YBarkaemu nomHuuu,
Iob6pe gowaAu Ha 6opga Ha bvazapusa Ep!

CmpyBa mu ce, CeHeka 6e kaszan: umam no-manko, omkonkomo
ce HagaBax, HO moke 6u com ce HagaBan noBeue, omkoakomo e

mpa6Bano.

YMecmHo e ga cu NnpunoMHUM masu Mbgpocm
npe3 HoemBpu, kozamo ce HaBvpwBam 30
20gUHU oM Hau-2oAsMama 2eonoAumuvecka
npomsHa B8 cBema caeg Bmopama cBemoBHa
BouHa.

Mpe3 HoemBpu 1989 cmeHama B BepauH nag-
Ha u gukmamopume 8 MamouHa EBpona eguH
no eguH cu omugoxa. FoguHa caeg moBa,

Ha 21 HoemBpu 1990, nugepume Ha HATO u
BapwaBckus go2oBop nognucaxa Mapuxkkama
xapma u ombeassaxa okoHuameAHus kpau Ha
CmygeHama BolUHa u hagaHemo Ha XKeAs3Ha-
ma 3aBeca. XKuBombm Ha cmomuuu MUAUOHU
— BkalouumeaHo U Ha bba2apume — bykBaAHo
3a HakoAko gHU ce npomeHu u3 ocHoBu.

Ho mpu gecemuaemus no-kocHo Hskozaw-
HUSM namoc u eHmycua3sbm Bce no-yecmo
omcmobnBam msacmo Ha pasouvapoBaHue u
anamus. 3a noBeuemo uamourHoeBponeluu
[onsmama npomsiHa goHece MHO20 No-MaAko,
omkoakomo me ce HagsaBaxa. [daau 3awomo

ca ce HagaBaAu Ha noBeue, omkoakomo e
mpa6Bano, ocmaBam Ha Bac ga npeueHume.
Ho HoemBpu 1989 Hu gage egHa npugobuBka,
kosimo u go gHec cu ocmaBa 6e3cnopHa u
ckbnoueHHa: cBobogama ga nbmyBame. 3a
xopama om MamouHa EBpona cBembm cma-
Ha HecpaBHUMO no-maAbk u no-6Au3bk npes
nocaegHus uemBopm Bek. CaaBa Bozy, Beue
Hukou He moxe ga Bu omHeme ma3su cBo-
boga. M boazapus Ep e Ha Bawume ycayau
BuHazu, koezamo pewume ga s ynpakHume.

Mo>kenaBam Bu NpusSMHO — U NOAE3HO — Nb-
myBane!

AHko eopaues,
UanvaHUMeneH gupekmop

WELCOME
NOTE

Dear Passengers,
Welcome aboard Bulgaria Air!

I think it was Seneca who said: “I
may have less than | hoped for;
but perhaps | hoped for more than
| ought.”

It is relevant to recall this wisdom in November,
when we celebrate 30 years since the greatest
geopolitical change in the world after the World
War Il

In November 1989 the Berlin Wall was toppled
down, and totalitarian dictators of Eastern
Europe had left the stage, one by one. An year
after, on November 21st 1990, the leaders of
NATO and the Warsaw Pact states signed the
Charter of Paris and a treaty on conventional
forces in Europe, marking the official end of
the Cold War and the fall of the Iron Curtain.
The life of hundreds of millions — including
the Bulgarians - literally changed radically
overnight.

Yet three decades later, the former fervour
and enthusiasm are increasingly giving way to
disillusionment and apathy. For most Eastern
Europeans the Big Change brought much less
than they hoped for. I'll leave it up to you to
decide whether because they hoped for more
than they ought to have.

But November 1989 gave us an acquisition
that still remains indisputable and precious: the
freedom to travel. For the people of Eastern
Europe the world has grown infinitely smaller
and closer in the last quarter century. Thank
God, nobody can take this freedom away

from you any more. And Bulgaria Air is at your
service anytime you decide to exercise it.

| wish you a pleasant flight!

Yanko Georgiev
CEO
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BOWKO BACWAEB e egu om Hau-yBakaBaHume
meneBu3suoHHU XkypHaaucmu B Bvazapus, Bogew, u

npogyueHm Ha "lMaHopama" no BHT. [lokmop no couuoAozus,
Bv3numaHuk Ha Coduuckus yHuBepcumem, cneuuaausupan e 8
Xaligenbepe, Nepmarusa. ABmop e Ha gecemku gokymeHmanHu
duamu, Bkalouumenro “Oeuama Ha bawume”, 3a koumo
noAy4u Fonsmama Hazpaga “Pobep LLlymaH” 3a 2007 2oguHa.

BOYKO VASSILEV is one of Bulgaria’s most renowned
television journalists, and the host and producer of the

talk show Panorama (broadcast on the National Bulgarian
Television). He holds a Ph.D. in sociology, is a Sofia University
alumnus, and has specialized in Heidelberg, Germany. He has
authored dozens of documentaries, including The Children

of the Fathers, for which he received Bulgaria’s 2007 Robert
Schuman Journalism Award.

BAAEPU LIEHKOB e >kypHaaucm, 6uBw 2aaBeH pegakmop
Ha BusinessWeek Bvazapus, gupekmop myamumegus 8
BvA2apckomo HauuoHaAHO paguo, pabomua e 3a Hag
gysuHa gpyau Meguu B cmpaHama. HegoBu nybaukauuu ca
ce nosiBsaBaau B BusinessWeek, Sunday Times, L’Europeo,
"24 yaca", "CmaHgapm", cnucaHue "Tema" u MHO20 gpyau.
MHmepecyBa ce ocobeHo om ukoHomuka, meXkgyHapogHa
noAumuka, e3uuu u ucmopus.

VALERI TSENKOV is a journalist, former BusinessWeek
Bulgaria's Editor-In-Chief and Multimedia Director at

the Bulgarian National Radio. His work has appeared in
publications such as the BusinessWeek, Sunday Times,
L’Europeo, Standart News, 24 Hours, Tema, Manager and
many others. He specializes in economics and international
affairs and his areas of interest focus on health, social
landscapes, language and history.
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OF BURGAS

KbJETO CE POAI
bOIHATA

WHERE THE GODDESS WAS BORN

ELUHIA

:'nranu [Iraganm;

[eBem xuasgonemus ucmopus, hamemHuuu om BceBb3amoXkHu uuBu-
AU3auuU, paHmacmuuHu naakoBe u camo mpulicemuHa obAauHU gHU

B 2oguHama — omzoBopbm Ha Bvnpoca 3awo ga nocemum Kunbp He e
Hukak mpygeH. Kom moBa gobaBeme gobpama xpaHa u obcaykBaHemo,
koemo B noHe eguH om mpu cAyuyas MoXke ga ce CAy4yu Ha yucm bbazap-
cku esuk.

Konkomo go Bvnpoca "koza", mou cbwo uma AneceH omeoBop. 3umama
8 Kunvp e meka, mopemo e monao, Beuepume — NpusSMHO NPOXAagHu, a
mbANUME OmM 3a20pPEeAU U hognuuHaAu mypucmu Beue ca Cu 3aMuHaAu.
Eaame ¢ Hac go moBa yguBumenaHo kbmue om EBpona u bvgeme cuayp-
Hu, ye we Bu ocmaBu cnomeHu 3a usA XkuBom.

Nine thousand-year-old history, monuments from all kinds of civilizations,
fantastic beaches and only about thirty cloudy days a year — the answer
to the question why we should visit Cyprus isn’t difficult. You can add the
good food and service too, which in at least one in three cases may hap-
pen to be in Bulgarian.

Regarding the question “when”, it also has an easy answer. Winter in
Cyprus is mild, the sea is warm, the evenings — pleasantly cool, and the
crowds of tanned and drunken tourists have already gone home. Join us
in this amazing corner of Europe and be sure it will leave lifetime memo-
ries. @

Aememe ¢ BoAzapus Ep go AapHaka: om 59 eBpo 3a egHonocoueH u om 129 eBpo
3a gBynocoueH buaem (www.air.bg)

Fly to Larnaca with Bulgaria Air: from 59 EUR one-way and 129 EUR
for a return flight (www.air.bg)






Exist to Create

BEOVISION HARMONY

The ultimate cinematic audio-visual experience.
bang-olufsen.com

SOFIA, 53, CHERNI VRAH BLVD.-- +359 2 8073757 -- SOFIA@BEOSTORES.COM

BANG & OLUFSEN



BUSINESS
ECONOMY

«TMETTE TOAEMW
MWUTA 3A EBPOTO

FIVE BIG DUTIES FOR THE EURO

32 | MIHTEPBHO: JAHNEAA ABJ1XEBA ” ‘ 42 | BPAK 110 UTAAVIAHCKW
{

INTERVIEW: DANIELA AVDZHIEVA MARRIAGE ITALIAN STYLE




UACAA N AVVILLA
FIGURES & FACES

46 800 000 000

AeBa npuxogu 3a xasHama ca 3anokeHu B8 npoekma Ha MuHucmep-
cmBo Ha ¢uHaHcume 3a gbp>kaBHus blog>kem npe3 2020 zoguHa.
ToBa e ¢ okono 3 MApg. AeBa noBeue cnpsmo npuxogume npe3 masu
2oguHa, kamo ouakBaHusima ca pasaukama ga gouge Hau-Beue om
cbbupaHume gaHvuu. Mpoekmbm Ha MuHUcmMepcmBomo npegBuxkga

3.3% pvcm Ha 6bazapckama ukoHoMuka npe3 2020 zoguHa.

BGN 46.8 billion are the treasury revenues planned in the Ministry
of Finance's draft for Bulgaria's state budget in 2020. This is about
BGN 3 billion more than the revenues this year, with the difference
coming mostly from the taxes collected. The ministry's project
envisages 3.3% growth of the Bulgarian economy in 2020. il

Glul

kunomempa om penybaukaHckama nom-
Ha mpexa Ha Bbazapus we bbgam naa-
meHu 3a moBapHu aBmomobuau Hag 3.5
moHa, naaHupa Az2eHuus "MomHa uHdpa-
cmpykmypa". OcmanHaaume 14 000 km
om penybaukaHckama mpexa, kakmo u
obwuHckume nbmuwa, ocmaBam 6e3-
naamHu. Aekume aBmomobuau uwie noAs-
Bam naameHume nbmuwa cbC 3annAawa-
He Ha BuHemka, kakmo goceza.

kilometers of the Republican road net-
work of Bulgaria will be paid for trucks
over 3.5 tons, the Road Infrastructure
Agency plans. The remaining 14,000 km
of the Republican network, as well as
municipal roads, remain free. Passen-
ger cars will continue to use toll roads
by acquiring vignette sticker. ll

MuAuoHa eBpo we naamu kumalckama Fosun 3a mbpz2oB-
ckama mapka Ha 6aHkpymupaaus 6pumaHcku myponepamop
Thomas Cook. Kumatuume, koumo u goceza 6axa akuuoHe-
pu 8 komnaHusma, wie noAyyam Bcuuku 3awumeHu umeHa
Ha komnaHusma, HeUHume caumoBe u codpmyep, kakmo u
akaynmume 0 B8 couuanHume mpexu.

| EN |

China's Fosun wil pay EUR 12.8 million for the trademark
of bankrupt British tour operator Thomas Cook. The Chi-
nese, who until now were shareholders of the company, will
receive all the name rights of Tlhomas Cook, its sites and
software, as well as its social network accounts.

Thomas Cook, the oldest existing company in the tourism
industry, was among the main operators in the Bulgarian
tourist market. ll

AeBa e nevanbama Ha bbazapckama bankoBa cucmema 3a nbpBume geBem meceua Ha
20guHama, nokasBam gaHHume Ha Bvazapckama HapogHa baHka. ToBa e ¢ 4.2% noBeue

cnpsmo cbwus nepuog Ha 2018 2oguHa. AkmuBume Ha bba2apckume 6aHku gocmuzam
111.5 muauapga neBa. BpymHusm pa3mep Ha geno3umume e Beue 94.5 munauapga reBa
(ppcm om 3%), a Ha kpegumume u aBaHcume - 93 mMApg. AeBa (+2.7%).

BGN 1.3 billion is the profit of the Bulgarian banking system for the first nine months of the year,
according to Bulgarian National Bank data. This is 4.2% more than in the same period of 2018.
The total assets of bulgarian banks amount to BGN 111.5 billion. The gross amount of deposits
is already BGN 94.5 billion (an increase of 3%), and of loans - BGN 93 billion (+ 2.7%). l

12 | THE INFLIGHT MAGAZINE
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HETTE
I'OAEMM
MUNTA 3A
EBPOTO

Bva2apus BopBu kbm eBpo3oHama 6e3 gopu
Hamek 3a obwecmBeHa guckycus okono
noAsume u Bpegume om Hes

Tekem KAAVIH AHFEAOB / Qomozpagus SHUTTERSTOCK

o 30 anpua 2020 2oguHa, "ako npouegypama BvpBu no naaH", Boazapus
we mMoXe ga ce npucbeguHu kom ERM I, 06s58u dpuHaHcoBusm mMuHucmbp
BaagucnaB MopaHoB B8 kpas Ha okmomBpu. MexaHuaMbm Ha 0bMeHHUMe
kypcoBe e uzBecmen kamo "uakanHsma" Ha eBpo3oHama - Beska cmpaHa,
koamo ucka ga npueme eguHHama Baayma, mpabBa nbpBo ga npecmou
MuHumyMm gBe 2oguHu B Hezo. B momeHma B ERM Il uma camo egHa Hauuo-
HanHa Baayma - gamckama kpona (HOaHus Hama HukakBo HamepeHue ga
npaBu caegBawama cmonka kom eBpo3oHama).

EBEHTYAAHOTO BAU3AHE HA BbATAPUA
B eBpo3oHama e BeposmHO Hau-3HA4YUMOMO
U C gbA20CPOYHU NOCAEgUUU pPeweHue, ocma-
Hano B pvueme Ha bvazapckume noAumuuu
caeg uneHcmBomo 8 EC u HATO. YoBek 6u
ouakBan mo ga npegu3Buka okecmoueHu
guckycuu - ocobeHo BvB Bpeme, kozamo
ckenmuuuamom kom eguHHama Baayma no-
cmosHHO pacme. Bmecmo moBa gymume
Ha MuHucmbp [opaHoB npemuHaxa Habvp3o
npe3 HOBuHUMe u omwywmsxa, 6e3 ga npegus-
Bukam kakBumo u ga 6uno komeHmapu. Wa-
2nexkga, cakaw ueama 3a BausaHe B eBpo3oHama e egHOgywHO npuema
om Bcuuku. Ha noaumuuecko HuUBo e mouHo maka. "Ha npakmuka Hama
cepuo3eH noaumuuyecku ¢akmop B cmpaHama, koumo ga He nogkpens
moBa peweHue", komeHmupa ynpaBumensm Ha BHB Oumumup PageB 8
uHmepBlo 3a Bulgaria ON AIR. Ho Hama u obuwiecmBeHa guckycus - Bo-
npeku 4ye eguHcmBeHomo HesaBucumo npoyuBaHe Ha obwecmBeHomo
MHeHue no Bvnpoca, npoBegeHo om uscaegoBamenckama komnarus Estat
npes3 npoAemma, nokasa, ye 64% He nogkpensm 3amsHama Ha AeBa c eB-
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"Ha npakmuka Hama
Cepuo3eH noAumuyecku
dakmop B cmpaHama,
kolmo ga He nogkpens
moBa peweHue"
Humumovbp PageB

pomo, a 58% cmamam, Ye eguHHama Baayma 6u goBeaa go nockvbnBaHe
Ha >kuBoma.

BbMNPOCHT 3ALLUO HMKOW y Hac, noHe npuBugHo, He ce uHmepecyBa
om eBpomo, e MH020 uHmepeceH (kakmo u Bonpocbm 3aw,0 noAumuuume
monkoBa gop)kam Ha He20, HO moBa e omgeAHa mema). EgHomo obsc-
HeHue e, ue eBpomo ce npuema om obwecmBomo kamo ecmecmBeHa
cnegBawa cmonka om 2eonoAumuveckust usbop Ha cmpaHama. Boaza-
pus e 3agbaikeHa ga npueme eguHHama Ba-
Ayma om Maacmpuxmckus goz2oBop - camo
ye be3 onpegeneH 3a ueama cpok. Cowus
aHzakumeHm umam LLBeuus, Moawa, Yexus,
YHeapusi, PymbHus... Ho me Hamam HukakBo
HamepeHue ga 20 cna3sm B ob6o3pumo bo-
gewe. Mpegu Bbnpocvbm 3a npuemaHemo Ha
eBpomo 6e "konko kbcHo", a gHec e no-cko-
po "gaau u3obwo", komeHmupa Tomaw Xo-
AYb, BuuezyBepHbop Ha Yewkama HapogHa
banka. Cnopeg noackus ueHmpaneH baHkep
Agam AanuHcku npuemaHemo Ha eBpomo
e paBHo3HauyHO Ha 3azybama Ha cyBepeHu-
mem, a yHeapckusm My koneea [Odbopg Mamoauu gopu Hanuca eguH ko-
MeHmap 3a The Financial Times cbc 3az2naBue: "Bpeme e ga npusHaem,
ye eBpomo bewe zpewka", u Hacmos, ye EBpona mpabBa ga nombpcu
usxog om "kanaHa Ha eBpomo". "EBpomo e BeposimHo Baaymama ¢ Hal-
MHO20 Hegocmambuu caeg apkeHmuHckama u BeHecyenckama®, komeH-
mupa u l'opgbH Kep, ocHoBamen Ha Cobden Partners, npeg Bloomberg TV
Bulgaria. Kpasm my Beue ce Buxkga, mou moXke ga Hacmbnu CAeg Mpu UAU
nem 20guHu, npozgHo3upa Kep.



Ha mo3u ¢oH B Bbazapus npogbakaBame ga cAywame camo eguH go 6oA-
ka nosHam apzymeHm: uye maka u maka mvpnum Bcuuku HezamuBu Ha
eBpomo nokpau 06Bbp3aHus ¢ Hezo BaaymeH 6opg, 3Hauu no-gobpe 6u
Bun0 ga umame gocmbn U go no3umuBume. To3u apaymeHm ce noBmaps
B HenpomeHeH Bug owe omnpegu 2007. Camo ue mexkgyBpemeHHO Hakou
om me3u no3umuBu ce okasaxa mBbpge cnopHu; a gpyau, koumo geticm-
BumenHo Buxa Buau om noasa B8 oHa3u enoxa, B gHewHama CUAHO npo-
MeHeHa ukoHomuuecka u napuyHa cpega mo2am cnokouHo ga ce okaxam
BvB Bpega.

APTYMEHT Nei: LWWE NAQHAT AMXBUTE

IoAzu 20guHU moBa 6e Hau-cuAHusm ko3 "3a" eBposoHama: BAusaHemo
B Hes we noHwku AuxBume no kpegumume u we ocuzypu Ha 6ankume
u busHeca no-eBmuHo ¢uHaHcupaHe. ToBa obewaHue e Beue HanbAHO
AUWEHO OM CMUCDBA: CAeg gecem 20guHu Ha koauuecmBeHu obaekueHus
om ELIB AnuxBume ca Ha gbHOMO u gopu kaoHsIm koM ompuuameAaHu cmou-
Hocmu. Hewo noBeue, me3u gecem 20guHU ca Ha nbm ga pas3BeHuasm
camomo cxBawaHe, ye eBmuHume napu cmumyAupam ukoHomukama.

Ha meopus Huckume AuxBu mps6Ba ga okypakam busHeca ga B3uma 3a-
emu. Ho kozamo AuxBume cmaHam ompuuameAHu, busHecom 3anouBa ga
2u mpemupa kamo cuzHan 3a bbgewa HecuzypHocm, U BcbwHocm uHBec-
muuuume HamaaaBam, obacHU nogynpaBumenam Ha BHB KaauH XpucmoB
Ha koHdpepeHuusma The Next Big Thing, opzaHusupana om Bloomberg TV
Bulgaria. B cbwomo Bpeme 6ankume Bce no-mpygHO Mozam ga oueHs-
Bam pucka npu kpegumupaHemo. "OHec cskaw Bceku moxke ga noayuu
kpegum, a kozamo AuxBeHusm npoueHm e 6AU30 go HyAa, Bceku uHBec-
muuuoHeH npoekm uszaexkga gobop. ToBa e nomeHuuan 3a 6bgewu npo-
baemu B obcaykBaHemo Ha kpegumume*, npegynpedkgaBa XpucmoB. B
cbwomo Bpeme obwogocmovnHume u eBmuHu kpegumu no3BoasBam Ha

ECONOMY
EURO

3agAbXkHEAU U Henpou3BogumeAHu npegnpusmus - m. Hap. "3ombu kom-
naHuu" - ga npogbaikam ga kpemam, npevetku Ha pa3Bumuemo Ha no-
epekmuBHUMe HavuHaHus.

LLlo ce omHacs go 2parkgaHume, ompuuameAHume AuxBu umam Hskoako
HezamuBHu edpekma. MbpBo, me npeHacouBam cnecmumeaume kbm umo-
mu u gpyau mamepuaaHu akmuBu, koemo HanomnBa gpacmuuHo ueHama
um. KakBa e noasama om no-eBmuHus unomeueH kpegum, ako ueHama
Ha anapmameHma, koumo we kynum c Hezo, e ckouuna ¢ 30%? 1 Bmopo,
ompuuameaHume AuxBu, BMecmo ga Hacbpuam nompebaeHuemo, kapam
no-Bv3pacmHume pabomewu ga cnecmsBam noBeue - 3awWomo uHaue
HageXkgume UM 3a NpUAUYHA neHcus we bbgam nogageHu. Maagume
nbk ca HanvAHO 0beskypadkeHu ga cnecmsBam. "Maagume nokoaeHus ce
yyBcmBam AuweHu om BbamorkHocmma ga ce nozpukam 3a 3psaama cu
Bv3pacm upe3 Hage>kgHU Hocewu AuxBu uHBecmuuuu", nucaxa ocem bu-
Bwu eBponeticku ueHmpaaHu barkepu, Hauero ¢ Ommap WcuHz, 8 MHO20
kpumuueH memopaHgym cpewy ELIB.

