ca gocmambuHo kpacHo-
peuuBu: npe3 2014 zoguHa PymbHus e umana
gopkaBeH gvae Hag 39% om BBI1 - koemo mo-
2aBa ce e paBHaBano Ha 261 munuapga Aeu.
Mpe3 2019 goAaebm cnaga kamo cbomHowe-
Hue go 35% om BBI, Ho e Beue 373 muau-
apga Aeu. A B kpas Ha 2024 gocmuza noumu
1 mpuauoH Aeu - 190 muauapga eBpo. Koemo
npaBu no 10,000 eBpo Ha Bceku pymbHcku
2pakgaHuH.
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A WARNING

FROM BUCHAREST

Every Romanian citizen now owes 10,000 euros in state debt.

Is Bulgaria on the same path?

If the Greek example is not enough, we
now have the Romanian, as well. In early
July, Romanian Prime Minister llie Bolojan
announced a series of drastic measures to
deal with the country's record budget deficit
- increasing VAT and excise duties, freez-
ing salaries in the public sector, introducing
an additional tax on bank profits... Bolojan
warned that this is only the first part of a to-
tal of three packages of measures to enable
the country to put in order its state finances.

THE NEWS FROM BUCHAREST should be
followed closely in Sofia, because Bulgaria
seems to have embarked on the same path
that Romania has taken in recent years: the
expansion of populist expenditure, financed
with new debt, and the postponement of un-
popular decisions and reforms "for the next
guy". The latest officially published data on
government debt in the EU is for the third
quarter of 2024. At that time, the Bulgarian
debt was 24% - significantly higher than in

NPABUTEAECTBEH AbAT, % OT bBIl
GOVERNMENT DEBT, % OF GDP

2023, but still one of the lowest in the EU.
But this number will change with the next
publication, when the new debt taken will be
included. Some experts say they wouldn't be
surprised if it exceeds 30% by the end of the
year. And this could be just the beginning.
The recently adopted National Medium-
Term Fiscal and Structural Plan 2025-2028
provides an assessment of the development
of debt over the next fifteen years. Accord-
ing to the base scenario (meaning if spend-
ing goes as it is currently set), Bulgaria's
government debt will exceed 55% of GDP by
2038. Even with an established correction in
the structure of government debt, it will still
be over 45% of GDP - over twice as much
as in 2024.

THE SPENDING, HOWEVER, is not going as
planned. The Ministry of Finance published,
albeit with an inexplicable delay, data as of
the end of May. They show a budget bal-
ance of minus BGN 2.6 billion, or 1.2% of
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the estimated GDP. Spending has grown
by 16.4% (4.8 billion leva) compared to the
same period in 2024. Revenues have in-
creased by only 11.5%.

Moreover, many experts believe that the fi-
nance ministry has deliberately postponed
some large budget payments, such as the
increase in salaries in the Ministry of Inter-
nal Affairs, until later in the year. The goal
was to control the deficit at least until the
beginning of the summer, and the final de-
cision on Bulgaria's adoption of the euro in
Brussels. Suspicions have also arisen that
the Bulgarian government has resorted
to the so-called "Greek tricks" - removing
some goods from the consumer basket for
a day or two, and other similar schemes, as
long as the inflation indicator falls within the
required limits. Similar things were done by
Greek governments before the great finan-
cial crisis in 2008.

Government debt at levels of around 30%
is not something unprecedented in recent
Bulgarian history, of course. But in the past,
these levels were reached in the conditions
of global crises, while now it is only about
populist spending and large payments to
businesses - either through subsidies or by
setting prices above market levels, which is
a common practice in the energy sector, for
example.

IT IS ALSO SOMEWHAT MISLEADING to
measure debt only as a ratio to Gross Do-
mestic Product. In recent years, the gross
product of Bulgaria, as well as Romania,
has increased significantly - partly due to
real economic growth, partly due to infla-
tion and partly due to the new methodology
for calculating GDP. However, a question
remains: how much of the economic growth
is the result of the pouring of new loans
into the economy? And accordingly, what
will happen to it after this pouring stops?
By the way, the numbers are quite eloquent:
in 2014, Romania had a government debt
of over 39% of GDP - which then amounted
to 261 billion lei. In 2019, the debt fell as a
ratio to 35% of GDP, but was already 373
billion lei. And at the end of 2024, it reached
almost 1 trillion lei - or 190 billion euros.
Which makes 10,000 euros for every Roma-
nian citizen.
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Xpucmo AHzenkoB, ynpaBasBaw, napmHbop B Bulgaria Sotheby’s International Realty

Tekcm KOHCTAHTUH TOMOB / Qomoepadus MUPA OEPMEHIKVEBA

H AH2enkoB, Beue 4 20guHuU cme uyacm om
Sotheby's International Realty. KakBu npegum-
cmBa Bu Hocu yuacmuemo 8 ma3u mpexa, yuumo
2no6anHu npogak6u 3a MuHanama 2o0guHa ca Ha-
nonoBuHa no-zonemu om BpymHus BompeweH npogykm
Ha Boazapua?
Onepupame B cekmopa Ha HegBuxkumume umomu om 1993,
kamo cemeuHama Hu ¢pupma ce kasBawe "Mipuc Ecmeumc",
ocHoBaHa om mauka mu. A3 ce 3aHumaBam ¢ umomu om
1999. B muHanomo cme koHcyAmupaAu Hawu kauenmu B
cekmopa Ha npogakbume, pasbupa ce, HO OCHOBHUSM Hu
busHec bewe Bucok knac Haemu - paboma ¢ nocoAcmBa,
uy>kgeHuu, uMeHUgXMbHmMa Ha 2oremMu MeXkgyHapogHU kom-
naHuu. Mo Bpeme Ha Covid-19 mauka mMu npexBopau kom-
naHusma Ha Moe ume, a a3 pewux ga s pa3BuBam, kamo
npuBaeka Hau-npecmwkHomo ume B AykcosHus ceameHm
B cBema, u ga B3ema npegcmBumencmBo 3a Bbazapus Ha
Bulgaria Sotheby's International Realty. 3anouHax npoueca
npe3 2020, omHe okono 2oguHa u nonoBuHa ga 20 3aBvp-
wa. Bewe mpygHo, HamMawe nonemu, Bcuuko ce pa3BuBawe
OHAQUH.
Pabomeuku ¢ mo3u bpaHg, busHecbm e CbBceM pasAuveH.
MNMpegcmaBasBame mapka, kosmo e Ha egHo HuBo c Louis
Vuitton u Dior 8 npemuym ceameHma, u npucvbcmBa B 84
gopkaBu koM mo3u momeHm. Bcuuku ogucu no cBema ca
cBobp3aHu B egHa mpexka - referral network. Bceku kauenm,
koumo golige npu Hac, moXke ga ce obcayku B8 uykbuHa, 8
kosimo gecmunauus 6u uckan. 3agaBam Hu ce Bucoku HuBa

Ha kauecmBo Ha obcaykBaHe ¢ kaueHma. Camama komna-
Husi uHBecmupa MHO20 B pasauyHu mapkemuHz-noxBamu,
HoBu mexHoAoz2uu u cucmemu, koumo Hue noa3Bame.
KoHcynmaHmume 8 Hawama komnaHus uyBcmBam zonsma
yBepeHocm, npegcmaBasBauku makbB bpaHg, a u kaueHmu-
me Hu Bb3npuemam no cvBcem pasAuueH HauuH.

KakoB e npodpuaom Ha munuuHua Bu knueHm? KakBo e
cbomHoweHuemo MexXkgy 4yXkgeHuu, mopcewu Aykco-
3eH umom B Bvazapusd, 6oazapu, pokycupaHu Bopxy Bo-
mpewHusa nasap, u 6bA2apu, mbpcewyu umomu B gpyau
cmpaHu?

Hau-mHozo paboma npogbakaBame ga umMame Ha MecmHus
nasap. Mpu nocaegHama kpusa, kosmo bewe mexkgy 2009 u
2014 zoguHa, MHO20 4YyxkgecmpaHHU komMnaHuu HanycHaxa
Boazapus, Bce owe Hama u kol 3Hae konko 2onsm npumok Ha
uykgeHuu. MNMasapbm cu € NnpeguMHO MeCmMeH.

Mmame u xopa, koumo ugBam myk ga >kuBesm nog Haewm,
uma u makuBa, koumo kynyBam. loasam naloc 3a Hac e, ue
me pa3no3HaBam mapkama om gpyau mecma, u kozamo Bu-
gsm, ye ms npucbcmBa u Ha 6bAzapckus nasap, HU mbpcsm.
Cowo maka noayuaBame npenopvku om oducu B gpyau gop-
»kaBu, koumo obcayrkBame.

Konkomo go 6vazapu, koumo kynyBam umomu 8 uykbuHa,
HaU-uHmepecHume gecmuHauuu ca Vmaaus, ¢peHckama
puBuepa, WcnaHus. He 20Bops 3a [Oybau - 6vazapume om-
gaBHa uHBecmupam 8 umomu mam, moBa e ycmaHoBeH na-
3ap. Cowomo Baku u 3a Mpuus.






Mopuus moxke 6u He monkoBa BbB8 Bucokume
ceameHmu?

[a. TopceHemo e ocHoBHO B CeBepHa Mopuus,
koemo e Hucvk kom cpegeH ceameHm. Bucoku-
am ceaveHm B Mbpuus € no ocmpoBume, Ha-
npumep Kopdy, Aedkaga, MukoHoc, pasbupa
ce u AmuHa, NeAonoHec.

Kou gecmuHauuu cnopeg Bac ca ¢ Hau-20-
ASIM homeHuuaA ga pacmam 8 caegBawume
20guHuU, om 2negHa mouka Ha Goazapckus
naszap?

ToBa, koemo ouakBame caeg npuemaHemo Ha
eBpomo u kozamo Beue cme peayaupaHu om
EBponelickama ueHmpaaHa baHka u ocmaHa-
AUmMe pezynamopu Ha eBpo3oHama, e ga ce
yBeauuyam uHBecmuuuume Ha uyXXgu 20AeMu
komnaHuu B BvAzapus, kakmo bGewe MeXgy
2006 u 2009. A cobwo maka ga cmaHem u UH-
mepecHa gecmuHauus 3a peaokauusi Ha xopa
om cmpaHu kamo BeaukobpumaHus, epma-
Hus, ABcmpus, @OpaHuus. Tesu xopa, koumo
ca B neHcuoHHa Bv3pacm, Mozam cbc 3anag-
HoeBponeluckume cu neHcuu ga umam MHO20
no-Bucok cmangapm Ha >kuBom myk. Oaxke He
mpsbBa ga naawam gaHbk, noayvaBauku neH-
cusima cu B8 Bvazapusi, bAazogapeHue Ha cno-
pasymeHusima 3a u3bsz2BaHe Ha gBoUuHomo ga-
HbYHO ObrazaHe. CMsmam, Ye Mo3u ce2aMmeHm
we ce pasBue B bvgewe.

KakBa e porama Ha 6ba2apume, koumo Xku-
Beam B uyk6uHa u naaHupam ga ce 3aBvp-
Ham cAeg neHcuoHupaHemo cu? ToBa cepu-
o3eH ¢akmop Au e?

3a momeHma - He. Ho ako ukoHomukama e B8
gobpa ¢opma, 3annamume pacmam u umame
cmabunHo npaBumeAcmBo, we uma NpuAuB Ha
3aBpvwawu ce xopa. Bce nak Boazapus Hukak
He e Aowo Msicmo 3a >kuBeeHe. A uykgeHuume
ca ocobeHo npuBaeueHu om 10-me npoueHma
gaHok.

Hakou eBponeicku cmpaHu, kamo Hanpu-
mep Mopuus, BkalouBam u uHBecmuuyuume 8
umomu B o6xBama Ha npozpamama 3namHa
Busa. Kak anegame Ha makaBa npakmuka?
Bu Au umano noasu 3a Boa2apusa ga npomeHu
cezawHama cu nonumuka 8 masu o6aacm?

3a cbkaneHue y Hac cnps masu npozpama. B
MomeHma geucmBawama npouegypa e, npu
uHBecmuuus Hag 300,000 eBpo, ga noayuuw
npaBo Ha BpemeHHO NpebuBaBaHe, AuuHa kap-
ma. Ho 3a ueama mps68a 180 gHu 8 2oguHama
ga cu myk, 3a ga mokew ga s nogHoBuw 3a
cnegBawama 2oguHa. U caeg 5-6 2oguHu Beue
Moxe ga kaHgugamcmBaw 3a nacnopm. ToBa
e mBobpge cnokeH npouec. A Ha mecma kamo
Kunobp, lMopuus, Mopmyzanus Hama makoBa
usuckBaHe 3a 180 gHuU npebuBaHaHe. /I coom-
BemHo npozpamama e MHO20 no-ampakmuBHa.

B TlMopuus 3a noayyaBaHemo Ha '3namHa
Busa" e gocmamvbuHa uHBecmuyusa 8 umom
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om 250,000 eBpo - egHa HopmaAnHa kowa B
Hawu gHu. Kak 2negame Ha makuBa npozpa-
mu kamo uano?

Te uskalouumenHo mHoz2o pa3BuBam nasapa Ha
umomu. Bukgame 20 Ha MHo20 Mecma: Kunvp,
Mpuus, MNopmyaaaus, Maama... VicnaHus cowo
uma nogobHa npozpama. 3a YepHa 2opa ga He
20Bopum - mam 3namHama Busa 6e 02poMeH
gBuzamen 3a nasapa...

...gopu u 6e3 uneHcmBo B EBponeiickus
cvlos. 3awo Bvazapusa chopeg Bac He >kenae
ga noggoprka hogo6Ha npozpama?
Hau-BeposmHo 3apagu cna3BaHemo Ha Hs-
kou eBponeucku peaynauuu. 3Haeme - Hskou
cmpaHu ce cbobpassiBam ¢ msx, gpyau - He
monkoBa. B nocnegHume 20guHU umawe 02-
pomMHa Muzgpauus Ha ykpauHuu u pycHauu. B
Typuus omBopuxa NOgobHU CXeMu U umMaule
02pPOMHO MbpceHe Ha mypcku nacnopmu.
MHo20 pycHauu omugoxa ga >kuBesm mam.
Ookoankomo umam uHpopmauus, mesu npo-
2pamu we 6bgam cnpeHu u B cmpaHume om
EC, koumo Bce owe 2u npegaaz2am, 3apagu
Hamuck om Bplokcen.

EguH Heus36ekeH Bvnpoc: kak ouakBame
npoz2Ho3upaHomo uaeHcmBo B eBpo3oHama
ga ce ompa3su Ha umomHus cekmop 8 Boa-
2apua? BoamoxkHo au e, kakmo npegBurkgam
Hakou HabalogameAu, ga uma hasapeH 6ym
npegu BvBexkgaHemo Ha eBpomo? U 2onemu

cymu 8 6pol, coxpaHaBaHu ceza B 6ypkaHu u
nog gloweka, ga BAa3am 8 umomHus nasap?
Te mpygHo Buxa Baesau, 3awomo mps6Ba ga
ce gokaxke npousxog Ha mesu hapu. Vimom-
Husm nasap He e HskakBa mMawuHa 3a npaHe
Ha napu. MHBecmumopume, koumo cmposm
u npogaBam, cbwo uckam BnocaegcmBue ga
Mo2am ga pas3noAazam cbC cpegcmBama cu,
ga 2u noasBam, BkalouumeaHo u B uykbuHa.
Mapume B 6pou mpygHo ce peaAausupam. B mu-
HaAomo MoXke U ga € UMano NogobHu Hewa.
Ceea no-ckopo He. MNasapbm e mBvpge gobpe
peayAupaH.

BovamoxkHo Au ca HakakBu gpyau edpekmu?
Jopu yucmo ncuxonozuvecku? Bce nak 2o0-
Bopum 3a eguH nasap, koiumo maka uau uHa-
ye pabomu B eBpo...

Ha, Bcuukume Hu ueHu omgaBHa ca B eBpo.
ToBa, koemo ce ouakBa, e eguH nepuog go
kpas Ha 2oguHama, B8 koumo we uma pbcm Ha
uHmepeca 8 umomHu uHBecmuuuu. ToBa Bepo-
amHo we noBuwu Aeko ueHume - go 10-15%.
Cneg moBa ouakBame cmabuaHocm u nocmo-
AHeH pbcm om okoAno 6 go 10% Ha 2o0guwHa
6asa.

FoBopum 3a Codusd, uau 3a cmpaHama kamo
uano?

3a cmpaHama. PeanHo npumok Ha xopa uma
2naBHo kom Codus, BapHa u owe Hskoako no-
2oneMu 2paga. Ho u B ocmaHaaume uma cma-



BuaHocm, U mam uma cmpoumeacmBo. LieHu-
me ca pasAuuHu, pasbupa ce, Ho HaBcsakbge
uma mbpceHe U peaAusauuu.

Caywame mHO20 chopoBe Ha mema HagueHe-
HU AU ca umMomume y Hac. Hako uamokBam
mBopge zonamama Hokuua meXkgy ueHu
u Haemu kamo gokazamencmBo 3a 6anOH.
Opyau HacmosaBam, ye umomume 8 Codus
Hanpumep ca Bce owe nogueHeHu B cpaBHe-
Hue ¢ gpyau cmoauuyu om pezuoHa. KakBo e
Bawemo mMHeHue?

Hue Bce owe umame Hau-Huckume uegHu B
EBpona, nozaegHamu Ha kBagpameH memup.
Haxe u B8 Bykypeuw, u B Beaepag ca no-Bucoku
ueHume Ha umomume. HopmaaHo e B Hau-mbp-
ceHume ueHmpanHu yacmu Ha Bcska eBponeu-
cka cmoauua ga uma ueHu om 10,000 eBpo Ha
kBagpameH memvp. Tyk Bce owe He cme 2u
gocmueHanu. OmgenHu cgenku B8 Ookmopcka-
ma 2paguHa uau no yauua "MockoBcka", koumo
ca Hal-ckbnume pauoHu, ce cayyBam npu 7-8
xunigu eBpo Ha kBagpam. Vima odepmu Hag
me3u UeHU, HO me He ce peaAu3upam.

B no-ckonume kBapmanu Ha Codus ueHume
3a 3aBvpweHu anapmameHmu ca 4-5 xuasgu
eBpo. MHaue cpegHama ueHa B 2paga e okono
2500 eBpo. Ho myk uma egHa ocHoBHa pasau-
ka me>kgy Hawusa nasap u nasapume B 3anag-
Ha EBpona u CvbeguHeHume wamu. Hue myk
kankyaupame ueHume Ha kBagpameH memuvp u
gobaBsme omzope obwume yacmu. B 3anagHa
EBpona ce kankyaupa camo uyucmama naow,
u mo ¢ goBvpwumenHu pabomu, gokamo myk
npogaBame Ha wnakaoBka u 3amaska. Taka ue,
kozamo cpaBHsBame ueHume myk u Ha 3anag,
mps6Ba ga caoxkum noHe okono 30% omzope.

KakBo ouakBame om Haemume?

Haemume ce pa3BuBam MHO20 gobpe u UeHu-
me ce kauuxa uskalouumeAaHo MHo20. 3a moBa
gonpuHecoxa U ykpauHuume, koumo ce npe-
cenuxa B bvazapus, 3auomo me abcopbupaxa
20AfIMa Yacm om cpegHUs ce2aMeHm Ha nasapa.
W uma 2onam Hegocmuz Ha Aykco3Hu anapma-
MeHmu u kowu nog Haem. LieHume 3a anapma-
MeHmu nog Haem Beue HagxBopAsm me3u Ha
oducume. obpe 063aBegeH anapmameHm UAU
kbwa ce omgaBa Beue 3a Hag 20 eBpo Ha kBa-
gpameH memvp. Odpucume BopBsm mexkgy 14 u
17 eBpo Ha kBagpameH memup.

Oa nozoBopum manko u 3a camume munoBe
Aykco3Hu umomu. MpomeHam Au ce mopce-
Hemo u Haznacume Ha kynyBauume?

B Hawus cekmop BuHaz2u Hau-BakHOmo Hew.o
e macmomo. Haau 3Haeme: Location, location,
location! Mo-Hamamvk Beue ce 2nega kavecm-
Bomo Ha umoma, gaau e HoBo cmpoumencmBo,
kakBu goBopwumeAHu MamepuaAu ca U3NOA3-
BaHu. Beue gocma cmpoumeau 3anovyHaxa ga
cmposm Bucok kaac cepagu, 3awomo ce koH-
kypupam u uckam ga nokakam Hewo pa3Au4Ho
Ha nasapa. Tpemomo Hewo, koemo e uskalo-

"Hue myk kankyaupame
ueHume Ha kBagpameH
MEeMbpP U gobaBame
omaope obwume
yacmu. B 3anagHa
EBpona ce kankyaupa
camo yucmama nAow,
U mo ¢ goBopwumenHu
pabomu, gokamo

myk npogaBame Ha
wnakaoBka u 3amaska.
Taka ue, koezamo
cpaBHsaBame ueHume
myk u Ha 3anag,
mpabBa ga croXkum
noHe okono 30%
omeope"

yumenHo BaxkHo, ca ycayzume. Ako npegna-
2aw ycayau kamo noyucmBaHe, omgaBaHe nog
Haem, koHcuepk u maka Hamamvk, moBa no-
BuwaBa MHO20 cmouHocmma Ha npoekma. Ha-
gaBam ce cbwo B Hal-ckopo Bpeme ga 0bsBum
nopBume branded residence, kbgemo onpege-
AeHa 2onama mapka - gaau xomeacka Bepuza,
uAu gusauHepcka kowa - ynpaBasBa cepaga.
ToBa Beue gaBa MHozo gobaBeHa cmouHocm.
B momeHma pabomum no Hskoako makuBa npo-
ekma.

FoBopu ce, ue 8 Codua noHe 30% om >kuau-
wama ca Hezaemu - HUMO ce noA3Bam om
co6cmBeHuyume, HUMo ce omgaBam nog
HaeM. Hukol He 3Hae kakBu ca mesu >kuau-
wa: cmapu naHenku, HoBu >kuauwa, kyneHu
C UHBecMUUUOHHa UeA...

Te nocmeneHHo ce abcopbupam om nazapa.
Mma makuBa >kuauwia, 8 koumo xopama npoc-
mo ca cu hapkupaau napume. Huwo He 2u npa-
Bsm, camo 2u gopxkam 3a MomeHma, B koumo
wie 2u npenpogagam UAU We 2u noA3Bam geua-
ma um. Ho u me3u >kuauwa Bce no-uyecmo ce
3aBbpwBam u ce omgaBam nog Haem. B Codus
nasapbm e guHamuueH, 3auomo myk ce cmu-
yam xopa om usiaa Boazapus, 2pagbm pacme.
Ako ouakBaHusma 3a penokauus om uy>kbuHa
ce cbbgHam, moBa uie e gonbAHUMEAEH cmu-
MyA. Ja He 20Bopum koako we ce npomeHsm
Hewama, ako eguH geH naaHuHama Bumowa
>KuBHe...

KakBa pona uzpaam HoBume mexHonozuu 8
Aykco3Hua cezameHm om nasapa? Vimam Au
3HaueHue Hewa kamo eHepzuiHa edpekmuB-
HOocm u cBop3aHocm 3a knueHmume?

Oa. OzpomHo 3HaueHue. B momeHma pabomum
NO eguH u3usAno 3eneH npoekm om 100,000
kBagpamHu mempa kBapman Ao3zeneu, B kou-
mo ce uHBecmupam Hag 10 MuAuoHa AeBa 3a
2eomepmanHa eHepeus. Koemo we Hamaau
pa3xogume 3a OMONAEHUE U OxAaXkgaHe CbC
75 %.

3eneHUMe  mexHoAo2uu, Bb3obHoBsemama
eHepeus - me3u Hewa ce mopcsm u kauBam
HuBomo Ha Bceku npoekm.

KakBu puckoBe Buxkgame 3a umomHus nasap
8 Boazapus npes canegBawume 2oguHu?
EguHcmBeHusim puck, koumo Bwkgam, e cBop-
3aH c AuxBume: ako bBaHkume npupaBHsm
AuxBume kbm mesu B8 3anagHa EBpona, moBa
Moxke ga okake HakakvB edpekm Bopxy nasa-
pa. 3awomo B MoMeHMa Hue umame MHO20
ampakmuBHu AuxBu - okoao 2.5 npougHma, go-
kamo B EBpona gocmuzam 4.5-5%. Ho u mam
umMa meHgeHuus 3a noHwkaBaHemo um. OcBeH
moBa peaynauuume Hsma ga Baszam MOMEH-
manHo. bankume ca kasaau, ue we npupaBHs-
Bam AuxBume B pamkume Ha gBe 2oguHu om
BAusaHemo B eBposoHama. OcBeH moBa me
mBopgsam, ue no Beue 3aBapeHume kpegumu
u unomeku AuxBume we cu ocmaHam Ha HuBa-
ma, Ha koumo ca nognucaHu.

Om 2oguHu 208opume 3a Hykgama om no-
AcHO ¢opmyaupaHo u no-cmpukmHo cnas-
BaHo 3akoHogamencmBo B o6aacmma Ha
umomHusa cekmop. Kbge chopeg Bac ca Hail-
cowecmBeHume nponycku 8 momeHma?

B momeHma meue guckycus B napanameHma ga
ce peesyaupa bpokepckama geuHocm. Bpoke-
pume ga He Mo2am ga pabomsm 6e3 AUUEH3U.
Camume odepmu u 06s8u ga MuHaBam pas-
AUYHU npoBepku, 3awomo uma uskAlouumeAHo
MHo20 dpanwuBu 06g8u, nogBexkgawu xopama.

He e pagkocm 6pokepu ga ce onumBam ga
npogaBam umomu, 3a koumo He ca ynbAHO-
MOWEHU...

Taka e. 3a Bceku umom, koumo ce nycka B8
peknama, mpsbBa ga uma ckaloueH gozoBop.
HagsBam ce moBa ga ce cAyyu, 3au0mo mosu
cekmop uma ozpomHa Hykga ga bGbge peay-
AupaH. Ceza, 3a cwkaneHue, Bceku moke ga
cmaHe 6pokep om gHec 3a ympe. YoBek, kou-
mo He cu no3HaBa pabomama u He e 0BbyueH,
moXke ga nogBege u kynyBaua, u npogaBaua.
Hue Hanpumep, kozamo npuBauuame HOBu
bpokepu, koumo ga pabomsm npu Hac, 2u oby-
yaBame B pamkume Ha 6 meceua - npodecuo-
HaAHU kypcoBe, MexkgyHapogHU obyueHus om
Hawus bpaHg, ceMuHapu ¢ ¢puHaHcucmu, lop-
ucmu, cuemoBogumenu. Ha noBeuemo mecma
no cBema bpokepckusm cekmop e peayaupaH
U uMa AUUEH3U.
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BULGARIAN
MARRET STILL
OFFERS THE LOWEST
PROPERTY PRICES

Hristo Angelkov, Managing Partner at Bulgaria Sotheby’s International Realty

r. Angelkov, you have been
part of Sotheby's International
Realty for 4 years now. What
advantages does participation
in this network, whose global sales last
year were twice the size of Bulgaria's GDP,
bring?
We have been operating in the real estate
sector since 1993. Our family company
was called "Iris Estates", founded by my
mother. | have been dealing with real estate
since 1999. In the past, we have consulted
our clients in the sales sector, of course,
but our main business was high-end rent-
als - working with embassies, foreigners,
and the management of large international
companies. During Covid-19, my mother
transferred the company to my name, and |
decided to develop it by attracting the most
prestigious name in the luxury segment in
the world, and to take over the Bulgarian
representation of Sotheby's International
Realty. | started the process in 2020, and
it took about a year and a half to complete
it. It was difficult; there were no flights, and
everything was developed online.
Working with this brand, the business is
completely different. We represent a brand
that is on a par with Louis Vuitton and Dior
in the premium segment, and is present
in 84 countries at the moment. All offices

By KONSTANTIN TOMOV / Photography MIRA DERMENDZHIEVA

around the world are connected in one refer-
ral network. Every customer who comes to
us can be served abroad, in any destination
they would like. The brand sets high levels
of quality of customer service. The company
itself invests a lot in various marketing tech-
niques, new technologies and systems that
we use.

The consultants in our company feel great
confidence, representing such a brand, and
the clients perceive us in a completely dif-
ferent way.

What is the profile of your typical client?
What is the ratio between foreigners look-
ing for luxury property in Bulgaria, Bulgar-
ians focused on the domestic market, and
Bulgarians looking for properties in other
countries?

We continue to do the most work on the lo-
cal market. During the last crisis, between
2009 and 2014, many foreign companies
left Bulgaria, and there is still not much of
an influx of foreigners. The market is mainly
local.

We also have people who come here to live
as renters, and there are those who buy. A
big advantage for us is that they recognise
the brand from other places, and when they
see that it is also present on the Bulgarian
market, they seek us out. We also receive

recommendations from offices in other
countries.

As for Bulgarians buying properties abroad,
the most interesting destinations are ltaly,
the French Riviera, and Spain. | am not talk-
ing about Dubai - Bulgarians have been in-
vesting in properties there for a long time,
it is an established market. The same goes

for Greece.

Greece probably not in the high segments?
Yes. The demand is mainly in Northern
Greece, which is a low to medium segment.
The high segment in Greece is on the islands,
for example, Corfu, Lefkada, Mykonos, and
also Athens and the Peloponnese, of course.

Which destinations do you think have the
greatest potential to grow in the coming
years, from the point of view of the Bulgar-
ian market?

What we expect after the adoption of the
euro and when we are already regulated by
the European Central Bank and the other
regulators of the eurozone, is an increase
of the investments of large foreign compa-
nies in Bulgaria, as it was between 2006
and 2009. We also expect to become an
interesting destination for the relocation of
people from countries such as Great Britain,
Germany, Austria, and France. These peo-






ple who are of retirement age can, with their
Western European pensions, have a much
higher standard of living here. They don't
even have to pay tax when receiving their
pension in Bulgaria, thanks to double taxa-
tion agreements. | think this segment will de-
velop in the future.

What is the role of Bulgarians living abroad
and planning to return after retirement? Is
this a serious factor?

For the time being - no. But if the economy is
in good shape, salaries are growing, and we
have a stable government, there will be an
influx of returning people. After all, Bulgaria
is not a bad place to live. And foreigners are
particularly attracted by the 10 per cent tax.

Some European countries, such as Greece,
also include property investments in the
scope of the Golden Visa program. What
do you think of such a practice? Would
it be beneficial for Bulgaria to change its
current policy in this area?

Unfortunately, this program has been
stopped in our country. Currently, the pro-
cedure allows, with an investment of over
300,000 euros, to obtain the right to tempo-
rary residence, an identity card. But for this
purpose, you need to be here for 180 days
a year in order to be able to renew it for the
next year. And after 5-6 years, you can ap-
ply for a passport. This is a very complicated
process. In places like Cyprus, Greece, and
Portugal, there is no such requirement for
180 days of residence. And accordingly, the
program is much more attractive.

In Greece, to obtain a ""golden visa" an in-
vestment in a property of 250,000 euros is
enough - a normal house these days. How
do you view such programs in general?
They are developing the property market ex-
tremely well. We see it in many places: Cy-
prus, Greece, Portugal, Malta... Spain also
has a similar program. Not to mention Mon-
tenegro - there the golden visa was a huge
driver for the market...

...even without membership in the Europe-
an Union. Why do you think Bulgaria does
not want to maintain such a program?
Most likely because of compliance with
some European regulations. You know -
some countries comply with them, others
- not so much. In recent years, there has
been a huge migration of Ukrainians and
Russians. In Turkey, similar schemes were
opened and there was a huge demand for
Turkish passports. Many Russians went to
live there. As far as | know, these programs
will also be stopped in the EU countries that
still offer them, due to pressure from Brus-
sels.
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An inevitable question: how do you expect
the predicted membership in the eurozone
to affect the property sector in Bulgaria?
Is it possible, as some observers predict,
that there will be a market boom before the
introduction of the euro? And large sums
of cash, currently stored in jars and under
mattresses, will enter the property market?
They would have difficulty entering, because
the origin of this money must be proven. The
property market is not some kind of money
laundering machine. Investors who build and

sell also want to be able to dispose of their
funds later, to use them, including abroad.
Cash is difficult to use. In the past, such
things may have happened. Now, rather not.
The market is too well-regulated.

Are there any other effects possible? Even
purely psychological ones? After all, we
are talking about a market that works in
euros anyway...

Yes, all our prices have long been in eu-
ros. What is expected is a period until the



end of the year, in which there will be a
growth in interest in property investments.
This will probably increase prices slightly,
up to 10-15%. After that, we expect stability
and constant growth of about 6 to 10% on
an annual basis.

Are we talking about Sofia, or the country
as a whole?

About the country. A real influx of people exists
mainly to Sofia, Varna and a few other larger
cities. But the rest is stable, and there is con-
struction there. Prices are different, of course,
but there is demand and sales everywhere.

We hear a lot of arguments about whether
properties in our country are overvalued.
Some point to the too large gap between
prices and rents as evidence of a bubble.
Others insist that properties in Sofia, for
example, are still undervalued compared
to other capitals in the region. What is
your opinion?

We still have the lowest prices in Europe, per
square meter. Even in Bucharest and Bel-
grade, property prices are higher. It is nor-
mal for the most sought-after central parts
of any European capital to have prices of
10,000 euros per square meter. Here we
have not yet reached them. Individual deals
in Doctor's Garden or on Moskovska Street,
which are the most expensive areas, hap-
pen at 7-8 thousand euros per square me-
ter. There are offers above these prices, but
they are not realised.

In the more expensive neighbourhoods of
Sofia, prices for finished apartments are
4-5 thousand euros. Otherwise, the average
price in the city is around 2,500 euros. But
there is also a fundamental difference be-
tween our market and the markets in West-

have gone up a lot. Ukrainians who moved
to Bulgaria also contributed to this, because
they absorbed a large part of the middle
segment of the market. And there is a great
shortage of luxury apartments and houses
for rent. Rental prices for apartments already
exceed those of offices. A well-furnished flat
or house is already being rented for over 20
euros per square meter. Offices go for be-
tween 14 and 17 euros per square meter.

Let's talk a little about the types of luxury
properties themselves. Are the demand
and attitudes of buyers changing?

In our sector, the most important thing is al-
ways the place. You know: Location, location,
location! Then we look at the quality of the
property, whether it is new construction, and
what finishing materials were used. Many
contractors have already started constructing
high-end buildings because they are compet-
ing and want to show something different on
the market. The third thing that is extremely
important is the services. If you offer services
such as cleaning, subrenting, concierge and
so on, this greatly increases the value of the
project. | also hope that we will soon an-
nounce the first branded residences, where
a certain large brand - whether a hotel chain
or a design house - manages a building. This
provides a lot of added value. We are cur-
rently working on several such projects.

It is said that in Sofia, at least 30% of the
housing is unoccupied - neither used by
the owners nor rented out. Nobody knows
what these housing units are: old panel
flats, new housing units bought for invest-
ment purposes...

They are gradually being absorbed by the
market. There are such housing units in

"In the more expensive neighbourhoods of
Sofia, prices for finished apartments

are around 4-5 thousand euros per square
metre. Otherwise, the average price

in the city is around 2,500 euros"

ern Europe and the United States. Here, we
calculate prices per square meter and add
the common areas on top. In Western Eu-
rope, only the clean living space is calcu-
lated, with the finishing works included, while
here we sell with putty and screed. So, when
comparing prices here and in the West, we
should add at least about 30% on top.

What do you expect from rents?
Rents are developing very well, and prices

which people have simply parked their
money. They do nothing with them, they just
keep them for the moment when they will
resell them or their children will live there.
But these housing units are also increasingly
being completed and rented out. In Sofia,
the market is dynamic because people from
all over Bulgaria flock here, and the city is
growing. If the expectations for relocation
from abroad come true, this will be an ad-
ditional incentive. Not to mention how much

things will change if one day Vitosha Moun-
tain comes to life...

What role do new technologies play in the
luxury segment of the market? Do things
like energy efficiency and connectivity
matter to customers?

Yes. They are hugely important. We are cur-
rently working on a completely green project
of 100,000 square meters in the Lozenets
district, in which over 10 million leva are be-
ing invested in geothermal energy. This will
reduce heating and cooling costs by 75%.
Green technologies, renewable energy -
these things are sought after and raise the
value of every project.

What risks do you see for the real estate
market in Bulgaria in the coming years?
The only risk | see is related to interest rates:
if banks align interest rates with those in
Western Europe, this could have some ef-
fect on the market. Because we currently
have very attractive interest rates - around
2.5 per cent, while in Europe they reach 4.5-
5%. But there is a tendency for the rates to
decrease there too. Moreover, regulations
will not come into effect immediately. Banks
have said that they will align interest rates
within two years of entering the eurozone.
Moreover, they claim that interest rates on
existing loans and mortgages will remain at
the levels at which they were signed.

For years, you have been talking about the
need for more clearly formulated and more
strictly observed legislation in the real es-
tate sector. Where do you think the most
significant gaps are at the moment?
There is currently a discussion in parliament
to regulate brokerage activities. Brokers
should not be able to work without a license.
The offers and advertisements themselves
must undergo various checks, because
there are an enormous number of fake ad-
vertisements that mislead people.

It is not uncommon for brokers to try to
sell properties for which they are not au-
thorised...

That's right. For every property that is ad-
vertised, there must be a signed contract. |
hope this happens because this sector is in
great need of regulation. Now, unfortunately,
anyone can become a broker on the spur of
the moment. A person who does not know
their job and is not trained can mislead both
the buyer and the seller. When we attract
new brokers to work with us, we train them
within 6 months: professional courses, inter-
national training from our brand, seminars
with financiers, lawyers, and accountants. In
most places around the world, the brokerage
sector is regulated and has licenses.
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EAEKTPOXOAZ E OCHOBEH
MAPTHbOP HA 10-0TO N3AAHUE HA
,OMEPA HA BbPXOBETE" HA
BEAOMPAOYNLLKWTE CKAAI

Cvbumuemo e yacm om AasmHama kyamypHa npoz2pama Ha obwuHa beaozpaguuk -
»,CueHa Ha BbpxoBeme*, kosmo BkalouBa onepHu cnekmakau, kanacuka, pok u non, meamvp u kuHo

Enekmpoxong we bbge ocHoBeH napmHbop Ha
gecemomo lobuneliHo usgaHue Ha ,Onepa Ha
BvopxoBeme* Ha Benozpaguuwkume ckanu.
Cvbumuemo e uyacm om 6ozamama u pas-
HoobpasHa AsimHa kyamypHa npozpama Ha
obwuHa Bbenozpaguuk - ,CueHa Ha Bopxo-
Beme“, cowo nogkpeneHa om Eaekmpoxong.
Mpozpamama we npogvaku om 30 loHu go 21
okmomBpu u 3a npvB nbm masu 2oguHa we
obeguHu onepa, My3uka, maHu, meambp U
kuHo, ¢ yyacmuemo Ha Bogewu u3nbAHUMe-
AU om Bvazapus u uykbuHa. OcBeH onepHu
npegcmaBaeHus, npozpamama BkalouBa kna-
cuuecku, ¢onkaopHu, non u pok koHuepmu,
kuHO u meamvp.
PyceHckama onepa we npegcmaBu wecm no-
cmaHoBku:
= 01.08. - 30PO - mlo3ukba no my3uka Ha
Gipsy Kings u [1koH KamepvH, ¢ yuacmuemo
Ha Baago 3ombopu;
= 02.08. - KAPMWVHA BYPAHA - cBemcka kaH-
mama om Kapa Opd;
= 22.08. - TPABUATA - onepa om [bkysene
Bepgu;

e

= 23.08. - CEBUACKUNAT BPBCHAP - onepa
om koakuHo PocuHu;

= 29.08. - HABYKO - onepa 8 uemupu geucm-
Bus om [kysene Bepgu;

= 30.08. - MAPC 1 BEHEPA: TEHOPW CPELLlY
COIMPAHW - zanakoHuepm-cnekmakba;

Emo u ocmaHaaume cnekmakau u koHuepmu:

07.08. - Meewu apmucmu Ha We2op MapkoBcku

= 08.08. - Tpumama meHopu - IOput HukoroB
(KamepHa onepa - BaazoeBzpag), Muxaun
MuxaunoB (Ovp>kaBHa onepa - Pyce u Ka-
MepHa onepa - baazoeBzpag) u Meopau Au-
HeB (OvpkaBHa onepa - Cmapa 3azopa), u
onepHama npuma Mapus MazganeHa

= 09.08 - CeBepHsawku aHcaMbbA

= 14-15.08. - CBem PagocnaBoB - ,3rnamHusm*
uuzynap Ha bbazapus

= 16.08. - 'pyna ,TaHzpa“

= 21.08. - CumdoHuema - Bpaua ¢ koHuepm
,C My3ukama Ha AHgpe Puuo®

= 24.08. - Mupo

= 05.09. - CumdoHuema - BuguH c ,Boaweb-
Hama pAaeuma“ ¢ yuacmuemo Ha Mbxkku xop
Ha OopxkaBHa onepa - BapHa

AL A
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= 06.09. - Loy ,3Byk u cBemauHa“
= 07.09. - KanaHcku aHcamboa
= 08.09. - BecenuH MapuHoB (3a nopBu nom B
Benozpaguuk)
OmkpuBaHemo Ha AemHusi kyamypeH dec-
muBan Ha Benozpaguuk e Ha 30 loHu c 6es-
nAamHo kuHo 8 AemHus meambp u npokek-
uus Ha 12 Bvazapcku ¢uama. MpegBugeHu
ca u meampaAHu nocmaHoBku B8 yumaauwe-
mo ¢ yyacmuemo Ha AceH Baameuku, Hu-
konal YpymoB u gpyeu Bogewu 6vazapcku
apmucmu, koumo we npogbakam go 21 ok-
momBpu.
HNecemomo lobunelHo u3gaHue Ha ,Onepa
Ha BbpxoBeme“ u ¢ecmuBanbm ,CueHa Ha
BopxoBeme“ ce opzaHusupam om obwuHa
Benozpaguuk ¢ nogkpenama Ha MuHucmep-
cmBomo Ha mypu3ama, Jop>kaBHa onepa-Pyce,
Enekmpoxong, EBpoxong Boazapus, EBpouHc.
Buaemu 3a cnekmakaume om ,Onepa Ha Bop-
xoBeme" ca HanuuHu B mpe>kume Ha Eventim,
Entase u Grabo.
Buaemu 3a npozpamama ,CueHa Ha BvpxoBe-
me“ Mmozam ga 6bgam 3akyneHu upes Eventim.







Tekecm VIBAMAO HUKOAOB / Gomozapadus iISTOCK

smomo 3aema nhoyemHo mscmo B

cemelHus ukoHomuuecku kaneHgap.

Ouwe ¢ npubawkaBaHemo My ce pas-

nanBa oXkecmoueHa HagnpeBapa B8
AUYHUME pasxogu. B Bva2apus mo3u nepuog
cmapmupa WwymHO C nbpBus ce3oHeH B3puB
Ha pasmouumeacmBo — abumypueHmckume
b6anoBe. [Mocae koHcymamopckama BbAHa
ce npexBopaa kbm noBmapswume ce AemHu
pumyaau, cBvbp3aHu ¢ no4yuBku u nomyBaHus.
Cbwo npe3 mesu Meceuu MHO20 cemelcmBa
ce cms2am 3a gonbAHUMEAHU pasxogu 3a 06-
pasoBaHuemo Ha geuama cu, ocobeHo ako ca
usbpau npecmuXkHo (Ho u ckbno) yuebHo 3a-
BegeHue.

OT WKOHOMMYECKA TAEAHA TOUKA
AATOTO He e npocmo ce30H, a ucmuHcku
npasHuk Ha xapueHemo, cmpemexa koM ygo-
BoAacmBus u gemoHCMpupaHemo Ha CouuaneH
cmamyc.

ToBa uszaexkga gobpe 3a ukoHomukama. [o-
kazamencmBo e mypuambm — uapcmBomo Ha
nompebumens, mbpceuw, pasmoBapBaHe u Ha-
caaga. MNMpuHocom Ha mypu3sma kbm cBemoB-
Hus 6pymeH BbmpeweH npogykm ce usuyuc-
AqBa Ha okono 10% npes3 2024 zoguHa, kamo
8 mo3u ompacba ca 3aemu Hag 350 MuAuoHa
gywu (koemo 3Hauu 1 om Bceku 10 pabomHu
Mecma no cBema).

Typuambm € npumep 3a uHgycmpusi, Bo3Huk-
Hana B omzoBop Ha koHcymamopckus nogem.
3a pa3auka om npegwecmBeHuuume HuU npegu
XuAsigoAemus, gHec omgeasme Bpeme u cpeg-
cmBa 3a cmoku u ycayau, koumo B HukakwvB
cAyyal He ca HyXHu 3a 3agoBoasBaHe Ha 6a-
3ucHuU ¢usuvecku nompebHocmu. Koza homo
sapiens ce e npeBbpHan B homo consumericus
(mepmuH, uznoa3BaH om kanagckus npodecop
no mapkemuHe Nag Cag)?

»KOHCYMUPALLUAT YOBEK” CE E NOA-
BWA npegu Hsakonko xuasgu 2oguHu. [lomoza-
Ba xopama ca ce npexpaHBanu upe3s A0B u Co-
bupaHe Ha naogoBe, cemeHa U gpyau 2omoBu
npupogHu npogykmu. MocmeneHHo obaue 3a-
»kuBsaBam no-ycegHano, pa3BuBam 3emegenue

u 3ano4Bam ga omaaexkgam gomawHu >kuBom-
Hu. ToBa cv3gaBa ycnoBus 3a npou3BogcmBo
Ha usAuwbuu — koauvecmBa xpaHa, kosmo
HagxBbpAs Hy>kgume Ha AuYHOMO ouensBaHe
u moXke ga ce HampynBa u u3noasBa 3a pas-
MsiHa. C meueHue Ha Bpememo muvpzoBusima
u Hanpegbkom B mexHuueckume cpegcmBa
3a npugBuxkBaHe u komyHukauus paswupsBam
2eozpadckume epaHuuu Ha nasapume. HoBu-
me mexHoao2uu yBeauuaBam npousBogcmBo-
mo. Aykco3Hu u no-ckbnu cmoku, koumo He ca
om nvpBa Heobxogumocm, cmaBam gocmbn-
Hu Beue He camo 3a apucmokpauusma, a u 3a
no-wupoku caoeBe Ha obwecmBomo.
MHmeH3uBHOomo nompebaeHue kamo  kya-
mypeH ¢eHomeH ce ymBopxkgaBa B kpas Ha
CpegHume BekoBe B EBpona BcaegcmBue
Ha konoHuanHama movpz2oBus u noBuweHue-
mo Ha >usHeHus cmaHgapm. Mpe3 XIX Bek
B AHanus e gokymeHmupaHo, ye Bce noBeue
xopa cu no3BoasBam no-kpacuBu, makap u He
HenpeMeHHO no-npakmuuyHu, gpexu, Mebeau u
gomawHu npegmemu. MilHmepecbm kbm moga-
ma cmaBa Bce no-macoB. B CALLl B8 Hauano-
mo Ha muHanus Bek HacmwvnBa peBoalouus B
movpzoBusima Ha gpebHo. Tam 3anouBam ga
ce uzzpakgam MHO20 YHUBepcaAHU Maz2a3uHu
u 2oneMu mbpz2oBcku ueHmpoBe, cmaBa Bce
No-nonyAsipHO u nasapyBaHemo om pascmos-
Hue upe3 nopbuku no nowama.

