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KAK E QESNNH(QEKLNPAH CAMOAETDI BI?

»-DbA2apusa Evp“ BbBege yxmpamogepHama mexHoAO2us
Honeywell UV Cabin System II

HauuoHanHusm npeBo3Bau ,Bbazapus Evp”

e nbpBama aBuokomnaHus Ha Hawus nasap,
kosmo BbBege Hau-cbBpemeHHama cucmema
3a ge3uHpekuus ¢ yampaBuoaemoBu Abuu

- Honeywell UV Cabin System Il. TexHoAoz2u-
sma gokasaHo yHuwo>kaBa Bcuuku Bupycu

u bakmepuu om gaagkume noBvpxHocmu.
Om Hauanomo Ha HoemBpu ms ce u3non3Ba
npegu Bceku nonem B gonbaHeHue kbm goce-
2awHama gesuHdekuus coc cepmuduuupaHu
npenapamu, 3a ga ocu2ypu Ha nacakepume
Hau-Bucoka cmeneH Ha 3awuma u kompopm.
Cucmemama pa3noaaza ¢ paamezameaHu UV
pameHa, koumo obpabomBam cegankume u
noBvpxHocmume B canoHa. TpygHogocmbn-
HUmMe Mecma CbWwo Mo2am ga bbgam ge-
3uHpekuupaHu baazogapeHue Ha nogBukHa
Aamna. Mo mo3u HauuH, caeg obpabomka ¢
MawuHama, nhbmHuuume ce kauBam B ususno
CMEPUAEH CanOH.

LJ1puopumem Ha HauuoHaAHuUs npeBo3Bau
BuHazu e buno ga npegnaza Ha knueHmume
cu cuzypeH u komdpopmeH norem. 3amoBa

U OM Ha4YaAOmoO Ha naHgemusima noAazave
uskalouumenaHu 2puku 3a gesuHdekuusma Ha
bopga Ha camoaremume cu. BvBerkgaHemo 8
ekcnaoamauus Ha HoBama MawuHa e nopeg-
Hama cmonka B8 ma3u nocoka, kamo no mo3u
HayuH cmpemMeXkbm HU e ga npegAoXkum Hau-
Bucoka cmeneH Ha cugypHocm Ha nacaepu-
me HU“, 06ACHU u3nbAHUMEAHUSM gupekmop
Ha ,Bbazapus Evp“ Xpucmo TogopoB.
MawuHama e BvBegeHa B ekcnanoamauus
Beue om cBemoBHus npeBo3Bau Qatar
Airways, a ,boa2apus Ebp“ e eguHcmBeHama
aBuokomMnaHus, uanbAHsBawa noremu Ha
Hawus nasap, kosmo s usnoasBa.

lNoxkenaBame Bu npusmeH nonem
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HOW IS YOUR PLANE
DISINFECTED?

Bulgaria Air has introduced the
Honeywell UV Cabin System i
cutting-edge technology

The national carrier Bulgaria Air is the first
airline on our market to introduce a brand new
ultraviolet disinfection system - Honeywell UV
Cabin System II. This technology has been
proven to kill all viruses and bacteria from
smooth surfaces. Since the beginning of No-
vember it has been used before each flight in
addition to current disinfection procedures with
certified preparations, to ensure passengers
the highest level of protection and comfort. The
system has extendable UV arms that handle
the seats and surfaces in the cabin. Hard-to-
reach areas can also be disinfected with a
movable lamp. Thus, after processing, passen-
gers enter a completely sterile cabin.

"The priority of the national carrier has always
been to offer its passengers a safe and com-
fortable flight. That is why, since the beginning
of the pandemic, we have taken great care to
disinfect our fleet. The commissioning of the
new machine is another step in this direction,
and our aim is to offer the highest level of
safety to our passengers,“ Hristo Todorov, CEO
of Bulgaria Air, explains.

The machine has already been introduced by
the Qatar Airways global carrier, and Bulgaria
Air is the only Bulgarian airline that uses it

We wish you a pleasant flight



N'PBKABM YC/TOBMSA
3A NPOMEH/IMBAN NNAHOBE

Ako naaHoBeme mu 3a nomyBaHe ce npoMeHaM, MoXew:
«  Aa omaokuw noaema cu, kamo cMeHuw gamama Mmy;
- Aa npoMeHUW gecmuHauyusma;

- Aa npeomcmbnuw 6uaema cu Ha gpye.

bbArapus Ebh PUATEH PUATHY

MONET EMOLUNN

Hayuonanen lpecozeay www.air.bg

www.air.bg
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NPO®. BAAOVMUP YYKOB e 6bazapcku apabucm, yHuBepcumemcku
npenogaBamen u yueH 8 obaacmma Ha noaumukama Ha Bauskus
M3mok u ucaava. ABmop e Ha peguua kHuau , uneH Ha EBponeuckama
acouuauus 3a bauskousmouHu uscaegBaHus. MomecmeHusm myk
komenmap e HanpaBeH npeg Bloomberg TV Bulgaria.

PROF. VLADIMIR CHUKOV is a Bulgarian Arabist, university lecturer
and scholar in Middle Eastern and Islamic politics fields. He is a member
of the European Association for Middle East Studies. The comment
published here was made for Bloomberg TV Bulgaria.

i1
METbP XEPAKOB e >kypHaanucm om 1998 2oguHa, a ugpay Ha
HacmoAHu uzpu (Bwk cmpaHuua 94) - omkak ce nomHu. ABmop e Ha
mpu u3gageHu uzpu, ocHoBameA Ha bap 3a HACMOAHU U2pu U eguH
om opz2aHuzamopume Ha Sofia Board Game Weekend. Hau-BeposmHo
no3HaBame 2naca my om Eurosport, kbgemo komeHmupa ¢ym6oa u
konosgeHe.
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PETAR HERAKOV has been a journalist since 1998, and a board game
player (see page 94) since he can remember. He is the author of three

IBAN: BG57 CECB 9790 1019 1023 03
BIC: CECBBGSF
Banka ,LIKB” ALl - knoH BapHa

ISSN 1314-2216

published games, the founder of a board game bar and one of the
organizers of the Sofia Board Game Weekend. You probably know his
voice from Eurosport, where he comments on football and cycling.

CoenacHo un.7a, an.1 om 3akoHa 3a 3agorkumeAHomo genosupaHe Ha
neyamHu U gpyau npousBegeHus u 3a 06aBqBaHe Ha pasnpocmpaHumeAume
u gocmaBuuuume Ha MegulHu ycayau (uam. u gon.[B 6p.94 om 13.11.20182.)
geticmBumeneH cobecmBeHuk Ha gpy>kecmBomo uagamen Ha cnucaHue "Boagapus
oH ep" e "MHBecmop.BI™" AL, koumo nybauuHo gpy>kecmBo no 3akoHa 3a
nybAUYHO NpegaazaHe Ha UueHHU kHuxka u e nog Hagaopa Ha Komucusma 3a
duHaHcoB Hagsop.
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MBKABU YCAOBUA
C "BbArAPUA EbP"

HauuoHanHusm aBuonpeBo3Bau Ha Bvazapus
npogbakaBa ga usnbAHaBa Mucusma cu ga
Aemu u usnbvAHsBa nonemu no Becuukume cu
gupekmHu AuHuu, no koumo HamMa HanoXKeHuU
pecmpukuuu, cbobpassBauku ce ¢ mbpceHe-
mo Ha kaueHmume. 3a maxHo cnokoucmBue
u ygobcmBo, aBuokomnaHusma npegaaza u
uskalouumenHo 2vBkaBu ycaoBus 3a npomsHa
Ha Beue usgageHu caMoAemHu buaemu.

MomHuuume, koumo umam pesepBauus 3a
noAem, uanbAHsBaH om ,Bvazapus Evp”,
Mo2am ga HanpaBsam egHa 6eanaamHa
npoMsHa Ha gamama UAU gecmuHauusma Ha
nbmyBaHe. 3a ueama mpabBa ga uHdopmu-
pam 3a peweHuUemo cu usgameas Ha bunema
g0 24 u. npegu usAuUmMaHemo Ha noarema, a
Bburemvm mpsabBa ga 6vbge npeusgageH B8
pamkume Ha BaaugHocmma My (egHa 2oguHa
om u3gaBaHemo), u ga ce u3noa3Ba 3a nomy-
BaHe go kpas Ha 2021 2oguHa.

FLEXIBLE CONDITIONS
WITH BULGARIA AIR

The national air carrier of Bulgaria continues
to fulfill its mission to operate flights on all
its direct routes, on which no restrictions are
imposed, taking into account the demand

of customers. For their peace of mind and
convenience, the airline also offers extreme-
ly flexible conditions for changing already
issued airline tickets.

Passengers who have a reservation for a
flight operated by Bulgaria Air can make a
free change of date or destination of travel.

For this purpose, they must inform the ticket
issuer of their decision within 24 hours
before the departure of the flight, and the
ticket must be reissued within its validity (one
year from the date of issue), and be used for
travel until the end of 2021.

o CUINATA HA
/QIWIC VHDOPMALVIATA

PET'MCTDHP API ce unTerpupa aBTOMaTH4HO ¢
BbTPELIHUTE HHPOPMALMOHHH CHCTEMHU Ha
norpeoduTenTe

BB BpemeTo Ha HH(POPMALIMOHHHUTE TEXHOIOTUH, 33 ycIiexa
Ha BCAKa JIGHHOCT OT TONsIMO 3Ha4yeHue ca 6asuTe JaHHU C
OusHec MH(oOpMaIMA, KOUTO MMaMe 3a HAllUTe KINEHTH H
KOHTpareHTH. Karo Bozell NpOM3BOAMTEN U JJOCTAaBYMK Ha
MH(POPMALMOHHN TPORXYKTH Ha Owiarapckus mazap, AIIMC
HENpeKbCHATO CE CTPEMHM J]a pa3BHBa M ITIpejulara Ha CBOHMTE
KJIMEHTH MPOIYKTH U COYTYyEpHHU PEIICHHs, KOUTO OTIOBAPAT
Ha BCE MO-HapacTBaMaTa MOTPEOHOCT OT CTPYKTypUpaHH 0a3n
JIaHHHU 1 TAXHOTO OBP30 M JIECHO M3MOJ3BaHE B €KEIAHEBHATA
JICHHOCT.

TakbBMHOBAaTHBEH MOAYII, pa3paboTeH OT ekua Ha hupmara,
e PEI'MCTBP API. ToBa e IpHIIOKHO-TIpOrpaMeH HHTepelic
3a aBTOMAaTHYHO MHTCIPUPAHE HA JaHHUTE, ChABbPIXKAIIM CC B
npoaykra Peructsp+, ¢ BbTpemIHHTE HHGOPMALMOHHH
cucremu Ha norpeourens (CRM - cucremu 3a ynpasieHne Ha
B3aUMOOTHOIIEHHATA ¢ knueHTUTe, ERP — cucremu 3a
IUIAaHUPAHE PECypPCUTE HA NPEANpPUSITUETO, caeToBogHu U TP3
TPOTPAMHUHIP.).

DOYHKIHOHATHOCTHTE HA MOYJIA O3BOJISIBAT:
- Obp30 HaMUpaHe ¥ aBTOMATHYHO MOMbJIBAHE HA JaHHUTE B

CHOTBETHHTE I10JIETA;

- IOCTBII JI0 aKTyaJHa M oipoOHa nHQOpManus 3a

IOPUMYCCKHU U (PU3HUYECKH JIHIIA;

- JIGCHO U3TOTBSHE Ha MAPKETHHTOBH CIIUCHIU C TTOAXOMSIIN

MIOTPEOHUTEIICKH TPYIIN;

- aHaJIM3 M HAOJIIO[ICHNE HA NAPTHBOPH, KIINEHTH U

KOHTPAreHTH.

H3BnmuaHeTo Ha JaHHWUTE CTaBa Ype3 pazHooOpas3eH Habop
OT (UIITPH, O3BOJISBALLY HA MOTPEOHUTENS 1a HAMEPH TOYHATa
nHpOpMaLHs, OT KOITO MMa HY)K[a, Ja ChCTaBH CIIHCHK C
HHTEepeCcyBaluTe o GU3MIECKU WM IOPHINIECKH JIHIA U J1a
u3BIIeYe He0OXoqMMaTa HH(POPMALHs 32 TAX.

MonynsT ce mpemiara Ha a0OHAMEHTEH IPHHIUI B TPU
HHGOPMAIOHHN TaKeTa B 3aBHCHMOCT OT HYXJIUTEe Ha
KJIMEHTA:

o CTAPTOB INAKET — nmogxopsi 3a aBTOMaTU3UPAHO
TIOITBJIBaHE Ha JaHHU BBB (paKTypH, JOTOBOPH,
(hopMyISIpH H Ip. TOKYMEHTH, KOETO IIPABH TO3H MPOLIEC
MHOTO M0-JIeCEeH U ObP3 U MPEA0TBPATSIBa
BB3MOXKHOCTTA 32 JI0ITycKaHe Ha rpemku. C To3u makeT
MOTPEOUTENAT MOTyYaBa 0a30BUTE HIACHTU(DHUKAMOHHHI
JTAHHH 32 CyOCKTHTE, KOUTO Ca My HEOOXOAUMH 32
II'PBOHAYATHO BbBEXK/JaHE MM TOCIEABAII0
BepuduUIHpaHe B HeroBara HHGOPMALIOHHA CHCTEMa 32
JOCTABYHIIH, KITHEHTH, KOHTPAreHTH, KOHKYPEHTH U TIp.
OCHOBEH ITAKET — moaxomsI HHCTPYMEHT 3a
HMHTETpUpaHe ChC CHCTEMH 3a yIpaBieHHE Ha
B3auMooTHomeHusATa ¢ kiuentute (CRM-cucremu —
Customer Relationship Managemant), kakTto u 3a
OCBILECTBSIBAaHE Ha Ta3apHU M MAPKETUHIOBU
MPOYYBAHUSL.

o HOPITIOPATUBEH IAKET — naBa Bb3MOXHO
Hali-IIpJIHaTa HHQOpManys 32 JaaeHo JHIe WK Gupma,
BKJI. IAHHH 32 MOCTBITUIIN MOJIOU MO HECHCTOSITETHOCT,
BITHCBAHUS Ha 3aJI03H U 3amopH u Ap. C Hero Moxe 1a
Ce M3TOTBAT JeTalIHH aHAJIM3H] 33 aKTYaJIHOTO
CbCTOSIHHE Ha (QUPMUTE U BPB3KUTE MEXK/TY JIMLIATA.
[IpenopbuBa ce 3a ronreMu KOPIOPaTHBHY OPraHU3AIUH.

WndopmanusaTa oT n36paHns MaKeT € Ha Pa3MooKEHUE 3a
1enust abOHaMEHTEH Meproj oT 12 Mecena M ce akTyalln3upa
€)KEIHEBHO.

TenneHImsATa 32 IIXPOKO HABIN3aHE HA HOBH MH(OPMAITHOHHN
TEXHOJIOTHH BBB BCSKA 001aCT HA MKOHOMUYECKHS U CTOITAHCKU
SKHBOT B HAIlIETO ChbBPEMHUE OIPE/ICIIst X IOCOKUTE Ha PA3BUTHE HA
nH(POPMALIMOHHNTE MPOLYKTH: HE CaMo Ja ce oborarssa u
pasmmpsBa TAXHOTO ChABP)KAHUE, a Jia Tpeiarar copTyepHr
peleHus 1 e(peKTHBHA QyHKIIMOHAIHOCT 32 ObP3 M JIECEH I0CThI
JI0 TOYHATa HH(OPMAIIUs, 3a HSHHOTO aBTOMaTHIHO 00paboTBaHe
U CTPYKTypHpaHe, 3a MHTETPUPAHETO i C pasIIMiHy Oa3H JaHHH, C
KOCTO T€ Ha NPAKTHKA Ja YJICCHST 3HAYUTEIHO padoTara Ha
HoTpedHTeNHTE.

S
Hogeue ungpopmauua 3a npodykmume u yciyzume Ha
AITHC modxceme 0a namepume na www.apis.bg

Cepruduxar no ISO 9001 — 2015
Codus 1000, yi. ,,I'pad Urnarues“ 7 A

Ter.: +359 2 923 98 00, 0700 44 944
"Anuc Espona" AJl, e-mail: office@apis.bg
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eBpo ca 3azybume 3a aBuauuoHHama uHgycmpus 8 EBpona om ko-
poHaBupyca u npegnpuemume cpeuwly He2o mepku, couyam gaHHU Ha
bpaHwoBama acouuauus Eurocontrol. Tpadukbm Ha eBponeuckume
aBuokomnaHuu e Hamansaa ¢ 55% cnpamo 2019 2oguHa, a npeBose-
HUME NbMHUUU ca ¢ ueAu 1.7 muauapga no-manko. Obwo 191 000
gywu, 3aemu B8 cekmopa, ca 3a2z2ybuau pabomama cu. OmgeAHo om

moBa eBponeuckume Aemuwa omuumam Hag 33 muauapga eBpo
3az2ybu om kopoHaBupyca.

are the losses for the aviation industry in Europe from the corona-
virus and the measures taken against it, according to data from the
Eurocontrol branch association. The traffic of European airlines has
decreased by 55% compared to 2019, and the number of passen-
gers carried is 1.7 billion less. A total of 191,000 people employed
in the sector have lost their jobs. In addition, European airports re-
port more than EUR 33 billion coronavirus losses. B

4.772

MuAuapga AeBa e gepuuumovm no BoH-
wHomovp2oBckomo cango Ha Boazapus
3a nopBume 11 meceua Ha 2020 2oguHa,
nokasBam gaHHu Ha HauuoHaAHus cma-
mucmuyecku uHcmumym. [Hdeduuumom
Ha npakmuka e HamansA yyBcmBumenHo
cnpamo 2019, kozamo 3a 11-me meceua
HagxBbpaswe 6.22 muauapga AeBa.
BbAzapckusm u3HoC om fiHyapu go Ho-
emBpu 2020 e Ha cmolHocm 50.01
Munuapga neBa (cnag 7.8% Ha 2oguw-
Ha 6asa), a BHocbm e 54.48 muauapga
(cnag om 9.9%).

| EN |

billion is the deficit on the foreign
trade balance of Bulgaria for the first
11 months of 2020, according to data
from the National Statistical Institute.
The deficit has practically decreased
significantly compared to 2019, when
for the 11 months it exceeded BGN 6.22

AeBa e makcumanHusm pasmep Ha HOBomo gaHbyHO 0bAek-
UYeHue npu pemoHm Ha >kuauwemo, koemo Bausa B8 cuaa om
masu 2oguHa. Xopama, koumo naaHupam goMaweH peMoHm
npe3 2021, mpsabBa ga usuckam naamexkeH gokymeHm om
Maucmopume u ga 20 npuaokam koM gaHbuHama gekaapa-
uus go2oguHa, 3a ga non3Bam ocmbnkama.

EN

is the maximum amount of the new tax relief for home re-
pairs, which comes into force this year. People who plan
home repairs in 2021 shuold request a payment document
from the repair specialists and attach it to the tax return for
the next year in order to use the discount. ll

e cBuBaHemo B nasapa Ha HoOBu aBmomobuau B Bbazapus npe3 2020 2oguHa, ako ce cbgu
no gaHHume Ha MBP 3a pezucmpauuume. Obwo pesucmpupaHume HoBu koau ca 27 428,
npu 43 378 3a 2019 2oguHa. Cnopeg ma3u cmamucmuka Hal-nonyAspHume HoBu mMogeAu
y Hac npes usaMuHaAama 2oguHa ca buau Renault Clio (1466), Dacia Dokker (1421), Nissan

Qashgai (1408), Skoda Octavia (1237) u Dacia Duster (1025 aBmomobuna).

billion. Bulgarian export from January to

November 2020 amounted to BGN 50.01
billion (down by 7.8% on an annual ba-
sis) and import amounted to BGN 54.48
billion (down by 9.9%). l

is the shrinking of the market of new cars in Bulgaria in 2020, judging by the registrations data by
the Ministry of Interior. The total number of newly registered cars is 27,428, compared to 43,378
for 2019. According to this statistic, the most popular new models for our country last year were

Renault Clio (1466), Dacia Dokker (1421), Nissan Qashqai (1408), Skoda Octavia (1237) and

Dacia Duster (1025 cars). l
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Bonpoc

3a 2.5

MUAuapga AeBa

ELIB Beue ce noggage Ha Aobu3ama 3a baHkoBume
guBugeHmu. 3a wacmue noHe 8 ma3u obracm BHB 3ana3Ba

cyBepeHumema cu

TEKCT CTOAH NAHYEB / GOTOrPADVIA SHUTTERSTOCK

a cBoe 3acegaHue B cpegama Ha

gekemBpu, EBponelckama ueHmpan-

Ha 6aHka npakmuuecku paspewu

Ha baHkume omHoBo ga usnaawam
guBugeHmu. BspHo, Bsxa nocmaBeHu onpege-
AeHu ycnoBus, 3a ga moXke gageHa kpegumHa
uHcmumyuus ga 20 npaBu. Ho ¢akmom cu e
¢dakm — Beue s HAMa nbAHama 3abpaHa, kosmo
ELIB 6ewe npuena Ha 27 mapm, B HayaAomo Ha
npobaemume ¢ KoBug-19.

HA MACATA CA 30 MAPA. EBPO, 3a koumo
cnopeg The Financial Times, 6ankume ycune-
Ho ca Aobupanu ga 6bgam nycHamu kbm mex-
Hume akuuoHepu. ELIB oueBugHo ce e nogga-
Aa Ha cneuuaAHume uHmepecu - Bbnpeku ue

our complimentary ¢
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eguH om apaymeHmume 3a BausaHe Ha Boa-
2apus B8 6ankoBus cvlo3 bewe umeHHo, ue B8
Hezo makuBa Hewa Hama kak ga ce cayuBam.
QOpankdypm mpsbBawe ga 6bge HegocmbneH
3a AobupaHe.

To3u AexkepeH xog ugBa camo gHu, caeg kamo
cvwama ELB ygonku npozpamama cu 3a no-
kynka Ha akmuBu BvB Bpv3ka c naHgemusma
(m.Hap. PEPP) Hau-manko go mapm 2022. Toza-
Ba cmaHa sicHo, Ye ueHmpanHama banka He eB-
po3oHama ouakBa mpygHocmume 8 ukoHomu-
kama ga npogbakam npes usaama 2021 u caeg
Hes. Manko npegu moBa EBponeuckusm 6ankoB8
op2aH pewu ga ygbaku u cpoka Ha mopamo-
puymume 3a naawaHus no bankoBu kpegumu.
OcHoBHusim apaymeHm bewe, ye oyakBam npo-

o &

gorkumenHu cbmpeceHus 8 ukoHomukama om
HoBama BbAHa Ha 3apaszama u HezamuBHume
ukoHomuuecku ebekmu.

OENCTBUATA HA ELIE BAU3AT B CBOEOB-
PA3HO pezynamopHo npomuBopeuue. C o2neg
Ha ouakBaHume npobaemu B cmonaHckama
koHloHkmypa u Ha mMopamopuyma Bbpxy kpe-
gumume, AO2UYHUSM XOg € neuanbume ga ce
kanumaausupam, 3a ga ca 2omoBu 6aHkume
ga nocpewHam Hamucka om HeobcAykBaHu-
me kpegumu. Bmecmo moBa 3a nopegeH nom
ce cv3gaBa cumyauus Ha MopaAneH puck, npu
kosimo nocaaHuemo e - neyarbume ca yacmHu,
gokamo 3azybume - nybAuuHU. [JonbAHUMEAHA
npuvyuHa 3a kanumaausupaHemo Ha nevyanbu-
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me e, ye moBa bu ocuzypuno pecypc U 3a OHe3u
cekmopu Ha ukoHomukama, koumo He ca 3acee-
Hamu om kpusama u we mbpcam kpegumupaxe
3a cBoume onepauuu npe3 2021 2oguHa.

KA3YCbT E OCOBEHO BAXKEH U 3A BbATA-
PUA. Oa npunomHum, ye B Hayaromo Ha naH-
gemusma, BHB BvBege kameezopuuHa 3abpaHa
6aHkume ga pasnpegeasm guBugeHmu — yacm

om 06sB8eHus mozaBa nakem om 9.3 MApg.
neBa. A HeomgaBHa ynpaBumeasm Odumumup
PageB u nogynpaBumeasm Kanun XpucmoB
3asBuxa B cBou uskasBaHus, ye we 3anasam
02paHu4yeHuemo.

MpaBomo Ha BHB ga ozpaHuyaBa pa3npegensHe-
mo Ha guBugeHmu om baHkume e nocaegHusmM

3anaseH cyBepeHumem Ha Bvazapus 8 obaacmma
Ha 6aHkoBus Hagaop. CmaBa Bonpoc 3a yacm om
m.Hap. makponpygeHuuaaHu npaBomowius, cBop-
3aHU cbe 3awuma Ha baHkoBama cucmema kamo
usno. Tesu npaBa HauuoHaAHUSM op2aH 3ana3Ba,
Bonpeku peweHuemo Ha noaumuuume ga Bka-
pam Bovazapus 8 6aHkoBus cvlo3, omkasBauku
ce gobpoBoAHO om HauuoHaAHa omzoBopHocm u
cyBepeHumem B masu coepa. OueBugHo, B cay-
yas, N0gXogbm Ha Halus peayAamop omyuma no-
gobpe obcmosmencmBama u He e nogBAacmeH
Ha CneuuaAHu BausHus, 3a pasauka om mosu Ha
eBpozoHama BvB Pparkdypm.

CYMATA, 3A KOATO CTABA BbIIPOC, Hukak
He e manka, npegBug ¢akma, ue noBeuemo

ViIvO1Ng

om ocHoBHUmMe uzpayu Ha BbAzapckus 6aHkoB
nasap ca c uykgecmpaHHu cobcmBeHuuu. Ha
npakmuka cmaBa gyma 3a noumu 2.5 MApg.
neBa, koumo B8 peayamam Ha mBvpgama no3su-
uus Ha BHB we ocmaxnam B Hawama ukoHomu-
ka, Bmecmo ga ce ommekam HaBbH. Cymama
ce ¢popmupa om neuanbama B 6aHkoBus Hu cek-
mop 3a nocAregHume gBe 2oguHu (1.675 mapg.
neBa 3a 2019 u 796 muauoHa AeBa go okmowm-
Bpu 2020, no gaHHu Ha BHB). OaHo ga Bugum
3anasBaHe u noggopXkaHe Ha Mo3u Nogxog om
cmpaHa Ha bvbAazapckume ueHmpanHu 6ankepu,
3awomo akuuoHepume Mozam ga novakam.
Hama u HyXga ga npexBvpasm puckoBeme Ha
cBosa busHec Bopxy ocmaHarama yacm om 06-
wecmBomo. M




A 2.5-

Billion-Leva

Question

The ECB gives in to lobby demands for bank dividends.
Fortunately, the Bulgarian National Bank retains its autonomy

at least in this area

By STOYAN PANCHEV / Photography SHUTTERSTOCK

t a meeting in mid-December, the Euro-

pean Central Bank made it practically

possible for banks to pay dividends once

gain. And while it is true that certain

conditions were set in place in order for credit insti-

tutions to do this, it is a fact that the complete ban

that the ECB had adopted on 27 March, when the
Covid-19 problems began, is no longer in effect.

WITH EUR 30 BILLION ON THE TABLE, the
banks fought fiercely to have funds distributed
to their shareholders. The ECB has obviously
given in to special interest, even though one of

the arguments for Bulgaria entering the bank un-
ion was precisely that something like this could
never happen. Frankfurt was supposed to be an
impenetrable fortress when it came to lobbying.
This casual move comes only days after the Eu-
ropean Bank extended its Asset Purchase Pro-
gramme in relation to the pandemic (i.e. APP)
until March 2022 at least. It became clear that
the Central Bank does not expect the economic
crisis to last throughout 2021 or after that. A
while earlier, the European bank authority decid-
ed to extend the terms of moratoriums on loan
repayment to banks. The main argument for this

| My

BoAazapckama HapogHa 6aHka wie 3ana3u pecmpukuusma 3a guBugeHmume, yBepu ynpaBumeasm Aumumovp Page
Bulgarian National Bank will keep the restriction on divident distribution, said the Governor Dimitar Rade
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was that the Bank expects continuous economic
turmoil due to the new wave of infection and the
related negative effects on economies.

THE ECB’S ACTIONS ARE A regulatory con-
tradiction of sorts. Considering the expected
problems facing the economy and the loan
repayment moratorium, it's the logical move
to capitalise profits so that banks can be pre-
pared for the pressure of non-performing loans.
Instead, we are seeing yet another situation of
ethical risk, where the message is that profits
are private, while losses remain public. An ad-
ditional reason for the capitalisation of profits is
that this would provide a resource for the sec-
tors of the economy which remain unaffected by
the crisis and which will be looking for loans to
ensure their operations during 2021.

THIS CASE IS ESPECIALLY SIGNIFICANT FOR
BULGARIA AS WELL. It bears reiteration that
at the start of the pandemic, the Bulgarian Na-
tional Bank introduced an official ban for banks
to distribute dividends, as part of the announced
package of BGN 9.3 billion. And it was not long
ago that the Managing Principal Dimitar Radev
and the Deputy-Manager Kalin Hristov made
statements saying that they would keep this re-
striction.

The BNB's right to restrict the distribution of divi-
dends by banks is the final prerogative Bulgaria
has retained when it comes to banking supervi-
sion. We are talking about so called macropru-
dential authority related to the protection of the
bank system as a whole. The national authority
retains these rights despite the decision of politi-
cians to put Bulgaria in the banking union, vol-
untarily waiving their national responsibility and
prerogatives in this respect. Obviously, in this
case our authority’s approach is a much more
apt reflection of current circumstances and it is
not under any special influence, unlike the Euro-
zone in Frankfurt.

THE AMOUNT IN QUESTION is far from small,
considering the fact that most of the main play-
ers on the Bulgarian market have foreign own-
ers. It is practically BGN 2.5 billion, which as a
result of the BNB's firm position will remain in the
Bulgarian economy, as opposed to being trans-
ferred abroad. The amount is formed from the
profit in the bank sector for the last two years
(BGN 1.675 billion for 2019 and BGN 796 million
as at October 2020, according to data by the
BNB). Hopefully, we will see this approach con-
tinued by central Bulgarian banks, and share-
holders can wait. There is also no need for them
to transfer their business risks onto the rest of
society. ll
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2021:
CEAEM HANCTNHA
CRAHAAAHN

Amu ako 'epmaHus cnacu
@paHuus, Amazon kynu
Kunbp, a agpeHusm
cuHme3 B3puBu usnama
eHepzemuka?

B Hauanomo Ha Bcska 2oguHa cmpameauue-
ckume aHanusamopu Ha Saxobank, gamckama
uHBecmuuuoHHa 6HaHka, nogzomBsam cBoume
"Bb3amMymumenHu" npogHo3u. ObukHoBeHO me pas-
2nedkgam cueHapuu, koemo He ca mBopge Bepo-
AMHu, Ho Bce nak ca BvbamoXkHU, U Buxa goBeAu
go gpacmuuHu npomMeHu B uHBecmuuuoHHama
cpega, ukoHomukama u >kuBoma Hu kamo ugsno. A
cAeg 2020 Beve HUMO eguH eguH cueHapul He bu
Hu ce cmopuAn mBbpge HeBeposimeH. Heka Bugum
cegem om npozHo3ume Ha Saxo 3a 2021.
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IHPOI'HO3N

What if Germany bails out
France, Amazon buys Cyprus,
and nuclear fusion blows

up the whole energy

sector?

At the beginning of each year, strategic ana-
lysts at Saxobank, the Danish investment bank,
prepare their "outrageous" predictions. They
usually look at scenarios, which are not very
likely, but are still completely possible, and
would lead to drastic changes in the investment
environment, the economy and our lives in gen-
eral. And after 2020, no scenario would seem
too incredible.

Let's see seven of Saxo's forecasts for 2021.
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r’EPMAHUA
CINACABA
PPAHLNA

OT KPUCTOOBP AEMBUK

@paHuus e cpeg eBponeuckume cmpaHu, kou-
mo we ce usnpaBsm npeg Hau-Bucoka goazoBa
cmeHa npe3 caegBawume 2oguHu. Owe npegu
Covid-19 nybAauuHusm goae knoHewe kom 100%
om BB, a yacmHusim HabbbHa go noumu 140%
om BBI1 - mHo20 noBeue om mo3u Ha Vimaaus
(106%) unu UicnaHus (119%). A cnewHume mep-
ku cpewy edekmume om naHgemusma camo
yckopuxa moBa HampynBaHe, kamo ce ouakBa
nybAuYHUSM gbA2 ga ckouu go Hag 120% npes
2021. YacmHusm moxe ga ce yBeAuuu c owe
20% B Hau-necumucmuuHus cueHapuu - no-Bu-
coko memno om HaBcskvge gpyzage 8 EBpona.
B cowomo Bpeme ¢ppeHckume komnaHuu kamo
UAAO umam eguH om no-puckoBume kpegumHu
npoguau B8 eBponetickomo npocmpaHcmBo. Bo-
npeku o2pomHus nakem cmumyAu Ha cmouHoCcm
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100 munuapga eBpo u kpegumHama AuHus, npu
kosmo gvpkaBama zapaHmupa go 90% om 3a-
emume, Qparuus He e B cocmosHue ga usbea-
He BbAHama om daaumu npe3 2021, mbu kamo
MHo20 komnaHuu B cekmopa Ha ycayeume He
Moz2am ga ce cnpaBsm c nopeguuama "cnpu u
mpobaHUu" AokgayHu.

OzpomHume 3a2ybu no gopkaBHo e2apaHmu-
paHu kpegumu gonbAHUMEAHO omcAabBam
¢dpeHckume BaHku, koumo B8 npeguwHume 2o-
guHU cmpagaxa om caab pacmexX u cpega ¢
mBovpge Hucku AuxBu. MlHBecmumopume ca Bce
no-mMpauHu 3a bvgewama Bv3Bpvwaemocm,
koemo omkalouBa MmacoBu pasnpogakbu Ha
¢dpeHckume mezabarku.

MpoBusuume no kpegumume pacmam u na-
3apHama kanumaausauus Ha ¢peHckume 6aH-
ku naga go pekopgHo Hucku HuBa. Kamo ce
omuyeme AOWOMO CbCMosHUE Ha nybAuYHUME
¢duHaHcu u HeobukHoBeHo Bucokume HuBa Ha
goaz, OpaHuus Hama gpye usbop, ocBeH ¢ wan-
ka B pvka ga nouyka Ha Bpamama Ha 'epmaHus
u ga noMoAu 3a paspeweHue ELIB ga Haneuama
gocmambuHo eBpo, 3a ga bvge cnaceHa HaH-
koBama cucmema u ga ce usbezHe koaanc Ha
cucmemama.

ECONOMY
FORECASTS

GERMANY
BAILS OUT
FRANCE

BY CHRISTOPHER DEMBIK

France is one of the European countries facing
the highest wall of debt in the coming years.
Before the Covid-19 pandemic outbreak, public
debt was flirting with the 100% of GDP thresh-
old and private debt was skyrocketing, reaching
nearly 140% of GDP - far more than that of Ita-
ly (106%) or Spain (119%). And the emergency
pandemic response has only accelerated the
piling on of debt, with the level of public debt
expected to rise above 120% of GDP in 2021.
Private debt, mostly corporate, could increase
another 20% in the worst-case scenario, grow-
ing faster than anywhere else in Europe.

At the same time, French companies on aver-
age have one of riskier credit profiles in the
European space, with rapidly widening credit
spreads. Despite a massive stimulus package
of €100bn and a loan scheme in which the
state has guaranteed up to 90% of the loans for
companies, France is unable to avoid a wave
of bankruptcies as many companies in the ser-
vices sector are unable to cope with the series
of “stop and go” lockdowns. Massive losses on
state-guaranteed loans further weaken French
banks which have been hit hard in previous
years by weak growth and the low interest rate
environment and, in some cases, by a slump in
profits from their equity business. Investors are
getting increasingly gloomy about the future re-
turn on equity, which triggers massive selling
of French megabanks. Net revenue drops and
loan provisions are on the rise, sending French
banks’ market capitalisation and price-to-tan-
gible book ratio to unprecedented low levels.
Given the poor state of public finances and
the already extraordinarily high level of debt,
France has no other choice but to come beg-
ging cap in hand to Germany, in order to allow
the ECB to print enough euros to enable a mas-
sive bailout of its banking system, to prevent a
systemic collapse.
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YCIMNELLUHATA
BAKCUHA 3A
COVID-19 YBUBA
KOMMAHUA

OT AATUA cnnHoOUMA

MaHgemusma spocmHOo 3acuau U 6e3 moBa
onacHume meHgeHuuu B8 cBemoBHama ukoHo-
muka, 3anouHanu nokpau kpusama om 2008-
2009. LleHmpaaHume baHku omneuamaxa ouwie
noBeue napu u goBegoxa AuxBeHume npoueH-
mu go Hyaama BbB8 Bcuuku pazBumu ukoHomu-
ku. NMoaumukama Ha npegocmaBsHe Ha noumu
6eskpalHa AukBugHocm u obaekuaBaHe Ha u-
HaHcoBume ycnoBus Ha Bcska ueHa maacHaxa
go ucmopuyecku MUHUMYM goxogHocmma no
2nobanHume cyBepeHHu u kopnopamuBHu 06-
AU2auUU, U npuHyguxa uHBecmumopume ga ce
Hacouam kbm no-puckoBu akmuBu.

C HanpegBaHemo Ha 2021 uHBecmumopume
cegam Bopxy Bce no-zonama kynuuHa om Huc-
kogoxogeH govA2 ¢ y>kacHO cbomHoweHue MexX-
gy goxogHocm u puck, gokamo 3omMbu komna-
Huume ce kpenam Ha pvba Ha 6aHkpyma camo
bAazogapeHue Ha nogasHusma u pekopgHo Hu-
ckume ueHu 3a peduHaHcupaHe. Mo3uyusma Ha
uHBecmumopume ce onpaBgaBa ¢ ouakBaHemo
Ha epekmuBHa BakcuHa, kosmo ga BvpHe uko-
Homuuyeckus pacmexX. Ho peanHocmma He ce
okasBa monkoBa gobpa: ycnexoem Ha BakcuHa-
ma u omnagaHemo Ha naHgeMUYHUMe pecmpu-
kuuu Bogam go ocmbp ckok Ha uHdrauusma.
OkasBa ce, ue ukoHomukama e buna npekomep-
HO cmumyAupaHa no Bpeme Ha naHgemusma,
u Bv3cmaHoBsBaHemo cnaeg Covid-19 mBovpge
6vp30 A npezpsBa. NHdPaauusma ce nokauBa,
a bespabomuuama HamandBa ¢ makuBa mewm-
noBe, ue QegepanHusm pesepB no3BoasBa go-
xogHocmma no cbkpoBuwHume 6oHoBe ga ce
noBuwu. CmpecupaHa om nepcnekmuBama 3a
4-5% 2oguwHa uHdAauus, ueHmpaaHama baHka
obaue gonycka zpewka, kamo no3BoasBa ¢u-
HaHcoBume ycnaoBus ga ce 3amezHam mGBbp-
ge 6vp30 upe3 noBuweHu AUXBeHU npoueHmu.
KopnopamuBrHume ¢aaumu ce yBeauuaBam go
Hau-Bucokomo cu paBHuwe om 20guHu, U Nbp-
Bu cu 3amuHaBam Hau-ys3Bumume komnaHuu
om ¢u3suyeckama mopzaoBus, koumo cmpagaxa
owe B conugHama npeg-KoBug ukoHomuka. 3a
npbB nom B ukoHomuueckama ucmopus, MOWw.-
Homo Bb3cmaHoBsBaHe Ha ukoHomukama e Co-
npoBogeHo ¢ HapacmBawu dpasumu.
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A SUCCESSFUL
COVID-19
VACCINE KILLS
COMPANIES

By ALTHEA SPINOZZI

The Covid-19 pandemic viciously accelerated
the dangerous levering up of the global econ-
omy that unfolded during the 2008-09 financial
crisis. Central banks printed ever more money
and took policy rates close to the zero bound
in all developed economies. The policy of near
infinite liquidity provision and easing financial
conditions at all costs has pushed global sov-
ereign and investment-grade corporate yields
to historical lows and forced investors to take
positions in riskier assets.

As 2021 gets under way, the merciless march
of lower yields has left yield-seeking investors
sitting on a pile of low-yielding junk debt with
terrible reward-to-risk profiles, as zombie cor-
porates teeter on the brink of default, having
only survived the pandemic months with hand-
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outs and the lower refinancing costs. The in-
vestors’ risky stance is justified by the prospect
of an effective vaccine bringing a new boom in
economic growth. But reality doesn’t prove so
kind, as the vaccine roll-out and the removal
of Covid-19 restrictions and normalisation
leads to a sharp spike in inflation. In perfect
hindsight it turns out the economy was vastly
over-stimulated during the pandemic, and the
ripping post-vaccine recovery rapidly overheats
the economy. Inflation rises and unemployment
falls so rapidly that the Fed allows long treas-
ury yields to spike higher, taking the yield on
riskier debt with it.

The Fed ends up making a policy mistake by
allowing financial conditions to tighten too
rapidly via higher longer rates, having never
implemented yield curve control as they were
too distracted by the sudden spectre of 4-5%
annualised inflation and 6-8% annualised wage
gains by Q3. Corporate defaults rise to their
highest in years, with the first to go the most
over-levered companies in the physical retail
space that were already struggling in the solid,
pre-Covid economy. For the first time in eco-
nomic history, a strong recovery sees rising
defaults.



BA3OBUAT
Aoxoa
OBE3AIOQABA
FTOAEMWUTE
FPAOOBE

Om KA BAH-NETEPCEH

Covid-19 camo yckopsBa K-obpasHomo Bv3cma-
HoBsBaHe, koemo 3acunBawe HepaBeHcmBomo
u paskbcBawe mvkaHma Ha obwecmBomo owe
npegu naHgemusima. [oguHu Hapeg maagume
Xxopa ocb3HaBam, uye gopu COAUgHOMO obpa-
30BaHue u npaBunHama Hazaaca He ca gocma-
MbUHU ga um no3Boasm uskauBaHe no couuan-
Ho-ukoHomuueckama cmbAbuua no HayuHa, no
koumo moBa 6e Bb3aMoXkHO npe3 no-z2oaamama
yacm om XX Bek. [lopu maagume npodecuoHa-
AUCMU ga cu Hamepsm paboma, puHaHcuaAu3sa-
uusma Ha ukoHomukama o3HauaBa, ye eguHu-
UeH goxog He e gocmambueH 3a usgpbkkama
Ha cemelucmBomo, caeg kamo ce npecmemHam
pasxogu 3a ocuzypsaBaHe, obpa3oBaHue, Haem
uAu unomeka. TexHono2usma e gpyz gBuzamen
Ha me3u npouecu - pacmsawama u noHukaBa-
wa peanHume goxogu poAs Ha codmyepa, aB-
momamu3sauusma u uskycmBeHusi uHmenekm

yHuwo>kaBa pabomHu mecma B ueau cekmopu.
Puckbm obwecmBama u3usao ga bbgam pas-
kvcaHu Bogu go ocv3HaBaHemo, ue mepkume
cpewy Covid-19 He ca buau camo naHuuecka
peakuus, a Ha4Yano Ha egHa HoBa peaaHocm -
masu Ha yHuBepcaaHus 6a308 goxog.
BvBexkgaHemo Ha 6a3oBus goxog Bogu go ceus-
MUYHO npeHapeXkgaHe Ha cuAume u cmpykmy-
pume B obwecmBomo, u kak me ce pasnorazam
2eoepadcku. Flonemume 2pagoBe om nokoneHus
ca ocHoBHume gBuzamenu Ha pacmexa. Ho 8
HoBama epa Ha 6a308 goxog, cvkpawaBaHe Ha
pabomHu mecma 3apagu HoBu mexHoAoz2uu, U
Bce no-uecma paboma om goma, 6usHecbm ¢
oduc naowu B e2pagoBeme u3BegHovk ce okas-
Ba ¢ bAu3bk go 100% cBpbxkanauumem. Cmou-
HOocmma Ha komepcuaaHume naowu ce cpuBa,
kakmo u masu Ha pecmopaHmu u Maz2asuHu,
npegHasHaueHu ga obcay>kBam 2onemume odu-
Cu UAU hemyBawume cAy>kumeAu no mpacemo.
BazoBusm goxog Bogu go npomeHu u B camama
Hazaaca 3a banaHc Mexkgy pabomama u AUYHUSA
»kuBom, kamo no3BoasBa Ha MHO20 MAagu xopa
ga ocmaHam B obwHocmume, 8 koumo ca om-
pacHanu. MexkgyBpemeHHo npodpecuoHarucmume
u obeaykBawusm nepcoHan 8 2onemMume 2pago-
Be cowo 3anouBa ga 2u Hanycka, mbl kamo pa-
BomHume Mecma npecbxBam, a kauecmBomo Ha
>»kuBoma B mankume, HagueHeHU anapmamMermu 68
kBapmaau ¢ pacmawa npecmbnHocm Beue He e
gocmamuvuHo npuBaekamenHo.
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UNIVERSAL
BASIC INCOME
DECIMATES
BIG CITIES

By KAY VAN-PETERSEN

The Covid-19 pandemic has only accelerated
the K-shaped recovery that was driving inequal-
ity and tearing at the social fabric before the
outbreak. For years, the younger generation
has come to realise that even a solid educa-
tion and the right attitude are not enough to get
moving up the socio-economic ladder in a way
that was possible for most of the 20th century.
Even if younger professionals do get a job, fi-
nancialisation of the economy has meant that a
single income is not nearly enough to support
a family, once insurance, education, and rent
or mortgage payments are taken into account.
And technology is another driver, with the grow-
ing, wage-deflationary forces of software, Al
and automation eroding a widening swath of
jobs across industries. The risk that societies
are entirely torn apart results in the realisation
that the Covid-19 measures weren’'t a mere
panic response, but the start of a permanent
new universal basic income (UBI) reality.

UBI leads to a seismic rebalancing of the forc-
es and structures within society, and how they
apply geographically. Big cities have been the
chief drivers of job growth for generations. But
in the new era of UBI, tech-driven job redun-
dancies, and frequent work from home jaunts
made more normal by Covid-19, city office real
estate is suddenly faced with 100% or worse
overcapacity. Commercial office property val-
ues are crushed, together with the commercial
real estate containing restaurants and shops
aimed at servicing commuting worker drones.

The new UBI also drives changes in the attitude
toward work and life balance, allowing many
young people to stay in the communities where
they grew up. Meanwhile, the professionals
and the marginal workers in big cities also be-
gin to leave, as job opportunities dry up and the
quality of life in small, over-priced apartments
in higher crime neighborhoods loses its appeal.

21



22

BAOKYEWH
TEXHOAOI'NA
YHULLOXXABA
OAALLNBUTE
HOBNHW

Om AHAPEC HIOCTENH

MHgycmpusma Ha dasuwuBume HoBuHU npoubd-
msBa noBeue om Bcskoza, 3ambpcsBauku u goc-
moBepHume u3mouHuuu Ha HoBuHu, Ha koumo
cme BapBaau om gecemuaemusi. Pasnpocmpate-
Huemo Ha gesuHpopmauuu ce yckopsBa om an-
20pumMu, Habaszawu Ha peakuuume - koemo e
om noa3sa 3a kpauHu, npuBauvawu BHumaHue no-
3uuuu B 6A0208e U MeHgeHUUo3HU Meguu. Hewo
no-Aowo: HoBume pa3Bumus B obAracmma Ha m.
Hap. deep learning no3BoasBam cv3gaBaHemo Ha
uskalouumenHo ybegumeHu paawuBu cHumku u
kaunoBe - deep fake. MogobHO MaHUNyAupaHo u
danwuduuupaHo cobgbprkaHue 3aBaagaBa uHmep-
Hem ¢ naawewa ckopocm, paamuBauku 2paHuuu-
me MeXgy peanHocm u uamucauua. Pabomeuku
ga cnpam moBa pa3Bumue, komnaHuu kamo
Verizon u IBM cv3gaBam mexHonoz2uu 3a Bepudu-
uupaHe Ha HoBuHu upe3 BaokuelH mpexXka.
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Mpe3 2021 pacmawama 3anaaxa om ge3uHdop-
Mauus u eposusima Ha goBepuemo gopu B8 ym-
BbpgeHu meguu gocmuzam kpumuuHu paBHu-
wa, usuckBawu omBemHa peakuus Ha usaama
uHgycmpusi. Ffonemume MegulHu komnaHuu u
couuanHu nnAamdopmMu ca npuHygeHu ga BoBe-
gam HoBu Mepku cpewy uspabpukyBaHu u nog-
Be>kgawu HOBuHu. Te ce ocvuiecmBsBam upes
6AokueUH mpexka 3a HoBuHapcko cbgopykaHue,
kosmo no3BonsBa pasnpocmpaHeHue Ha HOBu-
Hu camo caeg npoBepka Ha BaaugHocmma Ha
cvgbpXkaHuemo u usmouHuuume. o mo3u Ha-
uuH Bcska npomsiHa B cogbpXkaHuemo we 6vge
He3abaBHo Buguma 3a Bcuuku, u Becaka HoBuHa
we moke ga ce npocaegu go nbpBoHauanHus
U usamouHuk, nomuckauku gesuHdopmauusma,
kosmo gpyau uamouHuuu He mo2am ga nomGBbp-
gam.

KomnaHuu kamo Twitter u Facebook uHBecmu-
pam mawabHo 8 masu 6aokueUH mexHoAo2uS,
gBukeHu Hau-Beue om MucAu 3a camo3awuma,
movlU kamo pezynamopHusm Hamuck cmaBa
kpumuueH. AamepHamuBHuU calmoBe 3a Ho-
BuHu, HabAszawu Ha koHcnupamuBHU meopuu
kamo QAnon, gesuHdpopmauus 3a kopoHaBu-
pyca, ¢anwuduuupaHu gokazameacmBa 3a
usbupameAHu uamMamu u npouue u3BegHbXk we
cmaHam HegoCcmbNHU Ha 2oAemume naamdbop-
Mu. PeanHocmma neueau, 3aaume ¢ kpuBume
oz2Aegana 2ybam.

BLOCKCHAIN
TECH KILLS
FAKE NEWS

By ANDERS NYSTEEN

The fake news industry is booming more than
ever, polluting reliable news sources we have
trusted for decades. The spread of disinforma-
tion is accelerated by algorithms that favour
engagement, funnelling readers to extreme, at-
tention-grabbing positions on blogs and biased
new media outfits. Even worse, new develop-
ments in deep learning research have enabled
the creation of realistic deep-fake images and
videos, able to show politicians and other peo-
ple in power saying things which they simply
never said. This falsified and manipulated con-
tent is conquering the internet at a rapid pace,
blurring the lines between what seems real and
what is not. Working against this development,
companies like Verizon and IBM are working on
technologies to counter fake news with verifi-
cation using a blockchain network.

In 2021, the mounting threat of disinformation
and the erosion of trust in even well-estab-
lished news providers reaches a critical level,
demanding an industry response. Major media
companies and social platforms are forced to
impose new countermeasures against fabricat-
ed and misleading news. The enabling technol-
ogy is a massive shared blockchain network for
news content, which allows distribution of news
in an immutable way with a validity check of
both the content and the source. With a shared
ledger structure, any content alterations would
immediately be visible to everyone, and every
news item is always traceable to its original
source, suppressing misinformation that other
sources can't verify.

Companies like Twitter and Facebook invest
heavily in this blockchain tech, motivated
first and foremost by self-preservation as the
threats of regulatory oversight we’'ve seen in
recent years become white hot. Alternative
news sites peddling conspiracy theories like
QAnon, disinformation about the coronavirus
pandemic, falsified evidence of election fraud
and more will suddenly become unavailable on
major platforms. Reality wins, and echo cham-
bers lose.
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Om CTENH AKOBCEH

Kumauckama HapogHa 6anka HanpaBu eguH
gocma HanpegHuuaB ekcnepumeHm ¢ guau-
maaHa Baayma npe3 okmomBpu 2020. Hapeue-
Ha Digital Currency Electronic Payment (DCEP),
ma3su Baayma e 6asupaHa Bbpxy 6aokueuH gu-
2umanH Bepcus Ha loaHa.