APTYMEHT Ne2: KPEAWTHUAT PEATUHI WE CE MOBULLNA

Ako ce cbgu no ussBaeHusima u Ha mpume ocHoBHU MeXkgyHapogHu peu-
muH20Bu azeHuuu, mo3u epekm uzznexkga cuzypeH. I Moody's, u Fitch
ACHO HamekHaxa, ue 2aegam no3umuBHO Ha eBeHmyaAHomoO BbAzapcko
uneHcmBo B eBpo3oHama.

Ho cowo monkoBa cuaypHo uszaexkga, ue epekmom we e kpamkompaeH.
B kpauHa cmemka kpegumHusm petumuxe 3aBucu Hau-Beue om npoBex-
gaHama noaumuka, a He om yaeHcmBomo BvB BanymHu cblo3u.

Fitch Hanpumep B momeHma gaBa Ha Bbazapus peumuHz BBB ¢ noaoxku-
menHa nepcnekmuBa. B eBpo3oHama uma HemaAko cmpaHu ¢ no-HUcCok
- He camo lMopuus (BB-) u Kunvp (BB+), Ho u imanaus u Mopmyezanus (BBB
cbc cmabuaHa nepcnekmuBa). B cowomo Bpeme Moawa, kosmo He e B »
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» eBpo3oHama, uma pelimuHz A-, a Yexus - AA-.
MNMoBuwaBaHemo Ha kpegumHus peumuHz U
gocmbnbm go eBmuH napuueH pecypc kpusm
U eguH MHO20 Cepuo3eH MopaAeH puck: ga cao-
>kam kpau Ha Hy>kHume pedopmu u ga no3Bo-
ASM Ha noAumuuume ga ce "pasnuw,oBsm". 3a
nocaegHomo uma mHoXkecmBo npumepu, makap
HukoU ga He e no-ybegumeAeH om 2pbukus.
"Cv3gaBaHemo Ha eBpomo goBege go MHO20
6vp30 yBeAuuaBaHe Ha gbAza B MHO20 cmpaHu.
Be3 eBpomo Mpuus Hukoza HAMawe ga usnag-
He B kpusama, B8 kosmo usnagHa“, noguepma-
Ba lopgoH Kep. B mo3u cmucba ceza gelicm-
Bawusm BaaymeH 6opg uma guCUUNAUHUPAUL
edekm. "MexaHuambm Ha Hawus BaaymeH 6opg
Hu gaBa zonsmo npegumcmBo, ue He moxkem ga
kynyBame npaBumenacmBeH gbae, koemo e eguH
om ocHoBHume ¢akmopu npaBumeacmBama
ga ca puckanHo gucuunAauHupaHu“, komeHmupa
KaauH XpucmoB. "Cnopeg MeH npucbeguHsiBa-
Hemo kbM eBpo3oHama we 6bge momanHo beg-
cmBue 3a cmpaHama", npegynpegu owe npes
2017 npo¢. CmuB Xanke, bawama Ha Gbazap-
ckus BaanymeH bopg. "Bue we cmaHeme moyHo
kamo Mpuus — 6e3 kakBamo u ga e puckanHa
gucuunauHa".

APTYMEHT Ne3: BAHKOBATA CUCTEMA LLE
CTAHE NO-CTABUAHA

ToBa cxBawaHe ce ocHoBaBa Hau-Beue Ha ¢a-
kma, ue 8 ERM I, a nocAae u B8 eBpo3oHama,
Hag3opbm Hag Hau-zonemume Bbazapcku baH-
ku we ce ocbwecmBsBa om ELIB, Bmecmo om
BHB. M Ha Heocv3aHamama yBepeHocm Ha 6bA-
2apume om BpemMemo Ha paHHuUs npexog, ue
xopama om gpyzama cmpaHa Ha >XeaszHama
3aBeca ca no-komnemeHmMHU U NO-MopaAHU om
max camume. Ako pasBumuemo Ha 2AobanHa-
ma noaumuka Hanocaegbk u3obwo e gokasano
Hew,o, Mo e, ue xopama ca egHakBu HaBcskbge.
WcmuHama e, ye caeg kamacmpodama npes
1996-1997 bvazapckusm b6aHkoB Hag3op e bua
obekm Ha kpumuku camo BegHbk: okoao cay-
vas ¢ KTb (npu koumo cmaBawe gyma noBeue
3a noAaumuuecku mawuHauuu, omkoakomo 3a
HegozAaeXkgaHus Ha pezyaamopa). B cowomo
Bpeme B 3anagHa EBpona ce Hanoxku npaBu-
meAacmBama cucmemHo ga cnacsBam 6aHku;
Ha npakmuka noumu ueAaume 6aHkoBu cucme-
MU Ha cmpaHu kamo lepmaHusi, Beagus u Be-
AukobpumaHus bsixa no cbuwiecmBo HauuoHa-
AusupaHu. Caeg kpusama be cvagageH EguHeH
Hag30peH MexaHusbM, HO U mou 6e kpumuky-
BaH ocmpo 3a MHoXkecmBo kasycu: ¢ ucnaHcka-
ma Santander, ¢ noHe mpu umaauaHcku 6aHku,
cbe ckaHganume 3a npaHe Ha napu 8 Deutsche
Bank u B Danske Bank...

Pasbupa ce, uma usBecmHa Aozuka 8 mBobp-
geHusma, ye MecmHusm Hag3op MoXe ga e
nogamauB Ha BAusHue om mecmHu kopnopa-
muBHU u noAumuuyecku uHmepecu. Ho cobwo
monkoBa ocHoBameAnHu ca onaceHusma, ue
€guHHUsAM Hag3op e nogamauB Ha HecpaBHumo
no-mowHomo BAusiHUE Ha 20AeMume mpaHc-
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"Okono 1 muAuapg
AeBa - neuanba om
cnecmdaBaHusama

u 3aeMmume Ha
bobA2apume u
boacapckume
dupmu - Hanyckam
cmpaHama Bcaka
2oguHa"

HauuoHaAHU kopnopauuu u ¢uHaHcoBu 2pynu.
N B8 cowomo Bpeme e 3HauumeAHo no-manko
3aBucum u koHmpoAupyem om obwecmBeHomo
MHeHue B omgenHume goprkaBu-uneHku.
Bausanemo B eBpo3oHama kpue u gpye, MHO20
cepuoseH puck 3a bvazapckama 6arkoBa cuc-
mema: mo we no3BoAu Ha 2oaemume MexXgy-
HapogHu 6aHku, onepupawu B8 Bvazapus, bes-
npensmcmBeHo ga uameaaam kanumaa HaBbH.
B paszapa Ha zpvukama kpusa BHB Hanoku
3abpaHa Ha baHkume ga usHacsm guBugeHmu,
onacsBaltku ce Hau-Beue om nogobHu xogoBe
Ha 3akvcaaume gpbuku b6aHku, HO He camo om
msax. Caeg moBa obaue 3abpaHama omnagHa u
8 momeHma okono 1 MuAuapg AeBa - neuvanba
om cnecmsaBaHusma u 3aemume Ha 6vAzapume
u bbazapckume pupmu - Hanyckam cmpaHama
Bcska 2oguHa. B ycnoBusma Ha eBpo3oHama
BcsakakBu npeuku npeg moBa we omnagHam.

APTYMEHT Ne4: EBPOTO LWE CTUMYAUPA
TbProBUATA

Owe egHO meopemuuHo cxBawaHe, koemo
npakmukama HanpaBu Ha nyx u npax. Cb3gaBa-
Hemo Ha eBpo3oHama B Hakou cAayuau He camo
He e yBeauuuno mobpzoBusma mexgy gbpxka-
Bume, a 1 e HamaAuno uyBcmBumenHo, kakmo
gokaza npodecopbm om [puHcmbH Awoka
Mogu 8 Hawymsnama cu kHuza "EuroTragedy:
A Drama in Nine Acts". [lobbp npumep e mopeo-
Busima mexgy M'epmaHus u WcnaHus, mpoveHana
Hagony caeg 2001 zoguHa. B cowomo Bpeme
MHO20 CEepuo3HO pacme mbpzoBusma mexXgy
lepmaHus u cmpaHu u3BvH eBpo3oHama - Ye-
xus, CaoBakus, YHzapus u ocobeHo Boazapus.
Me>kgy gpyeomo eguH om apa2ymeHmume cpe-
wy BaaymHus bopg y Hac npes 2oguHume be,
ye mou npeuu ga Bogum akmuBHa noAumuka c
Baanymama cu u ga obesueHsiBame AeBa, 3a ga
noBuwum koHkypeHmHocmma cu.

Mcmunama e, ue nnaBawama Banyma He no-
kasa kou 3Hae kakBu npegumcmBa caeg no-
cnegHama 2onsma kpusa. Odadke HanpomuB:
mozaBa Bvazapus u AumBa, ¢ BaaymeH 6opg
u dukcupaH kypc, npekapaxa camo egHa 209Qu-
Ha B peuecus, gokamo PymoHus u XopBamus ¢
mexHume naaBawu Baaymu - no gBe. YHeapus,
AamBus u PymbHUS gopu bsxa npuHygeHu ga

nombpcsm nomow, omBuH, koemo Bvazapus us-
HezHa. B Hawu gHU e npocmo uAlo3us, ue egHa
manka cmpaHa ¢ omBopeHa ukoHomuka MoxXke
ga Bogu camocmosmeAHa napu4Ha noAaumuka
cpewy ELIB uau QegepanHus pesepB.

Mma u gpyzo: BoamorkHocmma ga obesueHsiBaw
Banymama u ga noBuwaBaw koHkypeHmocno-
cobHocmma ca no cbwecmBo eBdpemusmu. Hu-
kou He >kenae ga kaxke Ha 2nac kakBo ce kpue
3ag max: koHkypeHmocnocobHocmma ce no-
BuwaBa, kamo ce Hamansm peaAHume goxogu
Ha xopama. ObesueHkama Ha Baaymama e Ha
npakmuka kpaxk6a om 2paxkgaHume. MoHakoza
msa HaucmuHa Bogu go nonokumenHu edpekmu
3a ukoHomukama - cbwio kakmo YepHama uyma
u cBemoBHume BoUHuU ca umaAu cmumyAupal,
edekm. Bonpeku moBa manko xopa cv3Hamen-
HO buxa usbpaau makoB cueHapuu.

APTYMEHT Ne5: LWE CMECTABAME OT Ob-
MEHA

ToBa e eguHcmBeHama HeCbMHeHa, cuzypHa
noA3a om npuemaHemo Ha eBpomo: Ha nomy-
Bawume 6bA2apu U Ha onepupawus 8 eBpo3so-
Hama BvAz2apcku busHec HAMa ga UM ce Hanaza
ga 2ybam napu om BaaymHus obmeH.

Ho cnpamo mawabume Ha ukoHomukama mosu
epekm e muHuamlopeH (u Bce noBeue cnaga
3apagu pacmswus gaa Ha beskacoBume naa-
waHus). N HanvAHO we 6bge komneHcupaH om
gpyao kaacuuecko nocaegcmBue om HaBau3sa-
Hemo Ha eBpomo: 3akpbaAsHEMO Ha ueHume
Hazope. Cmamucmukama e kamezopuuHa, ue
Hukbge cmsHama Ha Baaymama He npegu3Buk-
Ba uyBcmBumenHa uHdaauus. Ho moBa ce om-
Hacs go 2ondMama nompebumeacka kowHuua.
Besbpou gpebHu Hewa - om BecmHuka u ka-
demo go dpusbopckume ycayau - HEU3MEHHO
mpv2Bam Hazope, kakmo nokaza onumovm Ha
AumBa, AamBus, CaoBakus. HecayuauHo gopu
B l'epmaHus B nopBume 2oguHu npekpvcmuxa
eBpomo Ha teuro - ckvno.

AOPYroTO, KOETO OBLLECTBEHOTO MHEHUE
B Bvazapus cskaw He pasbupa gobpe, e, ue
Bv3parkeHusma cpeuwly eBpomo He ca Bb3paxke-
Hus cpewy EBponetckus colos. YaencmBomo B
Hez0 Moxke ga ce okaxke Hau-gobpomo zeono-
Aumuuecko peweHue Ha Bbazapus 3a nocaeg-
Hus Bek. be3 Hezo ukoHomuueckomo pa3Bumue
Ha cmpaHama BeposmHo wewe ga e CXOgHO C
moBa Ha MongoBa uau Beaapyc. Bvazapus npu
Bcuuku cayvau mpsbBa ga npogbaku ga us-
noA3Ba npegumcmBama Ha eguHHuUs nasap.

Ho Heka He 3abpaBsame, ue EBponeuckusm cvlos
HE e egHO MOHOAUMHO USIAO, HUMO HEHapywuMm
Habop om npaBuaa. EBponeuckusim cvlos e gu-
HaMuuHa cucmema - egHa HenpekbcHama guc-
kycus u usbop mexkgy pasaudHu ugeu u Busuu.
Bvazapus mpsbBa Hau-nocae ga npeueHu kou
Oom mesu ugeu ca Hau-nogxogawu 3a uHmepe-
cume U, u ga yuacmBa akmuBHo 8 masu gucky-
cus. BHumameaHomo obmucasHe Ha Bbnpoca 3a
eBpomo e gobpa nvpBa kpauka. H



ulgaria could join the ERM Il by April

30, 2020 "if the procedure goes ac-

cording to plan," Finance Minister

Vladislav Goranov said in end-Octo-
ber. The Exchange Rate Mechanism is known
as the eurozone's waiting room, as each country
wishing to adopt the single currency has to stay
in it for a minimum of two years. There is cur-
rently only one currency in the ERM Il - the Dan-
ish krone, (Denmark has no intentions of making
the next step towards the eurozone).

BULGARIA’S POSSIBLE JOINING of the euro-
zone is probably the decision with the most sig-
nificance and long-term impact remaining in the
hands of Bulgarian politicians after this country's
EU and NATO memberships. One would expect
it to cause heated debates, especially in times
when skepticism towards the single currency is on
the rise. Instead, Minister Goranov's words quick-
ly went through the news and blew over without
causing any comments whatsoever. The goal of
joining the eurozone seems to be accepted unani-
mously. This is precisely the case on the political
level. "In practice, there is no political factor in
the country that does not support this decision,"
Bulgarian National Bank Governor (BNB) Dimitar
Radev said in a Bulgaria ON AIR interview. There
is also no public debate, despite the fact that the
only survey on the matter, conducted this spring
by the Estat opinion research company, shows
that 64% of respondents do not favor replacing
the lev with the euro, while 58% believe that the
euro would increase the cost of living.

THE QUESTION WHY NO ONE in this country is
interested in the euro, even ostensibly, is a very
interesting one (as well as the question why the
politicians are so eager about it, but that is a
different topic). One possible explanation is that
the euro is seen by the public as the next natural
step of this country's geopolitical choice. Bulgar-
ia is obliged to adopt the single currency by the
Maastricht Treaty, but there is no specific dead-
line for this. Sweden, Poland, Czechia, Hungary,
Romania have the same obligation. However,
they have no plans of meeting it anytime soon.
If the question about the euro's adoption was
"when", now it has rather become "if at all",
said Czech Central Bank Board Member Tomas
Holub. According to Polish central banker Adam
Glapinski, the euro's adoption equates to loss of
sovereignty, while his Hungarian colleague Gy-
orgy Matolcsy (dbopg Mamoauu) even wrote a
commentary for the Financial Times under the
headline "We need to admit the euro was a mis-
take", and insisted that Europe seeks a way out
of the "euro's trap". Cobden Partners founder
Gordon Kerr told Bloomberg TV Bulgaria that the
euro is the currency with the most flaws after
Argentina's and Venezuela's. Its end is near and
it may come in three or five years, Kerr projects.
In light of this, people in Bulgaria continue to
hear the same old argument - that since Bul-
garia is subjected to all the euro's cons stem-
ming from the currency board, which is pegged
to it, therefore it would be better to have access
to the pros as well. This argument has been re-
peated unchanged since 2007. Meanwhile, how-

ever, some of these pros turned out to be quite
disputable, while others were beneficial back in
those days, but given the current state of affairs,
they may actually turn out to be harmful.

ARGUMENT No. 1: INTEREST RATES WILL FALL
This was the strongest argument in favor of the
eurozone for many years. Entering it would re-
duce loan interest rates and offer cheaper fi-
nancing to banks and businesses. This promise
is stripped of any meaning today. After ten years
of quantitative easing by the European Central
Bank, interest rates are at the bottom and are
even approaching negative values. What's more
is that these ten years are about to debunk the
idea that cheap money stimulate the economy.

In theory, low interest rates should encourage
businesses to take out loans. When interest
rates become negative, however, businesses
start treating them as a sign of future insecu-
rity, which reduces investments, BNB Deputy
Governor Kalin Hristov said during The Next Big
Thing conference, organized by Bloomberg TV
Bulgaria. Meanwhile, it is becoming increasingly
difficult for banks to assess loan risks. Today it
seems anyone can take out a loan, and when in-
terest rates are approaching zero, every invest-
ment project looks good, Hristov said, adding
that this may create future problems related to
loan servicing. The readily available and cheap
loans allow indebted and non-working enterpris-
es, the so called "zombie companies", to con-
tinue scraping by, while being an obstacle for
the development of more efficient enterprises. »
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» As far as the public is concerned, the nega-
tive interest rates have a few adverse effects.
First, they redirect savings towards property or
other material assets, which pumps up their price.
What would be the use of a cheaper mortgage
loan if the property's purchase price has gone
up by 30%? And second, instead of encourag-
ing consumption, the negative interest rates force
the older working people to save more, because
otherwise their hopes for a decent pension would
be destroyed. The young generation, on the other
hand, is completely discouraged to save money.
The young generations feel deprived of the op-
portunity to secure their old age through reliable,
interest-bearing investments, eight former Euro-
pean central bankers, led by Otmar Issing, wrote
in a very critical of the ECB memorandum.

ARGUMENT No. 2: THE CREDIT RATINGS
WILL INCREASE

If one takes into account the three main interna-
tional ratings agencies, this effect seems inevi-
table. Both Moody's and Fitch clearly hinted that
they view positively Bulgaria's possible eurozone
membership.

What also seems inevitable is that this effect will
be short-lived. After all, the credit ratings de-
pend mostly on the policies conducted and not
on membership in currency unions.

Fitch, for example, currently gives Bulgaria a BBB
rating with a positive outlook. There are quite a
few countries in the eurozone with lower ratings
- not only Greece (BB-) and Cyprus (BB+), but
also ltaly and Portugal (BBB with a stable out-
look). Meanwhile, Poland, which is not in the
eurozone, has a rating of A-, and Czechia AA-.
Increasing the credit ratings and providing ac-
cess to cheaper monetary resources hides a very
serious moral risk - putting an end to the nec-
essary reforms and allowing politicians to spend
money like water. There are numerous examples
of the latter, although none are more striking and
Greece's. According to Gordon Kerr, the euro's
creation led to a very fast debt growth in many
countries. Without the euro, Greece would have
never fallen in the crisis in which it did. In that
sense, the current currency board has a disciplin-
ing effect. Kalin Hristov contributed by explaining
that the currency board's mechanism offers a
huge advantage - the inability to buy government
debt, which is one of the main factors for keep-
ing governments fiscally disciplined. According
to Prof. Steve Hanke, who is considered to be
the father of Bulgaria's currency board, joining
the eurozone will be a total disaster for Bulgaria,
which will end up exactly like Greece - without
any fiscal discipline whatsoever.

ARGUMENT No. 3: THE BANKING SYSTEM
WILL BECOME MORE STABLE

This notion is rather based on the fact that super-
vision of Bulgaria's biggest banks will be conduct-
ed by the ECB instead of BNB, first in the ERM Il
and then in the eurozone. It is also based on peo-
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ple's subliminal belief, dating to the early transi-
tion period (from communism to democracy), that
the people on the other side of the Iron Curtain
are more competent and have higher morals than
themselves. If the development of global policy
has come to prove anything at all in recent years,
it is precisely that people are the same every-
where. The truth is that after the catastrophe of
1996-1997, Bulgaria's banking supervision has
been the subject of criticism only once - the Cor-
pbank case (which was rather the result of po-
litical machinations than poor supervision by the
regulator). Meanwhile, the European Single Su-
pervisory Mechanism has been sharply criticized
over numerous cases - the Spanish Santander,
at least three Italian banks, the money laundering
scandals in Deutsche Bank and Danske Bank...

Of course, there is certain logic behind the claim
that the local supervision might become suscep-
tible to influence by local corporate or political
interests. There is also the well-founded fear that
the Single Supervision may become susceptible
to the much more powerful influence of big in-
ternational corporations and financial groups. At
the same time, it is significantly less dependent
and subject to control by public opinion in the
different member states. Entering the eurozone
hides another very serious risk for the Bulgar-
ian banking system - it will allow big international
banks, operating in Bulgaria, to take their capi-
tal abroad unimpeded. In the midst of the Greek
crisis, BNB imposed a ban on banks to transfer
dividends abroad, fearing such moves by the
strapped Greek banks. Subsequently, however,
this ban was lifted and currently around 1 billion

"The EU Is a
dynamic system,
one of constant
discussions and
choices"

leva leave this country each year in the form of
profits from the loans and savings of Bulgarian
companies and citizens. There will not be any
obstacles to this in the eurozone.

ARGUMENT No. 4: THE EURO WILL STIMU-
LATE TRADE

This is yet another theoretical idea that has been
debunked. The establishment of the eurozone in
some cases not only failed to increase trade be-
tween countries, but managed to markedly reduce
it, just as Princeton Professor Ashoka Mody proved
in his book EuroTragedy: A Drama in Nine Acts. A
good example is the trade between Germany and
Spain, which went downhill after 2001. At the same
time, trade was increasing between Germany and
countries outside the EU, like Czechia, Slovakia,
Hungary, and especially Bulgaria. By the way, one
of the main arguments against the currency board

in Bulgaria throughout the years was that it serves
as an obstacle to conducting active policies with
the Bulgarian lev and devaluating it in order to in-
crease competitiveness.