CBemovm gHec npeauBa om cmoku u ycayau,
pa3xogume 3a koumo noHskoza npuaAuvam
Ha yucmo npaxocHuuecmBo. ToBa npuBauua
AlobonumemBomo Ha ukoHomucmume. Te 3a-
nouBam ga aHaAu3upam npuvuHume 3a Hapa-
cmBawus cmpemeX kbM nompebaeHue u us-
pa3xogBaHe Ha cpegcmBa, koumo ca mpygHo
06siCHUMU Oom pauuoHaAHa 2aegHa mouka.

B KPAA HA XIX BEK AMEPUKAHCKUAT
NKOHOMMUCT TopcmauH BebaeH nybaukyBa
3HamMeHumomo cu npou3BegeHue ,Teopus Ha
6e3genHama knaca”, kegemo nokasBa koHcy-
mamopckomo noBegeHue kamo HagnpeBapa
3a cmamyc u couuaneH npecmuxk. BebaeH Bo-
Bexkga noHamuemo ,nokasHo nompebaeHue”,
ueama Ha koemo e ga BneuamasBa upes ge-
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MOHCMpuUpaHe Ha MamepuaAHu Bb3amoykHoc-
mu, Baacm u npeBv3xogcmBo. Cowama uea
umMa m.Hap. ,nokasHo 6esgeaue”, npu koemo
ce uamvkBa BvamokHocmma 3a npekapBaHe
Ha Bpeme B geuHocmu, koumo He ca cBbp3aHu
C noAazaHe Ha mpyg 8 mpaguuuoHHUSI CMUCHA
3a ocuzypsBaHe Ha npenumaxue.

TakuBa geuHocmu Hakoza ca cu no3BoasBanu
camo baazopogHuuume — A0B, ycmpouBaHe Ha
nuwHu mopkecmBa, ganeuHu nomewecmBus
uAu ekcmpaBazaHmHu xobuma. Ampubym Ha
beagenHama knaca e cbwlo omgensiHemo Ha
3HauumeAHu cpegcmBa 3a usgpwkka Ha npuc-
Ay2a u Hepabomeuwu 6Ausku.

B gHewHo Bpeme BvamoXkHocmume 3a ge-
MOHCMpupaHe Ha bAazocbcmosiHue ca pas-
HoobpasHu u Bce no-gocmounHu. ViMa MHO20
cmoku, koumo ukoHomuueckama meopus 060-
3HauvaBa kamo ,B8ebaeHoBu cmoku” — 3a msax
He Baxku obuuauHusm 3akoH 3a mbpceHemo,
a koakomo no-ckbnu ca me, 8 moakoBa no-
npuBaekamenHu ce npeBpovwam. Koako om
Hac ca cMme npegnaseHu om uskyweHuemo ga
ce nokakem c onpegeneHa mapka aBmomo-
6un, menedoH, gpexa, eksomuuHo nbmyBaHe
UAU Hewo gpyzo, 3a koemo okoAHume we cu
nomucasm kakBa Bucoka cyma cme naamuau?
TakoBa mbpceHe Ha noka3Hocm ce ocHoBa-
Ba Ha gonyckaHemo, ue no-Bucokama ueHa
e 3Hak 3a no-Bucoko kauecmBo u no-Bucok
npecmuwk. ToBa obsacHaBa 3awo kozamo ce
uygum kakbB nogapvk ga uzbepem, 3a ga Bne-
yamauMm Hskozo, yuecmo npocmo usbupame ga
kynum Hewo no-ckvno.

CXOoAHU NMPUYNHUN OBACHABAT N UHTE-
PECA kbm m.Hap. ,cHobcku cmoku”. B cpe-
gama Ha MuHanus Bek gpyz amepukaHcku
ukoHomucm, XapBu AaubeHwauH, Hapuva
maka cmokume, koumo ca >keAaHu He 3apagu
npakmuyHocmma um, a 3apagu msaxHama psg-
kocm, ekcay3uBHocm uau kamo benez 3a npu-
Hagae>kHocm koM npecmukHa obwHocm. Tyk
nonagam Hsikou Aykco3Hu mapku uyacoBHuuu,
MogHu akcecoapu, pegku uau ckvnu npou3Be-
geHus Ha uskycmBomo.

Konkomo no-manko xopa mozam ga cu no3Bo-
Asm ga npume>kaBam nogobHu cmoku, moa-
koBa no-npuBaekamenaHu ca me. N obpamHo —
ako ueHama um nagHe u cmaHam macoB8o goc-
mbnHU, uHMepecbm koM max we ce noHuXu.

ACHO E, YE NOKA3HOTO NOTPEBAEHUE u
nokasHomo 6e3geAue umam 3a UeA ga gemoH-
cmpupam u BneuamasBam. KakBu obaue ca
goAbokume MomuBu 3ag nogobHo noBegeHue?
Tasu mema 3aHumaBa Pobopm @pank,
cbBpemeHeH amepukaHcku ukoHomucm. B
HezoBama meopus 3a ,cmamycHama uko-
HoMuka” Bogewu ca buonoz2uyHu u eBoAlo-
UUOHHU npuYuHu. Bucokusm cmamyc 8 2py-
noBama uepapxus e gaBan npegumcmBo 3a
gocmbn go xpaHa u gpyau ockbgHu pecyp-
cu, ocuzypsiBawu noBeue Bv3amokHocmu
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TopcmalH BebaeH
Thorstein Veblen

3a ouendBaHe u cv3gaBaHe Ha nokoaeHue,
cbomBemHo 3a npegaBaHe Ha 2eHume. B
mo3u peg Ha MUCAU, CbBpemMeHHOmO no-
kasHo nompebaeHue e CbWoO MexaHu3bM
3a cu2HaAu3upaHe Ha npuHagAeXHocm kbm
no-Bucok cmamyc.

ToBa o0bsAcHaBa u 3awo ygoBaemBopeHue
Hocam He moakoBa abcoalomHume HuBa Ha
goxog U hompebAeHue, a omHOCUMEAHUME.
UyBcmBame ce no-ycneau He 3apagu abco-
AlomHus pasmep Ha Hawume MamepuaAHu
BbamodkHocmu, a ako cMe 2u nogobpuau BvB
Bpememo uau B cpaBHeHue ¢ oHoBa, koemo
Buwkgame y Hawume cbcegu, npusmeAu u
6Au3ku.

ETO 3ALWLO >XEAAHUETO HU 3A KOHCY-
MALMA u npumeXaHue Ha noBeue b6aaza
pacme Bceku nom, kozamo xopama, ¢ koumo
ce cpaBHaBame, nokasBam baazocbcmosHue,
koemo e no-Bucoko om Hawemo.

Ha ¢oHa Ha me3u HabAalogeHus cmaBa scHo,
ue homo consumericus nocmaBs Ha u3nu-
maHue kaacuueckume ukoHomuuecku meo-
puu. Xopama HeBuHa2u ce pbkoBogam om
Hal-pauuoHaAHU CbobpakeHus, onmumu3u-
pauku usnoAn3BaHemo Ha o2paHuYveHu pecyp-
cu u Bceku nom npecmsmatku ouakBaHume

noA3u u ygoBaemBopeHue cnopeg pa3mepa
Ha pas3xogume u ueHama 3a mSXHOMO no-
cmuzaHe.

Om ma3su 2aegHa mouka mMozam ga 6bgam
obacHeHu Bce noBeve meHgeHuuu 8 nompebu-
menckomo noBegeHue u gake B yuacmuemo
Ha mpygoBus nasap. Pabomama e usmouHuk
Ha pecypcu, ocugypsiBawiu cmuA u cmaHgapm
Ha >kuBom - kakBo obaue cmaBa, kozamo
gemoHcmpauusima Ha cBobogHo Bpeme u He-
20Bomo nokasHo npekapBaHe ce npeBopHam
BvB Bogew, cuzHan 3a nocmuz2Ham ycnex u
cmamyc? Huma moBa He e cpeg npuvuHume
3a pacmsawus uHmepec koM guCmaHuuUOHHU
U xubpugHu popmu Ha paboma u mbpceHemo
Ha HoBu BanaHcu Mexkgy paboma u AuveH Xu-
Bom? Bce no-2onemusim uHmMepec Ha uHguBu-
gyanHume uHBecmumopu kom ¢uHaHcoBume
nasapu uma Au Bpv3ka ¢ ouakBaHemo, ue mam
goxogbm ugBa no-6vp3o, omkonkomo upes
»,mpaguuuoHHa” paboma?

EBoalouusma Ha homo consumericus npo-
muya npeg o4ume Hu, HO €gHO € ICHO — mou
cowo kamo homo sapiens Huko2a He e 0bu-
Yan ycuaeHus mpyg. AHec obaue nokasHomo
nompebAeHue u be3ageaue uszne>kgam no-no-
cmukumu om kozamo u ga 6uno 8 yoBewkama
ucmopus.
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CAATUHA
BYATAPTAOA

Na3adpPolT,
koUmo u3bupa

--------

He Bceku npogykm nonaga nog npoxkekmopume Ha Hau-2oasiMomo moprkuwe 8 Boazapusi.
B CAATMHA BYATAPIMAOA we omkpuew camo BHUMameAHo nogbpaHu naogoBe u
3eAeHuyuU, coxpaHsaBaHu npu ugeaaHu ycaoBus. C MogepHa uHdpacmpykmypa,
cepmuduyupaHu ckaagoBe u exkegHeBeH koHMpoA, nazapom 06caykBa xuaagu

mup20B8uu u npouzBogumeau exkegHeBHo.
A KOTATO KAMECTBOTO E KPUTEPUSAT - HAMA KOMITPOMMUCM.



CONSPICUOUS
CONSUMPTION

Purchasing unnecessary goods and services only to impress
others is becoming an increasingly important factor in the

global economy.

By IVAYLO NIKOLOV / Photography ARCHIVE

ummer holds an honourable place in

the family economic calendar. As it

approaches, a fierce competition in

personal spending begins. In Bulgaria,
this period kicks off with a bang with the first
seasonal spending spree — proms. Then the
consumer wave shifts to the same repeating
summer to repetitive summer rituals associ-
ated with holidays and travel. Also, during this
month, many families prepare for additional ex-
penses for their children’s education. Especially
if they’'ve chosen a prestigious (and expensive)
university.

FROM AN ECONOMIC POINT OF VIEW, SUM-
MER IS NOT JUST A SEASON, but a real cel-
ebration of spending, striving for pleasure and
demonstrating social status. This seems good
for the economy. The proof is tourism — the
realm of the consumer seeking relaxation and
enjoyment. Tourism's contribution to global
gross domestic product is estimated at around
10% in 2024, with over 350 million people em-
ployed in the sector (meaning 1 in 10 jobs
worldwide).

Tourism is an example of an industry which
emerged in response to the consumer boom.
Unlike our predecessors thousands of years
ago, today we spend time and money on goods
and services that are by no means necessary
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to satisfy basic physical needs. When did homo
sapiens become homo consumericus (a term,
used by the Canadian marketing professor Gad
Saad)?

The ‘consumer’ appeared several thousand
years ago. Up until then, people had subsist-
ed on hunting and gathering fruits, seeds and
other natural products. However, they gradu-
ally settled down, developed agriculture, and
began to raise domestic animals. This creates
conditions for the production of surpluses — the
amount of food that exceeds the needs of sur-
vival and can be stored and used for exchange.
Over time, trade and advances in transportation
and communication technologies expanded the
geographical boundaries of markets. New tech-
nologies increased production. Luxury and more
expensive goods, which were not essential, be-
came accessible not only to the aristocracy but
also to wider sections of society.

INTENSIVE CONSUMPTION AS A CULTURAL
PHENOMENON BECAME widespread at the
end of the Middle Ages in Europe as a result
of the colonial trade and increased living stand-
ards. In the 19th century in England, it was doc-
umented that more and more people allowed
themselves more beautiful, although not neces-
sarily practical, clothes, furniture and household
items. Interest in fashion is becoming increas-

ingly common. At the beginning of the last cen-
tury, a revolution took place in retail trade in
the United States. Many department stores and
large shopping centres began to be built there,
and distance shopping by mail order became in-
creasingly popular.

The world today overflows with goods and ser-
vices, the cost of which sometimes seems like
pure waste. This has attracted the curiosity of
economists. They have begun to analyse the
reasons for the growing desire to consume and
spend money, which is difficult to explain from
a rational point of view.

IN THE END OF THE 19TH CENTURY, THE
AMERICAN ECONOMIST Thorstein Veblen
publishes his famous work ‘The Theory of the
Leisure Class’ in which he describes consum-
ers’ behaviour as a competition for status and
social prestige. Veblen introduces the term
‘Conspicuous consumption’ which means to im-
press by demonstrating material wealth, power
and superiority. ‘Conspicuous leisure’ has a
similar meaning — the opportunity to spend time
on activities that are not related to work in the
traditional sense of providing a livelihood.

Such activities were once reserved only for the
nobility — hunting, lavish feasts, distant travels,
or extravagant hobbies. Another attribute of
the leisure class is the allocation of significant



funds for the maintenance of servants and un-
employed relatives.

Nowadays, the opportunities to demonstrate
wealth are diverse and more and more acces-
sible. There are many goods that the economic
theory labels as ‘Veblen goods’ — the usual law
on demand does not apply to them, because
the more expensive they are, the more attrac-
tive they become. How many of us are safe
from the temptation to show off a certain brand
of car, phone, clothing, exotic trip or something
else that will make people wonder how much
we paid for it?

This desire to show off is based on the as-
sumption that a higher price is a sign of higher
quality and greater prestige. This explains why,
when we wonder what gift to choose to im-
press someone, we often simply choose to buy
something more expensive.

SIMILAR REASONS EXPLAIN THE INTEREST
TOWARDS THE SO-CALLED ‘SNOB GOODS'.
In the middle of the last century, another Amer-
ican economist, Harvey Leibenstein, used this
term to describe goods that are desired not for
their practicality, but for their rarity, exclusiv-
ity, or as a sign of belonging to a prestigious
community. This includes some luxury watch
brands, fashion accessories, and rare or ex-
pensive works of art.

The fewer people who can afford to own such
goods, the more attractive they are. And vice
versa — if their price falls and they become
widely available, interest in them will decline.
It is clear that the conspicuous consumption
and leisure are intended to demonstrate and
impress. But what are the deeper motives be-
hind such a behaviour?

This topic is of interest to Robert Frank, a
modern American economist. In his theory of
the ‘status economy,’ biological and evolution-
ary reasons are the main drivers. High status
in the group hierarchy has given an advantage
in access to food and other scarce resources,
providing more opportunities for survival and
procreation, respectively for the transmission
of genes. In this line of thought, modern con-
spicuous consumption is also a mechanism for
signalling belonging to a higher status. This also
explains why satisfaction is not so much brought
by absolute levels of income and consumption,
but by relative ones. We feel more successful
not because of the absolute size of our material
capabilities, but if we have improved them over
time or in comparison with what we see in our
neighbours, friends, and loved ones.

THAT IS WHY OUR DESIRE TO CONSUME
AND POSSESS MORE GOODS GROWS EVE-
RY TIME the people we compare ourselves to

show a level of prosperity that is higher than
ours.

Based on these observations, it's clear that
homo consumericus is putting classic econom-
ic theories to the test. People are not always
guided by the most rational considerations, op-
timising the use of limited resources and cal-
culating the expected benefits and satisfaction
according to the amount of expenditure and
the cost of achieving them.

From this perspective, more and more trends
in consumer behaviour and even labour market
participation can be explained. Work is a source
of resources that provide lifestyle and standard
of living — but what happens when the demon-
stration of free time and its ostentatious spend-
ing become a leading indicator of success and
status? Is this not one of the reasons for the
growing interest in remote and hybrid forms of
work and the search for new balances between
work and personal life? Is the growing interest
of individual investors in financial markets relat-
ed to the expectation that income there comes
faster than through ‘traditional’ work?

The evolution of homo consumericus happens
before our eyes, but one thing is clear — just
like homo sapiens, they have never like hard
work. Today, however, conspicuous consump-
tion and leisure seem more achievable than
ever before in human history.
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IMPABO HA
IIACTHE,
IPABO

HA

lNMpe3 MmuHanama 2oguHa cmMe noxapuyuAu noumu 1.5 mpuAuoHa
eBpo 3a Aykco3Hu cmoku. Ho mo3u bu3Hec 6bp30 ce NPOMEHS

Tekem KAAMH AHTEAOB / Domozapadus iSTOCK

au-mbvkHomo Hewo, koemo moza

ga cu npegcmaBs, e ga npuBukHew

kbm Aykca", nuwe Yapau YanauH B

cBoama aBmobuozgpadus. 3a wac-
mue obaue Aykcbm ce 2puku gobpe 3a cebe
Cu - moyHo ko2amo egHo He20B0 nposiBaeHue
3anoyHe ga Hu ompb3Ba, ce nosBsBa caegBa-
womo. B peayamam uHgycmpusima 3a AykcosHu
cmoku u ycayeu ce e npeBopHana B cBpuxau-
2aHm: ako ce BapBa Ha nocaegHOMO u3gaHue
Ha Bain-Altagamma Luxury Goods Worldwide
Market Study, npe3 2024 uoBeuecmBomo e no-
XapuuAo 3a Aykc 1.48 mpuAuoHa goAapa - UAU
2ope-gony koakomo uenus BpymeH BbmpeweH
npogykm Ha BbA2apus 3a nemHaucemuHa 2ogu-
Hu. Ho Bsmovpom Ha npomsHama gyxa u 8 mesu
cekmopu: oHoBa, koemo e pabomuno uygecHo
npe3 nocaegHume gBa Beka, ceza 3anouBa ga
2ybu cuaa, u komnaHuume mpsbBa 6vp30 ga ce
npeopueHmupam kobm HoBu npogykmu u HoBu
kaHaau.

HO NPEAU OA CE 3AAbABOYNM no mema-
ma, eguH Bonpoc: kakBo mouHo e Aykc? [o-
koneHusi ukoHomucmu, mbpzaoBuu u dunocodu
ca ce npenvBaau B onumume ga gagam sicHa
geduHuuus. 3Haem, ye gHewHama gyma lux
ugBa om aamuHckus 2aa2on "luctor" - cmpems
ce, bopsa ce, copeBHoBaBam ce. Om Hezo ca ce
nosiBuau cobwecmBumenHo luxuria u 2ra2onbm
luxuio, o3HauaBawu 6e3amepeH pacmeX, nogy-
Bare uAu, npu >kuBomHu u xopa, HenopsgbyHO
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noBegeHue, npeHebpezBaHe Ha MopaAHume
Hopmu. B npogbakeHue Ha 6auso gBe xuasgo-
Aemust gymama "aykc" e umana no-ckopo Heza-
muBeH cmucvA. EgBa B8 no-HoBo Bpeme ms ce
e npeBvpHana B Hewo, 3a koemo Bcuuku meu-
maem. Ho maka u He cme cmuzHaAu go egu-
HogywHo onpegeneHue kakBo e moBa "aykc".
Hau-6Auskomo obsicHeHue, uumupaHo om noBe-
uemo mbAkoBHU peuHuuu, 2aacu: "Hewo ckono,
koemo e npusmHo ga umaw, Ho koemo He mu e
Heobxogumo".

HEOBXOAMM NAU HE, AYKCbT CTABA BCE
MO->)KEAAH. Om 6Au3o uemBopm Bek koH-
cynmaHmckama komnaHus Bain u Fondazione
Altagamma, mobpeoBckama acouuauus Ha
umanuaHckume npou3Bogumeau Ha AykcosHu
cmoku, u3zomBsm cBoemo exezogHo npoyu-
BaHe 3a mo3u cekmop. MocaegHomo u3sgaHue
nokasBa meHgeHuus kom cmabuneH pacmex.
Mpe3 2024 nazapbm Ha Aykco3Hu cmoku u yc-
Ayau BcbwHOCM MUuHUMaAHoO ce e cBun - mexgy
1 u 3% no mekywu ueHu. Ho moBa e no-ckopo
HopMaAu3auus cAeg byma B8 npeguwHume 20-
guHu, HaBakcan 3a AuweHusma om Bpememo
Ha Covid-19. [opu u ¢ mo3u MUHUMaAeH cnag
obaue, naszapbm npe3 2024 e gocma no-Bucok
om mo3u npe3 2019, nocaregHama 2oguHa npe-
gu Covid. Mpo2Ho3ume couam mou ga HagxBop-
AU 2 MPUAUOHA UAU gopu 2.5 mpuAuoHa gonapa
2oguwHo go 2030. MomeHuuarbm 3a pa3Bumue
e o2pomeH, 3awomo B caegBawume nem 2ogu-

Hu ce ouakBa ga ce nosiBsm 300 muAuoHa HoBu
nompebumenu B AykcosHus ceameHm - 8 Kumau

u gpyaage.

HO NMPEAW AA CE 3ACUAUTE OA KYMNYBA-
TE AKLUWN om mogHU Kbwu u umaauaHcku
aBmomobuaHu komnaHuu, egHO npegynpex-
geHue: AykcosHusm cekmop wie pacme, HO He
no HavyuHume, no koumo e pacmsAa goceza.
MpuAuBom noBguza Bcuuku Aogku, pasbupa
ce - moecm Bcuuku omgenHu nogcekmopu
we pacmam c yBeauueHuemo Ha kaueHm-
ckama 6a3a. Ho Hakou we pacmam no-6bp30
om gpyaume. ToBa ce omHacs go cekmopa
Ha AuyHume Bewu (6ukyma, koamemuka,
yacoBHuuu, gpexu u np.), koumo e pacmsa
cpegHo ¢ 6% 2oguwHo om 2010 Hacam - goc-
ma Hag cpegHomo. Ho Hau-Beue 3a nasapa
Ha npexkuBsBaHus. B mo3u ceameHm cpegHu-
am 2oguweH pacmexk om 2010 Hacam e Bua
9%. U we npogbaku ga yckopsBa memnomo
8 cnegBawume 2oguHu nokpal Bce no-z2one-
Musi uHmepec koM nomyBaHus u obuecmBeHu
cvobumus.

He moakoBa onmumucmuuHa e kapmuHama 8
no-kaacuyecku cekmopu kamo AykcosHume
aBmomobuAu uAu Ha nasapa 3a uskycmBo.
Tam ce HabalogaBam gBe npomuBonoAoXkHu
meHgeHuuu - B Huckus u cpegHus ceameHm
Ha nasapa uma Bugumo cBuBaHe B mbpce-
Hemo. B Hau-Bucokus cezameHm mbpceHemo
pacme Heygbp>kumo.



ABTOMOBUAUTE BCE TAKA CU OCTABAT
Hau-zonemusm ceameHm, kamo npe3 2024 um
ce nagam okoao 39% om obwume pa3xogu 3a
AykcosHu cmoku (579 mapg. eBpo). MuHana-
ma 2oguHa um e goHecAa 5% cnag, Ho moBa
e cneg HeecmecmBeHo Bucokume paBHuwa
npe3 2022 u 2023, 2oguHume Ha omvpcBa-
He om Covid-cmpeca. Ma3zapom cu ocmaBa
no-2oasm, okoakomo bewe npes 2019. N myk
no-gocmbnHUMe ceameHmu usnumBam 3a-
mpygHeHus, Hau-Beue 3apagu paskaameHa-
ma nompebumencka yBepeHocm B8 Kumal u
gpyau asuamcku nasapu. Ho B Hau-Bucokume
ceameHmu - npu mapku kamo Rolls-Royce,
Ferrari, Lamborghini - npogakbume ca no-go-
6pu omBcskoza.

Tpemusm Hau-2oAaM cekmop om ukoHOMu-
kama Ha Aykca e mo3u Ha HacmaHsBaHu-
Aama, nopacHaAn ¢ 4% Ha 2oguwHa 6asa go
242 muauapga eBpo. Hskoako alo6onumu
meHgeHuuu: 6bp3o pacme Bposam Ha m. Hap.
"MyAmuz2eHepauuoHHU" nbmyBaHus - obwu
npexuBsBaHus 3a Hakoako nokoaeHus B egHo
cemeucmBo. Bce noBeue ce nokauBa uHme-
pecbm kbm yeaHec mypu3ma u kom npexkuBs-
BaHus kamo cadapu Hanpumep. Mpogakbume
Ha Aykco3Hu kpyusu ca ckouuau ¢ 30%.

BbB BPb3KA C BYMA HA NMbTYBAHUATA
pacme u cekmopbm Ha 2ypme XpaHume u
AykcosHume pecmopaHmu (8% cnpsamo 2023).
To3u Ha ckbnume BuHa u gpyau ankoxoAHu

CBETOBEH NA3AP 3A ATYHI AYKCO3HIA BELL, MAPA. EBPO
GLOBAL MARKET FOR PERSONAL LUXURY GOODS, EUR BN
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Hanumku ocmaBa cmabuneH. 3a cmemka Ha
moBa nazapbm Ha uskycmBo ce e cBua ¢
UeAu 7%, mo3u Ha Aykco3Hu mebeAu u 063a-
BexgaHe - ¢ 2%.

Mpu AuuHumMe Bewu - omkpau Bpeme cbpuemo
Ha ukoHomukama Ha Aykca - gaHHume nokas-
Bam muHumaneH cnag. Ho kapmunama e nbcm-
pa npu omgeAHume kamezopuu. Koamemukama
pacme c 5%, gocmuzauku go 79 Muauapga
eBpo. Cowomo e nonoxkeHuemo u npu koxe-
Hume usgeaus. [obpe ce pa3BuBam ouurama
(mexkgy 3 u 5 npoueHma pacmex). Mpogaxbu-
me Ha Aykco3Hu obaekaa ca HamaneAu ¢ 2%, Ha
06yBku - ¢ 5%, Ha yacoBHuUuU - ¢ 5 go 7%.

369

Bcuuku mesu uucna ouepmaBam gocma-
mMbuHO sicHa kapmuHa: Aykcbm ce npomeHs.
Mompebumenume Beue He uckam Aykco3HU
Bewu, a AykcosHu npexkuBsBaHus. Nau noHe
Bewu, cBovp3aHu c npexXkuBaBaHus. OHe3u
komnaHuu, koumo HaBpeme Bv3acegHam masu
meHgeHuusl, Mo2am ga cheyeasm MHO20.

A Ha noyumaemume um kaueHmu Heka Ha-
NOMHUM €gHO Npu3HaHUe Ha 20AeMusi ame-
pukaHcku gusauHep Maukba Kopc. Koakomo
noBeue ocmapsBam, kaza mou, monkoBa
noBeue ocb3HaBam, ye Hau-zonemMusm Aykc
BcowHocm e Bpememo.
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THE PURSUIT
OF LUXURY

Last year, we spent almost 1.5 trillion euros on luxury goods.
But this business is changing rapidly

he saddest thing | can imagine is

getting used to luxury,” Charlie

Chaplin wrote in his autobiography.

Fortunately, luxury takes good care
of itself - just when one of its manifestations
begins to tire, the next one appears. As a
result, the luxury goods and services industry
has become a giant: if the latest edition of
the Bain-Altagamma Luxury Goods World-
wide Market Study is to be believed, in 2024,
humanity will have spent 1.48 trillion dollars
on luxury goods, or about the same as Bul-
garia's entire GDP for fifteen years. But the
wind of change is blowing in these sectors
too: what worked wonderfully for the past
two centuries is now losing its power, and the
companies must quickly orient themselves

By KALIN ANGELOV / Photography iSTOCK

towards new products and new channels.

BUT BEFORE WE DELVE INTO THE SUB-
JECT, one question: what exactly is luxury?
Generations of economists, marketers and
philosophers have stumbled in their attempts
to give a clear definition. We know that to-
day's word lux comes from the Latin verb
"luctor" - to strive, to struggle, to compete.
From it emerged the noun luxuria and the
verb luxurio, meaning immoderate growth,
swelling or, in animals and humans, disor-
derly behaviour, disregard for moral norms.
For nearly two millennia, the word "luxury"
had a rather negative meaning. Only in more
recent times has it become something we
all dream of. But we have never reached a

unanimous definition of what "luxury" is. The
closest definition, cited by most dictionaries,
is: "Something expensive that is nice to have
but not necessary."

NECESSARY OR NOT, LUXURY is becom-
ing increasingly desirable. For almost a
quarter of a century now, the consulting firm
Bain and Fondazione Altagamma, the trade
association of ltalian luxury goods manu-
facturers, have been preparing their annual
study on the sector. The latest edition shows
a trend of steady growth. In 2024, the mar-
ket for luxury goods and services as a whole
is expected to contract minimally, between
1 and 3% at current prices. But this is more
of a normalisation after the boom of previ-
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MInomeueH kpegum

B Hucka AuxBa, 6e3 ckpumu
makcu u ycaoBus

B Bbe3nnamHa umywecmBeHa
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NMA3APBT 3A AYKCO3HI CTOKW M0 CEKTOPN, 2024

LUXURY MARKET BY SECTOR, 2024
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ous years, when we tried to make up for the
deprivations of the Covid-19 era. Even with
this minimal decline, however, the market in
2024 is much higher than in 2019, the last
year before Covid. Predictions are that it will
exceed 2 trillion or even 2.5 trillion euros
by 2030. The potential for development is
huge, because in the next five years, 300
million new consumers are expected to ap-
pear in the luxury segment - in China and
elsewhere.

BEFORE YOU RUSH TO BUY SHARES in
fashion houses and ltalian carmakers, a
word of warning: the luxury sector will grow,
but not in the ways it has grown so far. A
rising tide lifts all boats, of course - that is,
all the individual sub-sectors will grow as
the customer base increases. But some will
grow faster than others. This applies to the
personal goods sector (jewelry, cosmetics,
watches, clothing, etc.), which has grown by
an average of 6% per year since 2010 - well
above average. But especially to the experi-
ence market. In this segment, the average
annual growth since 2010 has been 9%. And
it will continue to accelerate in the coming
years, along with the growing interest in trav-
el and social events.
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The picture is not so optimistic in more clas-
sic sectors such as luxury cars or the art
market. There are two opposing trends - in
the low and middle segments of the market,
there is a visible contraction in demand. In
the top segment, demand is growing unstop-
pably.

CARS REMAIN THE LARGEST SEGMENT,
accounting for around 39% of total luxury
spending in 2024 (€579 billion). Last year
saw a 5% decline, but that comes after unu-
sually high levels in 2022 and 2023, the years
of recovering from Covid-stress. The market
remains larger than it was in 2019. Here too,
the more affordable segments are struggling,
mainly due to shaky consumer confidence in
China and other Asian markets. But in the
top segments - with brands like Rolls-Royce,
Ferrari, and Lamborghini - sales are better
than ever.

The third largest sector of the luxury econ-
omy is accommodation, which grew by 4%
year-on-year to €242 billion. A few notewor-
thy trends: the number of so-called "multi-
generational" trips - shared experiences for
several generations in one family - keeps
on growing. Interest in wellness tourism and
experiences such as safaris is rising rap-

®m Astomobunu / Cars

= /lnyHu sewm / Personal goods

= HactaHasaHe / Hospitality

* Hanutku / Drinks

® [ypme / Gourmet

m Mebenu [/ Furniture

m [3kycTso / Fine art

® CamoneTu u axtu / Jets & Yachts

m Kpym3u / Cruises

idly. Sales of luxury cruises have jumped by
30%.

IN CONNECTION WITH THE TRAVEL
BOOM, the gourmet food and fine dining
sector is also growing (8% compared to
2023). Fine wines and spirits remain stable.
On the other hand, the art market has shrunk
by as much as 7%, and the market of luxury
furniture by 2%.

Personal luxury goods, which have long been the
heart of the luxury economy, show a minimal de-
cline. But the picture is mixed in individual catego-
ries. Cosmetics grew by 5%, reaching 79 billion
euros. The same is true for leather goods. Eye-
wear is developing well (between 3 and 5 per cent
growth). Sales of luxury clothing decreased by
2%, of shoes by 5%, and of watches by 5 to 7%.

All these numbers paint a clear enough pic-
ture: luxury is changing. Consumers no long-
er want luxury items, but luxury experiences.
Or at least items related to experiences.
Those companies that seize this trend in time
can gain a lot. And to their esteemed clients,
we would like to remind the confession by
the great American designer Michael Kors.
He said: The older | get, the more | realise
that the ultimate luxury is time.
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bbAIAPCKA WAEA CMEYEAIA
FTOAAMA HATPAIA HA MOVE 2025

Bbacapcka komnaHus cneveau egHa om
2onemume Hagpagu Ha MOVE 2025, Hau-
20AIMOMO MeXXgyHapogHO usnoXkeHue 3a
mexHoAo2uU B obaacmma Ha mpaHcnopma u
MobuaHocmma, npoBegeHo B AoHgoH. Cmap-
mbnom PATHEARN 6e omauueH c Al Disruptor
Award kamo komnaHusma, kosmo uma Hau-
cepuo3eH nomeHuuan ga npeobpasu cBosma
cdepa. PATHEARN paspabomBa peweHus 3a
cvbupaHe Ha 2eonokauuoHHa uHdopmauus
ype3 0bukHoBeHU nompebumeAu.

"TaxHama paboma e cBugemencmBo kak
W u exkegHeBHama HU MobuAHOCM Moz2am
ga ce cbuemasm, 3a ga cb3gagam no-
6e3onacHu, no-uHmeAu2eHmMHu 2pagoBe.
Hamame mvpneHue ga Bugum kakBo we e
cnegBawomo Hewo, koemo we usmucasm”,
3asBuxa op2aHuzamopume npu BpvuBaHemo
Ha Hazpagama. "Mucusma Hu e ga HanpaBum
nbmHama uHdopmauusi gocmbnHa, npo3pau-
Ha u noAnesHa 3a Bcuuku — om gpagckume
Baacmu, npe3 gpaxkgaHckume opezaHu3auuu,
gO MEexHOAO2UYHUMe 2u2aHmu®, 3aaBu mbp-
20Bckusm gupekmop Ha cmapmvna Hukona
XbmoB.

CvbupaHemo Ha akmyaAHU gaHHU 3a NbmHa-
ma mpexka e kalouoBo 3a mHoXkecmBo cek-
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mopu - om HaBuz2auuoHHUME NPUAOXKEHUS,
npe3 makcumempoBu u Ao2ucmuyHu komna-
Huu, go nAaHoBume omgeAu Ha MecmHume
Baacmu. To e u egHo om 2AaBHumMe npegus-
BukamencmBa no noms kem aBmoHoMHOMO
ynpaBaeHue Ha aBmomobuaume. KomnaHuu
kamo Google, Apple uau Here uHBecmu-
pam 02poMHU cyMu 3a ocbBpemeHsBaHe Ha
kapmume cu, Ho 20 ¢ uecmoma om HakoAako
cegMuuu go Meceuu u gopu 20guHu.
WNgesma Ha Pathearn e cvBcem pasauuHa:
gaHHUMe ga ce cvbupam He om Haemu
usnbAHUMEAU, a om 0bukHoBeHu nompebu-
meAu npu exkegHeBHomo um npugBukBaHe.
TpsabBa camo ga cBaaume npunokeHuemo
Ha komnaHusima u ga MoHmupame meaego-
Ha cu Ha npegHomo cmbkao Ha aBmomo-
6una. MpuaoxkeHuemo ckaHupa yauuume,

a uskycmBeHusm uHmenekm obpabomBa
gaHHume B peanHo Bpeme. B 3amsHa Ha
moBa nompebumeAume noayyaBam mouku,
koumo mMozam ga obmeHsim 3a napu UAU
pas3AuYHU Hazpagu.

MpunokeHuemo Ha PATHEARN uma Beue
Hag 50,000 cvbupauu Ha gaHHU u nokpuBa
noumu usaa EBpona, CveguHeHume wamu,
Bpasuaus, Yuau, Ap>keHmuHa, BAauskus us-
mok u ABcmpanus.

BULGARIAN IDEA WINS BIG
AWARD AT MOVE 2025

A Bulgarian company has won one of the

big awards at MOVE 2025, the largest
international exhibition for transport and
mobility technologies, held in London. Startup
PATHEARN was awarded the Al Disruptor
Award as the company with the most serious
potential to transform its field. PATHEARN
develops solutions for collecting geolocation
information through ordinary users.

"Their work is a testament to how Al and our
everyday mobility can combine to create safer,
smarter cities. We can't wait to see what they
come up with next," the organizers said at the
award ceremony. "Our mission is to make traffic
information accessible, transparent and useful
for everyone - from city authorities, through
civic organizations, to technology giants," said
the startup's commercial director Nikola Hutov.

Collecting up-to-date road network data

is key for many sectors - from navigation
applications, to taxi and logistics companies,

to local government planning departments. It

is also one of the main challenges on the road
to autonomous driving. Companies such as
Google, Apple or Here invest huge amounts

of money to update their maps, but with a
frequency of several weeks to months and even
years.

Pathearn's idea is completely different:

the data should be collected not by hired
contractors, but by ordinary users during their
daily commute. All you have to do is download
the company's app and mount your phone on
the windshield of your car. The app scans the
streets, and artificial intelligence processes the
data in real time. In return, users receive points
that can be exchanged for money or various
prizes.

PATHEARN's app already has over 50,000 data
collectors and covers almost all of Europe,

the United States, Brazil, Chile, Argentina, the
Middle East and Australia. l
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HAW-F10BPE?

E CE XINBEE

WHERE IS THE BEST PLACE TO LIVE?

B kou cmpaHu ce >kuBee Hau-gobpe? Hau-pas-
AUYHU Xopa ca ce onumBaau ga omzoBopsm
Hay4HO Ha mo3u Bonpoc - u ca npousBexkganu
mBbpge pasAuuHuU pesyamamu B 3aBucumocm
om u3noA3BaHume Memoguka u gaHHu. Ho
kamo usnomo noBeuemo nogobHU knacauuu ca
ckenmuuru kem gocmotuHcmBama Ha goprkaBu
kamo Comanus u AdzaHucmaH, u noguepmaHo
xapecBam CeBepHa EBpona.

He e uskaloueHue u Hau-ckopowHusim ma-

ko8 onum, geno Ha amepukaHckomo usgaHue
US.News. Knacauusima Quality of Life pas-
2nexkga geBem pasauuHu nokaszamenas: ueHa

Ha >kuBom, mpygoB na3sap, ukoHomuuecka
cmabuAnHocm, Nogxogawo 3a cemeucmBa, pa-
BeHcmBo B goxogume, noAumuyecka cmabua-
Hocm, cugypHocm, obwecmBeHo obpasoBaHue u
3gpaBeona3BaHe.

Cneg kamo ca au cymupaau, ekcnepmume ca
ycmaHoBuAu (BeposmHo 6e3 ocobeHa usHe-
Haga), Ye Hau-gobpama cmpaHa 3a xuBom e
HaHus. Ombau3o 1 caegBam LLBeuus u LLBetua-
pusi, no-Ha3ag ce Hape>kgam HopBezausi, KaHaga
u QuHaaHgus. Kakmo Beue cme ce gocemuau,
"npusimeH kanumam" He e cpeg pasaaexkgaHume
kpumepuu. 'epmanrus, ABcmpanus, HugepaaHgus
u HoBa 3enaaHgus nonbABam veaHama gecemka.
CoveguHeHume wamu ca egBa Ha 21-0 mscmo,
cneg Mopmyzaaus u Mimaaus. Om uzmouHoeB-
poneuckume cmpaHu ¢ Hau-npegHo kaacupaHe
e Moawa - Ha 24-o0 macmo, npeg OxkHa Kopes

u Kumau. Mpuus e 29-a. Boazapus e Ha 43-0
msicmo B knacauusma, uanpeBapBauku ¢ manko
PymoHus. 3ag Hac ocmaBam Pycus, AumBa,
KyBeum u, goHsikbge yuygBawo, CroBeHus,
CnoBakusi, AamBus, EcmoHus u Kunop. Copbus
e vak 76-a. Ha nocanegHume mpu mecma ca
AuBaH, beaapyc u YkpauHa, Ho mps6Ba ga
ombenexkum, ve kaacauusma obxBawa camo 90
gop>kaBu. , u noumu
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Which countries are the best places to
live? A variety of people have tried to
answer this question scientifically, and have
produced very different results depending
on the methodology and data used. But as
a whole, most such rankings are sceptical
of the merits of countries like Somalia and
Afghanistan, and strongly favour Northern
Europe.

The most recent such attempt, by the Amer-
ican publication US.News, is no exception.
The Quality of Life ranking considers nine
different indicators: cost of living, labour
market, economic stability, family friendli-
ness, income equality, political stability,
security, public education and healthcare.

After summing them up, the experts found
(probably without much surprise) that the
best country to live in is Denmark. Sweden
and Switzerland come closely behind, fol-
lowed by Norway, Canada and Finland. As
you may have guessed, "pleasant climate" is
not among the criteria considered. Germany,
Australia, the Netherlands and New Zealand
complete the top ten.

The United States is only in 21st place,
behind Portugal and Italy. Of the Eastern
European countries, Poland has the highest
ranking at 24th place, ahead of South Korea
and China. Greece is 29th. Bulgaria is in
43rd place in the ranking, slightly ahead of
Romania. Behind us are Russia, Lithuania,
Kuwait and, somewhat surprisingly, Slovenia,
Slovakia, Latvia, Estonia and Cyprus. Serbia
is only 76th. Lebanon, Belarus and Ukraine
are in the last three places, but it should

be noted that the ranking covers only 90
countries.

CAHKA HALQ
IIEHTEH

A SHADOW OVER
SCHENGEN

3acmapsBaHemo u cBuBaHemo Ha HaceAe-
Huemo Ha AnoHus e omgaBHa u3BecmHa
MeHgeHuUsi, HO NOCAegHUME gaHHU 3a paxk-
gaemocmma wokupaxa gopu nhecumucmu-
me. Mpe3 2024, 3a npvB nbm om Hag cmo-
Aemue, B cmpaHama ca pogeHu no-manko
om 700,000 geua. Cnagbm 8 parkgaemocm-
ma e 5.7% cnpamo 2023, a koedpuuueHmom
Ha naogoBumocm e 1.15 - Hau-Huckusm B
ucmopusima. Ako akmyanHama meHgeHuus
ce 3anasu, HaceneHuemo Ha AnoHus we ce
cmonu om cezawHume 124 MuAuoHa gywu
go egBa 87 munauoHa kbm 2070 2oguHa, u
40% om me3u 87 MuAuoOHa we ca heHcu-
OHepu.

A pessimistic joke once ran that the Euro-
pean Union would collapse the day after
Bulgaria joined it. Something similar is
about to happen to the Schengen Agree-
ment, of which Bulgaria has been a full
member only since January 1 of this year.
The club of countries that have introduced
extraordinary border controls despite the
agreement was joined in July by Poland.
Authorities in Warsaw have begun checks
on the borders with Germany and Lithuania
in response to protests and suspicions that
Germany is sending migrants to Poland.
The measure is also in response to Ger-
man border controls introduced in 2023 on
the Polish border on similar suspicions.
The Polish controls are only temporary, for
a period of 30 days, but Interior Minister
Tomasz Siemoniak said that if Germany
does not lift the checks, the Polish ones
will remain.
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@paHuus, AnoHus, BeAaukobpumaHus ca Beue MuHaAu BeAuyus.

Hau-BAusmeAaHume cmpaHu B cBema npe 2050 BeposmHo we ca cbBcem gpyau

Tekem KAAVH AHTEAOB / ®omozapacdus iSTOCK

m nbpBume gHU Ha loAu Beue e oduuuanHo:

Hamupame ce no-6Au3o BbB Bpememo go 2050,

omkoakomo go 2000 2oguHa. 3a oHe3u om Hac,

pogeHu npe3 mMuHanus Bek, moBa ocv3HaBaHe
MoXe ga npo3Byuu Aeko wokupauwio.

2000 FOANHA H CE CTPYBA TOAKOBA BAU3KA. Ho
ako ce 3amucAaum kakoB 6e cBembm mozaBa, usAu3a,
ye mexgyBpemeHHo e usmekaa usaa enoxa. lMpes 2000
2oguHa 11 cenmemBpu u BoUHama cpewly mepopu3mMa
menbpBa npegcmosxa; u3paeAuu U NaAeCmuHUU npe2o-
Bapsixa 3a okoHuameneH mup B Kemn [euBug; Caggam
ynpaBaaBawe B8 Vpak, Kagadu - 8 Aubus, Cupus 6e cma-
buaHa gopkaBa; Kumau 6e egBa wecmama Hau-2oAdva
ukoHomMuka B cBema; Pycus 6e cblozHuk Ha 3anaga, egBa
usbezHa daauma, a MymuH 3a npuB nbm 6e usbpaH 3a
npe3ugeHm. Ha BvAzapus U npegcmoewe ga uyaka owe
MpU 20gUHU, NPegu ga NoAy4u oduuuasHa gama 3a YAeH-
cmBo B EBponeuckus covlo3, u ueau 7 go camomo YAeH-
cmBo. CpegHama pabomHa 3anAama cnopeg HCW 6e
238 AeBa, 10.2 nbmu no-Hucka, omkoakomo npe3 mapm
2025. Ho nbk owe umaxme NPUAUYEH HAUUOHAAEH ombop
no ¢pym6oA. Nokia Brageewe cBema, Google bewe camo
Ha 20guHa, Facebook u Youtube owe He cowecmByBaxa.
Bcuuku meau npunomHsHUs mpsbBa ga Hu nogckakam,
ue B Bce no-yckopsBawus memnomo cvBpemeHeH cBam
uemBopm Bek e HaucmuHa MHO20 gbAb2 nepuog. Mozu
Bepa Hskoza kasBawe: mpygHO ce npaBsm npoz2Ho3u,

ocobeHo 3a bvgewemo. ToBa Baxku B ocobeHa cmeneH
3a onumume ga npegBugum kakvB we e cBembm caeg
owe yemBbpm Bek. Ho noHe Hakou meHgeHuuu ca scHu:
kak ce pa3BuBam ukoHomukume, koumo cmpaHu uHBec-
mupam Hau-MHo20 B 3HaHus u mexHoAoz2uu, u kou - B om-
bpaHa u BvopbkeHa mow,. Ha masu ocHoBa Mo>kem noHe
ga ce onumame ga npegnonoXum kou we ca cBemoBHu-
me cynepuAu npe3 2050 2oguHa.

NKOHOMMKATA, FAYMAKO! Mo Bcska Beposmuocm
cnegBawusm yemBbpm Bek kpue noHe egHa ukoHoMuue-
cka kpusa om 2nobaneH Mawab - Hava HukakBu npuyuHu
ga cmamawme, ye uukauuHama npupoga Ha ukoHomukama
e ommpsa. Ho kakBumo u cbmpeceHus ga npegcmosm,
02pOMHOMO  MHO3uHCMBo ukoHomucmu npegBukgam
cBemoBHama ukoHomMuka ga pacme u kom 2050 2oguHa
ga e Ha npakmuka gBoUHO no-2onsma, omkoAkomo gHec
(usnpeBapBauku 3HauumenHo HapacmBaHemo Ha cBe-
moBHomo HaceneHue). Ho mo3u pacmexk we e conpoBo-
geH u ¢ pagukanHa cmsHa Ha kapayaa. lNpe3s 2000 2ogu-
Ha nemme Hau-2onemu ukoHomuku B cBema 6saxa CALLL,
AnoHus, M'epmaHus, Beaukobpumarus u QpaHuus. Mpes
2050, ako ce BsapBa Ha npozHo3ume Ha PwC, om mesu
knacuuecku ukoHomuuecku cuau camo CALL| we e B uen-
Hama nemopka, u mo He Ha Bvpxa. lepmaHus, AnoHus
u BeaukobpumaHus ¢ mbka we 3anasBam msacmo 8 Ton
10, QpaHuus we usnagHe gopu ommam. TexHume Mecma
we bvbgam 3aemu om gHewHume pa3BuBawu ce ukoHo-






. Kumau we uamecmu amepukaHuume om
mpoHa. MHgus, NHgoHesus u Bpasuaus we no-
nbAHAM yeAHama nemuua. Pycus u Mekcuko
we ca B Ton 10. Owe no-cvwecmBeH ckok we
HanpaBsm ukoHomuku, koumo gHec psgko ca
BvB ¢okyca Ha BHumaHuemo, kamo BuemHawm,
Q®uaunuHume uau Huzepus. Emo nem gop>kaBu,
yusimo pons 8 cBemoBHumMe gena we ce yBenu-
yu 3HauumeHo go 2050 zoguHa.