Mpe3 2019 Hag 80% om Bcuuku pasnaawaHus B8
Kumau ca uzBopweHu enekmponHo upe3 WeChat
Pay u AliPay. KHB ceza ucka ga HanpaBu cnegBa-
wama kpauka, u ycnopegHo ga nogobpu edpekmuB-
HOCMMa Ha MoHemapHama u ¢uckaaHama cu no-
Aumuka upes egHo Bce no-6eskewoBo obuwecmBo.
EcmecmBeHama cnegBawa cmonka 3a kumau-
ckume guzumanHu napu we e ga ce u3noA3Bam
kamo uHcmpymeHm 3a omBapsHe Ha kanuma-
AoBama cvemka Ha cmpaHama, noHacmosweM
€CmMpo2o o2paHuveHa maka, ue loaHom ga e He-
gocmoneH 3a Bceku u3BobH Kumau. OcuzypsBa-
Hemo Ha gocmbn 3a uyXkgeHuu go kumauckume
kanumanoBu nasapu we npemaxve 2naBHama
bapuepa npeg uHBecmumopume 3a u3noA3BaHe
Ha loaHa: HezoBama AukBugHocm u Auncama Ha
gocmbn go mexHume uHBecmuuuu u3BobH Kumada.
MexgyBpemeHHo cmabuaHocmma Ha kumau-
ckama Baayma u BezpageHama B 6aokueuH
cucmemama npocaegumocm Ha npakmuka we
eAumuHupam puckoBeme 3a usmuuaHe Ha ka-
numaau u HenezanHU mpaHcdepu u3BbH Kumau.
Tasu uges e cbwecmBeHa yacm om kumauckus
naaH 3a gBouHa Banyma. Ts we noBuwu npo-
3pauHocmma B camus Kumau, gokamo ycno-
pegHo paswupsBa ynompebama Ha loaHa HaBbH
kamo npuBaekameana anmepHamuBa 3a mpaH-
3akuuu Ha amepukaHckus goaap, uanoa3BaH Bce
noBeue kamo opwkue om CALL. Kamo nogkpe-
neHa om npaBumeAcmBomo ueHmMpaAusupaHa
Banyma, guzumanHume napu Ha Kumau Bce owe
we bbgam cMamaHu 3a duamHu hapu, U Hama ga
umam npuBaekameAHocmma Ha geueHmpaAu3u-
paHu 6aokuelH Baaymu kamo BumkouH. Ho om
2negHa mouka Ha Kumald moBa e npegumcmBo
3a guzumanHus loaH, a He Hegocmamuk.
OmBapsHemo Ha kanumanoBama cmemka Ha
Kumau u cb3gaBaHemo Ha napu, koumo ga
koHkypupam wamckus goAap 3a cmamyca My
kamo npegnouumana pe3epBHa Banyma, we
cmumyAupa nompebaeHuemo 8 Kumau, we ¢u-
HaHcupa egHa u3usno HoBa kumaucka neHCuoH-
Ha cucmema, u we gage noBeue goAboUUHA Ha
kanumanoBume nasapu 8 cmpaHama.

CHINA’S

NEW DIGITAL
CURRENCY
INSPIRES
TECTONIC SHIFT
IN CAPITAL
FLOWS

By STEEN JAKOBSEN

he People’s Bank of China (PBOC) rolled out an
advanced digital currency experiment in October
2020. The Digital Currency Electronic Payment
(DCEP) will be a blockchain-based digital ver-
sion of the Yuan (CNY). In 2019, 80% of all pay-
ments in China were through electronic payment
via WeChat Pay and AliPay. The PBOC wants to
take this one step further and in the process im-
prove the efficacy of monetary and fiscal policy
through an increasingly cashless society and
with a goal of enhancing financial inclusiveness.

The next natural step for China’s digital currency
would be as an aid in opening up the country’s
capital account, which is currently severely re-

stricted, making the CNY essentially unavailable
to anyone outside of mainland China. Allowing
full access for foreigners into Chinese capital
markets will reduce the main barrier of concern
for foreign investors for using the CNY in trade
and investment: its liquidity and direct access to
their investments inside China. Meanwhile, the
stability of the Chinese currency and the built-
in traceability and oversight that blockchain tech
enables would virtually eliminate the risk of capi-
tal flight or illegal transfers out of China.

This idea sits well inside China’s Dual Circula-
tion framework, improving transparency within
China, while growing the CNY’s use externally
as a compelling alternative to the US dollar in
transactions, avoiding the latter’s weaponisation
by the US. As a government-sponsored central-
ised currency, it will still be viewed as “fiat cur-
rency” and won'’t have the appeal of decentral-
ised blockchain-based currencies like Bitcoin;
but from China’s perspective this is a feature of
the digital Yuan and not a bug, as it allows nega-
tive rates for “cash”, and nominal GDP targeting
is far easier to achieve as well.

Opening up China’s capital account and creating
a currency that rivals the US dollar for reserve
status will help boost Chinese consumption, fund
an entirely new Chinese pension system and
deepen the country’s capital markets.
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YOBEYECTBOTO
EHEPTMUMHO
N3OBUAUE

Om MNMUTBbP FrAPHPU

Bcaka 2onama cmbnka om Hanpegvka Ha uo-
BeuecmBomo npe3 nocaegHume 250 20guHU
cmaBawe Bv3moxkHa upe3 oBaagsBaHemo Ha
eHepaulHU uamoyuHuuu ¢ Bce no-Bucoka nabm-
Hocm. Om govpBama npe3 Bveauwama go us-
konaemume 2opuBa, moBa yBenuuaBaHe Ha
eHepaulHama nabmHocm HanpaBu Bb3moXkHu
ueAu HoBu uHgycmpuu, noBuwu npousBogu-
meAHocmma u 6aazocbemosiHuemo. Exepau-
fsma ¢ Bucoka nAbmHocm u no-Hucka ueHa e
ocHoBHomo u3uckBaHe u 3a mexHoAo2UUME Ha
6vbgewemo kamo xunepbvpaume BaakoBe, npo-
u3zBogcmBomo Ha Bogopog upe3 enekmpoausa
u obesconsBaHemo Ha Mopckama Boga. Ako
uckame ukoHomukama ga npogbAKu ga pacme
¢ memnoBe, noHe BAu3ku go me3u om MUHaAO-
mo, cBembm we ce Hy>kgae om MHO20 noBeue
eHepausa. HoBume anmepHamuBHu u Bb306HO-
Bsemu uamouHuuu B no-2oAsMama cu yacm He
Mozam ga Hu gagam omzoBopa. [a, me Moxke
u ga ca no-manko BpegHu 3a okoAHama cpega,
Ho edekmbm um Bbpxy eHepauuHama cucmema
ce uspassBa B noHuwkaBaHe Ha eHepzauUHama
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nAemHocm - koemo BcowHocm e 2oasama kpau-
ka Hasag. CBembm cnewHo ce Hygae om 2o-
ASM NpobuB B eHepauliHUMe MexHoAO2UU.
ToBa ce cayuBa npe3 2021, kozamo Hanpeg-
HuyaB anzopumovm c uskycmBeH uHmenekm
Hal-nocAae pewaBa o2pomMHUME  YCAOXKHEHUSs
Ha ¢usukama Ha naazmama, u N0 MO3U HauuH
pasuucmBa nbmsa kom komepcuaaHa ynompeba
Ha aigpeHus cuHme3s. MiskycmBeHusam uHmeaekm
cnomaza ga ce ycvBopweHcmBa ekcnepumen-
manHusm peakmop SPARC, paspabomeH om
Macauycemckusi mexHoAO2UYEH UHCMUMym
npe3 2020. HoBume Bepcuu Ha peakmopa npo-
u3Berkgam 20 nbmu noBeue eHepaus om Bno-
>kenama, Bogeuku go Hau-2onsmMama npomsHa
B8 cekmopa om pakgaHemo Ha amomMHama
eHepzemuka Hacam. ObuaHume uHBecmuuuu,
gopkaBHu u uyacmHu, no3BoasBam macoBomo
BvBerkgaHe Ha HoBama mexHonoz2us camo B
pamkume Ha gBe-mpu 20guHu.

OBnagsBaHemo Ha eBmuHama eHepzaus Bogu
go cBam, koumo Beue Hukoza HAMa ga bbge
3acmpaweH om Hegocmuz Ha xpaHa u Boga
(brazogapeHue Ha obe3sconsBaHemo Ha oke-
aHume u BepmukanHomo cencko cmonaH-
cmBo). ToBa e cBsm Ha eBmuH mpaHcnopm u
HeozpaHuueH Bb3xog Ha pobomukama u aBmo-
Mamusauusma, koemo 3Hauu, ye cezawHomo
MAago nokoAeHue we e NOCAegHOMO, NPUHY-
geHo ga pabomu, 3a ga >kuBee. EBmunama
eHepaus Wwe NOMOo2He U cpewy npomeHume B8
kaumama, 3awomo we HanpaBu mexHoAO2uu-
me 3a u3BauuaHe Ha CO2 om ammocdepama
cbBcem gocmubnHu. Beska cmpaHa we e xpa-
HUMEAHO U eHepaulHo He3aBucuma, u we ce
pagBa Ha Hau-2onemus ckok B cmaHgapma Ha
»kuBom, HabalogaBaH Hakoza.

REVOLUTIONARY
FUSION DESIGN
CATAPULTS
HUMANITY

INTO ENERGY
ABUNDANCE

By PETER GARNRY

The march of human progress over the past
250 years has at every step been made possi-
ble by harnessing energy inputs with ever-high-
er density. From wood to coal to fossil fuels,
higher-density energy makes whole new indus-
tries possible, as well as higher productivity and
more wealth for society. And when we look at
tantalising future technologies, from hyperloop
trains and Al, to hydrogen production by elec-
trolysis and water desalination, cheaper and
higher-density energy is the chief constraint.
The world will need much more energy if our
economy is to continue growing at anything ap-
proaching historical rates. New alternative and
green energy technologies are for the most part
not the answer. Yes, they may be less harmful
to the environment, but their system-wide ef-
fects from lower energy density mean they are
really a big step backwards. The world urgently
needs a disruption in energy technology.

Enter 2021, in which an advanced Al algorithm
solves the super non-linear complexities of
plasma physics, clearing the way for commer-
cial fusion energy. The SPARC fusion reactor
design from MIT, which has been validated in
2020 as a viable path to less costly fusion ener-
gy, is massively improved by this new Al model.
Engineers adjust the SPARC design, with new
models pointing to an energy gain factor of 20,
creating the biggest paradigm shift in energy
technology since nuclear power. Even more
importantly, a massive investment from public
and private sectors would allow the implemen-
tation of the new fusion design within a few
short years.

The mastery of fusion energy opens up the
prospect of a world no longer held back by wa-
ter or food scarcity, thanks to desalination and
vertical farming. It's a world with cheap trans-
portation, fully unleashed robotics and automa-
tion tech, making the current young generation
the last required to “work” by necessity. And
hey, how about a bit of CO2 sequestration on
the side, dialling back the climate change clock
in the process? Best of all, fusion energy al-
lows nearly every country to become food- and
energy-independent, and sees the most rapid
and largest upgrade in living standards ever
witnessed.



AMAZON
"KYTYBA"
KUIMNDbP

om AATUA CNMHOLM

Covid-19 be Hau-xybaBomo Heuto, koemo ce e
cAyyuBano Ha Amazon. CBemvm, npuHygeH ga
CU CMOU y goma, Ce Hacouu Uu3usro kbm OH-
AauH nasapyBaHemo, a noBeuemo komnaHuu
baxa npuHygeHu ga yBeauuam "obaauHus" cu
kanauumem, 3a ga mozam cAykumeaume um
ga pabomsm cnokouHo om kowu - om koemo
cneueAuxa komnaHuu kamo

Amazon Web Services.

Ho npe3 2021 Amazon u gpyaume OHAQUH MoO-
HonoAucmu kamo Facebook, Google u Microsoft
cnegasm Bce no-3agpwkeHo geucmBusma Ha
npaBumeacmBama, koumo uckam ga ozpaHu-
yam mBvpge HapacmHaAama uM MOW, U ga um
nonpeyam ga naawam mBovpge Hucku gaHbuu
upe3 usHacsHe Ha nevanbume kbM gaHbYHU
gecmuHauuu ¢ Hucku cmaBku.

Pasbupa ce, me3u komnaHuu om 20guHU gbp-
>kam apmuu om Aobucmu, u Hakou om msx ce
gop>kam noumu kamo npaBumeacmBa. Baememe
Hanpumep Microsoft, kosmo omkpu oduc Ha cBos
npegcmaBumen kom ObeguHeHume Hauuu 8 Hio
Mopk, u Hae gunaomam ga gBuku eBponetckume
U gena. A Facebook cu cvagage cobecmBeH "Bop-
xoBeH cbg", koumo ga ce 3aHumaBa ¢ nompe-
6umenckume onaakBaHus u ¢ gpyau Bvnpocu.
Mpe3 2020 gupekmopu om Facebook, Microsoft
u Alphabet gopu bsxa nokaHeHU Ha 2oguwHama
koHdepeHuus no cuzypHocm B MloHxeH, pegom ¢
npesugeHmu u npemuep-mMuHUCmpu.

Mpe3 2021, kozamo Hamuckem om npaBumea-
cmBama ce 3acunBa, ocobeHo B EC, Amazon
npaBu cBos xog, kamo mecmu eBponeuckama
cu wab-kBapmupa B8 Kunvp. OcmpoBHama gop-
»kaBa npuBemcmBa zuzaHmckama kopnopauus
U gaHb4yHume npuxogu, koumo we U no3Boasm
ga HamaAu cbomHoweHuemo goa2/BBI om ce-
2awHume noumu 100%. C 6pymeH npogykm om
24 munuapga goaapa, kunopckama ukoHomuka
e no-manko om egHa yemBopm om npuxogume
Ha Amazon u3BvbH CALLL.

C Hanpegvka Ha 2oguHama koHcyAmaHmu Ha
Amazon "nomazam" Ha Kunbp ga npeHanuwe
gaHbuHomo cu 3akoHogamencmBo maka, ue
Mo ga HanoMHs Ha upAaaHgckomo. Augepume Ha
cmpaHama u HaceAaeHuemo ca goBoAaHu om ¢u-
HaHcoBomo uzobuAue u Huckume gaHbuu.

Ho eBponeuckume peayanamopu 6bp30 ocb3Ha-
Bam kakBo ce cayuBa u ce 3agBukBam cpewy
Amazon, npuHy>kgaBauku komnaHusma ga npo-
MeHu npakmukume cu, a Kunvp u ocmaHaaume
uneHku Ha EC - ga xapmoHu3upam gaHbYHU-
me cu npaBuaa. CALL u gpyau gbpxkaBu cobwo
npegnpuemam getcmBus cpeuly MOHOnoAume
npe3 2021, Haka3Bauku me3u komnaHuu 3a npe-
kaneHama um camoyBepeHocm.

AMAZON
“BUYS” CYPRUS

By ALTHEA SPINOZZI

The Covid-19 pandemic was the best thing that
ever happened to Amazon, as a world forced
to stay and even work at home drove soar-
ing growth in online shopping, and companies
moved to expand their cloud capacity (with Am-
azon Web Services, for example) to allow their
workforces to work online from home.

But 2021 sees Amazon and other online mo-
nopoly and infotech giants from Facebook and
Google to Microsoft casting an increasingly
wary eye on governments looking to take them
down a notch for having become too powerful,
and for paying very low tax rates by shifting
profits to low-tax jurisdictions.

Of course, these companies have long em-
ployed an army of lobbyists, with some of them
even taking up quasi-governmental approach-
es to the situation. Take Microsoft, which has
launched a United Nations representation of-
fice in New York and hired a diplomat to run
European government affairs. At the same
time, Facebook has even established a “Su-
preme Court” to oversee user complaints and
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other issues. In 2020, executives of Facebook,
Microsoft and Alphabet were even invited as
speakers at the annual security conference
in Munich, together with presidents and prime
ministers.

In 2021, as the heat from official quarters
rises, particularly in the EU, Amazon makes
its move, redomiciling its EU headquarters to
Cyprus. The country welcomes the giant cor-
poration and the tax revenue that will help it
reduce its debt-to-GDP ratio of nearly 100%,
having chafed at the heavy-handed treatment
by the EU during the 2010-12 EU sovereign
debt crisis. With a GDP of some $24 billion, the
Cyprus economy equates to less than a quarter
of Amazon’s non-US revenue.

As 2021 progresses, Amazon consultants
“help” Cyprus to rewrite its tax code to mimic
Ireland’s, but with even lower levels of corpo-
rate and other taxes, with the country’s leaders
and its population happily in its thrall from the
financial windfall and lower tax rates.

But EU regulators quickly get wise to what is
going on and move against Amazon, forcing the
company to change its practices, and forcing
Cyprus and other EU countries to harmonise
tax rules. The US and other countries also
move against monopolies in 2021, as these
companies are punished for their hubris.
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ymcmBeHo kvcozaegecmBo), npousaBogumensm Ha obaek-
Aa omkasa, 3auomo cMsma nempoAHama uHgycmpus 3a
3ambpcumen Ha okoAHama cpega. MogpasHeHusm wed
Ha Innovex Agam AHgepcbH omBobpHa Ha moBa ¢ omBo-
peHo nucmo go CmuB PaHgoa, weda Ha VF Corporation,
koamo e cobcmBeHuk Ha The North Face. “MpoHusma
8 masu nosuuus e, ye Bawume skema ca uspabomeHu
om nempoAHUmMe u 2a30B8u npogykmu, npou3BegeHu om
mpygoalobuBume MvXke U >keHu B Hawama uHgycmpus...
Tpsa6Ba ga ueHUM noA3ume om Hepma u 2asa, 3awomo
me Hu no3BoasBam g YuHa Ha XkuBom, ko
Bawusm bpaHg npezpbu NEMpPOA U 2a3 HAMa
ga uma BvamoxkHocm g
Humo nbk wewe ga
gepcbH. U geucmBun

)AOBA / ODOTOIPAQVIA SHUTTERSTO

om HauAOH, NOAUECMeEp U noAuypemad - Bce npogykmu,

~ocuzypsiBaHu om nempoAHus cekmop. -

A3 OTHOCUTEAHO AOPEBHA CAYYKA HOOBPE
OCTPUPA go kakBu kpauHocmu moXe ga ce cmue-
02zamo moakoBa Hy>kHama 6opba ¢ npomeHume 8
a 3anouHe ga ce 6asupa He Bbpxy HayuHu ¢a-
U, a Bopxy NouYmu peAu2uO3HU NO CbWHOCMMa Ccu
ybexkgeHus. M3konaemume 2opuBa HecbMHeHo ca ¢ak-
mop 3a 3acunBaHemo Ha napHukoBus epekm - Ho 3a-
cAykaBam Au nogobHo gemoHu3upaHe kamo moBa, Ha
koemo 2u nogaoXkuxa aHoHumMHume nuapu Ha The North
Face? /1 o3HauaBa Au nosBama Ha makuBa obwecmBe-
HU Haz2Aacu, Ye masu UHgycmpus, UsHeCAa Ha 2bpba cu
ueAust XX Bek, mo3u nom HaucmuHa e obpeuyeHa?

Bspama Ha uHBecmumopume B nempoaHus u 2a3oBus
cekmop omcAabBa, moBa He moXke ga ce ompeue. oc-
nogcmBomo Ha OMEK Ha 2aobanHus nasap usaaexkga
me20opuyHo npukaloyuno. CpuBom Ha nasapa npes
nocaegBaaume 2oguHu nokasaxa koako kpexok
kapmenbm. Mpe3 anpua 2020 gopu Bugsxve He-
6Ccypg Ha ompuuameAHUme UeHu - B eguH Mo-
ekameAume Ha ¢loubpcu Bopxy WTI nanawa-
me cu no 37 goAapa Ha bapen, 3a ga a2u b
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» omovpBam om koauuecmBama, koumo Hamawe
kakBo ga npaBsam. ToBa 6e nopogeH om kapaH-
muHama kypuos, pasbupa ce, u egBa Au Hakoza
we ce noBmopu. Ho mou gobpe cumBoausupa
3awo YoBeuecmBomo u3BegHwk 3az2ybu Bspa B8
gockopowHama cu Hald-BaxkHa cypoBuHa.

KOAKO PA3bK OBAYE TPABBA OA E MPE-
XoAbT kom anmepHamuBHUmMe eHepaulHU u3-
mouHuuu u kakBu we ca nocaeguuume Bopxy
maka ygobHomo Hu exkegHeBue? 3a moBa ce
20Bopu no-manko, 3awomo omzoBopume He ca
maka ygobHu.

MpegcmaBume 3a Gbgewemo ca nbAHU ¢ enek-
mpudecku aBmomobuAu, Yucma eHepaus, npegum-
HO pacmumenAHa xpaHa. Ho peaaHume cmbnku Ha
mo3u npexog u Ha ckvcBaHemo ¢ nempoAHama
3aBucumocm owe He ca ovepmaHu ficHo. Hama u
ga 6vgam, gokamo 2ocnogcmBa pemopukama Ha
“Aowume” 3amMbpcumenu u “gobpume” ekoakmu-
Bucmu. N gokamo camu nocmaBame cebe cu Ha
Bucokama mopanHa no3uuus, b6e3 ga ocv3HaBame
epekma om cobecmBeHume cu geticmBus.

HAUCTUHA AN TMETPOAHATA WHAOYCTPUA
E TAKbB 3AOJEN? Mracmmacama 3a egHo-
kpamHa ynompeba ce okasa kuzHeHoBaxkHa B8
naHgemMusma, moU kamo ocu2ypu npegnasHume
cpegcmBa kamo macku, pvkaBuuu u 3awumHu
obaekna. COVID-19 we omMuHe, HO we uma
u gpyeu naHgemuu, kakmo npegynpexgaBa-
Xa MHO20 y4yeHU U npegu cezawHama kpu3sa.
Taka ue ako He ce uamucau anmepHamuBa, npu
cAegBawume naHgemuu omHoBo we mpsbBa ga
pasuumame Ha HepmeHume npogykmu.

Kbcmemauume, uyuumo goxogu ce 3anasuxa
cmabuaHu npe3 2020, Hau-MHo20 ce onaakBaxa
om npoBaneHume Bbamo>kHocmu 3a nbmyBaHus.
Ho mvkmo mypucmuueckume nbmyBaHus ca
cpeg Hau-2oAemMume 3aMbpcumeAnu Ha okoaHa-
ma cpega - u cnomeHamusm Agam AHgepCbH e
npaB, ue 6e3 nempoaa kaueHmume Ha The North
Face He buxa moaAu ga cmuzHam om Hio Vopk
go eksomuuHus xaukuHe B 'peHaaHgus uAu om
Coous go uskauBaHemo Ha MamepxopH.

KOAKO OT HAC BUXA OrPAHMYUAN AO-
BPOBOAHO MBTEWECTBUATA CU camo go
cbcegHu gbpXkaBu? Koako 6uxa ce omkasa-
AU om komaHgupoBku Ha AlobonumHu mecma,
3a ga cBuamBvanepogHus cu omneuvamvk? U
3Haeme Au koako kunomempu e nponbmyBano
aBokagomo BvB8 BezemapuaHckama Bu canama
u koako kopaba e cmeHuno? Huma Hskou ce
e 3aen ga usuyucnaBa kakvB e BbanepogHusm
omneuambk Ha kanbda 3a cmapmdoH, koumo
Cu e nopbuan 3a 5 gonapa om aliexpress? Top-
20Bckomo kopabonaaBaHe Bce owe e kalouoB
nompebumeAu Ha nempoA u, noHe B 6aAu3ko
bvgewe, He ce ouepmaBa aamepHamuBa. Co-
womo Baxku u 3a aBuauusma. Bnpouem yecmo
u enekmpudukauusma He e peweHue Ha npo-
6aemume: nonyaspHume B 2pagoBeme “3eneHu”
enekmpuuecku mpomunemku BcbwHocm ca
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[TAaHOBeme Ha
AnoHusa ga 3abpaHu
gBuzameaume ¢
BompewHOo 2o0peHe
om 2035 npegusBuka
ocmpama peakuus
Ha Toyota. “Kozamo
noAumuuyume
kasBam, ue mpabBa
ga ce omppBem om
Bcuuku aBmomobuau
C beH3uHoBuU
gBueamenu,
pasbupam AU u3obuwo
3a kakBo cmaBa
gyma?", nonuma Akuo
Tologa

yucmo pasxuweHue, 3awomo B8 mMHO3uHCcmBo-
mo cAyyau 3amecmBam He NempoAHUS mpaHc-
nopm, a XogeHemo newsa.

TAKNBA MPAKTUYHN PA3CBXXAEHNA OBA-
YE He BbaHyBam ocobeHo Ha ¢uHaHcoBume
nasapu. BoaHyBa 2u camo kak ga pasnosHasm
ompaHo komnaHuume, koumo we 3amecmsm ne-
mpoAHUmMe. ToBa obscHaBa HebuBaaus pvcm B
akuuume Ha Tesla, nockbnHaau ¢ noumu 750%
npe3 2020 zoguHa. KomnaHusima Ha VinoH Muck
gopu Baese B uHgekca S&P500. ToBa o3HauaBa,
4ye MHO3UHA UHCMUMYUUOHaAHU UHBecmumopu
we Bkalouam akuuu Ha Tesla B nopmdeurume
cu, mbu kamo ¢poHgoBe 3a gecemku mpuAuoHuU
gonapu ca 06Bvp3aHu ¢ beHumapka. CouweBpe-
MeHHO enekmpomobuaume Bce owe pasyumam
Ha wegpu gbpkaBHu cybcuguu Ha noBeuemo
nasapu u He e ficHo kak buxa goHecAu nevanba,
kosmo ga usnpamu nbpBoHayaAHama 02pomHa
uHBecmuuus Ha kynyBauume Ha ueHHU kHuXka.
He e sicHO u gaau eguH cBsm, pa3yumauwi, camo
Ha enekmpomobuAau, u3obwo e BovamodkeH. Maa-
HoBeme Ha snoHckomo npaBumencmBo ga 3a-
bpaHu gBuzameAume ¢ BbmpewHo 20peHe om
2035 2oguHa npegu3Buka ocmpama peakuus Ha
Hau-2oneMusi MecmeH aBmomobuaeH npousBo-
gumen - Toyota. “Kozamo nonumuuume kasBam,
ue mpabBa ga ce omvpBem om Bcuuku aBmo-
MobuAu ¢ 6eH3uHoBU gBuzameau, gaau u3obuwio
pasbupam 3a kakBo cmaBa gyma?", nonuma
Akuo Touoga, npe3ugeHm Ha kopnopauusma.
Cnopeg Hez20 npubbp3aHama 3abpaHa Ha 6eH-
3uHOBU aBmomobuAu we goBege go nbaeH kpax
Ha cez2awHus BusHec-mogen Ha aBmomoBuAHU-

me npousBogumenu, kakmo u go 3azybama Ha
MUAUOHU pabomHu Mecma. A Bucokama ueHa Ha
enekmpomobuaume 2u npaBu HegocmbnHU 3a
xopama € HopMaAHu goxogu, mBvpgu Touoga.
Cnopeg Financial Times ObeguHeHomo kpaa-
cmBo nvk uma naaHoBe ga usmezaau Hanpeg
3abpaHama Ha gBuzameau ¢ BbmpewHo 2ope-
He u ga g BvBege npe3 2030, a He npe3 2040,
kakBumo b6sxa nbpBoHauanHUmMe ugeu. Cnopeg
usuucaeHusma Ha Baacmume B AoHgoH moBa
6u mpsabBano ga uma norokumeneH edekm,
BkalouumenHo 3a mpygoBus nasap. BpaHwbm
Bb8 BeaukobpumaHus obaye mBvpgu, 4e no-
cAeguuuume we ca no-ckopo yHUwokKumeAHu.
TakaBa nponacm B no3uuuume nogckasBa, ue
Hakbge mukmaka bomba.

NPOrHO3UTE 3A METPOAHWA MA3AP U MNPE-
AW 2020 6axa noAHU ¢ ycaoBHocmu. MexkgyHa-
pogHama azeHuus no eHep2emukama (MAE) 8
goknaga cu om HoemBpu omuyuma BbAHeHuemo
nokpau BakcuHume cpewy COVID-19, Ho cbwe-
BpemeHHo nocouBa, ye e npekaneHo paHo ga ce
kaka kak u koza umyHuzauuume we no3Boasm
BpovwaHe kbm HopmaaHocmma. “3a ceza Hawume
npoz2Ho3u He ouakBam 3HauumeneH edpekm npes
nbpBomo noayzogue Ha 20217, nuwe B gokaaga.

BeanpeuegeHmHume gopXkaBHu pa3xogu 3a
oBaagsBaHemo Ha naHgemusma u 3a nogkpena
Ha busHeca, yBeauyuxa blogkemHume geduuu-
mu u cnopeg MexgyHapogHus BanymeH ¢oHg
(MOB) nybAuuHusm goAz B MHO20 gbpkaBu
we pacme u npe3 2021 2oguHa. BpumaHcka-
ma 6anka Standard Chartered npegynpexkgaga,
ye UMEHHO 3ampygHeHusma B8 nybauuHume du-
HaHcu moXke ga Hakapam cmpaHume om OlNEK
ga obbpHam 2pbb Ha nempoAHume kBomu u ga
»kepmBam ueHama B noA3a Ha nbAHama xasHa.

“OBABEHUTE BAOKAAQWN N APYIN MEPKW 8
MH020 gbpkaBu Hu Hakapaxa 3HauyumeAHo ga
HamaAuM oueHkume cu 3a 2A06aAHOMOo mbpce-
He Ha nempoA”, nuwam owe om MAE B nocaeg-
Hus cu meceueH gokaag. “PeBusupaHu gaHHu
3a mpemomo mpumecevue Ha 2020 noka3Bam
noHwkeHo mopceHe ¢ 400 000 bapena gHeBHO.
MpegBapumenHu gaHHU 3a NOCAEGHOMO MpuMe-
cevue Ha 2oguHama, kozamo bewe u cAabomo
Hayano Ha omonAumeAHus ce3oH B ceBepHomo
noaykenbo, goBegoxa go HoBo peBusupaHe Ha-
goAy Ha npo2HO3UMe Hu 3a MbpceHemo, npu
moBa ¢ 1,2 MuAuoHa bapena gHeBHo. Bce owe
HaAuuHusm edekm Ha naHgemusma no Bcska
BeposmHocm we noHWwku mbpceHemo cvc 700
000 6apena gHeBHO npe3 nbpBume mpu Meceua
Ha 2021 2.”, ouakBa azeHuusma. CoweBpemer-
HO om MAE npoz2Ho3upam noBuweHo mbpceHe
Ha Bbaauwa npe3 2021 ¢ 2.6%.

B ob6o3pumomo 6bgewe we gouge Bpememo, ko-
2amo we mokeMm ga npoBepum koe usuucaeHue
ce e okasano npaBuaHo. [lomozaBa obaye om
knalouoBo 3HaueHue e ga ce Hamepu npaBuAHusM
nogxog 3a cbozyBaHe ¢ nempoaa, maka ue ga
HAMa 3HauveHue kos npoz2Ho3a ce e cobgHana. Ml
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Oil and Other
Disgraceful Words

The industry which bore the brunt of the 20th century started to be more strongly condemned
in the 21st century. And this is not always fair and certainly - quite impulsive

ometimes real life is more comical

than an anecdote. In early December,

for example, social media were joking

with the story of the US oil and gas
company Innovex Downhole Solutions, which
decided to order as a Christmas gift for its em-
ployees jackets from The North Face with its
logo. In a typical example of badly targeted PR
(and some mental myopia), the clothing manu-
facturer refused because it considered the oil in-
dustry to be an environmental pollutant. Innovex
boss Adam Anderson responded with an open
letter to Steve Randall, the boss of VF Corpo-
ration owner of The North Face. "The irony in

By RADOSTINA NIKOLOVA / Photography SHUTTERSTOCK

this position is that your jackets are made from
the petroleum and gas products produced by
hardworking men and women in our industry
... We must appreciate the benefits of oil and
gas because they allow us to lead a lifestyle
that your brand embraces. "Without oil and gas,
there would be no way to create your products,
nor would there be a market for them," Ander-
son said. And indeed, much of The North Face's
sportswear and equipment is made from nylon,
polyester and polyurethane - all products pro-
vided by the oil sector.

This relatively minor incident illustrates well the

extremes that can be reached when the much-
needed fight against climate change begins to
be based not on scientific facts but on almost
religious in nature beliefs. Fossil fuels are un-
doubtedly a factor in enhancing the greenhouse
effect - but do they deserve such demonization
as what the anonymous PR people of The North
Face subjected them to? And does the emer-
gence of such public attitudes mean that this
industry, which has carried the entire twentieth
century on its back, is really doomed this time?

No doubt, investors' faith in the oil and gas sec-
tor is weakening. OPEC's dominance of the »

January 2021



> global market seems to be over. The collapse
of the market in 2014 and the following years
showed how fragile the cartel is already. In April
2020, we even saw the unprecedented absurdity
of negative prices - at one point, futures holders
on WTI paid their customers USD 37 per barrel
to get rid of the quantities they had nothing to do
with. This was a quarantine-induced curiosity, of
course, and it is unlikely to happen again. But
it well symbolizes why humanity has suddenly
lost faith in its most important raw material until
recently.

However, how abrupt should the transition to
alternative energy sources be and what will be
the consequences for our comfortable everyday
life? There is less talk about this because the
answers are not so convenient.

Conceptions for the future are full of electric
cars, clean energy, mostly plant foods. But the
real steps of this transition and the break with oil
dependence are not yet clear. They will not be
as long as the rhetoric of "bad" pollutants and
"good" environmental activists prevails. And also
until we put ourselves in a high moral position,
without realizing the effect of our own actions.

Is the oil industry really such a villain? Dispos-
able plastic proved vital in the pandemic, as it
provided protective equipment such as masks,
gloves and protective clothing. COVID-19 will
pass, but there will be other pandemics, as many
scientists have warned before the current crisis.
So if no alternative is devised, we will have to
rely on petroleum products again for the next
pandemics.

The lucky ones whose income remained stable
in 2020, complained the most about the failed
travel opportunities. But tourist travelling is one
of the biggest polluters of the environment and
the above mentioned Adam Anderson is right
that without oil, The North Face's customers
would not be able to get from New York to exotic
hiking in Greenland or from Sofia to the Mat-
terhorn.

How many of us would voluntarily limit our
trips to neighboring countries only? How many
would give up business trips to curious places
to shrink their carbon footprint? And do you
know how many miles the avocado traveled in
your vegetarian salad and how many ships it
changed? Has anyone set out to calculate the
carbon footprint of the smartphone case he
ordered for USD 5 from aliexpress? Merchant
shipping is still a key consumer of oil and, at
least in the near future, there is no alternative.
The same goes for aviation. By the way, elec-
trification is often not a solution to the prob-
lems: the popular "green" electric scooters
in the cities are actually a waste, because in
most cases they do not replace oil transport,
and walking.
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However, such practical considerations do not
particularly excite the financial markets. They
only care about how to recognize the com-
panies that will replace the oil ones early on.
This explains the unprecedented growth in
shares of Tesla, which rose by almost 750%
in 2020. Elon Musk's company even entered
the S & P500 index. This means that many
institutional investors will include shares of
Tesla in their portfolios, as tens of trillions of
dollars of funds are tied to the benchmark. At
the same time, electric cars still rely on gen-
erous government subsidies in most markets,
and it is unclear how they would make a profit
that would send the initial huge investment to
securities buyers.

It is also unclear whether a world that relies
solely on electric cars is possible at all. The
plans of the Japanese government to ban
internal combustion engines from 2035 pro-
voked a sharp reaction from the largest local
car manufacturer - Toyota. "When politicians
say we need to get rid of all gasoline-powered
cars, do they even understand what it's all
about?", asked Akio Toyoda, the corporation's
president. According to him, the hasty ban on

The plans of

the Japanese
government to ban
internal combustion
engines from 2035
provoked a sharp
reaction from the
largest local car
manufacturer -
Toyota. "When
politicians say we
need to get rid of all
gasoline-powered
cars, do they even
understand what
it's all about?",
asked Akio Toyoda,
the corporation’s
president

petrol cars will lead to the complete collapse
of the current business model of car manu-
facturers, as well as to the loss of millions of
jobs. And the high cost of electric cars makes
them inaccessible to people with normal in-
comes, says Toyoda.

According to the Financial Times, the United
Kingdom has plans to push forward the ban on
internal combustion engines and introduce it
in 2030, not in 2040, as was the original idea.
According to the calculations of the authori-
ties in London, this should have a positive ef-
fect, including on the labor market. However,
the industry in the UK claims that the conse-
quences will be rather devastating. Such a
gap in positions suggests that a bomb is tick-
ing somewhere.

FORECASTS FOR THE OIL MARKET BEFORE
2020 were full of conventions. The Internation-
al Energy Agency (IEA) in its November report
noted the excitement over COVID-19 vaccines
but stated it was too early to say how and when
immunizations would allow a return to normality.
"For now, our forecasts do not expect a signifi-
cant effect in the first half of 2021," the report
said.

Unprecedented government spending to control
the pandemic and support the business has in-
creased budget deficits, and according to the
International Monetary Fund (IMF), public debt
in many countries will continue to grow in 2021.
The British bank Standard Chartered warns that
it is the difficulties in public finance that can
make OPEC countries turn their backs on oil
quotas and sacrifice the price in favor of the full
treasury.

"THE ANNOUNCED BLOCKADES AND OTH-
ER MEASURES in many countries have led
us to significant decrease of our estimates for
global oil demand," the IEA wrote in its lat-
est monthly report. "Revised data for the third
quarter of 2020 show reduced demand by
400,000 barrels per day. Preliminary data for
the last quarter of the year, when there was a
weak start of the heating season in the north-
ern hemisphere, led to a new downward revi-
sion of our demand forecasts, by 1.2 million
barrels per day. The still-existing pandemic
effect is likely to lower demand by 700,000
barrels per day in the first three months of
2021,” the agency expects. At the same time,
the IEA forecasts an increased demand for
coal in 2021 by 2.6%.

In the foreseeable future, time has come for us
to be able to check which calculation turned out
to be correct. However, until this happens, it is
crucial to find the right approach for parting with
oil, so that it does not matter which prediction
turns out to come true. ll
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skoako om aBmomobuaHUmMe npou3Bogu-

menu B8 EBpona we ycnesm ga nokpfmm

HoBume maBaHu 3a napHukoBume emu-

cuu npe3 masu 2oguHa (95 2/km), a goc-
ma om ocmaHaAume ca 6Au30 go me3u nokazameAu
U we usbezHam konocanHume 2A06u. TeBa.e scHo
owe om cenmemMBpu-okmomBpu, u e ocHoBHama mo-
muBauus Ha EBponeuckama komucus ga npegnoxku
owie no-cmpoau AuMumu 3a cAegBawus cmaHgapm
Euro 7. OmzoBapam Au obaue me3u mBopgeHus Ha
ucmuHama? BcowHocm - He cbBcem.

EAEKTPUYECKU TPUKOBE. 3ag 2onemus "ycnex" B
HamansaBaHemo Ha emucuume B EC ce kpusim Hskoa-
ko ynoBku u omkpoBeHu mpukoBe, 3a koumo MHoO20-
MHO20 He ce 20Bopu. MoBeuemo aHaauzu omgaBam
HamaneHume HuBa Hau-Beue Ha byma B npogakbume
Ha eAekmpomMOoBUAU U NAbe-UH xubpugu. Tou geucmBu-
meAHo e ¢akm - npe3 nbpBume 10 meceua Ha masu
2oguHa me ca cbe 113% noBeue om couwius nepuog Ha
2019 (875 000 cpewy 411 700). Ma3apHusm um gsA ce
€ noBuwua om ckpomHume 3.2% go ueau 9.3%.
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OUHAHCUPAHU C* PEKOPOEH HOB nbﬂ.:-Ho
3ag-moBa ce kpusm gBa ¢pakmopa, koumo He us-
anedkgam uak monkoBa npuBaekamenHo. MopBusm
e B HebuBaro wegpume gbprkaBHu cybcuguu, ua-
cunaHu om noumu Bcuuku npaBumeacmBa 8 EC 8
nogkpena Ha m.Hap. "HuckoeMucuoHHU aBmomobu-
AuU". B cmpanu kamo QpaHuus u FepmaHus cmumy-
Aume 3a enekmpomobuau om gop>kaBama Mozam
ga gocmuzHam 9000 u gopu 12 000 eBpo. U gaxke
cmpaHu kamo MoAwa, YHz2apusi u XopBamus Beue
nognomazam nokynkama um ¢ uemupuuudpeHu
cymu B eBpo (Boazapus, Beazus, OaHus, AumBa u
AamBus ca 2onemume u3kAloueHus).

Ho moBa cybeugupaHe e ¢yHkuus om HebuBaromo
no mMawabu neyamaHe Ha napu om ELIE u mpyna-
He Ha HoB gbA2 om npaBumencmBama. pe3 2020
gbA2bM Ha cmpaHume om eBpo3oHama 3a npvB
nbm we HagxBopAu obwus pasmep Ha ukoHoMuku-
me um. AcHo e, ue moBa He moxke ga npogbakaBa
goA20. Ho noaumuuu kamo ¢peHckus npesugeHm
MakpoH gobpe ocb3HaBam, ue npobAeMbm ¢ gbaza
HE € mexeH, a Ha HacAegHUUUMe um. P






» OT EAEKTPOMOBUAUTE BCE OLLE HE
CE MEYEAWN. Bmopusam npobaem ¢ enekmpu-
duuupaHume MogeAu e, Ue me He Hocsm ne-
yanba. MAnaBHama npuyuHa e B8 Bbamepuume
- maxHama cebecmolHOCM nagHa MHO20, HO
Bce owe ocmaBa mBvpge Bucoka B cpaBHe-
Hue ¢ mogeaume ¢ koHBeHuuoHaAHu gBuza-
meAu. MNMpu moBa HUMo eguH aBmomobuneH
npousBogumen Hama gobpe pas3Bumo cob-
cmBeHo npousBogcmBo - bamepuume ugBam
om kumaucku, snoHcku u kopeucku gocmaB-
yuuu, y koumo ocmaBa no-zonsmama uacm
om nevyanbama.

Owe npegu mpu =2oguHu B paszoBop c
Automedia.bg mozaBawHusm 2aaBeH u3nba-
HumeneH gupekmop Ha BMW Xapang Kplozep
kasa, ue cbcmesaHuemO We CNeYeAu OH3U,
koumo ycnee ga HanpaBu eaekmpomobuAume
neuenuBuwu. Ceea, ¢ yBeauuaBaHemo Ha npo-
u3BogcmBeHume obemu, BbamodkHocmume 3a
ukoHoMuu om Mawaba ca no-zonemu, 3asBu
B8 uHmepBlo 3a Hac XXua HopwmaH, wedom no
enekmpomobuaume Ha Renault. Ho e nybauuna
malHa, 4e Humo eguH npousBogumen Bce owe
He mMoxke ga usBaeue om msax nevanbama, kos-
mo noAyyaBa om koaa ¢ 6eH3UHOB uAu gusenoB
gBuzamen.

OUKLUNATA "HYAEBU EMUCUN". Kak mozaBa
EC ycnsaBa uzobwo ga ybegu npousBogumenu-
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me ga Hanazam eaekmpomobuaume Ha nasa-
pa? Mo gobpama cmapa cucmema ¢ mosizama
u mopkoBa. Om masu 2oguHa Bceku npousBo-
gumeA, Yuumo CpegHU emucuu Ha aBmomobun
HagxBbpasm aumuma om 95 gpama CO2 Ha kwm,
we naawa 2a06a - no 95 eBpo 3a Bceku gpam
Hag Hopmama 3a BCAKA npogageHra kona. Yu-
HoBHUuume om Bplokcea obaue npuemam Bce-
ku enekmpomobun 3a kona c HyaeBu emucuu,
6e3 ga ce uHmepecyBam kakvB npousxog e
enekmpuuyecmBomo, ¢ koemo me ce 3apex-
gam. /1 ocBeH moBa npuemam nAvbe-uH Xubpu-
gume (PHEV) 3a HuckoemucuoHHu npeBo3Hu
cpegcmBa, Bonpeku ue Huckume um emucuu ca
¢dakm, camo kozamo me ce 3aperkgam pegoB-
HO u ce kapam makcumaAnHo Ha mok. Ho Hukou
He cAegu 3a moBa. MpoyuBaHe B HugepaaHgus
npegu gBe 2oguHu obaue nokasa, ue 87% om
kynyBauume Ha PHEV au uzbupam camo 3apa-
gu wegpume gaHb4HU omcmbnku, u creg moBa
Hukoza He 2u 3ape>kgam, kapaltku camo Ha BeH-
3UH.

BbALUEBHUTE "CYNEP KPEAUTU". Taka
UAU UHaue, npogakbume Ha enekmpomobuAau
U NAb2-UH Xubpugu ca Hau-ouyeBugHusm Ha-
YuH eguH npou3BogumeA ga HamaAu CpegHu-
me cu emucuu. Ho He ca HenpemeHHo Hal-
epekmuBHusm. BcowHocm MuHanama 2oguHa
Hakou komnaHuu Baxa npecmemHaau, ue we

,£ .‘-‘-$

UM € Nno-u32ogHO ga naamsm 2A0bume u ga
npogbakam ga npogaBam no-goxogHume cu
Mogeau, omkoAkomo ga HaAnaz2am eAekmpu-
duuupaHu koau ¢ Hucka neuanba uau gaxe
Ha 3azyba.

3apagu max EC BvBege owe eguH mpuk, Hape-
ueH "cynep kpegum". Tou gaBa gonbAHUMEAHU
npegumcmBa 3a Bceku npogageH eaekmpomo-
6uA, kamo Ha npakmuka 2o bpou 3a gBa. ToBa
Beue npomeHU gpacmuyHO Hewama, u Hakapa
MHO20 npou3Bogumeau ga npegaazam xubpug-
HU MOgeAu Ha UeHu, cpaBHuUMuU UAU NO-u320g-
HU om me3u 3a gudenoBume anano3u. JATO
Dynamics Hackopo usuucau, u4e cynep kpe-
gumume ca noHuXkuau ¢ 13.3% emucuume Ha
Daimler, ¢ 13% - me3u Ha JLR, ¢ no 12% me3u
Ha BWM u FCA.

OA OAOEM EAHU NAPU HA TESLA. Bplok-
cenckume blopokpamu uaMucAuxa u owe egHa
Bpamuuka 3a npousBogumenume: Bb3moxk-
Hocmma ga ce obeguHsBam B m. Hap. "nyaoBe"
Cc uen Huckume emucuu Ha eguH ga komneh-
cupam Bucokume Ha gpyz. B peanHus >kuBom
moBa e npocmo mbpzoBus ¢ Bvobpaxkaemume
"kBomu" 3a emucuu - Fiat-Chrylser Hanpumep
nanaw@a HakonkocmomuH MuAuoHa goAapa Ha
Tesla, 3a ga 6vge B nya ¢ Hes. Ha npakmuka
owe egHo peweHue Ha Bplokcea, koemo Bogu
go usmuuaHe Ha cpegcmBa om eBponeuckama
aBmomobunHa uHgycmpusi koM konkypeHmu
omgpyaage. Tokmo moBa we e u 2rnaBHama
npuyuHa Tesla 3a npvB nbm B ucmopusma cu
ga usne3e Ha nevanba 3a masu cuemoBogHa
2oguHa (BeposmHo).

1N AA BAWIHEM LEHWUTE! YcnopegHo EC
npaBu Bcuuko Bv3moXkHO - He ce Haemame ga
NPeueHUM Cb3HAMEAHO UAU He - ga noBuwu
gpacmuyHo ueHume Ha koHBeHuuoHanHUMe aB-
momobuAu Ha Cmapus koHmuHeHm. Om egHa
cmpaHa, Bce no-3amezHamume cmaHgapmu 3a
emucuume npuHy)kgaBam npou3Bogumeaume
ga npaBsm Bce noBeue pa3BouHu pasxogu u ga
MOHMUpPam gonbAHUMEAHU cucmemu Ha koau-
me cu - npuMepHo duampu 3a mBovpgu yacmu-
uu u Ha beHauHoBume MogeAu, u no gBa kama-
Auzamopa u uHkekmopa 3a ypes Ha guseaume.
Om gpyea, bplokcen gobaBs Bce HOBU u HOBU u3u-
ckBaHus 3a 6e3onacHocm. MobpBo 3agbakumenHu
cmanaxa ABS u ESP, nocae - aBmomamuuHusm
cuzHana 3a aBapus u gamuukbm 3a 2ymume. B 6o-
gewe 3agbrkumenHu cmaBam cucmemama 3a
pa3no3HaBaHe Ha 3Hauume, o2paHuvumMeAsm Ha
ckopocmma u gopu gpeaepbm 3a aAkOXOA Ha Wwo-
¢dbopckomo macmo. ToBa ca Bce gonbAHUMEAHU
gkagku, ueHama 3a koumo naawa kaueHmom.
Pasbupa ce, B cmpemexa kom no-6esonacHu
aBmomobuAu Hama HUwWo Aowo. Ho He u kozamo
ueHama um e makaBa, ue nogmukBa Bce no-
Beue xopa Bmecmo moBa ga uzbupam ynompe-
61B8aHu koau - Bceobwa meHgeHuus 8 EBpona
moBa Asmo. l



ECONOMY
ELECTRIC CARS

KAKBU CA ICTUHCKUTE EMACUN?

11. JAGUAR LAND ROVER - 160.0
FPAMA CO2 HA KM

BpumaHckusm npousBogumen nogueHu pas-
Bumuemo Ha cvbumusma B nocaegHume
Hakoako 2oguHu. JockopowHusm wed Pand
LLinem BsapBawe, ue [usenzeim we omuy-
Mu u EBpona we ce BvpHe kbm gusenoBume
gBuz2ameAu, noHe 3a 2o0Aemume u AykcosHu
mMogeAu. EguHcmBeHusm enekmpomobua Ha
komnaHusima - Jaguar I-Pace, cneueAu gocma
Hazpagu om BcskakBu >kypuma, HO na3apHo e
NbAeH npoBaa.

10. DAIMLER - 122.6

Pasbupaemo e, ue npouzBogumeaume B npe-
Muym ceameHma, kbgemo koaume ca no-zo-
AEMU U MOWHU, umam u no-Bucoku cpegHu
emucuu. lMpu Daimler Hewama ce Baowuxa
om momanHus cpuB Ha eaekmpuduuupaHama
mapka Smart - ¢ Hag 70% cnag 8 npogakbume
masu 2oguHa, u om mBopge Bsaaume npogaxkbu
Ha enekmpuyeckus EQC. KomnaHusima ycns ga
HaBakca ¢ nAve-uH xubpugu, ocobeHo ¢ PHEV-
Bepcusma Ha A-knacama.

9. BMW GROUP - 115.7

EguH om nuoHepume B eanekmpuueckus cea-
MeHm, cAeg moBa BMW 3abaBu memnomo -
BeposmHo u 3apagu ouernkama Ha Kplozep,
ye B msax Bce owe HaAMa neuyanba. Ceeza, c
HoBus wed Llunce, koMnaHusma Hacmvnu ne-
gana u ckopo we uma usaa enekmpuuecka
2ama. MexkgyBpemeHHO 3a HamansBaHe Ha
eMucuume ce pasvyuma Ha noocmapsAOmo
Beue i3, Ha enekmpuueckomo MINI Cooper
SE, u Ha o2pomHus Beue uzbop om 3apexkga-
wu ce xubpugu. [loecoguHa kbm moBa we ce
npucbeguHsm owe noAoBuH gy3uHa uvucmu
enekmpoMoBuAu.

8. Volkswagen Group - 114.5

Mpegu 2oguHa VW 6e Hau-zacmpaweH om
2A0bu - Hag 9 MuAuapga eBpo, no cMemku Ha
JATO. Ceza cumyauusma uszaexga oBaagsHa
C ueHama Ha gpacmuyHo ops3BaHe Ha moge-
AU U gBuzamenu om 2amama, u Ha npuBauva-
He B nyaa Ha kumadckama MG, kosmo npoga-
Ba B8 EBpona enekmpomobuna ZS (B8 Hezo ca
owe gowepHume Audi, Porsche, Skoda, Seat,
Bentley u kumauckama SAIC). Epekmume om
HoBus ID.3 u gpysume bbgewu uAneHOBe Ha

enekmpuueckama 2ama menbvpBa we ce goba-
Bsm.

7. GEELY GROUP - 110.5

Kumauckama epyna BkalouBa cobcmBeHume
cu mapku - Volvo, Geely, Lynk & Co, Lotus
u enekmpuueckama Polestar, kakmo u npuc-
AamyuAusi ce Ford. AmepukaHckusm 2uzaHm
3akbcHa MHO20 ¢ enekmpudukauusma u egBa
masu 20guHa ycns ga nocmu2He 3Hayumu
npogaxkbu Ha xubpuga Kuga - npegu npo-
6AeMu C nomeHuuaAHO camo3anaABaHe Ha
6amepuume ga cabomupam noHe BpemeHHO
MogenAa.

6. FIAT-CHRYSLER - 109.0

MokouHusm Cepgko MapkuoHe He BapBawe B8
Hewa kamo pa3BouHu pa3xogu u paspabomBa-
He Ha HoBu mexHoaozuu. 3apagu moBa ceza
FCA e npuHygeHa ga npaBu cnoXkHu cxemu, 3a
ga nokpue emucuume. B HeuHus nyA ca cvbpa-
Hu cobcmBeHume U mMapku Abarth, Alfa Romeo,
Chrysler, Dodge, Fiat, Jeep, Lancia, Maserati,
Ram, a maka cowo Honda u Tesla.