The truth is that the floating currency did not
show many advantages after the last big crisis.
On the contrary, back then Bulgaria and Latvia,
with a currency board and fixed exchange rate,
spent only one year in a recession, while Ro-
mania and Croatia, with their floating exchange
rates, spent two. Hungary, Latvia and Romania
were even forced to seek help from abroad,
which Bulgaria avoided. Today it would be an il-
lusion for a small country with an open economy
to be able to conduct an independent monetary
policy against the ECB or the Federal Reserve.
There is another thing - the possibility to devalu-
ate a currency and increase competitiveness are
euphemisms by nature. No none dares to say out
loud what hides behind this. Devaluating a cur-
rency is in practice stealing from the citizens.
Sometimes it can impact the economy positively,
just like the Black Plague and the world wars had
a stimulating effect. Despite of this, very few peo-
ple would consciously opt for such a scenario.

ARGUMENT No. 5: WE WILL SAVE FROM
THE EXCHANGE

This is undoubtedly the only sure benefit to come
from the euro's adoption. Travelling Bulgarians
and Bulgarian businesses operating within the
eurozone will no longer have to lose money from
exchanging currencies.

Compared to the scale of the economy, how-
ever, this effect is miniscule. It will be fully com-
pensated by another classic effect from adopt-
ing the euro - rounding up the prices upwards.
The statistics speak unequivocally that chang-
ing currencies does not cause tangible inflation
anywhere. This is true for the large consumer
basket. Countless of small things, ranging from
newspapers and coffee to haircuts, go up in
price. This is evident by the experience of Lithu-
ania, Latvia, Slovakia. It was no coincidence that
in Germany, in its first years the euro was called
teuro (expensive in German).

THE OTHER THING WHICH SEEMS to have
been misunderstood by the public is that object-
ing to the euro is not objecting to the European
Union. Bulgaria's EU membership may turn out
to be its best geopolitical decision in the past
century. Without it, this country's economic
growth would probably be comparable to Bela-
rus's or Moldova's.

But let us not forget that the EU is not a single
monolithic entity, nor is it an indestructible set of
rules. The EU is a dynamic system, one of con-
stant discussions and choices between different
ideas and visions. Bulgaria must finally decide
which of these ideas are most suitable for its
interests, and participate actively in this discus-
sion. Carefully considering the question about
the euro would be a good first step. ll
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ONAHHWTE CA HOBOTO EAEKTPUHECTBO

Kpucmod Oe Muna, 2naBeH ¢puHaHcoB gupekmop u pvkoBogumen ,MHoBauuu“ Ha Kel Bu Cu lpyn B8 Boazapus

M- Ae Mua, Bue cme usnbAHUMEAeH gu-
pekmop "QuHaHcu" u uHoBauuoHeH Augep
Ha Keli Bu CU Tpyn B8 Boazapus. Moxkeme
AU ga obacHume kakBo o3HauaBa uHoBauus
8 6aHkoBusa u 3acmpaxoBamenHusa cekmop?
OsHauaBa Hakonako Hewa. Ha nopBo mAcmo
Hue kamo cekmop mpabBa ga ce npucnoco-
6sB8ame kom noBegeHuemo Ha nompebumenu-
me. MNompebumeaume uckam HenocpegcmBe-
Ho B3aumogelcmBue, koamo ga e HaAuuHa 24
yaca B geHoHowuemo u 7 gHu B cegMuuama, u
ouakBam nakemHo obcayXkBaHe. Bmopo, cek-
mopom mpabBa ga MogepHusupa Cbuecm-
ByBawume cmapu copBobpHU cucmemMu (Mbl
kamo me uecmo He ca 2omoBu ga Bkalouam
uHoBamuBHU peweHua 3a gupekmHo B3aumo-
geldcmBue ¢ nompebumeaume) u ga ycma-
HoBu ynpaBaeHue, obyueHue u pokoBogcmBo
B8 komnaHuume, koumo ga cmumyaupam u
nognomazam HoBamopckomo MucAeHe. He Ha
NnocAegHo MACmMo Hue mpabBa - B npoueca
Ha BvBexkgaHe Ha uHoBauuu - ga He ce om-
kaszBame om Hawume OCHOBHU CUAHU CMpaHu:
Bbauzocmma Ha ¢usuueckume kaoHOBe U Auu-
HOMO OmHoweHue koM kauenmume (2oaama
yacm om msax oueHaBam moBa mMHoz0 Buco-
ko), npodecuoHanHUME HU 3HaHUA u coBemu,
guckpemHocmma u goBepuemo. TpsabBa ga ce
cmpeMuM koM ,uHoBauuu ¢ YoBewko Auug”.

Konko BaxkHu ca uHoBauyuume BbB8 ¢uHaH-
coBusa cekmop?

KnlouoBu ca. 3a Bcuuku baHku u 3acmpaxo-
BamenHu gpy>kecmBa B cekmopa me ca om
»kugHeHoBaxkHO 3HaueHue. Mpegu Bcuuko, 3a-
womo >kenaHuemMo Ha Hawume kauenmu e u
¢duHaHcoBume ycayeu (kakmo MHO20 gpyau
ycayeu, ¢ koumo me ca cBukHaau) ga 6Gbgam
npegaazaHu upe3 uHoBamuBHU, gueumanHu u
NOgxogAaWU peuleHus.

Bmopo, nopagu moBa ue B Hawus cekmop
HaBauzam Bce noBeue u noBeue HOBU yuac-
mHuuu - kakmo makuBa, cBbp3aHu ¢ mexHo-
AO2UYHU UHOBauuu, maka u 20AemMuU MEeXHOAO-
2u4yHU komnaHuu. MNMompebumeaume, 0cobeHo
no-maagume nokoaeHus, ACHO noka3Bam, ue
me HAmam npobaemu ¢ moBa ga obmucasm
3akynyBaHemo Ha baHkoBu u 3acmpaxoBamen-
HU npogykmu om Hanpumep Google, Facebook
u Amazon, ako me npegaazam no-gobpu pe-
WEeHUA om mAxHama mpaguuuoHHa baHka uau
3acmpaxoBamenHo gpy>kecmBo.

I mpemo, 3awomo me Beue ca peaaHocm.
Taka ue He3HaHuemo 6OU BUAO HepasyMHO.
Mpegu 5 2oguHu 5% om npogakbume Ha
baHkoBu npogykmu 8 Kel Bbu Cu ce ocb-
wecmBaBawe no gusumaseH nom. Camo
5 2oguHu no-kbcHO mo3u npoueHm e 40%.
Taka ue uHoBauuume ca myk u ce pazBuBam
yguBumeaHo 6op30.

KakBo e 6bgewemo Ha 6aHkoBomo geno? B
onepayuume Beue ca uHmezpupaHu pob6o-
mu; usnoa3Bame mo6uaHuUme cu menedoHU
3a 6aHkoBu npeBogu. KakBo owe moxkem
ga ouakBame 8 6aHkoBusa cekmop?
[uzumanusupaHemo Ha Hawume ycAayau we
npogbaku u B Bogewe. Kauenmume ueHsm
Bucoko Hawume koHcyamaHmcku ycayau u yo-
Bewko Auue, Ho B cowomo Bpeme me uckam
ga mMo2am ga kynyBam Bcuuku Hawu npogy-
kmu u no guzumaseH nom.

Bmopo - BapBam, ue we cmaHem cBugeme-
AU Ha meHgeHuusma ,omBog 6aHkupaHemo
u 3acmpaxoBaHemo” (uau naamdopmuzauus).
YuacmHuuume BbB duHaHcoBusa cekmop we
npegnaazam Bce noBeue u noBeue HebaHkoBu
yCAyau, ocowecmBsaBaHu no guaumaneH nom.
ToBa omezoBapsa Ha >keanaHuemo Ha kAueHmu-
me ga umam ,06cay>kBaHe Ha egHO auwe” u
B gueumaaHuda cBam. Xopama ca ymopeHU om
MHO20MO NpuAokeHus U oueHaBam Bucoko
egHO npuAoXkeHue, koemo couemaBa MHOXke-
cmBo ycayau.

MyamubaHkupaHemo (npegrazaHemo Ha Bb3-
MoXkHOocmma ga ynpaBasaBame Bawume cmem-
ku B8 mHOXkecmBo HaHku ¢ 1 npunokeHue), koe-
mo 6e cmapmupaHo om OBB, e aceH npumep,
HO camo nopBa cmonka. [Hec B8 Ked bu Cu
kaueHmume mMozam ga kynyBam gopu aBmo-
BycHuU buaemu upe3 cBoemo npuaockeHue 3a
barkupaHe. Kamo npegnaza masu Bo3Moxk-
Hocm, Ked Bu Cu kom momeHma e Bmopusm
Hal-20A9M npogaBau Ha aBmobycHu buaemu
crneg camama aBmobycHa komnaHus. 3awo?
3apagu ygobecmBomo.

B [O3W Hue usnoa3Bame gpoHoBe, 3a ga npe-
AUMame Hag 3emegencka 3emMA C UeA usaMep-
BaHe Ha wemume caeg bypa. 3awo ga He
MOHMUpame CeH30p Ha gpoHa, kolimo Cowo
maka aHaAuzupa cmeneHma Ha HamopsBaHe
Ha 3emAama u kodmo ga gaBa coBemu Ha Ha-
wume 3emMegeAauu omHocHo moBa kak u koege

S I

ga HamopaBam?

He Ha nocaegHO MACmMoO gaHHUmMe ca om kalo-
yoBo 3HaueHue. [daHHume ca HoBomo enek-
mpuyecmBo. CouemaBaHemo Ha uHoBamuBHa
MEXHOAO2UA C gaHHU, U3YUCAUMEAHA MOW:
Hocm u uskycmBeH uHmMenekm we co3gage
UsAO egHOo HoBo usmepeHue B obeay>kBaHemo
Ha kaueHmu u nompebumenackomo u3XkuBsBa-
He. Xopama uckam ga noayuaBam npegnroxke-
HudA, koumo ca om npakmuuecko 3HaueHue 3a
max. [lJarHume ca om kalouoBo 3HaueHue!

OuakBame Au guzumaausauyusma Ha 6aHko-
Bume ycay2u ga nocmaBu nog cbMHeHue
cuzypHocmma Ha 6aHkoBume cmemku u
onepauuu?

Coc cueypHocm coulecmByBam puckoBe. Bap-
Bawm, ue Bceku e 3ano3Ham CbC CAyyas Ha 3A0-
ynompeba ¢ gaHHU om cmpaHa Ha Facebook
U MHO20 gpyau. Peezynamopume ce onumBam
Bcauecku ga nocmaBsm mesu 3a0ynompebu
nog koHmpoa. Bonpeku moBa om Hawus cek-
mop 3aBucu ga gaBame npumep B masu 06-
Aacm. 3auwomo ako uma egHa CuAHa cmpaHa,
koamo Hawusm cekmop e uzzpagua Npe3 moa-
koBa MHO20 gecemuaemus, mda e goBepuemo.
Hawama cdepa Ha geldHocm e goBepuemo.
Taka ue cekmopom mpsbBa ga npaBu makcu-
ManHO Bo3MokHOMO, 3a ga 3ana3u masu 6e30-
nacHoCm U cugypHocm 3a Hawume kaueHmu.
ToBa e HanpumMep npuyuHama, nopagu kosmo
Hue B Kel Bu Cu B3exme AcHO peweHue, ue uc-
kame ga usnoasBame Hawume gaHHU ,YyMHO" C
UeA ga npegaazame Ha kaueHmume MHoO20 no-
gobpu U nepcoHaAusupaHu peweHus. B coulo-
mo Bpeme pewuxme, ye HUMO eguH npoekm,
cBop3aH C gaHHU, HAMa ga 6bge Bb3nazaH Ha
BoHWHU u3noAHUMeAU. MNpaBum moBa camu u
CMe u3gpaguAu Ha BbmpewHo HUBO ymeHusma
u ekunume 3a moBa. CuzypHocmma u 6e30-
nacHocmma Ha gaHHume Ha Hawume kAuek-
mu 3a Hac ca om nbpBocmeneHHO 3HauYeHUE.




DATA IS THE NEW ELECTRICITY

Interview with Christof De Mil, CFO and Innovations Leader of KBC Group in Bulgaria

Mr. De Mil, you are the CFO
and Innovations Leader of
KBC Group in Bulgaria. Can
you explain what does inno-
vation mean in the banking
and insurance industry?

It means several things. Firstly,
we as an industry need to ad-
just to the customer behavior.
Customers want immediate
consumption, available 24/7
and they appreciate more
and more the all-in-one ex-
perience. Secondly, it means
the industry should modern-
ize the existing old-fashioned
back-end systems (as they
are often not ready to plug-
in innovative front-end solu-
tions) and set-up governance,
training and guidance in the
companies which stimulate
and facilitate an innovative
mindset. Last but not least we
should - in the process of in-
novation - not throw away our
core strengths: our proximity
and personal relationship with
our customers (many of them
value that very much), our
professional knowledge and
advice and our discretion and
trust. So we should go for “in-
novation with a human touch”.

How important is innovation
in the financial industry?
Innovation in the financial in-
dustry is absolutely key. For all
banks and insurance compa-
nies in the sector it is - over
time - of existential importance.
First of all because it is our customers’ wish that
also the financial services (as many other servic-
es they are already used to) are offered through
innovative, digital and relevant solutions.
Secondly, because more and more new play-
ers are entering our industry - both Fintechs
and Bigtechs - and consumers (especially
the younger generations) clearly indicate they
have no problems considering buying bank-
ing and insurance products from e.g. Google,
Facebook and Amazon if they offer better so-
lutions than their traditional bank or insurance
company.

And thirdly, because it is already a reality. So
ignorance would be unwise. 5 years ago, for
example, 5% of sales of banking products in
KBC was concluded through digital chan-
nels. Today, only 5 years later, that percent-

age stands at 40%. So, it is there and it goes
amazingly fast.

What is the future of banking? Robots are
already integrated in the operations; we
use our mobile phones for bank transfers?
What else can we expect in the banking
industry?

Well, obviously digitalization of our services
will further continue. Customers appreciate
our advisory services and human touch, but
at the same time they just demand that they
can buy all our products also through digital
channels.

Secondly, | believe we will see a trend of “be-
yond-banking-and-insurance” (or platformica-
tion). Players in the financial industry will offer
more and more non-banking services through
their digital channels. It fits in the desire of cli-

ents to have a one-stop-shop also
in the digital world. People are
tired of all the apps around and
appreciate an app which offers
multiple services at once. Multi-
banking (offering the possibility
to manage your accounts of mul-
tiple banks in 1 app), which UBB
launched, is a clear example, but
only a first step. Today in KBC,
clients can buy e.g. bus tickets
through their banking app. By of-
fering so, KBC is by now the sec-
ond largest seller of bus tickets
(next to the bus company itself).
Why? Convenience.

In DZI we use drones to fly over
agricultural land to measure the
damage after a storm. Why would
we not install a sensor on the
drone which also analyses the
fertilization of the land and give
our farmers advice on how and
where to fertilize their land?

Last but not least, Data is key.
Data is the new electricity. Mixing
innovative technology with data,
computing power and Al will
create a whole new dimension
in customer service and experi-
ence. People want to receive of-
fers which are relevant to them.
Data is core!

Do you expect the digitaliza-
tion of banking services to
challenge the security of bank
accounts and operations?

Well, surely there are risks. | be-
lieve everybody knows the story
of the Facebook data misusage
case and many others. Regulators are trying
their best to get those abuses under control
and avoid things from derailing. Nonetheless
it is up to our industry to play an example
role in this. Especially us, because if there
is one strength that our industry has built up
over so many decades, it is Trust. We are in
the business of trust. So our industry should
and is doing its utmost best to keep that se-
curity and safety for our customers. That is
e.g. why we in KBC clearly decided that we
want to use our data smartly in order to offer
our clients far better and more person alized
solutions. However, we also decided that no
data-project will ever be outsourced. We do
this ourselves and we have built the skills
and teams for that internally. The safety and
security of our clients’ data is a non-negotia-
ble for us.




BOMHATA HA

HOPTMEMANUTE

au-gecmpykmuBHama cuna  Ha

nanaHemama Beue He e Bogopog-

Hama 6omba, a kombuHauusma

om npozpamucm c ¢naHenka Ha
"Me>kgy3Be3gHu BouHu" u BeHubp kanumaaucm
cbc cmapmdoH. To3u He ocobeHo 3abaBeH, HO
MHo20 akmyaaeH Buu, gobpe ualocmpupa edek-
mume, koumo guzumaausauusma npu4yuHsBa B8
oHe3u ukoHomuuecku cekmopu, B koumo e Ha-
XAyAa. A ceza, no Bcuuko Auuu, nog npuuena U
e puHaHcoBama uHgycmpus.

BCbLHOCT AWUrNMTAAUN3ALIMATA omgaBHa
Beue e HaBaasna BvB QuHaHcume: om enek-
MpoHHUME nAameXkHU CucmemMu go OHAAUH
6aHkupaHemo. Ho B nocAegHuUme 2oguHu, Bmec-
Mo Npocmo ga onmumu3upam OmgeAHU YCAY-
2u, HoBume mexHoAoz2uu ce ueasm B camomo
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cbpue Ha busHeca c napu - onumBauku ce ga
20 npeMecmsm om mMamepuaAHus 8 guaumaa-
Hus cBsm. "CuauuueBama gonuHa ugBa’, nuca
8 egHo gocma pazmpeBoxkeHo 0bpbuwieHue kom
akuuorepume [kumu JaumbH, 2AaBHusm us-
nbAHUMeAeH gupekmop Ha JPMorgan Chase.

ToBa 6e B kpas Ha 2014. MNem 2oguHu no-kbce-
Ho owe He MokeM ga cu npegcmaBum B nbAHa
cmeneH nomeHuuana Ha ¢uHaHcoBume gu-
2UMaAHU mexHoAo2uu; Ho B cbwomo Bpeme e
U gocmambyHO ICHO, Ye me HaAMa nNpocmo ga
usmemam mepeHa om Bcuuku cmapu ugpayu u
ga 3anoyHam Ha vucmo. lMopBo, 3awomo mpa-
guuuoHHume komnaHuu B cekmopa - 6aHku u
gpyau - HAMa ga ce gagam AEeCHO, a U puUHaHCO-
Bume pezynamopu no Hayano ca npegnasauBu
u koHcepBamuBHu. /1 Bmopo, 3awomo 3a ga ce
CAyYU guzgumasHama mpaHcpopmauyus, cmapu

U HOBu uzpauu we mpsabBa 3aegHo u ¢ 0begu-
HEeHU ycuAus ga ce cnpaBsm ¢ Hau-cepuo3Homo
npensmcmBue Ha xopusoHma: kubepcuayp-
Hocmma.

KOAKOTO A0 MNOTEHLWAAA HA FINTECH
komnaHuume, uvucaama 2o0Bopsm Hau-kpac-
HopeuuBo. MNpe3 2013 cmapmbnume B mo3u
cekmop npuBaskoxa obwu uHBecmuuuu om 4
MuAuapga goaapa (gaHHu Ha Goldman Sachs).
Mpe3 2014 Beue bsxa 12 muAuapga, npes 2017
- 50.8 muAuapga, a npe3 2018 - 111.8 muAuapga
(cnopeg KPMG).

B Hakou omHoweHus Hamecama um 6e peBoalo-
uuoHHa. locma monaAu Bupuema, 8 koumo 6aH-
ku u gpyau kaacuuecku ¢uHaHcoBu komnaHuu
ce naayukaxa wacmauBo om gecemuaemus, ca
_Ha nbm ga ugzyesHam..
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» PASBUPA CE, MPOIPECDHT He e cvBcem bes-
npensmcmBeH. Ha gocma mecma cmapmbnu-
me ce cbavckBam ¢ HeymoAumMume Hag3opHU
op2aHu - omyacmu, 3awomo mpaguuuoHHUMe
¢duHaHcoBU uzpayu umam Moz2bwu AoBuma,
u omuacmu, 3auwiomo 6e3koHmpoAHOMo pas-
npocmpaHeHue Ha gu2umanHume ¢uHaHcu we
nogpoHu Bcuuku gocezawHu ycuaus 3a bopba ¢
npaHemo Ha napu.

B CveguHeHume wamu Hanpumep, koumo ca
HEeCbMHEHUsM 2A0baneH Augep B gusumanHu-
me mexHoAOo2uU, 3a HoBume uzpayu e gocma
mpygHo. EBponelicku MobuaHu 6anku kamo
Raisin u N26 ca npuHygeHu ga pabomsm upe3
MecmHu, wamcku 6aHku, 3a ga umam gocmbon
go nasapa.

B EBpona o2paHuueHusma ca no-manko, HO 2u
uma. BvBegeHama npegu 2oguHa HoBa gupek-
muBa Ha EC 3a naame>kHume ycayau mps6Ba-
we ga noBuwu koHkypeHuusma u ga omBopu
Bpamume 3a HebaHkoBume uHCcmMumyuuu, HO
ycnexume U ca camo yacmuuHu. "Ao u3Becm-
Ha cmeneH gupekmuBama ycns", komeHmupa
ABop MempoB. "MosBuxa ce Hakoako komna-
Huu, koumo He ca b6aHku - BkalouumenHo u
Hawama - koumo 3anouyHaxa ga npegAaazam
¢duHaHcoBu npogykmu B no-zonsm Mawab.
Ho mHo20 cmapmuvnu, Bv3HukHaau c uea ga

"B Kumau xopama
cMamam 3a cBou
gocmaBuuk Ha
duHaHcoBu ycayau
He baHkama, a
Alipay uau WeChat.
Mucaam cu, ue
MEeXHUAM yam e u
maxHa cmemka"

ce Bv3nonzBam om gupekmuBama, He ycns-
xa. MpuyuHama e, ue komnaHuu kamo iCard,
unu kamo Revolut, ga peuem, umam MHO20
cmabuaHa ekocucmema, ¢ Bcuuku Heobxogu-
Mu ¢uHaHcoBu u naamexHu ¢yHkuuu. [oka-
mo eguH npoxoXkgaw, cmapmbn Hama makaBa
ekocucmema. ToBa o3HauaBa, uye uau mpabBa
ga npegaaza MHO20 O2paHuU4YeH 6pou ycayau,
uAu ga ckalouu gozoBop ¢ noHe mpu, uau gopu
nem, gocmaBuuuu Ha puHaHcoBu ycayau. Koe-
mo, pasbupa ce, Hukak He e epekmuBHo kamo
ueHa".