KUTAIN HABUPA CKOPOCT. MHo3uHa u gHec
coyam Kumau kamo Bmopama cBemoBHa cy-
nepcuna caeg CALL. A kumalckama ukoHo-
Muka e Hau-zonsmama B cBema, ako s uamep-
Bame cnopeg napumema Ha nokynameaHama
cnocobHocm (PPP). ToBa e yguBumeaHo 3a
cmpaHa, B8 kosmo npe3 1990 2oguHa Hag 66%
om HaceaeHuemo >kuBeexa nog npaza Ha ab-
conlomHama 6egHocm om 1.9 gonapa Ha geH
(gHec Hau-begHume ca no-manko om 0.1% om
HaceAeHuemo). Ho cnopeg MHO3uHa ukoHOMU-
cmu, Kumau egBa Habupa ckopocm. Baazonpu-
fsmHama busHec cpega, 02poMHusim BbmpeuweH
nasap U, He Ha NOCAegHO Msicmo, BHywumea-
Hume u gobpe npeueHeHu uHBecmuuuu B 06-
pasoBaHue u HoBu mexHoAo2uu obewaBam ga
yckopsm pacmexka B caegBawume 20guHu.
PwC ouakBa BpymHusm BbmpeweH npogykm
(PPP) ga gocmuzHe 58.5 mpuauoHa wamcku
goaapa go 2050 2oguHa - uyBcmBumeaHo Hag
amepukaHckus. B cowomo Bpeme Baacmume 8
MNekuH npogbrkaBam MemoguuHo ga yBeauua-
Bam BoeHHama cu cuaa - uHcmumymovm SIPRI
npozHo3upa, Ye pasxogume 3a ombpaHa we ca
Hag 500 munuapga gonapa 2oguwHo kom 2050
(npu okono 290 mApg. gHec). A uHgekcom 3a
2n0banHu uHoBauuu Ha WIPO Hapexkga Kumal
Ha 12-0 macmo B8 cBema kamo mexHoAO2UYHU
BvamorkHocmu.

NHAWA: CbBY>XOAHETO HA TUrAHTA.
MpozHo3ume 3a 02poMHUs homeHuuan Ha WH-
gusi ce npaBam owe om 50-me 20guHu - u Hakak
cu go momeHma Bce He ce cbogBam. Ho npes
cAaegBawume gecemuaemus cnAWUSAM 2u2aHm
BeposimHo we ce npobygu. MHguuuume Beue
usnpeBapuxa kumaluume kamo Hau-mMHO20-
AlogHama gop>kaBa Ha naaHemama. po2Ho3u-
me ca 3a cpegeH 2oguweH pbcm Ha BBl om
nopsgoka Ha 5% B caegBawus uemBopm Bek,
koemo npe3 2050 6u npeBvpHano MHgus BvB
Bmopama Hau-2onsma ukoHomuka, gopu npeg
CALL. PWC npegBuwkga bpymHusam npogykm ga
e Hag 44.1 mpuAuoHa goAapa, U34uCAEeH cnopeg
PPP. Pasxogume 3a ombpaHa cnopeg SIPRI we
ckouam om cezawHume okono 85 muAuapga
goaapa go 138.6 muauapga. WIPO Hape>kga /H-
gus Ha 40-0 macmo B cBema no MexHOAO2UYHO
pa3Bumue.

BPA3UAUA, CUAATA HA IOlA. Hau-2onavama
gopkaBa B lOkHa Amepuka omgaBHa Beue e
cenckocmonaHcka cynepcuaa, a ocBeH moBa
uma uskalouumeAHu npupogHu BozamcmBa.

42 | THE INFLIGHT MAGAZINE

your complimentary copy

HAM-FOAEMUNTE NKOHOMUKI B CBETA
THE WORLD'S LARGEST ECONOMIES

1960 1980

CALL/ US CALL/ US

CCCP /USSR CCCP / USSR

(P / West Germany AAnoHus / Japan
Beaukobpumanus / UK (P / West Germany
(Dpatuus / France (panuus / France

Kumaii / China Beaukobpumanus / UK

ToBa Hau-nocAe 3anouHa ga gaBa omparkeHue
npe3 nopBume gBe gecemunemus Ha HoBus
Bek, omkalouBauku BneuamasBaw, ukoHomuue-
cku pacmexk u cv3gaBalku coaugHa cpegHa
kaaca. AceH npusHak 3a 3abozamaBaHemo Ha
bpasuauume e psasko 3abaBeHusm memn Ha
yBeauuaBaHe Ha HaceneHuemo. Cnopeg akmy-
aAHUMe Npo2HO3U MO we gocmuzHe nuka cu
okono 2041 zoguHa u caneg moBa we 3anouHe
ga cnaga. PWC ouakBa 6pymHusm npogykm
kom 2050 2oguHa ga e 7.5 mpuauoHa goaapa
(PPP). Pasxogume 3a ombpaHa, koumo npes
2022 baxa 20 muauapga goaapa, go 2050 we
ce yBeauuam go 50 muauapga, u cmpaHama we
Cu ocmaHe Hau-Mozbwama BbB BoeHHO omHo-
weHue He camo B pezuoHa cu, Ho u B lokHomo
noAykbAbo kamo usgao. WIPO oueHsBa mexHo-
AO2UYHO pa3Bumue Ha 49-0 mscmo B cBema.

NHAOHE3NA - APYIrOTO AULIE HA UICAAMA.
Hau-mHozonlogHama mlocloamvaHcka gbprkaBa 8
cBema - u yemBovpma u306wo No pasvep Ha
HaceneHuemo - Beue e ¢ Hal-2onsmama uko-
Homuka B lOzouzmouHa Asus. lMpe3 caegBawus
uemBopm Bek msa we npogorku ga pacme cove
cmabuaHu memnoBe, gocmuzauku npe3 2050
go BBIT om 10.5 mpuAuoHa goAapa, usuucae-
HO cnopeg hapumema Ha nokynameAHama

2000 2025

CALL/ US CALL/US

AnoHuA / Japan Kumaii / China
l'epmanus / Germany l'epmanus / Germany
BeaukobpumaHus / UK Hgus / India
(OpaHuus / France AinoHus / Japan

Kumaii / China Beaukobpumanus / UK

cnocobHocm. Pasxogume 3a ombpaHa we ce
ygBosm go Hag 16 muAuapga goaapa, NnpozHo-
3upa SIPRI. B MomeHma kamo mexHOAO2UYHO
pa3Bumue NHgoHe3us ce HapeXkga 61-Ba B cBe-
ma. Hanpegokom Ha VlHgoHe3us moxXke ga uma
6AazonpusmHo BausiHue Bopxy ucasmckus cBsm
kamo usno, HacbpuaBauku no-ymepeHu dopmu
om mesu, nponazaHgupaHu Ha Apabckusi noay-
ocmpoB.

NPOMULWUAEHUAT Bb3XO0A4 HA MEKCUKO.
Ako npozHo3ume ce cbbgHam, go 2050 Mek-
cuko we e cegmama Hal-2onama ukoHomuka
8 cBema - nosuuus, kosmo ceza ce naga Ha
@paHuus. Havanomo Ha mosu Bbaxog Beue
cmaHa ¢akm B nocaegHume 20QguHU, pe3yA-
mam Ha gbA2o2oguwHus ¢okyc Bbpxy npous-
BogcmBomo u u3Hoca Ha npoMuwAeHuU cmoku.
B caegBawume gecemuaemus HaceAeHUemo
we nopacHe om gHewHume 132 MuAuoHa gywu
go 6Au30 150 munuoHa. PwC npegBukga 6.87
mpuAuoHa goaapa BBI1 (PPP) kbm 2050 2ogu-
Ha. BoeHHume pa3xogu we HapacHam go 13.2
MuAuapga goaapa 2oguwHo. Mekcuko obaue
mpsi6Ba owe manko ga HaBakca uzocmaBaHe-
mo cu B mexHono2uume - cmpaHama Beue ce
npugBuku okono 30 mecma Hazope, HO cu oc-
maBa 58-a B8 cBema.
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THE NEW

SUPERPOWERS

France, Japan, and Great Britain are already past greatness.
The most influential countries in the world in 2050 will

probably be completely different

By KALIN ANGELOV / Photography iSTOCK, RHEINMETALL

ince the first days of July, it has been

official: we are closer to 2050 than to

the year 2000. For all of us born in

the last century, this realisation may
sound a little shocking.

THE YEAR 2000 SEEM S SO CLOSE to us. But
if we think about what the world was like then, it
turns out that in the meantime, an entire era has
passed. In 2000, September 11 and the war on
terrorism were still to come; Israelis and Pales-
tinians were negotiating a final peace at Camp
David; Saddam ruled in Iraq, Gaddafi in Libya,
Syria was a stable state; China was only the
sixth largest economy in the world; Russia was
an ally of the West, barely avoided bankruptcy,
and Putin was just elected president for the first
time. Bulgaria had to wait another three years
before receiving official data on membership in
the low union, and a whole 7 until membership
itself. According to the NSI, the average salary
was BGN 238, 10.2 times lower than in March
2025. But we still had a decent national football
team. Nokia ruled the world, Google was only
a year old, Facebook and Youtube did not yet
exist.

ALL THESE REMINDERS SHOULD TELL US
that in the increasingly accelerating pace of the
modern world, a quarter of a century is indeed
a very long period. Yogi Berra once said: It is
difficult to make predictions, especially for the
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future. This is particularly true for attempts to
predict what the world will be like in another
quarter of a century. But at least some trends
are clear: how economies develop, which coun-
tries invest the most in knowledge and technol-
ogy, and which in defence and armed forces.
On this basis, we can at least try to guess who
the world's superpowers will be in 2050.

THE ECONOMY, STUPID! In all likelihood, the
upcoming quarter of a century is hiding at least
one global economic crisis - there is no reason
to think that the cyclical nature of the economy
has died down. But whatever the shocks ahead,
the vast majority of economists expect the world
economy to grow and by 2050 be practically
twice as large as it is today (significantly out-
pacing the growth of the world population). This
growth, however, will also be accompanied by a
radical changing of the guard. In 2000, the five
largest economies in the world were the USA,
Japan, Germany, Great Britain and France. In
2050, if we are to believe the forecasts of PwC,
of these classic economic powers, only the USA
will be in the top five - but not at the top. Germa-
ny, Japan and the UK will barely hold onto their
place in the Top 10, France will fall even further.
Their places will be filled by today’s emerging
economies. China will displace the Americans
from the throne. India, Indonesia and Brazil will
round out the top five. Russia and Mexico will
be in the Top 10. An even bigger jump awaits

economies that are rarely in the spotlight today,
such as Vietnam, the Philippines or Nigeria.

CHINA IS GAINING SPEED. Many already con-
sider China to be the world’s second superpower
after the US. China’s economy is the largest in
the world, if we measure it by purchasing power
parity (PPP). This is astonishing for a coun-
try where in 1990, over 66% of the population
lived below the absolute poverty line of $1.90
a day (today, the poorest are less than 0.1% of
the population). But according to many econo-
mists, China is barely gaining speed. A favour-
able business environment, a huge domestic
market, and, last but not least, impressive and
well-judged investments in education and new
technologies promise to accelerate growth in
the coming years. PwC expects Gross Domestic
Product (PPP) to reach 58.5 trillion US dollars
by 2050, significantly higher than the US. At the
same time, the authorities in Beijing continue to
methodically increase their military power - the
SIPRI institute predicts that defence spending
will exceed 500 billion dollars per year by 2050
(up from about 290 billion today). And the WIPO
Global Innovation Index ranks China 12th in the
world in terms of technological capabilities.

INDIA: THE AWAKENING OF A GIANT. Predic-
tions of India's enormous potential have been
made since the 1950s, and somehow they still
haven't come true. But in the coming decades,



the sleeping giant is likely to wake up. Indians
have already overtaken the Chinese as the most
populous country on the planet. Forecasts call
for average annual GDP growth of around 5%
over the next quarter century, which would make
India the second largest economy by 2050, even
ahead of the United States. PwC predicts the
Gross domestic product to be over $44.1 ftril-
lion, calculated according to the PPP. Defence
spending, according to SIPRI, will jump from the
current $85 billion to $138.6 billion. WIPO ranks
India 40th in the world in technological develop-
ment.

BRAZIL, THE POWER OF THE SOUTH. South
America’s largest country has long been an agri-
cultural superpower, and it also has exceptional
natural resources. This has finally begun to pay
off in the first two decades of the new century,
unleashing impressive economic growth and
creating a solid middle class. A clear sign of the
Brazilians’ wealth is the sharply slowing rate of
population growth. According to current fore-
casts, it will peak around 2041 and then begin to
decline. PwC expects gross domestic product to
be $7.5 trillion (PPP) by 2050. Defence spend-
ing, which was $20 billion in 2022, will increase
to $50 billion by 2050, and the country will re-
main the most powerful militarily not only in its
region but also in the southern hemisphere as
a whole. WIPO rates technological development
at 49th place in the world.

INDONESIA - THE OTHER FACE OF ISLAM.
The world’s most populous Muslim country
— and the fourth most populous in general
— already has the largest economy in South-
east Asia. It will continue to grow steadily
over the next quarter century, reaching a
GDP of $10.5 trillion in purchasing power
parity terms by 2050. Defence spending
will double to more than $16 billion, SIPRI
predicts. Indonesia currently ranks 61st in
the world in terms of technological devel-
opment. Indonesia’s progress could have a
positive impact on the wider Islamic world,
encouraging more moderate forms of Islam
than those promoted in the Arabian Penin-
sula.

MEXICO’S INDUSTRIAL RISE. If forecasts are
correct, Mexico will be the world’s seventh-
largest economy by 2050, a position currently
held by France. The beginnings of this rise have
already been set in recent years, the result of a
long-standing focus on the production and ex-
port of manufactured goods. In the coming dec-
ades, the population will grow from today's 132
million people to nearly 150 million. PwC pre-
dicts $6.87 trillion in GDP (PPP) by 2050. Mili-
tary spending will increase to $13.2 billion per
year. However, Mexico still has some catching
up to do in technology - the country has already
moved up about 30 places, but remains 58th in
the world.
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Ipe/iara HOBUTE CU €KCIIEPTHU KOHCYJITAHTCKU
YCIyTu, KOUTO MOraT Jia ImoAIIOMOrHaT 6usHeca Bu B CIICTHUTEC 00-
JIaCTH:

— IOATOTOBKA Ha
JOKYMEHTaLUs 32 ChOTBETCTBUE C H3UCKBAHUATA HA
3MHUII (3akoH 3a MEpKHTE Cpelly H3IUPAHETO Ha MapH)
U CBBP3aHUTE C HETO HOPMATHBHHU aKTOBE, KaKTO H
00yueHHs 32 aHTAKHPAHUS [IEPCOHAL.

HMsroresHero Ha BbTpelIHUTE Npasuia no 3SMUII n
JIpyTUTe JOKYMEHTH ca Ha 1ieHa ot 500 no 800 .

6e3 IZIC, a npu M3roTBSHETO M HA OLICHKA HA PHCKA
nenure 3arnousat ot 700 yiB. 6e3 IJIC u ce onpenenst
Cb0OPA3HO CIIOXKHOCTTA U JKEIAHOTO BpeMe 3a
U3IIbIHCHUE.

Hapen ¢ ToBa BU npeyiarame oHJIaitH 00y4eHust Ha
nepconana Ha nena ot 200 nB. 6e3 JJIC npu yuyacrtue B
[IPE/IBAPUTEIHO OOSBEHHM JIaTH 3a IPYIOBO 00yueHue,

a IPY Hy’KJa OT HHIAMBHIYaJIHH ¥ BETPELIHOGUPMEHH
00ydeHHs IeHAaTa € I10 IOrOBapsIHe.

(Environmental, social and corporate
governance — OKOJIHA CPeZia, COLUAIHH BBIPOCU U
yIpaBJeHue).
B Tasu Hacoka BH mpejyiaraMe KOHCYJITaluu
1 pa3paboTBaHe Ha MOJIUTHKY 33 YCTOHIUBO
KOPIIOPATUBHO U COLUAIIHO YIIPABICHHUE, KOUTO
OTroBapsIT Ha ChBPEMEHHUTE H3UCKBAHUS 3a
IIPO3PavHOCT, €THKA U COIMAIHA OTTOBOPHOCT.
ITbnHUAT maKeT JOKYMEHTH, KOUTO Ipeuiarame,
MHIMBHIYIN3UPAaHH CbOOPA3HO BCEKH KIIMEHT, MOXKE
Ila pasriieare TyK.
HsroTBeHara JoKyMeHTalMs [IOKPUBA JBaTa
CErMEeHTa Ha yCTOWYMBOCTTA — COLUAIHO YIIPaBICHHE
Y KOPIIOPATHBHO YIIPaBJICHUE, KaTO [IEHaTa Ha
JIOKyMEHTHUTE OT Bceku cermeHT e ot 1500 1B. 6e3 JAJIC,
a IIpH 3aKyIlyBaHETO U Ha JiBara lieHaTa e oT 2700 nB.
6e3 IJIC u ce onpezens cho0pa3HO OCHIIECTBSIBaHATA
JeiHOCT, CTPYKTypaTa Ha OpraHu3alysiTa i HaIu4HaTa
BBTpenIHOGHUPMEHa JoKyMeHTalus. [1pn Heo6XoaumMocT
MOJKE J1a C€ U3TOTBAT CIIeNU(PUINPAHY OTICIHHU HIH
rpyna A0KyMEHTH, KaTo B TE3H CIIy4au LCHATA € 110
JIOroBapsiHe.
T'opeomnucanuTe yciryru JombIBaT U gocera
npemnaranure ot AIINC yciayru o cbOTBETCTBUE B
CJICTHUTE HAIlPaBJICHHUS:

— IepcoHau-
3upaHy 00y4CHHS U KOHCYJITALUN, CBbP3aHH C IIPHIIa-
raHeto Ha OOLIMS PEerIaMEeHT OTHOCHO 3alLUTaTa Ha
JTAHHUTE, BKJIFOYUTEIIHO OATOTOBKA HAa HEOOXOAUMAaTa
JIOKyMEHTALMs ¥ aanTUpaHe Ha BbTPEIIHUTE IPOLC/Y-
PH KBbM U3HCKBAaHHUSTA HA PEryJIalUsiTa.

— M3TOTBSIHE HA BBTPEIIHH [IPaBUIIA,
HPOLEAYPU U OOYUEHHUS 32 OPTaHU3aLUUTE, KOUTO TPsiO-
Ba JIa OCUTYPAT e(pEKTHBCH MEXaHU3bM 3a IPHEMAHE
00padoTKa Ha CUTHAJIM 32 HAPYIICHUSI.

pa3paboTBaHe
Ha MOJINTHKY M MIPOLICYPH 32 YKPEIBaHE Ha
AQHTUKOPYMIUNOHHNTE MEXaHU3MH B IyOIMYHUS CEKTOP U
Ou3Heca, B ChOTBETCTBHE C HALIMOHAIHATA CTPATErus 3a
60pba ¢ KOpyIIHATa i MEKIYHAPOJHHUTE CTAHAAPTH.

3a 1oMbIHMTETHA HUHPOPMALIUS OTHOCHO €KCIIEPTHUTE
yeryru Ha AIIMC, BikTe Ha Www.apis.bg.

Moskete na ce cBbprkeTe ¢ Hac Ha Tei.: 02/980 48 27,
02/923 98 00, nu e-mail: office@apis.bg™



HA TPEHIFIS
IIPEBOA

MpaH u 3anagom ca »kepmBa Ha noumu egHakBa

nopeguua om 2pewHu npeueHku

Tekecm BOVIKO BACUAEB / Qomozapadus iISTOCK

a npeBegew o3HauaBa ga pasbepeu.

A wom cu npeBen u pasbpan, 3Hauu

Moxkew ga geucmBaw. Mocae u ga no-
eguuw.

Emo 3awio npobaemume ugBam nbpBo om Aowust
npeBog. Mpe3 1859 Egyapg Puugkepang npeBen
,Pybasm“ Ha Beaukus mamemamuk u acmpoHoMm
Owmap Xasm om [epcus, gHeweH WpaH, u 3ana-
gbm ce npexaacHan no HezoBume cmuxoBe 3a
BuHo u menaHxoAus. Ho kot ga mu kaxke, ue BuHo-
mo BcobwHocm e Memagdopa Ha gywama? Kakmo
Mu obbpHa BHUMaHUe eguH upaHeu, gopu asmo-
Aax XomeUHu e Bb3nsa BuHomo, Bce B8 mo3u cmu-
CbA. Mo-kvcHo yyeHume wie HanpaBsm no-moyHu
npeBogu u gaXke we ce ycoMHAmM, ue Hakou om
cmuxoBeme Bbobwe ca nucaHu om Xasm.
Moxkem Au mozaBa ga kakewm, ue gHec 3ana-
gbm nosHaBa VpaH no-gobpe? Ako ce Baaegame
B 6auskama ucmopus, we omkpuem npegumHo
2pewku.

HAMNPUMEP, NPE3 1953 LIPY CBAAU C NPE-
BPAT gemokpamuuHo u3bpaHus upaHcku npe-
Muep Moxamag Mocagvk, 3awomo 6e HauuoHa-
AU3UpaA u3zpageHama om GpumaHuu nempoAHa
uHgycmpusi. LLlaxem Moxamag Pesa MaxaaBu ce
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BbpHa Ha Baacm, pazgeAu nempoAa ¢ bpumaHuu-
me, Ho 3a2ybu nogkpenama Ha HaceAneHUemo.

M kozamo npe3 1979 mou Ha cBou peg bewe cBa-
AeH om Wcasmckama peBoalouuss Ha XomeuHu,
3anagom usmbpBa He camo Hedma. VpaH, uuemo
HaceAeHue xapecBawe 3anagHume ueHHocmu —a
»keHume cAaywaxa pok u Hocexa kvcu noau, cma-
Ha Hau-2onemusim Bpaz Ha Amepuka. Ffocmume Ha
mexepaHckume xomeAu nbk mpsi6Bawe ga Mu-
HaBam npes usmpuBanka ¢ obpas Ha akmyanHus
amepukaHcku npesugeHm.

TOBA HE MOMPEYN HA 3AMNAQA ga Hanpa-
Bu cnegBawus cu zpeweH xog. Boopwku Vpak
Ha Caggam XloceuH u 20 Hacopuu ga BoloBa c
upaHckume MoAAu. Hag MuAuoH Bsxa skepmBume.
MpaH e2nomHa Bouagyx. Ho Caggam cu Bvobpasu,
ye Bcuuko my e no3BoaeHo, amakyBa cobcmBe-
Hume cu klopgu, BbBege >kecmoka gukmamypa u
Hakpas npeB3e KyBeum. B kpatHa cmemka, CALL|
mps6Bawe ga BoloBam u ¢ Hezo.

MpemaxBaHemo Ha Caggam cv3gage cmpameau-
uecku Bakyym B Bauskus usmok, om koumo uspac-
Ha Wcasmcka gopxkaBa — u emo mu HoBa BouHa. B
H6umkama cpeuwly grkuxagucmume pewumeaHama
nomouw, 3a 3anaga gouge om ... Vpas u He2oBu-
me npokcuma. OcHoBeH 2epou ce okasa wedbm

Ha BvoHwHOmMO pasy3HaBaHe Ha WpaHckama Pe-
nybaukaHcka 2Bapgus (bpuzagume ,Kygc“), ma-
AaHmAuBusm cmpamez Kacem CyaetmaHu.

MNOCAEABA HOBO 3ABbPTAHE HA KOAEAO-
TO. To cu e umnepcku mogen om nammuBeka:
Bukgaw onacHocm. HaceckBaw cpewy Hes Hs-
kou gpye. YensBaw. Ho oH3u, kolmo mu e nomoz-
HaA, ce 3acunBa — u Ha cBou peg ce e npeBpbwa
B8 onacHocm. Tpsab6Ba ga ce cnpaBaw u ¢ Hezo.
Taka, Ha 3 sHyapu 2020, Amepuka ybu 2eH. Cy-
AeUMaHU C NPEUU3HO HacoYeH ygap Ha Aemuuie-
mo B Bbazgag. 3anoBegma gage npe3ugeHmbm
[oxang Tpomn.

CALL umam u cBou BompewHu guaemu. [emokpa-
mume pasbupam noBeue VpaH, penybaukaHuume
— Caygumcka Apabus. Bapak Ofawma ckalouu
agpeHama cgenka ¢ TexepaH, nocae Tpbmn ce
omkasza om Hes. U gHec, kozamo Amepuka usbpa
ga ygapu figpeHume uHcmanauuu Ha upaHckus
pexkum, penybaukaHckama agmuHucmpauus no-
Moz2Ha He camo Ha W3paen, Ho u Ha mlocloamaH-
ckume koHkypeHmu Ha TexepaH: npuHu, Moxameg
6uH CaamaH om Caygumcka Apabus u HezoBume
npusmeau om ObeguHeHume apabcku emup-
cmBa. Kol obave e gHewHusm coloHuk, kozomo
Amepuka mpsb6Ba ga ycmupsBa ympe? CaavaH?




Bensmun Hemansxy? W Hau-BakHusm Bobnpoc:
YHUWOXEH AU € HaucmuHa NOMeHuuaAbm Ha
WpaH ga cvagaBa amomHu 6ombu? Wau goceza
2negaxme camo yBepmlopama?

HO AKO 3ANAADLT IMPELUN, mo cmpameauve-
ckume npeueHku Ha WpaH ca yucma kamacmpo-
da. Om 1979 masu cmpaHa e umana camo gBa-
Ma BobpxoBHU Augepu — asmoaacume XomeuHU u
Xameneu. Mpe3 1989 Anu XameHel, koimo gHec
e Ha 86, noe Bhacmma ¢ mpu cmpameauyecku
UEAU: NbAeH, ucaasmucmku koHmpoa Bopxy Hace-
AeHuemo, amomHa 6omba u gomuHauus 8 Baus-
kus usmok cbc cucmema om npokcuma. I mpume
ueAu yXk ce ocowecmBuxa, npegu ga ce cpymsm
HanbAHO.

MHec upaHuume ca 90 MuAuoHa, a camo npegu
gecemunemue bBsxa 80. MoBeuemo ca gobpe
obpaszoBaHu, nposanagHu, noumu noAoBuHama
Hamam HaBopweHu 25 2oguHu. BguzHaxa ce cpe-
wy pexkuma Ha gBa nbmu — npe3 2010 u npe3
2017-18. HemaHsixy kaza BegHoXk, ue Apabckama
npoAem e 3anouHana ... 8 Heapabcku, nepcuticku
WpaH. A keHckume ByHmoBe owie He ca nomywe-
HU HanbAHO. [Jaau uspaeackume u amepukaHcku-
me amaku we kamaausupam HegoBoacmBomo
UAU We 20 nomywam, e gobvp Bvbnpoc. Ho MoAau-

me Beue Hukoza Hama ga koHmpoAupam cbpuama
u ymoBeme Ha xopama.

MAKAP 1 HEACHA, CbAABATA HA AOPEHATA
BOMBA cvuwo e comHUMEAHa. [1a, HUWO He npe-
yu Ha WpaH ga s goBopwu B Hakos cBpbxcekpem-
Ha nokauus. Ho ommyk Hamamvk ms e Aeaumum-
Ha uen Ha BawuHzmoH u TeA-ABuB.
Hau-gpaHguoseH npoBaa npembpns obave upaH-
ckomo BAusHue, basupaHo Bopxy nepcuuckama
kyamypa u wuumckus ucasm — maauuHcmBeHo,
HO knlouoBO peAu2uo3HO meueHue, 0CHOBaHo Ha
BspBaHemo, ye HacAaegHuk Ha npopoka Moxameg
€ He2oBusim naemeHHUK AAu, a He ABy Bakop, kak-
mo cMsmam cyHumume.

Taka TexepaH nocmuzHa pewaBawo BausHue
Bbpxy noHe uemupu 6AU3KOU3MOUHU gbpkaBu
¢ wuumcko HaceneHue — Cupus, AuBaH, Vpak
u MemeH. Onuma ga pasbyHmyBa wuumckomo
MHo3uHcmBo B BaxpeuH, HO He ycns. Bausewe Ha
wuumume B Caygumcka Apabus (10-15%), kom-
dopmHo pasnonokeHU BAU30 go nempoAHUMeE
nonema. Pa3byHmyBa u Bvopwku UemeHckume
xymu. Moggepkawe 6ausku omHoweHus ¢ klopg-
ckus knaH TanabaHu 8 Mpak u ¢ xpucmusHcka
ApmeHus. B Lienmpaata A3sus upaHuu ca magxku-
kume; upaHcku caegu uma B8 Y3bekucmaH u Asep-

6augkaH. Hau-manko mpu caaBsHcku gopxkaBu
(MoAwa, XopBamusi u Boazapus) umam meopuu
3a upaHckus npousxog Ha gpeBHUMe cu eaumu.

TE3U MPEXWN BAXA PA3BUTN OT U3PAEA
u cyHumume, ¢ nomow, om 3anaga. Hau-2onam
pasegpom npemopna aaayumckuam (6Ausbk go
wuusma) pekum Ha Bawap Acag 8 Cupus u op-
2aHusauusma Xusbyana 8 MpaH. Xymume ouwie ce
gop>kam, HO uMm e BgugHam mepHukbm.

Ho ganu c pexkuma B VpaH e cBbpweHo? U Bobs-
MOXKHO AU € He2080mo amMBUUUO3HO U manaHm-
AUBo HaceneHue ga Bbapogu Beaukama nepcul-
cka uuBuauzauus Ha gemokpamuuHa ocHoBa?
[a usnon3Ba Hepma u 2asa 3a npocnepumem u
wacmue?

He 3Ham. A u He cbMm cuzypeH, Ye 3anagbm pas-
6upa, konkomo u ga ce B3upa 8 mvMHUHama Ha
upaHckus pexkum. Yecmo uumupam egHo nepcuu-
cko cmuxomBopeHue: ,Ta3u How, eguH 2Aac Mu
HawenHa 8 mvbmHUHama: 2aacoBe, koumo wen-
Ham 8 mbMHUHama, He Mozam ga Bbgam ucmu-
Ha".

Yakaume, a gaau mesu cmuxoBe ca npeBegeHu
gobpe? [Hec ce ycoMHUX U B moBa. 3awomo
camo gobpusim npeBog MoXke ga HU npubAwku go
ucmuHama. [l




STORIES OF
MISTRANSLATION

Iran and the West are victims of an almost identical sequence

of wrong misjudgments

By BOYKO VASILEV / Photography iSTOCK

o translate means to understand. And

once you have translated and under-

stood, you can act. And then win.

This is why problems come first from
bad translation. In 1859, Edward Fitzgerald
translated the great mathematician and as-
tronomer Omar Khayyam’s ‘Rubaiyat’ from Per-
sia, now Iran, and the West fell for his stanzas
about wine and melancholy. But who’s to tell
you that wine is actually a metaphor for the
soul? As one Iranian pointed out to me, even
Ayatollah Khomeini has glorified wine, all in that
sense. Later scholars will make more accurate
translations and will even doubt that some of
the stanzas were written by Khayyam at all. Can
we then say that the West knows Iran better
today? If we look at recent history, we will find
mostly mistakes.

FOR EXAMPLE, IN 1953 CIA overthrew the
democratically elected Iranian premier, Mo-
hammad Mossadegh, because he had nation-
alised the oil industry established by the Brit-
ish. Shah Mohammad Reza Pahlavi returned to
office, split the oil with the British, but lost the
support of the population. And when in 1979 he
himself was overthrown by Khomeini’s Islamic
revolution, the West lost more than just oil. Iran,
whose population loved Western values and
whose women listened to rock and wore short

48 | THE INFLIGHT MAGAZINE

your complimentary copy

skirts, became America’s worst enemy. And
guests at Tehran hotels had to pass through a
doormat with an image of the face of the cur-
rent American president.

THIS DID NOT STOP THE WEST from making
its next wrong move. Arm Saddam Hussein’s
Iraq and encourage it to go to war with the Ira-
nian mullahs. There were over a million casual-
ties. Iran gasped for air. But Saddam imagined
he’s allowed to do anything and attacked his
own Kurds, imposed a brutal dictatorship and
finally overtook Kuwait. Eventually, the US had
to fight them.

Saddam’s removal created a strategic vacuum
in the Middle East out of which emerged the Is-
lamic State — and here it is - another war. In the
battle between the jihadists, decisive help for
the West came from ... Iran and its proxies. The
main protagonist turned out to be the head of
foreign intelligence for the Iranian Republican
Guard (the Quds Brigades), the talented strate-
gist Qassem Suleimani.

A NEW SPIN OF THE WHEEL FOLLOWED. It's
an imperial pattern since time immemorial: you
see danger, you turn someone else against it,
you succeed. But the one who helped you is
strengthened - and has in turn become a dan-
ger. You have to deal with it too. So, on January

3, 2020, America killed Gen. Suleimani with a
precision-guided strike at the Baghdad airport.
President Donald Trump gave the order.

The US has its own internal dilemmas. The Dem-
ocrats understand Iran better, and the Repub-
licans — Saudi Arabia. Barack Obama sealed
the nuclear deal with Tehran, and then Trump
backed out. And today, when America chose
to strike the Iranian regime's nuclear installa-
tions, the Republican administration helped not
only Israel but Tehran's Muslim rivals: Prince
Mohammed bin Salman of Saudi Arabia and his
friends in the United Arab Emirates. But who is
today's ally that America must appease tomor-
row? Salman? Benjamin Netanyahu? And the
most important question: has Iran's potential to
build atomic bombs really been destroyed? Or
have we only watched the prelude so far?

BUT IF THE WEST MAKES MISTAKES, then
Iran’s strategic judgments are pure disaster.
Since 1979, the country has had only two su-
preme leaders — the Ayatollahs Khomeini and
Khamenei. In 1989, Ali Khamenei, who is 86
nowadays, took power with three strategic
goals: complete Islamist control of the popu-
lation, an atomic bomb, and domination of the
Middle East with a proxy system. All three goals
supposedly came to fruition before collapsing
completely. Today, Iranians are over 90 million,



and only a decade ago, they were 80 million.
Most of them are well-educated, pro-Western
oriented, and more than half of them are under
25 years old. They rebelled against the regime
twice — in 2010 and 2017-18. Netanyahu once
said that the Arab Spring had begun ... in non-
Arab, Persian Iran. And the women's riots have
not yet been completely put down. Whether
Israeli and American attacks will catalyse dis-
content or quell it is a good question. But the
mullahs will never again control the hearts and
minds of the people.

THOUGH UNCLEAR, THE FATE OF THE NU-
CLEAR BOMB is also questionable. Yes, noth-
ing is stopping Iran from finishing it in some
top-secret location. But it is a legitimate target
for Washington and Tel-Aviv from here on out.
The most spectacular failure, however, has
been Iranian influence based on Persian cul-
ture and Shiite Islam, a minority but key religious
current based on the belief that the Prophet
Muhammad's successor was his nephew Ali,
not Abu Bakr, as Sunnis believe.

Tehran has thus achieved decisive influence
over at least four Middle Eastern states with
Shiite populations - Syria, Lebanon, Iraq and
Yemen. It tried to revolt the Shiite majority in
Bahrain but failed. It influenced the Shia in
Saudi Arabia (10-15%), comfortably located

near the oil fields. He revolted and armed
the Yemeni Houthis. Maintained close rela-
tions with the Kurdish Talabani clan in Iraq
and with Christian Armenia. In Central Asia,
Iranians are Tajiks; there are Iranian traces
in Uzbekistan and Azerbaijan. At least three
Slavic countries (Poland, Croatia, and Bul-
garia) have theories about the Iranian origins
of their ancient elites.

THESE NETWORKS WERE CUT BY ISRAEL
and the Sunnis with the help of the West. The
greatest defeat was suffered by the Alawite
(close to Shi'ism) regime of Bashar al-Assad
in Syria and the Hezbollah organisation in Iran.
The Houthis are still holding out, but their sights
have been raised.

But is it done with the Iranian regime? Is it pos-
sible that its ambitious and talented population
to revive the great Persian civilisation on demo-
cratic bases? To use oil and gas for prosperity
and happiness? | don’t know. And | am not sure
that the West understands, no matter how long
it stares into the darkness of the Iranian regime.
| frequently quote one Persian poem: “Tonight a
voice whispered in the dark: voices that whisper
in the dark cannot be real.”

Wait, are these verses translated well? | ques-
tioned that today, too. Because only a good
translation can bring us closer to the truth. ll
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EAHA NAAHETA
3A BCUYKN
ONE PLANET FOR ALL

Koakomo noBeue ycnaBame ga HagHUkHem B malHume Ha BceaeHama, moakoBa
noBeye ocb3HaBame kakBo pagko cbkpoBuwie e pogHama Hu nAaHema - U Ye bu
mpa6Bano ga A nazum no-cmapamearo. VimeHHo makaBa e ugeama 3ag korkypca
World Nature Photography Awards, kodmo ce npoBege 3a wecma nopegHa 20guHa.
OpzaHuzamopume my BapBam, ye makap npegu3BukameacmBama npeg ona3BaHemo
Ha npupogama ca 02pPOMHU, HUE CMe B CbcmoAHUE ga NocmuzHeM HeBepoAamHu
Hewa, kozamo geacmBame 3aegHo. Emo yacm om domozpaduume, omauyeHu 8
Ma320guWHOMO u3gaHue Ha korkypca.

The more we peer into the secrets of the universe, the more we realize what a rare
treasure our home planet is - and that we should protect it more carefully. That is

the idea behind the World Nature Photography Awards, now in their sixth year. The
organizers believe that while the challenges facing nature conservation are enormous,
we can achieve incredible things when we act together. Here are some of the images
that were honored in this year's edition of the competition.

All images courtesy of World Nature Photography Awards

Llsno nore om pacmeHuemo Paepalanthus ompassBa
CcAbHUeBume Avuu, om Mapcuo EcmeBec Kabpan, Bpasuaus
A field of Paepalanthus mirrors the sun's rays, by Marcio
Esteves Cabral, Brazil

[Ba eneHa muuyam npe3 3acHexkeHo Ao3e, om Mapuca lMyxek,
CnoBeHus - Hocumen Ha loAsmama Hazpaga

Two deer running through the snowy vineyard, by Marisa Puhek,
Slovenia - Grand Prize winner

Cumempus, om ABop MuueB, Bbazapus
Symmetry, by Yavor Michev, Bulgaria
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Kpaacko pubapue Bopxy Aega, om
BuHc BvpmvH, Beaukobpumaxus
Kingfisher on ice, by Vince Burton, UK



Maaga Aucuua, om Oona Qeneguuyk, KaHaga
Young fox, by Donna Feledichuk, Canada

Mapzapumke, mapzapumke, om Popu Alouc, Beaukobpumatus
Daisy, Daisy, by Rory Lewis, UK

"BogHa Auaus", om Po6opm MugbambH, BeaukobpumaHus
Lily Pad, by Robert Middleton, UK

June
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ANaBa meue npes nonyocmpoB Petksarec, om |

Lava flows through the Reykjanes peninsula.

Aen Kepmapek, Micaangus | -,.""

By Ael Kermarec, Icela

XuAasigu nmuuu bpezobezauu, om
KnaauB BopHc, BeaukobpumaHus = o -
Thousands of red knot birds, by s e

Clive Burns, UK
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Tokauka, om Hzap LLUbH Bukmop YoHe, XoHkoHe
Guinea fowl, by Ngar Shun Victor Wong, Hong Kong



ume Ha 3opama, om Xepmuc BaausHguua, OAE Mvcmpu Hacekomu om cemetucmBo Fulgoridae, om XauuloH Cum, Maaasus
Dawn's whispers, by Hermis Valiyandiyil, UAE Two brilliantly coloured lanternflies, by Khaichuin Sim, Malaysia

Xunonomamu ce 6opsam, om [dkoHamaH Xog>kemc, BeaukobpumaHus
Hippos fight in golden light, by Jonathan Hodgetts, UK =




AemHusm MaeueH nom ce ompa3ssBa 8
esepomo Xauanaum B8 MoHmaxa, om Ikeuk
Mouwbp, CALL

The summer Milky Way reflected in
Montana's Hyalite Lake, by Jake Mosher, USA

Ffonemusim npuamamuueH u3Bop 8
MenoycmoyH, om BpaubH Kpuuk, CALL
The Grand Prismatic Spring in Yellowstone,
by Brian Creek, USA

TuHecm ckauauy, om [kopgxkuHa Cmaumabp, ABcmpanus
Mudskipper, by Georgina Steytler, Australia

your complimentary copy

54 | THE INFLIGHT MAGAZINE
y P



MoasipHa meuka cu uzpae ¢ npbuka, om Tom Hukoac, Quraangus
Polar bear playing with a stick, by Tom Nickels, Finland

KpumuueH momeHm, om Eauzabem WNueH LLleH, CALL
Critical moment, by Elizabeth Yicheng Shen, USA

Fhemuepbm AycmdoHa 8 CBanbapg ce
monu, om Tomac BugxkasH, Kanaga
Austfonna ice cap in Svalbard, melting.
By Thomas Vijayan, Canada
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BOAOPOObT CTABA NO-EBTIWH
OT NPNPOAHIAA F'A3?

CneuuanHo nogbpaHu mMukpoopzaHu3mu ca 8
cvcmosiHue ga npousBexkgam uucm Bogopog
Ha ueHa Nnog masu Ha npupogHus 2a3, mBvpgu
cmapmbn om XlocmbH, koumo Beue ckalouu
nbpBusi cu go2oBop 3a peanHo npuAoXkeHue Ha
mexHonozusima. KomnaHusima Gold H2 3anou-
Ba ga ekcnaoamupa uszocmaBeHu nempoAHuU
knageHuu B baceuHa CaH XoakuH 8 Kaaudop-
Huf, cbobwaBa Bloomberg NEF. Tam HeuHu-
me nameHmoBaHu kombuHauuu om Mukpobu
u xumuyecku azeHmu npeBpbwam Henompeb-
Hume ocmambuu om Hedm B yucm Bogopog,
koumo moXke ga ce u3non3Ba om mHoXkecmBo
UHgycmpuu - om cmomMaHogobuBHume npeg-
npusmus go 2oAemume kamuoHu, camoAemu u
kopabu.

Bogopogbm omgaBHa uszaexkga npuBaeka-
meAHa aamepHamuBa Ha gHewHume usko-
naemu zopuBa, 3awomo uszaps 6e3 BpegHu
eMucuu, u ocBeH moBa MoXe ga e ygobHo
cpegcmBo 3a cbxpaHeHue Ha eHepausma om
Bb306HOBsieMu uzmoyHuuu. OcHOBHuUsSM npo-
6AeM e, ue U3noA3BaHUME NPOMUWAEHU Me-
mogu 3a npou3BogcmBomo my ca gocma 3a-
mbpcaBawu u uduckBam uskonaemu zopuBa.
[obuBom upe3 enekmpoausa nvk e yucm, HO
ce Hy>kgae om MHO20 eHepzus, koemo ockbnsi-
Ba cuaHO nonyueHus Bogopog (mexXgy 4 u 15
eBpo Ha kunoezpam B 3aBucumocm om u3mou-
Huka Ha usnon3BaHama eHepaus).

Bmecmo moBa, Gold H2 usnoasBa kombuHa-
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uus om pasAuyHU Mukpobu U XpaHumeAHu
BewecmBa. Ta moxke ga ce npunaza B8 noumu
uzyepnaHu NempoAHU Haxoguwa, npeBpovwal-
ku HeusnoazBaemume ocmamvbuu Hedm BbB
Bogopog, koumo komnaHusma moxXe ga us-
nomnBa kvom noBvpxHocmma. Cnopeg 2naBHus
usnbAHUMeAeH gupekmop Mpaguub CekoH,
moBa moXke ga cmaBa npu ueHu om okono 50
wamcku ueHma Ha kunozpam - om 8 go 30
nNbmu no-eBmuHo om cezawHus gobuB upes
enekmpoausa, u gopu no-eBmuHo om gobuBa-
Hemo Ha npupogeH 2a3. [Npouectm He e ¢ Ha-
NbAHO HyA€BuU eMucuu - 332 ga Npeyucmu NOAY-
yeHus Bogopog, komnaHusma Bce nak omgens
uzBecmHo koauuecmBo napHukoBu emucuu.
Ho cnopeg CekoH me ca 2ope-goAy cbuwume
kamo npu npousBogcmBo upe3 enekmpoau3sa,
U no-Hucku om mesu npu nempoAHus 2a3s.
Gold H2 naaHupa ga 3anouyHe ekcnaoamauu-
ama Ha Bmopo u3ocmaBeHO NnemMpOAHO none
HaeceH B Tekcac, u mexkgyBpemeHHO mbpcu
BvamoXkHocmu ga paswupu getHocmma cu B
EBpona, Bauskus N3amok u Bpasuaus.
Hau-zondsmama npeuka € UMEHHO 4vucmoma-
ma Ha noAyuyeHus Bogopog - 3a MomMeHma ms
e egBa okono 40%, koemo e "uskalouumen-
HO Hucbk nokasamen" cnopeg ekcnepma Ha
Bloomberg NEF Mycduka Muwu. MNMpemaxBa-
Hemo Ha ocmaHaAaume 2a3oBe om nOAy4YeHus
npogykm Ha npuemauBa ueHa e caoxkHa 3aga-
ua, HO HanbAHO paspewuma, mBopgu CekoH. M

EMWCWNTE
HA GOOGLE
CKOYWNAN C 51%

MapHukoBume emucuu Ha Google ca
ckoyuau ¢ 51% om 2019 Hacam Bb-
npeku ycuausma Ha MEXHOAO2UY-
Hus 2u2aHm ga uHBecmupa B 3eneHa
eHepzemuka. AnaBHama npuvuHa 3a
moBa e Hykgama om Bce no-zonemu
u eHepz2oemku ueHmpoBe 3a gaHHuU B
nogkpena Ha uskycmBeHus uHmeaekm.
B cpaBHeHue ¢ 2023, nompebAaeHuemo
Ha enekmpoeHepaus Ha 2u2aHma ce e
yBeauuvuno ¢ 27%. MNpozHo3u Ha Mex-
gyHapogHama ageHuus no eHepze-
muka couam, ye nompebAeHuemo Ha
ueHmpoBeme 3a gaHHU we ce ygBou
go 2026 2oguHa u we gocmuzgHe 1000
mepaBamuaca 2oguwHo - koakomo e
usanomo nompebaeHue Ha eaekmpoe-
Hepausi Ha gbp>kaBa kamo Anoxus. M

ANOHUA CHYIN
WHTEPHET PEKOPA,

AnoHus cuynu pekopga 3a ckopocm
Ha uHmepHem, kamo nocmuzHa 1.02
nemabuma B cekyHga. lpu mako-
Ba memno 6uxme moz2Au ga cBaaume
uanomo BugeocobgvprkaHue B Netflix
camo 3a 1 cekyHga. NocmuxkeHuemo
e Ha snoHckus MHcmumym 3a komy-
HukauuoHHU mexHoAoz2uu (NICT) u
Sumitomo Electric, koumo ca u3noas-
Baau 19-agpeH onmuueH kabea, kou-
mo no3BoasBa napaneneH mpaHcoep
Ha gaHHU HecpaBHumMoO no-6bp30 om
obukHoBeHus kaben ¢ egHo agpo. M



HATYPAAHA 1 EQNKACHA 3ALLINTA
3a Ba2uHanHama u ypuHapia mukpodnopa
o [loggopka upeBHama, Ba2uHaAHa

U YpuHapHa mukpogaopa.

e lomucka pacmexa Ha namo2eHume
G. Vaginalis, C. albicans u E. Coli.

e [lognomaza npopurakmukama
U AeYeHuemo Ha bakmepuaaHa
BacuH03a, kaHgugosa u uucmum.

