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3ACTPAXOBATEAHO
AKLUVOHEPHO APY>KECTBO

www.armeec.hg

3A4 ,APMEEL" E AbArOroaniieH AMVQEP

B SACTPAXOBAHETO HA MIC “KACKO”.
3ACTPAXOBAME BCUYKW BUOOBE MIIC — AEKA

1 TOBAPH/ ABTOMOBUAW, PEMAPKETA, 3EMEOEACKA
TEXHVKA, CTPOUTEAHA MALLUNH W OPYT .

KAKBW CA NMPEAOVUMCTBATA, NMPEAAATAHN OT 3AL ,,APMEELL*:

* Mokpumue Ha pa3auuHu puckoBe:
— Kaayza ,M“ — MUHIMAAHO KACKO;
— Kaayza ,Y“ - YACTUYHO KACKO;
— Knayza ,K* — KPAXKBA;
— Kaayza ,1“ — MbAHO KACKO;
— [onvAHUMEAHO 6eanaamHo nokpumue ,ABmomobuneH
acucmaHc 3a uy>kbuHa“ 3a Aeku aBmomobuau u go
9 mecma, ¢ 06wo meano go 3,5 moHa.

Bunaau ¢ Bac!
25

* O6Ge3wemsBaHe 3a HaHeceHUMe wemu Ha aBmomo6una
no npegnovumaH om kaueHmume Ha4uH, go2oBopeH B
3acmpaxoBamenHama noauua u o6wume ycroBusa Ha 3acmpaxoBkama:
— PemoHm B oduuuaneH cepBus;
— Pemonm B goBepeH cepBu3s Ha 3AL ,Apmeeu;
— Mo npegcmaBeHu pakmypu;
— Mo ekcnepmHa oueHka.

* OcuzypeH geHoHouleH koa ueHmovp npu Bo3HukHaAu
3acmpaxoBameAHu cvbumus.

KbAE MO>XETE A CKAIOUUTE 3ACTPAXOBKA ,,KACKO“?
— B opucume Ha 3AL ,Apmeeu;
— Mpu 3acmpaxoBameAHume bpokepu u azeHmu, koumo
ca napmHbopu Ha komnaHusma.

3a noBeue uHpopmauyusa: 3A0 ,Apmeey, 1000 Coodus, ya. ,Cmedan Kapagxka“ 2, mea.: 0 700 1 39 39, www.armeec.bg, facebook/zad.armeec



KAK E DESIHQEKLLNPAH CAMOAETHT BIA?

»-DbA2apusa Evp“ BbBege yxmpamogepHama mexHoAO2us
Honeywell UV Cabin System II

HauuoHanHusm npeBo3Bau ,Bbazapus Evp”

e nbpBama aBuokomnaHus Ha Hawus nasap,
kosmo BbBege Hau-cbBpemeHHama cucmema
3a ge3uHpekuus ¢ yampaBuoaemoBu Abuu -
Honeywell UV Cabin System Il. TexHonozu-
sma gokasaHo yHuwo>kaBa Bcuuku Bupycu

u bakmepuu om gaagkume noBvpxHocmu.
Om Hauanomo Ha HoemBpu ms ce u3non3Ba
npegu Bceku nonem B gonbaHeHue kbm goce-
2awHama gesuHdekuus coc cepmuduuupaHu
npenapamu, 3a ga ocu2ypu Ha nacakepume
Hau-Bucoka cmeneH Ha 3awuma u kompopm.
Cucmemama pa3noaaza ¢ paamezameaHu UV
pameHa, koumo obpabomBam cegankume u
noBvpxHocmume B canoHa. TpygHogocmbn-
HUmMe Mecma CbWwo Mo2am ga bbgam ge-
3uHpekuupaHu baazogapeHue Ha nogBukHa
Aamna. Mo mo3u HauuH, caeg obpabomka ¢
MawuHama, nhbmHuuume ce kauBam B ususno
CMEPUAEH CanOH.

LJ1puopumem Ha HauuoHaAHuUs npeBo3Bau
BuHazu e buno ga npegnaza Ha knueHmume
cu cuzypeH u komdpopmeH norem. 3amoBa

U OM Ha4YaAOmoO Ha naHgemusima noAazave
uskalouumenaHu 2puku 3a gesuHdekuusma Ha
bopga Ha camoaremume cu. BvBerkgaHemo 8
ekcnaoamauus Ha HoBama MawuHa e nopeg-
Hama cmonka B8 ma3u nocoka, kamo no mo3u
HayuH cmpemMeXkbm HU e ga npegAoXkum Hau-
Bucoka cmeneH Ha cugypHocm Ha nacaepu-
me HU“, 06ACHU u3nbAHUMEAHUSM gupekmop
Ha ,Bbazapus Evp“ Xpucmo TogopoB.
MawuHama e BvBegeHa B ekcnanoamauus
Beue om cBemoBHus npeBo3Bau Qatar
Airways, a ,boa2apus Ebp“ e eguHcmBeHama
aBuokomMnaHus, uanbAHsBawa noremu Ha
Hawus nasap, kosmo s usnoasBa.

lNoxkenaBame Bu npusmeH nonem

WELCOME

NOTE
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HOW IS YOUR PLANE
DISINFECTED?

Bulgaria Air has introduced the
Honeywell UV Cabin System i
cutting-edge technology

The national carrier Bulgaria Air is the first
airline on our market to introduce a brand new
ultraviolet disinfection system - Honeywell UV
Cabin System II. This technology has been
proven to kill all viruses and bacteria from
smooth surfaces. Since the beginning of No-
vember it has been used before each flight in
addition to current disinfection procedures with
certified preparations, to ensure passengers
the highest level of protection and comfort. The
system has extendable UV arms that handle
the seats and surfaces in the cabin. Hard-to-
reach areas can also be disinfected with a
movable lamp. Thus, after processing, passen-
gers enter a completely sterile cabin.

"The priority of the national carrier has always
been to offer its passengers a safe and com-
fortable flight. That is why, since the beginning
of the pandemic, we have taken great care to
disinfect our fleet. The commissioning of the
new machine is another step in this direction,
and our aim is to offer the highest level of
safety to our passengers,“ Hristo Todorov, CEO
of Bulgaria Air, explains.

The machine has already been introduced by
the Qatar Airways global carrier, and Bulgaria
Air is the only Bulgarian airline that uses it

We wish you a pleasant flight

September 2021

1



NMOBEYE YEAMHEHME U NPOCTPAHCTBO B BM3HEC

KAACA C BbATAPUA EDP

Bb3nonsean ce oT cneupasHm LIEHOBM NPeaoXeHus,
KOWTO TV OaBarT:

" [MpuopuTeT NPM Yek-MH 1 KauBaHe B CaMosieTa
® [locTbn [0 BU3HEC CanoHMUTE Ha M3bpaHK NeTuLla

B 2 6pos pbueH barax c obwo Terno 15 kr + 1 6p.
[LaMCKa YaHTa/nanTon

B 2 pernuctpupanu Baraxa no 32 Kr Bceku
m [loBeye ToukmM B nporpamata FLY MORE

OdepTtaTa Baxu 3a 19 eBponenckm oecTMHaLmm.
Hayun noseuye Ha www.air.bg

.........
------
-----

www.air.bg
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MBAMAO METPOB e cpeg manaHmauBume maagu bvazapcku
domoepadu, cbagamen Ha cmyguo Focus Shift. Cneuuanusupa
MogHa u hopmpemHa ¢omoepagdus. OcBeH moBa ce uHmepecyBa
om kuHo u om BceneHama, kosmo Hu 3aobukans. BspBa,

ye 3a gobpume cHumku e Heobxoguma koMbuHauus om

manaHm, Opu2uHaAHO MucAeHe u kauecmBeHa mexHuka, kamo
nocaegHama e Hau-manoBaxkHa.

IVAYLO PETROV is one of the most gifted young Bulgarian
photographers and creator of Focus Shift Studio. He specializes
in fashion and portrait photography. Furthermore, he has interests
in movies and in the Universe that surrounds us. He believes that
one needs a combination of talent, original ideas, and quality
equipment to make good pictures — with the last condition being of
the least importance.

AANEKCAHOBP BOVYEB e [Jupekmop uHoBauuu B Investor

Media Group. Moumu 20-zoguwHama My kapuepa B8 meguume e
NpemMuHana npe3 pasAuyHU no3uuuu, cBbp3aHu cbc cb3gaBaHemo Ha
cvgbpkaHue u ynpaBaeHue Ha npouecu. ArekcaHgop uma cmpacm
koM aBmomobuaume u HoBume mexHoAaozuu, kosmo e He no-manka om
cmpacmma My kbM cbBpemeHHama ucmopusi.

ALEXANDER BOYCHEYV is Innovation Director at Investor Media
Group. His nearly 20-year career in the media has gone through
various positions related to content creation and process
management. Alexander has a passion for cars and new technologies,
rivaled only by his passion for modern history.



3a noeeye nHbopMaums 1 odbepTa, Monst 06bpHETe Ce KbM HaluMTe TbproBcky ekmnu oT M Kap lpyn.

M Kap BapHa M Kap MNneseH M Kap Mnosgus

9023 BapHa 5800 MneBeH 4003 lNnosgvie

6yn. Bnagncnas BapHeHunk 320 kB. Opyx6a 1 6yn. Kapnoscko woce
Ten.: +359 52 918 208 Ten.: +359 64 970 804 Ten.. +359 32 571296
contact@bmw-mcarvarna.bg contact@bmw-mcarpleven.bg contact@bmw-mcar.bg
www.bmw-mcarvarna.bg www.bmw-mcarpleven.bg www.bmw-mcar.bg

BMW X2 sDrivel8i: Pasxop (kombuHupaH) 7,1 - 6,3 n /100 km ; CO2 emuncnn (kombuHnpanun) 162 — 143 r/km
BMW X1 sDrivel8i: Pasxog (kombuHupaHr) 7,1 — 6,3 n /100 km ; CO2 emuncnn (koMmbuHUpaHn) 162 — 144 r/km
BMW 218i: Pasxon (kombuHmpaH) 6,5 = 5,6 n /100 km ; CO2 emucum (kombuHupann) 148 - 128 r/km

M Kap Coodusn

1407 Codus

6yn. YepHu Bpbx 53,

Ten.: +359 2 49 28 335
contact@bmw-mcarsofia.bg
www.bmw-mcarsofia.bg
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ANOHAOH OT 52 EBPO
LONDON FROM 52 EUROS

B EBpona cbe cuaypHocm Hama gpya moakoBa kocMonoaumeH 2pag kamo AoHgoH; 8 cBemoBeH Mawab eguHcmBero Hio Vopk 6u Mozba goHskbge ga ce
Mepu ¢ Hego. Tyk we omkpueme Bcuuku BvamodkHu pacu, kyamypu u e3uuu (a cbuio u, kamo gonbAHUMeAeH 6oHyc, Bcuuku BbamoxkHu kyxHu). Myseume u xy-
goxkecmBeHume 2anepuu npegnazam cmaltBawu u HaucmuHa 2nobanHu koaekuuu. U 8 cowomo Bpeme AoHgoH 3anasBa Hskou ouapoBamenHu ocobeHocmu,
koumo ca cu munuuHo aHaAaulcku u Hama ga 2u omkpueme Hukovge gpyaage.

A ceza mol e no-gocmoneH omBcskoza brazogapeHue Ha NPOMOUUOHaAHUME ycAoBusi Ha HauuoHaAHUst npeBo3Bau Boazapust Evp.

3akyneme buaema cu go 10 okmomBpu 3a nbmyBaHe go 31 Mapm 2022 2oguHa, u Moxkeme ga ce BbanoasBame om uskalouumeaHume ueHu: 52 eBpo 3a
egHonocoueH Codus-AoHgoH u 69 GBP AoHgoH - Codus. Moaemume ca cympewHu, ¢ kauaHe Ha Aemuwe Xuimpoy, a ueHama Ha buaema BkalouBa poueH
6azadk go 10 ke u gamcka yaHma uAu YaHma 3a Aanmon.

In Europe there certainly is no other city as cosmopilitan as London; globally, only New York can compete. Here you’ll find all kinds of races,
cultures and languages (and, as an additional bonus, all kinds of cuisines). Museums and art galleries offer amazing and truly global collec-
tions. At the same time London has preserved some fascinating features, which are typically English and can’t be seen anywhere else.

And now London is more accessible than ever thanks to the promotional conditions of the national carrier Bulgaria Air. Buy your ticket until
October 10 for travel until March 31, 2022, and you can take advantage of exceptional prices: 52 euros for a one-way Sofia-London and 69
GBP London - Sofia. The flights are in the morning, landing at Heathrow Airport, and the ticket price includes hand luggage up to 10 kg and a
handbag or laptop bag. l
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34paBOC/IOBHA M MbJ/IHOLEHHA XPaHa,
3a fa pacTaTt 3gpaBin HawnTe geua!

Healthy and complete food )
for our children to grow up healthy! _#
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. GREATNESS?
 BRING IT HOME.

| #musicgetsyouthere

SOFIA, 53, CHERNI VRAH BLV. - +3 - SOFIA@BEOSTORES.COM
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ChbBY;KAAHETO
"PEBOAIOILMAT

HaBupycvm ce okasa OH3uU hocAegeH UMnNyAC 3a kopeHHa npomsHa B cucmemama
Ha pasnAawaHusma, koumo Bcuuku omgaBHa uvakaxa
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Tekem AAEKCAHOBP BONYEB / Gomoepadua SHUTTERSTOCK

opoHaBupycom He e BuHoBeH. Tou

BcowHocm npocmo yckopu npoue-

cu, koumo ce mouyam om 20guHu,

HO MHO3uHCmMBomo npegcmaBume-
Au Ha duHaHcoBus cekmop BuHaz2u Hamupaxa
onpaBgaHus 3awo ga 3abaBam, omaokam
UAU NPOCMO ga He u3Bbpwam Heobxogumume
NpoMeHU B HauuHa cu Ha npaBeHe Ha BusHec.
Heobxogumu, 3awomo camume nompebu-
mencku HaBuuu B 6aHkupaHemo ce NpoMeHu-
Xa gpacmuyHo, mAackaHu om gemozpadcku
U couuaaHu npu4uHu. Ho gonpegu Covid-19
noBeuemo om Hac npuemaxa omaazaHusma,
3awomo cmsmaxme, Yye wom cmaBa Bvnpoc
3a napume Hu, makbB ,koHcepBamu3oMm“ e
3gpaBocnoBeH. Jokamo u3BegHbk HoBama
peanHocm He gouge Ha kpuaeme Ha naHge-

Mmusma. To2aBa u Hal-koHcepBamuBHume
b6aHku bsxa npuHygeHu Beue ga ce mpaH-
cpopmupam, a mankomo no-HanpegHuuaBu,
koumo bsixa 3anouHaAu npomsHama ow.e npe-
gu moBa, 3anouyHaxa ga >kbHam naogoBeme
Ha cmMenocmma cu.

OCHOBHUAT BU3HEC HA BAHKUTE moxe
ga bbge 060bweH ¢ gBa 2rnaz2ona — ga cbxpa-
HaBam u ga ymHokaBam napume Ha cBoume
kaueHmu, cpewy koemo ga cbbupam makcu
3a CbXpaHeHUe UAU 3a 2eHepupaHa neuyanba
Ha ymHoXeHama cmouHocm. Yecmo B exe-
gHeBuemo cu d¢uHaHCcOBume penopmepu
npubseBam go gymama ,mpe3op‘, kozamo
mbpcam cuHoHUM 3a 6aHka. /1 gokamo 3a cbx-
paHeHuemo Ha akmuBu nog ¢opmama Ha P




» napu, ueHHu kHuXka uAu 3namo baHkume Hs-
mam (Bce owe) koHkypeHuus, No omHoweHue
Ha yBeauuaBaHemo Ha 6Aa20CbCMOAHUEMO
Ha kaueHmume cBemvm npe3 2021 zoguHa
npegaaza guHamuka, kosmo no cBos gbxoc-
nupaw, epekm moxke ga ce cpaBHu ¢ ucmuH-
cko kuHo.

BeposimHo Bu e HanpaBuno BneuamaeHue, ue
npe3 nocregHama egHa 2oguHa B 2onemume
2pagoBe ce noaBaBam buabopgu Ha pasAuu-
Hu 6aHku, koumo aHoHcupam HoBu kapmo-
Bu npogykmu u opzaHusupam... moMb6oAuU C
npegmemHu Hazpagu, ako HanpaBume onpe-
geAneH bpou mpaH3akuuu npe3 meceua. MNpes
2021 2oguHa moBa usznekga kamo Hewo
cmpaHHO, npu noAoXeHue, uye B Bvazapus
bposm Ha baHkoBume kapmu e ozpomeH, a
b6ankupaHemo ¢ msax cmaBa Bce no-nony-
ApPHO cpeg HaceaeHuemo. ToBa, koemo ce
cAyyuBa obaue, cuaHO 20Bopu 3a HamaAaa
6pol Ha uanoA3BaHemo Ha obukHoBeHume
6aHkoBu kapmu. CoweBpemeHHo 6Hposm
Ha cgenkume He cnaga, Bcuuku mbpzoBuu
omyumam npupacm Ha OHAalH mpaH3akuu-
ume. CayuBa ce BHesanHa mpaHcdopmauus
— gokamo npegu 20guHU nAawiaHusma bsaxa
MOHONOA Ha baHkume u mexHume napmHbo-
pu om ¢uHaHcoBume kapmoBu onepamopu,
gHec B ,uzpama“ ce npucveguHaBam fintech
3Be3gu kamo Revolut, kamo Apple Pay,
kamo Google Pay, kamo Curve uau gopu
kamo 6vazapckume npogykmu kamo iCard,
Phyre uau kamo AuueH3upaHume ,gu2uman-
Hu nopmdeunu” Ha menekomume. Lleama e
egHa u cbwa — ygobcmBo 3a nompebumens
u bszcmBo om naacmmacoBa kapma kom gu-
2umanHu mpax3akuuu, 8 koumo poasma Ha
.0aHkoBa kapma“ uzpasm camusm cmapm-
¢oH uau cmapm uacoBHuk. OnepupaHemo
¢ IBAN-cmemku Beue He e MOHONOA Ha 6aH-
kume, a e gocmbnHo u 3a gpyau pesucmpu-
paHu ¢uHaHcoBu uHCMumMyuuu — Hanpumep
naamdopmama ePay npegaaza Ha aboHamu-
me cu 2eHepupaHe Ha IBAN 3a u3snoa3BaHe
C MexHUs U3USAO OHAAUH 6asupaH npogykm
»,Mukpocmemka*“, ¢ koumo ga nokpuBame 6u-
moBu cmemku.

MUIPALMNATA HA TPAH3AKUUUTE nNO-
CTABA pe3oHHus Bbnpoc kakBo ce cayuBa ¢
6vgewemo Ha obukHoBeHUmMe ycayau ,om no-
cAegHa Muns“ B 6aHkoBus kaoH — 6aHkoB npe-
Bog, BanymHu onepauuu, aBmomamu3supaHu
nAawaHus no pasnaawiamenHa cmemka. Bce
owe baHkume umam gobbp koHmMpoA Bbpxy
kaueHmckama cu maca 3apagu npuemama
noAumuka 3a npeBog Ha pabomHa 3anAama
no baHkoBa cmemka. Ho 6aHkoBa cmemka
Beue ce usgaBa He camo om baHkume. Cu-
myauusima ce NpoMeHsl gocma guHamuuHo!

[uzumanusupam ce He camo yCAy2ume 3a
b6aHkupaHe Ha gpebHo, HO U ycAysume 3a
uHBecmuuuu. Jockopo mo3u peayAaupaH ha-
3ap npegnocmaBswe ycaoBus, B8 koumo uo-

12 | THE INFLIGHT MAGAZINE

Bce owe baHkume
umam gobop
kKoHMpPoA Bopxy
kanueHmckama

Cu Maca 3apagu
npuemama
noAumuka 3a
npeBog Ha
pabomHa 3anaama
no baHkoBa
cmemka. Ho
baHkoBa cmemka
Beue ce usgaBa He
camMo om baHkume.
Cumyauusama ce
NPOMEHA gocma
guHaMUyHO!

Bek mpsabBawe ga ce cpewHe dusuuecku
¢ mopaoBcku koHcyamanm, ga gozoBopu ¢
He2o ycaoBuama Ha uHBecmuuuume cu, ga
usueme BHumMameaHo obcmosimeacmBama
3a HanazaHume KOMUCUOHHU u makcu, caeg
koemo ga nognuwe gokymeHmume u ga Bb3-
AoXu cpegcmBama cu 3a nocmuz2aHemo Ha
uHBecmuuuoHHume ueAu B ueHHu kHuXa,
akuuu uau cmoku (ueHHU memaau, nempoa
uau gpyzo). Om zopHama pamka guzgumaau-
3auusma cbxpaHaBa Heobxogumocmma om
ussfcHaBaHe camMo 3a HanazaHume makcu u
komucuoHHu — gupekmHo om cmapmdoHa
cu, upe3 cepmuduuupaHu nocpegHUUU MoO-
>keme ga cv3gageme BupmyaneH uHBecmu-
uuoHeH nopmaela, ga 3akynume akuuu (uau
onuuu) B 2n06anHU komnaHuu, mbpayBaHu Ha
NASDAQ uau gpyau 6opcu, npu moBa 3a ce-
kyHgu. To3u mun uHBecmuuuu ca egHu om
Hau-6bp30 HapacmBawume npe3 NOCAegHU-
me 18 meceua, 3awomo gemokpamu3supaxa
npoueca Ha uHBecmuuus — Bceku moxke ga
cnoku cBoume 5 gonapa/eBpo/neBa, Bceku
MoXke ga peaAusupa neyanba uau 3azyba u
Bcuuko moBa, gokamo Aexu Ha guBaHa cu.
ToBa e cmsaHa B napaguamama, kosmo npo-
MeHsl CMuCbAa Ha uHBecmuuuume u gaBa Ha
nompebumeaume cvBcem gpys nogxog kom
H6bgewemo Ha AUYHUME UM UHAHCU.

BAHKUTE N HEBAHKOBUTE OUHAHCOBU
MHCTUTYL NN Bce owe umam OomHOCUMEAHO
gobop koHmpoa Bbpxy kpegumupaHemo Ha

nompebumeaume. M He e cAyyauHo, ye mou-
HO mam uHBecmupam Hau-2oAemMu ycuaus B
gusumanu3auus Ha camama ycAyaa — OHAaUH
kangugamcmBaHe 3a kpegum, OHAQUH OUEH-
ka Ha kpegumocnobHocm, yam 6omoBe 3a
ussacHaBaHe Ha yecmo cpewaHume Bovnpocu,
BupmyanHo nognucBaHe Ha gokymeHmu 3a
kpegum, B cayuau uye pasnonazame c enek-
mpoHeH nognuc. lMNpeuku npeg no-zoAsmomo
U NO-AECHO gu2umaAu3upaHe Ha mo3u npo-
uec e ckpuma BvB Bce owe ozpaHuyeHama
neHempauus Ha eAekmpoHHUs nognuc cpeg
2pakgaHume - HeszaBucumo gaau 3apagu
mexHuuecku uau 3apagu ¢puHaHcoBu npuuu-
Hu. Auncama Ha edekmuBHa enekmpoHHa
ugeHmudukauus Ha pusuyeckume Auua npe-
yu 3a npeogonsBaHe Ha nocaegHume npeuku
npeg mpaHcdopmauusma Ha mo3u npouec,
ckpum B8 2oaemus bBpou ygocmoBepeHus,
cnpaBku u gekaapauuu, koumo baskume Bce
owe ouakBam ga noayyam om nompebume-
Aume B xapmueH Bug (HUWO 4Ye me3u gaHHU
ca yacm om obwecmBeHu peaucmpu u 6u
cAegBano ga ca gocmbnHU 3a omopu3upa-
Hume uHcmumyuuu 3a mMuHymu). Ho u myk
fintech koHkypeHuusma naaBHo HaBausa — B
Hakou 3anagHu nasapu e HanbAHO Bb3MoXkHO
ga B3emew nompebumencku kpegum u pas-
CPOYEHO nAawaHe Oom gusumasHume one-
pamopu Ha naawaHus kamo Paypal, Klarna
U nogobHume um, Ha BHocku, 3a onpegeneH
bpou meceuu, koumo ge pakmo HacmbnBam
ycmouyuBo 8 mo3u nasap Ha mukpokpegumu
U cmumyAupam nompebaeHuemo.

MPOMAHATA HA HAYMHA 3a u3BvpwBaHe
Ha naawaHusma Bogu caeg cebe cu npo-
MeHu B ouakBaHusma 3a 6e3onacHocm Ha
mpaH3akuuume. B ma3u nocoka eBponeu-
ckama noaumuka HaAOXu goOnbAHUMEAHU
peaynauuu ¢ BvBekgaHemo Ha Bmopama
gupekmuBa 3a nnamexkHume ycayau (PSD2)
u cbnomcmBawomo s 06wupHO BMopuYHO
3akoHogamencmBo ¢ mexHuuecku xapak-
mep. Kozamo 6aHkume npegocmaBam naa-
meXkHU cMemku OHAAUH, mpsbBa ga umam
noHe eguH cuzypeH kaHan 3a kaueHmcko
bankupaHe. B eBpogupekmuBama 3a naa-
me>XHU ycAyeu e gopa3Buma koHuenuusma
3a 3agbAboueHo ygocmoBepsBaHe Ha ca-
MOAUYHOCMMa Ha kAaueHma, 3a ga ce npe-
gomBpamsm onumume 3a usmama. QuHaH-
coBusam cekmop kamezopuuHo ce npomeHs
— mexHoAoz2uume myk ca BcvwHocm Hau-
6bp3u, Hau-Heobxogumu U Hau-2apaHmu-
paHu om 3akoHa. CmaBa Bvnpoc 3a napu.
Mapume He camo Ha camume kaueHmu, HO
u Ha camume 6aHku. N caeg noumu 6e3Bb3-
BpamHama eBoalouus Ha 6aHkoBus canoH
kbM BupmyaaHomo npocmpaHcmBo kau-
eHmume Ha b6ankama we ce npeBvbpHam B
nompebumeaAu — kakBumo ca nompebume-
Aume Ha Bcuuku ocmaHaau OHAQUH yCAyau.
Bvgewemo e gHec. M
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WAKE-UP

Coronavirus turned out to be the last impulse for radical change of the payment

he corona virus is not to be blamed.

It simply sped up processes which

were creeping for years, but most

representatives of the financial sector
always used to find excuses to delay, postpone
or simply not to make the necessary changes in
the way of performing their businesses. These
changes were necessary because the bank-
ing consumer habits themselves developed
drastically pushed by demographic and social
reasons. However, before Covid-19 most of us
used to accept delays because we thought that
if our money is concerned, this type of “con-
servatism” is healthy. Until suddenly the new
reality came on the wings of the pandemic.
By then, even the most conservative banks

system everyone waited for

By ALEXANDER BOYCHEV / Photography SHUTTERSTOCK

were forced to transform and the few more
advanced ones which have started to change
earlier, began to reap the fruit of their courage.

THE MAIN BUSINESS OF BANKS can be
summarized in two verbs — to keep and multiply
the money of their clients, for which to collect
fees for storing it or for generating profit for
the multiplied value. Financial reporters often
use the word "vault" in their daily lives when
looking for a synonym for a bank. And while
banks have no competition (yet) for safekeep-
ing of assets in the form of money, securities
or gold, in terms of increasing customers’ wel-
fare, the world in 2021 offers dynamics which
in its breathtaking effect can be compared to

real cinema.

You have probably noticed that in the last year
that billboards of various banks appeared in
the big cities, advertising new card products
and organizing ... raffles with material prizes
if you make a certain number of transactions
during the month. In 2021, this seems strange,
considering the fact that in Bulgaria the num-
ber of bank cards is huge, and banking with
them is becoming increasingly popular among
the population. What is happening, however,
shows reduced use of regular bank cards. At
the same time, the number of transactions is
not declining, all traders report an increase
in online transactions. There is a sudden »
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» transformation - while years ago payments
were a monopoly of banks and their partners
by financial card operators, today fintech stars
such as Revolut, Apple Pay, Google Pay, Curve
or even Bulgarian products like iCard, Phyre or
the licensed "digital wallets" of telecoms joined
the "game". The purpose is the same - user
convenience and avoiding the plastic card to
digital transactions in which the role of a "bank
card" is played by the smartphone itself or by
the smart watch. Operating with IBAN accounts
is no longer a monopoly of banks, but is also
available for other registered financial institu-
tions - for example, the ePay platform offers
its subscribers IBAN generating for using their
fully online-based Microaccount product for
payment of household accounts.

MIGRATION OF TRANSACTIONS RAISES
the reasonable question what happens to the
future of regular service “from the last mile”
in the bank office — bank transfer, foreign
exchange transactions, automatic payments
on a current account. Banks still have good
control on their clientele due to the accepted
policy for salary transfer to a bank account.
But banks accounts can be issued not only
by banks. The situation is changing in a very
dynamic manner!

Not only retail banking services but also in-
vestment services are being digitized. Until
recently, this regulated market presupposed
conditions under which a person had to physi-
cally meet a trade consultant, negotiate the
terms of the investment with him, carefully read
the terms of the commissions and fees, then
sign the documents and assign the funds to
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achieve the investment objectives in securities,
shares or commodities (precious metals, oil or
other). Within the above framework, digitaliza-
tion keeps the need of clarifying only the fees
and commissions imposed - directly from your
smartphone, through certified intermediaries
you can create a virtual investment portfolio,
buy shares (or options) in global companies
traded on NASDAQ or other exchanges just in
a few seconds. This type of investment is one
of the fastest growing in the last 18 months,
because the investment process was strongly
democratized — now everyone can put their 5
dollars/euro/leva, everyone can make a profit
or a loss and all this while lying on your couch.
This is a shift of the pattern which changes the
meaning of investment and gives consumers a
completely different approach to the future of
their personal finance.

BANKS AND NON-BANKING FINANCIAL IN-
STITUTIONS still have relatively good control
over consumer lending. And it is no coinci-
dence that they namely invest the greatest ef-
forts in the digitalization of the service itself
- online loan application, online credit assess-
ment, chat bots to clarify common questions,
virtual signing of loan documents, if you have
digital signature. The obstacles to wider and
easier digitization of this process are hidden
in the still limited penetration of electronic sig-
natures among citizens - whether for techni-
cal or financial reasons. The lack of efficient
electronic identification of physical persons
hinders the overcoming of the last obstacles
for the transformation of this process, hidden
in the large number of certificates, references

and declarations banks are still expecting to
receive from consumers on paper (no matter
that this data is part of public registers and
should be available for authorized institu-
tions in a few minutes). But even here fintech
competition is gradually flowing in - on some
western markets it is quite possible to receive
a consumer loan and deferred payment from
digital payment operators such as Paypal,
Klarna and the like, in installments, for a cer-
tain number of months, which actually occurs
steadily on the small loans market and stimu-
lates consumption.

CHANGING THE METHOD OF making pay-
ments leads to changes in expectations for
transaction security. In this regard, the Eu-
ropean policy imposed additional regulations
with the introduction of the Second Payment
Services Directive (PSD2) and the accom-
panying extensive secondary legislation with
technical character. When banks provide pay-
ment accounts online, they should have at
least one secure channel for customer bank-
ing. The concept of in-depth authentication of
the customer was further developed in the EU
Payment Services Directive in order to pre-
vent fraud attempts. The financial sector is
definitely changing - technologies are actually
the fastest, most needed and guaranteed by
law to a largest extent. It is all about money.
Both the customers’ and the banks’ money.
And after the almost irrevocable evolution of
the bank office to the virtual one, the bank
customers will become consumers — like all
the users of all other online services. Future
is actually today.ll



ONE WALLET BY POSTBANK — NIHOBATIIBHO
PELLEHIE OT NOCAEQHO NOKOAEHWNE

LuaumanHusm nopmeeun ocuzypsBa »eaaHomo ygobecmBo u neyeau Bpeme

MobuaHusm nopmdedn ONE  wallet by
Postbank e BucokomexHoA02UUHO NpuAoXkeHUE
3a Bcuuku Hacmoswu kaueHmu Ha lMoweHcka
baHka, koumo pasnonazam cbC cMapmQoHU
C onepauuoHHu cucmemu Android u iOS u e
yacm om Ho2amomo NOPMAOAUO C guaumanHu
ycayeu Ha bankama. Bozamama naaumpa om
pasHoobpasHu BoamokHocmu ocuegypsBa Gop-
3uHa, ygo6cmBo, 3awuma u cBoboga npu
pasnaawaHusa Bv8 Bcuuku mopzoBeku obekmu
B cmpaHama u uy>kbuHa, B8 koumo e HaauueH
beskoHmakmer MNOC mepmuHaa. OcBeH moBa
kaueHmume Ha barHkama mozam ga npexBup-
AAM He3abaBHo u 6e3nnamHo cpegcmBa no
cmemka Ha cBou pOgHUHU UAU NPUSMEAU, CbWO
u3noA3Bawu npuackeHuemo. KaueHmume noay-
yaBam ouwle Bwv3amokHOCM 3a pasnrawaHe 6e3
gopu ga u3noazBam menedoHa cu, ako pasnona-
2am ¢ Apple Watch, Garmin uau FitBit cmapm-
vacoBHuk, noggopkaul, Hakoa om caegHuUme
ycayeu: ApplePay, Garmin Pay uau FitBit Pay.

Ho no kakvbB HauuH xapakmepucmukume Ha
guzumanHua nopmaela HagxBopAaam me3u Ha
kapmama uau Ha kewa? Emo Hakoako npume-
pa. OmuBaw Ha 0b6Ag, HO ce ceuwauw, yYe caeg
nopegHama BadkHa busHec-cpeula cu 3abpa-

MOBUAEH NMOPTOENA

ucBaau’
ONE wallet

Bun nopmdeina B8 oduca cu. TBoU peg e Ha
onawkama B cynepmapkema, HO uaHmama ¢
Bcuukume U npuHagaexkHocmu e ocmaHasa 8
konama. Hamupaw ce B8 Maza3uH Ha Alobumus
cu bpaHg, 3a kolmo umaw kapma 3a AosAHocM,
HO Ha kacama ce ceuwauw, ye e ocmaHana Bko-
wu. 3a Bcuuko moBa ONE wallet by Postbank
uma epwkama. lNMpuaokeHuemo mu gaBa on-
yusma ga gobaBuw Bcaka egHa ¢usuueckume
cu kapmu om lMoweHcka barka u kapmume cu
3a AOAAHOCM, 3a ga boge Bcuuko Heobxogumo
BuHazu ¢ meb U ga He ce Hanaza ga au Hocuwl
npu nazapyBaHe. AHzakumeHmu, koumo MuHU-
Musupaw 3a cekyHgu u mo nog AuuHo mBod
KOHMPOA.

HOBN Bb3MO>XHOCTW 3A HOBUTE
HABULA

C ONE wallet by Postbank Bceku uHguBugyaneH
kaueHm Ha lMoweHcka banka Mmoke ga Hamepu
peweHue Ha cBoume nompebHocmu, a mol e
U3UAAO Ha pa3nonokeHue, 3a ga Hobge BepeH
nomowHuk. lMpuaokeHuemo ce cBaada AecHo
¢ QR koga uau om uHmMepHem Maz2asuHa Ha
cvomBemHama onepauvuoHHa cucmema. 3a
peaucmpauusma e Heobxogumo ga noasBawl
gaHHUmMe cu 3a Bxog B uHmepHem 6aHkupa-

Hemo e-Postbank uau ga BoBegew gaHHume
Ha Hakoa om 6aHkoBume cu kapmu, usgageHu
om baHkama. Caeg pesucmpauusa Bcuukume
mu cmemku u kapmu om 6GaHkama ce Buay-
anusupam aBmomamuuHo B npuaokeHuemo, a
mu u3bupaw kos kapma ga 6oge ocHoBHama,
¢ koamo ga ce pasnaawaw. o Bcako Bpeme
Moxke ga ynpaBaaBaw noa3BaHemo Ha kapmu-
me no pasAudHUme kaHaau, uau BpemeHHo ga
onrokupaw gageHa kapma - Bcuuko ce cayuBa ¢
Hakonko kauka. Kamo 6oHyc noayuaBaw u 6es-
naamHa BupmyanHa kapma, kosmo moxkew
ga noazBaw kakmo 8 One Wallet, maka u npu
nazapyBaHe oHAalH, 3a goNbAHUMEAHO HUBO Ha
3awuma u cugypHocm.

HueumanHuam nopmdedn ONE wallet by
Postbank e 8 noasa u npu ynpaBaeHuemo Ha
mBoume ¢uHaHcu. Tod mu npegocmaBa ge-
malAHa UHdOopMauus C XpoHOAO2UAMa  Ha
mpaHcakuuume no mBoume cmemku u kapmu
om Harkama u cAy>ku 3a AeCHa peopaaHu3auus
u usepakgaHe Ha HoBu cnecmoBHU HaBuuu.
MoBeue uHdopmMauus 3a MobuaHua nopmaedn
Moke ga 6bge noayueHa Ha meaedoH 0700 18
555 (LleHmop 3a obcay)kBaHe Ha kaueHmu),
kakmo u Ha agpecume www.onewallet.bg u
www.postbank.bg.

MOBEYE KOHTPOA
NMPU BCAKO NMAALWAHE

Omkpuu BgwvxHoBsBawjume Bb3MoxkHocmu Ha MobuAaHus nopmapelda om NoweHcka 6arka

Postbank

FOAUHMU

GeTiTon
»’ Google Play

Yeayzama e gocmbnHa 3a Beuuku kaueHmu Ha lMoweHcka 6arka u no3BoasBa guzumanusauus Ha naamedkHu kapmu, usgageHu om bavkama.




N3ue3Bawu
npodecuu

NuzumanHama peBoalouus we Hamaau Hy>kgama om 6aHkoBu
YUHOBHUUU, HO U gpyau geuHocmu mpsbBa ga ce mpeBoxkam
om Hanpegbka Ha mexHoAo2uume

Tekem KAAVIH AHFEAOB / (D omozpadus SHUTTERSTOCK

HuzumanHama peBoalouus B8 6ankoBus cekmop
o3HauaBa mMHoxkecmBo ygobcmBa u cnecmeHo
Bpeme 3a knueHmume. Ho cbwo maka Bogu u
go cepuosHo pa3mecmBaHe Ha mpygoBus nasap
B cekmopa: Hy)kgama om 6aHkoBu YuHOBHUUU,
koumo ga obcaykBam nompebumeaume 3ag
2uwe, we Hamanee ocesaemo, gokamo we nopa-
cHe Hykgama om IT cneuuaaucmu.
Hanpegbkbm Ha mexHoaozuume HeBegHbX e 3a-
AuvaBan ueAu npodecuu: cnoMHeme cu camo 3a
cobcmBeHuuume Ha Bugeomeku uAu 3a mene-
doHucmkume. Ho ceza mo3u npouec e Ha nom
gpacmuuHo ga ce yckopu 3apagu ouepmaBawus
ce 6ym Ha aBmomamusauusma u uskycmBeHus
uHmenekm. HeBb3amoXkHo e ga ce npegckake ¢
mouHocm kou npodecuu we usuesHam nokpau
moBa, Ho AecHo MoXkem ga ouepmaem 10, yuumo
nepcnekmuBu He ca ocobeHo gobpu.

LLO®bOPU HA KAMUOHN N TAKCUTA. Beue
om gocma 20guHu caywame kak aBmonuaomu-
me we uamecmsm xopama 3ag BoaaHa. ToBa
Bce owe e ganeuHa nepcnekmuBa npu Aekume
aBmomobuau. Ho 8 moBapHume npeBosu aBmo-
Mamu3supaHume CUcCmeMu ca MHO20 HanpegHaAu
u BeposmHo we 2u Bugum B macoBa ynompeba
owe B moBa gecemuaemue.
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MapagokcanHo, me3u npoz2Ho3u Beue npe-
gusBukaxa Hegocmuz Ha wodbopu, 3awomo
MAagume xopa cmpaHsm om masu npogecus.
B momeHma camo B EBpona Hegocmuzam Hs-
koAkocmomuH xuasgu wodbopu Ha KkamMuoHu,
u 3annamume B cekmopa pacmam. Ho pacme
u momuBauusma ga ce Hamepu 3amecmBawa
MeXHOAO2US.

TYPUCTUYECKWN ArEHTU. Owe egHa Beue
3azuBawa npodecus. B MuHaromo myponepa-
mopume Hu cnecmsBaxa Bpeme, ycuaus u He-
usBecmHocmu. Ho gHec uma xuasagu caumoBe u
npunoxkeHus, koumo Bbpwam maxHama paboma
6bp30, AeCcHO U ¢ no-Hucka komucuoHa. OuakBa-
Husima ca 3aemocmma 8 mo3u cekmop ga cnag-
He ¢ owe 26% npe3 moBa gecemunemue.

KACUEPW. C Hanpegvka Ha enekmpoHHume
pasnaawaHus, koumo ce yckopu owe noBeue
nokpau Covid-19, Hy)kgama om kacu u xopa,
koumo ga 2u obcaykBam, HamansBa Bee noBeue.
Ia He 20Bopum, ye MHO3UHa hpegpuyam u kpas
Ha camume ¢usuyecku Maz2asuHu - cnopeg msx
B8 bvgewe we nasapyBame om 2onemu ckaagoBe
u we nonyyaBame xpaHama cu gocmaBeHa gu-
pekmHo Bkbuwiu.

)

KYPUEPWU. ToBa goHskvge npomuBopeuu Ha
npeguwHama mouka. Ako oHAalH mbp2oBusma
u gocmaBkume pacmam c HeygopXXumu mem-
noBe, kak mozaBa e 3acmpaweHa npopecusma
Ha kypuepa? BcowHocm HaucmuHa e: gecemku
BucokomexHonozuuHu komnaHuu, om Amazon
go Continental u Boston Dynamics, pa6omsam
Bbpxy cb3gaBaHemo Ha pobomu3upaHu MawuHu
3a gocmaBku - BkalouumeaHo aAemsawu. Xopama
umam 6vgewe 8 masu npopecus eguHcmBeHo
kamo gocmaBuuuu Ha xpaHa ¢ Aeku npeBosHu
cpegcmBa kamo Benocunegu - meHgeHuus, kos-
mo cbwo 6e 3acuneHa MHo2o om Covid. Ho myk
me we ca npuHygeHu ga npuemam Bce no-Hucka
ueHa 3a mpyga cu, 3a ga ocmaHam koHkypeHm-
HU Ha MawuHume.

MOLWWAABbOHWN. Ha npakmuka masu npodecus
Beue e usyesHana. MNucmama u menezpamume
ca 6e3Bv3BpamHo mMuHano. Cmemkume 3a ko-
MyHaAHU ycAayeu Beue ce usnpawam no enek-
mpoHHama nowia u ce nAawam OHAAaUH. A u
copmupaHemo Ha npamkume ce u3BvpwBa om
MawuHU NO-MOYHO U HecpaBHUMo no-6bp3o. Mo-
wanboHuUme, koumo Bce owe pabomsam, 20 npa-
Bsm no gpyau ppoHmoBe - kamo pasHocBauu Ha
pekaamHu 6powypu uau Ha kypuepcku npamku.
Camume nowu, 3a ga oueaesm, mpsi6Ba ga ce
npeHacouam koM kypuepckus 6usHec.

BUBAOTEKAPWU. B enoxama Ha uHmepHem u
Kindle Buxme cmemHaau 6ubauomekume 3a om-
XuBeauua. Bce owe He e maka, noHe gokamo
02poMHUMEe UM kamano3u He 6bgam guzumanu-
3upaHu - npouec, koumo moxke ga cv3gage 3ae-
mocm 3a cbuwecmByBawume 6ubAuomekapu 3a
20guHU Hanpeg. Ho cneg moBa Beue Hy)kgama
om msax we omnagHe okoHuamenAHo - ocBeH ako
He ce npekBaauduuupam kamo koHcyamanmu
Nno MovpceHe Ha uHdopmauus.

PUBOAOBLIN. Hamuckbm ga ce ozpaHuuu cBo-
6ogHUSM puboroB B okeaHume HenpekbcHamo
pacme, 3awomo MHO20 30HU B msx ca Beue on-
ycmouweHu om cBpbxyaoBa. Ako gomuHupawama
8 momeHma B cBemoBHama noaumuka "ekono-
2UYHa" AUHUS ce 3ana3su, BeposmHo puboAoBbm
HaucmuHa we bvge gpacmuyHo cBum u we ce
pasyuma Hau-Beue Ha pubHume pepmu.

BPOKEP HA HEABWKUMU WUMOTU. Om-
kpoBeHo kaszaHo, npu CbCmosHUEMO Ha mMOo3u
cekmop B BvAzapusi He cMe cuzypHu gaau u 8
MoMeHmMa 6pokepume gonpuHacsam ocobeHo 3a
nompebumeackomo uakuBaBaHe. Mokpau we-
nama npodecuoHaaucmu geucmBam u nbAuuwa
amamoopu, ocBobogeHu om bapuepu kamo ene-
MeHmapHama noYMeHocm Hanpumep.

Ho ucmuHama e, ue Hy)kgama om azeHmume no
umomu HamaasBa om geH Ha geH. HoBume mex-
HOAO2UU no3BoAsBam He camo 6e3npobAeMHO
MbpCeHe NO CMOMUUU hapamempu, HO U guc-
maHuuoHHU 3D 02Aegu Ha umomume 6e3 HyXkga-
ma om gocagHu obukansHus. Il
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Disappearing
Professions

The digital revolution will reduce the need for bank clerks, but other activities need
to worry about advances in technology as well

he digital revolution in the banking
sector means many conveniences
and time saved for customers. But
it is also seriously shifting the labor
market in the sector: the need for bank clerks
to serve consumers behind the counter will be
significantly reduced, while the need for IT pro-
fessionals will increase.
Advances in technology have repeatedly wiped
out entire professions: just think of video store
owners or switchboard operators. But now this
process is about to accelerate dramatically
due to the impending boom in automation and
artificial intelligence. It is impossible to predict
exactly which professions will disappear along
the way, but we can easily outline a few whose
prospects are not very good.

TRUCK AND TAXI DRIVERS. We have been
hearing for many years how autopilots will dis-
place people behind the steering wheel. This is
still a distant prospect for cars. But in freight,
automated systems are very advanced, and we
will probably see them in mass use as early as
this decade.

Paradoxically, these forecasts have already
caused a shortage of drivers, because young
people shy away from this profession. There
is currently a shortage of several hundred
thousand truck drivers in Europe alone, and
wages in the sector are rising. But the motiva-
tion to find a replacement technology is also
growing.

TRAVEL AGENTS. Another dying profession. In
the past, tour operators saved us time, effort
and uncertainty. But today there are thousands
of sites and applications that do the same job
quickly, easily and with a lower commission.
Employment in this sector is expected to fall by
another 26% this decade.
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CASHIERS. With the advancement of elec-
tronic payments, which has accelerated further
with Covid-19, the need for cash registers and
people to service them is decreasing. Not to
mention that many predict the end of the physi-
cal stores themselves - according to them, in
the future we will shop from large warehouses
and receive our food delivered directly home.

COURIERS. This is somewhat contrary to the
previous point. If online commerce and delivery
are growing at an unstoppable rate, then how is
the courier profession threatened? In fact, doz-
ens of high-tech companies, from Amazon to
Continental and Boston Dynamics, are working to
create robotic delivery machines - including flying
ones. People have a future in this profession only
as suppliers of food with light vehicles such as
bicycles - a trend that has also been greatly in-
tensified by Covid. But here they will be forced to
accept an ever lower price for their labor in order
to remain competitive on the machines.

Advances in
technology

have repeatedly
wiped out entire
professions: just
think of video
store owners

or switchboard
operators. But now
this process is
about to accelerate

POSTMEN. In practice, this profession has al-
ready disappeared. Letters and telegrams are
an irretrievable past. Utility bills are now emailed
and paid online. And the sorting of shipments is
done by machines more accurately and incom-
parably faster. Postmen who are still working do
so on other fronts - as distributors of advertising
brochures or couriers. The post offices them-
selves, in order to survive, must be redirected to
the courier business.

LIBRARIANS. In the age of the Internet and the
Kindle, you would consider libraries obsolete.
This is still not the case, at least until their huge
catalogs are digitized, a process that could
create employment for existing librarians for
years to come. But then the need for them will
disappear completely - unless they retrain as
information search consultants.

FISHERMEN. Pressure to restrict free fishing
in the oceans is growing because many areas
are already devastated by overfishing. If the
currently dominant "ecological" line in world
politics is maintained, it is likely that fishing will
indeed be drastically reduced and humanity
will rely mainly on fish farms.

REAL ESTATE AGENT. Frankly speaking, given
the state of this sector in Bulgaria, we are not
sure whether brokers are currently contribut-
ing particularly to the consumer experience.
Along with a handful of professionals, there are
hordes of amateurs freed from barriers such
as elementary integrity.

But the truth is that the need for real estate
agents is decreasing day by day. New tech-
nologies allow not only a seamless search for
hundreds of parameters, but also remote 3D
reviews of properties without the need for an-
noying tours. @
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In the heart of the Bulgarian
capital, within a walking
distance from its business
and commercial districts
and the Government
Offices, Sofia Hotel Balkan,
a Luxury Collection Hotel,

is recognized as the city’s
grand hotel.

It features 240 beautifully
appointed, soundproofed
guest rooms, luxurious
brand new rooms and mag-
nificent suites with stunning
views over the city.