HE E CAYYAIMHO, YE FINTECH HanpegBa Hau-
6bp30 umMeHHO mam, kbgemo ce HabalogaBa
kombuHauusma om no-nacuBHu pezyramopu
U no-crabu mpaguuuoHHU baHku - Hau-Beue B8
Kumau. Camo gonpegu nemHalcemuHa 20gu-
Hu B kumauckama d¢uHaHcoBa cucmema Bce
owe wupoko ce u3non3Baxa cmemana. OdHec
Kumal e Hal-2oAemusm nasap Ha gu2umanHu
nAawaHus 8 cBema - ¢ npubAusumMeAHo monko-
Ba, konkomo ce nagam u Ha Bcuuku ocmaHanu
gopxkaBu, B3emu 3aegHo. B 2onemume 2pago-
Be, kbgemo camo npegu nem 20guHu bewe npo-
6Aem ga Hamepuw pabomeuw, 6baHkomam, gHec e
npobAaeM ga naamuw 3a Hewo B 6pou. Bmecmo
moBa kumauuume noA3Bam guzumasHu nopm-
deltnu B Alipay uau B8 yvama WeChat, u naawa-
Huama ce cAyuBam c nosabpaBeHume Beue B
EBpona QR kogoBe. B 3aBegeHusma npocmo
ckaHupame QR koga cbc cmapm¢oHa cu, u
nAawaHemo e ocvwecmBeHo. CobcmBeHusm
Bu QR kog npeBpvwa menedoHa Bu B nnamexk-
Ha kapma. OHec 67% om Bcuuku npumexka-
meAu Ha cmapméoHu B8 Kumal 2u uanoasBam
kamo naame>kHu cpegcmBa.

Tpu yuemBopmu om cBemoBHus nasap Ha OH-
AaUH 3aemu cbwo ce nagam Ha kumaucku
komnaHuu. B paHzaucmama Ha KPMG 3a Hau-
obewaBawume duHaHcoBU cmapmbnu yemupu

CTPACT 3A TOTBEHE OT 1877

[OTBEHETO CBbP3BA

OTKPUNTE HOBW Bb3MOXXHOCTM
¢ Home Connect

NEFF BuHaru e bun hokycupaH Bbpxy xopaTta
W MCKa Ja BAbXHOBMW Ky/MHapuTe Aa bbaat
oLle no-kpeaTnBHU. CbBpeMEHHUTE
TEXHOOTMK U pa3HoobpasHuTe
MapTHbOPCTBA OTKPMBAT 04YapOBaTE/IHM
Bb3MOXHOCTU 3a ToBa 1 obeanHaBaT
OTAENHUTE Yypeau B e4HO LAN0CTHO
Ky/MHapHo uaxmesasaHe. C Home Connect
dypHaTa, XNaANNHUKBT, aCNUpPaTopbT U
Apyru moraT Aa bbaat cebp3aHu upes WLAN
W ynpasasiBaHW npe3 cMapTdoH, Tabaet nuam
rnacoBa KomaHaa.[oTBeHeTO e oLle
no-3abaeHo ¢ ypeaute Ha NEFF, kouTo morat
Aa Ce ynpaBasaBaTt MHTYUTUBHO OT BCAKO
MACTO.
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connect

Moseue 3a NEFF 1 HOME CONNECT Ha neff-home.com/bg unun Facebook 1 YouTube. n

www.home-connect.com




om nemme Bogewu umeHa ca om Kumau, kamo
knacupaHama Ha nvpBo mMscmo Ant Financial
gHeCc uma cbuwama nasapHa kanumaausauus
kamo wBeuuapckama 6arka UBS.

"HA BAHKUTE UM NPEOCTOWN ga u3uzpasm
egHa mpygHa uzpa, Hal-Beue 3aw,omo ce cbe-
me3aBam ¢ maAku busHecu, cneyuaAusupaHu
B npegnazaHemo Ha eguH onpegeAeH npo-
gykm. M mo cneuuaAusupaHu MHO20 gobpe",
obscHaBa Mumovp BapoH, 2rnaBeH usnbAHUME-

AeH gupekmop Ha TBI Bank, npeg Bulgaria
ON AIR. "EgHa baHka - kosmo e ¢puHaHcoBusam
ekBuBaneHm Ha cynepmapkem - e mpygHo ga
6bge MHoz20 gobpa BbB Bcuuku ycayeu. Pas-
bupa ce, Ha MHo20 Mecma baHkume ca 3auiu-
meHu om peayAaauuume. Ho kamo 2bBkaBocm
onpegeneHo usocmaBam".

B cvwomo Bpeme obaue 3a cmapmbnume e
noumu HeBvamMoXkHO ga dyHkuuoHupam 6e3
6arku. Jopu u npu Hau-uHoBamuBHume pewe-
HUs 33 OHAQUH UAU MOBUAHU nAQuiaHus € He-
obxoguma baHkoBa cmemka. "Hama 3HaueHue
kak we s Hapeuew: 6aHkoBa cmemka, google
akayHm UAU Hew,o gpy2o. Ho HeusbexkHo we mu
mpa6Ba egHo makoBa "2bpHeHue", kbgemo ga
cmosm napume mu", nosicHsBa BapoH. "[a ce
mBobpgu, Ye HAMa ga uma mekywu cmemku, e

60+
6BbNrapCcKu
TEeNeBU3NOHHMU
KaHana!

ugeanucmuuHo. Te moXe ga ca pasAuyHu no
npupoga, Hanpumep ga ca 6asupaHu Ha 6AOk-
yelH mexHoAozus... B Kumau xopama cmsmam
3a cBol gocmaBuuk Ha duHaHCOBU ycAayau He
6aHkama, a Alipay uau WeChat. Mucasm cu, ue
mexHUsSM yam e U msaxHa cmemka, Ho mou He e.
3a ga ce cayuBa Bcuuko moBa, B kpas Ha pegu-
uama Bce nak uma 6aHkoBa cmemka".

MMA N OLWE EAHA MPUYMHA cmapmbnu
U mpaguuuoHHu banku ga pabomsm pvka 3a
pvka: cugypHocmma. [duaumaausauusma om-
Baps xuasagu HoBu Bpamu 3a npecmbnHUUUMe.
Cnopeg Neopzau N aHeB om IBM Bvazapus ys3Bu-
Mocmume B cBvp3aHume ycmpoucmBa 3a uH-
mepHem Ha Hewama ca ckouuau ¢ 5400% camo
3a nocAegHama 2oguHa. BcowHocm cumyauus-
ma gHec e makaBa, ue ako egHa komnaHus 6bge
amakyBaHa, cucmemume U CbC cugypHoCm we
6bgam xakHamu, obsacHu MaHeB no Bpeme Ha
kondpepeHuusma The Next Big Thing, opzaHu-
3upaHa om Bloomberg TV Bulgaria. Xakepume
pasnonazam c¢ Bce noBeye uHCMpymeHmu, a
komnaHuume He ca gocmambuHO nogzomBeHu
3a moBa. “TpabBa ga uHBecmupame B obpaso-
BaHuemo Ha xopama B komnaHuume”, komeH-
mupa laHeB. "ObpaszoBameAHama HU cucme-
Ma usocmaBa 3HauumeaHo. He nogzomBsme

ECONOMY
MONEY

xopama 3a HoBume npegu3BukamencmBa, 3a
u3noA3BaHemo Ha HoBume mexHoAo2uu no Hal-
gobpus HauuH”, cvenacsaBa ce u CaaBou Myau-
nek, 2eHepaneH mMeHugkop 3a LleHmpanna u
M3mouna EBpona B Universal Robots.

B uHmepec Ha ucmuHama, puHaHcoBusm cek-
mop e Halu-gobpe 3awumeH om kubepnoce-
2amencmBa - BeposmHoO 3awomo om camMomo
Hauano e Hau-BeposmHama um ueA u Beue uma
gocma onum B8 masu obaacm. Ho HesaBucu-
Mo om moBa 3a nopBomo noayzogue Ha 2019
6posm Ha nompebumeAume, yuumo uHaHcu
ca buau amakyBaHu om 3AoHamepeH copmy-
ep, pacme cvC 7% Ha 2oguwHa 6asa no gaH-
HU Ha komnaHusma 3a UHmepHem cuzypHocm
Kaspersky Lab. lMNpu kopnopamuBHume nompe-
BumeAu pbcmobm e Hag 15% cnpsmo cbuwius ne-
puog Ha 2018.

CAEQl BCUYKO KA3AHO cuerapusm "HoBu-
me mexHOAO2UU cpewy cmapume nopsgku"
usaneXkga HanvAHO HepeaneH. VMicmunckusm
Bvonpoc gHec e He gaAu cmapmbnume we
HaggeAesm Hag mpaguuuoHHume b6aHku, a
konko edpekmuBHo u 2vBkaBo gBeme we cu
napmHupam, 3a ga ce cnpaBsm c npobaemu-
me u ga usnoAa3Bam ozpomMHume HoBu Bb3-
modkHocmu. [l
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WAR OF THE WALLETS

Today's big clash in the financial world is not between startups
and traditional banks, but between flexible thinking and old habits

he most destructive force on the planet

is no longer the hydrogen bomb, but a

combination between a computer pro-

grammer wearing a Star Wars T-shirt
and a venture capitalist with a smart phone. This
joke may not be that funny, but it is very topical
and does an excellent job in illustrating the ef-
fects digitalization has on the economic sectors
it breaks into. Now it seems the finance industry
is next.

DIGITALIZATION HAS ACTUALLY long entered
the world of finance - from the electronic pay-
ment systems to online banking. In recent years,
however, instead of merely optimizing different
services, the new technologies are aiming for
the core of the money business, trying to move
it from the physical to the digital world. "The sili-
con valley is coming," JP Morgan's CEO Jamie
Dimon wrote in an anxious address to sharehold-
ers.

This was in end-2014. Five years later, the po-
tential of digital technologies in finance is still
difficult to fully grasp. Meanwhile, it is pretty
clear that they will not just sweep away all the
old players and start from scratch. First, because
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the traditional companies in the sector - banks,
etc., will not give up easy, and financial regula-
tors are innately conservative and cautious. And
second, because, in order for the digital trans-
formation to occur, old and new players will have
to join their efforts and face together the biggest
challenge on the horizon - cybersecurity.

AS FOR THE POTENTIAL OF FINTECH com-
panies, the numbers speak best. Startups in the
sector attracted total investments of USD 4 bil-
lion in 2013. This amount went up to USD 12
billion a year later, USD 50.8 billion in 2017 and
USD 111.8 billion in 2018 (according to KPMG).
To a certain extent, their intervention was revo-
lutionary. Quite many cushy spots, which had
been occupied by banks and classical financial
companies for decades, are on their way to ex-
tinction.

A very good example is money transfers be-
tween individuals, which according to the World
Bank are approaching USD 10 trillion annually.
This is also a very significant segment in Bul-
garia, as around a quarter of all who identify as
Bulgarians are working and living abroad and
sending money to their relatives back home.

They are thus creating one of the most important
monetary flows in the Bulgarian economy, which
sustainably exceeds direct foreign investments.
According to the Bulgarian National Bank, pri-
vate money transfers from abroad added up to
almost EUR 1.17 billion in 2018 (according to
the World Bank, the sum is even EUR 1.94 bil-
lion).

UNTIL RECENTLY, THESE TRANSFERS had to
go through banks or other traditional financial
companies, which used to collect hefty fees
ranging from 3% all the way up to 25%. This was
so, because, in order for such transfers to be
made, the two banks had to open "correspond-
ent" accounts in each other. In case one wishes
to transfer money to a country where the bank
does not have such relations established with
their own bank, intermediary "stops" would have
to used, which charge their own fees.

This, however, is changing quickly. As one of
TransferWise's founders told The Economist, "in
a world made smaller by Skype and instant mes-
saging, why does money still go on a donkey?"
Established in London by two Estonians back in
2011, TransferWise currently processes around »
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> 15% of the UK's outgoing money transfers,
going through around USD 46 billion annually.
Hundreds of other startups are doing the same,
offering fees in the vicinity of 2% or even much
less.

The Bulgarian digital wallet company iCard, for
example, offers transfers via SEPA for a fixed
EUR 1 fee, regardless of the sum. "Bulgarian
banks also offer SEPA, but treat it as a standard
wire transfer in euro. This makes us exception-
ally competitive price-wise," the company's CEO
Yavor Petrov tells Bulgaria ON AIR.

PROGRESS, OF COURSE is not free of ob-
stacles. Often times startups come across the
implacable supervisory bodies - partly because
the traditional players in the finance sector have
powerful lobbies, and partly because the uncon-
trolled spread of digital finance will undermine
all efforts made so far to combat money laun-
dering.

In the US, which is undoubtedly the global leader
in digital technologies, things are quite difficult
for the new players. European mobile banks, like
Raisin and N26, are forced to work via local US
banks in order to gain access to the market.
Restrictions in Europe are fewer, but still ex-
ist. The new EU directive concerning payment
services, which was introduced a year ago, was
supposed to increase competition and open the
doors for non-banking institutions. lts success,
however, was only partial. "It succeeded to a
degree," Yavor Petkov says. "A few companies
emerged that are not banks, including ours,
which started offering financial products on a
larger scale. Many startups that emerged in or-
der to take advantage of the directive, however,
failed. The reason is that companies like iCard
or Revolut, for example, have a very stable eco-
system with all the necessary financial and pay-
ment functions. A recently emerged startup does
not have such an ecosystem. This means that it
would either have to offer a very limited array of
services, or sign a contract with at least three,
or even five, financial service providers. This, of
course, is not efficient price-wise," he notes.

IT IS NO COINCIDENCE THAT FINTECH com-
panies make progress where there is a combi-
nation between rather passive regulators and
weaker traditional banks - mostly in China.

Only 15 years ago, the Chinese financial system
was still widely employing abacuses. Currently,
China is the biggest market for digital payments
in the world, its share being about as big as that
of all other countries combined. In large cities,
where just five years ago finding an ATM was a
problem, it is now difficult to pay for something
in cash. Instead, the Chinese are using Alipay
or WeChat digital wallets, while payments are
made via QR codes, which are becoming a thing
of the past in Europe. When in a restaurant,
for example, one can just scan the QR code
with their smartphone and make the payment.
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Your personal QR code turns your phone into a
debit card. Today, 67% of smartphone owners
in China use their devices to make payments.
Three-quarters of the global market for online
loans is also taken up by Chinese companies.
Four of the five top companies on KPMG's most
promising financial startups list are Chinese,
with Ant Financial being at the top. Its market
capitalization today is equal to that of the UBS
Swiss bank.

"BANKS HAVE QUITE A DIFFICULT GAME TO
PLAY, namely because they are competing with
small businesses that are specialized in the pro-
vision of one particular product. And they are
specialized incredibly well," TBI Bank CEO Petr
Baron tells Bulgaria ON AIR. "For a bank - being
the financial equivalent of a supermarket - it is
difficult to employ a one-size-fits-all approach
and be great at everything. Of course, in many
regions banks have been protected by regula-
tions. But in terms if agility, they are clearly los-
ing out," he says.

Meanwhile, it is next to impossible for startups
to function without banks. Even the most innova-
tive online or mobile payment solutions require a
bank account. "You might call it a bank account,
a Google account or something else. But you
are still going to need such a "pot", because your
money needs to be stored somewhere," Baron
explains. "To say there will be no such accounts
is idealistic. They might differ in nature and could
be based on block chain, for instance. In China,
for example, people do banking by using chat
applications. In a sense, customers perceive
Alipay or WeChat as their financial service pro-
vider, not a bank. They think that a messenger
service is their account, but it is not. To make all
that happen, at the end of the line there is still a
bank account".

THERE IS ANOTHER REASON for startups and
traditional banks to be working together - security.
Digitalization opens thousands of new doors for
criminals. According to Georgi Ganev of IBM Bul-
garia, the vulnerability of connected devices on
the Internet of things has increased by 5,400% in
the last year alone. The current situation is such
that if a company is attacked, its security systems
will surely be hacked, Ganev says during The
Next Big Thing conference, organized by Bloomb-
erg TV Bulgaria. Hackers have a growing number
of tools at their disposal, while companies are not
sufficiently prepared for that. "We must invest in
educating people from the companies," he com-
ments. According to Ganev, the education system
is lagging behind quite a lot. "We are not prepar-
ing people for the new challenges, for using new
technologies in the best way possible," contrib-
utes Slavoj Musilek, Universal Robots' General
Manager for Central and Eastern Europe.

Quite frankly, the financial sector is the best
protected one from cyber-attacks. This might be
due to the fact that it had been the target from
the very start and quite substantial experience
has been gained in that field. Regardless, the
number of users whose finances have been tar-
geted by malware in the first half of 2019 has
gone up by 7% year-on-year, according to data
from the Kaspersky Lab online security com-
pany. This increase is over 15% for corporate
clients compared to the like period of 2018.

THAT BEING SAID, the "new technologies vs
old habits" scenario seems very likely. The real
question here is not whether startups will man-
age to overpower traditional banks, but to what
extent the two will manage to achieve an effi-
cient and flexible collaboration, in order to face
the challenges and take advantage of the vast
new opportunities. M
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INSPIRED ENGINEERING

O6eguHABallkku cmpacm kbM mexHoAO2U-
ume u ucmuHcku BgoxHoBeHo uHXkeHep-
cmBo, Melexis npoekmupa, paspabomBa u
gocmaBa uHoBamuBHu peweHua B8 cdepa-
ma Ha mukpoenekmpoHukama. OcHoBaHa 8
Beaz2usa, noHacmosawem komnaHuama uma
oducu B8 19 cmpaHu no cBema, a Melexis
Boazapusa e Halu-zonamomo npegcmaBumen-
cmBo 8 cmpykmypama.

Om 2000 2., koeamo Melexis cmonu Ha HoA-
2apckua nasap, go gHec ekunbm ce pas-
pacHa Hag 10 nbmu, kamo pazpabomu Hag
65 HoBu npogykma u gocmaBu Hag 5 MApg.
yuna B cBemoBeH Mawab. KomnaHuama e
B npouec Ha peaAusauus Ha CEpPUO3EH UH-
BecmuuuoHeH naaH B pasmep Ha 75 MAH.
eBpo. Tod BkalouBa HoBa cepaga, ¢ koamo
ce paswupaBa npousBogcmBeHomo npoc-
mpaHcmBo u paszBolHama geldHocm, kakmo
u cknagoBama basa.

HoBama cepaga we caegBa durocoduama
3a omBOpeH U gocMbNeH HauuH Ha obuwyBa-
He MexXgy konezume. [oBkaBusm pabomeH
npouec npegnoraza 0bocobeHu npocmpan-
cmBa 3a camocmosmeAHa paboma, ekunHa
paboma, brainstorming cecuu, HedopMaAHu
cpeuwlu, U3HeceHu pabomHu mecma u3BobH
oduca. MiHmepuopHuam gusalH e 6asupaH
Ha mogena activity based working, ueadau, ga

cmumyaupa kpeamuBHocmma u edekmuB-
Hocmma.

MNMpocmparcmBama we 6ogam NPOCMOPHU U
cBemau coc 3eneHu kopHepu u komdopmHu 30HU
3a paboma, cbomBemcmBawu MakcuManHo Ha
HayuHa, no koUmo ca opeaHudupaHu gedHocm-
ume Ha ekunume om pasAudHUME omgeau. Bu-
3uama Ha cay>kumeAume 3a cepagama ule Ha-

O0QNCHT HA BbAELLETO

Mepu ompakeHue B gusalHa, 3a ga ce gobauwku
MakcumaAHO go mexHume ouakBaHus u Hy>kgu.
Cepagama we 6oge om HoBo nokoneHue u B
kpak ¢ nocAegHUME MEXHOAOZUYHU MEHJEHUUU
B oducume no cBema, kamo aBmomamu3supaHa
cucmema 3a ynpaBaeHue, ‘yMHO“ cregeHe Ha
memMnepamypama, cura Ha ocBemaeHuemo u
noBmopHa koHcymauus Ha eHepaus, U monAuHa.

THE OFFICE OF THE FUTURE

Combining a passion for technology with
truly inspired engineering, Melexis designs,
develops and delivers innovative micro-elec-
tronic solutions. Founded in Belgium, the
company nowadays has offices in 19 coun-
tries around the world. Melexis Bulgaria is
the largest site in the structure.

Since 2000, when Melexis entered the Bul-
garian market, the team has grown more than
10 times, developing over 65 new products
and delivering over 5 billion chips worldwide.
The company is in process of execution a
serious investment plan of EUR 75 million. It
includes a new building that will expand the

production space, R&D, as well as the ware-
house facilities.

The open space concept will facilitate the
teams working together, having fast access
to each other. The flexible workflow re-
quires separate spaces for individual work,
teamwork, brainstorming sessions, informal
meetings, open-air workspaces. The activity-
based working model that aims at boosting
the creativity and the effectiveness of the
teams inspires the interior design.

The spaces at the office will be spacious
and bright, designed with green corners and
comfortable working areas that correspond
to the way teams in different departments
organize their everyday work. The vision of
the employees about the office will be re-
flected in the overall design, meeting their
needs and expectations. The new building
will be a new generation type, facing the
latest technology trends for office spaces
such as automated management system,
intelligent temperature and light monitoring
reuse of energy and heat.
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KAYECTBO M
HIICKA IEHA CA
HECHbBMECTUMMH
MOH AT

NaHuena ABgrkueBa, meHugXkbp Ha Pabpuka 3a mauoHesa "Kpacu",
npeg Bulgaria ON AIR

Tekem KOHCTAHTUH TOMOB / Gomozpadus MBAMAO NETPOB

ocnoXko ABg)kueBa, kak ce pa3BuBa nasapom

Ha malioHe3HuU npogykmu 8 Boazapua? KakBu

pesyamamu ouvakBame npe3 2019 zoguHa?