- Topceme 8 anmekume u
OHAAlH Ha www.revita.bg
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IS HYDROGEN BECOMING
CHEAPER THAN NATURAL GAS?

Specially selected microorganisms can pro-
duce pure hydrogen at a price lower than
natural gas, claims a Houston startup that
has already signed its first contract for a real-
world application of the technology. The com-
pany Gold H2 is starting to exploit abandoned
oil wells in California’s San Joaquin Basin,
Bloomberg NEF reports. There, its patented
combinations of microbes and chemical agents
convert unwanted oil residues into pure hydro-
gen that can be used by a range of industries,
from steel mills to large trucks, aeroplanes and
ships.

Hydrogen has long been seen as an attrac-
tive alternative to today’s fossil fuels be-
cause it burns without harmful emissions and
can also be a convenient means of storing
energy from renewable sources. The main
problem is that the industrial methods used
to produce it are quite polluting and involve
fossil fuels. Electrolysis is clean, but it re-
quires a lot of energy, which makes the hy-
drogen produced very expensive (between 4
and 15 euros per kilogram, depending on the
energy source used).
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Instead, Gold H2 uses a combination of different
microbes and nutrients. It can be applied to al-
most depleted oil fields, converting unusable re-
sidual oil into hydrogen, which the company can
pump to the surface. According to CEO Prabh-
deep Sekhon, this can be done at prices of about
50 US cents per kilogram - 8 to 30 times cheaper
than current electrolysis, and even cheaper than
extracting natural gas. The process is not com-
pletely zero-emission - to purify the hydrogen pro-
duced, the company still releases some green-
house gas emissions. But according to Sekon,
these are about the same as electrolysis produc-
tion, and lower than those of petroleum gas.

Gold H2 plans to start operating a second
abandoned oil field in Texas this fall, and is
looking to expand its operations in Europe, the
Middle East and Brazil.

The biggest hurdle is the purity of the hydrogen
it produces, which is currently only about 40%,
which is “extremely low,” according to Bloomb-
erg NEF analyst Mushfika Mishi. Removing the
remaining gases from the resulting product at
an affordable price is a complex task, but it
can be done, says Sekhon. ll

GOOGLE EMISSIONS
JUMPED 51%

Google’s greenhouse gas emissions
have jumped 51% since 2019 despite
the tech giant’'s efforts to invest in
green energy. The main reason for this
is the need for increasingly large and
energy-intensive data centres to sup-
port artificial intelligence. Compared to
2023, the giant’s electricity consump-
tion has increased by 27%. Forecasts
from the International Energy Agency
indicate that data centre consumption
will double by 2026 and reach 1,000
terawatt hours per year - the same as
the entire electricity consumption of a
country like Japan.

JAPAN BREAKS
INTERNET RECORD

Japan has broken the internet speed
record, reaching 1.02 petabits per sec-
ond. At that speed, you could down-
load all of Netflix's video content in
just 1 second. The achievement was
accomplished by Japan's National In-
stitute of Communications Technology
(NICT) and Sumitomo Electric, who
used a 19-core fibre optic cable that
allows parallel data transfer at a much
faster rate than a regular single-core
cable. H
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MNpogbrkumeaHocmma Ha »kuBoma 3aBucu camo
20% om 2eHume, u 80% om ¢akmopu, koumo
MoXkem ga koHmpoAupame




mkakmo e pa3Bua pasym, yoBekbm

noAaza 02pOMHU YCUAUSi ga Hagxu-

mpu Hskak cmvbpmma. U Hanocae-

gok uma usBecmHu ycnexu B masu
obracm: ako npe3 1900 2oguHa cpegHama
ouakBaHa npogvakumenHocm Ha >kuBoma e
6uno0 Hakbge okoAao 32 2oguHu, npe3 2023 msa e
Hag gBouHO no-gbAza - 71 2oguHu. B Bvazapus
- 75.6 20guHu, uAu gopu 79 20guHu, ako cme
keHa. Hanpegbkom Ha Haykama u meguuuHa-
ma, kakmo u npogonrkaBawama ga HamansBa
gemcka cMbpmHocm BepossmHo wie HU homoe-
Ham ga BguzHem AemBama go 85 uau gopu
90 20guHU B cvBcem 06o3pumo bvgewe. Ho
ocmaBa gpyausm 2onsam Bvnpoc: kakBa uyacm
om me3u 20guHu u3XkuBsBame NbAHOUEHHO,
pagBaiku ce Ha >kuBoma, u kakBa uacm ca
MbuumenHu bumku ¢ paskaameHomo 3gpaBe.
OmzoBopovm Ha mo3u Bvnpoc Beue 3aBucu He
camMo om MeguuuHama, a U om Hac camume.
Emo nem npocmu npaBuaa, koumo we noBu-
wam oces3aemo waHca Hu ga >kuBeem He camo
gbA20, HO U gobpe.

OU3NYECKWN YINPAXKHEHUA. He e mBobpge
opu2uHaAHo, pasbupa ce, Ho yueHume ca Bce
no-kamezopuuHu, Ye mpeHupoBkume, cnop-
mbm U u2pume ca Hau-gobpomo Hu opbXkue
cpewy ocmapsBaHemo. OcBeH moBa mozam
ga bvbgam HanvAHO 6e3naamHu, kakbBmo He
€ CAyyasm C pasHu YyCcbpgHo pekaamupaHu
"HoBamopcku" cpegcmBa kamo kpuomepanusi,
mepanusi cbc cmBoaHu kaemku u maka Hama-
movk. PegoBHomo akmuBHo gBukeHue - koe-
mo o3HauaBa ga xogume ¢ 6bpP30 MeMNo NoHe
gBa uaca u nonoBuHa cegmuuHo - ygbakaBa
>kuBoma ¢ okono 4 zoguHu. EcmecmBeHo, xo-
geHemo moxke ga bbge 3ameHeHo ¢ BcskakBu
gpyau ¢pusuuecku akmuBHocmu. Ho mo e eguH
om Hau-go6pume BapuaHmu, 3auomo He npe-
moBapBa HUMO omgeAHU MyckyAu, HUMO Cbp-
uemo.

Qusuueckume ynpa)kHeHus umam uygomBo-
peH epekm Bopxy MHokecmBo cucmemu B
opz2aHu3ma, He camo Bbpxy Myckyaume u cop-
uemo. Te ca baazonpusmHu u 3a mMo3bka, u

Tekem KAAMH HUKOAOB / Qomoeapadus iISTOCK

3a uepHus gpob, u 3a naHkpeaca; om msx ce
nogobpsBa cbcmosiHuemo Ha upeBHama ¢no-
pa u Ha nepudpepHume kpvBoHocHuU cbgoBe.
[okasaHo e, ue ¢usuueckama akmuBHocm
ozpaHuyaBa Bb3naaumenHume npouecu B op-
2aHusma.

OcBeH pasxogkume obaue, e gobpe ga 3a-
Aokume noHe manko cunoBu mpeHupoBku.
BguzaHemo Ha mexkecmu 3ab6aBs 3azybama
Ha kocmHa maca, HacmbnBawa ecmecmBeHo
¢ Bb3pacmma, ona3Ba myckyaume u Hamaas-
Ba 6onkume B cmaBume (3Byuu napagokcan-
HO, HO e maka). Ako pumHecbm Bu e ckyueH,
MoXe ga 20 3amMeHume C U02a UAU CNOpPMHU
maHuu - gBa yaca u nonoBuHa cegmuuHo ca
gocmambuHu. A Hal-edbekmuBHo e nayBaHe-
mo - maM gopu u yac u noroBuHa Ha cegmuua
nokpuBa Hy>kgume Ha msAaomo.

AbABOK CbH. KauecmBeHusm u npogbaku-
meneH CbH e om pewaBauwo 3HaueHue, 3a ga
Mo>ke Mo3bkbm ga ce BvacmaHoBu om Hamo-
BapBaHusma npe3 geHs. Ho ¢ HanpegBaHemo
Ha Bvb3pacmma o0bukHOBEHO CbHAM ce Hapy-
waBa - ga He 20Bopum 3a HezamuBHusi epekm
Bopxy He2o om cMapm@oHU, couuanHu Mpexu
u maka Hamamvk. Hakou yyeHu cmsamam, ue
UMEHHO BAoweHusm cvH omkalouBa npoueca
Ha cmapeeHe B msaaomo. HegocmamuvuHusm
cbH e gokasaH puckoB ¢akmop 3a nosBama
Ha cbpgeuHocbgoBu 3abonsBaHus, guabem,
3amabcmsiBaHe, Aauxaumep, Bucoko kpbBHo
HansizaHe, npobAeMu C UMyHHama cucmema.
Camo ue 6bgeme BHuUMameAHu, 3awomo u
npekomMepHUSM CbH CbWO UMa ompuuameneH
edekm. 3a 3peAu xopa npenopbyumeAHOMoO
Bpeme 3a CcbH € mexXgy 7 u 8 yaca Ha Houl, HO
e Ba>kHo me ga ca no OmMHOCUMEAHO nocmo-
AHeH gpaduk. Ha Bcaka ueHa usbszBaume ga
2negame ekpaHu npegu AsizaHe, u no Bv3moxk-
Hocm ocmaBeme gBa uaca mexkgy Beuepsma
U CbHs.

AOBPA XPAHA. BcskakBu cmpozu guemu,
HabAsizawu Ha eguH mun xpaHu - kamo Hanpu-
mep npocaoBymama "kemo" - BcbwHocm ca

npomuBonokasHu. Tanomo ce Hy>kgae om pas-
Hoobpa3Ha xpaHa. igeaaHo 6u buno, ako ma e
0CHOBHO om m. Hap. cpegu3emHomopcku mun:
¢ MHoXkecmBo 3eAeHuyuu, nnogoBe, C YeCoH,
NbAHO3bPHECMU XpaHU, NpomeuHu u 3gpaBo-
CcAOBHU MasHUHU kamo 3exmuHa. Bcuuku npo-
yuBaHus B8 nocregHume 2oguHu nokasBam, ue
nogobHo xpaHeHe HamaAsBa MHO20 pucka om
3abongBaHus Ha cbpuemo, guabem u Aauxau-
mMep. M kamezopuuHo cmoume HacmpaHa om
m. Hap. "yampaobpabomeHu xpaHu", koumo
cvbcmaBsm Hag nonoBuHama om gHeBHama
XpaHumenHa koHcymauus B cmpaHu kamo
CALL u BeaukobpumaHus - HO 3aceza camo
23% B Boazapus.

MOBEYE OBLLYBAHE. EgBa HanocAeguk 3a-
nouBame ga ocv3HaBame, Ye pazymbm U nNcu-
xukama Hu ca BcbwHOCM HEOMgeAuMu om oc-
maHaAume BUOXUMUYHU npouecu B msaomo.
Xopama ca couuanHu >KuBomHu: mexHume
»kne3u peazupam baazonpusmHo Ha 4oBeuw-
ko obuwyBaHe, cmumMyAupam Cbpuemo, Mo3b-
ka u kpbBoHocHume cbgoBe. M obpamHomo:
ycamomeHuemo u Auncama Ha yoBewku koH-
makm mozam ga ca ¢usuonozuvecku BpegHu
- BpegHu kamo nyweHemo Ha nakem uuzapu
Ha geH. MoggbpXkaHemo Ha CUAHU COUUaAHU
Bpb3ku - gopu ga e camo ¢ eguH-gBama gywu
- uma brazomBopeH edpekm u 3abaBa cmape-
eHemo.

3ABPABETE 3A TEHUTE. "Bcuuko e go 2eH"
e ygobHomo onpaBgaHue Ha xopa, koumo He
uckam ga nonazam ycuaus 3a 3gpaBemo cu.
HacaegcmBeHocmma e Baken ¢pakmop, pas-
bupa ce - HO gaAeu He e Hal-BakHuam. Epuk
Tonoa, kapguonoz u ekcnepm no cmapeeHe-
mo, mBvpgu Ha 6asama Ha mpynaHu ¢ 20guHU
gaHHu, Ye poAsma Ha 2eHemukama 3a moBa
konako goazo we >kuBeem e camo okono 20%.
Ocmaranume 80% ugBam om HauuHa Ha >Ku-
Bom, om cayvauHu pakmopu u om epekmume
Ha okonHama cpega. Bce Hewa, koumo mo-
»keM ga kKoHmpoaupame, 3a pasauka om 2eHu-
me cu.
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FIVE RULES FOR
LIVING LONGER

Life expectancy depends only 20% on genes,
and 80% on factors we can control

By KALIN NIKOLOV / Photography iSTOCK

ver since humans developed reason,

they have made enormous efforts to

outwit death somehow. And recently,

there have been some successes in
this area: if in 1900 the average life expec-
tancy was somewhere around 32 vyears, in
2023 it is more than twice as long - 71 years.
In Bulgaria, it is 75.6 years, or even 79 years,
if you are a woman. The progress of science
and medicine, as well as the continuing decline
in infant mortality, will probably help us raise
the bar to 85 or even 90 years in the foresee-
able future. But the other big question remains:
how much of these years we live to the fullest,
enjoying life, and how much are painful battles
with shaky health. The answer to this question
now depends not only on medicine, but also on
ourselves. Here are five simple rules that will
significantly increase our chances of living not
only long, but also well.

PHYSICAL EXERCISES. It is not too original,
of course, but scientists are increasingly cate-
gorical that training, sports and games are our
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best weapon against ageing. Moreover, they
can be completely free, which is not the case
with various diligently advertised "innovative"
means such as cryotherapy, stem cell therapy
and so on. Regular active movement - which
means walking at a fast pace for at least two
and a half hours a week - extends life by about
4 years. Naturally, walking can be replaced by
any other physical activity. But it is one of the
best options, because it does not overload ei-
ther individual muscles or the heart.

Physical exercises have a miraculous effect on
many systems in the body, not only on the mus-
cles and the heart. They are also beneficial for
the brain, the liver, and the pancreas; they im-
prove the condition of the intestinal flora and
peripheral blood vessels. It has been proven
that physical activity limits inflammatory pro-
cesses in the body.

However, in addition to walking, it is good to
include at least some strength training. Weight
lifting slows down the loss of bone mass that
occurs naturally with age, preserves muscles
and reduces joint pain. If fitness seems too
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boring, you can replace it with yoga or sports
dancing - two and a half hours a week are
enough. The most effective is swimming - even
an hour and a half a week covers the body's
needs.

DEEP SLEEP. Quality and long sleep is crucial
for the brain to recover from the stresses of
the day. But as we age, sleep is usually dis-
rupted - not to mention the negative effect on
it of smartphones, social networks and so on.
Some scientists believe that it is the deterio-
rated sleep that triggers the ageing process in
the body. Insufficient sleep is a proven risk
factor for cardiovascular disease, diabetes,
obesity, Alzheimer's, high blood pressure, and
immune system problems. But be careful, too
much sleep can also have negative effects.
For adults, the recommended amount of sleep
is between 7 and 8 hours a night, but it's im-
portant to keep it relatively consistent. Avoid
screens before bed at all costs, and if possible,
leave two hours between dinner and sleep.

GOOD FOOD. Any strict diets that emphasise
one type of food, such as the notorious "keto",
are actually contraindicative. The body needs
a variety of foods. It would be ideal if it were
mainly of the so-called Mediterranean type:
with lots of vegetables, fruits, garlic, whole
grains, proteins and healthy fats such as olive
oil. All studies in recent years have shown that
such a diet greatly reduces the risk of heart dis-
ease, diabetes and Alzheimer's. Also, definitely
stay away from the so-called "ultra-processed
foods", which make up over half of the daily
food consumption in countries like the USA and
the UK - but so far only 23% in Bulgaria.

MORE COMMUNICATION. Only recently have
we begun to realise that our mind and psyche
are actually inseparable from the rest of the
biochemical processes in the body. Humans
are social animals: their glands respond fa-
vorably to human communication, stimulating
the heart, brain and blood vessels. Conversely,
loneliness and lack of human contact can be
physiologically harmful - as harmful as smok-
ing a pack of cigarettes a day. Maintaining
strong social connections—even with just one
or two people—has a beneficial effect and
slows down ageing.

FORGET ABOUT GENES. “It’s all about genes”
is a convenient excuse for people who don’t
want to put in the effort to improve their health.
Heredity is an important factor, of course—but
it's far from the most important. Eric Topol, a
cardiologist and ageing expert, argues, based
on years of data, that genetics only plays about
20% of the role in how long we live. The other
80% comes from lifestyle, random factors, and
environmental effects. All things we can con-
trol, unlike our genes.
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Bvazapusa Beue uma mpu nomu noBeue 3vboaekapu om CALLL.

3acayzama e u Ha MeguuuHckus mypusom

Tekem EMUA UBAHOB / (Domozapadus iSTOCK

©v8 BeaukobpumaHus, no nocAegHu

gaHHu Ha C30, ce nagam no 4.9 3b-

b6onekapu Ha Bceku 10,000 >kumeau.

B CbeguHeHume wamu - no 5.9. A 8
Boazapus 3vbonekapume ca 15.61 Ha 10,000 -
Halu-Bucokusm nokasamen B pezuoHa u uyem-
Bopmusm Hau-Bucok B8 cBema (caeg LLBeuus,
Kyba u Yuau). Mpu moBa, ako ce cvgu no ga-
HHUMe, Mo3u 3bbonekapcku bym ce e CAyudua
egBa B8 nocnegHo Bpeme: npe3 2002 cbomHo-
weHuemo B Boazapus e buno 7.7 3vboaekapu
Ha 10,000 nauueHmu - koemo o3HauaBa 102%
pvcm 3a gBe gecemunemus. I HUWO 4ygHoO,
3awomo Eurostat nok omuuma 7.8 3aBbpwu-
AU geHmanHu aekapu Ha 100,000 gywu npe3s
2023 B8 Bvazapus - eguH om mpume Hau-Buco-
ku npoueHmu B usaa EBpona. ObscHeHuemo
Ha mo3u ¢peHomeH BCbwHOCM € MHO20 Npoc-
mo u ce cBexkga go gBe gymu: meguuuHcku
mypu3bMm.

BEYE OBAVCETUHA FOOWHWN meguuuH-
ckuam, uau 3gpaBHusm mypu3bm e coueH
om ekchepmume kamo eguH om Hau-nepc-
nekmuBHume cekmopu. Ja nomyBauw, 3a ga
noAyyuw 3gpaBHo obcay>kBaHe B gpyaa gop-
»kaBa, moXke ga 6bge MomuBupaHo om MHO-
20 ¢akmopu: kauecmBomo Ha BbnpocHama
ycAyea; XkenaHuemo ga cbuemaew Hy>kHomo
C NpusSMHOMO, NPUMEpPHO ¢ pasaaeXkgaHe Ha
3abene>kumeAHOCMU UAU Cha mypusbM; U,
ecmecmBeHo, ueHama. Ho go 2019 mosu
6ym, koumo koHcyamaHmu kamo Deloitte
npozHo3upaxa B mMeguuuHckus mypu3sbm,
maka u He ce cAyyBawe. He e mpygHo ga
cu obscHum 3awo. B noBeuemo obaacmu
Bv3amokHocCmma ga cnecmsm napu e goc-
mambyHO MoweH momuBamop 3a xopama.
Ho kozamo cmaBa gyma 3a 3gpaBemo um,
ce HamecBam u gpyau ¢pakmopu - goBepue,
cuzypHocm. "A kakBo we npaBs, ako Hewo

ce obvpka?" e Hau-uecmomo BvapaXkeHue,
kozamo cmaBa gyma 3a neueHue B uyxkga
cmpaHa. EguHcmBeHusam cu2ypeH HauuH ga
ce npeogoAesm me3u cmpaxoBe e upes Au-
YeH onum - UAU ype3 onuma Ha bausku u
npusmeau. Ho mo3u onum nocmeneHHO ce
HampynBawe npe3 me3u 20guHuU, a cmpe-
cbm nokpau Covid-19 omkalouu no-cuaHa
omBcskoza >kakga 3a nomyBaHus.

Pesyamamom e, ue 3gpaBHusm mypu3om
Hau-cemHe 3anouyBa ga u3nbAHsBa 2onemu-
me ouakBaHus. MNpe3 2024 koHcyamaHmcku
koMnaHuu oueHsBam mo3u 6usHec Ha 41.8
MuAuapga gonapa. lNpes 2025 ce ouyakBa ga
HagxBvpAu 48 muAuapga, a npe3 caegBauwo-
mo gecemuaemue ga HabvbHe go Hag 186
MuAuapga goaapa 2oguwHo. KalouoBume
gecmuHauuu ca TauaaHg, Typuus, NIHgus, HO
Hau-6bp30 3gpaBHusm mypusom pacme B8 Us-
mouHa EBpona. BkalouumenHo u B Boazapus.
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NMPEANMCTBATA HA CTPAHATA kamo
3gpaBHa gecmuHauus ca MHO20: MeguuUH-
cku cneuuanucmu c Bucoka kBaaudukauus,
gocmbn go Hal-mMogepHUme mexHOAO2UU,
20AIMO pa3Hoobpas3ue om yCAy2u U UEHU,
koumo Bbnpeku cbwiecmBeHama uHpAauus
B8 nocaegHume 2oguHu ocmaBam uyBcm-
BumeAHOo no-uszogHu om me3u B 3anagHa
EBpona uau CeBepHa Amepuka. TpsbBa ga
gobaBum koM moBa npupogHume 6o2am-
cmBa u ocobeHo AeuebHUME MUHEpaAHU U3-
Bopu. A ocBeH Bcuuko moBa Bba2apus uma
u owe egHoO npegumcmBo, 3a koemo psagko
ce cnomeHaBa B aHanusume. Te3u okono
gBa u nonoBuHa MuAuoHa BvA2apu, koumo
emuzpupaxa Ha 3anag 8 nocaegHume mpu
gecemunemus, kamo USAO npegnoyumam
ga ce Bpbwam 3a AeuveHue B poguHama. U
obukHoBeHO cvBemBam cbwomo cBoume
HebbA2apcku npusimeAu U no3Hamu - moecm

geucmBam kamo HeoduuuanHu, HO MHO20
edekmuBHu nocaaHuuu Ha 3gpaBHus mypu-

3bM B Bbaz2apus.

3ALLO 3ANMOYHAXME OT 3bBOAEKAPUTE
AN? MeguuuHckusm mypu3bm B Bbazapus
ganey He ce usuepnBa camo ¢ geHmaaHama
nomouwl, pasbupa ce. CmpaHama e uskalouu-
MEeAHO NoNyAsipHa 3a onepauuu Ha oyume, 3a
nogmsHa Ha cmaBu, 3a mpemupaHe Ha pas-
wupeHu BeHu, 3a ko3memuuHu npouegypu.
LleHume Ha me3u ycAyau myk ca ¢ mexkgy 40
u 80% no-Hucku om ananoauuHume B CALLL,
Hanpumep. [leHmanHama MeguuuHa e Haul-
apkusm npumep, npocmo 3awomo B Hes uma
Hau-manko gopkaBHo yuyacmue. [omuHupa-
wama yacmHa uHuuuamuBa nomozHa mo3u
cekmop ga ce pa3Bue ¢ no-6vbp3o memno
om ocmaHaAume, ga npogbaAku ga npuBau-
ya nauyueHmu u 3ag 2paHuua, u ga moxe ga

,

npegaoXku Ha cneuuaAucmume 3anAawaHe u
ycnoBus, cpaBHumu ¢ me3u Ha 3anag. Kamo
Hegocmambk Ha 6bazapckus 3gpaBeH my-
pusbm BuHazu ce e usmvkBana Aauncama Ha
koopguHupaHo ycuaue B8 ma3u nocoka. Beska
kauHuka u boAHuua ce Mbuu cama ga npuBau-
ya nauueHmu omBuvH, 6e3 ocobeHa nogkpe-
na om gop>kaBama. Om mykawHus Knbcmep
3a 3gpaBeH mypu3bM uvecmo C 020pyeHue
npaBsm cpaBHeHus ¢ Typuus, kbgemo uma
cneuuaneH genapmamMeHm 3a MeguuuHcku
mypucmu kom 3gpaBHomo MuHucmepcmBo
u kbgemo gop>kaBama wegpo noema AbB-
ckus nau om pasHockume 3a peknama u 3a
yyacmue no meXkgyHapogHu MmeguuuHcku us-
AoXkeHus. Om gpyza cmpaHa, ychexume Ha
bbAazapckume kauHuku u 60AHUUU, koumo
pabomsam B masu nocoka, moxke 6u nogckas-
Bam, ue noHskoza Auncama Ha Hameca om
cmpaHa Ha gop>kaBa e no-ckopo 3a gobpo.




TRAVEL TO
BE HEALTHY

Bulgaria now has three times more dentists than the US.
The credit goes to medical tourism

By EMIL IVANOV / Photography iSTOCK

n the UK, according to the latest WHO data,
there are 4.9 dentists per 10,000 inhabitants.
In the United States - 5.9. And in Bulgaria
there are 15.61 dentists per 10,000 - the
highest indicator in the region and the fourth
highest in the world (after Sweden, Cuba and
Chile). Moreover, judging by the data, this den-
tal boom has only happened recently: in 2002
the ratio in Bulgaria was 7.7 dentists per 10,000
patients - which means a 102% growth in two
decades. And no wonder, because Eurostat re-
ports 7.8 dental graduates per 100,000 people
in Bulgaria in 2023 - one of the three highest
percentages in all of Europe. The explanation
for this phenomenon is actually very simple and
comes down to two words: medical tourism.

FOR ABOUT TWENTY YEARS, medical or
health tourism has been cited by experts as

-
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one of the most promising sectors. Traveling
to receive healthcare in another country can
be motivated by many factors: the quality of
the service in question; the desire to combine
business with pleasure, for example with sight-
seeing or spa tourism; and, last but not least,
the price.

Until 2019, however, this boom in medical
tourism that consultants like Deloitte predicted,
never happened. It is not difficult to explain
why. In most areas, the opportunity to save
money is a powerful enough motivator for peo-
ple. But when it comes to their health, other
factors also come into play - trust, security.
"What will | do if something goes wrong?" is
the most common objection when it comes to
treatment in a foreign country. The only sure
way to overcome these fears is through per-
sonal experience - or through the experience

of relatives and friends. But this experience
gradually accumulated over the years, and
the stress of Covid-19 has triggered a stronger
than ever thirst for travel.

The result is that health tourism is finally start-
ing to meet high expectations. In 2024, consult-
ing companies estimate this business at 41.8
billion dollars. In 2025, it is expected to exceed
48 billion, and in the next decade to swell to
over 186 billion dollars annually. The key des-
tinations are Thailand, Turkey, India, but health
tourism is growing fastest in Eastern Europe.
Including in Bulgaria.

THE COUNTRY'S ADVANTAGES as a health
destination are many: highly qualified medical
specialists, access to the most modern tech-
nologies, a wide variety of services and prices,
which, despite significant inflation in recent
years, remain significantly lower than those in
Western Europe or North America. We must
add to this the natural resources and especially
the healing mineral springs. But Bulgaria also
has another advantage, which is rarely men-
tioned in the analyses. Those about two and
a half million Bulgarians who emigrated to the
West in the last three decades, generally pre-
fer to return to their homeland for treatment.
And they usually advise their non-Bulgarian
friends and acquaintances to do the same -
that is, they act as unofficial but very effective
ambassadors of health tourism in Bulgaria.

WHY DID WE START WITH DENTISTS? Medi-
cal tourism in Bulgaria is far from limited to
dental care, of course. The country is extremely
popular for eye surgeries, joint replacements,
varicose vein treatment, and cosmetic proce-
dures. The prices of these services here are
between 40 and 80% lower than similar ones
in the US, for example. Dental medicine is the
most striking example, simply because it has
the least state participation. The dominant pri-
vate initiative has helped this sector to develop
at a faster pace than the others, to continue to
attract patients from abroad, and to be able to
offer specialists remuneration and conditions
comparable to those in the West.

The lack of a coordinated effort in this direc-
tion has always been pointed out as a short-
coming of Bulgarian health tourism. Each
clinic and hospital tries to attract patients from
abroad on its own, without much support from
the state. The local Health Tourism Cluster
often makes bitter comparisons with Turkey,
where there is a special department for medi-
cal tourists at the Ministry of Health and where
the state generously covers the lion's share
of the costs of advertising and participation in
international medical exhibitions. On the other
hand, the successes of Bulgarian clinics and
hospitals working in this direction perhaps sug-
gest that sometimes the lack of state interven-
tion is more for the better.
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OTOAMU CE HA AATHO
CMOKOUCTBME

3acmpaxoBka ,3awumeH gom*
c 40% omcmuvnka.

(\e/w ApMBE“ BuHazu ¢ Bac!

3acmpaxoBka ,3awumeH gom” om 3AL ,,Apmeeu,”
ocuzypsaBa nbAHO 3acmpaxoBameAHo nokpumue Ha gBuXkumo

u HegBukumo umywecmBo cpewy:

o MNoXkap, MbAHUSA, ekchAo3ua e Kbco cbeguHeHue u mokoB ygap

MpupogHu 6egcmBus o Kpaxkba u 2pabex, 3noymuwneHu geucmBus Ha mpemu

o 3emempeceHue Auua (BaHganusom)

« ABapuu om BuK o [lpyau puckoBe, B8 3aBucumocm om koHkpemHume
Hy>kgu Ha 3acmpaxoBaHusi.

3acmpaxoBka ,3awumeH gomM” e Ha NPOMOUUOHaAHa AsmHa ueHa ¢ 40% gonbAHUMEAHaA omcmbnka

om 1 loHu go 30 cenmemBpu 2025 2.
3a noBeue uHpopmauus nocememe UHMepHem cmpaHuuama Ha gpy>kecmBomo www.armeec.bg
UAU ce obageme Ha HauuoHaAHUsi HU Homep 0700 1 39 39.
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Kak ce pogu ugesma ga ocHoBeme camocmosimeAHa cheuuaAusu-
paHa kauHuka 3a AevyeHue Ha BeHO3HU 3a6oaAaBaHuA?

Obukanauku no cBema u mpynauku onum om egHU OmM Hau-20AEMU-
me umeHa B cdpepama Ha BeHo3HUMe 3aboaaBaHus, pewux ye mpabBa
ga cb3gam cmpykmypa, npegaazawa meguuuHa Ha cBemoBHo HuBo
u neppekmHa opzaHusauyus, 3awomo cmsmam, ye Bceku Haw nauu-
eHm 3acAykaBa Hau-gobpume gocmukeHus Ha cbBpemeHHama Me-
guuuHa. Meumama Mu 6e ga cvagam kauHuka, 8 kosmo nauueHmume
ga 6bgam AekyBaHu no Halu-cbBpemeHHume eBponelcku u cBemoBHu
cmaHgapmu B8 coepama Ha BeHo3Hume 3aboasBaHus. PagBam ce, ue
ycnsaxme ga cb3gagem makaBa ammocdepa u cpega, 8 kosmo nauueH-
mbm He usnumBa kaacuuyeckomo nomuckawo ycewaHe, cBvbp3aHo ¢
noceweHuemo u npecmos 8 6oaHuua.

Kak u Ha kakBo 3anazame B pazBumuemo Ha BucokokauecmBeHa
meguuuHa?

3a Hac e uskalouumenHo BaxkHo ga He ce npaBu komnpomuc ¢ kauecm-
Bomo. Hue nogxoxkgame komnaekcHo, HenpekbcHamo uHBecmupame
B cvBpemeHHa anapamypa u obyyeHus Ha ekuna Hu, gaBawu Bucoka
gobaBeHa cmoUHOCM Ha MeguuuHckume Hu ycAyau. BackeH enemeHm
om kauecmBomo Ha ycay2ume, koumo npegnaazame, e BHegpsBaHemo
U Ha gobaBeHama peanHocm, kosmo Beue e HepasgeAHa yacm om
ekegHeBHama HU gellHOCM U cnomMaza 3a hocmu2aHemo Ha OMAUYHU
kpalHu pesyamamu.

3awo e BakHo ga ce npunazam coBpemeHHUme 6e3kpoBHU Memo-
gu 3a neyeHue Ha BeHu?

BeskpvBHume Memogu ca cBemoBHusm ,3rnameH cmaHgapm®, kamo
npu max HAMa onepamuBHu paspesu, weBoBe u obe3obpassBawu be-
Ae3u. Hama Heobxogumocm U om npuAagaHemo Ha obuwa UAU ChuHaA-
Ha ynouka. F'oasmo npegumcmBo Ha cbBpemeHHUMeE Memogu € u Aun-

cama Ha 6oAHUYEH npecmoul, kamo noBeuemo HU nauueHmu owe Ha
cAegBawus geH Mozam ga ce BbpHam Ha paboma.

KakbB coBem 6uxme gaau Ha xopama, cmpagawu om pa3wupeHu
BeHu?

CvBembm Mu kbm msax e ga nombpcsm HaBpemMeHHO peweHue Ha npo-
baema cu, b6e3 ga ce cmpaxyBam u 6e3 ga 20 omaazam BvB Bpememo
¢ puck om nomeHuuaAHU ycAoXKHeHUs Ha 3aboasBaHemo. BaxkHo e ga
3Hasm, ye paswupeHume BeHu Beue He o3HauaBam onepauus.

O-p AHzen PageB e cneuuaAaucm no aHzuoAoz2us u dpaebonozus. MNpes
2019 2. ocHoBaBa Hau-zonsmama B Bvazapus cneuuaAusupaHa kAuHU-
ka 3a 6e3kpbBHO AeueHue Ha paswupeHu BeHu ,Varix Clinic — BeHo3eH
AazepeH ueHmbp“. Cb3gamea e Ha Mmemoga ckaepomepanus ¢ gobaBe-
Ha peaAHoCcm u mymecueHmHa aHecmesus (memogbm TASAR Cryo).
Mma npoBegeHu mHokecmBo cneuuanusauuu B CALL, FepmaHus, AB-
cmpaaus, Beaukobpumanus, LLIBetuapus, ABcmpus, AamBus u YHzapus.
Mpe3s 2022 2. caeg cneuuaausauus B npecmwkHama Miyake Clinic 8
Cao Mayno, Bpasuaus, BuBexkga B Bbazapus kpuonazepHama kpuockae-
pomepanus (Mmemogbm CLaCS) — memog Homep 1 B cBema 3a neueHue
Ha koamemuuHu BeHu u kanuasipu. Mpe3 2024 2. ychewHo 3aBvpwBa
cneuuanusauus B8 Halu-aBmopumemHama Bepuza BeHo3Hu kauHuku BbB
BeaukobpumaHus — The Whiteley Clinics no npogpamama Fellowship in
Endovenous Surgery nog pbkoBogcmBomo Ha cBemoBHonpusHamus Be-
Ho3eH ekcnepm prof. Mark Whiteley. O-p PageG
e uneH Ha American Vein and Lymphatic Society E-
u Ha The College of Phlebology, United Kingdom.

ABmop e Ha HapbuHuka 3a xopa, cmpagawu om E
BeHo3HU 3aboasBaHus: ,Mpobaemom PA3LLVPEHN

BEHW. CvBpemeHHU HeonepamuBHU peuweHus 3a E
3gpaBu kpaka ¢ mexHonozuume Ha XXI Bek".
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meneH b6azakHuk. OoakuHama om
4,85 mempa 20 npaBu manko no-2o0-
Aam konkypeHnm Ha Porsche Macan
uau Mercedes GLC. OByaumpoBusm
myp6omomop BvB8 Bepcuume GT u
Modena pa3BuBa 300 uau 330 koHs,
koemo e obuuyauHomo 3a mo3u cee-
MeHm. W3uano  enekmpuueckama
Bepcus Folgore gaBa 550 koHs u go
500 kunomempa c egHo 3apeXkgaHe,
HOo u 8 moBa Hama Huwo u3BbHpegHo.
ToBa myk obaue He e GT, He e
Modena, He e eaekmpuueckomo
Folgore. ToBa e Trofeo - koemo 3Ha-
uu, ye myk nog kanaka umame Hal-
uHoBamuBHusa 6eH3uHOB V6, cb3ga-
geH B nocaegHomo gecemuaemue.
BapuaHm Ha cbwus Momop 3ag-
BwkBa yguBumeaHume MC20 u GT2
Stradale. Toecm myk, 8 mo3u cemeeH
SUV, umame gBuzamen om cynepko-
Aa.

B CbPLIETO HA TO3U ABUIATEA,
HAPEYEH NETTUNO - umaauaHcko-
mo ume Ha 6oza HenmyH - e egHa
mexHonoz2us, B3ema gupekmHo om
Qopmyaa 1. Mpu HopmaAHa paboma,
mo3u V6 uma u HopmaaHo Bv3naame-
HaABaHe. Ho kozamo Bu mps6Ba us-
Aama My mow, mou u3noa3Ba Hewo,
HapeueHo "npegkamepHo 3ananBaHe".
Taka HapeueHama "npegkamepa" e
Manka KkyxuHa Hag UUAuHgbpa, Kkb-
gemo ce BnpouckBa u Bv3naameHsBa
MuHuamlopHo koauuecmBo zopuBo.
Mocne naambuume ce omBexkgam
go 2naBHama kamepa. lNoasama e,
ue maka 2opuBHama cmec ce 3anaa-
Ba egHoBpemeHHO HaBscvge. Koemo
3Hauu no-epekmuBHo uszapsHe u, ec-
mecmBeHo, noBeuye MowHoCcm.

B cynepkoAume mo3u Nettuno pa3Bu-
Ba Hag 600 koHcku cuau. Tyk e Ha-
mManeH Ha 530 - om cvobpakeHus 3a
cuz2ypHocm u 3a emucuu. Ho u moBa
€ gocmambyHOo mo3u aBmomobua,
koumo uma mscmo 3a gBe gemcku
koauuku om3ag, ga yckopsBa om 0 go
100 km/u 3a 3.8 cekyHgu - cbwomo,
koemo HaBpememo npaBewe yguBu-
meAHomo Ferrari F50, u no-6bp30 om
Koenigsegg CCR u om Pagani Zonda
Roadster.

HE CW MWUCAETE OBAYE, YE
TROFEO E CAMO EANH HEOBMUK-
HOBEH ABUIATEA, moHmupaH Bbp-
Xy obukHoBeH aBmomobua. Nettuno
HAIMa npuyuHa ga ce cpamyBa om oc-
maHaAume KomnoHeHmu, ¢ koumo e
cvbpaH myk.

YyBaau cme kamo ynpek kbm masu
kona, ue ms e egBa Au He no-Aykcos-

530

k. c. makcumanHa
MowiHoCm
hp maximum power

Ha Alfa Romeo. Qakm e, ue Grecale

usnoa3Ba  cbwama  naaméopma
Giorgio, Bopxy kosmo ca nocmpoeHu
Stelvio u Giulia, camo ue Aeko ygoa-
keHa. Ho moBa He e Aowo, 3awomo
moBa e Hau-gobpama naamdopma,
cb3gaBaHa om Alfa B8 nocaegHume
noHe 50 20guHu. M cbwo, cmeem ga
karkem, Hal-gobpama naamdopma B
mo3u ceameHm kamo guHamuka.
OkauBaHemo e om Hau-cAOXKHUME Ha
nasapa, ¢ akmuBHu amopmucbopu u
cucmema 3a npomuBogelucmBue Ha
HakaaHsHemo. B gBama odpoyg pe-
>kuma konama moxke ga ce noBguzHe
C ueAu 6 cm 3a noBeue npoxogumocm
(He ue ouakBame Hskou cobmBe-
Huk Ha Trofeo ga mpveHe 3a AOBHU
mpodeu ¢ Hez2o). B obpamHus pe>kum
Corsa (nucma) konama ce cHwkaBa ¢
4 cm 3a onmumaAnHa aepoguHamuka u
cmabuaHocm.

MUCTOBUAT PEXXNUM ABTOMA-
TUYHO U3KAIKOUBA enekmpoHHama
cmabuausauus, npuBexkga okauBaHe-
mo BvbB BbamoxkHo Hau-kopaBomo my
cbcmosHue, u Bu usBexkga Ha mabao-
mo nokazameAu 3a HaAfizaHemo Ha
mMacAomo, Ha mypbomo u 3a cmpa-
HUYHO yckopeHue.

LLlecmbymaaHume cnupayHu anapa-
mu u nepdopupaHume 360-MmuAume-
mpoBu guckoBe 2apaHmupam om-
AUYHO cnupaHe Bbnpeku mezaomo,

koemo e manko Hag gBa moHa.
BonaHbm e daHmacmuueH. Ycewa
ce kamo umaauaHeu,, koumo e u3snua
wecm MHoz20 kbcu kadema u e 2omoB
Bceku Muz ga ckouu: MHO20 6bp3,
MHo20 gupekmeH, gake HepBeH, Ho B
gobpusi CMUCHA Ha gymama.

TYK WMATE NOCTOAHHO 3AA-
BVUXKBAHE Ha uemupume koaeaa u
3ageH enekmpoHeH gudepeHuuan c
02paHuUYeHo npunAb3BaHe, ¢ Bo3moxk-
Hocm 3a baokupoBka. C gBe gymu,
moBa e koaa, koamo ucka ga 6vge
kapaHa, u kosmo Bu Bguza agpeHanu-
Ha ¢ usymumenHa Anekoma. B cbwomo
Bpeme obaue Trofeo ocmaBa cma-
BUAHO U cuz2ypHO. A CbWw0 U U3HeHag-
Bawo necmeauBo, kozamo mpsa6Ba.
CpegHusm pasxog no WLTP B kowm-
B6uHupaH uukobA e 11.2 aumpa 3a 100
km. 3a Bpv3kama mexkgy gBuzamens
u konenama omezoBaps 8-cmeneHHu-
am aBmomamuk Ha ZF - Hau-gobpusim
aBmomamuk Ha nasapa no ckpomHo-
MO HU MHEeHue.

MMA N HAKOU MUHYCW, ecmecm-
BeHo. Koezamo cmaBa gyma 3a umaau-
aHcku gusauH, mps6Ba ga cme nog-
2omBeHu 3a MHo20 BneuyamasBawu
Ha Bug peweHusi, koumo HeBuHazu ca
MHO020 npakmuuHu. TakvB e cayuasm
Hanpumep ¢ 2u2zaHmckume naaHku 3a
cmaHa Ha npegaBkume 3ag BoaaHa,



koumo ca cmpawHo ygobHu, koza-
mo cmeHsme npegaBkume, Ho agcku
MHO20 npeyam, kozamo ce onumame
ga HanpaBume Hewo Hemunu4Ho,
kamo Hanpumep ga gageme muzau.
Bce nak He Bbuxme ce omkasaAu om
me3u naaHku, 3awomo cmaHgapm-
Huasm npeBkalouBamea 3a npegaB-
kume He e goay Ha ueHmpanHama
koH3ona, kegemo cme cBukHanu ga
20 mbpcumMm, He e u Manko nocmue Ha
Bonana, kakBamo e mogama Hano-
cnegok. [lMpeBkalouBamensm Bcowi-
Hocm npegcmaBasBa uemupu pas-
AUYHU BymoHa Ha mabaomo mam,
kbgemo obukHoBeHo e koHmpoAbm
3a knumamuka.

ToBa He e HukakbB npobAaem npu Hop-
ManHO gBukeHue, ecmecmBeHo, HO
Moxke ga e usHepBsawo npu no-yecmo
MaHeBpupaHe. WM3BbH npeBkalouBa-
meAs, UHmepuopbm e gocma gobpe
obMucAeH u uHmyumuBeH. [Hopu c
HeobuuauHume BymoHu 3a omBapsHe
Ha Bpamume ce cBukBa 6vp30.

MYATUMEAMATA C  12-MHYOB
OUCMNAEN e 6asupaHa Ha Google
u usz2nexkga npuBemauBo no3Hama.
Mog 2onemus gucnael uma ouwe eguH,
C guazoHaAn noumu 9 uHua, 3a ynpa-
BAreHue Ha ocmaHanume o¢yHkuuu.
He cme 2onemMu novyumameAu Ha CeH-
30pHUME gucnAaeu kamo 3amecmu-
meAu Ha bymoHume. Ho mo3u myk e

620

Hm makc. Bbpmsaw,
MOMeHM
Nm max. torque

nogpegeH u AO2uYeH, U He omBauua
mBbpge MHoz20 BHumaHuemo Bu om
wodupaHemo. [JonbAHUMEAEH nAloc
e, ue moXkeme ga Hacmpoume enek-
mMpOHHUMe acucmeHmu ga Bu npegy-
npekgaBam cvBcem guckpemHo 3a
Hewa kamo HanyckaHe Ha AeHmama
- u konama 3anomHs Hacmpoukama,
maka ue ga He 20 npaBume Bceku
nbm cAaeg cmapm.

KauecmBomo Ha Mamepuaanume e
b6e3ykopHo - om BneuamasBawume
weBoBe Ha koxkeHus canoH, npes
anymuHueBume gekopauuu, go ge-
kopamuBHume AeHmu om Bvzaepo-
geH komno3um. Ayguocucmemama B
Trofeo e cneuuanHa uspabomka Ha
umaauaHckume maucmopu om Sonus
faber ¢ 21 20Bopumeas u MowHocm
1285 Bama.

CMOPTHUTE CMNOCOBHOCTU HA
TROFEO ob6aue He o3HauyaBam, ue
ma3u kona He e npakmuuHa. Bcow-
Hocm, koAkomo u ga e KkypuosHo,
myk noAyyaBame gopu no-2oAsam ba-
2axkHuk, omkonkomo B no-Huckume
Bepcuu, 3aw,omo me ca XubpugHu U
om3ag nog noga uma 6amepus. To-
BapHomo npocmpaHcmBo e 570 Au-
mpa - npegocmambuHo 3a BcsakakBu
cemMeUHuU Hy>kgu.

Hau-uHmepecHomo npu masu koaa e,
ye u3BegHbXk msa ce okasa egBa Au
He nocaegHusm oueAsn B cBos cee-

MeHm. F-Pace SVR u3ue3Ha 3aegHo C
usAama 2ama Ha Jaguar. Alfa Romeo
Stelvio Quadrifoglio kuBee nocaegHu-
me Cu gHu.

BMW X3 u Audi Q5 cmeHuxa nokone-
Husima u Bce owe Hamam makuBa Ha-
moueHu Bepcuu. Porsche Macan GTS
e ¢ 90 koHs no-cnabo u c noAoBuH
cekyHga no-6aBHo. Hakpas umame
Mercedes GLC AMG 63, koumo Hauc-
muHa e maako no-moweH om Trofeo.
Ho e ¢ 4-uuauHgpoB momop.