Sofia Hotel Balkan offers
emblematic meeting rooms
for largescale conferences,
majestic weddings, gala
dinners and special events.
The 1,419 sqg. m total ban-
queting space in the hotel
consists of 3 ballrooms and
small meeting rooms with
a total capacity of 1400
guests. The Royal Ball-
room is a glittering space
enhanced by natural light
and glistening chandeliers.
Enjoy the stunning pano-
ramic view over Rotunda
St. George, with the biggest
capacity up to 650 guests
for major conferences and
sophisticated gala dinners.
The twin ballrooms Serdica
and Sredetz are naturally lit
venues which add a sense
of elegance to meetings
and celebrations. Each hall
has 230 sg. m. of space,
with their high ceilings
creating a refined atmos-
phere. The two ballrooms
are complimented by a

stylish pre-function space,
where guests can indulge
in moments of delight
with cocktails and coffee
breaks.

The fully renovated
ostentatious Restaurant
“Labels” offers the best
ingredients for an excep-
tional dining experience,
a fine mixture between
Continental cuisine and
the renowned Bulgarian
tradition in hospitality and
smart service.

The new Lobby Bar
“Basilica” with its art deco
elements is an elegant and
tempting venue where you
can relish your morning
coffee, midday lunch, af-
ter-work drink or have your
business meetings.

Sofia Hotel Balkan is part
of Marriott International
and it belongs to The
Luxury Collection brand, a
curated ensemble of the
world's most iconic hotels.
As such it participates

in the Marriott Loyalty
Program with which every
guest or event organizer,

if a member, can earn

and redeem points, enjoy
elevated Elite benefits and
consistent Elite status rec-
ognition across all Marriott
brands.

Feel the authentic spirit
of Bulgaria and create
beautiful memories in this
emblematic hotel.

5 Sveta Nedelya Square, 1000 Sofia, Bulgaria
T +359 2937 8787 E reservation@sofiabalkan.net,
www.sofiabalkan.com



EgHa nocaeguua om nasgemusma om kopoHaBupyc ce npoaBsaBa Ha
MaAko ouakBaHo macmo: kocmuueckama uHgycmpus. lNokauBademo Ha
nayueHmume npeHacouBa meuHus kucaopog om pakemume kbm
BoaHuyume, koemo Hakapa HACA ga obabu, ye uje omaoxku
uscmpenBaHemo Ha caegBawius cu cnemMHuUk 3a HabAlogeHue Ha 3emsama.
Lopama ca Ha nepBo Macmao”, 0baB8u Puuapg Kpelz, BuyenpesugeHm no
mexHu4yeckume u pezyaamopHuU Benpocu Ha Acouuauusama 3a cegbCmeH
2a3 Ha CALL.

Caegeme 6usHec mpeHgoBeme oHAQUH:

bloombergiv.bg facebook.com/BloombergTVBG

Bloomberg
TV Bulgarna



MN3BEPV MOAL, ,,LIKB-CUAA®:
NMbPBOTO PETMCTPUPAHO B BbATAPUA NEHCUOHHOOCUIYPUTEAHO APY>KECTBO NPE3 MEBPYAPU 1994 T.
KbM 30.06.2021 I'. — C 410 XMAAOWN KAVIEHTWU 1 HAL 1,6 MUAVUAPOA AB. YITIPABAABAHU
HETHW AKTV/BW B MEHCUOHHUTE OOHAOOBE (OAHHWN HA KOH: WWW.FSC.BG).
N3NAALLA NEHCUN OT AOBPOBOAEH MEHCUOHEH ®OHA, OT MAPT 1996 T,
OT 2019 I. U3NAALLA NEHCUN OT NPOMECUOHAAEH MEHCUOHEH ®OHA.

*MocoyeHume pe3yamamu HaMam no Heobxogumocm Bpb3ka ¢ bbgewu peayamamu.

1113 Codus, byA. ,Llapuepagcko woce” 87; KnueHmcku ueHmop — mea: 0700 11 322; e-mail: office @ccb-sila.com; www.ccb-sila.com
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KakBa e B geicmBumeaHocm "6bAa2apckama caega" 8
ckaHgana cbc CBemoBHama 6aHka, u kakBo BcowHocm
npo3upa nog y> 6eanpucmpacmHume mexkgyHapogHu

gokaagu |

1
Tekem PAOOCTUHA HUKOAOBA / (omozpahua SHUTTERSTOCK

e .




1]
BUSINESS QI!
CONTROVERSY AIRE
5

ko usmesaBaw gaHHume gocma-

MbYHO QgbA20, Me Wwe npusHasm

Bcuuko. dymume ca Ha nokouHus

PoHang Koys, 6pumaHcku ukoHo-
mMucm u HobenoB Aaypeam. HeszaBucum go-
kaag, nybaukyBaH B cpegama Ha cenmemBpu,
omnpaBu cepuo3Hu 06BuHeHuUs umeHHO B
MaHunyAauus Ha gaHHu B nonyaspHama kaa-
cauus Ha CBemoBHama 6anka Ease of Doing
Business. TBbpgeHusma 3a Hamuck om cmpa-
Ha Ha mozaBawHomo pvkoBogcmBo Haueno ¢
Kpucmaauna eopaueBa u [Hkum Vo Kum 8
non3a Ha Kumau goBegoxa go peweHuemo
paHaAaucmama ga He 6bge nybaukyBaHa Beue.
BuBwusm 6bazapcku ¢uHaHCOB MuHUCMBP
CumeoH [sHkoB cbwo e 3ameceH B ckaHgana
B8 kauecmBomo My Ha cb3gamen Ha knaca-
uusma u cvBemHuk Ha FeopzaueBa no Bpeme
Ha MaHgama u kamo 2naBeH usanbAHUMeAeH
gupekmop Ha CBemoBHama 6aHka. Camama
leopzueBa, kosmo gHec e npegcegamen Ha
MexgyHapogHus BanymeH ¢oHg, 3as6u, ue
"byHgameHmMaAHO He e cbaAacHa" ¢ 06BuHe-
Husma.

N3KYLWEHMETO AA CE TbPCU “BbArAP-

CKA BPDb3KA” B mexkgyHapogHus ckaHgan e

20AaMO, Ho BcvbwiHocm no Beska BeposmHocm

cmaBa Bbnpoc 3a uzpu Ha BAusiHUE Ha MHO-

20 no-Bucoko HuBo u B no-wupoku Mawabu.

Obekm Ha npoBepkama ca usgaHusma Ha

Doing Business 3a 2018 u 2020. Pesyama-

movm e gokaag om 16 cmpaHuuu, uzzomBeH

om agBokamckama kanmopa WilmerHale.

MNMpomeHume B memogoAaozusma 3acs2am oc-

HOBHO no3uuuume Ha Kumau, HO cbwo maka

Ha Caygumcka Apabus, ObeguHeHuUme apab-

cku emupcmBa u AsepbaugkaH. Kpamkusm

gokaag e AlobonumeH, 3awomo npegocmaBs

S gemauau He moakoBa 3a camama memogo-
:';: e Aozusi, konkomo 3a HauuHa Ha B3emaHe Ha
ekl R peweHus, cBop3aHu ¢ kaacauusma, a u kamo

' il usno B CBemoBHama baHka. [demalaHo ca
1= onucaHu cpewu MexXgy npesugeHma U [hkum
Kum u npegcmaBumeau Ha Kumau, kamo »




» npaBu BneuamaeHue, ue BucokonocmaBeHu
caykumeau Ha CB npegocmaBsm uHdbopma-
uus Ha kumauckume Baacmu kak 6u 6uaa
No3uuUOHUpPaHa cmpaHama npu pasAUYHU-
me usuucAaeHus. Taka npe3 okmomBpu 2017
cmaHano ficHo, Yye Kumau we nagHe om 78-0
go 85-0 macmo B kaacauusma. Oducbm Ha
npesugeHmbm Kum nouckan obscHeHue om
omgeAa, koumo ce 3aHumaBa ¢ npoyuBaHu-
ama, mvl kamo Kumau “He e ok” ¢ moBa. B
omzoBop om omgeAa obscHuAu, ye Kumau
geucmBumenHo ce nogobpsaBa kamo a6co-
AlomHu cmouHocmu, Ho gpy2ume gop>kaBu 8
pezuoHa umMam ouie Nno-gobpo npegcmaBsHe
u 20 usnpeBapBam.

KAACALMATA BEME BUAA TOTOBA 3A ME-
YAT, kozamo om o¢uca Ha Kum HacmosAu Bob-
npocbm ga ce npepasanega, kamo ce " ynpa-
BasBa nonumuueckusm my acnekm”. CaegBam
peguua cpewu u paszoBopu Ha Bucoko HuBo
mexgy ekunume Ha Kum, F'eopzueBa, omge-
Aa 3a npoy4yBaHus u ekuna, koimo omzoBaps
3a Doing Business. Obekm Ha me3u cpewu
e 3agayama ga ce nogobpu nosuuusma Ha
Kumau, kamo obcwykgaHume BapuaHmu ca ga
ce Bkalouam gaHHu 3a XoHkoHz uau Makao,
koumo ga nogcuasm obwama oueHka, uAu
nvk ga ce gage no-zondMa mexkecm Ha ga-
HHume om LUaHxau u MNekuH. Te3u BapuaHmu
ce okaszBam Henpuaokumu, mbvu kamo ocBeH
no3uuusma Ha Kumau, we noBuwam u mesu
Ha gpyau gopXaBu. Ha 17 okmomBpu 2017
ekunbma Ha Doing Business e yBegomeH, ue
no HapexkgaHe Ha leopaueBa CumeoH OsHkoB
“we pvkoBogu gokaaga go duHaAHO My nybAu-
kyBaHe”. Taka OdsHkoB 3anouBa ga pabomu c
pvkoBogcmBomo Ha ekuna Ha Doing Business
3a U3HamupaHemo Ha gaHHu, koumo ga noBu-
wam nosuuusma Ha Kumau. B kpauHa cmem-
ka nogobpeHume uHgukamopu ca mpu: cmap-
mupaHe Ha bu3Hec, nAauwiaHe Ha gaHbuu U
3akoHoBa pamka npu noayuaBaHe Ha kpegum.
Cay>kumen om ekuna Ha Doing Business kas-
Ba npeg pascaegBawume om WilmerHale, ue
nocaegHusm uHgukamop 6un nepdekmHusm
UHCMpPYMEHM 3a nocmu2aHe Ha ueAma, 3apa-
gu pasAaudHUMe ekcnepmHu MHeHus u 3apagu
moBa, ue 3akoHbm e yHukaneH 3a Kumau, mo-
ecm npomsiHa B oueHkama My HaMa ga ce om-
pasu Ha gpyau gbp>kaBu, noHexXe Hama kak ga
ce HanpaBu cpaBHeHue. Ta3u npomsHa Bop-
wu paboma u B8 kaacauusma 3a 2018 Kumau
3ana3Ba mMacmomo cu om npegHama 20guHa
(78-0). OsHkoB e uHdopmupaH u omzoBaps no
umeulA: “OmauyHa paboma. Moas, npogbake-
me ¢ nybaukyBaHemo Ha goknaga”.

Cmapwu compygHuk om CB ka3Ba B noka3aHu-
ama cu, ye ppkoBogcmBomo Ha Doing Business
e “Hamuckano” gaHHume B onpegeneHa nocoka,
3a ga omzoBopu Ha 2eonoAaumuyecku cvobpa-
>keHus. MNpe3 cvbwama 2017 pvkoBogcmBomo
Ha CBemoBHama barka e 3aemo ¢ geAaukam-
Hu npezoBopu 3a yBenuueHue Ha kanumana Ha
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KpucmaauHa T}
Kristalina Geor:

NlobonumHo €, ue CBemoBHama baHka
nopbuBa gokaaga Ha BoHWHama komnaHus
egBa B Hauanomo Ha 2021. Imara € MHO20
OoCcHOBaHuUs ga 20 CmMopu U No-paHo

6ankama, mbu kamo kalouoBu goprkaBu, Bkalo-
yumeaHo Kumaul, ca obeanokoeHu 3a npeus-
yucasBaHemo Ha ganoBeme 3apagu no-2onemu
¢duHaHcoBu 3agvrkeHus. BbnpocHusm cmapwu
cbmpygHuk e noAyyua baazogapHocmu om Te-
opzaueBa 3a cBosima “nposiBa Ha MyAmuaamepa-
AU3bM” - no gymume My ms e HamekBana 3a us-
beeHamama pasgpasHeHa peakuus om Kumau
no Bpeme Ha npezoBopume 3a yBeauuaBaHe Ha
kanumana Ha 6aHkama.

AIOBOMUTHO E, YE CBETOBHATA BAHKA
NMOPBYBA NOKAALOA Ha BvHwHama kom-
naHus egBa B nauanomo Ha 2021. Umana e
MHO20 OCHOBaHus ga 20 Cmopu U no-paHo,
3awomo kaacauusma Doing Business e buaa
06ekm Ha nybAuyHU 06BUHEHUSA U npegu.

B Hauanomo Ha 2018 2aaBHusm ukoHomucm
Ha CBemoBHama baHka u Ho6eAoB Aaypeam
Mon Poymbp nogage ocmaBka, caeg kamo
3adBu, ue peumuHebm Ha Yuau e Bua ma-
HunyAaupaH no Bpeme Ha ynpaBaeHuemo Ha
npe3ugeHmkama Muwen Bawae u ue kaaca-
uusma gaBa zpewHa npegcmaBa 3a busHec
cpegama mam. B npogonkeHue Ha Hskoako
20guHu, kozamo couuanucmkama Bawae yn-

paBasBa Yunu, cmpaHama nponaga B kaaca-
uusma, nocae ce uskauBa npu ynpaBaeHuemo
Ha koHcepBamuBHus CebacmuaH MuHepa u
omHoBo naga, kozamo Bawae ce Bpbwa Ha
Baacm. Cnopeg Poymvup moBa e buno 3apa-
gu npomsHa B memogonozausma, a He 3apagu
BaowaBaHe Ha busHec cpegama B8 Yuau, npu
moBa npuyuHama moXkeaa ga ce mopcu B8 no-
Aumuyecku momuBu Ha cay>kumeaume B CB.
Poymbp, koumo gHec e npenogaBamen 8 Hlo-
uopkckus yHuBepcumem, usnoa3Ba ckaHgana
¢ Doing Business, 3a ga noguepmae omHoGo,
ye mozaBawHomo pvkoBogcmBo Ha baHkama,
BkalouumenHo eopaueBa u AaHkoB, He camo
ca u2HopupaAu HezoBume cuzHaAu 3a uskpu-
BsBaHe Ha Mmemogonozusima, Ho u akmuBHo ca
20 “Auwunu om pvkoBogHume my ¢yHkuuu”.
Poymbp mBvpgu, ue mozaBa [eopzueBa my
e nonpeuuna ga cnpe gokaaga, 8 koumo e
umano MaHunyAauuu, u 2oBopu 3a kyamypa
Ha HeyuecmHocm u 3anAaaxu. 3apagu moBa Po-
ymbp 3asnBsB8a, ue gunaromauusma u Haykama
He mo2am egHoBpemMeHHO ga npocnepupam
nog eguH nokpuB u u npe3 2019 npenopvuBa
Ha bbgewus wed Ha Cb ga usHece HayyHUme
uscaegBaHus u3BoH baHkama.



LieHmbvpbm 3a 2n0banHo pa3Bumue, 6asupaH
BvB BawuHzmoH, e gpye kpumuk Ha knaaca-
uusma Doing Business. Cnopeg kbcmuH
CaHgedop, cmapwu ukoHomucm mam, npo-
bouHume B mMemogonozusma ca B cBosma
CbWHOCM ugeonozuyecku, 3awomo ompass-
Bam npucmpacmusi N0 OmHoweHUe Ha gbp-
»kaBHama Hameca B ukoHomukama. CaHge-
¢vp, uumupaH om Associated Press, mBovpgu,
ye mMemogoaozusma Ha Doing Buisness He
moxke npaBuAHO ga OUEHU NOA3UMe om npa-
BumeacmBeHume pa3xogu UAU Nbk om NOAU-
mukume 3a 3awuma Ha nompebumeAume, u
20B0pu 32 MHO20 CUAEH aHmupeayAamopeH u
aHmugaHbyeH nogxog.

CNOAEAAHETO HA ONMPEAEAEHA MKOHO-
MWYECKA WOEOAOIMNA camo no cebe cu
HAMaA HUwo Aowo. MNpobaemvm e, ue kaaca-
uusma Doing Business ce e npeBbpHana BbB
BAusmeneH ¢akmop, koumo ce B3zema npeg-
Bug npu 2oAemMu U gbA20CPOYHU UHBecmu-
UUOHHU peweHus Hanpumep. W kozamo kbm
ma3u Memogoao2us 6bgam omnpaBeHu moa-
koBa cepuo3Hu 06BuHeHUS, Ye ce cmuzgHe go
npekpamsBaHemo U, Beue Bceku Gvbgew, go-
kaag uau nybaukauus Ha CBemoBHama 6axka
puckyBa ga 6vge komnpomemupaH B8 3apo-
guw. OcBeH moBa knaacauus, kosmo oueHsBa
uHgukamopu, npsko cBvp3aHu ¢ geucmBus-
ma uau 6e3geticmBusma Ha npaBumenacmBa,
puckyBa ga cu HaBaeue 2HeBa Ha “gBouka-
gkuume” B knacupaHemo.

“Doing Business e egHo ycuaue Ha CBemoB-
Hama 6aHka, koemo uma MHO20 Cepuo3eH
akagemuueH acnekm u e eguH om 2oneMume
usmouHuuu Ha nybaukauuu B HayuHama Au-
mepamypa”, 0bscHsBa ukoHomucmbm eopau
laHeB npeg Bloomberg TV Bulgaria. “lNpes 2o-
guHume ms Bewe noAe3Ha, 3awiomo ycns ga
nokake Ha npaBumeacmBa no cBema, koumo
uckaxa ga npaBam pedopmu, kvge ca crabu-
me um mecma u kakBo mozam ga HanpaBsm”,
gonbABa mod.

3a gobpo uau nowo, Bce owe Hama omkpum
yHuBepcaneH wabAoH 3a ycnewHa ukoHoMu-
vecka noanumuka B cmucvAa Ha BeuHus cnop
mexkgy AeBu u gecHu, 3a noBeue uAu no-man-
ko gbp>kaBa B ukoHomukama. Taka ue ako
uma makoBa npucmpacmue B memogoaozus-
ma Ha kaacauusma, e pegHo mo ga bbge sicHo
3anBeHo.

ToBa, 3a koemo e mpygHO ga ce chopu, e
pacmsawomo 2AobanHo BausiHue Ha Kumad.
“MHoz20 gbp>kaBu no cBema, He camo Ku-
mau, Hamupam 3a Hy>kHo ko2zamo umam pe-
cypc, ga ynpaxkHaBam nogobeH Hamuck, ga
noayyaBam no egHo pamo B8 nogobeH mun
kaacauuu, Hau-yuecmo c HskakBu Bompeuw-
HonoAumuuecku ueau, 3a ga mozam ga ce
noxBansam, gpybo kasaHo”, omb6enasBa la-
HeB. “Camo ve no HskakBa npuuuHa, u moBa
3a MeH e ocHoBHama HoBuHa, CBemoBHama
baHka e pewuna ga cmaHe manko no-kpu-

muuHa cnpsamo Kumau, omkoakomo 6ewe go
HeomgaBHa. 3awomo npobaeMbm ¢ HeBepHu
gaHHu om Kumad, ¢ Aeko HanygpsiHe Ha yuc-
Aama 3a maxHomo ukoHomuuecko pasBumue,
ca omgaBHa u3BecmHu u MHO20 ce komeH-
mupam. Mma MHO20 cepuo3Hu pasaudus B
oueHkume, 3awomo kozamo camama goup-
»kaBa He nogaBa gaHHu, Ha koumo BsapBauwi,
mpabBa ga ce pabomu ¢ npegnonokeHus u
2agaeHe. [loceza CBemoBHama 6aHka He
uszaekgawe ga uma 2oAemu npobaemu c
moBa, a nbk ceza u3BegHbXk uma”, noguep-
maBa NaHeB.

B BAU3KUTE HAKOAKO roanHn CE OU-
AKBA [logHebecHama umnepus ga cmaHe
nopBa cBemoBHa ukoHomMuuecka cuaa, usnpe-
BapBauku CALL. Mpe3 kpusucHama 2020 Ku-
maul 6ewe eguHcmBeHama goaama cBemoBHa
ukoHomuka, kosmo ycns ga omueme pbcm Ha
BBI. HaceneHuemo u komnaHuume mam ce
BopHaxa kbM HOpMaAHus pumbm Ha >kuBom
MHO20 N0-6©p30 om peguua gpyau gbpxkaBu
B EBpona u Amepuka Hanpumep. Mo gaHHume
Ha kumauckomo npaBumeacmBo Covid-19 6e
oBaagsH MHO20 paHo u npe3 cenmemBpu 2021
20guHa HoBume pezucmpupaHu CAy4Yau Ha
geH ca egBa okono 50-60. Jokamo no-paHo
masu 2oguHa VHgus, cbwo cmpaHa C MUAU-
apgHO HaceneHue, udzaeXkgawe Ha pvba Ha
kamacmpodoa.

B mo3u cmucovA comHeHusima okono gaHHume
om Kumau couwecmByBam cbBcem He omcko-
po. MaHgemusima camo 2u usBagu Ha npegeH
nAaH u 3a wupokama obwecmBeHocm. Mpegu
moBa me 6sxa obekm Ha guckycuu ocHoBHoO
cpeg ukoHomucmu u uHBecmumopu, koumo
uckaxa ga usBaekam noasza om 6bp3us pac-
meX B asuamckus 2uzaHm. OcmaBam cbMm-
HeHusima, ye Baacmume B8 Kumal ca 3akvc-
HeAu ¢ yBegomsaBanemo Ha C30O 3a HoBus
kopoHaBupyc, a nocAae He ca CbmpygHUYUAU
Ha BbHwHUmMe ekcnepmu B ycmaHoBsBaHemo
Ha npousxoga Mmy.

CKAHOAABLT C DOING BUSINESS 6e3-
CNOpHO e 2oAaM 3apagu Bucokume, HagHa-
UuoHaAHU HuBa, Ha koumo ce pa3BuBa, u
Ha koumo oueBugHo Kumau uma aocmoBe
3a BausHue. CnupaHemo Ha kaacauusma
e camo egHa om mepkume 3a nomywaBa-
He Ha kpusama. KakBu we ca nocaeguuu-
me 3a MB®, koumo leopaueBa oznaBsBa,
owie He e fcHO. BeposmHo we ce usficHu,
kozamo uma no-onpegeneHa nosuuus om
agMmuHucmpauusma [bko BaugoH. CALL ca
Hal-2oneMusm akuuoHep 8 MBQ® cvc 17%
- mpu nomu noBeue om Bceku gpyz akuuo-
Hep, HanomHsa Epuk MapmuH 8 komeHmap no
Bloomberg. A npogbakeHue Ha ckaHgaaa no
Bucokume emaxku Ha gpyza meXkgyHapogHa
ope2aHusauus He 6u Buno gobpe gowao Ha
¢doHa Ha pacmsaw, 2A0baneH gbA2 U 3agbAbo-
yaBawo ce HepaBeHcmBo. M

CUNATA HA
VIHDOPMALIMATA

3a na cu ocurypure nHpopmaruaTa, KoiTo exeIHeBHo Bu e
HeoOxoxnMa, 3a 1a He IpoITycKare Jo0pH BE3MOKHOCTH, 32
Jla ce OpHEHTHpaTe MO-JECHO B OTPOMHHUS 00JaK OT
uHbopManUsid U Oa CH BBPUIUTE MHPOPMHPAHO H
KOMITETEHTHO NPO(ECHOHAITHUTE 3aJbJDKCHHUS,

MoreTe Ja UM ce OOBEpHUTE, Thil Karo Bede 32 TOOWHU
ObirapckuAT maszap B obmacTra Ha MH()OPMAIMOHHUTE
TEXHOJIOTHN yOeIUTEeNTHO J0Ka3Ba, 4e C KadyeCTBOTO CH, C
00XBaTHOTO CH, TIOABPKAHO B aKTyaJIHO ChCTOSHUE U 100pe
CTPYKTYypHpPaHO ChABbpXKAHUE, c Oorarara cH
(dyHKIIMOHAHOCT HpoxykTuTe U ycmyrure Ha ATINC 3aemar
JIHJepCKa TO3HIHS.
BHHAru ¢ Ha Bame

Pa3NoIOKEHUE, KOTaTO THhPCHTE 3aKOHU U IMOA3aKOHOBHU
HOPMAaTUBHU JOKyMEHTH, ChJlcOHA NPAKTHKA, BEAOMCTBEHH
AKTOBE, 3aKOHOIIPOEKTH U JIP., KAKTO U I10JIE3HH aHOTAIMU Ha
CTaTUH B CIICLMAIM3UPAHUS [ICYaT.
DuHAaHCOBUTE CHCTEMH u

ca CHelUaIu3UPaHu NPAKTHYECKH HACOYCHU
co(TyepHH MOZYJIH, KOUTO ChbPKaT HOPMAaTHBHUTE aKTOBE,
JeiicTBaly BbB (PMHAHCOBATa U MKOHOMHUYECKaTa cdepa Ha
bwarapus u EBponeiickus cbro3.

B ,,AIIMC ®uHaHCcH® 11Ie¢ HAMEPUTE BCUYKO, KOETO Kacae
JaHBYHOTO oOJlaraHe, CYETOBOJCTBOTO, COLMAIHOTO U
30paBHO OCUTypsBaHe, PaOOTHUTE 3amjaTH, TMEHCUUTE,
peryOINKaHCKUTE U OOIIMHCKH OIODKETH U H3BBHOIOIKETHH
CMETKH, a CBIIO Taka YNPaBICHCKH PEIICHHs, OXUT U JIIp.
IIponykTsT mpenocTaBss JOTHYECKH MPENPATKH MEXIy
OTJIETTHUTE JOKYMEHTH, PETNIaMEHTHPAIIUTE T’ HOPMATHBHHU 1
BEJJOMCTBEHH aKTOBE M HEOOXOMMHUTE OJIaHKHU 1 GopMyIIsipH ¢
BB3MOXKHOCT 32 aBTOMAaTUYHOTO MM OTIICYATBAHE.

»EBpo ®uHaHCcH* 00XBalla HKOHOMHYECKaTa U ThProBCKa
JeHHOCT B peraMeHTHTe 1 aupexktusute Ha EC; eBponeiicka
¢uckanHa, counanHa ¥ OWM3HEC IpakTHKa, Oa3upaHa Ha
pemreHusita u onpenenenusra Ha Cpaa Ha EC; nonesna
cnpaBoYHa MHpOpManuUs, U3UYUCIUTEIHH MOAYIH,
dhopmyisipu 1 06pasuy, pertamenTupany ot EC.
¢ MHpOpMaLMOHHA CUCTEMa 3a
¢bupMuTe M OpraHM3ALMUTE, KOATO ChIAbPXKA NaHHHUTE OT
opuuManHy NyONNYHM M3TOYHHIM Ha HHDOpMaIus 3a
TBHProBLUUTE, CAPYKEHUATa U poHmauuuTe, Brucanu B TP, B
PErucTbpa Ha IOPUAMYECKUTE JIMIA C HECTOMAHCKA LeN, U
cyoextute o peructbp BYJICTAT. Cucremara yciyKJINBO
Bu mpeutara cipaBka ¢ mbJiHaTa HH(OPMAINS, BKITIOYHTETHO
n (uHaHCOBHTE TMOKa3aTrenn oT logWmHEWUTE (UHAHCOBH
oT4eTH, 3a cyOeKkTuTe, KOMTO Bu mHTepecysar, n TAXHaTa
CBBP3aHOCT C APYIHM FOPHJIMYECKH JIHIA.
—M3BaJIKa OT Oa3ara JaHHU I10 3aJaJICHH
KPHUTEPUH, MOXE J1a CE I0JI3Ba 38 MAPKETUHTOBH LIETIH.
Monynst , CbBMECTHO pa3paboTeH ¢
MMD Partners, € HOB KJlaC IPOJYKT 3a IOAIIOMaraHe Ha
CTpaTeruyeckara M OlepaTHBHa MapKETHHIOBa JEHHOCT Ha
¢bupMu M opraHM3alud, KOWTO JaBa BH3MOXHOCT Ha
MOTpeOUTENUTE 1O 3aJajeH KPUTEPUH HIM Tpyma OT
KPUTEpUH, Aa U3MOI3BAT JAaHHH OT CYCTOBOJHUTE OTYETH Ha
¢dbupmHTe, IPEROCTaBEHH KaTo CTPYKTYpHUpaH (huHaHCOB
QHaJIU3 B TAOIMYEH WK TpadHYeH BUAL.
BbB Bpb3Ka ¢ NPUIAraHEeTo U CIIa3BaHETO Ha PEIVIAMEHTHUTE B
AIINC, B
MapTHBOPCKO ChY4acTUE C aJBOKATCKOTO ChAPYKHUE ,,bpHCT U
SIHI™, pa3paboTu Haii-HOBHS MH()OPMALMOHEH HPOLYKT
. llenra Ha cuctemara e a mogmomara
MOJI3BAIIUTE 5 Ja Pa3paboTAT W H3rpagiar coOCTBeHa
MOJTUTHKA HAa CHOTBETCTBHUE C M3UCKBAHMUATA Ha
permaMenTHTe. TS MpenocTaBst AOCTHI A0 MH(pOpPManUs 3a
neiicTBamiara npaBHa paMmka B bbarapus um EBponeiickus
CBI03, JOOpUTE HMPAaKTUKH, OOpa3ly Ha JOKyMCHTAIVs,
KOMEHTapH ¥ MJICHTUUIHMpAIa HHPOpMALUL.
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Cepruduxkar mo ISO 9001 — 2015
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AND DATA

What is in fact the "Bulgarian trace" in the scandal with the World Bank, and what actually
appears under the supposedly impartial international reports

f you torture the data long enough, it will

confess to anything. The words are of the

late Ronald Coase, a British economist

and Nobel price laureate. An independent
report, published in mid-September, made se-
rious allegations of data manipulation in the
popular Ease of Doing Business ranking, cre-
ated by the World Bank. Suspicions of pres-
sure from the then leadership, led by Kristali-
na Georgieva and Jim Yong Kim, in favor of
China, led to the decision not to publish the
rankings anymore. Former Bulgarian Finance
Minister Simeon Djankov was also involved in
the scandal as the list's creator and adviser
to Georgieva during her term as World Bank
chief executive. Georgieva herself, who is
chairing the International Monetary Fund to-
day, said she "fundamentally disagrees" with
the allegations.

THE TEMPTATION TO LOOK FOR A "BUL-
GARIAN CONNECTION" in an international
scandal is great, but in fact it is probably a
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game of influence at a much higher level and
on a larger scale. The subject of the inspec-
tion are the editions of Doing Business for
2018 and 2020. The result is a 16-page re-
port prepared by the law firm WilmerHale. The
changes in the methodology mainly affect the
positions of China, but also of Saudi Arabia,
the United Arab Emirates and Azerbaijan. The
short report is interesting because it provides
details not so much about the methodology
itself as about the way decisions are made
related to the rankings. And also about the
World Bank as a whole. Meetings between
its President Jim Kim and representatives of
China are described in detail, noting that high-
ranking WB officials provide information to the
Chinese authorities on how the country would
be positioned in the various calculations.
Thus, in October 2017, it became clear that
China will fall from 78th to 85th place in the
ranking. President Kim's office has asked for
an explanation from the research department,
as China is "not OK" with that. In response,

the department explained that China is indeed
improving in absolute terms, but other coun-
tries in the region have an even better perfor-
mance and are ahead of it.

THE RANKING WAS ALREADY READY FOR
PRESS when Kim's office insisted that the is-
sue be reconsidered by “managing its political
aspect.” A series of high-level meetings and
talks followed between Kim's teams, Geor-
gieva, the research department, and the team
in charge. The purpose of these meetings
was to improve China's position, with options
to include data on Hong Kong or Macao to
strengthen the overall assessment, or to give
more weight to data from Shanghai and Bei-
jing: These options proved to be inapplicable,
as in addition to China's position, they would
increase those of other countries. On Octo-
ber 17, 2017, the Doing Business team was
informed that by order of Georgieva Simeon
Djankov "will lead the report until its final pub-
lication." Thus, Djankov began working with



the management of the Doing Business team
to find data that would increase China's posi-
tion, and in the end the improved indicators
were three: starting a business, tax collection
and legal framework for obtaining a loan. A
Doing Business official told WilmerHale in-
vestigators that the latter indicator was the
perfect tool to achieve the goal, because of
the different expert opinions and because the
law is unique to China, meaning a change in
its assessment will not affect other countries.
This change worked and in the ranking for
2018 China retained its place from the previ-
ous year (78th). Dyankov was informed and
replied by e-mail: “Excellent work. Please pro-
ceed to publish the report. "

A senior WB associate said in his testimo-
ny that the management of Doing Business
had "pushed" the data in a certain direction
to respond to geopolitical considerations. In
the same 2017, the World Bank's manage-
ment was busy with delicate negotiations to
increase the bank's capital, as key countries,
including China, were worried about the re-
calculation of shares due to higher financial
obligations. The senior associate in question
received thanks from Georgieva for his "mani-
festation of multilateralism" - in his words,
she hinted at the avoided irritated reaction by
China during the negotiations to increase the
bank's capital.

IT IS CURIOUS THAT THE WORLD BANK
DID NOT ORDER THE REPORT from the ex-
ternal company until the beginning of 2021. It
had many reasons to do so earlier, because
the Doing Business ranking has been the sub-
ject of public accusations before.

In early 2018, World Bank chief economist
and Nobel laureate Paul Roemer resigned
after saying that Chile's rating had been ma-
nipulated during the presidency of Michelle
Bachelet and that the ranking gave a miscon-
ception about the business environment there.
For several years, when the socialist Bachelet
ruled Chile, the country failed in the rankings,
then rose under the rule of the conservative
Sebastian Pinera and fell again when Bache-
let returned to power. According to Roemer,
this was due to a change in methodology, not
due to the deterioration of the business en-
vironment in Chile, and the reason could be
found in the political motives of WB employ-
ees. Roemer, now a professor at New York
University, used the Doing Business scandal
to reiterate that the bank's management at
the time, including Georgieva and Djankov,
not only ignored his signals to distort the
methodology, but also actively "deprived" him
of its managerial functions. Roemer claims
that Georgieva then prevented him from stop-
ping the report, which was manipulated, and
speaks of a culture of dishonesty and threats.
That is why Roemer stated that diplomacy and

science cannot prosper under one roof at the
same time, and in 2019 he recommended to
the future head of the World Bank to take re-
search outside the bank.

The Washington-based Center for Global De-
velopment is another critic of the Doing Busi-
ness ranking. According to Justin Sandefur,
a senior economist there, the breakthroughs
in the methodology are inherently ideologi-
cal because they reflect biases toward gov-
ernment intervention in the economy. Sand-
efer, quoted by the Associated Press, argues
that the Doing Business methodology cannot
properly assess the benefits of government
spending or consumer protection policies, and
speaks of a very strong anti-regulatory and
anti-tax approach.

SHARING A CERTAIN ECONOMIC IDEOLO-
GY is not a bad thing in itself. The problem is
that the Doing Business ranking has become
an influential factor that is taken into account
in large and long-term investment decisions,
for example. And when this methodology is
accused so seriously that it is discontinued,
any future World Bank report or publication
risks being compromised in its infancy. In
addition, a ranking that evaluates indicators
directly related to the actions or inactions of
governments risks incurring the wrath of the
ones that got a low ranking.

"Doing Business is an effort of the World Bank,
which has a very serious academic aspect and
is one of the major sources of publications in the
scientific literature," economist Georgi Ganev
told Bloomberg TV Bulgaria. "Over the years, it
has been useful because it has been able to
show governments around the world that want-
ed to make reforms, where their weaknesses
are and what they can do," he added.

For better or worse, there is still no universal
template for a successful economic policy in
the sense of the eternal dispute between left
and right, for a more or less state in the econ-
omy. So if there is such a bias in the ranking
methodology, it should be clearly stated.
What is difficult to argue is China's growing
global influence. "Many countries around the
world, not just China, find it necessary, when
they have the resources, to exert such pres-

It is curious that the
World Bank did not
order the report
from the external
company until the
beginning of 2021.

It had many reasons
to do so earlier

BUSINESS
CONTROVERSY

sure, to get one shoulder in a similar type of
rankings, most often with some domestic po-
litical goals, so that they can boast, roughly
speaking", notes Ganev. "But for some rea-
son, and this is the main news for me, the
World Bank has decided to become a little
more critical of China than it was until re-
cently. Because the problem of incorrect data
from China, with a slight powdering of the
numbers for their economic development,
have long been known and much comment-
ed on. There are very serious differences in
assessments, because when the state itself
does not provide data that you believe in, you
have to work with assumptions and divination.
Until now, the World Bank did not seem to
have big problems with this, but now it sud-
denly does, "Ganev stressed.

IN THE NEXT FEW YEARS, CHINA IS EX-
PECTED to become the world's first economic
power, ahead of the United States. In the cri-
sis of 2020, China was the only major world
economy that managed to report GDP growth.
The population and companies there returned
to the normal rhythm of life much faster than
a number of other countries in Europe and
America, for example. According to the Chi-
nese government, Covid-19 was controlled
very early and in September 2021 the new
registered cases per day were only about
50-60. Whereas earlier this year, India, also
a country with a population of billions, looked
on the brink of disaster.

In this sense, doubts about China's data are
not recent. The pandemic only brought them
to the forefront for the general public. Pre-
viously, they were the subject of discussions
mainly among economists and investors who
wanted to benefit from the rapid growth of the
Asian giant. Doubts remain that the Chinese
authorities were late in notifying the WHO of
the new coronavirus and then did not coop-
erate with external experts in establishing its
origin.

THE DOING BUSINESS SCANDAL is un-
doubtedly great because of the high, su-
pranational levels at which it is developing,
and at which China obviously has leverage.
Suspension of the ranking is only one of the
measures to quell the crisis. It is not yet clear
what the consequences will be for the IMF,
which Georgieva heads. It will probably be-
come clear when there is a more definite
position from the Joe Biden administration.
The United States is the largest shareholder
in the IMF with 17% - three times more than
any other shareholder, reminds Eric Martin
in a comment to Bloomberg. A continuation
of the scandal on the upper echelons of an-
other international organization would not be
welcome against the background of growing
global debt and deepening inequality. l
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HE MOsKE
AATOPUTMUNUTE AA
PEIIIABAT BMECTO
HAC ROE E UICTHHA

Togop AHeB, ynpaBumena Ha "AHeB & AHeB" u npegcegamen Ha bopga
Ha Worldcom Public Relations Group

Tekem KOHCTAHTUH TOMOB / Gomozpadus MBAMAO NETPOB

-H fAHeB, nocnegHama 2oguHa u nonoBuHa

6ewe kamacmpodanHa 3a HAKou UHgyc-

mpuu, u 3AamHa epa 3a gpyau. Koge ce

Hapekga PR-cekmopom 8 masu ckana?
Cekmopbm Ha komyHukauuume cnopeg MeH e BbB
Bvaxog. MoXe 6u B HauaAOMO Ha naHgemusma uma-
we u3BecmHu onaceHus, Ye kopnopauuume we Ha-
mansm blogkemume 3a mapkemuHz u PR. Ho kbm
gHewHa gama ce 3abens3Ba pbcm. Koemo e obsic-
HUMO c Hy>kgama Ha komnaHuume ga komyHukupam
Bcuukume npomeHu, koumo ce cayuBam - kakmo kom
nompebumeAu u napmHbopu, maka u kem cobcmBe-
Hume cu ekunu.

JdoAz2u 20guHU "cogoprkaHue" 6e Hal-yecmo noB-
mapsHama maimpa 8 PR uHgycmpuama. Ho ceza
Beue Bcuuku cv3gaBam cvgvprkaHue. Koe e caeg-
Bawomo "2onamo Hewo" B nuapa?

CogovpXkaHuemo e u we ocmaHe ocHoBama Ha ko-
mMyHukauusma, Ho Bvnpocbm npogvakaBa ga b6vge
ganu moBa cvbgvoprkaHue e kauecmBeHo u obekmuB-
Ho. B Bvp3ama, kpamka komyHukauus u B couuan-
Hume MpeXu uma 3HayumeAHa MaHunyAauus Ha
obwecmBomo B 3aBucumocm om uHMepecume Ha
cvb3gamensa Ha cbgbpXkaHuemo. Mawabume Ha moBa
fBaeHue ca nnawewu. ObwecmBama ce okasaxa He-
nogzomBeHu ga npomuBocmosm Ha MaHunyAauusma,
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ompuyaHemo Ha Haykama, pakmume, aBmopumemu-
me. Okasaxve ce 6e3 umyHumem cpeuwy Bupyca Ha
MaHunyAauusima.

3amoBa "caegBaw,omo 20AMO Hewo" we 6bge UMeH-
Ho kak ga BbpHem 06ekmuBHOMO U CMOUHOCMHO Cb-
gopxkaHue. U kak mo ga 6bge UHMepecHo U NOAE3HO.
B BvAzapus umame cepuo3eH npobaem ¢ komyHuku-
paHemo Ha BakHume memu. To ocmaBa mBvpge no-
BvbpxHocmHo, 3abens3Ba ce egHo naumkosHaHue, ako
Mo2a ga ce uspass maka. KoHkpemHume memu He ce
pasbupam B goAbouuHa. Kamo ue ce onumBame ga
gokakem Ha cebe cu, ue Mokem 6e3 nosHaHuemo,
6e3 nocmuwkeHusma Ha uyoBewkus ym u gyx. He, He
MoXkeM.

ToBa BeposmHo e npo6aem u Ha MeguliHama cpe-
ga, Ha nocpegHuuyume B npeHoca Ha uHdopma-
uua?

TouHo maka. TopceHemo HenpemMeHHO Ha 6bp3, emo-
uuoHaneH edpekm, onpocmsBaHemo Ha komyHukauus-
ma go HuBomo Ha umnyAacuBHu peakuuu. Vima obaue
u gpyau npuvuHu. 3akoHoBu, koHloHkmypHu. 3a meH
Hanpumep, ocHoBeH npobaem B Bvazapus BbB Bpbaka
¢ meneBusuoHHOMoO ompasaBaHe cu ocmaBa 3abpa-
Hama 3a u3noA3BaHe Ha uMeHama u bpaHgoBeme Ha
2onemume komnaHuu. Hewo, koemo PR-uHgycmpus-
ma B8 cmpaHama om gbA2u 20guHu komeHmupa u P



BUSINESS
COVER STORY

OM PUBLIC RELATIONS GROUP e
pogHa Mpe>ka om HesaBucumu PR
kosmo uma uneHoBe om 49 gopxkaBu,
15 2paga no cBema u 06w, 2oguweH

om Hag 300 MuAuoHa wamcku goaapa.

a e ocHoBaHa npe3 1988, Ho BcbwHocm
e U Bogsim go 1951, koezamo mpu

umu PR azeHuuu B KaHaga obeguHsBam
ga 06cAykBam HauuoHaAHUME cu

U nog obu, bpaHg.




» gebamupa cbe
CvBema 3a enek-
MPOHHU Meguu U ¢
Bcuuku yuyacmHuuu
Ha nasapa. ToBa
HecnomeHaBaHe Ha
onpegeAneHu bpaH-
goBe Bogu go ueH-

HoCcmeH npobaem.
He nokasBame go-
bpume  npumepu,
He  HacbpuyaBame
ycnexa, couuan-
Hama omzoBop-

HoCcm Ha 6usHeca,
He BgbxHoBsBame
MAagume xopa.
B gonvbaHeHue, B
BvAazapus nybauka-
ma nos3HaBa camo
Hsakou omgeAHu
cekmopu Ha busHe-
ca: dapmauus, IT,
cmpoumencmBo...
Ho nponycka gpyau,
MHO20 UHMEpPECHU
cekmopu, u He 3Hae
3a Hakou MHO20
ychewHu  bbAzap-
cku komnaHuu, 3a
Bv3amo>kHocmume,
koumo me npe-
gocmaBam. [obvp
npumep e cekmo-
pbm Ha emepuu-
HUMEe MacAa - UH-
gycmpus, kosmo
ce pas3BuBa mHoz20
6bp30 B cBemoBeH
mawab, a Bvazapus
e Augep B Hes. Ho u
B8 mo3u cekmop ce
cpewa xapakmep-
Husm H6oazapcku
npobaem:  komna-
Huume He uckam
ga cu napmHupam,
3aWomo Ccu Hamam
goBepue. Ako uska-
pame moBa Ha no-
BvopxHoCcmma u ueareycmpemeHo pabomum 3a
pa3zBumuemo Ha mo3u cekmop, buxme Moz2AuU
ga nocmu2HeMm owe No-20AeMU yCnexu.
Manko xopa BcowHOCM 3Haam, uve Boa-
2apusa npegu Hakonko zoguHu usnpeBapu
®paHuyus kamo cBemoBeH Augep B npous-
BogcmBomo Ha AaBaHgyaa...

Ha, Bvazapus e Augep B npouszBogcmBomo
Ha AaBaHgyaa, a cobwo maka ce pa3BuBa 8
gecmuAupaHemo Ha peguua gpyau MecmHu
u BHocHu kyamypu. OnumBame ce ga obe-
guHum Bcuuku yyacmHuuu Ha mo3u nasap
C UeA ga cvb3gagem bpaHg ,JecmuaupaHo B
Bvazapus“, koumo ga 3amBvbpgu gobpama
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penymauus Ha BbAzapckus gecmuAauuoHeH
cekmop, ga 20 HanpaBu no-npegBugum u ga
20 nocmaBu Ha cBemoBHama kapma kamo
egHo om Hau-gobpume mecma 3a pa3Bumue
Ha mo3u busHec.

M B8 gpyau cekmopu uma nogobHu "guamaH-
mu" - yucmo 6ba2apcku komnaHuu c 20AsM
Mawab, ¢ uHBecmuuuu B8 HoBu, cobcmBeHu
paspabomku. Ho 3a me3u komnaHuu ce 20-
Bopu manko, me He ca usBecmHu Ha mMAago-
mo nokoaeHue u He ca pa3no3HaBaHu kamo
npuBaekamenHu pabomogamenu. Koemo e
cepuo3eH kasyc.

Bb3amoXkHO AU e yacm om npobaema ga ce

kpue u 8 cobcmBeHomo
HeXkenaHue Ha Hsakou
komnaHuu ga npuBau-
uam BHumaHue, nopagu
ocobeHocmu Ha busHec
cpegama B Bba2apus?
AbcoalomHo cme npaB.
Hockopo moBa 6e oc-
HoBeH npobaem u cme
umanu peguua kaueH-
mu, koumo ymuwAaeHO
He ca mbpceAau nyb-
Au4yHOCmM. Ho Mucas, ue
Beue cme B nepuog Ha
npomsiHa, Ha omBoloBa-
He Ha ,HopMaAHocmma“
u ce HagaBawm, ue ckopo
we 3anoyHem ga pas-
kasBame ucmopuume
Ha ycnexa, Bnpouem
He camo B cdepama
Ha 6usHeca, HO U Ha
Haykama, kyamypama,
cnopma. . 3aMucAux ce
Bobpxy moBa u no noBog
npoekma Ha Kpucmo 3a
onakoBaHemo Ha Tpu-
ympanHama apka B8 Ma-
pwk. Tou e BvB Bcuuku
cBemoBHu meguu, u we
ocmaHe B cb3HaHue-
mo Ha Bceku, koumo
20 e Bugsa. Ho Hue He
npocmo He ycnsBame
ga ce Bv3nons3Bame om
nogobHU nocmuxkeHus,
a xabum obwecmBeHa
eHepaus B msaxHomo
ompuyaHe.

Temama 3a Hauuo-
HaAHuUs 6paHguH2 ce
npegoBkBa om wmHo-
20 20guHu, HOo kamo
UAANO gO MOMEHma He
e obauuaHa B peanHu
gelicmBua. Yua mpab6-
Ba ga e cnopeg Bac
UHuuyuamuBama 3a
egHa akmuBHa cmpa-
mezaua 8 masu o6bnacm?

MHuyuamuBama mpsabBa ga e Ha Augepu-
me - B8 uHcmumyuuume, 8 busHec cekmopu-
me. TpabBa ga Hamepum npaBuAHus HayuH
ga obeguHUM ycuAusma um, U ga npuemem
Hakonko akueHma, koumo ga komyHukupa-
Me nocaegoBamenHo. Llle Bu gam npumep c
egHa MHO20 cmapa UHgycmpusi: Ha Xxugpoe-
Aekmpuueckume ueHmpanu, Ha npakmuka
nopBusm Bb306HOBsem usmouHuk Ha eHep-
2us. B nocnegHume gecemuaemuss moBa e
3abpaBeH 2uzaHm. MosBuxa ce gBa ocHOBHU
koHkypeHma npu Bb306H0BssEMUME U3MOYHU-
uu - cAbHUeBu u BamovpHu ueHmpanu, koumo



uHBecmupaxa cepuo3Hu cymu B mapkemupa-
He u AnobupaHe. Taka ce cmuzHa go eman, 8
koumo umug>kom Ha xugpoeHepausima e Bao-
weH 3a cmemka Ha gpyaume gBe uHgycmpuu.
3a 2020 2oguHa camo coAapHusm cekmop e
uHBecmupan okono 360 muauoHa eBpo 8 map-
kemuH2, gokamo 3a xugpoeHepzemukama
uudppama e egBa okono 1 MUAUOH.

B momenma BcowHocm B EBpona 3anouBa
ga ce paszpvbw,a egHa ovyeBugHo nobucmka
kamnaHus cpewy BogHoenekmpuueckume
ueHmpanu, koumo 3ampygHABanu Muzpa-
uuAama Ha BogHume opz2aHuU3Mu U npeveau
Ha 6uopa3Hoobpasuemo. CBop3aHo AU e
moBa c¢ ¢akma, ye ocHOBHuU npousBogu-
meAu Ha ob6opygBaHe 3a BamvpHa u co-
AapHa eHepz2emuka ca cmpaHu u3BoH EC,
Haueno ¢ Kumaa?