3a cmpaHama kamo Hawama nas3apbm Ha Ma-
UoHe3a e cpaBHumeAHO 2o0AaMm. M1 e cmabuaeH. He
ouakBame o2pomHuU pbcmoBe, 3aw,omo HaceAeHuemo
Ha cmpaHama ce u3Hacs u HamansBa. Ho Bce nak 3a
nopBume geBem meceua Ha 2oguHama umMame OKOAO
3.5 npoueHma yBeauueHue B cpaBHeHue cbc cbwus
nepuog Ha 2018, koemo cu e noBog 3a 2opgocm, 3a-
womo gopu owie He cme HaBae3au B mpaguuuoHHO
Hal-CuAHUS cu nepuog npe3 gekemBpu.
Pasuumame Ha Hawume BepHu nompebumeau, koumo
B kaacauusma "Alobuma mapka" 3a nemu nopegeH nbm
gokasaxa, ye Hawusm npogykm e npegnoyumaH npeg
ocmaHaaume.
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Mpe3 masu 2oguHa komnaHuama omb6eaasBa uem-
Bopm Bek om cv3gaBaHemo cu. KakBu ca naaHoBe-
me Bu ommyk Hamamvk? KakBa e cmpamezausama 3a
caegBawume 25 2oguHu?

MaaHoBeme Hu ca u3usno no3umuBHu. M'haBHama cmpa-
meaus Ha pupmama e ga noggbpka kauecmBomo Ha
npogykma, koemo ocmaHa HenpomeHeHo npe3 Bcuuku-
me me3u 25 2oguHu. Vickame u 3aHanpeg xopama, koaa-
mo omugam B8 maz2a3uHa u nocezHam 3a kogpuuka mauo-
He3a "Kpacu", ga bvgam ybegeHu, ye ma we e makaBa,
kakBamo s no3HaBam.

Hackopo 8 CALL paskpuxa kak kamnaHuume cpewy
Ma3HuHume u adyeHume npogykmu ca 6uau ¢uHaH-
cupaHu om 3axapHama uHgycmpus. Caeg gBe gece-
muaemus, 8 koumo MHO3uHa cmAmaxa atuama 3a >
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) egBa Au He onacHu, u3BegHvXk ce okasa,
ye me ca egHa om Hall-go6pume xpaHu. fo-
konako yasBumu ca cekmopu kamo Bawus om
nogo6HuU amaku 8 enoxama Ha couuanHume
mpeXku u m. Hap. "'nocm-ucmuna"?

Kozamo e kauecmBeHa, mauoHe3ama e MHO20
gobbp npogykm, He e BpegHa 3a 3gpaBemo.
Hal-2oaemusim gsa cypoBuHa B malioHesa "Kpa-
cu" e cAbHY02AEegoBomo oAuo, koemo cogbpika
20A MO0 koAauuecmBo HeHacumeHu mMacmHu ku-
CEeAUHU U cnomaza 3a noHwkaBaHe Ha Aowus
xonecmepon B opzaHusma. Konkomo go suua-
ma, me covgopkam u3kAloUUMEAHO NOAE3HU
BewecmBa - BumamuHu om 2pyna B, omeza-3
MacmHu KuceAuHu, U ca OmAUYeH uamouHuk Ha
npomeuHu. Auuyama Hocsim eHepaus U wacmue
Ha opz2aHu3Ma, xpaHam Mo3bka. A 3akaelms-
BaHemo um monkoBa gbazo Bpeme be Hau-Be-
ye 3a cMemka Ha XpaHu, CbgbpXkaulu 20AIMO
koauuecmBo 3axapu. Ha npakmuka cmpaxbm
om XoAecmepoAa HU maacHa kbm HagHOpMeHO
meaAo, kbM egHa ucmuHcka enugemus om 3am-
AbcmsaBaHe, ocobeHo npu nogpacmBawume.

ToBa ca Bce npob6aemu, npegusBukaHu om
nozpewHa UAU HegocmambuHa uHdpopma-
uuda. MogobpaBam Au ce Hewama B moBa
omHoweHue gHec, kozamo uHpopmauuama e
no-gocmvnHa om Bcakoza? Mau owe noBeue
ce BarowaBam?

He moza kamezopuuHo ga 3as8s, ye uma no-
gobpeHue, 3aauBa Hu HenpoBepeHa uHdopma-
uus. HagsBam ce, ye xopama ca gocmambyHO
pasymHuU camu ga pewaBam 3a cebe cu. Oc-
BeH moBa >uBes ¢ Hagekgama, ye eguH geH
cmaHgapmbm Ha 6bazapckus nompebumen we
6bge gocmambuHo gobbp, 3a ga MoXke mou ga
usbupa cnopeg kauecmBomo, a He cnopeg ue-
Hama. [lHec 3a cwkaneHue MHO20 xopa y Hac
ca npuHygeHu ga usbupam moBa, koemo um
e no gkoba, a He oHOBa, koemo cmamam 3a
NOAE3HO.

TpaguuyuoHHo cBvp3Bame mailoHe3ama, kak-
mo u gpyau aaveHu npogykmu, ¢ pucka om
canMoHeno3a. B EBpona He e umano cayvai
Ha HampaBaHe coc 3aBogcka mailioHe3a om
60-me 20guHu, ako He 2pewa. Ho cowecmBy-
Ba Au owe mo3u puck 3a gomawHume npo-
gykmu, uau 8 3aBegeHuama?

Oa, uma makvB puck. He u 8 Hawemo npous-
BogcmBo obaue, 3awomo Hue pabomum ¢ mon-
AoycmouyuB >kbAamuok.

MHo2o0 om 2u2aHmume B cBemoBHama
XpaHumeAHa UHgycmpus ca 3ano4yHaAu om
mailioHesama u careg moBa ca HaBaesau 8
gpyau cekmopu. Bue umame Au uHmepec
kom paspabomBaHemo Ha gpyau npogykmu,
uAu npegnovyumame ga ce ¢dpokycupame 8
obaacmma, B8 koamo umame Haili-go6pa ekc-
nepmusa?

3a momeHma no-ckopo Bmopomo. Hue cme ym-
BvpgeHu B npou3BogcmBomo Ha maloHe3a. He
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MUCAS, Ye eguH npou3Bogumen Moxke ga bbge
MHO20 gobbp B Hakonko obaacmu egHoBpemeH-
HO.

KakBu gpyau npegumcmBa moXke ga uma
eguH MecmeH npousBogumea, usnpaBeH
npeg koHkypeHmu om oz2pomeH Mawab
kamo Unilever uau Kraft-Heinz?

Caegum pa3Bumuemo Ha gpysume komnaHuu,
pasbupa ce. Ho Hue He ce cbcme3aBame ¢
Hukozo. MHmepecyBa Hu OCHOBHO HauuoHaA-
HUSM HU nasap, U 20AdMama vyacm om npo-
uzBogcmBomo Hu e npegHa3HayeHo 3a Hezo.
Bnpouem npegu 2oguHu umaxme odepma 3a
3akynyBaHe Ha "MauoHe3a Kpacu" umeHHO om
eguH om me3u mexXkgyHapogHu 2u2aHmu. Ho

Hau-kauecmBeHo 6e3 CbMHeHUe e CAbHYO2AE-
goBomo oauo, HoO mo e u Hau-ckbno. 3amoBa u
"Kpacu" e Hau-ckbnama bvazapcka MauoHesa.

Kamo 20B8opum 3a mpaguuuoHHume Gbazap-
cku BkycoBe, npomeHam Au ce Haz2nacume
Ha kaueHmume?

BovazapuHbm e no-ckopo koHcepBamuBeH BvB8
BkycoBeme cu. OcHoBHusm Hu npogykm cu oc-
maBa mpaguuuoHHama mpane3Ha maloHe3a B8
noAucmuponoBama koguuka. Paswupuau cme
2amama ¢ HuckomacaeHu mauoHe3u, kakmo u
C MalloHe3u C pasAuYHU apomamu u nognpaB-
ku. Ho 6baz2aputom no-ckopo ce npugopxka kom
Nno3Hamomo, kbM HauUOHAaAHOMO.

"Koezamo uoBek Bugu HamaAeHa ueHa,
mpabBa ga ce 3amucAau omkoge ugBa

ma. [Toumu BuHazu € om noHU>KeHOMO
kauecmBo. Buykgana coM MH0O20 cmoku,
npousBegeHu cneuuaAHo 3a makuBa
akuuu - me noumu BuHaz2u ca ¢ NPOMEHEH
cobcmal. fonAamama onakoBka BuHazu e ¢
NO-AOWO kauecmBo... A3 AUYHO He kynyBawm

cmoku B8 npomouusa"

Hue BapBame B cmapama npukaska: no-gobpe
ga cu Ha komkama zraBama, omkoakomo Ha
AvB onawkama. Hue cme dokycupaHu Bopxy
BbAazapckus nasap, u pabomum 3a 6bazapckus
nompebumea.

N3Hocom Bu 3a uy)k6uHa e Hal-Beue 3a gop-
»kaBu c 2onama Gvoa2apcka guacnopa - CALLL,
WcnaHua, Kunop u maka Hamamvk. imame
AU uHmepec u kbm gpyau nasapu, hpuMmepHoO
Ha BankaHume?

Peuenmama Ha Hawus npogykm e uskalouu-
MeAHO cvbobpaseHa c bGvazapckus Bkyc, u e
npuzogeHa koM Hawama kyxHs. EcmecmBeHo,
umame uHmepec kom HoBu nasapu u He Buxwvie
npeHebpezHaAu uHmepec om msax. Ho Hawama
maloHe3a e pa3auyHa Ha Bkyc om oHasu, ¢ kos-
mo ca cBukHaau B 3anagHa EBpona, ga peuem.
Tam u3noa3Bam ocHOBHO panuyHO uAu coeBo
OAUO, HO Bkycom My e MHO20 pasAuyeH, u 3a
ga 20 npukpusim, noumu BbB Bcuuku mauoHesu
u3non3Bam zopuuua. OcBeH moBa 3anagHume
maloHe3u ca ¢ uskalouumenHo Bucoka macne-
Hocm - 70-80 npoueHma. Kamo go6aBume kbm
moBa u oBkycsaBaHemo, BuHa2u ce ycewa egHa
mexkecm.

OcHoBHomo npegumcmBo Ha panu4yHOMO OAUO
e, ue e no-eBmuHo. Y Hac npegu 20guHu Hskou
npousBogumenu npobBaxa gopu ¢ naamoBa
MasHuHa, u Mucas, Ye Bce owe s uznonsBam 3a
2onemume onakoBku, 2onemume bymuaku.

Aumumovp KoHcynoB, ocHoBameasm Ha kom-
naHusama, HeBegHovXk e noBgu2an memama 3a
eBeHmyanHu 3awumHu kBomu 3a usHoca Ha
XpaHuUmeAHuU cypoBuHu, a cowo u 3a 3agobA-
»kumeAHUu MuHuUMaAHU kBomu 3a Gvazapcka
npogykuusa B8 mvpzoBckume Bepuzu. Ceza
cme B enoxa, 8 kosmo gopu cmo)kepu Ha
cBobogHama mvp2oBusa kamo CALL, 3anazam
Ha npomekuuoHusma. KakBo 6u mozaa ga
HanpaBu Boa2apusa B8 makaBa cpega?

I-H KoHcynoB oueBugHo e 6uAa gaaHoBugeH,
wom u JoHang Tpomn caegBa makaBa noaumu-
ka gHec. TakuBa mepku BcowHocm buxa nomoe-
HaAu Ha Bcuuku, 3awomo He e malHa, ye ceza
Hau-gobpama pekoama CAbHUYO2AEg HE ocma-
Ba B Bvazapus, a 3amuHaBa 3a Typuus. Tam ¢
ma3su nvpBokaacHa cypoBuHa ce npousBexkga u
Hau-gobpomo oauo, gokamo oauomo, koemo ce
npaBu y Hac, Hama cbwomo kauecmBo.
HeBegHbk Hu ce e cayuBano ga Bpvwame
uucmepHU C 0AUO, 3awomo kuceAuHHocmma
My He omzoBaps Ha cmaHgapmume Hu. ToBa
HU npuHyXgaBa ga Brnacame oauo om Llen-
mpaaHa EBpona. 3a cvXkaneHue 6Au30 gecem
20guHuU Beue bGvazapckume npousBogumeau
Ha cAbHY02AegoBo oAuo ca 3amBopeHa cmpa-
Huua 3a Hac.

3a Hawus npogykm e MHo20 BackHo oAuomo ga
e ¢ Bucoko kauecmBo, 3awomo mo e ocHoBHa-
ma cbcmaBka B mauoHesama.

3apagu cmaHgapmume cu 3a kauecmBo omkas-
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Bame ga npousBekgame MauoHe3a 3a cobcm-
BeHume mapku Ha mvpzoBckume Bepuzu. 3a-
womo msx 2u uHmepecyBa egHo-eguHcmBeHo
Hewo - ueHama. A Hue He cMe CKAOHHU Ha
HukakBu komnpomucu ¢ npogykmume. Hucka-
ma ueHa u kauecmBomo ca HecvBmecmumu
noHAMus.

ToBa Baxku u npu BcskakBu npomouuu, akuuu
u omcmonku. Kozamo uoBek Bugu HamaneHa
ueHa, mpabBa ga ce 3amucAau omkbge ugBa ms.
Moumu BuHazu e om noHwkeHomo kauecmBo.
Bwkgana com MHo20 cmoku, npou3BegeHu cne-
uuanHo 3a makuBa akuuu - me noumu BuHazu
ca ¢ npomeHeH cbcmaB. Noaamama onakoBka
Bunazu e ¢ no-arowo kauecmBo. 3azregaume
ce B cvgopkaHuemo - pasaukama moxke ga
e 2% om Hskos cbcmaBka, uau gopu nonoBuH
npoueHm, Ho f uma. 3awomo no-Huckama ueHa
Bce omHakbge mpsabBa ga ce komneHcupa. A3
AUYHO He kynyBam cmoku B8 npomouus.

[py2o obacHeHue 3a omcmbnkume e usmuyauw,
UAU usmekoa cpok Ha 2ogHocm. MogmsHama Ha
emukemu He e Hew,0 HeuyBaHo B mvpzoBckama
mpexXa. Mpegu Bpeme Mu ce e cayuBano ga cu
kyna Ha 31 okmomBpu 6uckBumu, koumo cno-
peg emukema ca npou3BegeHu Ha 1 HoemBpu.
B 6vgewemo.

Ako cvnocmaBume gHewHOmo npou3Bog-
cmBo ¢ mexHoAno2uama om 1994, 2onemu Au
ca pasaukume? B MHo20 cekmopu npegBunk-
gam peBoalouuoHHu npomeHu nokpaii aBmo-
Mamu3sauyuama u po6omusauusma, 3acf2a Au
moBa u xpaHumeaHo-BkycoBama npomuwne-
Hocm?

Mma aBmomamu3auus Ha omgeAHu mogyAu B
npou3BogcmBeHama AuHus. pegcmou Hu us-
2pakgaHe Ha HOB npou3BogcmBeH uex, maka
ue MoXe ga ce CAy4u u pobomusauusma.

Kak oueHsBame 6usHec cpegama B8 Boaza-
pusa?

Honyckawm, ye BbB Bceku omgeneH cekmop uma
pasauyHu dakmopu, koumo Baussm Bopxy mem-
noBeme 3a pa3Bumue. Ho obwu npobaemu ca
voBewkusm pecypc, Hegocmuabm Ha kBaau-
duuupaHu pabomHuuu, agmuHucmpamuBHama
me>Xkecm, kopynuusma.

Mpo6aemom ¢ pabomHama povka 8 Boazapus
u ¢ HeuHama kBaaudukauua cmaBa Bce no-
ocmop. Kak ce cnpaBame Bue ¢ He20?
Moza ga ce noxBaas, ue BbB dabpukama Hsa-
mame mekyyecmBo Ha nepcoHana. MAaBHama
npuyuHa xopama npu Hac ga Hanyckam e, ue
Beue ca gocmuzHaAu neHcuoHHa Bv3pacm. Vau
usausam B mauuuHcmBo, koemo Hu cb3gaBa us-
BecmHu ycaoXkHeHus, pasbupa ce, HO € Hewo
npekpacHo. U yBeauuaBa 6pos Ha nompebume-
AUMe Hu, B8 pamkume Ha wezama.

WHaue getcmBumenHo om koHmakmume ¢ goc-
maBuuuu u kaueHmu 3abenszBame Auncama Ha
kauecmBeH, gobpe nogzomBeH uoBewku pe-
cypc. Ho Hue Hamame makbB8 npobaem. M
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QUALITY AND LOW COST
ARE INCOMPATIBLE
CONCEPTS

Daniela Avdzhieva, Manager of Krassi Mayonnaise Factory,

Mrs. Avdzhieva, how is the market for may-
onnaise products developing in Bulgaria?
What results do you expect in 2019?

For a country like ours, the mayonnaise market
is relatively large. And stable at that. We do
not expect huge growth because the popula-
tion is leaving and decreasing. However, during
the first nine months of the year, sales were
up around 3.5 percent on the same period of
2018, which is quite something because we are
not even in our traditionally strongest period in
December.

We rely on our loyal customers, who, for the
fifth time in a row, have proved that our product
is preferred over others.

This year, the company marks a quarter of
a century since its inception. What are your
plans from now on? What is the strategy for
the next 25 years?

Our plans are completely positive. The main
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company strategy is to maintain the quality of
the product, which has remained unchanged
throughout these 25 years. We also want peo-
ple, when they go to the store and reach for
Mayonnaise Krasi, to be convinced that it will
be as they know it.

Recently in the US, it was revealed that the
campaigns against fat and egg products
had been funded by the sugar industry.
After two decades in which many consid-
ered eggs almost dangerous, they suddenly
turned out to be one of the best foods. How
vulnerable are sectors like yours to similar
assaults in the age of social networking and
the so-called "post-truth"?

When it has high quality, mayonnaise is a
very good product and is not harmful. The
highest substance proportion in Mayonnaise
Krasi is sunflower oil, which contains a large
amount of unsaturated fatty acids and helps

to reduce bad cholesterol in the body. As
for eggs, they contain extremely useful sub-
stances like B vitamins and omega-3 fatty
acids, and are an excellent source of pro-
tein. Eggs carry energy and happiness to
the body nourishing the brain. And branding
them for so long was mostly at the expense
of foods containing a lot of sugar. In prac-
tice, the fear of cholesterol has pushed us
to overweight, to a real pandemic of obesity,
especially in adolescents.

These are all problems caused by incorrect
or insufficient information. Are things im-
proving in this regard now that information
is more accessible than ever? Or they get
worse?

| cannot say that there is a clear improve-
ment: we are flooded with unverified informa-
tion. | hope people are smart enough to decide
for themselves. Also, | live with the hope that
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one day the Bulgarian consumers’ purchasing
power will be good enough for them to choose
quality, not price. Unfortunately, many people
in our country are currently forced to choose
what they can pay for and not what they con-
sider useful.

Mayonnaise as well as other egg products
are traditionally associated with the risk of
salmonellosis. In Europe factory mayon-
naise poisoning has not been registered
since the 1960s, if I’'m not mistaken. But is
there still any risk for household products
or in eateries?

Yes, there is such a risk. Not in our production,
however, because we work with heat-resistant
yolk.

Many of the global food industry giant
started with mayonnaise and then entered
other sectors. Are you interested in devel-

oping other products or do you prefer to
focus on the niche where you have the best
expertise?

Right now it is the latter. We are well estab-
lished in the production of mayonnaise. | don't
think a manufacturer can be very good in sev-
eral areas at a time.

What other benefits can a local manufac-
turer have over large competitors such as
Unilever or Kraft Heinz?

Certainly we follow the development of other
companies. But we don't compete with anyone.
We are mainly interested in the home market,
and most of our production is meant for it. In-
cidentally, years ago we had a takeover offer
from one of these multinationals. But we be-
lieve in the old adage: it's better to be a cat's
head than a lion's tail. We are focused on the
Bulgarian market and work for the Bulgarian
consumer.

You export abroad mostly to countries with
a large Bulgarian diaspora - USA, Spain, Cy-
prus and others. Are you interested in new
markets, such as the Balkans?

The recipe of our product is very consistent
with the Bulgarian palate and is adapted to our
cuisine. Of course, we have an interest in new
markets and would not turn down offers. But
our mayonnaise has a different taste from the
one Western Europe is used to, for example.
They add mostly rapeseed or soybean oil, but
its taste is very different, and to cover it up,
they put mustard in almost all mayonnaise.
In addition, Western mayonnaise is extremely
high in fat — 70 - 80 percent. Add to this the
flavouring and it tastes a bit heavy.

The main advantage of rapeseed oil is that it
is cheaper. Years ago in this country, some
manufacturers tried even palm oil, and | think
they still use it for the big packs, the big bottles.
Sunflower oil is undoubtedly of the highest »
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» quality, but it is also
the most expensive
one. That is why Krasi
is the most expensive
Bulgarian mayonnaise.

Speaking of tradition-
al Bulgarian flavours,
have customers’ atti-
tudes changed?

The Bulgarian is rath-
er conservative in his
tastes. Our main prod-
uct remains traditional
table mayonnaise in a
polystyrene packag-
ing. We have expanded
the range with low-fat
mayonnaise as well as
mayonnaise with differ-
ent flavours and spices.
But the Bulgarian rather
adheres to the familiar,
to the national.

Dimitar Konsulov, the
company founder,
has repeatedly raised
the issue of possi-
ble safeguard quo-
tas for the export of
food commodities,
as well as mandatory
minimum quotas for
Bulgarian products in
retail chains. We are
now in an era in which
even free trade pivots
like the USA rely on
protectionism. What
could Bulgaria do in
such an environment?
Mr Konsulov was obvi-
ously farsighted, since
Donald Trump is pursu-
ing such a policy today.
Similar measures would
actually help everyone,
because it is no secret
that currently the best
sunflower harvest does not stay in Bulgaria,
but goes to Turkey. The best oil is produced
there from this first-class raw material, while
the oil produced in Bulgaria does not have the
same quality.

We frequently turn back cooking oil tanks be-
cause the oil acidity does not meet our stand-
ards. We are thus compelled to import oil from
Central Europe. Unfortunately, over the past
ten years the Bulgarian producers of sunflower
oil are a closed page for us.

It is very important for our product that the oil is
of high quality because it is the main ingredient
in mayonnaise.
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Because of our quality standards, we refuse to
produce mayonnaise for the own brands of re-
tail chains. Because they are interested in just
one thing - the price. And we are not inclined to
compromise on products. Low cost and quality
are incompatible concepts.