KATO KA3AXME, YE C GRECALE
UTAANAHLIUATE ce onumaxa ga cAs-
3am Manko no-6Au3o go macume,
moBa He Baxku 3a Trofeo. CmapmoBa-
ma ueHa myk e moyHo yemBbpm mu-
AUOH AeBa - ¢ 11,000 noBeue om GLC
AMG 63, u gocma Hag omuBaw,omo cu
BMW X4 M. Ho gpacmuyHo no-maAko,
omkoakomo we Bu mpsa6Bam, 3a ga
noAayvyume mo3u gBuzamen 8 MC20. A
u myk cepuuHomo o6opygBaHe e nog-
yepmaHo wegpo: 21-uonoBu grkaHmu,
naHopameH enekmpuuecku nokpuB,
koXkeH canoH ¢ omonAeHue omnpeg.
Hawama mecmoBa koaa, o6opygBaHa
¢ Bcuuku Bv3amoXkHu gonbAHUMEAHU
ekcmpu, gobaBs owe okoao 7,000
eBpo kbm ueHama. ConeHo kamo 3a
6vp3 cemeeH SUV HaucmuHa. Ho He
U 3a egHa om nocAegHUmMe HaucmuHa
BvoAHYBawu 6eH3uUHOBU MawuHU U3-
BvH ceeameHma Ha cynepkoAaume.
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"strollers the Grecale Trofeo is t the most fun SUV on the market

By KONSTANTIN TOMOV / Photography MASERATI

A decade ago, Maserati’s former boss-
es decided to take a step or two closer
to the masses and make relatively af-
fordable SUVs that would compete with
the top models from BMW, Mercedes
and Audi. Today, the current Maserati
bosses consider this a huge blunder.
But it did leave us with a few hidden
gems. Like the Maserati Grecale Tro-
feo.

THE GRECALE, NAMED AFTER A
MEDITERRANEAN WIND, is very dif-
ferent from our standard idea of a Ma-
serati. It's a typical front-engined SUV
with all-wheel drive and an impressive
trunk. Its length of 4.85 meters makes
it a slightly larger competitor to the Por-
sche Macan or Mercedes GLC. The
two-liter turbocharged engine in the GT
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and Modena versions develops 300 or
330 horsepower, which is typical for
this segment. The all-electric Folgore
version gives 550 horsepower and up
to 500 kilometers on a single charge,
but that’s no extraordinary either.

But this here is not a GT, not a Mod-
ena, and not an electric Folgore. This
is a Trofeo - which means that under
the hood we have the most innovative
petrol V6 created in the last decade. A
variant of the same engine powers the
amazing MC20 and GT2 Stradale. That
is, here, in this family SUV, we have an
engine from a supercar.

AT THE HEART OF THIS ENGINE,
CALLED NETTUNO - the ltalian name
for the god Neptune - is a technol-
ogy taken directly from Formula 1. In

normal operation, this V6 also has
normal ignition. But when you need
all its power, it uses something called
"pre-chamber ignition". The so-called
"pre-chamber" is a small cavity above
the cylinder, where a tiny amount of
fuel is injected and ignited. The flames
are then carried to the main chamber.
The advantage is that the fuel mixture
is ignited simultaneously everywhere.
Which means more efficient combus-
tion and, of course, more power.

In supercars, this Nettuno develops
over 600 horsepower. Here it is re-
duced to 530 - for safety and emissions
reasons. But even that is enough for
this car, which has room for two stroll-
ers in the back, to accelerate from 0 to
100 km/h in 3.8 seconds - the same as
the amazing Ferrari F50 did at the time,



and faster than the Koenigsegg CCR
and the Pagani Zonda Roadster.

DON'T THINK, HOWEVER, that the
Trofeo is just an extraordinary engine
mounted on an ordinary car. The Net-
tuno has no reason to be ashamed of
the other components it is assembled
with here.

We have heard this car criticized as
being almost a more luxurious Alfa
Romeo. The fact is that the Grecale
uses the same Giorgio platform that
the Stelvio and Giulia are built on, only
slightly lengthened. But that's not a
bad thing, because it's the best plat-
form Alfa has created in at least half
a century. And also, dare we say, the
best platform in this segment in terms
of dynamics.

3.8

cekyHgu 0-100 km/u
3.8 seconds 0-100 km/h

The suspension is one of the most so-
phisticated on the market, with active
dampers and an anti-roll system. In the
two off-road modes, the car can be
raised by as much as 6 cm for more
cross-country ability (not that we ex-
pect any Trofeo owner to go hunting
trophies with it). In the opposite Corsa
(track) mode, the car is lowered by 4
cm for optimal aerodynamics and sta-
bility.

TRACK MODE AUTOMATICALLY
SWITCHES OFF the electronic stabil-
ity control, sets the suspension to its
stiffest possible state, and displays oil
pressure, turbo and lateral acceleration
on the dashboard.

Six-piston brake calipers and perfo-
rated 360mm discs guarantee excellent

stopping power despite the car weigh-
ing just over two tonnes.

The steering is fantastic. It feels like
an ltalian who has had six very short
ristrettos and is ready to jump at any
moment: very fast, very direct, even
nervous, but in a good way.

You have permanent four-wheel drive
and a rear electronic limited-slip dif-
ferential with locking. In short, this is
a car that wants to be driven, and that
gets your adrenaline pumping with
astonishing ease. At the same time,
however, the Trofeo remains stable
and secure. And also surprisingly fru-
gal when it needs to be. The average
WLTP consumption in the combined
cycle is 11.2 liters per 100 km. The
connection between the engine and
the wheels is handled by an 8-speed
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ZF automatic transmission - the best
automatic on the market in our humble
opinion.

THERE ARE SOME DOWNSIDES, OF
COURSE. When it comes to ltalian
design, you have to be prepared for
very impressive-looking solutions that
are not always very practical. This is
the case, for example, with the giant
gearshift paddles behind the steer-
ing wheel, which are incredibly con-
venient when changing gears, but get
in the way a lot when you try to do
something atypical, such as giving a
turn signal.

However, we would not give up these
paddles, because the standard gear-
shift lever is not located below on the
center console, where we are used
to looking for it, nor is it a small lever
on the steering wheel, as is the fash-
ion lately. The switch is actually four
different buttons on the dashboard
where the air conditioning control is
usually located.

This is not a problem in normal driv-
ing, of course, but it can be unnerv-
ing when maneuvering more often.
Outside of the switch, the interior is
quite well thought out and intuitive.
You quickly get used to the unusual
buttons for opening the doors.

THE MULTIMEDIA WITH A 12-INCH
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km/u makcumanna
ckopocm
km/h top speed

DISPLAY is based on Google and
looks welcomingly familiar. Below the
large display there is another one,
with a diagonal of almost 9 inches,
for controlling the other functions.
We are not big fans of touch displays
as button replacements. But this one
here is tidy and logical, and does not
distract you too much from driving.
An additional plus is that you can set
the electronic assistants to warn you
very discreetly for things like leaving
your lane - and the car remembers
the setting so that you do not have to
do it every time after starting.

The quality of the materials is impec-
cable - from the impressive stitching
of the leather interior, through the al-
uminium decorations, to the decora-
tive strips of carbon composite. The
audio system in the Trofeo is special-
ly crafted by the Italian masters from
Sonus faber with 21 speakers and a
power of 1285 watts.

THE TROFEO'S SPORTING ABILI-
TIES do not mean that this car is not
practical, either. In fact, here you get
an even larger trunk than in the lower
versions, because they are hybrid
and there is a battery under the floor
in the back. The cargo space is 570
liters - enough for any family needs.

The most interesting thing about this
car is that suddenly it turned out to
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be almost the last survivor in its seg-
ment. The F-Pace SVR disappeared
along with the entire Jaguar range.
The Alfa Romeo Stelvio Quadrifoglio
is living its last days.

The BMW X3 and Audi Q5 have
changed generations and still do not
have such sharpened versions. The
Porsche Macan GTS is 90 horses
weaker and half a second slower.
Finally, we have the Mercedes GLC
AMG 63, which is indeed a little more
powerful than the Trofeo. But it has a
4-cylinder engine.

HAVING SAID THAT WITH THE
GRECALE the ltalians tried to get a
little closer to the masses, this does
not apply to the Trofeo. The starting
price here is exactly a quarter of a
million leva - BGN 11,000 more than
the GLC AMG 63, and well above the
outgoing BMW X4 M. But drastically
less than you would need to get this
engine in the MC20. And here too the
standard equipment is emphasized
generously: 21-inch wheels, pano-
ramic electric roof, leather interior
with heating in the front. Our test car,
equipped with all possible additional
extras, adds another 7,000 euros to
the price. Salty as for a fast family
SUV indeed. But not for one of the
last truly exciting petrol machines
outside the supercar segment.
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MIO3NKbA

OYX /| BgoxHoBeHa om 3HameHumus ¢uam C
Mampuk Cyu3u u Oemu Myyp, ma3u nocmaHoB-
ka no my3uka Ha OeuB Cmlobpm (Eurythmics) u
I'neH Banapg ce nosiBu npe3 2011 u 6bp3o noko-
pu Bpogyeu u Yecm EHg. Ceza Hau-nocae we 1
Bugu u 6vazapckama nybauka BrazogapeHue Ha
IopkaBHa onepa - BapHa. Pexkucbop e Cpebpu-
Ha CokonoBa, a B porsma Ha Oga Meu BpayH we
Bugum Munuua MagHuwka.

YuacmBam cbuio Bukmop VbpuwumoB, Banepus
Bacunetko u gpyau.

17 loau, AemeH meamvp, BapHa

KAACKA

MOHWKA KOHECA // I0O6uneuHomo 20-0 u3-
gaHue Ha decmuBana Pravets Art Nights we
b6vge yBeHuaHo om 2ana C yyacmuemo Ha
egHa om Hau-spkume mMaagu 3Be3gu Ha cBe-
moBHama onepHa cueHa - MoHuka KoHeca.
[Bamama ¢ meHopa Maypuuuo Tpexo we
usnbAHamM apuu om [llyyuHu, Bepgu u Yuaea,
akomnaHupaHu om Coduuckama ¢uaxapmo-
Hus ¢ gupu2eHm HaugeH TogopoB. [eH no-
paHo duaxapmoHusma we nocBemu eguH
koHuepm u Ha 200-zoguwHuHama om poXkge-
Huemo Ha Moxan LLpayc-cuH.

18 u 19 loau, MpaBeu

[IDKASZ

JAZZMEIA HORN // MNMopegHomo u3gaHue Ha
decmuBana A to Jazz BkalouBa (Hskonko gHu
cneg ocHoBHama npozpama) u gbazoouak-
BaHomo nvpBo zocmyBaHe B bBbazapus Ha
kasmus XopH, egHa om Hau-uHmepecHume
usgpsBawu 3Be3gu B gxkasa. MHozokpam-
HO HOMuHupaHa 3a Grammy u cpaBHsBaHa ¢
Ae2eHgu kamo Buau Xoaugeu, [kasmus we
npegcmaBu nocAaegHus cu anbym Messages.
3a pasauka om noBeuemo koHuepmu Ha A to
Jazz, mo3u e ¢ naameH Bxog u we ce cbecmou
Ha mepacama Ha "TonAoueHmpana".

9 loau, Cogusi, I0>eH napk

MUSICAL

GHOST // Inspired by the famous film with Pat-
rick Swayze and Demi Moore, this production
with music by Dave Stewart (Eurythmics) and
Glenn Ballard appeared in 2011 and quickly
conquered Broadway and the West End. Now
the Bulgarian audience will finally see it thanks
to the State Opera - Varna. The show is di-
rected by Srebrina Sokolova, and in the role of
Oda May Brown we will see Milica Gladnishka.
The other leads are Viktor Ibrishimov and Va-
leria Vasilenko.

July 17, Summer Theater, Varna
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CLASSICS

MONICA CONESA /| The 20th anniversary edi-
tion of the Pravets Art Nights festival will be
crowned by a gala with the participation of
one of the brightest young stars of the world
opera scene - Monica Conesa. Together with
the tenor Maurizio Trejo, she will perform arias
by Puccini, Verdi and Chilea, accompanied by
the Sofia Philharmonic Orchestra conducted
by Naiden Todorov. A day earlier, the Philhar-
monic Orchestra will also dedicate a concert
to the 200th anniversary of the birth of Johann
Strauss-son.

July 18 and 19, Pravets

JAZZ

JAZZMEIA HORN // The next edition of the A
to Jazz festival includes (a few days after the
main program) the long-awaited first visit to
Bulgaria of Jazzmeia Horn, one of the most
interesting rising stars in jazz. Grammy-nomi-
nated and compared to legends such as Billie
Holiday, Jazzmeia will present her latest album
Messages. Unlike most A to Jazz concerts, this
one has a paid entrance and will take place on
the terrace of the "Toplotsentrala".

July 9, Sofia, South Park



POK

MIDALIDARE ROCK [/ Pok u memoa decmu-
Banobm B cmaposazopckomo ceno MozunoBo
ycns ga ce HanoXKu u om 20guHa Ha 2oguHa
npuBauua Bce noBeue nybauka. Foasmomo
uMe masu 2oguHa e Ha AezeHgama Aauc Ky-
nop. "KpvcmHukbm Ha wok poka" e B8 omauu-
Ha ¢opma u npogbakaBa ga ce 3aHumaBa He
camo Cc Mysuka, HO U C npoyymomo cu pa-
guowoy. OcBeH Hezo mpugHeBHusm decmu-
Ban npegcmaBs Manowar, W.A.S.P., Michael
Schenker, Doro, Brainstorm, Tungsten, Heal u
owie Hakonko no-maagu, HO CbWO UHMEPECHU
2pynu.

11-13 loau, MozunoBo

POS]

KNHO

FOAO OPBXUE /[ MNpe3 80-me u 90-me egHo-
umeHHama abcypgHa komegus ¢ Aecau Hua-
CbH umawe koaocaneH ycnex u pogu gBe npo-
gonrkeHus. Ceza 3az2naBuemo ce Bo3paxkga ¢
Auom HuucoH B 2rnaBHama pons. ToBa e He
pumeulk, a no-ckopo npogvnakeHue, B koemo
HulicoH ugpae cuHa Ha AeumeHaHm Qpank
OpebuH. MpogyueHm e Cem MakdapAvH, pe-
»kucbop - AkuBa LUeudop, a B gpysume poau
we Bugum usHeHagBawu umeHa kamo Bvcma
Padmc u Mamena AHgepCoH.

B kuHama om 1 aBeycm

KHUT I/

BOVIHA |/ Bob Ygyepg e moxke 6u Hau-Bau-
ameAHusm noAumuuyecku >kypHaaucm Ha
nocaegHus Bek: Hocumen Ha gBe Hazpagu
"MyAuuovp" U YAeH Ha maHgema, koumo pas-
kpu adepama "Yomovpzeum" (3aegHo ¢ Kapa
BbpHCcmuuH). MocaegHama My kHuz2a ce on-
umBa ga xBvpau cBemauHa Bopxy Bucwume
emaku Ha amepukaHckama noaumuka B koH-
mekcma Ha BouHama B YkpauHa u Ha onumu-
me Ha [oHang Tpbmn ga gbpna koHuume B
caHka no Bpeme Ha maHgama Ha [hko BaugoH.

UzgamencmBo "Cuena”

ROCK

MIDALIDARE ROCK // The rock and metal fes-
tival in the Stara Zagora village of Mogilovo has
managed to establish itself and attracts bigger
crowds year after year. The big name now is
the legend Alice Cooper. The "godfather of
shock rock" is in excellent shape and contin-
ues to deal not only with music, but also with
his famous radio show. In addition to him, the
three-day festival presents Manowar, W.A.S.P,
Michael Schenker, Doro, Brainstorm, Tungsten,
Heal and several other younger, but also inter-
esting bands.

July 11-13, Mogilovo

MOVIES

NAKED WEAPON // In the 80s and 90s, the
absurd comedy of the same name with Leslie
Nilsson was a colossal success and gave birth
to two sequels. Now the title is being revived
with Liam Neeson in the lead role. This is not
a remake, but rather a sequel, in which Nee-
son plays the son of Lieutenant Frank Drebin.
The producer is Seth MacFarlane, the director
is Akiva Shafer, and in the other roles we will
see surprising names like Busta Rhymes and
Pamela Anderson.

In theaters from August 1

BOOKS

WAR // Bob Woodward is perhaps the most in-
fluential political journalist of the last century:
winner of two Pulitzer Prizes and a member of
the tandem that exposed the Watergate affair
(together with Carl Bernstein). His latest book
tries to shed light on the upper echelons of
American politics in the context of the war in
Ukraine and Donald Trump's attempts to pull
strings from the shadows during Joe Biden's
term.

Ciela Publishing House

CTPAX




NMCTUHCKUNAT
NUMBER ONE HA
EAEHA MNMATNAPU3Y

BvAz2apus uma cneuuanHo macmo B cvpuemo mu,
ka3Ba 3Beagama Ha Spice Music Festival 2025

By MAPUHA MAPTUHOBA / Photography APXVB

3kalouumenHo com pasBoaHyBaHa ga
ce 3aBvpHa B Bvazapus — moBa e
egHa om cmpaHume, koumo 3aemam
MHO20 cheuuaAHo mMscmo B copuemo
Mu*, kazBa EaeHa Manapugy. Npbukama neBuua,
pogeHa B LLBeuus, kosmo cneueau cBemoBHa
cnaBa kamo vacm om Antiqgue u cbc conoBa-
ma cu nobega Ha EBpoBusus npe3 2005 (¢ My
Number One), e egHa om 3B8e3gume Ha HoBomo
usgaHue Ha Spice Music Festival. MonyaspHusm
decmuBan e B bypzac Ha 8 u 9 aBazycm u oc-
BeH Paparizou, B npozpamama we yuyacmBam
Bomfunk MCs, Inna, Eagle Eye Cherry, Whigfield,
Benassi Bros, Peter Andre, Alcazar u gpyau.
EneHa obewaBa Ha 6bazapckume cu deHoBe Hs-
konko cneuuanHu usHeHagu B gonvaHeHue kom My
Number One u no-HoBume cu xumoBe. ,M pasbupa
ce, mpsabBa ga usnvaHa Haide! 3Ham koako MHO20
obuuame masu neceH u BuHazu e BvawebeH mo-
MeHm, kozamo s neem 3aegHo Ha >kuBo. Vickam
usAomo woy ga ce ycewa kamo npasHuk - He
npocmo kamo koHuepm, a kamo emouuoHaAeH u
eHepauueH o0bMeH mexkgy Hac”, kasBa Manapuay.

Kak o6ukHoBeHo ce nogzomBame 3a 2oneMu
¢pecmuBanHu woyma kamo moBa? PasauuHa
AU e eHepausma B cpaBHeHue ¢ Bawume ca-
MocmosmeAHu koHuepmu?

CHuwmka: [laHueA Axc KapAGoH
Photography: Daniel Ahs‘l‘(drsson
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CvBcem pasauuHa e ammochepama. Kozamo ce
nogzomBsam 3a 2onam ¢decmuBan kamo SPICE,
eHepausama e Haenekmpusupawa. 3Ham, ue nyb-
Aukama we bvge cbcmaBeHa om xopa, koumo
ca gowAu ga Bugsm mMHokecmBo uanbAHUMEAU.
Hskou om me3u xopa mMe caegBam om 20guHu, a
gpyau moxXke bu we me Bugam Ha »kuBo 3a nbpBu
nbm. ToBa pasHoobpasue e BgoxHoBsaBauwio!

Ha ¢ecmuBanume uma ycewaHe 3a cBoboga u
cnoHmaxHocm, koemo obuuyam. Xopama ca Ha-
BbH, 3a6aBAsBam ce, maHuyBam u >kuBesm 3a
Muz2a. PasauyHo € om camocmosimeAHust KoH-
uepm, koumo e No-UHMUMEH U € CbCPegomoueH
okono mos cobecmBeH kamanoz. Ho u gBeme ca
egHakBo Bv3HazparkgaBawu — npocmo ce us-
noA3Bam pasauuHu BugoBe eHepaus.

Nmame cunHa ¢eH 6a3a B Boazapud. KakBo e
uyBcmBomo ga cBupume npeg nybauka, kos-
mo no3HaBa u o6uua mysukama Bu moakoBa
MHO20?

Bceku nbm e 3aBaagsBawo u €emMOUUOHaAHO
uyBcmBo. YecmHo kasaHo, cvpuemo Mu 6ue
no-6vp3o, kozamo Buga 6vazapcku ¢deHoBe
B mbAnama ga nesm 3aegHO C MeH, ga ce yc-
MuxBam, ga gbpxkam naakamu uAu npocmo ga
maHuyBam om yucma pagocm. Bpvskama, kos-
mo CMe u32paguAu npe3 20guHume, HagxBopas

esuka uAu HauuoHanHocmma; ms ce ocHoBaBa
Ha mysukama u B3aumHomo yBakeHue. MHo20
om Bac ca ¢ MeH owe om Bpememo Ha Antique
u ga Bu HabalogaBam kak pacmeme c meH, ga
npogbrkaBame ga nogkpensme my3ukama mu u
ga s npegaBame Ha HoBume nokoAeHus - moBa
e Hal-2onsmama Hazpaga, kosmo eguH apmucm
moXke ga uma. Bunazu kasBam, ye cueHama e
msicmomo, kbgemo ce uyBcmBam Hau-XkuBa, HO
nybaukama e masu, kosmo U gaBa >kuBom.

N3BecmHa cme CbC CUAHOMO CU CUEHUYHO
npucvcmBue u BusyanHu epekmu. a ouakBa-
Me AU Hewlo B3peauwHo B8 Bypzac?
OnpegeneHo! BusyanHomo paskasBaHe Ha uc-
mopuu € 02pOMHa Yacm om HauyuHa, no koumo
uspassBam mysukama cu, u 3a 2onam decmuBan
kamo SPICE uckax ga cv3gam Hewo Hesabpa-
Bumo. Pabomsa B8 msacHo cbmpygHuyecmBo ¢
Moume xopeozpadu, Yanu keHuHac u 3adupus
Caanozay, koumo ca HeBeposimHO manaHmAuBu
U HaucmuHa pasbupam apmucmuyHama Mu Bu-
3us - go Had-mankus gemauda. 3adupus, kosmo e
u gusalHep, cv3gage kocmlomume Ha maHubo-
pume, gobaBauku yHukaneH BusyaneH eneMeHM
koM udnvAHeHuemo. 3aegHo ¢ mos HeBeposmeH
ekun om maHupopu, cb3gagoxme woy, koemo e
U3nbAHEHO ¢ gBuXkeHue, uBsm u emouus.

Ho moBa e Hewo noBeue om maHu, - Mo e pas-
kasBaHe Ha ucmopuu. Besko npousBegeHue e
cb3gageHo, 3a ga npegage nocAaHue, ga ce npe-
BopHe B BusyanHa noe3us, kosmo BgoxBa »kuBom
Ha Bcska neceH.

Mopuus u Boa2apusa ca cobcegHu cmpaHu, HO C
pa3auyHu my3sukanHu cueHu. KakBo Bu cBops-
Ba Hal-goAGoko ¢ Bawama 6oa2apcka ny6au-
ka?

Mysukama HaucmuHa He no3HaBa 2paHuuu.
Hsama 3HaueHue gaau cme 2pbk UAU BbA2apuH -
kozamo uyeme neceH, kosmo 208opu Ha cbpue-
mo Bu, moBa e Bcuuko, koemo uma 3HaueHue.
ToBa, koemo me cBovp3Ba gbaboko ¢ BbAazapcka-
ma nybauka, e ma3u emouuoHaaHa omkpumocm.
Wmana com dpeHoBe, koumo ca mu kasBaau, ue ca
ce cBvp3anu ¢ neceH, gopu kozamo He ca pas-
6upanu Bcsaka gyma. ToBa e moakoBa BakHo 3a
MeH. HezaBucumo gaau e pumbmbm, Meaogusma
UAU emouusima, MUcCAs, 4ye cnogensme B3aumHa
yyBecmBumeaHocm u cmpacm kom My3ukama.

Koe e Hal-Ba>kHomo nocaaHue, koemo ucka-
me ga ocmaBume Ha ny6aukama caeg Bawe-
mo woy Ha ¢pecmuBana?

Wckam xopama ga cu mpveHam, uyBecmBauku ce
usBuceHu, 3abeAs3aHu u hogcemeHu 3a cobem-
BeHama um BbmpewHa cuaa. XKuBombm uyecmo
moXe ga us2neXkga HenocuneH, HO BapBam, ue
My3ukama uma cunama ga AekyBa, ga BgoxHoBs-
Ba u ga pasnanBa pagocm. Moemo nocaaHue e
npocmo, HO gbAboko uckpeHo: obuuaume cebe
cu be3 u3BuHeHus, nogkpensume ce 6e3 ocoXk-
gaHe u npezbpHeme Hacmoswemo, >kuBeume
NbAHOUEHHO, myk u ceaa.



ONEPHNTE 3BE3 AN ANAHA JAMPAY
1 AHHA NMNPOL NEAT BbB BAPHA NMPE3 HOAIA

IOAu e meceupm, B koimo gBe 2onemu 3Besgu
Ha cBemoBHama onepa — AHHa Mupouu u OuaHa
Hawvpay — we nesam BvB BapHa. MeBuuume ca
2ocmyBanu Ha coduucka cueHa, HO u 3a gBeme
moBa e nvpBa us3sBa B mopckama cmoauua Ha
Bovazapus.

Ha 14 loau e Bepu3mo onepHama 2ana € yuac-
muemo Ha AHHa Mupouu. MeBuuama e eguH om
Bogewume gpamamuuHu conpaHu B cBema cobc
cmpemumenHa kapuepa npe3 nocaegHomo ge-
cemuaemue. 3abenexkumenHu ca HeuHume Ael-
gu Makbem BvB BueHckama onepa, AmeAus om
,ban ¢ macku“ 8 Teampo Pean Magpug, Tocka
8 KoBvHm lapgbH. MNpe3 2026 2. poasma Ha Ty-
paHgom [Mupouu we usnvAHU B nopeguua cnek-
makau 8 MemponoaumbH, Muaasckama Ckana u
KoBbHm apgbH. B AemHus meamop BvB BapHa
npumMama uie nogHece onepHu omkocu om Be-
pucmuuyHus nepuog, Ha cueHama we U napmHu-
pa meHopbm BuHueHUo KocmaHuo, a opkecmupa
Ha BapHeHckama onepa we gupwkupa maecmpo
Akono Cunapu gu Meckacepoau.

OnepHusm 2ana koHuepm ,Sole e amore” Ha 2ep-
MaHckomo conpaHo OduaHa Oawmpay e Ha 24 loau
¢ gupuzeHm maecmpo NaBena BaneB. B npozpa-
mama ca mBopbu Ha PocuHu, JdoHuuemu, OeAub,

Nexap u gp. Hag gBe gecemunemus Oawmpay ce
u3sBsBa Ha 2onemume cBemoBHU onepHU U KOH-
UEepPMHU CUEHU C Napmuu 3a AupuYeH u koaopa-
mypeH conpaH u bozam neceHeH penepmoap.
HeuHama uHmepnpemauus Ha Lapuuama Ha
Howma e egHa om Hau-embAemamuuHume B cBe-
ma. JQuaHa Jampay e kamep3eHzepuH Ha BaBap-
ckama gop>kaBHa onepa, Hocumen Ha 6aBapckus
OpgeH 3a Hayka u uskycmBo ,MakcumunuaH” u
Ha OpgeHa 3a 3acayau kom Qegepanta penybau-
ka l'epmaHus, a om 2020 2. eguH acmepoug Hocu
HeuHomo ume.

B lonckus apuw Ha pecmuBana Onepa B8 Aem-
Hus meambvp — BapHa 2025 e u oeHeHama ,Kap-
MeH“ om Buse (04.07), yuemo npegcmaBaeHue
ombens3Ba 150-zoguwHUHama om nbvpBama
nocmaHoBka Ha onepama u e C y4yacmuemo
Ha pymbHckomo MeuoconpaHo (MaopeHmuHa
Coape, nog gupuzeHmckama nanka Ha l'puzop
ManukapoB. Hau-gobpomo om ¢puamoBume me-
Aoguu Ha [ucHu npegcmaBs koHuepmovm ,Jduc-
HU — egHa cbbgHama meuma“ (10.07), a Yemu-
pumama umaAuaHcku meHopu nogHacsm mukc
om nonyAsipHU apuu u kaHuoHemu (17.07). lana
koHuepmbm ,C my3ukama Ha Llpayc” (18.07)
e nocBemeH Ha 200-2oguwHuHama om poxkge-

Huemo Ha MoxaH LLpayc-cuH u Bogu nyb6auka-
ma Ha nuwieH 6ana ¢ kpacuBu MeAoguu u maHuu.
HupuzeHm e Moomp CyakoBcku, a pexkucbop
Anekcangop Mymaduuicku. Mouumamenu-
me Ha 6anema we ce HacAagam Ha ,Kamapu-
Ha, uau Odbwepsama Ha pasbouHuka“ (15.07) u
L\ebegoBo e3epo (23.07), a mlozukoaom ,Odyx*
(21.07) we omBege 3pumeAume Ha EMOUUOHAA-
HO nomewecmBue.

OPERA STARS DIANA DAMRAU
AND ANNA PIROZZI SING IN VARNA IN JULY

July is the month in which two bright stars of the
world opera — Anna Pirozzi and Diana Damrau —
will sing in Varna.The singers have performed on
the Sofia stage, but for both of them this is the first
performance in the sea capital of Bulgaria.

On July 14, the Verizmo Opera Gala with the par-
ticipation of Anna Pirozzi will take place. The singer
is one of the world's leading dramatic sopranos with
a fast-paced career over the last decade. Notable
are her Lady Macbeth at the Vienna Opera, Ame-
lia from "Masked Ball" at the Teatro Real Madrid,
Tosca at Covent Garden. In 2026, the role of Turan-
dot Pirozzi will perform in a series of performances
at the Metropolitan, La Scala and Covent Garden. At
the Summer Theater in Varna, the prima will present
operatic excerpts from the Verismo period, the tenor
Vincenzo Costanzo will co-star on the stage, and the
orchestra of the Varna Opera will be conducted by
maestro Jacopo Sipari di Pescaseroli.

The opera gala concert "Sole e amore" with the
German soprano Diana Damrau is on July 24 with
conductor Pavel Balev. The program includes
works by Rossini, Donizetti, Delibes, etc. For more
than two decades, Damrau has performed on the
world's major opera and concert stages with lyric
and coloratura soprano parties and a rich song

repertoire. Her interpretation of The Queen of the
Night is one of the most iconic in the world. Di-
ana Damrau is a Kammersangerin of the Bavarian
State Opera, she has been granted with the Bavar-
ian Maximilian Order for Science and Art and The
Order of Merit of the Federal Republic of Germany.
In 2020 an asteroid was named after her.

In the July program of the Festival Opera at the
Varna Summer Theater 2025 is the fiery "Carmen"
by Bizet (04.07), whose performance marks the
150th anniversary of the first staging of the opera.
It is with the Romanian mezzo-soprano Florentina
Soare in the main role, under the baton of Grigor
Palikarov. The best of Disney's movie iines pre-
seits the "Disney — a wish come true" concert
(10.07), and the Four ltalian Tenors perform a
mix of popular arias and canzonettes (17.07). The
gala concert "With the Music of Strauss" (18.07)
is dedicated to the 200th anniversary of the birth
of Johann Strauss Jr. and leads the audience to
a lavish ball with beautiful melodies and dancing.
The conductor is Piotr Sulkowski and the director
is Aleksandar Mutafchiyski. Ballet fans will enjoy
"Katarina, or The Robber's Daughter" (15.07) and
"Swan Lake" (23.07), and the musical "Ghost"
(21.07) will take viewers on an emotional journey.

[uana [ampay / Diana Da.
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Bulgaria has a special place in my heart, says the star

of Spice Music Festival 2025

By MARINA MARTINOVA / Photography ARCHIVE

'm absolutely thrilled to be coming back
to Bulgaria - it's truly one of the coun-
tries that holds a very special place in
my heart, says Elena Paparizou. The
Swedish-born Greek singer, who gained
worldwide fame as part of Antique and with
her solo victory in Eurovision in 2005 (My
Number One), is one of the stars of the new
edition of the Spice Music Festival. The pop-
ular festival is in Burgas on August 8 and 9,
and in addition to Paparizou, the line-up fea-
tures Bomfunk MCs, Inna, Eagle Eye Cherry,
Whigfield, Benassi Bros, Peter Andre, Alca-
zar, and others.
Elena promises her Bulgarian fans a few spe-
cial surprises in addition to My Number One
and her newer hits. "And of course, | have to
perform Haide! | know how much you all love
that song, and it's always a magical moment
when we sing it together live. | want the whole
show to feel like a celebration, not just a con-
cert, an emotional and energetic exchange be-
tween us", says Paparizou.

EneHa [lanapusy Ha koHkypca "EBp
Helena Paparizou at the Eurovision 86ng Contest in 2005

usus" npes 2005
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How do you usually prepare for big festival
shows like this one? Is the energy different
compared to your solo concerts?

It's a completely different vibe. When | prepare
for a big festival like SPICE, the energy is elec-
tric from the very beginning. | know the audi-
ence will be made up of people who've come
to see multiple artists, some who've followed
me for years, and others who might be see-
ing me live for the first time. That diversity is
inspiring!

There’s a sense of freedom and spontaneity at
festivals that | love. People are out in the open,
having fun, dancing, and living the moment. It's
different from a solo concert, which is more
intimate and centred around my own catalog.
But both are equally rewarding—they just tap
into different types of energy.

You have a strong fan base in Bulgaria. How
does it feel to perform in front of an audience
that knows and loves your music so much?

It's an overwhelming and emotional feeling

every single time. My heart honestly beats
faster when | see Bulgarian fans in the crowd
singing along, smiling, holding up signs, or just
dancing with pure joy. That connection we’ve
built over the years goes beyond language or
nationality; it's based on music and mutual re-
spect. Many of you have been with me since
the days of Antique, and watching you grow
with me, continue to support my music, and
pass it down to new generations—it's the big-
gest reward an artist can have. | always say
that the stage is where | feel most alive, but it's
the audience that gives it life.

You’re known for your powerful stage pres-
ence and visuals. Should we expect some-
thing visually spectacular in Burgas?
Definitely! Visual storytelling is a huge part
of how | express my music, and for a major
festival like SPICE, | wanted to create some-
thing unforgettable. I've been working closely
with my choreographers, Chali Jennings and
Zapheiria Saapoglou, who are both incredibly
talented and truly understand my artistic vi-
sion—down to the smallest detail. Zapheiria,
who is also a designer, created the dancers’
costumes, adding a unique visual element
to the performance. Alongside my amazing
team of dancers, we’ve crafted a show that’s
bursting with movement, colour, and emo-
tion.

But it's more than just dance, it's about sto-
rytelling. Each piece is designed to convey a
message, to become visual poetry that brings
each song to life.

Greece and Bulgaria are neighbouring coun-
tries, but with different music scenes. What
connects you most deeply to your Bulgarian
audience?

Music truly knows no borders. It doesn’t mat-
ter if youre Greek or Bulgarian—when you
hear a song that speaks to your heart, that’s
all that matters. What connects me deeply to
the Bulgarian audience is that emotional open-
ness. I've had fans tell me they connected with
a song even when they didn’t understand every
word. That's so powerful to me. Whether it's
the rhythm, the melody, or the emotion, | think
we share a mutual sensitivity and passion for
music. It's something very special, and | never
take it for granted.

What's the most important message you
want to leave with the audience after your
show at the festival?

| want people to leave my show feeling uplifted,
seen, and reminded of their own inner strength.
Life can often feel overwhelming, but | believe
music has the power to heal, to inspire, and to
spark joy. My message is simple, yet deeply
heartfelt: love yourself without apology, sup-
port one another without judgment, and em-
brace the present, live fully, here and now.
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EguH om Hau-obuvaHume ¢uamu 3a Bcuuku BpemeHa
HaBbpwBa 40 2oguHu. Manko Heno3Hamu ¢dakmu 3a
Mapmu Makdnaau, gok bpayH u kyuemo AuHwauH

Tekem KAAUH AHTEAOB / Qomozapadus iSTOCK, APXVB

0YHO npegu 40 2oguHu, npe3 loAu
1985, no ekpaHume B Awmepuka
nAaxo. mpbeBa nopegHusm AemeH
duam - no cueHapuu, omxBbpAsH
ueAu 40 nomu om 2oAeMume cmygua, npe-
gu Hau-nocae ga bvge peaausupaH. Camo
meceu no-kbcHo duamovm e Beue kyamypeH
deHomMeH, uynu pekopgume no npuxogu, ne-
yenu "Ockap" u "Xloz2o", neceHma om Hezo e

Ha Bvpxa B "BuAbopg", u gopu camusm npe-
3ugeHm PoHang PelzvH 20 uumupa B peu-
ma cu 3a cbcmosHuemo Ha cvlo3a. Yemupu
gecemunemus no-kbCHO ouapoBaHuemo my
HU Hau-manko He e ommuHano, a BgbxHo-
BeHusm om He2o Mlo3ukbA e ceH3auus Ha
Bpogyeu u 8 noHgoHckus Yecm EHg. imemo
Ha duAma e, pasbupa ce, "3aBpvwaHe B 6v-
gewemo".




WAEATA UABA OT YYUAULLEEH AABYM
"3aBpvware B8 6bgewemo" e geno Ha cueHa-
pucma Bob leua u pexkucbopa Pobopm 3e-
mekuc - npusmeAu owe om cbBMmecmHomo cu
cnaegBaHe B USC School of Cinema npes 1972.
B Hauanomo Ha 80-me gBamama ca Beue yc-
neweH maHgem, npogan Hskonko ugeu 3a
duamu Ha Universal. igesma 3a "3aBpvwaHe
B 6vgewemo" xpymBa Ha eun, gokamo 2oc-
myBa Ha pogumeAume Cu U nonaga Ha yuu-
AUWHUSA aAbym Ha bawa cu. KakBo Au 6u buno,
3amucas ce mou, ako egHo Momue MoXkewe ga
ce BvpHe Hasag B muHanOomo U ga ce 3anos-
Hae ¢ pogumeAume cu kamo cBou BpbcmHu-
uu? OBamama cvc 3emekuc, koumo mexXgy-
BpemeHHO e HawymsA ¢ "PomaH 3a kambka",
3aBvpwBam cueHapus. Ho ga 20 naacupam,
ce okasBa gocma caokHa 3agava. Pokonu-
com BcowHocm e BbpHam 40 nomu om Bce-
BvamoXkHU cmygua u npogyueHmcku komna-
Huu, Hau-Beue c apazymeHma, ye "puamume 3a
nomyBaHe BbB Bpememo He neueasm napu'.
Hakpas CmuBvbH Cnulabbpe, koumo e npus-
men Ha et u 3emekuc, pewaBa ga 20 npo-
gyuupa mou upe3 cBosma komnaHus Amblin.
ToBa Hal-nocae ocuzypsBa nogkpenama Ha
2u2zaHma Universal.

MALUMHATA HA BPEMETO MbPBO BUAA...
XAAQNAHUK

OpuzuHaAnHUsSM cueHapuu e npembpnsA MHO-
20 NPOMEHU, npegu ga cmuagHe go ekpaHume.
MopBoHauanHo damuausma Ha 2AaBHus 2e-
pou Mapmu e 6una He Makdnaau, a Makgep-
Mbm. MawuHama Ha Bpememo nbpBoHauas-
HO mpsbBano ga e cmas, nocAe - XAaguAHuk.
Cnunbovpe Hakpas nogxBbpAua ugesma 3a
aBmomobun, 3awomo moBa gaBano Bb3amork-
HOCM 3a no-guHamuuHu kagpu.
NezeHgapHama KyAMUHauuoHHa cueHa C ua-
coBHukoBama kyna, ygapeHa om MbAHuUS,
CbWo He e no cueHapul. 3amucuabm Ha el
u 3emekuc omHauano 6uAa npe3 1955 mawu-
Hama Ha Bpememo ga bvge 3axpaHeHa Ha no-
AU2OH 3a sigpeHu onumu B HeBaga. Omka3za-
AU Ce, 3aWomo CHUMkume weAu ga usas3am
mBovpge ckono.

B opuzuHana gomawHusm Alobumeu, Ha gok-
mop Emem BpayH e He kyuemo AuHwaulH,
a wumnaH3e. Ho wedbm Ha Universal Cug
LLlauH6bp2 AUYHO HacmosA moBa ga ce cme-
Hu, 3awomo "HUMO eguH GuAM C wumnaH3e
He e cneuyeABan napu". LLlauH6bpe nouckaa ¢
nucmo ga ce cMeHu u 3a2anaBuemo - Bmecmo
"3aBpvwarHe B 6vbgewemo”, duamMbm ga ce
Hapuua "Kocmuueckusm uoBek om [MAaymoH".
CmuBbH Cnuunbvpz ocyemun moBa, kamo
My BbpHan benexkka: "Cug, baazogaps mu 3a
mBoemo 3abaBHo nucmo. Bcuuku 3gpaBama
ce nocmsaxme. BaazogapHocmu, CmuBoH".

non 3Be3QA NPABU HAN-KOMUYHATA
ENN30ANYHA POAA
Pobopm 3emekuc cu cnomHsa, uve kozamo
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npegAoXKuA mMy3ukama ga ce nopbvua Ha kom-
nosumopa AaaH CuaBecmpu, Cnhulnbbpa bua
npomuB. OmekHan, egBa kozamo uya opkec-
mbpa ga penemupa npocaoBymama ocHoBHa
mema om puama.

Bogewama neceH nbk 6uaa nopbuyaHa Ha
Huey Lewis and the News, Ho omHauano Xlou
omkasan, 3awomo Hukoza He BUA nucaA ne-
ceH 3a puam. 3emekuc egBa 20 ybeguna c obe-
waHuemo, Ye Hama ga ce bopka B8 npoueca u
He ucka ga uma HukakBu gupekmHu npenpam-
ku kom ¢uama B neceHma. Taka ce nosBuna
The Power of Love, 6bgewusm xum Homep 1
Ha "Buabopg". Camusm Xlou Alouc uma MHO20
3abaBHa enusoguuHa nosBa BvB dpuama: mou e
yuyumensm no my3suka, koumo B Hauanomo Ha
ucmopusima uscaywBa kak yuyuauwHama pok
2pyna Ha Mapmu cBupu The Power of Love u s
omxBobpAasa 3a yuuauwHomo mbpxkecmBo ¢ gy-
Mume "npocmo e gaBoacku wymHa". MeceHma
Ha Xlou 6e HomuHupaHa 3a "Ockap", Ho 3a2ybu
om Say You, Say Me Ha AaubHoA Puuu. B Ha-
2pagume Grammy be npeHebpezHama 3apagu
6AazomBopumenHus 3anuc We Are the World,

- |_.I.l.|

8 koumo yuacmBa u camusim Xlou Alouc.

YAPAU LWLAIAH 1 O>KOHU AEMN BUAUN OT-
XBbPAEHU

Maukoa k. Qokc, koumo uzpae Mapmu
Makonaal, e bua nopBusm usbop Ha 3emekuc
3a ponama, HO om cmyguomo 20 omxBvbpAu-
AU kamo HegoCcmambyHO NONYASIPEH U 3apagu
aHzakumeHma My kbM CHuMawus ce no Cbob-
womo Bpeme cepuan Family Ties. 3a poasma
Ha Mapmu 6uAu npocAywaru Yapau LLIuuH,
IbkoHu Oen u [koH Klocak, Ho Hakpas 6ua
usbpaH maagusm Epuk Cmoau. Caeg 6 cegmu-
uu cHumku obaue 3emekuc u Feun mpabBano
ga npusHasm, ye Hewama He BopBsm. "Epuk
Bv3npuemawe ucmopusima He kamo komegus,
a kamo mpagzegus", cnomHs cu letn. 3amoBa
ce BopHaau kbm opuauHaAHUs nAaH u npuBae-
kau Maukoa k. Qokc. Maukoa He MozbA ga
ce ocBobogu om meAeBu3UOHHUSA Cu aHzaXu-
MeHm, 3amoBa B npogbrkeHue Ha gBa mece-
ua pabomena u 3a gBeme npogykuuu, u cnsa
cpegHo no 3 yaca Ha Howl.



MAKbA 0)K. ©DOKC UMA NMAPKUHCBH,
HO CBUPU C COLDPLAY

Cheg "3aBpbwaHe B 6vgeuwemo” u gBeme my
npogonkeHus, Qokc 6e egHo om Hau-nony-
AdpHUme umeHa B XoauByg. Ho no-Hamambuw-
Hama my kapuepa 6e ycao)kHeHa HeumoBepHo
npe3 1991, koezamo mou, egBa 29-zoguweH,
6e guazHocmuuupaH cbc CuHgpoma Ha Map-
kuHcbH. MaukbA obaue He ce omuas, cb3gage
¢doHgauus 3a bopba coc 3aboasBaHemo, npo-
goaku ga ce cHuma B kuHomo u meneBu3sus-
ma, a MuHanama 2oguHa gopu cBupu Ha ku-
mapa c Coldplay Ha ae2eHgapHus ¢ecmuBan
"FAacmbHbbpuU”. To3u okmomBpu npegcmou
ga usnese om neuyam aBmobuozpadusma my,
o3aznaBeHa Future Boy.

OUAMDBT HE CMACY ABTOMOBUAUTE
DELOREAN

(QeHomeHaaHusM ycnex Ha "3aBpvware 8 6o-
gewemo" npeBopHa DMC Delorean B eguH
om Hau-pa3no3HaBaemume aBmomobuau Ha
naaHemama. Ho moBa He ce okasa gocma-
mbuHO ga chacu om 6aHkpym komnaHusma

DeLorean. Cv3gageHa om 6uBwus wed 8 GM
IhkoH [eAopubH, ma 3anoyHa MHO20 ambuuu-
03HO C nbpBusi cu MogeA - cnopmeH aBmomo-
6uUA ¢ Bpamu mun "yautka", ¢ naHeAau om Hebo-
sgucaHa noAupaHa cmomaHa u ¢ gu3auH om
camus [bkopgkemo [kygrkapo. Ho nopeguua
npobaemu ¢ npou3BogcmBomo, ¢ gBuzamenu-
me u ¢ npaBunama 3a cugypHocm cabomupa-
xa npoekma u nocaegHusm DMC 6e HanpaBeH
npe3 gekemBpu 1982 - gbAzo npegu nosBama
Ha duama. ToBa He nonpeuu Ha [koH Oeno-
pUbH ga usnpamu 6aazogapcmBeHo NnUCMO go
3emekuc caeg npemuepama.

PENMbH BE CPEL, HAN-TOAEMUTE ®EHO-
BE

Opyes uoBek, ocmaHan nonackaH om "3aBpwo-
waHe B8 b6bgewiemo", e mozaBawHusm ame-
pukaHcku npe3ugeHm PoHang Peu2bH, yusmo
kapuepa 3anouBa kamo akmoop B yecmbpHu.
Kozamo 3a npbB nbm cpewa Mapmu npes
1955, gokmop BpayH 20 numa kou e npe3su-
geHm npe3 1985 - u ocmaBa BmpeweH om
omeoBopa. "PoHang PeuebH - akmbopbm? Kou

mozaBa e Buuenpesugenm - [bkepu Ayuc?",
numa BpayH. Ta3u weza moakoBa ce xapeca-
Aa Ha Peu2bH, ye nomMoAuA ga cnpam duama
u ga s nycHam omHoBo. Mo-kbcHo B mpagu-
uuoHHama peu 3a CbcmosHuemo Ha cbvlo3a
PeuzbH u3noa3Ba uumam om duama: "Tam,
kovgemo omuBame, He HU mpa6Bam nbmuwa".

C AEKOPA OT "AA YBUELI MPUCMEXYA-
HUK"

CneuuanHume edpekmu BvB duama ca geno
Ha Industrial Light and Magic, komnaHusma Ha
Ibkopgk Aykac, pabomuaa no "Mexkgy3Be3g-
HU BouHu" u "MiHguaHa [koyHc". A epaguemo
Xun Baau, B koemo ce pasBuBa geucmBue-
mo npe3 1955, e BcbwHocm camo makem B
cmyguomo Ha Universal - camo ue makem c
02pOMHU Mawabu. Tou He e nocmpoeH 3a "3a-
BpvwaHe B bbgewemo", a BcbwHOCM gamupa
om 1948, u B Hezo ca 3acHemu MHoXecmBo
gpyau Aez2eHgapHu ¢uamu. Kamo Hanpumep
"Na ybuew npucmMexyAHuk" u "TpemAauHume".