5. SUZUKI - 108.9

AnoHckama komnaHus BuHazgu e npaBena Hewa-
ma no cBou HayuH. 3amoBa u ceza He e B nyA
¢ Hukozo, u BMecmo moBa npocmo obopygBa
usArama cu 2ama 3a EBpona ¢ meku xubpugHu
cucmemu. B bvgewe Suzuki we npogaBa myk
nog cBosima embaema u Hakou XubpugHu moge-

‘

AU Ha Toyota.

4. HYUNDAI-KIA - 106.7

Kopeuuume cowo usocmaBaxa 3apagu Hego-
mam epekmuBHume cu 6eH3uHOBU U gu3eroBu
gBuzameau. Eaekmpuueckume 6pamoBuegu
Kia e-Niro u Hyundai Kona EV obaue umam mMHo-
20 gobpu pesyamamu Ha eBponeuckus nasap u
cnomozHaxa npobaembm ga boge oBaagsH.

3. RENAULT-NISSAN-

MITSUBISHI - 105.5

Ouwie eguH "MHoz20AlogeH" nya, B koumo ca map-
kume Alpine, Dacia, Infiniti, Lada, Mitsubishi,
Nissan u, ecmecmBeHo, Renault. iImeHHO no-
CAegHUAM bpaHg uMa Hau-20AsM NPUHOC 3a No-
HwkaBaHe Ha emucuume cbc cBos eanekmpuue-
cku becmcenbp Zoe. Mpe3 HoBama 2oguHa ce
ouyakBa cepuoseH npuHoc u om Dacia Spring,
kosmo we e Hau-eBmuHama koaa Ha mok B EB-
pona.

2. TOYOTA GROUP - 100.6

MoA2u 2oguHu HacmosBaHemo Ha Toyota ga
Hanaza HesapeXkgawu ce xubpugu ce ompa-
39B8awe u Ha npogakbume, U Ha MapXa Ha
nevyanba B8 EBpona. Ho ceza, ¢ HoBume u3uck-
BaHus Ha bplokcea, uHBecmuuusma Hal-cemHe
ce usnaamu. Ha snoHuume obaue Bce owe um
AuncBa yucm enekmpomobun, ¢ koumo ga ce
Bv3non3Bam om "cynep kpegumume". B nyA ¢
msax e u Mazda, koamo menbpBa 3anouBa ga
npogaBa 8 EBpona cBos MX-30.

1. PSA PEUGEOT-CITROEN - 97.9

Lllepom Ha PSA Kapnoc TaBapew 3amBbpgu
penymauusima cu Ha Hau-npo3opAuBus yoBek B
aBmomobuaHama uHgycmpus, kamo owe npe-
gu yemupu 20guHU 3ano4yHa oHoBa, Ha koemo
ocmaHaAume bsxa npuHygeHu npes 2020: ga
paspeXga 2amMama U ga eAuMuHupa Heneue-
AuBwume u ¢ Bucoku emucuu mogeau. [Hec
gake Hau-Aykco3Hume mogenu Ha PSA pasuu-
mam makcumym Ha 1.6-AumpoBu gBuz2amenu
- Ho Bcuuku umam xubpugHu BapuaHmu, a ¢
Peugeot e-208 u Opel Corsa-e gpynama Beue
cepuo3Ho cmvnBa u npu earekmpomobuaume.
"Yucmkama" Ha TaBapew HamaAu Aeko npo-
gakbume, Ho yBeAuuu uyBcmBumeAHo HopMma-
ma Ha neyanba - U NOHWKU CpegHUMe emucuu.
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Europe and
the myths
of electricity

The unquestionable success of zero-emission vehicles
in 2020 finds itself on shaky ground

By KONSTANTIN TOMOV / Photography SHUTTERSTOCK

everal automotive manufacturers in

Europe will stay under the new green-

house emission caps this year (95 g/

km), and most of the others are close
enough to avoid colossal fines. This became
clear as early as September-October and it has
been the main argument for the Europe Com-
mission to offer even stricter limits for the forth-
coming Euro-7 standard. But are these claims
grounded in truth? Actually, not quite.

ELECTRICAL TRICKS. The great “success” of
reducing emissions in the EU is the result of
several tricks and outright ruses, which are not
the subject of a lot of discussion. Most analyses
attribute the decreased levels to the sales boom
of electric cars and plug-in hybrids. And this
holds true — during the first ten months of this
year, they have increased by 113% compared to
the same period in 2019 (875,000 as compared
to 411,700). Their market share has grown from
the humble 3.2% to the respectable 9.3%.

THEY RECEIVED FUNDING WITH A RECORD-
SETTING NEW LOAN. However, there are two
factors behind this, which don’t sound as great
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as the stats. The first one is the unprecedent-
edly generous government funding provided by
nearly all EU states in support of the so called
“low-emission vehicles”. In countries like France
and Germany, the government stimulus pack-
ages for electric vehicles can be as high as
EUR 9,000 and even 12,000. Even countries like
Poland, Hungary and Croatia are now support-
ing their purchase with four-figure sums in euro
(Bulgaria, Belgium, Denmark, Lithuania and Lat-
via are some of the notable exceptions).

But this funding is a result of money-printing
by the ECB on a scale hitherto unseen, as well
as an accrual of new debt by the governments.
2020 will see the first instance of obligations of
Eurozone states exceeding the total amount of
their GDP. Obviously, this cannot continue for
long. But politicians such as the French Presi-
dent Macron fully realise that the debt problem
is something their successors will have to deal
with, and not the politicians currently in power
themselves.

ELECTRIC VEHICLES HAVE YET TO BECOME
A PROFITABLE INDUSTRY. The second prob-
lem with electric models is that they fail to bring

in profits. The main reason is the batteries —
their cost price has diminished greatly, but it
remains far too steep as compared to models
with conventional engines. In addition, there isn’'t
a single automotive manufacturer with their own
complete production line — batteries are sourced
from Chinese, Japanese or Korean suppliers,
which retain the better part of the profit.

Three years ago, in a conversation with Autome-
dia.bg, the then CEO of BMW Harold Kriiger said
that the winner of the electric car race will be the
company that manages to make electric cars
profitable. Now, with the expansion of produc-
tion volumes, there are better savings opportuni-
ties thanks to scaling, said Jill Norman, head of
electric cars at Renault. It is an open secret that
no manufacturer is currently making the same
profits they are making from gasoline- or diesel-
powered vehicles.

THE “ZERO EMISSIONS” FICTION So how did
the EU manage to convince manufacturers to
flood the market with electric cars? Well, using
the good old carrot and stick, of course. As of
this year, every manufacturer with average emis-
sions exceeding the limit of 95 grams of CO2



per km, shall pay a fine — EUR 95 for each gram
above the limit, PER CAR SOLD. But the Brus-
sels bureaucrats deem every electric vehicle to
be a zero-emission vehicle, regardless of the
origin of the electricity it uses. In addition, they
accept plug-in hybrids (PHEV) as low-emission
vehicles, despite the fact that they only create
low emissions when fuelled regularly and when
run on electricity as much as possible. But there
is no one to monitor this. A study conducted in
the Netherlands two years ago showed that 87%
of PHEV only choose them for the generous tax
benefits and then never charge them, driving
solely on gasoline.

THE MAGIC “SUPER LOANS” One way or an-
other, sales of electric cars and PHEVs are the
most obvious way for a manufacturer to lower
their average emissions. But they are not neces-
sarily the most effective way. Actually, last year,
several companies crunched the numbers and
came to the conclusion that it would be more
profitable to pay the fines and continue selling
their more profitable models, instead of pushing
low-profit or no-profit electric cars.

This caused the EU to introduce another trick

called the “super loan”. It grants additional ad-
vantages for every electric vehicle sold by prac-
tically counting it as two vehicles. This intro-
duced a drastic change and caused numerous
manufacturers to offer hybrid models at prices
comparable or more favourable than those for
their diesel counterparts. JATO Dynamics re-
cently calculated that super credits cause Daim-
ler emissions to fall by 13.3%, JLP emissions —
by 13% and BWM and FCA emissions by 12%
each.

LET’'S THROW SOME MONEY AT TESLA. The
Brussels bureaucrats have thought of another
loophole for manufacturers: the opportunity for
them to come together in so called “pools” so
that one manufacturer's low emissions can com-
pensate another’s high ones. In reality, this sim-
ply translates to trading with imaginary emission
“quotas” — for instance, Fiat-Chrylser is paying
several million dollars to pool its fleet with that
of Tesla. This makes the Brussels decision yet
another way for European automotive revenues
to leak away to foreign competitors. This is the
main reason for Tesla to turn a historic first-time
profit for this accounting year (probably).

AND LET’S RAISE PRICES! Meanwhile, the
EU is doing everything in its power (although
we don’t presume to know whether intention-
ally or not) to drastically raise the prices of
conventional vehicles across the Old Conti-
nent. On the one hand, the increasingly strict
emissions standards are forcing manufactur-
ers to spend more on R&D and to install addi-
tional systems in their vehicles, such as filters
to remove solid particles in gasoline models,
and two catalytic converters and urea injec-
tors for diesel engines.

On the other hand, Brussels keeps adding more
and more new safety requirements. First, it was
ABS and ESP that became mandatory, then
came the automatic emergency signal and the
tyre sensor. In the regulatory pipeline are the
traffic-sign recognition system, the speed lim-
iter and even the breathalyser stationed at the
driver’s seat. These are all additional gadgets
the customer will be paying for.

Of course, there is nothing wrong in the pursuit
of safer vehicles. But not when this comes at
the price of more people purchasing used cars
as an alternative, which was a common trend in
Europe this summer. ll
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WHAT ARE THE REAL EMISSIONS?

11. JAGUAR LAND ROVER - 160.0
GRAMS OF CO2 PER KM

The British manufacturer underestimated the
events of the past few years. Ralph Speth, for-
mer CEO believed that “Dieselgate” would die
down and that Europe would return to diesel en-
gines, at least where large, luxury models were
concerned. The company’s sole electric vehicle
— the Jaguar |-Pace, won a lot of awards from
all kinds of juries, however, it turned out to be an
absolute commercial failure.

10. DAIMLER - 122.6

It is understandable that manufacturers in the
premium segment, where cars are bigger and
more powerful, will have higher average emis-
sions. With Daimler, things took a turn for the
worse after the total collapse of the Smart elec-
tric brand — with an over 70% decrease in sales
for the year and very poor sales of the electric
EQC model. The company managed to make
this up with plug-in hybrids, especially with the
PHEV version of the A-Class.

9. BMW GROUP - 115.7
Initially one of the pioneers in the electric vehicle
industry, at one point BMW decided to slow down
— probably due to Kriiger's assessment that it is
still too early for them to make a profit. Now,
with the new head Cipse, the company has put
the pedal to the metal and now has a full range
of electric models. Meanwhile, the company is
relying on the now out-dated i3, the electric MINI
Cooper SE, and on the wide
selection of charging hybrids
for the reduction of its emis-
sions. Half a dozen purely
electric cars are expected to
join this range next year.

8. Volkswagen Group -
114.5

A year ago, VW was under
threat of fines in the amount
of over EUR 9 billion, ac-
cording to JATO calculations.
Now, the situation seems to
be under control at the price
of a drastic number of models
and engines being cut from
the range, and of bringing in
the Chinese MG in their pool,
which has launched its elec-
tric car ZS on the European
market (which includes the
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subsidiaries Audi, Porsche, Skoda, Seat, Bentley
and the Chinese SAIC). The effects of the new
ID.3 and other future members of the electric
range are yet to be added.

7. GEELY GROUP - 110.5

The Chinese group features its own brands —
Volvo, Geely, Lynk & Co, Lotus and the elec-
tric Polestar, as well as the adjoining Ford. The
American titan was late to the electric car game
and only this year managed to achieve substan-
tial sales of the hybrid Kuga — before issues with
the potential self-ignition of the batteries sabo-
tages the model at least temporarily.

6. FIAT-CHRYSLER - 109.0

The late Sergio Marchionne didn’t believe in
things like research and development costs or
in developing new technologies. As a result,
the FCA is now forced to invent complicated
schemes in order to cover emissions. Its pool
includes its own brands Abarth, Alfa Romeo,
Chrysler, Dodge, Fiat, Jeep, Lancia, Maserati,
Ram, as well as Honda and Tesla.

5. SUZUKI - 108.9

The Japanese company has always done things
its own way. That is why it is now pooled with no
one and is instead equipping its full European
range with mild hybrid systems. In the coming
years, Suzuki will be selling several hybrid Toyo-
ta models here under its own name.

4. HYUNDAI-KIA - 106.7

The Koreans are also somewhat behind due to
their insufficiently effective gasoline and diesel
engines. But their electric cousins Kia e-Niro
and Hyundai Kona EV have shown great results
on the European market and have contributed
to the containment of this problem.

3. RENAULT-NISSAN-

MITSUBISHI - 105.5

Another multi-member pool which includes the
brands Alpine, Dacia, Infiniti, Lada, Mitsubishi,
Nissan and, naturally, Renault. It is precisely
the latter brand that has made the greatest
contribution to lowering emissions with its elec-
tric best-seller Zoe. We are also expecting to
see a significant contribution over the com-
ing year from Dacia Spring, which will be the
cheapest electric car in Europe.

2. TOYOTA GROUP - 100.6

Year after year, Toyota's insistence on push-
ing non-plug-in hybrids affected both its
sales and its profit margin in Europe. But
now, with Brussels’ new requirements, the
investment is finally paying off. However, the
Japanese have yet to come up with a pure-
electric car in order to take advantage of the
“super loans”. They have pooled their fleet
with Mazda, which has yet to begin sales of
its MX-30 in Europe.

1. PSA PEUGEOT-CITROEN - 97.9
The PSA CEO Carlos Tavares
cemented his reputation as
the most insightful person in
the automotive industry, when
he started what the rest of the
manufacturers had to start in
2020, as early as four years
ago: spacing out the range and
removing unprofitable high-
emission models. Today, even
the biggest luxury models of
PSA rely on 1.6-litre engines at
most, but they all have hybrid
versions, and with the Peugeot
e-208 and the Opel Corsa-e
the group has stable footing on
the electric vehicle market. Ta-
vares’s “purge” caused a mar-
ginal decrease in sales, but it
drastically increased the profit
quotas and lowered average
emissions.
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no-Bucoko HUBo Ha cuzypHoCcm
NPU OHAQUH hAAWwaHus.

C(b LlenmpanHa KoonepamuBHa baHka *5050

BakHuam cu mu. www.ccbank.bg



ObeguHeHuemo Ha PSA u FCA e Hau-2oAsmMomo cvbbumue B aBmomobuAHus cBsm om 20guHu.
Ho o3HauaBa Au mo kpau 3a Ae2zeHgu kamo Chrysler, Lancia u gopu Alfa Romeo?

TEKCT KOHCTAHTUH TOMOB / GOTOrPAGKA SHUTTERSTOCK
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gHa om Hau-2onemume cgeAku B uc-
mopusima Ha aBmomobuAHus BGpaHw
noAyyu 3eneHa cBemaura B Hauanomo
Ha sHyapu, kozamo akuuoHepume Ha
PSA Peugeot-Citroen u FCA Fiat-Chrysler ogo-
6puxa cauBaHemo mexXkgy gBama koHuepHa. To
we cv3gage YyemBobpmus Hau-2onsm cBemoBeH
npou3Bogumen, no-zonam om General Motors,
Hyundai-Kia u Ford.
Ho 3a Kapnoc TaBapew, koumo we ozraBu
H6vgewus koHzaomepam nog umemo Stellantis,
pabomama menvpBa 3anouBa. Mpeg nopmyaa-
Aeua cmosim mpu KoAoCaAHu 3agauu.

MbPBATA OT TE3N 3AAAYM e coxkuBsBaHe-
mo Ha kumauckus nasap - Hau-2onemus B cBe-
ma - kbgemo B momeHma gBeme 2pynu u3noA3-
Bam egBa 8% om kanauumema cu.

Bmopama 3agaua npeg TaBapew e ga AukBu-
gupa konocanHus npou3BogcmBeH cBpbxkana-
uumem Ha HoBama 2pyna, kosmo no ouexka Ha
koHcyamaHmckama komnaHus LMC B8 momeHma
MoXke ga npou3Berkga cbc 7 MuAuoHa aBmomo-
6una noBeue Ha 2oguHa, omkoakomo ycnsBa ga
npogage. ToBa e kankyaauus 3a gocma caaba-
ma 2020 20guHa, HO gopu U NPe3 MHO20 CUAHa-
ma 2016 cBpbxkanauumemovm Ha PSA u FCA e
HagxBopAasan 4 muAauoHa aBmomobuna, mBovpgu
LMC. Oo momeHma gBeme 2pynu yBepsBam,
Ye moz2am ga cvkpamsam pasxogume cu € go 5
MuAuapga eBpo Ha 2oguHa, 6e3 ga 3akpuBam
3aBogu. Ho HezaBucumume aHaauzamopu ce
cbMHABam, ue Bcuuku ¢dabpuku we ouenesm.
W noHexke HoBama 2pyna we e nog CUAeH npa-
BumencmBeHn Hamuck B cmpaHume, kvgemo
ca 6asupaHu mapkume u - QpaHuus, Vimaaus,
CALL, F'epmaHus - Hal-3acmpaweHu om 3akpu-
BaHe ca 3aBogume gpyzage, Hanpumep mMO3u
Ha Opel B Encmubp, BeaukobpumaHus, u mosu
Ha Fiat 8 KpazyeBau, Copbus.

TPETATA U HAN-CAOXKHA 3A[AYA Ha TaBa-
pew we e ga HanpaBu maka, ye 14-me my map-
ku ga He ce koHkypupam nomexgy cu. ToBa e
HaucmuHa o2pomHO npegu3BukameacmBo, npu
nonokeHue, ye B MomeHma Hskou om me3u map-
ku ca gupekmHu cbnepHuuu. Mopmyzanckusm
mMeHugkop Beuve e BUA NpuHYgeH ga nNpPOMeHs
gbA2020guWHU NAaHoBe B umemo Ha masu uea
- Hanpumep okoHuyamenHo e 3auepkHaA ugesma
3a Bpvwaremo Ha Peugeot Ha ceBepHoamepu-
kaHckus nasap, no kosmo pabomeuwe ycuAaeHo
om Hsikonko 2oguHu. "To3u naaH e MbpmbB", no-
mBbprkgaBa uamouHuk om PSA npeg azeHuus
Reuters.

Hopu u maka obaue usanexkga HeBeposmHo
Bcuukume 14 mapku Ha HoBus koHznomepam P




> ga ouenesm. Heka Bugum kakBu ca waHco-
Beme npeg Bcska om msx, OueHeHU om aHaAu-
3amopu kamo Quaun Ywoa (Jefferies) u Ayka
Yudepu (Automotive News Europe).

JEEP - 860 753 MPOAOAX>XBWU MNPE3 2020.
AmepukaHckama mapka 3a kpocoyBbpu e Hau-
2oAMama u Hau-nevenuBwama B HoBus koH-
2nomepam, Bonpeku ue npe3 MmuHarama 2oguHa
u ms omueme 23% cnag 8 npogakbume.

ToBa 6e Hau-2oAeMusSm ycnex Om nAaHa Ha
nokouHust Cepgxko MapkuoHe 3a pedpopmupaHe
Ha FCA: om nokaneH amepukaHcku 6paHg Jeep
cmaHa 2nobaneH, ycns ga yBeauuu npogaxkéu-
me cu go 1.55 muauoHa 6pouku npe3 2018, u
ga gobaBu owe wecm 3aBoga kom uemupume
cowecmByBawyu.

KomnaHusima naaHupa HoB, no-gocmbneH kom-
nakmeH kpocoyBvp 3a EBpona, koumo ga cmou
nog Renegade B8 2amama U (mou we e Ha
naamdopma Ha PSA u we ce npaBu 8 Moawa).
B CALL, nanpomuB, Jeep we Bb3pogu Hau-20-
Aemus cu mogen Wagoneer, kamo konkypenm
Ha Cadillac Escalade u Lincoln Navigator.
lpozgHo3a: Henoknamuma

PEUGEOT - 764 720 NMPOAAXXBMWN. Hau-zone-
musim ycnex Ha TaBapew go momeHma. Koza-
mo noe komnaHusma, Peugeot npou3Bexkgawe
gBe gysuHu HeampakmuBHu mogeAu c Hucok
MapX Ha neuyanba. Mopmyzareubm ops3a 6es-
MUAOCMHO 2amMama, a OUeAeAuUme MOgeAu Npo-
meHu kopeHHo kamo gusauH u kauecmBo Ha
u3nbAHeHue, 3a ga 2u no3uuuoHupa B no-Buco-
kusi ueHoBu ceamenm. Peayamamvm om moBa
e, Ye npu HamaneAu kamo abcoalomeH 6pou
npogaxkbu Peugeot usBauua pekopgHo Bucoka
nevanba. Mog Hamucka Ha TaBapew komna-
Husma HanpaBu gocma 6bp30 u npexoga kom
enekmpudukauus u gHec pasnonaza ¢ 2vBkaBu
naaméopmMu, no3BoasBawu kakmo koHBeHuuo-
HaAHO U XubpugHo, maka u yucmo eaekmpuue-
cko 3agBuxkBaHe. ToBa noHukaBa ocesaemo
npou3BogcmBeHume pasxogu.

Mpobaembm Ha Peugeot cu ocmaBa Bce owe
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Bucokama 3aBucumocm om eBponeuckus na-
3ap. Kakmo cnomeHaxve, Amepuka e Beue
3amBopeHa Bpama, naaHoBeme B WpaH baxa
cabomupaHu om noaumuyecku dakmopu, maka
ye kamo BvamorkHocm 3a guBepcudukauus oc-
maBa Kumau.

lNpozHo3a: Henokanamuma

I/I\ ﬁ\\h
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FIAT - 760 541. Owe npu npeguwHama 2A0-
banHa kpusa Cepgko MapkuoHe 6e 065aB8uA,
ue Hama ga uHBecmupa BvB Fiat, gokamo
nazapbm He onpaBgae nogobHa uHBecmu-
uus. Oecemunemue no-kbcHO pe3yamambvm
€ egHa CUAHO ozpaHuueHa Mapka, kosmo Ha
npakmuka cbwecmByBa akmuBHo camo B mo-
nawus ce A-ceameHm, ¢ Panda u 500. 1 mex-
Hume npogaxbu obaue ca koHueHmpupaHu
ocHoBHO B Vimaaus. KpocoyBopom 500X He
e kou 3Hae konko ycneweH. MHo20 no-gobpe
cmosam Hewama B aekomoBapHus ceameHm,
kbgemo mapkama e cpeg augepume B8 EBpo-
na.

Onumbm 3a padpacmBaHe 8 CeBepHa Amepuka
ce npoBaau u npe3 2020 komnaHusima npogage
egBa 3569 aBmomobuna mawm. Fiat ce omkasa u
om kumauckus nasap.

Ceza Fiat necHo moXke ga ce 3aBbpHe B B- u C-
ceameHma ¢ nnampopmume Ha PSA, Ho moBa
camo we 3acuau koHkypeHuusma c¢ Peugeot,
Citroen u Opel. OueBugHo Ae2eHgapHama uma-
AuaHcka mapka ce Hy>kgae om HoBa koHuenuus,
HO owe He e fAcHo kakBa we e ma. MuHanama
20guHa u3nbAHUMeAHusm gupekmop Ha FCA
Mauk MaHAu 06s8u, ye Fiat we ce ommeaau
om kaaca Ha MuHuaBmomobuAume - HO moBa
Hu ce cmpyBa mBvpge HeBeposmHo.
lpozHo3a: we oueaee, HO gocma npoMeHeHa

RAM - 526 966. Beue gecemunemue 6uBwume
nukanu Ha Dodge cbwecmByBam kamo omgea-
Ha mapka, u ce cnpaBsm uskalouumeaHo gobpe,
ymposiBauku nasapHus cu gsa. B kpusucHama
2020 mvkMo me 6sxa 2anaBHusm uamouHuk Ha
npuxogu 3a FCA, ¢ gocma no-Hucbk cnag om
ocmaHaaume mapku. Map>kem Ha neuyanba npu

msax e Hag 10%.
lNpozHo3a: Henoknamuma

CITROEN - 507 800. Ova2u 2oguHu Peugeot
He 3Haewe kakBo mouHo ga npaBu ¢ Hsko-
2awHus cu koHkypeHm, kogomo noz2vAHa owe
npe3 1976. Caeg mHoXkecmBo kpuBoauueHus
meXgy onumu 3a npemuyMm u 3a blogkemHu
MogeAu, Hakpas TaBapew mBvpgo nosuuuo-
Hupa mapkama kamo gocmbnHa U nNoO-MAa-
gekku opueHmupaHa, C HempaguuuOHeH
gusauH. 2020 He b6e gobpa 2oguHa, Npocmo
3awomo npu kpusu nbpBo cmpagam Hucku-
me nasapHuU cez2meHmu, a u 3awomo HoBu-
me ekocmaHngapmu B8 EC BguzHaxa ueHume
Ha Hal-gocmvbnHume mogeAu Ha Citroen. Ho
kamo usAao mapkama ce pasBuBa cmabuaHo
u e neuveauBwa, brazogapeHue Hau-Beue Ha
kpocoyBbpa C5 Aircross.

N myk Hal-2onemusm npobaem e mBovpge Bu-
cokama 3aBucumocm om eBponeuckus nasap.
3amoBa Citroen ce 2omBu ga cmonu B8 WHgus
npe3 masu 2oguHa.

MpozHo3a cmabunHa

OPEL N VAUXHALL - 443 160. 3aegHo c
B6pumanckus cu kaoH Vauxhall, Opel e cpeg
Hau-nombpneBwume om kopoHakpusama
mapku, ¢ 40% cnag cnpamo 2019. Ho oc-
HoBHama npuuuHa 3a moBa be npexogom
kom naamdopmu Ha PSA u cBvp3aHomo ¢
moBa nockvnBaHe Ha mogeau kamo Corsa,
kakmo u BpemeHHOmo omnagaHe om na-
3apa Ha becmceabpa Mokka X. Edpekmom
om nbpBomo u3znexkga Beue npeogoasH B
nocaegHume meceuu Ha 2020, a HoBomo
nokoneHue Ha Mokka cowo e ¢pakm. Kom
kpas Ha mas3u 2oguHa uyakame u HoBama
Astra, Beue Ha apxumekmypa Ha PSA. Taka
Insignia we ocmaHe kamo nocaegeH cno-
MeH om epama GM. Mo Bpeme Ha Bvnpoc-
Hama epa Opel noumu HeuaMeHHO 2ybeuwe
napu u ¢éakmvm, ye camo 3a 20guHa u no-
AoBuHa TaBapew 20 u3Bege Ha neuanba,
ceza BgvxBa yBepeHocm 3a bvbgewemo.
MpoeHo3a cmabunHa



DODGE - 237 422. Omkakmo ce pa3sgeAu C nu-
kanume Ram, ma3u mapka 3anaza Hau-Beue Ha
MOWHU U ¢ 20nemu kybamypu aBmomobunu 3a
amepukaHckus nasap, u no-koHkpemHo 3a mecma
kamo Tekcac u CpegHus 3anag. Ho ¢ Bausawe-
mo Ha ko BaugbH B Beaus gom ekonozuuHume
cmaHgapmu u 8 Avepuka BeposmHo we ce 3a-
meeaHam B 6auskume 2oguHu, koemo He Bewae
HUwo gobpo 3a Charger, Challenger u Durango. A
u 6e3 gpyso nasapbm Ha cegaHu npogbakaBa ga
ce cBuBa 3a cmemka Ha kpocoyBopume.
lpozHo3a 3acmpauweHa, Hy>kHa e HoBa koHuen-
uus

CHRYSLER - 79 021. Hskoza eguH om mpume
cmoAba Ha amepukaHckomo aBmomobuaocmpoe-
He, gHec ma3su mapka e ocmaBeHa Ha gouakuBs-
BaHe. Mamama U ce cbcmou caMoO OM mpu Mo-
gena: Beue mBopge ocmapenus cegaH 300 u gBa
MuHuBaHa - Pacifica u Voyager (kamo muHuBaHo-
Beme ca Hau-6bp30 cBuBawusm ce nasapeH cee-
meHm B CALL). Koezamo npegcmaBu naaHoBeme
3a 6bgewemo Ha FCA npes loHu 2018, MapkuoHe
He 06s8u HukaBu HOBu mogeau 3a Chrysler go
2023, u ommozaBa He ce e uyBano Huwo B masu
nocoka. Huwo uygHo mapkama ga 6bge caokeHa
B8 kunepa noHe 3a uzBecmHo Bpewme.

MpozHo3a cuAHO 3acmpauwleHa

ALFA ROMEO - 41 116. Owe omkakmo ce 0308a
B pvueme Ha Fiat npe3 1986 (a u gocma npegu
moBa), ma3u mapka e camo uamouHuk Ha npobae-
Mu. Humo eguH om MHoXkecmBomo onumu 3a Bb3-
paxkgaHemo U He gage ouakBaHume nasapHu u

¢duHaHcoBu peayamamu. MNMocaegHusm gaceza ga-
mupa om u3AausaHemo Ha HoBume Giulia u Stelvio,
¢ koumo MapkuoHe naaHupawe ga nocmuzHe 500
000 npogakbu B8 Amepuka go 2020 u 06wo 6AU30
MUAUOH B cBemoBeH Mawab, 3a ga ce Mepu Hau-
nocae ¢ 2epmaHckume koHkypeHmu.

Bmecmo moBa npogakéume Ha Alfa 3a muHa-
Aama 2oguHa ca egBa 40 000. Hagekgume ca
cBvp3aHu ¢ HoBume, no-gocmovnHu kpocoyBoup
MOgeAU, HO U me bsixa cBegeHu om nbpBoHa-
YaAHO NAaHUpaHume cegem go egBa mpu. Beue
€ fICHO, Ye wie ca usz2pageHu Bopxy apxumekmy-
pa Ha Peugeot u we ce npousBerxkgam B8 3aBoga
Ha Fiat 8 Tuxu, MoAwa.

ChaaBHama ucmopus u gobaBeHama cmouHocm
Ha mapkama Alfa Romeo BeposmHo we s npeg-
nasam om u3suye3BaHe, HO e AICHO, Ye e HyXHo
NPEoCMUCAfiHE Ha cmpameausma.

lpozHo3a HyXgae ce e om HoBa koHuenuus

DS AUTOMOBILES - 32 777. PSA omgeAu
ma3u mapka om Citroen owe npegu ugBaHemo
Ha TaBapeuw, 3a ga uma cBol npegcmaBumen 8
npemuym ceameHma. Mpogakbume npes 2020
usanekgam ckpomHu, Ho BcbwHocm moBa e
BpaHgbm ¢ Hau-Maavk cnag om Bcuuku eBpo-
neucku, ocBeH Porsche. [lpy2zama maixa Ha DS
e, Ye npogaBa cbc 3aBugeH MapX Ha nevyanba,
3awomo mogeAume ca Bopxy cbwecmByBawu
apxumekmypu om gpyau 6paHgoBe, a npemuym
gobaBkama kacae ocHoBHO gusalHa u 0bopyg-
BaHemo.

[amama ce yBeauuu go mpu mogena - DS 3
Crossback, DS 7 Crossback u DS 9, a ma3u npo-
Aem kbM msx we ce npucbeguHu u ususno DS 4.
Cnopeg Ayka Yudepu DS moxke ga bvge no-
>kepmBaH 3a cmemka Ha Alfa Romeo, kosmo
npegaaza noBeve ucmopus u gobaBeHa cmou-
Hocm kamo ume. Ho cnopeg Hac cxemama B DS
pabomu gobpe u 6paHgbm e BbH om onacHocm.
MpoeHo3a cnabo 3acmpaweHa

LANCIA - 29 393. Cv3gageHa om BuueHuo
NaHua B8 TopuHo npe3 1906, moBa e egHa om
Hau-cAaBHUmMe aBmomobuaHu mMapku He camo B8

ECONOMY
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Mimanus, HO u usobwio.

Epama "Mapkuore" obave Hukak He be gobpa 3a
Hes u gHec Beaukomo Hskoza ume kpacu eguH-
eguHcmBeH mogen - cynepmuHumo Ypsilon, u ce
npogaBa Ha eguH-eguHcmBeH nasap - Vimaaus. N
makap eguHcmBeHo Fiat Panda ga s 6ue no npo-
gakbu Ha AneHuHUME, moBa He e gocmambyHo.
Om gpysa cmpana, Lancia He u3uckBa u kou
3Hae kakBu pasxogu, ocBeH moBa 6uBwusm
paau nunom TaBapew e npusHaBan, ue e deH
Ha Mmapkama. W3znekga mBovpge BeposmHo
obaue ms ga bbge 3aMpaseHa noHe 3a Hakoako
20QgUHU U ga usuaka no-gobpu BpemeHa 3a Bb3-
pakgaHemo cu.

MpozHo3a: cuAHO 3acmpaweHa

MASERATI - 11 456. Omkakmo MapkuoHe omgeau
Ferrari, Hagexkgume Ha FCA B aykco3Hus ceameHm
nagam u3usno Bopxy Maserati. Ho mapkama om
BonoHs He 2u onpaBgaBa B ocobeHa cmeneH, gopu
u caeg nosiBsma Ha nopBus U kpocoyBup Levante.
3amoBa npe3 cenmemBpu 6e npegcmaBeH NAaH 3a
NbAHO 06HOBABaHe Ha 2amama, Beue 6e3 ga ce
noA3Ba naaméopmama Ha Alfa Romeo (uskaloue-
Hue we e camo 3agaBawusm ce kpocoyBop
Grecale), u 3a nbaHa enekmpudukauus go 2024
2oguHa. AMbuuuume ca npogakbume mozaBa ga
gocmugHam 75 000 2oguwHoO - gocma onmumuc-
muyHo Ha poHa Ha ckpomHume 11 000 npe3 2020.
KakBomo u ga cmaHe obaue, Maserati e eguH-
cmBeHusm AykcoseH bpaHg Ha Stellantis, maka ue
ouensBaHemo My He e nog Bvnpoc.

lpoeHo3a TaBapew we HanpaBu Bcuuko, 3a ga
A HaAoXu

ABARTH - HAMA AOAHHW. Cvgbama Ha Hs-
kozawHama komnaHus 3a cbcmesameaHu aB-
mMOMOBUAHU U koMnoHeHmMu Ha Kapao Abapm
e msacHo cBvpsaHa ¢ bvbgewama HoBa cmpa-
meeuss Ha Fiat, npocmo 3awomo B momeHma
Abarth npaBu eguHcmBeHo gopabomku Ha Mo-
gena 500. TaBapew He kpue caHmumeHmume
cu kom cmapume cbcmesameAHu 6paHgoBe,
HO me3u caHmuMeHmu Hukoza goceaa He ca 20
cnupanu ga AukBugupa HegocmambuHO neue-
Aewu cekmopu.

MpoeHo3sa: 3acmpaweHa. ll
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EVOLUTION

The merger of PSA and FCA is the biggest event in the automotive world in years
Does this mean the end of legends like Chrysler, Lancia and even Alfa Romeo?
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ne of the biggest deals in automotive

history got the green light at the start

of January when the shareholders

from PSA Peugeot-Citroen and FCA
Fiat Chrysler approved the merger between the
two multinational carmakers. It will result in the
fourth largest global car manufacturer, bigger
than General Motors, Hyundai-Kia and Ford. The
real work is just starting for Carlos Tavares, who
will head the future corporation named Stellan-
tis. The Portuguese businessman is faced with
three colossal tasks.

THE FIRST OF THESE TASKS is to revitalize the
Chinese market - the biggest in the world, where
the two groups are currently using only 8% of
their capacity. The second task facing Tavares
is to liquidate the new group's enormous produc-
tion overcapacity, which according to assess-
ments by LMC Consulting Group, can currently
make 7 million more cars annually than it can
sell. This calculation is based on 2020, which
was a slow year, but even during the very strong
2016, PSA and FCA's overcapacity exceeded 4
million cars, according to LMC. So far, the two
groups claim that that they can reduce their an-
nual expenditures by up to 5 billion euro without
closing any plants. Independent analysts, how-
ever, doubt that all plants will survive. Since the
new group will be put under serious government
pressure in the countries where their brands are
based - France, Italy, USA, Germany, the plants
at the highest risk of closure are located else-
where, such as Opel's plant in Ellesmere, UK,
and Fiat's plant in Kragujevac, Serbia.

THE THIRD AND HARDEST TASK which Ta-
vares will have to accomplish is to make sure
that his 14 brands do not compete against each
other. That is truly a huge challenge, given the
fact that currently some of these brands are di-
rect competitors. The Portuguese manager has
already been forced to change long-term plans
for that same purpose. For example, he conclu-
sively dropped the idea for Peugeot's comeback
on the North American market, which is some-
thing he had worked on hard for a few years.
That plan is dead, Reuters quotes a source from
PSA as saying.

By KONSTANTIN TOMOV / Photography SHUTTERSTOCK

Even so, it seems unlikely that all 14 brands of
the new corporation will survive. Let's see what
the chances are for each one, as assessed by
analysts like Philip Ushua (Jefferies) and Luca
Ciferri (Automotive News Europe).

JEEP - 860 753 SALES IN 2020. The American
crossover maker is the biggest and most profit-
able one in the new conglomerate, although it,
too, reported a 23% drop in sales last year.
That was the biggest success of the late Sergio
Marchionne's plan for reforming FCA - from a
local American brand, Jeep became global and
managed to increase its sales up to 1.55 million
units in 2018 and add another six plants to the
existing four.

The company is planning a new and more af-
fordable compact crossover for Europe, which
will be under the Renegade name in its range
(it will be based on PSA's platform and will be

Since the new group
will be put under
serious government
pressure in the
countries where
their brands are
based -

France, ltaly, USA,
Germany, the plants
at the highest risk of
closure are located
elsewhere, such

as Opel’s plant in
Ellesmere, UK,

and Fiat’s plant in
Kragujevac, Serbia
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made in Poland). In the US, Jeep will revive its
biggest model - the Wagoneer - as a competitor
to the Cadillac Escalade and Lincoln Navigator.
Forecast: unsinkable

PEUGUEOT - 764,720 SALES. Tavares's big-
gest success so far. When he took over the
company, Peugeot was producing two dozen
unattractive models with a low profit margin. The
Portuguese manager unforgivingly cut down the
range, while completely overhauling the existing
models in terms of design and build quality, in
order to position them in the higher price range.
This resulted in Peugeot managing to rake in
record-high profits while decreasing sales in ab-
solute terms. Under pressure from Tavares, the
company quickly transitioned to electrification
and currently has flexible platforms that allow
for conventional, hybrid and fully electric means
of propulsion. That reduces production costs
significantly.

The still high dependency on the European mar-
ket remains a problem for Peugeot. As we men-
tioned, America's doors are already closed, the
plans for Iran were sabotaged by political fac-
tors, therefore leaving China as an opportunity
for diversification.

Forecast: unsinkable

FIAT - 760,541. Already during the previous
global crisis, Sergio Marchionne had said
that he will not invest in Fiat until the mar-
ket justifies such a move. A decade later, the
result is a seriously limited brand that practi-
cally exists actively only in the disappearing
A-segment with the Panda and the 500. Their
sales, however, are also concentrated mainly
in Italy. The 500X crossover is not too suc-
cessful. Things are much better in the light
commercial vehicles segment, where Fiat is
among the leaders in Europe.

The attempted growth in North America failed as
the company sold only 3,569 cars there in 2020.
Fiat gave up on the Chinese market as well. The
company can now easily return to the B- and
C-segments with PSA's platforms, but this would
only increase competition with Peugeot, Citroen
and Opel. Obviously, the legendary ltalian brand
needs a new concept, but it is still to be seen P
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» what that will be. FCA's CEO Mike Manley said
last year that Fiat will withdraw from the sub-
compact car market, however, that seems very
unlikely.

Forecast: will survive, but quite altered

RAM - 526,966. Dodge's former pickup trucks
have existed as a separate brand for a decade
now and are faring exceptionally well, tripling
their market share. They were the main source
of revenue for FCA during the crisis-ridden 2020,
since they suffered a much lower drop than the
other brands. Their profit margin is over 10%.
Forecast: unsinkable

CITROEN - 507,800. For many years, Peugeot
did not know what to do exactly with its former
competitor, whom it swallowed up back in 1976.
After various attempts at premium and budget
cars, Tavares finally positioned the brand as af-
fordable, directed at younger consumers and
with a non-traditional design. 2020 was not a
good year, simply because the lower car seg-
ments are the first to suffer in times of crisis,
and because the EU's new environmental stand-
ards raised the prices of Citroen's most afforda-
ble models. Overall, however, the brand is doing
well and is profitable thanks to the C5 Aircross
crossover, above all. The high dependency on
the European market is a problem here as well.
That is why Citroen is planning on entering the
Indian market this year.

Forecast: stable

OPEL AND VAUXHALL - 443,160. Together with
their British subsidiary Vauxhall, Opel is among
the brands most affected by the coronacrisis
with a 40% drop compared to 2019. The main
reason for that was the transition towards PSA's
platforms and the related price increase of
models like the Corsa, as well as the bestseller
Mokka X's temporary drop from the market. The
impact of the former seems to have been over-
come in the last months of 2020, while the new
generation Mokka is already a fact. The new As-
tra, which will be based on PSA's architecture, is
expected towards the end of this year. Thus, the
Insignia will remain the last remnant of the GM
era, during which Opel was almost constantly
bleeding money, and the fact that in just a year-
and-a-half Tavares managed to make it profit-
able gives hope for the future.

Forecast: stable

DODGE - 237,422. Since it parted with its Ram
pickup trucks, the brand has mostly been fo-
cusing on powerful and big-engine cars for the
American market, most specifically in places like
Texas and the Midwest. Joe Biden's entry into
the White House, however, will probably lead to
stricter environmental standards in the US in the
coming years, which does not foreshadow any-
thing good for the Charger, the Challenger and
the Durango. The sedan market is contracting at
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Stellantis’s makes in 2020

. Jeep - 860,753

. Peugeot - 764,720

. Fiat - 760,541

. Ram - 526,966

. Citroen - 507,800

. Opel-Vauxhall - 443,160
. Dodge - 237,422

. Chrysler - 79,021

9. Alfa Romeo - 41,116
10. DS - 32,777

11. Lancia - 29,393

12. Maserati - 11,456
TOTAL: 4,295,125
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the expense of crossovers anyway.
Forecast: at risk, needs new concept

CHRYSLER - 79,021. Once one of the three pil-
lars of American car manufacturing, this brand
is nowadays left to its demise. Its range con-
sists of just three models - the already outdated
sedan 300 and two minivans - the Pacifica and
the Voyager (minivans are the fastest contract-
ing market segment in the US). When presenting
his plans for FCA's future back in June of 2018,
Marchionne did not announce any new models
for Chrysler until 2023, and nothing to that effect
has been heard since. It would be no surprise at
all if the brand is put on the back burner at least
for a while.

Forecast: at high risk

ALFA ROMEO - 41,116. Ever since it found
itself in Fiat's hands back in 1986 (and even
before that, this brand had been the source of
nothing but problems), not a single attempt at
its revitalization yielded the expected market
and financial results. The latest one dates to the
time the new Giulia and Stelvio were released,
with which Marchionne was planning to reach
500,000 sales in America by 2020 and close to a
total of 1 million globally, so he can finally catch
up to the German competitors.

Instead, Alfa's sales last year merely numbered
40,000. Hope rests with the new and more af-
fordable crossover models, which were also re-
duced down to three from the initially planned
seven. It is already obvious that they will be
based on Peugeot's architecture and will be built
in Fiat's plant in Tichy, Poland.

The Alfa Romeo brand's glory and added value
will likely prevent it from extinction, but the need
to reconsider the strategy is clear.

Forecast: needs new concept

DS AUTOMOBILES - 32 777. PSA separated
this brand from Citroen even before Tavares
came, so it can be represented in the premium
segment. Sales in 2020 seem humble, but that
particular brand actually saw the smallest drop

out of all the European ones, except for Por-
sche. DS's other secret is that its sales come
with an enviable profit margin, due to the fact
that the models are based on existing architec-
tures from other brands, while the premium addi-
tion mainly concerns the design and equipment.
The range increased by up to three models - DS
3 Crossback, DS 7 Crossback and DS 9, while a
completely new DS 4 is expected to be released
this spring.

According to Luca Ciferri, DS could be sacri-
ficed for Alfa Romeo's sake, which comes with a
history and more value added as a brand name.
We believe, however, that DS's scheme is work-
ing and the brand is not at risk.

Forecast: at low risk

LANCIA - 29 393. Founded by Vincenzo Lancia
in Turin in 19086, this is one of the most famous
automobile brands not only in ltaly, but in gen-
eral. The "Marchionne era", however, is not at all
favorable for it and the once great name is cur-
rently used on just a single model - the supermi-
ni Ypsilon - and is sold on just a single market -
Italy. Although its sales there are only exceeded
by the Fiat Panda, that is still insufficient.

On the other hand, Lancia does not incur many
costs and Tavares, who is a former race car
driver, has admitted to being its fan. It seems
plausible, however, that it will be put on hold at
least for a few years and wait for better times
before it is revived.

Forecast: at high risk

MASERATI - 11 456. Ever since Marchionne
separated Ferrari, FCA's hopes in the high-end
segment have been resting solely on Maserati.
The Bologna-based brand, however, has not
stood up to expectations quite well, even after
the release of its first crossover - the Levante.
That is why a plan for completely renewing
the model range was presented in September,
where Alfa Romeo's platform will no longer be
used (except for the upcoming Grecale crosso-
ver), and which includes a complete electrifica-
tion by 2024. The ambition is for sales to reach
75,000 annually by then, which is quite optimistic
given the humble sales figures in 2020, which
stood at 11,000. Whatever the case may be, Ma-
serati remains Stellantis's only luxury brand, so
its demise is out of the question.

Forecast: Tavares will do everything possible to
preserve it

ABARTH - NO DATA. The fate of Carlo Abarth's
company, which once used to make racing cars
and parts, is closely connected Fiat's new strat-
egy for the future, simply because Abarth cur-
rently only does customizations on the Fiat 500.
Tavares does not hide his sentimental feelings
for the old race car makers, but such feelings
have never stopped him from liquidating sectors
failing to produce sufficient profits.

Forecast: at risk @
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[oguHama Ha
gBama cmpaxa

2021 we goHece 6e3bpou npomeHu no BopxoBeme - om CALL u l'epmaHus go Kyba

Hauanomo Ha 2021 Hu mps6Ba He
npozHo3a, a moAumBa. 3awomo ako
HoBama 2oguHa ce okae no-aowa
om cmapama, mexko Hu.
2020 bewe zoguHama Ha kopoHaBupyca,
2021 we 6vge Ha BakcuHama. [da s Hapeuem
“eoguHama Ha gBama cmpaxa”: nopBusm — ue
BakcuHume Hsama ga cmuzHam, Bmopusm —
cmpaxbm om camama BakcuHa.

TE3N CTPAXOBE BEYE PA3AEAAT YOBE-
YECTBOTO Ha gBa aazepa: aHmuBakcobpu u
npuBbprkeHuuu Ha BakcuHauusma. NMpomuBHu-
uume we 6bgam ocobeHO CUAHU B Hauanomo
Ha 2oguHama u B lokHama uacm Ha EBpona:
OpaHuus, Wmaaus, PymbHus, Boazapus. Ho
mosima xunomesa e 4ye gBama cmpaxa we ce
cMecsm U MHO3UHa We 2u u3numam nocAego-
BamenHo uau gaxke egHoBpemeHHO.

3Byuu waHmaBo, 3amoBa we noscHs. MomHu-
me Au kak Hanpoaem mMHO3uHa mBbpgsxa, ue
“Hama kopoHaBupyc”, 3awomo “He no3HaBam
Hukou 6oaeH™? U kak Hskoako meceua no-
kbcHo cvwume xopa ce naHukbocaxa npeg
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AUUEMO Ha HapacmBawama cMbpmHocm
U npenbAHeHume 6oAHUUU? HanpasHo we
muvpcume Aozuka B8 begcmBuemo u cmpaxa.
Cmpax cmpaxa nokpuBa, naHuka Bopxy na-
Huka ce mpyna. M npegu Bupyca >kuBeexme
B cBsm Ha upauuOHaAHU emMouuu U hapaHou,
pa3gyxBaHu om couuaAnHume mpexu. MaHge-
Musma ce okasa kaeukama kubpum 8 myba-
ma ¢ 6eH3uHa. AecHo moXkem ga npegBugum
noxXapa.

3AroBOoPUX 3A “NMPEABMANMOCT” U CE
CETUX, ue yXk Halu-cugypHume cvbbumus 3a
2020 - Oaumnuagama, EBpoBusus, Ekcno
2020 u EBponeuckomo nvpBeHcmBo no ¢pym-
6oA — ce omaoXuxa. [laHo ga e 3a 2021, HO
He bux ce 063anoXuA Ha Hewo kpauHo ckbno.
Moxkem, cvwo maka npegnasauBo, ga npeg-
Bugum owe Hskonko kpas u Hauvana. B Kyba
Paya Kacmpo Pyc we cae3e om nocma nbpBu
cekpemap Ha napmusma u ¢ moBa we cBop-
wu 62-2oguwHama epa Ha bpamsma Kacmpo.
B AnoHusa 9-zoguwHama epa “LLuHg3o Abe”
Beue cBvpwu, Ho uzbopume npe3 okmomBpu

we nokakam HoBama nocoka. B lepmaHus,
cowo npe3 okmomBpu, we cBvpwu 16-20-
guwHama epa “AHzena Mepken”.

HAN-MAAQOUTE FEPMAHCKU U3BUPATEAU
HAMam gpy2 noAumuyecku cnomeH, ocBeH
cnokouHama u npegBuguma gama Ha Bvpxa
B8 BepauH. Owe no-manko ca mesu, koumo
nomHam Kyba 6e3 Qugen u Paya. Bpamama
cb3gagoxa egHa om Hal-20AeMume Ae2eHgu
Ha cBemoBHama AeBuua — u s npeBbpHaxa B
eguH om nocAegHume My3eu Ha komyHu3ma,
onawkume u npasHume Maza3uHu. AnoHus
nvk we 3anomHu Abe kamo ukoHomuuecku u
noaumuvecku pedbopmamop u om HezoBume
HacAaegHuuu ce ouakBa MHoz2o0.

ko BbaugbH we noeme CALL. Lle onuma
ga oBnaagee Bupyca u ga BbpHe Amepuka 8
2n0banHume  cnopasymeHus, Bkalouumenaxo
B8 guanoza 3a kaumama (koHdpepeHuusma 8
M'na3zoy cowo 6e omaoXkeHa 3a 2021). He no-
mMaAnko uHmepecHo obaue we bvge kakBo we
HanpaBu JoHaAag Tpomn.



TOW HE MPU3HA 3ATYBATA U LLE OMUTA
PEBAHLL npe3 2024. 3ace2a camo eguH ame-
pukaHcku npe3ugeHm — 'poyBobp KauBaaHg —
ce e Bpbwan Ha nocma, caeg kamo e npec-
kouun maHgam. Mlumpu2ama e kak Tpomn we
3anasu uHmepeca kbm cebe cu. EgHa om xu-
nome3ume e ocobeHo AlobonumHa: 6uBwusm
npesugeHm, ¢aHamuueH meneBu3uoHeH 3pu-
meA u 38e3ga om peanumu woymo “CmaxkaH-
mom”, we cu HanpaBu meaeBu3us. Taka we
gopXku B wax PenybaukaHckama napmus, we
HazpsBa HanpeXkeHuemo, we gopXku Bpv3ka c
usbupameAume — U He Ha NOCAEgHO MsSCMo,
we nomna cBosma mapka cbc cBexk ¢uHaH-
coB pecypc.

Ho zonamama HoBuHa e, ye Amepuka, AnoHus
u F'epmaHus we umam HoBu Augepu. M1 kamo
gobaBum Bpek3um (Hau-Hakpas) u pakma, ve
Bv8 QpaHuus EmaHloen MakpoH Bausa B8 no-
cAegHama 20guHa om maHgama cu, ycewaHe-
mo e 3a cuzypeH kpal u HesICHO Hauano.