This also applies to any promotions and dis-
counts. When one sees a reduced price, one
has to think about where it comes from. Almost
always from poor quality. | have seen many
products made specifically for such promo-
tions — they almost always have modified in-
gredients. Large packaging is always of infe-
rior quality. Look at the content - the difference
may be 2% of a given ingredient, or even half a

percent, but it is there.
Because the lower
price has to be com-
pensated for somehow.
| personally do not buy
any promotional items.
Another explanation
for the discounts is the
expiry date. Replacing
labels is not something
unheard of on the mar-
ket. Some time ago |
bought cookies on Oc-
tober 31, which accord-
ing to the label were
produced on November
1. In the future.

If you compare to-
day’s production with
technology from 1994,
are there any big dif-
ferences? Many sec-
tors will see revolu-
tionary changes along
the lines of automa-
tion and robotics.
Does this affect the
food industry as well?
There is automation of
certain modules along
the production line. We
are about to build a new
production facility so ro-
botics may happen.

How do you assess
the business environ-
ment in Bulgaria?

| assume that there are
different factors in each
sector that affect the
pace of development.
But among the common
problems are human
resources, the shortage
of skilled hand, the ad-
ministrative burden, and
corruption.

The problem with the Bulgarian workforce
and its qualifications is becoming ever more
alarming. How do you handle it?

| can boast that we have no staff turnover at
the factory. The main reason why people in our
facilities leave is because they have already
reached retirement age. Or are on maternity
leave, which creates some complications, of
course, but it's something wonderful. And, on a
funny note, it increases the number of our con-
sumers. Otherwise, we really notice the lack of
quality, well-prepared human resources from
the contacts with suppliers and customers. But
we have no such problem. l
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vpBo me uz2Hopupam, nocAe mu ce

cMesim, nocAe ce bopsm ¢ meb, u

cneg moBa neueauw. Mo HaBuk npu-

nucBame me3u gymu Ha laHgu, mMa-
kap mou Hukoza ga He 2u e uspuyan bykBanHo.
Ho me gobpe ualocmpupam kakBo ce cAayuu c
ugeume Ha Cepgrko MapkuoHe 3a 6bgewemo Ha
aBmomobuaHama uHgycmpus. Ako He cu bewe
OMUWDBA HEHageUHO om YCAOXKHeHusma caeg
npembpnsHa onepauus MuHaaama 20guHa, ceaa
6uBwusm 2AaBeH usnbAHUMEAEH gupekmop Ha
Fiat Chrysler wewe ga npasHyBa nocaegHama
¢daza. Cgenkama 3a cauBaHemo Ha FCA u ¢peHc-
kama zpyna PSA Peugeot Citroen e mpuym¢ 3a
Bv3zaegume Ha MapkuoHe, ue koHcoAaugauusma
u obwume naampopMu ca eguHcmBeHusm Ha-
YuH 20AeMume aBmomobunHu npousBogumenu
ga ouenesm. A ¢akmom, ue umawe monkoBa
gpyau kaHgugamu 3a nogobHo cauBaHe ¢ FCA,
o3HauaBa, ye ugeume Ha nokoUHus umaAuaHeu,
npuemaHu ¢ HacMewku camo gonpegu 3-4 2ogu-
Hu, gHec ca obwonpuemu.

OBEAMHEHUETO ME>XAOY PSA N FCA cus-
gaBa uemBvpmus Hau-2oAaM aBmomobuneH
npousBogumen B cBema, ¢ nasapHa kanuma-
Auzauus okono 50 muauapga gonapa u ¢ 8.7
MUAUOHa npogageHu koau 2oguwHo (noBeue
om General Motors, Hyundai-Kia u Ford, HO no-
manko om Volkswagen Group, Renault-Nissan u
Toyota). Mog wankama Ha HOBomo obeguHeHue
ca obwo 15 mapku, om Fiat, Lancia u Opel go
Jeep, Alfa Romeo u Maserati.
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[Beme komnaHuu we umam obw, 6bopg Ha gu-
pekmopume, ¢ nemuma npegcmaBumeAu Ha
FCA u wecmuma om PSA B8 Hezo. [lpegcegamen
Ha mo3u 6opg we e [koH EakaH, HacaegHUukbm
Ha knaHa AHueau, koumo e 2naBeH akuuoHep
BvB Fiat-Chrysler. ManbAHUMeAeH gupekmop ¢
2apaHmupaH nemzoguweH MaHgam we e we-
¢om Ha Peugeot-Citroen Kapaoc TaBapew.

MWMEHHO TABAPELU E N EAVUH OT FABHU-
TE KO3O0BE, y6eguau akuuoHepume Ha gBama
2uzaHma ga cu cmucHam poueme. C Hezo FCA
omHoBo we uMa Hauyeno Bu3uoHep CbC cMeAa
cmpameausi, BMecmo ga ce Ayma be3 sicHa no-
coka, kakmo 8 meceuume caeg cMbpmma Ha
MapkuoHe. Ho mexkgy gBamama uma u egHa Cb-
wecmBeHa pasauka. MapkuoHe 6e npegumMHO
yoBek Ha puHaHcume, ymeno >koHzAUpauy, ¢ na-
puyHUMe nomouu (brazogapeHue Ha HezoBama
noBkocm Fiat ycnsa ga kynu Chrysler ¢ napume
Ha camus Chrysler, nnawauku 3a amepukaH-
ckus 2uzaHm nog 4 munuapga goaapa - okono
oceM nbmu no-manko, omkoakomo 6e naamua
Daimler gecemuaemue no-paHo). Tou Hukoza
He ce e uHmepecyBan npekaneHo om npogy-
kma, u xaagHokpbBHo 3ampa3su BcskakBa pas-
BouHa geuHocm BvB Fiat ¢ obsscHeHUemo, ue Ha
mo3u eman eBponelckusm nasap He 3acAyXa-
Ba nogobHu pa3xogu.

TaBapew cobwo e maicmop B onmumu3supaHe-
mo Ha pasxogume, Ho ocBeH moBa e u uHXe-
Hep no obpa3oBaHue, aBmomobuaeH eHmycu-
acm u gopu nuaom-alobumen. 61-2oguwHusim

nopmyaaneu, Bv3numaHuk Ha Ecole Centrale
8 Mapwk, HanpaBu kapuepa 8 Renault, kegemo
6bp30 ce uaguzHa go gAcHa pvka Ha Kapaoc
loH. Ho TaBapew Hsmawe mvpneHue ga 3a-
cmaHe Ha Bvpxa u gopu 20 npusHa B egHO UH-
mepBlo, koemo goBege go bbpaama My pasgasa
¢ Renault-Nissan. Hakoako cegmuuu no-kvcHo
Peugeot-Citroen 20 npegcmaBu kamo HoBus cu
2naBeH usnbAHUMeAeH gupekmop. MHo3uHa ce
nogcmuxBaxa s3BumenHo, 3awiomo PSA 6e 8
MH020 meXkko cbcmosHue, cnaceHa om daaum
camo ¢ ueHama Ha cnewHu puHaHcoBu uHXkek-
uuu om ¢peHckomo npaBumencmBo u kumaui-
ckama Dongfeng, u 6e3 kou 3Hae koako cBemau
nepcnekmuBu.

ABE rOAWHU MO-KbCHO PSA omueme Hau-
2onMama neuanba B usaama cu ucmopus U
gHec ce pagBa Ha mapX, no-Bucok gopu om
me3u Ha 2epmaHckume npemuym npousBogume-
AU (8.7%). MexkgyBpemeHnHo TaBapew HanpaBu
owle eguH xog, nocpewHam nbpBoHauaAHO C
npucmex: kynu Opel. Jopu oHe3u aHaAuzamopu,
koumo my cumnamu3upaxa, mpygHo omkpuBaxa
cMucbA B masu cgenka. FepmaHckama komnaHus
Hukoza He be HocuAa neyanba Ha npegulHUSs Cu
cobcmBeHuk General Motors; ma 6e obpemeHe-
Ha ¢ 02poMHU gynku 8 neHCUOHHUME Cu cxemu,
¢ npou3BogcmBa B cmpaHu ¢ mBbpge ckvna pa-
6omHa pbka, U noumu AuweHa om cobcmBeHo
MeXHOAO2UYHO know-how, 3awomo no-2oasma-
ma yacm om paspabomkume Ha uHkeHepume
Ha Opel ocmaHaxa cobcmBeHocm Ha GM.



Ha TaBapew My cmuzHa camo 20guHa, 3a ga
u3Bege Opel Ha neuanba, ga paspabomu HoBa
cmpameaus 3a mapkama u ga npexBbpau usno-
mo npou3BogcmBo Bopxy naamdopmu Ha PSA.
HanygHuuaBusm gockopo xog gHec u3znexkga
2€HUAAEH.

NOAOBEH EQEKT TbPCAT gHec u BvbB Fiat-
Chrysler. Mog pvkoBogcmBomo Ha MapkuoHe
umaauaHo-amepukaHckusm aAuaHc u3HeHaga
aHaausamopume, kamo gocma 6bp3o ycns ga
usnaamu konocanHume cu goazoBe. Ho 6es-
MuAocmHOmMoO ops3BaHe Ha pasxogume ocma-
Bu u mexkko HacaegcmBo. [OHec neuanbama
Ha koHuepHa ugBa noumu ususno 3a cmemka
Ha nukanume Ha RAM u SUV mogeaume Ha
Jeep. Camama mapka Chrysler e 8 nowo cbe-
mosHue, ¢ meXKko ops3aHa MogeAHa 2ama. Ha
omcamHama cmpaHa Ha okeaHa 2pynama 3a-
2ybu ocHoBHuUs cu akmuB - 3namHama kokowka
Ferrari, koamo EakaH u MapkuoHe omgeauxa
om 2pynama. Bv3pakgaHemo Ha Alfa Romeo
u npeBpovwaHemo U B cepuoseH koHkypeHm Ha
Mercedes, BMW u Audi 3aceza He ce cayuBa.
CnaaBHama Hskoza Lancia e cBegeHa camo go
eguH mogen (Ypsilon) u go eguH nasap (uma-
AuaHckus). Fiat cneg Hag gecemunaemue 6e3
Cepuo3HU UHBecmuuuu uma MHO20 ocmapsiAa
2ama, kpenswa ce Hau-Beue Ha Hau-mankume
mMogeau 500 u Panda. Te Bce owe ce npogaBam
HeAoWo, Ho B ceameHm ¢ MHo20 Manka gobaBe-
Ha cmouHocm. 3a Hald-nonyaspHume B EBpona
kaacoBe B u C umanuaHuume Ha npakmuka Hs-
mam agekBameH npogykm.

CAMBAHETO C PSA MOXXE ga chacu umaau-
aHuume. QpeHckama 2pyna pasnonaza ¢ Mo-
gepHa mMogyAaHa naamdopma, HapeueHa CMP,
nogxogsawa He camo 3a wupoka 2zama om Moge-
AU, HO U 3a BcskakBu 3agBukBaHus - ¢ Bbmpew-

HO 20peHe, XUBpUgHO UAU Yucmo eaekmpuue-
cko. HoBomo nokoaeHue Ha Opel Corsa Beue
MUHa Ha masu nnamdopma; ceza Hapeg ca Fiat
u Moxke bu Lancia. Mis3nbAHUMeAHUsm gupekmop
Ha FCA Mauk MeHau sicHo HamekHa, ue komna-
Husma ucka ga ce omkaXe om Hau-mankume
MogeAu B ceameHm A - Panda u 500, u ga y6e-
gu kaueHmume ga ce npexBopasm Bopxy manko
no-zonemu aBmomobuau. ToBa we e mpygHa
3agauya: owe om nbpBomo "Cinquecento" npe3
1957 mapkama Fiat ce cBvp3Ba npegu Bcuuko
¢ me3u aBmomobuau. Te ca embaemamuuHu
B8 cmapuHHume, mecHu 2pagoBe Ha Vmanaus
u lOXna EBpona kamo usno. Ho B gHewHama
cumyauus me ca cbwo HapacmBaw, moBap 3a
npou3Bogumeaume cu. HoBume u3uckBaHus
Ha EC 3a 6esonacHocm u emucuu noBuwaBam
uyyBcmBumeaHo pasxogume 3a npou3BogcmBo
B ceameHm, B koumo u 6e3 moBa mapXkbm Ha
neyanba e HuuwioXkeH. HecayualHo gpyau kom-
naHuu Beue ce ommezauxa om A-ceameHma:
Opel 3aps3a cBoume Adam u Karl, Ford ce om-
kasa om Ka, gopu Volkswagen obmMucas ga cnpe
uHaue ycnewHus Upl.

HOBWUTE EBPOMENCKW CTAHOAPTU 3a
emucuume kamo usno ce ouepmaBam kamo
0CHOBHuUA npobaeM npeg HoBama 2pyna. TaBa-
pew, koumo e Haueno u Ha ACEA, 6paHwoBa-
ma opzaHusauus Ha eBponelckume aBmomo-
BuAHU npousBogumeau, owe npe3 nporemma
npegynpegu, 4e me moz2am ga cpuHam gopu
Hau-2onemume komnaHuu B cekmopa u ga au
nogHecam HazomoBo Ha kumauckume um koH-
kypesmu. "Epekmbm e oueBugeH. Te cv3gaBam
mposHcku koH Ha kumauuume 8 EBpona", obsc-
Hu nopmyzaneubm 8 uHmepBlo 3a Le Journal de
I'Auto. B cvwomo Bpeme eBponelickume npa-
Buaa 3a koHkypeHuusma He buxa no3BoAUAU Ha
gpye eBponeucku npouzBogumen ga ce Hame-

BUSINESS
MERGERS

cu. Hamuckoem 3a npemuHaBaHe kom enekmpo-
MOBUAU Ccbwo e B noA3a Ha kumauuume, koumo
gomuHupam B8 npousBogcmBomo Ha AumueBo-
UOHHU bamepuu.

KUTA E NPEAU3BUKATEACTBO 3a HoBus
aauaHc u 8 gpy2o omHoweHue. Ha noBeuemo na-
3apu FCA u PSA no-ckopo ce gonbaBam, omkoa-
komo ga ce konkypupam. OcHoBHume neuanbu
Ha Fiat-Chrysler ugBam om CeBepHa Amepuka,
kogemo ¢paHuy3ume Ha npakmuka He hpucbcm-
Bam. PSA cmou gobpe 8 EBpona, HO cowo B
Bauskus usmok u Adpuka. ToBa gaBa Ha anuaH-
ca gocmambyHO gudpepeHuupaHo nasapHo npu-
cbcmBue, 3a ga e npegnaseH om AokanHu kpusu.
C egHo uskaloueHue: Kumau. /1 gBeme 2pynu ca
mBvpge ckpomHo npegcmaBeHu Ha Hau-2oAemust
aBmomobuneH naszap 8 cBema. Mpe3 MuHanama
2oguHa Peugeot npogage 77 000 aBmomobuna
mam, FCA npogage 66 000, gokamo Volkswagen
npogage Hag gBa mMuAuoHa.

[pyzama cepuo3Ha 3agaua npeg Kapaoc Ta-
Bapew e kak ga cnasu obewaHuemo cu ga He
ce 3akpuBam ¢abpuku, u B cowomo Bpeme
ga onmumu3upa Mmanko npousBogcmBeHume
npouecu. B momenma FCA u PSA umam obw,
npou3BogcmBeH kanauumem om Hag 14 muAu-
OHa aBmomMobuna 20gUWHO - C Hag 5 MUAUOHA
noBeye om Hy>kHomo. KoHcyamanmckama kom-
naHus LMC Automotive npozHo3upa, ue Hskou
3aBogu Bce nak we 6vgam nokepmBaHu - Hau-
Beue me3u ¢ manku obemu, kamo mo3u Ha Fiat
8 cpvbckus epag KpaeyeBau, 3aBoga 3a gBuza-
meAu B yHeapckus CeHmzomapg uAu bpuman-
ckume 3aBogu Ha Opel/Vauxhall.

MN306wo npeBpbwaHemo Ha MexaHuuHus cbop
om PSA u FCA B egHa ebekmuBHa komnaHus
Hukak HAMa ga e Aeka 3agaua. Ho noHe egHo €
cu2ypHO: mo3u nbm Hukou He ce nogcmuxBa Ha
ambuuuume Ha TaBapew. H
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Marriage
Italian Style

The Peugeot Citroen — Fiat Chrysler merger signposts
the new road of the automotive industry

irst you are ignored, then laughed

at, then you are fought against and

finally you win. These words are

usually attributed to Gandhi, though
he has never literally spoken them. But they
well illustrate what happened to Sergio Mar-
chionne's ideas for the future of the automo-
tive industry. Had he not passed away from
the complications of a surgery last year, now
the former Fiat Chrysler CEO would have cel-
ebrated the final phase. The merger of FCA
with the French PSA Peugeot Citroen is a tri-
umph of Marchionne's view that consolidation
and common platforms are the only way for

By KONSTANTIN TOMOV / Photography SHUTTERSTOCK

major carmakers to survive. And the fact that
there were so many other candidates for such
a merger with FCA means that the ideas of the
late Italian, derided only 3-4 years ago, are
now widely accepted.

THE PSA/FCA MARRIAGE has created the
world’s fourth largest automaker, with a market
capitalization of nearly USD 50 billion and with
8.7 million cars sold annually (more than Gen-
eral Motors, Hyundai-Kia and Ford, but less than
Volkswagen Group, Renault Nissan and Toyota).
A total of 15 brands, from Fiat, Lancia and Opel
to Jeep, Alfa Romeo and Maserati are under the

umbrella of the new merger.

The two companies will have a joint Board of
Directors, with five FCA and six PSA representa-
tives on it. The Board will be chaired by John
Elkann, the heir to the Agnelli clan, the chief
shareholder in Fiat Chrysler. Peugeot Citroen
chief Carlos Tavares will be CEO with a five-
year term of office will be.

IT WAS TAVARES WHO WAS ONE OF THE
MAIN TRUMP-CARDS, which convinced the
shareholders of the two giants to shake hands.
With him, FCA will once again be headed by »

Kapaoc TaBapew (BgsicHo) ¢ npeguwHus ¢ppeHcku npesugeHm
Carlos Tavares (right) with theformer French President Francois §
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CELEBRATE CHRISTMAS ‘& NEw?EAR..
AT SOFIA HOTEL BALKAN -

NYE PACKAGE

Enjoy elegant red carpet welcome with a cocktail, live
music, Prosecco and variety of canapes. Glamorous gala
dinner buffet with large variety of salads, tempting dishes
and exclusive desserts, awaits you. Unlimited soft drinks,
red and white wine will be at your disposal. Welcome the
New Year with sparkling wine at 12 o'‘clock. We insured that
you will spend an unforgettable night with an attractive
Bulgarian folklore show, DJ and live band performance
One of the highlights of the evening is the Lucky draw with
prizes including stays in 5-start hotels in Europe. Your little
ones will be entertained at our magical Kids'corner.

'50% discount for children up to 12 years old;

10% discount for “early bird" bookings until 1.12.2019 and for
groups of 10 and more guests.

PRICE FROM 90 TO 110 EUR PER PERSON
SPECIAL ROOM RATE FOR THE NYE NIGHT INCLUDING THE NYE GALA
DINNER: 200 EUR FOR SINGLE ROOM AND 300 FOR DOUBLE ROOM

CHRISTMAS FAMILY PACKAGE

Seasonal discount on bookings made for the period
15.12.2019 to 09.01.2020

Kids stay for free in parent's room

50 % discount on second room when reserved for kids
Please use “Flying Christmas” as a reference when booking

m

ake up to a beautiful sunrise in a Mmajestic 1950s

building like the one that houses Sofia Hotel Balkan.
This emblematic hotel, where some of the most important
historic events have been held, is part of the
Presidential Palace complex and is a fantasy of marble
columns, velvet armchairs and curtains, gilded lamps and
long antique carpets. The classical 1950's style blends in
perfect harmony with the contemporary modernity of the
newly refurbished common areas and some of the guest
rooms.
The hotel is part of Marriott International and it belongs
to The Luxury Collection brand, a curated ensemble of
the world's most iconic hotels. It features 185 beautifully
appointed, soundproofed guest rooms and magnificent
suites with stunning views over the city.

5 Sveta Nedelya Square, 1000 Sofia, Bulgaria

For reservations: tel. +359 2 937 8617

e-mail info@sofiabalkan.net




P a visionary with a bold strategy, instead of
wandering without a clear direction, as in the
months after Marchionne's death. But there is a
major difference between the two. Marchionne
was mostly a financier, skilfully juggling with
cash flows (thanks to his agility, Fiat was able
to buy Chrysler with Chrysler funds, paying the
US giant less than USD 4 billion - about eight
times less than Daimler had paid a decade ago
early). He was never too keen on the product,
and cool headedly froze any R&D at Fiat, ex-
plaining that the European market does not de-
serve such costs at this stage.

Tavares is also a master at cost optimization,
but he is also an engineer, car enthusiast and
even an amateur pilot. The Portuguese, 61, a
graduate of Ecole Centrale in Paris, made a
career at Renault, where he quickly rose to be
the right hand of Carlos Ghosn. But Tavares
could not wait to get to the top and even ad-
mitted it in an interview, which led to his quick
divorce with Renault-Nissan. A few weeks lat-
er, Peugeot Citroen introduced him as its new
CEO. Many laughed outrageously because
PSA was in a lamentable state, saved from
bankruptcy only at the expense of emergency
financial injections from the French govern-
ment and China’s Dongfeng, and without much
bright prospects.

TWO YEARS LATER, PSA reported the high-
est profit in its entire history and today enjoys
a margin higher than even the German premium
manufacturers (8.7 percent). Meanwhile, Ta-
vares made another move initially greeted with
derision: he took over Opel. Even those analysts
who sympathized with him struggled to make
sense of the deal. The German company had
never made a profit for its previous owner, Gen-
eral Motors; it was burdened with huge holes in
its retirement schemes, manufacturing in coun-
tries with too expensive labour costs, and almost
devoid of an own technological know-how, be-
cause much of the developments of Opel engi-
neers remained GM-owned.

It took Tavares just a year to bring Opel to profit,
develop a new brand strategy and switch all pro-
duction to PSA platforms. The then maddening
move seems brilliant today.