NPUXOAUTE CA KOAOCAAHN

Owe B nbpBama cu 2oguHa Ha ekpaH "3a-
BpbwaHe B bvgewemo" Hocu npuxog om 389
MUAUOHa goAapa - uyygoBuwHa cyma 3a oHasu
enoxa, U Hal-gobpo nocmukeHue npe3 1985.
3aegHo ¢ gBeme npogbakeHusi, dpaHUau3bm
omgaBHa Beue e HagxBbpAuA 2paHuuama om
1 MuAuapg goaapa npuxogu. [MopBama uvacm
6e HoMUHUpaHa 3a Yemupu Hazpagu "Ockap" u
cheyeAu egHa, a CbWoO U mpu Hazpagu Saturn
U 2oAMama Hazpaga 3a HayuHa daHmacmu-
ka - Hugo. Kozamo u3nese Ha Bugeo, duamom
cmpyBawe HeuyBaHume 80 gonapa - u Bonpe-
ku moBa npogage Hag 400,000 kacemu u be
Hau-HaemaHomo 3az2naBue B npogbakeHue Ha
mpu 20guHu.

YETBbPTUAT HAN-OBUYAH ODUAM B
NCTOPUATA

®uamom uma kyamoB cmamym gHec u e Bgox-
HOBUA He camo no-maagu pexkucbopu kamo
k. k. Eubpamc, HO u poMaHu (Hanpumep
Ready Player One Ha bpHecm KaauH u ekpa-
Husauusma My om CnuuAbbAg), uAu pok-2pynu
kamo aHzauuckama McFly. MNMpoyymomo aHu-
MauuoHHo woy "Puk u Mopmu" e BcowHocm
napogus Ha "Ook u Mapmu", 2aaBHume 2epou
om "3aBpvware B8 6bvgewemo"”. 21 okmomBpu
- gamama, koM kosmo omnbmyBam BpayH u
Makdnal B 6bgeuwemo, ce cmama 3a cBemo-
BeH geH Ha "3aBpbvwaHemo B bbgewemo".
lfuagusma Ha cueHapucmume B Awmepuka
Bkalouu cueHapus Ha ¢uama cpeg 100-me
Hau-BeAuku Ha Bcuuku BpemeHa, AmepukaH-
ckusm ¢uamoB uHcmumym kaacupa "3aBpvo-
waHe B bvgewemo" cpeg 10-me Hau-Beauku
daHmacmuku, a enacyBaHe Ha 3pumeaume
u caywameaume Ha BBC 2o onpegeau kamo
yemBopmus Hau-Alobum ¢uam Ha nybaukama
3a Bcuuku BpemeHa.
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BACK

TO

THE PAST

One of the most beloved films of all time turns 40. Little-known
facts about Marty McFly, Doc Brown and Einstein the Dog

By KALIN ANGELOV / Photography iSTOCK, ARCHIVE

xactly 40 years ago, in July 1985, an-

other summer movie timidly began its run

on American screens. It was based on a

script rejected 40 times by major studios
before it was finally realised. Just a month later, the
film was already a cultural phenomenon, breaking
records for revenue, winning an Oscar and a Hugo.
Its main song was at the top of the Billboard charts,
and even President Ronald Reagan himself quoted
one of the lines in his State of the Union address.
Four decades later, its charm has not faded in the
least, and the musical inspired by it is a sensation
on Broadway and in London's West End. The name
of the movie is, of course, "Back to the Future".

THE IDEA CAME FROM A SCHOOL ALBUM

"Back to the Future" is the work of screenwriter
Bob Gale and director Robert Zemeckis - friends
since their studies together at the USC School of
Cinema in 1972. By the early 80s, the two were
already a successful tandem, having sold several
ideas for films to Universal. The idea for "Back to
the Future" came to Gale while visiting his parents
and coming across his father's school album. What
would it be like, he wondered, if a boy could go
back in time and meet his parents as his peers?
Gale and Zemeckis, who had meanwhile become
famous with "Romancing the Stone", completed
the script. But selling it turned out to be quite a
complicated task. The manuscript was returned 40
times by all sorts of studios and production com-
panies, mostly with the argument that "time travel
films don't make money". Finally, Steven Spielberg,
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who was a friend of Gale and Zemeckis, decided
to produce it through his company, Amblin. This
finally secured the support of the giant Universal.

THE TIME MACHINE WAS INITIALLY... A
FRIDGE

The original script underwent many changes be-
fore it reached the screens. Initially, the last name
of the main character, Marty, was not McFly but
McDermott. The time machine was originally sup-
posed to be a room, then a refrigerator. Spielberg
finally dropped the idea of a car because this al-
lowed for more dynamic scenes.

The legendary climactic scene with the clock tower
being struck by lightning is also not according to
the script. Gale and Zemeckis's original idea was
to power the time machine at a nuclear test site in
Nevada in 1955. They gave up because the filming
would have been too expensive.

In the original, Dr. Emmett Brown's pet is not Ein-
stein the dog, but a chimpanzee. However, Uni-
versal boss Sid Sheinberg personally insisted on
changing this, because "no chimpanzee movie has
ever made money." Sheinberg also requested a
change of title in a letter - instead of "Back to the
Future," the film should be called "Spaceman from
Pluto." Steven Spielberg thwarted this by sending
him a note back: "Sid, thanks for your most humor-
ous memo. We all got a big kick out of it. Thanks,
Steven."

POP STAR MAKES THE FUNNIEST CAMEO
Robert Zemeckis recalls that when he suggested

that composer Alan Silvestri be commissioned to
write the music, Spielberg was against it. He only
relented when he heard the orchestra rehearse the
film's infamous main theme.

The lead song was commissioned from Huey
Lewis and the News, but Huey initially refused
because he had never written a song for a film.
Zemeckis barely convinced him with the prom-
ise that he would not interfere in the process
and did not want any direct references to the
movie in the song. Thus was born The Power
of Love, the future number 1 hit on Billboard.
Huey Lewis himself has a very funny cameo
appearance in the film: he is the music teach-
er who, at the beginning of the story, hears
Marty's school rock band play The Power of
Love and rejects it for the school party, saying
tha band was "just too darn loud". Huey's song
was nominated for an Oscar but lost to Lionel
Richie's Say You, Say Me. It was overlooked at
the Grammy Awards because of the charity re-
cording We Are the World, in which Huey Lewis
himself participated.

CHARLIE SHEEN AND JOHNNY DEPP WERE
REJECTED

Michael J. Fox, who plays Marty McFly, was Ze-
meckis' first choice for the role, but the studio re-
jected him because he was not popular enough
and because of his commitment to the TV series
Family Ties, which was being filmed at the same
time. Charlie Sheen, Johnny Depp and John Cu-
sack auditioned for the role of Marty, but in the



end, the young Eric Stolz was chosen. After six
weeks of filming, however, Zemeckis and Gale had
to admit that things were not going well. "Eric saw
the story not as a comedy, but as a tragedy," Gale
recalls. So they went back to the original plan and
brought in Michael J. Fox. Michael could not free
himself from his television commitment, so for two
months, he worked on both productions, sleeping
an average of 3 hours a night.

MICHAEL J. FOX HAS PARKINSON'S, BUT
GIGS WITH COLDPLAY

After "Back to the Future" and its two sequels, Fox
was one of the most popular names in Hollywood.
But his further career was incredibly complicated in
1991, when he, only 29 years old, was diagnosed
with Parkinson's Syndrome. However, Michael did
not despair, created a foundation to fight the dis-
ease, continued to act in films and television, and
last year even played guitar with Coldplay at the
legendary Glastonbury Festival. This October, his
autobiography, entitled Future Boy, is due to be
published.

THE FILM DID NOT SAVE THE DELOREAN
CARS

The phenomenal success of "Back to the Future"
turned the DMC Delorean into one of the most
recognisable cars on the planet. But this was
not enough to save the DelLorean company from
bankruptcy. Created by former GM boss John
Delorean, it started very ambitiously with its first
model - a sports car with gullwing doors, with pan-
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els of unpainted polished steel, and designed by
Giorgetto Giugiaro himself. But a series of produc-
tion, engine, and safety issues sabotaged the pro-
ject, and the last DMC was built in December 1982,
long before the film was released. That didn't stop
John Delorean from sending a thank-you letter to
Zemeckis after the premiere.

REAGAN WAS A BIG FAN

Another person who was flattered by Back to
the Future was then-US President Ronald Rea-
gan, who began his career as an actor in west-
erns. When he first met Marty in 1955, Dr. Brown
asked him who the president was in 1985, and was
stunned by his answer. "Ronald Reagan - the ac-
tor? Who's the vice president then - Jerry Lewis?"
Brown asked. Reagan liked the joke so much that
he asked to stop the film and play it again. Later, in
his traditional State of the Union address, Reagan
used a quote from the film: "Where we're going, we
don't need roads."

ON THE SET OF "TO KILL A
MOCKINGBIRD"

The special effects in the film were created by In-
dustrial Light and Magic, George Lucas' company
that worked on "Star Wars" and "Indiana Jones".
And the town of Hill Valley, where the action takes
place in 1955, is just a model at Universal Studios.
It was not built for "Back to the Future", but actu-
ally dates back to 1948, and many other legendary
films were filmed there, such as "To Kill a Mocking-
bird" and "Gremlins".

THE REVENUE WAS COLOSSAL

In its first year on the screen, "Back to the Future"
brought in a revenue of 389 million dollars - a mon-
strous amount for that era, and the best achieve-
ment in 1985. Together with the two sequels, the
franchise has long since surpassed the 1 billion
dollar revenue mark. The first part was nominated
for four Oscars and won one, as well as three Sat-
urn Awards and the grand prize for science fiction -
Hugo. When it was released on video, the film cost
an unheard of $ 80, and yet it sold over 400,000
VHS tapes and was the most rented title for three
years in a row.

THE FOURTH MOST BELOVED FILM IN
HISTORY

The film has a cult status today and has inspired
not only younger directors such as J. J. Abrams,
but also novels (for example, Ready Player One
by Ernest Cline and its film adaptation by Spiel-
berg), or rock bands such as the English McFly.
The famous animated show "Rick and Morty" is
actually a parody of "Doc and Marty", the main
characters of "Back to the Future". October 21
- the date on which Brown and McFly travel to
the future- is considered the world day of "Back
to the Future".

The Writers Guild of America included the film's
script among the 100 greatest of all time, the
American Film Institute ranked "Back to the Future"
among the 10 greatest science fiction films, and
a BBC audience poll named it the fourth-most-
favourite film of all time. Il
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S S I/IHmepAakeH go Beaacuua

u om Puza go Kapakoa: nem
gecmuHauuu 3a hpoxaagHa - u
BbAwebHa - BakaHuus

UygecHo pasGupame, Ye UsAa 20guHa cme uakaAu Asmomo

u mopemo. Ho uma u eguH aamepHamuBeH Ha4yuH ga OnoA-

30mBopum omnyckama cu: HauuH, koumo €AUMUHUP2 40-2pa-

gycoGume )keau MbANUMe No nAa>k08eme U anuHocmma Ha

pecmopaHmbopu U Maza3uHepu. Tem gecmuHauuu, koumo ca-
"u36bH ce3oHa" u kqumo we Bu npeg/\O)kam MHO20 noBeue om

npusmHa npOXAaga i I Eea

= i
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ESCAPING THE BEACH

From I-n_terlaken to Belasitsa :
and from Riga to Karakol: five

“destinations for a cool - and

‘magical - vacation

"We understand perfectly well that you have been waiting
for summer and the seaside for a whole. year. But there
is an alternative way to'make the most of your vacation:
way that eliminates the 40- degree heat, the crowds on the
beaches and the greed of restaurateurs and shopkeepers
Five destinations that are "off season" and that will offer

you much more than a pleasant coolness.







NMHTEPAAKEH I IOHT'(DPAY
INTERLAKREN AND JUNGFRAU

3eAeHu naaHuHcku AuBagu, OCAENUMEAHO CuHU
esepa U cmpoMHU BbpxoBe kamo ¢oH: pauo-
Hbm Ha VHmepnakeH B LLIBeuuapus om gBecma
20guHu BgbxHoBsBa noemu u xygodkHuuu. Tasu
gpag, Yuemo ume bykBanHo osHauaBa "mexkgy
esepama" (no-mouHo, MexXkgy esepama bpueHu, u
TyH), e copuemo Ha m. Hap. bepHcku ObepaaHg
- MoXke 6u Hau->kuBonucHama uyacm om LLIBeuua-
pusi. Tyk ca Hau-Bucokume BvpxoBe, Hal-2paH-
guo3HUMeE AegHUUU U Hau-ovapoBamenHume
MpaguuuoHHU aAnuucku ceAua, ¢ POMaHMuUYHO
npexkuBswu kpaBu B ganeuuHama. MNpe3 3umama
myk e uapcmBomo Ha ckuopume, pasbupa ce, HO
npe3 AMMomo paloHbm e ugeaneH 3a gbA2u ne-
WexXogHU npexogu.

Jocmuz2aHemo go ViHmepAakeH € MHO20 AeCHO:
mou e Ha nog 120 km om Aemuwemo Ha Lllopux,
gocmovneH kakmo ¢ aBmomobua, maka u ¢ 6es-
ynpeuHume wBeuuapcku »keaesHuuu. TpygHama
paboma e ga pewume no kou om MHoxkecmBomo
yygecHU mapwpymu ga mpbaHeme. Buxve npe-
nopbuau peauoHa IOHadpay, kbgemo ca egHou-
MeHHusim Bpbx, a cbwio u npouymusm Audzep. Tyk
we omkpueme u Hau-kpacuBume wBeltuapcku
ceAnua: BenzeH, MiopeH, Xasaumana, lpuHgen-
Bang (omkvgemo [Dk. K. PoyauHz e 3aguzHana
uMemo Ha eguH om 3Aogeume cu). B Hakou om
msx aBmomobuAaume ca 3abpaHeHu, maka ue we
mMokeme ga 2u Bugume makuBa, kakBumo ca
6uAu npegu Bek - ako He Gpoum mypucmume Cbe
cmapmdoHume, pasbupa ce.

MpexkuBsBaHemo Hama ga e nbAHO, ako He no-
kopume u npocaoBymomo "MomuHcko cegno"
- Jungfraujoch. ToBa e cegnoBuHa, cBbp3Bawa
BopxoBeme IOHzdpay (4158 mempa) u MoHx
(4110 m). CHe2zbm myk He ce monu gopu u npe3
Asmomo, ampakuuume BkalouBam gBopeu om
Aeg u Hau-Bucokama >kenezonbmua 2apa 8 EB-
pona (3450 mempa).

Ako cme noyumamenu Ha konoezgeHemo, moxke
Bmecmo moBa ga ce BnycHeme B obukonkama
Ha Baxaandee. Cmapmbm om ceno 'puHgenBang
6bp30 ce npeBpbwa B gocma ekcmpemHO u3-
kauBaHe, HO no-kbcHO MoXkeme ga cu noomgbx-
Heme, a U Hagpagama 3a ycuAusma e ¢aHmac-
muuHa 2negka koM esepomo Baxaan. Ako He Bu
ce Bopmam negaaume, usbepeme no-AekepHa
pa3xogka ¢ Aogka u3 esepomo BpueHu. PauoHbm
e nogxogaw, u 3a kask, papmuHz u napannaxe-
pu3soMm.
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Green mountain meadows, dazzling blue
lakes and steep peaks as a backdrop: the
Interlaken region in Switzerland has inspired
poets and artists for two hundred years.
This town, whose name means "between
the lakes" (more precisely, between Lakes
Brienz and Thun), is the heart of the so-
called Bernese Oberland - perhaps the
most picturesque part of Switzerland.
Here are the highest peaks, the most
spectacular glaciers and the most charming
traditional Alpine villages, with cows grazing
romantically in the distance. In winter, it
is the kingdom of skiers, of course, but in
summer, the area is ideal for long hikes.
Getting to Interlaken is very easy: it is less
than 120 km from Zurich airport, accessible
both by car and by the impeccable Swiss
railways. The hard part is deciding which
of the many wonderful routes to take. We
would recommend the Jungfrau region,
home to the eponymous peak, as well as
the famous Eiger. Here you will also find
the most beautiful Swiss villages: Wengen,
Murren, Hazlital, Grindelwald (from which
J.K. Rowling got the name of one of her
villains). In some of them, cars are banned,
so you can see them as they were a
century ago - if we don't count tourists with
smartphones, of course.

The experience will not be complete if you
don't conquer the famous "maiden's saddle"
- Jungfraujoch. This is a saddle connecting
the peaks of Jungfrau (4158 meters) and
Monch (4110 meters). The snow here does
not melt even in summer. Attractions include
an ice palace and the highest railway station
in Europe (3450 meters).

If you are a fan of cycling, you can instead
embark on the tour of the Bachalpsee. The
start from the village of Grindelwald quickly
turns into a rather extreme climb, but later
you can take a break, and the reward for
your efforts is a fantastic view of Lake
Bachalp. If you don't feel like pedalling,
choose a more leisurely boat trip across
Lake Brienz. The area is also suitable for
kayaking, rafting and paragliding.
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PITA 1 AP HYBO
RIGA AND ART NOUVEAU

B cnucvka Ha cmpaHume ¢ Hau-Huckume cpeg-
HU 20guwHU memnepamypu AamBus 3aema no-
yemHomo 12-o macmo. dopu npes loau u aBaycm
cpegHama gHeBHa memnepamypa e okono 22-24
epagyca. Ho npoxaagama ganey He e eguHcmBe-
Husim apeymeHm B8 noa3a Ha Puza kamo gecmu-
Hauus.

To3su 6AU30 xunsgonemeH epag Hskak Bce oc-
maBa B caHka - BeposmHo 3awomo npe3 nou-
mu usAama cu ucmopusi € BuA nog Heuus uykga
Baacm. Mpe3 XVII Bek ugBam wBegume, nocae
- Pyckama umnepus. Ha gBa nomu Puza e nog
2epmaHcka okynauus, u Ha gBa nbmu - nog Cb-
Bemcka (3a 48 2oguHu). BcowHocm B HoBama
ucmopusi AamBusi e buna HezaBucuma gop>kaBa
camo mexXgy 1918 u 1940, u om 1990 Hacam.
3amoBa u Bce owe manko xopa ca omkpuAu oco-
6eHus yap Ha mo3u 2pag.

HezoBusm cmap ueHmbp we Bu HanomHu 3a AM-
cmepgam uAu Xambypz cbc cBoume naBupaHu
yAUUU, cmapuHHU dacagu u MHoxkecmBo bupa-
puu u 6apoBe. Ho Hau-uHmepecHomo Hewo 8
Puza gamupa om no-ckopowHa enoxa: maka Ha-
peueHusim Ap-HyBo kBapmana. B Hauanomo Ha XX
Bek gpagbm e npeobpaseH om uAAO NokOAeHUE
manaHmauBu apxumekmu; cepagume om mo3u
nepuog myk ca cpeg Hau-gobpume obpasuu
Ha cmuaa ap HyBo B8 cBema. Pasxogeme ce no
yauua Alberta, copuemo Ha mo3u pauoH, u gopu
HagHukHeme B cneuuanHus Mysel Ha Ap HyBo,
koumo ce Hamupa B8 goma Ha apxumekma KoH-
cmaHmuHc MewkeHc. Ako Bu BbaHyBa no-mpau-
Hama cmpaHa Ha HoBama ucmopus, npubaBeme
koM naaHoBeme cu u Myses Ha okynauusma, Yu-
amo ekcnosuuus - 6e3 ga npeyBeauuaBame - we
Bu pazmupcu.

Puza npegnaza u Hemanko Bb3mokHocmu 3a
egHogHeBHU ekckypsuu. Bauskusm (Ha 25 kw)
mopcku kypopm lOpmana ouapoBa ¢ naakoBe,
60poBu 2opu U owe egHa coaugHa gosa Ap HyBo
apxumekmypa. C Baak nbmyBaHemo omHema
camo noAoBuH uac.

MpusmHa gecmuHauus € u HauuoHaAHUsSm napk
Fays, ¢ naow, 6au3o 1000 kBagpamHu kunome-
mpa, kegemo we ce Haznegame He camo Ha Xu-
BonucHu 20pu U UHMepecHU >kuBomHu, HO U Ha
MHokecmBo cmapuHHU 3aMbuu, kpenocmu u na-
Aamu, kamo Hanpumep 3ambka Typauga. Maako
no-ganeu, Ha okono uac ¢ aBmomobua om Puza,
ce Hamupa u gBopeubm PyHgane - cnupauw, goxa
6apokoB komnaekc, geao Ha npouymusi umaau-
aHcku apxumekm Bapmoaomeo Pacmpeau.

In the list of countries with the lowest average
annual temperatures, Latvia takes an honor-
able 12th place. Even in July and August, the
average daily temperature is around 22-24
degrees. But the coolness is far from the only
argument in favor of Riga as a destination.
This nearly thousand-year-old city somehow
remains in the shadows - probably because
for almost its entire history it has been un-
der someone else's rule. In the 17th century,
the Swedes came, then the Russian Empire.
Riga was occupied twice by Germany, and
twice by the Soviets (for 48 years). In fact,
in modern history, Latvia was an independent
state only between 1918 and 1940, and since
1990. That may partly explain why few peo-
ple have yet discovered the special charm of
this city.

Its old centre will remind you of Amsterdam
or Hamburg with its cobblestone streets, old
facades and numerous beer halls and bars.
But the most interesting thing in Riga dates
back to a more recent era: the so-called Art
Nouveau district. At the beginning of the 20th
century, the city was transformed by a whole
generation of talented architects; the build-
ings from this period here are among the
best examples of the Art Nouveau style in the
world. Walk along Alberta Street, the heart of
this area, and even take a look at the special
Art Nouveau Museum, which is located in the
house of architect Konstantins Peskens. If
you are interested in the darker side of mod-
ern history, add the Museum of Occupation
to your plans. The exhibition there will shake
you, without exaggeration.

Riga also offers many opportunities for day
trips. The nearby (25 km) seaside resort of
Jurmala charms with beaches, pine forests
and another solid dose of Art Nouveau archi-
tecture. The train journey takes only half an
hour.

Another pleasant destination is the Gauja
National Park, with an area of nearly 1000
square kilometers, where you will see not only
picturesque forests and interesting animals,
but also numerous ancient castles, fortresses
and palaces, such as Turaida Castle. A little
further, about an hour by car from Riga, is
the Rundale Palace - a breathtaking Baroque
complex, the work of the famous ltalian archi-
tect Bartolomeo Rastrelli.
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BEAACHIIA M KOHIYP
BELASITSA AND KONGUR

M36opbm Ha naaHuHU, 8 koumo ga usbszame om
AemHus nek, 3a wacmue e u3obuneH B8 Bvaza-
pus. Esepama Ha Puaa, epekmHume 6uaa Ha Mu-
puH, Bogonagume Ha Cmapa nAaHuHa, 3eAeHUme
nacbuwa Ha Pogonume: Bcaka om nonyAapHUMe
BbAzapcku naaHUHU cu 3acAykaBa Bpememo u
ycuausma. Ho myk we obbpHem BHuMaHue Ha
egHa om He moakoBa nonyaspHUme.

3a 02pOMHOMO MHO3UHCMBO GbA2apu NAaHUHa-
ma Beaacuua e camo nocaegHama 2aegka npe-
gu 2paHuuama c puus - Ho me He 3Hasm kakBo
nponyckam. Ta3u cmpomHa cmeHa, kosmo 3a-
gopka monaus cpegusemHomopcku Bb3gyx om
lokHama cu cmpaHa, e 8 cbwomo Bpeme egHoO
om Hau-6ozamume Ha >kuBomHu U pacmeHus
kbmuema om BovAz2apusi. KAumambm e ganey no-
mek, omkoakomo B ocmaHaaume 6bazapcku naa-
HuHU, u moBa Bu gaBa waHc ga ce pa3xogume
cpeg paskowHu kecmeHoBu, gvboBu u BykoBu
2opu Ha BucouuHa, Ha kosmo gpyzage pacmam
CamMo U2AOAUCMHU.

Hau-Bucokama mouka e Bpbx Pagomup, 2029
mMempa Hag mopckomo paBHuwe, HO cnokoUHo
mokeme ga ce 3agoBoaume u ¢ Koneyp (1951
mempa). ObuyatiHama omnpaBHa mouka e xuka
KoHayp, go kosmo cpaBHumenHo chokoUHo ce
cmuza ¢ aBmomobua, makap Bmopama nonoBu-
Ha om 15-kunomempoBus nbm om lMNMempuu ga e
6e3 acpaam. B xwkama moxkeme u gocma Bkyc-
HO ga noxanHeme.

Ommyk go KoHzyp Bogsm egHa npska u gobpe
obo3HaueHa, HO gocma cmpbMHa hbmeka, u
uepeH nom, koumo kpuBoauuu u ygBosBa guc-
maHuusma, Ho nvk e no-noaezam. Mpu ymepeHo
memno uskauBaHemo go Bvpxa we Bu omHeme
kom gBa - gBa u nonoBuHa uaca. Ommyk, ako uc-
kame, moxkeme ga npogbakume no 6uaomo u go
nopBereua Pagomup. Ho u 2aegkama om KoHayp
€ HanbAHO gocmamubyHa: Ha ceBep ce Bukga us-
Aama goAuHa Ha CmpyMuwHuua ¢ 2pag Mempuu.
Ha loz e uskycmBeromo e3epo KepkuHu. Moxe-
me npocmo ga cAae3eme no nbmekume om lox-
Hama cmpaHa u ga onumame 6uBoncku keban 8
Ae2eHgapHama 20CmuAHuUa Ha >kn-2apama BvB
BupoHus. Ho u camo 2aegkama om Bbpxa e Ha-
NbAHO gocmambuHa Hazpaga 3a uskauBaHemo.
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The choice of mountains to escape the sum-
mer heat is fortunately plentiful in Bulgaria.
The lakes of Rila, the spectacular peaks of
Pirin, the waterfalls of the Stara Planina, the
green pastures of the Rhodopes: each of
the popular Bulgarian mountains is worth the
time and effort. But here we will pay atten-
tion to one of the less popular.

For the vast majority of Bulgarians, Bela-
sitsa Mountain is just the last sight before
the border with Greece - but they do not
know what they are missing. This steep wall,
which retains the warm Mediterranean air on
its southern side, is at the same time one
of the richest in animals and plants in Bul-
garia. The climate is far milder than in other
Bulgarian mountains, and this gives you the
chance to walk among magnificent chestnut,
oak and beech forests at a height where only
conifers grow elsewhere.

The highest point is Radomir Peak, 2029 me-
ters above sea level, but you can also eas-
ily make do with Kongur (1951 meters). The
usual starting point is Kongur Hut, which is
relatively easy to reach by car, although the
second half of the 15-kilometer road from
Petrich is unpaved. You can also have a de-
licious meal at the hut.

From here to Kongur there is a direct and
well-marked, but also quite steep path, and
a dirt road that winds and doubles the dis-
tance, but is more gentle. At a moderate
pace, the climb to the top will take you about
two to two and a half hours. From here, if
you want, you can continue along the ridge
to the top of Radomir. But the view from Kon-
gur is quite sufficient: to the north you can
see the entire Strumishnitsa Valley with the
town of Petrich. To the south is the artifi-
cial Kerkini Lake. You can simply descend
the paths on the south side and try a buffalo
kebab at the legendary Vironeia Railway sta-
tion tavern. But the view from the top alone
is more than enough reward for the climb.
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ABBPANIH N AOX HEC
ABERDEEN AND LOCH NESS

ABbpgulH, CpebopHusm 2pag, e HaceAneH Beue
6,000 2oguHu, Ho B epama Ha mypu3ma BuHazu
e buna B8 cankama Ha Egunbvpz u MAaszoy. He-
3acAykeHo, 3awomo mpemusim Hal-20AsM 2pag
Ha LLlomaaHgus uma cBou cobcmBeH vap - a u,
goHsikbge HeouakBaHo, ce ymBopgu kamo kyau-
HapHama CmoAuUUa Ha cmpaHama.

Ho eanaBrama npuuuHa ga gougeme Ha moBa
MsCmMo e, 3a ga 20 HanycHeme. M no-mouHo -
3a ga 20 u3noa3Bame kamo omnpaBHa mouka
kbm npocnroBymume womaaHgcku Highlands,
20pHONAaHUHCKu 3emu. Tasu Heonucyemo Xku-
BonucHa nycmow o6xBawa 40,000 kBagpamHu
kunomempa - noBeue om egHa mpema om Boa-
2apus - u moke ga Bu npegaoXku MHokecmBo
kpacuBu npexkuBsBaHus B8 gobaBka kbm mpa-
QUUUOHHO npoxAagHUme memnepamypu. Tyk e
Hau-Bucokusim Bpuvx Bb8 Beaukobpumatus, BeH
HeBuc, a cbwo u npouymomo esepo Aox Hec
C npegnoAazaemMomo MUCMeEpPUO3HO uygoBuuwie.
Om e3epomo u3Bupa egHoumeHHama peka Hec,
kosmo ce BauBa B mopemo kpal MHBbpHec. W3-
kauBaHemo no meueHuemo U e egHa om Hau-
>kuBonucHume pa3sxogku B pezuoHa. Mokeme
ga 20 HanpaBume new uAu gopu Ha koaeno (c
manko noBeue ycunaus). Moxkeme, pasbupa ce,
ga gebHeme u uygoBuwemo - ¢ HUCbK WaHc 3a
ycnex, Mmeko kasaHo, HO CbC Cepuo3eH nomeH-
uuan 3a 3abaBaeHue. 3a ueama mokeme ga
ce kauume Ha nogka kpau wnaloza Joxzapok, 8
goAHus kpau Ha esepomo. Obukoakama npogbA-
»kaBa mexkgy eguH u mpu uyaca, a Bogume Ha
esepomo 06ukHoBeHo ca cnokolUHu u He Buxa
pascmpouAu u Hau-uyBcmBumenHus cmomax.
Nox Hec Bu gaBa u pegkus waHc ga omcegHe-
me B8 ucmuHcku cpegHoBekoBeH womaaHgcku
3ambk - gamupawusm om XVI Bek Aagypu ce
omgaBa nog Haem.

Heganeu om NHBvpHec (agMuHucmpaBHus ueH-
mbp Ha XauaeHgc) B8 nocoka uzmok we omkpu-
eme KynogbH - He camo ouyapoBamenHo Ha Bug,
HO U HacumeHo ¢ ucmopus 2pague. Tyk npes
1746 Xy6aBus npuHu YapAu, npemeHgeHm 3a
mpoHa, u npuBop>keHuuume My okazBam nocne-
geH omuyasH omnop Ha pegoBHama aHaAulcka
apmus. Ako yueaume MomeHma, moke ga Bu-
gume gopu Bv3cmaHoBka Ha bumkama. A caeg
moBa we Bu ocmaHe Bpeme u 3a Hau-2oAsMama
ampakuus Ha LLlomaaHgus - gecmuaepuume 3a
yucku. Ha no-manko om uac nom om VHBvpHec
ce Hamupam AezeHgapHu npoudBogumenu kamo
Glenmorangie, Dalmore u The Singleton.

Aberdeen, the Silver City, has been inhab-
ited for 6,000 years, but in the age of tour-
ism, it has always been in the shadow of
Edinburgh and Glasgow. Undeservedly so,
because Scotland's third largest city has its
own charm - and, somewhat unexpectedly,
has established itself as the country's culi-
nary capital.

But the main reason to come here is to
leave. Or rather, to use it as a starting point
for the famous Scottish Highlands. This in-
describably picturesque wilderness covers
40,000 square kilometres - more than a third
of Bulgaria - and can offer you a multitude
of beautiful experiences in addition to the
traditionally cool temperatures. Here is the
highest peak in Britain, Ben Nevis, and also
the famous Loch Ness lake with the alleged
mysterious monster. From the lake rises the
eponymous River Ness, which flows into the
sea near Inverness.

Climbing its course is one of the most pic-
turesque walks in the region. You can do it
on foot or even by bike (with a little more ef-
fort). You can, of course, also stalk the mon-
ster, with a low chance of success, to put it
mildly, but with serious potential for fun. For
this purpose, you can board a boat at the
Dochgaroch Lock, at the lower end of the
loch. The tour lasts between one and three
hours, and the waters of the lake are usu-
ally calm and would not upset even the most
sensitive stomach. Loch Ness also gives you
the rare chance to stay in a real Scottish
castle - the 16th-century Aldurie is available
for rent.

Not far from Inverness (the administrative
centre of the Highlands) to the east, you will
find Culloden - not only charming in appear-
ance, but also steeped in history. Here in
1746, Bonnie Prince Charlie, a pretender to
the throne, and his supporters made a last
desperate stand against the regular English
army. If you catch the moment, you may
even see a reenactment of the battle. And
then you will have time for Scotland's big-
gest attraction - the whiskey distilleries. Less
than an hour from Inverness are legendary
producers such as Glenmorangie, Dalmore
and The Singleton.
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RAPAROA U T51H IITAH
RARAROL AND TIAN SHAN

EgHa gocma no-ek3omuuHa, Ho cnokouHa u
be3onacHa gecmuHauus. 3a noBeuemo Bbazapu
KupaudcmaH cu ocmaBa 3acagka: Hakoz2a Hau-
3ambHmeHama om cvBemckume penybauku, a
gHec - egHa om Hal-maAko no3Hamume cmpaHu
B Asus. Moaumuueckama zeozpadus s e 3amu-
cHana Mexkgy Kumau, KaszaxcmaH, Y3bekucmaH
u Tagkukucman. Quauueckama - mexkgy gBe au-
2aHmcku naaHuHcku Bepuau: TaHwaH Ha uamok u
Mamup Ha lozo3anag. ToBa e cmpaHa Ha nAaHu-
Hu, Ha peku u Ha xuAsgu paHmacmuuHo kpacuBu
esepa. MHaue kasaHo, KupzuscmaH obewaBa ga
€ egHO om nocAegHume 2oAeMu hpukaloueHus,
ocmaHanu Hu 8 enoxama Ha low-cost noaemume
U UHcMazpam mypucmume.

Cmonuuama Buwkek e uyucm u 3eneH, HO He
kol 3Hae konko kpacuB zpag B cbBemcku cmua.
Moxe ga Bu nocayku camo kamo omnpaBHa
mouka kbM KapakoA - Ha uamouHus 6psz Ha
o02pomMHOMO e3epo bceok-kya. HapuuaH B muHa-
nomo [pkeBanck, mo3u 2pag cowo Hama ga Bu
Bmpewu ¢ apxumekmypa, HoO myk e cmapmbm
Ha Hskou om HaU-BneuamasBawume npexogu
u3 naaHuHUmMe TsH LaH. U cowo gobvp noBog
ga ce 3ano3Haeme ¢ kupauskama kyxHs. Tpagu-
uuoHHUmMe Homagcku sicmus - kamo kypgak (o8-
Hewko meco, 3agyweHo ¢ kapmodu u Ayk) uau
bewbapmak (BapeHo meco ¢ koHcku koabac u
egpo Hapsa3saHa lodka) - ca 3amucAeHu no-ckopo
ga gaBam enepaus, omkonkomo ygoBoacmBue
Ha Hebuemo. Ho mecmHama kyxHs e uepnuaa
BgbxHoBeHue om kumauuu, y36eku u MHO20 gpy-
2U Hapogu, maka Je xpaHama e pasHoobpasHa,
npuzomBeHa om npecHu npogykmu u B no-2ons-
Mama cu yacm - MHo20 BkycHa.

Tyk mozbwusm TaH LLlaH e npops3aH om 6e3-
6poll peyuHu goAuHu, kos om kos no-kpacuBu. BuB
Bcska we Hamepume ylomHu Aazepu om lopmu,
kbgemo cpewy gocma ckopMHO 3anAawaHe Mo-
>keme ga npeHowyBame u ga ce HaxpaHume.
N ga nossgume - koHeme myk ca HeommeHHa
yacm om >kuBoma u ca 6ykBaaHo HaBcskvge. Ho
MoXkeme ga xogume u new. [lJoAuHama npu cea-
uemo [bkemv Ozy3 kpue >kuBonucHus Bogonag
HeBuuu kocu. Tasu npu BapckooH e buna basa
Ha cbBemckume kocmoHaBmu u uma namem-
Huk Ha lazapuH. Ho Hau-zonsmama 3abenexku-
meAHocm myk e camama npupoga: konocanHu
NAaHUHU, Yucmu kamo CcbA3a nAaHuHcku esepa,
kaHboHU ¢ MapcuaHcku neusaku. Camo nobbp-
3aume, npegu HuckomapudHume npeBosBauu ga
ca 20 omkpuau.
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A much more exotic, but calm and safe des-
tination. For most Bulgarians, Kyrgyzstan
remains a mystery: once the most remote
of the Soviet republics, and today, one of
the least known countries in Asia. Political
geography has squeezed it between China,
Kazakhstan, Uzbekistan and Tajikistan.
Physical - between two giant mountain rang-
es: Tian Shan in the east and Pamir in the
southwest. This is a country of mountains,
rivers and thousands of fantastically beauti-
ful lakes. In other words, Kyrgyzstan prom-
ises to be one of the last great adventures
left to us in the era of low-cost flights and
Instagram tourists.

The capital Bishkek is a clean and green,
but not very beautiful city in the Soviet style.
So you should leave for Karakol, on the
eastern shore of the huge Ussuk-Kul Lake.
Formerly called Przhevalsk, this city won't
impress you with its architecture either, but
it's the starting point for some of the most
impressive treks in the Tian Shan mountains.
It's also a good opportunity to get acquaint-
ed with Kyrgyz cuisine. Traditional nomadic
dishes - such as kurdak (mutton stewed with
potatoes and onions) or beshbarmak (boiled
meat with horse sausage and coarsely
chopped noodles) - are designed to give
energy rather than please the palate. But
the local cuisine has drawn inspiration from
the Chinese, Uzbeks and many other peo-
ples, so the food is diverse, made from fresh
products and, for the most part, very tasty.
Here, the mighty Tian Shan is cut through by
countless river valleys, each more beautiful
than the other. Everywhere you will find cosy
yurt camps, where you can spend the night
and eat for a fairly modest fee. And go for
a ride - horses are an integral part of life
here and are literally everywhere. But you
can also go on foot. The valley near the vil-
lage of Jety Oguz hides the picturesque De-
vichi Kosi waterfall. The one near Barskoon
was a base for Soviet cosmonauts and has
a monument to Yuri Gagarin. But the biggest
attraction here is the nature itself: colossal
mountains, crystal-clear mountain lakes,
and canyons with Martian landscapes. Just
hurry up, before the low-cost carriers have
discovered it.
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STS. CONSTANTINE AND HELENA RESORT
ENJOY THE BULGARIAN BLACK SEA COAST LIKE NEVER BEFORE.

STUNNING SEA-VIEWS « HEALING THERMAL WATERS « CENTURIES-OLD NATURE « PREMIUM ACCOMMODATION

Explore more at: wwwvisitstconstantine.bg
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Nem kokmeuaa, nog yuumo 3Hak we muHe Aamo 2025

Tekem KAAVH AHFTEAOB / ®omozapadus iSTOCK

aHamuyHomo cAegBaHe Ha Mmo- ako nonpekaaume. ToBa e, pasbupa ce, Mo-

gama npu obaekaama usnpasBa gama Ha AemHume kokmeuau. Bcako asmo

gkoboBeme Bu u 3anbABa cme- cu uma cBoume nonyaspHu Hanumku, koumo,

muwiama no usinAama nAaHema ¢ bAazogapeHue Ha couuaAHume Meguu, ca
MUA moHoBe HeHy>kHU hapuaau. Ho uma Beue cbc cmamyma Ha 2A0baAHU MeHgeH-
u egHa mMoga, yuemo caegBaHe He Bpegu Ha uuu. Emo Hanumkume, koumo ca Ha moga
Hukozo, ocBeH Ha cobcmBeHama Bu 2aaBa, npe3 Aasmo 2025.




NAKED & FAMOUS

MonynspHomo amepukaHcko usgaHue Delish
Beue 06sB8u cBos kokmeua Ha Aamo 2025
cAeg MawabHo npoyuBaHe cpeg 6apmaHu.
Mmemo my e Naked & Famous (20Au u us-
BecmHu), koemo Bce nak e manko no-6aa-
2onpuAuyHo om kokmeuaa Ha 2024, koumo
ce kasBawe Porn Martini.

Naked & Famous e goHskbge nogobeH
Ha "Mape2apuma", Ho ¢ gocma no-CAOXKeH
Bkyc. Tou kombuHupa paBHu yacmu mec-
kaa, >kbAm Aukbop wapmpbo3s, "AnepoA" u
cok om aaum. Chagocmma Ha wapmpbo3a,
Aekama 2opuuBuHa Ha anepoaa u ocmpume
Homku Ha nauma ykpomsBam maAko CuAHus
onyweH Bkyc Ha meckana.

CvBcem gockopo meckanbm 6e cnabo us-
BecmeH u3BbH pogHomo cu Mekcuko - u
gopu mankomo, koemo ce uyBawe 3a Hezo0,
obukHoBeHO bewe 2zpewHo. Kamo Hanpu-
mMep ycmouuuBus mum, ye meckanbm cCo-
gopXka xanlouuHo2eHa meckaauH. Viau

ye mou e NPOCMO gONbAHUMEAHO OnyweHa
mekunaa. [1Beme HaU-noONyAsipHU CNupmMHU
Hanumku Ha Mekcuko geucmBumenHo ca
POgHUHU, HO No obpamHa AuHusi: mekuaama
e npou3sas3na om meckana. A mou Ha cBou
peg ce e pogua npe3 XVI Bek, koezamo uc-
naHuume 3anoyHaAu ga BHacam B konoHu-
ume cu B8 LleHmpaaHa Amepuka pabomHuuu
om QuaunuHume. Te goHecAu cvc cebe cu
cBoume ypegu 3a gecmunauus Ha kokoco-
Ba pakusa. A mecmHume >kumeau B8 Mekcu-
ko 3anouHanu ga Bapsm ¢ max ankoxon om
depmeHmupanama copueBuHa Ha kakmyca
azaBe. Mima okono 30 Buga makuBa kakmy-
cu. Tekunama ce npaBu om cuHbo azaBe,
a om Bcuuku ocmaHaau BugoBe (npumepHo
ecnaguH,

apokeHbo, cupuaAn) ce npaBu meckaa. 3a
pa3auka om yuckumo u koHsika, meckanbm
He cmapee gobpe - ¢ Bpememo geaukam-
Hume pacmumenHu Homku u3ue3Bam. 3a-
moBa 3a npegnovyumaHe e MAagusm Mec-
kan- joven. Bkycom Bapupa u cnopeg Buga
Ha u3noA3BaHus kakmyc, u cnopeg cogoBe-
me - npou3BegeHusm B8 megHu cbgoBe uma
no-mek Bkyc, mo3u om 2AUHEHU € 3eMAUCM
u onyweH, u u3suckBa npuBukBaHe. Camo
om 2020 go 2024 ekcnopmbm Ha meckana
om Mekcuko e nopacHaa cbc 170%.

HUGO SPRITZ

Aperol Spritz 6e Heochopumusm zocnogap
Ha AemHume 6apoBe B nocaegHomo gece-
muaemue - go makaBa cmeneH, ye cmaHa
b6aHaneH. Ho moxkeme ga 20 3ameHume C
MogHusi Hugo Spritz, koumo npegaaza no-
genukameH u uHmepeceH Bkyc 6Aaazoga-
peHue Ha kombBuHauusma mexXkgy npoceko,
Aukbop om 63, MeHmMa u 2a3upaHa Boga. U
AUMOH, no >kenaHue.

Spritz, 3a yuemo nonyaspusupaHe B Boa-
2apus 2naBHama 3acAyza Hocu HesabpaBu-
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Musm CmedaH [daHaunoB, e umanuaHcku
kokmeuan ¢ Hemcko ume. Mucmepusma e
AecHa 3a pasbyaBaHe: kombuHauusma ce
poguna npe3 XIX Bek, kozamo ceBepous-
mouyHuUme obaacmu Ha Vimaausi, poguHa Ha
npocekomo, 6uau nog aBcmpuucka Baacm.
MmanuaHckume BuHa ce okasaau mBvpge
CUAHU 3a aBcmpuickume BouHuuu u odu-
uepu, koumo moneau kpvumapume ga um
Bnpvckam (spritzen) u manko Boga 8 yawu-
me. B gHewHus cu Bug wnpuubm ce poguA
npe3 1920 BbB BeHeuus kamo kombuHauus
om npoceko, 2a3upaHa Boga u nonyaspHus

MecmeH 2opyuB anepumuB Select.

[Hec Hal-nonyAspHUme wnpuuoBe Hecbm-
HeHo ca me3u ¢ Aperol uau Campari. Ho 8
ceBepouamouHa Vimanus Bce owe moxkeme
ga cu nopvyame u maka HapeuyeHus "6AA
wnpuu" (Spritz bianco) - camo npoceko u
coga, kamo opuzuHana, cepBupaH Hskoza
Ha aBcmpuuuume.

MNPEYNCTEHN KOKTENAU

Ja gobaBuw manko monao masko kbm kok-
meuna cu He 3Byuu kamo Hau-npuBaeka-
meAHama peuenma cpewy AemHume Xeau.



Ho BcowHocm moBa e uanumaHa mexHOAo-
2us, kosmo omHema no-ocmpume BkycoBe
8 Hanumkama, u nogcuaBa no-geaukamHu-
me. Vigesma e, ye MAskomo we ce cbcupu
nog BAusHue Ha kuceauHHume cbcmaBku
Ha kokmeunaa. lMocae ocmaBa camo ga npe-
uegume mBbpgume ocmambuu Oom mo3u
npouec, u noayuyaBame "npeuucmeH kok-
meunA". Bbnpeku ycao)kHeHusma u gbAzomo
Bpeme, Heobxogumo 3a npuzomBsiHemo um,
npeuyucmeHume kokmeuau cmaBam Bce no-
nonyAapHu.

Ho BcvwHocm me He ca HoBo omkpumue:

3a npbB nbm npouegypama e onucaHa owe
npe3 XVIIl Bek om nezeHgapHama Mepu Po-
kem.

BcovwHocm Hama npeuku ga cu npu2omBu-
me npeyucmeH kokmeua u y goma. Mas-
komo mpsa6Ba ga e okono egHa uemBopm
om obema Ha Beue cmeceHus kokmeua, u
He BuBa ga e MHO20 cCmygeHo, 3awomo
moBa we 3a6aBu npoueca. 3agbAkumeAaHo
gobaBeme kokmeuna koM mMagkomo, a He
obpamHomo. OcmaBeme cmecma B xAaa-
guAHuka 3a nonoBuH-eguH 4ac, u gopu 3a
usna How, ako umame mvpneHue. lMocae

cmapameAHo npeuegeme. Ha cHumkama
e npeyucmeHama Bepcus Ha kaacuueckus
aHaAulcku mMAeveH nyHw - kombuHauus om
AUMOHU, nopmokaAau, aHaHac, 3axap, 3e-
A€H vau, nognpaBku, 6peHgu, pom u kanku
apomameH Aukbop. Caeg npeyucmBaHemo
mpaUuHocmma Ha Hanumkama ce noBuwaBa
3HaYUMEAHO.

MUYEAAOA

Bloody Mary - KvpBaBama Mepu - HU Hau-
MaAko He e 3anoyHaA ga u3Au3a om moga,
HO MOU He e munu4yHuam AemeH kokmeua.
B Mekcuko obaue ce e pogura egHa owe
no-nukaHmHa aamepHamuBa, HapeueHa
"Muuenaga".