Mpu Bcska om me3u mpu uHgycmpuu uma
onpegeneHu kasycu ¢ Bv3geucmBuemo Bop-
Xy okonHama cpega. Ho peanHocmma e, uye
xugpoeHepzemukama, BsmbpHume u coaap-
HUmMe ueHmpaau mpsbBa ga pabomsm cbB-
mecmHo. BELl ca ecmecmBeH 6araHcbop Ha
cucmemama, cowecmByBam om eguH Bek u
He cu npegcmaBsam kak cBembm we pewu ga
3amBopu egHa cmoz2oguwHa U Yyucma uHgyc-
mpus. Bnpouem 3abens3Ba ce, ue masu ama-
ka e koHueHnmpupaHa Hau-Beue Bopxy Hawus
peauoH, LleHmpanHa u Wamouna EBpona.
3awo He ce 20Bopu 3a nogobeH npobaem B
cmpaHu kamo HopBezus, koumo umam us-
kalouumenHo mHoz2o BogHoenekmpuuecku
ueHmpaau, He ce Haemam ga kaxka.

noBegeHueckama komyHukauus, kosmo mop-
cu npaBuAHume mepMuHU U nogxogu, 3a ga
npegu3Buka uHmMepeca Ha 4umameas UAU
nompebumens Ha uHdopmauusma. Ta moxke
ga usnoa3Ba manku, kpamku, HO nocaego-
BamenHu cmbnku, koumo geucmBam c Hac-
AazBaHe.

Ho Bce nak npogonkaBam ga mBobpgs, ue
mpaguuuoHHUME Meguu ca gAbXkHU ga Hame-
psm npaBuAHus HauyuH ga gocmaBsm cmpyk-
mypupaHa, aHaAusupaHa u o6ekmuBHa uHdop-
Mauus go yumameaume. Mompebumenume,
om cBos cmpaHa, mps6Ba cbwo ga ugeH-
muduuupam 3a cebe cu oCHOBHU HocumeAu
Ha masu uHdopmauus. Mpobaembom gHec e,
ye uma npekaneHO MHO20 kaHaAu, u xopama
mpygHO onpegeasm kou om msx ca gocmo-
BepHu. Ho, om gpyaa cmpaHa, Heka He nogue-
HaBame nybaukama u HeUHama cnocobHocm
ga paszspaHuvaBa kaHanume 3a 3abaBa u 3a
uHpopmupaHe. CuzypeH cbMm, 4e noBeuemo
xopa, koumo movpcam uHpopmauus no BakHa
3a max mema, B AuueH UAU npodecuoHaneH
NAaH, HagaAu we cu nocay>kam ¢ TikTok.

Mpod. Koaun Kpayu, Hawymeausm 6pu-
maHcku couuono2, Hackopo zocmyBa no
Bloomberg TV Bulgaria, u mexgy gpyzomo
kasa: 8 mMapagocmma mMu usmouyHuuume Ha
uHpopmauus 6axa manko, Ho npegcmaBs-
Xa MHO20 2AegHU mouku u uoBek moxke-
we, omcaABailku 2u, ga Hamepu cBosma.
OHec usmouHuuyume Ha uHdpopmauusa ca
6e36poi, u uoBek moxke ga ce uHdpopmupa
camo om makuBa, koumo usuano cnoge-

"NokazamenHo e, ue poHgoBeme 3a ESG
uHBecmuuuu npuBauuyam Bce noBeue
uHBecmumopu... B caegBawume 5-10 2oguHu
npaBeHemo Ha busHec npu cbobpassaBaHe
Ha ESG ¢dakmopume we cmaHe abcoAlomHo
3agoAkumeAHo 3a Becaka yBarkaBawa ce

komnaHuga"

NHpopmauuoHHama npemoBapeHocm Ha
ny6aukama cmaBa Bce no-zonama, u Bogu
go 6yma Ha cbBcem kpamku u ¢ MuHUMyM
cvbgoprkaHue ¢popmu kamo kpamkomo Bu-
geo Ha TikTok uau Instagram Reels. Kak
ce obuyBa ¢ ny6auka, koamo mu omgeas
Hal-MHO20 MUuHyma BHumaHue?

Om egHa cmpaHa, e none3Ho u BaxkHo ga
moxkem ga npegocmaBsme ueHHama uHdop-
Mauus kpamko u scHo. Om gpyaa, >kuBeem
BbB Bce no-caokeH cBsm u ako pasuumame
camo Ha kpamkama uHpopmauus, moBa Bogu
go mBbpge egHocmpaHuyuBomo my pasbupa-
He. Tyk mps6Ba ga Hamepsm mscmo Memo-
gu kamo m. Hap. behavioral communication,

AAmM Hez2oBua mupozneg, 6e3 usobwo ga
ce cbaocka ¢ gpyau 2negHu mouku. Kak
PR uHgycmpuama 6u moz2aa ga ce cnpaBu
¢ m. Hap. cancel-kyamypa?

ToBa e mpygeH Bbnpoc. OmezoBopom, kak-
mo obukHoBeHo, ce cBexkga go moBa ga ce
nonazam noBeue ycuaus. /I no omHoweHue
Ha cvgop)kaHuemo, u N0 omHoweHue Ha ka-
HaAaume u uHmeH3umema Ha komyHukauus-
ma.

Hawume Bb3zaegu ce popmupam Ha basa Ha
pasAuvHU dpakmopu, HO He e AU eguH om msx
nosHaHuemo? Cwmsmam, ye e Hy>kHO ga ce
nonazam noBeue ycuaus 8 komyHukupaHemo
¢ nybaukama Ha obekmuBHu dakmu u goc-

BUSINESS
COVER STORY

moBepHu gaHHuU. Te He HapywaBam cBoboga-
ma Ha uHguBuga ga ¢opmupa MupozAeg, a 1
npegnocmaBsam. Momomo Ha "AHeB u AHeB"
e eguH uumam om [lvome: ,MoBek Buxkga
moakoBa, konkomo 3Hae“. YoBek moxke ga
BapBa B egHa 2negHa mouka, HO ono3uuusma
Ha masu 2aegHa mouka mpsbBa ga Hamepu
npaBuAHus kaHaa u npaBuaHus 6pou kasBa-
Hus, maka ye ga 6vbge vyma. TpabBa ga ce
uznon3Bam egHoBpemeHHO Hskonko kaHana
Ha komyHukauus.

Cancel-kyamypama Hsma ga u3uvesHe. Ho
ocmaBa cmapomo npaBuno: koumo Buka
Hal-CUAHO, neyeAu. B cvBpemeHHus npoyum
moBa o3HauaBa BuHazu ga omezoBapsw B8
puHaa Ha komyHukauusma. Ja He u3bseBaw
cxBamkume. Ho u ga He 2ybuw Ha mepeHa
Ha cbgbp)kaHuemo.

ESG - Environmental, Social, and Corporate
Governance - e egHa om 2raBHume nhocoku
3a pa3Bumue Ha PR-cekmopa 3a cnaegBa-
wume HAakoako zoguHu. [locma goba20 me-
Mama 3a ycmoivuBocmma cakaw He 6ewe
monkoBa akmyanHa B Bvazapusa, konkomo
Ha 3anagHume nasapu. [pomeHu Au ce
moBa?

HecbmHeHo. lMpe3 2021 zoguHa Beue Buxk-
game nybauuHo 20BopeHe no masu mema B
Boazapusa. KomnaHuu u augepu HaBauzam B8
2onsmama mema ESG. ToBa ce omHacs u go
Hac: Beue paspabomBame ESG cmpamezuu
3a Hawu kaueHmu. BakHo e ga ce pasbepe,
ue ESG He o3HauaBa ga npaBuw couuanHu
kamnaHuu. ToBa e HOB HauuH Ha mucAeHe B
busHeca, BcowHocm e HOB HayuH Ha npaBe-
He Ha BusHec.

MNokazamenHo e, yue poHgoBeme 3a ESG uH-
Becmuuuu npuBauuam Bce noBeue uHBecmu-
mopu. 3eAeHume obAuzauuu, koumo Hakou
komnaHuu usgaBam, ce naacupam 6bp30,
makap 0bukHoBeHo ga ca ¢ no-Hucka goxog-
Hocm. Toecm 6u3sHecbm BsapBa Bce noBeue
8 ycmouuuBume uHBecmuuuu, B npo3pauHu-
me komnaHuu. B caegBawume 5-10 2oguHu
npaBeHemo Ha 6usHec npu cbobpassBaHe
Ha ESG ¢akmopume we cmaHe abconlom-
Ho 3agbakumenHo 3a Beska yBakaBawa ce
komnaHus.

B Bvazapus Bce owe uma u ckenmuuyusbm
kom ESG. Hakou kasBam, ye moBa e npocmo
owe eguH kaHaa 3a m. Hap. greenwashing. Ho
Hue Bukgame epekmume om masu noAumu-
ka. Ha 3anag ESG cbwecmByBa Beue noBe-
ye om gecemunemue u Beue uma gokasaHu
pesyamamu. Cnopeg MeH, UMEHHO Ha msXx ce
ocHoBaBam u HoBume 3akoHogameAHU UHu-
uuamuBu Ha EC.

XybaBomo e, ue y Hac Beue ce 20Bopu no
memama. 3awomo umawe onacHocm ga
cmaHe kamo ¢ GDPR - Hemanko 6va2apcku
komnaHuu 3anoyHaxa ga MUcAsm 3a HauuHa,
no koumo pabomsm C AUYHU gaHHU, HAKOAKO
gHU npegu peaanameHmbm ga Baese B cuna. b
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» Bvnpocom e B moBa kak komnaHuume we
Bb3npuemam masu mema — kamo ueHHoCmeH
us3bop uau kamo peeyaamopHa mexkecm. B
gbA20CpPOYEH NAAH, yCnexbm wie e Ha cmpa-
Hama Ha nbpBume.

HeomgaBHa 6saxme u3bpaH u 3a npegcega-
menA Ha World com Public Relations Group,
Bogewama cBemoBHa mpexka om He3aBu-
cumu PR koHcyamanmu. Paskakeme Hu
noBeue 3a ma3u HoBa poas.

Worldcom e 2nobanHa mpexka om HesaBucu-
MU a2eHuuu, ¢ YaeHoBe om usa cBsam. Pabo-
mum Bvpxy cv3gaBaHemo Ha npaBuaHama
cpega 3a komyHukupaHe, u Bbpxy npegocma-
BaHemo Ha peweHus Ha 2A06aAHO HUBO.
Hawume napmHbopu no3HaBam mHozo gobpe
cobcmBeHus cu nasap u moBa gaBa yHukaAHoO-
mo npegumcmBo Ha Worldcom kamo 2nobaneH
napmHovop. 3awomo npaBeHemo Ha egHa eBpo-
netcka uau cBemoBHa kamnaHus He moXe ga
Ce CAyYU C egHU U CbWu AO3yH2U U NOCAAHUs
HaBcskoge. ToBa npocmo He pabomu.

OcBeH moBa mpexkama Ha Worldcom e us-
kalouumenHo noaesHa kamo HauuH 3a obmsHa
Ha gobpu npakmuku u 3a ugeHmuduuupaHe
Ha HoBu ampakmuBHu Huwu.

TpsabBa ga cnomeHa u Worldcom Confidence
Index - eguH 2oAam npoekm, ¢ koumo Habupa-
Me uHpopmauus om geucmBusma Ha BusHec
Augepume B 2nobaneH mawab. Caegum kakBo
kasBam BausmeaHume CEO, CFO, CMO om
uaA cBsm. MskycmBeHusm uHmeaekm Hu noma-
2a ga aHaAusupaMe masu 02poMHa 6asa gaHHU
u ga caegum kak guHamuuHO ce npomMeHs cme-
neHma Ha yBepeHocm Ha BusHec Augepume a
ommam u noBegeHuemo Ha komnaHuume.

EgHa om ocHoBHume ekchepmu3u Ha
"AHeB u AHeB" e noaumuueckusm map-
kemuHa. Bue camusm cme ma2ucmop
no noaumuuyecka ukoHomuka om London
School of Economics. Kak oueHaBame 2o-
moBHocmma Ha 6bazapckus noaumuuecku
cekmop ga npuema cvBemu?

"AHeB u AHeB" ce 3aHumaBa c noaumuue-
cku PR, makap He uyak monkoBa akmuBHo B8
nocaegHume Hsakoako 2oguHu. Ho 3a Hac e
ocobeHo BakHO ga cAegum noAumuveckama
obcmaHoBka - He camo B Bvazapus, HO u B
usA cBsm, 3a koemo omHoBo uaeHcmBomo B
WorldCom e uskalouumenHo ueHHo. 3a egHa
PR azeHuus e 2onamo npegumcmBo ga cae-
gu u pasbupa 2rn0banHUME MeEHgEeHUUU U ga
MoxXke ¢ wupok noz2neg ga oueHsBa kak me
6uxa noBausiau Ha kaueHmume u. Mo mo3su
HauuH noBuwaBame gobaBeHama cmouHocm.
MHaue Hakou om Hawume noAUMUUU MHO20
BHUMamenHo cAywam nuapume cu. Opyau -
He moakoBa. Ho moBa e npouec, pasbupa ce,
u omHoBo e Bvnpoc Ha goBepue.

"CouuarHUme Meguu ca HoBume yHuBep-
caAHU Maz2asuHu'" - yecmo uyBame moBa
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"Bceku, koomo
Mopcu gocmoBepHa
uHdopmMauua, ue
mpAbBa ga Hamepu
cBoume Hage)kgHuU
kaHaau. 1 ga nnawa
3a max. OHesu, koumo
He ca CkAOHHU ga
nAawam, puckyBam
ga ocmaHam B
kanaHa Ha maau
egHocmpaHyuBocm u
HeuHdopmMupaHocm,
3a koamo cmaHa

gyMa"

om Bogewu PR ekcnepmu. OuakBame au
poanama umMm ga npogobnku ga pacme? U
mpeBoXkHa Au e makaBa HapacmBawa
koHueHmpauua Ha BausHue, Ha pekaama
u PR 8 egHu noumu 6e3omuemHu cmpyk-
mypu?

Ha, cmsmam, uye masu koHueHmpauus e
mpeBoxkHa. B kpauHa cmemka obaue moBa
e u3bop Ha yumamensa. dokoako obuecmBo-
mo we npogbAku ga B3uma yuacmue B mesu
couuanHu mMpeXu, U gaAu we 2u u3noasBa 3a
NOAE3HU Hewa, UAU 3a MaHunyAaauuu, 3aBu-
cu om Hac camume. TexHoAO2UsSMa HAMa ga
cnpe ga ce pa3BuBa - emo, ce2a Bausame B
epama Ha 5G, uskycmBeHusm uHmenekm Bce
noBeue HanpegBa...

TpeBo)kHOMO € UMEHHO, Ye couuanHume mMpe-
»ku ca HeomuemHu. He camo B8 cmucbaa, koumo
Baaz2ame Bue, a u 3aW,OMO € MHO20 MPYgHO ga
ce npeueHu kol u c kakBa uena cb3gaBa co-
gbpkaHue, u ga ce omueme peanHusm edekm,
koumo egHa kamnaHus MoXe ga nocmuzHe.
Bukgame xapecBaHus, Bukgame komeHmapu,
Bwkgame xeum, Ho kakBo ocmaBa B cb3HaHue-
mo Ha nompebumeaume, He e ICHO.
XapakmepHa ocobeHocm, Hau-Beue B BoAza-
pus, e, e hompebumeAume Ha couuaAnHume
mMpexku He ce onumBam ga ca ocobeHo koH-
cmpykmuBHu, a no-ckopo ce cmpemsm ga
ocmesm, ga kpumukyBam...

Meguume 6axa egHa om 2onemume >kepmBu
Ha UHMepHem u Ha o6wogocmvnHama 6e3-
naamHa uHgopmauus. Ho ceza couuanHume
mpexku kpagam Bce noBeue om pekaamHu-
me uM npuxogu u 2u hpuHy>kgaBam ga npu-

6a28am kom Paywall uau gpyau HavuHu ga
ocpebpaBam covgopkaHuemo cu. OmBapsa Au
moBa Huwa 3a HOBu uzpauu? N306wo kak
Buxkgame Gbgewemo Ha Meguume?

Mucnas, yue gocmoBepHocmma u kauecmBomo
Ha uHdpopmauusma ocmaBam kalouoBu. Bce-
ku, koumo mvpcu gocmoBepHa uHpopmauus,
we mpsabBa ga Hamepu cBoume HageXgHU
kanaau. I ga nnawa 3a msax. OHesu, koumo
He ca ckaoHHu ga naawam, puckyBam ga
ocmaHam B kanaHa Ha ma3u egHocmpaHuu-
Bocm u HeuHdopmupaHocm, 3a kosmo cma-
Ha gyma. lMonyAaspHOomo u3peueHue: ,kozamo
npogykmbm e 6eanaameH, Bue cme npogy-
kma“ e go 2onama cmeneH BspHo.

OcmaBa u Bvonpocvm 3a koauuecmBomo Ha
mMeguume. PR azeHuuume npaBsm megueH
MoHumopuHez. Ho meguume ca Beue moakoBa
MHO20, Ye ako a3 mps6Ba ga caegs nybau-
kauuume 3a 10 uau 15 pasauuHu komnaHuu,
moBa 6u nozbAHaAO usA geH. 1 mo 6e3 ga
BkalouBame B8 moBa couuanHume mpexu. A
HanocAegbk, nokpau noAumuueckama gec-
mabuausauus 8 cmpaHama, HenpekbcHamo
ce nosBsaBam HoBu u HOBu caumoBe, MHO20 C
abconlomHo panwuBo cogopkaHue...

Hamuckobm cpewy couuanHume mpexXu ga
ce cnpaBsam c ¢arwuBume HoBuHuU nocmo-
AHHO pacme. Ho npaBuneH Au e mou Bcow-
Hocm? Wma au Facebook - uau koimo u ga
6uno gpyz - aBmopumema cam ga pewaBa
koe e ucmuna? He puckyBame Au 8 umemo
Ha 6op6ama ¢ ¢anwuBume HOBUHU ga Cb3-
gagem egHa 6e3npeuegeHmHa ueHsypa?

Tyk Bausame u B coepama Ha camoobyuaBa-
wus ce uskycmBeH uHmeaekm. Mma alobonu-
meH npumep om Bpememo Ha kamnaHusma
npegu pedepeHgyma 3a Brexit. TozaBa nogo-
6eH uskycmBeH uHmenekm 6e usnoasBaH ga
aHaAusupa usaama uHdopmauus 8 meguume u
Ha HeuHa 6as3a ga npozHO3upa pesyamamume
om Boma.

Hakonko gHu npegu pedepeHgyma obaue be
ybuma genymamkama ko Kokc - u mozaBa
uskycmBeHusm uHmeaekm 6aokupa. Kakmo
ce okasa, 3awomo npocmo He e 3HaeA kakBo
e ybuucmBo. Oa ocmaBum uskycmBeHus UH-
meAekm ga npeueHsBa koe e ucmunHa u koe -
AvXka, oueBugHo kpue MHO20 20Aemu puckoBe.
Taka ue ekcnepumeHmu ¢ aA2opummu mo2am
U ga ca NoAe3HuU, HO Ha max He moXe ga ce
pa3uuma. He BapBam u 8 moBa, ue BopBum kbm
6eanpeuegeHmHa ueHaypa, ma 6u buaa 8 gpy-
2us kpal Ha mMaxanomo Ha MaHunyAauusma u
danwuBume HoBuHu. BsapBam B 3gpaBus pasym
u B cMucbaa om cbabebka Ha apeymeHmu.
Kozamo Hue ce cbabckBame ¢ kpusucHu
cumyauuu, Ha cnop mexgy gBe komnaHuu
Hanpumep, npenopvuBame ga uma cunHa ko-
MyHukauus - koankomo noBeue, monkoBa no-
gobpe. C yBeauuaBaHemo Ha kauecmBeHama
komyHukauusma obwecmBomo  no-AecHo
moxke ga npeueHu kvge e ucmuHama. M
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DECIDE FOR US WHAT

Todor lanev, Managing Director of Janev & Janev and chair of the Board
of Worldcom Public Relations Group

r Yaney, the last year and a half
has been disastrous for some
industries, and a golden age for
others. Where does the PR sector
rank on this scale?
The communications sector, in my opinion, is
on the rise. Perhaps at the beginning of the
pandemic there was some concern that cor-
porations would cut marketing and PR budg-
ets. But to date there has been growth. Which
can be explained by the need for companies to
communicate all the changes that are happen-
ing - both to consumers and partners and to
their own teams.

For many years, "content" was the most re-
peated mantra in the PR industry. But now
everyone is creating content. What is the next
"big thing" in PR?

Content is and will remain the foundation of com-
munication, but the question remains whether that
content is of quality and objectivity. There is sig-
nificant manipulation of the public in fast, short
communication and on social media depending
on the interests of the content creator. The scale
of this phenomenon is frightening. Societies have
proved unprepared to resist manipulation, the
denial of science, facts and authority. We have
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found ourselves immune to the virus of manipula-
tion.

Therefore, the "next big thing" will be precisely
how to bring back objective and valuable con-
tent. And how to make it interesting and useful.
In Bulgaria, we have a serious problem with com-
municating the important issues. It remains too
superficial; there is a shallowness, if | may say
so. Specific topics are not understood in depth. It
is as if we are trying to prove to ourselves that we
can do without knowledge, without the achieve-
ments of the human mind and spirit. No, we can-
not.

This is probably also a problem of the media
environment, of intermediaries in the transmis-
sion of information.

Exactly. The constant search for quick, emotional
effect, the simplification of communication to the
level of impulsive reactions. But there are other
reasons. Legal, conjunctural. For me, for exam-
ple, the main problem in Bulgaria in relation to
television coverage remains the ban on using the
names and brands of big companies. Something
that the PR industry in the country has been com-
menting and debating for many years with the
Council for Electronic Media and with all market
players. This non-mentioning of certain brands

leads to a value problem. We do not show the
good examples, we do not promote success,
social responsibility of business, and we do not
inspire young people. In addition, in Bulgaria, the
public knows only some individual business sec-
tors: pharmaceuticals, IT, construction... But it
misses other, very interesting sectors, and does
not know about some very successful Bulgarian
companies, about the opportunities they provide.
A good example is the essential oils sector - an
industry that is developing very fast worldwide and
Bulgaria is a leader in it. But in this sector, there is
also the typical Bulgarian problem: companies do
not want to collaborate with each other because
they do not trust each other. If we bring this to
the surface and work purposefully to develop this
sector, we could achieve even greater success.

Few people actually know that Bulgaria over-
took France as the world leader in lavender
production a few years ago.

Yes, Bulgaria is a leader in lavender production
and is also developing in the distillation of a num-
ber of other local and imported crops. We are try-
ing to unite all the players in this market in order
to create the brand "Distilled in Bulgaria", which
will consolidate the good reputation of the Bul-
garian distillation sector, make it more predictable
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and put it on the world map as one of the best
places to develop this business.

There are similar "diamonds" in other sectors -
purely Bulgarian companies with a large scale,
with investments in new, own developments. But
these companies are little talked about; they are
not known to the younger generation and are not
recognised as attractive employers. Which is a
serious case.

Is it possible that part of the problem lies in
the reluctance of some companies to attract
attention due to the peculiarities of the busi-
ness environment in Bulgaria?

You are absolutely right. Until recently, this has
been a major problem and we have had a humber
of clients who have deliberately not sought pub-
licity. But | think that we are already in a period
of change, of reclaiming "normalcy" and | hope
that we will soon start telling success stories,
not only in business, but also in science, culture,
sports. . | was thinking about this in connection
with Christo's project for the wrapping of the Arc
de Triomphe in Paris. It is in the entire world's
media, and will remain in the minds of everyone
who has seen it. But we not only fail to capitalise
on such achievements, we waste public energy in
denying them.

The issue of national branding has been
chewed over for many years, but has gener-
ally not been dressed up in real action. Who
do you think should take the initiative for an
active strategy in this area?

The initiative should be with the leaders - in the
institutions, in the business sectors. We need to
find the right way to unite their efforts, and adopt
a few accents to communicate consistently. | will
give you an example of a very old industry: that of
hydroelectric power plants, practically the first re-
newable energy source. In recent decades, it has
been a forgotten giant. Two major competitors in
renewables, solar and wind, have emerged and
invested heavily in marketing and lobbying. This
has led to a stage where the image of hydropower
has deteriorated at the expense of the other two
industries. For 2020, the solar sector alone has
invested around EUR 360 million in marketing,
while the figure for hydropower is only around
EUR 1 million.

Currently, a blatant lobbying campaign is ac-
tually beginning to unfold in Europe against
hydropower plants, which have hampered the
migration of aquatic organisms and interfered
with biodiversity. Does this have anything to
do with the fact that the main producers of

equipment for wind and solar energy are non-
EU countries, led by China?

In each of these three industries, there are cer-
tain environmental impact cases. But the reality
is that hydropower, wind and solar have to work
together. Hydropower is a natural balancer of the
system, it has been around for a century, and |
cannot imagine how the world is going to decide
to shut down a century-old clean industry. It is
noticeable, by the way, that this attack is concen-
trated mainly on our region, Central and Eastern
Europe. Why a similar problem is not being talked
about in countries such as Norway, which have a
great many hydroelectric power stations, | do not
presume to say.

The information overload of the audience is
getting bigger, and it leads to the boom of
very short forms with minimum content like
the short video on TikTok or Instagram Reels.
How do you engage with an audience that
gives you the minutest attention?

For one, it is helpful and important to be able to
deliver valuable information concisely and clear-
ly. On the other hand, we live in an increasingly
complex world, and relying only on brief informa-
tion leads to understanding it too one-sidedly.
This is where methods such as behavioural »
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» communication that looks for the right terms
and approaches to pique the interest of the read-
er or user of the information, must find a place.
It can use small, short but consistent steps that
work with overlays.

But | still maintain that traditional media are obliged
to find the right way to deliver structured, analysed
and objective information to readers. Consumers,
for their part, must also identify for themselves the
primary vehicles for this information. The problem
today is that there are too many channels, and
people find it difficult to determine which ones are
credible. But, on the other hand, let us not under-
estimate the audience and its ability to distinguish
between entertainment and information channels. |
am sure that most people who are looking for in-
formation on a topic important to them, personally
or professionally, would be unlikely to use TikTok.
Prof Colin Crouch, the famous British soci-
ologist, recently made a guest appearance
on Bloomberg TV Bulgaria, and among other
things, he said: Today, the sources of infor-
mation are countless, and one can only be
informed by those that fully share one’s world-
view, without ever encountering other points
of view. How could the PR industry deal with
cancel-culture?

This is a difficult question. The answer, as usual,
comes down to making more of an effort. Both
in terms of content and in terms of channels and
intensity of communication.

Our views are formed on the basis of various
factors, but isn't knowledge one of them? | be-
lieve that more effort needs to be made in com-
municating objective facts and credible data to
the public. They do not infringe on an individual's
freedom to form a worldview. They presuppose
it. The motto of "Yanev & Yanev" is a quote from
Goethe: "One sees as much as one knows". One
can believe in a point of view, but the opposition
to that point of view must find the right channel
and the right number of sayings so that it can
be heeded. Several channels of communication
must be used simultaneously.

Cancel-culture is not going away. But the old rule
remains - he who shouts loudest wins. In modern
reading, this means always responding in the ring
of communication. Don't avoid the fray. But don't
lose on the terrain of content, either.

ESG - Environmental, Social, and Corporate
Governance, is one of the main directions of
development for the PR sector for the next
few years. For quite a long time, the topic of
sustainability did not seem to be as topical
in Bulgaria as in Western markets. Has this
changed?

Undoubtedly. In 2021, we are already seeing pub-
lic talk about this topic in Bulgaria. Companies
and leaders are getting into the big topic of ESG.
This applies to us too: we are already develop-
ing ESG strategies for our clients. It is important
to understand that ESG is not about doing social
campaigns. It is a new way of thinking in business;
in fact, it is a new way of doing business.
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It is telling that ESG investment funds are attract-
ing more and more investors. The green bonds
that some companies are issuing are being float-
ed quickly, even though they usually have lower
yields. That is, businesses increasingly believe
in sustainable investments, in transparent com-
panies. In the next 5-10 years, doing business
with ESG factors in mind will become an absolute
must for any respectable company.

There is still scepticism towards ESG in Bulgaria.
Some say it is just another channel for so-called
greenwashing. But we are seeing the effects of
this policy. In the West, ESG has been around
for more than a decade and has already proven
results. In my view, that is what the new EU legis-
lative initiatives are based on.

The good thing is that we are already talking
about it in this country. Because it was in danger
of becoming like GDPR - quite a few Bulgarian
companies started thinking about the way they
handle personal data a few days before the regu-
lation came into force. The question is how com-
panies will perceive this topic - as a value choice
or as a regulatory burden. In the end, success will
be on the side of the former.

You were recently elected chair of the World-
com Public Relations Group, the world’s lead-
ing network of independent PR consultants.
Tell us more about this new role.

Worldcom is a global network of independent
agencies, with members all over the world. We
work on creating the right environment to com-
municate, and on delivering solutions on a global
level.

Our partners know their own market very well
and this gives Worldcom a unique advantage as
a global partner. Because doing a European or
global campaign cannot happen with the same
slogans and messages everywhere. It just does
not work.

In addition, the Worldcom network is extremely
useful as a way to exchange best practices and
to identify new attractive niches.

| should also mention the Worldcom Confidence
Index, a major project to gather information from
the actions of business leaders globally. We track
what influential CEOs, CFOs, CMOs from around
the world are saying. Atrtificial intelligence helps
us to analyse this huge database and monitor
how the confidence level of business leaders and
therefore the behaviour of companies is dynami-
cally changing.

One of the main expertise of Janev & Janev is
political marketing. You yourself have a mas-
ter’s degree in political economy from the Lon-
don School of Economics. How do you assess
the readiness of the Bulgarian political sector
to take advice?

Janev & Janev has been involved in political PR,
although not so actively in the last few years. But
it is particularly important for us to keep an eye
on the political situation - not only in Bulgaria, but

"I think credibility
and quality of
information remain
key. Anyone
looking for credible
information will
have to find their
trusted channels.
And pay for them.
Those who are
unwilling to pay
risk being trapped
in this one-
sidedness and
uninformedness
that was
mentioned"

around the world, which is again why WorldCom
membership is extremely valuable. It is a great
advantage for a PR agency to follow and under-
stand global trends and to be able to assess with
a broad view how they might affect its clients. In
this way, we increase added value.

Otherwise, some of our politicians listen very
carefully to their PR people. Others, not so much.
But it's a process, of course, and again it's a mat-
ter of trust.

"Social media are the new department stores"
- we hear this often from leading PR experts.
Do you expect their role to continue to grow?
And is such a growing concentration of influ-
ence, of advertising and PR, in some almost
unaccountable structures worrying?

Yes, | think this concentration is worrying. Ulti-
mately, though, it's the reader's choice. To what
extent the public will continue to participate in
these social networks, and whether they will use
them for useful things or for manipulation, is up
to us. Technology will not stop evolving - here we
are now entering the 5G era, artificial intelligence
is increasingly advancing...

The worrying thing is precisely that social net-
works are unaccountable. Not just in the sense
that you put it, but also because it is very difficult
to assess who is creating content and for what
purpose, and to account for the real effect that a
campaign can achieve. We see the likes, we see
the comments, we see the hits, but what remains
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in the minds of consumers is not clear.

A characteristic feature, especially in Bulgaria, is
that social media users do not try to be particu-
larly constructive, but rather seek to ridicule, to
criticize...

The media have been one of the biggest vic-
tims of the internet and of free information
being available to the public. But now social
networks are stealing more and more of their
advertising revenue and forcing them to resort
to paywalls or other ways to monetize their
content. Does this open up a niche for new
players? In general, how do you see the future
of media?

I think credibility and quality of information remain
key. Anyone looking for credible information will
have to find their trusted channels. And pay for
them. Those who are unwilling to pay risk being
trapped in this one-sidedness and uninformed-
ness that was mentioned. The popular saying,
"when the product is free, you are the product"
is largely true.

There remains the question of the quantity of me-
dia. PR agencies do media monitoring. But there
is so much media already that if | had to monitor
publications for 10 or 15 different companies; it
would take up a whole day. And that's not includ-
ing social media. And lately, along with the po-
litical destabilization in the country, new and new
sites are constantly appearing, many with abso-
lutely fake content...

The pressure against social networks to deal
with fake news is constantly growing. But is
it actually correct? Does Facebook - or any-
one else - have the authority to decide for
itself what is true? In the name of fighting
fake news, do we not risk creating an unprec-
edented censorship?

This is where we enter the realm of self-learning
artificial intelligence. There is a curious example
from the time of the Brexit referendum campaign.
Back then, such artificial intelligence was used to
analyse all the information in the media and, on
that basis, predict the outcome of the vote.
However, a few days before the referendum, Jo
Cox MP was murdered - and then the Al stalled.
As it turned out, because it simply didn't know
what murder was. Letting artificial intelligence
judge what is true and what is false obviously car-
ries very big risks. So experiments with algorithms
may be useful, but they cannot be relied upon.
Nor do | believe we are heading towards unprec-
edented censorship, it would be at the other end
of the pendulum of manipulation and fake news. |
believe in common sense and in the sense of the
clash of arguments.

When we are faced with crisis situations, an ar-
gument between two companies for example, we
recommend that there should be strong commu-
nication - the more the better. As quality com-
munication increases, the public can more easily
judge where the truth lies. ll
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BMW M1 Art Car, geno Ha AHgu YOopxoA . : . *

BMW M1 Art Car by Andy Warhol




BUSINESS
LUXURY

Tekem KOHCTAHTWH TOMOB / ®omozpadus BMW, APXB

inakothek der Moderne B8 MloHxeH e

BeposimHO nocAegHOMO MACMO, Kb-

gemo 6uxme ouakBaau ga omkpue-

me cmapu aBmomobuau. Mpouymu-
am Mmy3eu 3a mogepHo uskycmBo ce zopgee
coc 3abenexkumenHa koaekuus, yBeHuaHa
om mBopbu Ha Mukaco, Mamuc, KaHguHcku,
Bpak, Knee, BeukoH, Oanu. N Bce nak nop-
Bomo Hewo, koemo Hu nocpewa Ha Bxoga,
e egHo BMW Ha gocmonoumeHama Bb3pacm
om 42 20guHu.

CAMO YE, PABBUPA CE, TOBA HE E NPOC-
TO egHo cmapo BMW, a M1 - eguH om Hau-
pegkume u ueHHU mogeau B ucmopusma Ha
2epmaHckama komnaHus. Heobuuaunama my
okpacka e geno Ha pvkama Ha camus AHgu
YopxoA.

Bompe B8 my3es ca usnokeHu owe Hskonko
nogobHU mBopbu Ha uemupu koneaa, geno Ha
umeHa kamo Pou AuxmeHwalH, AnekcaHgbp
Kangop, Opark Cmena, OeuBug XokHu. U Ha
ked KyyHe, pasbupa ce. Hau-ckonusm >kuB
mBopeu, Ha NAaHemama e noyYemHusim 20cm u
npuyuHama 3a mop>kecmBenama Beueps, op-
2aHusupaHa om BMW Group.

NPEAU OECETUHA roguHU LUEFAQ>KUN-
TE OT TOP GEAR 3agagoxa makwvB Bbnpoc:
MoXke Au aBmomobuabm ga bbge uskycmBo?
Egun kpumuk om zanepusma Tate ce 3amu-
CAU cbBcem He Ha weea u Hakpas omceue: He
MoXke, 3awomo, 3a ga 6bge Hewo uskycmBo,
mo mps6Ba ga Hama HukakBo gpyzo npegHas-
HaueHue.

B uHmepec Ha ucmuHama, npocAoBymama
koneuuss Art Cars Ha BMW omgaBHa e om-
20B8opuna Ha cobwusi Bonpoc ¢ kamezopuyHo
"ga". 3amucaeHa npe3 70-me 2oguHu om EpBe
MyaeH, masu nopeguua om aBmomMobuAu, Mu-
HaAu npe3 pbueme Ha cBemoBHouzBecmHu
mBopuu, onpegeAeHo e ckbcana C OpugUHaA-
HOMO UM npegHa3HayeHuUe Ha MmpaHCNopMHU
cpegcmBa. Hukou He 6u mpbzHan ga wodupa
no yauuume B 3acmpaxoBaHomo 3a cegem-
uudppeHa cyma M1 Ha AHgu YopxoA. Konama
Ha KyyHc - BMW M3, Homep 17 om nopegu-
uama - 3a kpamko usnvbAHU NbpBoHauyaaHama
cu poasa npe3 2010, koezamo B3e yuacmue 8
24-me vaca Ha Abo MaH. Ho ommozaBa u mo
e Beue npegmem Ha uskycmBomo, a He npe-
BosHo cpegcmBo.

CElA OBAYE KYYHC U BMW OBEAVHABAT
CUAM 3a cvBcem gpye npoekm - He eguHUYHa
"apm koaa", a Hewo kopeHHO pa3auuHo. B 3a-

Bucumocm om pa3Bumuemo cu, mo3u npoekm
moke ga ce okake nopegHama AlobonumHa
3abenexkka nog AuHus B gbAazama ucmopus
Ha mloHxeHckama komnaHus. A moxke ga ce
okake u noBpamHa mouka B ueAus 2robaneH
6usHec ¢ Aykco3Hu cmoku, oueHsBaH Ha Hag 1
mpuAuoH eBpo 2oguwHo.

Hobpe u3BecmHo e, ye nasapbm Ha Aykca
e no-cnabo nogamauB Ha kpusu om mosu
Ha macoBu cmoku u ycayeau. Ho 2020 He no-
gMmuHa u Hezo: nokpau Covid-19 u xaomuu-
Hume Mepku 3a oBhagsBaHe Ha naHgemusma
AykcosHusm ceameHm ce e cBuna ¢ 20 go 22
npoueHma, usuvucAasBam aHaAusamopume Ha
Bain&Company, u Beue Bb3Aausa Ha cnomeHa-
mus 1 mpuauoH eBpo - obpamHo Ha HuBama
om 2015 2oguHa. Ho Hukou Hsma u kanka com-
HeHue, ue B caegBawume 20guHU nasapbm
we cu BvacmaHoBu uszybeHume no3uuuu U
we nogzoHu HoBu pekopgu. Okoao nonoBuHa-
ma om mo3u hasap - 503 muauapga eBpo - ce
naga Ha AykcosHume aBmomobuau. Ha mosu
¢$oH nazapbm Ha npegmemu Ha uskycmBomo
uzznexkga ckpomeH - egBa 23 muauapga eBpo.
Ho kakBo 6u ce cayuuno, ako mexkgy mesu gBa
ceasMmeHma ce Hamepu npeceyHa mouka?

N3KYCTBOTO BUHAI'M E BUAO MOIbLL
MAPKETUHIOB WHCTPYMEHT 3a Bcuuku
ocmaHaAu nogeAneHus Ha bu3Heca ¢ Aykca.
HecayuauHo 2uzaimu kamo Prada, Cartier u
Louis Vuiton omgaBHa koaekuuoHupam u3sky-
cmBo u cb3gagoxa cBou cobcmBeHu my3eu.
MpouszBogumensm Ha uacoBHuuu Audemars
Piguet e owe egHa kpauka Hanpeg u ce u3sBs-
Ba kamo BAausmeneH meueHam.

ABmomobuaHusm cekmop cbwo He e uskalo-
yeHue. Apm-koaume Ha BMW ca gobbp npu-
Mep, HO ganey He e eguHcmBeH. Rolls-Royce,
B6pumaHckuam AykcoseH npou3BogumeA nog
wankama Ha BMW, cbwo uma cBos cobcm-
Bera apm npozgpama (B8 ceaveHm kamo Hawus
npogaBame He mMemaa, a mMeumu, obscHsBa
2AaBHusm usnvAHUMeAeH gupekmop TopcmeH
Mionep-OmBow). Oopu Renault - mapka, mpa-
gUUUOHHO HacoueHa koM gocmbnHus macoB
ceameHm - pasnonaza ¢ BneuamasBawa ko-
Aekuus, ¢ mBopbu Ha duzypu kamo Bukmop
Basapeau, XaH [loblope, XKoaH Mupo, Po-
6vpm PayweHbepz (BasapeAu gopu cb3gage
HoBomo Ao20 Ha komnaHusma npe3 70-me).
MmeHumama aykuuoHHa kowa Sotheby's gopu
3anoyHa ga npoBexkga cneuuanHu kypco-
Be, HapeueHu "MskycmBo u aykc". Qegepuka
Kapaomo, kosmo 2u Bogu, obsacHsaBa: "M3ky-
cmBomo u Aykcom umam gbAaz2a ucmopus Ha >
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» B3aumHo noBausBaHe, 3a ga cb3gagam
mpauHu, BgbxHoBsaBawu npexkuBsBaHus".

OWE NPEAN AECETUAETUE AHAOPEA
OPEN3bP, mBopeu u kpumuk, ombenssa
mpeBo>kHama cnopeg Hes meHgeHuus u3ky-
cmBomo ga ce npeBpvwa BbB8 ¢puHaHcoB ak-
muB, gocmbneH camo 3a Hau-6ozamume. "B
A3us, Pycus u Bauskus usmok nokynkama Ha
npegMemu Ha uskycmBomo npugobu 02pomMHO
kyamypHo, ukoHomuuecko u naucmaua 3Haue-
Hue", nuca Qpeusvp B8 ecemo cu "L’1 pour cent
c’est moi". Cnopeg Hes "HoBume MuAuoHepu",
npeckauyalku om eguH mvpz Ha gpys, ca npe-
obpasunu nasapa Ha uskycmBo. Aozukama e
fCHa: Ha Mo3u nasap onpegensw,o BuHa2u e
BuAO NnpegAazaHemo, N0 mpaguuus no-Manko
om mopceHemo (kauecmBeHume npou3Be-
geHus Ha uskycmBomo ca ozpaHuueH 6pou).
Konkomo noBeue ce yBeauuaBa mvpceHemo,
monkoBa no-Hazope ce npugBukBam ueHume.
MNMpume>kaBanemo Ha wegboBpu Beue geucm-
BumenHo e no gkoba camo Ha MuAuoOHepume
u gobpe obeaneueHume ¢oHgauuu.

CeameHmbm Ha AykcosHume aBmomobuau
cmpaga om mbkmo obpamHus npobaem. Tyk
npegnazaHemo BuHazu e 2omoBo ga omezo-
Bopu Ha mvpceHemo. 3a nocAegHume mpu
gecemuaemus npouszBogumeau kamo BMW u
Mercedes yBeAuuuxa mawabume cu om oko-
A0 500 000 aBmomobuaa 20guwiHO go okoAo
gBa mMuAuoHa u nonoBuHa aBmomobuaa - nem-
kpamHo yBeauueHue. ToBa umawe BbAwebHO
ompaxeHue Bbpxy cbcmosHusma Ha akuuo-
Hepume, pasbupa ce. Ho mo cv3gaBa u egHo
ycaoXkHeHue. EgHa om ocHoBHume momuBa-
uuu npu nokynka Ha Aykco3eH aBmomobuA e
ycewaHemo 3a usaloyumeAHocm, koemo mou
mu gaBa - cugypeH Ha4yuH ga usnvkHew cpeg
mbAnama u ga gemoHcmpupaw cmamyc. Ho
usnbkBaHemo e mpygHo, kozamo owe gBa mu-
AUOHa gywu ca cu KynuAu couiusi aBmomoBuA.
Hake u B Hau-Bucokume na3apHu ceameHmu,
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kbgemo onepupam mapku kamo Rolls-Royce
unu Ferrari, 3anouBa ga ce uyBcmBa u3Becm-
HO npeHacuwaHe. Npeg eguH Mmanbk xomea Ha
B6vazapckomo YepHomopue, Ha HawymeAus
naaxk Mpakau, moBa asmo Bugsxme napkupa-
HU eguH go gpye Rolls-Royce u gBa mogena
Ha Bentley.

KAKbB E WU3XOoAbT OT TA3W MATOBA
CUTYALUNA? Kak AykcoszHume npousBogu-
meAu ga npogbakam ga pacmam, 6e3 ga
3a2ybam ckbnoueHHOMoO ycewaHe 3a us-
kalouumeaHocm? Tokmo omzoBopa Ha mo3u
Bvnpoc npegnaza oduuuanHama Beueps B
Pinakothek der Moderne. Ha Hesa 2naBHusm
usnbAHUMeneH gupekmop Ha BMW OauBep
Llunce aHoHcupa HoBomo napmHbopcmBo Ha
komnaHusma ¢ ked KyyHc: mo3u nom He 3a
eguHuuHa apm-koaa, a 3a ozpaHuueHa cepus
BMW MB850i xDrive Gran Coupe, gekopupaHa
AuyHO om cBemoBHou3BecmHus xygoxkHuk.
Ta we 6vbge npegcmaBeHa oduuuasHo npes
deBpyapu B8 Aoc AHgkeauc u omceza mMmoXkem
ga npozHo3upame, Ye we bbvge Hal-ckonusm
cepueH aBmomobua B8 ucmopusma Ha BMW.
Ako ekcnepumeHmobm ycnee, moBa moxke
ga omBopu wupoko Bpamume u npe3 gBa-
ma cekmopa. TBopuu kamo KyyHc cnokou-
HOo Buxa Moz2Au ga gobaBsam cmouHocm kom
AykcosHume aBmomobuau u ga yBeauuaBam
ampakmuBHocmma um 3a konekuuoHepume;
aBmomobuaHusm ceameHm mMoXke ga nomozHe
3a 3agoBonsBaHe Ha HEHaCUMHOMO MbpcCeHe
Ha apm nasapa.

EABA AU BN MOIrbA OA CE HAMEPU
no-noaxonAl, TBOPEL, 3a nogobeH ekc-
nepumeHm. OueHkume 3a mBopuecmBomo
Ha ked KyyHc ce npocmupam B ueaus gua-
nas3oH om "zeHul" go "kuy" u "6escpameH ca-
moxBanko". Ho Hukou Hukoza He e ocnopBan
yguBumeaHomo My ymeHue ga npaBu ugeume
cu npuBaekamenHu 3a nybaukama. Humo 3a-

hked KyyHc ¢ 2naBHus
gusauHep Ha BMW Group
AgpuaH BaH Xougork (BAsB80)
U ¢ 2AaBHUS u3NbAHUMEAEH
gupekmop Ha komnaHusima
OnuBep Lunce

Jeff Koons with BMW Group
Chief Designer Adrian van
Hoydonck (left) and CEO
Oliver Zipse

H6enexkumenHus My npodecuoHaAu3bM (He, He
coMm nepdekuuoHucm, omeoBaps mou Ha Bo-
npoc om 3anama no Bpeme Ha Beuepsma. Ho
pasbupam konako BadkHo e BHumaHuemo kom
gemauna).

kedpu AuH KyyHe e pogeH npe3 1955 B egHo
manko 2pague B MNeHcunBaHus, 8 cemetucmBo-
mo Ha wuBauka u uHmepuopeH gekopamop.
Om geme meumae ga cmaHe xygoxkHuk. Ka-
puepama My He nompvaBa BegHaza, Hanaza
My ce 20guHU Hapeg ga pabomu kamo 6pokep
Ha YoAacmpuum. Ho mo3u nepuog my cv3gaBa
u noAne3Hu koHmakmu, u ymeHuemo ga npo-
gaBa. MopBume ycnexu B8 uskycmBomo ugBam
npe3 Bmopama nonoBuHa Ha 80-me. lNocae
ugBa ckaHgaaHusm 6pak ¢ yHzapcko-umanau-
aHckama nopHo3Be3ga YuuonuHa - npukalouua
ckoponocmuxkHo ¢ pa3Bog u cbgebHu gena 3a
noneuyumeancmBomo Bbpxy cuHa um, HO nvk
npeBopHan KyyHc B 3HameHumocm. [Hec
66-20guwHuUaAmM amepukaHeu, e cpeg Hau-mop-
ceHume apmucmu 8 cBema u gopxku pekop-
ga 3a Hau-ckbno npogageHa mBopba om >kuB
mBopevu, (HezoBusm "3aek" 6e kyneH Ha mvpe
B8 Christie's 3a 91.1 muauoHa gonapa; [kacnop
koyHc u deumMubH Xbpcm npemeHgupam 3a
no-Bucoku cymu, Ho nocmugHamu He 8 mope,
a B Hegokadyemu yacmHu cgenku).

"MucAux MHO20 Hanpe2Hamo no mo3u Nnpo-
ekm", npusHa KyyHc npeg 2ocmume B mloH-
xeHckama MogepHa nuHakomeka. "Koe e
eceHuusma Ha mowHocmma? Koe e eceH-
uusma Ha 8 Series Gran Coupe? Kak ga cb3-
gagew Hewo, koemo oauuemBopsBa usnama
eHepausi Ha egHo BMW Cepus 8, u 8 cowomo
Bpeme ga gokocHew uyoBewkus enemenm?".
KakBu omzoBopu e HamepuA Ha me3u Bbnpo-
cu, we pasbepem ugHus $eBpypu. Cneuuan-
Hama cepus 8 X Jeff Koons ce npousBerkga
8 momeHma B 3aBoga Ha BMW 8 OuHzonduHz
npu noBuweHa cekpemHocm, ¢ memno 2 aB-
momobuAa cegMuyuHO 3apagu 20AeMUS gFA Ha
gemauaume ¢ pbuHa uspabomka. Hll
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ONE WORLD IS
NOT ENOUGH

World-renowned artist Jeff Koons and BMW join forces in a project that
can transform the luxury goods market

inakothek der Moderne in Munich is

probably the last place you would expect

to find old cars. The famous modern art

museum boasts a remarkable collection,
crowned by works by Picasso, Matisse, Kandinsky,
Braque, Klee, Bacon, Dali. And yet the first thing
that greets us at the entrance is a BMW at the
respectable age of 42 years.