BUXXTE BbArAPUA. TA WLE UMA U3BOPU
c npegu3BecmeHa uHmpueza: omgaBHa 06s-

B lepmaHua npes
okmomMBpu we cBopuiu
16-20guWwHamMa epa
‘AHzena Mepken’”.
Had-mAagume
2epmMaHcku
uzbupamenu Hamam
gpy2 noAumuuecku
CNOMEH, 0CcBeH
cnokoUHama u
npegBuguma gama Ha
Bopxa B8 bepauH. Ouwe
no-mManko ca mesu,
koumo nomMmHam Kyba
6e3 Qugen u Paya

BeHomo ommeaasiHe Ha Bouko BopucoB caeg
gecem 2oguHu Ha Baacm. Ho we cBbpwu Au
Bpememo Ha FEPB? Yue Bpeme we 3anouHe?
LLle npoMmeHsm Au aHmuBakcvpume noAumu-
yeckama kapma, kakmo cmopuxa 8 PymbHus
npe3 gekemBpu 2020? U kak moBa we npenee
8 npesugeHmckume usbopu npe3 eceHma?
He BspBaume Ha oH3u, koumo we Bu kaxe,
ye 3Hae.

Moxkem ga npegckaxkem obaue bvazapckama
peakuus kom cmpaxoBeme Ha 2021. Ckenmu-
UeH U pauuoHaAeH, bbAzapuHbm nbpBo HaAMa
ga nposBu eHmycuasbm 3a BakcuHume. Ho
kozamo ce nosaBsm, we nomovpcu Bpov3ku, 3a
ga cu Hamepu. 3a Bceku cayuau, moky-Bux
My nouckaau BakcuHauus — s 3a mope B Nop-
uus, 1 3a paboma BvB8 BeaukobpumaHrus.

B “eoguHama Ha gBama cmpaxa” we Bugum
MHO20 HEeOBSICHUMU, HEAO2UYHU U napagok-
CaAHU cbbumus. [aHo HU choxogu U munuu-
Husam 6ba2apcku 3gpaB pasym. KazBam, ue ce
AB8aB8an mvgsBa. He 3Ham, He CbM cuzypeH.
ABHO we mpa6B8a moaumBa. M
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The Year of
Double Fear

2021 will bring countless changes at the top — from the USA

and Germany to Cuba

By BOYKO VASILEV / Photography SHUTTERSTOCK

hat we need at the start of 2021
is not so much a forecast, as a
prayer. Because if this year turns
out worse than the previous one,
God help us!
2020 was the year of the virus; 2021 will be
the year of the vaccine. Let’s call it “the year of
double fear”: the first one — that there won’t be
enough vaccines, and the second one is the fear
of the vaccine itself.

THESE FEARS HAVE ALREADY DIVIDED MAN-
KIND into two camps: anti-vaxxers and vaccine
supporters. Anti-vaxxers will gain a lot of mo-
mentum at the start of the year, especially in the
southern parts of Europe: France, Italy, Romania
and Bulgaria. But it is my hypothesis that the two
fears will merge together and that people will
experience them consecutively or even simulta-
neously.

This may sound weird, but let me explain. Do you
remember how many people were claiming there
was no coronavirus in the spring, because they
didn't know anyone who had the disease? And
how a few months later those same people were
panicking when faced with the increasing death
rate and the overcrowded hospitals? There is no
use looking for logic when it comes to disaster
and fear. Fear and panic are both things that
just get piled on top of each other. Before the
virus, we were still living in a world of irrational
emotions and paranoias blown out of proportion
by social media. The pandemic simply provided
the spark that lit the fire. And we can easily see
the fire coming.

TALKING ABOUT FORESEEABLE EVENTS, WE
RECALL THAT some of the most sue-fire events
of 2020 — the Olympic Games, Eurovision, Expo
2020 and the European Football Championship,
were postponed. Let’s hope they will only be
moved to 2021, but | would not wager on that.

We can also predict several more beginnings
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and endings with some caution. In Cuba, Rall
Castro Ruz is going to retire from his post as
First Secretary of the Communist Party and put
an end to the 62-year-long era of the Castro
brothers. In Japan, the nine-year era of Shinzo
Abe has come to an end, but the elections won’t
show what new path the country will take until
October. In Germany, the months of October will
also mark the end of the 16-year-long age of
Angela Merkel.

TODAY, YOUNGER GERMAN VOTERS will
have no political memories other than those of
the collected and predictable lady at the top in

In Germany, the
months of October
will also mark the end
of the 16-year-long
age of Angela Merkel.
Today, younger
german voters will
have no political
memories other than
those of the collected
and predictable lady
at the top in Berlin.
And there are even
fewer people who
remmember a Cuba
without Fidel and
Raul

Berlin. And there are even fewer people who
remember a Cuba without Fidel and Rall. The
brothers created one of the greatest legends of
the global left wing and turned it into one of the
last monuments of communism, endless queues
and empty stores. Japan, on the other hand, will
remember Abe as a political and economic re-
formist and his successors will definitely have
some large shoes to fill.

Joe Biden takes over the USA. He will attempt
to contain the virus and restore America's place
in international agreements, including in the cli-
mate debate (the Glasgow conference was also
postponed for 2021). But it will be just as intrigu-
ing to see Donald Trump’s next move.

HE REFUSED TO ADMIT HIS DEFEAT AND
IS INTENT ON A REMATCH in 2024. So far,
there has only been one American president to
skip a term as Commander In Chief — Grover
Cleveland. It will be intriguing to see how Trump
intends to keep the public eye on himself. One
hypothesis is particularly fascinating: the former
president, fanatic TV viewer and The Apprentice
reality show star will create his own television
channel. This will help Trump keep the Republi-
can Party on its toes, keep him stirring the pot,
maintain his connection with his demographic
and last but not least, pump some fresh funds
into his brand.

But the big news is that the USA, Japan and
Germany are all going to be under new leader-
ship. And when we (finally) add Brexit to the mix
and the fact that in France, Emmanuel Macron
is going into his final year in office, we are left
with the feeling that both a clear ending and an
unclear beginning are coming.

LOOK AT BULGARIA. IT IS APPROACHING
ELECTIONS with anticipated intrigue: Boyko Bo-
risov stepping down after ten years of power — an
event announced long ago. But is GERB’s time
also running out? And whose time is yet to come?
Are anti-vaxxers about to change the political
map, like they did in Romania in December 20207
And is this going to spill over into the presidential
elections in the fall? Don’t believe anyone who
tells you they know exactly what's coming.

But one thing we can predict is what the Bulgar-
ian people’s reaction will be to the fears of 2021.
Sceptic and rational, the average Bulgarian will
show no enthusiasm for vaccines at first. But
when they finally arrive, they will start trying to
get one using any connections they have. Just in
case someone somewhere requires mandatory
vaccination — whether for a summer vacation on
the Greek coast, or for a job in the UK.

The “year of double fear” definitely has many
inexplicable, irrational and contradictory events
in store for us. Let's hope that typical Bulgar-
ian common sense is not far behind. Some say
they’ve seen it around these parts. But I'm not so
sure. Prayer it is, | guess. ll



KOMEHTAP

BANABbH N NPAH: KAKBO
MO>XE OA CE CAYUIN?

Tekem BAAOUMUWP YYKOB

KakBo we ce npomeHu 3a cBema ¢ BausaHemo Ha [ko baugbH B Beaus
gom? Beue e scHo, ue mou ce obzpaxkga om xopa, koumo umam cb-
wama ¢puaocodus kamo no Bpememo Ha bapak Obama - camo ue npu
kopeHHo npomeHeHa cumyauusi 8 cBema.

Cnopeg MeH baugbH Bbobwie He cmama ga npaBu HsakakBu kopekuuu B
noaumukama Ha Obama, 3anas3Bauku ocHoBHUMe $GopMyAUu om no-npe-
guwHusa MmaHgam BbB BoHwHama u BompewHama noaumuka.

KakBo o3HauaBa moBa? KoHdpoHmauusma ¢ Kumau Hama ga bbge Beue
monkoBa ocmpa. B cbwomo Bpeme CbeguHeHUMe wamu we 3anoyHam ga
Bauzam B HskakBu BouHu, 3a koumo we naawam amepukaHckume gaHbko-
naamuu. 1 moBa we paamBopu amepukaHckama ukoHoMuka 3a Hal-npa-
me>kocnocobHus kaueHm - Kumau. BatgbH MHozokpamHo e npegynpedkga-
BaH, ue me3u BouHu umam edekma Ha bymepaHza, me ca BouHu npomuB
camama amepukaHcka ukoHomuka.

3a cwkaneHue camama Amepuka e MHO20 pa3geneHa, ¢ BeskakBu kpveoBe
u uHmepecu B8 gBeme ocHoBHU napmuu. Ho MHO3uHa cmamam, ye ako ¢u-
nocodusma Ha Obama ce npuro>ku omHoBo, moBa we e owe egHa kpauka
kom kpas Ha amepukaHckama mouwl. A ¢ Hes - u Ha Mowma Ha eBponeucku-
me cvlo3Huuu, cpeg koumo e Boazapus.

Bugsxme, ue B kpas Ha MuHanama 2oguHa EBponeuckusm cvlo3 nognuca
egHo cnopadymeHue 3a uHBecmuuuu ¢ Kumad. Mma Hau-pasaudHU moa-
kyBaHus koU neuveau om Hez2o - gaau EBpona, uau camo Kumau. Moemo
AUYHO ycewaHe e, 4e moBa, koemo 2omBsm kumaduume Ha cBema, Hama
ga e Hau-gobpomo. 3awomo noAumuyeckusm MogeA, kolmo me usHacsm
nokpau ukoHomuueckama cu Mow, Hama kak ga 6bge npuem om MHO20
gop>kaBu B EBpona u CeBepHa Amepuka.

LLIE CE MPOMEHAT A OTHOLUEHUATA C WPAH? Bugsxme kak npe3
sHyapu upaHckusm napaameHm 2aacyBa npoekmo3sakoH 3a 3anuvaBa-
Hemo Ha U3paen kamo gop>kaBa. Pasbupa ce, moBa e npocmo obAuva-
He B nonumuuecka ¢opma Ha Hewo, koemo ce Bbpwu om gecemuane-
musi, ako He u no-gbA20. B MomeHma nuwa egHa kHuza, yacm om kosmo
e 3a wuumckomo mecuaHcmBo. Hama ga noBspBame konko cmpaHuuu
- CMOMUUU XUAigu - ca usnucaHu 3a Mmecusma: kak we gouge, kakBu ca
bene3ume, 3a ga bbge pasnosHam, kakBu we ca xapakmepucmukume
Ha gbpkaBama, kosmo mou we cv3gage... Bcuuko moBa e Ha aHmuce-
Mmumcka ocHoBa u kopeHume my Bogsm uak go X Bek.

EcmecmBeHo, B Hawu gHU mo ce npeAuBa B no-cbBpemeHHU ugeonozuu
u koHuenuuu, kamo Hal-cbBpeMeHHU ca me3u Ha Xu3byAa - "MogepHo-
mo" Auue Ha VpaH B Bauskus usmok u npeg cBema. Taka ce cmuzHa go
mo3u nocAegeH akm. A3 AuvHO 3a npbvB nom Bukgam gopkaBa ga ge-
nosupa npoekmo3sakoH, koumo ucka ga 3aauuu gpyaa gop>kaBa - u mo ¢
onpegeneH kpaeH cpok, go mapm 2041 2oguHa. B moBa Bpeme Bcuuku
upaHcku npaBumeAcmBa ca gabkHU ga pabomsm 3a 3aAuvaBaHemo Ha
gopkaBama M3paen. AmepukaHckume Boucku mpsbBa ga 6bgam u3Be-
geHu om peauoHa, u Bceku, koumo 2u nognomaza, cmaBa AezumumHa
ueA Ha upaHckama BoeHHa mow,. M Hewo owe no-AlobonumHo: npoek-
mo3akoHbm 3aBbpwBa, Ye Hukou Hama npaBo ga npezoBaps 3a boecno-
cobHocmma u BoeHHUs nomeHuuaA Ha MipaH. Taka ¢opmyaupaHo, moBa
okoHuameAHo caaza kpal Ha MipaHckama cgenka Ha Obama.

HAMPABU MW BMEYATAEHUE, YE OKOAO MbPBATA FOAULLHUHA
om AukBugupaHemo Ha 2eHepan Kacem ConemauHu, Augepa Ha upaH-

ckama PeBoalouuoHHa 2Bapgus, usAad3oxa nogpobHocmu om HezoBa-
ma BoeHHocmpameauyecka koHuenuusi. 3awomo, Heka He ce 3abayx-
gaBame, mvkmo CoAelmMaHu 6e Mo3bkbm, YoBekom, cb3gan usaama
masu mpexka, 2eocmpameaus u makmuka. EguH uoBek, koumo He e
cmbnBaA BbB BoEHHO yuuAuwe - He 3HaMm gaAu u30bwio uma HakakBo
obpa3oBaHue - HO € Cb3gaA egHa HanbAHO 3aBvbpuweHa koHuenuus. Co-
AeUMaHu gobpe cu gaBa cmemka, ue ako MpaH uau Xusbyaa HaHecam
ygap nbpBu, we 6bgam cmasaHu. 3amoBa BkapBa komnoHeHMume Ha
m. Hap. acumempuuHa BouHa. M3yuua e gobpe onuma Ha AA Kauga u
Wcnamcka gopxkBa, u 20 npunaza cnpsmo CALL u M3paen. Kamo go-
6aBume ¢paHamuama u mecuaHckume $opmMyAupoBku, nogobHO HEWwO
MHO20 mpygHo MoXke ga bbge nobegeHo. Tesu xopa He buBa ga 6bgam
nogueHsBaHu.

KAK OA C/ OBACHUAM AKTUBU3NLINATA okono Kamap? Ta3u nocnaeg-
Ha cpewa gopu He be cpewa Ha Bbpxa, a camo kamapcko-caygumcka, ¢
KyBeum kamo nocaegHuk. 1 ¢ npucbcmBuemo Ha [kapeg KywHop kamo
cumBoA Ha cuAHus Hamuck Ha BawuHamoH ga usoAupa WpaH.

Kamap e Ha npakmuka kaHanem, koumo no3BoasBa Ha upaHuume ga nu-
Bomupam B ueAus peauoH. 1 owe Hewo: Kamap e om ocHoBHume Ao2uc-
muyHU ueHmpoBe Ha MiocloamaHcku 6pams. Tam e Ocyd an-Kapgayu,
ugeoAo2bm Ha opzaHusauusma. Tam kuBee Xaneg Mawaan, 6uBwusm
Augep Ha "Xamac". M306wo Kamap e egHo xy6aBo, AbckaBo MecmeHue ¢
MHO20 napu, koemo obave 2eHepupa 3anAaxa 3a HauuoHaAHama cuzyp-
Hocm Ha ueAus Mepcuucku 3anuB.

3amoBa u Ha masu cpewa 20 Hamawe Moxameg buH 3aueg, npecmo-
AoHacAegHuka Ha ABy [abu. He npucbcmBawe u ezunemckusm npe-
3ugeHm aa-Cucu, Bonpeku ue bewe nokaHeH. Te ca ckenmuuHo Ha-
CmpoeHu, 3awomo gobpe 3Hasm, ye 2oAemMusim 3aAo2 B MomeHma ca
MlocloamaHcku 6pams.

NPAH 3AAATA TA3N OPTAHU3ALIMA AOA BbAE MYLUKATA, kosmo
we uscmpens HoBa BvaHa kamo oHasu npe3 1979, uau, pecnekmuB-
Ho, 2011. C koemo we nomeme Ezunem. MlocloamaHcku 6pams umam
Cepuo3Hu ambuuuu u B TyHuc, Hau-bAuskama 2eozpadcku goprkaBa
go EBpona, u BeposmHo Hau-gemokpamuuHama - ¢ koHcmumyuus, no-
cmapa om Hawama TopHoBcka. Mog npesymnuusma 3a gemokpauus
obaue BcakakBu ¢pakuuu, napmuu u ugeoAozuu Mmoz2am ga npoHukHam
mam - kamo Hanpumep napmusma Ha Pawug MaHywu, MlocloamaHcku
bpam.

TyHuc u Ezunem ca gBeme kalouoBu gop>kaBu, npe3 koumo moxke ga
6bge gecmabuausupaH apabckuam cBam. Ho ocHoBHama e Ezunem.
HaBpememo, manko npegu ga ce ommeaau, ezunemckusm npe3ugeHm
Myb6apak noAyyu meaedoHHO obaxkgaHe om Obama cbe cbBem B8 masu
nocoka. TozaBa Mybapak my kasa: HUWO He pas3bupaw om masu yacm
Ha cBema. Caeg koemo gougoxa MlocloamaHckume 6pams.

Bu buno ozpomHa 2pewka Ha caegBawama amepukaHcka agmuHucmpa-
uus, ako mpveHe omHoBo no AuHus Ha npaBama Ha uoBeka. 3awomo
B apabckus cBam, a u He camo, 3ag noHamuemo "npaBa Ha 4oBeka"
mozam ga ce kpusm BcskakBu ugeonozuu, B koumo Hama Huwo ge-
mokpamuuHo. ToBa mpsbBa ga 6bge sicHO pasbpaHo U ycemeHo om
cmpaHu kamo me3u B8 EC, kbgemo gemokpauusma HaucmuHa € Hewo
cBewero. M
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COMMENT

BIDEN AND IRAN:
WHAT COULD HAPPEN?

By VLADIMIR CHUKOV

What will change for the world with Joe Biden's entry into the White
House? It is already clear that he is surrounded by people who have
the same philosophy as in the time of Barack Obama - only in a radi-
cally changed global situation.

In my opinion, Biden does not intend to make any adjustments in
Obama's policy at all, keeping the basic formulas from the pre-Trump
term in foreign and domestic policy.

What does that mean? The confrontation with China will no longer
be so sharp. At the same time, the United States will begin to enter
into some kind of war for which the American taxpayer will pay. And
that will open up the US economy to China, its most viable customer.
Biden has been repeatedly warned that such wars have a boomerang
effect; they are wars against the American economy itself.

Unfortunately, America is deeply divided, with all sorts of circles and
interests in both main parties. However, many believe that if Obama's
philosophy is applied again, it will be another step toward the end
of American might. And with it - the power of the European allies,
including Bulgaria.

Late last year, the European Union signed an investment agreement
with China. There are all sorts of interpretations of who benefits from
it - whether Europe or China. My personal feeling is that what the
Chinese are preparing for the world will not be the best. Because the
political model they export alongside their economic power cannot be
accepted by many countries in Europe and North America.

WILL RELATIONS WITH IRAN CHANGE? The Iranian parliament ta-
bled a bill in January to delete Israel as a state. Of course, this is
just dressing in a political form of something that has been done for
decades, if not longer. | am currently writing a book, part of which is
about Shiite messianism. It is unbelievable how many pages - hun-
dreds of thousands - are written about the Messiah: how he will de-
scend, by what features he will be recognised, what will be the char-
acteristics of the state he will create. All this is anti-Semitic and its
roots go back to the tenth century.

Naturally, nowadays it spills over into more modern ideologies and
concepts, the most recent being those of Hezbollah - the ‘new look’ of
Iran in the Middle East and in the world. This is how this last act came
about. | have never known of a country that has ever tabled a bill that
wants to wipe out another country - and with a deadline set for March
2041. Until then, all Iranian governments are obliged to work for the
abolition of the state of Israel. US troops must be expelled from the
region, and anyone supporting them becomes a legitimate target of
Iranian military power. Here is something even more curious: the bill
concludes that nobody has the right to bargain over the fighting ca-
pacity and military potential of Iran. Thus formulated, this is the last
nail in Obama's Iranian deal coffin.

| HAVE NOTICED THAT AROUND THE FIRST ANNIVERSARY of the
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assassination of General Qasem Soleimani, leader of the Iranian
Revolutionary Guards, there emerged details of his military strategy.
Because, let's face it, it was Soleimani who was the mastermind, the
man who created this whole network, geostrategy and tactics. A man
who had never been to a military school - | don't know if he had any
education at all - but who created a fully complete concept. Soleimani
was perfectly aware that if Iran or Hezbollah strike first, they would be
crushed. That is why he introduced the components of the so-called
asymmetric war. He studied well the experience of Al-Qaeda and the
Islamic State, and applied it to the United States and Israel. Add fa-
naticism and messianic wording, and such a thing will be very difficult
to defeat. These people should not be underestimated.

HOW TO EXPLAIN ACTIVITIES around Qatar? This last meeting was
not even a summit, but only a Qatari-Saudi one, with Kuwait as an
intermediary. And with the presence of Jared Kushner as a symbol of
Washington's strong pressure to isolate Iran.

Qatar is practically the channel that allows Iranians to pivot through-
out the region. One more thing: Qatar is one of the main logistics
centres of the Muslim Brotherhood, where Yusuf al-Qaradawi, the
ideologue of the organisation, is based. As is Khaled Mashal, the
former leader of Hamas. In general, Qatar is a nice, shiny place with
a lot of money, but it generates a threat to the national security of the
entire Persian Gulf.

That is why Sheikh Mohammed bin Zayed, the heir to the throne of
Abu Dhabi, was not present at this meeting. Egyptian President el-Sisi
was not there either, although he had been invited. They are scepti-
cal because they know very well that the Muslim Brotherhood is the
big bet now.

IRAN IS STAKING ON THIS ORGANISATION to be the gun that will
fire a new volley like the one in 1979, or 2011. Which will sweep
Egypt. Muslim Brotherhood has serious ambitions in Tunisia, geo-
graphically the nearest country to Europe, and probably the most
democratic one - its Constitution is older than our own Tarnovo one.
However, under the presumption of democracy, all factions, parties
and ideologies can infiltrate there - such as Muslim Brotherhood, the
party of Rached Ghannouchi.

Tunisia and Egypt are two key countries through which the Arab world
can be destabilised. But Egypt is the main one.

Just before he retired years ago, Egyptian President Mubarak re-
ceived a phone call from Obama with advice in that direction. Then
Mubarak told him: you understand nothing of this part of the world.
Then came the Muslim Brotherhood.

It would be a huge mistake of the next US administration if it presses
again with the human rights issue. Because in the Arab world, and not
only, the notion of ‘human rights’ can shelter any ideologies in which
there is nothing democratic. This must be clearly understood and felt
by countries like those of the EU, where democracy is truly sacred. ll
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Tekem KOHCTAHTUH TOMOB / (omozpadus MBAMAO NETPOB

-%o AumumpoBa, 8 kakBo 3gpaBocroBHO cocmos-
Hue e PR cekmopom gHec, cneg HoBama BovaHa
couuanHu mpexu u caeg Covid-19? U B 2nobaneH
maw,ab, u konkpemHo 8 Bvazapua?
B nocaegHume 2oguHu PR-cekmopom, u cekmopbm Ha ko-
MyHukauuume u306wo, CMpawHO MHO20 Ce NPOMEHUXa.
Tasu npomsHa 3anoyHa MHO20 npegu naHgemusima: ¢ pa3Bu-
muemo Ha mexHoAao2uume, HaBAusaHemo Ha u3kycmBeHus
uHmenekm, bopbama ¢ ¢paswuBume HOBuHu... Tasu naHge-
Mus Hakak cu gouge kamo kanak Ha Bcuuko ocmaHano.
MpomeHume ce cayyBam HaBcskovge no cBema u ca npouec,
8 koumo mps6Ba ga ce aganmupame u ga ce mpaHcdopmu-
pame. CBukHaxme ¢ pakma, ue masu peaaHOCM wWe NPOgbA-
ku, xkuBombm Hu HAMa ga Bbge cowusam, kakbBmo bewe, u
we mpabBa ga ce npucnocobum.
Mma obaue 2onava pasauka B noBegeHuemo Ha cekmopa
Ha komyHukauuume npu nbpBama kapaHmuHa u ceza. Mpe3
npoAemma obbpkBaHemo u naHukama B3exa Bpbx. BusHe-
com He 3Haewe kakBo ga npaBu - moBa ce omHacsiwe u
go Hac, u go Hawume kauenmu. BspHo e, ue uskalouumen-
HO 6bp30 ce aganmupaxme MexXHOAO2UYHO. Ho He 3Haexme
kakBo Hu npegcmou. Ha obwus ¢oH obaue Gvazapckusm
6usHec, 8 moBa uucno u Hawusm cekmop, ce aganmupa
OMHOCUMEAHO 6bp30.
Bwkgam u cepuosHa pasauka ¢ gnewHama cumyauus. Kom-
naHuume Beue 3Hasm kakBo ga ouakBam, kakBo ga Hanpa-
Bam u kakvB moH Ha komyHukauus ga npuemam. ToBa Beue
He e aganmauus, a mpaHcpopmauus. KomnaHuume npome-
Huxa pumbma cu Ha komyHukauus. Bugsxa, ye 8 masu cumy-
auus 6e3 obuwyBaHe Hama kak ga cmaHe.
Bux kasana, ue PR cekmopbm B momeHma e B egHa uges
no-gobpa nosuuus om pekaamama, 3awomo nuapume ca
napmHbopu Ha ynpaBaeHcko HuBo, gokamo peknamama e
napmHbop Ha HuBo mapkemuHa.

O6uvaiiHo e BbB BpemeHa Ha mpygHOoCcmu u Heu3Becm-
Hocm nopBo ga cmpagam komyHukauuoHHume Glogke-
mu. Mpemopnaxa Au 6paHgoBeme kamo usno penyma-
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yuoHHU wemu nokpai kopoHakpusama? U ouakBame au
cekmopom ga ce Bb3cmaHoBu 6bp3o npes 2021?
Cnagom 8 blogkemume u penymauuoHHume kpusu ca gBe
pasAauyHuU Hewa. Ookamo cBuBaHemo Ha bBlogkemume e
dakm, u mo He camo B komyHukauuoHHus cekmop,
cvsmam, ye B masu kpusa BusHecume ocb3Haxa C oule
no-2oAsMa ocmpoma 3HauyeHUEemoO Ha penymauusma Ccu.
Paszbpaxa, ye ako He pabomsm 3a Hes u 3a Bpvskama c
nompebumens - gopu B mMomeHmume, kozamo He Mozam
ga onepupam uAu npogaBam, kakmo bewe npe3 nbpBama
kapaHmuHa - mozaBa we 3a2ybsm koHmakm cvc cBosma
nybauka B gbAa2ocpoueH nAaH, u moBa Beue we e z2oAadva
npeuka 3a pa3Bumuemo um.

A u nybaukama cakaw nomHu Bce no-kpamko 8 Hawu
gHU...

A3 umam uyBcmBomo, ue nybaukama e no-ckopo 3nonamem-
Ha. NMompebumeasm e Bce no-B3uckameaeH. M busHecume
ce HagnpeBapBam ga My ocu2ypsim no-UHmMepecHo nompe-
B6umencko npexkuBsaBaHe. B masu kpusa BcowHocm 6usHe-
cbm 06bpHa noBeue BHUMaHUe Ha cBosima penymauus.

"MHmepnapmHopc” e om em6AeMamuyHUMe npumMmepu 3a
He3aBucum, mecmeH uzpay 8 cBema Ha MapkemuHz2a u
PR-a. KakBu ca npegumcmBama Ha nogo6eH uzpau cpe-
wy 2onemume, 2no6anHu komnaHuu?

Hue cwve uszpaguau cobecmBeHume cu bpaHgoBe camu. MMo-
pacHaAu cme 3aegHo ¢ nasapa. Hawama komyHukauuoHHa
2pyna e cv3gageHa kamo pekaamHa azeHuus npegu 28 20-
guHu. Baxme egHu om nvpBume komyHukamopu Ha nasapa -
U eguHcmBeHume Bbazapcku.

Boazapckusm nasap e cneuuduueH, cow,o kamo ocmaHaau-
me nasapu B pezuoHa.

(Qakmbm, ue 3a moakoBa 20guHU CMe yCneAu - No Memoga
Ha npobama u egpewkama, nagaHemo u cmaBaHemo, u yc-
nopegHo ¢ pa3Bumuemo Ha nasapa - ga pa3Buem cBoume
bpaHgoBe, o3HauaBa, ue MoOXkeM ga NOCMugHeM Cbwomo U
3a cBoume kauenmu. »



KATA AUMUTPOBA e ocHoBamen u
ynpaBasBaw, cogpyxkHuk Ha 2pynama ,VH-
mepnapmHepc*, BkalouBawa azeHuuume
JMHumepnapmHuepc” (pekaama), ,/iHmepW-
mMugXk" (MP u kopnopamuBHu komyHuka-
uuu) u ,Megua Kamn“ (Megua azeHuus).
I'pynama pabomu He camo Y Hac, HO
nokpuBa u owe 7 na3apa Ha bankaHume
cbc cobecmBeHama pezuoHanHa Bepuza
SEEnthesis, Ha kosmo Kams e uHuuuamop
u geucmBauw, npesugeHm.
MNpegcegamen e Ha BATPA 3a nepuoga
2016-2018, uneH Ha Bopga Ha gupekmo-
pume Ha uHuuuamuBama ,Yenexom myk",
mo pabomu ¢ Mucusi ga 3agopxka
MAagume manaimu B8 BbAzapus, u UneH
Bopga Ha gupekmopume Ha Bbaz2apo-
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> ToBa, koemo Hu omauuyaBa, € UMEHHO Mmasu
onumHocm, u32pageHa cbC cneuudukume Ha
Hawus nasap, U uHguBugyanHOmo omHoweHue
kbom Bceku kaueHm. 3awomo Hue Hamame gpya
usbop - Hamame 2nobanHume gozoBopu u 2a-
paHmupaHume blogkemu Ha MexXkgyHapogHUme
komnaHuu, koumo cnomeHnaxme. Tpsb6Ba ga ce
6opum 3a Bceku kaueHm Ha MecmHa nouBa.

B nocnegHume gBe 20guHU cu xapecaxme egHa
makaBa koHuenuus 3a Hawus busHec: ue Hue
mopcum u omkpuBame xapuamama Ha Bceku
6paHg. Hue cme azeHuus, npu kosmo Ha nop-
Bo macmo e e2omo Ha kaueHma, a He Hawemo
cobcmBeHo. ToBa e om uskalouumenHo 3Hauve-
Hue. 3a Hac He e BaXkHo ga cneueAnum Hazpaga
C uMemo Ha 2pynama, a ¢ umemo Ha kaueHma.
W He e cayuyalHo, 4ye 2onama yacm om HoBus
6usHec npu Hac ugBa no npenopvka om gpyau
goBoaHu kaueHmu. CpaBHeH ¢ busHeca, koumo
ugBa om koHkypcu, mo3u no npenopbvka e Hag
60%.

Kamo cmaHa gyma 3a cneuyudpukume Ha Goa-
2apckusa nasap, kou ca BcowHocm me?

A3 CbM 20A M OnNmMUMUCM, HO We 3anoyHa C
egHa ocobeHocm, kosmo He e MHO20 No3umuBHa
- moBa e OMHOCUMEAHO HUCKOMO HauUOHAaAHO
camouyBcmBue Ha bvazapuHa. Mucas, ue moBa
e cneuuduka kakmo Ha BvA2apus, maka u Ha
peauoHa kamo usino. MNMoBeuemo goprkaBu B Hezo
ca CbC camocCb3HaHuemo Ha Manku gopkaBu.
Tasu cneuuduka kapa bpaHgoBeme ga npaBsm
MHO020 noBeue ycuAus nompebumensm ga ce no-
uyBcmBa ueHeH. [a noBguzHam camouyBcmBu-
emo my. ToBa e Hewomo, koemo Hu AuncBa, u
mps6Ba ga ce pabomu B masu nocoka - kakmo
Ha HauuoHaAHo, maka u Ha BusHec HuBo.

WHaue Bovacapus e cmpana kamo Bcska gpy-
2a B EBpona. B MHO20 omHOweHUs gopu cme
no-HanpegHuuaBu - ga no2aegHem cekmopa Ha
mexHoAO2UUME, ga no2AegHEM uHmeAekmy-
aAHUs nomeHuuaA Ha Hawus nasap. Hopu u 8
masu kpusa Bukgame ga ce omBapsm npous-
BogcmBa, ga ce paspacmBa aymcopcuHgbm - u
MO aymcopCuUHz2 He 3apagu Hucku ueHu Ha mpy-
ga, a aymcopcuHz ¢ Bucoka gobaBeHa cmou-
Hocm. Mpobaembm HU kamo Hauusi e, ue He Bsp-
Bame gocmambuHo B Hawus uHmeaekmyaneH
nomeHuuaA. A mou e MH020 20AaM. BoAzapume
3acnykaBame ga Bausame npes napagHus Bxog,
HO camume Hue He u3abuBame makoBa camo-
uyBcmBue. MimeHHo 3apagu Huckomo cu Ha-
UUOHaAHO camocb3HaHue usaavyBame u makuBa
HOBUHU HaBbH... BneuamaeHusma Ha uyXkge-
Huume, kozamo gougam B cmpaHama u onos-
Hasm xopama u busHeca, ca cbBcemM pasAuYHU.

Pa6omuxme no Beue ommuHaromo Goaz2ap-
cko npegcegameacmBo 8 EC. CmMamame Au,
Ue HauuoHanHama penymauus Ha Boazapus
ce Hy>kgae om no-akmuBHo u ¢okycupaHo
BHumaHue, om cv3gaBaHe Ha HauuoHaAeH
6paHguH2? Bce owe B8 90% om cAyuaume
cmpaHama ce cnomeHaBa B8 eBponeuckume
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meguu, conpoBogeHa om geXypHu noAcHe-
HuA om muna Ha "Hal-6egHama gopykaBa" u
npouue. 1 kamo kazBame "manku goprkaBu",
Boazapus e BcobwHocm gocma no-2oAsma
om Benzua, HugepaaHgus u Alokcembypez,
B3emu 3aegHo...

TouHo maka. Konkomo go "Hau-begHama gop-
aBa", cmamam, ve bvazapckusm GusHec om-
gaBHa pabomu no Bbnpoca. 3abozamaBaHemo
Ha egHa cmpaHa e npouec, koumo He 3aBucu
camo om geucmBusima Ha egHO UAU gpy20 npa-
BumencmBo. BusHecvm cbwo uma cbwecmBe-
Ha pons B moBa. To e npouec, u Hue BopBum
no Hezo.

Mvame Au Hy)kga om HauuoHaneH bpaHguHz?
Ha nopBo mMscmo umame Hy>kga om noBeue Ha-
UUOHaAHO camouvyBcmBue U HauUuoOHaAHO camo-
cv3HaHue. 3acaykaBame 20 u B ucmopuuecku
nAaH, a ako nozaegHeM BusHec kaumama kbm
MOMeHma, u mou 20 gokasBa.

HauuoHaAHuUsm Hu bpaHguHz 3a cokareHue He
3aBucu camo om Boasma Ha ynpaBasBawume,
koumo u ga ca me. Tou 3aBucu Hal-Beue om
moBa kakBo Hue camume usabuBame 3a cebe
cu. A kakBo e mo? Kozamo omugem B uyxk-
buHa, obukHoBeHo nbpBomo, koemo kasBame
3a cmpaHama cu, e cBop3aHo ¢ kopynuusma,
begHocmma u maka Hamambk. A3 CbM npueAa
kamo AuuHa mMucus BuHazu ga kasBam xy6aBu-
me cmpaHu Ha Bvazapus. Moume geua usbpa-
xa ga ocmaHam u ga yuam B Boazapus. Mucas,
ue Hukoza Hsma ga ce onpaBum, ako Bcuuku
mpv2HeM kbm TepmuHaa 2. HauuoHaaHOMO

HU camocb3HaHue mMoXke ga cmaHe no-Bucoko
bAazogapeHue Ha Bbazapckume npegnpuemauu
- MaAku UAU 20AeMU, HAMA 3HaueHue.

Hackopo usguzHaxme gbA2020guWHOMO Cu
napmHbopcmBo ¢ azeHUUU om cbcegHume
6ankaHcku gopkaBu Ha HoBo HuBo, kamo
cb3gagoxme ob6w, 6paHg. HapacmHan kau-
eHmcku uHmepec Au Bu nogmukHa kom
moBa? Buxkgame au meHgeHuusa kom 3agoa-
6ouaBaHe Ha ukoHomuueckume Bpuvsku 8
peauoHa, kbM egHa "6ankaHusauyus" Beue 8
nonokKumeAeH CMUCHA?

BcowHocm Hue bpaHgupaxme Hawama Bepuea,
MHO20 cAeg kamo ms Beue ¢yHkuuoHupawe.
Hawusm 6aakaHcku cmpameauuecku anuaHc
pabomu Beue om nem 2oguHu. MosBu ce, 3awo-
Mo Hue camume OCb3HaxMe Heobxogumocmma
komnaHuu om Bbazapus ga ce pasBuBam u Ha
cbcegHu nasapu. Cowomo Baxku u 3a komnaHu-
ume om gpyaume wecm nasapa, koumo o6xB8a-
wame, pasbupa ce.

Iokamo npegu >kuBeexvie B8 peanHocm, B kosmo
no-ckopo komnaHuu om 3anagHa EBpona uckaxa
ga HaBaszam Ha BankaHckume nasapu, ceza cMe
cBugemenau Ha obpamHume meHgeHUUU - Mecm-
Hu komnaHuu uckam ga ce pa3BuBam B pezuoHa.
A moBa e peauoH ¢ 52 MuAUOHa nompebumenu,
CbC cxogHU kyamypHU ocobeHocmu, CXOgHU no-
mpebumencku peakuuu. M cowo peauoH, koumo
Hue no3HaBame uskalouumenHo gobpe.
Pa3no3Haxme nomeHuuasa u nocae mol ce go-
kasa Ha npakmuka, npeBvpHa ce B8 pabomeus



anuaHc 8 npogokeHue Ha nem 20gUHU U AO2UY-
HO goBege go peweHuemo ga 20 GpaHgupame.
Mog 6paHga SEEnthesis nokpuBame 8 nasapa —
Boazapus, PymbHus, AabaHus, Mpuus, Copbus,
Penybauka CeBepHa MakegoHus, XvpBamus u,
omckopo, CaoBeHus. MopBoHauanHo obeguHe-
Huemo ce kasBawe "BankaHcku xv6". Ha Hakou
nasapu obaue, kamo XopBamus, noHaMuUemo
BankaHu Bce owe uma ocHoBHO HezamuBHa ko-
Homauus, 3amoBa usbpaxve umemo SEEnthesis.
MHmepnamHepc Beue uma cegem AokaAHu npo-
ekma, koumo ce npeBvpHaxa B pezsuoHaAHu:
yHuBepcumem, Bepuza caagkapHuuu, npogy-
kmu 3a cmpoumeacmBomo, cnopmHo o06opyg-
BaHe, xpaHu...

Om kakBu koHkpemHu HOBuU ymeHus ce HyX-
gae egudH PR ekcnepm, 3a ga ocmaHe Ha
2pebeHa Ha BobaHama 8 Hawu gHu? JkoH
OHoga, cBemuno 8 mo3u 6usHec, cMama, ue
Ha nopBo MACMO e yMeHuemo ga ce aHa-
Ausupam gaHHu. Ho He npeyBeauuaBame Au

Mpegu gBe 2oguHU caywax eguH xonaHgcku
peknaameH 2ypy, koamo o6acHaABa, ue gHec He
camo Bceku uyoBek, HO u Bceku 6paHg moxke
ga 6vge meguda. Ho "megua" o3HauaBa nocpeg-
Huk - HAakol, koimo B3ema uH¢poOpmauuama,
omcsaBa A u mozaBa A npegaBa Hamamvk. Kak
mozaBa eguH 6paHg moxe ga 6bge megua?

TexHonozuuHama BvamokHocm s uma: Bceku
MoXke ga usavuBa cogbprkaHue. Bbnpocom e go-
koako moBa cbgoplkaHue e UHmMepecHo 3a nyb-
Aukama. Ako B eguH pa3zoBop 2o0Bopuw camo 3a
cebe cu, uHmepecbm we cnagHe psasko. Couio-
mo ce cayuBa ¢ bpaHgoBeme, koumo ce onum-
Bam ga 6bgam Meguu. Te Mozam ga 20Bopsim
3a cebe cu, pasbupa ce, Ho mpsabBa ga 2oBopsm
u 3a memu, koumo ca BakHu 3a obwecmBomo.
3amoBa mMHoz0 me pagBa, ue memama 3a kopno-
pamuBHama couuanHa omeoBopHocm Hanpumep
Beue 3anouBa ga b6bge npucbwa He camo Ha 20-
AEMU, HO U Ha no-manku busHecu. Te 3anouBam
ga pasbupam, ye 3a ga hocmuzHam kauecmBeH
koHmakm, mps6Ba ga gaBam noaesHocm, a He

"B npodpecuama Ha komyHukamopa "He
3Haa" u "we npoBepa" cowo ca npaBuAHu
omeaoBopu - HO xopama 2u gaBam
uskalouumeaHo mpygHo"

Beue manko 3HaueHuemo Ha gaHHume?
KalouoBume ymeHus, 3a ga moXke eguH ko-
MyHukamop ga ce 3agbpku B8 busHeca, He
ca cBop3aHu eguHcmBeHO C mexHoAo2UUME.
TexHoAo2UUME ca caMo uHCcmpymeHm. XKu3sHe-
HoBaXkHo e ga ce no3HaBam gobpe, pasbupa
ce. Ho Hawama npodecus, kakmo u masu Ha
pekanamucmume, e cBovp3aHa cbc cv3gaBaHe
Ha cbgbprkaHue. CvgobpXkaHuemo ce cv3gaBa
om uoBeka.

Taka ue ymeHusima Ha gobpus PR ca cBop3aHu
Hau-Beue ¢ obulyBaHemo - AcHo, omkpumo u
yecmHo obwyBaHe, 3awomo B gHewHo Bpeme
MOYHO 3apagu mexHoAo2uUMe mpygHo MoXkew
ga 3abAyguw nompebumens.

B npodecusma Ha komyHukamopa "He 3Has" u
"we npoBeps" cvwo ca npaBuaHu omezoBopu -
HO xopama 2u gaBam uskalouumenHo mpygHo.
MHo20 no-gobpe e ga cu gagew Bpeme u ga
ocuz2ypuw Ha nybaukama kopekmHama uHdop-
mauus, omkoakomo ga s 3abayguu.
TexHoAO2UUME He Mo2am ga 3aMeHsim Yucmo Yo-
Bewkomo obuwiyBaHe, cogbpXkaHuemo, cb3gageHo
om yoBewkus uHmenekm, emouus, emnamus.

Bce nak Hacmvnuxa Au ocHOBHuU, cmpykmyp-
Hu npomeHu B8 PR cekmopa c nosaBama Ha
Hewa kamo Facebook u ocmaHaAume couu-
anHuU mpexku?

Hacmonuxa konocaaHu npomeHu, cBbp3aHu C
moBa, ue Bceku om Hac moXke ga usavbuBa cobgop-
»kaHue - Ha npakmuka moXke ga 6bge Megus. Pas-
Mu ce omzoBopHocmma 3a moBa cbgopXkaHue...

camo ga 20Bopsm 3a cebe cu.

BvamorkHocmma Bceku ga u3avuBa cbgbprka-
Hue goBege u go peHomeHa "dparwuBu HOBUHU",
¢ koumo Bcuuku ce 6opum. HagaBame ce mex-
HOAO2UUME ga HU NomMo2Ham, Ho omcsBaHemo
Ha cmouHocmHama uHpopmauus e gBycmpaHeH
npouec, u 3aBucu u om camusi nompebumen.
OmzoBopHocm Ha Bceku bpaHg e ga obpasoBa
nompebumens cu maka, ue mou ga mMoke ga
omcsaBa ucmuHckama uHpopmauus.

Bue umame Beue 28-2oguwieH onum Ha GbA-
2apckua peknameH nasap, om 2oguHume Ha
camomo my 3apakgaHe, kozamo 3a noBeue-
mo "MeHugXkvpu'" ga gagew Ha HAkozo pe-
knama 6ewe noumu paBHo3HauHO Ha moBa
ga My HanpaBuw ycayz2a. flokonko pasbupa-
Husma Ha 6usHeca 3a pekanamama ycnsxa ga
eBonaloupam 3a me3u mpu gecemuaemusn?
Bvazapckusm pekaameH nasap nopacHa uskalo-
4yumenHo MHoz20. Heka cu cnomHum, ue B Ha-
YaAOmoO OpU2UHAAHO CbgbprkaHue B Bvazapus
He ce cb3gaBawe. Bcuuku pekaamHu kamnaHuu
ce cb3gaBaxa B uy>kbuHa. imawe gopu boazap-
cku bpaHgoBe, koumo mopcexa uykgecmpaHeH
mBopuecku nomeHuuan. [lHec He e maka, u
mpsi6Ba ga cme 20pgu, Ye cMe obbpHaAU MeH-
geHuusma. B gHewHo Bpeme uma MHO20 uyX-
gecmpaHHu komnaHuu, koumo ugBam ga cb3ga-
Bam kpeamuBHa peknama y Hac.
TexHonoz2uume 3a npou3BogcmBo Ha pekaamu
y Hac e Ha MHo20 Bucoko HuBo - uecmo no-Bu-
coko om moBa B 3anagHoeBponeucku cmpaHu.

ANALYSIS
COVER STORY

ToBa, 3aegHO ¢ nomeHuuana Ha Gbazapckume
mBopuu, € MHO20 neueAuBwa kombuHauus.
pyea Buguma npomsHa e, ye MegulHusm na-
3ap ce peayAupa u cmana uskalouumeaHo npo-
3paueH. a, Hue, azeHUUUMeE, NEYEAUM NO-MaA-
ko om peknama B meguume, omkonkomo npegu
15-20 20guHU, HO nasapbm e MHO20 NO-3psA U
kaueHmobm noayuaBa no-Bucoka edpekmuBHocm
om uHBecmuuusma cu.

Mucas, ue Beue HukoU He 2aega Ha peknamama
u komyHukauusma kamo Ha npaBeHe Ha ycayaa.
XuBeem B koHcymamopcko obwecmBo, npecu-
meHo om cmoku u ycayau, u yecmo eguHcmBe-
Husm HauyuH npogykm ga ce omkpou e upes
eMOouuoHaAHa npuBovp3aHocm - u mouHo myk
ugBa ponsma Ha pekaamama u PR-a.

B masu enoxa Ha gocmvbnHa U Yecmo hpe-
moBapBawa cemuBama uHpopmMauus, npo-
gonkaBa au ga pyHkuuoHupa knacuueckama
pekanama? Uau ce Hanaza Bce noBeue ga ce
MucAu Bopxy HOBu ¢popmu?

OnpegeneHo uHcmpymeHmume cmaBam Bce no-
uHoBamuBHu. Ho oHoBa, koemo uma ucmuHcko
BausiHue Bopxy nybaukama, e cogopkaHuemo, a
mo He ce e npomeHuAo. Eaukom, Ha koumo 06-
wyBame ¢ nybaukama, mps6Ba ga e makuvB, ue
ga omzoBopu MoYHO Ha HellHama HyxXga.
NHcmpymeHmume cmaBam Bce no-pasHoo-
6pa3Hu u uHmepecHomo e, ue ca Bce no-cee-
MeHmupaHu cnpsmo Bb3pacmoBume 2pynu.
Om egHa cmpaHa, moBa Hu gaBa Bb3amo>kHocm
ga mapzemupame MHO20 ho-mouHo. Om gpy-
2a, HU 3agonkaBa mHO20 noBeue ga nosHa-
Bame Bceku om me3u uHcmpymeHmu. Exke-
gHeBHo u exkeuacHo uma kakBo ga Hayuyum 3a
HoBume meguu. A3 Hanpumep Hamam TikTok,
HO gobpe 3Ham kakBo e, 3awomo Hu ce Haraza
ga pabomum u ¢ Heeo.

He kpue au moBa puck om usnagaHemo 8
maka HapeueHus 'cuHgpom Ha AvckaBus
o6ekm" - ¢pokycupaHemo Bvpxy Hewo, camo
3awomo e HoBo u mogepHo? KakBo mucaume
3a ¢peHomeHu kamo uHdAyeHCbpcmBomo?
Mapkume u busHecume ce onumBam ga xBaHam
MomeHma - u ako ycnesm, 3Hauu umam gobpu ko-
MyHukauuu. Hama Huwo Aowo ga xBaHew "Avcka-
Bus 06ekm", gokamo mou Bce owe npogbakaBa
ga e AvckaB. Ho mpsbBa u ga cu gocmambyHo
cbobpasumeneH ga ce npeHacouuw, kozamo UH-
mepecbm kbM He20 3anouHe ga cnaga.

Mma mHozo "3a" u "npomuB" maka HapeueHume
uHdAyeHcbpu. Cpeg msax uma uskalouumento ka-
YecmBeHu cv3gameAu Ha cbgbpXkaHue, koumo
gaBam noaesHa uHdopmauus Ha cBoume nocae-
goBamenu. Pasbupa ce, kamo BvB Bcaka coe-
pa, uma u makuBa, koumo camo ce Ha3oBaBam
uHdAyeHcobpu u ovyakBam moBa ga um goHece
6vp3 ycnex. Ho me He ca ycmouuuBu. A3 AUYHO
npegnoyumam uHpAyeHcbpu, koumo ca no-cko-
po 6AU30 go m. Hap. opinion makers, Augepu Ha
MHeHue. A me cmaBam makuBa, kozamo ca npo-
cbwecmByBaau gocmambyHo gbA2o Bpewme. b P
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TECHNOLOGY CAN
NOT REPLACE

HUMANS

Katya Dimitrova, founder and managing partner in Interpartners Group, on Bulgaria ON AIR

s Dimitrova, what is the health
status of the PR sector today,
after the new wave of social net-
works and amidst the Covid-19
pandemic? Both on a global scale, and spe-
cifically in Bulgaria?
In recent years, the PR sector, and the commu-
nications sector in general, have changed a lot.
This change began long before the pandemic:
with the development of technology, the advent
of artificial intelligence, the fight against fake
news. This pandemic somehow came as a cover
for everything else.
Changes are happening all over the world and
are a process in which we need to adapt and
transform. We are used to the fact that this real-
ity will linger on; our life will not be the same as
it used to be, and we will have to adapt.
However, there is a big difference in the behav-
iour of the communications sector during the
first lockdown and now. In the spring, confusion
and panic peaked. Businesses did not know
what to do - this also affected our customers
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and us. It is true that technology-wise we adapt-
ed very quickly, but we did not know what lay
ahead. Against the general background, how-
ever, Bulgarian business, including our sector, is
adapting relatively quickly.

| also see a serious difference with what is going
on today. Companies already know what to ex-
pect, what to do and what line of communication
to accept. This is no longer an adaptation, but a
transformation. Companies have changed their
rhythm of communication. They realised that in
this situation there is no way ahead without com-
munication.

| would say that the PR sector is currently an
inch ahead of advertising, because PR is a part-
ner at the management level, while advertising is
a partner at the marketing level.

It is common in times of hardship and un-
certainty for communication budgets to be
slashed first. Did brands as a whole suffer
reputational damage during the Covid-19 cri-
sis? Do you expect the sector to recover

quickly in 2021?

Shrinking budgets and reputational crises are
two different things. While the decline in budg-
ets is a fact and not just in the communications
sector, | believe that in this crisis, businesses
have become even more acutely aware of the
importance of their reputation. They realised
that if they did not work for it and the customer
relationship - even when they couldn't operate
or sell the way they did in the first lockdown -
then they would eventually lose touch with their
audience, and that would be a big hurdle for
their development.

In addition, the audience seems to remember
less and less nowadays.

The audience is rather spiteful, | guess. The
consumer is increasingly demanding. Business-
es in turn are vying to provide a more interesting
user experience. In this crisis, businesses have
actually paid more attention to their reputation.

Interpartners is one of the iconic examples
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preneurs, whether small or large.

You have recently taken your long-standing
partnership with agencies from neighbour-
ing Balkan countries to a new level by cre-
ating a common brand. Has growing cus-
tomer interest prompted you to do this? Do
you see a tendency to deepen economic
ties in the region, to a ‘Balkanisation’ al-
ready in a positive sense?

Actually, we branded our chain long after it
had been up and running. Our Balkan Strate-
gic Alliance has been operating for five years.
It emerged because we ourselves realised
the need for Bulgarian companies to develop
in neighbouring markets. The same goes for
the companies from the other six markets we
cover, of course.

Whereas before we lived in a reality in which
companies from Western Europe wanted to
enter the Balkan markets, now we are wit-
nessing the reverse trend - local companies
want to develop in the region. This is a re-
gion with 52 million users, with similar cultural
characteristics, similar consumer reactions.
Not least, it is a region that we know extremely
well.

We recognised the potential and then it proved
itself in practice, became a working alliance
for five years and logically led to the decision
to brand it. Under the SEEnthesis brand we
cover 8 markets - Bulgaria, Romania, Albania,
Greece, Serbia, North Macedonia, Croatia
and, more recently, Slovenia.

Initially, this alliance was called the Balkan
Hub. However, in some markets, such as
Croatia, the term Balkans still has a mainly
negative connotation, so we chose the name
SEEnthesis.

We already have seven projects operating in
all these markets.

What specific new skills does a PR expert
need to stay on the crest of the wave these
days? John Onoda, a luminary in this busi-
ness, believes that the ability to analyse
data comes first. Aren’'t we exaggerating
the significance of the data a bit?