A SIMILAR EFFECT IS CURRENTLY SOUGHT
by Fiat Chrysler. Under the leadership of Mar-
chionne, the Italian-American alliance surprised
analysts by quickly paying off its debt pile. But
the relentless cost cutting has left a heavy leg-
acy. The group's current profit comes almost
entirely at the expense of the RAM pickups and
Jeep's SUVs. The Chrysler brand itself is in poor
condition with a heavily trimmed model range.
On this side of the Atlantic, the group lost its
main asset, the Ferrari golden hen, which Elkann
and Marchionne had separated from the group.
The revival of Alfa Romeo and its becoming a
serious competitor to Mercedes, BMW and Audi
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has not happened yet. The once glorious Lancia
was shrunk to just one model (Ypsilon) and one
market (ltaly). Fiat, after more than a decade of
no major investment, has a very outdated range,
clinging just on the smallest 500 and Panda.
They still sell well, but in a segment with very
little added value. For Europe's most popular B
and C classes, the ltalians have virtually no ad-
equate product.

THE MERGER WITH PSA MAY salvage the
Italians. The French group boasts a cutting-
edge modular platform called CMP, suitable
not only for a wide range of models, but also
for all engines - internal combustion, hybrid or
electric only. The new generation of Opel Cor-
sa has already passed on this platform; next
comes Fiat and maybe Lancia. FCA CEO Mi-
chael Manley has made it clear that the com-
pany wants to abandon the smallest A models
-Panda and 500, and convince customers to
switch to slightly larger cars. This will be a
daunting task: right from the first Cinquecento
in 1957, the Fiat brand has been primarily as-
sociated with these cars. They are emblem-
atic of the ancient, narrow cities of Italy and
southern Europe as a whole. But in today's
situation, they are also a growing burden for
their manufacturers. The new EU safety and
emissions regulations rocket production costs
in a segment where the profit margin is al-
ready negligible. It is no accident that other
companies have already withdrawn from the A
segment: Opel has dropped its Adam and Karl,
Ford has abandoned Ka, and even Volkswa-
gen is considering scrapping the otherwise
successful Up!

THE NEW EU EMISSION STANDARDS are
emerging as a major issue for the new group.
Tavares, who also heads ACEA, the Euro-
pean Automobile Manufacturers Association,

warned earlier this spring that they could ruin
even the biggest companies in the sector and
serve them to their Chinese rivals. "The effect
is obvious. They create a Trojan horse for the
Chinese in Europe," the Portuguese explained
in an interview with Le Journal de I'Auto. At the
same time, European competition rules would
not allow another European manufacturer to in-
tervene. The pressure to switch to electric vehi-
cles is also in favour of the Chinese, who domi-
nate the production of lithium-ion batteries.

CHINA IS A CHALLENGE for the new alliance
in another respect as well. In most markets, FCA
and PSA rather complement each other rather
than compete. Fiat Chrysler's main profit comes
from North America, where the French are vir-
tually absent. PSA is doing well in Europe, but
also in the Middle East and Africa. This gives
the company a sufficiently differentiated market
presence to protect it from local crises. With one
exception: China. Both groups are very modestly
represented in the world’s largest car market.
Last year, Peugeot sold 77,000 cars there, FCA
sold 66,000, while Volkswagen sold over two
million.

Another steep task for Carlos Tavares is how
to keep his pledge not to close factories and
at the same time to slightly optimize production
lines. Currently, FCA and PSA have a combined
production capacity of over 14 million vehicles
annually - over 5 million more than necessary.
LMC Automotive predicts that some plants will
still be sacrificed - most notably small ones,
such as Fiat in the Serbian city of Kragujevac,
the engine plant in Szentgotthard, Hungary or
the Opel/Vauxhall British plants.

Generally, converting the mechanical sum of
PSA and FCA into an efficient company will
not be an easy task. But at least one thing is
certain: this time, no one is mocking Tavares'
ambitions. H
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IUAHCBT 1A B CAEQAT
B MHTEPHET E 90%

A 90% CHANCE YOU'RE BEING WATCHED ON THE NET

Hag geBem gecemu om Bcuuku akmuBHocmu
B couuanHume mpexku ce HabalogaBam u
peaucmpupam, npegynpe>kgaBa mpeBoxkeH
gokaag 3a cBobogama B uHmepHem, uszom-
BeH om HenpaBumeacmBeHama opzaHu3auus
Freedom House. Om 65-me u3caegBaHu
gopxkaBu 8 40 uma "uHcmumyuuoHaAu3upaHu
npozpamu 3a cAegeHe B couuaaHume mpe-
u", koHcmamupa gokaagbm. Boaz2apus He

e 0bekm Ha npoyuBaHemo, om 2eogpadcku
6Auskume go Hac gbp>kaBu B Hezo nonagam
Typuus, YkpauHa u YH2apus.

Hau-manko cBobogHama gopykaBa no omHo-
weHue Ha uHmepHem e Kumau. Kamo ususino
"HecBobogHU" ca onpegeAeHu cbwo Pycus u
Ezunem. Kamo usgao 89% om nompebume-
Aume B uHmepHem, uau okono 3 MuAuapga
gywu, nonagam nog obxBama Ha HsakakBa
npozpama 3a HabalogeHue B8 mpexkama.
CveguHeHume wamu 3aceza ce Bogam kamo
"cBobogHa" cmpaHa 8 uHmepHem, HO gokaa-
gbm u3puyHo noguepmaBa gozoBopu kamo
mo3u MeXkgy wamckume uMuzgpauuoHHU
Baacmu u udpaenckama komnaHus Cellebrite,
yuumo npogykmu no3BoasBam caegeHe B
uHmepHem, xakBaHe u nogcaywBaHe Ha
cmapmooHu. ll

48 | THE INFLIGHT MAGAZINE

your complimentary copy

More than nine-tenths of all social network-
ing activities are monitored and registered,
warns an alarming report on internet freedom
prepared by the Freedom House, an NGO. Of
the 65 countries surveyed, 40 have "institu-
tionalized social media monitoring programs,"
the report found. Bulgaria is not included in
the survey.

China is the least free country in terms of
internet. Russia and Egypt are also desig-
nated as "completely free". Overall, 89%

of Internet users, or about 3 billion people,
are covered by some network monitoring
program.

China is the least free country in terms of
internet. Russia and Egypt are also described
as "not free". Overall, 89% of Internet users,
or about 3 billion people, are covered by some
network surveillance program.

The United States are currently considered a
"free" country on the Internet, but the report
explicitly emphasizes contracts such as that
between the US immigration authorities and
the Israeli company Cellebrite, whose prod-
ucts allow Internet monitoring, smartphone
hacking and tapping. l

1% OT PYCHALLUTE
NMPNTEXABAT 58%
0T PYCIA

1% OF RUSSIANS OWN
58% OF RUSSIA

Pycus e cmpanama ¢ Hal-2oAamMa cmeneH Ha
couuanHo HepaBeHcmBo B cBema, nokas-

Ba npoyuBaHe Ha Credit Suisse Research
Institute. Hau-cbcmosmeanume 1% om Hace-
AeHuemo Ha cmpaHama koHmpoaupam 58.2%
om Bcuukume U 6ozamcmBa - gocma Hag
nokasamenasi Ha CALLl, cmpaHama Ha mpuma-
ma Hau-602amu uHguBugu B cBema (35.4%)
u gBouHo Hag nokasamens Ha lepmaHus
(30.2%). Camo 3a 12-me meceua om Asmo-
mo Ha 2018 go Aamomo Ha 2018 6posim Ha
Munauapgepume B Pycus e nopacHan om 74
Ha 110. OcBeH Pycus, B8 nemopkama no mo3u
nokasamena nonagam TaunaHg, MiHgoHe3us,
WHgus u Typuus.

Hat-602amume 10% om pyckomo HaceAeHue
gopkam 82.7% om mamepuanHume akmuBu
Ha cmpaHama, koemo Beue ce gobaukaBa go
nokasamensi 8 CALLl (76%). B l'epmaHus mo3u
gan e 65%, B Yraapus - 53%, 8 PymbHus -
52%. Bbacapus He e BkaloueHa B uscnegBa-
Hemo. H

Russia is the country with the highest levels

of social inequality in the world, according to
a Credit Suisse Research Institute study. The
richest 1% of the country's population controls
58.2% of all its wealth - well above the figure
for the United States, the country of the three
richest individuals in the world (35.4%) and
twice the indicator of Germany (30.2%). In the
12 months from the summer of 2018 to the
summer of 2018, the number of billionaires in
Russia has grown from 74 to 110. In addi-
tion to Russia, Thailand, Indonesia, India and
Turkey are in the top five.

The richest 10% of the Russian population
hold 82.7% of the country's tangible assets,
which is close to the US figure (76%). In
Germany, this share is 65%, in Hungary - 53%,
in Romania - 52%. Bulgaria is not included in
the survey. ll



B CKAAAA Bu nocpewia kpeamuBen ekun,
kotimo yaaBs MoMenmu, mengenyuu u
bpangoBe, c uyBcmBumeanocm koM Beeku
gematia, 3a ga npegao’ku Hal-gobpume
UHMEePUOPHU peleHusl.

BuHaeu pegyamam Ha npoyuBane u
u3caegBane, me ca u3eomBenu om Hac u
peaaugupanu B koaabopayust ¢ Hawume
napmHbopu.

oKNARA

uHmepuopeH gu3aliH, o63aBexkgane, akcecoapu

Codus, ya. Llap KaarosiH 10
mea: 029816988 www.sklada.bg



CBewu B8 namem Ha nokoUHus
BaunaB XaBen Ha BaunaBcke
Hamecmu B lNpaza, omkb-
gemo 3anouHa "HexkHama
peBonlouus"

People light candles in
memoriam late Czech
president Vaclav Havel in
Wenceslas square in Prague,
2011




ANALYSIS
EASTERN EUROPE

3a egHo nokoneHue boAzapu cbbumuemo Ha >kuBoma um ce okasa BcowHoOCM
camomo nbmyBaHe om cmapusi kom HoBus cBam

ceku boacapuH Ha cpegHa Bv3pacm
noMHU kbge e Bua Ha 10 HoemBpu
1989 2oguHa. bewe nemvk Beuep, ko-
2amo nagHa Togop »KuBkoB.

A3 BAX HA KYIOH cvc cvyueHuuume om 2um-
Hasusima. Mpu3HaBam, He NOMHS HUWO 2epoud-
HO: ,ax“ uau ,ox", uau ,omkoza uakaxwve®. Mocne
pasbpax, ye Hama kak ga yaroBuw momeHma, B8
koumo >kuBomvm ce npomeHs 3aBuHazu.

Hue, koumo uzXuBsxme Bcuuko BnocaegcmBue,
He MokeM ga bbgem uluepnameAHu, ouie no-
manko o6ekmuBHu. Bauskusm nozaeg u emouu-
ama Hu npeyam ga Bugum 2onsmomo. 3a He20
uMame CMbMHO 3HaHue, no koemo Hukoza Hama
ga ce pasbepem. M Bce nak...

HOBUAT CBAT. NPE3 1989 >kuBeexve BvB
Bmopus cBsm u meumaexmve 3a MopBus. Camo
ue He HU npegynpeguxa, Y€ 3a ueama we Mu-
Hem npe3 Tpemus. Tekecmume Ha npexoga 3a-
MbMHUXa Cb3HaHUEemo, Ye ueAma e nocmuzgHa-
ma. Hamepuxme ce B EBponelckus cvlo3 - npu
Hau-6ozamume u cBobogHume. 3a Bbazapus
moBa 6e uscmpagaHa 2eonoAumuvecka nobe-
ga caeg usn Bek nopaxkeHus.

CTAPUAT CBAT. KomyHuambm u3BegHuvk ce
npeBopHa B AenkaBa Hocmanzus. Tyk AecHu
06sICHEHUs HAMa.

Cucmemama ,Hue ce npaBum, ye pabomuwm, a
me ce npaBam, ue HU naawam® ce okasa bAus-
ka Ha Hawus maHmaaumem. OueBugHo kbCHu-
am cou, umawe ckpumu pe3epBu 3a ganaBepa.
W gHec e maka. MHo3uHa nybAuuHO MpbHkam,
a B yacmHocm xapuyam ganey Hag gekaapupa-
Hume cu goxogu.

KomyHuambm ¢popcupa uHgycmpuaAusauusma,
ypbaHusauusma u macoBama npocBema. Mpes
70-me Bvazapus om ceacka cmaHa 2pagcka.
LleHmpaau3aupaHomo nAaHupaHe s 3acmpou ¢
02POMHU, Yecmo 6e3CMUCAEHU, HO BHywumeA-
Hu npoekmu. Camo ye mexkama uHgycmpus
He e ukoHomuka, a camocb3HaHue; 3akpuBaHe-
mo U, konkomo u HyXHo ga e, HaHacs mpaBmu.
B Moawa kpyweHuemo Ha lgaHckama kopa-
BbocmpoumenHuua, kosmo cvagage ,Coaugap-
Hocm“, pogu Hau-gBycmucAeHus cumBOoA Ha
npexoga. [lHec usamouHozepmaHckusm Xane e
no-yucm, 6ozam u kpacuB, Ho noBeuemo my
»kumenu owie »kansm no 3aBogume.

MO OBEKTUBHWU KPUTEPUWU gHec Hue cme
no-6o2amu, a Hawama ukoHomuka — No-CuAHa.

Tekem BOVMKO BACUAEB / Qomozpadus SHUTTERSTOCK

Ho camouyBcmBuemo He ugBa camo om uyuc-
Aa uau ukoHomuuecka epekmuBHocm. CCCP u
BbAazapus uszpaguxa nbpBama amomHa enek-
mpoueHmpana Ha BankaHume. Mo cvBemcka
npozpama Bvazapus ce knacupa wecma 8 Koc-
moca, npegu QpaHuus u Beaukobpumatus, Ku-
mau u AnoHus, u gake ¢ gBama kocmoHaBmu.
B obwecmBeHomo cb3HaHue Hskou dakmu ce
npeBpovwam B cumBoau u HamexkaBam noBeue
om gpyau.

C gpyau gymu, MHO20 GbA2apu cneueAuxa pe-
anHo, Ho 3azybuxa cumBoAHo. A 3az2ybama Ha
cmamyc 6oAu. TakcumempoB wodbop, 6uBw
urkeHep, neuenu noBeue gHec, omkoakomo
Buepa. Hava kak obaue ga kake Ha geuama
cu, ye e unkenep. M 3awo ga e goBoaeH? Nro-
6aAHUME Meguu u uHmepHem 20 kapam ga ce
cpaBHsBa c koneecama om [lepmaHus, a He ¢
MBaHoB om Bmopus emax, koumo moxe u ga
€ no-3ae.

MO-CTAPUAT CBAT. lNpegu 30 20guHU MHO3U-
Ha ugeanusupaxa cmapama Bbazapus, omnpe-
gu 1944. Cmsmaxme HeUHUmMe Hegocmambvuu —
kopynuus, napmu3aHwuHa, 2pybocm — 3a ko-
MyHucmudyecka nponazaHga. [demokpauusma
obaue eaumuHupa onpaBgaHusma ¢ komyHu-
3Ma, 020AU ucmuHckusi HU obpa3 u 20 bymHa
npeg o2aeganomo. M kakBo ce Bugs mam Au?
OzpomeH npobaem c¢ Mopana. C noAaumuue-
ckus, obuwecmBeHus, AUYHUS — gO cmeneH ga
He pa3auvaBaw gobpo om 3r0. CmaHa sicHo, ye
myk MopaAHume apeymeHmu He pabomsm, a
MopaAnHume aBmopumemu AuncBam. He Hame-
puUXMe CUAU ga 0CbguM HUMO koMyHu3ma, HUMO
uscmbnAeHusima npegu 1944 zoguHa. M3Becm-
HO ymeuweHue e, Ye He cMe camu. YH2apeubm,
noAskom, uamouyHusim 2epmaHeu, cowo ce Bop-
Haxa kom cebe cu.

NPEXOObT MEXXY CBETOBETE. Bcuuku
mMpassm npexoga. Ako 2u numame 3awo, we
Bu omBvpHam, ue mol e ugpa ¢ beasasaHu kap-
mu, koumo HskolU pasgage 6e3 Hac: ,Amepu-
kaHuume Hu npuyuHuxa moBa, pycHauume —
oHoBa, nvk naaHbm PaH-bm, nvk Copoc, nbk
Krb...“. CBemoBHama koHcnupauus cmaHa
ugeonozusma Ha HegoBoacmBomo. ,lpeuaka-
xa Hul“. C mo3u Bb3kauk onpaBgaBame zpeuw-
kume, koumo HanpaBuxme camu, noHskoza c
Hau-gobpu HamepeHus.

Bukme kak om mpu yk npaBuaHu peweHus
cbmBopuxme kamacmpodama ¢ pomume. 3a-
kpuxme TK3C, usauwHume ¢abpuku, cmpo-
umeanHume Boucku. Be npaBuaHo. Ho kou
nomucAu 3a uskaloueHusma? Ye egHa 2pyna
we ocmaHe ¢ no-manko waHcoBe. N maka we
u3byxHe Hal-20AEMUSM COUUAAeH, UHCcmumy-
uuoHaAeH u kpumuHaneH npobaem Ha Bvaza-
pus, 3apagu koumo gemokpauusima onpomuBs
Ha MHO3UHa.

NOKOAEHUETO ME>XAY CBETOBETE. ToBa
e moemo nokoneHue. To HanpaBu Hau-MHO20
2pewku U nocmuzgHa Hau-MHO20 ycnexu npes
me3u mpu gecemuaemus. Bbe gocmambu-
HO Bv3pacmHo, 3a ga noMHU cmapus cBsm u
gocmambyHO MAago, 3a ga ukuBee npexoga
NbAHOUEHHO. EguHcmBeHomo, koumo Bkycu u
gBama cBsma BbB Bv3pacm, kozamo uoBek e
cnocobeH Ha cb3gaBaHe u bumka. M nocaeg-
Homo, koumo umawe waHca 6vp30 ga NpomMeHu
*kuBoma cu — cbc ckopocmma Ha Meceuume,
He Ha nemuAaemkume.

Bcuuko Beue cmaBa no-6aBHo u mpygHo. Emo
1, gouge oHa3u 6aBHocm Ha HopMaAHusi kuBom,
kosmo yxXk >kagyBaxve. Kapuepume ca ao2uu-
Hu, Bpwv3kapcmBomo npoubvdmsBa, mame gaBa
kona, kymbm gaBa zapgepob. Hama BHesanHu
obpamu u pesku noaemu. OBukeHuemo 3amupa
B kagaHca Ha ckykama.

NPEAYYBCTBAXME AW BCUYKO TOBA 8
oHa3u HoemBpulcka Beuep? Cbc cuzypHocm —
He. Kozamo cu Ha 19, Bypume He me naawam.
M pasymbm He e Hau-cuAHama mu cmpana. Kak
ga npegBuguw, ue Hau-20AIMOMO CbBumue
om >kuBoma mu we ce okaxe nomyBaHemo,
npemuHaBaHemo, npexogbm? OH3u cmpaHeH
npouen MeXgy cBemoBeme, koumo Hama gopu
cobcmBeHo ume. [a, Bcuuku 20 mpassm — ¢
OHa3u cmpaHHa ynopumocm, ¢ kosmo xapec-
Baw >kuBoma cu. H
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Everyone Hates

For a generation of Bulgarians, the event of their lives turned out to be
the very journey from the old to the new world

By BOYKO VASSILEV / Photography SHUTTERSTOCK

very middle-aged Bulgarian remembers where he was on No-
vember 10, 1989. It was Friday night when Todor Zhivkov was
ousted.

I WAS PARTYING with my high school classmates. | admit, | don't re-
member anything heroic: "ah" or "oh," or "we've long been waiting for it."
Then | realized you couldn't capture the instant when life was changed
forever.

We who have experienced everything afterwards cannot be exhaustive,
much less impartial. Being witnesses, and emotional ones at that, pre-
vents us from seeing the big thing. We have vague knowledge about it
and we will never come to terms with it. Still...

THE NEW WORLD. IN 1989 we lived in the Second World and dreamed

of the First World. But we had not been warned that we would go
through the Third World for that to happen. The burden of transition
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overshadowed the realization that the goal had been achieved. We
found ourselves in the European Union — with the the richest and the
free. For Bulgaria, this was a long-suffered geopolitical victory after a
century of defeats.

THE OLD WORLD. Communism suddenly became a sticky nostalgia.
There are no easy explanations here.

The we-pretend-to-work-and-they-pretend-to-pay-us system turned out
to be close to our mentality. Apparently, late socialism had hidden re-
serves for the scammer. And so it is today. Many people grumble in
public, but in private spend far beyond their declared income.
Communism forced industrialization, urbanization and mass education.
In the 1970s Bulgaria turned urban from rural. Centralized planning built
it up with huge, often meaningless, but impressive projects. However,
heavy industry is not an economy but a self-awareness: closing it, as it
should, causes trauma. In Poland, the collapse of the Gdansk Shipyard,



which created Solidarity, gave birth to the most ambiguous symbol of the
transition. Today, the East German city of Halle is cleaner, richer and
more beautiful, but most of its inhabitants still regret the factories.

BY OBJECTIVE CRITERIA today is that we are richer and our economy
is stronger. But self-esteem is not just about numbers or cost-effective-
ness. The Soviet Union and Bulgaria built the first nuclear power plant in
the Balkans. On a Soviet schedule, Bulgaria ranks sixth in space, ahead
of France and the United Kingdom, China and Japan, and even with two
cosmonauts. In the public mind, some facts become symbols and weigh
more than others.

In other words, many Bulgarians won in reality but lost symbolically. And
the loss of status hurts. A former engineer turned taxi driver earns more
today than he did yesterday. However, he can in no way tell his children
that he is an engineer. Why should he be pleased then? Global media
and the internet make him compare to his German counterpart, not to
Ivanov from the second floor, who may even fare worse.