ONLY, OF COURSE, THIS IS NOT JUST an old
BMW, but an M1 - one of the rarest and most
valuable models in the history of the German
company. And its unusual paintjob is a work of
Andy Warhol himself.

Inside the museum there are several other simi-
lar works on four wheels, created by artists such
as Roy Liechtenstein, Alexander Calder, Frank
Stella, David Hockney. And Jeff Koons, of course.
The most expensive living artist on the planet is
the guest of honor and the reason for the gala
dinner organized by the BMW Group.

TEN YEARS AGO, TOP GEAR entertainers jok-
ingly asked such a question: can a car be an art?
A critic from the Tate Gallery thought it over quite
seriously and finally said: it can't, because for it
to be an art, it must have no purpose other than
itself.

As a matter of fact, BMW's famous Art Cars col-
lection has long answered the same question with
a resounding "yes". Conceived in the 1970s by
Hervé Poulain, this series of cars, which passed
through the hands of world-famous artists, has
definitely broken with their original transporta-
tional purpose. No one would drive on the streets
in Andy Warhol's M1 whose insurance has seven
figures on it. Koons' Art Car - the BMW M3, num-
ber 17 in the series - briefly fulfilled its original
role in 2010, when it took part in the 24 Hours of
Le Mans. But since then, it has been an object of
art, not a vehicle.

NOW, HOWEVER, KOONS AND BMW JOIN for
a completely different project - not a single "art
car", but something rather bolder. Depending on

By KONSTANTIN TOMOV / Photography BMW, ARCHIVE

its development, this project may turn out to be
another curious footnote in the long history of the
Munich company. Or it could be a turning point in
the entire global luxury goods business, valued at
more than 1 trillion euros a year.

It is well known that the luxury market is less
prone to crises than mass goods and services.
But the turmoils of 2020 did not pass it by: along
with Covid-19 and the chaotic measures to control
the pandemic, the luxury segment has shrunk by
20 to 22 percent, analysts at Bain & Company es-
timate, and now amounts to the aforementioned
1 trillion euros - back at 2015 levels. But no one
has the slightest doubt that in the coming years
the market will regain lost ground and set new
records. About half of this market - 503 billion eu-
ros - falls on luxury cars. Against this background,
the art market seems modest - only 23 billion eu-
ros. But what would happen if an intersection was
found between these two segments?

ART HAS ALWAYS BEEN A POWERFUL MAR-
KETING TOOL for all other divisions of the luxury
business. It is no coincidence that giants such as
Prada, Cartier and Louis Vuiton have long been
collecting art and creating their own museums.
Watchmaker Audemars Piguet is one step ahead
and is an influential patron of arts.

The automotive sector is no exception, either.
BMW's Art Cars are a good example, but not the
only one. Rolls-Royce, the British luxury manufac-
turer under the BMW umbrella, also has its own
art program (in a segment like ours we sell not
metal, but dreams, explains CEO Thorsten Ml-
ler-Otvos). Even Renault - a brand traditionally fo-
cused on the affordable mass segment - has an
impressive collection of works by figures such as
Victor Vasarely, Jean Dubuffet, Joan Mird, Robert
Rauschenberg (Vasarely even created the com-
pany's new logo in the 70's). The famous auction
house Sotheby's has even started holding special
courses called "Art and Luxury". Federica Carlot-
to, who leads them, explains: "Art and luxury have
a long history of influencing each other to create
timeless, aspirational experiences."

A DECADE AGO, ANDREA FRASER, an artist
and critic, noted the worrying trend that art is turn-
ing into a financial asset accessible only to the
richest. " In Asia, Russia and the Middle-East, the
purchase of artworks has acquired enormous cul-
tural, economic and lifestyle importance," Fraser
wrote in his essay "L'1 pour cent c'est moi." Ac-
cording to her, the "new millionaires", hopping
from one auction to another, have transformed
the art market. The logic is clear: in this market,
supply has always been leading. It is traditionally
smaller than demand (quality works of art are lim-
ited in number). The more demand increases, the
higher prices move. Owning masterpieces is now
really only in the pockets of millionaires and well-
off foundations.

The luxury car segment suffers from the exact
opposite problem. Here supply is always ready
to meet demand. Over the past three decades,
manufacturers such as BMW and Mercedes have
increased their scale from about 500,000 cars
a year to about two and a half million cars - a
fivefold increase. This had a magical effect on
the fortunes of the shareholders, of course. But it
also creates a complication. One of the main mo-
tivations when buying a luxury car is the feeling of
exclusivity that it gives you - a sure way to stand
out from the crowd and demonstrate status. But
the standout is difficult when another two million
people have bought the same car. Even in the
highest market segments, where brands such as
Rolls-Royce or Ferrari operate, there is a feeling
of oversaturation. Last summer, in front of a small
hotel on the Bulgarian Black Sea coast, on the
notorious Irakli beach, we saw a Rolls-Royce and
two Bentley models parked next to each other.

WHERE IS THE EXIT OF THIS STALEMATE?
How can luxury manufacturers continue to grow
without losing their precious sense of exclusivity?
A possible answer to this very question is offered
by the official dinner at Pinakothek der Moderne.
At it, BMW CEO Oliver Zipse announced the com-
pany's new partnership with Jeff Koons: this time
not for a single Art Car, but for a limited series P
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THE 8 X JEFF KOONS

EnemeHmu om 6vgewomo BMW
8 X Jeff Koons, koemo we 6vge \
npegcmaBeHo opuuuanHo ugHus

beBpyapu

Elements of the future BMW 8 X Jeff

Koons, which will be officially unveiled

next February

» BMW M850i xDrive Gran Coupe, personally
decorated by the world-famous artist. It will be of-
ficially unveiled in February in Los Angeles and
from now on we can predict that it will be the most
expensive production car in the history of BMW.
If the experiment succeeds, it could boost both
sectors. Artists like Koons could easily add value
to luxury cars and increase their attractiveness to
collectors; and the automotive segment can help
meet the insatiable demand in the art market.

THERE’S HARDLY A MORE SUITABLE ARTIST
for such an experiment. Estimates of Jeff Koons'
work range from "genius" to "kitsch" and "shame-
less boastful." But no one has ever challenged
his amazing ability to make his ideas appealing to
an audience. Nor his remarkable professionalism
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(no, I'm not a perfectionist, he answers a question
from the audience during dinner. But | understand
how important attention to detail is).

Jeffrey Lynn Koons was born in 1955 in a small
town in Pennsylvania, in the family of a seam-
stress and interior decorator. As a child he
dreamed of becoming an artist. His career did
not start immediately, he had to work as a Wall
Street broker for years. But this period created
both useful contacts and the ability to sell. The
first successes in art came in the second half of
the 80's. Then came the scandalous marriage to
the Hungarian-Italian porn star Cicciolina - which
ended abruptly with divorce and lawsuits for cus-
tody of their son, but turned Koons into a celebri-
ty. Today, the 66-year-old American is among the
most sought-after artists in the world and holds

the record for best-selling work by a living artist
(his "Rabbit" was bought at auction at Christie's
for $91.1 million; Jasper Johns and Damien Hirst
claim higher amounts, but not achieved in an auc-
tion, but in unprovable private deals).

"l was thinking very hard about this project," Koons
told guests at the Modern Pinakothek in Munich.
"What is the essence of power? What is the es-
sence of the 8 Series Gran Coupe? How do you
create something that embodies all the energy
of a BMW 8 Series, and at the same time touch
the human element?". What answers he found to
these questions, we will see next February. The
special 8 X Jeff Koons series is currently being
manufactured at BMW's Dingolfing plant with in-
creased secrecy, at a rate of 2 cars per week due
to the large share of handmade parts. ll
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BbATAPUTE - HAI-MAAKO ‘ 3
NENPECWPAHIN? L
BULGARIANS - LEAST DEPRESSED IN EU?

Boazapus u PymoHus ca gBeme cmpanu 8

EC c Hal-manvk gan Ha xopama, cmpagawu
om xpoHuuHa genpecusi, nokaszBam gaHHU Ha
Eurostat Ha 6a3ama Ha gaHHU, CbbpaHu npe3
2019 2oguHa. Cnopeg cmamucmukama cpegHo
7.2% om eBponeuuume cmpagam om genpe-
cus, kamo genom um ce e yBeauuun c 0.3%

3a nemme 20guHU OM NPegUWHOMO NOgobHO
uscnegBaHe.

MopkaBume ¢ Hau-Bucok gaa Ha cmpagawu
om genpecusi ca CaoBeHus (15.1%), Mopmy-
2anus (12.2%) u LLBeuus (11.7%). Ha gpyaus
nonloc ca PymvHus, ¢ egBa 1% XpoHuU4HO
genpecupaHu, u Boazapus, ¢ 2.7%. B Maama,
Mopuus, Etpe, YHzapus, Moawa, CaoBakus,
Yexus u Kunbp geabm Ha cmpagawume om
XpoHuUYHa genpecus e nog 5%.

XpoHuuHama genpecus, kosmo 3acsiza no-yec-
mo >keHume, omkoAkomo MoXkeme, € cepuo3eH
npobaem B 2nobaneH mawab. Cnopeg CBemoB-
Hama 3gpaBHa op2aHu3auus okono 260 MuAu-
oHa gywu cmpagam om Hesl. B EBponeuckus
cblo3 6AU30 50% om BoAHUYHUME ca 3apagu
genpecus, mpeBoXkHocm uAu gpyau ncuxuyecku
cmyweHus, kamo C30 usuucasBa ueHama um
3a eBponeuckama ukoHomuka Ha 170 muAuapga
eBpo zoguwHo. Il

44 | THE INFLIGHT MAGAZINE

your complimentary copy

Bulgaria and Romania are the two countries
in the EU with the lowest share of people
suffering from chronic depression, according
to Eurostat publication on data collected in
2019. According to statistics, an average of
7.2% of Europeans suffer from depression,
and their share has increased by 0.3% in the
five years since the previous similar study.
The countries with the highest share of
people suffering from depression are
Slovenia (15.1%), Portugal (12.2%) and
Sweden (11.7%). At the other pole are Ro-
mania, with only 1% chronically depressed,
and Bulgaria, with 2.7%. In Malta, Greece,
Ireland, Hungary, Poland, Slovakia, the
Czech Republic and Cyprus, the proportion
of people suffering from chronic depression
is below 5%.

Chronic depression, which affects women
more often than men, is a serious problem
globally. According to the World Health Or-
ganization, about 260 million people suffer
from it. In the European Union, nearly 50%
of hospitalizations are due to depression,
anxiety or other mental disorders, with the
WHO estimating their cost to the European
economy at €170 billion a year. B

bPHOKCEA CPELLY
KABEAUTE HA APPLE

BRUSSELS AGAINST
APPLE CABLES

EBponetickama komucus we npegaoxXu npa-
Buno, koemo ga yegHakBu Bcuuku 3apsgHu

u komyHukauuoHHU kabeAu 3a cMapmdoHu

U gpyau MobuaHU ycmpoucmBa. igesma e
3aHanpeg Bcuuku ga noa3Bam cmaHgapma
USB-C. Npu cmapm$oHume moBa Beue e
dakm noumu 3a Bcuuku npousBogumeau, ¢
sapkomo uskaloueHue Ha Apple, kosmo npue
USB-C 3a nanmonume u My3ukaaHume cu
naelopu, Ho Bce owe gopXku Ha cobecmBeHus
cu cmaHgapm, HapeueH Lightning, 3a iPhone.
MomuBom Ha EK e ga ce cnecmu Hy>kgama
om HoBu 3apsAgHuU u kabeAu npu cmsHa Ha yc-
mpoucmBomo. Om Apple komeHmupaxa npeg
BBC, ue nogobHa msapka "sagywaBa uHoBauu-
ume, Bmecmo ga 2u okypakaBa".

The European Commission will propose a
rule to unify all charging and communication
cables for smartphones and other mobile
devices. The idea is for everyone to use the
USB-C standard in the future. For smart-
phones, this is already a fact for almost all
manufacturers, with the clear exception of
Apple, which has adopted USB-C for laptops
and music players, but still sticks to its own
standard, called Lightning, for the iPhone.
The EC's motive is to save the need for
new chargers and cables when replacing
the device. Apple told the BBC that such a
measure "stifles innovation rather than en-
couraging it." Hl
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B EPATA HA
NOBbAANHNA
NMECMMN3bM

N B8 Bvazapus, u 8 Amepuka MHO3uHCMBomo xopa cMsimam,
ye cBemvm omuBa kvm no-Aowo. Ho 3awo e maka?

Tekem BOVIKO BACWAEB / (®omoepadus SHUTTERSTOCK

81%. MomHsa kak cmpecHa moBa yucao npegu
gecemuHa 2oguHu. EgHo uscaegBaHe nokasa
konko om 6vazapume cmamam, ye Hewama
BopBsam c 2naBama HagoAy.

HAMALLE 3ALO AOA CE YyAWM. Bvazap-
ckusm necumusbm, yepHozaegcmBo u HeBe-
pue omgaBHa ca MucmuuHa, Ho koHcmaHmHa
BeauuyuHa. B egHa uygecHa kHuza npod. leop-
2u QomeB gage onpegeneHuemo “Gbazapcka
mMeAnaHxoAus”. Koumo s 0bacHu, mpsbBa ga no-
Ayyu HobenoBa Hazpaga.

Awma uak nvk 81%7? He Hu ce BapBawe, gokamo
He Hayuuxwme, ye 3a CALL npouermbm e Hag
50. Pasbupa ce, Hukou He moxke ga uamecmu
HvbA2apume om nbpBume mMecma no necumu-
3bM. Ho omkbge mo3u mpak B8 cmpaHama Ha
“amepukaHckama meuma”, “6eskpalHume Bo3-
Mo>kHocmu” u geXkypHus onmumu3bm? ABHO
Bbnpocbm e cepuo3eH U 2rn0baneH.

C APYrm Oaymwn, rhObAAEH E MNMECUMU-
3MbI. /N 2anaBHusm BuHoBHUk ca meguume,
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no-mouyHo, komyHukauuoHHume peBoalouuu.
24-yacoBama meneBusus omkpu ce3oHa. lNpe-
gu nonoBuH Bek Huzepueubm uAu cupueubm
6e wacmauB, 3awomo ce cpaBHaBawe camo
cbc cebe cu. Ho usBegHvXk cu nycHa CNN u
pa3bpa, ye Ha 3anag mpeBama e no-3eAeHa, a
>kuBombm — no-602am u cum. Hama ga 3abpa-
Bs kak npe3 1990 aanbaHuume bszaxa ¢ Aogku
om Hau-3amBopeHama komyHucmuuecka gop-
»kaBa kbm 6pezoBeme Ha Mimaaus. U kozamo
cmuzHaxa, cu mbpcexa npekpacHume naao-
Be, gBopuume u 6AOHguHkume om uzpume u
pekanamume, koumo He3akoHHO U HeHaCumHo
baxa aaeganu no ¢puBoaHama umanuaHcka
meneBu3us.

MOCAE CE NOABWN WHTEPHET u 3aegHo c
Hage>kgume, goHece HoBu Bv3amodkHocmu 3a
cpaBHeHue u ommam HoBo 6e3nokoucmBo.
Beaukusm nucamen-¢aHmacm CmanucaaB
Aem, yusmo cmozoguwHuHa cBembm yecmBa
Hackopo, BegHaza Bugs onacHocmume:

- ako He noA3Baw aHzAulUCku U AamuHUUa, MU-

HaBaw BbB Bmopa kaaca;

- Mpexkama e bespasauuHa kbm kauecmBomo
Ha npeHacsHama om uHdopmauus u He omcs-
Ba ueHHoCcmMHOMO;

- 3amoBa moxke ga omBopu Bpamama npeg
3nomo;

- cBemoBHomo obwyBaHe mMoke ga ce 3a-
gpbcmu om 6e3cMuUCAUUU.

Aem Hapeue moBa “uHpopmupaHe go cMbpm”.

COUMAANHUTE MPEXW W TAOBAAHUTE
NAATOOPMU owe noBeue ckapaxa, ynaa-
wuxa u cmpasuxa xopama. EguH om mexHu-
me HalU-20AeMU Kpumuuu, mexHOo-nuoHepbm
U cb3gameAn Ha mepmuHa “BupmyanHa pean-
Hocm” [bkeupvH AeHuvp, gake Hanuca KHu-
2a cbc 3a2naBue “10 apzymeHma ga usmpu-
eM npoduaume cu B couuanHume mpexu”.
A B egHa cBos TED aekuus (Hau-2negaHa 3a
2018) nokasza kak mpexkume u mvpcaukume
ce npeBpovwam B ,uMnepuu 3a MogeAupaHe Ha
noBegeHuemo“.

Hue uckaxwve, mBopgu mou, ga HanpaBum



Mpexkama ugeanHa, gocmovnHa, 6eanaamHa u
BapBaxme Ha Augepu kamo [kobc u 3ykbp-
6vpe. Mpobaembm o0baue ce NoAyuu He 3apagu
msx, a om camo cebe cu. BuzHec-Mogeabm Ha
2oAemMume nAam@opMu C MexHume aA20pu-
mMU nomaza Ha ompasama. C msax ompuua-
meAHUMe cmumMyAu geucmBam no-6bp30 u no-
epekmuBHO om nonokumenHume. [lo-AecHo
e ga 3asybuw goBepue u Alo60B8, omkoakomo
ga 2u u3epaguw. Xeumbm mu Hocu noBeue
snaukoBe“ om cvpuuuama, komeHuama u kop-
muuemama. YcnsaBam napaHouuume, xeumb-
pume, 3A0mo.

HAAN NMO3HABAME XOPA, KOUTO CE CKA-
PAXA 10 BOW 3apagu nocmoBe Bb8 (euc-
byk? Huma He Bukgame kak npe3 mpexkume
HaxnyBa Avkama, naHukama, necumuambm?
He nomHum Au kak OdoHang Tpomn ynpaBas-
Bawe emouuume B Tyumbp C 2HEBHU U3bBYX-
BaHus?

Kozamo gouge kopoHaBupycHama naHgemus,
cememo Ha necumu3mva Beue 6e nocsmo. Oc-

maBawe nocnegHama kpauka — 3aBpowaHe-
mo Ha cmpaxa om cMbpmma.

Tou 6e nousuesHan, nokpau 6esnpeuegeHm-
Homo 3amoz2BaHe Ha 3anaga. Cmbpmma ce be
npeBvpHana B Hewo HeygobHO, ganeuHo, Henpu-
AuuHo. Moxkew ga s omaokuw BbB Bpememo,
ga 1 3aAwkew € Go2a UAU NAACMUYHU onepauuu.
MHgycmpusima Ha “xy6aBomo >kuBeeHe” s pasmu
go Mum, a ugeoAo2usima Ha mpaHcxymaHu3ma
gake s nocmaBu nog coMHeHue. EguH Mou co-
6ecegHuk, [bkoHamaH YulHop, paskasa kak mo-
>kem ga >kuBeem go 1000 2oguHu.

N N3BEOAHBLXX, CMbPTTA CE 3ABbPHA -
6auska u cayvauHa. 3abu ce B ueHmvpa Ha
nocmmogepHomo Beceaue u BHe3anHo 20 om-
pe3Bu. Bonecmma, kosmo He nogbupa u He ce
nasapu, ygapu Hau-wacmauBomo nokoaeHue
Ha 3anaga, BcecuaHume 6elbu — bymbpu.

Kamo kasax “nokoaeHue”, Heka ga kaXka: Ho-
Busm 2A0baneH necumusbM cu uma 20Bopu-
meAu. Maagexku kamo pema TyHbBepz, m.H.
“MUAeHUaAu”, ce ocb3Haxa kamo 3acmpaweHo

ANALYSIS
FUTURE

MaauuHcmBo cpeg HapacmBawo 4oBeuecm-
8o, 3acmapsaBawu “6ymbp” eaumu u Bce no-
puckoB kaumam. Pasbpaxa ue, bupmekom
Beue e ussigeH, gecepmvbm - npenonoBeH, a 3a
msx ocmaBa camo 2apHumypama. Kak Hsma
ga ce pasbyHmyBam?

Bcuuko moBa ganeu He usuepnBa npuvuHume
3a HoBama epa Ha necumuama. Ho komyHuka-
uuoHHume peBoalouuu pasnanBam koakomo
cmpax, moakoBa u Hagexkga. U cpeg msx Hue,
Bonlo-HeBoalo, Hamupame Beaukus cpegeH
nom. Boum ce u ce HagsBawme, upoHu3upame
u necumu3ma, u onmumu3sma. Hakpas, npogoa-
»kaBame Hanpeg.

BCbLIHOCT, YAKAME HOBATA PEBOAIO-
LINA B meguume. 3awomo ms nak we npome-
Hu Bcuuko u uepHozanegcmBomo om Bmopomo
gecemunemue Ha XXI Bek we Hu geucmBa
kamo 3acnano uyBcmBo om epama Ha yAUUHU-
me meAedoHU U nelgkbpume: Hewo No3Ha-
mo, Hew,0 6Au3ko, Hewo yX cuAHo, HO 3abpa-
BeHo 3aBuHazu. M
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IN THE ERA OF
GLOBAL PESSIMISM

Both in Bulgaria and in America, the majority believes that the world is going

81%. | remember how startling that number
was ten years ago. A survey showed how many
Bulgarians thought things were going upside
down.

THERE WAS NO REASON TO WONDER.
Bulgarian pessimism, black-sightedness and
disbelief have long been a mystical but con-
stant quantity. In a wonderful book, Prof Georgi
Fotev gave the definition of 'Bulgarian melan-
choly'. Whoever explains it should receive the
Nobel Prize.

But 81%? We didn't believe it until we learned
that for the USA the percentage is over 50.
Certainly, no one can displace the Bulgarians
from the first places in pessimism. But why
this gloom in the land of the 'American dream’,
'endless opportunities' and the usual optimism?
Clearly, the question is serious and global.

IN OTHER WORDS, PESSIMISM IS GLOBAL.
And the main culprit is the media, more pre-
cisely, the communications revolutions.
24-hour television opened the season. Half a
century ago, the Nigerian or Syrian was happy
because he was only comparing himself to
himself. But suddenly he turned on the CNN
and realised that in the West, the grass is
greener and life is richer and fuller. I'll never
forget how in 1990 Albanians fled in boats
from the most closed communist country to
the shores of Italy. And when they got there,
they were looking for the beautiful beaches,
the palaces and the blonde-haired women
from the games and commercials they had
illegally and voraciously watched on the frivo-
lous Italian television.

THEN THE INTERNET CAME and along with
hope, it brought new opportunities for compari-
son and hence new anxiety. The great fiction
writer Stanislaw Lem, whose centenary the
world has recently celebrated, saw the dan-
gers at once:

- if you don't use English and the Latin alpha-
bet, you go into second class;

- the web is indifferent to the quality of the in-
formation it carries and does not sift out what
is valuable;

- it can therefore open the door to Evil;

- global communication can become clogged
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for the worse. But why is that?

with nonsense.
Lem called this 'informing to death.'

SOCIAL NETWORKS AND GLOBAL PLAT-
FORMS have further estranged, frightened,
and chilled the people. One of their biggest
critics, techno-pioneer and coiner of the term
"virtual reality" Jaron Lenier, even wrote a book
titled Ten Arguments for Deleting Your Social
Media Accounts Right Now. And in a TED talk
(his most viewed of 2018), he showed how net-
works and search engines are becoming "be-
haviour modelling empires".

We wanted, he argued, to make the Web
ideal, accessible, free, and we trusted lead-
ers like Jobs and Zuckerberg. But the prob-
lem emerged not because of them, but of its
own accord. The business model of the big
platforms with their algorithms helps the hate.
With them, negative incentives work faster and
more effectively than positive ones. It's easier
to lose trust and love than to build them. Hate
gets you more "likes" than hearts, kittens and
moles. The paranoid, the haters, the evil suc-
ceed.

DO WE KNOW PEOPLE WHO HAVE FIST-
QUARRELLED over Facebook posts? Can't
we see the lies, the panic, and the pessimism

The business model
of the big platforms
with their algorithms
helps the hate.

With them, negative
incentives work
faster and more
effectively than
positive ones. It's
easier to lose trust
and love than to
build them

seeping through the networks? Don't we re-
member how Donald Trump ruled emotions on
Twitter with angry outbursts?

When the coronavirus pandemic came, the
seeds of pessimism had already been planted.
The final step remained - the return of the fear
of death.

It had vanished along the unprecedented en-
richment of the West. Death had become
something uncomfortable, distant, obscene.
You could postpone it in time; Iull it with yoga
or plastic surgery. The industry of "the good
life" has watered it down to a myth, and the
ideology of transhumanism has even called it
into question. An interlocutor of mine, Jona-
than Weiner, explained how we could live to
be 1000.

AND SUDDENLY, DEATH HAS COME BACK
- near and accidental. It stuck in the middle
of the postmodern merriment and suddenly so-
bered it. The disease that doesn't choose and
bargain struck the West's happiest generation,
the omnipotent baby-boomers.

Mentioning "generation," let me say this: the
new global pessimism has its spokespersons.
Youngsters like Greta Thunberg, so-called "mil-
lennials," have come to see themselves as an
endangered minority amid a growing human-
ity, aging "boomer" elites, and an increasingly
risky climate. They realised that the steak has
already been eaten, the dessert - overfished,
and for them only the trimmings remain. How
will they not revolt?

All this is far from exhausting the reasons for
the new era of pessimism. But the communica-
tions revolutions are stoking as much fear as
hope. And in the midst of them, willy-nilly, we
find the great middle way. We fear and hope
and we ironize both pessimism and optimism.
In the end, we move on.

IN FACT, WE ARE WAITING FOR THE NEW
REVOLUTION in the media. Because it will
change everything again, and the black-
sightedness of the second decade of the
twenty-first century will act on us like a dor-
mant feeling from the era of street phones
and pagers: something familiar, something
close, something supposedly strong but for-
gotten forever. ®

By BOYKO VASSILEV / Photography SHUTTERSTOCK
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RPASIT HA

CROPOCTTA

Mma Au HaucmuHa "BouHa no nbmuwama" 8 bvA2apus?

Hdenymamu om komucusma no mpaHcnopm
B8 EBponeuckus napaameHm ca cvcmaBu-
AU no cobcmBeHa uHuuuamuBa gokaag, ¢
koumo npegnazam BvBekgaHemo Ha mak-
cumanHa ckopocm om 30 km/u BbB8 Bcuuku
>KUAUWHU 30HU Ha mepumopusma Ha obwi-
Hocmma. MpegnaokeHuemo e Bcuuku gop-
kaBu uneHku, BkalouumenHo u Bvazapus,
ga bbgam 3agbakeHu ga BbBegam makoBa
ozpaHuyeHue, 0bscHuU npeg BHP Memvp Bu-
maHoB, eBpogenymam om BCI1 u uaeH Ha
cnoMeHamama komucus no mpaHcnopma.
Om HakoAko gHU nogobHO o2paHuyeHue e B8
CuAa 3a no-2oAdMama yacm om ¢peHckama
cmoauua MapuxXk - msapka, kosmo npegusBu-
ka macoBu npomecmu BbB8 PpaHuus.
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Cnopeg BumanoB "30% om damaaHume
cAyyau cmaBam 3apagu HecvobpaseHa Bu-
coka ckopocm". BbBexkgaHemo Ha Aumum
om 30 km/u B 2pagoBeme u cenama e "egHa
pasymHa ckopocm" u Ha mecmama, kbgemo
Beue e B geucmBue, e goBena go gpacmuu-
HO HamansBaHe Ha 3aononykume, mBobpgu
eBpogenymambm.

Opyezama wmsapka, kosmo we npegaokam
uHuuuamopume om mpaHcnopmHama ko-
Mucus, e ga ce npuHygsm Bcuuku uneHku
Ha EC ga BvBegam "HyneBa moaepaHm-
Hocm" kbm ynompebama Ha ankoxoa 3ag
BonaHa, kosmo no gymume Ha BumaHoB e
npuyuHa 3a gpyau 25% om 3aonoAykume.
EBpogenymambm He nponycHa ga noguep-

mae, Yye CMbpmHUME CAy4yau Ha nbms 8
Bovacapus u PymbHusa ca "8 nomu noBeue"
B cpaBHeHue ¢ ocmaHaaume cmpaHu B EB-
pona u 3amoBa 3a msax e ocobeHo BakHo
ga npuemam nogobHu mepku. OcBeH moBa
6bAazapckume Baacmu 6u mpsabBano ga ce
cmpemsm ga Hamaasm kopynuusima B8 koH-
mpona Bopxy aBmomobuAaHUs mpaHchopm,
U ga nogobpsm nobmHama uHdpacmpykmy-
pa, 06sacHu Membp BumaHoB.

Mgeume 3a nogobHu npomeHu npegusBuka-
xa Bv3amopkeHama nogkpena Ha Hskonko
HenpaBumeancmBeHu opzaHu3auuu, >kagy-
Bawu eBponeucko ¢uHaHcupaHe. Ho cow,0
maka npegu3Buka u gocma kpumuku. Emo
Hakonko ocHOBHu Bvnpoca, Ha koumo aB-




mopume um 6u mpsabBano ga omzoBopsam.

MMA AN CMUCDBLA OT YHUBEPCAAHU
3ABPAHN? BuHazu e gobpe ga ce omuu-
mam mecmHume cneuudpuku. Aumum om 30
km/u B onpegeAeHU XXUAUWHU 30HU € Hewo
cbBcem HopmanHo, u cvbwecmByBa y Hac u
B8 momeHma - npumepHo no mankume yAuu-
ku B copuuckume kBapmanu (3akoHbm 3a
gBukeHue no nomuwama gaxke npegBuxkga
no-Hucka ckopocm - 20 km/u). CvBcem gpya
Bobnpoc e, ue opzaHume Ha MBP Hukoza He
ca cnegeAu 3a cnasBaHemo my. Ha gpyau
Mecma B EBpona B muxume >KuAuwHU 30Hu,
8 6ausocm go gemcku naowagku u npouue,
umMa o2paHuYeHus gopu om nopsgvka Ha 7

km/u. ToBa e npaBuaHa noaumuka. Ho Bo-
Be>kgaHemo Ha makvB Aumum BvB Bcuuku
>KUAUWHU pauoHu, 6e3 ozaeg Ha cneuudu-
kume Ha nbmuwama u mpaduka, He us-
2nexkga agekBamHo.

KO LLE MAATU 3A MUAUOHUTE 3Ary-
BEHN YACOBE HA >XUTEAUTE? 3agoa-
>kumeAHomo HamansiBaHe Ha Makcumana-
Hama ckopocm we yBeAuyu 3Ha4YUMEAHO
Bpememo 3a nomyBaHe u we goBege go
ukoHoMuyecku wemu om 2oAaM Mawab.
NMpegcmaBeme cu cmomuuu MUAUOHU Xopa
ga 2ybam cpegHo no 10 MUHYMU goNbAHU-
meaHo B mpacduka Bceku geH - u moBa e
Hau-ckpomHama Bv3moxkHa oueHka.

POLITICS Q
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KAKBO CTABA CbC 3AMbLPCABAHE-

TO HA Bb3QYXA? HanvAHO Bb3moXkHO

e

cbwo no-Huckama ckopocm ga yBeauuu
oce3aemMo 3ambpcsiBaHemo Ha Bv3gyxa,
ocobeHo B cmpaHume u epagoBeme, kvge-
mo He ce ouepmaBa ckopowHa macoBu3a-

uus Ha enekmpuueckomo 3agBuxBaHe.

ABmomobuaume ¢ OBl umam onmumaAHu
ckopocmu, npu koumo npousBexkgam mu-
Humym BpegHu emucuu. Te3u ckopocmu
obaue obukHoBeHo ca gocma Hag 30 km/u.

OcBeH moBa cmeneHma Ha 3ambpcsaBaH

e

Ha Bv3gyxa 3aBucu u om Bpememo, npeka-
paHo om aBmomobuAa no yauuume Ha 2pa-

ga. Mo-Hucka ckopocm o3HauaBa noBeu
Bpeme B gBuxkeHue. >

e
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» KAK TOYHO MO-HUCKWAT AMMUT LWE
HAMAAN HAPYLUUTEAUTE? EgHa mpema
om kamacmpogpume ca npegusBukaHu om
"HecvobpaseHa ckopocm", a He om Bucoka
ckopocm. Obwonpuemama y Hac ckopocm
om 50 km/u B HaceneHu mecma e HanbAHO
gocmambuHa 3a koHmpoa Bopxy aBmomo-
buna u 6vbp30o cnupaHe npu HyXkga. MHoz0
xopa a1 npeBuwaBam, ¢akm. LLle 3anoyHam
AU BegHaza ga s cna3Bam, ako e c owe
20 km/u no-Hucka? He, pasbupa ce. Camo
6posm Ha HapywumeAume we cmaHe no-
2oAaM. ToBa e Bce egHo ga ce bopuw c AO-
wama cvbupaemocm Ha gaHbuume, kamo
yBeAuuuw gaHbuume.

HE NOBEYE 3ABPAHU, A NMOBEYE KOH-
TPOA. 3HayumenHa yacm om 3A0NOAyku-
me, ocobeHo B Bvazapus, ca cBop3aHu C
Aowama kyamypa Ha wodupaHe, Huckume
yMeHus Ha wodbopume, Heno3HaBaHe Ha
npaBuAHuuume, cb3HameAHo HecnasBaHe
Ha npaBuaama.

Bcuuku me3u npobaemu ce pewaBam He ¢
HoBu Be3cmucAeHu 3abpaHu, a ¢ noBuweH
koHmpoa Bbpxy wodbopcku kypcoBe, na-
MPYAHU hoAuuau, mexHuuecku npeaaegu. 1

Bce no-cmpozume o2paHuyeHus Ha
ckopocmma, BvBerkgaHu om EmaHloen
MakpoH Bb8 ®paHuus, He nomazam
ocobeHo Ha npeaugeHma ga cu Bv3cma-
HoBu 3azybeHama nonyAaspHocm

Stricter speed limits imposed by
Emmanuel Macron in France are not

helping the president to regain his lost
popularity
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ment:

c Bons om cmpaHa Ha [MbmHa noAuuus ga
cnegu 3a BcsakakBu HapyweHus, a He camo
3a nbAHewume xa3Hama kamo npeBuweHa
ckopocm no 2aaBHume nbmuwa UuAu yno-
mpeba Ha aAkoXoA.

HY>XEH E MO-HOB ABTOMAPK - HO EK
MPABN OBPATHOTO. [pyz cvwecmBeH
¢dakmop 3a Bucokus 6pou 3nononyku B8 Boa-
2apus € AoWomo CbCmosHuUe Ha aBmomo-
6unHus napk, eguH om Hal-ocmapeAume
B8 EBpona. B moBa omHoweHue geucmBu-
ama Ha EBponeuckama komucus, kosmo
om gecemuAemue HenpekbcHamo 3amsza
3agbrkumeaHume cu usuckBaHus 3a bes-
onacHocm, obopygBaHe u BpegHu emucuu,
no-ckopo Bpegsm. B peayamam Ha 4YuHOB-
Huyeckume usuckBaHus HoBume aBmomo-
6uau nockonBam om 2oguHa Ha 20guHa C
memno, koemo 3HauyumeaHO u3npeBapBa
uHoAauusma. He camo bbazapume, HO U
Bce noBeue 3anagHoeBponeuuu He ca B
cbcmosHue ga cu no3Boasm HoBa koaa, u
cpegHama Bv3pacm Ha aBmonapka pacme.
B WcnaHus Hanpumep npe3 MuHaaama 20-
guHa npogakbume Ha ynompeb6sBaHu aB-
momobuau ckouuxa cbc 70%.

NMA AU HAUCTUHA "BOVWHA MO Mb-
TUWATA"? Om Hal-pa3Au4HU U3MOYHU-
Uu NOCMOSIHHO cAywame 3a "BouHama no
nomuwama" u kakBu mpazuyHu pasmepu
e npugobuna msa. Moumu 6e3 uskaloueHue
xopama, koumo 2oBopsm makuBa Hewa, 20
npaBsm 3a cobcmBeHa uszoga.
Cmamucmukama cvBcem He nomBbpikga-
Ba, ue y Hac ce Bogu "BouHa" no nomuwa-
ma. BcobwHocm B cnucvka Ha cmpaHume
C Hau-onacHu nbmuwa Boazapus e Ha...
127-0 mscmo. BspHo e, ue 9-me cMbpmHuU
cAyvas Ha 100 000 >kumeau, omuemeHu y
Hac, ca "8 nomu noBeue" om LLBeuus (2.2
Ha 100 000) uau lepmaHusa (3.7%). Ho ca
cpaBHumu c Mopuus (6.5), XopBamus (7.3),
Moawa (7.7), Alokcembypz (8.7). Mocaeg-
Hume obobweHu gaHHu Ha C30 3a EBpona
nokaszBam obwo 9.3 >kepmBu Ha 100 000
>kumeau - moecm BvA2apus e nog cpegHo-
mo 3a koHmuHeHma.

Emo u Hskou gpyau gopkaBu, koumo ca
3ag Bva2apus no mo3u nokasamea: Pymo-
Hus (9.6), Pycusa (11.6), CALL (12.4), Ypye-
Bau (13.4), bocHa (17.7), ObeguHeHume
apabcku emupcmBa (18.1), Kumau (18.8),
Bpasuaus (23.4), IOAP (25.1), Caygumcka
Apabus (27.4), TauaaHg (32.7). CpegHusam
nokaszamen 3a cBema e 18.2 >kepmBu Ha
100 000 gywu - OBA MbTW Hag mo3u y
Hac.

3ALLO MOAMLIMATA HE MULWUE AKTO-
BE 3A AOWUN MbTULWLA? EcmecmBeHo,
moBa He 3Hayu ga ce NpPuMupuMm CbC Cu-
myauusima u ga cu nogcBukBame. Bvaza-
pus gaBa mpazuyHuU U HanbAHO U3AUWHU
>kepmBu no nbmuwama, koemo cpaBHu-
MEeAHO AeCHO Moz2am ga bbgam usbezHa-
mu. ToBa u3uckBa He no-cmpozu 3akoHu,
no-20AeMu 2A06u, no-2pbmMku 3abpaHu
- usuckBa camo aHzakupaHume c npuaa-
2aHemo um ga cu Bvbpwam cvBecmHo pa-
6omama. Bba2apus uma uzBecmeH Hanpe-
gbk npu mexHuuyeckume npezaegu u npu
6opbama c kopynuusma cpeg nbmHume
noauvau. Ho Hava HukakuB Hanpegvk B
Hau-AecHume 3a ocbwecmBaBaHe Hewa:
noAuuusma ga caegu 3a cna3BaHemo Ha
Bcuuku npaBuaa, a He camo Ha gBe; u oc-
BeH moBa ga cAegu 3a CbCmMOSHUEMO Ha
nbmuwama u ga cocmaBs akmoBe Ha 06-
WuUHU u gbp>kaBHu cmpykmypu kamo AMNA
- 3a koemo uma Hy>kHus maHgam. Bnpouem
AlobonumHo e, ue MHO20 om HenpaBumea-
cmBeHume opz2aHu3auuu, koumo Aammsam
ga bbgam ¢uHaHcupaHu om EC, 3a ga ce
Baesm BvB "BouHama no nbmuwama", ca
cbcmaBeHu om BuBwu cAay)kumeau u gopu
pvkoBogumeau Ha lMbmHa noauuus. Kou-
mo ca umaAnu nbvaHama Bv3moXkHocm ga
npegnpuemam peaaHu, pabomewu mepku.
Ho kou 3Hae 3awo ca nponycHaAu ga 20
HanpaBam. M
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THE END

OF SPEED

Is there really a "Road War" in Bulgaria, and does a 30 kph speed limit make sense?

embers of the European Parlia-
ment's Transport Committee have
drawn up a report proposing the
introduction of a maximum speed
of 30 kph in all residential areas in the Com-
munity. The proposal is for all member states,
including Bulgaria, to be obliged to introduce
such a restriction, explained Petar Vitanov,
MEP. Since the end of August, such restric-
tion has been in place for most of the Paris
streets, a measure that has sparked mass
protests in France. According to Vitanov, "30%
of fatal cases occur due to inappropriate high

By KALIN ANGELOV / Photography SHUTTERSTOCK

speed." The introduction of a limit of 30 kph in
towns and villages is "a reasonable speed" and
in places where it is already in operation, has
led to a drastic reduction in accidents, Vitanov
told the Bulgarian National Radio.

The other measure, which will be proposed by the
initiators of the transport commission, is to force
all EU members to introduce "zero tolerance" for
the use of alcohol behind the wheel, which, ac-
cording to Vitanov, is the cause of another 25% of
accidents. The MEP did not fail to emphasize that
road deaths in Bulgaria and Romania are "many
times more" than in other European countries and

that is why it is especially important for them to
take such measures. In addition, Bulgarian au-
thorities should seek to reduce corruption in road
transport control and improve road infrastructure,
Petar Vitanov explained.

The ideas for such changes have sparked the
enthusiastic support of several non-governmental
organizations eager for European funding. But it
also drew a lot of criticism. Here are some basic
guestions that their authors should answer.

DO UNIVERSAL PROHIBITIONS MAKE
SENSE? It is always good to take into account >




b -

» local specifics. A limit of 30 kph in certain resi-
dential areas is quite normal, and exists in our
country at the moment - for example on the small
streets in Sofia neighborhoods (the Road Traffic
Act even provides for a lower speed there - 20
kph). It is a completely different matter that the
Ministry of the Interior has never monitored its
observance. Elsewhere in Europe, in quiet resi-
dential areas, near playgrounds, etc., there are
restrictions even in the order of 7 kph. This is the
right policy. But the introduction of such a limit in
all residential areas, regardless of the specifics of
roads and traffic, does not seem adequate.

WHO WILL PAY FOR THE MILLIONS HOURS
LOST? Mandatory reduction of top speed will sig-
nificantly increase travel time and lead to large-
scale economic damage. Imagine hundreds of
millions of people wasting an average of 10 min-
utes extra in traffic each day - and this is the most
modest estimate possible.

WHAT HAPPENS TO AIR POLLUTION? It is also
quite possible that the lower speed will signifi-
cantly increase air pollution, especially in coun-
tries and cities where electric propulsion is not
subisdized by the state.

Cars with internal combustion engines have op-
timal speeds at which they produce a minimum
of harmful emissions. However, these speeds are
usually well above 30 kph. In addition, the degree
of air pollution depends on the time spent by the
car on the streets of the city. Lower speed means
more travel time.

WILL THE LOWER LIMIT REDUCE THE VIO-
LATORS? One third of crashes are caused not
by high speed but by "inappropriate speed". The
generally accepted speed limit in Bulgaria's popu-
lated areas is 50 kph which is completely suffi-
cient to have control over the vehicle and manage
emergency braking if necessary. Many people ex-
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ceed this limit, that is a fact. Will they immediately
start observing it if it is 20 kph lower? Of course
not. Only the number of violators will increase. It's
like fighting low tax collection by raising taxes.

NO MORE BANS, MORE CONTROL. A signifi-
cant part of the accidents, especially in Bulgaria,
are related to the poor driving culture, the low
skills of the drivers, ignorance of the rules and
deliberate non-compliance with them.

All these problems are solved not with new mean-
ingless bans, but with increased control over driv-
ing courses, patrol officers, technical inspections.
And with the will of the Traffic Police to monitor
for any violations, not just the ones that bring most
income to the treasury.

A NEWER VEHICLE FLEET IS NEEDED - but
the European Commission is acting in the op-
posite direction. Another important factor for the
high number of accidents in Bulgaria is the poor
condition of the car fleet, one of the oldest in Eu-
rope. In this respect, the actions of the European
Commission, which has been steadily tightening
its mandatory safety, equipment and emissions
requirements for a decade, are rather harmful. As
a result of bureaucratic demands, new cars are
becoming more expensive year by year, which is
significantly ahead of inflation. Not only Bulgar-
ians, but also more and more Western Europeans
are not able to afford a new car, and the average
age of the fleet is growing. In Spain, for example,
sales of used cars jumped 70% last year.

IS THERE REALLY A "ROAD WAR"? From vari-
ous sources we constantly hear about the "war on
the roads" in Bulgaria, and what tragic proportions
it has acquired. Almost without exception, people
who say such things do so for their own benefit.

Statistics do not confirm that there is a "war" on
the roads in our country. In fact, in the list of coun-
tries with the most dangerous roads, Bulgaria is

on the... 127th place. It is true that the 9 deaths
per 100,000 inhabitants reported in our country
are "many times more" than in Sweden (2.2 per
100,000) or Germany (3.7%). But they are com-
parable to Greece (6.5), Croatia (7.3), Poland
(7.7), Luxembourg (8.7). The latest WHO data for
Europe show a total of 9.3 victims per 100,000
inhabitants - meaning that Bulgaria is below the
continent average.

Here are some other countries that are behind
Bulgaria in this indicator: Romania (9.6), Russia
(11.6), USA (12.4), Uruguay (13.4), Bosnia (17.7),
United Arab Emirates (18.1), China (18.8) , Brazil
(23.4), South Africa (25.1), Saudi Arabia (27.4),
Thailand (32.7). The world average is 18.2 vic-
tims per 100,000 people - TWICE more than in
our country.

WHY THE POLICE DOES NOT WRITE ACTS
FOR BAD ROADS? Of course, the prevoius
paragraph does not mean we should accept the
situation. Bulgaria makes tragic and completely
unnecessary sacrifices on the roads, which can
be relatively easily avoided. This requires no
stricter laws, bigger fines, louder bans - it only
requires those involved in their implementation to
do their job conscientiously. Bulgaria has made
some progress in roadworthiness tests of the ve-
hicles and in the fight against corruption among
traffic police. But there has been no progress
on the easiest things to do: police to enforce all
rules, not just two; and also to monitor the condi-
tion of the roads and to write down ordinances
against municipalities and the Road Agency, for
which it has the necessary mandate. By the way,
it is curious that many of the non-governmental
organizations that are eager to be funded by the
EU in order to join the "war on the roads" are
made up of former employees and even heads of
the Traffic Police. Who had the full opportunity to
take real, working measures. But who knows why
they forgot to do it. l



.. KOAMITE OT YTPE \\

CARS OF TOMORROW




HAIN-BbP3NAT BAAK

LLLE TOH CAMOAETIATE
THE FASTEST TRAIN WILL CHASE THE PLANES

Bnaak, koumo moxke ga ce gBuku cvc ckopocmma Ha camoremume: moBa Beue He e meuma, a
npoekm 3a cbBcem 06o3pumomo bvgewe. B kumauckus epag YeHgy 6e npegcmaBeH npomomu-
nom Ha makoB Baak Ha MagHumHa Bv3zaaBHuua, kolumo cnopeg cb3gameAume My Wwe e Cnoco-
6eH ga pa3BuBa ckopocm om 620 kunomempa B uac. MoBeuemo 2onemu nbmHuvecku camoaemu
gHec Aemsam c okono 880-920 kunomempa B8 uac.

Kumauckusm cBpux6bp3 Brak e paspabomeH B8 MecmHus yHUBepcumem [1390mbH U U3noA3Ba
HoBamopcka cucmema 3a 3agBukBaHe, ocHoBaHa Bopxy BucokomemnepamypHu cBpbxnpoBog-
Huuu. 3aceza obewaBaHama ckopocm He e nocmuzaHa B8 peaaHu ycAoBus - npomomunbm e
gobAbe egBa 21 mempa, a usnumameAHomo mpace e camo 165 mempa. Ho mo e buno gocma-
mauHo Ha uHXeHepume ga nomBbpgsm, ye cucmemama pabomu. Te gopu cMamam, ye Mo2am
ga noBuwam owe makcumanHama ckopocm, ako Baakem ce gBuwku B cneuuanHu myHeAu kamo
oHe3u, npegBugeHu om NaoH Muck 3a HezoBama mpaHcnopmHa cucmema Hyperloop. Bece nak
cb3gameAume Ha Baaka npegynpexkgaBam, ue we um mpsab6Bam mexkgy 3 u 10 2o0guHu, npegu
npoekmbm um ga e HanbAHO 20moB 3a cepulHo npou3BogcmBo.

A train that can move at the speed of airplanes: this is no longer a dream, but a project for the
foreseeable future. A prototype of such a magnetic levitation train was presented in the Chinese
city of Chengdu. According to its creators, it will be able to develop a speed of 620 kilometers per
hour. Most passenger planes today fly at about 880-920 kilometers per hour.

The Chinese high-speed train was developed at the local Jiaotong University and uses an innova-
tive propulsion system based on high-temperature superconductors. So far, the promised speed
has not been achieved in real conditions - the prototype is only 21 meters long and the test track
is only 165 meters. But it was enough for the engineers to confirm that the system was working.
They even believe they can increase the maximum speed if the train runs in special tunnels like
the ones provided by Elon Musk for his Hyperloop transport system. However, the train's creators
warn that it will take them between 3 and 10 years before their project is fully ready for mass
production. H
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HE YAKAWNTE EBTIIHW
EAEKTPOMOBUAIN

DO NOT WAIT FOR CHEAP
ELECTRIC CARS

C yBeauuaBaHemo Ha npou3BogcmBomo Ha
enekmpomobuAu ueHama um uwie cnagHe
3apagu ukoHomuume om mMawaba: npous-
Bogumeaume obewaBam moBa om 20guHu.
Ho ceza B xog e u obpamHa meHgeHuus -
3apagu pacmsuw,omo mopceHe ueHama Ha
cypoBuHume 3a 6amepuu u enekmpomomopu
nocmosiHHo pacme. MsagaHuemo Mining.com
npaBu uHgekc Ha ueHume Ha ocHOBHume
Memaau, UsnoAsBaHu 3a exekmpomobuaume,
u ycmaHoBu, ye om loau 2020 go loau 2021
mou ce e nokauua cbe 167%. LleHama Ha
Aumus e ckouvuna cbe 162% u Beue Hag-
xBobpas 21 000 gonapa 3a MOH NO gaHHU Ha
Benchmark Mineral Intelligence. HukenoBu-
am cyndam cowo e Hag 21 000 gonapa 3a
moH, a kobaamom ce gobauwkaBa go 60 000
goAapa 3a moH - noumu gBouHo B cpaBHeHue
¢ loau 2020 2oguHa.