The key skills for communicators to stay in
business are not associated with technology
alone. Technology is just a tool. It is vital that
they know each other well, of course. How-
ever, our profession, like that of advertisers, is
about creating content. Content is created by
man. Therefore, the skills of good PR require
communication - clear, open and honest com-
munication, because nowadays, it is precisely
because of technology that you can hardly de-
ceive the user.

In the profession of communicator, ‘I don't
know’ and ‘I will check’ are also correct an-
swers, but people give them not that often. It is
much better to give yourself time and provide
the public with the correct information than to
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mislead it.

Technology cannot replace purely human
communication, the content created by human
intellect, the emotion and the empathy.

Nonetheless, have there been major, struc-
tural changes in the PR sector with the
advent of things like Facebook and other
social networks?

There have been colossal changes related to
the fact that each of us can post content - in
fact, we can be a media. The responsibility for
this content was blurred.

Two years ago, | listened to a Dutch ad-
vertising guru explain that today not only
everyone, but every brand can be a me-
dium. Yet ‘media’ implies an intermediary
- someone who takes the information, sifts
it out and then passes it on. How then can
a brand be a medium?

This is technologically feasible: everyone can
post content. The point is how interesting this

content is for the audience. If in a conversa-
tion you talk only about yourself, the interest
will drop sharply. It is the same with brands
that try to be media. They can talk about
themselves, of course, but they also need to
talk about topics that are important to society.
That is why | am very glad that the topic of
corporate social responsibility, for example,
is already beginning to be inherent not only
in large but also in smaller businesses. They
begin to understand that, in order to achieve
quality contact, they need to give usefulness,
not just brag about themselves.

The ability for everyone to post content has
also led to the ‘fake news’ phenomenon that
we are all struggling with. We hope that tech-
nology will help us, but screening out valuable
information is a two-way process, and it de-
pends on the user as well. It is the responsibil-
ity of each brand to educate its user so that he
could pick out the real information.

You already have 28 years of experience
on the Bulgarian advertising market, from
the years of its inception, when for most
‘managers’ advertising someone was almost
equivalent to doing him a favour. To what
extent has the business understanding of
advertising managed to evolve over these
three decades?

The Bulgarian advertising market has grown
tremendously. Let us remember that in the
beginning original content was not created
in Bulgaria. All advertising campaigns were
created abroad. There were even Bulgarian
brands that were looking for foreign creative
potential. This is not the case today, and we
should be proud that we have reversed the
trend. Nowadays, many foreign companies
come to create good advertising in this coun-
try.

The technology for production of advertise-
ments in Bulgaria is at a very high level - often
higher than in Western European countries.
This, together with the potential of Bulgarian
artists, is a winning combination.

Another visible change is that the media mar-
ket is regulated and has become extremely
transparent. Yes, we, the agencies, earn less
from advertising in the media than 15-20 years
ago, but the market is much more mature and
the client gets higher efficiency from his in-
vestment.

| don't think anyone sees advertising and com-
munication as a service anymore. We live in
a consumer society, replete with goods and
services, and often the only way a product can
stand out is through emotional attachment -
and here comes the role of advertising and
PR.

In this age of accessible and often over-
whelming information, does conventional
advertising continue to function? Or do we )
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> have to think more and more about new
forms?

The tools are definitely becoming more inno-
vative. But what has a real impact on the au-
dience is the content, and it hasn't changed.
The language in which we communicate with
the audience must be such that it meets ex-
actly their need.

The tools are becoming more diverse and they
are increasingly segmented by age groups.
On the one hand, this allows us to target
much more accurately. On the other hand, it
obliges us to know much more about each of
these tools. Every day and every hour there is
something to learn about the new media. For
example, | don't have TikTok, but | know what
it is, because we have to work with it.

Isn’t this a risk of falling into the ‘shiny
object syndrome’, focusing on something
just because it is new and modern? What
do you think about phenomena like influ-
encing?

Brands and businesses are trying to capture
the moment, and if they succeed, then they
communicate well. There is nothing wrong
with catching a ‘shiny object’ while it is still
shiny. But you also have to be smart enough
to switch off when interest in it starts to wane.
There are many pros and cons with regard
to influencers. Among them are high-quality
content creators who give useful information
to their followers. Of course, as in any field,
there are those who only call themselves in-
fluencers and expect this to bring them quick
success. However, they are not sustainable.
| for one prefer influencers, who are rather
close to the opinion makers. And they achieve
this when they have existed long enough. This
means that they really have an impact on their
audience, that they retain and develop it.

You like to say that success visits those
who do not sleep. However, do we have to
lose more and more sleep in order to catch
up with the technologies and the constant
changes caused by them nowadays? Is the
moment set when technology will finally
outrun man?

Rather, | mean that success comes to the
curious, those who are constantly looking for
new knowledge. In our group, our success
came gradually, and that is what makes it sus-
tainable. | am not impressed by know-it-alls. |
myself study every day, and we have turned
this into a corporate philosophy.

Will technology outpace man? Never. It will
help us. But it will need the empathetic and
touching content that only the human brain
can create. That is why both our profession
and the media will continue to be created by
people. H
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"[Tanu mexHono2uume we Hagbaeam uoBeka?
KamezopuuHo He. Te we HU noMmazam. Ho we
umMam Hy»kga om makoBa emnamuuHo U
gokocBawo cobgopkaHue, kakBomo moXke ga
cb3gage camMo yoBeuwkuam mo3ok"

> » ToBa o3HauaBa, ue HaucmuHa umam BAu-
AHUe Hag cBosma aygumopus, ye 8 3agbpkam
u pa3BuBam.

O6buuyame ga kazBame, ue ycnexom HaBec-
msaBa oHe3u, koumo He cham. Hanaza Au ce
o6aue Bce noBeue ga ce AuwaBame om CoH,
3a ga ycneem ga go20HUM MexXHoAO2uume
u npegu3BukBaHume om maAxX HenpecmaHHU
npomeHu B Hawu gHu? 3agaBa Au ce MOMeH-
mom, 8 kolimo mexHono2usma okoHuameAHO
we Hagbsza yoBeka?

Mo-ckopo umam npegBug, uye ycnexom cno-
xoxkga AlobonumHume, oHe3u, koumo Henpe-

kbcHamo movpcam HoBo nosHaHue. B Hawama
2pyna ycnexom HU CNOXOgu NOCMENEHHo, U
mouHo moBa 20 npaBu ycmouuuB. MpaBsm mu
Aowo BneuamaeHue xopama, koumo cmsmam,
ue 3Hasm Bcuuko. A3 camama yua Bceku geH,
u cme npeBbpHaau moBa B kopnopamuBHa ¢u-
Aocoodus.

[aAu mexHoaozuume we Hagbsezam uoBeka?
KamezopuuHo He. Te we HuU nomazam. Ho we
umam Hy)kga om makoBa emnamuuHo u gokoc-
Bawo cogvpkaHue, kakBomo moxke ga cv3gage
camo uoBewkusm mo3svk. 3amoBa u Hawama
npodecus, u MeguuHama we npogbakam ga ce
cb3gaBam om xopa. H
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3A KAKBO CAYXAT

CbHILLLATA?

CobHAm - u cbHUWama - ca Hew,o, koemo e
uHmpuzyBano yoBeka owe om 3opama Ha
Bpememo. Ho egBa B nocaegHume Hakonko
20guHU yyeHume 3ano4Bam ga ocb3HaBam
konko BadkeH e cbHam, u koako pasAauyHu
POAU u3NbAHABam cvHUWwama 3a GpyHKUUoHU-
paHemo Ha mMo3bka.

Beue e obwonpuemo cxBawaHemo, ye 3a
Bceku gBa vaca bygHo B3aumogelcmBue
cvc cBema, mo3vkbm ce Hy>kgae om eguH
yac cbH, 3a ga obpabomu u koHmekce-
myaausupa npexkuBaB8aHusma cu. CoHam
nogobpsBa koopguHauusma, ymeHusma

HU ga HayyaBame HoBu Hewa, u ocobeHo
namemmma Hu.

Ho kakBa e poasma Ha cbHUwama? Pobopm
Cmukaong u AHmoHuo Cagpa, npodecopu
cvomBemHo B XapBapgckus u MoHpeanckus
yHUuBepcumem, ce 2omBsm ga gagam cBou-
me omeoBopu B kHuza, o3a2naBeHa When
Brains Dream.

Cnopeg msax cbHuwama, cBvp3BaHu ¢ m. Hap.

REM ¢a3za Ha cvHs (om Rapid Eye Movement
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- 6bp30 gBukeHue Ha ouume), uanvAHABam
MHoXkecmBo pasauuHu dyHkuuu. Te yaec-
HABam omcsaBaHemo Ha eMOuUOHaAHUME
CNOMEHU UAU EMOUUOHAaAHUME KoMNoHeHmu
Ha gageHa cueHa, u no3BoasBam Ha no-He-

3HauumeAHume komnoHeHmu ga uzbaegHesm.

OcBeH moBa nognomazam pewaBaHemo Ha
3agauyu ¢ mHokecmBo Bv3morkHocmu, yaec-
HaBam uHmezpauusma Ha HoBama uHdopma-
uust kem cowecmByBawume no3HaHus u, He
Ha nocAegHoO Msacmo, 3acuABam MHo20 e3uko-
Bume ymeHus npu geuama. MpekvcBaHusma
B HopMaAHUs CbH 3abeAaeXkumMo HapywaBam
me3u npouecu.

Cnopeg HeBponoza Xoce Opmuc, CbHUWA-
ma ca cpegcmBomo Ha mo3bka ga mecmBa
konko cuaHu ca acouuauuume mexkgy HoBu u
no-cmapu cnomMeHu. 3a ueama mou koHcmpy-
upa BvbobparkeHU UCMOPUU HACbH U cAegu
koza kombuHauusma npeguaBukBa no-cuaHa
emMouuoHaAnHa peakuusi. Te3u acouuauuu ce
3a3gpaBsBam u no-AecHo ce usBukBam B
BygHO cbCcmosiHue.

WHAT ARE DREAMS
MADE FOR?

Sleep - and dreams are things that have
intrigued man since the dawn of time. But it

is only in the last few years that scientists
began to realize how important sleep is and
how many different roles dreams play for the
functioning of the brain.

It is now widely believed that for every two
hours of awake interaction with the world, the
brain needs one hour of sleep to process and
contextualize its experiences. Sleep improves
coordination, our ability to learn new things,
and especially our memory.

But what is the role of dreams? Robert Stick-
gold and Antonio Sadra, professors at Harvard
and Montreal universities, respectively, are
preparing to give their answers in a book
called When Brains Dream.

According to them, dreams associated with
the so-called REM phase of sleep (from
Rapid Eye Movement), perform many different
functions. They make it easier to highlight the
emotional memories or emotional components
of a scene, and allow the minor compo-

nents to fade. In addition, they help to solve
problems with many possibilities, facilitate the
integration of new information into existing
knowledge and, last but not least, greatly
enhance children's language skills. Interrup-
tions of normal sleep noticeably disrupt these
processes.

According to neurologist Jose Ortiz, dreams
are a means for the brain to test how strong
the associations between new and older mem-
ories are. To do this, he constructs imaginary
stories in a dream and watches when the
combination provokes a stronger emotional
reaction. These associations become stronger
and are easier to recall when . ll
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2020 Bepo-
mAeHuUemo,
naysama. Ho
paHmuHHUMe
Hus u Bcuu-

ye Hakou e

ucmuHama
mepku, 6aokupaHume
ku ocmaHanu ocobeHoc
20QuHa Hu Hau-manko He
Haykama.
Om kocmoca go cobcmBeHume Hu 6aHu u mo-
anemHu, 2020 goHece MHoXkecmBo BackHu uAu
npocmo AlobonumHu omkpumus u usobpeme-
Hus. Tyk cme nogbpaau 20 om msax. MomeH-
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e pegom c Bac Ha bopga Ha "Bvazapus Evp"

HCTAHTWVH TOMOB / GOTOrPAQUA SHUTTERSTOCK

uuanHo Hal-BakHomo - BakcuHume cpewy
Covid-19 - 3aceeza ocmaBa u3BbH Hezo. Te baxa
cb3gageHu 3a HeobukHoBeHo kpambkusm cpok:
BpoeHu Meceuu, gokamo gocezawHusm pekopg
3a Hau-bbp30 cb3gageHa BakcuHa, masu cpewy
3aywka, 6e Hag uemupu 20guHu. Hakou om msx
noA3Bam usymumeAHu HoBu mexHoao2uu, kamo
m.Hap. "uHpopmauuoHHa PHK". Ho Bce nak we
ce Bb3gopkum om okoHuamenHa oueHka, go-
kamo He Bugum kak we ce cnpaBsm Ha npak-
muka ¢ usnpawaHemo Ha gpamume om 2020
ucmopusma. b
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» BE3OMNACHA CAMOAETHA KABUHA
Hokamo cegume B kabuHama Ha camoAnema Ha
"Bovazapus Evp", ce Hamupame B npsk koHmakm
c epekma om egHo om Hau-3abeneXkumenHu-
me u3obpemeHus Ha 2020 2oguHa, BkaloueHo u
npocAoBymus cnucvk Ha cnucaHue Time.
GermFalcon uma pasmepume Ha cmaHgapm-
Hama 6opgoBa koauuka 3a Hanumku, Ho ¢ gBe
gbA2u pameHa, ¢ koumo gocmuza ¢ Aekoma
Bcuuku ceganku u noBvpxHocmu B camonema
u 2u gesuHpekuupa ¢ yampaBuonemoBu Avuu.
ToBa e gokasaHo edekmuBHo cpewy kopo-
HaBupycu u gpyau namozeHu. Pasaukama c
gomMawHume yampaBuonemoBu Aamnu e, ue
GermFalcon u3snoa3Ba goakuHu Ha BvbaHama
om okoao 200 HaHomempa, Bmecmo 500-700,
koakomo e obuualHo npu msx.

Cb3gameAnsm Ha mexHoAnozusma Dimer ce cb-
lo3u ¢ 2uzaHma Honeywell 3a cepuiHomo npo-
u3BogcmBo Ha makuBa anapamu u ¢ ygoBoacm-
Bue uckame ga noguepmaem, ue "Bvazapus
Ebp" 6e nbpBama aBuokomnaHus om EC, kosmo
ce cHabgu ¢ msx.

BOOA OT Bb3AYXA

Ouwe B8 pamkume Ha cezawHOMO gecemuAaemue
- Hal-kocHo go 2030 - ce ouakBa uoBeuecm-
Bomo ga HabvbHe go Hag 9 MuAuapga gywu.
TozaBa cBembm we ce Hykgae om noHe 30%
noBeue numelHa Boga, omkonkomo noasBa
gHec - a gake U gHec uma paloHU NO NAaHe-
mama, koumo cmpagam om >kecmok Hegocmug
Ha npscHa Boga.

KomnaHusma Exaeris Water Innovations ce e
3aeAa ga pewu mo3u npobaem, kamo nocee-
He koM Hau-gocmbnHus uamouHuk. Bogama 8
3eMHama ammocdepa HagxBopas 140 kBagpu-
AUOHa Aumpa. T AecHo MoXe ga ce u3Bauua
upe3 koHgeH3auus - camo uye 06ukHoBeHo mo3u
npouec usuckBa gocma eHepaus.

Mpe3 2020 Exaeris npegcmaBu mexHoAo2us 3a
u3BauuaHe Ha ammocdepHama Baaza, kosmo
ce Hykgae om HuwoxXHo koauuecmBo eHepaus.
MopBusim U 20moB anapam, yusmo npemuepa e
mo3u siHyapu Ha CES 8 Aac Bezac, we koHcymupa
koakomo mpu eHepzocnekmsBawu kpywku, u we
gobuBa no 15 Aumpa yucma Boga Ha geH.

XPAHA OT Bb3YXA

HeygopXkumo pacmswomo cBemoBHo Hacene-
Hue we ce HyXgae He camo om noBeue Boga, HO
u om noBeue xpaHa. OkasBa ce, ue u Hes MoXkem
ga usBauuame... om Bvagyxa. QuHaaHgckama
Solar Foods npou3Bexkga npomeuHu, kamo 3a-
xpaHBa cneuuaAnHu bakmepuu ¢ Bogopog u Bb-
2nepogeH guokcug, usBauvaHu om ammocdepa-
ma upes eHepauss om Bb306HOBAEMU U3MOYHUUU.
Bakmepuume npou3Bexkgam BucokoxpaHume-
AeH npomeuH 6e3 Bkyc, koiumo obaue moxke ga
ce oBkycu u ga ce gobaBs kbm BcakakBu scmus.
MacoBusauusma Ha nogobHa mexHoAO2US We e
gobpa HoBuHa u 3a okoAHama cpega, 3awomo
noHacmosweM Ha ceackomo cmonaHcmBo ce
nagam Hag g8e mpemu om nompebaeHuemo Ha
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Exaeris Water Innovation

numeuHa Boga u moyHo egHa uemBbpm om om-
geasHume napHukoBume emucuu.

MO-EBTUHA NEHHA TEPAMWA

FeHHama mepanus e eguHcmBeHama HagexX-
ga 3a MUAUOHU Xopa, cmpagawu om pegku
2eHemuyHu 3abonsBaHus. Ho go momeHma ms
e mBvpge ckbna u HegocmbnHa: egHa-eguH-
cmBeHa go3a om nbpBama ogobpeHa 8 EC ma-
kaBa mepanus moxe ga cmpyBa muAuoH eBpo.
leHHama mepanus pasyuma Ha m. Hap. age-
HoacouuupaHu Bupycu (AAV) - manku Bupycu,
koumo He pasboasBam xopama u cbomBemHo

He 3ageucmBam umyHHama cucmema. Ho ce-
2aWwHama mexHoAo2us 3a hoAyyaBaHemo Ha
AAV e ckovna u mHo20 HeedekmuBHa. 3apass-
BaHemo Ha kaemkume ¢ o6ukHoBeHu ageHoBu-
pycu 6u 2u Hakapanro ga npousBedkgam AAV 8
no-zonemu koauuecmBa, Ho npobaembm e, e u
gamume ageHoBupycu ce pasHmoXaBam u 3a-
MbpcsiBam npou3BegeHume AAV.

BpumaHckama Oxford Genetics e u3amucAuna
HauuH ga 6aokupa BvanpousBogcmBomo Ha
ageHoBupycume B knemkama - u gaxke Beue
npogaBa mexHono2usma Ha nasapa. ToBa we
cMbkHe ueHama Ha 2eHHama mepanus go egBa



HakoAko xuasgu eBpo 3a gosa - gpacmuyHo no-
gobpeHue.

CBOroM HA KOMAPUTE?

3a wacmue gopu u Hal-apocCmMHUMeE npupo-
go3awumHuUuuU He ca HaMepuAu apaymeHmu B
noA3a Ha moBa ga ocmaBum komapume ga Hu
mopmMo3sam 6e3HakasaHo. 3a cmemka Ha moBa
egHa xonaHgcka komnaHus HacmosBa, ue e om-
kpuaa HauuHa ga ce npegna3um om gocagHume
Hacekomu, 6e3 ga usnoa3Bame ompoBu u gpyau
onacHu memogu. Ypegbm, HapeueH Mosquitron,
e npeHocuM u moxXe ga ce 3apexga npe3 USB

nopm. Tol u3avuBa caaba yampaBuonemoBa
cBemauHa, kosmo He cmywaBa xopa u >kuBom-
HU, HO npuBauya Heycmoumo komapume. Mocae
Manbk U HanbAHO Be3wymeH BeHmuaamop 2u
3acmykBa BbB BbmpewHocmma Ha MawuHama,
kbgemo 2u ocmaBs ga uscoxHam.

N3BbH3EMEH XEAUKOMNTEP

B ugesma ga ce usguzHew BbB Bv3gyxa upes
BumaoBu nepku HAMa Huwo HoBo: NogobHuU
ugpauku cbwecmByBam B8 Kumau owe npegu
Xpucma, AeoHapgo pucyBa gemauaHu yepme-
Ku Ha xeaukonmep, a npe3 loau 1901 XepmaH

Solar Foods

laHcBuHg u3BvopwBa u nbpBus noaem ¢ makwvB
anapam kpau BepauH. OmmozaBa uoBeuecm-
Bomo e cb3gano XuAsgu MogeAu Ha Bepmoaemu
- HO HUMo eguH kamo Ingenuity, ¢ koiumo NASA
CHabgu cBos mapcoxog Perseverance. Tasu Mu-
HuamlopHa mMawuHa uma gBe pomopHu nepku,
Bcaka om koumo ce Bbpmu ¢ 2400 obopoma B
MuHyma - HskoAko nbmu no-6bp30 om nosHa-
mume Hu xeaukonmepu. M 3a moBa uma MHo20
gobpa npuyuHa: Ha Ingenuity ce naga yecmma
ga e nopBusm cv3gageH om uoBeka anapam,
noAemsA Ha gpye2a naaHema. B paspegeHama
mapcuaHcka ammocdepa we my mpsabBam »




» MHO20 noBeue ycuaus 3a ueama. Ho nok we
moke ga ce gBuku MHO20 no-6bp30 U Ha no-
20AEMU guCMaHuuu om MygHUmMe Mapcoxogu.

OTKPUBAHETO HA AMEPUKA
KoHBeHuuoHanHama meopus 2aacu, ye CeBep-
Ha u IOkHa Amepuka ca 3aceneHu 3a npb8 nbm
om xopa Hskbge mexkgy 13 000 u 18 000 2oguHuU
Hasag BbB Bpememo, kamo me3u nvpBu 3acea-
HUuuu ca buau cubupcku >kumeAu, npemMuHaAu
no 3ampu3Hasus mozaBa BepuHz08 npomok,
koumo ceza pasgens Aaacka om Hau-u3moYHu-
me pauoHu Ha Pycus.

Ho masu koHBeHuuoHaAHa meopus 6e pasbuma
Ha nyx u npax om apxeono3ume, koumo B egHa
omganeueHa newepa B mekcukaHckus wam
Cakamekac omkpuxa uoBewku apmedakmu,
gamupaHu omnpegu okono 32 000 2oguHu.

B oH3u nepuog, B cbpuemo Ha nocaegHama
NegHukoBa enoxa, BepuHzoBusm "mocm" e 6ua
HanbAHO Henpoxogum. lMpegnonoXkeHusma ca,
ue nopBume "amepukaHuu" BcobwHocm ca go-
WAU Ha koHmuHeHma om A3us ¢ Aogku - nogob-
HO Ha Ha4uHa, no koumo ca 3aceneHu MenaHe-
3us u MoAuHesus.

CMACEHUME OT NAACTMACATA
3ambpcsaBaHemo ¢ nnacmmaca cmaBa Bce no-
mpeBoXkHo - ma3u 2oguHa 2oAeMu koauuecmBa
HepaszpaguMu omnagbuu 6axa omkpumu gaxke
nog negoBeme Ha Apkmuka. B cowomo Bpeme,
kakmo u Covid-19 Hu gokasa, uoBeuecmBomo
owle He e 2omoBo ga ce omkaxke om ygobcmBa-
ma u 02poMHUMe npegumcmBa Ha cuHmemuy-
HUMe Mamepuaau.

MomeHuuaAHO peweHue Ha npobaema ca pas-
pabomuAu yuyeHu om 6pumaxckus LleHmup
3a eH3uMHu uHoBauuu u amepukaHckama Ha-
uuoHanHa Aabopamopus no Bb3obHoBaema
eHepaus B8 Koaopago. Cv3gageHume om msax
€H3uMu Moz2am camo 3a Hskoako gHuU ga pas-
2pagsm Hskou om Hal-nonyAspHUme naacm-
macu, kamo noauemuaeH mepedmanam (PET)
go cbcmaBHume My komnoHeHmu, maka e me
ga Mozam ga ce usznoA3Bam noBmopHo.

YACTEH KOCMOC

Hskoako 2oguHu mo2am ga npemeHgupam ga
ca nocmaBuAu HauyaAnOmoO Ha yacmHama UHU-
uuamuBa B kocmuueckume uscaegBaHus. Ho
2020 okoHuameAHO nogneuyama Hanpegbka B
ma3su obAacm ¢ ychewHume mucuu Ha SpaceX,
komnaHusma Ha NaoH Mvck, go MexkgyHapog-
Hama kocmuuecka cmaHuus. BaazogapeHue
Ha msax CALLl omHoBo mo2zam camocmosmeAHo
ga usBexkgam kocmoHaBmu B opbuma, caeg
kamo gocma 20guHuU cAeg neHcuoHupaHemo
Ha coBankume mpsb6Bawe ga pasyumam Ha
pycka nomouw, 3a ueama.

Mvck cmsma ga usnoa3Ba SpaceX u 3a Cb3-
gaBaHemo Ha ¢aomuaus om KomyHuKauuoH-
Hu cameaumu Starlink, ¢ koumo naaHupa ga
ocuzypu gocmbn go uHmepHem HaBcskvge no
cBema.
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HAN-APEBHATA MATEPUA HA 3EMATA
Omkpuma B8 ocmankume om eguH pa3bua ce 8
ABcmpaaus Mmemeopum, masu Mamepus Bcow.-
HOoCm e gocma no-cmapa om camama nAa-
Hema, Ha kosmo >kuBeem. MNpe3 2020 yueHu
uscnegBaxa gemauAHO m. Hap. Memeopum Ha
MvopuucbH, nagHaa npe3 1969, u ycmaHoBuxa,
ue Bvb3pacmma Ha yacm om mamepus B8 He2o
e go 7 mMuAuapga 20guHu (cnopeg obwonpu-
emama meopus 3emama e Bb3HukHana kamo
nAaHema npesu 4.54 muAuapga 20guHu).
Cnopeg kocmono3ume mo3su gpeBeH npax e
BbuA pasnpbcHam B npocmpaHcmBomo om
yMmupauia 38e3ga gocma npegu obpasyBaHemo
Ha Hawemo CAvHue (npegu 4.6 muauapga 20-
guHu). Hage>kgume ca masu u gpyau nogobHu
Haxogku ga xBvpAasm noBeue cBemauHa Bopxy
no-paHHama ucmopus Ha MaeyHus nom.

AEYEHUE HA BPOOEHA CAEMNOTA

Mpe3 mapm meguuu om OpezoHckus yHUBepcu-
mem u3Bvpwuxa nbpBama B ucmopusima 2eHHa
kopekuus Bopxy >kuB opzaHu3bM Upe3 MexHONO-
2usma CRISPR (Clustered regularly interspaced
short palindromic repeats). Lleama um 6e ga ko-
puzupam 2eHemuuHa Mymauus, npegu3BukBa-
wa caenoma. CmaBa gyma 3a CbCcmosHUEemo,
no3Hamo kamo BpogeHa amaBpo3a Ha Aebep.
Mpu Hez20 gedekmeH 2eH npeyu Ha maaomo ga
npousBexkga npomeuHa, HyXkeH 3a npeBpvwa-
Hemo Ha cBemauHama B cuzHanu go mo3bka.
Makap u psagko, 3aboasBaHemo Bce nak 3acsiza
6Au30 100 000 gywu no cBema.

Onumume Ha yuyeHume ce okasaxa ycneuwHu:
npu AabopamopHume Muwku u MalMyHU 2e-
HHama kopekuus BvacmaHoBu okoAo noAoBu-
Hama 3acez2Hamu kaemku - MHO20 noBeue om
Hy>kHOmMO, 3a ga ce Bv3cmaHoBu 3peHuemo.

CMNACEHUE 3A MYEAUTE?

Poasma Ha nueAume ganeu He ce usuepnBa c
moBa ga Hu gaBam meg: om msax B oz2pomHa
cmeneH 3aBucu onpawBaHemo Ha pacmeHu-
ama. 3amoBa mpeBokHume Becmu, ue nony-
Aauusma om nueau B CeBepHa Amepuka ce
monu ¢ pekopgHu memnoBe, pogu omkpoBeHo
anokanunmuyHu npozHo3u. A meXgyBpemeHHO
faBAeHuemo ce npeHece u B EBpona u A3us.

Lexon Oblio

lMpuyuHUMeE owie He ca HanNbAHO U3SICHEHU, HO
noBeuemo ekcnepmu cBvp3Bam u3amupaHe-
MO Ha nueAume C necmuuugu, 3ambpcsBaHe
u kaumamuuHu npomeHu. Beewise Beehome
e BucokomexHonozuueH kowep ¢ uskycmBeH
uHmenekm, koumo moxe ga npulomu go 2
MUAUOHa NYeAu, NOCMOAIHHO 2u HabalogaBa u
npaBu uamepBaHus Ha cpegama um, u MoXe ga
ce HamecBa npu Hyxkga, npegnasBauku 2u om
Bpegumenu uau ekcmpemHu memnepamypu.

OTKPUBAHE HA PAKA CbC CBETAHA
PaHHomo omkpuBaHe Ha pakoBume 3abonsaBa-
Hus e kalouoBo 3a AeueHuemo um. Ho 3a uea-
ma ce Hanazam CKbnu UAU HEenpusmHu 3a 4o-
Beka mecmoBe - buoncuu, sgpeHo-MazHUMEH
pe3oHaHc, komnlombvpHa momozpadus.

ToBa mo>ke ga ce npomeHu, ako "ymMHama uaaa",
paspabomeHa B Ekcembpckus yHuBepcumem,
u3gbp>ku ycnewHo KAUHUYHUME u3numaHus.
Tsa usmepBa kak cBemauHama om HuckoBoa-
moB Aazep ce pasnpbcmBa 8 mvkaHume u Ha
baua Ha moBa moxke ga 3aceue pakoBu kaem-
ku. TexHoAoz2usma ce Hapuua "cnekmpockonus
Ha PamaH" u, 3a pasauka om cnomeHamume
no-cAoXHU uscaegBaHus, gaBa pesyamamu He
3a gHU UAU cegMuuu, a 3a bpoeHu cekyHgu.

PUM MO MNMOPBYKA

He buxme HapeguAau komnaekm 2pumoBe cpeg
»kuBomocnacaBawume usobpemeHus, HO no-
AoBuHama uoBeuecmBo BeposmHo HaAMa ga ce
Cba2Aacu c Hac, 3amoBa we npemMbAYUM.

Mpu Bcuuku cayuau Perso, paspabomeH om
L'Oreal, e MHO20 AlobonumHa uges: mou e B
cbcmosHue ga Bu 3abvpka uepBuno u ceHku,
UHguBugyaAHO cb3gageHu 3a ocobeHocmume
Ha Auuemo, ycmHume u koxkama Bu.

TpabBa camo ga kauume egHo-gBe cBou cea-
¢éuma B cneuuanHomo npunroxkeHue, koemo
BvpBu 3aegHo c gkagkama, u Beue we cu
umame nepcoHaneH malcmop Ha 2pumoBe
kamo Kamepuna Meguuu.

OESUHOEKLUNA 3A TEAEQOHA

EgHa om Hau-cmywaBawume cmamucmuku
Ha 2019 2oguHa 6e oHasu, cnopeg kosmo no
cMapmgoHume HU obuyalHo ce cbbupam ueAu
10 nomu noBeue 6akmepuu, omkoakomo no
obwecmBeHa moanemHa YuHus.

Lexon Oblio e gocma enezaHmHO peweHue Ha
mo3u npobaem: moBa ycmpoucmBo c dopma
Ha Basa e 6ezkuuHo 3apsgHo, koemo obaue,
gokamo nonbABa 6amepusma Bu, wie ge3uH-
dekuupa cmapméoHa ¢ yampaBuonemoBa
cBemauHa, ybuBauku 99% om 6Hakmepuume
no Hezo. A He e uyBcmBumeaHo no-ckbno om
0bukHoBeHO Be3XkuuHo 3apsagHo.

YNPABAEHUE C MUCDBA

B nocaegHume 2oguHu cBukHaxme ¢ uHmeAu-
2eHmMHume acucmeHmu, upe3 koumo moXkem
ga ynpaBasBame kakBo Au He ¢ 2aacoBu ko-
maHgu. MpegcmaBeme cu obaue, ue mokeme



"

2
g 4 g

-

AlterEgo

ga gaBame makuBa komaHgu, 6e3 ga cu om-
Bapsme ycmama u 6e3 Hukou okono Bac ga
Bu uyBa. TouHo maka ¢yHkuuoHupa AlterEgo,
komnlomopHusim uHmepdetc om HoBo nokoae-
Hue, paspabomeH B8 MIT Media Lab.

Tou e npegBugeH nbpBoHauanHO 3a xopa CvC
3aboAsBaHus oM muna Ha amuomponHa Aame-
panHa ckaeposa uau mHokecmBeHa ckaepo3sa,
HO cb3gameAume My cMsmam, Ye NoA3ume u
3a 3gpaBu xopa we ca 3HauumeAHu.
Cucmemama He ueme MucAume Hu, caaBa
Bozy, a Bmecmo moBa 3acuua cuzHaAume,
koumo mo3vkbm nogaBa kom 20BopHus ana-
pam. Toecm gocmambuHo € ga popmyAupame
gymume HayMm, U ceH3opume we 2u yroBsm B8
92% om cAyvaume, kakmo nokasaxa usnuma-
Husma ¢ nbpBus npomomun. N3caegoBamenu-
me ce HagsBam ga BguzHam owe npoueHma B
2omoBama 3a kpauHus nompebumen Bepcus.

MOAE3H OTNAABbLU

Hopu u 8 Amepuka, kegemo komnocmupaHemo
Ha bumoBume omnagbuu 3anoyBa owe npes
30-me 2oguHu, moBa He e gocmambyHo pas-
npocmpaHeHa npakmuka, a 8 Bbazapus e ab-
conlomHa psigkocm. MNpuyuHama e, yue gomauw-
Hume cucmemu 3a komnocmupaHe (moecm
npeBpvwaHe Ha omnagbuume B mopoBe) ca
ckbnu, WyMHU U HEYgOBHU 3a noA3BaHe.
Bcuuko moBa moxke ga ce npomeHu baazogape-
Hue Ha Sepura - geno Ha kaHagckus uzobpema-

meA om 6vAazapcku npousxog Bukmop HukonoB,
koemo Beue 6e BkaloueHo B Hau-3HauYUMume Ho-
Bocmu Ha 2020 zoguHa om cnucaHue Time. To
ce MoHmupa nog kyxHeHckama muBka, maka ue
omnagbuume om macama gupekmHo nonagam 8
Hez2o. 3a pa3auka om mpaguuuoHHUME MawuHKu
3a CMUAaHe Ha omnagbuume, Sepura 2u cena-
pupa u cbxpaHsBa mBbpgume B cneyuaneH cbg,
koumo ezapaHmupa, ye HukakBu mMupusmu Hsma
ga ce nosBsm HaBvH. Hakpas npocmo usnpa3Ba-
me cvga Bopxy kynuuHama ¢ komnocm B gBopa,
uAu B cneuuaneH koHmeuHep Ha yAuuama.

MHCTPYKTOP 3A MNMUAOTU

MHozo AlobonumHa gkagyka 3a noyumamenu-
me Ha 6bp3omo wodupaHe Ha nucma - B Ka-
nosiHoBo unu Hskvge gpyzage. Garmin Catalyst
e Hewo kamo eaekmpoHeH uHcmpykmop 3a
nuaomu - mou 3anucBa Bcuukume Bu gaHHU u
Moxke ga Bu gaBa 2racoBu cvBemu kamo "noBe-
ye 2a3", "no-Aeko cvc cnupaukama" u "omauu-
Ha mpaekmopus". Moa3Ba gaHHU He camo om
GPS, Ho u om Bz2pageHume cu akcenepomempu
u om cBvp3aHama c He2o kamepa, kosmo MoH-
mupame Ha npegHomo cmbkao. Caeg Hakonko
HaBvbpmeHu obukoAku we HanpaBu aHaAu3 Ha
wodupaHemo Bu u we nocouu kak ga omcmpa-
Hume crabocmume B Hezo.

MOrAEQ B CAbHLETO
MNpe3 ¢eBpyapu, owe npegu cBemvm ga

b6vge napaausupaH, NASA u ESA uscmpens-
xa cBos gonazoouakBaH anapam Solar Orbiter,
koumo npe3 loHu um ce omnaamu C Hau-
6Auskume u gemauaHu kagpu Ha cAbHueBa-
ma noBvbpxHocm. Mucusma My we npogbaXu
cegem 20guHu, npe3 koumo mou we ce gob-
Awku Ha camo 42 MAH. km go 3Besgama, we
3acHeMe 3a npbB nbm HeUHume noalocu u
we ce onuma nogobpu paszbupaHemo Hu kak
geucmBam cAvHUeBume BempoBe u Bypu -
aB8aeHus, koumo umam npsk edekm Bopxy
komMyHukauuume u eHep2ulHume cucmemu
Ha 3emama.

N3MUTU PBLIE

B ckanama 3a caokHocm Ha uzobpemeHusma
Ha eguHus kpau ca kocmuueckume anapamu
Ha NASA u peakmopume 3a agpeH cuimes. Ha
gpyaus noaloc e Sato Tap, geao Ha snoHckama
LIXIL - no cowecmBo npocmo mMuHuamlopHa
naacmmacoBa muBka. Ho ma e mHoz2o gobpe
obmucaeHa: npuzogeHa e ga noAsBa BcakakBu
naacmmacoBu 6ymuaku, moXke ga ce nycka u
cnupa ¢ egHo nobymBaHe, u nponycka mouHo
moakoBa Boga, koakomo ga cu usmueme poue-
me, u Humo kanka noBeue. 3a 6AU30 MuAuapg
gywu no cBema, AuweHu om meuyawa Boga 8
gomoBeme cu, moBa e HauuHbm ga noggop-
»kam xuzueHa Ha gobpo paBHuwe. N e cbBecem
gocmbneH HayuH: ueHume mpbv2Bam om 3 go-
Aapa. H
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One of them is already with you onboard Bulgaria Air

he year 2020 left most of us with the
impression that someone had pressed
the pause button. The truth is, howev-
er, that the quarantine measures, the
suspended travel and all other peculiarities of
the past year did not hinder scientific progress
even the least.
Ranging from space to our own bathrooms,
2020 brought many important or plain curious
discoveries and inventions. We have picked
20 of them. The Covid-19 vaccines, which are
probably the main one, are left out of the list for
now. They were developed at a record speed -
mere months, while the previous record for the
fastest developed vaccine was held by the one
against the mumps, which took over four years.
Some of the vaccines use mind-boggling new
technologies, such as the so-called messenger
RNA. After all, we will refrain from delivering a
final verdict, until we see how they deal with the
drama 2020 brought and left behind.

SAFE AIRCRAFT CABIN

While you are sitting onboard Bulgaria Air's air-
craft, you are directly exposed to the effect of
one of the most notable discoveries of 2020,
even included in Time magazine's famous list.
GermFalcon is the size of a standard airline gal-
ley cart, which serves you drinks and snacks. It
has two long extensions that can easily reach
all seats and surfaces onboard the aircraft and
disinfect them with ultraviolet (UV) light. This
has proven effective against coronaviruses and
other pathogens. The difference between this
one and the conventional UV lights is that Ger-
mFalcon uses wavelengths of around 200 nm,
instead of the 500-700 nm used by the latter.
The technology's creator, Dimer, joined forces
with the giant Honeywell to put these devices
into mass production and we are pleased to in-
form you that Bulgaria Air was the first EU airline

By KONSTANTIN TOMOV / Photography SHUTTERSTOCK

to get this new equipment.

WATER FROM THE AIR

The total human population is expected to ex-
ceed nine billion within the current decade or by
2030 at the latest. The world will then need at
least 30% more potable water than it currently
uses. That is given the fact that there are cur-
rently regions across the planet plagued by se-
vere freshwater shortages.

The Exaeris Water Innovations company has
taken on the task of solving this problem by turn-
ing to the most accessible source. Water in the
Earth's atmosphere exceeds 140 million billion
liters. It could easily be extracted through con-
densation - a process that requires quite a lot
of energy.

In 2020, Exaeris presented a technology for gen-

OiEEm

Mosquitron

erating water from the atmosphere, which uses
a negligible amount of energy. The first such wa-
ter generating machine, which will be unveiled
this January at CES in Las Vegas, will consume
about the same amount of energy as three ener-
gy-efficient light bulbs and will produce 15 liters
of pure water a day.

FOOD FROM THE AIR

In addition to water, the uncontrolled global
population growth will require much more food.
It turned out that that, too, can be generated
... from the air. The Finnish company, Solar
Foods, produces proteins by feeding special
bacteria with hydrogen and hydrogen dioxide,
extracted from the atmosphere via renewable
energy sources. The bacteria in turn produce a
tasteless, but highly nutritious protein, that can
be seasoned and added to any dish. Introduc-
ing such a technology on a wide scale would
be good news for the environment, because cur-
rently agriculture consumes around two-thirds
of all the drinkable water and is responsible for
exactly a quarter of greenhouse gas emissions.

CHEAPER GENE THERAPY

Gene therapy is the only hope for millions of people
suffering from rare genetic disorders. It is still quite
expensive and prohibitively expensive for many - a
single dose of the first gene therapy course ap-
proved by the EU could cost a million euro.

Gene therapy utilizes the so-called adeno-as-
sociated viruses (AAVs) - small viruses that are
not pathogenic and do not cause an immune
response. The current technology for making
AAVs is expensive and very inefficient. Deliver-
ing regular adenoviruses into the cells would
make them produce AAVs in higher quantities,
but the problem is that the adenoviruses them-
selves reproduce and contaminate the AAVs
already made. »
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» The British company Oxford Genetics has
come up with a way to block the reproduction
of adenoviruses in the cell and is even already
selling this technology on the market. That would
reduce the cost of gene therapy down to just a
few thousand euro per dose, which is a drastic
improvement.

GOODBYE MOSQUITOES?

Fortunately, even the fiercest environmental-
ists have not found any arguments in favor of
leaving mosquitoes to harass us unchecked. In
view of this, a Dutch company claims to have
discovered a way to protect us from the annoy-
ing insects without the use of pesticides or other
hazardous means. The device, called Mosquit-
ron, is portable and can be charged through a
USB port. It emits weak ultraviolet light, which
does not bother people or animals, but is irresist-
ible for the mosquitoes, which are attracted to
it. A small fan then sucks them into the device's
interior, where they are left to dry.

EXTRATERRESTRIAL HELICOPTER

The idea of rising in the air via rotor blades is
nothing new - similar toys have existed in China
before Christ, Leonardo drew various designs
of helicopters, while Hermann Ganswindt's
maiden flight with such a device took place
near Berlin in 1901. Ever since then, humans
have created thousands of helicopter models,
not a single one of which can be compared to
Ingenuity, with which NASA equipped its Per-
severance Mars Rover. This miniature machine
has two rotor blades, each of which can ro-
tate at 2,400 rpms - a few times faster than
conventional helicopters here on Earth. There
is a very good reason for that - Ingenuity has
the honor of being the first manmade machine
to fly on another planet. Mars's atmosphere is
less dense than Earth's, meaning it would take
much more effort for the drone helicopter to fly
on Mars. On the other hand, it will be able to
cover much larger distances quicker than the
slow Mars rovers.

AMERICA’S DISCOVERY

Conventional theory says that North and South
America were first settled by humans sometime
between 13,000 and 18,000 years ago. These
first settlers were believed to have come from
Siberia by crossing the then-frozen Bering Strait,
which now separates Alaska and Russia's east-
ernmost regions. This conventional theory was
debunked by archeologists, who found human
artifacts dating back to around 32,000 years
ago in a remote cave in the Mexican state of
Zacatecas.

The Bering Strait was completely impassable
back in those times in the middle of the last ice
age. The hypothesis is that the first "Americans"
had actually come to the continent by boats,
similar to the way Melanesia and Polynesia were
settled.
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GOOD RIDDANCE TO PLASTIC

Plastic pollution is becoming ever more concern-
ing - this year, large quantities of nondegradable
waste were discovered even in the Arctic ice.
Meanwhile, as Covid-19 came to show, humans
are not yet ready to part with the convenience
and huge advantages offered by synthetic ma-
terials. Scientists from the British Centre for
Enzyme Innovation and the National Renewable
Energy Laboratory in Colorado have developed
a possible solution to the problem. They have
created enzymes capable of breaking down over
the course of just a few days some of the most
widely used plastics, such as

polyethylene terephthalate (PET), into its main
components, which can be reused.

PRIVATE OUTER SPACE

The last few years could claim to have set the
beginning of the private initiative in space ex-
ploration, but 2020 was conclusively marked by
progress in that realm with the successful mis-
sions of Elon Musk's company SpaceX to the
International Space Station. Thanks to these
missions, the US can once again autonomously
send astronauts into orbit, after having had to
rely on Russia for many years since the space
shuttle's retirement.

Musk plans on using SpaceX to create a flotilla
of Starlink communication satellites, which will
provide internet access across the whole planet.

THE OLDEST MATERIAL ON EARTH
Discovered in the debris of a meteorite that
crashed in Australia, this material is actually
much older than our planet. In 2020, scientists
studied in detail the so-called Murchison me-
teorite, which crashed in 1969, and found out
that some of the materials in it are at least 7 bil-
lion years old (according to the widely accepted
theory, Earth was formed as a planet some 4.54
billion years ago).

Sato Tap

According to cosmologists, this ancient dust was
scattered in space by a dying star a while be-
fore our own Sun was formed (around 4.6 billion
years ago). The hope is that this and other simi-
lar finds will shed more light on the Milky Way's
earlier history.

TREATMENT OF CONGENITAL
BLINDNESS

In March, medical experts form the Oregon
Health & Science University performed the first
genetic correction on a living organism using the
CRISPR (Clustered regularly interspaced short
palindromic repeats). Their objective was to cor-
rect a genetic mutation that causes blindness.
The condition in question is known as Leber con-
genital amaurosis, where a defective gene pre-
vents the body from producing a protein needed
to turn light into signals transmitted to the brain.
Although rare, the condition affects close to
100,000 people across the world. The scientists'
research was marked by success - around half
of the affected cells of the lab mice and mon-
keys that had undergone the genetic correction
were recovered, which is more than enough to
restore vision.

SALVATION FOR THE BEES?

The role bees play goes far beyond the produc-
tion of honey, as they are largely responsible
for the pollination of plants. That is why the
worrying news that bee populations are melt-
ing away in North America at record rates gave
rise to straightforward apocalyptic projections.
Meanwhile, the phenomenon spread to Europe
and Asia. The causes for this are still not clear,
but most experts see a link between the dying
out of bees and pesticides, environmental pol-
lution, and climate change. Beewise Beehome
is a high-tech beehive that uses artificial intel-
ligence, which can accommodate up to 2 million
bees, constantly monitor and keep track of their
environment, and even intervene to protect them
from pests or extreme temperatures.

FINDING CANCER WITH LIGHT

The early diagnosis of cancer is crucial for its
treatment. This, however, requires an array of
expensive and unpleasant tests and medical
procedures, such as biopsies, magnetic reso-
nance imaging (MRI), computer tomography,
etc.

This can all change if the "smart needle", de-
veloped at the University of Exeter, successfully
passes its clinical trials. It measures how light
emitted from a low-voltage laser is scattered in-
side tissues, and based on that, cancer cells can
be pinpointed. The technology is called Raman
spectroscopy and unlike the above-mentioned
complicated procedures, it yields results almost
instantaneously - in mere seconds.

CUSTOM-MADE MAKEUP
We wouldn't typically list makeup among the



Memeopumovm Ha MbpHUCHH
The Murchison metheorit

life-saving inventions, but half of the world's
population would probably beg to differ, which
is why we wouldn't dwell on this any further. In
any case, Perso, developed by L'Oreal, is a very
interesting idea - it is capable of mixing individu-
ally created lipstick and eyeshadow based on
someone's unique facial features, lips and skin.
The only thing required is a couple of selfies to
be submitted to a special app, which comes to-
gether with the gadget, and voila - you have your
personal makeup artist, just like Catherine de'
Medici.

DISINFECTING THE PHONE

One of the most shocking statistics of 2019 was
that our smartphones usually have ten times
more bacteria on them than there are on the
surface of a public toilet seat. Lexon Oblio is
quite an elegant solution to this problem - this
device, shaped like a vase, is a wireless charger
that, in addition to filling up your batteries, also
disinfects your smartphone with UV light, killing
99% of the bacteria on it. What's even better is
that it is not much more expensive than a regular
wireless charger.

MIND READER

In recent years, we got used to the intelligent
assistants through which we can control many
things with voice commands. Imagine, however,
that you could give such commands without ever
opening your mind or even uttering a sound.
That is exactly how AlterEgo functions. It is a
computer interface of a new generation, devel-
oped by MIT Media Lab. The device was initially
planned for people suffering from amyotrophic
lateral sclerosis or multiple sclerosis, but its

Beewise Beehome

creators believe it could greatly benefit healthy
individuals as well.

The system does not read our minds, thank God,
but instead detects the signals transmitted by
our brains to produce speech. Simply said, it is
enough for you to formulate the words in your
head and the sensors will detect them with a
92% accuracy, which is what the tests of the first
prototype showed. The researchers are hoping
to further increase this figure in the final version
of the device before it is released.

USEFUL WASTE

Even in America, where composting house-
hold waste started back in the 1930s, this
practice is still not widespread. The reason
is that home composting systems (for turning
waste into manure) are expensive, noisy and
inconvenient to use. All of this could change
thanks to Sepura - the work of Canadian in-
ventor of Bulgarian heritage, Victor Nicolov,
which was included in Time magazine's list
of the best inventions of 2020. The device is
installed underneath the kitchen sink, so that
waste from the table can directly go there.
Unlike the traditional garbage disposal units,
Sepura separates and sorts out solid waste in
a special container, while guaranteeing that
no odors will be emitted. At the end, you sim-
ply empty out the contents on the pile of com-
post in your backyard or in a special container
out on the street.

RACE CAR DRIVER INSTRUCTOR

A very interesting gadget for the fans of car
racing, be it on a track or elsewhere. Garmin
Catalyst is something like an electronic race car
driver instructor - it records all your data and

SCIENCE
INVENTIONS

can give you voice advice, such as "more gas",
or "easy on the brakes" and "excellent trajec-
tory. It uses not only data from the GPS, but also
extracts information from the built-in accelerom-
eters and from the connected camera, which
you would mount on your windscreen. After a
few laps, the device will analyze your driving and
give you pointers on how to improve it.

A GLANCE AT THE SUN

In February, before the world was paralyzed,
NASA and ESA launched their long-awaited
satellite, Solar Orbiter, which paid them back in
June with the most close-up and detailed images
of the Sun's surface. lts mission will continue for
seven years, during which it will get as close as
42 million km to the star and capture its poles
for the first time, while attempting to contribute
to our understanding of how the solar winds and
storms work - phenomena that have a direct im-
pact on the communication and energy systems
here on Earth.

CLEAN HANDS

The scale of complexity of inventions ranges
from NASA's space satellites and nuclear syn-
thesis reactors to Sato Tap - the work of Ja-
pan's LIXIL, which is in its essence a miniature
plastic sink. It is very well conceived, however,
because it has been designed to use all types
of plastic bottles and can be turned on and
off with a simple push. It also dispenses just
enough water to wash your hands and not a
single drop more. That is an opportunity to pro-
vide decent hygiene to close to a billion people
on the planet who do not have access to run-
ning water at home. And it is quite affordable
with a starting price of USD 3. ll

January 2021
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EQNH CBAT HE CTITA
THE WORLD IS NOT ENOUGH

Nature Photographer of The Year e koHkypc 3a cHumku Ha npupogama, i
kotmo npe3 2020 ce npoBege 3a nemu nbm. KoHkypcom e omBopeH 3a
Bcuyku domozpadu Ha Bbapacm Hag 10 20guHU - npodecuoHaucmu

u Alobumeau, u e pasgeAeH B8 gecem pasauyHu kamezopuu. CkpomHama
makca 3a yyacmue ce gapABa gupekmHo Ha ¢poHgauusma Nature Talks,
koAmo ¢uHarcupa npoekmu 3a onasBaxe Ha npupogama.

Nature Photographer of The Year is a contest for photos of nature, which was
held for the fifth time in 2020. The competition is open to all photographers
over the age of 10 - professionals and amateurs, and is divided into ten
different categories. The modest participation fee is donated directly to the
Nature Talks Foundation, which funds nature conservation projects.

CHumku: Nature Photographer of the Year 2020

All images courtesy by Nature Photographer of the Year 2020 Po6epmo MapkegxkaHu - [kypacuk napk. Hocumena Ha 2oAsMama Hazpaga
Roberto Marchegiani - Jurassic Park. First prize winner

lOaH MuHxyu - lopa 8 wywyaka
Yuan Minghui - Woods in a Pod

AgpuaHa Knaygus CaHc - Moza Au ga npemuHa?
Adriana Claudia Sanz - | can pass?
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Iko-AH Makapmup - Hagexkga B uszopsaama zopa
Jo-Anne McArthur - Hope in a Burned Forest o | 77
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Apmyp CmaHkueBuy - 3namHa cBemAuHa ¢ umnasa
Artur Stankiewicz - Golden light with Impala

Ockap Ouec - 3agaBa ce byps
Oscar Diez - Storm brewing
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Py6eH Mepec HoBo - HoBo nomansHe
Ruben Perez Novo - A new immersion

Kupcu MakeH3u - Bpe3oBu koaoHu
Kirsi MacKenzie - Birch Columns

AHmoHuo AeuBa CaHuec - Mascll!
Antonio Leiva Sanchez - Splash!!!