Cnopeg ne2eHgama, moBa e cmaHano oko-
Ao 1960 B epag CaH Ayuc NMomocu. Mecm-
Husm >kumen Muuen Ecnep uman HaBuka
ga nopbvuBa bupama cu B 2oaama vawa c
gobaBeHu AauM, COA U AUMOH - cakaw e
AumoHaga. lNocmeneHHo Bce noBeue om
cbepakgaHume My 3ano4yHaAu Cbwo ga uc-
kam om "AumoHagama Ha MuueA", u maka
ce poguAa Muuyenagama.

B cvBpemeHHus cu BapuaHm ms cbgobpka
gobpe uscmygeHa bupa, Aaum, nognpaBku
u nukaHmHu cocoBe. KakBu mouHo cocoBe,
e Baw AuueH usbop. Hau-nonyaspHama 8
Mekcuko Cumu Bepcus usnoa3Ba Alom coc
u Alomu yywaema. Ho uma u BapuaHmu cvec
coc Worcester, cbc coeB coc, ¢ Tajin, cvc
cmpvkuema ueauHa. Jaume Boas Ha Bvob-
pakeHuemo cu.

MOXUTO

Mma u AemHu kokmeuau, koumo Hukoza
HAMa ga usAag3am om Moga - U MOXumo e
Ha YeAHO mMsacmo cpeg msax. TOYHuUsM Mo-
MeHm Ha nosBama my He e usBecmeH, 3Ha-
em camo, Ye moBa e cmaHano Ha ocmpoB
Kyba. Owe npe3 XVII Bek mam cmecBaau
pom u cok om Aaum kamo npegnasHo cpeg-
cmBo cpeuwy guseHmepus u ckopbym. MeH-
mama u 3axapma ce gobaBsau ga cmekuam
Bkyca. lNMpe3 XX Bek kokmeunom Beue cb-
wecmByBan B cvBpemeHHus cu Bug u nog
cbBpeMeHHOMO cu ume, U chopeg AezeH-
gama bua Alobumama Hanumka Ha bpHecm
XemuHzyeu (noBeuemo My 6uozpadu oc-
nopBam moBa).

Kaacuueckama peuenma usduckBa umeHHO
6sA poM, pe3eHuema AauM, AuCma om MeH-
ma, mpbvcmukoBa 3axap u coga. Ho uma u
6e3bpou anmepHamuBu - kakBo kasBawe
eguH AezeHgapeH AoHgoHcku 6apmaH, uvo-
Bek He moXke ga cepewu c AalM u MeHmMa.
MiMa Mmoxumo ¢ guHs, ¢ nacuoH ¢pym, ¢ ne-
yeH aHaHac... A egHa ocobeHo AlobonumHa
Bepcus BcowHocm e Hakbge no cpegama
mexXgy Mojito u Moscow Mule. Hapeue-
Ha Gin Gin Mule, msa e geao Ha npouyma-
ma 6apmarka Ogpu CoHgbpc u 3amecmBa
poma ¢ gXkuH, a cogama - ¢ gkuHgXkudu-
AoBa bupa.
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TRENDY
GLASSES

Five cocktails that will rule the bars during summer 2025

By KALIN ANGELOV / Photography iSTOCK

anatic following of fashion in clothes
empties your pockets and blocks land-
fills all over the planet with millions of
tons of unnecessary rags. But there is
also a fashion, the following of which does no
harm to anyone (except your own head, if you
overdo it). This is, of course, the fashion of sum-
mer cocktails. Every summer has its popular
drinks, which, thanks to social media, already
have the status of global trends. Here are the
drinks that are in fashion in summer 2025.

NAKED & FAMOUS

The popular American publication Delish has
already announced its cocktail of the summer
2025 after a large-scale survey among bartend-
ers. Its name is Naked & Famous, which is still
a little more decent than the cocktail of 2024,
called Porn Martini.

The Naked & Famous is somewhat similar to
the Margarita, but with a much more complex
flavour. It combines equal parts mezcal, yellow
chartreuse, Aperol, and lime juice. The sweet-
ness of the chartreuse, the slight bitterness of
the Aperol, and the sharp notes of the lime tem-
per the somewhat strong smoky flavour of the
mezcal.

108 | THE INFLIGHT MAGAZINE

ur comg entary copy

Until recently, mezcal was little known outside
its native Mexico, and even the little that was
heard about it was usually wrong. Like the per-
sistent myth that mezcal contains the halluci-
nogen mescaline. Or that it's just extra-smoky
tequila.

Mexico’s two most popular spirits are indeed
related, but in reverse: tequila originated from
mezcal. And mezcal itself was born in the 16th
century, when the Spanish began importing
workers from the Philippines to their Central
American colonies. The Filipinos brought with
them their equipment for distilling coconut bran-
dy. And the natives of Mexico began to brew
alcohol from the fermented core of the agave
cactus. There are about 30 types of such cacti.
Tequila is made from blue agave, and mezcal
is made from all other types (for example, es-
pad n, aroque o, and s rial). Unlike whiskey and
cognac, mezcal does not age well - over time,
the delicate plant notes disappear. Therefore,
young mezcal - joven - is preferable. The taste
varies depending on the type of cactus used,
and on the vessels - the one made in copper
vessels has a milder taste, the one made in clay
pots is earthy and smoky, and requires getting
used to. From 2020 to 2024 alone, the export of

mezcal from Mexico grew by 170%.

HUGO SPRITZ

Aperol Spritz was the undisputed master of
summer bars in the last decade, to the point that
it became banal. But you can replace it with the
trendy Hugo Spritz, which offers a more delicate
and interesting taste thanks to the combination
of prosecco, elderflower liqueur, mint and spar-
kling water. And lemon, if desired.

Spritz, for whose popularization in Bulgaria the
main merit goes to the unforgettable actor Ste-
fan Danailov, is an ltalian cocktail with a Ger-
man name. The mystery is easy to unravel: the
combination was born in the 19th century, when
the northeastern regions of Italy, the homeland
of prosecco, were under Austrian rule. ltalian
wines turned out to be too strong for Austrian
soldiers and officers, who asked the pub own-
ers to spray (spritzen) a little water into their
glasses. In its current form, the spritz was born
in 1920 in Venice as a combination of prosecco,
sparkling water and the popular local bitter ape-
ritif Select.

Today, the most popular spritzes are undoubtedly
those with Aperol or Campari. But in northeast-
ern ltaly, you can still order the so-called "white



spritz" (Spritz bianco) - just prosecco and soda,
like the original once served to the Austrians.

CLARIFIED COCKTAILS

Adding a little warm milk to your cocktail may
not sound like the most appealing way to beat
the summer heat. But it's actually a tried-and-
true technique that takes away the sharper
flavours in your drink and enhances the more
delicate ones. The idea is that the milk will cur-
dle under the influence of the cocktail's acidic
ingredients. Then all you have to do is strain
the solid residue from this process, and you get
a "clarified cocktail." Despite the complications
and the long time it takes to prepare them, clari-
fied cocktails are becoming increasingly popu-
lar. But they're not a new discovery: the proce-
dure was first described in the 18th century by
the legendary Mary Rocket.

You can easily prepare a clarified cocktail at
home. The milk should be about a quarter of
the volume of the already mixed cocktail, and it
shouldn't be too cold, as this will slow down the
process. Be sure to add the cocktail to the milk,
not the other way around. Leave the mixture in
the refrigerator for an hour or even overnight,
if you have the patience. Then strain thorough-

ly. The photo shows a purified version of the
classic English milk punch - a combination of
lemons, oranges, pineapple, sugar, green tea,
spices, brandy, rum and drops of aromatic li-
queur. After purification, the durability of the
drink increases significantly.

MICHELADA

Bloody Mary has not gone out of fashion in the
least, but it is not the typical summer cocktail.
However, in Mexico, an even spicier alternative
was born, called "michelada".

According to legend, this happened around
1960 in the city of San Luis Potosi. Local resi-
dent Michel Esper had a habit of ordering his
beer in a large glass with lime, salt and lemon
added - as if it were lemonade. Gradually, more
and more of his fellow citizens also started ask-
ing for "Michel's Lemonade", and thus the mi-
chelada was born.

In its modern version, it contains well-chilled
beer, lime, spices and spicy sauces. What sauc-
es exactly? This is your personal choice. The
most popular version in Mexico City uses hot
sauce and chilli peppers. But there are also var-
iants with Worcester sauce, soy sauce, Tajin,
and celery stalks. Let your imagination run wild.

MOJITO

There are summer cocktails that will never go
out of style - and the mojito is at the forefront
among them. The exact moment of its appear-
ance is not known, we only know that it hap-
pened on the island of Cuba. As early as the
17th century, rum and lime juice were mixed
there as a preventive measure against dysen-
tery and scurvy. Mint and sugar were added
to soften the taste. In the 20th century, the
cocktail already existed in its modern form
and under its modern name, and according
to legend, it was Ernest Hemingway's favorite
drink (most of his biographers dispute this).
The classic recipe calls for white rum, lime
slices, mint leaves, cane sugar and soda.
But there are countless alternatives - as a
legendary London bartender once said, you
can't go wrong with lime and mint. There's a
watermelon mojito, a passion fruit mojito, a
roasted pineapple mojito... And one particu-
larly curious version is actually somewhere in
between a Mojito and a Moscow Mule. Called
the Gin Gin Mule, it's the brainchild of the
famous bartender Audrey Saunders and re-
places the rum with gin and the soda with
ginger beer.
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CI'YAEHMN 11O
AAPARTEP

Facnayomo u mapamopbm ugBam om pasAuvHU KyaAmypu u pasAuyHuU npogykmu -
HO ca egHakBo cnacumenHu B >keaume

Tekcm ACEH BOWYEB / ®omozapadus iISTOCK

amHama >keza HEU3MeHHo cvbyxkga B

Cb3HaHusima Hu obpasa Ha Hewo cBe-

ko u Aeko Ha Bkyc, HO npusmHo nu-

aHmHo, Hewo ¢ kpacmaBuua u YecbH.

KakBo gpyzo ocBeH cmygeH mapamop? Uau nok

2acnauo? He ue moBa ca eguHcmBeHume Bb3-

MOXXHU CMygeHU AémHU Cynu - UMa U pasHu pas-

xA>kgawu Bepcuu Ha ykpauHckume 6opwoBe

uAu Ha ppeHckama Buwucoas - Ho npu mapamo-

pa u 2achayomo ocobeHomo e, Ye ca cmygeHu

"no gywa" - moecm npogykmume He npemuHa-
Bam npe3 HukakBa mepmuuHa obpabomka.

FACIMAYO0 E TPAOULIMOHHO AsmHo sicmue 3a
2opewama AHgaaycus. MpaBu ce om gomamu,
kpacmaBuuu, 3eAeHU uywku, YeCoH, XA6 U 3ex-
muH, u omgaBHa e npusHamo 3a cBemoBeH npu-
Hoc B obracmma Ha cynume. Kakmo obuualHo
ce cAayyBa npu namemHuuume Ha kyAauHapHama
kyamypa, HezoBama ucmopus e koakomo cmapa,
monkoBa u HesicHa. Mpegu ga bvge moBa, koemo
€ gHec, 2acnayomo e buAo Hewo gpyzo - cbBeem
pasAuuHo u nak BkycHo, Ho 6e3 gomamu u uywku
(me3u 3ap3aBamu ca goHeceHu cneg omkpuBa-
Hemo Ha Amepuka, a 3a 2achavyomo ce mBvpgu,
ye e U3MUCAeHO MH020 npegu moBa). Cnopeg
Hsakou Bepcuu npegkoaymboBomo 2acnauo ce e
kasBano Ajo blanco u 20 npaBeau om xas6, 3ex-

muH, 6ageMu, YecbH, ouem u CoA. [IHeC masu
cyna Bce owe e nonyadpHa B Manaza, HO kbm
cnomeHamume npogykmu mam go6aBsm u 3vp-
Ha om 3eneHo 2po3ge. A kpau PoHga s uma BvB
Bepcus ¢ kose kuceno masko - gocma 6auska go
Hawus mapamop, Ho ¢ bagemu Bmecmo kpacma-
Buuu.

Hskou ca ckaoHHU ga mbpcsam ucmopuueckume
kopeHu Ha moBa sicmue B pumckama gpeBHocm,
gokamo gpyau npuemam, Ye mo € nho-ckopo
yacm om kyauHapHomo HacaegcmBo, 3aBewaHo
om maBpume u eBpeume.

B omgeAaHume ucnaxcku npoBuHuuu 2achavyomo
e no3Hamo B mHoXkecmBo pasHoBugHocmu, a
kom moBa u uykgu 2omBauu ca gobaBuau cBou
xpymBaHus. MogepHomo 2acnauyo e pasHoAuko
(kakmo, Bnpoyem u mMogepHusm mapamop, HO
3a moBa no-Hamamuvk). MoXke ga e 3eaneHo (om
3eAEHU goMamu) UAU C namAaagXkaH, C guHs uAu
¢ kpacmaBuuu u aBokago, uUAu C Hewo gpy=ao.
Moxke ga e Aneko Alomo uAu ga caagHu, 3awomo
8 Hsakou peuenmu uma u 3axap.

KAACNYECKOTO AHAOAAYCKO =2zacnauo ce
npaBu B xaBaH. Cbwus kamo xaBaHa B u3Becm-
Hama kapmuHa Ha Benackec ,Xpucmoc 8 goma
Ha Mapma u Mapus” (1618). Cyxusm xAs6 ce ma-







uka 3aegHo ¢ uywkume, yecvHa u kpacmaBuua-
ma. Caeg moBa ce gobaBsm obeareHume goma-
mu, NocAe 3eXmuH u Hakpas ouem. Jomamume
npegBapumenHo ce npempuBam npe3 uegka, 3a
ga Hama cemku B cynama, Ho B gomawHu ycAo-
Bus masu onepauus MoXe u ga ce nponycHe.
lacnauomo nak e BkycHo. [Hec kyxHeHcku-
fm 6AeHgep 3amecmBa xaBaHa, HO u om moBa
2acnavyomo He 2ybu.

Cnopeg Hskou uscAegoBamenu ocobeH NpuHoc
3a nonyaspusupaHemo Ha 2acnayomo Uu3BbH
AHganycus e umana >keHama Ha nocAegHus
¢dpeHcku umnepamop Ayu BoHanapm (1852-
1870) EyxeHus ge MoHmuxo. Tpaguuusma BvB8
dpeHckus Bragemencku gBop ga ce Bzemam 3a
XeHu uykgosemku, koumo ga Hocam kamo 3ec-
mpa u Hewo BkycHo 3a fsigeHe, 3anouHana mpu
Beka no-paHo ¢ bpaka mexgy AHpu Il u Kamepu-
Ha Meguuu (ms HayyuAa ¢paHuy3ume ga sgam
apmuuwok, 6pokoAau, cnaHak u caagoneg, kakmo
u ga usnoa3Bam Buauua Bmecmo mpu npbcma).
Cnopeg gpyau 3acAyaume Ha uchankama ca Cua-
HO npeyBeAuuyeHu, mbu kamo go 30-me 20guHu
Ha MuHaaus Bek aHgaayckomo 2acnayo e 6uno
HanbAHO UAU noumu Heu3BecmHo B ceBepHume
ucnaHcku obaacmu.

AOPU MPON3XOAbT HA AYMATA gazpacho e
HesiceH. Hakou emumono3u cmsmam, ye e npo-
usBogHa om gymama caspa, ¢ apabcku kopeH,
kosmo 3Hauu napueHua, kopuuku. Cnopeg gpy-
2u ugBa om gazas, koemo Ha uBpum o3HauaBa
pa3uynBam Ha napueHua. Tpemu ca ckAOHHU ga
movpcsm npousxoga B npegpumckama ubepuu-
cka gpeBHocm, mbu kamo ucmopusma Ha moBa
facmue, kakmo cmaHa fcHO, € MHO20 cmapa,
npaBu ce om He3anomMHeHU BpemeHa.

Kamo BaxkeH HauuoHaneH cumBoA 2acnavo-
mo mpauHo ce e HacmaHuao B koHmakmHama
30Ha mMeXgy ucnaHckama u uykgume kyamypu.
YcmouuuB xymopucmudeH clokem e uykgeHe-
ubm, 06ukHoBeHO BavkeH U ¢ npemeHuUU, goWwbA
Hakbge om xaagHus aHanocakcoHcku ceBep,
koumo ce Mpbwu npeg cmygeHomo 2acnayo u
ouakBa ga My 20 cmonAsm.

KOFATO BbArAPUH CAYLLA BUL, o6ukHoBe-
Ho ce oka3Ba, ue 20 3Hae no gpys HauuUH U bbpsa
ga cu 2o paskake. Cowomo e u ¢ mapamopa.
OcBeH knacuuyeckama peuenma CbC CUMHO Ha-
ps3aHu obeneHu kpacmaBuuu, cuykaH YecoH,
cumHo Hapsi3aH konop, pa3pegeHo ¢ Boga ku-
Ceno MASKO, COA, 3eXmUH u cuykaHu opexu, uma
MHO20 gpyau, Cmapu u MogepHu pasHoBugHocmu
Ha moBa knacuuecko 3a Hawume zeozpadcku
wupuHu sicmue. Cakaw Hal-Bakusm Bvnpoc e
kakBo gpyzo moXe ga ce cnoku B mapamopa
uAu nok kakBo ga ce maxHe om kaacuueckama
peuenma u mou hak ga cu ocmaHe mapamop.
MHumepnpemamuBHama cBoboga omBaps HOBu
u HoBu Bv3amoXkHocmu, HOBU XOpuzoHmMuU npeg
ma3u kaacuuecka bobazapcka cmygeHa AsmHa
cyna. B uHmepHem e nbaHO ¢ peuenmu 3a HoBu
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Bepcuu Ha mapamopa. Hskou gobaBsm kamo
madHa cecmaBka cmpum gkogkeH uau uepeH
nunep. Mima cbwo ekcmpaBazaHmHu xpymBa-
Hus 3a mapamop om HacmvpzaHu mopkoBu, ¢
konpuBa Bmecmo c kpacmaBBuuu uau nbk om
kpacmaBuuu, npegBapumenxo HakucHamu 8 y3o.
Moxke ga ce croXku u duHO HapassH cmpbk om
ueAuHa, makap uve Hakou Hamupam moBa 3a nep-
Bep3Ho. MoHskoza ce gobaBs manko cmpum cyx
cMuHgyx. Cbc cuzypHocm BapuaHmobm c aBo-
kago Bmecmo kpacmaBuua bu 6ua uHmMepeceH.
Mma cowio Bepcuu ¢ BapeHu stua u cupeHe. Tou
kamo kucenomo masko He BuHazu e kuceno, a
banaHcupaHusm Bkyc Ha gobpus mapamop ucka
kucenuHa, Hakou My gobaBsm ouem. Ho moxe ga
ce npunoXku U gpyaa xumpocm.

Mnaskomo ga ce paspegu c 2a3upaHa Boga. Ts
npugaBa aeko pe3auB npuBkyc. I moBa egBa au
e kpasm B pazBumuemo Ha mapamopa. llogo-
3upam, ye moXke ga ce HanpaBu u mapamop c
szogu. Taka scmuemo 6u npemHaAo om 3oHama
Ha cynume B 3oHama Ha gecepmume. Omgen-
HO cpeg ueHumeAaume Ha moBa scmue BobpBsm
u nonemuku OMHOCHO camomo npu2omBsiHe —
gaAu opexume ga ca neueHu, uau cypoBu, koa-
ko cumHo ga e Haps3aHa kpacmaBuuama, gaau
3exmuHbm ga ce cAoXku 8 Hauanomo, uau B kpas.
HemokpamuuHume npouecu B Bovazapus npes
90-me 2o0guHu BHecoxa egHa gonbAHUMEAHA
uHoBauus - nosBu ce mapamop B8 vawa. ViHaue
mpaguuuoHHO ce cepBupa cyneHa YuHUS UAU
naHuua.

NCTOPUATA HA TAPATOPA no 6bA2apckume
3eMu omBerkga kbm KocHomo cpegHoBekoBue.
Moxke u ga e no-cmap, Ho kak e Bua npuzom-
BeH 3a nopBu nbm, He e acHo. Mpe3 XVI-XVII Bek
€gHo NogobHo sicmue yecmo ce cnomeHaBa om
3anagHu nbmewecmBeHuuu, nbmyBaau npe3 Ha-
wume 3emu. Hapuuam 2o ,okcu2ana” u 20 on-

ucBam kamo kuceno masko, pazbumo ¢ Boga u
yecvH. B noBeuemo bankaHcku u opueHmancku
cmpaHu uma HskakBu mecmHu BapuaHmu, Ha-
npumep canamama ,g3ag3auku” 8 Mpuus.

B Typuus Hapuuam mapamopa ,gkagrkok” (om-
mam ugBa u gymama g3ag3uku), a mapamop
kasBam Ha eguH coc om uecbH, kuceno masko
u cuykaHu sgku (opexu, AeWHUUU UAU Bagemu),
koumo nogHacam ¢ puba. Camama gyma ,mapa-
mop” e nepcuicka, nopagu koemo ucmopuuume
cMsimam, Ye U camomo iCmue € NPEHECEHO NO
Hawume 3emu om lNepcus, kamo no noms u owe
noBeue ¢ Bpememo e npembpnsaao uszBecmHu
npomeHu u pazBumue. Taka mapamopbm e cma-
HaA bvazapcku, HesaBucumo ye e no3Ham no ue-
Aume bankaHu, a cowo u 8 Kunop.

B PEYHUKA HA HAOEH MEPOB gymama ,ma-
pamop” e obsacHeHa kamo ,cmygeHa uopba om
kpacmaBuuu, uecHoB Ayk, opexu u ouem”. B
WMpaH u gHec ce npuzomBs nogobHa cmygeHa
cyna om kuceno masko, kpacmaBuuu, YecobH u
yepeH nunep, Ho Bmecmo konvp U cAazam npe-
ceH gkogkeH, a noHskoza gobaBam cbuio opexu
u cmadugu. B cmapu peuenmu om pasHu kpa-
uwa Ha Bbazapus ce cpewam pasAuyHu Bapu-
aHmu Ha mapamopa. B MmuHaromo Hskbge ca 20
npaBuau c Boga u ouem Bmecmo masiko, gpyaage
ca My CAa2anu Xasb uau mapyas. B obwu AuHuu
u mapamopbm kamo 2acnauyomo B8 muHanomo e
muHaBan 3a cupomawko scmue, a cupomawku-
me sicmus 0bukHoBeHo ce npaBsam om kakBomo
uma. Bpememo e usznaguno mesu pasauvdus u
nocmeneHHo npe3 60-me 20guHu ce e HanoXkuA
€guH obuionpuem cmaHgapm 3a mapamop, on-
ucaH no-2ope. C koemo pa3Bumuemo my He e
cnpsno, kakmo Audu om MHo206poUHUME YCUAUS
Hewo B He2o0 nocmosHHO ga ce npomeHs. CBe-
mbm nocmosHHO ce pa3BuBa, npomeHs ce 3a
gobpo UAU He U IBHO HUMO Mapamopbm, HUMO
2acnavomo mMozam ga ocmaHam Hasag. ll
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COLD BY #.
NATURE 4

Gazpacho and tarator come from
different cultures and different products-
but are equally lifesavers in the heat

By YASEN BOYCHEV / Photography iSTOCK

ummer heat always conjures up the

image of something that is fresh and

light, yet piquant in taste, something

with cucumbers and garlic. What, if
not cold tarator? Or perhaps gazpacho? Not
that these are the only possible cold summer
soups - there are various refreshing variations
of Ukrainian borscht or the French Vichyssoise
— but the characteristic feature of tarator and
gazpacho are that they are cold to start with,
i.e. the ingredients are not cooked.

GAZPACHO IS A TRADITIONAL summer dish
in hot Andalusia. It is made of tomatoes, cu-
cumbers, green bell peppers, garlic, bread and
olive oil, and has long been recognized as a
global contribution to soups. As usually hap-
pens with monuments of culinary culture, its
origin is as old as it is uncertain. Before be-
coming what it is today, gazpacho was some-
thing quite different and equally tasty, but with-
out tomatoes and peppers (these vegetables
were brought to Europe after the discovery
of America, and gazpacho is claimed to have
been invented long before that). According to
some versions, the pre-Columbus gazpacho
was called ajoblanco and was made of bread,
olive ail, crushed almonds, garlic, vinegar and
salt. This soup is still popular in Malaga, where
green grapes are added to it. Near Ronda you
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also get a variation with goat’s yoghurt - pretty
close to our own tarator, but with almonds in-
stead of cucumbers.

Some believe that the historical roots of this
dish date back to Roman times, others con-
sider it to be part of the cultural heritage left by
the Moors and Jews.

In some Spanish provinces there are many
variations of gazpacho, often enriched with
the ideas of foreign chefs. The modern gazpa-
cho can be quite diverse (just like the modern
tarator, but more of this later). It can be green
(made of green tomatoes) or be prepared
with aubergines, watermelon, cucumbers and
avocado, or something else. It may be slightly
spicy and even a bit sweet because some reci-
pes also contain sugar.

THE CLASSIC ANDALUSIAN gazpacho is
made in a mortar. The same mortar as in Ve-
lazquez’s famous painting Christ in the House
of Martha and Mary (1618). The stale bread is
pounded to a paste together with the peppers,
garlic and cucumber.

Then the peeled tomatoes are added, fol-
lowed by the olive oil and finally the vinegar.
The tomatoes should go through a sieve so
as to leave no seeds in the finished dish, but
at home you don’t necessarily have to do this.
Your gazpacho will still be tasty. Nowadays the

kitchen blender replaces the mortar, but that
is not to the detriment of the gazpacho either.

The popularity of gazpacho outside Andalusia
into the rest of Spain is attributed by some to
Eugénie de Montijo, the wife of the last French
Emperor, Napoleon Ill (1852-1870). The tradi-
tion at the French court to marry foreign wom-
en whose dowry also included something tasty
to eat, started three centuries earlier with the
marriage of Henry Il and Catherine de' Medici
(she taught the French to eat artichoke, broc-
coli, spinach and ice-cream, and to use a fork
instead of three fingers). Others argue that her
contribution is greatly exaggerated, for until the
1930s the Andalusian gazpacho was unknown,
or little known, in the north of Spain.

EVEN THE ORIGIN OF THE WORD gazpacho
is uncertain. Some etymologists believe it might
be derived from the Arab word caspa, mean-
ing "residue" or "fragments". Others suggests
that the word comes from the Hebrew gazaz,
meaning to break into pieces. Still others tend
to seek the origin in a pre-Roman Iberian word,
since the history of this dish, as we saw, is very
old; it has been made since time immemorial.

As an important national symbol, gazpacho has
firmly established itself in the contact zone be-
tween Spanish and foreign cultures. One often
repeated humorous story in this connection is



about a foreigner, usually self-important and
pretentious, from the chilly Anglo-Saxon north,
who frowns at the sight of the cold gazpacho
and expects to have it heated up.

WHEN A BULGARIAN HEARS A JOKE, he usu-
ally happens to know a different version and is
quick to tell it. It's the same with tarator. Besides
the classic recipe with finely chopped peeled
cucumbers, crushed garlic, finely chopped dill,
yoghurt diluted with water, salt, olive oil and
ground walnuts, there are many other, old and
new variations of this characteristic dish in this
part of the world. The key question seems to be
what else can be put into tarator or what can
be left out of the classic recipe. This traditional
Bulgarian cold summer soup can be prepared
in many different ways, giving free reign to the
imagination. The Internet abounds in recipes of
new variations of tarator. Some even add pow-
dered mint leaves or black pepper as a secret
ingredient. There are also exotic suggestions
for tarator made of grated carrots, with nettles
instead of cucumbers, or with cucumbers pre-
soaked in ouzo. Another option is to add a finely
chopped stalk of celery, though some find this
weird. A bit of powdered dry fenugreek is some-
times added. Using avocado instead of cucum-
ber definitely sounds interesting. There are also
variations with boiled eggs and feta cheese. Be-

cause yoghurt is not always sour, as required
for the balanced taste of good tarator, some
people add a touch of vinegar. Another trick is
to dilute the yoghurt with soda water which lends
it a slightly tart taste. And this is probably not
all. | suspect that even strawberries could be
used to make tarator. Thus, from a soup, tarator
could become a dessert. Lovers of tarator also
argue about the manner of preparation — wheth-
er the walnuts should be raw or roasted, how
fine to chop the cucumber, if the olive oil should
be added in the beginning or at the end. The
democratic processes in Bulgaria in the 1990s
introduced another novelty — tarator served in a
glass. Traditionally though, it is served in a soup
plate or bowl.

THE HISTORY OF TARATOR in the Bulgarian
lands goes back to the Late Middle Ages. It may
even be older than that, but how exactly it was
prepared for the first time is uncertain. In the
16th-17th century a similar dish was frequently
mentioned by western travellers who journeyed
in our lands. It was called “oxygala” and was de-
scribed as yoghurt beaten with water and garlic.
Most Balkan and Oriental countries have some
local variations, for example the “tzatziki” salad
in Greece. In Turkey tarator is known as “cacik”,
while tarator refers to a sauce made of garlic,
yoghurt and crushed nuts (walnuts, hazelnuts or

almonds), which is served with fish. The actual
word tarator is Persian in origin, due to which
historians believe that the dish itself was also
brought here from Persia, changing and de-
veloping along the way and over time. Thus
tarator became Bulgarian despite being known
throughout the Balkans, as well as in Cyprus.

IN NAIDEN GEROV’S DICTIONARY the word
“tarator” is explained as “cold soup of cucum-
bers, garlic, walnuts and vinegar”. A similar
cold soup is still prepared in Iran, consisting
of yoghurt, cucumbers, garlic and paprika, but
instead of dill, fresh mint is added, and occa-
sionally walnuts and raisins as well. There are
different variations of tarator in old recipes from
different parts of Bulgaria. In some places it was
made with water and vinegar instead of yoghurt,
in other places bread and lettuce were added. In
general, in the past both tarator and gazpacho
passed for a dish of the poor, and such dishes
are usually made of what is available. Time has
smoothed out these differences and gradually
in the 1960s a common standard for tarator, as
described above, came to be accepted. Which
has not stopped its development, as evidenced
by the many efforts to constantly change some-
thing in it. The world is constantly developing,
changing for the better or not, and clearly nei-
ther tarator nor gazpacho can be left behind. ll

BULGARIA - SOFIA

Two restaurants serving traditional national dishes. Live folk music. Summer gardens.

ot
HADJIDRAGANOVITE IZBI
www.izbite.com

HADJIDRA
www.kashtite.com

Hadjidragans restaurants take you on a culinary journey through time without leaving
the capital. Two restaurants in the heart of Sofia function as museums, with original
exhibits donated by old Bulgarian families. Thousands of household items from ancient
Bulgarian villages will be brought to life before your eyes, together with stunning

costumes, painted carts, a weaving loom, and more. Come and sample some traditional
Bulgarian dishes including oven roasted lamb, chicken in an egg, banitsa and shopska
salad. Choose one of the two restaurants, relax, savour your meal, and take comfort in
the knowledge that you have just passed by a number of Bulgaria’s most exciting sights.




BE3rPMXHMU NOAETMH
3A MAAKM MEMTATEAU

* C ,Bovazapus Evp*
caMocmosimeAHomo nomyBaHe
Ha Bawemo geme npomuua kompopmHo
u 6e32pukHo. Cayrkumea 20 npugpykaBa
om check-in 2zuwemo go npegaBaHemo
MY Ha nocpewaya.

* YcAyeama e npuAoXkuMa 3a Auua
Ha Bv3pacm om 3 go 18 2oguHu.

* Heobxoguma e npegBapumeaHa 74

3as8ka MuHUMYM 14 gHuU
npegu noAem.

NMPUATEH NMPUATHU

bbArapua Ebp ’ MONET EMOLIN
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3a nbAHU nogpobHocmu u ycaoBuss nocememe www.air.bg @



HOBUHUTE
\ON AlR

Yucmu dakmu 6e3 usauweH Luymii

"\ chegeme m
eku geH ‘

[+ ] bgonainbg

A
5




MPABUAA 3A MNMPEBO3 HA BATAX
MO MNOAETUTE HA BbATAPUA EbP

Bcuuku nemHuuu Ha ,Boazapusa Evp” umam npaBo Ha npeBos Ha beanaameH poueH

6azaxk 10 ke + gamcka uaHma/aanmon B8 caaoHa, a B 3aBucumocm om usbpaHama kaaca

u mapuda u Ha pezucmpupaH bazaxk (8 6acakHuka Ha camonema). MNMpeBozbm Ha Hbazark

no pegoBHUME AUHUU e cbobpaseH U ¢ Hakou obuwu npaBuaa u noaumukama Ha ,Borzapus Eop*
koumo mps6B8a ga umame npegBug. ABuokomnaHus ,Boazapust Eop* cnasBa cucmemama PIECE
CONCEPT, 6agupaHa Ha 6pos, meaaomo U pa3mepume Ha uekupaHusa H6azaxk.

BAGGAGE ALLOWANCE
ON BULGARIA AIR FLIGHTS

All passengers of Bulgaria Air are entitled to free carriage of cabin baggage

10 kg + personal item/laptop, as well depending on the chosen class of service and fare
to a checked baggage (in the luggage compartment of the airplane). Baggage
transportation on regular flights is based on some general rules and the policy of
Bulgaria Air, which you should consider. Bulgaria Air baggage policy complies with

the PIECE CONCEPT system based on the quantity, weight and dimensions of

the checked-in baggage.

MPEBO3 HA BE3NAATEH BATAX B NMOAETUTE HA EbATAPVA EbP

Bcuuku nomHuuu Ha Boazapus Ebp umam npaBo Ha npeBo3 Ha 6eanaameH poueH bazaxk

B canoHa u pesucmpupaH bazaxk /68 bazaxHuka Ha camonema/, B 3aBucumocm om
usbparama mapuda. BeanaamHume Hopmu 3a 6pol U meano Ha Hazarka Mozam ga Gbgam
pasAuyHu, B 3aBucumocm om kaacama Ha nbmyBare /6usHec uau ukoHomuuHa/, kakmo u
om mapudama, no kogmo e usgageH burema. MpeBozom Ha Hazak No pegoBHUME AUHUU
e cbobpaseH u ¢ Hakou obwu npaBuaa u noaumukama Ha Boazapusa Ebp, koumo mpsa6Ba
ga umame npegBug.

MOAUTUKA 3A NMPEBO3 HA BATAX MO MOAETW, U3MbAHABAHW OT EbATAPUA EbP
ABuokomnaHus Boazapus Eop BoBedkga no AuHUUME cu npaBuAa 3a npeBo3 Ha bazaxk 3a
bunemu, udgageHu caeg 2 mad 2011e. Cucmemama PIECE CONCEPT e 6a3upaHa Ha 6pos,
meaAomo U pasmMepume Ha uekupaHus bazak.

TAPU®W BE3 PEFMICTPUPAH BATAXK

Bceku nomHuk, 3akynuAa 6uaem no mapuda c BkaloueH camo poueH Hacaxk, uma npaBo ga
npeBosu B kabuHama Ha camorema 6eanaameH bazaxk, kakmo caegBa:

Khaca Ha obcay»kBaHe - ukoHoMuuHa kaaca

Habop Ha 6eanaameH 6azax - 1 6pol poueH Hazaxk go 10 ke u pasmepu 55x40x23 cm
(cymapHa goakuHa go 118 cm)* u 1 gamcka uaHma/aanmon.

*Cymama om BoHWHUMe pasmepu Ha goamkuHama, BucoyuHama u wupoyuHama Ha
bazaxka /I+h+w/. [lpu nbmyBaHe om Hakosa om gpvukume gecmuHayuu (ConyH, AmuHa,
Pogoc, Kopgy unru XepakauoH) peeucmpupaH bazaxk uau cBpoxbazaxk moxke ga bbge
3aABeH camo upe3 usgamens Ha burema uau npe3 LleHmovpa 3a obcaykBaHe Ha kaueHmu
no umeln Ha callfb@airbg uau meaegor +359 2 40 20 400.

TAKCW 3A BATAX

MopBu 6pol peaucmpupaH bazaxk go 23 ke u go 158 cm*:

Takca 30 EUR - Tea ABuB (30 USD), AoHgoH (30 GBP), Magpug, Manaza, NMaava ge
Matopka, BapcenoHa, AucaboH, AMcmepgam, Bplokcea, Mapuk (LLapa goo Toa), MockBa
(LLlepmemueBo)

Takca 20 EUR - Qparkdypm, Bepaun, Llopux (20 CHF), Mpaza, Buera, Pum-Quymuuuro

MunaHo, AapHaka, Pogoc, XepakauoH, Kopdy, Amura

Takca 15 EUR - BapHa, bypzac

> B cayual Ha no-mexkok, no-o6emMeH uAu gonbAHUMEAEH vekupaH Bazaxk ce npuaazam

cmaHgapmHume ycaoBus Ha Boazapus Evbp.

> PezucmpupaH bazaxk Mmoke ga 6oge 3akyneH npegu noAem Ha Aemuwie UAU Ypes

usgamena Ha buaema.

> Cymama, gonaameHa 3a pezucmpupar 6azaxk 3a buaemu, usgageHu no mapuda 6e3

pesucmpupaH bazaxk, He nogaeXku Ha BoacmaHoBnBaHe.

> MpumedkaHuemo Ha kapmu CCB Club, kapma Visa Platinum om LIKB, kobpaHgupaHa

kapma om LIKB u Boazapusa Evp, kakmo u 3samHa kapma FLY MORE He gaBa npaBo Ha

6e3naameH uekupaH bazaxk no mapuda 6e3 bazaxk.

*Cymama om BoHWwHUMe pasmepu Ha gbimkuHama, BucoyuHama u wupoyuHama Ha
bazaxka /I+h+w/.

Ipu nemyBaHe om Hakoa om epvukume gecmuHauuu (ConyH, AmuHa, Pogoc, Kopgy uau
XepakauoH) pecucmpupaH bagaxk uau cBpovxbazark Mmoxke ga bvge 3asB8eH camo ypes
usgameAs Ha burema uau npe3 LleHmovpa 3a 0bcAaykBarHe Ha kaueHmu no umedna Ha callfb@
airbg uau menegoH +359 2 40 20 400.

TAPUOW C PETUCTPUPAH BATAX
Bceku nomHuk, 3akynua 6uaem no mapuda c BkaloueH peeucmpupat bazax, uma npaBo
ga npeBosu B bacakHuuUMe Ha camonema H6eanaameH bazark, kakmo cregBa:

Mo MEXXAYHAPOLOHW 1 BbTPELUHU AVIHUA

KAACA HA OBCAYXBAHE - BU3HEC KAACA

Hopma Ha 6e3anaameH Hbazaxk - 2 6poa poueH bazaxk ¢ 06wo meaao go 15 ka. (pasmepu
55x40x23cm Beeku) u 1 gamcka uaHma/aanmon, 2 6pos peeucmpupaH bazax, go 32ke u
go 158 cm* Beceku

BAGGAGE ALLOWANCE ON BULGARIA AIR FLIGHTS

All passengers of Bulgaria Air are entitled to free carriage of cabin baggage and checked
baggage (in the luggage compartment of the airplane) depending on the chosen fare. Free
allowances for pieces and weight of baggage may vary depending on the travel class (busi-
ness or economy) and the fare on which the ticket has been issued. Baggage transporta-
tion on regular lines also conforms to some general rules and the policy of Bulgaria Air,
which you should consider.

BAGGAGE POLICY ON FLIGHTS OPERATED BY BULGARIA AIR

Bulgaria Air introduces rules for baggage carriage on its destinations for all tickets, issued
after May 2, 2011. The PIECE CONCEPT system is based on the quantity, weight and
dimensions of the checked-in baggage.

FARES WITHOUT CHECKED BAGGAGE

Each passenger who bought a ticket in a fare that includes only a hand baggage carriage,
is allowed to transport in the cabin free baggage allowance as follows:

Class of service - Economy class

Allowance for free of charge baggage - 1 piece hand baggage up to 10 kg and dimensions
55x40x23cm (total length up to 118 cm)* and 1 personal item/laptop bag.

Fees for checked baggage carriage:

First piece of checked baggage up to 23 kg and up to 158 cm *:

Fee 30 EUR - Tel Aviv (30 USD), London (30 GBP), Madrid, Malaga, Palma de Mallorca,
Barcelona, Lisbon, Amsterdam, Brussels, Paris (Charles de Gaulle), Moscow (Shermetievo)
Fee 20 EUR - Frankfurt, Berlin, Zurich (20 CHF), Prague, Vienna, Rome-Fiumicino , Milan,
Larnaca, Rhodes, Heraklion, Corfu, Athens

Fee 15 EUR - Varna, Burgas

> In case of heavier, above volumes or additional piece of checked baggage, the standard
conditions of Bulgaria Air apply.

> Checked baggage can be purchased before the flight at the airport or through the issuer
of the ticket.

> The amount paid for checked baggage for tickets issued at a fare without checked bag-
gage is non-refundable.

> Possession of CCB Club card, Visa Platinum card from CCB, co-branded card from CCB
and Bulgaria Air, and FLY MORE gold card does not entitle free checked baggage on tariff
without baggage.

*The maximum allowed volume is the sum of the external length, height and width of the
baggage/I+h+w/.

When traveling from any of the Greek destinations (Thessaloniki, Athens, Rhodes, Corfu or
Heraklion) checked baggage or oversize baggage can be requested only through the ticket
issuer or through the Customer Service Center by email at callfb@airbg or phone +359 2
40 20 400.

FARES WITH CHECKED-IN BAGGAGE
Each passenger who bought a ticket in a fares that includes checked baggage, is allowed
to transport in the luggage compartment of the airplane free baggage allowance as follows:

INTERNATIONAL AND DOMESTIC FLIGHTS

CLASS OF SERVICE - BUSINESS CLASS
2 pieces hand baggage with a total weight up to 15 kg (dimensions 55x40x23cm each) and
1 personal item/laptop bag, 2 pieces checked baggage, up to 32kg and 158 cm* each.

CLASS OF SERVICE - ECONOMY CLASS

1 piece hand baggage up to 10 kg and dimensions 55x40x23 cm (total length up to 118
cm)* and 1 personal item/laptop bag, 1 piece checked baggage up to 23 kg and up to 158
cm*.

*The maximum allowed volume is the sum of the external length, height and width of the
baggage/I+h+w/.

When traveling from any of the Greek destinations (Thessaloniki, Athens, Rhodes, Corfu or



KAACA HA OBCNY)XXBAHE — IKOHOMUYHA KAACA

Hopma Ha 6eanaameH bazaxk - 1 6pol poueH bazak go 10 ke u pasmepu 55x40x23 cm
(cymapHa goakuHa go 118 cm)* u 1 gamcka uaHma/aanmon, 1 6pod peaucmpupaH go 23
ke u go 158 cm*

N3KAIOYEHUA

3namHa kapma FLY MORE - 2 6pos no 23 ke u go 158 cm* Bceku**

3a buaemu 3anaameHu ¢ kapma VISA Platinum om LIKB - 2 6pos no 23 ke u go 158 cm*
Bceku™*

3a bunemu 3anaameHu ¢ kobpaHgupaHa kapma Boazapus Evp u LIKB - 2 6pos no 23 ke u
go 158 cm* Beceku**

3a uaeHoBe Ha npogpamama ,CCB Club" - 2 6pos no 23 ke u go 158 cm* Beeku**
Mopsuu - 2 6pos no 23 ke u go 158 cm* Beeku™**

Bebema om 0-2 2oguHu - B cayuad, ue mapudama, no koamo e usgageH buaema Ha
Bv3pacmHusam, npugpy>kaBaw, 6ebemo, no3BoasBa 1 6pol uekupaH bazaxk go 23 ke, mo
6ebemo uma npaBo Ha 1 6pol uekupaH Hbazavk go 10 ke. MpeBo3om Ha Hebewku koauuku
ce u3BvpwBa beanaamHo, Ho me caegBa 3agbirkumeaHo ga ce npegaBam u noayyaBam
HenocpegcmBeHo npu kauBaHe/cAudaHe Ha/om camorema. ABuokomnaHusma He Hocu
omeaoBopHocm 3a wemu B pesyamam Ha mpaHcnopmupaHe no bazakHume AeHmu 8
cayuad, ue koauukama He e npegageHa/noAyyeHa Ha/om camoaema.

*Cymama om BvHWHUMe pa3mepu Ha go/ikuHama, BucoyuHama u wupoyuHama Ha
baearka /I +h+w/. [TemHukbom mMoxke ga npeBo3Ba u noBeue om 6eanramHama Hopma
bazaXk cpelwy gonbAHUMEAHO 3anAawaHe. Tpemu bazaxk ce makcyBa no makcama 3a
mpemu cBpoxbazax.

** Ako bunemume Bu ca 3annameHu 8 caima Ha komnaHusgma, kakmo u 8 cayyaume Ha:
npumexkaHue Ha 3rxamHa kapma FLY MORE, uneHcmBo B npoepamama CCB Club, uau 3a
buremu, 3anaameHu ¢ kobpaHgupara kapma om LIKE u Beazapus Evp uau kapma Visa
Platinum om LIKB, e Heobxogumo ga ce cBbpkeme ¢ Hac Ha mea +359 2 4020 400 unu Ha
e-meun callfb@airbg 3a npeudgaBaHe Ha burema c npaBo Ha 2 6pos 6eanrameH bazax.

*** 33 ga ce BbznoasBame om ycroBuama Hu 3a NnpeBo3 Ha MopPAUU € HEOBbXOgUMO
burema ga bvge u3gageH B no cneyuarHa mopswka mapuga. 3a noBeye uHpopmauus
u pesepBauusa mokeme ga ce obbpHeme koM LleHmvpa 3a 0b6caykBaHe Ha knueHmu
Ha meA +359 2 4020 400 unu Ha e-meln callfb@airbg, blopama Ha aBuokomnaHusma 8
cmpaHama u Yy)kbuHa, kakmo u upes azeHmckama mpexka.

Mpumexkaruemo Ha kapmu CCB Club, Visa Platinum om LIKB, kobpaHgupaHa kapma om
LIKB u Boazapus Ebp, kakmo u 3namHa kapma FLY MORE He gaBa npaBo Ha 6e3anaameH
gonbAHUMEAEH uekupaH bazaxk no mapuda 6e3 Hazax.

MpaBomo Ha gBa 6poa Hazark 3a npumexkameau Ha 3namua kapma FLY MORE u CCB
Club u 3a 6uaemu, 3anaameHu ¢ kobpaHgupaHa kapma Boazapusa Evp u LIKB, kakmo u
kapma Visa Platinum om LIKB, e camo 3a nonemu, npu koumo onepupaui npeBo3Bau e
aBuokomnaHrusa Boacapus Ebp.

TAKCW 3A CBPBbXBATAX - MEXXOAYHAPOOHUN AUHUN

3a meano Ha bazaxka mexkgy 23 ke u 32 ke - uerHa 50 EUR

3a caegHume gecmunauuu: AucaboH, Magpug, Manaza, Maava ge Matopka, Tea ABuB*,
MockBa, Cankm Memepbype, AMcmepgam, Mapuk, AoHgoH* u BapceaoHa makcama e 8
pasmep Ha 60 EUR.

3a 2onemuHa Ha bazavka mexkgy 158 cm* u 203 cm* - ueHa 70 EUR

3a caegHume gecmurauuu: AucaboH, Magpug, Manaza, Maava ge Matiopka, Tea ABuB*,
MockBa, CaHkm Memepbype, AMcmepgam, Mapuxk, AoHgoH* u BapceaoHa makcama e 8
pasmep Ha 80 EUR.