As the production of electric cars increases,
their price will fall due to economies of scale:
manufacturers have been promising this for
years. But now a reverse trend is underway

- due to growing demand, the price of raw
materials for batteries and electric motors

is constantly rising. Mining.com compiled an
index of the prices of the base metals used
for electric vehicles and found that from July
2020 to July 2021 it rose by 167%. The price
of lithium has jumped 162% and now exceeds
$ 21,000 per ton, according to Benchmark
Mineral Intelligence. Nickel sulfate is also over
$ 21,000 per tonne, and cobalt is approaching
$ 60,000 per tonne - almost double compared
to July 2020. H



Late Summer ()ffel' -15% with promo code LSO15

Promotion is valid for reservations
between 15.09 and 31.10.2021

ASTOR GARDEN CHINKA ;
HOTEL AT oy DN
Sts. Constantine and Helena Resort Sts. Constantine and Helena Resort
Price from 185 BGN Price from 639 BGN
Ultra All Inclusive Bed and Breakfast
per room per night per apartment per night

www.astorgardenhotel.com www.villachinka.com

s HOTI:L. ;
5 PRIMORSKI

AZALIA
Price from 109 BGN Price from 149 BGN
Bed and Breakfast Ultra All Inclusive

per room per night

www.hotelprimorski.com

per room per night
www.azaliahotel.com

You can now take advantage of
REVIV's infusion therapies at
AQUAHOUSE Thermal & Beach

For reservations: 0876 442 445

AQUA
HODSE

THERMAL & BEACH

www.aquahouse.bg

Sts. Constantine & Helena Resort
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3gueawu ce Bucoko Hag lokHoa- 2padcko gpykecmBo Ha CALL, nouemeH npo- naaHuHama npe3 1983, PauHxapg omkpuA Ha
mepukaHckus  koHmuHeHm, npe- ¢decop Ha Hakonko yHUBepcumema u eguH om Bopxa ocmanku om gpeBHu cmeHu. Auncama
kpacHume BvbpxoBe Ha AHgume egBa wenama yuyeHu, koumo Ha gBa nbmu ca Ha ekunupoBka u npoBusuu 20 npuHyguaa Beg-
usznekgam cvBcem HesacezHamu nonagaau B kaacauusma Ha cnucaHue Time Haza ga noeme nbms HagoAy, HO MoxaH 6ua
om gpebHume yoBewku Gopbu u cmpemexu. 3a omkpumusima Ha 2oguHama. V3caegBaHu- mBvpgo peweH ga ce BopHe u ga HanpaBu pas-
Ho mesu usceueHu, nokpumu cvC cHfi2 2u- ama my ca 20 omBexkganu kvge Au He - om konku. Camo ue nowomo Bpeme, 3ampygHeHo-
2aHmu BcowHocm kpusm ykacsBawa mauna: ABcmpus go MaaguBume u om EBepecm go mo ¢$uHaHcupaHe u eguH mepopucmuueH akm
6e3uucAeHU MyMUU Ha geua, NOCAegHU Hemu [O>kHa Mimaaus. Ho Hau-2oasma u3BecmHocm OMAOXUAU MO3u MOMEHM € ueAu 13 20guHu.
cBugemenu Ha 3n0Bewus pumyan "kana koua'. My goHecoxa ekcneguuuume my B AHgume,
3ampb3Haaume meAua ce omHacsm kbm eno- ocobeHo mesu npe3 Bmopama noaoBuHa Ha B MPAZl KUAKATA, MOA3BAH OT PANHXAPL,
xama Ha uHkume, Beaukama uuBuausauus, 90-me 20guHu. 3a 62308 Aazep, MeCmHUMe YkumeAu U go gHec
nokopuna AHgume npegu nem cmoaemus. Kak "Om 2oguHu usyyaBam BspBaHusma Ha mecm- BapBam gbaboko B cBpvxecmecmBeHume cuau
MOYHO ca 3a2uHanu, cu ocmaBa 3azagka. Ho Hume xopa 3a nAaHuHume, 3awiomo moBa e Ha Capa Capa. Cnopeg msax 6ozoBeme Ha
eguH cmpaHeH 4oBek, egHOBpemMeHHO yueH u kalouom kbMm pasbupaHemo Ha usiaama um koc- nAaHuHama Baagesm Bpememo u u3npawam
aBaHmlopucm e mBbpgo peweH ga pasbyau MOAO2Us, peAuzus u cBemoaaeg", obacHsaBawe >kuBomBopHu gvkgoBe. Hsma cbmHeHue, ue
Mucmepuume Ha gpeBHume AegeHu Mymuu. HaBpememo WMoxaH npeg PBS. MMeHHO uacm ckpomHume censiHU ca HacAeguAau moBa BspBa-
om mMecmHume npegaHus 20 omBegoxa npe3 He om 2opgume cu npeguu. Ho gaau cmpaxoem
77-TOAVLLUHNAT OHEC MOXAH PAMHXAPA 90-me go Bpbx Capa Capa, s2uzaHmcku yzacHan Ha gpeBHume uHku om HagBucHanume kaHa-
€ aHmMpoNOAO2, aANUHUCM U NucameA, hocmo- ByakaH B naaHuHama Amnamo, 8 Hal-loxkHama pu e 6un monkoBa cuneH, ye ga nokepmBam
fAHeH uscAaegoBamen Ha HauuoHanHOomo 2eo- vacm Ha lNepy. Kozamo 3a npbB nbm uskauua cobcmBeHume cu geua, 3a ga a2u yMuAoCmu-
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Bsam? ToBa e Bonpocbm, Yuumo omzoBop mobp-
cu PauHxapg. /I no-gpeBHu naemeHa B lOXHa
Awmepuka ca 6ozomBopeau BeauvecmBeHume
BopxoBe Ha AHgume. Ho egBa Ha uHkume um
XpyMHano ga 2u uskavam u ga npaBsm pumy-
anume cu Ha camume BbpxoBe.

Kozamo ompsagem Ha @paHcucko MMucapo
gonaaBan go Mepy npe3 1532, uHkume 6uAu
Ha Bobpxa Ha mozbwecmBomo cu. iMnepusma
um, obpasyBaHa gBa Beka no-paHo, Beue 06-
xBawana ozpomHa mepumopusi - om Yuau Ha
loe uak go gHewHa Koaymbus Ha ceBep. Te-
pumopusima, kosmo Baageeau CuHoBeme Ha
CnabHUemo, cnokoUHo MmoXkeAa ga ce cpaBHsBa
¢ masu Ha Pumckama umnepus. Cowo kamo
pumasHUme, U uHkume 6uAu yguBUmEAHU UH-
>keHepu. Bbnpeku HepaBHus mepeH me uszpa-
guAau dpaHmacmuuHu 2pagoBe kamo npouymus
Mauy Mukuy u kameHHu nemuwga, kakBumo 8
EBpona Hamano ga ce nosBsm owe mpu Beka.

Ho makap u HanpegHaau B Hskou Hayku, uHku-
me HsMaAu nucmeHocm, maka ye eguHcmBe-
Hume cBegeHus 3a mexHume obuuau gbAkum
Ha xpoHukume Ha ucnaHckume koHkucmagopu.
XpoHuku, koumo MHoz20 pAgko BuAu geno Ha
oueBuguu. B noBeuemo cayuau me uumupanu
paskasu, npegaBaHu om ycma Ha ycma u ouye-
BugHo npeyBeAuueHu.

MMEHHO TAKA 3BYYAT U OMUCAHUATA
Ha 3noBewus pumyan "kana koua", B8 koumo
uHkume npegaBaau cobcmBeHume cu geua 8
»kepmBa Ha naaHuHckume 60208e. Te3u paska-
3u ca ykpaceHu ¢ makuBa 2pomeckHu nogpob-
Hocmu, Ye goA2o Bpeme yueHume ca ce uygeau
gaAu nogobeH pumyaA u3obwio e cowecmBy-
Ban, uAuU e BUA U3MUCAEH om XpucmusiHckume
XpoHucmu. Te3u CbMHeHus npogbakuAu uak
go 1954 2oguHa, koezamo cugypHomo gokasa-
mencmBo 3a cowecmByBaHemo Ha "kana koua"

6uno omkpumo Ha Bpbx Ea Maomo. OHec moBa
gokaszamencmBo ce na3u B cmvkaeH koBuez B
Ncmopuueckus myseu Ha Canmsizo (Yuau). To
npegcmaBasBa 3amMpb3HaAOMO MSAAO HA MAAJO
Momue, >kepmBa Ha >kecmokus pumyan omnpe-
gu nem Beka. Oememo e obaeueHo B xapak-
mepHama Hocusi Ha Brnagemenaume Ha uHkume
u e obkuueHo ¢ Hakumu. Bcuuku me ca omauu-
HO CbXpaHeHU - cpebbpHU U 3AamHU gapoBe,
koumo 3aegHo ¢ kuBoma Ha MomMuemo mps6-
Bano ga ymunocmuBsam moegbuwume 60208e Ha
nAaHUHama.

Ho cmpa3ssBawume paskasu 3a kopBaBu uepe-
MOHUU Hukak He cbomBemcmBam Ha cnokou-
Homo u3pakeHue Ha Mymusma. >XepmBama
He e Buna ybuma, HUMO HacuAeHa no HakakvB
HauuH. [lememo npocmo e ympsno B CoHs cu.
"ToBa, koemo ca BvpweAu uHkume, MHO20 ce
pa3auvyaBa om uoBewkume >kepmBonpuHowe-
Hus B gpyzume yacmu Ha cBema - obscHsBa P




» PauHxapg. - Mpegu Bcuuko mo He e Buao Ha-
cuacmBeHo, kakmo npu aumekume Hanpumep,
u menama Ha >kepmBume He ca buau usskga-
Hu. HanpomuB - npu uHkume Bcuuko e cmaBa-
A0 gobpoBoAHO, cbc cbgelicmBuemo Ha pogu-
meAume, koumo camu nogzomBsau geuama
cu. Buno e uecm ga 6vgew usbpaH. XXepmBu-
me mpsabBano ga 6bgam cbBopweHu, 3awomo
cAeg cMbpmma cu me 6uau oboxkecmBsBaHu.
Mukume usbupanu geua, 3awomo me HiMaAu
2pexoBeme Ha Bb3pacmHume, GuAu yucmu -
ugeanHUme npameHuuu, koumo ga omHecam
monba Ha 6ozoBeme".

CMOPE[, OCKbAHWUTE CBEOEHUNA N3BPA-
HULUWUTE 6uau cvbupaHu B8 cmoauuama Kycko,
omkbgemo ce omnpaBsau kbm BopxoBeme, Ccob-
npoBogeHu om 20AeMU pumyaAHU npouecuu, ¢
necHu u HenpekbCHamu uepemoHuu. Kpakama
Ha mymusma om Ea lMaomo gokasBam moBa -
me ca nogymu u OxAy3eHU kamo cAeg goAbz
npexog. OcBeH moBa npbcmume Ha MOMYemo
Hocsim cAegu om npeMpb3BaHe - cugypeH 3Hak,
ye mo e buno >kuBo, kozamo e gocmuzHano
Bovpxa.

Cnaeg yguBumeaHomo omkpumue Ha Ea lno-
MO CmMOMUUU apxeoAo3u ca ce onumBaau ga
omkpusim HoBu cBugemeacmBa 3a MpauHus
pumyaa. B noBeuemo cAayuau HeycnewHo - om
egHa cmpaHa, 3awomo BopxoBeme Ha AHQu-
me He ca nogxogawo mMsacmo 3a paskonku, a
om gpyaa - 3awomo Bbnpeku mpygHocmume
BonpocHume BbpxoBe omgaBHa ca npemvp-
wyBaHu om umaHspume. Camusm PauHxapg
HeegHokpamHo ce e HambkBan Ha cAegu om
getHocmma um, BkalouumenHo BapBapcko
B3puBsBaHe Ha 3ampb3Hanama 3ems C guHa-
mMum, koemo yHuwoxkaBa 6e3ueHHuU 3a apxeo-
Ao3ume cbkpoBuwa. ViIMeHHO Nno MoO3u HauuH
MoxaH e omkpuA nbpBama cu Mymust npes 1995
8 nogHokuemo Ha Bpbx AMnamo - u3xBvpae-
Ha Ha noumu gBecma mempa om 2pobHuuama
cu. 3ampb3HaAOmo MoMuueHue, koemo eku-
nbm My Hapuua XyaHuma, gHec e u3noXkeHo B
My3es BbB BawuHzmoH u npuBauua pekopgeH
6pou nocemumenu. CnokoUHomo uspakeHue
Ha gememo, koemo moakoBa yguBasBa noce-
mumenume, B gedcmBumenHocm kpue y)kacHa
maulHa, kosmo 6e pasbyreHa c HakoAko peHm-
2eHoBu cHumku. Ha msx sicHO Auvu yepenHama
¢dpakmypa, npegusBukaHa om ygap ¢ mexkok
npegmem. 3a pa3auka om mMomuemo om Ea
Maomo XyaHuma cbBceM He e 3a2uHana MUpHo.

JOKASBATEACTBA 3A HACUACTBEHA
CMPDBPT 6sxa omkpumu u y gpyaa Mymus, Ha-
MepeHa npe3 1985 Ha AkoHkazya, Hau-Bucokus
Bpbx B 3anagHomo noAykoaBo. Momuemo, us-
6paHo 3a xkepmBa Ha "kana koua", oueBugHo e
BUAO ynAaweHo, 2ageno My ce e, a npeBpba-
kume okono maaomo my ca BuAu cmezHamu ¢
makaBa cuaa, ye ca cuynuau Hakoako pebpa.

3a ga 0bacHU npomuBopeuuBume dakmu, PauH-
xapg opzaHusupa HoBa ekcneguuus. Owe B
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Voxan PadHxapg ¢ egHa om 6e3ueHHUme My
Haxogku. CHumka om AuuHus My apxuB

Johan Reinhard with one of his-briceless finds.
Photo from his personal archive

noaume Ha Capa Capa ekunbm my ce HambkBa
Ha cBugemencmBa 3a gpeBHume kyamoBe kbm
nAaHuHama. Ha 2 km nog Bvpxa apxeono3ume
omkpuBam B egHa newepa memanHu apmeda-
kmu u kecuema kepamuka, yBeHuaHu ¢ mpu yo-
Bewku uepena. Ho me3u ocmaxku HaAMam HUWo
0bwo c "kana koua". Te Hau-BeposmHo npuHag-
nekam Ha kyamypama Bapu, HacensBana Mepy
noumu nonoBuH Xuasgonemue npegu uHkume.
Lleama Ha ekcneguuusma cu ocmaBa Ha Bopxa.

N3KAYBAHETO E CAOXKHO AOPU 3A AA-
MUHUCTWN, a 3a yyeHume e MbuumenHo. Ho
Hau-me>kkama yacm om 3agayama um ca ca-
Mume paskonku - Ha BpyaeHus om BempoBeme
Bpobx, nog gBymempoBus cHsz u B goaboko 3am-
pb3Hanama 3ems, kosmo e npugobuna mBop-
gocmma Ha 2paHum. EguHcmBeHusm HauuH
ga ce usmbkHe Hewo om masu cmomaHeHa
npegpovgka e upe3 nonuBaHe ¢ zopewa Boga.
CHeebm 5 ocueypsBa B usobuaue, HO nbk 3a-
nacume om 2opuBo Ha ekcneguuusma Hama-
ABam ¢ mpeBoxkHa BbpauHa. MpomMomeBuuHU
6ypu Ha gBa nbmu npekvcBam pabomama u
cneg geBem gHu paskonkume He ca cmugHaAu
go Hukvge, a npunacume ca Ha npuBbpwBaHe.
PauHxapg Beue obmucns ga ce omkaxke, ko-

2amo eguH om pabomHuuume, Yoambp [duac,
mpuympanHo Bguza cpebvpHa ¢ueypka Ha
AaMa - cbwama kamo oHa3u, HamepeHa npu
mymusima om EA TNaomo. U geucmBumenHo
manko no-Hagoay B uskona omkpuBam Bkoua-
HEHO MSAAO - Ha MOMUYeHUE, ako ce cbgu no yk-
paweHusma. Haxogkama, HapeueHa Capuma, e
mpaHcnopmupaHa go yHuBepcumema B Apeku-
na, kegemo ekunbm Ha gokmop Xoce YaBec ce
3aemMa ga s uscaegBa. Bmecmo ga nomozHe 3a
paskpuBaHemo Ha 3azagkama obaue, Mymusma
nopaxkga HoBu BbnpocumenHu. 3a pa3auka om
Bcuuku npeguwHu Haxogku ms He e gemcka -
upes uscnegBaHe Ha 3vbume YaBec cmuza go
u3Boga, ye MmoMuuemo e buno 15-20guwHoO npu
»kepmBonpuHoweHuemo. 1 mo no nogobue Ha
XyaHuma e ybumo ¢ mexkbk ygap no 2aaBama.
OcBeH moBa Capuma e obaeueHa B obukHoO-
BeHu, exkegHeBHu gpexu, a He BvB Bragemen-
ckama Hocus, xapakmepHa 3a ocmaHaAume
MyMuu. 3Haem CbC Cu2ypHOCM Camo egHO: Ye u
ms e >kepmBa Ha "kana koua", npusHaBa PauH-
xapg. Bcuuko ocmaHano e nbAHa Mucmepus,
Bonpocume cmaBam Bce noBeue. Ho yueHume
noHe Beue 3Hasm kvge ga movpcsm omzoBopu-
me - Ha BbpxoBeme, koumo Hakoza uHkume ca
602omBopenu.
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The Andean mountaintops hide secrets that are more impenetrable than

ising high above the South Ameri-

can continent, the beautiful

peaks of the Andes seem com-

pletely untouched by small hu-
man struggles and aspirations. But these
carved, covered with snow giants actually
hide a terrifying secret: countless mummies
of children, last silent witnesses of the sin-
ister capacocha ceremony. The frozen bod-
ies are referred to the Inca age, the great
civilization, that conquered the Andes five
centuries ago. How exactly did they die, re-
mains a mystery. However, a strange man,
both scientist and adventurer has firmly de-
cided to reveal the mysteries of the ancient
ice mummies.

TODAY, THE 77 YEARS OLD JOHAN RE-
INHARD is an anthropologist, a climber and

the ones of ancient Egypt
By KALIN NIKOLOV / Photography SHUTTERSTOCK

a writer, a full-time researcher for the Na-
tional Geographic Society USA, honored
professor of several universities and one of
only a handful of scientists who has been
twice named Time magazine’s discovery
of the year. His researches has taken him
everywhere — from Austria to the Maldives
and from Everest to Southern Italy. But his
expeditions to the Andes, especially those
in the second half of the 90s, brought him
the biggest fame.

“For years I've done research on local peo-
ple's beliefs about the mountains, because
it's like a key to understanding a lot of parts
of Andean cosmology, religion”, once ex-
plained Johan for PBS. Exactly some of
these local beliefs took him in the 90s to
the top of Sara Sara, a giant extinct vol-
cano in Ampato mountain in southern Peru.

When he first climbed the mountain in
1983, Reinhard found the ruins of ancient
walls on the summit. The lack of equipment
and provisions forced him to immediately
go back down, but he was determined to
go back and excavate the site. However,
violent weather, financial struggles and ter-
rorism prevented his return for more than
13 years.

IN QUILCATA, THE TOWN, USED AS A
BASE CAMP BY REINHARD, the local vil-
lagers still believe that Sara Sara has su-
pernatural powers. According to them, the
mountain Gods govern the weather, com-
manding the course of the clouds and bring-
ing life-giving rain. There is no doubt that
they inherited this belief by their proud an-
cestors. But was the Incas' fear of these »

September 2021
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) deities so great, so that they would sac-
rifice their children to appease them? This is
the question whose answer Reinhard is look-
ing for. Other more ancient tribes in South
America worshiped the majestic peaks of the
Andes. But only the Inca people decided to
climb them and conduct their rituals on the
peaks themselves.

When Francisco Pizarro’s detachment sailed
to Peru in 1532, the Incas were at the height
of their power. Their Empire, formed two
centuries earlier, had already been stretch-
ing on an enormous territory - from Chile in
the South to what is known today as Colum-
bia in the North. This territory, ruled by the
Sons of the Sun, rivaled the size of the Ro-
man Empire. Like the Romans, the Incas were
amazing engineers. Despite the rugged ter-
rain, they built fantastic cities as the famous
Machu Picchu and stone roads that would not
appear in Europe for another three centuries.
But although advanced in some sciences, the
Inca people were illiterate, so the only infor-
mation we have for their customs we owe to
the chronicles of the Spanish conquistadors.
Chronicles, that were very rarely the work of
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eyewitnesses. In most cases, they quoted
word-of-mouth stories and were obviously ex-
aggerated.

ALSO THE EXACT WAY SOUND THE DE-
SCRIPTIONS of the sinister ritual capacocha
in which Inca people sacrificed their own
children to the mountain Gods. These stories
are adorned with such a grotesque details
that the scientists wondered for a long time
whether such a ritual actually existed or it was
invented by the Christian chroniclers. These
suspicions lasted until 1954 when the certain
evidence about the capacocha existence was
discovered on the El Plomo peak. Nowadays
this evidence is kept in a glass coffin in the
National museum of history, Santiago (Chile).
It represents a frozen body of a young boy,
victim of the cruel ritual that took place five
centuries ago. The child is dressed with a
typical garb for the Inca rulers and is adorned
with jewelry. They are all well preserved —
silver and gold gifts, which together with the
boy’s life are supposed to appease the mighty
Gods of the mountain.

But the chilling stories for blood ceremonies

do not match the peaceful expression of the
mummy. The victim was neither murdered nor
assaulted in any way. The child simply died in
his sleep. “What the Incas did is very different
from a lot of societies with human sacrifices
- Reinhardt explains. - It wasn’t forcibly, for
example, like the Aztecs did it, also the bod-
ies of some of the victims weren’t eaten. They
were quite the contrary, it was voluntary with
the help of the parents who prepared the chil-
dren themselves. And it was an honor to have
your child be selected. The children chosen
for sacrifice were said to be perfect, because
in death, they would be deified. Incas had
chosen children, because children were con-
sidered to be pure and still hadn't gotten the
sins of the adults so that they viewed it as one
of the best emissaries to the deities.

ACCORDING TO THE SCARCE INFORMA-
TION, THE CHOSEN ONES were brought to
Cuzco, their capital, and they were paraded
or marched to these mountaintops in a very
formal ritual procession with songs and cer-
emonies involved all the way. The El Plomo
mummy’s feet show signs of having walked a




long way. One foot is callused, and both feet
are swollen. Also his fingers are frost-bitten -
this is very significant sign that means he was
alive when he reached his destination.

After the incredible discovery of El Plomo,
hundreds archaeologists have tried to find
new evidences on the grim ritual. In most
cases — unsuccessful. On one hand, because
the Andean peaks are not suitable place for
excavations and on the other hand, because
despite the difficulties the peaks have been
searched by treasure hunters long time ago.
Reinhard himself has repeatedly encoun-
tered traces of their activities, including a
barbaric explosion of frozen earth with dyna-
mite, which destroys treasures invaluable to
archaeologists. This is how Johan found his
first mummy in 1995 at the foot of the Mount
Ampato — thrown to at least two hundred me-
ters from its tomb. The frozen girl, which his
crew names Juanita, today is on display in
the Washington museum and attracts a re-
cord number of visitors. The peaceful expres-
sion of the child which amazes the visitors so
much, actually hides a terrifying secret, which
was revealed by several X-ray photos. They

clearly show a skull fracture, caused by a hit
with a heavy object. Unlike the boy, Juanita
did not die peacefully at all.

EVIDENCE OF A VIOLENT DEATH were also
found on another mummy, found in 1985 on
Aconcagua, the highest peak in the Western
Hemisphere. The boy, chosen for a sacrifice
of capacocha, was obviously scared, nau-
seous and the bandages around his body
were so tight that they broke several ribs.

To explain the contradictory facts, Reinhard
organized new expedition. At the foot of Sara
Sara his crew came across evidence of an-
cient cults of the mountains. Two kilometers
beneath the peak in a cave, the archaeolo-
gists found metal artifacts and pieces of pot-
tery, crowned with three human skulls. But
these remains have nothing to do with ca-
pacocha. They most likely belong to the Vari
culture, which inhabited Peru almost half a
millennium before the Incas. The purpose of
the expedition remains at the top.

CLIMBING IS DIFFICULT FOR CLIMBERS,
and for scientists it is painful. But the most
difficult part of their task are the excavations
themselves - on the windswept peak, under
the two-meter snow and in the deep frozen
ground, which has acquired the hardness of
granite. The only way to get something out
of this steel embrace is by pouring hot wa-
ter. Snow provides it in abundance, but the
expedition's fuel reserves are declining at
an alarming rate. Thunderstorms interrupted
the work twice and after nine days the exca-
vations did not get anywhere, and the sup-
plies are running out. Reinhard was already
considering giving up when one of the work-
ers, Walter Diaz, triumphantly picked up a
silver llama figurine, the same one found in
the El Plomo mummy. And in fact, a little fur-
ther down in the trench, they found a numb
body - of a girl, judging by the ornaments.
The trove, called Sarita, was transported to
the University of Arequipa, where Dr. Jose
Chavez's team set out to study it. Instead
of helping solve the mystery, however, the
mummy raised new questions. Unlike all pre-
vious findings, she is not a child - by examin-
ing the teeth Chavez came to the conclusion
that the girl was 15 years old at the time
of the sacrifice. And like Juanita, she was
killed by a severe blow on the head. In addi-
tion, Sarita was dressed in ordinary, casual
clothes, not in the royal costume typical of
other mummies. We know for sure only one
thing: that she is also a victim of "cappaco-
cha", Reinhard admits. Everything else is a
complete mystery, the questions are becom-
ing more and more. But at least scientists
already know where to look for answers - on
the peaks that the Incas once worshiped. l
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THE CARS OF TOMORROW!

CAeg moyHo gBe 20guHu NpekbcBaHe 2oAemume aBMOMOBUAHU U3AOKEHUA
ce 3aBbpHaxa npe3 cenmemBpu ¢ npoBegeromo B MioHxeH IAA. Makap

U 8 omcvcmBuemo Ha gocma 6paHoBe, U ¢ HOB, pa3uyneH Gopmam,
aBmocanoHbm gokasa, 4e dopymume om makvB mun Bce nak umam
6vgeute. Bulgaria ON AIR nogbpa Hakou om Hat-AlobonumHume HoBocmu,
nokasaHu Ha IAA 2021.

After exactly two years of interruption, the big car shows returned in
September with the IAA in Munich. Although in the absence of many brands,
and with a new, more agile format, the show proved that forums of this type
still have a future. Bulgaria ON AIR has selected some of the most interesting
news shown at the IAA 2021.

CHumku: IAA, KOAEAA
Photography IAA, KOLELA
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peuukAaupyemusi aBmomobuA. Ha cHumkama gon
e nbpBusim enekmpuuecku mogeA Ha komnaHusma
paspabomeH 3a oaumnuagama 8 MloHxeH npe3 1972

is working on the theme of a fully recyclable car.
Pictured below is the company:s first electric mod
developed for the 1972 Munich Olympics.
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Continental noka3Ba aBmomobuaHama 2yma Ha 6bgeuiemo
Continental showing the tire of the future
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Mercedes Vision AVTR
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Volkswagen ID.Life Concept
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Kumauckomo HawecmBue 8 EBpona Beue e pakm. Tyk ca gBa mogena Ha Ora,
HoBama enekmpuuecka mapka Ha 2uzaHma Great Wall

The Chinese invasion of Europe is already a fact. Here are two models of Ora,
the new electric brand from the giant Great Wall
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Microlino u PK City Transformer: g8a [

koHkypeHmu onuma ga ce cv3gage maakusm [
epagcku enekmpomobuna Ha Bbgewemo | &
Microlino and PK City Transformer: two |
competitors try to create the small city electric ||
car of the future |

Bosch npegcmaBs HoBa nanamdopma 3a
enekmpuyecko 3agBukBaHe
Bosch introduces a new electric drive platform




Mokpal konume om ympe, canoHbm 8 MloHxeH
omgenas BHumaHue u Ha koaume om Buepa. B
3anama Ha Motorwelt ca usnoxkeHu kaacuku

om 6AU3KOMO U gaAeYHOMO MUHAAO: Hanpumep
cmauBawusm Mercedes 540 K Cabriolet om 30-me
20guHu, MHo20 pegkusm koHuenmyaneH Mercedes
C111, Lamborghini Jalpa om 80-me u Opel
Olympia Rekord, yusmo npuauka ¢ MockBuy 408 e
yguBumenaHa, HO He u HeouakBaHa

In addition to tomorrow's cars, the Munich
showroom also pays attention to the cars of
yesterday. Classics from the near and distant past
were on display in the Motorwelt hall: for example,
the stunning Mercedes 540 K Cabriolet from the
1930s, the very rare concept Mercedes C111,

the Lamborghini Jalpa from the 1980s and the
Opel Olympia Rekord, whose resemblance to the
Moskvich 408 is striking, but not surprising
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Q4 e-tron He e HUMO nyPBU No poga cu, HUMO peBoAloUUOHEH.
TouHo moBa e npegumcmBamo My

MUkC
eAekmp0M06u1\ ‘Ha Audi®. Ako mesu
gymu Bu 3Byuam nosHamo, mo e, 3a-
Wwomo cMe 2u udnoasBaau u npegd..

KA3AXME O 3A MbPBOTO AUDI E-TRON
npegu gBe 2oguHu - camo Ye mo; konkomo u
npusmHo u kompopmHo ga e, cu ocmaBa no-
cmpoeHo Bopxy naamdopma 3a gBuzameau
c BompewHo 20peHe, cobwama kamo npu Q7
uAu Volkswagen Touareg.

Caeg moBa 20 kazaxvie 3a cmauBawomo e-
tron GT, koemo Beue bewe nAaHUpaHO 3a
enekmpuuecko 3agBukBaHe om camomo Ha-
yano. Camo ye mo He bewe mouHo Audi, a
no-ckopo Porsche Taycan ¢ no-uHmepeceH
gusauH.

Taka ue emo Bu 20 HoBomo Q4 e-tron: nbpBu-

THE INFLIGHT MAGAZINE

Ba ga 3anasum zprkomo nprunm uchHcku_.
enekmpomobun“ 3a Hakol cregBaui onum. -

KATO KA3BAME TOBA, HE C1 MUCAETE, ue
Q4 e npocmo ID cbc cmeHeHa embAaema U ueHa.
WnxkeHepHama ocHoBa e cbuama - Ho kauecm-
Bomo Ha u3nbAHeHUEMo, Ha gusalHa u 0cobeHo
Ha uHmepuopa e Ha cbBcem gpyz0 HuBo.

Mvemo Q4 acHo noka3Ba kvge ce HamecmBa
masu kona B zamama Ha 2epmaHuume. Ts e
ueAau 10 caHmumempa no-gbA2a om Q3, u ¢
okono 4 no-kbca om Q5, Ho no-npocmopHa
omBbmpe 3apagu no-kocus kanak. Macmomo »
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> omsag e cbwomo, a 6azakHukem nobupa
520 aumpa.

Q4 ce npegnaza 8 uemupu BapuaHma. baso-
Bama kona uma enekmpomomop cvc 170 koHs,
3agHo npegaBaHe u bamepus ¢ 55 kunoBama
obw kanauumem. Ha Bbpxa B8 2zamama ca gBe-
me quattro Bepcuu, coomBemHo ¢ 265 u 299
koHs, ¢ no gBa enekmpomomopa, 3agBuxkBa-
He Ha uemupume koaena u 82-kunoBamuaco-
Ba bamepus, om koumo usnoA3Baemu ca 76
kBmu.

HUE TECTBAME ME>XOWHHUA BAPWUAHT,
koumo cvwo uma bamepus cvc 76 kunoBam-
yaca, gocmambyHu cnopeg mecmoBeme
WLTP 3a 520 kunomempa o6xBam. Camo ue
WLTP, ecmecmBeHo, He e ucmuHckusm >u-
Bom. CnomeHamume 520 km moxeme ga no-
cmuzHeme, ako memnepamypama e ugeanHa,
ako kapame camo B 2paga, u ako cme uuBu-
Au30BaH, oBAaagsH, BbanumaH wodbop, koumo
cnas3Ba Bcuuku ozpaHuueHus. Koemo e cmua,
HecbMHeHOo cbwecmByBaw, u 8 Bbazapus. Ho
Hukoza goceea He cme 20 Bukgaau.

To3u meXkguHeH BapuaHm, o3HauaBaH kamo
Q4 e-tron 40, uma BcbwHOCcM Hau-2oAeMust
obxBam B8 2amama. Konko e obaue mo3u 06-
xBam B ucmuHckus >kuBom?

MNMpegu Bcuuko Heka Bu npunomHum, uye npo-
uzBogumeaume  npenopbuBam  Bamepus-

ma ga ce 3apexga camo go 80%, 3a ga ce
ygbaku >kuBombvm u. Hue B3exme Hawemo
Q4 umeHHo ¢ 80 npoueHma 3apsg, gocma-
mbueH cnopeg komnlombpa 3a 312 kunome-
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mpa. Mpegu Hac Hskou Gewe kapan gocma
loHawku, 3a ga nocmuezHe Hag 20 kuaoBam-
vaca pasxog 3a 100 km. Hue 20 cmvkHaxme
go 18 B mecmoB pexkum, a Hakpas, Ha Bpo-
waHe - gaxke go 15 kunoBamuaca Ha cmo.

B KPAIHA CMETKA U3MWUHAXME 244 KW-
AOMETPA ¢ nocmosiHHO gelcmBaw, kauma-
muk, u Ha ¢duHana HU ocmaBawe eHepaus 3a
owe 111. Toecm ma3su kona moxke cnokolHo
ga Bu 2apaHmupa 350 kuaomempa npu 3a-
pegeHa go 80% Gamepus. I me ca HanbAHO
gocmambuHu, 3awomo ocBeH Bcuuko ocma-
Hano Q4 uma u crokHa cucmema 3a oxAaXk-
gaHe Ha bamepusima, kombuHupaHa BogHa u
macaeHa. ToBa no3BonaBa bamepusma ga ce
moBapu noBeue u ga ce 3aperkga npu Bucoku
ckopocmu, 6e3 moBa ga cvkpawaBa ocobe-
Ho >kuBoma U. Mpu 6vp3o 3apexkgaHe go 125
kunoBama - kakBumo cmaHuuu Beue uma B
Boazapus - 10 muHymu Bu gaBam Hag 125 ku-
Aomempa 06xBam. [lobaBeme 2u kom 350-me,
u masu koaa ususano npemaxBa Hau-20AIMOMO
npumecHeHue Ha bbAz2apckus wodbop: ,Mo2a
AU ga omuga C Hes go mopemo?“. Moxe - ¢
ueHama Ha egHa kade naysa.

3acayea 3a gobpus 06xBam uma u aepoguHa-
Mmukama - Q4 uma koeduuueHm Ha Bob3gyw-
Ho cvnpomuBaeHue 0.28 3a cmaHgapmHama
Bepcus u 0.26 3a BapuaHma Sportback. 3acay-
2a uma u Huckomo mezno. 2050 kunozpama
MoXke u ga He Bu 3Byuu mBopge guemuuHo, HO
BcowHocm B cBema Ha enekmpomobuaume e
3aBugHo manko. Mo-crabo obopygBaHusm ID.4

BcobwHocm mexku ¢ 80 kunozpama noBeue.

OPYFATA OCE3AEMA PA3AUKA MEX-
Y TOBA AUDI u 6pamoBuegume no koH-
uepH e B ynpaBaeHuemo: myk BoaaHbm e
HecpaBHumo no-gupekmeH u cmeegHam. ba-
mepusma B noga cmvkBa MHo20 ueHmovpa
Ha meXkecmma u koaama cmou ycnokos-
Bawo cmabunHo B 3aBoume. He e cmaul-
Bawo guHamuuHa, HO He moBa e u ueama.
BeposmHo we Bu wokupa, ye masu gocma
ckona koaa e ¢ bapabaHHu cnupauku omaag,
mouHo kamo HoBama Dacia Sandero. Ho myk
moBa He e 3a ukoHomMus, a 3awomo npu eAek-
mpomobuaa cnupaukume ce usnoa3Bam no-
psagko, ocobeHo 3agHume. Koemo 6u goBeno
go npexkgeBpemeHHO pwvkgsacBaHe Ha gucko-
Beme.

CumnamuuHa, HO U Ha MomeHmu BaygsBawa
yepma Ha ma3au kona e koako e ygobHa. He
kamo komdpopm Ha BozeHe, makap ye u mo
e dakm, a ygobHa Hau-Beue 3awomo Bvpwu
noBeuemo Hewa Bmecmo Bac. Komnlombpom
MoXke ga koHmpoaupa ckopocmma u pekyne-
pauusma, kamo cAaegu He camo nbmsi, koaume
u 3Hauume, Ho u GPS kapmama, maka ue Bu-
Hazu 3Hae kakBo ugBa npeg Bac: kpbcmoBu-
we, HaBAusaHe B HaceAeHO MACMO UAU ona-
ceH yuyacmbk. N1 moXke ga Hamanu HaBpewme
ckopocmma.

OAXKE HAN-BA30BOTO Q4 MMA BCUYKU
MOgepHU cucmeMu 3a cugypHocm, Bkalouu-
meAHO KOHMPOA Ha gucmaHuusima npu napku-
paHe, noggbp>kaHe Ha AeHmama, 3acuvyaHe Ha
newexoguu u Beaocunegucmu. Mma u kpyus
koHmpoa, koumo cnopeg 6powypama pabomu
go 200 km/u - onmumucmuyHo, 3awomo mak-
cumanHama ckopocm BcbwHocm e 160 km/u.
Kamo cmaHa gyma 3a 6a3oBomo HuBo, Heka
cnomeHeM u ueHume: om 87 000 AeBa 3a Q4
¢ no-mankama 6amepus, npe3 noumu 99 000
AeBa 3a Bepcusa 40 kamo Hawama mecmoBa,
go okono 111 000 3a Hau-mowHus BapuaHm
quattro. 3a me3u napu noayvyaBame guau-
maAnHU npubopu, omonAeHue Ha npegHume
ceganku, mepmosawumHu cmvkaa, kauma-
muk, koumo moXe ga ce npogpamupa om
cmapmdoHa, u 6-kaHaneH ycunBamen 3a ay-
guocucmemama.

Mocae ugBa peg Ha nnameHume ekcmpu: 1600
AeBa 3a uBsam memanuk, noumu 3000 3a naHo-
pameH nokpuB, 4100 3a HaBuzauusma, kosmo
e HaucmuHa BneuyamasBawa ¢ mpuu3mepHu-
me cu npoekuuu. MNMpusmHa ekcmpa e u xegon-
gucnaesm ¢ gobaBeHa peanHocm. Kamepama
3a 3agHo BwkgaHe cmpyBa 900 AeBa, a ma-
mpuyHume LED ¢apoBe - 2500. Ho nvk npu
msx moXkeme camu ga npozpamupame kak ga
uzznexkgam gHeBHume cBemauHu. E, u 8 moBa
omHoweHue Q4 He e «nbpBusm aBmomobun
Ha Audi“, 3awomo cbwama onuus umame u B
Q5. Ho masu paboma ¢ nbpBeHcmBomo 6e3-
gpyzo e gocma HagueHeHa. ll
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The Q4 e-tron is neither the first Audi's EV nor it is revolutionary. And this is

eet Audi's first real electric car."
If these words sound familiar to
you, it's because we've used them
before.

WE SAID IT ABOUT THE FIRST AUDI E-TRON
two years ago - but it, as pleasant and comfort-
able as it is, remains built on a platform for
internal combustion engines, the same as the
Q7 or Volkswagen Touareg.

Then we said it about the stunning e-tron GT,
which was already planned for electric propul-
sion from the beginning. But it wasn't exactly
an Audi, but rather a Porsche Taycan with a
more interesting design.

So here's the new Q4 e-tron: Audi's first real,
100% electric car. Which, however, shares its
platform and drivetrain with the Volkswagen

exactly its main advantage

By KONSTANTIN TOMOV / Photography AUDI, KOLELA

ID.4 and Skoda Eniaqg, and is even produced in
the same factory in Zwickau as they are. Obvi-
ously we will have to keep the loud "first real
electric car" for some next attempt.

SAYING THIS, DON'T THINK Q4 is just an ID.4
with a changed badge and price. The engineer-
ing basis is the same - but the quality of execu-
tion, design and especially the interior is on a
completely different level.

The name Q4 clearly indicates where this car
fits in the range of Germans. It is 10 centim-
eters longer than Q3, and about 4 cm shorter
than Q5, but more spacious inside because of
the shorter lid. The rear seat is the same and
the trunk holds 520 liters.

Q4 is available in four variants. The base car
has an electric motor with 170 horsepower,

rear-wheel drive and a battery with a total ca-
pacity of 55 kilowatts. At the top of the range
are the two quattro versions, with 265 and 299
horsepower, respectively, with two electric mo-
tors, four-wheel drive and 82-kilowatt-hour bat-
tery, of which 76 kWh are usable.

WE ARE TESTING THE INTERMEDIATE VER-
SION, which also has a battery with 76 kilowatt
hours, sufficient according to WLTP tests for
520 km range. But WLTP, of course, is not real
life. You can achieve the mentioned 520 km
if the temperature is ideal, if you drive only in
the city, and if you are a civilized, controlled,
educated driver who respects all restrictions.
Which is a style that undoubtedly exists in Bul-
garia. But we've never encountered it.

This intermediate variant, referred to as the Q4 »




» e-tron 40, actually has the largest range of
all. But what is this range in real life?

First of all, let us remind you that the manufac-
turers recommend that the battery be charged
only up to 80% to extend its life. We took our
Q4 with 80 percent charge, enough according
to the computer for 312 kilometers. Before us,
someone had driven a lot of heroism to achieve
over 20 kilowatt hours of consumption for 100
km. We lowered it to 18 in test mode, and fi-
nally, on the way back - even to 15 kilowatt
hours per 100 km.

WE DROVE IT 244 KILOMETERS with the AC
permanently on, and in the end we had energy
for another 111 km. That is, this car can eas-
ily guarantee you 350 kilometers with a battery
charged to 80%. And they are quite sufficient,
because among other things Q4 has a com-
plex battery cooling system, combined water
and oil. This allows the battery to be loaded
more and charged at high speeds, without par-
ticularly shortening its life. With a fast charge
of up to 125 kilowatts - as there are already
such stations in Bulgaria - 10 minutes give you
over 125 kilometers range. Add them to the
forementioned 350 km, and this car completely
removes the biggest concern of the Bulgarian
driver: "Can | go to the seaside with it?". Yes,
you do - for the price of a coffee break.

The aerodynamics is also responsible for the
good range - Q4 has a drag coefficient of
0.28 for the standard version and 0.26 for the
Sportback variant. The low weight also has its
merits. 2050 kg may not sound too dietary, but
in fact in the world of electric cars is enviably
small number. The less equipped ID.4 actually
weighs 80 kilograms more.

THE OTHER SIGNIFICANT DIFFERENCE be-
tween the Audi and the concern's cousins is in
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Audi Q4 40 e-tron
204

k. c. makcumaaHa mowHoCmM
hp max power

310

Hm makcumaneH Bopmsiw, MOMeEHM
Nm maximum torque

160

km/u makcumanHa ckopocm
kph top speed

8.5

cekyHgu yckopeHue 0-100 km/u
seconds 0-100 km/h

the driving feel: here the steering wheel is in-
comparably more direct and tight. The battery
in the floor lowers the center of gravity a lot
and the car stays soothingly stable in corners.
It's not surprisingly dynamic, but that's not the
goal.

It will probably shock you that this rather ex-
pensive car has drum brakes at the rear, just
like the new Dacia Sandero. Here, though, this
is not to save money but because in electric
cars the brakes are used less often, especially
the rear ones. Which would lead to premature
rusting of the discs.

Cute - but also infuriating at times - feature of
this car is how comfortable it is. Not as driving
comfort, although it is a fact, but comfortable
mostly because it does all things for you. The
computer can control speed and recuperation
by tracking not only the road, cars and signs,
but also the GPS map, so it always knows
what's coming in front of you: an intersection,
entering a settlement or a dangerous area. And
it can slow down in time.

EVEN THE MOST BASIC Q4 HAS ALL modern
security systems, including parking distance
control, lane keeping, pedestrian and cyclist
detection. There is also cruise control, which
according to the brochure works up to 200 kph
- quite optimistic, because the top speed is ac-
tually 160 kph.

Speaking of the base level, let's mention the
prices: from BGN 87,000 for the Q4 with the
smaller battery, through almost BGN 99,000
for the 40 version like ours, to around BGN
111,000 for the most powerful quattro vari-
ant. For this money you get digital instruments,
heated front seats, thermal protection win-
dows, air conditioning that can be programmed
from the smartphone, and a 6-channel ampli-
fier for the audio system.

Then comes the paid extras: BGN 1,600 for the
metallic color, almost BGN 3,000 for the pano-
ramic roof, BGN 4,100 for the navigation, which
is really impressive with its three-dimensional
projections. A nice extra is the head-mounted
display with augmented reality. The rear view
camera costs 900 leva, and the matrix LED
headlights - 2500. But with them you can pro-
gram how the daytime running lights look like.
Well, even in this respect the Q4 is not "Audi's
first car", because you have the same option in
the Q5. But this hole "first ever" stuff is quite
overrated anyway. ll
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AKOH NPECTHH

ITAAERME 1T'O

JATAAKATA POBRBPT MAKCYEA

BVOIrPADUA

NAOEHUVETO // BexkaHeu, 2epol om BolHa-
ma, npeycnsAa kanumaaucm, Ho ¢ AeBuuap-
cku Bv3znegu, MegueH mMagHam, npusmen Ha
Togop KuBkoB, nogo3upaH kamo azeHm Ha
UeAU mpu 20AeMu pa3Hy3HaBaHus, u gopu - 3a
kpamko - cobcmBeHuk Ha Gvazapckus ¢ym-
6oAeH kayb "CaaBus": mpygHo we omkpueme
no-nbcmpa AudHocm om Pobbpm Makcyen 8
usaama ucmopus Ha XX Bek. PogeH B gHewHa
YkpatHa kamo AH Xox, Makcyea 6e eguH om
Hau-BAausmenHume xopa B cBema. XXypHanuc-
mbm [koH MpecmvH ce onumBa ga pasbyau
Mucmepusima Ha HezoBus >kuBom.

UzgamencmBo "Aabupurm"

KAACNKA

OEOOCEEB - MACAAEBA [/ Mpe3a nocaegHu-
me gBe zoguHu Coduickama duaxapmoHus
pasane3u gocma nybaukama cu ¢ nocmosHHU
2acmpoau Ha cBemoBHu 3Be3gu u no Bcuuko
Auyu, ye moBa we npogbAku u npe3 HoBus
ce30H. B Hauanomo my we Bugum uHmpuayBa-
wa kombuHauus mexkgy uszpsaBauwiama 3B8eaga
Ha nuaHomo AnekcaHgpa MacaneBa u camus
Baagumup (egoceeB, gbA2020guWwHUA gupu-
2eHm u pbkoBogumen Ha opkecmuvpa Ha Boa-
wou meamop. B npozpamama ca mBopbu Ha
YaukoBcku u Anekceu LLlop.

3ana bvazapus, 7 okmomBpu

PIERO EPIFANIA // NMuepo EnudpaHus Ocam-
6ena e nepyaHcku nepkycuoHucm, koumo
om gocma 2oguHu Beue >kuBee B Bbazapus.
My3sukama my e AlobonumHo omparkeHue Ha
goce2a go moakoBa pasauuHu kyamypu. B
"Codus AauB Kay6" EnudaHus we npegcma-
Bu HOBus cu anbym "Miles, Los Amigos " Ha
6 okmomBpu. Tpu gHU no-paHo B kayba we
2ocmyBa u npouymusm BouBoguHcku komno-
3umop Bopuc KoBau ¢ New Ritual Quartet.

Sofia Live Club, 6 okmomBpu

BIOGRAPHY

THE FALL // Refugee, war hero, successful
capitalist, but with leftist views, media mogul,
friend of Todor Zhivkov, suspected as an agent
of three major intelligence agencies, and even -
for a short time - owner of the Bulgarian football
club "Slavia": you will hardly find a more colorful
personality than Robert Maxwell throughout the
history of the Twentieth century. Born in today's
Ukraine as Jan Hoch, Maxwell was one of the
most influential people in the world. Journalist
John Preston is trying to unravel the mystery of
his life.

Labyrinth Publishing House
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CLASSICS

FEDOSEYEV - MASSALEVA /] In the last two
years, the Sofia Philharmonic has spoiled its au-
dience with constant tours of world stars and it
seems that this will continue in the new season
as well. At the beginning we will see an intrigu-
ing combination between the rising piano star
Alexandra Massaleva and Vladimir Fedoseyev
himself, the longtime artistic director and con-
ductor of the Bolshoi Theater Orchestra. The
program includes works by Tchaikovsky and
Alexei Shore.

Bulgaria Hall, October 7

CLUB SCENE

PIERO EPIFANIA // Piero Epifania Osambela is
a Peruvian percussionist who has been living in
Bulgaria for many years. His music is a curious
reflection of the different cultures he has en-
countered so far. On October 6th, Epifania will
present his new album "Miles, Los Amigos" in
Sofia Live Club. Three days earlier, the famous
Vojvodina composer Boris Kovac with the New
Ritual Quartet will visit the club.