PHOTOGRAPHY QN
WILDLIFE AIR

vRIvVOINga

Omumpuu Kox - AegeHo 03v6BaHe
Dmitry Kokh - The Ice Grin
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ViRIivOINg

a5 Hulaymnoa Bapya - BokecmBeH gokg
Neelutpaul Barua- Heavenly Showers

Amum Ewen - [la >kuBeew 3a momeHma
Amit Eshel - Living in the moment

MaHyen EHpuke loHcanec KapmoHa - lfoasmo u manko
Manuel Enrique Gonzalez Carmona - Big Small
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Pagomup Aky6oBcku, MbpmBa 2oaa Moa foagemutH, Noasmama cuneBa
Radomir Jakubowski, Dead Forest Paul Goldstein, Big Blue

MNan XepmaHceH, Tumomeuka pa3npbckBa noaeHa cu
Pal Hermansen, Timothy polen spread

KeBuH OeBpeu, OmazbocaHa 2opa
Kevin DeVree, Enchanted Forest
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CMEHEHA
CAMOANYIHOCT

ID.3 e moyHo oHoBa, koemo nogckas3Bawe umemo My - NbAHO npeobpassaBaHe
3a Volkswagen. M1 Bonpeku moBa HU ce cmopu MHO20 NO3Ham

TEKCT KOHCTAHTVH TOMOB / DOTOI PAQUIF KOAEAA, VW




TECHNOLOGY
WHEELS

pes nocAegHUMe mpu 20guHU Yyxme

kakBo Au He 3a ID.3, nopBus vucm

enekmpomobun Ha  Volkswagen.

Konama, kosmo we cnacu eBpo-
neuckama aBmomobuaHa uHgycmpus. Konama,
kosmo we npenvHe Tesla. Konama, kosmo we
npomeHu npaBuaama Ha uzpama.

KOrTATO AHAAUBATOPUTE KAXKAT 3A
HELLO, ue we npomeHu npaBunama Ha uzpa-
ma, moBa noumu BuHazu o3HauaBa, ye mo e
obpeueHo Ha 6bp3 U momaneH npoBaa. 3a Bce-
ku npogykm kamo nbpBus iPhone, koumo Ha-
ucmuHa e npeobbpHaA nasapa, uma 99 gpyau
CMeAu onuma, ycmaHoBuau, ye xopama kamo
UsAAO npegnoyumam ga ce npugopXkam kbm no-
3Hamume npaBuaa, Bmecmo ga npuemam HoBu.
3a kocmem Ha Volkswagen me He ca ce onuma-
AU ga HanpaBsm moBa c ID.3. Ta3u kona e max-
Hama enekmpuuecka anmepHamuBa Ha Golf, u
cbwo kamo He2o npegnoyuma no-ckopo ga e
npakmuuHa u AecHa 3a noas3BaHe, omkoakomo
opuguHanHa u pasauuHa. C egHo manko uskalo-
yeHue.

HAA-TOAEMUAT KO3 HA GOLF BUHATU E
BUA, ue B8 koemo u nokoneHue ga cegHeme,
HeuaMeHHO 3Haeme koe kbge e u kak geucm-
Ba. Cskaw egHa gy3uHa uH>XXeHepu ca cegHanu
U No egHa cegMmuua ca MUCAUAU kbge ga bbge
Bceku bymoH.

Tyk Beue He e maka.

Onumume ID ga 6bge makcumaAHO MOgepeH u
MakcumaAnHo usuyucmeH o3HavaBam agcku MHo-
20 CeH30pHU ekpaHu u bymoHu, Bceku om kou-
mo uma noBeue om egHa ¢yHkuus. Jake mo3u
3a cmbkAama e eguH U Cbwu 3a npegHume u
3a 3agHume.

OmHema u3BecmHo Bpeme, gokamo uoBek
cxBaHe nozukama. Caeg moBa moxke ga 6bge
u gocma ygobHo. Ho kamo usino ynpaBaeHuemo
¢ mou-ckpuuH, gokamo kapame, He e om Hau-
6aecmawume ugeu. 3a wacmue Volkswagen
Bu ocmaBs u gpyza onuus. ID e noAy4uA 2Aa-
coB acucmeHm, koumo Hau-cemHe HaucmuHa
pabomu, u pasbupa gaxke aHaAauucku ¢ woncku
akueHnm.

QRGN 3aL

BbB BCUYKUN OAPYIr' OTHOLUEHNA OBAYE

ID e HaucmuHa pogHuHa Ha Golf. Tou e npu-

- — B H6AU3UMEAHO CbC Cbulume pa3mepu, koemo 20
- e - -1 npaBu ygobeH B epaga. Ho e gocma no-npoc-

: - = mopeH omBbmpe. Om egHa cmpaHa, Aunca-

ma Ha MOmMOp U OxAagumeAHa cucmema b
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» nog npegHus kanak npaBu BvnpocHus kanak
gocma no-kvc, u no3BoasBa no-zonsMo mexXk-
gyocue. Om gpyaa, ID e ¢ ueau 10 caHmume-
mpa no-Bucok - u no3uuusma Ha wodbopa e
no-ckopo kamo 8 kpocoyBbp, omkoankomo 8
HopManeH xeubek.

BazakHukbm nobupa 385 aumpa, koemo cbuwo
€ NoYMU UZEHMUYHO CbC cnocobHocmume Ha
Golf.

CAMO YE TO3M ID.3 E HELLO, KOETO Humo
eguH obukHoBeH Golf goceea He e bua - aBmo-
MOBUA cbC 3agHO npegaBaHe.

Eaekmpomomopbvm e Ha 3agHama oc, 6amepu-
ama e BzpageHa B noga. bazoBama Bepcus Ha
ID.3 uma 45 kunoBamuaca kanauumem u 320
kunomempa npobez c egHo 3apexkgaHe. Cko-
po we ce nosBu u BopxoBama, kosmo cvc 78
kuanoBamuaca u 550 kunomempa obxBam sBHO
we ce mepu ¢ Tesla Model 3. Ho Hue ouakBame
Hau-mbpceHa ga bvge Bepcusima no cpegama.

ToBa, koemo mecmBame, e Bepcusma First
Edition - nopBomo u3gaHue. To uma 58-kuno-
BamuacoBa bamepus, 204 koHs (gocma noBeue
om Hakou Golf GTI 8 muHanomo), u 7.3 cekyHgu
om 0 go 100 km/u. Koemo He e Hukak nowo, HO
He u yak usymumenHo.

M3ymumenHo e obaue yckopeHuemo om 0 go 50
km/u - mouHo moBa, koemo Hau-vyecmo Bu ce
Hanaza ga usnoaszBame B mecma kamo Codus,
BapHa, MaoBguB. ToBa yckopeHue, B cvuema-
Hue cbC 3agHOmMo npegaBaHe u Huckus ueHMwvp
Ha me>kecma, npaBu om ID yguBumeaHo nvp2aB
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epagcku aBmomobuA. YnpaBaeHuemo e npusm-
HO npeuusHo. Ho npu cnupaHe we ycemume
ACHO, Ye meaAomo He e kamo Ha Golf. Ako 6po-
uM u wodbopa, mo HagxBopas 1800 kunozpama.
OkauBaHemo e komdpopmHo u konama Bosu
gocma meko. Ho macama ce uyBcmBa, kozamo
MuHaBame npes HepaBHocmu.

JAOCTA HEWA B U3YUCTEHNA N NPOCTO-
PEH WHTEPWOP Hu Hanomusm 3a BMW i3 -
BkalouumenHo u npeBkalouBamensm 3a npegaB-
kume, kaueH BgsacHo 3ag BonaHa. Tou e gocma
ygobeH, wom nocBukHeme. Ho He Bu nogmukBa
ga npuBkalouBame mBvpge uecmo B perkum B
- moecm pekynepauus. Mpu gpyau MogeAu mo-
»keme HenpekbcHamo ga cu uzpaeme C Hez0.
Tyk ugesma sBHo e ga 20 non3Bame camo npu
no-cmpbMHuU cnyckaHus. Om gpyza cmpaha,
konama e cnocobHa u cama ga 20 3ageucmBa,
6e3 ga Bu numa. Komnlombvpbm noayuyaBa no-
CMOSHHO UHpopmauus om HaBuzauuoHHama
cucmema u we 3acuau pekynepupaHemo Bceku
nbm, kozamo HabAwkume Bxoga Ha HaceAeHo
MSICMO UAU gpy20 02paHuYeHue Ha ckopocmma.
Mpobeabm e 420 kunomempa no HoBus mecmoB
uukba WLTP. Ho 3aBucu mHo20 om moBa kbge
u koza kapame. B cmygeHus ce3oH moxXe ga ce
3agoBoAume u ¢ mpucma.

OcmaBeme HacmpaHu Muma, ye Bamepuume
pabomsm no-ane Ha cmygeHo - BcbuiHocm
€ mouHo obpamHomo. Mpobaemvm e, ue Bue
pabomume no-3ae Ha cmygeHo. 3a ga Bu cmo-
NAU, €guH HopmaneH aBmomMobuAa noa3Ba oc-
HOBHO ocmambyHa mMonAuHa om gBuzamens

¢ BompewHo 2opete. ID.3 moXke ga pasuuma
camo Ha bamepusima cu.

B MbPBOTO ECEHHO YTPO CbC CAAHA owe
cbCc camMomo HamuckaHe Ha cmapm bymoHa
npobegbm HuU ce cmana om 303 Ha 201 kuno-
mempa. /1 nocae omHoBo ckaua Ha 250, wom
uskalouBame napHomo.

Kozamo He e Hy>kHO omonaeHue, ID.3 cnokouHo
we HanpaBu u 400 kunomempa zpagcko kapa-
He. Tou e om maankomo Bce owe eaekmpomobu-
Au, koumo moz2am ga ce 3ape>kgam ckopocmHo
npu ueau 100 kunoBama. Camo ue Bu kenaem
kecmem B HamupaHemo Ha makaBa cmanuus 8
Bvazapus. Konama e ugeaaHa 3a xopa ¢ 2apax
uAau gBop. TozaBa moXkeme ga s 3aperkgame
HOWEM Om CMeHHOMO 3apsgHO u u3MuHaBa-
Hemo Ha 100 kunomempa we Bu cmpyBa camo
okono 1.40 neBa. A u mokeme Beuepma ga u
3agageme B konko uaca ga ce 3amonAu Ha cy-
mpuHma, gokamo ouwie e BkaloueHa B mpexkama.
Llenama 3a Bbazapus e 70 885 aAeBa, c Bkalo-
ueH kaumampoHuk, napkmporuk, LED cBemau-
HU u paguo ¢ gBa USB nopma. HaBuzauusma,
omonAeHuemo Ha cegankume u aaymuHueBu-
me gkaHmu ca gonbAHumeAHu ekcmpu. ToBa
e manko Hag Renault Zoe u mouHo koakomo
Peugeot €208 - Ho u gBama ¢peHcku mogena
omcmounBam no pasmepu. Haud-gocmbnHama
Tesla Model 3 e ¢ 8 000 eBpo omzope B EB-
pona.

Ho 2naBHusm ko3 Ha ID.3 He e ueHama, a da-
kmobm, ue mou cu ocmaBa munuueH Volkswagen.
Toecm pa3symeH, npakmuueH u nozHam. ll
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A Changed

Identity

ID.3 is precisely what its name implies - a completely transformed Volkswagen.
Nevertheless, it seems strikingly familiar

any things were said over the past

three years about the ID.3 - Volk-

swagen's first all-electric car. The

vehicle, which will save the Euro-
pean automotive industry. The car which will trip
up Tesla. The gamechanger car.

WHEN ANALYSTS SAY THAT SOMETHING is a
gamechanger, it almost always means that it is
doomed to a quick and utmost failure. For each
product, like the first iPhone, that has managed
to turn the market upside down, there are 99
other brave attempts that have merely found out
that people generally prefer to stick to the famil-
iar rules rather than accept new ones.

Luckily for Volkswagen, they have not attempted
such a thing with the ID.3. This car is their electric

By KONSTANTIN TOMOV / Photography WHEELS, VW

alternative to the Golf, and just like it, it is rather
practical and easy to use, than it is original and
unique. There is one small exception, however.

THE GOLF'S BIGGEST ADVANTAGE WAS
THAT regardless of which generation you sit in,
you would always know where things are and
how they work. It seems that a dozen engineers
had sat down and thought about for a week
where to place each button. That is not the case
here anymore. The attempts at making the ID as
modern and clean-cut as possible means there
is a plethora of touch-sensitive screens and but-
tons, each of which has more than one function.
Even the power windows button is the same for
both the front and rear. It takes a while to get
used to the logic behind it. After that, things can

get quite easy though. Navigating through the
touch-screen controls, however, is generally not
the best idea while driving. Fortunately, Volkswa-
gen leaves you with another option - the ID is
equipped with voice control, which finally works
and even understands English spoken with a
West Bulgarian accent.

WHEN IT COMES TO EVERYTHING ELSE, THE
ID is a close relative of the Golf. It is about the
same size, which makes it suitable as a city car,
but at the same time it boasts a roomier interior.
On the one hand, the lack of an engine and a
cooling system under the hood makes it quite
shorter and allows for a longer wheelbase. On
the other, the ID is 10 cm taller and the driver's
position is more like that of a cross-over than »




» a normal hatchback. The trunk fits 385 liters,
which is almost the same as the Golf's.

HOWEVER, THIS ID.3 HAS SOMETHING not a
single Golf has ever had - a rear-wheel drive car.
The electric motor is at the rear axle, the battery
is built into the floor. The ID.3's base version has
a 45-kWh capacity and a range of 320 km on a
single charge. The high-end version will be re-
leased soon, which will have a 78-kWh capac-
ity and a 550-km range, meaning it will clearly
compete with the Tesla Model 3. The mid-level
version is expected to be the most sought after.
We tested the First Edition version. It has a 58-
kWh battery, 204 hp (much more than some Golf
GTls from the past) and an acceleration of 0
to 100 km/h in 7.3 seconds. That is not bad at
all, but nothing spectacular either. What is spec-
tacular here is the acceleration from 0-50 km/h,
which is what most people would use in the city.
This acceleration, combined with the rear-wheel

y s
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drive and the low center of gravity make the ID
an astonishingly agile city car. The handling is
precise and pleasant. When coming to a stop,
one would immediately notice this car's weight
is not like a Golf. It can exceed 1800 kg with
the driver included. The suspension is smooth
and the ride is relatively soft. The car's mass,
however, is felt when driving on rougher roads.

MANY THINGS IN THE CLEAN AND ROOMY
INTERIOR remind us of the BMW i3 - including
the gear shift, placed to the right of the steering
wheel. It is pretty convenient when you get used
to it. It doesn't push you to switch to B (braking)
mode too often. In other models you can con-
stantly play with this. The idea here is clearly to
use it only on steeper inclines. The car is also
capable of turning it on by itself without asking
you. The computer gets constant feed from the
navigation system and will increase energy recu-
peration every time you approach the entrance

of a city or town, or a speed limit reduction.
The range is 420 km according to the new WLTP
testing cycle. This, however, largely depends on
where and when you drive. During the cold sea-
son, this range could easily drop down to 300
km. Dismiss the myth that batteries function
worse in the cold - actually, it is quite the op-
posite. The problem is that you function worse
in the cold. In order to keep you warm, a normal
car mainly uses the left-over heat from the inter-
nal combustion engine. The ID.3 can only count
on its battery for that.

THE FIRST AUTMUN MORNING WITH A FROST
melted our range from 303 km to 201 km with the
push of the start button. It went up again to 250 km
once the heating was turned off. When no heating
is needed, the ID.3 can easily pull off a 400 km
range in the city. It is still one of very few cars that
can fast-charge at 100 kW. Good luck finding such
a charging station in Bulgaria, however. The car is
perfect for people with a garage or a yard, as it can
be charged at night from a regular wall outlet and
driving the distance of 100 km would cost you just
around 1.40 leva. You can also program the car in
the evening to warm up at a set time in the morn-
ing, while it is still plugged in.

The price in Bulgaria is 70,885 leva, which in-
cludes climate control, park assist, LED lights and
a radio with two USB ports. The navigation, heated
seats and aluminum wheels would cost you more.
This is a little more than the Renault Zoe, and ex-
actly the same as the Peugeot €208. Both French
cars, however, lack in size. The most affordable
Tesla Model 3 costs 8,000 euro more in Europe.
The ID.3's main advantage is not the price, but the
fact that it remains a typical Volkswagen, mean-
ing it is smart, practical and familiar. Il

VW ID.3
First Edition

204

k. c. makcumanHa mowHocm
hp max power

310

Hm makcumaneH Bopmsiw, MOMeHM
Nm max torque

3.4

cekyHgu 0-100 km/u
seconds 0-100 km/h

160

km/u makcumanHa ckopocm
Top speed

©00000000000000000000000000000000000000000000000000000000000000000
©00000000000000000000000000000000000000000000000000000000000000000
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OlMEPA

XYAH OMETO QAOPEC // MaBapomu 20 no-
couu kamo cBos HacnegHuk, a lNaacugo Ho-
MUH20 npegu Bpeme 20 065B8u 3a Hau-gobpus
meHop 8 momeHma. Codutckama nybauka we
mMoxke ga ce ybegu AuuHo B kauecmBama Ha
nepyaHckus maucmop XyaH [Ouezo (aopec
Ha 14 aHyapu B 3ana 1 Ha HOK, B cvnpoBoga
Ha Coduickama ¢uaxapmoHus (3a wacmue
Nno cmucvbAa Ha kapaHmuHHume mepku Gua-
xapMoHusma ce Bogu... meambp u moXe ga
usHacs npegcmaBaeHus npu HamaneH kana-
uumem). B npozpamama ca apuu om MacHe,
PocuHu, AoHuuemu, BeAuHu, MNyyuHu u gpyau.

14 aHyapu, HOK

HOKYMEHTAAHO KNHO

NCTOPWMA HA PYTATHWTE /| Te3u gymu ca
3abpaHeHu no kaacuueckama meaeBusus u
ako cAayuauHo ce npokpagHam, mpsa6Ba ga ce
3azAaywaBam ¢ mpomba. Ho mpaguuuoHHume
3abpaHu Hukoza He ca 3acszanu Netflix, kos-
mo B Hau-HoBama cu gokymeHmanHa nope-
guua we ce nocBemu umeHHO Ha wecm om
Hau-nonyasipHume py2amHu B aHzauucku e3uk,
uscaegBauku npousxoga, ucmopusima u Couu-
anHume um epekmu (kakmo kasBa Bogewusm
Hukbave Keugrk, "AnauHo e 2oaemusm u3paB-
Hume~a").

1o Netflix npes sHyapu

Akanu, Pogapu

ukapg,

1A NUELLa
Malia

OETCKN KHIATW

MNPUKA3KN HA MNLLELLA MALLVHA |/ Pa3bu-
pa ce, nopBo wie ce Haroku ga obscHuUme Ha
gememo cu kakBo e moBa "nuwewa mawuHa".
Ho Bu yBepsiBame, ue u3BoH moBa B kpamku-
me ucmopuu Ha [DkaHu Pogapu HsmMa Huwo
apxauuHo. Novelle fatte a macchina e Hewo
kamo npogbakeHue Ha npekpacHume "lpu-
kasku no menedoHa", koumo cvc cueypHocm
nomHume om gemcmBomo cu. A ako cAayval-
HO cme 2u 3abpaBuAu, npouememe 2u owe
BegHbXk: me3u ucmopuu HU npaBsm no-gobpu
xopa. Bvazapckomo usgaHue e uAlocmpupaHo
om OamsaH OamsaHoB.

HzgamencmBo "Cuena”

OPERA

JUAN DIEGO FLORES // Pavarotti named
him as his successor, and Placido Domingo
declared him the best tenor at the moment
some time ago. The Sofia audience will be
able to appreciate personally the qualities of
the Peruvian master Juan Diego Flores on 14
January in Hall 1 of the National Palace of Cul-
ture, accompanied by the Sofia Philharmonic
(fortunately under the quarantine measures,
the Philharmonic is regarded as ..... theatre
and can perform at reduced capacity). The
program includes arias by Massenet, Rossini,
Donizetti, Bellini, Puccini and others.

14 January, National Palace of Culture
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DOCUMENTARIES

HISTORY OF SWEAR WORDS // These words
are forbidden on classic television and if they
accidentally sneak in, they must be silenced by
a honk. But traditional bans have never affected
Netflix, which in its latest documentary series
will focus on six of the most popular swear
words in English, exploring their origin, history
and social effects (as host Nicholas Cage says,
"shit is the big equalizer ").

On Netflix in January

CHILDREN'S BOOKS

TYPEWRITER TALES // First, you will of
course, need to explain to your child what a
"typewriter" is. But we assure you that there is
nothing archaic in Gianni Rodari's short stories.
Novelle fatte a macchina is something like a
continuation of the wonderful "Tales on the
phone", which you certainly remember from
your childhood. And if you have accidentally
forgotten them, read them again: these stories
make us better people. The Bulgarian edition is
illustrated by Damyan Damyanov.

Ciela Publishing House



TEATbBP

HAMA OA NAATUAM! HAMA OA NAATUAM! //
Hsakou om no-ckopowHume onumu Ha 6bAz2ap-
ckume meampanu ga npegcmaBsm 3anagHu
aBmopu kamo CmauHbek uau Yauag HU ocma-
Buxa cbc cmeceHu uyBcmBa (cpeg koumo
gomuHupawe agpecusma). Ho myk puck om
NOgobHO Hewo HsMa: nocmaHoBkama e Ha
Tegu MockoB, a u noanumuueckusm ¢apc Ha
HoBenoBus aaypeam Oapuo Do e 6auzo u go
6vAzapckama gyweBHocm, u go akmyaaHume
cvbumus Hanocaegbk. B poaume ca Muaa
BaHueBa, Muxaun MuaueB, HeBeHa KanaygoBa,
Hega CnacoBa u gpyau.

26 sHyapu, Teamvp Cogus

KHT'N

MUTOAOITMA. BE3CMbBbPTHWU NPEOAHUA
3A BOIrOBE W TEPOW |/ B ma3u 3abvp3aHa
enekmpoHHa enoxa MaAuuHa buxa HamepuAu
Bpeme u mvpneHue ga ce 3ano3Hasm ¢ 0CHOB-
Hume cBemoBHu Mumonozuu. YBaekamenHa-
ma kHuza Ha Egum XamuamvH we kopuzupa
moBa: ms npepaskasBa zpbukume, pumckume
u ckaHguHaBckume mMumoBe Ha pasbupaewm,
cvBpemeHeH e3uk (Huwo, Ye e nucaHa npes
1942), u we nonbAHU npazHomume B no3Ha-
Husma Ha MHO3uHa 3a OHoBa, koemo e Aez-
Hano B ocHoBume Ha cbBpemeHHama 3anagHa
kyamypa.

UzgamencmBo "iamok-3anag"

KNHO

MAAKUTE OETAWAN // OpuauHaaHusm cueHa-
put Ha The Little Things e HanucaH 3a CmuBbH
Cnuuabope, Ho mou ce omkasan om Hezo, 3a-
womo 20 HamepuAa mBvpge mpaueH. 3amoBa
aBmopbm [koH Auu Xenkok cu 20 pekucupa
cam, U € npuBaskbA gocma Cepuo3HU uMeHa
ga My nomazam: [leH3bA YowuHambH, Pamu
Manek u [kapeg Aemo 3a 2rnaBHume poau,
u camus Tomac HlomaH ("N3kynaeHuemo Llo-
yweHk", "AmepukaHcku npenecmu", "TbpceHe-
mo Ha Hemo") 3a my3ukama. MNpemuepama Ha
MpauHusi KpumMuHaAeH mpuAbp we e BeposmHo
nopBo no HBO Max.

lpemuepa Ha 29 sHyapu

THEATRE

CAN'T PAY! WON'T PAY! /| Some of the more
recent attempts of Bulgarian theatre-makers to
present Western authors such as Steinbeck or
Wilde left us with mixed feelings (among which
aggression dominated). But there is no risk of
such a thing here: the production is by Teddy
Moskov, and the political farce of the Nobel
laureate Dario Fo is close to both the Bulgarian
mentality and the recent events. The cast in-
cludes Mila Bancheva, Mihail Milchev, Nevena
Kaludova, Neda Spasova and others.

26 January, Sofia Theatre

BOOKS

MYTHOLOGY. IMMORTAL LEGENDS ABOUT
GODS AND HEROES // In this fast-paced elec-
tronic age, few would find the time and pa-
tience to get acquainted with the basic world
mythologies. Edith Hamilton's fascinating book
will correct this: it retells Greek, Roman, and
Scandinavian myths in an understandable,
modern language (no matter that it was written
in 1942), and will fill in the gaps in the knowl-
edge of many about what underlies modern
western culture.

East-West Publishing House

a7l \
MBPTHA NPEAAHMA 3#%

BeIreBE » NEPeU

EAMT XAMMATEH

MOVIES

THE LITTLE THINGS // The original script for The
Little Things was written for Steven Spielberg,
but he gave it up because he found it too grim.
That's why the author John Lee Hancock directed
it himself, and has attracted quite serious names
to help him: Denzel Washington, Rami Malek
and Jared Leto for the lead roles, and Thomas
Newman himself ("The Shawshank Redemption",
"American Charms", "The Search for Nemo ") for
the music. The premiere of the grim crime thriller
will probably be the first on HBO Max.

Premiere on 29 January

RAMI MAEEK

JARED LETO

the little things
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HA MACA

TEKCT NETBbP XEPAKOB / GOTOMPAOVIA SHUTTERSTOCK

cdka ugpa Hu yyu Ha Hewo. [euama 20

3Hasm Hau-gobpe - 3a max Bcuuko e uzpa.

MNagaHemo, cmaBaHemo, sgeHemo, neeHe-

mo, kak ga nnavuew maka, ye ga noayvuw
Hewo, kbge ca pasauvHume 2paHuuu... MNpu Hacmoa-
HUMe u2pu He e no-pas3AuvHo. [a, HAma moakoBa
¢dusuuecka akmuBHocm, Ho 3a cmemka Ha moBa
Mo3bkbm 2opu kaaopuu, kamo pabomu yCUAEHO - U
mo B Hakoako pasauuyHu naaHa egHoBpemeHHo. Oc-
BeH moBa me3u uzpu ca 3abaBaeHue, a Bcako 3a-
6aBaeHue HamansBa cmpeca. Vizpume me yyam Ha
MogeAu u mu paskpuBam Hewa, koumo uHaue xopa-
ma kpusim, Ho 3abpaBsm ga 20 npaBsm Ha Macama.
Wepume 3a3gpaBsBam u Bpv3kume - 3awomo Hukou
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He uegpae cam. CoomBemHo me pa3BuBam ymeHus
3a couuaAusauus u cbbupam xopama 3aegHo. B go-
6aBka uzpume HU yyam ga cu nocmaBsme ueAu U
ga bbgem mvpneAuBu 8 nocmuzaHemo um. Koemo
€ MH020 BakHO B gHewHus “6bp3” cBAm Ha MOMEH-
MaAHU Hewa.

M Bce nak - 3awo HacmoAHume uz2pu ca moakoBa
20AMO Hew,o? MpuvuHume ca HsakoAako.

MbPBATA NMPUYUNHA. A cowo Hau-BakHama: B EBpo-
na Beue 75 20guHu Hama 2onemu BouHu. CbomBemHo,
Bmecmo ga ce usbuBam, xopama mbpcsm HauuH ga
ce 3abaBasBam. OcBeH moBa - uma Beue Hakonko no-
koaeHus, koumo mo2am ga uzpasm. I mo 3aegHo. >



LIFESTYLE
GAMES
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» Bpbskama mexkgy BoUHume u uzpume Bcous-
HOCM e MHO20 cepuo3Ha. [TopBama mMogepHa
ugpa - “He ce copgu, 4oBeue!” e HanpaBeHa
3a 2epmaHckume BouHuuu npes MopBama cBe-
moBHa BouHa. OcBeH moBa Hakou om Hal-no-
nyAspHume uzpu 8 muHaaomo - kamo “Puck”
Hanpumep - ca cBvp3aHu ¢ BoeHHu geucmBus
u 3aBaagsaBaHe. Ce2a ugpume ca gocma no-
MupoAlobuBu u 3abaBHu, HO uMa USA 02POMEH
ceameHm, koumo e nocBemeH Ha BoeHHume
uzpu (Augep mam e Warhammer). Alobonum-
Ho e, ue “Puck”, cb3gageHa npe3 1957, He ce
npogaBa gobpe B MepmaHus - xopama mam He
uckam ga cu uepasm Ha BouHa. /1 cb3gaBam
usA HoB >kaHp - ugpu, 8 koumo Hukol He e eAu-
MUHUpaH, noumu Hama gupekmHu koHpaukmu
u eAeMeHmMbm Ha kbcmMem e MHO20 HamaAeH.

BTOPATA NMPUYUNHA - uzpume ca 6usHec.
Obwusm nasap Ha uzpu U nb3eAau e okono 20
MAPg. goAapa u ce ouakBa ga gocmuzHe $30
MAPg. cAeg nem 20guHu. ToBa cmumyaupa Bce
noBeue xopa ga ce 3aHumaBam c msax cepu-
03HO. ToBa 0b6sicHABa U gHEWHOMO O02POMHO
pasHoobpa3ue Ha ugeu, MexaHuku u gu3auH
(Bce noBeue om me3su koHuenuuu uskalouBam
3apuyemama - 3awomo uzpume CcbC 3apoBe
Hau-uecmo 3aBvbpwBam ¢ obbpHamu gbcku u
ckaHgaau).

BusHecom ce pa3BuBa u B Bobazapus. lNpes
2020 Beue uma Hag 10 usgageHu Bbazapcku
u2pu U cugypHo wsxa ga ca noBeue, ako Sofia
Board Game Weekend - pogHusm ¢ecmuBan 3a
HaCMOAHU u2pu ce bewe npoBea, a He bewe
omaoXkeH 3apagu naHgemusma. OcBeH moBa
usgameAume u BHocumeAume Ha u2pu Cbwlo ce
yBeauuaBam, kakmo u npogakbume um. Bcouwi-
Hocm noumu Bcuuku cBemoBHu pecmuBanu 3a
ugpa baxa omaoxkeHu, BkalouumeaHo Hal-2o-
Aemusim - mo3u 8 EceH, Mepmanus. Mpe3 2019
npe3 HezoBume 3aAu 3a Yemupu gHU MuHaxa
6AuU30 400 000 gywu.

TPETATA MPUYMHA - m. Hap. crowdfunding
naamdopmume. Toecm msacmo, kbgemo xopa
npegBapumenHo mu gaBam napu 3a Hewo,
koemo cu obewan ga npousBegew. B kpas Ha
2020 6ewe nycHama cneuuaAusupaHa makaBa
naamdopmMa camo 3a uzpu - Gamefound. NHaue
npe3 kickstarter u indiegogo Bceku moxke ga ¢u-
HaHcupa uzpama cu. Hau-gobpusm npumep 3a
moBa e Exploding Kittens - uzpa, paspabome-
Ha om gusaluHep-geblomaHm, kosmo Bonpeku
moBa cbbpa ocem MUAUOHA goAapa.

YETBBbPTATA MPUYNHA e om cvBcem pas-
Au4HU ecmecmBo. Cv3HameAHO UAU He, Hue ce
npomuBonocmaBsme Ha Bce no-eanekmpoHHama
cpega, kosimo Hu 3aobukans. Tbpcum HauuH ga
gagem noyuBka Ha mo3vka om Bcuuku ycmpou-
cmBa, koumo usuckBam BHumaHuemo my. U ue-
pume ca ugeaneH HauuH - 6e3 3HaueHue gaau
ca ¢ npusimeAu, ¢ Heno3Hamu B kay6oBe 3a Ha-
CMOAHU U2pu, UAU cbc cemetcmBomo. M
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12 KAACUYECKUA
Urev

“MoHonoau”

3a noBeuemo xopa Hag 40 2oguHu B Bvazapus
mvkMo masu ugpa bewe kalouoB enemeHm om
3ano3HaHcmBomo ¢ kanumaausma. MNpu moBa
B cepus HenezanHu BapuaHmu. Ceza uma
cmomuuu pa3auyHu Bepcuu, maka ue Hau-go-
6pe e ga ce ob3aBegeme c Hakos c Alobumu
¢duamoBu 2epou uau 2pynu. Taka, gopu u ga
danupame, ycewaHemo we e no-gobpo.

“KamaH”

Mak omHema gba2o Bpeme, nak uma gBe 3ap-
yema u nak uma HegoBoaHu. Hai-Beue 3a-
womo umam oBue, koumo Hsma kakBo ga
npaBsm. BapuaHmvm “Puuapu u e2pagoBe”
BcbwHOCM € no-uHmMepeceH U gobbp om opu-
2UHaAHama uzpa.

“KapkacoH”

O6pbwame naouku, cmpoume 2pagoBe, nb-
muwa, mMaHacmupu u 3a Bcuuko neueaume
mouku. AecHu npaBuna, a u AecHo moXkeme ga
ce Bv3gopkume om moBa ga npeuakBame no-
cAabume cu conepHuuu. Toecm, geuama Hama
ga pasbepam, ye Aeko um nomazame. Pasbupa
ce, B ganeu no-bpymanrus Bug, koumo ce ue-
pae Ha 2onemu mypHupu, "KapkacoH" uzzaex-
ga cvBcem pasauuHo. [lo momeHma uma Hag 10
paswupeHus u owe moakoBa MuHu gobaBku.

Double

WNgeanHa uzpa gopu 3a no-manku geua. Mpu
Hes Hama makmuka uAu cmpameaus, HO 3a
cmemka Ha moBa Bcuuko 3aBucu om Habalo-
gameAnHocmma u 6bp3uHama, 3awomo ce
mopcsam egHakBu cumBoau. Maloc moBa He ce
Hy>kgaeme om MHO20 npocmpaHcmBo - moxe
ga uzpae u Ha gAaH.

Patchwork

Cmpoume nopeguuu om KkuAumu u uepau.
MHoz20 kpacuBa uzpa 3a gBama, kosmo He om-
Hema MHo20 Bpeme U uMa gocmamubyHo gobbp
nomeHuuaA ga ce npeuzpaBa MHO20 nbmu,
6e3 ga oMpbaHe.

Dixit

@peHcka ugpa Ha acouuauuu 3a noBeue xopa. B
ocHoBama U ca 3a6aBHu u cmpaHHu kapmuHku -
u mps6Ba ga omzamHeme kakBo Buwkgam 8 max
gpyaume. MoHskoza He ce noAyyaBa gobpe ¢ He-
no3Hamu, 3awomo B Dixit HauuHbm Ha MucAeHe
€ MH020 BavkeH, HO nvk e ugeaneH BapuaHm 3a
omnyckaHe 8 gbA2ume 3umHu Beuepu.

Ticket to Ride
Cmpoume Baakuema u3 pasAuyHU Yacmu Ha
cBema. Mvma mHo20 kapmu, BkalouumeaHo

bvAzapcka, Makap u ms ga He e oduuuanHa.
Bceku uma mapwpymu, koumo mps6Ba ga
U3NBAHU U ga MUHEe No pasAuYHU Nbmuwa 3a
msx. Te Hocsm mouku u koumo uma Hau-MHo-

20 - neyeAu.
Wepama e AecHa u 3abaBHa, HO B cowomo
Bpeme e oueHeHa kamo egHa om Hau-kowm-
nAaekcHume. Tpa6Ba Bu camo 2oaaMa maca u
noBeue npusmeAu.

“Ckpabon”

Manko 6ykBuuku, gbcka ¢ 6oHyc noaema u
3agbAkumenHo peuHuk Habauso. U bopbama
3a moBa kou e no-xumvp u kol 3Hae noBeue
MoXe ga 3anouHe. igeanHa e u 3a cmecBaHe
Ha pasAuyvHU nokoAeHus, mbl kamo mpygHo



we ce cmuzgHe go koHpaukmHu cumyauuu (peu-
Hukbm we Bu npegnasu om u3obpemsBaHe Ha
"HOBU" gymu).

D&D

Dungeons & Dragons e ucmuHcku ¢eHOMeH.
Hy>kgaeme ce om 2ocnogap, koumo ga Bu
mopmo3u, HakoAko Aucma, xumukasku, MHO20
BbobparkeHue u MHo20 cBobogHo Bpeme. Baa-
2ogapeHue Ha D&D Beue uma u usa >kaHp “pas-
kasBauecku uzpu”, noBeuemo c BeaukoaeneH
gu3auH.

“Puck”
Wepa om 1957 2oguHa, yuumo no-kbcHu Bepcuu
ca no-banaHcupaHu u paBHocmouHu. Ho uges-

ma He ce npomeHs - mpsa6Ba ga 3aBrageeme
cBema. Meueaume 6umku c noBeue kbcmem
npu xBbpAasiHe Ha 3apyema. Koemo moxe ga e
ykacHo gpasHewo, kozamo cbnepHukbm xBbp-
Al Wecmuua cAeg wecmuua.

“NMangemun”

Hal-npogaBaHama mogepHa HacmoAHa uzpa
8 cBema. U Augep B aHpa Ha m. Hap. koo-
nepamuBHu uzpu - me3u, B8 koumo 3aegHo ce
6opume cpeuwty uzpama. Temama U e owe no-
MogepHa npe3 2020 2oguHa, Ho Bce nak ms e
gocma no-cmapa. / ga, uzpama 4ecmo neueAu.

Gloomhaven
Om mpu 20guHU Ms € Heu3MeHeH Augep cpeg

uzpume 3a omgageHu 2eUmbpu. 3a Hes npegu
Bcuuko umame HyXkga om Bpeme - MHO20 Bpe-
me. Bawume peweHus onpegeasm kak we ce
pa3Bue npukaloueHuemo Bu. Ho pabomume 3a-
€gHO C gpyaume uz2pauu, 3a ga npoyucmume
nog3emusi U pyuHu om 2agHu 4ygoBuwia.

Wingspan

MHoz2o kpacuBa uzpa ¢ Hag 170 pasAuvHu
Buga nmuuu, koumo mpsa6Ba ga npuBaeueme
BvB Bawus pesepBam. M3ne3e npe3 2019 u
ommozaBa Beue uma 7 (!) goneuamku. Hau-
uszBecmHama u gobpa uzpa ¢ gusauHep >keHa
- EAuzabem XapzpeuB. B gobaBka Beue uma
gonbAHUMEAHU ¢alnoBe ¢ HOBu nmuuu om
EBpona u OkeaHus.




ntertainment
at the Table

In the age of the Internet and virtual reality, board games are not dying out but

ach game teaches us something. Kids
know this best - everything is just a
game for them. Falling, getting up, eat-
ing, singing, crying in the way to get
what you want, finding the boundaries ... It is not
much different with board games. There is not
much physical activity but on the other hand,
the brain burns calories by working hard - and
in several different ways all at once. Besides,
these are games for fun and fun reduces stress.
Games teach you patterns and reveal things that
people normally hide but forget to do so on the
table. Games also strengthen relationships - af-
ter all no one plays alone. They also develop
socialisation skills and gather people together.
In addition, games teach us how to set goals and
be patient in achieving them. Which is very im-
portant in today's “fast” world of instant things.
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are more popular now than ever

By PETAR HERAKOQV / Photography WHEELS, VW

And yet - why are board games such a big deal?
There are several reasons.

THE FIRST REASON. And also the most impor-
tant one: there have been no big wars in Europe
for 75 years. And instead of killing each other,
people are looking for a way to have fun. Be-
sides, there are several generations which can
already play. And also together.

The connection between wars and games is
actually quite serious. The first modern “Ludo”
game was actually designed for the German sol-
diers during the First World War. Also some of
the most popular games in the past - such as
“Risk” - are associated with warfare and con-
quest. Now games are much more peaceful
and funny, however, there is a whole huge seg-
ment dedicated to war games (the leading one

is Warhammer). Curiously enough, the “Risk”
game, designed in 1957, was not selling well in
Germany - people there did not want to play war
games. And so they created a whole new genre
- games in which no one is eliminated, there are
almost no direct conflicts and the element of
luck is greatly reduced.

THE SECOND REASON - games are business.
The total market for games and puzzles is about
USD 20 billion and is expected to reach USD 30
billion in five years. This encourages more and
more people to take them seriously. This also
explains today's huge variety of ideas, mechan-
ics and design (more and more of these con-
cepts exclude dice - because dice games often
end in turned over boards and quarrelling.

This business is developing in Bulgaria as well.



In 2020, there are already more than 10 Bulgar-
ian games released and there would probably be
more if Sofia Board Game Weekend - the home
board game festival had taken place and was
not postponed due to the pandemic. Moreover,
publishers and game importers are also increas-
ing, as are their sales. In fact almost all world
game festivals were postponed, including the
biggest one - in Essen, Germany. In 2019, nearly
400,000 people passed through its halls in four
days.

THE THIRD REASON - the so called crowd-
funding platform. Actually, a place where people
give you money in advance for something you
promised to produce. At the end of 2020, Game-
found - a specialised platform for games only
was launched. Otherwise, anyone can fund their
game using kickstarter and indiegogo. The best
example for this is Exploding Kittens - a game
developed by a starting designer which man-
aged to raise eight million dollars.

THE FOURTH REASON is of a completely dif-
ferent type. Consciously or not, we oppose to the
getting increasingly electronic environment that
surrounds us. We are looking for a way to give
the brain a break from all the devices that require
its attention. And games are the ideal means to
do so - no matter whether with friends, strangers
in board game clubs, or with the family. ll

LIFESTYLE
GAMES

12 CLASSICAL GAMES

“Monopoly”

For most people over 40 in Bulgaria this game
was a key element of getting acquainted with
capitalism. By a set of illegal versions, though.
Currently there are hundreds of different ver-
sions, so it's best to get one with your favourite
movie characters or bands. So, even if you go
bankrupt, the feeling will be much better.

“Catan”

It is also a long game, there are two dice too
here and there are still dissatisfied players af-
ter all. Mostly because they have sheep which
they have nothing to do with. The “Knights and
Cities” version is actually more interesting and
better than the original game.

“Carcassonne”

You turn over tiles, build cities, roads, mon-
asteries and earn points for everything. Easy
rules, and you can easily refrain from screwing
up your weaker opponents. Meaning that kids
won’t understand that you are helping them a
little. Of course, the far more rough version
of “Carcassonne” played on big tournaments
looks very different. So far there are more than
10 extensions and as many mini spin-offs.

Double

An ideal game even for small kids. There are
no tactics or strategy here but it all depends on
the talent of observation and speed because
you search for the same symbols. And also you
don't need a lot of space - it can be played
even on the palm of your hand.

Patchwork
Here you have to design a series of carpets
and rugs. A very beautiful game for two, which
does not take much time and has good enough
potential to be played many times without get-
ting bored.

Dixit

A French game of associations for more peo-
ple. It is based on funny and strange pictures
for which you have to guess what the others
see in them. Sometimes it doesn't go well with
strangers because in Dixit the way of thinking
is very important, however, it is an ideal option
for relaxing during long winter evenings.

Ticket to Ride

Here you have to build trains across different
parts of the world. There are many maps, in-
cluding one of Bulgaria, although it is not of-
ficial. Everyone has routes which they have to
complete passing through different paths to
reach them. They bring points and who has the

most is the winner.

The game is easy and funny but at the same
time it is rated as one of the most complex
ones. You just need a bigger table and a lot
of friends.

“Scrabble”

Some letters, a board with bonus fields and a
dictionary nearby. And the struggle for who is
smarter and who knows more can begin. It is
also ideal for mixing different generations, as it
will be difficult to reach conflict situations (the
dictionary will prevent you from inventing “new”
words).

D&D

Dungeons & Dragons is a real phenomenon.
You need a master who is bullying you, some
sheets of paper, pens, a lot of imagination and
a lot of free time. Thanks to D&D, there is now
a whole genre of “storytelling games”, most
with great design.

“Risk”

A game dating back to 1957 whose later ver-
sions are more balanced and coordinated. But
the idea does not change - you have to conquer
the world. You win battles with more luck when
rolling the dice. Which could be terribly annoy-
ing when the opponent throws six after six.

“Pandemic”

The best selling modern board game in the
world. And the leader in the genre of so-called
cooperative games - those in which you fight
against the game together. Its subject matter
is even more topical in 2020, but actually the
game is much older. And yes, the game often
wins.

Gloomhaven

For three years it has been the undisputed
leader among games for dedicated gamers.
Above all, you need time for it - a lot of time.
Your decisions determine how your adventures
are going to develop. You work together with
the other players in order to clean up dungeons
and ruins of nasty monsters.

Wingspan

A very beautiful game with more than 170 dif-
ferent types of birds which you have to attract
to your wildlife reserve. It was released in 2019
and there have been seven extensions (!) since
then. The most famous and nice game created
by a woman designer - Elizabeth Hargrave. In
addition, there are extra files with new birds
from Europe and Oceania already.
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Camo npegu 2oguHa usz2aexkgawe, Ye HUWo He moxke ga cAoXku npom B
koAnenama Ha Hau-2oAaMama Hu cbBpemeHHa npugobuBka: cBobogama ga
nomyBame. M nocae gouge mapm 2020. Ceza Hewama usaaeXkgam ganeu

NO-oNMUMUCMUYHO U MoXKeM CMeAo ga ce HagaBame, ue masu cBoboga
we ce BopHe npe3 2021. Ho Hu ce cmpyBa, ye HUKOU om Hac HaAMa ga
6vp3a ga ce BmypHe koM mbAnUMeE U cymamoxama Ha gecmuHauuu kamo
BapcenoHa, Mapwk uau Pum. Koemo mMoxke u ga e 3a gobpo, 3awomo we
HU no3BoAu ga cMeHUM Mawiaba, ga 3anouHem ga uscaegBame maskume
6ykBu no kapmume, u ga omkpuem ouapoBameaHume MaAku 2paguema Ha
EBpona, koumo goceza cme nponyckaau. Emo 12 npumepa, koumo we ca
ocobeHo npumamAuBu npe3 HoBama 2oguHa, Ho B HukakvbB cAyual He ce

ozpaHuvyaBaume camo ¢ msx.

Only a year ago, it seemed that nothing could put a rod in the wheels of
our greatest modern asset: the freedom to travel. And then came March
2020. Now things look far more optimistic and we can safely hope that this
freedom will return in 2021. But it seems to us that none of us will rush to
the crowds and bustle of destinations such as Barcelona, Paris or Rome.
This might be a good thing, because it will allow us to change the scale,
start exploring the small print on the maps, and discover the charming little
towns of Europe that we have missed so far. Here are 12 examples that
will be especially tempting in the new year, but by no means do not limit

yourself only to them.

BEXEP OE AA OPOHTEPA
VEJER DE LA FRONTERA

CeBuns, lpavaga u PoHga ca kaacuueckume
ampakuuu 3a mypucmume B Angaaycus, Hau-
lookhama u Hal-uHmepecHa ucnaHcka npoBuH-
uus. Ho nonskoza e no-npusmHO npocmo ga
3apeeme nozaeg u3 netsaxa u ga ce ombueme
om nbms, kozamo Bugume Hewo AlobonumHo.
TouHo maka nocmbnuxve u Hue npegu gece-
muHa 20guHu, npu Buga Ha egHO OCAENUMEAHO
6sn0 2pague, kauHano Hag eguH XbAM Hag Mo-
pemo no noms om Manaza kbm Kaguc.

Bexep ge na QPpoHmepa (c HaceneHue 12 000
gywu) e cCmapuHHO 2pague, npoubdmsBano
owe nog Bracmma Ha maBpume u noBmopHo
3aBaagsHo om xpucmusHume npu QepguHaHg
Kacmuacku npe3 Xlll Bek. B apxumekmypama
ce ycewa ucaamckomo BausiHue; 8 mecmHama
kyxHs nok, kosmo moxkeme ga onumame B gy3u-
Ha npuBemauBu u cnokoUHu pecmopaHmuyema,
ce ycewa bauzocmma Ha Mopemo. Kakmo Ha-
Bcskvge B VcnaHus, u myk cegmuuama Ha Be-
AukgeH e cneuuanHo npexkuBsaBaHe, a 8 13:00
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cAegobeg Ha camomo BbakpeceHue no mecHu-
me yAauuku ce nyckam gBa buka 3a gonbAHU-
meAHU emouuu. BbB Bcuuku ocmaHaau gHu om
2oguHama moBa e cnokoUHo, UgUAUYHO 2pague.

Seville, Granada and Ronda are the classic
tourist attractions in Andalusia, the southern-
most and most interesting Spanish province.
But sometimes it's more enjoyable to just take a
look around the landscape and turn off the road
when you see something curious. This is exactly
what we did ten years ago, at the sight of a daz-
zling white town perched on a hill above the sea
on the way from Malaga to Cadiz. Vejer de la
Frontera (with a population of 12,000 people) is
an ancient town that flourished under Moorish
rule and was re-conquered by Christians under
Ferdinand of Castile in the 13th century. Islamic
influence is felt in architecture; in the local cui-
sine, which you can try in a dozen of friendly and
relaxed restaurants, you can also feel the prox-
imity of the sea. As everywhere in Spain, Easter
week is a special experience, and at 1:00 p.m.

on Easter day, two bulls are released in the nar-
row streets for additional emotions. On all other
days of the year it is a quiet and idyllic town.

NMPAMOLLEH
PRIMOSTEN

Cnaum, ¢ HezoBomo oXuBaeHue u ¢ HenoBmo-
pumama Bb3moXkHocm ga uznueme CympeuwHo-
mo cu kape B gBopeua Ha umnepamop [uok-
AeuuaH, onpegeAeHo cu 3acAykaBa ga my ce
omgeAau Bpeme. Ho noBeuemo nocemumeau
Ha Oaamauus 20 npaBsm 3a cmemka Ha gpyau,
He no-manko ouapoBamenaHu 2paguema - kamo
Hanpumep lMpumouwieH, 2ope-goAy no cpegama
mexkgy Tpoaup u LLluberuk. OHec myk >kuBesm
Nog Mpu XuAsigu gywu, Ho Hakoza e bua 6ozam
mopaoBcku 2pag, pasnoaokeH Ha ocmpoB u
cBop3aH cvc cywama ¢ nogBuxkeH mocm. Mpes
XVI Bek mocmbm e 3ameHeH ¢ Hacun, okoHua-
meAHo cBvp3an 2paguemo ¢ mamepuka.

Hag >kuBonucHus XbAM gHec gomuHupa no-
cmpoeHama npe3 1485 zoguHa uvpkBa "CBemu
leopau". Ho Hau-zonsma cnaBa Ha cvbBpemeH-



Hus MpumoweH gaBam HezoBume A035, om kou-
mo ce npaBu gocma npusimHo 6siro BuHo. lMpe3
AfmMomo MoXke ga yAyyume u gpy2a npouyma
MecmHa mpaguuus: HagnpeBapa ¢ maz2apema.
Kamo kanak zpagbm pasnonaza u gBa uygec-
HU nAaxXa, eguHusm om koumo, Mana Pagyua,
Gewe 0658eH 3a eguH om gecemme Hau-kpacu-
Bu Ha Agpuamuuecko Mope.

Split, with its liveliness and the unique opportunity
to drink your morning coffee in the palace of Em-
peror Diocletian, is definitely worth taking the time.
But most visitors of Dalmatia do so at the expense
of other, no less charming towns - such as Pri-
mosten, more or less halfway between Trogir and
Sibenik. Today, less than three thousand people
live here, but it was once a rich trading town, lo-
cated on an island and connected to the mainland
by a drawbridge. In the 16th century the bridge
was replaced by an embankment, which finally
connected the town with the mainland. Today, the
picturesque hill is dominated by the church of St.
George, built in 1485. But the greatest glory of

modern Primosten is due to its vineyards which are
used for the production of a quite pleasant white
wine. In the summer you can hit another famous
local tradition: the donkey racing. And last but not
least, the city has two wonderful beaches, one of
which, Mala Radutsa, was pronounced as one of
the ten most beautiful ones on the Adriatic Sea.

PAI
RYE

ToBa kokemHo zpague ¢ 4 000 >kumeau (9000
¢ okonHume ceaua) e cbwecmByBano owe
npe3 Xl Bek, a egHa om Bce owe pabomeuwume
cmpaHonpueMHuuu B Hezo, The Mermaid Inn,
e gamupaHa om 1156 2oguHa. PasnonoxkeHo e
B M3moueH Coceke, Ha 2 km om mopemo npu
cauBaHemo Ha mpu peku, u Ha okoAo cmomuHa
kunomempa lozousamouHo om AOHQOH.