3a eonemuHa Ha bazadka mexkgy 203 cm* u 280 cm* - ueHa 100 EUR

3a cregHume gecmuHauuu: AucaboH, Magpug, Manaza, Maava ge Matopka, Tea ABuB*,
MockBa, CaHkm Memepbype, AMcmepgam, Mapuxk, AoHgoH* u BapceaoHa makcama e 8
pasmep Ha 120 EUR.

JonbAHUMeAHa 6poutka - Bmopu 6azaxk go 23 ke go 158 cm* - ueHa 50 EUR

3a caegHume gecmuHauuu: AucaboH, Magpug, Manaza, Maava ge Matopka, Tea ABuB*,
MockBa, Cankm Memepbypz, AMcmepgam, Mapuk, AoHgoH* u BapceaoHa makcama e 8
pasmep Ha 60 EUR

[onbAHumeaHa 6potka - mpemu bazaxk go 23 ke go 158 cm* - ueHa 100 EUR

3a caegHume gecmurauuu: AucaboH, Magpug, Manaza, Maava ge Matiopka, Tea ABuB*,
MockBa, CaHkm Memepbype, AMcmepgam, Mapuxk, AoHgoH* u BapceaoHa makcama e 8
pasmep Ha 120 EUR.

*3a nomyBaHe om /AoHgoH nocoueHume mapugu ca ceomBem+o 8 GBP u om Tea ABuB
B8 USD.

lpu nemyBaHe om Hakoa om epbukume gecmuHauyuu (CoayH, AmuHa, Pogoc, Kopgy uau
XepakAuoH) goneAHUMEAEH peaucmpupaH bazaxk uau cBpvxbazark moke ga bvge 3asBeH
camo 4ypes uzgamens Ha burema uau npes LleHmopa 3a obcaykBaHe Ha kKaueHmu no
umean Ha callfb@airbg unu meaegpor +359 2 40 20 400.

TAKCW 3A CBPBbXBATAX - BbTPELLUHUN AVIHAA

3a meeno Ha bazacka mexgy 23 ke u 32 ke - 15 EUR.

3a 2oneMuHa Ha bazavka mexkgy 158 cm* u 203 cm* - 40 EUR.

3a 2onemMuHa Ha bazavka mexkgy 203 cm* u 280 cm* - 60 EUR.

[oneAHumenHa bpoika - Bmopu 6azaxk go 23 ke go 158 cm* - 30 EUR.

[onvAHumeaHa 6poika - mpemu 6azak go 23 ke go 158 cm* - 60 EUR.

Bazak ¢ meano Hag 32 ke moke ga ce npeBosBa camo kamo kapzo.

B cayuad, ue bunemom gaBa npaBo Ha 6eanaameH npeBo3 Ha gBa Hposa peaucmpupaH
Bazax, a nomHukbm npeBo3Ba mpu 6poa peaucmpupaH bazaxk - mpemusam 6azax e 8
kamezopus ,[JdonbAHUMEAHa Bpolka- mpemu bazaxk go 23k go 158 cm*.

3a noBeue uHpopmayua omHocHo Bcuuku BugoBe cneuyuareH bazaxk, Moas nocememe
uHmMepHem cmpaHuuama Ha boAzapua Evp www.airbg.

Heraklion) checked baggage or oversize baggage can be requested only through the ticket
issuer or through the Customer Service Center by email at callfb@airbg or phone +359 2
40 20 400.

EXCEPTIONS

Gold card FLY MORE - 2 pieces of 23 kg and up to 158 cm each**

For tickets paid with VISA Platinum card by CCBank - 2 pieces of 23 kg and up to 158 cm
each™

For tickets paid with co-branded card Bulgaria Air / CCBank - 2 pieces of 23 kg and up to
158 cm each**

For members of the ‘CCB Club’ programme- free checked-in baggage - 2 pieces of 23 kg.
Third piece is charged as third excess baggage**

Seamen - 2 pieces of 23 kg and up to 158 cm each***

Infants 0-2 years of age - If the fare of theticket of the adult who is accompanying the baby
allows 1 piecechecked baggage up to 23 kg, the baby is entitled to 1 piece checked bag-
gage up to 10 kg.

Transportation of baby carriages is free of charge, but it is mandatory to hand them over/to
receive them immediately before embarkation / disembarkation of the aircraft.

The aviation company shall not be responsible for damages resulting from transportation on
baggage belts, in case the carriage has not been handed over/received at the aircraft.

* The maximum allowed volume is the sum of the external length, height and width of the
baggage/I+h+w/. The passenger may carry more than the free of charge baggage allow-
ance for an additional fee. Third piece is charged as third excess baggage.

** |If your tickets are paid in the company’'s website, as well as in the cases of: possession
of gold card FLY MORE, membership in CCB Club, or tickets paid with co-branded card
from CCB and Bulgaria Air or Visa Platinum card from CCB you need to contact us by
phone +359 2 4020 400 or e-mail callfb@airbg to reissue the ticket entitled to free 2 pieces
of luggage.

*** |n order to take advantage of our conditions for the transportation of seamen, the ticket
must be issued at a special seaman fare. For more information and reservations, please
contact the Customer Service Center at +359 2 4020 400 or e-mail callfb@airbg , any of the
Bulgaria Air offices or through the travel agent network.

Possession of card CCB Club, Visa Platinum CCB, co-branded card from CCB and Bulgaria
Air, and Gold Card FLY MORE does not entitle the additional free checked baggage on
tariff without luggage.

The right to two pieces of luggage for holders of Gold Card FLY MORE and CCB Club and
tickets paid with co-branded card CCB and Bulgaria Air and Visa Platinum card from CCB
is only on flights where the operating carrier is Bulgaria Air.

EXCESS BAGGAGE FEES - INTERNATIONAL FLIGHTS

Baggage weight between 23 kg and 32 kg - 50 EUR

For the following destinations Lisbon, Madrid, Malaga, Palma de Mallorca, Tel Aviv*, Mos-
cow, St. Petersburg, Amsterdam, Paris, London* and Barcelona the fee is EUR 60.

For luggage sizes between 158** cm and 203 cm** - 70 EUR

For the following destinations: Lisbon, Madrid, Malaga, Palma de Mallorca, Tel Aviv*, Mos-
cow, St. Petersburg, Amsterdam, Paris, London* and Barcelona the fee is EUR 80

For baggage size between 203 **cm and 280 cm** - 100 EUR

For the following destinations Lisbon, Madrid, Malaga, Palma de Mallorca, Tel Aviv*, Mos-
cow, St. Petersburg, Amsterdam, Paris, London* and Barcelona the fee is EUR 120

Extra piece - second bag up to 23 kg x 158 cm** - 50 EUR

For the following destinations Lisbon, Madrid, Malaga, Palma de Mallorca, Tel Aviv*, Mos-
cow, St. Petersburg, Amsterdam, Paris, London* and Barcelona the fee is EUR 60

Extra piece - third bag up to 23 kg x 158 cm** - 100 EUR

For the following destinations Lisbon, Madrid, Malaga, Palma de Mallorca, Tel Aviv*, Mos-
cow, St. Petersburg, Amsterdam, Paris, London* and Barcelona the fee is EUR 120

* For travel from London these fares are respectively in GBP and from Tel Aviv in USD.

**The maximum allowed volume is the sum of the external length, height and width of the
baggage/I+h+w/. The passenger may carry more than the free of charge baggage allow-
ance for an additional fee. Third piece is charged as third excess baggage.

EXCESS BAGGAGE FEES — DOMESTIC FLIGHTS

Baggage weight between 23 kg and 32 kg - 15 euros

Baggage dimensions between 158 cm* and 203 cm* - 40 euros

Baggage dimensions between 203 cm* and 280 cm* - 60 euros

Extra piece - second bag up to 23 kg up to 158 cm* - 30 euros

Extra piece - third bag up to 23 kg up to 158 cm* - 60 euros

Baggage with weight over 32 kg may only be carried as cargo.

In case the ticket entitles a free carriage of 2 pieces of checked baggage and the passen-
ger carries 3 pieces of checked baggage - the third luggage is in the category " Extra piece
- second bag up to 23 kg up to 158 cm*".

*The maximum allowed volume is the sum of the external length, height and width of the
baggage/I+h+w/. The passenger may carry more than the free of charge baggage allow-
ance for an additional fee. Third piece is charged as third excess baggage.

For more information please check Bulgaria Air's website www.airbg.



roTOBU 3A NOAET

Mpegnazame Bu Hakoako noAe3HU coBema 3a moBa kak ga ce uyBcmBame gobpe
no Bpeme Ha norema u caeg Hezo. M3nbAHABalme ynpakHeHusma 6aBHo u

guwaime paBHOMEPHO.

FIT TO FLY

A

These handy exercises enable you to stay in top form - both
during and after the flight. Perform each move with steady,

even breathing.

-

XOAOUAA

10 nemu

MocmaBeme nemume
Ha noga u noBgusHeme
Hazope npbcmume Ha
kpakama. MNocae onpe-
me noga ¢ npocmu u
noBgusHeme nemume.

FAE3EHU

15 nemu

MpaBeme kpveoBu gBu-
»keHus nopBo ¢ eguHuA
kpak, a nocae ¢ gpyaus.

KOAEHE

30 nemu

MoBgueHeme eguHusA
kpak, gokamo He
ycemume HanpexkeHue
8 egpomo.

PAMEHE

5 nemu

MocmaBeme poueme
Ha Bbegpama u 3anou-
Heme ga onucBame
kpbeoBu gBurkeHus

C pameHeme.

KPAKA

10 nemu

HaBegeme ce aeko
Hanpeg. ObezopHeMe
C poue koreHeme

U e2u noBguesHeme Ha

HUBomo Ha 2bpgume.

3agpokme maka 15
cekyHgu.

rPbb N PbLE

15 nemu

MocmaBeme u gBeme
cmbnana Ha noga

u cmeeHeme kopema.
HaBexkgaume ce
Hanpeg, gokamo
poueme Bu He onpam
npocmume Ha kpakama.

FEET

10 times

Placing your heels on
the floor, stretch your
toes upwards. Then,
keeping your toes on
the floor, raise your

ANKLES

15 times

Rotate your foot -
first in one direction
and then the other.

KNEES

30 times

Raise your legs,
tensing the muscles
in your thighs.

SHOULDERS

5 times

With your hands

on your thighs, rotate
your shoulders in

a circular motion.

LEGS

10 times

Bend forward slightly.
Wrap your hands
around one knee and
raise it to your chest.
Hold for 15 seconds.

BACK AND ARMS
15 times

Place both feet flat

to the floor and hold
your stomach in. Bend
forward, moving your
hands down your legs.

heels upwards.

AA CE AETW HE E CTPALLHO

Cmamucmukama couu, ye AeMmeHemMo CbC CaMOAEM € ganey
no-6esonacHo om MHO20 gpyau getiHocmu. Ekunakem Ha Bawus
camonem e BucokokBaaudpuuupaH u ¢ 6ozam onum. Camoremume

Ha ,Boazapust Evp” ca ¢ 6esynpeuHa noggpokka u Mozam ga ycmosam
Ha BcakakBa mypboaeHuus.

Onumaidme ga ce omnycHeme - BguwBalme goAboko npes Hoca
u 3agbprkalime Bv3gyxa Hakoako cekyHgu, npegu ga 2o usguwame.

MO BPEME HA MOAET

Ycewame 6oaka 8 ywume? 3anyweme Hoca, 3amBopeme ycmama
U 3anoyHeme ga npeaabwiame uAu ga ce onumBame ga uskapame
Bo3gyxa, 6be3 ga omBapsme ycma. doBueHemo Ha gbBka cblwlo nomMaza.

Cmumyaupatme kpbBoobpauleHuemo cu, kamo ce pasxogume

no nbmekama B camonema. V13bszBatime ga cegume ¢ kpbcmocaHu kpaka,
3awomo moBa Moxke ga ogpaHuuu kpoBoobpaweHuemo. Moxke ga ce
noyyBcmBame no-ygobHo, ako cBaaume obyBkume. Muime noBeue Boga

u no-mManko ankoxoa, uad uau kage.

KAK AA CE nPUcnocosunm
NO-BbP30 KbM YACOBUTE PA3AUKN

Onumalme ce ga Hacmpoume 6uoAc2UYHUSA cu YacoBHUK koM BpemeBama
30Ha Ha Bbgewama Bu gecmurauus, kamo Beuepma npegu norema cu
Ae2HemMe eguH yac No-paHo UAU NO-KbCHO.

He npekanaBaime ¢ mexkkama xpaHa u He nudme mBbpge MHO20 aAKOXOA
uAu kade Beuepma npegu norema. Axkme 6o2amu Ha NPOMEUH XpaHu
8 nogxogauwu 3a HoBama uacoBa 3oHa ompA3LUU OM geHOHOWUEMO.

Kozamo npucmugHeme Ha usbpaHama om Bac gecmuHauus, HanpaBeme
cu kpamka pasxogka. lNpekapatme noHe 30 MuHymu Ha gHeBHa cBemauHa.

Repeat with the other
knee.

RELAX!

Statistics show that flying is much safer than many situations in daily lives.
The crew in control of the plane is highly trained and experienced.
Bulgaria Air aircrafts are thoroughly maintained and designed to withstand
various forms of turbulence

Try to relax - breathe in deeply through your nose, hold for three seconds
before exhaling slowly.

DURING THE FLIGHT

Ear pain? Pinch your nose shut, close your mouth and swallow or blow
out against your closed mouth. Alternatively, chew some gum.

Stimulate your circulation by walking around the cabin and stretching.
Avoid sitting with your legs crossed as this restricts circulation.
Removing your shoes may provide you with more comfort. Drink plenty
of water and not too much alcohol, tea or coffee.

REDUCING JETLAG

Begin adjusting your body clock to the time zone of your destination
the night before departure by going to bed earlier or later.

Don’t consume too much food the night before you leave, or drink too
much coffee or alcohol. Eat protein-rich meals at times that are normal
for your new time zone.

At your destination, take light exercise - such as a walk. Spend at least
30 minutes in daylight.



YOOBCTBO U
BE3OIMNACHOCT BbB Bb3[YXA

,Boazapus Ep* Bu »kenae 6e3onaceH u ygobeH noaem.
BucokokBaaudbuuuparume Hu Aemuu, cmloapgecu u cmloapgu ca obyyeHu
ga ocuzypam besonacHocmma Bu. Emo Hakou ocHOBHU MOMEHMU om
6e3onacHocmma, ¢ koumo Moxke ga ce 3ano3Haeme, gokamo nouyuBame u
ce HacrakgaBame Ha norema ¢ ,Boazapua Ep*.

BALUETO 3APABE

Ako umame npumecHeHus 3a 3gpaBemo cu, cBbp3aHu ¢ NbmyBaHemo, U 0COBEHO
ako cmpagame om guxameAHU UAU CbpgeuHo-CbgoBu 3aboasBaHus, nocememe
Aekapsa cu npegu 3amuHaBaHe. Anmekume mozam ga Bu npegaorkam aekap- cmBa
6e3 peuenma, HO Hawusam cbBem e BuHazu ga ce koHcyamupame ¢ aekap kou ca
Hal-nogxogsawu 3a Bac

BALUUNAT BATAX

13692B8atme mexkkusa poueH bazak. HoceHemo My Moxke ga npemoBapu
opeaHusma Bu. [1a cegHew B kpecaomo yMOpeH U 3agbxaH, o3HauaBa ga
3anoyHew nomyBaHemo cu 3ae. B pouHua bazaxk Hoceme camo 0CHOBHOMO,
koemo we Bu mpatBa no Bpeme Ha norema.

CPOKbBT 3A ABABAHE HA AETULLEETO

Onumalme ce ga npucmuzHeme Ha Aemuulemo paHo. OcmaBeme cu
gocmambuHo Bpeme 3a popmarHocmu, nazapyBaHe u omBexkgaHe kbm
camonema. Bpememo 3a pecucmpupaHe Ha NbmHUUUMeE € PasAuYHO Ha
pasauuHUMe Aemuwa u MoxXke ga Bapupa cnopeg gecmurauusama. [Jobpe
e ga ce uHpopmupame npegBapumenHo 3a uaca, 8 koimo mpatBa ga cme
Ha Aemuuiemo.

BALLATA CUT'YPHOCT

3anosHalme ce ¢ uauckBaHuama 3a cuzypHocm u e2u cnasBadme.

He ce cbenracaBalume ga npeHacsime uyXkg bazaxk. He ocmaBaume bazarka

cu 6e3 Hagsop.Crazalime HoXkoBe, HoXkuuu u ocmpu npegmemu 8 kydapa, koamo
npegaBame 3a mpaHcnopmupaHe B bazaxkHuka Ha camoaema. Ako ca B pouHus
Bu Bazaxk, AeemuwiHume cay>kbu 3a cugypHocm we Bu 3abpaHsm ga eu kauume

B camonema.

BALLUUAT PbYEH BArAXK

Cnokeme mexkkume npegmemu nog cegankama npeg Bac, a aekume -

B bazakHume omgeaeHusa Hag cegaakume. He Baokupalme ¢ 6azak nbms kom
aBapulHume usxogu u nomekume mexkgy kpecaama. OmBapsaime bazakHuuume
Hag cegankume BHUMameAHO - ako CogbpXkaHuemo um

e paamMecmeHo no Bpeme Ha noaema, npu omBapsHe om maAx MoXke ga nagHam
npegmemu.

MYLWEHETO

MNMyweHemo B camorema e onacHo. 3abpaHeHo e Ha Bcuuku noaemu Ha ,Boazapus
Evp*. Ha kabuHHusa ekunaxk € HapegeHo ga caegu 3a U3nbAHeHUemo Ha 3abpaHama.
He nyweme 8 moaremHume, koumo ca obopygBaHu ¢ gamuuuu 3a gum.

YNbTBAHUATA 3A BE3OMACHOCT

Mpegu 3amuHaBare u npucmueaHe kabuHHusM cocmaB Ha ,Boazapus Evbp” we

Bu 3anosHae ¢ npaBuaama 3a 6esonacHocm B camorema. YnomBaremo BkalouBa
cBegeHus 3a npegnasHume koaaHu, kucrnopogHume macku, usxogume, aBapudHomo
HanyckaHe Ha camonema, cnacumeaHume >kuaemku. Moaum 3a Bawemo BHumaHue
no Bpeme Ha gemoHcmpauusma. Paszaegalime uHcmpykuusma 3a 6esonacHocm B
camonema, kosmo e B gxkoba Ha cegankama npeg Bac.

KABUHEH EKUMAXK

KabuHHusam ekunax Ha ,Boazapus Evp* ce epuku ga Bu obcay»kBa omauuHo
u ga ocueypsBa besonacHocmma no Bcsko Bpeme. He ce npumecHaBaume ga
noBukame cmloapgecume u cmloapgume, kamo usnoazBame pasnoAoXkeHusa
Hag kpecaomo Bu 6ymoH, ga cnogeasme komeHmapume cu ¢ max u ga au
yBegomsaBame 3a nompebHocmume cu.

MPU NMPUCTUTAHE
Maseme bazakHume cu kynoHu, 3a ga Hamepume AecHo bazadka cu. Omgeneme
manko Bpeme, 3a ga ce akaumMamusupame cAeg hpucmueaHemo Cu.

Om 6 HoemBpu 2006 2. B EBponetckus cvlosd ca B cuna HoBu mepku 3a cuzypHocm, koumo ozpaHuyaBam
<onuuecmBomo meuHocmu B pouHua Hazak. Te mpabBa ga ca B camocmosamenaHu onakoBku go 100 mMa
Bcaka u 06wo go 1 A, nocmaBeHu B camozaneuamBauy ce npodpayeH nauk, kodmo nogaeku Ha npoBepka om
cAaykumeaume no cuagypHocmma. OgpaHudeHusma ce omHacam 3a cAegHume meuHocmu: Boga, Hanumku,
cynu, cuponu, epumoBe, kpemoBe, AocuoHu, 2eroBe, napdlomu, gesogopaHmu, cnpetoBe, nacma 3a 3vbu,
nAHa 3a bpbcHeHe u He BkalouBam megukameHmu u 6ebewku xpaHu 3a noa3BaHe no Bpeme Ha nomyBaHe-
mo, HO me nogAaexkam Ha npoBepka.

Cnucvkbm noco4Ba Hakou om 3abpaHeHume 3a npeHoc npegmemu, 6e3 ga 6bge usuepnameneH. Moas,
koHcyamupaiime ce ¢ AemuwHUA NEPCOHAA 3a NO-NbAHA UHPOPMaYUs.

YBarkaeMu nomHuuu,

B cvomBemcmBue ¢ gupekmuBa Ha EBponelckama komucus 68/2004 om 15 aHyapu 2004 2., B oxpaHAaeMu-
me 30HU Ha Aemuwiama u B pbuHusa H6azak He BuBa ga ce caazam npegmemu, ¢ koumo € Bo3MOXKHO UA!
usanexkga Bv3amMoXkHO ga ce npuyuHu HapaHaBaHe. Cpeg 3abpaHeHuUme npegmMemu ca:

BcakakBu BugoBe ozHecmpenHo opbkue /| kamanyamu u XapnyHu / umMumauuu Ha O2HECMPEeAHO
opbkue, 8 moBa uucno gemcku uzpauku /opoxkeliHu yacmu, ¢ uskaloyeHue Ha ypegu 3a meaeckonuuHo
BuxkgaHe | noxkapozacumenau | exekmpowokoBu ypegu / 6pagBu, cekupu, cambpu, momaxaBku /
AvkoBe, kbcu konus | BeakakBu 3aocmpeHu MemanHu npegmemu, koumo mozam ga nocay)kam 3a
HapaHnaBaHe | HoXkoBe, HezaBucumo om npegHasHaueHuemo um /cabu, MevoBe | GpvcHauu, ckaaneau /
HoXkuuu, ¢ pekewa yacm, no-goaza om 6 cm /| 6GopmawiuHu, omBepmku, kaewu, uykoBe | koHku 3a aeg /
Bcuuku BugoBe cnopmHu cmukoBe, Gyxanku, weku u moszu / Bcuuku BugoBe o6opygBaHe 3a 60lHU
cnopmoBe / amyHuuuu, 2paHamu, MuHu, BoeHHu ekcnao3uBu /| gemoHamopu | 2a3 u 2a3oBu
koHmeuHepu / BcakakBu nupomexHuvecku cpegcmBa / xAop, hapaausupauu cnpetioBe, consomBopeH
2a3 /| mepneHMuH, paspegumen u aepo3oAHa 607 | Hanumku ¢ Hag 70% cogopXkaHue Ha ankoxoa.

YOUR COMFORT AND
SAFETY IN THE AIR

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flight
deck and cabin crews are here to take care of your safety. While relaxing and en-
joying Bulgaria Air’s inflight service, you may consider the basic points that follow.

YOUR HEALTH

If you have any medical concerns about making a journey, or if you suffer from a
respiratory or heart condition, see your doctor before traveling. There are over-the-
counter medicines available, but we recommended always to consult a doctor to
determine which are suitable for you.

YOUR LUGGAGE

Try to travel light. Carrying heavy bags can cause considerable stress you may not
be used to. Arriving at your sit exhausted and perspiring is not a good start to your
journey. In your hand luggage, carry only essential items which you will genuinely
need during the flight.

YOUR CHECK IN DEADLINE

Arrive early at the airport. Give yourself plenty of time to check-in, shop and board.
Check-in times vary from airport to airport and from destination to destination.
Please, inform yourself well in advance to avoid delays/cancellations.

YOUR SECURITY

Do read and follow the security requirements. Do not agree to carry other people’s
items with you. Never leave your luggage unattended. Store personal knives,
scissors and other sharp objects safely inside your suitcase or hold luggage. If you
do not, airport security staff will stop you taking them aboard in your cabin luggage.

YOUR HAND LUGGAGE

Please store heavy items underneath the seat in front of you. Stow lighter items

in the overhead luggage racks. Please ensure you do not block access to the
emergency exits, and do not block the aisle. Please open the overhead lockers with
caution: items there may have become disturbed and may fall onto the seats below.

SMOKING

Smoking onboard is dangerous. All Bulgaria Air flights are non-smoking and
cabin crew are under strict instructions to monitor observance. Please do not
smoke in the lavatories; they are equipped with smoke sensors.

THE SAFETY BRIEFING

Before departure and on approach, Bulgaria Air cabin crew will demonstrate the
rules of safety on board our aircraft. The briefing includes information on your
seatbelt, how to use your oxygen mask, how to locate exits, how to leave the aircraft
in an emergency, and how to use your lifejacket. Please spare a moment

to watch their demonstration. Please also consult the illustrated Safety on Board
leaflet in the seat pocket in front of you.

YOUR CABIN CREW

The Bulgaria Air flight attendants are on board to provide you with top class
inflight service and ensure your safety at all times. Please do not hesitate to use
the overhead attendant call button and share comments or request service from
your flight attendant.

AT THE DESTINATION AIRPORT

Have your luggage identification tags ready to help you find your luggage.
Give yourself some time for initial acclimatisation with the weather and
environment of your destination.

From November 6, 2006 the European Union adopted new security rules that restrict the amount of liquids
you can take through security checkpoints, in addition to other prohibited articles. These liquids must be
in individual containers with a maximum capacity of 100 ml each, packed in one transparent, resealable
plastic bag (with a capacity of no more than one litre). The restrictions apply to liquids such as water, drinks,
soups, syrups, make-up, creams, lotions, gels, perfumes, deodorants, sprays, tooth paste and shaving foam.
Liquid foods for babies and any medication a passenger may need during a flight are exempt from the above
restrictions but must be presented at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the airport staff who will be happy to provide
you with more detailed information.

Dear passengers,

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or
appearing capable of causing injury should not be carried into the security restricted areas of the airports and
into the aircraft’s cabins. These include, but are not limited to:

all types of firearms | catapults and harpoons | replica or imitation firearms, toy guns /component
parts of firearms (excluding telescopic sighting devices) / fire extinguishers | stun or shocking

devices | axes, hatc ets, meat cleavers; machetes | arrows and darts / any type of sharpened metal
objects, which could cause injury / all types of knives | sabers, swords |/ open razors

and blades, scalpels | scissors with blades more than 6 cm in length / drills, screwdrivers,
crowbars, hammers | ice skates / any type of sport bats, clubs, | sticks or paddles /| any martial
arts equipment / ammunition, grenades, mines, explosives and explosive devices | detonators |

gas and gas containers | any pyrotechnics / chlorine, disabling or incapacitating sprays, tear gas /
turpentine and paint thinner, aerosol spray paint / alcoholic beverages exceeding 70% by volume.
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3awomo 3Haem,

ye me ca yacm om
Bawemo cemeilicmBo —
Bv3nonsBaume ce

om ycAy2ama Hu 3a
npeBo3 Ha gomawHu
Alo6umuu!

Mpu npeBosa Ha gomawHu
ANlobumuu B nbmHuueckama
kabuna /PETC/ makcumaaHomo
gonycmumo mezao Ha
>kuBomHomo u knemkama e 8 ke,
a pasmepume Ha kaemkama

48 x 35 x 22 cm. 3a ycryzama

ce 3anaawa makca om 60 eBpo
8 nocoka.

Mpu npeBo3 Ha gomawHu Alobumuu
8 bazaxkHomo omgeneHue /AVIH/
HAMa 02paHuYeHue B mezromo

Upgrade go 6usHec
knaca, 3agae
neppekmHo

,boagapus Evp“ Bu
gaBa Bo3moxkHocm ga
noBuwume komdpopma
Ha cBoemo nomyBaHe
brazogapeHue Ha
ycayeama Upgrade go
busHec knaca.

Upgrade moxke ga 6oge 3akyneH
om 24 yaca go 40 MuHymu

npegu UsaumaHe, Npu Haaudue

Ha cBobogHu mecma. OcBeH
ygobecmBo u kompopm, ycayzama
Bu Hocu owle peguua npegumcmBa

No6aBeme noBeue
ygo6cmBo kom
Bawemo nomyBaHe!

Kak? Kamo 3anasume cBoemo
MACMO C JONAHUMEAHO
npocmpaHcmBo u noBeue
komdopm cpewy makca om 20
eBpo Ha nocoka, uau usbepeme
cBoemo npegnoyumaHo MAcmo,
6AU30 go u3xoga, cpewly makca om
10 eBpo Ha nocoka. Ycayezama e
HaAuuHa 3a gupekmHume noremu,
usnbAHABaHU om aBuokomnaHuama.
Cegankume ¢ noBeue
npocmpaHcmBo u kompopm

ca pasnonokeHu Ha 3 peg u
aBapueH uaxog, a me3u Ha 4 peg

MomyBaHe Ha geua 6e3
npugpy>kumen

[oBepeme ce Ha
ycayeama Ha ,Boagapusd
Evp“ 3a npeBos Ha
Henpugpy>keHu geua

u Bogeme cnokolHu

3a cBoemo geme

no Bpeme Ha nonem!

+3a geua Ha Bo3pacm mexgy 3

u 5 e. ocueypsBame eckopm -
cmloapg, kolmo ga nocpeuHe
gememo om usnpawaya Ha
omnpaBHomo Aemuwie, ga 20
npugpy>u no Bpeme Ha Bcuuku
AeMUWHU Npouegypu go kauBaHe
B camonema, ga ce noe2puku AUYHO
3a cnokodHomo My nbmyBaHe u
ga 20 npegage Ha nocpewaya
npu npucmuzaHe. 3a gememo ce
3anAawa nNbAHama mapuda 6es
gemcko HamaneHue, naloc 50%

Ha kuBomHomo, a MakcumanHume
pa3mepu Ha knemkama ca

110 x 65 x 70 cM. Mpu 06wWo mearo
go 32 ke ce 3anaawa makca 100
eBpo, a Hag 32 ke - 140 eBpo

8 nocoka.

MpeBo3bm Ha gomawHu

ANlobuMUuu 3agbrkumenHo

nogaexku Ha nomBopkgeHue

om ABuokomnaruama.

Mozam ga 6vgam npeBo3BaHu
camo kyuema u komku,

kamo eguHcmBeHo go u om
Benukobpumatus He ce
npegaaza ycayeama npeBos
Ha >kuBomHu.

BouHume u onacHu nopogu
ce npuemam 3a npeBo3 camo
kamo kapzo.

kamo npuopumemHu uekupaHe

u kauBaHe B camonema,
gonbAHUMEAeH Hazaxk, gocmon
go Bu3Hec canoHume Ha
Aemuwama u busHec knaca
kemuopuHe. Ako cme uAeH Ha
npozpama FLY MORE, neueaume u
noBeue mouku.

BarkHo e ga ce ombenexku, ue
npu noaem ¢ npekauBaHe mpatBa
ga ce cnasu paspeuieHuemo 3a
npeBos Ha Gazak u Ha gpyaus
npeBosBau. CoBemBame Bu ga
3aABume UPGRADE MuHumym 2
yaca npegu usaumaxe Ha noAema
om Cogus, 3a ga ce Hachagume

u Ha kemopuHza kamo uacm om

Mokeme ga pesepBupame
kamo npegnouyumanu, nopagu
6AU3OCMMa UM go usxoga u
Bo3mokHocmma 6bp30 ga ce
omnpaBume kom kpadHama
mouka uAu mpaHcdepHus cu
nyHkm.

Moxkeme ga 3aaBume u
3anaamume cBoemo MACMo
upes LleHmopa 3a 06caykBaHe
Ha kaueHmu Ha men.: +(359)

2 40 20 400 unu no e-mail

Ha callfb@air.bg, kakmo u 8
oducume Ha ,Borzapua Evp”,
upes usgamenn Ha Burema u
Ha Aemuwemo nNpegu NoAema.
CoBemBame Bu ga 3aaBume
ycayzama npegBapumento, 3a
ga cu 2apaHmupame HaAu4HoO

om egHonocoyHama mapuda
8 M knaaca u gBynocouHu
AemuwHU makcu 3a cmloapga-
npugpy>kumea.

- 3ageuamexkgy 5ulle. ce
ocuzypsBa caykumea, koimo

ga nocpewHe gememo om
usnpawaya Ha omnpaBHomo
Aemuuwie, kakmo u makwB, koamo
ga 20 npegage Ha nocpewaua
npu npucmuzaHe. 3a gememo
Ce 3anAauwla NbAHama mapuda
6e3 gemcko HamaAeHue, naloc
UM makca 8 pasmep Ha 50 eBpo
Ha omceuka 3a MeXkgyHapogHu
noaemu u 30 eBpo 3a BompewHu
noaemu. 3a Codua - AOHgoOH
makcama e 60 eBpo, a 3a AoHgoH
- Coous e 60 nayHga.

- Mo >kenaHue Ha pogumeAume,
geua om 12 go 18 2. mo2am cbwo
ga ce BvanoazBam om ycayezama

MomHuuume, koumo »kenaam ga
nbmyBam ¢ gomaweH Alobumed, (kyue
uau komka), npegBapumenHo mpsabBa
ga ce 3ano3Hasm ¢ uHcmpykuuume
3a npeBo3 Ha gomawHu Albbumuu

Ha aBuokomnaHuama Ha www.air.og

u ga cnazBam Bcuuku ycaoBua Ha
peanameHm 576/2013. PezaameHmom
e 3agbrkumeneH 3a Becuuku cmpaHu
uneHku Ha EC. Mo Bpeme Ha check-in
gokymeHmume Ha Alobumeua, uie
Bogam obcmouHo npoBepeHu.
Macnopmom mpa6Ba ga omezoBapa
Ha obulonpuemus MexkgyHapogeH
obpaszeu.

Bcuukume npegumcmBa.

Takcama 3a ycayezama Upgrade

e 50 eBpo* B nocoka no BompewHu
AuHUU U 100 eBpo* B nocoka

no MeXxgyHapogHU AUHUU.

Mokeme ga 3akynume Upgrade upes
Llermopa 3a 06caykBare Ha kaueHmu
Ha men.: +(359) 2 40 20 400 uau no
e-mail Ha callfb@air.bg, kakmo u 8
oducume Ha ,Borcapus Ebp*,

ypes uzgamend Ha Buaema uau

Ha AemuWEMOo Npegu NoAem.

*3a omceukama AoHgoH - Codusa
makcama e 100 nayHga.

MACMO U ga cnecmume Bpeme Ha
Aemuwemo.

CnegBa ga ce uma npegBug,

ye uma NbmHuuy, koumo He
Moe2am ga Gbgam HacmaHaBaHu
Ha aBapuliHu U3Xogu, Hanpumep
xopa ¢ pusuuecku, ncuxudecku u
cayxoBu yBpexkgaHus, Bo3pacmHu
xopa, geua u 6ebema (Coc uau
6e3 npugpy>kumea) U NomMHUUU ¢
HagHOPMEHO Me2no.

* 3a Ten ABuB makcama e 8 wamcku
gonapa, 3a \oHgoH B nayHga, 3a
Lllopux 8 wBeuuapcku ¢parka.

Cpeuly 3anAaulaHe
Ha UM makcama. Ha max ce
npegocmaBa cowama ycayaa
kamo 3a geua mexkgy 5u 11 2.
3a ga ce BvanoazBame om
ycayzama, € Heobxogumo ga
omnpaBume 3anumBaHemo cu
NoHe 2 cegMmuuu Npegu noaema
Ha callfb@air.bg.

[lememo Bu 3agbmkumearo mpacBa
ga Hocu Cbe cebe
cu BaaugeH nacnopm.

EgHa cmiloapgeca moxe ga
npugpy*aBa gBe geua om egHo
cemeticmBo - 6pams u cecmpu,
koumo nomyBam 3aegHo. 3a max
ce 3annawa egHa UM makca.

Because we know they
are part of your family —
take advantage of

our service for animal
transportation!

When transporting pets in the
passenger cabin /PETC/ the
maximum weight of the animal
and the cage is up to 8 kg and
the maximum dimensions of the
cage - 48 x 35 x 22 cm. A fee
of EUR 60 per direction applies.

When transporting pets in the
luggage compartment /AVIH/ there
are no limitations in the weight of
the animal.

The maximum dimensions of the

Upgrade to business
class to be perfect

Bulgaria Air gives you

the opportunity to increase
the comfort of your trip
with the Upgrade to the
business class service.

The Upgrade may be purchased
from 24 hours to 40 minutes before
scheduled departure in case of
availability.

By choosing it you get not only
comfort and convenience, but also

Travel even more
comfortable

Bulgaria Air gives you the
opportunity to guarantee more
in-flight comfort!

How? Just book your seat with
extra space and more comfort
for 20 EUR per flight or book
your preferred seat near the
exit f for 10 EUR per flight. The
service is available for all direct
flights operated by Bulgaria Air.
Seats with extra space are
located on the 3rd row and
emergency exit, while those

at 4th row can be booked as a

Unaccompanied
minors flying

Trust the Bulgaria

Air service for
unaccompanied minors
and let them flying
without any worries!

« For children between 3 and 5
years old we provide an escort -
flight attendant who will pick

up the child from the person
who is escorting him/her at the
departure airport, will be next

to the child during all airport
procedures until boarding the
plane, personally take care of the
child’s safe journey during the
flight and will hand him/her over
to the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without a
child’s discount), plus 50% of the

container are 110 x 65 x 70 cm.

At the weight of the animal and
container up to 32 kg, a fee of
EUR 100 per direction applies,
if the weight is over 32 kg -
EUR 140 per direction applies.

Pets’ transportation is a subject
to compulsory confirmation from
the Airline.

Only dogs and cats are
acceptedfor transport.

Animal transportation to and
from Great Britain is not allowed.

The fighting and dangerous
breeds are accepted for carriage

priority check-in and boarding in
the airplane, additional baggage,
access to airport business
lounges and business class
catering. If you are a member of
our frequent flyer program FLY
MORE, you earn more points

as well.

Please note that in case of a
connecting flight, the luggage
permit of the other carrier must be
checked and observed with.

We also advise you to request
UPGRADE at least 2 hours before
the departure from Sofia in order

preferred due to their proximity
to the exit point and the
availability they provide for the
passenger to head straight to
his final destination or transfer
point.

You can request and prepay
your seat by contacting our
Customer Service Center

at +(359) 2 40 20 400 or via
e-mail: callfb@air.bg, as well

as in the Bulgaria Air’s offices,
through the ticket issuer and
at the airport prior the flight.
We recommend you to request
the service in advance to make
sure we have an available seat

one-way fare in the M class and
two-way airport taxes for the escort
flight attendant.

« For children between 5 and
11 years old a staff member

is provided to welcome the child
from the escorting person at the
departure airport, as well as

a person to hand him over to
the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without
a child’s discount), plus a UM
fee of EUR 50 in direction for
international flights and EUR 30
in direction for domestic flights.
For Sofia - London the fee

is EUR 60 and for London -
Sofia is GBP 60.

- Per parents request, children
between 12 and 18 years old
could also take advantage of

only as cargo.

Passengers willing to travel with

a pet (dog or a cat), should get
acquainted in advance with the
airline’s instructions for traveling
with pets on www.air.bg as well as
to observe and follow all the condi-
tions of Regulation 576/2013. The
regulation is mandatory for all EU
member countries. During check-
in the pet's documents will be
thoroughly checked. The passport
must comply with the generally
accepted international model.

to enjoy catering as part of
all the benefits of the service.
The Upgrade fee is EUR 50 in
direction for domestic flights
and EUR 100 in direction for
all international flights.

Upgrade can be purchased at

our Customer Service Center:
+(359) 2 40 20 400 or via e-mail:
callFB@air.bg, and also in the
Bulgaria Air offices, through the
ticket issuer or at the airport before
the flight.

for you and to save time at the
airport.

It should be considered that
here are passengers who cannot
be seated in an emergency

exit row (some of the seats with
extra leg space are situated
next to these exits) such as
people with physical, mental
and hearing impairments and
limitations, elderly people,
children and babies (including
unaccompanied minors (UMNR)
and overweight passengers.

* For Tel Aviv the fee is in USD, for
London in GBP, for Zurich in CHF

the service, against payment of
the UM fee. They are provided

the same service as for children
between 5 and 11 years of age.

In order to take advantage

of the service, you should make
your inquiry at least two weeks
prior the flight at callfb@air.bg

Your child must carry a valid
passport with him/her. One flight
attendant can accompany two
children from the same family -
brothers and sisters who travel
together. For them is paid

a single UM fee.
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CODESHARE
PARTNERS

Codeshare partnerships are an integral part of
Bulgaria Air route portfolio. They enable the airline to
provide it"s customers more frequencies to a particular
destination as well as to widen its destinations list at
facilitated booking procedure.

IBERIA,’

SOFIA - MADRID
MADRID - LAS PALMAS / TENERIFE
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AIRWAYS dggbmall

Sofia - Doha / Bucharest / Varna / Burgas
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SOFIA - ATHENS / LARNACA / VARNA / BURGAS
ATHENS - BEYRUT / TEL AVIV / EREVAN / NICE / TBILISI
LARNACA - TEL AVIV

&= AirSERBIA

SOFIA - BELGRADE / TEL AVIV / LARNACA / VARNA
BELGRADE - GENEVA

AIRFRANCE Y

SOFIA - PARIS / VARNA
PARIS - NICE / LYON / BORDEAUX
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KLV

SOFIA - AMSTERDAM
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AIRWAYS

SOFIA - ROME / MILAN / VARNA / BURGAS
ROME - MILAN / TURIN / FLORENCE / GENOA / NAPLES /
PIZA / VENICE / BOLOGNA / TRIEST / VERONA / CATANIA /
BARI / PALERMO / LAMECIA TERME / BRINDIZI / REGGIO
CALABRIA / MADRID / BARCELONA / AMSTERDAM /
LONDON / PARIS / BRUSSELS / PRAGUE / GENEVA /
MALTA

d/omw bkt

VARNA/BURGAS - SOFIA - BUCHAREST

airBalti

VARNA/ BURGAS/ SOFIA - RIGA
RIGA - OSLO/STOCKHOLM/COPENHAGEN/HELSINKI
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CODESHARE PARTNERS

Code share napmHbopcmBomo no3BoasBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
NomHUUU noBeye noAemMu go gageHama
gecmuHauus npu obaekueHa npouegypa 3a
pesepBauus, kakmo Ha cobecmBeHume noaemu, maka
U Ha noAemume Ha NnapmHbopa No Mapwpyma.

The Code share partnership enables airlines to
provide for their valuable customers more frequencies
to each particular destination at facilitating booking
procedure, on every own operated or marketing flight
en route.

AIRFRANCE 4

AIRWAYS

IBERIA j

QATAR %

Bulgaria Air

National Carrier

www.air.bg

Heraklion
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SPA PARTNERS

Special prorate agreement e cpeg 0cHoBHUME
mopaoBcku gozoBopu, npegocmabaul Ha
napmHbopckume aBuokomnaHuu uskalouumenHama
Bo3mokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omzoBopAm Ha
MbpCeHemo Ha kaueHmume ¢ NpueMAUBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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BRITISH AIRWAYS
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INTERLINE PARTNERS:

Interline agreement no3BoasBa B3aumHomMo
npusHaBaHe Ha bunemume U NO MO3U HaUUH
cbwecmBeHo gonpuHaca 3a moBa géeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha NapmHbopa NO PegoBHU AUHUU.

The Interline agreement permits the acceptance

of each other’s airtickets and that way contributes
significantly both airlines to be able to offer customers
reciprocally their product on schedule services.
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/\ememe go Bcsika mouka Ha cBema ¢ Bvazapus Ebp u napmHbopu.
Fly anywhere across the world with Bulgaria Air and partners.
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* Auckland

« Bangkok

« Cape Town

+ Colombo

» Dar es Salaam
« Hong Kong

« Johannesburg
« Karachi

« Kathmandu

« Kilimanjaro

« Kulala Lumpur
- Lagos

* Maldives / Male
« Manila

+ Nairobi

« Phuket

« Seoul

- Singapore

+ Tokyo

« Zanzibar
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Fly anywhere across the world with Bulgaria Air and partners.
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BbATAP/A EbP: Koge ga HU Hamepume?

BULGARIA AIR: Where to find us?

SOF
BOJ
VAR

Customer Service Center

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Every day 08:00-20:00 Local Time

phone: +359 2 402 04 00
e-mail: callFB@air.bg
www.air.og

Head office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Monday - Friday

09:00-17:30 Local Time

fax: +359 2 984 02 03
e-mail: office@air.bg
www.air.bg

LON

United Kingdom, London

Airport office Heathrow

Ticket Pod 3 (Zone G) Terminal 4
Heathrow Airport TW6 3FB
Working hours:

Monday - Friday

09:30 - 17:30 Local Time

phone: +44 208 745 9833

+44 788 966 4174
e-mail: LHR@bulgaria-air.co.uk
www.air.bg

Sofia City Office

2 lvan Vazov Street
Working hours:

Monday - Friday

09:00 - 17:30 Local time

phone: +359 2 402 03 93
e-mail: tickets1@air.bg
www.air.bg

FLY MORE Office

1, Brussels Blvd Sofia Airport,

Sofia 1540

Every day: 9:00 a.m. to 5:00 p.m.
(lunch break - 12:00 p.m. to 1:00 p.m.)

+359 2 984 02 96
e-mail: flymore@air.og
www.air.bg

Varna Airport Office

Varna Airport

Terminal 2, Departures

Working hours: Opens 2 hours prior
to scheduled departure

phone: +359 52 573 321
fax: +359 52 501 039
e-mail: varna@air.bg
www.air.og

MOwW

Russia, Moscow

City Office
3 Kuznetzkiy Most Str., Moscow,
125009, Russia
Working hours:
Monday - Friday:
09:00-13:00/14:00-18:00 Local Time
Saturday: 10:00-14:00
(between June and
September)
Temporarily closed

phone: +7 49 5789 9607
e-mail: ticketmow@air.bg

moscow@air.bg
www.air.bg

Airport office

Sheremetyevo airport, Terminal F, fl. 2,

ticket desks 10 and 14
Working hours:

Opens 2 hours before flight
Temporarily closed

e-mail: svoapfo@mail.ru
www.air.bg

Varna City Office

55, 8-mi primorski polk blvd
Working Hours:

Monday - Friday

09:00 - 17:00 Local time

(lunch break: 12:30 p.m.- 1:30 p.m.)

phone: +359 52 651 101
e-mail: varna_city@air.bg
www.air.bg

TV

Israel - Tel Aviv

Open Sky LTD

25 Ben Yehuda Str.
Israel 63806, Tel Aviv
Working hours:
Sunday - Thursday:
09:00-17:00 Local Time

phone: +972 379 51 355
Viber § WhatsApp:
+972 54 5066020
fax: +972 379 51 354
e-mail: annie@open-sky.co.il
www.air.bg

Shumen City office

Shumen, Patleyna 10 str.
Monday-Friday: 09:00-17:00

phone: +359 887 84 01 71
e-mail: shumen@air.bg
www.air.bg

USA

y

Mailing Address:

1819 Polk St #401 San Francisco, CA
94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
www.air.bg

BER

Germany, Berlin

Bulgarian Air Tour
Leipziger str 114115,
10117 Berlin, Germany
Working hours:
Monday - Friday
09:00-18:00 Local Time

phone.: +49 30 2514405

+49 30 2514460
fax:  +49 30 2513330
e-mail: info@berlin-bat.de
www.air.og

VIE

1

Austria, Vienna

Intervega Reisen

Tiefer Graben 9, A-1010 Wien, Austria
Working Hours:

Monday - Thursday

09:00-17:30 Local Time

Friday

09:00-17:00 Local Time

phone: +43 1 5352550
0900 220013 (domestic line)
fax: +431 5352552
e-mail: intervegareisen@aon.at
office@intervega.at
www.air.bg
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3a noBeye uHPOPMAUUS U pel3epBauuu:
+359 888 77 33 44
office@campinggradina.com
reservations@caompinggradina.com

www.caompinggradind.com
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