Sofia Live Club, October 6



KNHO

CMBPTTA MOXE [OA TMNOYAKA // Omaoxe-
Ha nbpBo om HanyckaHemo Ha OpuauHaAHus
pexkucvop AaHu Boua, u nocae om Covid-19,
nopegHama ekpaHusauus 3a CynepwnuoHuUHa
Ibketumc BoHg Hau-nocae we ce nosBu no ek-
paHume mo3u okmomBpu. B omcvcmBuemo
Ha Boun pexkucypama 6e noBepeHa Ha Kapu
QykyHaza, koumo HanpaBu ceHsauus ¢ "Wc-
muHcku gemekmuB", a 8 poaume ocBeH [daHu-
vA Kpelz ca mHoXkecmBo nonyaspHU umeHa:
Kpucmo¢ Baau, Pand QauHc, Aea Ceugy,
Lkedpu Paum, Haomu Xapuc.

Mo kuHama om 1 okmomBpu

LOKYMEHTAAVCTKA

NCTUHCKWAT AHTbHW MAYYN /| Hau-ckaH-
ganHama kHuza Ha 2021: omuacmu 3awomo
omnpaBsa cepuo3Hu 06BuHeHus cpewy oduuu-
anHama AuHus 8 6umkama ¢ Covid-19, u om-
Yacmu 3awomo MHo3uHa 8 omezoBop Habeguxa
aBmopa U 3a onaceH ge3uHpopmamop. Bonpoc-
Husm aBmop e Pobbpm @. KeHegu, naemeHHUK
Ha npesugeHma [koH @. KeHegu, cuH Ha ybu-
mus 2anaBeH npokypop Pobbpm KeHegu u Hawly-
MsA npaBo3awumHuk. TBbpgeHusima Ha KeHegu
CbC cugypHocm mpsbBa ga ce npuemam ¢ gosa
kpumuuHocm - Ho BeposmHOo cbwomo Baxu u
3a oduyuanHama nponazaHga no memama.

UsgamencmBo Skyhorse

(QECTVIBAAA

MNPA3HNK HA OOMALUHUTE CWPEHA |/ Te-
meBeHckomo ceno YepHu Bum e npouymo c
eguHcmBemomo B BbAzapusi cupeHe cobe 3e-
AeHa naeceH. Ceza moBa ouapoBamenHo msc-
mo, »kuBonucHo pa3noAoXKeHO N0 mMeyeHUemMo
Ha egHoumeHHama peka, we 6vge gomakuH
Ha npa3Huk Ha goMawHume cupeHa, ¢ ambu-
uusma ga npuBaeue manku npousBogumenu
om ueAus pezuoH, kakmo u ga Bv3kpecu no-
3abpaBeHu Beue gomawHu peuenmu. Mokpal
malcmopume Ha cupeHe ca nokaHeHu u Bu-
Hapu, nuenapu u npou3Bogumeau Ha caagka
u Mapmanagu.

9 okmomBpu, YepHu Bum

CINEMA

NO TIME TO DIE // Postponed first by the depar-
ture of original director Danny Boyle, and then by
Covid-19, another movie with the superspy James
Bond will finally appear on screens this October.
In Boyle's absence, directing was entrusted to
Cary Fukunaga, who made a sensation with "True
Detective", and in the roles besides Daniel Craig
we'll see many popular names: Christoph Waltz,
Ralph Fiennes, Lea Seydou, Jeffrey Wright, Naomi
Harris.

In theaters from October 1

NON-FICTION

THE REAL ANTHONY FAUCCI // The most scan-
dalous book of 2021: partly because it makes
serious accusations against the official line in the
battle with Covid-19, and partly because many
pointed out its author as a dangerous desinform-
er. The author in question is Robert F. Kennedy,
nephew of President John F. Kennedy, son of the
assassinated Attorney General Robert Kennedy
and a notorious human rights activist. Kennedy's
claims should certainly be taken with a dose of
criticism - but probably the same goes for official
propaganda on the subject.

Skyhorse Publishing House

The Real
Anthony
L

Bill Gates, Big Pharma, and
the Global War on Democracy
and Public Health

Robert F. Kennedy, Jr.

NEW YORK TIMES BESTSELLING AUTHOR

FESTIVALS

HOME CHEESE FEAST /| The Teteven village
of Cherni Vit is famous for the only cheese with
green mold in Bulgaria. Now this charming place,
picturesquely located along the river of the same
name, will host a celebration of homemade chees-
es, with the ambition to attract small producers
from all over the region, as well as to resurrect
already forgotten homemade recipes. Along with
the cheese masters, winemakers, beekeepers and
jam and marmalade producers are also invited.

October 9, Cherni Vit




CHexkaHa HukugopoBa Bogu
emucuume Ha pycku esuk
Snezhana Nikoforg

the program

BCNYKO 3A BbAITAPUA
HA 10 PASANYHU E3NKA

Kak ce npaBu baHuua? KakBu ca Haemume B Codun?
YgobHo AU e ga ce kuBee u3BvH gpaga? Kvge xogam
B nemvk Beuep cmygenmume BbB BapHa? BaHcko uau
BopoBeu, 3a cku? Kbge moXke ga uyeme Opkecmbpa
3a HapogHa my3uka Ha BHP? KakBu ca gaHbuume 8
Boazapus? A mepkume cpewy COVID?

Xuasgu uy>kgeHuu - Buao nocmosHHo >kuBeewu B Boa-
2apus, buno gowau kamo mypucmu - ekegHeBHo cu
3agaBam Hskou om me3u Bvnpocu. Ceza, brazoga-
peHue Ha Bvazapckomo HauuHaAHO paguo, mo2am ga
noAyyam omeoBopume Ha pogHume cu e3uuu. Paguo
Bovazapus nogeomBs uHpopmauuoHHama emucus ,BoA-
2apus gHec“ Ha aHeauucku, Hemcku, pycku u mypcku
e3uk, a om masu eceH cmapmupam u npozpamume
Ha ucnaHcku, ¢peHcku, 2pouku, cpvbcku u anbaHcku
esuk.

sMucus Ha BvA2apckomo HauuoHaAHO paguo € ga Cb3-
gaBa u pasnpocmpaHsBa gocmoBepHu u HaBpemeHHU
HOBuHU om Bvaz2apus,” kaszBa usnbaHaBawusm gabXk-
Hocmma 2eHepaneH gupekmop Ha BHP Muaen MumeB.
MpozpamHusm gupekmop daHuena KbcoBcka gonvaBa:
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HoBama uHdopmauuoHHa emucusi Ha HauUOHaAHOMO paguo e 6e3 aHanoz B EBpona

.bobA2apus uma 3abeaedkumeAHa ucmopus, npekpacHa
npupoga, manaHmauBu u HanpegHuuaBu xopa. BHP
paska3Ba Bceku geH 3a moBa Ha B6vazapcku u geBem
uy>kgu esuka.”

+bbA2apusi gHec” ce pasnpocmpaHsBa u3usno OHAAUH
u 06o6waBa Hau-BaxkHume HoBuHU om u 3a BvAazapus,
caegu COVID-cumyauusima B8 cmpaHama, npegcmaBs
mypucmuuecku gecmuHauuu, 3ano3HaBa ¢ kyamypama
u ucmopusima Ha BvAzapus. Ta e noaesHa u uHmepecHa
kakmo 3a uyxkgeHuume, kuBeewu B8 cmpaHama, maka
u 3a no-kpamkocpouHume u 2ocmu. Bceku uHndbopma-
UuoHeH bAok 3aBvpwBa c MMeceH Ha geHsa“: akmyaneH
unu kaacuuecku bvazapcku mysukaneH xum.

LJdy>kgoeszukoBume npegaBaHus ca egHa om 3anaseHu-
me mapku Ha BHP Beue 85 2oguHu. 3Haem, ye ¢ HoBu-
me yebkacmoBe we npuBaeuem owe nocaegoBameau
om pasAuvyHu cmpaHu. 3acaykaBa cu ga 2u uyemel”,
kasBa znaBHusm pegakmop Ha ,Paguo Bbazapus“ Kpa-
cumup MapmuHoB. Moxkeme ga 20 HanpaBume Ha
www.bnr.bg. l
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Discover Bulgaria in
10 Different Languages

How can you prepare the traditional Bulgarian
banitsa? What are the current rent rates in
Sofia? Is it comfortable to live in the Bulgarian
countryside? Where do young people in Varna
like to hang out at night? Bansko or Borovets
for skiing? Where can you hear the Folk Music
Orchestra of the BNR performing live? And
what about the Radio Symphony Orchestra?
What are the taxes in Bulgaria? And the
measures against Covid-19?

Bulgaria Today, the foreign-language podcast
of Radio Bulgaria, answers all these questions
in English, German, Russian and Turkish.
And, starting this fall, the audio content will
be available also in Spanish, French, Greek,
Serbian and Albanian - and Bulgarian, of
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course.

"The mission of the Bulgarian National Radio is
to create and disseminate reliable and timely
news from and about Bulgaria," said BNR
Acting Director General Milen Mitev. BNR’s
Programme Director Daniela Kasovska adds:
“Bulgaria has a remarkable history, beautiful
nature, talented and forward-thinking people.
The BNR brings daily content about this in
Bulgarian and nine foreign languages."

"Bulgaria Today" is distributed entirely online
and brings listeners an overview of the most
important news stories from and about

Bulgaria, monitors the Covid-19 situation in
the country, examines the political, economic
and social realities in the country, presents

tourist destinations, introduces the culture and
history of Bulgaria. It is useful and interesting
for foreigners living, working and studying
in Bulgaria, as well as for those who have
chosen the country for travel and recreation.
Each podcast ends with a dedicated music
slot, Song of the Day - either a classical or a
modern Bulgarian hit.

“The foreign-language programmes have been
one of the trademarks of Radio Bulgaria for 85
years. We believe that with our new podcast
we will attract more followers from different
countries. It's worth listening to them!", says
Krasimir Martinov, the editor-in-chief of Radio
Bulgaria. You can follow his advice at www.
bnr.bg. H




UV AESMHOEKLIMSA HA BOPAA
HA BbATAPUA EBP - UACTO
U NPOCTO PELLEHME

NMHOBATUBHATA TEXHOAOTI' A »
HONEYWELL UV CABIN SYSTEM II:

" YHULLOXaBa BCUYKM BUPYCU U BakTepmm
OT rMafKMTE NOBBPXHOCTM

B [3apaHTUPa NOHUXABAHETO Ha PMCKa
OT 3apassaBaHe ¢ bonectn Ha 6opaa

® HOMMWHMpaHa e 3a M30bpeTerHE —— —— =« = -
Ha 2020 r. B knacaumsaTa Ha TIME

5bArapus Ebp noner EvoL

Hayuonanen lipecozeay www.air.bg

www.air.bg
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THE SECRET GREECE

9 npekpacHu ocmpoBa, kbgemo Hama ga
cpewHeme mbANU OM mypucmu

9 beautiful islands where you will not
meet crowds of tourists

Tekem KAAVIH HUKOAOB / ®omozpadpus SHUTTERSTOCK
By KALIN NIKOLOV / Photography SHUTTERSTOCK
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Mpe3 cenmemBpu oduyuanHo ce c6ozyBame
C AAamomo - Ho BcobwHOCM He cMe gAbXKHU.
Ako gosama cAvHUe u Mope He Bu e 6una
gocmamvouHa, Mokeme cvbBcem AecHO ga cu
ocuaypume HoBa. Mpuua u HellHUMe ocmpo-
Bu ca camo Ha uyac-gBa nom 6nazogapeHue
Ha noAemume Ha HauuoHanHuA aBuonpeBos-
Bau "Bvazapusa Evp" u He2oBume napmHbLO-
pu. A ¢ manko npoyuBaHe Mmokeme gopu ga
usbezHeme nonyaspHume kanaHu 3a mypuc-
mu u ga ce Hachagume Ha Mecma, Hegokoc-
Hamu om Hegocmamovbuume Ha MogepHus
cBam. Emo 9 makuBa "cekpemHu" ocmpoBa,
nog6paHu om THE INFLIGHT MAGAZINE.

In September, we officially say goodbye to
summer - but do we really have to? If the
dose of sun and sea was not enough for you,
you can still easily get a new one. Greece
and its islands are only an hour or two away
thanks to the flights of the national airline
Bulgaria Air and its partners.

And with a little research, you can even avoid
the popular tourist traps and enjoy places
untouched by the shortcomings of the mod-
ern world. Here are 9 such "secret" islands
selected by THE INFLIGHT MAGAZINE.
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TUAOC N XAAKIA
TILOS AND CHALKI

Pogoc, nezeHgapHa npecevHa mouka Ha uu-
Buauzauuu u 6uBw gom Ha egHo om Cegem-
me uygeca Ha cBema, e uygecHa uenozo-
guwHa gecmuHauusi. Ho ako HanAuBom om
mypucmu mam Bu NOOMpb3HE, AECHO MoXKe-
me ga ce cnacume koM Hakou om 6Auskume
ocmpoBu - npumepHO Tuaoc uau Xanku.
Tunoc e eguH om Hau-3eAeHume u bozamu
Ha >kuBom ocmpoBu Ha Mpuus. MiguauvHu-
am neusaX e uygeceH 3a pasxogku cpeg
npupogama. MIHmepecHa gecmuHauus € u
paspyweHama cpegHoBekoBHa cmoauua
Mukpo Xopuo, ¢ usanpaBeHus Hag Hes 3ambk
Ha puuapume-xochumaauepu.

Xanku, Ha 3anag om Pogoc, BuHazu ce e
pagBan Ha no-gobpo baazocbcmosiHue 3a-
pagu BAusmeAaHume MecmHu movpaoBuu, yu-
umo Buau B Heokaacuuecku cmua u goceea
ca egHa om 2naBHume ampakuuu Ha oc-
mpoBa. Xanku Hama ecmecmBeHu Bogous-
MOoYHUUU U humelHama Boga ce BHacs om
Pogoc. Ho nvk komneHcupa ¢ npscHa puba
u BceBvamoxkHu mopcku gapoBe.

Kak ga cmuzHeme: ¢ Boazapus Ep go Pogoc.

Xanku e egBa Ha gecemuHa kuanomempa B8
3anagHa nocoka, HO e ganey om npucma-
Huwemo u ¢epubomvm nomyBa mexXkgy 1 u
2 vaca. lNapagokcanHo go no-omgaAeueHus
Tunoc ce cmuza no-6vp3o.

Rhodes, a legendary crossroads of
civilizations and a former home of one of the
Seven Wonders of the World, is a wonderful
year-round destination. But if you get tired
of the influx of tourists there, you can easily
escape to one of the nearby islands - such
as Tilos or Chalki.

Tilos is one of the greenest islands in Greece.
The idyllic landscape is great for hiking or
simply walking. An interesting destination is
the ruined medieval capital Micro Horio, with
the castle of the Hospitaller Knights standing
above it.

Chalki, west of Rhodes, has always enjoyed
better prosperity due to the influential local
merchants, whose neoclassical villas are
still one of the main attractions of the island.
Halki has no natural water sources and
drinking water is imported from Rhodes. But
it compensates with the freshest fish and all
kinds of seafood.



How to get: by Bulgaria Air to Rhodes. Chalki
is only ten kilometers to the west, but it is far
from the port and the ferry travels between 1
and 2 hours. Paradoxically, the more distant
Tilos is reached faster.

NMAKCOC
PAXOS

MoHuuckume zpvuku ocmpoBu ca npu-
kasHo kpacuBu, Ho u gocma komepcu-
aAusupaHu, ocobeHo kozamo cmaBa
gyma 3a Kopdy u 3akuHmoc. Odopu u
NAedkaga, koamo muHaBawe 3a geB-
cmBeHo kbmue npegu gBaucemuHa
20guHu, gHec e okuBeHa baazogape-

Hue Ha HoBume BbAHU mypucmu om
Bovazapus u PymoHus.

Ako mvpcume cnokoucmBue, gobvp us-
6op B8 mo3u paltoH e Makcoc. EgBa Ha
okono 25 km lokHo om Kopgy, moBa oc-
mpoBue ce cbcmou om Hsakoako npuBemau-
Bu ceAua c apxumekmypa BvB BeHeuuaHcku
cmuA. BausHuemo Ha BeHeuuaHuume ce
ycewa u B MmecmHama xpaHa: He camo mpa-
gUUUOHHU 2pbuku cneuuanumemu kamo
cyBaaku, HO u nacma u nuua. lMonyAspHu

Tunoc / Tilos

AHzucmpu / Aggistri

kypopmu ca AoHzoc u Aaka, a om lMatoc mo-

>keme ga B3ememe kopabue u go ocmpoB

AHmunakcoc ¢ HezoBume ocAenumeAHo
6eAu naakoBe.

Fopewo Bu npenopbuBame mecmHus 3ex-

muH, makap ue He ce nogBexkgaume

no pekaamume Ha gomawHus Meg

om mauwepka - Ha ocmpoBa Hama

ga omkpueme moBa pacmeHue,

s *
N “?!n i ocBeH B cakcuu.

Bpememo npe3 okmomBpu e
npusmHo - mexXgy 14 u 23
2pagyca, Ho Bogama e ganeu
no-xaagHa, omkoakomo Ha no-
lockHume 2pbuku ocmpoBu, u
kbcHomo eceHHO nAyBaHe e
camo 3a no-kopaBume.
Kak ga cmuzHeme: c Bvazapus
Evp go Kopoy, depubomvm om
AeBkuBu go lauoc nomyBa okono
yac u nonoBuHa, uma u no-6vp3u ko-
pabu.

The lonian Greek islands are fabulously
beautiful, but also quite commercialized, es-
pecially when it comes to Corfu and Zakyn-
thos. Even Lefkada, which was considered




AMMHOC
LEMNOS

Moumu Hama 2oasam 2pbuku ocmpoB, koumo ga He npeg-
Aa2a Ha nocemumeAume Cu gocez ¢ noHe gBe-mpu Xu-
Aagoaemus ucmopus. Ho AumHoc (uau AemHoc) ganeu
HagxBbpAs masu 2paHuua: Hau-paHHUme ocmadku om
uoBewku ceauwa Ha ocmpoBa, 8 MecmHocmma Ypua-
koc, gamupam om 12-omo xuAsgoAemue npegu Xpucma,
a paskonkume npu MNoauoxHu paskpuxa gocma pa3Buma
uuBunuzauus, npoubdmsaBana npegu okono 4500 zo-
guHU, Npegu ga 3anagHe, uamecmeHa om Tpos. Cmpa-
mezuuecku pasnonokeH mexXgy EBpona u Mana Asus
B ceBepHama uacm Ha Ezelcko mope, AumHoC € uzpan
BavkHa poas B 6e3bpou BouHu, om TposiHckama go Bmo-
pama cBemoBHa. Ho gHec mpygHo we cu npegcmaBume
NO-MUpHO MAicmo. YAauukume Ha cmoauua MupuHa u oc-
maHaAume 2pagyema ca usnbCmpeHu ¢ MaAku pecmo-
paHmuema u kadpeHema, kbgemo mokeme ga onumame
cneuuduuHama mecmHa kyxHs. AumHocm npousBexkga
yygecHu bagemu, cMokuHu u MacAuHu. OcmpoBom e
npocnaBeH ¢ mecmHomo cupeHe kanamaku, om oBue u
kose masko, kakmo u ¢ MHo20 xapakmepHume cu cyxu
myckamoBu Buna, koumo B8 nocaegHume 20guHU ca CeH-
3auus cpeg eHopuaume B usaa Mpuus. BaazogapeHue
Ha Huckus pened u Ha meyeHusma, AuMHoC moXe ga ce
noxBaAu u ¢ MHo)kecmBo 06wupHU nsicbyHU NAaXkoBe, a
gHeBHUmMe memnepamypu npe3 okmomBpu obukHoBeHo
ca B guanasoHa 16-20 2pagyca.

Kak ga cmuzHeme: ¢ Boazapus Ep go CoayH uau AmuHa
u nonem go AUMHOC C Hawume napmHbopu. AAmepHa-
muBHo moxkeme ga B3ememe dpepubom om CoayH (oko-
Ao 6 yaca) uau KaBana.

There is almost no large Greek island that does not offer
its visitors a touch of at least two or three millennia of
history. But Lemnos (or Limnos) far exceeds this limit: the
earliest remains of human settlements on the island, in
the area of Ouriakos, date from the 12th millennium BC,
and excavations at Poliochne have revealed a fairly ad-
vanced civilization that flourished about 4,500 years ago,
only to decline a few centuries later, displaced by Troy.
Strategically located between Europe and Asia Minor in
the northern Aegean Sea, Limnos has played an impor-
tant role in countless wars, from the Trojan to the World
War Il. But today it is difficult to imagine a more peaceful
place. The streets of the capital Myrina and other towns
are dotted with small restaurants and cafes, where you
can try the specific local cuisine. Lemnos produces won-
derful almonds, figs and olives. The island is famous for
the local kalathaki cheese made out of sheep's and goat's
milk, as well as its very characteristic dry muscat wines,
which in recent years have been a sensation among eno-
philes throughout Greece. Due to the low terrain and cur-
rents, Lemnos boasts many extensive sandy beaches,
and daily temperatures in October are usually in the range
of 16-20 degrees.

How to get there: with Bulgaria Air to Thessaloniki or Ath-
ens and a flight to Lemnos with our partners. Alternatively
you can take a ferry from Thessaloniki (about 6 hours)
or Kavala.
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AHTUMNAPOC
ANTIPAROS

B 2zpynama na Lluknagckume ocmpoBu [Mapoc
e gobpe no3Ham Ha mypucmume. Ho Hamupa-
wusm ce cpewy Hezo AHmunapoc 06ukHoBeHo
e 3aobukansH, makap ye pascmosHuemo mMexXgy
ocmpoBume Hama u gBa kunomempa. ToBa e He-
0bAacHUMO, 3aWomo AHMUNAPOC e Cbuwo MOoAKO-
Ba aBmeHmuueH, coc cbwume kameHHU yAauuku
u 6eAu kbuwiu cbe cuHu Bpamu. Om gpysa cmpa-
Ha, omcbcmBuemo Ha obuvyalHume mbAnNu Npu-
BAuua gpye mun nocemumeau - kamo Hanpumep
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xonuBygckama 3Be3ga Tom Xewnkc, koumo uma
Buna Ha ocmpoBa.

Cpeg 2naBHume ampakuuu Ha AHmunapoc e 20-
AMama u gbAboka newepa B ueHmbpa Ha oc-
mpoBa, B8 kosmo camusm aopg baupoH Hskoza
u3gbAban UHuuuaaume cu. BxogHama makca
3a Hed gHec e ocHoBeH uamouHuk Ha npuxogu
3a obwuHama. [pyzama 3abeare>kumeAHocm e
BeHeuuaHckusm 3ambk, nocmpoeH om MecmHus
deogan koBaHu AopegaHo B cpegama Ha XV
Bek.

Kak ga cmuzHeme: C Boazapus Ebp go AmuHa.

Mocae ¢ dpepubom go Mapoc (4-5 vaca), u ¢ ko-
pabue ommam go AHmunapoc (9 MuHymu)

In the Cycladic group, Paros is well known to tour-
ists. But the Antiparos lying just opposite to it is
usually bypassed, although the distance between
the islands is less than two kilometers. This is in-
explicable because Antiparos is just as authentic,
with the same cobbled streets and white houses
with blue doors. On the other hand, the absence
of the usual crowds attracts another type of visi-
tors - such as Hollywood star Tom Hanks, who



has a villa on the island.

Among the main attractions of Antiparos is the
large and deep cave in the center of the island, in
which Lord Byron himself once carved his initials.
The entrance fee for it today is the main source of
income for the municipality. The other landmark
is the Venetian castle, built by the local feudal
lord Giovanni Loredano in the middle of the 15th
century.

How to get: By Bulgaria Air to Athens. Then by
ferry to Paros (4-5 hours), and by boat from there
to Antiparos (9 minutes)
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OOAErAHOPOC
FOLEGANDROS

CaHmopuHU CbC cmpbMHUME My YAuuku, oc-
AenumeAnHo 6eaume kbwiu u paHmacmuyHume
2negku omBucoko kom kangepama Ha Hskozaw-
Hust ByakaH e egHa om embaemume Ha lMopuus.
3a >kanocm nonskoza ce Hanaza ga ce pegume
Ha nonoBuHuacoBa onawka, 3a ga cu HanpaBu-
me ceAadu ¢ BonpocHume 2aegku kamo ¢oH.
Ako He cme om noyumameAume Ha 2oAsMama
2bcmoma Ha HaceneHuemo, mokeme cnokoUHo
ga npeckouyume ocmpoBa ¢ HezoBume mbAnu u
3aBuweHu ueHu, u BMecmo moBa ga nocemume
DonezaHgpoc. Cowo ByakaHuueH, Cowo ¢ beau
kowu, cmpoMHU yAuuku U cMauBauiu haHopaMHu
2negku, mou e HecpaBHUMO no-cnokoeH om npo-
uymus cu cvceg. EguHcmBeHomo, koemo Hama
ga omkpueme myk, e nacvk - Bmecmo moBa naa-
»koBeme ca nokpumu cvC cumHu wapeHu kamo-
yema. M3BbH moBa PoaezaHgpoc e kamo u3Ba-
geH om cmapa bpowypa u we HanbAHU akayHma
Bu B Instagram 3a gbn2o Bpeme Hanpeg.

Kak ga cmuezHeme: ¢ Boazapus Ebp go Vpakau-
oH, Kpum. Ommam mps6Ba ga xpaHeme ¢depubo-
ma go CaHmopuH u ga ce npekauume go Qone-
2aHgpoc, HO usAromo nbmyBaHe omHema 0koAo
mpu uaca u noroBuHa

Santorini with its steep streets, dazzling white
houses and fantastic views from above to the cal-
dera of the former volcano is one of the emblems
of Greece. Unfortunately, sometimes you have to
queue for half an hour to take a selfie with the
views in question as a background.

If you are not a fan of high population density, you
can safely skip the island with its crowds and in-
flated prices, and instead visit Folegandros. Also
volcanic, also with white houses, steep streets
and stunning panoramic views, it is incomparably
calmer than its famous neighbor. The only thing
you won't find here is sand - instead the beaches
are covered with small colorful pebbles. Beyond
that, Folegandros is like being taken out of an old
brochure and will fill your Instagram account for a
long time to come.

How to get: by Bulgaria Air to Heraklion, Crete.
From there you have to feed the ferry to Santorini
and transfer to Folegandros, but the whole trip
takes about three and a half hours.




a virgin place twenty years ago, is now
lively thanks to the new waves of tour-
ists from Bulgaria and Romania.
If you are looking for tranquility,
a good choice in this area is
Paxos. Just about 25 km south
of Corfu, this island consists
of several friendly villages
with Venetian style archi-
tecture. The influence of
the Venetians is also felt
in the local food: not only
traditional Greek special-
ties such as souvlaki, but
also pasta and pizza. Pop-
ular resorts are Loggos
and Lakka, and from Gaios
you can take a boat to the
island of Antipaxos with its
dazzling white beaches.

We highly recommend the lo-
cal olive oil, although do not be
fooled by the advertisements of
homemade thyme honey - you will
not find this plant on the island, except
in pots.

The weather in October is nice - between 14
and 23 degrees, but the water is far cooler
than on the southern Greek islands, and late
autumn swimming is only for the tougher.
How to get there: with Bulgaria Air to Corfu,
the ferry from Levkini to Gaios travels about an
hour and a half, and there are also faster ships.

cnmMn
SYMI

Owe egHa ygobHa gecmuHauus, ako om-
npaBHama Bu mouka e Pogoc. Cumu e om-
HocumeAHo mManvk ocmpoB (65 kBagpamHu
kunomempa 3aegHo ¢ npunexkawume cegem
ocmpoBuema) Ha okono 41 km B ceBepo3sa-
nagHa nocoka, u cbBcem 6AU30 go mypckus
6pse. Kakmo u noBeuemo gpysu ocmpoBu
om 2pynama Ha [ogekaHe3ume, u mou e
6uA nog pumcka u BusaHmuucka Baacm, no-
cAe e 3aB3em om puuapume-xocnumaauepu
B 3opama Ha XIV Bek u nocAae om ocmaHuu-
me - npe3 XVI.

B muHanomo Cumu e npoubvdmsaBan kamo
ygobHa cnupka 3a movpzoBckume Bempo-
xogu u ¢ ynoBa Ha cloHzepu, u mozaBa Ha-
ceneHuemo e HagxBopasao 20 000 gywu.
IHec e egBa okono 2600. F'naBHama 3abe-
AexkumeaHocm e maHacmupbm "CB. Muxaua
MaHopmumuc", kegemo ce cbxpaHsBa uy-
gomBopHa ukoHa. Kpenocmma Hag cmoau-
uama Cumu e om enoxama Ha ViamouHama
pumcka umnepus, paswupeHa gonbAHUMEA-
HO om xochumaaAuepume. Camomo 2pague
6e gocma ocBekeHo npe3 nocaegHume
gBaucemuHa 2oguHu om gBama npouymu
2pbuku apxumekmu, koumo gopu noAyvuxa
Hazpagama Europa Nostra 3a pabomama cu.
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Ho ocHoBHume npuuyuHu ga gougeme myk
He ca wenama 3abeaexkumeaHocmu. Cumu e
msacmo 3a cnokouHa nouuBka, muxu naaxko-
Be u xybaBa xpaHa. Oae npe3 okmomBpu
cpegHama memnepamypa Ha Bv3gyxa e 21.4
2pagyca, a MuHumanHama psgko naga nog
19. Temnepamypama Ha Bogama obuvauHo
ocmaBa Hag 20 epagyca uak go gekemBpu.
Kak ga cmuegneme: ¢ Bva2apus Evp go Po-
goc, ¢pepubomovm go Cumu nomyBa manko
Hag vac.

Another convenient destination if your start-
ing point is Rhodes. Symi is a relatively small
island (65 square kilometers along with the
adjacent seven islets) about 41 km to the
northwest, and very close to the Turkish
coast. Like most other Dodecanese islands,
it was under Roman and Byzantine rule, then
it was captured by the Knights Hospitaller
at the dawn of the Fourteenth century, and
then by the Ottomans in the Sixteenth.

In the past, Symi flourished as a convenient
stop for commercial sailing ships and also
thanks to diving for sponges. In those times,
the population exceeded 20,000 people. To-
day it is only about 2600. The main landmark
is the monastery "St. Michael Panormitis",
where a miraculous icon is kept. The for-
tress above the capital Symi dates back to
the era of the Eastern Roman Empire, fur-
ther expanded by the Hospitallers. The town
itself has been quite refreshed in the last
twenty years by two famous Greek archi-
tects, who even received the Europa Nostra

award for their work.
But the main reasons to come here
are not the sights. Simi is a place
for a relaxing holiday, quiet
beaches and good food. Even
in October, the average air
temperature is 21.4 degrees,
and the minimum rarely
falls below 19. The water
temperature usually stays
above 20 degrees until
December.
How to get there: with Bul-
garia Air to Rhodes, the
ferry to Simi travels a little
over an hour.

AHTCTPU
ANGISTRI

ToBa manko ocmpoBue B Ca-
poHuueckus 3aAuB e monkoBa
6AuU30 go cmoAuuama AmuHa, ye
npes loau u aBz2ycm bykBaaHo kunu
om >kuBom. Ho npe3 eceHma mpume
My 2pagyema ca Nno-muxu U NpUsimHuU -
3a pasauka om cbcegHama Ez2uHna, kegemo
oXkuBaeHuemo He cekBa.
Mmemo Ha AHeucmpu o3HauvaBa pubapcka
kyka, Ho myk HsMa ga omkpueme kou 3Hae
koako pubapu - ocHoBHama uHgycmpus Ha
ocmpoBa e mypuamom. Vima usobuaue om
kokemHu manku xomeauema, om koumo
MoXkeme ga Haememe u kasuu 3a pa3sxogku
no Boga, u Benocunegu 3a uscaegBaHe Ha
uzaoAucmuume 2opu Bv8 BbmpewHocmma.
OcBeH moBa mo)keme AecHO ga 20 Cbue-
maeme ¢ nomyBaHe go npouymume gpeBHu
3abenexkumenHocmu Ha lMeaonoHec, kamo
EnugaBobpa uau MukeHa.
Kak ga cmuzHeme: ¢ Bva2apus Ebp go Amu-
Ha. Om npucmaHuwemo Ha Mupes mokeme
ga Baememe kopabue go AHeucmpu, naaBa-
Hemo mpae okono uac

This small island in the Saronic Gulf is so
close to the capital Athens that in July and
August it is literally bustling with life. But in
the fall, its three towns are quieter and more
pleasant - unlike neighboring Aegina, where
the bustle does not stop.

The name Angistri means fishing hook, but
here you will not find too many fishermen -
the main industry on the island is tourism.
There are plenty of neat little hotels from
which you can rent kayaks for water walks
and bicycles to explore the coniferous for-
ests inland. You can also easily combine
it with a trip to the famous ancient sights
of the Peloponnese, such as Epidaurus or
Mycenae.

How to get: by Bulgaria Air to Athens. From
the port of Piraeus you can take a boat to
Angistri, the voyage takes about an hour.
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KAPIMATOC
KARPATHOS

Bmopusim Hal-2onam ocmpoB om 2pynama Ha
HogekaHe3ume e usHeHagBawlo npeHebpezBaH
om mypucmume - uyygecHa HoBuHa 3a Bceku,
koumo mopcu cnokoucmBue. ToBa e u egHo om
nocaegHume mecma, kbgemo moxkeme ga Bugu-
me ocmpoBHa Mpuus 8 mpaguuuoHHus U Bug - ¢
kadeHemama, ugpama Ha mabaa, cmapuuume 8
HapogHu Hocuu. MNaanuHckomo ceaue Oaumnus 8
ceBepHama uyacm Ha ocmpoBa e kamo nomyBa-
He 100 2oguHu Ha3ag BvB Bpememo.

Kapnamoc e egBa Ha nemgecemuHa kunomempa
lozo3anagHo om Pogoc, Ho noHexke pepubomu-
me nomeaasm om ceBepHusi kpau Ha no-z2one-
Musi ocmpoB, nbmyBaHemo ce ygbakaBa. Ho nvk
Hazpagama cu 3acaykaBa: Kapnamoc npegnaza
MHokecmBo uygecHu naaxkoBe. Teau Ha u3mou-
Husa bpsz ca npeguMHo kameHucmu, Ho loXkHume
U 3anagHume ca nocunaHu ¢ Bvb3MoXkHo Hau-bu-
HusA 6aA nacok. Mpes AAMomo npoAeM ca NPOCAO-
Bymume "mMenmemu" - xapakmepHume ezeucku
cuAnHu BempoBe, Ho go kpas Ha cenmemBpu me
Beue ca ymuxHaAu.

IHeBHUME memnepamypu npe3 eceHma ca om
nopsigoka Ha 15-20 gpagyca, a HowHUMe MHO20
pagko nagam nog 12 2pagyca. Mopckama Boga
€ gocmambyHO monAa 3a kbnaHe gopu u npe3
HoemBpu. Mepuogom om gekemBpu go ¢eBpyapu
€ no-gwkgoBeH. V13BbH Hez2o xy6aBomo Bpeme e
noymu 2apaHmupaHo.

Kak ga cmueHeme: ¢ Bvazapus Evp go Pogoc.
Qepubombvm go Kapnamoc nbmyBa okono 4
yaca u nonoBuHa.

The second largest island in the Dodecanese
group is surprisingly neglected by tourists - great
news for anyone looking for peace. This is one
of the last places where you can see the island
Greece in its traditional form - with cafes, back-
gammon, old women in traditional costumes. The
mountain village of Olympos in the northern part of
the island is like a journey 100 years back in time.
Karpathos is only fifty kilometers southwest of
Rhodes, but as the ferries depart from the north-
ern end of the larger island, the journey is ex-
tended. But the reward is worth it: Karpathos of-
fers many wonderful beaches. Those on the east
coast are mostly rocky, but the south and west
are sprinkled with the finest white sand possible.
In the spring and summer there's the problem with
the famous "meltemi" - the typical Aegean strong
winds, but by the end of September they have
subsided.

Daytime temperatures in autumn are in the range
of 15-20 degrees, and nighttime temperatures
very rarely fall below 12 degrees. The sea water
is warm enough for bathing even in November.
The period from December to February is rainier.
Outside of it, good weather is almost guaranteed.
How to get: by Bulgaria Air to Rhodes. The ferry to
Karpathos travels about 4 and a half hours.

September 2021
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KNWTHOC, CEPUDOC, CUDHOC
KYTHNOS, SERIFOS, SIFNOS

Te3u mpu ocmpoBa om 3anagHume Llukaagu
ca BcowHocm mpu nocaegoBamenHu cnupku
Ha pepuboma, koumo mps6Ba ga Bememe om
NaBpuo kpau AmuHa. Beska caegBawa Bu om-
ganevaBa Bce noBeue om movAnume u obewaBa
cnokoticmBue u uygecHa nouuBka. Cmuea camo
ga He 2u nocemume npe3 aBaycm, kozamo u xu-
ASIgU amuHsiHU ce ycmpemsaBam Hacam.
KumHoc, Ha okoao gBa vaca ¢ depubom, e npo-
cAaBeH ¢ monaume cu MuHepaAHu uzBopu.
Owe manko no-Hamamvk e Cepudoc, yusmo
cmoAuua Xopa e moxke bu cpeg Hau-kuBonuc-
Hume 2paguema B usaa lMopuus. Kpacomama
U npuBauva cBemoBHou3BecmHu xygokHuuu u
mBopuu. MNMpucmaruwemo AuBagu cvc cmapo-
MogHume cu kapeHema cobw,0 e MHO20 NPUSMHO
macmo. He nponyckaume ga onumame MecmHo-
mo "Macmeno" - ko3e cupeHe, CXOgHO C XaAymu.
Ako umame gocmambuHO MmbpneHue, MoXke ga
nogmuHeme u Cepudoc B nonsa Ha CudHoc, Ha
okono 160 km om mamepuka. Tyk e egHa om ky-
AUHapHUME cmoAuuu Ha Mpuus, ¢ MHoXkecmBo
xapakmepHu MecmHu cheuuaaumemu (Hanpu-
Mep cmygeHa cyna om nbnew). CmoAuuama
AnoAOHUSs e MogepHO 2pague, Ho u3BbH Hes oc-
mpoBbm e u3nbcmpeH ¢ gobpe noggopkaHu my-
pucmuyecku nbmeku u npegaaza vygHu anegku.
Kak ga cmuzneme: C Bbazapus Evp go AmuHa.

Om Aemuwemo mMoxke ga xBaHeme aBmobyc go
npucmaHuwemo AaBpuo, omkbgemo mpbzBam
depubomu 3a Lluknagume.

These three islands of the Western Cyclades are
actually three consecutive stops on the ferry that
you have to take from Lavrio near Athens. Each
one takes you further and further away from the
crowds and promises peace and wonderful rest.
As long as you don't visit them in August, when
thousands of Athenians flock here.
Kythnos, about two hours by ferry, is famous for
its hot mineral springs. A little further is Serifos,
whose capital Chora is perhaps one of the most
picturesque towns in all of Greece. lts beauty

attracts world-famous artists and creators. The

port of Livadi with its old-fashioned cafes is also a
very nice place. Be sure to try the local "mastelo"
- goat cheese, similar to halloumi.
If you have enough patience, you can pass Ser-
ifos in favor of Sifnos, about 160 km from the
mainland. Here is one of the culinary capitals of
Greece, with many typical local specialties (such
as cold melon soup). The capital Apollonia is a
modern town, but outside it the island is dotted
with well-maintained hiking trails and offers won-
derful views.
How to get: By Bulgaria Air to Athens. From the
airport you can catch a bus to the port of Lavrio,
from where ferries depart for the Cyclades.
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NMemme Hau-cmapu kpovumu
B EBpona cnopeg
Bulgaria ON AIR

Europe’s five oldest pubs,
according to Bulgaria ON AIR

HERBERG VLISSINGHE

Kvge: bplox, beaeus

Omkoea: OcHoBaHa npe3 1515, moBa e
Hau-cmapama 6upapus 8 Beazusa, 8 MuHa-
AOMO NPegnovyumaHo Msacmo 3a gocma om
2onemume ¢$aamaHgcku xygoxkHuuu. OdHec
omHoBo e Ha moga u npe3 2013 6e usbpaHa
3a kpvuma Ha 2oguHama B cmpaHama.

Where: Bruges, Belgium

Since when: Opened in 1515, this is
Belgium’s oldest pub, it was once a favourite
spot for many great Flemish artists. Today
it's back in the game and in 2013 it was
chosen pub of the year in the country.

AL BRINDISI

Koge: QDepapa, Mmaaus

Omkoza: OokasaHo om 1435, makap ue
cnopeg Hskou cBegeHus s e umano owe
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okono 1100 2zoguHa. 3a me3u noumu 6 Beka
moBa e 6uno Alobumo mMAcmo Ha AuYHOCMU
om kaaubvpa Ha TuuuaH u Hukoaal Konep-
HuK.

Where: Ferrara, Italy

Since when: There’s evidence of 1435,
although, according to some data, it's been
there ever since 1100. For nearly 6 centuries
it's been a favourite spot for people of the
likes of Titian and Nicolaus Copernicus.

THE BRAZEN HEAD PUB

Koge: [vbauH, Eape

Omkoea: CobcmBeHuuume s gamupam om
1198 2oguHa, makap ye cezawHama czpa-
ga Hau-BeposmHo e omkpuma okoao 1580-
1600. Mpegu moBa e 6buaa koHlowHs. Alobu-
MO MAcmoO Ha nucameau kamo [>koHamaH
Cyudm u Dkeumc Okouc.

Where: Dublin, Ireland

Since when: The owners date it back to
1198, even though the present day building
was most likely opened circa 1580-1600.
Before that it had been a stable. Jonathan
Swift and James Joyce’s favourite spot.

YE OLDE TRIP TO JERUSALEM

Kvge: HomuHzam, AHeaus

Omkoeza: Cv3gageHa no Bpeme Ha lll kpbe-
MOHOCEH noxog (u no-moyHo npe3 1189 2o-
guHa), ma3u cmpaHonpuemMHuua e Ha npak-
muka usgvbabaHa B ckanama u aexu Bobpxy
naemeHuua om newepu, kbgemo ce Bapu u
covxpaHsBa bupama.

Where: Nottingham, England

Since when: Established during the Third
Crusade (more precisely in 1189), the inn
was in fact carved out from the rock and
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built on a maze of caves, where beer was
brewed and stored.

ZUM RIESEN

Koge: Muamenbepe, lepmaHus

Omkoeza: Cv3gageHa e okono 1150 zoguHa
u cnopeg apxuBume nog nokpuBa U ca nuAu
MoHapcu kamo Kapa IV, Kausep Kapa VI u
AygBuz baBapcku. B meueHue Ha BekoBe
npeg nopmume U ca buAu cbgeHu (u usza-
psiHU) MecmHume Bewuuu.

Where: Miltenberg, Germany

Since when: Opened circa 1150. History
says that monarchs like Charles IV, Kaiser
Charles VI and Ludwig of Bavaria used to
drink under its roof. Over the centuries,
local witches were put on trial (and burned)
outside its gates. l
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AA OTKPMELER
KOAEAOTO *

Hau-pa3npocmpaHeHama xpaHa B8 cBema uma 6o2zamo pogocaoBuesu podFlluHu
Oom MH020 KOoHmuHeHmu. Emo Hau-nonyaspHume BugoBe uma/\uchka iuua
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U ucmopuume 0koAo CbsgaBaHemo um
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» NAPOLETANA

PogeH epag: Heanoa

Bcuuku 3Hasm Aez2eHgapHama ucmopus
3a maucmop Padaene Ecnosumo, koumo
cb3gan ,Mapzepuma“ B8 uecm Ha kpaauua
Mapzepuma 8 uBemoBeme Ha HOBus uma-
AuaHcku ¢naz — 3eneHo (bocunek), Bsnao
(mouapena) u yepBeHo (gomamu). Mapze-
puma e pa3HoBugHoCm Ha HeanoAumaHa-
ma - Hau-us3BecmHama npegcmaBumenka
Ha nuuume, kosmo mpsa6Ba ga omzoBapsa
Ha moakoBa cmpukmHu cmaHgapmu, ue
ce e cgobuna cbc cobecmBeHa acouuauus
- Associazione Verace Pizza Napoletana.
Cnopeg Hesa npaBume ucmuHcka HeanoAu-
maHa, ako mecmomo cbgbpka 80% bpaw-
HO mun 00 u 20% 6pawHo mun 0. [lobaBe-
me kom Hezo Boga, mopcka con u manko
mMas, ocmaBeme ga Bmaca 3a gBa uaca,
opopmeme monku om okono 250 2pama, u
ocmaBeme 3a ouwe 4-6 yaca. Caneg moBa
pascmeneme Ha pbvka, kamo ueHmbpbm
mpa6Ba ga e He no-geben om 0.4 cm, a
kpatuemama ga ca makcumym 2 cm. lNMeue
ce MeXkgy MUHyma u MuHyma u nonoBuHa
Ha ¢ypHa Ha gbpBa, a B monuHea BuHazu
npucbcmBam mouapeaa, gomMameH coc u

|
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manko 3exmuH. [Beme pa3HoBugHocmu
Ha HeanoAumaHa ca mMapuHapa (gomamu,
3eXmMuH, pu2aH U 4YecCbH) u Mapzepuma
(gomamu, 3exmuH, MouapeAa, Hacmbvbp-
2aHo mBbpgo cupeHe u npeceH 6ocunek).
Ako nuuapusma, B8 kosmo pewume ga 1
xanHeme, He e ogobpeHa om Associazione
Verace Pizza Napoletana, moxke ga ouak-
Bame u usHeHagu B cbcmaBkume.

SARDENARA

PogeH kpau: Auzypus

TBvpgu ce, 4ye Aucypuuckama nuua e
npegwecmBeHuk He camo Ha HeanoAu-
maHckama, HO u Ha omkpuBaHemo Ha
Amepuka. Koemo obscHaBa u auncama Ha
L4y>kgozeMHuU“ cvbcmaBku kamo gomamu
Hanpumep. Bmecmo msax BkalouBa ckpom-
HU, HO 20pgu MecmHu npogykmu — gpeb6-
HU MacAuHuU, Ayk, mopcka CoA, aHwoa uAu
capguHu. Camo gpebHama puba u manko
UecbH ca gocmambvyHu, 3a ga kakeme, ue
cme npuzomBuAu capguHcka nuua. Hama
ga Bu ce paacvpgam obaue, ako gobaBu-
me owe Ayk, macAauHu u puzaH. Wau ako
npocmo Hama)keme mecmomo ¢ 6ocune-
koBo necmo. 3abpaBeme obaue 3a goma-

meHusi coc — moBa e om mankomo BugoBe
nuuu, 8 koumo yepBeHusm nAog He e Ha
noyum.

SFINCIONE

PogeH epag: lNanepmo

CBobogHo npeBegeHo, sfincione o3HauaBa
~2bbecm”. Koemo nogckasBa u ocHoBHa-
ma pasauka Ha cuuuauaHckama nuua cvc
ceBepHume U nocecmpumu — ms e gocma
nyxkaBa. MbAHe>kom ce cbcmou ocHoBHO
om gomamu, Ayk, aHwoa, oBue cupeHe
om poga Ha kauokaBano, xAnebHU mpoxu.
CduHuoHe modke u ga He e munuyHama
nuua, Ho BausHuemo U Bvpxy peguua mec-
meHu cneuuaaumemu B8 CALLl e Heocnho-
pumMo — om Hes npou3audam uyukazckama
deep dish nuua, puaageandpuuckuam goma-
meH nau u amepukaHckama cuuuAuaHa.

PIZZOLO

PogeH epag: CopmuHo

Makap cbc ckpomeH npousxog (om manko
cuuuAuaHcko zpague no nopeyuemo Ha
AHano), nuuoAo e ocobeHo wegpa nuua —
Moxke ga ce sige ¢ Hau-pa3HoobpasHu, co-
A€HU uAu cnagku, nbAaHeXku. PasamoueHama




kpvana kopa ce neue 3a kpamko, pa3sgens
ce Ha gBa cAOs U Ce NbAHU C npowymo,
Mouapena, gomamu, HageHuuku u kakBomo
gpya2o Bu xpymHe, caneg koemo ce gonuua.
Kopuukama ce HamasBa cbc 3exmuH u no-
pbcBa ¢ puzaH uAau mauwepka, kakmo u c
HacmbpeaH napmesaH. fecepmHomo nu-
UOAO Nbk ce NbAHU ¢ wam pbcmbk, cupeHe
u meg. He mokeme ga pewume kou Bug
ga npobBame?Momoneme 3a pizzolo doppia
farcitura — nonoBuHku ¢ pasauuHa navHka.

SCACCIA

PogeH epag: Pazysa

CuuuAus gonpuHacs cepuo3Ho 3a oboza-
msaBaHe Ha BugoBeme nuuu, makap masu
myk ga He npuAuya MHO20 Ha kaacuuvecka
nuua. PaamouyeHomo MHo20 mbHkOo mec-
mo ce nokpuBa c gomameH COC U CupeHe
kauokaBano, cneg koemo ce HaBuBa Ha
pyno u ce neue. Caeg moBa ce pexke Ha
duauu u ce xanBa 2opewa, gokamo cupe-
Hemo Bce owe ce mouu Ha koHuu. Makap
ga e cneuuaanumem om Pazysa, mo3u mun
nuua uma cBoume pa3HoBugHocmu u3 us-
Aama npoBuHuusi: 8 ConapuHo uie 20 onu-
mame CbC 3eAeHYyuu u gopu ¢ kapmodu,

gokamo B nogHo>kuemo Ha nAaHUHama — ¢
gOMaWHO CupeHe u HageHuuku.