Hakoza e 6uno 6ozamo mupzoBcko epague.
MHec ce usgovpxka Hal-Beue om mypu3bm - HO
He ce mpeBoxkeme, makap u oXkuBeHo, Mscmo-
mo He npuBauya uak movanu. Pau cu uma Hezo-
AMa pubonoBHa dpaomuaus, kosmo 3agoBonsBa

Pau / Rye

Hykgume Ha nocemumeAume, U eguH gocma
npusmeH 3a Hebuemo egHocegmuueH Pecmu-
Ban Ha cmpugume, npoBexkgaH 06ukHOBeHO
npe3 mapm. Npe3 ocmaHanomo Bpeme mo>keme
NpPocCmo ga ce Aymame U3 CmapuHHUmMe My, He-
uspa3umo ouapoBamenHu yauuku.

This neat town of 4,000 inhabitants (9,000 with
the surrounding villages) has existed since the
11th century, and one of the still working inns
in it, The Mermaid Inn, dates back to 1156. It
is located in East Sussex, 2 km away from the
sea at the confluence of three rivers, and about
a hundred kilometers southeast of London. It
used to be a rich trading town in the past. To-
day it is mostly supported by tourism - but do
not worry, although lively, the place does not at-
tract crowds. Rye has a small fishing flotilla that
meets the needs of visitors, and a very pleasant
for the palate one-week Oyster Festival, usually
held in March. The rest of the time you can just
wander through its ancient, inexpressibly charm-
ing streets.
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KAATABEAOTA
CALTABELLOTA

BasckaBama TaopmuHa, 8 noaume Ha Byakana
EmHa, e 2onsmama ampakuus Ha Cuuuaus, u
AlobuMo Mscmo Ha HakoAko nokoAeHus XoAu-
Bygcku 3Be3gu om pema lapbo go Mkopgxk
KAyyHu.

W makap ga He ompuyame HECbMHeHUs Yap Ha
mMsicmomo, HU ce cmpyBa, ue MbHUuUko My Aunc-
Ba aBmeHmuuHocm. Kosmo nok e B8 uzobunue 8
Kaamabeaoma - naaHuHcko ceaue B lokHama
yacm Ha ocmpoBa, usaasno cskaw om "Kpbem-
Hukom". Tyk MoXe u u3obuio ga He cpewHeme
gpyau mypucmu, HO nbk we ono3Haeme MHO20
UHMEpPECHU MEeCMHU Xopa, We onumame oc-
mpoBHama kyxHs 8 ugaomo U 6ozamcmBo u,
ako yueaume ce3oHa, MmoXke ga onumame Hau-
gobpus npscHo npecoBaH 3exmuH B usaa lokHa
Mmanus.

Glamorous Taormina, at the foot of Mount Etna,
is the great attraction of Sicily, and a favorite
place of several generations of Hollywood stars
from Greta Garbo to George Clooney. And while
we don't deny the undoubted charm of the place,
it seems to us that it lacks a bit of authenticity.
Which is abundant in Caltabellota - a mountain
village in the southern part of the island, as if
coming out of the "Godfather". Here you may not
meet other tourists at all, but you will see many
interesting locals, try the island cuisine in all its
richness and, if you hit the season, you can try
the best freshly pressed olive oil in the whole
southern ltaly.




HAONAMO
NAFPLIO

ToBa epague Ha nonyocmpoB lNMeaonoHuc, pasno-
AokeHO uskalouumenHo >kuBonucHo Ha Ap2oAuve-
ckus 3aauB, BcobwHocm uma nbAHOmMoO npaBo ga
ce Mepu ¢ AmuHa, 3awomo mvkmo mo e nbpBa-
ma cmoauua Ha He3aBucuma Mopuus caeg ocBo-
60kgeHuemo om ocmaHcka Baacm. B cowomo
Bpeme mo cu ocmaBa npusmHo manko u ylomHo,
HabposBauku He noBeye om 35 000 gywu 3aegHo
¢ okonHume ceaua. HagBucHanama Hag Hezo Be-
HeuuaHcka kpenocm Manamugu u ykpenaeHuemo
Hacpeg camus 3aAuB My npugaBam ocobeH uap.
OcBeH moBa Hadnauo, brazogapeHue Ha yCuAu-
fAma Ha eguH MmecmeH apxumekm, e om cbBcem
Maakomo 2pbuku ceauwa, usbesHaAu macoBomo
cvbapsHe Ha cmapu kbwu npe3 50-me u 60-me
20guHu. CvBcem Habauso ca Hakou om Hau-20-
Aemume ampakuuu Ha [OpeBHa bpuus, kamo
ocmaHkume om e2pag MukeHa u BHywumeaHus
ampumeamovp B EnugaBop. Om BeHeuuaHckomo
npucbcmBue ca ocmaHaAu HakoAko MeCmHuU cne-
uuaaumema, 6asupaHu Ha HeobuualHu BugoBe
nacma, a okoAHocmume Ha 2pagyemo ca 6es-
kpatHu nopmokanoBu 2paguHu.

This town on the Peloponnese peninsula, located
stunningly picturesque on the Gulf of Argolis, in
fact has every right to compete with Athens, be-
cause it is the first capital of independent Greece
after the liberation from Ottoman rule. At the
same time, it remains pleasantly small and cozy,
numbering no more than 35,000 people along with
the surrounding villages. The Venetian fortress of
Palamidi overlooking it and the fortification in the
middle of the bay gives it a special charm. In ad-
dition, Nafplio, thanks to the efforts of a local ar-
chitect, is one of the very few Greek settlements
which avoided the mass demolition of old houses
in the 1950s and 1960s. Nearby are some of the
biggest attractions of ancient Greece, such as the
remains of the city of Mycenae and the impres-
sive amphitheater in Epidaurus. The Venetian
presence left several local specialties based on
unusual types of pasta, and the surroundings of
the town are actually endless orange orchards.
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BOHINJ

3a ga cme uecmHu, HUMO egHomo om gBeme
He e "manko eBponeucko zpague". BoxuHb u
Baeg ca komaoBuHu ¢ >kuBonucHu esepa Ha-
cpeg lOauanckume Aanu, B8 CnoBeHus. Pasau-
kama mexgy gBeme e, ue baeg e cBemoBHous-
BecmHa, bvkawa om mypucmu U oOMpb3HaAa Ha
Bcuuku Instagram 3abeaexkumenHocm. BoxuHb
e cowo monkoBa kpacuBo u epekmHo, HO He-
cpaBHuMo no-cnokouHo.

MvuHogocmobnHama naaHuHcka goauHa npulo-
msaBa gBalcemuHa ceAua, Hau-20ASMOMO OM
koumo e BoxuHcka Bucmpuua, U e cnomozgHana
ga ce obpasyBa MHO20 cneuuduuyeH MecmeH
guanekm.

Mscmomo e npekpacHa omnpaBha mouka 3a
pa3xogku u3 naaHuHume, 3a BeaocunegeH my-
pu3sbM, kakmo u 3a pubonoB u kask no peka Bo-
xunka CaBa.

To be honest, neither is a "small European
town". Bohinj and Bled are valleys with pictur-
esque lakes in the middle of the Julian Alps, in
Slovenia. The difference between the two is that
Bled is a world-famous, crowded with tourists
Instagram show place which has become bor-
ing for everyone. Bohinj is just as beautiful and
spectacular, but incomparably calmer. The hard-
to-reach mountain valley is the home of about
twenty villages, the largest of which is Bohinska
Bistritsa, which has helped a very specific local
dialect to be formed. The place is a wonderful
starting point for walks in the mountains, for cy-
cling, as well as for fishing and kayaking on the
Bohinka Sava river.

AVHAH
DINANT

MoBeuemo nocemumeau Ha Beazus ¢ ocHoBa-
Hue npeHebpezBam ckyuHus u 6eacpamHo ckon
Bplokcen B noasa Ha 3ana3eHu cpegHoBekoBHu
2paguema kamo Bploxk u NeHm. Ho ako ucka-
me owe no-2onsmo cnokoucmBue, mokeme ga
ce Hacouume kom [uHaH BbB BanoHus. ToBa
2pague ¢ 13 000 >kumeAu ce e C2ywuAo No 0Co-
6eHo edpekmeH HauuH B nogHokuemo Ha eguH
XoAM U Ha Bpeza Ha peka Mbo3a. Fomuueckume
3aMbuu U kamegpanu we HanbAHSM Instagram
npoduna Bu 3a gHU Hanpeg, a Ae2eHgapHume
MecmHu Bagpau Couque de Dinant u npouymama
nuBoBapHa Leffe we ce nozpukam u 3a cmo-
Maxa Bu. Bnpouem [luHaH € u pogHomo Mscmo
Ha Agond Cakc, uzobpemamens Ha cakcodo-
Ha, koumo e nouemeH ¢ manbk, Ho AlbbonumeH
my3eu

Most visitors of Belgium rightly ignore the bor-
ing and shamelessly expensive Brussels in favor
of preserved medieval towns such as Bruges
and Ghent. But if you want even more peace,
you can head to Dinant in Wallonia. This town
of 13,000 inhabitants is nestled in a particularly
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Ezep/ Eger

spectacular way at the foot of a hill and on the
banks of the Meuse River. Gothic castles and
cathedrals will fill your Instagram account for
days to come, and the legendary local waffles
Couque de Dinant and the famous Leffe brew-
ery will take care of your stomach. By the way,
Dinant is also the birthplace of Adolf Sachs, the
inventor of the saxophone, which is honored with
a small but curious museum.

TMMMAPAELL
GUIMARAES

3a noBeuemo mypucmu Mopmyzanus ce us-
yepnBa ¢ monkoBa mogepHus HanocAegbk Au-
caboH ("HoBusim Mapuxk", cnopeg Vanity Fair) u
okoAHocmume my. Mo-npocBemeHume nocemu-
meAu omgeasm Bpeme u Ha Mopmo ¢ Hez2oBus
HenpuHygeH uap. Ho 3a ucmuHckama, aBmeH-
muyHa Mopmyaanus mps68a ga usmuHeme owie
nemgecemuHa kunomempa Ha ceBep, u ga Bu-
gume lNumapauw.

Opyau 2pagoBe umam omgeAHuU cz2pagu UAuU
naowagu, koumo ca namemHuuu Ha cBemoBHo-
mo kyamypHo Hacaegcmo Ha UNESCO. B lNnuma-
paew namemHuk e ueAusm cmap 2pag - CbBop-
WweHo 3anaseH, u B cowomo Bpeme obumaem u
»kuB. KameHHume my yAuuku u cmapume kouwiu
umam Heonucyemo omnyckawo Bv3geucmBue
Bopxy cemuBama, a ako u me He Bu ombvpBam
om HampynaHus npe3 2020 cmpec, myk cme 8
obaacmma, B8 kosmo ce npaBu AezeHgapHOMO
nopmyzancko vinho verde, uau "3eaeHo BuHo".

For most tourists, Portugal is limited to the so
modern Lisbon (the "new Paris", according to
Vanity Fair) and its surroundings. More curious
visitors also spend time in Porto with its casual
charm. But for the real, authentic Portugal, you
have to travel another fifty kilometers to the
North, and visit Guimaraes. Other cities have
separate buildings or squares that are UNESCO
World Heritage Sites. In Guimaraes, the whole
old town is a monument - perfectly preserved,
and at the same time inhabited and alive. lts
cobbled streets and old houses have an inde-
scribably relaxing effect on the senses, and if
they do not save you from the stress accumu-
lated in 2020, here you are in the area where
the legendary Portuguese vinho verde, or "green
wine" is produced.

EFEP

EGER

YHzapus umMa mpu npouymu BuHeHU peauoHa.
BuaaHu, Ha loz go gpaHuuama ¢ XopBamus, ce
cnaBu ¢ uepBeHu BuHa, HanomHawu 6opgo; B8
Tokau, Ha ceBepouamok, ce npou3Berkgam He-
cpaBHumu gecepmHu BuHa. HovHau-uHmepec-
Hama gecmuHauus 3a BuHeHume mypucmu e
Ezep, Ha okono

140 km usmouHo om Byganewa. TykawHama
cpegHoBekoBHa kpenocm e cueHa Ha egHa om
Hal-3HauuMume 6Bumku cpewy ocmaHckume
HawecmBeHuuu. Cnopeg Ae2eHgama Mano-
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M sa Hag 125 000 gywi. Hoflakak cu-myk
I8Bam HanpexkeHuemo U U3KepBeHocmma
bAemume 2pagoBe. AHcu e paenO/\mkéH Ha
a Ha egHOUMEHHOMO - U hopasumeAHo kpa-

u obsicHsBa cpaBHeHusma c BeHeuus (gpy2ama
npuauka Mexgy gBama 2paga e npoAemHusm
decmuBan c macku). PomaHmuyHama ammoc-
depa manko koHmpacmupa ¢ mecmHama KyxHs,
kosmo Habad2a Ha.numameAHu u kaAopuuHu
scmusi: Ho nbk mbkmo AHCu e eguHcmBeHomo
Msicmosu3B uuapus, kbgemo mokeme ga

ymawvierma CaBos 8 loapusmeura Qpauus

i

Annecy is not exactly a small town: the capi-
tal.of-the department of Savoy in southeastern
F tisthome of more than 125,000 people.

W thegtensi nd nervousness of
jere--Annecy is lo-
ngly beautiful
" d#the river flow-
'SB'T1_tti g-into several
picturesque canals explains the comparisons
with Venice (the other similarity between the
two cities is the spring festival with masks). The
romantic atmosphere contrasts slightly with the
local cuisine, which emphasizes on nutritious
and high-calorie dishes. But Annecy is the only
place outside Switzerland where you can try
real fondue.




6poUHUME 3aWUMmHUUU Ha CMeHuUme yYecmuy-
ko ce nogkpensiau ¢ no 2nbmka uepBeHo BuHo,
a Hanagameaume, He3Haewu kakBo e moBa,
cMemHaAu, 4Ye nusm buuva kpbB. OmmozaBa
Hau-npouymomo mecmHo BuHo, kynaxk Ha ocHo-
Banama Ha copma kekdppankow (blaufrankisch),
ce Hapuua umeHHo Bikaver - 6uua kpvB. Kpe-
nocmma, kakmo u obwupHUMeE nog3eMHU u3bu
Ha apxuenuckonckus gBopeu, ca 3agbakumen-
HU 3a nocemumeAume, HO Owe no-3agbAXu-
meAHo e ga omckouume go Hamupawama ce 8
6Ausocm JdonuHa Ha xybaBume >keHu, kbgemo
B newepu B8 camusi xbAM ce nhogcAoHsBam ueAu
45 pa3AuyHU usbu.

Hungary has three famous wine regions. Vilani, to
the South of the border with Croatia, is famous for
its red wines, reminding of burgundy; and in Tokay,
in the northeast, incomparable dessert wines are
produced. The newest most interesting destination
for wine tourists is Eger, about 140 km East of Bu-
dapest. The local medieval fortress is the scene of
one of the most significant battles against the Ot-
toman invaders. According to the legend, the few
defenders of the walls were partially supported by
a sip of red wine, and the attackers, not knowing
what it was, thought they were drinking bull's blood.
Since then, the most famous local wine, a blend
of the blaufrankisch variety, has been called Bi-
kaver (bull's blood). The fortress, as well as the
extensive underground cellars of the archbishop's
palace, are a must for visitors, but it is even more
mandatory to head down to the nearby Valley of
the Beautiful Women, where 45 different cellars
are housed in caves on the hill.

NNCTOA
PISTOIA

OnopeHuus e moakoBa nocaoBuuHo Gozama Ha
kyamypHu 3abenedkumenHocmu, ye CmeHgana e
npunagHan om npemoBapBaHe Ha cemuBama
npu nopBama cu obukoaka u3 Hes. Ho B Hawu
gHu OnopeHuus e cbwo egHa om Hau-HamoBa-
peHume mypucmuyecku gecmuHauuu 8 cBema,
¢ Bcuuku HezamuBu, npousauzawu om moBa.
Mucmos, pasnorokeHa Ha 30 km B8 ceBeposanag-
Ha nocoka, usznexkga kamo ymaneHo konue Ha
(DAopeHuUs - Cbe Cbuwus UEHMPAAEH NAOWAY, Cb-
wama kamegpana u banmucmeput, Ho 6e3 NoMeH
om nvAvuwama ¢omozpadupawu ce nocemu-
menu. ToBa o3HauyaBa HOpMaAHU UEHU, YygecHa
XpaHa u Alobe3HuU pecmopaHmbopu U XomeAuepu.
A npe3 Aamomo naowagbm npeg kamegpanama
npulomsaBa MHo20 npusmHus ¢ecmuBan Pistoia
Blues, Ha koumo ca cBupuau AezeHgu kamo 506
HunbH, OetBug Boyu u Bu bu KuHe.

Florence is so famously rich in cultural attrac-
tions that Stendhal had fainted from overload-
ing his senses on his first tour there. But nowa-
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Mucmos / Pistoia

Plogecxaum / Rudesheim

days Florence is also one of the busiest tourist
destinations in the world, with all the negatives
that come with it. Pistoia, located 30 km to the
northwest, looks like a miniature copy of Flor-
ence - with the same central square, the same
cathedral and baptistery, but without a sign of
the hordes of visitors taking pictures of them-
selves. This means normal prices, great food
and friendly restaurateurs and hoteliers. And in
the summer, the square in front of the cathedral
becomes the home of the very pleasant Pistoia
Blues festival, at which legends such as Bob Dy-
lan, David Bowie and the BBC King have played.

PIOAECXAUM

RUDESHEIM

QuHaHcoBama cmoauua Ha EBpona cu uma
cBoume gobpu cmpaHu. Ho mo3u nNbm O0XOMHO

6uxme 2u nponycHaAu B noAsa Ha cumnamuu-
Hume BuHapcku 2paguyema no nopevyuemo Ha
PelH, cpeg koumo Hal-AlobONUMHO HecobMHe-
Ho e Plogecxaum. Yacm om usA pauoH, 06s-
Ben 3a kyamypHo HacaegcmBo Ha UNESCO,
moBa mscmo moxke ga ce noxBaau c Hag gBe
Xuasigoaemusi ucmopus. A cbwo u ¢ dpaHmac-
muuyeH pusAauHe. [epmaHckume mypucmu
He nponyckam nampuomuuHuUs MOHYMEHM
Niederwalddenkmal, go koumo ce cmuza cvc
cheuuanHa 20HgoAa. Ho Hue Au4HO npegnoue-
moxme Siegfrieds Mechanisches Musikkabinett -
yguBumeAeH My3eU 3a MexaHuuHu My3ukaAHu
UHCMPYMEHMU, U CbWO MeCcmHus My3eU Ha
BuHomo, nogcAroHeH om gamupawus om X Bek
3ambk Bpbomaepbype.

The financial capital of Europe has its good



sides. But this time we would gladly miss them
in favor of the nice wine towns along the Rhine,
among which the most curious is undoubtedly
Rldesheim. Part of an entire UNESCO World
Heritage area, this place boasts over two mil-
lennia of history. And also with a fantastic Ries-
ling. German tourists do not miss the patriotic
monument Niederwalddenkmal, which can be
reached by a special gondola. But we personally
preferred the Siegfrieds Mechanisches Musik-
kabinett, an amazing museum of mechanical
musical instruments, and also the local wine
museum, housed in the 10th-century castle of
Bromserburg.

KOMNMPUBLLUALIA
KOPRIVSHTITSA

MAoBguB, kyamypHa cmoauua Ha EBpona 3a

2019 u, no Bcska BeposmHocm, Hau-cmapusim
Bce owe obumaBaH 2pag Ha koHmMuHeHma, He-
CbMHeHo 3acAy)kaBa BHumaHue. Ho ako uckame
ga cu noyuHeme om oXuBaeHuemo, moxkeme
ga omckouume go KonpuBwuua, Ha okoao 90
km B ceBeposanagHa nocoka.

ToBa 2pague c egBa 2500 >kumeAu e coxpaHu-
Ao npekpacHo ammocdepama om Bbazapckomo
Buvapaxkgarne (XVIII-XIX Bek) u uma ueau 383
cepagu, obsBeHu 3a naMemHuuu Ha kyamypa-
ma. Hakoako uHmepecHu my3es we Bu nokarkam
kakoB e buna >kuBombm Ha BaakaHume B oHa3u
enoxa. [lpyzomo, koemo KonpuBwuua e cbxpa-
HuAa gobpe, e aBmeHmuuHama Bov3poXkgeHcka
kyxHs. A ako npekaaume c Hesi, okoaAHoCcmume
Ha 2pagyemo npegaazam HAKOAKO U3yMUMEAHO
kpacuBu newexogHu mapwpymu, BkalouumeaHo
u go BozgaH, Hau-Bucoka Bpbx B8 CpegHa 2opa.

TRAVEL

EURORIS

KonpuBuwuua / Koprivshtitsa

Plovdiv, the cultural capital of Europe for 2019
and, most probably, the oldest still inhabited
city on the continent, undoubtedly deserves
attention. But if you want to take a break from
the bustle, you can head down to Koprivshtitsa,
about 90 km to the northwest. This town with
only 2,500 inhabitants preserved perfectly the
atmosphere of the Bulgarian Revival (XVIII-XIX
centuries) and has as many as 383 buildings
pronounced as cultural monuments. Several
interesting museums will show you what life
was like in the Balkans at that time. The other
thing that Koprivshtitsa has preserved well is
the authentic Revival cuisine. And if you over-
do with the food, the surroundings of the town
offer several amazingly beautiful hiking trails,
including to Mt. Bogdan, the highest peak in
Sredna Gora. ll
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apagokcanHO Hewo e Hemckama

kyxHs: xem e nposauyHa u noHsko-

2a - npespsHa, xem e ycnsBana ga

BgbxHoBu 2eHuu kamo Xezea, Hu-
uwe, Mbome, XauHe, BemoBeH u BazHep... A
obscHeHuemo e BcowHOCM MHO20 npocmo. U
B kyaunapusma 2epmaHuume cu ocmaBam 2ep-
MaHuu: HeBuHaau usuckaHu, Ho HanpaBo obce-
6eHu om MucbAma 3a kauecmBomo.

BCbLIHOCT HAW-XAPAKTEPHATA OCOBE-
HOCT Ha Hemckama kyxHs e HeUuHomo MHO020-
obpasue, U30bUAUEMO OM PeauoHaAHU cheuua-
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AUmemu u obuuau c¢ kopeHu B umnepckama
ucmopus Ha lepmaHus. Ho kbgemo u ga ce
0308eme, HenpemeHHO onumaume BaucBypcm,
cBuHckus gkonaH aucbaH, 6epAuHcko pyAo
(npeneueH b6ekoH ¢ navHka om cBuHcko duae
U CUHU cAuBu), xambypacku budpmek, 3ayepbpa-
meH (menewko meco, MapuHoBaHo BbB BuHo u
ouem)...

Pasbupa ce, Bceku pesuoH cu uma cBos 3a-
naseHa kyauHapHa mapka. B BaBapus moBa
ca beaume Bypcmuema cbc cnagka 2opuuua,
kHegAaume, coneHume bpeueAu u kuceaomo
3ene. BoB (parkoHusi — HlopHBepackume Ha-

geHuuku, gkuHgkudpunoBume kypabuu u mec-
meHuUme u3geAus. (wnamuae, WYyAGHYgEAH U
MayAaxaweH). B LLIBapuBang onumaume AyuHuk
(Zwiebelkuchen ) u nyweHa wyHka, 8 KboAH —
bAazoyxaHHU bagemoBu caagku, B8 Xambypz —
nbpXkeH Mopcku e3uk, nyweHa puba, cyna om
3muopka u ckapugu. lNpouymume cneuuanu-
memu Ha CakcoHus ca ascmusma cbc ckapugu
u 3eAeHuyuu u [pesgeHckus konegeH keuk, B8
TlopuHaus — neueHama 2bcka ¢ kHegau. Ha 3a-
kycka (Fruehstuck) ce xanBa cupeHre, Bypcmo-
B8e, auua, MlocAu, xAa6, macAo u koHpumlop. Ha
obeg (Mittagessen) ce nogHaca monaa XpaHa.
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Beuepsma (Abendbrot) e 8 19 yaca u kakmo no-
kasBa umemo (,8euepeH xaa6“), 0bukHoBeHo ce
cbCmou om canama, XAsb, cupeHe u koabacu.

1 BCE MNAK, KO E NMPOTATOHNCTBT? Hage-
Huukume? Kucenomo 3ene? Bupama? Cnopeg
aHeAuvaHume moBa e 3enemo, 3amoBa me no-
Hakoz2a Hapuuam 2epmaHuume krauts. [la, 3ene-
mo e BarkeH akmbop, HO He camo. B nuBHUuuUme
u kapeHemama Ha BepauH, Heganeu om Apko-
HanAau, HENpPEMEHHO onumaume MmpaguuuoH-
Hus bepAauHcku komaem (Kotelett) uau klodpmeH-
ua (Klops) c kapmodeHa canama, kbpuBypcm u

egHa xanba bupa. [lamume mo2am ga npegno-
yemam kombuHauusma om s6vAkoBo-6agemoB
wpygen uAu kaucueB wpousea u xanba bsaa
6upa (Berliner Weisse) ¢ maAuHoB8 cupon.

NCTUHCKATA BbALLEBHA OYMUYKA oba-
ye e "8ypcm". fiHec B NepmaHus ce npogaBam
Hag 1500 Buga koabacu u HageHuuku: BapeHu,
nyweHu, kopBaBuua, korbacu om uepeH gpob,
wyHka, BypcmoBe u Bypcmuema... Humo egHo
cemelHo mopxkecmBo, nukHuk, basap uAu us-
AoXKeHue He MuHaBam 6e3 neueHu Ha ckapa
HageHuuku, yHukanHu 3a Bceku pez2uoH Ha

cmpaHama, CbC Cmpo20 pa3nucaHa peuen-
mypa u pesaameHmupaHu. pasmepu. o gHec
peuenmume Ha MH020 koAbacu ce nassm 8
mauHa, kakmo noBensBa HapogHama nozoBop-
ka ,Ako wew ga ympeuw, nak HAMa ga pa3be-

pew kakBo uma B HageHuukama“. Hanpumep 8 *

mlopuHeckume HageHuuku ocBeH puzaH, CoA
U nunep ce gobaBs kumuoH, 6eaume 6aBap-
cku (uau mlonxeHcku) HageHuuku ce sgam c
kupauuka u caagka ezopuuua, kobypzckume
BypcmoBe mo2am ga gocmuz2am Ha gbAKuHa
32 cm, gokamo HlopHbepeckume He 6uBa ga
npeBuwaBam 8-9 cm. P
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» MO HEOBACHUMW MPUYUHWN Hal-nonyAs-
peH e 6epauHckusm kopuBypcm (Currywurst) -
HapszaHa HageHuuka om cBuHcko mMeco, obua-
HO 2apHupaHa cbCc coc om kemuyn u kopu,
nogHeceHa ¢ kapmodeHa canama UAu XAebue.
To3su "genukamec" e pogeH B AuweHusma caeg
BouHama, kozamo bepAuHUYaHU pas3noAazanu ¢
usoboaue om kemuyn u kbpu om amepukaH-
ckume u 6pumaHckume nomowu. ,Mauka-
ma“ Ha kopuBypcma e Xepma XouBep,
cobcmBeHuuka Ha yAauuHa 3akycBanHs
8 3anagHobepAuHckus pauoH Llapao-
meHbypz. Ta 3anoyHana ga 20 npegaa-
2a npe3 1949, 3a ga HaxpaHu nomoka
om cmpoumeAHu pabomHuuu, a npes
1959 namenmoBana nukaHmHus coc
nog umemo yuaubn (Chilliup). 3akycBan-
HAma Ha Xepma XouBep pabomu go 1974,
a HaxoguuBama gama gHec ca yBekoBeue-
HU C MemopuanHa naoua u Myseu (Deutsches
Currywurst Museum).

Om uyucmo kyauHapHa 2aegHa mouka gocma
noBeue cu cmpyBa ga onumame nyweHama
Becmdancka wyHka c kokan(c aeko yxaHue
Ha naoguyema xBouHa, kosmo owe puMAsHUME
oueHsiBaau no gocmouHcmBo), dbpaHkdypmepu-
me om Hou-M3eHbype, wBapuBangckama wyH-
ka... Koge? Ha Hakos om 6e36pouHume AaBku
no yauuume, ocobeHo ako Haokono Bukgame
kaueHmu om BcskakoB Bug u kaaubbp — ene-
2aHmHU YUHOBHUUU, CMPOUMEAHU pabomHuuu,
gopu noAumuuu... npeg Bypcma Bcuuku ca
paBHu.

»B AMEPUKA HAMA UCTUHCKWN XAAB,
a a3 moakoBa obuuam xas6“, nuwe B8
cBos gHeBHuk emuzpupanusm B8 CALL
Bepmoam Bpexm. B 'epmaHusi ce npous-
Be>kgam Hag 300 pasauuHu Buga xAs6 u
1200 Buga kudpauuku u xaebuema, noBe-
4Yemo Om mMAX NbAHO3bPHEHU, om ,gywa-
ma“ Ha 3bpHOomo, kakmo noemuuHo ce us-
pasaBam Hemuume. TunuyHuam Hemcku XA6
ce npuzomBsa om pbvXXeHo-NWeHUYHO bpawHo,
yecmo B kombuHauus ¢ oBec, euemuk, wnea-
ma, cemeHa u nognpaBku, Ayk, opexu, gopu
2pax u mopkoBu. Koankomo no- Ha lozo3anag
omuBame, moecm koakomo noBeue ce go-
6AukaBame go QpaHuus, moakoBa no-6eau u
ByxHaAu cmaBam camyHume. 3amoBa nvk Bb8
Becmdanus mokeme ga onumame nymnepHu-
kea, Hal-uyepHUSM yYepeH XAb, 3aMeCeH nou-
mu uskalouumeAHo om 2py60 povXkeHo BpawHo
u mpuuu, kolumo He ce neue, a ce npuzomBs
Ha napa. Taka uemBbpmumusm kaavn ocma-
Ba cbum, BraxkeH u u3gpwvXkauB, c Aeko caag-
HukaB Bkyc.

HenpemeHHo npobBaume u aBmeHmuuHus ba-
Bapcku bpeuen ¢ kadaBa, xpynkaBa coaeHa
kopuuka u HexkHa mMAeuHoBAAa nabm, nyxkaB
B8 cpegama u ¢ mbHKU, HO He NnpecyweHu
~poue’. NeezeHgama paskasBa, ue peuenma-
ma Ha opuguHanHus bpeuea (Laugenbrezel)
e naog Ha epewkama Ha 6aBapcku maucmop
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PEHECAHCbBLT HA PUSAUHTA

3Haeme Au, ue npe3 XIX Bek gobpume
pusAauHau om PelHxay Buau cpeg Hau-cko-
nume BuHa B cBema? Top2oBuume B AOHgOH
npogaBanu bymunka kauecmBeH pusAuHz
no-ckbno om ¢peHckomo 6opgo. MocaegBan
gbAb2 U MpauveH ynagbk. Ho om Hauyaaromo
Ha 90-me 2oguHu B F'epmaHus ce HabalogaBa
Bv3parkgaHe Ha BuHeHama mpaguuus. Taka
ue ako obuuame Aeku beau BuHa, HENpeMeH-
HO onumaume BuHo om Bogewume pezuoHu
Peunxay (Weil, Kuenstler, Bzeuer), om Mo-
3en-Caap-PyBep (Haag, Loosen, Pruem) uau
MNdanu (Doennhoff, Knipser, Mueller-Catoir).

nekap. Ha 11 ¢eBpyapu 1839 AHmoH Henomyk
MNdaHeHbpeHep, nekapsm om mloHxeHckomo
Posn Kade, npuzomBsan caagku bpeuenu 3a
2ocmume. KaHen ce ga HamaXe 2omoBume
3a neuyeHe kpaBauuema cvbc caagka 2nasy-
pa, Ho nozpewHo B3eA kynuukama cbc caab
pazmBop Ha HampueBa ocHoBa, ¢ koumo no-
yucmBanu nnomoBeme. Makap ga ocv3Han
2pewkama, maucmopbom pewun Bce nak
\ ga usneue bpeueaume, koumo usnesau
* om ¢dypHama c HeBuxkgaHa gomozaBa
" ka¢psBa kopuuka, meka BvmpewHocm
u HeBeposmeH Bkyc. locmume ocma-
.41 Haau MHo20 goBOAHU, a mMaucmopbm
ce cgobuna ¢ HeouakBaHa caaBa. Qop-
mama Ha bpeuena cvbwo e obBuma 8
mauHcmBeHocm. Cnopeg Hsakou uamou-
HUUU, mMs npou3Au3a om d¢opmama Ha
pumckume kpveAu xanboBe, gpyau HU u3-
npawam kbm mMaHacmupume, kbgemo ¢op-
Mama Ha bpeuena mps6Bano ga HanomHs 3a
MOAEW, ce MOHax, C kpbcmocaHu Ha pameHe-
me pbue. 3HaMeHUmu ca 2oAremume bpeuenu
(Wiesnzeit), koumo ce nekam cneuuaAHO 3a
Okmobepdecm, coc cBemaokadsBa kopuuka
u 6ana BompewHocm, kosmo no Bkyc Hanom-
HS Ha cencku 6 xAs6.

AOYMATA "OKTOBEPQECT" HW OTBEXOA
go gpyaus cmovAb B mMecmuama kyAuHapus.
Makap ga He ca usobpemuau bupama (Alobu-
ma Hanumka owe B gpeBHa Meconomamus),
2epmMaHuume noumu ca s "ocuHoBuau": gHec
8 cmpaHama uma Hag 5000 mapku u odu-
uuaneH [leH Ha Hemckama bupa, koumo ce
ombenas3Ba Ha 23 anpua (Ha 20guwHUHama
om 3HameHumus 3akoH 3a yucmomama Ha
6upama om 1516, Hau-cmapomo npegnu-
caHue B cBema B obAacmma Ha xpaHumeA-
Hama uHgycmpus, cnopeg koemo ce nosBo-
AsBam camo uemupu cbcmaBku: Boga, XMeA,
gpoXkgu U MaAu,).

MN3bposBaHemo Ha Bcuuku cmuaoBe Hemcka
bupa e HenocuAaHa 3agauya, HO Hal-OCHOB-
Hume kamezopuu ca aam, 6ok (cuaHa bupa,
kosmo mMoXke ga 6vbge gonen 6ok, auc 6ok
u xenep 60k), gyHkea (onumaime MiloHxe-
Hep gyHken), egen (om cneuuaAnHu copmoBe
XMeA), XeA, kboaw (om pauoHa Ha KboAH, npu-
emo e ga ce cepBupa B8 yawku om 0.2 muau-
Aumpa, koemo kapa keaHepume ga movpuam
kamo Aygu), keaep (,6upa om usbama“), Aa-
2ep, MaAubup, mepueH (,mapmexcka“ bupa),
payx (onyweHa bupa), NUAC U NWeHuyHama
BauueH. Te ce pasauvyaBam no cvomHouwle-
Huemo Ha cbvcmaBkume, memnepamypama
Ha BapeHe, aAkOXOAHOMO CbgbpXkaHue, cme-
neH Ha omaexkaBaHe u Ha Bkyc. Mpuauuam cu
obauye no egHo: omAuYHo akomnaHupam kaa-
cuveckume zepmaHcku scmus. U cv3gaBam
oHOBa ocobeHo uyBcmBo Ha ylom u monaoma,
koemo mpygHo we omkpueme gpyzage 6 EB-
pona. H
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Delights

German cuisine may be lacking in refinement, but makes up with quality

German cuisine is a baffling thing: boring at
times and disliked at others, it still managed
to inspire geniuses such as Hegel, Nietzsche,
Goethe, Heine, Beethoven and Wagner... The
explanation is really quite simple. In cuisine too,
the Germans are true to themselves: not always
refined, but obsessed with quality.

IN FACT, THE HALLMARK of German cuisine is
its diversity, the abundance of regional special-
ties and traditions rooted in the country’s impe-
rial history. But no matter where you go, be sure
to try Weisswurst, Eisbein (pickled ham hock),
Berlin rolls (fried bacon wrapped around pork
and plums), Hamburger beefsteak, Sauerbraten
(beef, marinated in wine and vinegar)...

Of course, each region has its own culinary
trademark. In Bavaria it's white sausages with
sweet mustard, dumplings, salty pretzels and

By MARGARITA SPASOVA / Photography ISTOCK

sauerkraut. In Franconia - Nuremberg sau-
sages, gingerbread and pasta dough (Spaetzle,
Schupfnudeln and Maultaschen. In Black Forest
(Schwarzwald), try Zwiebelkuchen (onion pas-
try) and smoked ham, in Cologne - fragrant al-
mond cookies, in Hamburg - fried sole, smoked
fish, eel and prawn soup. Saxony’s famous spe-
cialties are shrimp and vegetable dishes and the
Dresden Stollen (Christmas cake), in Thuringia
enjoy roast goose with dumplings. Cheese, sau-
sages, eggs, muesli, bread, butter and jam are
eaten at breakfast (Fruehstuck). Hot food is
served for lunch (Mittagessen). Dinner (Abend-
brot) is at 7 pm and as the name tells us (“even-
ing bread”) usually consists of a salad, bread,
cheese and cold cuts.

YET WHO IS THE PROTAGONIST? Sausages?
Sauerkraut? Beer? The English say it is sauer-

kraut, that's why they sometimes call the Ger-
mans krauts. Yes, sauerkraut is an important ac-
tor, but not only. In Berlin’s pubs and cafés, not
far from Arkonaplatz, you just must try the Berlin
cutlet (Kotelett) or meatballs (Klops) with potato
salad, currywurst and a pint of beer. The ladies
may prefer a combination of apple-almond stru-
del or apricot streusel cake and a white beer
(Berliner Weisse) with raspberry syrup.

BUT THE MAGIC WORD is “wurst”. Over 1,500
types of sausages and cold meats are sold in
Germany today: boiled or smoked, black pud-
ding, black liver sausage, ham, etc. Not a sin-
gle family celebration, picnic, bazaar or exhibi-
tion passes without grilled sausages, unique for
each country region, with a strict recipe and
size. Even today many sausage recipes of are
kept secret, as the popular saying goes: “Even »
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> if you die, you still won’t know what’s in the
sausage”. For example, besides marjoram, salt
and pepper, Thuringian sausages also contain
caraway, the white Bavarian (or Munich) sau-
sages are eaten with a bun and sweet mustard,
Coburg sausages can be up to 32 cm long, while
Nuremberg sausages must not exceed 8-9 cm.

FOR INEXPLICABLE REASONS, most popular is
the Berlin currywurst — a pork sausage cut into
slices, genoursly seasoned with curry ketchup
and served with potato salad or a bread roll.
This “delicacy” was born during the lean post-
war years, when Berliners had an abundance of
ketchup and curry powder left from the Ameri-
can and British soldiers. The “mother” of the
currywurst is Herta Heuwer, owner of a street
stand in the Charlottenburg district of Berlin. She
began selling it in 1949, providing food for the
many construction workers, and in 1951 patent-
ed her piquant sauce, called Chilliup. Herta Heu-
wer’s small restaurant operated until 1974, and
the resourceful lady is now commemorated with
a memorial plague and a museum (Deutsches
Currywurst Museum).

From a purely culinary point of view, it's more
worth trying the smoked Westphalian ham on
the bone (with a slight scent of juniper berries,
valued highly even by the Romans), Neu-Isen-
burg frankfurters, Black Forest ham... Where?
At one of the countless street stands, especially
if they’re surrounded by customers of every kind
and description — smartly-dressed office work-
ers, construction workers, even politicians...
everyone is equal before the wurst.

“YOU CAN'T GET PROPER BREAD IN THE
STATES, and | love eating bread,” Bertolt Brecht
complained in his diary during his American ex-
ile. Germany produces over 300 different types
of bread and 1,200 types of buns and bread
rolls, mostly full-grain, from the “soul” of the
grain, as the Germans like to put it. The typical
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German bread is made of rye-wheat flour, of-
ten in combination with oats, barley, spelt flour,
seeds and spices, onions, walnuts, even peas
and carrots. The further southwest you go, i.e.
the closer you get to France, the whiter and
fluffier the bread. But in Westphalia you can try
Pumpernickel, the blackest bread of them all,
made almost entirely of coarsely ground rye and
bran, that is not baked, but steamed. This helps
to retain the square shape firm, moist and dura-
ble, with a slightly sweet taste.

Be sure to also try the authentic Bavarian pretzel
with its brown, crispy, salty crust and soft white
dough inside. It has a plump "body", and thin, but
not dry, crossed "arms." Legend has it that the
original pretzel recipe (Laugenbrezel) was the
unintended creation of a Bavarian baker. On 11
February 1839, Anton Nepomuk Pfannenbrenner,
employed at the Munich Royal Café, was prepar-
ing some sweet pretzels for the guests. He wanted
to brush the pretzels with sugar-water, but acci-
dentally used the sodium hydroxide solution used
to clean and disinfect the bakery countertops. De-
spite realizing his mistake, he decided to bake the
pretzels anyway, which came out of the oven with a

THE RENAISSANCE
OF RIESLING

Did you know that in the 19th century good
Riesling wines from Rheingau were among the
most expensive ones in the world? Merchants
in London sold a bottle of quality Riesling at a
higher price than French Bordeaux. This was
followed by a long and sad decline. But since
the early 1990s Germany has experienced
a revival of the wine tradition. So if you like
light white wines, be sure to try wine from
the leading wine regions: Rheingau (Weil,
Kuenstler, Bzeuer), Mosel-Saar-Ruwer (Haag,
Loosen, Pruem), and Pfalz (Doennhoff,
Knipser, Mueller-Catoir).

unique brown crust, soft centre and delicious taste.
His guests were very pleased and he became the
"pretzel hero". The shape of the pretzel is also
shrouded in mystery. Some say that it derives from
the shape of the Roman ring-bread, others say
that it originated in a monastery where the pretzel
shape was designed to resemble a praying monk,
with arms crossed with the hands on the shoulders.
Famous are the huge pretzels (Wiesnbrezn)
that are baked especially for the Oktoberfest
(Wiesnzeit), with a light brown crust and soft
white inside, whose taste resembles a rustic
white bread.

THE WORD OKTOBERFEST TAKES US to the
other pillar of local cuisine. Although they did
not invent beer (a popular drink even in ancient
Mesopotamia), the Germans almost “adopted”
it: today the country boasts more than 5,000
brands and an official Day of German Beer,
marked on 23 April (the anniversary of the fa-
mous Reinheitsgebot or German Beer Purity Law
of 1516, the oldest prescription in the world in
the food industry, according to which only four
ingredients can be used in the production of
beer: water, hops, yeast and barley.

Listing all German beer styles is an impossible
task, but the main categories are Altbier, Bock
(a strong beer that also comes as Doppelbock,
Eisbock and Heller bock), Dunkel (try the Mu-
nich Dunkel), Edel (made of special varieties of
hops), Helles, Kdlsch (from the Cologne region,
traditionally served in 0.2 millilitre glasses, keep-
ing waiters real busy), Kellerbier (cellar beer),
lager, Malzbier, Marzen (March beer), Rauchbi-
er (smoked beer), Pilsner and Weizenbier. They
differ in the proportion of ingredients, boiling
temperature, alcohol content, degree of age-
ing and taste. They have one thing in common
though: they go perfectly with classical Ger-
man dishes. And create that special feeling of
warmth and cosiness you will be hard put to find
anywhere else in Europe. l



3A TBOETO CNOKOMHO
NMbTYBAHE - UV CUCTEMA
3A AE3SMHOEKLUMA HA BOPAA
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NMPABUAA 3A NMPEBO3 HA BATAX
MO NOAETUTE HA BbATAPUA EbP

Bcuuku nemruuu Ha ,Boazapua Ep* umam npaBo Ha npeBoa Ha Hbe3naameH poueH

bazaxk 10 ke + gamcka uaHma/aanmon B canoHa, a 8 3aBucumocm om usbpaHama kaaca

u mapuda u Ha pesucmpupaH bazax (8 6azaxkHuka Ha camorema). MpeBosom Ha Hazaxk
no pegoBHUmMe AUHUU e CbobpaseH u ¢ Hakou obuiu npaBuaa u noaumukama Ha ,Boazapus

Ep“ koumo mpa6Ba ga umame npegBug. ABuokomnaHusi ,Boazapus Ep“ cnaszBa cucmemama

PIECE CONCEPT, 6asupaHa Ha 6pos, meaaomo u pasmepume Ha uekupaHus 6azax.

BAGGAGE ALLOWANCE
ON BULGARIA AIR FLIGHTS

All passengers of Bulgaria Air are entitled to free carriage of cabin baggage

10 kg + personal item/laptop, as well depending on the chosen class of service and
fare to a checked baggage (in the luggage compartment of the airplane). Baggage
transportation on regular flights is based on some general rules and the policy of
Bulgaria Air, which you should consider. Bulgaria Air baggage policy complies with
the PIECE CONCEPT system based on the quantity, weight and dimensions of
the checked-in baggage.

TAPUOW BE3 PETMCTPUPAH BAFAX
Bceku nemHuk, 3akynua Buaem no mapuda ¢ BkaloueH camo poueH bazax,
uma npaBo ga npeBosu B kaburama Ha camorema be3naameH Hazaxk, kakmo caegBa:

NKOHOMUWYHA KAACA
1 6pol pvueH bazaxk go 10 ke u pazmepu 55x40x23 cm (cymapHa gbakuHa* go 118 cm)
+ gamcka uaHma/Aanmon

TAKCU 3A PETVICTPUPAH BATAX

MopBu 6pol peaucmpupaH 6azaxk go 23 ke u go 158 cm™:
« BompewHu noremu - 15 eBpo Ha nocoka;

« MexkgyHapogHu noaemu - 20 eBpo Ha nocoka**.

> B cayual Ha no-mexkbk, No-06eMeH UAU gonbAHUMEAEH yekupaH bazark,

ce npuAazam cmaHgapmHume ycaoBua Ha ,Boazapus Eop”.

> PezucmpupaH bazaxk Mmoke ga 6bge 3akyneH npegu noAem Ha Aemuwie

UAU upes usgamend Ha burema.

> [MpumerkaHuemo Ha kapmu CCB Club, kapma Visa Platinum om LIKB,
kobpaHgupaHa kapma om LIKB u ,Boazapus Evp®, kakmo u 3namHa kapma

FLY MORE He gaBa npaBo Ha 6e3naameH uekupaH 6azaxk no mapuda 6e3 bazax.

* Cymama om BbHWHUME pasmepu Ha goakuHama, BucoyuHama
U WupoyuHama Ha bazaxka /I+h+w/.

** 3a nomyBaHe om AoHgoH - 20.00 GBP, om Lllopux - 20 CHF,
om Tea ABuB - 20 USD.

TAPUOW C PETICTPUPAH BATAX
Bceku nomHuk, 3akynua Buaem no mapuda c BkaloueH peeucmpupaH bazad,
uma npaBo ga npeBosu B bazakHuka Ha camonema 6eanaameH bazaxk, kakmo caegBa:

Mo mexXkgyHapogHu u BbmpewHu AuUHUU:

BU3HEC KAACA

« 2 bposd poueH Hbazaxk ¢ 06wo meano go 15 ke (paamepu go 55x40x23 cm
Bceku) + 1 gamcka yaHma/aanmon;

+ 2 6poa peaucmpupaH Hbazaxk go 32 ke u go 158 cm* Beeku.

NKOHOMUWYHA KAACA

1 6pol pvueH bazak go 10 ke u pasmepu 55x40x23 cMm (cymapHa gonkuHa*
go 118 cm) + 1 gamcka yaHma/Aanmon;

+ 1 6pol peeucmpupaH 6azaxk go 23 ke u go 158 cm*.

M3kaloueHus

+3AATHA KAPTA FLY MORE

«BUANETU, 3ATIAATEHU C KAPTA VISA PLATINUM OT UKbB

+BUAETU, BANTAATEHU C KOBPAHOUWUPAHA KAPTA ,6bATAPUA EBP U LUKB“
+ YAEHOBE HA NMPOIrPAMATA CCB CLUB

«MOPAUUN***

2 6pos no 23 ke u go 158 cm* Beceku, 3a noaemu, npu koumo onepupauy,

npeBos3Bau e aBuokomnaHus ,Boreapusa Evp".

+BEBETA OT 0-2 roAviHV

B cayual ue mapudama, no kosmo e udgageH buaemom Ha Bob3pacmHus,
npugpy>aBaw, 6ebemo, no3BoaaBa 1 6pou uekupaH bazaxk go 23 ke, mo 6ebemo
uma npaBo Ha 1 6pol uekupaH 6azak go 10 ke. MpeBozbm Ha 6ebeuwku koauuku
ce u3BvpwBa 6e3nramHo, HO me caegBa 3agbrkumenHo ga ce npegaBam u noayuaBam
HenocpegcmBeHo npu kauBaHe/cAusaHe Ha/om camorema. ABuokomnaHusma He Hocu
omeoBopHocm 3a wemu B peayamam Ha mpaHcnopmupaHe no 6azakHume AeHmu,
B cayual ue konuukama He e npegageHa/noayyeHa Ha/om camorema.

* Cymama om BbHWHUME pasmepu Ha goakuHama, BucoyuHama U wupoyuHama Ha

6azaka /I+h+w/. MomHukbm Moke ga npeBosBa u noBeue om Ge3naamHama HopMa
Bazaxk cpewy gonbAHUMEAHO 3anAaulaHe. Tpemu Hbazaxk ce makcyBa no makcama 3a
mpemu cBpoxbazaxk.

** Ako Bunemume Bu ca 3anaameHu B caima Ha komnaHusma, kakmo u B cayyaume Ha:
npumerkaHue Ha 3namHa kapma FLY MORE, uaeHcmBo 8 npoepamama CCB Club uau 3a
6uremu, 3anaameHu ¢ kobpaHgupaHa kapma om LIKB u ,Boazapusa Evp* uau kapma Visa
Platinum om LIKB, e Heobxogumo ga ce cBoprkeme ¢ Hac Ha mea.: +359 2 4020 400 uau
Ha e-mail: callfb@air.bg 3a npeusgaBaHe Ha buanema ¢ npaBo Ha 2 6pos 6eanrameH bazaxk.

TARIFFS WITHOUT CHECKED BAGGAGE
Each passenger who bought a ticket in a tariff that includes only a hand baggage
carriage, is allowed to transport in the cabin free baggage allowance as follows:

ECONOMY CLASS

1 piece of hand baggage up to 10 kg and with dimensions
55x40x23 cm (total length up to 118 cm)*

+ 1 personal item / laptop bag

FEES FOR CHECKED BAGGAGE CARRIAGE

First piece of checked baggage up to 23 kg and up to 158 cm*:
- Domestic flights - EUR 15 per direction;

- International flights - EUR 20 per direction**.

> |n case of heavier, above volumes or additional piece of checked baggage,

the standard conditions of Bulgaria Air apply.

> Checked baggage can be purchased before the flight at the airport or through

the issuer of the ticket.

> Possession of CCB Club card, Visa Platinum card from CCB, co-branded card from CCB
and Bulgaria Air, and FLY MORE gold card does not entitle free checked baggage on tariff
without baggage.

* The maximum allowed volume is the sum of the external length, height
and width of the baggage /I+h+wy/.
** For travel from London - 20.00 GBP, from Zurich - 20 CHF, from Tel Aviv - 20 USD.

TARIFFS WITH CHECKED-IN BAGGAGE

Each passenger with a ticket purchased in a tariff that includes checked baggage is
allowed to transport in the luggage compartment of the airplane free baggage allowance
as follows:

International and Domestic flights

BUSINESS CLASS

-2 pieces hand baggage with a total weight up to 15 kg (dimensions 55x40x23cm each)
and 1 personal item/laptop bag;

- 2 pieces of checked baggage up to 32 kg and 158 cm* each.

ECONOMY CLASS

- 1 piece of hand baggage up to 10 kg and with dimensions

55x40x23 cm (total length up to 118 cm)* + 1 personal item / laptop bag;
- 1 piece of checked baggage up to 23 kg and up to 158 cm*.

Exceptions

-GOLD CARD FLY MORE

« TICKETS PAID WITH VISA PLATINUM CARD BY CCBANK

« TICKETS PAID WITH CO-BRANDED CARD BULGARIA AIR / CCBANK
-MEMBERS OF THE CCB CLUB PROGRAM

«SEAMEN***

2 pieces of 23 kg and up to 158 cm each* for flights operated by Bulgaria Air.
-INFANTS 0-2 YEARS OF AGE

If the fare of the ticket of the adult who is accompanying the baby allows 1 piece checked
baggage up to 23 kg, the baby is entitled to 1 piece checked baggage up to 10 kg.
Transportation of baby carriages is free of charge, but it is mandatory to hand them over
/ to receive them immediately before embarkation / disembarkation of the aircraft. The
aviation company shall not be responsible for damages resulting from transportation on
baggage belts, in case the carriage has not been handed over / received at the aircraft.

* The maximum allowed volume is the sum of the external length, height and width of the
baggage /I+h+w/. The passenger may carry more than the free of charge baggage
allowance for an additional fee. Third piece is charged as third excess baggage.