PIZZELLE NAPOLETANE

PogeH epag: Heanona

Muuene e BegHuam pogHUHa Ha HeanoAu-
maHama. pogaBa ce HaBcsakbge no yau-
uume kamo 6bp3a xpaHa U € cnomeHam
B8 Hauanomo Ha XIX Bek om AnekcaHgvp
[loma kamo xpaHama Ha 6egHsuume.
MpegcmaBasBa nogobHO Ha noHuuka ne-
yuBo, Hama3aHo C gomMameH coc u nokpu-
mo c pe3eH MouapeAa U AucCmo 6ocuaek.
MNcmopusima paskasBa, ye nuuene e us-
obpemeHo om >keHume Ha nuuapume,
koumo onoazomBopuAu ocmaHanomo om
geHs mecmo.

PANZEROTTO

PogeH epag: bapu, Myausa

LLleeobutuume mBovpgam, ue B8 MuaaHo
cb3ganu mogHa Bepcus Ha kanuoHe —
MUHU nuuu-g>kobuema, ¢ koumo ga 3acu-
mume 2Aaga cu no Bpeme Ha cegmuuama
Ha mogama. McmuHckama ucmopus Ha
naHuepomo obauye e gpyza - npousausa
om lyaus, kbgemo ce npuzomBsa B8 Haua-

LIFESTYLE

ON

FOOD
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AlIR

AOMO Ha mpaguuuoHHusa kapHaBaa. Oama
Ha ume [ky3enuHa AyuHu npeHacs peuen-
mama cu B8 MuaaHo npe3 1949 u ommoza-
Ba cneuuaAnumembm e nonyAspeH u mam.
Muuama-gko6 ce npaBu om mecmomo Ha
kaAauoHe u uma nogobHa ¢opma. Ho npu-
Aukume ca gomyk, 3awomo naHuepomo
ce nopXu. MoAaHexkom Bapupa om kaacu-
ueckume gomamu u Mmouapeaa go cnaHak,
2vbu, wyHka, uapeBuua, vywku.

PIZZATA DI RECCO

PogeH epag: Peko

.Dokauama om Peko“ e monakoBa cne-
uudpuyHa (u 2eHuanHO npocma), 4ye uma
3awumeHo zeozpadpcko HaumeHoBaHue.
MpegcmaBasBa cupeHe cmpayvuHo MeXk-
gy gBa Aucma mecmo 6e3 HabyxBamea.
Pesyamambm e xpynkaBo neuuBo, koemo
we 3acumu 2aaga Bu no Bcsko Bpeme Ha
geHs. JobaBume Au omzope My gomameH
COC, MaCAUHU, aHWOa UAU HEeWoOo pa3AuYHo
om cmpayuHomo, ¢okayama om Peko ce
npeBpvwa B Pizzata di Recco - nuua, B
yuemo mecmo Bu ouakBa npusmHa u3He-
Haga om cupeHe.
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most popular types of ltalia
of their creation

By CRISTINA NIGOHOSIAN / Photograpi

ike the history of almost any legendary
speciality, that of pizza is not quite
clear either. Recent archaeological
discoveries evidence that pizza-like
food existed even in the Bronze Age in the
Veneto region. More reliable reports date from
the Middle Ages when the common people
seasoned dough with olive oil and herbs for
their dinner. Things gained another dimension
when the Indian Water Buffalo was introduced
in ltaly and production of mozzarella started.
The soft cheese became such an integral
part of pizzas that ltalians today tend to be
sceptical of any pizza topped with anything but
mozzarella. And, God forbid, no Italian would
ever use a dried shredded type of cheese
straight from the packet.
The development of the round delicacy
reached a turning point in the 18th century
when some villagers decided to try tomatoes —
a plant that was considered highly poisonous
and grown only for decorative purposes.
Thanks to their courage (or hunger), the
popularity of pizza grew at breakneck speed
and the first true pizzeria, the Antica Pizzeria
Port'Alba, opened in Naples in 1830. It is still
working today.
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NAPOLETANA
Origin: Naples
We all know the legendary story of master

Raffaele Esposito, who created pizza
Margherita in honour of Queen Margherita
in the colours of the new ltalian flag: green
(basil), white (mozzarella) and red (tomatoes).
Margherita is a variation of napoletana — the
best known pizza, which must conform to the
strict standards set by its own association,
the Associazione Verace Pizza Napoletana.
According to it, the dough of a true napoletana
must be made with 80% type 00 flour and 20%
type O flour. Add water, sea salt and some
yeast, let rise for two hours, form little balls
of about 250 grams, and leave to rise again
for another four to six hours. The fermented
dough balls are then flattened by hand, with
a middle no thicker than 0.4 cm and thicker
borders of up to 2 cm. It is baked for 60 to 90
seconds in a wood-fired oven, and the topping
always includes mozzarella, tomato sauce and
a drizzle of olive oil. He two varieties of the
napoletana are marinara (tomatoes, olive oil,
oregano and garlic) and margherita (tomatoes,
olive oil, mozzarella, grated hard cheese and
fresh basil). If the pizzeria where you decide

to eat it is not approved by the Associazione
Verace Pizza Napoletana, you may well expect
surprise ingredients.

SARDENARA

Origin: Liguria

The Ligurian pizza is claimed to be a precursor
not only of the napoletana, but also of the
discovery of America. Which explains the
lack of “exotic” ingredients like tomatoes, for
example. Instead, it is made with modest but
proud local products: small olives, onions,
sea salt, anchovies or sardines. Just the small
fish and some garlic are enough to produce a
Sardinian pizza. But you won’t go wrong it you
add more onions, olives and oregano. Or if you
simply brush the dough with basil pesto. Forget
about the tomato sauce though - this is one of
the few types of pizzas that is made without it.

SFINCIONE

Origin: Palermo

Loosely translated, sfincione means “spongy”.
Which suggests the main difference between
the Sicilian pizza and its northern variations
— it is quite fluffy. The filling consists mainly
of tomatoes, onions, anchovies, sheep’s



milk cheese like caciocavallo, breadcrumbs.
Sfincione may not be a typical pizza, but its
influence on a number of foods in the US
is undeniable —Chicago deep dish pizza,
Philadelphia tomato pie, and American Sicilian
all owe their existence to sfincione.

PIZZOLO

Origin: Sortino

Although of humble beginnings (a tiny Sicilian
town in the Anapo river valley), pizzolo is a
particularly generous pizza — it can be eaten
with various savoury or sweet fillings. The round
dough is baked briefly, then sliced into two
layers and filled with prosciutto, mozzarella,
tomatoes, sausage and whatever else takes
your fancy. The top is brushed with olive oil,
oregano or thyme, and grated parmesan
before going back into the oven. A dessert
variation features pistachios, cottage cheese
and honey. You can'’t decide what to try? Ask
for a pizzolo doppia farcitura to sample two
halves with different fillings.

SCACCIA
Origin: Ragusa
Sicily has a major contribution to the varieties

of pizzas, even if scaccia does not really look
much like a classic pizza. The thinly spread
dough is topped with tomato sauce and
caciocavallo cheese, rolled up and baked.
When ready it is cut into slices and eaten hot,
the cheese melting in your mouth. Although
a specialty of Ragusa province, there are
regional differences: in Solarino, for example,
it is made with vegetables and even potatoes,
while in the foothills the pizza is more likely to
contain cottage cheese and sausage.

PIZZELLE NAPOLETANE

Origin: Naples

Pizzelle is the poor relation of napoletana. Sold
everywhere by street vendors as fast food, it
was mentioned in the early 19th century by
Alexandre Dumas as the food of the poor. It is
actually a mini-pie brushed with tomato sauce
and topped with a dollop of mozzarella and a
single basil leaf. History tells us that pizzelles
were invented by the wives of pizzaiolos who
made use of any leftover dough.

PANZEROTTO
Origin: Bari, Puglia
It is said jokingly that a fashionable version

LIFESTYLE
FOOD

of calzone was created in Milan: mini-pizza
pockets to relieve your hunger during fashion
week. But the true story of panzerotto is
different — it originated in Puglia, where it is
made to mark the beginning of the traditional
carnival. When Lady Giuseppina Luini moved
to Milan in 1949, she took the recipe with her,
making panzerotto popular there as well. The
pizza pocket is made from calzone dough
and has a similar shape. But that’'s where the
similarities end, because panzerotto is deep-
fried, not baked. The filling varies from the
classic tomatoes and mozzarella to spinach,
mushrooms, ham, corn and peppers.

PIZZATA DI RECCO

Origin: Recco

Focaccia di Recco is so specific (and
ingeniously simple) that it has a Protected
Geographical Indication. It features stracchino
cheese between two ultrathin layers of a
yeastless dough. The result is a crispy pizza
that can be eaten at any time of the day. If you
top it with tomato sauce, olives, anchovies or
anything other than stracchino, the Focaccia di
Recco becomes Pizzata di Recco, a pizza with
a secret cheesy base. B
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BuHomo Hu e gaano moakoBa MHO20 — om noAumukama u gemokpauusma

go BakcuHama cpeuwy b6sc

Tekem ACEH BOPUCAABOB / ®omozpadus SHUTTERSTOCK

akoza Ha Bonpoca koe e Hau-Benu-

komo mBopeHue Ha uoBeuecmBo-

mo AUHwalH, 6e3 ga ce 3aMucAs,

omzoBopuA - xaa6bm. Hukou He e
ocnopBaA mo3u HECbMHEHO Mbgbp U MoXke bu
gocmambyHO u3yepnameneH omeoBop. Ho,
ako Bbnpocvm bbge 3agageH No gpys HauuH
- kou e Hau-Beaukusm gap om Boza 3a uo-
Beka, kou e mpanesHuam 3Hak Ha 6oXkusma
MuAaocm, omzoBopbm bu mpsi6Bano ga e gpya.
ToBa e BuHomo.

N XAABBLT, U BUHOTO ce paxkgam om npupo-
gama c yoBewka Hameca, HO me ca gbAboko
pasAuyHuU, gopu Hakak npomuBonoAo>kHuU kamo
MUMOAO2UYHO NOCAaHUEe. XAsbbm € Uu3usAo
yoBewko u 3emHO mBopeHue. 3a He2o0 Yyecmo
ce kasBa, ue e “mpygeH”, “kopaB”, “copuuB”,
3aW,0mo HOCU CNOMeHa 3a nbpBopogHuUs 2psx
u 6bokuemo HakasaHue. “C nom Ha Auuemo cu

, 0m kosamo cu B3em, 3aulomo npbem cu u
8 nppbcmma we ce BopHew”, ka3Ba ocnog Ha

= INFLIGHT MAGAZINE

Agam, npegu ga 20 u32oHu om Egem (Bumue
4:19). BuHomo e Hew,o cvBcem pasauuHo. Ako
XA6bmM “C Nnom Ha Auuemo” e egHa npucbga,
mo BuHomo e nomuaBaHe, obaekuaBaHe Ha
pe>kuma, egHO yacmuuHO onpouweHue. Koza-
mo e MHO20 xy6aBo, YoBek Hakak cnoHmMaHHO
kasBa, ue e 6oxkecmBeHo. W npuyuHa 3a moBa
He e camo Bkycom.

To ce nosaBsBa uak caeg MNomona, om koumo
ouennBa eguHcmBeHo pamuausma Ha npaBeg-
Husg Hou, nopBus 6ubaeucku Ao3ap. “Hou no-
YHa ga obpabomBa 3emama u Hacagu AO3e, U
nu BuHO u ce onu u Aexkewe 20A B wampama
cu.” (bum. 9:20-21). Maakusm My cuH Xam 20
BugsaAa u My ce npucmsA, a gpysume cuHoBe
- Cum u Nuadem, nobbp3aau ga 3akpusm 20-
AOMama Ha bawa cu. Kamo usmpesHsa, Hou
pasbpan kakBo e cmaHano, gokamo BUA nusH,
u npokaea Xam ga bbge “pob Ha pobume y bpa-
mama cu”. Taka Bopxy nbpBomo 6ubaeucko

a6bakama_om Egem. To 3axpaHBa UHmpuza-
ma B8 cA0KHO paskAOHEHOMO U HACUMEHO C »
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» Hacuaue, BeporomcmBo u ompasa noBecm-
BoBaHue Ha Cmapus 3aBem.

WHTEPECHO E, YE BOI' HE OCb>XA nu-
AHcmBomo Ha bawama, a noguzpaBkume Ha
CuHa, He3ayumaHemo Ha aBmopumema. 3a-
womo BuHomo e gap u 3Hak, ue B >kuBoma Ha
yoBeka HAMa ga uma camo cmpozu geAHuUuu
C mpygeH u 20p4uB xA96, HO We uma u npas-
Huuu, B8 koumo upe3 BuHomo uoBek we ce
omgeAs om 3emMHume 2pwku u Hecaogu. Tasu
Hez2oBa cmapo3aBemHa npupoga Hau-moYHo e
u3paseHa B gymume Ha uap daBug: “BuHo Be-
ceaum cepgue yenoBeka” (Mc. 103:15). ToBa
esuyecko BuHo e ByuHO, >KusHepagocmHo u
noHskoza HeucmoBo kamo pumckume Bak-
XaHaAuu u 2pbukume mucmepuu B8 uecm Ha
HuoHuc. To e gap, koumo mpsa6Ba ga pagBa,
ga HOCU HacAaga U ymexa, HO Mo € CbU0 Heo-
cb3Hama Bpv3ka mexkgy uoBeka u Boza. “Hama
ga ocmaBs coka cu, koumo Beceau 60208e u
yoBeuu”, omzoBopunaa Ao3ama, kozamo gop-
Bemama s nokaHuAu ga um cmaxe uap, cno-
peg egHa bubaeucka npumua. (Cog. 9:12).

B Cmapus 3aBem mo uyecmo ce s8a8a kamo
yacm om 6aazocaoBuume. “fda mu gage loc-
nog om HebecHama poca U om mAbCmuHama
Ha 3emama, u uzobuaue Ha >kumo u BuHo”, kas-
Ba Vcaak Ha MakoB. (Bum. 27:28). To 3agba-
>kumenHo yuyacmBa 8 >kepmBonpuHoweHusma
u 3apagu cmapo3aBemHus obuuau ga ce npu-
Hacsi kpvBHa >kepmBa, noHskoza ce Hapuua
“kpvB om 2po3ge”.

XKuBomvm Ha uoBek, koumo He e BkycBan
cBoe BuHo, usznedkgan be3mucAaeHo u gopu
ocbgumenHo nponuasH. 3amoBa B8 W3paua
BUAO Npuemo MAagusm Ao3ap ga bvge ocBo-
6ookgaBaH om BoeHHa cAykba. “Koumo e Ha-
caguA A03e U He 20 e bpan, Heka cu uge u ce
BvpHe y goma cu, ga He bu ga ympe 8 bumka-
ma u gpye ga 20 obepe”. (Bmop. 20:6).
MozpewHo bu buno e ga ce mucau, ye Cmapu-
am 3aBem HacvpuaBa nusHcmBomo, Bvnpeku
yecmomo cnomeHaBaHe Ha nupoBe u mpa-
nesu. “He nuu BuHo go onuBaHe, u nusHcmBo
ga He xogu ¢ mebe B nomga mu”, e 3anucaHo
B kHuea Ha ToBum (4:15). “Tonsmo mezno e
npegageHama Ha nusHcmBo >keHa”, ce ka3Ba
Ha gpy2o macmo. MogobHu ykopu ce cpewam
yecmo, 6e3 ga npomeHSIM goMuHupawama
npegcmaBa 3a BuHomo npegu Bcuuko kamo
3eMHO ygoBoacmBue, xpaHa, eguH om nAOgo-
Beme Ha 3emama, ompegeHu om [ochoga 3a
xopama.

HO BUBAMATA E CAMO EAWH OT MHO-
FOTO ucmopuuecku u3Bopu 3a mMucmuyHama
npupoga Ha BuHomo. To uma cBoume Hal-paH-
Hu bokecmBa B uHguuckama u ezunemckama
Mumonozusi, HezoBusm kyam e beAda3an goa-
6oko gpvko-pumckama kyamypa. YcewaHemo
3a HezoBama cBpvxecmecmBeHa npupoga e
cmaeHo 8 mauHcmBomo Ha dpepmeHmauusma,
koemo He e umano obsicHeHue u3BbH Boasma
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complimente

u BAacmma Ha 6o208eme. 3a pa3auka om xAa-
6a, npu koumo npeBpbwaHemo Ha 3bpHomo B
HpawHo, mecmo u usnuyaHemo e buao Bugumo
3a ouume u nopagu moBa Hakak no-pasbupa-
emo, npu BuHomo npeobpasaBaHemo npomuua
HeBugumo, Ha mbMHO B 6buBa, genBa UAU AUH.
Om npasHuuume Ha He2oBus 6oz OuoHucuu B8
OpeBHa Mpuus ce pakgam meambpbm u no-
esusama, kamo om Mankume (ceAcku) guoHu-
cuu e nousasizna komegusima, a om Foaemume
(epagcku) - mpazegusma. Camusm [uoHucuu
kamo HpaB u noBegeHue gocma ce pasauua-
Ba om gpyzume epbuku 60208e. HezoBume
nogBusu 20 npegcmaBsm kamo eguHcmBeHu-
M no-cbcmpagameAeH cpeg komnaHusma Ha
Onumn. 3a pasauka om ocmaHaaume, koumo
HeymMoAuMo nogpeckgam yoBewkume cbgbu,
mou Hocu Ha xopama BeceAue u ymexa. Bos-
MOXKHO obsicHeHue e, ye mou e “gBouHo pogeH”
- BegHvk om cmbpmHama Cemena u Bmopu
nbm om 6egpomo Ha 3eBc.

3ACAYITUTE HA BUHOTO B 3opama Ha eBpo-
neuckama uuBuauzauus ganeu He ce usuepn-
Bam camo c¢ akywupaHemo Ha uskycmBama.
To uma cBolu ocobeH npuHoc u B paxkgaHemo
Ha noaumukama. EgHa om BakHume uHcmu-
myuuu B lMopuus om kaacuyeckama enoxa
e nupbm, npu koumo zacmpoHomMmuueckomo
npe>kuBsBaHe e cbuemaHo ¢ gyxoBHU mexkHe-
Hus. Tou obukHOBeHO ce cbecmou om gBe vac-
mu - nbpBo ce sAge, a cAeg moBa ce nue BuHo.
Bmopama uyacm e no-cbuwecmBeHama, Hapu-
ya ce symposion u ocBeH koHcymauus Ha BuHo
npegnonaza gekaamupaHe Ha cmuxoBe, necHu
u guckycuu no obwecmBeHo 3HaYUMU memu.
Taka e buna 3aueHama egHa om ueHHocmume
Ha gemokpauusma - obuwomo guckymupaHe u
pewaBaHe Ha obwecmBeHu npobaemu. Ypes
BuHomo nupbm paxkga nonumukama.

B xpucmusHckama enoxa omHoweHuemo kbm
BuHomo ce npomeHs. To nak cu ocmaBa 3Hak
Ha bokusma baazogam, Ho BAusauku B8 Aumyp-
2uama, ce okasBa HamoBapeHo C pasAuYeH u

HOB cmucobA. Ha TauHama Beueps Xpucmoc,
Bguzauku vawama, kasBa: “ToBa e mosma
kpvB Ha HOBus 3aBem, kosmo 3a MHO3UHa ce
npoauBa 3a onpowaBaHe Ha gpexoBe” (Mameu
26:28). ToBa BuHo Beue e gpyzo. To He e BuHO
Ha BeceAauemo u onusHeHuemo, He e BuHO Ha
Bakxuueckama paslozgaHocm, a e BuHO Ha
mpe3Bocmma, kamap3uca u ouakBaHemo.
Ecmemuueckomo omHoweHue kbm Hezo, oco-
6eHo xapakmepHo 3a aHmuyHocmma, e nog-
MeHeHo ¢ emudecko. 3aegHo c xAaba B Au-
mypausma mo cumBoau3upa gBolucmBeHama,
60z20uoBewka npupoga Ha Xpucmoc - BuHomo
e 3Hak Ha HezoBama 6oXkecmBeHa cvwHocM,
a xAa6bm e uspas Ha yoBewkama.

3APAUN TA3U HOBA CMNELOUKA HA BU-
HOTO B xpucmusiHckus >kuBom cBemu anoc-
mon MaBen kasBa:’Koumo sge u nue Hego-
CmouHo, mou sge u nue cBoemo ocwvXkgaHe,
noHexXe He pasauuyaBa msaaomo ocnogHe” (1.
Kop. 11:29).

Mpe3 byp>koasHama enoxa ¢ BUHOMO ce CAyY-
Ba cvwomo, koemo cmaBa u c boza. Te ca
paskoHcnupupaHu. MNpe3 60-me 2oguHu Ha XIX
Bek Ayu Macmobop npoHukBa B cbkpoBeHHu-
me maulHu Ha ¢pepmMeHmauusma CbC cbwama
HeymoAuma kamezopuuHocm, ¢ kosmo 6Au3o
Bek no-paHo MimaHyea KaHm 6pbkHan BbB Bce-
AeHckume malHu u, HacouBaH om “yucmus
pa3ym”, ycmaHoBua, ye mam Hsma Hukou. Ho
Hagerkgama Ha BspBawume omHoBo 6uaa no-
cmpoeHa om “npakmuueckus pasym”. Mo co-
wus Ha4yuH caeg NMacmoop BuHomo npecmaBa
ga bvge “boxka kpoB” u cmaBa xumuko-6uono-
2uueH npogykm, cbcmaBeH om ankoxoAu, 3a-
xapu, KuceAUuHU, maHuHU, aHmouuaHu, ecempu
u maka Hamamvk. Ho u myk ¢ manko Bbo6-
pakHue moke ga ce gonoBu egHO UPOHUYHO
HamuzaHe Ha Cv3gamens. Camusm lMacmoop
npusHaBa, ue ugesma 3a BakcuHama cpeuwly
6C My e XpyMHaAa, caeg kamo npegnonoXkua,
ue moBa, koemo cmaBa BvbB BuHomo, cmaBa u
B kpbBma Ha uoBeka. N ce e okasan npaG. l
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A GIFT FROM

ABOVE

Wine has given us so much — from politics and democracy to the rabies vaccine

hen he was asked what the

greatest creation of mankind

is, Einstein replied without

thinking — bread. Nobody has
disputed this undoubtedly wise and perhaps
sufficiently exhaustive answer. But, if the
question is asked in a different way - what
is God’s greatest gift to mankind, what is the
sign of divine grace on our table, the answer
would be different. It is wine.

BOTH BREAD AND WINE are born from na-
ture with human intervention, but they are
very different, even somehow opposite as a
mythological message. Bread is an entirely
human and earthly creation. It is often said
to be ‘heavy, ‘hard’, ‘bitter’, because it car-
ries the memory of the original sin and di-
vine retribution. “In the sweat of your face
shall you eat bread, till you return unto the
ground; for out of it were you taken: for dust
you are, and unto dust shall you return,”
God says to Adam before he expels him
from Eden (Genesis 3:19).

Wine is something quite different. If bread
“in the sweat of your face” is a condemna-
tion, then wine is a pardon, an easing of the
punishment, a partial forgiveness. When it is
very good, we somehow spontaneously say
that it is divine. And the reason for this is not
only its taste.

It does not appear until after the Flood
which spared only the family of the right-
eous Noah, the first Biblical vintner. “Noah
began to be a man of the soil , and he plant-
ed a vineyard. He drank of the wine and be-
came drunk and lay uncovered in his tent”
(Genesis 9:20-21). His young son Ham saw
him and mocked him, while his other sons,
Shem and Japheth, hastened to cover up
their father’s nakedness. When he sobered

By YASEN BORISLAVOV / Photography SHUTTERSTOCK

up, Noah realised what had happened while
he was drunk and cursed Ham: “a servant of
servants shall he be to his brothers”. Thus a
part of the symbolism of the apple of Eden
is transferred to the first Biblical wine. To
feed the intrigue in the highly intricate nar-
rative of the Old Testament, full of violence,
perfidy and hatred.

ODDLY ENOUGH, GOD DOES NOT CON-
DEMN the drunkenness of the father but the
mockery of the son, the lack of respect for
authority. Because wine is a gift and a sign
that in the life of man there will not be only
heavy work days with hard and bitter bread,
but there will also be holidays when wine
will make man forget his earthly cares and
woes. Its Old Testament nature is best ex-
pressed in the words of King David: “Wine,

If bread “in the
sweat of your face”
is a condemnation,
then wine is a
pardon, an easing
of the punishment,
a partial forgiveness.
When it is very
good, we somehow
spontaneously say
that it is divine

that to the heart of man doth cheerfulness
impart” (Psalm 103:15). This pagan wine
is fiery, exuberant and sometimes frenzied
like the Roman Bacchanalias and the Greek
Mysteries in honour of Dionysus. It is a gift
that has to please, to bring delight and sol-
ace, but it is also the unconscious link be-
tween man and God. “Should | give up my
wine, which cheers both gods and men?”
the vine answered when the trees asked it
to reign over them, according to a Biblical
proverb (Judges 9:12).

In the Old Testament it often appears as
part of the blessings. “May God give you of
the dew of heaven and of the fatness of the
earth and plenty of grain and wine,” Isaac
says to Jacob (Genesis 27:28). It is an es-
sential part of sacrifices and because of the
Old Testament customs to make a blood
sacrifice it is sometimes refereed to as “the
blood of grapes”.

The life of a man who has never tasted his
own wine seemed pointless and even repre-
hensibly wasted. It was therefore the cus-
tom in Israel for young vintners to be exempt
from military service. “And what man is he
that has planted a vineyard, and has not yet
eaten of it? let him also go and return unto
his house, lest he die in the battle, and an-
other man eat of it” (Deuteronomy 20:6).

It would be wrong to assume that the Old
Testament encourages drunkenness, de-
spite the frequent mention of feasts and
spreads.” Drink not wine to make thee
drunken: neither let drunkenness go with
thee in thy journey,” it is written in The Book
of Tobit. “A great burden is the woman given
to drinking,” it is said in another place. Such
reproaches are frequent, without changing
the prevalent image of wine chiefly as an
earthly pleasure, food, one of the fruits of »
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P the earth bestowed by God on man.

BUT THE BIBLE IS ONLY ONE OF MANY
historical sources about the mystical nature
of wine. lts earliest deities are found in In-
dian and Egyptian mythology, and its cult
deeply marked Greek Greco-Roman cul-
ture. The feeling of its supernatural nature
is concealed in the mystery of fermentation
which could not be explained outside the will
and power of the Gods. In contrast to bread,
where turning grain into flour, dough and
baking were visible to the eye and hence
somehow more understandable, in the case
of wine the transformation takes place invis-
ibly, in the dark, inside a barrel, jar or vat.
The festivals of its God Dionysus in ancient
Greece gave birth to theatre and poetry; the
Rural Dionysia to comedy and the City Dio-
nysia to tragedy. Dionysus himself in nature
and disposition differed greatly from the
other Greek gods. His feats show him as the
only compassionate one among the Gods
on Mount Olympus. In contrast to the others
who inexorably arranged human destinies,
he brought people merriment and solace.
The likely explanation is that he was “twice-
born” — once by the mortal Semele and a
second time from the loins of Zeus.

THE MERITS OF WINE at the dawn of Eu-
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ropean civilisation are by far not exhausted
with the naissance of the arts. It has its own
special contribution to the birth of politics
as well. One of the important institutions
in classical Greece was the feast in which
gastronomic experience is combined with
spiritual yearning. It usually consists of two
parts — first you eat and then you drink wine.
The second, more important part, is known
as symposion and, besides the consump-
tion of wine, involves the reciting of verse,
songs and discussion of socially important
themes. This is how one of the values of
democracy was conceived — the common
discussion and solution of social problems.
Through wine the feast gave birth to politics.
In the Christian age the attitude to wine
changed. It still remained a sign of divine
blessing but by becoming part of the litur-
gy, it was suddenly invested with a differ-
ent and new meaning. At the Last Supper,
Christ, raising his glass, says: “This is my
blood of the covenant, which is poured out
for many for the forgiveness of sins” (Mat-
thew 26:28). This is a different wine. It is no
longer the wine of merriment and intoxica-
tion, it is not the wine of bacchanalian ca-
rousing, but the wine of sobriety, catharsis
and expectation. The aesthetic attitude to it,
particularly characteristic of antiquity, has
been replaced with an ethical one. Together

with bread, in liturgy it symbolises the dual,
divine and human nature of Christ - wine is
a sign of his divine nature, and bread the
expression of his human nature.

BECAUSE OF THIS NEW NATURE OF
WINE in Christian life the Holy Apostle Paul
says “For he that eateth and drinketh un-
worthily, eateth and drinketh damnation to
himself, not discerning the Lord's body” (1
Corinthians 11:29).

During the bourgeois age the same hap-
pened to wine as what happened to God.
They were found out. In the 1960s Louis
Pasteur penetrated the innermost secrets of
fermentation as emphatically as Immanuel
Kant one century earlier had fathomed the
secrets of the universe and, guided by ‘pure
reason’, established that there was nobody
there. But the hope of believers was again
built on ‘practical reason’. In the same way,
after Pasteur wine stopped being the ‘divine
blood’ and became a chemico-biological
product consisting of alcohol, sugars, ac-
ids, tannin, anthocyanins, etc. But even
here, with a little imagination, we can see
the Creator’s ironic wink. Pasteur himself
admitted that he thought of a rabies vac-
cine after assuming that what happens with
wine also happens with human blood. And
he was right. l
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(DATAAHO
NMPUBANYARHE
FATAL ATTRACTION

BuHOmMO u gobpomo cupeHe npocmo ca OpucaHu eguH Ha
gpya. Kak obaue ga 2u kombuHupame maka, ue ga ce noAyuu
xapMoHu4Ha Bpv3ka Bmecmo pa3Bog u mpazeguu.

Wine and good cheese are destined for one another. How to
mix them though so we have a harmonious relationship and

not divorces and tragedies?

KAMAMBEP

CAMEMBERT

Meko cupeHe c Aeka naeceH, npousBexga ce
om Henacmbopu3upaHo kpaBe masko. Mpous-
xoxkga om ¢peHckama obracm Hopmangus u
e pogcmBeHo ¢ 6pu, Ho ¢ manko no-3psa Bkyc.
BuHomo: u3bopbm e geaukameH, 3auiomo Bky-
cbm My ce kombuHupa noguepmaHo 3Ae ¢ Hakou
BuHa. LLlamnaHcko u weHuH BaaH ca gobop us-
6op, kakmo u omaexkano 6opgo.

Soft cheese with a touch of mold, made from un-
pasteurized cow’s milk. It comes from the French
region of Normandy and is a relative of brie, only
with a slightly more mature taste.

The wine: the choice is delicate as its taste gets
along distinctively bad with some types of wine.
Champaign and Chenin Blanc are good choice,
as well as vintage Bordeaux.

EOAM
EDAM
XonaHgcko noaymBoupgo uau mBovpgo cupeHe om
kpaBe masko, koemo ce npecoBa. Hocu umemo
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Ha egHoumeHHus 2pag kpau Aakmaap.
BuHomo: nogxogswo e 3a wupok kpbe BuHa —
kabepHe, MepAO, NUHO HOap, a CbWO U PU3AUHE.

Dutch medium-hard or hard cow’s milk cheese —
a pressed one. It is named after the town of the
same name located near Alkmaar.

The wine: it is compatible with wide range of
wines — Cabernet, Merlot, Pinot Noir, and also
Riesling.

EMEHTAA

EMMENTALER

LLIBeuuapcko cupexe, koemo ce npaBu om npsc-
Ho kpaBe masko u 3pee noHe yemupu Meceua.
Bkycom e mek, ¢ noguepmaHu Homku Ha sgku.
MHozo nogxogswo e 3a $oHglo.

BuHOmMO: xapMOHUpPa OMAUYHO C MAago 6oXkone
uau ¢ knacuueckus ¢peHcku wegooBop LLlamo-
Hood-glo-nan. Om Beaume nogxogawlo e coBu-
HoOH BAGH.

Swiss cheese made of raw cow’s milk that has to
be aged for a minimum of four months. It is soft in

taste, with distinct kernel tinge and is very suitable
for making a fondue.

The wine: young Beaujolais or the classical
French chef-d’oeuvre Chateau Neuf du Pape are
excellent to accompany this cheese. And also
Sauvignon Blanc - from the white wines.

BbATAPCKO CAAAMYPEHO

BULGARIAN BRINE CHEESE

Hawemo ,06ukHoBeHo” 60 cupeHe BcbwHocm e
ugeanHo 3a kombuHupaHe ¢ BuHo, kamo usbopbm
3aBucu om maskomo, om koemo e npou3BegeHo
— 0Byemo u koszemo uduckBam no-medxkku BuHa.
BuHomo: maagu uepBeHu BuHa, npumepHO GbA-
2apcku pybuH, a CobWO CyX PU3AUHZ UAU 2pbuka
peuuHa.

Our “regular” white cheese is in fact ideal to
accompany wine and the choice depends on
the type of milk from which the cheese was
made — sheep and goat cheese require heav-
ier wines.

The wine: young red wines such as Bulgarian Ru-
bin, as well as dry Riesling or Greek Retsina.
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FOPrOHA30AA

GORGONZOLA

Kaacuuecko umanuaHcko CuHbo cupeHe, Makap
ye neHuuuAuHoBama naeceH, kosmo 20 cb3gaBa,
BcowHocm e 3eneHukaBa. Moumu kpemoobpasHo.
BuHomo: ocmpusm Bkyc Ha cupeHemo u3uckBa
caagko BuHo — Hanpumep mokaucko om YHza-
pusi, ucnaHcku mockamena uau dpeHcku comepH.

Classical ltalian blue cheese, although the peni-
cillin mold that makes it is in fact greenish.

This cheese is almost creamy.The wine: The
sharp taste of this cheese requires sweet wine

— say, Tokay from Hungary, Spanish Moscatel or
French Sauternes.

rPIOEP

GRUYERE

HapeueHo Ha ceauemo B8 LLBeuuapus, omko-
gemo npou3xoXkga, moBa cupeHe ce npaBu om
npsicHo kpaBe masko (3a egHa numa omuBam
400 Anumpa).

BuHomo: no-mexko BuHo 6U npuzAywuAo ge-
AukamHus Bkyc Ha eploep, 3amoBa nogbepeme

Hewo no-Aeko: BbAagapcka 2om3a UAU Nok uma-
AuaHcko caHgkoBese.

Named after the Swiss town from which it origi-
nates, this cheese is made from raw cow’s milk
(400 liters for a cake).

The wine: a heavier wine would suppress the
delicate taste of gruyere, so you better choose
something lighter: Bulgarian Gamza or ltalian San-
giovese.

NMAPME3AH

PARMIGIANO

Y Hac, kou 3Hae 3awo, e uzBecmHo ¢ ¢peHcko-
mo cu ume. B geucmBumeaHocm ce Hapuua nap-
MugkaHo, 3auomo ce npaBu B obaacmma okono
Mapma, Mimanus. TBbpgo cupeHe ¢ HenoBmopum
Bkyc.

BuHomo: napme3aHbm npekpacHo noguepmaBa
Bkyca Ha Aeku, naogoBu 6eAau BuHa, Hanpumep
wapgoHe.

In Bulgaria it is known with its French name par-
mesan. In fact it originates in the region Parma in

ltaly, hence the name — Parmigiano. It is a hard
cheese with unique taste.

The wine: parmigiano is excellent to emphasize
the taste of light, white wines such as Chardon-
nay.

POK®OOP

ROQUEFORT

Yecmo 20 Hapuuam Kpan Ha cupeHama.
QOpeHcko cuHbo cupeHe, koemo ce npaBu om
MAskomo Ha cneuuaAHa nopoga oBue u y3ps-
Ba BbB BapoBukoBume newepu kpal egHou-
MeHHuUs 2pag.

BuHOmMoO: cuAHuUsm My apomam nogxoxkga Ha
caagku BuHa, NpUMEPHO NOPMO UAU CEMU-
UOH.

It is often called “The King of Cheese”. French
blue cheese made from the milk of a special
breed of sheep and aging in the limestone caves
near the town of the same name.

The wine: its strong flavor requires sweet wines
such as Porto or Semillon. ll



MPABUAA 3A TNMPEBO3 HA BAIAX
MO NOAETUTE HA BbATAPUA EBP

Bcuuku nbmHuuu Ha ,BoAagapusa Ep* umam npaBo Ha npeBo3 Ha beanaameH poueH

6azaxk 10 ke + gamcka uaHma/aanmon B8 canoHa, a 8 3aBucumocm om uzbpaHama kaaca

u mapuda u Ha pezucmpupaH bazax (8 bazarkHuka Ha camoaema). MpeBoszbm Ha bazark
no pegoBHUMe AUHUU € CbobpaseH u ¢ Hakou obuwlu npaBuaa u noaumukama Ha ,Boazapus
Ep“ koumo mpa6Ba ga umame npegBug. ABuokomnaHus ,Boacapus Ep* cna3Ba cucmemama
PIECE CONCEPT, 6a3upaHa Ha bpos, meaaomo u pasmepume Ha uekupaHusa bazaxk.

BAGGAGE ALLOWANCE
ON BULGARIA AIR FLIGHTS

All passengers of Bulgaria Air are entitled to free carriage of cabin baggage

10 kg + personal item/laptop, as well depending on the chosen class of service and
fare to a checked baggage (in the luggage compartment of the airplane). Baggage
transportation on regular flights is based on some general rules and the policy of
Bulgaria Air, which you should consider. Bulgaria Air baggage policy complies with
the PIECE CONCEPT system based on the quantity, weight and dimensions of
the checked-in baggage.

TAPUNOW BE3 PETICTPUPAH BATAX
Bceku nemHuk, 3akynua Buaem no mapucda ¢ BkaloueH camo pbueH bazaxk,
uma npaBo ga npeBo3u B kabuHama Ha camorema 6e3naameH bazadk, kakmo caegBa:

NKOHOMUYHA KAACA
1 6pol poueH bazaxk go 10 ke u pasmepu 55x40x23 cm (cymapHa goakuHa* go 118 cm)
+ gamcka yaHma/Aanmon

TAKCW 3A PETVICTPUPAH BATAX

«MopBu 6pol peaucmpupaH bazaxk go 23 ke u go 158 cm*:

« BompewHu noaemu - 15 eBpo B nocoka;

« MexkgyHapogHu noaemu - 20 eBpo B nocoka**.

+3a nomyBare go/om [y6au - 30 eBpo B nocoka

> B cayual Ha no-mexkbk, No-06eMeEH UAU goONbAHUMEAEH YekupaH bazaxk,
ce npuAazam cmaHgapmHume ycaoBua Ha ,Boazapus Eop”.

> PezucmpupaH bazak Moke ga Boge 3akyneH npegu NoAEmM Ha Aemuwie
UAU Upes uzgamenda Ha buaema.

> MpumeykaHuemo Ha kapmu CCB Club, kapma Visa Platinum om LIKB,
kobpaHgupaHa kapma om LIKE u ,Boazapus Eop*, kakmo u 3namHa kapma
FLY MORE He gaBa npaBo Ha 6e3naameH uekupaH 6azaxk no mapuda 6e3 bazax.

* Cymama om BbHWHUME pasmepu Ha gbakuHama, BucoyuHama

U WwupoyuHama Ha bazaxka /I+h+w/.

** 3a nomyBaHe om AoHgoH - 20.00 GBP, om Lllopux - 20 CHF,

om Ten ABuB - 20 USD.

Mpu nomyBaHe om Hakoa om e2pbukume gecmuHauuu (CoayH, AmuHa, Pogoc, Kopdy

UAU XepakAUOH) peaucmpupaH bazak uau cBpoxbazark moke ga bvge 3asBeH camo
upes uzgameaa Ha buaema uau npes LleHmopa 3a obcaykBare Ha kaueHmu no uMelA Ha
callfb@air.bg uau meaedon +359 2 40 20 400.

TAPUOW C PETICTPUPAH BATAX
Bceku nomHuk, 3akynua uaem no mapuda c BkaloueH peeucmpupaH bazad,
uma npaBo ga npeBosu B HbazakHuka Ha camorema besnaameH b6azaxk, kakmo caegBa:

Mo mexXkgyHapogHu u BbmpewHu AUHUU:

BU3HEC KAACA

+ 2 Bpos poueH bazaxk ¢ 06wo meano go 15 ke (paamepu go 55x40x23 cm
Bceku) + 1 gamcka yaHma/aanmon;

« 2 bpos pesucmpupaH bazax go 32 ke u go 158 cm* Beeku.

NKOHOMUYHA KAACA

1 6pol poueH bazaxk go 10 ke u pasmepu 55x40x23 cm (cymapHa gonkuHa*
go 118 cm) + 1 gamcka yaHma/Aanmon;

1 6pol peaucmpupaH bazaxk go 23 ke u go 158 cm*.

M3knaloueHus

+3AATHA KAPTA FLY MORE

+BUNETU, BATIAATEHU C KAPTA VISA PLATINUM OT UKb

*BUANETU, BANTAATEHU C KOBPAHOAUPAHA KAPTA ,6bATAPUA EBP U LIKB*
« YAEHOBE HA MPOIrPAMATA CCB CLUB

«MOPAUUN***

2 6posa no 23 ke u go 158 cm* Beceku, 3a noaemu, npu koumo onepupauy,

npeBosBau e aBuokomnaHua ,Borzapuda Evp*.
+BEBETA OT 0-2 rOAviHU

B cayual ue mapudama, no kosmo e udgageH buaemom Ha Bv3pacmHus,
npugpy»aBaw, 6e6emo, no3BoasBa 1 6pou uekupaH bazax go 23 ke, mo 6ebemo
uma npaBo Ha 1 6pol uekupaH 6azak go 10 ke. MpeBosom Ha 6ebeuku koauuku
ce u3BvopwBa 6e3nramHo, HO me caegBa 3agbrkumenHo ga ce npegaBam u noayuaBam
HenocpegcmBeHo npu kauBaHe/cAusaHe Ha/om camorema. ABuokomnaHusima He Hocu
omeoBopHocm 3a wemu B pesyamam Ha mpaHcnopmupase no bazakHume AeHmu,
B cayyal ue koauukama He e npegageHa/noAyueHa Ha/om camorema.

* Cymama om BbHWHUME pa3mepu Ha gbakuHama, BucoyuHama u wupoyuHama Ha

6azaxka /I+h+w/. MomHukom Moke ga npeBosBa u noBeue om Ge3nramHama Hopma
Bazaxk cpewly gonbAHUMEAHO 3anAaulaHe. Tpemu Hbazaxk ce makcyBa no makcama 3a
mpemu cBpoxbazax.

** Ako bBunemume Bu ca 3anaameHu 8 caima Ha komnarusima, kakmo u 8 cayuaume Ha:
npumexkaHue Ha 3namHa kapma FLY MORE, uaeHcmBo 8 npozpamama CCB Club uau 3a
6unemu, 3anaameHu ¢ kobpaHgupaHa kapma om LIKE u ,Boazapusa Evp* uau kapma Visa
Platinum om LIKB, e Heobxogumo ga ce cBop>keme ¢ Hac Ha mea.: +359 2 4020 400 uau Ha
e-mail: callfo@air.bg 3a npeusgaBaHe Ha burema ¢ npaBo Ha 2 bpoa 6e3nrameH Hazaxk.
Mpumexkaruemo Ha kapmu CCB Club, Visa Platinum om LIKB, kobpangupaHa kapma om
LIKB u ,Boazapusa Evp, kakmo u 3namHa kapma FLY MORE He gaBa npaBo Ha 6e3anaameH

TARIFFS WITHOUT CHECKED BAGGAGE
Each passenger who bought a ticket in a tariff that includes only a hand baggage
carriage, is allowed to transport in the cabin free baggage allowance as follows:

ECONOMY CLASS

1 piece of hand baggage up to 10 kg and with dimensions
55x40x23 cm (total length up to 118 cm)*

+ 1 personal item / laptop bag

FEES FOR CHECKED BAGGAGE CARRIAGE

- First piece of checked baggage up to 23 kg and up to 158 cm*:
- Domestic flights - EUR 15 one way;

- International flights - EUR 20 one way™*.

- For travel to/from Dubai - EUR 30 one way

> |n case of heavier, above volumes or additional piece of checked baggage,

the standard conditions of Bulgaria Air apply.

> Checked baggage can be purchased before the flight at the airport or through

the issuer of the ticket.

> Possession of CCB Club card, Visa Platinum card from CCB, co-branded card from CCB
and Bulgaria Air, and FLY MORE gold card does not entitle free checked baggage on tariff
without baggage.

* The maximum allowed volume is the sum of the external length, height

and width of the baggage /I+h+wy/.

** For travel from London - 20.00 GBP, from Zurich - 20 CHF, from Tel Aviv - 20 USD.
When traveling from any of the Greek destinations (Thessaloniki, Athens, Rhodes, Corfu
or Heraklion) checked baggage or oversize baggage can be requested only through the
ticket issuer or through the Customer Service Center by email at callfo@air.bg or phone
+359 2 40 20 400.

TARIFFS WITH CHECKED-IN BAGGAGE

Each passenger with a ticket purchased in a tariff that includes checked baggage is
allowed to transport in the luggage compartment of the airplane free baggage allowance
as follows:

International and Domestic flights

BUSINESS CLASS

-2 pieces hand baggage with a total weight up to 15 kg (dimensions 55x40x23cm each)
and 1 personal item/laptop bag;

- 2 pieces of checked baggage up to 32 kg and 158 cm* each.

ECONOMY CLASS

- 1 piece of hand baggage up to 10 kg and with dimensions

55x40x23 cm (total length up to 118 cm)* + 1 personal item / laptop bag;
- 1 piece of checked baggage up to 23 kg and up to 158 cm*.

Exceptions

+«GOLD CARD FLY MORE

« TICKETS PAID WITH VISA PLATINUM CARD BY CCBANK

« TICKETS PAID WITH CO-BRANDED CARD BULGARIA AIR / CCBANK
-MEMBERS OF THE CCB CLUB PROGRAM

«SEAMEN***

2 pieces of 23 kg and up to 158 cm each* for flights operated by Bulgaria Air.
«INFANTS 0-2 YEARS OF AGE

If the fare of the ticket of the adult who is accompanying the baby allows 1 piece checked
baggage up to 23 kg, the baby is entitled to 1 piece checked baggage up to 10 kg.
Transportation of baby carriages is free of charge, but it is mandatory to hand them over
/ to receive them immediately before embarkation / disembarkation of the aircraft. The
aviation company shall not be responsible for damages resulting from transportation on
baggage belts, in case the carriage has not been handed over / received at the aircraft.

* The maximum allowed volume is the sum of the external length, height and width of the
baggage /I+h+w/. The passenger may carry more than the free of charge baggage
allowance for an additional fee. Third piece is charged as third excess baggage.

** If your tickets are paid in the company’s website, as well as in the cases of: possession of
gold card FLY MORE, membership in CCB Club, or tickets paid with co-branded card from

CCB and Bulgaria Air or Visa Platinum card from CCB you need to contact us by phone +359 2
4020 400 or e-mail callfb@air.bg to reissue the ticket entitled to free 2 pieces of luggage.
Possession of card CCB Club, Visa Platinum CCB, co-branded card from CCB and Bulgaria
Air, and Gold Card FLY MORE does not entitle the additional free checked baggage on tariff
without luggage.



gonbAHUMEAEH yekupaH 6azak no mapuda 6e3 bazaxk.

*** 3a ga ce BvoanonzBame om ycroBusma HU 3a NnpeBo3 Ha MopAuU, € HEOBXOguMo
buremom ga H6bge udgageH B no-cneuuasHa mopawka mapuda. 3a noBeue
uHbopmauus u pesepBauus Moxkeme ga ce obopHeme kbm LieHmbpa 3a 0bcaykBaHe
Ha kaueHmu Ha mea.: +359 2 4020 400 uau Ha e-mail callfb@air.bg, blopama Ha
aBuokomnaHuama B8 cmpaHama u uy>kbuHa, kakmo u upe3 azeHmckama mpexka.

MbTHUKBT MOXXE OA MPEBO3BA 1 NMOBEYE OT BE3NAATHATA HOPMA BAFAX
CPELLY OOMbAHUTEAHO 3AMNAALLAHE *

Takcu 3a cBpbxbazark

MEXOYHAPOLHU AVIHUN

3a mezno Ha bazaxka Mexkgy 23 ke u 32 ke * — 50 eBpo;

3a 2oneMuHa Ha bazarka mexkgy 158 cm u 203 cm — 70 eBpo;
[onbAHumeAHa bpotka - Bmopu Hbazaxk go 23 ke go u 158 cm — 50 eBpo;
[oneAHumenHa bpolka - mpemu 6azak go 23 ke go u 158 cm — 100 eBpo.

3a nomyBaHe om AoHgoH nocoyeHume mapudu ca coomBemno 50/70/100 GBP,

om Lllopux 50/70/100 CHF, om Tea ABuB 50/70/100 USD.

Mpu nomyBaHe om Hakos om e2pvukume gecmuHauuu (CoayH, AmuHa, Pogoc, Kopdy
UAU XepakAUuOH) gonbAHUMEAEH pesucmpupaH bazax uau cBpoxbazark Moxke ga
boge 3aqBeH camo upes3 usgamenda Ha buaema uau npe3 LieHmbpa 3a 0bcay>kBaHe Ha
kaueHmu no umelna Ha callfb@air.bg uau meaedpon +359 2 40 20 400.

BbTPELLUHU AVIHUA

3a meeno Ha bazaxka mexkgy 23 ke u 32 ke * — 20 eBpo;

3a 2oneMuHa Ha bazaka mexkgy 158 cm u 203 cm — 30 eBpo;
[onobaHumenHa bpotka — Bmopu bazax go 23 ke go u 158 cm — 20 eBpo;
[onbAHumenHa bpotka - mpemu 6azaxk go 23 ke go u 158 cm — 50 eBpo;
*Bazak ¢ meano Hag 32 ke moxke ga ce npeBosBa camo kamo kapzo.

CneuuanHu kamezopuu bazaxk

CIOPTHA EKUMUPOBKA

MpeBosbm Ha cnopmHa ekunupoBka He Bausa B Hopmama Ha 6eanaamHus uekupaH
bazax. TakcyBa ce 50 eBpo B nocoka, kamo gonbAHUMEAHO napue uekupaH bazaxk.
MakcumanHu pasmepu go 23 ke u go 203 cm cymapHa goakuHa.

N3kaloueHue: 3a Bcuuku gupekmHu noaemu, onepuparu om ,Boazapus Evp*:

- BeanaameH npeBo3 Ha eguH Yudm cku/cHoybopg ekunupoBka

BEAOCUINEAON

Mpuemam ce 3a npeBo3 B cneuuanHa onakoBka (kapmoH uAu cneuuaneH kanod).
MakcumaaHu pasmepu Ha onakoBkama 160 x 90 x 25 cm. /3uckBa ce npegBapumeaHo
nomBoprkgeHue Ha ycayzama B8 pesepBauusama.

MexkgyHapogHu AuHuu: 70 eBpo B nocoka. BompewHu auHuu: 30 eBpo B8 nocoka.

OPBL)XUE

MpeBosbm Ha o2HecmpeAHu opbXkud U boenpunacu ce u3BopuiBa coeracHo
usuckBaHuama Ha MexkgyHapogHama acouuauud 3a Bv3gyweH mpaHcnopm

/IATA/. He ce nomBoprkgaBa Ha codeshare nonemume Ha ,Boazapusa Eop“. MNpeBoszom
Ha o2HecmpeAHU opbXkua He Moke ga 6bge nomBbpgeH B cayuaume, kozamo
aBuokomnaHua ,BoAazapus Ebp“ e napmHoop no noaem. NpeBo3om Ha 02HeCcMpeAHU
opbXkuA u boenpunacu, pa3Au4HU Om CNOPMHO opwbXkue U boenpunacu, e 3abpaHeH.
B Hakou cayyau npeBos Ha oegHecmpenHu opbXkusi u Boenpunacu 3a AOBHU U cnopmHU
uenu moke ga boge paspeweH. MomHukom mpsabBa ga ce cBopxke ¢ ,Boazapus

Evp“ u ga npegocmaBu uHdopmauud 3a Buga Ha opokuemo, cepuliHua My HOMEP U
npunacume, koumo ce BHacam B pe3epBauuoHHama cucmema. Bcuuku o2HecmpeAHu
opwkuda u boenpunacu ce npuemam camo kamo bazak 3a mpaHcnopmupare 8
bazaXkHuyume Ha camonema u 8 HukakobB cayuyal B caroHa ¢ nbmHuuume. TpsabBa

ga ca pasgeAHo u nogxogawo onakoBaHu, kamo meaaomo Ha MyHuuuume He 6uBa
ga HagBuwaBa 5 ke. MomHukom mpabBa ga uma Bcuuku gokymernmu, usuckBaHu om
3akoHa u nogsakoHoBume akmoBe, npuaokumu 3a NnpeBo3 3a cbomBemHama gop>kaBa.
,Bongapusa Evp“ cu 3ana3Ba npaBomo ga omkarke npeBo3 Ha 02HeCMpPEAHU opXkua U
Boenpunacu.

+ NoBHu nywku u nampoHu - komnaekm go 15 ke: makca 50 eBpo B nocoka;

« AoBHU nywku u nampoHu - npu 06wo meano Hag 15 ke: makca 70 eBpo B nocoka;

« Kbco oeHecmpenHo opwkue (nucmoaem): makca 20 eBpo 8 nocoka.

AoBHama nywka u nampoHume ce cuumam 3a egHo napue pesucmpupaH bazax u ce
makcyBam c egHokpamHa makca 3a obcayxkBare. Tosu Bug bazaxk He ce BkalouBa B8
B6e3naamHama HopmMa u makcama ce npuaaza HesaBucumo om moBa gaau NomHukom
uma gpye yekupaH bazax.

JAOMALLHU AIOBVIMUW B IMTb THUYECKATA KABUHA /PETC/

- MakcumanHo meano Ha >kuBomHomo u knemkama - go 8 ke*;

« MakcumanHu pasmepu Ha kaemkama - 48 x 35 x 22 cwm;

- He ce BkalouBa B 6eannamHama Hopma Hbazaxk u ce 3anaawa makca
om 60 eBpo B nocoka.

JAOMALLH AIOBUMLIV B BATAXKHUVIKA /AVIH/

+ Bes oepaHuueHue B mezaomo Ha >kuBomHomo;

« MakcumaaHu pa3mepu Ha kaemkama - 110 x 65 x 70 cwm;

- He ce BkalouBa B 6esnanamHama Hopma Hazaxk, 3anaawa ce makca:

npu meaao Ha »kuBomHomo u koHmetHepa go 32 ke - 100 eBpo B nocoka
npu meaAo Ha »kuBomHomo u koHmeUHepa Hag 32 ke - 140 eBpo B nocoka**

BaxkHu ymoyuHeHus 3a npeBo3a Ha gomawHu Alobumuyu:

« MpeBo3bm Ha gomawHu Alobumuu 3agbakumeaHo nogaexku Ha nomBopykgeHue om
ABuokomnaHuama. 3a nomBop>kgeHue e Heobxogumo ga ce cBopkeme ¢ LieHmopa Hu
3a 0bcaykBaHe Ha kaueHmu Ha menedoH: +359 2 402 0400 uau no e-mail callfb@air.bg;
- [Mpuemam ce 3a npeBo3 camo kyuema u komku;

- ,Boaeapus Evp” He npuema 3a npeBo3 »kuBomHu go u om BeaukobpumaHrus;

- BolHume u onacHu nopogu ce npuemam 3a npeBo3 camo kamo kapeo (Hanp.
AmepukaHcku numbya mepuep, Cmadopgwupcku byamepuep, AmepukaHcku
cmadopguwupcku mepuep, Byamepuep, Amepukarcku byagoe, [1o2o ApkeHmuHo,
Kanzan (AHamonutcka oBuapka), KaBkaska oBuapka, PomBataep, Pogesutcku
pugrkbek, NobepmaH, KaHe Kopco u gp.)

*3a nonemu FB1431/1432 go u om lMapuwxk, kbgemo onepupaw, npeBosBay
e Air France, makcumanHomo meano 3a npeBos Ha PETC e 6 ke.

** KuBomHu ¢ meano ¢ koHmelHepa Hag 32 ke He ce npuemam 3a npeBo3
go/om Bplokcen.

* 3a cmeceHu npeBo3u ¢ yuacmuemo Ha ,Bbazapus Ebp“ u gpyau napmHeopcku
aBuokomnaHuu B mapwpyma mozam ga 6bgam npuaazaHu gpyau ycaoBus 3a bazaxk

***In order to take advantage of our conditions for the transportation of seamen, the ticket
must be issued at a special seaman fare. For more information and reservations, please
contact the Customer Service Center at +359 2 4020 400 or e-mail callfb@air.bg, any of the
Bulgaria Air offices or through the travel agent network.

THE PASSENGER MAY CARRY MORE THAN THE FREE BAGGAGE AL-
LOWANCE AT ADDITIONAL COST *

Excess baggage fees

INTERNATIONAL FLIGHTS

Baggage weight between 23 kg and 32 kg* — EUR 50;
Baggage dimensions between 158 cm and 203 cm — EUR 70;
Extra piece - second bag up to 23 kg x 158 cm — EUR 50;
Extra piece - third bag up to 23 kg x 158 cm — EUR 100.

For travel from London the indicated fares are respectively 50/70/100 GBP,

from Zurich 50/70/100 CHF, from Tel Aviv 50/70/100 USD

When traveling from any of the Greek destinations (Thessaloniki, Athens, Rhodes, Corfu or
Heraklion) additional piece of checked baggage or oversize baggage can be requested
only through the ticket issuer or through the Customer Service Center by email at callfb@
air.bg or phone +359 2 40 20 400.

DOMESTIC FLIGHTS

Baggage weight between 23 kg and 32 kg* — EUR 20;

Baggage dimensions between 158 cm and 203 cm — EUR 30;
Extra piece - second bag up to 23 kg up to 158 cm — EUR 20;
Extra piece - third bag up to 23 kg up to 158 cm — EUR 50;

* Baggage with weight over 32 kg may only be carried as cargo.

Special categories of baggage

SPORT EQUIPMENT

Transportation of sport equipment is not included in the quota of checked baggage. It is
charged as an extra piece of checked baggage — EUR 50 in direction.

The equipment must be of maximum weight and total dimensions 23 kg and 203 cm.
Exception: for all flights operated by Bulgaria Air:

- Free carriage of 1 piece of ski / snowboard equipment.

BICYCLES

Accepted for carriage in special packaging (cardboard or a special case). Maximum size
of package 160 x 90 x 25 cm. This service requires pre-confirmation in the reservation.
International flights: EUR 70 per direction. Domestic flights: EUR 30 per direction.

FIREARMS

Carriage of firearms and ammunition is carried out according to the requirements of the
International Air Transport Association /IATA/. It is not confirmed on codeshare flights

of Bulgaria Air. Carriage of firearms and ammunition other than sport weapons and am-
munition is prohibited. In some cases, carriage of firearms and ammunition for hunting
and sporting purposes may be permitted. The passenger should contact Bulgaria Air and
provide information on the type of weapon, its serial number and the ammunition, which
will be entered into the reservation system. All firearms and ammunition will be accepted
only as baggage and must be transported in the luggage compartment of the airplane and
under no circumstances in the passenger cabin. They must be suitably packed separately
and the weight of the ammunition should not exceed 5 kg. The passenger should have all
documents required by law and regulations applicable to carriage for the particular state.
Bulgaria Air reserves the right to deny carriage of firearms and ammunition.

+ Hunting rifles and cartridges - total weight up to 15 kg: fee EUR 50 per direction;

- Hunting rifles and cartridges - total weight over 15 kg: fee EUR 70 per direction;

- Short-barrel firearms (pistol): fee EUR 20 per direction.

Hunting rifles and cartridges are regarded as one piece of registered baggage and are
charged with one-time fee for service. This type of baggage is not included in the free al-
lowance and the fee is applied regardless of whether the passenger has other checked-in
baggage.

PETS IN THE PASSENGER CABIN /PETC/

- Maximum weight of the animal and the cage — up to 8 kg*;

« Maximum dimensions of the cage - 48 x 35 x 22 cm;

- The pet is not included in the free baggage allowance, and a fee
of EUR 60 per direction applies.

PETS IN THE HOLD /AVIH/

- No limitation in the weight of the animal;

« Maximum dimensions of the container - 110 x 65 x 70 cm;

- The pet is not included in the free baggage allowance, and the following fees apply:
At the weight of the animal and container up to 32 kg — EUR 100 per direction;

At the weight of the animal and container over 32 kg — EUR 140 per direction.

Important information for live animal transportation:

« Pets transportation (both PETC and AVIH) is a subject to compulsory confirmation
from the Airline. For confirmation please contact our Customer Service Centre at
+359 2 402 0400 or by e-mail: callfb@air.bg;

+ Only dogs and cats are accepted for transport;

- Bulgaria Air does not accept animals to and from Great Britain;

- Fightng and dangerous breeds are accepted for carriage only as cargo (example:
American Pit Bull Terrier, American Staffordshire Terrier, Staffordshire Bull Terrier, Bull
Terrier, American Bulldog, Dogo Argentino, Karabash (Kangal), Anatolian Shepherd Dog,
Caucasian Ovcharka (Caucasian Shepherd Dog), Rottweiler, Rhodesian Ridgeback,
Doberman, Cane Corso, etc.).

* For flights FB1431/1432 to and from Paris where operating carrier is Air France, the
maximum weight of PETC is 6 kg.

** Animals weighing over 32 kg together with the container are not accepted for carriage
to / from Brussels.

* For partner flights involving Bulgaria Air and other partner airlines, other luggage
conditions may apply.



FOTOBW 3A NOAET

Mpegnazame Bu HAakoako noaesHu coBema 3a moBa kak ga ce uyBcmBame
gobpe no Bpeme Ha noaema u caeg Heezo. ManbAaHABalme ynpaxkHeHuama

A

FIT TO FLY

These handy exercises enable you to stay in top form - both
during and after the flight. Perform each move with steady,

6aBHo u guwaime paBHOMEPHO.

even breathing.

-

XOAUAA

10 nemu

MocmaBeme nemume
Ha noga u noBgueHeme
Hazope npbcmume Ha
kpakama. Nocae onpe-
me noga ¢ npecmu u
noBgueHeme nemume.

FAE3EHUN

15 nomu

MpaBeme kpozoBu
gBurkeHua nopBo ¢
eguHus kpak, a nocae
C gpyaus.

KOAEHE

30 nemu

MoBguesHeme eguHus
kpak, gokamo He
ycemume HanpexkeHue
8 6egpomo.

PAMEHE

5 nomu

MocmaBeme poueme
Ha Bbegpama u 3anou-
Heme ga onucBame
kpo2oBu gBurkeHud

C pameHeme.

KPAKA

10 nomu

HaBegeme ce aeko
Hanpeg. ObezopHeme
C poue koneHeme

u 2u noBgusHeme Ha
HUBomo Ha 2opgume.
3agpwkme maka 15
cekyHgu.

rPbb N PbLE

15 nomu

MocmaBeme u gBeme
cmbnana Ha noga

u cmezHeme kopema.
HaBexkgaime ce
Hanpeg, gokamo
pbueme Bu He onpam
npoecmume Ha kpakama.

FEET

10 times

Placing your heels on
the floor, stretch your
toes upwards. Then,
keeping your toes on
the floor, raise your

ANKLES

15 times

Rotate your foot -
first in one direction
and then the other.

KNEES

30 times

Raise your legs,
tensing the muscles
in your thighs.

SHOULDERS

5 times

With your hands

on your thighs, rotate
your shoulders in

a circular motion.

LEGS

10 times

Bend forward slightly.
Wrap your hands
around one knee and
raise it to your chest.
Hold for 15 seconds.

BACK AND ARMS
15 times

Place both feet flat

to the floor and hold
your stomach in. Bend
forward, moving your
hands down your legs.

heels upwards.

OA CE AETN HE E CTPALLHO

Cmamucmukama couu, ue AemeHemo CbC CamoAem € ganey
no-6e3onacHo om MHo20 gpyau gedHocmu. Ekunakom Ha Bawus
camonem e BucokokBaauduuupaH u ¢ bozam onum. Camoremume

Ha ,Boazapus Evp“ ca ¢ besynpeuHa noggpokka u Mozam ga ycmosm
Ha BcakakBa mypboaeHuus.

Onumadme ga ce omnycHeme - BguwBalme gbAboko npe3 Hoca
u 3agopkadme Bo3gyxa HAkoako cekyHgu, npegu ga 20 usguwame.

MO BPEME HA NMOAET

Ycewame 6oaka B ywume? 3anyweme Hoca, 3amBopeme ycmama
U 3anoyHeme ga npeanollame UAU ga ce onumBame ga uskapame
Bvagyxa, 6e3 ga omBapame ycma. JoBueHemo Ha gbBka cbwo nomaza.

Cmumyaupaime kpoBoobpauieHuemo cu, kamo ce pasxogume

no nomekama 8 camonema. M3bazBatime ga cegume ¢ kpocmocaHu kpaka,
3auwomo moBa Moxke ga oepaHuuu kpoBoobpauweHuemo. Moke ga ce
nouyBcmBame no-ygobHo, ako cBaaume obyBkume. Mudme noBeue Boga

U no-mManko ankoxon, uad uau kade.

KAK OA CE NMPUCMNOCOBUM
NO-6bP30 KbM YACOBUTE PA3AUKU

Onumadme ce ga Hacmpoume BuoAo2UYHUA cu YacoBHUK koM BpemeBama
30Ha Ha Bogewama Bu gecmuHauus, kamo Beuepma npegu noAema cu
Ae2HEME eguH uac NO-PaHo UAU NO-KbCHO.

He npekanaBaime ¢ mexkkama xpaHa u He nuime mBbpge MHO20 aAkOXOA
uAu kade Beuepma npegu norema. Fkme 6ozamu Ha NPOMEUH XpaHu
8 nogxogawu 3a HoBama uacoBa 30Ha OMPA3bUU OM gEHOHOWUEMO.

Kozamo npucmuegHeme Ha usbpaHama om Bac gecmuHauus, HanpaBeme
cu kpamka pasxogka. lNMpekapadme noHe 30 MuHymu Ha gHeBHa cBemauHa.

Repeat with the other
knee.

RELAX!

Statistics show that flying is much safer than many situations in daily lives.
The crew in control of the plane is highly trained and experienced.
Bulgaria Air aircrafts are thoroughly maintained and designed to withstand
various forms of turbulence

Try to relax - breathe in deeply through your nose, hold for three seconds
before exhaling slowly.

DURING THE FLIGHT

Ear pain? Pinch your nose shut, close your mouth and swallow or blow
out against your closed mouth. Alternatively, chew some gum.

Stimulate your circulation by walking around the cabin and stretching.
Avoid sitting with your legs crossed as this restricts circulation.
Removing your shoes may provide you with more comfort. Drink plenty
of water and not too much alcohol, tea or coffee.

REDUCING JETLAG

Begin adjusting your body clock to the time zone of your destination
the night before departure by going to bed earlier or later.

Don’t consume too much food the night before you leave, or drink too
much coffee or alcohol. Eat protein-rich meals at times that are normal
for your new time zone.

At your destination, take light exercise - such as a walk. Spend at least
30 minutes in daylight.



YOOBCTBO U
BE3OIMNACHOCT BbB Bb3YXA

,Boneapus Ep“ Bu »kenae 6esonaceH u ygobeH noaem.
BucokokBaauduuupaHume HU Aemuu, cmioapgecu u cmioapgu ca obyueHu
ga ocuaypsam bezonacHocmma Bu. Emo Hakou ocHOBHU MOMeHMU om
BesonacHocmma, ¢ koumo Moke ga ce 3ano3Haeme, gokamo noyuBame u
ce HachakgaBame Ha nonema ¢ ,Boacapud Ep“.

BALWIETO 34PABE

Ako UMame npumecHeHuUs 3a 3gpaBemo cu, cBbp3aHu ¢ NbmyBaHemo, U 0cobeHo
ako cmpagame om guxameAHu UAU CbPgeuHO-CogoBu 3aboadaBaHus, nocememe
Aekaps cu npegu 3amuHaBaHe. Anmekume Mozam ga Bu npegaoxkam aekap- cmBa
6e3 peuenma, HO Hawusam coBem e BuHazu ga ce koHcyamupame ¢ aekap kou ca
HaO-nogxogawu 3a Bac

BALUUAT BATAXK

M3baeBalime mexkkus pvueH bazaxk. HoceHemo My moxke ga npemoBapu
opeaHuama Bu. [1a cegHew B kpecAromo ymMopeH U 3agbxaH, 03HauaBa ga
3anoyHew nomyBaHemo cu 3Ae. B pouHua 6azaXk Hoceme camo ocHOBHOMO,
koemo we Bu mpa6Ba no Bpeme Ha noaema.

CPOKbBT 3A ABABAHE HA AETULLETO

Onumadme ce ga npucmuzHeme Ha Aemuwiemo paHo. OcmaBeme cu
gocmambyHo Bpeme 3a popmasHocmu, nasapyBaHe u omBexkgaHe kom
camonema. Bpememo 3a peaucmpupaHe Ha NbmHUUUME € pasAuydHo Ha
pasaudHUme Aemuula u Moke ga Bapupa cnopeg gecmurauusama. [Jobpe
e ga ce uHdopmupame npegBapumenHo 3a uaca, 8 koimo mpsabBa ga cme
Ha Aemuwemo.

BALLATA CUI'YPHOCT

3ano3Halme ce ¢ uduckBaHusma 3a cuzypHocm u a2u cnasBaume.

He ce cvenacsBatume ga npeHacame uy>kg bazaxk. He ocmaBatume Hazarka

cu 6e3 Hagsop.Crazalime HokoBe, Hokuuu u ocmpu npegmemu 8 kydapa, koumo
npegaBame 3a mpaHcnopmupaHe 8 bazadkHuka Ha camoaema. Ako ca B pouHus
Bu B6aezaxk, AeemuwHume cay>kbu 3a cuzypHocm we Bu 3abpaHam ga eu kauume

B camonema.

BALLUUAT PbYEH BATAXK

Caokeme mexkkume npegmemu nog cegankama npeg Bac, a nekume -

B bazakHume omgeneHus Hag cegankume. He baokupadme ¢ 6Hazaxk noms
koM aBapulHume u3dxogu U nbmekume mexXkgy kpecaama. OmBapsaime
HbazakHuuume Hag cegankume BHumamenHo - ako CbgbpkaHuemo um

e pa3mMecmeHo no Bpeme Ha noAema, npu omBapAHe om maAx Moke ga nagHam
npegmemu.

MYLWEHETO

MNMyweHemo B camonema e onacHo. 3abpaHeHo e Ha Bcuuku noaemu Ha ,Boazapus
Evp“. Ha kabuHHus ekunak e HapegeHo ga caegu 3a U3NnbAHEHUEMO Ha 3abpaHama.
He nyweme 8 moaremHume, koumo ca o6opygBaHu ¢ gamuuuu 3a gum.

YNBTBAHUATA 3A BE3OMNACHOCT

MNMpegu 3amuHaBaHe u npucmuaaHe kabuHHUSM cbcmaB Ha ,Boazapus Eop” we

Bu 3ano3Hae ¢ npaBuaama 3a 6e3onacHocm B8 camorema. YnomBaHemo BkalouBa
cBegeHus 3a npegnasHume koaaHu, kucrnopogHume macku, usxogume, aBaputHomo
HanyckaHe Ha camoAema, cnacumeaHume »kuanemku. Moaum 3a Bawemo BHumaHue
no Bpeme Ha gemMoHcmpauuama. Pasaaegaime uHcmpykuusama 3a 6esonacHocm 8
camonema, kosmo e B gkoba Ha cegankama npeg Bac.

KABUHEH EKUMNAXX

KabuHHusm ekunaxk Ha ,Boazapus Evp“ ce epuxku ga Bu obcay>kBa omauuHo
u ga ocueypsBa 6besonacHocmma no Bcako Bpeme. He ce npumecHaBaime ga
noBukame cmioapgecume u cmloapgume, kamo usnoazBame paznonoXkeHus
Hag kpecromo Bu bymoH, ga cnogeaame komMeHmapume cu ¢ max U ga eu
yBegomaBame 3a nompebHocmume cu.

MPU NPUCTUTAHE
Mazeme bazarkHume cu kynoHu, 3a ga Hamepume AecHo bazaxka cu. Omgeneme
Manko Bpeme, 3a ga ce akaumamusupame cAeg npucmu2aHemo cu.

Om 6 HoemBpu 2006 2. B EBponetckus covlo3 ca B cuaa HoBu Mepku 3a cugypHocm, koumo ozpaHuyaBam
koauuecmBomo meuHocmu B pbuHuA Hazaxk. Te mpabBa ga ca 8 camocmosamenHu onakoBku go 100 mMA Bes-
ka u obwo go 1 A, nocmaBeHu B camosaneuamBaui ce npo3paueH nauk, koimo nogaexku Ha npoBepka om
cay)kumeaume no cuagypHocmma. O2paHuyeHuAma ce omHacam 3a cAegHume meuHocmu: Boga, Hanumku,
cynu, cuponu, e2pumoBe, kpemoBe, AocuoHu, 2enoBe, napdloMmu, gesogopaHmu, cnpetoBe, nacma 3a 3vbu,
nAHa 3a bpocHeHe u He BkalouBam megukameHmu u 6ebewku xpaHu 3a noasBaHe no Bpeme Ha nomyBa-
Hemo, HO me nogaekam Ha npoBepka.

Cnucvkom noco4Ba Hakou om 3abpaHeHume 3a npeHoc npegmemu, 6e3 ga 6bge usyepnameneH.

Monxs, koHcyamupadme ce ¢ AemuwHUA NepPCoHaA 3a No-nNvbAHa uHgopmayus.

YBakaemu nomHuuu,

B cvomBemcmBue ¢ gupekmuBa Ha EBponetckama komucus 68/2004 om 15 aHyapu 2004 2., B oxpaHaemu-
me 30HU Ha Aemuwiama u B pvuHua 6azark He BuBa ga ce crazam npegmemu, ¢ koumo € Bb3MOXKHO UAU
usenekga BoamokHO ga ce npuduHU HapaHaBaHe. Cpeg 3abpaHeHume npegmemu ca:

BcakakBu BugoBe ozHecmpenHo opuvXkue /| kamanyamu u XapnyHU /[ uMumauyuu Ha O2HECMPEeAHO
opwxkue, B moBa uucno gemcku uzpauku /opwkedHu yacmu, ¢ uskaloueHue Ha ypegu 3a meaeckonuuHo
BuxkgaHe | nokapozacumeau | enekmpowokoBu ypegu | 6pagBu, cekupu, camopu, momaxaBku |
nokoBe, kocu konus | BeakakBu 3aocmpeHu MemanHu npegMmemu, koumo mMozam ga nocaykam 3a
HapaHsBaHe | HOXkoBe, He3aBucumo om npegHasHaveHuemo um /cabu, meuyoBe | 6pocHavu, ckaaneau |
HoXuuy, ¢ pekewia yacm, no-goaza om 6 cm /| 6opmawutu, omBepmku, knewu, uykoBe | kohku 3a neg |
Bcuuku BugoBe cnopmuu cmukoBe, 6yxanku, weku u moszu | Bcuuku BugoBe o6opygBaHe 3a 60uUHU
cnopmoBe / amyHuuuu, 2paHamu, MuHuU, BoeHHu ekcnao3uBu /| gemoHamopu | 2a3 u 2a3oBu
koHmelHepu [ BcakakBu nupomexHuuecku cpegcmBa | xaop, napaAusupauu cnpeiioBe, consomBopeH
2a3 [ mepneHmMuH, pa3pegumen u aepo3onHa 60s | Hanumku ¢ Hag 70% cbgbp)kaHue Ha anKOXOA.

YOUR COMFORT AND
SAFETY IN THE AIR

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flight
deck and cabin crews are here to take care of your safety. While relaxing and
enjoying Bulgaria Air’s inflight service, you may consider the basic points that
follow.

YOUR HEALTH

If you have any medical concerns about making a journey, or if you suffer from a
respiratory or heart condition, see your doctor before traveling. There are over-the-
counter medicines available, but we recommended always to consult a doctor to
determine which are suitable for you.

YOUR LUGGAGE

Try to travel light. Carrying heavy bags can cause considerable stress you may not
be used to. Arriving at your sit exhausted and perspiring is not a good start to your
journey. In your hand luggage, carry only essential items which you will genuinely
need during the flight.

YOUR CHECK IN DEADLINE

Arrive early at the airport. Give yourself plenty of time to check-in, shop and board.
Check-in times vary from airport to airport and from destination to destination.
Please, inform yourself well in advance to avoid delays/cancellations.

YOUR SECURITY

Do read and follow the security requirements. Do not agree to carry other people’s
items with you. Never leave your luggage unattended. Store personal knives,
scissors and other sharp objects safely inside your suitcase or hold luggage. If you
do not, airport security staff will stop you taking them aboard in your cabin luggage.

YOUR HAND LUGGAGE

Please store heavy items underneath the seat in front of you. Stow lighter items
in the overhead luggage racks. Please ensure you do not block access to the
emergency exits, and do not block the aisle. Please open the overhead lockers
with caution: items there may have become disturbed and may fall onto the seats
below.

SMOKING

Smoking onboard is dangerous. All Bulgaria Air flights are non-smoking and
cabin crew are under strict instructions to monitor observance. Please do not
smoke in the lavatories; they are equipped with smoke sensors.

THE SAFETY BRIEFING

Before departure and on approach, Bulgaria Air cabin crew will demonstrate the
rules of safety on board our aircraft. The briefing includes information on your
seatbelt, how to use your oxygen mask, how to locate exits, how to leave the
aircraft in an emergency, and how to use your lifejacket. Please spare a moment
to watch their demonstration. Please also consult the illustrated Safety on Board
leaflet in the seat pocket in front of you.

YOUR CABIN CREW

The Bulgaria Air flight attendants are on board to provide you with top class
inflight service and ensure your safety at all times. Please do not hesitate to use
the overhead attendant call button and share comments or request service from
your flight attendant.

AT THE DESTINATION AIRPORT

Have your luggage identification tags ready to help you find your luggage.
Give yourself some time for initial acclimatisation with the weather and
environment of your destination.

From November 6, 2006 the European Union adopted new security rules that restrict the amount of liquids
you can take through security checkpoints, in addition to other prohibited articles. These liquids must be in
individual containers with a maximum capacity of 100 ml each, packed in one transparent, resealable plastic
bag (with a capacity of no more than one litre). The restrictions apply to liquids such as water, drinks, soups,
syrups, make-up, creams, lotions, gels, perfumes, deodorants, sprays, tooth paste and shaving foam. Liquid
foods for babies and any medication a passenger may need during a flight are exempt from the above
restrictions but must be presented at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the airport staff who will be happy to provide
you with more detailed information.

Dear passengers,

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or
appearing capable of causing injury should not be carried into the security restricted areas of the airports and
into the aircraft’s cabins. These include, but are not limited to:

all types of firearms | catapults and harpoons / replica or imitation firearms, toy guns /component
parts of firearms (excluding telescopic sighting devices) / fire extinguishers | stun or shocking
devices | axes, hatc ets, meat cleavers; machetes | arrows and darts / any type of sharpened metal
objects, which could cause injury / all types of knives | sabers, swords | open razors

and blades, scalpels | scissors with blades more than 6 cm in length / drills, screwdrivers,
crowbars, hammers | ice skates | any type of sport bats, clubs, |/ sticks or paddles /| any martial
arts equipment / ammunition, grenades, mines, explosives and explosive devices | detonators |
gas and gas containers | any pyrotechnics / chlorine, disabling or incapacitating sprays, tear gas |
turpentine and paint thinner, aerosol spray paint / alcoholic beverages exceeding 70% by volume.
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3awomo 3Haem,

ye me ca yacm om
Bawemo cemeiicmBo -
Bv3nonsBaiime ce

om ycAy2ama Hu 3a
npeBo3 Ha gomawHu
Alo6umuu!

Mpu npeBosa Ha gomawHu
ANobumuu 8 nemHuueckama
kabura /PETC/ makcumaaHOmo
gonycmumo meaAo Ha
>kuBomromo u knemkama e 8 ke,
a pasmepume Ha knemkama

48 x 35 x 22 cm. 3a ycayeama

ce 3anAawa makca om 60 eBpo
8 nocoka.

IMpu npeBo3 Ha gomawHu AlobumMuu
8 BazakHomo omgeneHue /AVIH/
HAMa o2paHuueHue B mezaomo

Upgrade go 6usHec
knaca, 3a ga e
nepdpekmHo

,Boazapus Evp“ Bu
gaBa Bo3mokHocm ga
noBuwume komdopma
Ha cBoemo nbmyBaHe
brazogapeHue Ha
ycnyeama Upgrade go
busHec kaaca.

Upgrade moxke ga 6bge 3akyneH
om 24 yaca go 40 muHymu

npegu UsAUMAaHe, NpuU HaAuvue

Ha cBobogHu mecma. OcBeH
ygobcmBo u komdopm, ycayzama
Bu Hocu owe peguua npegumcmBa

Jlo6aBeme noBeue
ygo6cmBo kom
Bawemo nomyBaHe!

Kak? Kamo 3anasume cBoemo
MACMO C GONbAHUMEAHO
npocmparHcmBo u noBeue
kompopm cpeuty makca om 20
eBpo Ha nocoka, uau usbepeme
cBoemo NpegnoyumaHo MACMo,
6AU30 go u3xoga, cpeuwly makca
om 10 eBpo Ha nocoka. Ycayeama
€ HaAuyHa 3a gupekmHume
noAemu, usnbAHABaHU om
aBuokomnaHuAma.

Cegankume ¢ noBeue
npocmparHcmBo u kompopm

ca pas3noaokeHu Ha 3 peg u

MomyBaHe Ha geua Ge3
npugpy>kumen

[oBepeme ce Ha
ycayezama Ha ,Boasapus
Evp“ 3a npeBos Ha
Henpugpy>keHu geua

u 6ogeme cnokolHuU
3a cBoemo geme

no Bpeme Ha noaem!

- 3a geua Ha Bbapacm mexgy 3

u 5 2. ocueypsaBame eckopm -
cmloapg, koimo ga nocpewHe
gememo om u3snpaujava Ha
omnpaBHomo Aemuule, ga 20
npugpy>ku no Bpeme Ha Bcuuku
AemuWHU Nnpouegypu go kauBaHe
8 camonema, ga ce no2puku AUYHO
3a cnokouHomo My nomyBaHe u
ga 20 npegage Ha nocpewaya
npu npucmuzaHe. 3a gememo ce
3anAawla nbaHama mapuda 6es
gemcko HamaneHue, naloc 50%

Ha >kuBomHomo, a MakcumaaHume
pasmepu Ha kaemkama ca

110 x 65 x 70 cMm. MMpu 06wo meano
go 32 ke ce 3annawa makca 100
eBpo, a Hag 32 ke - 140 eBpo

8 nocoka.

MpeBoszbm Ha gomawHu

AlobumMuu 3agoakumenHo

nogaexku Ha nomBopykgeHue

om ABuokomnaHuama.

Mozam ga 6bgam npeBosBaHu
camo kyuema u komku,

kamo eguHcmBeHo go u om
BenukobpumaHus He ce
npegaaza ycayzama npeBo3

Ha XuBomHu.

BodHume u onacHu nopogu
ce npuemam 3a npeBos camo
kamo kapzo.

kamo npuopumemHu uekupaHe
u kauBare B camonema,
gonbaHUMeAeH Bazaxk, gocmon
go busHec caroHUME Ha
Aemuwiama u busHec kaaca
kemopuHe. Ako cme uAeH Ha
npoepama FLY MORE, neuenume
u noBeue mouku.

BaxkHo e ga ce ombenexku, ue
npu norem ¢ npekauBaHe mpabBa
ga ce cnasu paspelieHuemo 3a
npeBos Ha bazaxk u Ha gpyaus
npeBo3Bau. CoBemBame Bu ga
3aaBume UPGRADE mMuHumyMm 2
uaca Npegu usAUMaHe Ha norema
om Codous, 3a ga ce Hacrhagume

u Ha kemopuHea kamo yacm om

aBapueH u3xog, a mesu Ha 4
peg mokeme ga pesepBupame
kamo npegnouyumaHu, nopagu
6AUOCMMA UM go u3X0ga u
BwamokHocmma 6bp3o ga ce
omnpaBume koM kpadHama
mouka UAU mpaHcdepHua cu
nyHkm.

Moxkeme ga 3asBume u
3anaamume cBoemo mMAcmo
upes Llenmopa 3a 06caykBaHe
Ha kaueHmu Ha mea.: +(359)

2 40 20 400 uau no e-mail

Ha callfb@air.bg, kakmo u 8
oducume Ha ,Boazapus Eop”,
upes usgamena Ha buaema u
Ha Aemuwemo npegu Norema.
CoBemBame Bu ga 3aaBume

om egHonocouyHama mapugda
8 M knaca u gBynocouHu
AemuwHU makeu 3a cmioapga-
npugpy>kumea.

+ 3a geua mexkgy 5u 11 2. ce
ocueypsBa cay>kumen, koimo

ga nocpeuwHe gememo om
usnpawaya Ha omnpaBHomo
Aemuwe, kakmo u makwvB8, koimo
ga 20 npegage Ha nocpeuiaya
npu npucmuzaHe. 3a gememo
ce 3anAawa NbAHama mapuda
6e3 gemcko HamaneHue, naloc
UM makca 8 pa3mep Ha 50 eBpo
Ha omceuka 3a MmeXxgyHapogHu
noaemu u 30 eBpo 3a BompewHu
noaemu. 3a Codusa - AoHgOH
makcama e 60 eBpo, a 3a AoHgoH
- Codus e 60 nayHga.

« Mo »kenaHue Ha pogumeaume,
geua om 12 go 18 2. Mmozam
CoWo ga ce BbanoazBam om

MomHuuume, koumo >kerasm ga
nomyBam ¢ gomaweH Alobumey, (kyue
uau komka), npegBapumenaro mpatBa
ga ce 3ano3HaAm ¢ UHcMpykuuume
3a npeBo3 Ha gomMawHu Albbumuu

Ha aBuokomnaHusama Ha www.air.bg

u ga cna3Bam Bcuuku ycroBua Ha
peanameHm 576/2013. PearnameHmobm
e 3agorkumeneH 3a Beuuku cmpaHu
unerku Ha EC. Mo Bpeme Ha check-in
gokymeHmume Ha Alobumeua, we
Bogam 06cmouHO NPoBepeHuU.
Macnopmom mpatBa ga omeoBapsa
Ha obwonpuemus MekgyHapogeH
obpaseu.

Bcuukume npegumcmBa.

Takcama 3a ycayeama Upgrade

e 50 eBpo* B8 nocoka no BompewHu
AuHUU u 100 eBpo* B nocoka

No MeXkgyHapogHU AUHUU.

Moxkeme ga 3akynume Upgrade
upes LleHmopa 3a obcaykBaHe Ha
kaueHmu Ha mea.: +(359) 2 40 20 400
uAu no e-mail Ha callfb@air.bg, kakmo
u B opucume Ha ,Borzapus Ebp*,
upes usgamens Ha buaema uAu

Ha Aemuwemo npegu NoAem.

*3a omceukama AoHgoH - Codua
makcama e 100 nayHga.

ycayzama npegBapumenHo, 3a ga cu
2apaHmupame HaAU4HO MACMO U ga
cnecmume Bpeme Ha Aemuuemo.
CnegBa ga ce uma npegBug,

ye uma NomHuuy, koumo He

Mo2am ga bogam HacmaHaBaHu

Ha aBapulHu usxogu, Hanpumep
xopa ¢ pusuyecku, ncuxuuecku u
cayxoBu yBperkgaHus, BvapacmHu
xopa, geua u bebema (Coc uau

6e3 npugpy>kumeA) U NbMHUUU C
HagHOPMEHO Me2A0.

* 3a Tea ABuB makcama e 8
wamcku goaapa, 3a AoHgoH B8
nayHga, 3a Llopux 8 wBeluapcku
¢paHka.

ycAyzama cpeuly 3anaauiaHe
Ha UM makcama. Ha max ce
npegocmaBAa couwama ycayza
kamo 3a geua mexkgy 5 u 11 2.
3a ga ce Bv3nor3Bame om
ycayzama, e Heobxogumo ga
omnpaBume 3anumBaHemo cu
NOHe 2 cegmuuu Npegu norema
Ha callfb@air.bg.

[ememo Bu 3agbmkumenro
mpabBa ga Hocu cvc cebe
cu BaaugeH nacnopm.

EgHa cmloapgeca moke ga
npugpy>kaBa g8e geua om egHo
cemelcmBo - Bpams u cecmpu,
koumo nbmyBam 3aegHo. 3a max
ce 3anaawa egHa UM makca.

Because we know they
are part of your family -
take advantage of

our service for animal
transportation!

When transporting pets in the
passenger cabin /PETC/ the
maximum weight of the animal
and the cage is up to 8 kg and
the maximum dimensions of the
cage - 48 x 35 x 22 cm. A fee
of EUR 60 per direction applies.

When transporting pets in the
luggage compartment /AVIH/ there
are no limitations in the weight of
the animal.

The maximum dimensions of the

Upgrade to business
class to be perfect

Bulgaria Air gives you

the opportunity to increase
the comfort of your trip
with the Upgrade to the
business class service.

The Upgrade may be purchased
from 24 hours to 40 minutes before
scheduled departure in case of
availability.

By choosing it you get not only
comfort and convenience, but also

Travel even more
comfortable

Bulgaria Air gives you the
opportunity to guarantee more
in-flight comfort!

How? Just book your seat with
extra space and more comfort
for 20 EUR per flight or book
your preferred seat near the
exit f for 10 EUR per flight. The
service is available for all direct
flights operated by Bulgaria Air.
Seats with extra space are
located on the 3rd row and
emergency exit, while those at
4th row can be booked as a

Unaccompanied
minors flying

Trust the Bulgaria

Air service for
unaccompanied minors
and let them flying
without any worries!

« For children between 3 and 5
years old we provide an escort -
flight attendant who will pick

up the child from the person
who is escorting him/her at the
departure airport, will be next

to the child during all airport
procedures until boarding the
plane, personally take care of the
child’s safe journey during the
flight and will hand him/her over
to the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without
a child’s discount), plus 50% of

container are 110 x 65 x 70 cm.

At the weight of the animal and
container up to 32 kg, a fee of
EUR 100 per direction applies,
if the weight is over 32 kg -
EUR 140 per direction applies.

Pets’ transportation is a subject
to compulsory confirmation from
the Airline.

Only dogs and cats are
acceptedfor transport.

Animal transportation to and
from Great Britain is not allowed.

The fighting and dangerous
breeds are accepted for carriage

priority check-in and boarding in
the airplane, additional baggage,
access to airport business
lounges and business class
catering. If you are a member of
our frequent flyer program FLY
MORE, you earn more points

as well.

Please note that in case of a
connecting flight, the luggage
permit of the other carrier must be
checked and observed with.

We also advise you to request
UPGRADE at least 2 hours before
the departure from Sofia in order

preferred due to their proximity
to the exit point and the
availability they provide for the
passenger to head straight to
his final destination or transfer
point.

You can request and prepay
your seat by contacting our
Customer Service Center

at +(359) 2 40 20 400 or via
e-mail: callfb@air.bg, as well

as in the Bulgaria Air’s offices,
through the ticket issuer and
at the airport prior the flight.
We recommend you to request
the service in advance to make
sure we have an available seat

the one-way fare in the M class
and two-way airport taxes for the
escort flight attendant.

- For children between 5 and
11 years old a staff member

is provided to welcome the child
from the escorting person at the
departure airport, as well as

a person to hand him over to
the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without
a child’s discount), plus a UM
fee of EUR 50 in direction for
international flights and EUR 30
in direction for domestic flights.
For Sofia - London the fee

is EUR 60 and for London -
Sofia is GBP 60.

« Per parents request, children
between 12 and 18 years old
could also take advantage of

only as cargo.

Passengers willing to travel with

a pet (dog or a cat), should get
acquainted in advance with the
airline’s instructions for traveling
with pets on www.airbg as well as
to observe and follow all the condi-
tions of Regulation 576/2013. The
regulation is mandatory for all EU
member countries. During check-
in the pet’s documents will be
thoroughly checked. The passport
must comply with the generally
accepted international model.

to enjoy catering as part of
all the benefits of the service.
The Upgrade fee is EUR 50 in
direction for domestic flights
and EUR 100 in direction for
all international flights.

Upgrade can be purchased at
our Customer Service Center:
+(359) 2 40 20 400 or via e-mail:
callFB@air.bg, and also in the
Bulgaria Air offices, through the
ticket issuer or at the airport
before the flight.

airport.

It should be considered

that here are passengers

who cannot be seated in an
emergency exit row (some of
the seats with extra leg space
are situated next to these exits)
such as people with physical,
mental and hearing impairments
and limitations, elderly people,
children and babies (including
unaccompanied minors (UMNR)
and overweight passengers.

* For Tel Aviv the fee is in USD, for
London in GBP, for Zurich in CHF

the service, against payment of
the UM fee. They are provided

the same service as for children
between 5 and 11 years of age.

In order to take advantage

of the service, you should make
your inquiry at least two weeks
prior the flight at callfb@air.bg

Your child must carry a valid
passport with him/her. One flight
attendant can accompany two
children from the same family -
brothers and sisters who travel
together. For them is paid

a single UM fee.

for you and to save time at the |



THE FACE OF
Bulgaria Air “PARTNERS

. . Codeshare partnerships are an integral part of
National Carrier www.air.bg

Bulgaria Air route portfolio. They enable the airline to
provide it"s customers more frequencies to a particular
destination as well as to widen its destinations list at
facilitated booking procedure.
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IlecmuHauuu
Destinations

CODESHARE PARTNERS

Code share napmtbopcmBomo no3BoaaBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
nbmHuuu noBeye noAemu go gageHama
gecmuHauua npu obaekueHa npouegypa 3a
pesepBauus, kakmo Ha cobcmBeHume noaemu,
maka U Ha noAemume Ha napmHbopa No
Mapuwpyma.

The Code share partnership enables airlines
to provide for their valuable customers more
frequencies to each particular destination at
facilitating booking procedure, on every own
operated or marketing flight en route.

— Bulgaria Air -

National Carrier www.air.bg
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National Carrier

SPA PARTNERS

Special prorate agreement e cpeg ocHoBHUME
mopaoBcku goeoBopu, npegocmaBau, Ha
napmHoopckume aBuokoMnaHuu uskaloyumeAHama
BoamokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omezoBopAm Ha
MbpCeHemo Ha kaueHmumMe ¢ NpuemAuBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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www.air.bg

INTERLINE PARTNERS:

Interline agreement no3BoasBa B3aumHomo
npu3HaBaHe Ha buAemume U No Mo3u HauuH
cvwecmBeHo gonpuHaca 3a moBa gBeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha napmHoopa No PegoBHU AUHUU.

The Interline agreement permits the acceptance
of each other’s airtickets and that way contributes
significantly both airlines to be able to offer
customers reciprocally their product on schedule
services.
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/Aememe go Bcska moyka Ha cBema ¢ bvazapus Evbp u napmHbopu.
Fly anywhere across the world with Bulgaria Air and partners.
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/Aememe go Bcska mouka Ha cBema ¢ bvazapusi Evp u napmHbopu.
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Fly anywhere across the world with Bulgaria Air and partners.
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BbATAPUA EbP: Koge ga HU Hamepume?

BULGARIA AIR: Where to find us?

SOF
BOJ
VAR

C

Customer Service Center

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Every day 08:00-22:00 Local Time

phone: +359 2 402 04 00
e-mail: callFB@air.bg
www.air.bg

Head office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Monday - Friday

09:00-17:30 Local Time

fax: +3569 2 984 02 03
e-mail: office@air.bg
www.air.bg

Germany, Berlin

Bulgarian Air Tour
Leipziger str 114115,
10117 Berlin, Germany
Working hours:
Monday - Friday

phone.: +49 30 2514405
+49 30 2514460

fax: +49 30 2513330

e-mail: info@berlin-bat.de

Sofia City Office

2 Ivan Vazov Street
Working hours:

Monday - Friday

09:00 - 17:30 Local time

phone: +359 2 402 03 93
e-mail: tickets1@air.bg
www.air.bg

FLY MORE Office

1, Brussels Blvd Sofia Airport,
Sofia 1540

phone.: +359 888 903 943

+359 2 984 02 96
e-mail: flymore@air.bg
www.air.bg

Varna Airport Office

Varna Airport

Terminal 2, Departures

Working hours Opens 2 hours prior
to scheduled departure

phone: +359 52 573 321
fax: +359 52 501 039
e-mail: varna@air.bg
www.air.bg

Varna City Office

55, 8-mi primorski polk blvd

Working Hours:

Monday - Friday:

09:00 - 17:00 Local time

Saturdays customers are served by email

and phone from 10:00 to 16:00 Local time.

phone: +359 52 651 101
e-mail: varna_city@air.bg
www.air.bg

09:00-18:00 Local Time www.air.bg
LON
§ | | 2 United Kingdom, London
1S Airport office Heathrow
Ticket Pod 3 (Zone G) Terminal 4
Heathrow Airport TW6 3FB phone: +44 208 745 9833
Working hours: +44 788 966 4174
Monday - Friday e-mail: LHR@bulgaria-air.co.uk
09:30 - 17:30 Local Time www.air.bg
MOow Russia, Moscow

City Office
3 Kuznetzkiy Most Str., Moscow,
125009, Russia
Working hours:
Monday - Friday:
09:00-13:00/14:00-18:00 Local Time
Saturday: 10:00-14:00
(between June and
September)

phone: +7 49 5789 9607
e-mail: ticketmow@air.bg

moscow@air.bg
www.air.bg

Airport office

Sheremetyevo airport, Terminal F, fl. 2,

ticket desks 10 and 14
Working hours:
Opens 2 hours before flight

e-mail: svoapfb@mail.ru
www.air.bg

Shumen City office

Shumen, Patleyna 10 str.
Monday-Friday: 09:00-17:00

phone: +359 887 84 01 71
e-mail: shumen@air.bg
www.air.bg

TV

Israel - Tel Aviv

Open Sky LTD

25 Ben Yehuda Str.
Israel 63806, Tel Aviv
Working hours:
Sunday - Thursday:
09:00-17:00 Local Time

phone: +972 379 51 355
fax: +972 379 51 354
e-mail: annie@open-sky.co.il
www.air.bg

BRU

Belgium, Brussels

Working hours:
Monday - Friday
10:00-19:00 Local Time

phone: +32 470 401 260
e-mail: brussels@air.bg
www.air.bg

USA

y

Mailing Address:

1819 Polk St #401 San Francisco, CA
94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
www.air.bg

LCA

Cyprus, Nicosia

“Louis Aviation” - 11 Lemesos Avenue,

2112 Nicosia, PO. Box 21301, 1506
Nicosia, Cyprus.

phone: +357 225 88 182
fax:  +357 223 76 606

e-mail: bulgariaair@louisgroup.com

www.air.bg

VIE

1

Austria, Vienna

Intervega Reisen

Tiefer Graben 9, A-1010 Wien, Austria
Working Hours:

Monday - Thursday

09:00-17:30 Local Time

Friday

09:00-17:00 Local Time

phone: +43 1 5352550
0 900 220013 (domestic line)
fax:  +431 5352552
e-mail: intervegareisen@aon.at
office@intervega.at
www.air.bg
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Kbmnuur rpaguHa

30 noseye MHGOPMALIMS U Pe3ePBALNM:

+359888 77 33 44
office@campinggradina.com
reservation@campinggrading.co

NWW.CAMPIN radinc m




NMnawan 6BpP30 U CUrypHo
C TBOSITA KapTa Mastercard®
oT LIKB c Apple Pay

LleHmpanHa
( KoonepamuBHa
P baHka

BaxkHuam cu mu.