** |f your tickets are paid in the company’s website, as well as in the cases of: possession
of gold card FLY MORE, membership in CCB Club, or tickets paid with co-branded card
from CCB and Bulgaria Air or Visa Platinum card from CCB you need to contact us by
phone +359 2 4020 400 or e-mail callfb@air.bg to reissue the ticket entitled to free 2 pieces
of luggage.



MpumexkaHuemo Ha kapmu CCB Club, Visa Platinum om LIKB, kobpaHgupaHa kapma
om LIKB u ,Boazapusa Evp*, kakmo u 3namHa kapma FLY MORE He gaBa npaBo Ha
6e3nnameH gonbAHUMEAeH uekupaH Hbazaxk no mapuda 6e3 bazaxk.

*** 3a ga ce BobanoazBame om ycroBusama HuU 3a NpeBos Ha MopAuU, € HE0BXogumo
B6uremom ga 6bge usgageH B no-cneuuasHa mopawka mapuda. 3a noBeue uHpopmauus
u pesepBauua mokeme ga ce obopHeme koM LleHmopa 3a obcaykBaHe Ha kaueHmu

Ha men.: +359 2 4020 400 uAu Ha e-mail callfb@air.bg, blopama Ha aBuokomnaHusma 8
cmpaHama u uy>kbuHa, kakmo u upes3 azeHmckama mpexka.

MbTHUKBT MOXXE OA MPEBO3BA 1 NMOBEYE OT BE3NAATHATA HOPMA BAFAX
CPELLY OOMbAHUTEAHO 3AMNAALLAHE *

Takcu 3a cBpbxbazark

MEXOYHAPOLOHU AIHAN

3a meeno Ha bazaxka mexkgy 23 ke u 32 ke * — 50 eBpo;

3a 2oneMuHa Ha bazarka mexkgy 158 cm u 203 cm — 70 eBpo;
[onbAHuMeAHa bpotka - Bmopu Hbazaxk go 23 ke go u 158 cm — 50 eBpo;
[onbAHumenHa bpotka - mpemu 6azax go 23 ke go u 158 cm — 100 eBpo.

3a nomyBaHe om AoHgoH nocoyeHume mapudu ca cbomBemno 50/70/100 GBP,
om Lllopux 50/70/100 CHF, om Tea ABuB 50/70/100 USD.

BbTPELLUHU AVIHU

3a meeno Ha bazaxka mexkgy 23 ke u 32 ke * — 20 eBpo;

3a eoneMuHa Ha bazarka mexkgy 158 cm u 203 cm — 30 eBpo;
[onbAHUMeAHa bpotka — Bmopu H6azaxk go 23 ke go u 158 cm — 20 eBpo;
[onbAHumenaHa bpotka - mpemu 6azax go 23 ke go u 158 cm — 50 eBpo;
*Bazak ¢ meano Hag 32 ke moxke ga ce npeBosBa camo kamo kapzo.

CneuuanHu kamezopuu bazax

CIIOPTHA EKUMYUPOBKA

MpeBosbm Ha cnopmHa ekunupoBka He Bausa B Hopmama Ha 6esnaamHus uekupaH
bazaxk. TakcyBa ce 50 eBpo B nocoka, kamo gonbAHUMEAHO napue yekupaH Hazaxk.
MakcumanaHu paamepu go 23 ke u go 203 cm cymapHa goakuHa.

UskaloueHue: 3a Bcuuku gupekmHu noaemu, onepupaHu om ,Boazapus Eop*:

- Be3naameH npeBos Ha eguH yudm cku/cHoybopg ekunupoBka

BEAOCUIMNEAON

Mpuemam ce 3a npeBo3 B cneuuanHa onakoBka (kapmoH uAu cneuuaneH kanod).
MakcumaaHu pasmepu Ha onakoBkama 160 x 90 x 25 cm. /3uckBa ce npegBapumeaHo
nomBoprkgeHue Ha ycayzama B8 pesepBauusma.

MexkgyHapogHu AuHuu: 70 eBpo B8 nocoka. BompewHu AauHuu: 30 eBpo 8 nocoka.

OPbXUE

MpeBo3bm Ha o2HecmpeAHU opbXkud U Boenpunacu ce u3BopuiBa coeracHoO
usuckBaHusma Ha MexkgyHapogHama acouuauus 3a Bb3gyweH mpaHcnopm

/IATA/. He ce nomBoprkgaBa Ha codeshare noaemume Ha ,Boacapusa Evp*. MNpeBoszbm
Ha 02HecmpeAHU opbXkua He Moke ga 6bge nomBopgeH B cayuaume, kozamo
aBuokomnaHua ,Boaeapus Ebp“ e napmHbop no noaem. NpeBo3om Ha 02HecmpeAHU
opwkua u boenpunacu, pasaudHU om CNOpMHO opbXkue u boenpunacu, e 3abpaHeH. B
HAkou cAyyau npeBo3 Ha o2HecmpeAHU opbXkua U boenpunacu 3a AOBHU U CNOPMHU UEAU
MoXke ga 6bge paspeuweH. MomHukbm mpabBa ga ce cBopxke ¢ ,Boazapusa Evp* u ga
npegocmaBu uHpopmauua 3a Buga Ha opokuemo, cepuliHUA My HOMEP U npunacume,
koumo ce BHacAm B pesepBauuoHHama cucmema. Bcuuku ogHecmpenHu opokua u
Hoenpunacu ce npuemam camo kamo 6azak 3a mpaHcnopmupaHe 8 6azaXkHuuume

Ha camonema u B HukakvB cayual B canoHa ¢ nomHuuume. TpabBa ga ca pasgenHo

U nogxogawo onakoBaHu, kamo meaaomo Ha MyHUuuume He buBa ga HagBuwaBa

5 ke. MomHukom mps6Ba ga uma Bcuuku gokymenmu, usuckBaHu om 3akoHa u
nogsakoHoBume akmoBe, npuroxkumu 3a npeBo3 3a coomBemHama goprkaba. ,Boacapusa
Evp“ cu 3ana3Ba npaBomo ga omkarke npeBo3 Ha oeHecmpeAHU opokua u boenpunacu.

+ NoBHuU nywku u nampoHu - komnaekm go 15 ke: makca 50 eBpo B nocoka;

« AoBHU nywku u nampoHu - npu 06wo meano Hag 15 ke: makca 70 eBpo B nocoka;

« Koco oeHecmpenHo opwkue (nucmoaem): makca 20 eBpo 68 nocoka.

AoBHama nywka u nampoHume ce cyumam 3a egHO napye peaucmpupaH bazaxk u ce
makcyBam ¢ egHokpamHa makca 3a 0bcay>kBaHe. Tosu Bug bazaxk He ce BkalouBa 6
H6e3nnamHama HopmMa u makcama ce npuaaza HesaBucumo om moBa gaau NbmHukom
uma gpye yekupaH bazax.

JAOMALLUHU AIOBUMLIN B b THUYECKATA KABUVIHA /PETC/

- MakcumaaHo meano Ha >kuBomHomo u knemkama - go 8 ke*;

- MakcumanHu pas3mepu Ha kaemkama - 48 x 35 x 22 cwm;

- He ce BkalouBa B 6eananamHama Hopma Hbazaxk u ce 3anaawa makca
om 60 eBpo B nocoka.

JOMALLHU AIOBUMLVI B BATAXKHUIKA /AVIH/

- Bes ogpaHuueHue B meaaomo Ha >kuBomHomo;

« MakcumaaHu pas3mepu Ha kaemkama - 110 x 65 x 70 cwm;

- He ce BkalouBa B 6eananamHama Hopma bazax, 3anAawa ce makca:

npu meaao Ha »kuBomHomo u koHmetHepa go 32 ke - 100 eBpo B nocoka
npu meaao Ha »kuBomHomo u koHmelHepa Hag 32 ke - 140 eBpo B nocoka**

BakHu ymouHeHus 3a npeBo3a Ha gomawHu Alobumuu:

« MpeBo3bm Ha gomawHu Alobumuu 3agbakumenHo nogaexku Ha nomBopykgeHue om
ABuokomMnaHusma. 3a nomBvp>kgeHue e Heobxogumo ga ce cBopkeme ¢ LieHmbpa

Hu 3a 0bcay>kBaHe Ha kaueHmu Ha meaedoH: +359 2 402 0400 uau no e-mail callfb@air.bg;
- [Mpuemam ce 3a npeBo3 camo kyyuema u komku;

- ,Boaeapus Ebp” He npuema 3a npeBo3 »kuBomHu go u om BeaukobpumaHrus;

- BolHume u onacHu nopogu ce npuemam 3a npeBo3 camo kamo kapzo (Hanp.
AmepukaHcku numbya mepuep, Cmadopgwupcku byamepuep, AmepukaHcku
cmadopgwupcku mepuep, Byamepuep, Amepukarcku byagoe, [1oeo Ap>keHmuHo,
Kanezan (AHamonutcka oBuapka), KaBkaska oBuapka, PomBaunep, Pogesuticku pugkbek,
[obepmaH, KaHe Kopco u gp.)

*3a nonemu FB1431/1432 go u om lMNapuxXk, kbgemo onepupaui npeBo3Bau
e Air France, makcumanHomo meano 3a npeBos Ha PETC e 6 ka.

** KuBomHu ¢ meano ¢ koHmelHepa Hag 32 ke He ce npuemam 3a npeBo3
go/om Bplokcen.

* 3a cmeceHu npeBo3u ¢ yuacmuemo Ha ,Boazapus Evp“ u gpyau napmHbopcku
aBuokomnaHuu B mapwpyma mMozam ga 6bgam npuaazaHu gpyau ycaoBus 3a bazaxk

Possession of card CCB Club, Visa Platinum CCB, co-branded card from CCB and Bulgaria
Air, and Gold Card FLY MORE does not entitle the additional free checked baggage on tariff
without luggage.

***In order to take advantage of our conditions for the transportation of seamen, the ticket
must be issued at a special seaman fare. For more information and reservations, please
contact the Customer Service Center at +359 2 4020 400 or e-mail callfb@air.bg, any of the
Bulgaria Air offices or through the travel agent network.

THE PASSENGER MAY CARRY MORE THAN THE FREE BAGGAGE AL-
LOWANCE AT ADDITIONAL COST *

Excess baggage fees

INTERNATIONAL FLIGHTS

Baggage weight between 23 kg and 32 kg* — EUR 50;
Baggage dimensions between 158 cm and 203 cm — EUR 70;
Extra piece - second bag up to 23 kg x 158 cm — EUR 50;
Extra piece - third bag up to 23 kg x 158 cm — EUR 100.

For travel from London the indicated fares are respectively 50/70/100 GBP,
from Zurich 50/70/100 CHF, from Tel Aviv 50/70/100 USD

DOMESTIC FLIGHTS

Baggage weight between 23 kg and 32 kg* — EUR 20;

Baggage dimensions between 158 cm and 203 cm — EUR 30;
Extra piece - second bag up to 23 kg up to 158 cm — EUR 20;
Extra piece - third bag up to 23 kg up to 158 cm — EUR 50;

* Baggage with weight over 32 kg may only be carried as cargo.

Special categories of baggage

SPORT EQUIPMENT

Transportation of sport equipment is not included in the quota of checked baggage. It is
charged as an extra piece of checked baggage — EUR 50 in direction.

The equipment must be of maximum weight and total dimensions 23 kg and 203 cm.
Exception: for all flights operated by Bulgaria Air:

- Free carriage of 1 piece of ski / snowboard equipment.

BICYCLES

Accepted for carriage in special packaging (cardboard or a special case). Maximum size
of package 160 x 90 x 25 cm. This service requires pre-confirmation in the reservation.
International flights: EUR 70 per direction. Domestic flights: EUR 30 per direction.

FIREARMS

Carriage of firearms and ammunition is carried out according to the requirements of the
International Air Transport Association /IATA/. It is not confirmed on codeshare flights

of Bulgaria Air. Carriage of firearms and ammunition other than sport weapons and am-
munition is prohibited. In some cases, carriage of firearms and ammunition for hunting
and sporting purposes may be permitted. The passenger should contact Bulgaria Air and
provide information on the type of weapon, its serial number and the ammunition, which
will be entered into the reservation system. All firearms and ammunition will be accepted
only as baggage and must be transported in the luggage compartment of the airplane and
under no circumstances in the passenger cabin. They must be suitably packed separately
and the weight of the ammunition should not exceed 5 kg. The passenger should have all
documents required by law and regulations applicable to carriage for the particular state.
Bulgaria Air reserves the right to deny carriage of firearms and ammunition.

- Hunting rifles and cartridges - total weight up to 15 kg: fee EUR 50 per direction;

« Hunting rifles and cartridges - total weight over 15 kg: fee EUR 70 per direction;

- Short-barrel firearms (pistol): fee EUR 20 per direction.

Hunting rifles and cartridges are regarded as one piece of registered baggage and are
charged with one-time fee for service. This type of baggage is not included in the free al-
lowance and the fee is applied regardless of whether the passenger has other checked-in
baggage.

PETS IN THE PASSENGER CABIN /PETC/

- Maximum weight of the animal and the cage — up to 8 kg*;

- Maximum dimensions of the cage - 48 x 35 x 22 cm;

- The pet is not included in the free baggage allowance, and a fee
of EUR 60 per direction applies.

PETS IN THE HOLD /AVIH/

- No limitation in the weight of the animal;

« Maximum dimensions of the container - 110 x 65 x 70 cm;

- The pet is not included in the free baggage allowance, and the following fees apply:
At the weight of the animal and container up to 32 kg — EUR 100 per direction;

At the weight of the animal and container over 32 kg — EUR 140 per direction.

Important information for live animal transportation:

- Pets transportation (both PETC and AVIH) is a subject to compulsory confirmation
from the Airline. For confirmation please contact our Customer Service Centre at
+359 2 402 0400 or by e-mail: callfb@air.bg;

- Only dogs and cats are accepted for transport;

- Bulgaria Air does not accept animals to and from Great Britain;

- Fightng and dangerous breeds are accepted for carriage only as cargo (example:
American Pit Bull Terrier, American Staffordshire Terrier, Staffordshire Bull Terrier, Bull
Terrier, American Bulldog, Dogo Argentino, Karabash (Kangal), Anatolian Shepherd Dog,
Caucasian Ovcharka (Caucasian Shepherd Dog), Rottweiler, Rhodesian Ridgeback,
Doberman, Cane Corso, etc.).

* For flights FB1431/1432 to and from Paris where operating carrier is Air France, the
maximum weight of PETC is 6 kg.

** Animals weighing over 32 kg together with the container are not accepted for carriage
to / from Brussels.

* For partner flights involving Bulgaria Air and other partner airlines, other luggage
conditions may apply.



FOTOBW 3A NOAET

Mpegnazame Bu Hakoako nonesHuU coBema 3a moBa kak ga ce uyBcmBame

A

FIT TO FLY

These handy exercises enable you to stay in top form - both

gobpe no Bpeme Ha noaema u caeg Heeo. M3nbAHABaime ynpaXkHeHusama 6aBHo

u guwadme paBHOMEPHO.

during and after the flight. Perform each move with steady,

even breathing.

-

XOOAUAA FAE3EHU KOAEHE
10 nemu 15 nemu 30 nemu
MocmaBeme nemume [MpaBeme kpvaoBu
Ha noga u noBguzHeme gBukeHus nopBo ¢
Hazope npbcmume Ha
kpakama. Nocae onpe- gpyaus.
me noga ¢ npecmu u

noBgusHeme nemume.

8 6egpomo.

MoBguzHeme eguHus
kpak, gokamo He
eguHus kpak, a nocae ¢ ycemume HanpexkeHue

PAMEHE

5 nemu

MocmaBeme poueme
Ha begpama u 3anou-
Heme ga onucBame
kpoeoBu gBukeHus

C pameHeme.

KPAKA

10 nemu

HaBegeme ce reko
Hanpeg. ObgbpHeMe
C poue koneHeme

u 2u noBgusHeme Ha
HuBomo Ha 2opgume.
3agpwkme maka 15
cekyHgu.

rPbb N PbLE

15 nomu

MocmaBeme u gBeme
cmvnana Ha noga

U cmeezHeme kopema.
HaBe>kgaime ce
Hanpeg, gokamo
poueme Bu He onpam
npecmume Ha kpakama.

FEET ANKLES KNEES
10 times 15 times 30 times
Placing your heels on Rotate your foot -
the floor, stretch your first in one direction
toes upwards. Then, and then the other.
keeping your toes on

the floor, raise your

heels upwards.

in your thighs.

OA CE AETU HE E CTPALLHO

Cmamucmukama couu, Ye AemeHemo CbC CamMoAem € ganey
no-6e3onacHo om MH020 gpyau gedHocmu. Ekunakom Ha Bawus
camonem e BucokokBaauduuupaH u ¢ 6ozam onum. Camoremume

Ha ,Boacapusa Evp“ ca ¢ besynpeuHa noggpwkka u Mozam ga ycmosam
Ha BcakakBa mypboaeHuus.

Onumaidme ga ce omnycHeme - BguwBaime goAboko npes Hoca
u 3agopkadme Bo3gyxa HAkoAko cekyHgu, npegu ga 20 usguwame.

MO BPEME HA MOAET

Ycewame 6oaka B ywume? 3anyweme Hoca, 3amBopeme ycmama
U 3anoyHeme ga npeanollame UAU ga ce onumBame ga uskapame
Bvagyxa, 6e3 ga omBapame ycma. JoBueHemo Ha gbBka cbwo nomaea.

Cmumyaupaime kpoBoobpauwieHuemo cu, kamo ce pasxogume

no nomekama 8 camonema. M3bazBalime ga cegume ¢ kpocmocaHu kpaka,
3auwomo moBa Moxke ga oepaHuuu kpoBoobpaueHuemo. Moke ga ce
nouyBcmBame no-ygobHo, ako cBaaume obyBkume. Mudme noBeue Boga

U no-mManko ankoxon, ual uau kade.

KAK OA CE NMPUCNMOCOBUM
NO-BbP30 KbM YACOBUTE PA3AUKUN

Onumadme ce ga Hacmpoume BuoAo2UYHUA cu YacoBHUK koM BpemeBama
30Ha Ha Bogewama Bu gecmuHauus, kamo Beuepma npegu noAema cu
Ae2HEME eguH uac NO-PaHo UAU NO-KbCHO.

He npekanaBaime ¢ mexkkama xpaHa u He nudme mBbpge MHO20 aAKOXOA
uAu kade Beuepma npegu norema. Fkme 6ozamu Ha NPOMEUH XpaHu
8 nogxogawu 3a HoBama uacoBa 30Ha oMPA3bUU OM gEHOHOWUEMO.

Kozamo npucmuzHeme Ha usbpaHama om Bac gecmuHauus, HanpaBeme
cu kpamka pasxogka. lNMpekapadme noHe 30 MuHymu Ha gHeBHa cBemauHa.

Raise your legs,
tensing the muscles

SHOULDERS

5 times

With your hands

on your thighs, rotate
your shoulders in

a circular motion.

RELAX!

LEGS

10 times

Bend forward slightly.
Wrap your hands
around one knee and
raise it to your chest.
Hold for 15 seconds.
Repeat with the other
knee.

BACK AND ARMS
15 times

Place both feet flat

to the floor and hold
your stomach in. Bend
forward, moving your
hands down your legs.

Statistics show that flying is much safer than many situations in daily lives.
The crew in control of the plane is highly trained and experienced.

Bulgaria Air aircrafts are thoroughly maintained and designed to withstand
various forms of turbulence

Try to relax - breathe in deeply through your nose, hold for three seconds
before exhaling slowly.

DURING THE FLIGHT

Ear pain? Pinch your nose shut, close your mouth and swallow or blow
out against your closed mouth. Alternatively, chew some gum.

Stimulate your circulation by walking around the cabin and stretching.
Avoid sitting with your legs crossed as this restricts circulation.
Removing your shoes may provide you with more comfort. Drink plenty
of water and not too much alcohol, tea or coffee.

REDUCING JETLAG

Begin adjusting your body clock to the time zone of your destination
the night before departure by going to bed earlier or later.

Don’t consume too much food the night before you leave, or drink too
much coffee or alcohol. Eat protein-rich meals at times that are normal
for your new time zone.

At your destination, take light exercise - such as a walk. Spend at least
30 minutes in daylight.



YOOBCTBO U
BE3OIMNACHOCT BbB Bb3YXA

,Bonreapus Ep“ Bu »kenae 6esonaceH u ygobeH noaem.
BucokokBaauduuupaHume HU Aemuu, cmloapgecu u cmioapgu ca obyyeHu
ga ocueypsam 6ezonacHocmma Bu. Emo Hakou 0cHOBHU MoMeHmMU om
He3onacHocmma, ¢ koumo Moxke ga ce 3ano3Haeme, gokamo noyuBame u
ce HachakgaBame Ha nonema ¢ ,Boacapud Ep“.

BALUWETO 3APABE

Ako uMame npumecHeHus 3a 3gpaBemo cu, cBbp3aHu ¢ NbmyBaHemo, U 0cobeHo
ako cmpagame om guxameAHU UAU CbPgeuHO-CogoBu 3aboadaBaHus, nocememe
Anekaps cu npegu 3amuHaBaHe. Anmekume Mozam ga Bu npegaoxkam aekap- cmBa
6e3 peuenma, HO Hawusam coBem e BuHazu ga ce koHcyamupame ¢ Aekap kou ca
Hal-nogxogawu 3a Bac

BALUUAT BATAXK

M3baeBaime mexkkus pbueH bazaxk. HoceHemo My moxke ga npemoBapu
opeaHuama Bu. [1a cegHew B8 kpecAromo ymMopeH U 3agbxaH, o3HauaBa ga
3anoyHew nomyBaHemo cu 3Ae. B pouHua bazaxk Hoceme camo ocHOBHOMO,
koemo we Bu mpa6Ba no Bpeme Ha norema.

CPOKbBT 3A ABABAHE HA AETULLETO

Onumadme ce ga npucmuzHeme Ha Aemuwemo paHo. OcmaBeme cu
gocmambyHo Bpeme 3a popmasHocmu, nasapyBaHe u omBexkgaHe koM camonema.
Bpememo 3a pesucmpupaHe Ha NbMHUUUME € PasAUYHO Ha pasAuYHUME Aemuula
u MoXke ga Bapupa cnopeg gecmurauusma. Hobpe

e ga ce uHdopmupame npegBapumenHo 3a vaca, 8 koimo mpsabBa ga cme

Ha Aemuwemo.

BALLATA CUI'YPHOCT

3ano3Halme ce ¢ uduckBaHusama 3a cuzypHocm u a2u cnasBadme.

He ce cvenacsBatime ga npeHacame uy>kg bazaxk. He ocmaBaume bazarka

cu 6e3 Hagsop.Crazalime HokoBe, Hokuuu u ocmpu npegmemu 8 kydapa, koimo
npegaBame 3a mpaHcnopmupaHe 8 bazadkHuka Ha camonema. Ako ca B pouHua Bu
Hazaxk, AemuwHUMe cAy»kbu 3a cueypHocm wie Bu 3abpaHam ga eu kauume

B camonema.

BALLUMAT PbYEH BArAXK

Caokeme mexkkume npegmemu nog cegankama npeg Bac, a nekume -

B bazakHume omgeneHus Hag cegankume. He baokupadme ¢ 6Hazaxk noms
koM aBapulHume u3xogu U nbmekume mexXkgy kpecaama. OmBapsaime
HbazakHuuume Hag cegankume BHumameaHo - ako CbgobpkaHuemo um

€ pazaMecmeHo no Bpeme Ha noaema, npu omBapaHe om max Moke ga nagHam
npegmemu.

MYLWEHETO

MNMyweHemo B camonema e onacHo. 3abpaHeHo e Ha Bcuuku noaemu Ha ,Boazapus
Evp“. Ha kabuHHus ekunak e HapegeHo ga caegu 3a U3nbAHEHUEMO Ha 3abpaHama.
He nyweme 8 moaremHume, koumo ca o6opygBaHu ¢ gamuuuu 3a gum.

YNBTBAHUATA 3A BE3OMNACHOCT

Mpegu 3amuHaBaHe u npucmuaaHe kabuHHUSM cbcmaB Ha ,Boazapus Eop” we

Bu 3ano3Hae ¢ npaBuaama 3a 6e3onacHocm B8 camorema. YnomBaHemo BkalouBa
cBegeHus 3a npegnasHume koaaHu, kucrnopogHume Macku, usxogume, aBapudHomo
HanyckaHe Ha camoAema, cnacumeaHume »kuanemku. Moaum 3a Bawemo BHumaHue
no Bpeme Ha gemMoHcmpauusma. Pasdeaegaime uHcmpykuusma 3a 6esonacHocm 6
camonema, kosmo e B gkoba Ha cegankama npeg Bac.

KABUHEH EKUMNAXX

KabuHHusm ekunaxk Ha ,Boazapus Evp“ ce epuku ga Bu obcay>kBa omauuHo
u ga ocueypsBa besonacHocmma no Bcako Bpeme. He ce npumecHaBaime ga
noBukame cmioapgecume u cmloapgume, kamo usnoazBame paznonoXkeHus
Hag kpecromo Bu 6ymoH, ga cnogeaame komMeHmapume cu ¢ max U ga eu
yBegomaBame 3a nompebHocmume cu.

MPU NPUCTUTAHE
Maszeme bazarkHume cu kynoHu, 3a ga Hamepume AecHo bazaxka cu. Omgeneme
Manko Bpeme, 3a ga ce akaumamusupame cAeg npucmuaaHemo cu.

Om 6 HoemBpu 2006 2. B EBponetckusn coblos ca B cuna HoBu mMepku 3a cugypHocm, koumo ozpaHuvyaBam
koauuecmBomo meurocmu B pouHus Hazaxk. Te mpabBa ga ca B8 camocmosamenHu onakoBku go 100 mA Bcaka
u 0bwo go 1 A, nocmaBeru B camoszaneyamBau ce npospaveH NAuk, kodmo nogaexku Ha npoBepka om cay-
>»kumeaume no cueypHocmma. OzpaHuyeHUAMa ce OMHacAm 3a cAegHUme meuHocmu: Boga, Hanumku, cynu,
cuponu, 2pumoBe, kpemoBe, AocuoHu, 2enoBe, napdlomu, gesogopaHmu, cnpetoBe, nacma 3a 3bbu, nAHa 3a
BpbcHeHe u He BkalouBam megukameHmu u 6ebewku xpaHu 3a nonsBaHe no Bpeme Ha nbmyBaHemo, HO
me nogaekam Ha npoBepka.

Cnucvkom noco4Ba Hakou om 3abpaHeHume 3a npeHoc npegmemu, 6e3 ga 6bge uzyepnameneH.

Moas, koHcyamupalime ce ¢ AemuwHUA NEPCOHAaA 3a NO-NbAHa UHPOPMayus.

YBakaemu nomHuuu,

B coomBemcmBue ¢ gupekmuBa Ha EBponetickama komucus 68/2004 om 15 aHyapu 2004 2., 8 oxpaHsemume
30HU Ha Aemuwiama u B pvuHuA bazaxk He buBa ga ce crazam npegmemu, ¢ koumo e BodaMOXKHO UAU U3aAexk-
ga BuamMokHO ga ce npuduHU HapaHABaHe. Cpeg 3abpaHeHUMe npegmMemu ca

BcakakBu BugoBe ozHecmpenHO opwkue /| kamanyamu u XxapnyHu / uMumauuu Ha O2HECMPEeAHO
opwkue, 8 moBa yucno gemcku uzpauku /opwkeliHu yacmu, ¢ uskaloueHue Ha ypegu 3a meaeckonuyHo
BuxkgaHe / nokapozacumenu | enekmpowokoBu ypegu | 6pagBu, cekupu, cambpu, momaxaBku /
nokoBe, kbcu konus | BcakakBu 3aocmpeHu MemanHu npegmemu, koumo moz2am ga nocaykam 3a
HapaHsBaHe | Ho)koBe, HezaBucumo om npegHa3HaveHuemo um /cabu, MeuoBe | GpbcHavu, ckaaneau |
Hokuuu, ¢ peXkewa yacm, no-gbAza om 6 cm /| 6GopmawuHu, omBepmku, kaewu, uykoBe | koHku 3a Aeg /
Bcuuku BugoBe cnopmHu cmukoBe, 6yxanku, weku u mosau / Bcuuku BugoBe o6opygBate 3a 6olHU
cnopmoBe / amyHuuuu, 2paHamu, MuHu, BoeHHu ekcnao3uBu /| gemoHamopu [ 2a3 u 2a3oBu
konmetiiHepu | B¢cakakBu nupomexHuyecku cpegcmBa |/ xAop, napaAusupauwu cnpelioBe, consomBopeH
2a3 /[ mepneHMUuH, pa3pegumeA U aepo3oAHa 60a [ Hanumku ¢ Hag 70% cbgbp)kaHue Ha anKOXOA.

YOUR COMFORT AND
SAFETY IN THE AIR

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flight
deck and cabin crews are here to take care of your safety. While relaxing and
enjoying Bulgaria Air’s inflight service, you may consider the basic points that
follow.

YOUR HEALTH

If you have any medical concerns about making a journey, or if you suffer from a
respiratory or heart condition, see your doctor before traveling. There are over-the-
counter medicines available, but we recommended always to consult a doctor to
determine which are suitable for you.

YOUR LUGGAGE

Try to travel light. Carrying heavy bags can cause considerable stress you may not
be used to. Arriving at your sit exhausted and perspiring is not a good start to your
journey. In your hand luggage, carry only essential items which you will genuinely
need during the flight.

YOUR CHECK IN DEADLINE

Arrive early at the airport. Give yourself plenty of time to check-in, shop and board.
Check-in times vary from airport to airport and from destination to destination.
Please, inform yourself well in advance to avoid delays/cancellations.

YOUR SECURITY

Do read and follow the security requirements. Do not agree to carry other people’s
items with you. Never leave your luggage unattended. Store personal knives,
scissors and other sharp objects safely inside your suitcase or hold luggage. If you
do not, airport security staff will stop you taking them aboard in your cabin luggage.

YOUR HAND LUGGAGE

Please store heavy items underneath the seat in front of you. Stow lighter items
in the overhead luggage racks. Please ensure you do not block access to the
emergency exits, and do not block the aisle. Please open the overhead lockers
with caution: items there may have become disturbed and may fall onto the seats
below.

SMOKING

Smoking onboard is dangerous. All Bulgaria Air flights are non-smoking and
cabin crew are under strict instructions to monitor observance. Please do not
smoke in the lavatories; they are equipped with smoke sensors.

THE SAFETY BRIEFING

Before departure and on approach, Bulgaria Air cabin crew will demonstrate the
rules of safety on board our aircraft. The briefing includes information on your
seatbelt, how to use your oxygen mask, how to locate exits, how to leave the
aircraft in an emergency, and how to use your lifejacket. Please spare a moment
to watch their demonstration. Please also consult the illustrated Safety on Board
leaflet in the seat pocket in front of you.

YOUR CABIN CREW

The Bulgaria Air flight attendants are on board to provide you with top class
inflight service and ensure your safety at all times. Please do not hesitate to use
the overhead attendant call button and share comments or request service from
your flight attendant.

AT THE DESTINATION AIRPORT

Have your luggage identification tags ready to help you find your luggage.
Give yourself some time for initial acclimatisation with the weather and
environment of your destination.

From November 6, 2006 the European Union adopted new security rules that restrict the amount of liquids
you can take through security checkpoints, in addition to other prohibited articles. These liquids must be in
individual containers with a maximum capacity of 100 ml each, packed in one transparent, resealable plastic
bag (with a capacity of no more than one litre). The restrictions apply to liquids such as water, drinks, soups,
syrups, make-up, creams, lotions, gels, perfumes, deodorants, sprays, tooth paste and shaving foam. Liquid
foods for babies and any medication a passenger may need during a flight are exempt from the above
restrictions but must be presented at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the airport staff who will be happy to provide
you with more detailed information.

Dear passengers,

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or
appearing capable of causing injury should not be carried into the security restricted areas of the airports and
into the aircraft’s cabins. These include, but are not limited to:

all types of firearms | catapults and harpoons | replica or imitation firearms, toy guns /component
parts of firearms (excluding telescopic sighting devices) / fire extinguishers | stun or shocking
devices | axes, hatc ets, meat cleavers; machetes | arrows and darts / any type of sharpened
metal objects, which could cause injury / all types of knives | sabers, swords /| open razors

and blades, scalpels | scissors with blades more than 6 cm in length / drills, screwdrivers,
crowbars, hammers | ice skates | any type of sport bats, clubs, |/ sticks or paddles /| any martial
arts equipment / ammunition, grenades, mines, explosives and explosive devices | detonators |
gas and gas containers |/ any pyrotechnics | chlorine, disabling or incapacitating sprays, tear
gas | turpentine and paint thinner, aerosol spray paint /| alcoholic beverages exceeding 70% by
volume.
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3awomo 3Haewm, ue
me ca yacm om
Bawemo cemeicmBo -
Bv3nonsBaiime ce

om ycAy2ama Hu 3a
npeBo3 Ha gomawHu
Alo6umuyu!

Mpu npeBosa Ha gomawHu
ANobumuu 8 nemHuyeckama
kabuHa /PETC/ makcumaaHomo
gonycmumo meaAo Ha
>kuBomromo u knemkama e 8 ke,
a pasmepume Ha kaemkama

48 x 35 x 22 cm. 3a ycayeama

ce 3anAawa makca om 60 eBpo
8 nocoka.

IMpu npeBo3 Ha gomawHu Alobumuu
8 bacarkHomo omgeneHue /AVIH/
HAMa o2paHuyeHue B mezaomo

Upgrade go 6usHec
knaca, 3a ga e
nepdpekmHo

,borzapus Evp“ Bu
gaBa Bo3mokHocm ga
noBuwume komdopma
Ha cBoemo nbmyBaHe
brazogapeHue Ha
ycayeama Upgrade go
busHec kaaca.

Upgrade moxke ga 6bge 3akyneH
om 24 yaca go 40 muHymu

npegu UsAUMAaHe, NpU HaAuvue

Ha cBobogHu mecma. OcBeH
ygobcmBo u komdopm, ycayzama
Bu Hocu owe peguua npegumcmBa

Jlo6aBeme noBeue
ygo6cmBo kom
Bawemo nomyBaHe!

Kak? Kamo 3anasume cBoemo
MACMO C gONBAHUMEAHO
npocmpaHcmBo u noBeue
kompopm cpeuty makca om 20
eBpo Ha nocoka, uau usbepeme
cBoemo NpegnoyumaHo MACMo,
6AU30 go u3xoga, cpeuly makca om
10 eBpo Ha nocoka. Ycayeama e
HaAUYHa 3a gupekmHume nonemu,
usnoAHABaHU om aBuokomnaHuama.
Cegankume ¢ noBeue
npocmpaHcmBo u kompopm

ca pas3norokeHu Ha 3 peg u
aBapueH usxog, a mesu Ha 4

MomyBaHe Ha geua Ge3
npugpy>kumen

[oBepeme ce Ha
ycayeama Ha ,Boasapus
Evp“ 3a npeBos Ha
Henpugpy>keHu geua

u 6ogeme cnokolHU
3a cBoemo geme

no Bpeme Ha noaem!

- 3a geua Ha Bospacm mexgy 3

u 5 2. ocueypaBame eckopm -
cmloapg, koimo ga nocpewHe
gememo om usnpauiaya Ha
omnpaBHomo Aemuwie, ga 20
npugpy>ku no Bpeme Ha Bcuuku
AeMUWHU Npouegypu go kauBaHe
8 camonema, ga ce no2puku AUYHO
3a cnokodHomo My nomyBaHe u
ga 20 npegage Ha nocpewaya
npu npucmuzaHe. 3a gememo ce
3anAawa nNbAHama mapuda 6es
gemcko HamaneHue, naloc 50%

Ha »kuBomHomo, a makcumaaHume
pasmepu Ha kaemkama ca

110 x 65 x 70 cm. Mpu 06wo mearo
go 32 ke ce 3annawa makca 100
eBpo, a Hag 32 ke - 140 eBpo

8 nocoka.

MpeBoszbm Ha gomawHu

ANlobumMuu 3agorkumenHo

nogaexu Ha nomBopkgeHue

om ABuokomnaHuama.

Mozam ga 6bgam npeBosBaHu
camo kyuema u komku,

kamo eguHcmBeHo go u om
BenukobpumaHus He ce
npegaaza ycayzama npeBoa
Ha XuBomHu.

BolHume u onacHu nopogu
ce npuemam 3a npeBo3 camo
kamo kapzo.

kamo npuopumemHu yekupaHe

u kauBare B camonema,
gonvAHUMEAeH 6azaxk, gocmbn

go busHec caroHUME Ha
Aemuwiama u busHec kaaca
kemopuHe. Ako cme uaeH Ha
npoepama FLY MORE, neuenume u
noBeue mouku.

BaxkHo e ga ce ombenexu, ue
npu norem ¢ npekauBare mpabBa
ga Cce cnasu paspelieHuemo 3a
npeBo3 Ha bazak u Ha gpyaus
npeBosBau. CoBemBame Bu ga
3anaBume UPGRADE MuHuUmym 2
yaca npegu U3auMaHe Ha noAema
om Codus, 3a ga ce Hacragume

u Ha kembpuHza kamo yacm om

peg mokeme ga pesepBupame
kamo npegnouyumaHu, nopagu
6AU3OCMMA UM go U3X0ga u
BwvamokHocmma 6bp3o ga ce
omnpaBume koM kpadHama
mouka UAU mpaHcdepHuA cu
nyHkm.

Mokeme ga 3aaBume u
3anaamume cBoemo mMAcmo
upes Llenmopa 3a 06caykBaHe
Ha kaueHmu Ha men.: +(359) 2 40
20 400 uau no e-mail Ha callfb@
air.bg, kakmo u B opucume Ha
,Boazapus Evp”, upes usgamend
Ha Buaema u Ha Aemuliemo
npegu norema. CoBemBame

Bu ga 3aaBume ycayzama
npegBapumeaHo, 3a ga cu

om egHonocouHama mapugda
8 M kaaca u gBynocouHu
AemuwiHU makeu 3a cmioapga-
npugpy>Kumea.

« 3a geua mexkgy 5u 11 2. ce
ocueypsBa cay>kumen, koimo

ga nocpeuiHe gememo om
usnpawaya Ha omnpaBHomo
Aemuwe, kakmo u makwv8, koimo
ga 20 npegage Ha nocpeuiaua
npu npucmuzaHe. 3a gememo
Cce 3anAawa NbAHama mapuda
6e3 gemcko HamaneHue, naloc
UM makca 8 pasmep Ha 50 eBpo
Ha omceuka 3a MeXgyHapogHU
noremu u 30 eBpo 3a BompewHu
noremu. 3a Codusa - AoHgoH
makcama e 60 eBpo, a 3a AoHgoH
- Codus e 60 nayHga.

« Mo »kenaHue Ha pogumeaume,
geua om 12 go 18 2. Mo2am CbWwo
ga ce Bb3noa3Bam om ycayeama

MemHuuume, koumo >enasm ga
nbmyBam ¢ gomaweH Alobumed, (kyue
unu komka), npegBapumenato mpatBa
ga ce 3ano3HaAam ¢ uHcmMpykuuume
3a npeBo3 Ha gomawHu Albbumuu

Ha aBuokomnaHuama Ha www.air.bg

u ga cna3Bam Bcuuku ycroBus Ha
peanameHm 576/2013. PeanameHmbm
e 3agorkumeneH 3a Beuuku cmpaHu
unerku Ha EC. Mo Bpeme Ha check-in
gokymeHmume Ha Alobumeua, we
Bogam obcmouHo npoBepeHu.
Macnopmoem mpatBa ga omeoBapsa
Ha obwonpuemus MexgyHapogeH
obpaseu.

Bcuukume npegumcmBa.

Takcama 3a ycayeama Upgrade

e 50 eBpo* B8 nocoka no BompewHu
AuHUU u 100 eBpo* B nocoka

No MeXKgyHapogHU AUHUU.

Moxkeme ga 3akynume Upgrade upes
Llermopa 3a obcaykBare Ha kaueHmu
Ha mea.: +(359) 2 40 20 400 uAu no
e-mail Ha callfb@air.bg, kakmo u 8
odpucume Ha ,Borzapus Evp®,

ypes usgamens Ha buaema uau

Ha AeMuUWEemo Npegu NoAem.

*3a omceukama AoHgoH - Codua
makcama e 100 nayHga.

2apaHmupame HaAU4HO MACMO U ga
cnecmume Bpeme Ha Aemuwiemo.
CnegBa ga ce uma npegBug,

ye uma NomHuuy, koumo He
Mo2am ga bogam HacmaHaBaHu
Ha aBapulHu usxogu, Hanpumep
xopa ¢ pusuyecku, ncuxudecku u
cayxoBu yBperkgaHus, BvapacmHu
xopa, geua u bebema (Coc uau
6e3 npugpy>kumen) u NbMHUUU C
HagHOPMEHO Me2A0.

* 3a Tea ABuB makcama e 8
wamcku goaapa, 3a AoHgoH B8
nayHga, 3a Lllopux 8 wBeuuapcku
¢paHka.

cpeuly 3anAawaHe
Ha UM makcama. Ha max ce
npegocmaBa coulama ycayaa
kamo 3a geua mexkgy 5u 11 2.
3a ga ce BvanoazBame om
ycayzama, e Heobxogumo ga
omnpaBume 3anumBaHemo cu
NOHe 2 cegmuuu Npegu norema
Ha callfb@air.bg.

[ememo Bu 3agbmkumenHo
mpabBa ga Hocu cvc cebe
cu BaaugeH nacnopm.

EgHa cmloapgeca moke ga
npugpy>kaBa gBe geua om egHo
cemelcmBo - Bpams u cecmpu,
koumo nbmyBam 3aegHo. 3a mAx
ce 3anaawa egHa UM makca.

Because we know they
are part of your family -
take advantage of

our service for animal
transportation!

When transporting pets in the
passenger cabin /PETC/ the
maximum weight of the animal
and the cage is up to 8 kg and
the maximum dimensions of the
cage - 48 x 35 x 22 cm. A fee
of EUR 60 per direction applies.

When transporting pets in the
luggage compartment /AVIH/ there
are no limitations in the weight of
the animal.

The maximum dimensions of the

Upgrade to business
class to be perfect

Bulgaria Air gives you

the opportunity to increase
the comfort of your trip
with the Upgrade to the
business class service.

The Upgrade may be purchased
from 24 hours to 40 minutes before
scheduled departure in case of
availability.

By choosing it you get not only
comfort and convenience, but also

Travel even more
comfortable

Bulgaria Air gives you the
opportunity to guarantee more
in-flight comfort!

How? Just book your seat with
extra space and more comfort
for 20 EUR per flight or book
your preferred seat near the
exit f for 10 EUR per flight. The
service is available for all direct
flights operated by Bulgaria Air.
Seats with extra space are
located on the 3rd row and
emergency exit, while those at
4th row can be booked as a

Unaccompanied
minors flying

Trust the Bulgaria

Air service for
unaccompanied minors
and let them flying
without any worries!

« For children between 3 and 5
years old we provide an escort -
flight attendant who will pick

up the child from the person
who is escorting him/her at the
departure airport, will be next

to the child during all airport
procedures until boarding the
plane, personally take care of the
child’s safe journey during the
flight and will hand him/her over
to the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without
a child’s discount), plus 50% of

container are 110 x 65 x 70 cm.

At the weight of the animal and
container up to 32 kg, a fee of
EUR 100 per direction applies,
if the weight is over 32 kg -
EUR 140 per direction applies.

Pets’ transportation is a subject
to compulsory confirmation from
the Airline.

Only dogs and cats are
acceptedfor transport.

Animal transportation to and
from Great Britain is not allowed.

The fighting and dangerous
breeds are accepted for carriage

priority check-in and boarding in
the airplane, additional baggage,
access to airport business
lounges and business class
catering. If you are a member of
our frequent flyer program FLY
MORE, you earn more points

as well.

Please note that in case of a
connecting flight, the luggage
permit of the other carrier must
be checked and observed with.

We also advise you to request
UPGRADE at least 2 hours before
the departure from Sofia in order

preferred due to their proximity
to the exit point and the
availability they provide for the
passenger to head straight to
his final destination or transfer
point.

You can request and prepay
your seat by contacting our
Customer Service Center

at +(359) 2 40 20 400 or via
e-mail: callfb@air.bg, as well

as in the Bulgaria Air’s offices,
through the ticket issuer and
at the airport prior the flight.
We recommend you to request
the service in advance to make
sure we have an available seat

the one-way fare in the M class
and two-way airport taxes for the
escort flight attendant.

« For children between 5 and
11 years old a staff member

is provided to welcome the child
from the escorting person at the
departure airport, as well as

a person to hand him over to
the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without
a child’s discount), plus a UM
fee of EUR 50 in direction for
international flights and EUR 30
in direction for domestic flights.
For Sofia - London the fee

is EUR 60 and for London -
Sofia is GBP 60.

- Per parents request, children
between 12 and 18 years old
could also take advantage of

only as cargo.

Passengers willing to travel with

a pet (dog or a cat), should get
acquainted in advance with the
airline’s instructions for traveling
with pets on www.airbg as well as
to observe and follow all the condi-
tions of Regulation 576/2013. The
regulation is mandatory for all EU
member countries. During check-
in the pet's documents will be
thoroughly checked. The passport
must comply with the generally
accepted international model.

to enjoy catering as part of
all the benefits of the service.
The Upgrade fee is EUR 50 in
direction for domestic flights
and EUR 100 in direction for
all international flights.

Upgrade can be purchased at

our Customer Service Center:
+(359) 2 40 20 400 or via e-mail:
callFB@air.bg, and also in the
Bulgaria Air offices, through the
ticket issuer or at the airport before
the flight.

for you and to save time at the
airport.

It should be considered

that here are passengers

who cannot be seated in an
emergency exit row (some of
the seats with extra leg space
are situated next to these exits)
such as people with physical,
mental and hearing impairments
and limitations, elderly people,
children and babies (including
unaccompanied minors (UMNR)
and overweight passengers.

* For Tel Aviv the fee is in USD, for
London in GBP, for Zurich in CHF

the service, against payment of
the UM fee. They are provided

the same service as for children
between 5 and 11 years of age.

In order to take advantage

of the service, you should make
your inquiry at least two weeks
prior the flight at callfb@air.bg

Your child must carry a valid
passport with him/her. One flight
attendant can accompany two
children from the same family -
brothers and sisters who travel
together. For them is paid

a single UM fee.
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CODESHARE
PARTNERS

Codeshare partnerships are an integral part of
Bulgaria Air route portfolio. They enable the airline to
provide it's customers more frequencies to a particular
destination as well as to widen its destinations list at
facilitated booking procedure.
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IlecmuHauuu
Destinations

CODESHARE PARTNERS

Code share napmtbopcmBomo no3BoaaBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
nomHuuu noBeye noAemu go gageHama
gecmuHauus npu obaekueHa npouegypa 3a
pesepBauus, kakmo Ha cobcmBeHume noremu, maka
U Ha NOAEMUME Ha NaPMHbOPa NO MapWwPymMa.

The Code share partnership enables airlines
to provide for their valuable customers more
frequencies to each particular destination at
facilitating booking procedure, on every own
operated or marketing flight en route.
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SPA PARTNERS

Special prorate agreement e cpeg ocHoBHUME
mbpeoBcku goeoBopu, npegocmaBaw, Ha
napmHoopckume aBuokomnaHuu uskalouumearama
BovamokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omezoBopAm Ha
MbPCeHemo Ha KAUEHMUME ¢ NPUemMAUBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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INTERLINE PARTNERS:

Interline agreement no3BoasBa BaaumHomo
npusHaBaHe Ha GuremuME U NO MO3U HaUUH
cbuiecmBeHo gonpuHaca 3a moBa gBeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha NapmHoopa No PegoBHU AUHUU.

The Interline agreement permits the acceptance
of each other’s airtickets and that way contributes
significantly both airlines to be able to offer
customers reciprocally their product on schedule
services.
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/Aememe go Bcska moyka Ha cBema ¢ bvazapus Evbp u napmHbopu.
Fly anywhere across the world with Bulgaria Air and partners.
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/Aememe go Bcska mouka Ha cBema ¢ bvazapusi Evp u napmHbopu.
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Fly anywhere across the world with Bulgaria Air and partners.
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BbATAPVIA EbP: Kege ga Hu Hamepume?

BULGARIA AIR: Where to find us?

SOF
BOJ
VAR

Customer Service Center

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Every day 08:00-22:00 Local Time

phone: +359 2 402 04 00
e-mail: callFB@air.bg
www.air.bg

LCA

Cyprus, Nicosia

“Louis Aviation” - 11 Lemesos Avenue,
2112 Nicosia, PO. Box 21301, 1506
Nicosia, Cyprus.

phone: +357 225 88 182

fax:  +357 223 76 606

e-mail: bulgariaair@louisgroup.com
www.air.bg

Head office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Monday - Friday

09:00-17:30 Local Time

fax: +359 2 984 02 03
e-mail: office@air.bg
www.air.bg

Germany, Berlin

Bulgarian Air Tour
Leipziger str 114-115,
10117 Berlin, Germany
Working hours:
Monday - Friday

phone.: +49 30 2514405
+49 30 2514460

fax: +49 30 2513330

e-mail: info@berlin-bat.de

Sofia City Office

2 lvan Vazov Street

Working hours:

Monday - Sunday

Opens 2 hours prior to scheduled
departure

phone: +359 2 402 03 93
e-mail: tickets1@air.bg
www.air.bg

FLY MORE Office

1, Brussels Blvd Sofia Airport,

Sofia 1540

Working hours:

Every day: 10:00 - 19:00

Lunch time: 13:00 - 14:00 Local Time

phone.: +359 888 903 943

+359 2 984 02 96
e-mail: flymore@air.og
www.air.bg

Varna Airport Office

Varna Airport

Terminal 2, Departures
Monday - Friday and Sunday:
07:00-21:00 Local Time
Saturday:

03:00-18:00 Local Time

Opens 2 hours prior to scheduled
departure

phone: +359 52 573 321
fax: +359 52 501 039
e-mail: varna@air.bg
www.air.bg

Varna City Office

55, 8-mi primorski polk blvd

Working Hours:

Monday - Friday 09:00-17:00 Local Time
Saturday 10:00-16:00 Local Time

phone: +359 52 651 101
e-mail: varna_city@air.bg
www.air.bg

09:00-18:00 Local Time www.air.bg
LON
3 | | 2 United Kingdom, London
1SS Airport office Heathrow
Ticket Pod 3 (Zone G) Terminal 4
Heathrow Airport TW6 3FB phone: +44 208 745 9833
Working hours: +44 788 966 4174
Monday - Friday e-mail: LHR@bulgaria-air.co.uk
09:30 - 17:30 Local Time www.air.bg
MOW Russia, Moscow

City Office
3 Kuznetzkiy Most Str.,, Moscow,
125009, Russia
Working hours:
Monday - Friday:
09:00-13:00/14:00-18:00 Local Time
Saturday: 10:00-14:00
(between June and
September)

phone: +7 49 5789 9607
e-mail: ticketmow@air.bg

moscow@air.bg
www.air.bg

Airport office

Sheremetyevo airport, Terminal F, fl. 2,
ticket desks 10 and 14

Working hours:

Opens 2 hours before flight

e-mail: svoapfb@mail.ru
www.air.bg

Bourgas Airport Office

Bourgas airport,

Terminal 2 Departures, floor 2
Working Hours:

Monday - Friday

09:00-17:30 Local Time
(between June and September)

phone: +359 56 900 155
fax: +359 56 870 132
e-mail: boj@air.bg
www.air.bg

T

Israel - Tel Aviv

Open Sky LTD

25 Ben Yehuda Str.
Israel 63806, Tel Aviv
Working hours:
Sunday - Thursday:
09:00-17:00 Local Time

phone: +972 379 51 355
fax: +972 379 51 354
e-mail: annie@open-sky.co.il
www.air.bg

Shumen City office

Shumen, Patleyna 10 str.
Monday-Friday: 09:00-17:00

phone: +359 887 84 01 71
e-mail: shumen@air.bg
www.air.bg

USA

ly

Mailing Address:

1819 Polk St #401 San Francisco, CA
94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
www.air.bg

BRU

Belgium, Brussels

Working hours:
Monday - Friday
10:00-19:00 Local Time

phone: +32 470 401 260
e-mail: brussels@air.bg
www.air.bg

VIE

1

Austria, Vienna

Intervega Reisen

Tiefer Graben 9, A-1010 Wien, Austria
Working Hours:

Monday - Thursday

09:00-17:30 Local Time

Friday

09:00-17:00 Local Time

phone: +43 1 5352550
0900 220013 (domestic line)
fax:  +431 5352552
e-mail: intervegareisen@aon.at
office@intervega.at
www.air.bg
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