THE OLDER WORLD. 30 years ago, many idealized the old pre-1944
Bulgaria. We considered its shortcomings - corruption, cliquishness,
rudeness - a communist propaganda. Democracy, however, eliminated
the justifications with communism, stripped our true image and pushed
it in front of the mirror. And what did you see there? A huge moral prob-
lem. Covering politics, the public, and the personality - to the extent that
you do not distinguish the good from the evil. It became clear that moral
arguments do not work here, and moral authorities are missing. We had
no guts to condemn either communism or the excesses before 1944. It is
cold comfort that we are not alone. The Hungarians, the Poles, the East
Germans also returned to themselves.

THE TRANSITION BETWEEN THE WORLDS. All of us hate the transi-
tion. If you ask them why, they will tell you that it is a game of marked
cards that someone gave out in our absence: "The Americans have
caused us this and the Russians - that, the Rahn-Utt plan, then Soros,
the KGB ...". World conspiracy has become the ideology of discontent.
"We've been hard done!" With this cry, we justify the mistakes we have
made ourselves, sometimes with the best of intentions. See how out of
three seemingly right decisions we created the Roma disaster. We closed
the cooperative farms, the redundant factories, the construction troops.
A right decision. But who thought of the exceptions? That a group will be
left with less chances. And so the biggest social, institutional and criminal
problem of Bulgaria will break out, because of which democracy turned
sour on many of us.

THE GENERATION BETWEEN THE WORLDS. This is my generation.
It has made the most mistakes and has had the most success in these
three decades. It was old enough to remember the old world and young
enough to live the transition to the fullest. The only one that savoured
both worlds when one is capable of creation and battle. And the last one
which had the chance to change its life quickly - at the speed of months,
not of five-year plans.

Everything is getting slower and harder now. There it is, the slowness
of the normal life that we have apparently longed for. The careers are
logical, cronyism is thriving, Dad gives a car, and godfather gives a ward-
robe. There are no sudden turns and abrupt flights. The movement fades
into boredom.

DID WE EXPECT ALL THIS on that November night? Certainly not. When
you're 19, storms don't scare you. And common sense is not your strong-
est point. How do you predict that the biggest event of your life will be the
journey, the passage, the transition? That weird gap between worlds that
doesn't even have a name of its own. Yes, everyone hates it - with that
weird tenacity you enjoy your life with. ll
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B Bvazapus 3anouBa egHo 3gpaBocAoBHO npeomkpuBaxe
Ha mpaguuusima, 3a2bpbeHa Beye 30 20guHU

Tekcm XAPAAAH A/\EKCAHD,POB*./ (Pomoepadus APXB

HO20 20A€MU mepumopuu Ha Boazapus
Mce obesnlogaBam: moBa e gobpe u3-
BecmeH dpakm u peayaAmam om MHO20
yckopeHama mogepHu3auus, npe3 kosmo npe-
MuHaBa 6bazapckomo obuiecmBo, kombuHupa-

Ha ¢ omBopeHus nasap Ha mpyga u ¢ macuBHa-
ma muzpauus.

YACT OT TA3U MOOEPHU3ALMUA e cmsHa-
ma Ha ukoHomuueckus peXkum, Ha HavuHa Ha
>kuBom u Ha ueHHocmume. B mo3u cMucbA yp-
HaHu3auusma e CUHOHUM Ha MogepHu3auusma:
xopama u3bupam ga >kuBesm B8 zpaga, no mo-
gepeH HauuH, ga cmaBam cympuH, ga 2aegam
meaeBusus u ga kapam koAu - a He ga caywam
nmuukume, koemo e npekpacHo, pasbupa ce,
HO HE € MOgepHo.

ToBa ommupaHe Ha MpaguuUOHHUS Ha4uH Ha
»kuBom - ceackus - ce cayuBa y Hac bykBan-
Ho 3a gBe-mpu nokoAeHus, u 3amoBa usznexga
moakoBa gpamamuyHo.

Mma u uzBecmHo obpamHo gBuxkeHue - om 2pa-
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ga kom cenomo. To3u npouec, koumo a3 camu-
am HabalogaBam u uscaegBam, menvpBa we ce
3acunBa. Ho moBa BpvwaHemo kom ceackume
paloHu - kbm kpacuBume cencku paloHu, ka-
kBumo Bnpouem uma B usobunue B8 Bbazapus - e
no-ckopo ¢opma Ha mypusvM. Miau Hewo kamo
napaneneH >kuBom, cpeg uyucm Bb3gyx, Cbo-
bpaseH ¢ ekorozuuHume Hopmu. Toecm mou e
yacm om MogepHuU3auusma, a He pempaguuuo-
HaAuzauus.

3awomo ukoHomukama npogbakaBa ga e B8
2paga. 3a ga cu no3Boauw ga cu kynuw kowa
B kpacuBume mecma - moXeme ga npoBepu-
me kak pacmam ueHume - mpa6Ba ga umaw
ukoHomMuka, kosmo He e cenacka, a gpagcka.
3a ga cu no3Boauw ga >kuBeew mam, mpsa6Ba
ga uma noHe eguH YAeH Ha cemeucmBomo ¢
mBopuecka npodpecus: om IT cneyuaaucm go
my3ukaHm. Tpsa6Ba ga cu cBbp3aH ¢ HakakBa
mMpexka - mMogepHa, B Hakou cayyau 2noban-
Ha, 3a ga cu no3Boauw Aykca ga >kuBeew B8
npupogHa cpega. ToBa e Beue no-ckopo xa-

pakmepucmuka Ha Bucokama cpegHa kaaca,
omkonkomo BpbwaHe kom cenackus >kuBom.

NMOHE>XXE BbBEJOXME memama 3a mogep-
Hocmma, ocHOBHa xapakmepucmuka Ha MoO-
gepHus cBam e, ue cemelcmBama ueHsm no-
Beue uHguBugyanHume ycnexu, omkoAakomo
2pynoBomo, koanekmuBHo ouensBaHe. Te us-
bupam ga paxkgam no-manko geua no-kbCHO
npe3 kuBoma cu, u ga uHBecmupam B msaxHo-
mo obpasoBaHue u pazBumue. [JHewHume ce-
MelcmBa umam egHo, gBe, pagko mpu geua.
To3u npouec e Ha BbaHu. MopBo ce cayuBa ¢
HvAazapckama emHuuecka yacm om HaceAeHue-
mo. 3anouBa MHO20 u3paseHo Hskbge npegu
0koAO CMO 20guUHU, C pa3nagaHemo Ha 3agpy-
2ama - ucmopusima Ha lepauume, kosmo Bcuu-
ku nosHaBame om yuuauwe

EgBa npe3 50-me 2oguHu, B cpegama Ha MuHa-
Aust Bek, couwomo ce cayuBa ¢ mypckomo Hace-
A€Hue, a B8 MomeHma gocma bbp3o 3anouBa ga
ce cayuBa ¢ pomckomo - nocaegHomo, koemo



3ana3Ba ueHHocmma Ha MPaguuuoHHOMO ce-
metcmBo.

Bovazapckama gvpkaBa npaBu Bcuuko Bva-
MOXHO ga 20 MogepHu3upa uvac no-ckopo.
CowecmByBa mpeBoza om moBa, ue pom-
ckama obwHocm npogovakaBa ga uma noBe-
ue geua - 20B8ops 3a aBmenmuuHa mpeBoza,
u3BvH HauuoHaaucmuyeckama U ynompeba ¢
noAaumuuecka uen. Taka ue BeposmHO CbB-
cem ckopo u pomume we 3anoyHam ga umam
manko geua u ga >kuBesm kamo bvazapume,
U HaucmuHa we uMame egHoO Wo-20ge XOMO-
2eHHo obwecmBo, ¢ uskaloueHue Ha nepude-
pusma Ha zemama.

B TAKABA CUTYALMA BbMNPOCHT 3A "AE-
MOIPAQKATA MYCTUHA", koumo Hu 3Byuu
maka kamacmpoduuHo, mpsa6Ba ga ce pas-
2neXga B cvBcem HoBa nepcnekmuBa. Hanpu-
mep xyb6aBo Au e ga >kuBeew Hawupoko, UAU
He? Vma mHo20 xopa, koumo BspBam, ue ga
umauwl MHO20 npocmpaHcmBo e npuBuaezus, a

He gpama.
MNpegnoaazam, ue noumu Bceku e Bogua uau
cpeuwan vykgeHuu u3 bvazapckume 6ankaHu.
Te He mo2am ga cnpam ga ce Bv3xuwaBam
konko npocmpaHcmBo uma Bvazapus. Bcow-
HOCM masu nycmouw e 02pOMeH pecypc.
Bv3amokHocmma Bceku ga uma no noaoBuH
ceno, kakmo ce naga B momeHma, e Hewo,
koemo Hskoza e moXkena ga cu no3Boau camo
apucmokpauusima. lMomucaeme 3a moBa u we
20 oueHume. Mexgy gpyzomo 6vazapckume
emuzpaHmu 3anouyBam ga 20 oueHsBam. Xu-
Beelku HabAavckaHu B zonemume kocmono-
AUMHuU 2pagoBe, me 3anouBam ga cu gaBam
cmemka 3a pas, koumo ca uszocmaBuau. Bce
noBeue om me3u xopa 3ageasm cpegcmBa -
kasBam 20 kamo uoBek, koumo uzyuaBa mesu
obwHocmu - 3a BvbamodkHocmma ga ce Bup-
Ham, caeg kamo ce neHcuoHupam.

Mpocmo gHec ukoHomukama e B 2onemume
2pagoBe. Ako He pasanekgame Bvazapus uso-
AupaHa u 3amBopeHa, a kamo yacm om 2oAsma
ukoHomuuecka cucmema, cenama ce npeBpb-
wam B macmo 3a nouuBka. Mexkgy gpyzomo
NbAHO € ¢ obesalogeHu cena BbB8 (Ppanuus, B
lepmaHus u ocobeHo B WcnaHus. TakuB e mo-
gepHusm cBam: B8 pasauuHume emanu om Xu-
Boma cu obumaBame pa3AaudHU Mecma, kamo
uskalouum mankama epyna npuBunezupoBaHu,
koumo mMozam ga >kuBesm Ha kpacuBu mecma
NOCMOSHHO.

3ALLO OBAYE PAXXOAEMOCTTA HAMAASA-
BA? KvcHusm mogepeH cBsam HacvpuaBa uH-
guBugyanHus >kuBom, nogmukBa xopama ga
umam no-manko geua, ga uH8ecmupam noBeue
B cobcmBeHomo cu baazonoayuue u nompeb-
AeHue. Hewa kamo aykca ce usguzam 8 kyam,
koemo He ce Bpv3Ba MHO20 cvc camokepm-
Bama, kosmo npegnoAaza omzaeXkgaHemo Ha
geua.

3a wacmue masu meHgeHuus e Bv3moXkHO ga
ce 0bbpHe, U Mu ce cmpyBa, ye moBa Beue 3a-
nouBa ga ce cay4yBa B Boazapus.

[MopBama uacm om npexoga HaHece MHO020
mexXbk ygap Ha mpaguuuoHHume nampuap-
XaAHU ueHHocmu. Migeanom Ha paHHus npe-
xog b6e "egHo Ferrari ¢ uBam uepBeH", ako
He epewa B uumama. Koemo He ce gobuBa
nocpegcmBom pakgaHe Ha geua, a ako npo-
gaBaw Hapkomuuu Ha geuama Ha gpyau-
me xopa. Moxe 6u ce uspassBam pasko, HO
makaBa 6e masu "uyanza" kyamypa. Buxkme
obpasume U u we 3abeaekume MHoz0 cekc,
HO Hama ga Bugume geua. ToBa e kyamypa,
ocHoBaHa Ha AUYHOMO BAazonoAyyue u Ha-
cnaadkgeHue, Ha spocmHomo nompebaeHue, Ha
cBupenama koHkypeHuus: Bce Hewa, koumo
HaHecoxa MHO20 mexXbk ygap Ha mpaguuuoH-
Hama bbAazapcka obuwHocm.

EgBa ceza, B pesyamam Ha koHcepBamuB-
Hama BvAHa, kosmo npemuHaBa npe3 ueaAus
cBam, Hue 3anouBame 6aBHo u Aeko cpa-
meXauBo ga ce Bpvwame koM ueHHocmume

ANALYSIS
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Ha Hawume gegu. Kou ca me3u ueHHocmu?
CoaugapHocmma (Ho He B komyHucmuueckus
CMUCbA), 2pwkama 3a caegBawume nokoae-
Hus, epwkama 3a cobcmBHomo pasBumue,
obpasoBaHue u maka Hamamvk. Bv3acmaHo-
BsaBaHemo um ce cayuBa 6aBHo, HO 3anouBa
ga ce cayuBa.

CAKALW UABA N KPAAT HA HeonubepanHa-
ma Bepcus, ye 2onamomo ukoHomuuecko npe-
gumcmBo Ha Bvazapus e eBmuHama pabomHa
pbka. ToBa 6e3o0bpasue, npeBopHamo B gozma,
6e onoBecmeHo, ako He ce Awka, npu npaBu-
meacmBomo Ha NBan KocmoB u caeg

moBa 6e noggbpkaHo npu Bcuuku caegBa-
wu - BkalouumeAHo u mes3u, goMuHuUpaHu om
BCn.

EgBa Hanocnegvk 3anouBa ga ce Bv3npuema
eguH kelHcuaHcku Bb3zaeg 3a ukoHomukama,
cnopeg koumo gvpkaBama, Hau-Beue upes
3anaamume B nybauuHus cekmop, ynpaxHsBa
Hamuck Bbpxy ukoHomukama u busHeca 3a yBe-
AuvaBare Ha goxogume. C ugesima, ue kozamo
xopama ca no-3amoXHu, we nompebsiBam no-
Beue u we ce 3aBopmu ukoHomMuueckusm uu-
kon. A3 He com ukoHomucm, a u e paHo ga ce
kaxke gaau moBa gaBa peayamam, Ho mo Beue
e pakm kamo meHgeHuus.

B obracmma Ha obpasoBameaHume u kyamyp-
Hume noAumuku 3anouBam ga ce obmucasm Ba-
puaHmu, koumo ga nogkpensm ueHHocmma Ha
cemeucmBomo. He 20Bops 3a ByazapHus nampu-
omu3sbM, ¢ mamyupoBkume Ha bomeB u AeBcku
no buuencume u pa3maxBaHemo Ha baupsuu.
He, BMecmo moBa xopama cbBcem 3gpaBocaoB-
HO 3anoyBam ga npeomkpuBam MuHaAomo u
mpaguuusima. Tpaguuus, kosmo BcowHocm cvB-
CEeM He e ganey om Hac: gagoBuume u babume
Hu, omaaegaHu B Hes, owe ca >kuBu.

MHOro BbP3ATA MOOEPHU3ALWA, om
egHa cmpaHa, Ho u bauskama gucmaHuus ¢ Mu-
HaAnomo, om gpyaa, gHec Hu gaBam waHca ga
Ce OmHeceM 3pAA0 U usbupameAHo kbM mosu
pecypc, koumo npegcmansBa mpaguuusma. Aa
npoBegem mo3u gbA20 omaazaH paszoBop ¢
Hawume Bb3pacmHu xopa. Mucas, ye kyamom
koM mMaagocmma, kbm ycnexa, koM uHguBu-
gyanusma, kosmo ce Hanaza npe3 macoBama
kyamypa, 3anouBa ga ce paskonebaBa. /1 npeg-
cmou MAagume xopa ga ce o6bpHam kbM Mbg-
pocmma Ha cBoume npeguu - omBvg ByazapHo-
mo nampuomapcmBo. ma egHa 3gpaBocaoBHo
koHcepBamuBHa meHgeHuus, kosmo Habupa
cuanu B Bbazapus u uma MHO20 cumMnamuuyHu
nposBu: Hanpumep xopama Xxogsm ga uzpasm
xopa u pbueHuuu B8 yumaauwama, Bmecmo ga
ce 3aHumaBam ¢ ¢umHec. BpowarHemo Ha ma-
kuBa yacmu om mpaguuusma e uHgukauus, ye
ma3u obwHoCcm HAmMa HamepeHue ga usuesBa u
ga ce 3ampue maka 6e3acaaBHo caeg 1300 2o-
guHu ucmopus.

* KomeHmapbm e HanpaBeH B npegaBanemo "Bbazapus Cy-
mpuH" no meaeBu3sus Bulgaria ON AIR
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ON THE OTHER SID
“DEMOGRAPHIC D)
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Bulgaria is seeing a healthy re-discovering of traditions left behind 30 years already

By HARALAN ALEKSANDROV / Photography ARCHIVE

ast territories in Bulgaria are becoming depopulated. This is a
well-known fact and the result of an overly accelerated mod-
ernization the Bulgarian society is going through, combined
with the open labor market and large-scale migration.

PARTS OF THIS MODERNIZATION are the changing economic model,
way of life and values. In that sense, the process of urbanization is syn-
onymous with modernization — people choose to live modern lifestyles in
cities, to get up in the morning to watch TV and drive their cars — instead
of listening to the birds, which is wonderful of course, but not modern.
This dying out of rural life happened in Bulgaria literally over the course
of two-three generations, which is what makes it dramatic. T

he opposite is also happening to a certain degree — people are leaving
cities for rural areas. This process, which | am personally observing and
studying, is yet to speed up. This return to the beautiful rural areas, which
can be found across the whole of Bulgaria, is rather some form of tour-
ism or a type of parallel and environmentally conscious lifestyle close to
nature. In other words, this phenomenon can be viewed as part of mod-
ernization itself and not as a form of re-traditionalization.

That's because the economy continues to be in the city. In order to afford
a house in a beautiful region — the growing prices are evident — there
must be an urban and not a rural economy in place. In order for one to
afford to live there, at least one family member would have to have an
artistic profession, be it in the IT sector or a musician. One must be con-
nected to some type of network, a modern or even a global one, to make
the luxury of living close to nature possible. This is rather a characteristic
of the upper middle class, than a return to rural living.

SINCE WE STARTED with the topic of modernity, the main feature of the
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modern word is that families tend to value individual success more than the
group, collective survival. They choose to have fewer children, at a later
age, and to invest in their education and development. Today’s families
have one, two and rarely three children. This is an undulatory process. It
happened first with the ethnic Bulgarian population, starting with the col-
lapse of the extended families some hundred years ago. It was only in the
1950s that the same thing started happening with the ethnic Turks, while
currently it is picking up speed with the Roma population — the last one to
retain the traditional family values. The Bulgarian State does everything in
its powers to modernize it as soon as possible. There are concerns that the
Roma community continues to have more children, and these are genu-
ine concerns that fall outside the nationalistic use for political purposes.
Therefore, it is likely that the Roma, too, will start having fewer children
very soon and begin to live like the Bulgarians, which will lead to a some-
what homogenous society, except for the periphery in the ghettos.

GIVEN THIS SITUATION, THE “DEMOGRAPHIC DESERT” QUESTION,
which sounds pretty catastrophic, must be viewed in a completely new
light. An example would be to ask yourself whether it is good to live in
an open space or not. There are many who believe that having plenty of
room is a privilege.

| suppose that almost everyone has accompanied or come across foreign-
ers in Bulgaria’s mountains. They cannot stop admiring the plentiful space
Bulgaria has to offer. In reality, this vastness is a huge resource. The re-
alistic opportunity to own half a village is something that the aristocracy
could afford in the past. Think about it and you’ll come to appreciate it. By
the way, Bulgarian emigrants are starting to do so. Having lived in the big
and cramped cosmopolitan cities, they are starting to value the paradise
they had left behind. As someone who is studying these communities, | can



say that more and more of these people are saving for a possible return af-
ter retirement. The thing is that the economy right now can be found in the
big city. If we do not view Bulgaria as being isolated and closed, but rather
as a part of the big economic system, villages will be turning into places
for rest and refuge. Speaking of, there are many depopulated villages in
France, Germany and especially Spain. This is the modern world — we tend
to inhabit different places during the various stages of our lives, except
for the small group of privileged people, who can afford to live anywhere.

WHY IS THE BIRTH RATE DECLINING? The late modern world encour-
ages individuality, pushes people to have fewer children and invest more
in their own wellbeing and consumption. Things like luxury have acquired
a cult-like status, which does not go well with the self-sacrifice required
to raise children.

Fortunately, this trend could turn around, and | believe it has already
started happening in Bulgaria. The first stage of the transition period
(from communism to democracy) dealt a serious blow to the traditional
patriarchal values. The ideals during the early transition revolved around
“A Red Ferrari”, like the name of a popular song from the time, which
is not acquired by having children, but rather by selling drugs to others’
children. This may sound harsh, but the “Chalga” culture of the time was
such. If you look at its images, you'll notice a lot of sex, but no kids.
This is a culture based on personal well-being and enjoyment, furious
consumption and competition — all things that seriously damaged the
traditional Bulgarian community.

It is just now, as a result of the conservative wave that passed through
the whole world, that we are starting to slowly and timidly return to our
forefathers’ values. What are these values? Solidarity (not in the commu-
nist sense), care for the next generations, care for our personal growth,
education, etc. They are starting to return, albeit slowly.

IT SEEMS THE END IS NEAR for the neo-liberal idea that Bulgaria’s big
advantage is cheap labor. If | am not mistaken, this disgrace, which was
turned into a dogma, was announced during Ivan Kostov’s cabinet and
was subsequently maintained by all coming governments, including the
ones dominated by the Socialists.

It was just recently that a Keynesian economic view has started to be
accepted, according to which the state, mostly through wages in the
public sector, is exerting pressure on the economy and businesses to
increase incomes. The idea is that when people have more wealth, they
would increase consumption, which would turn the economic cycle. | am
no economist and it is too early to say whether this approach will yield
results, but this tendency is already a fact.

Options are starting to be examined in the field of education and cultural
policies, which are in support of family values. | am not talking about the
vulgar patriotism, involving the wearing of tattoos of national heroes on the
arms and waving flags. No, people are instead starting to make a healthy
re-discovery of the past and traditions. Traditions that are not that far away,
given that many of our still living grandparents were raised by them.

THE OVERLY FAST MODERNIZATION on the one hand, and the rela-
tively short time distance, on the other, give us the chance to treat tradi-
tions in a mature and understanding manner and have this long overdue
conversation with our elderly. | believe that cults of youth, success and
individualism, which are being imposed by mainstream culture, are start-
ing to crack. Young people are yet to turn to the wisdom of their fore-
fathers, excluding the vulgar patriotism. There is a healthy conservative
trend picking up speed in Bulgaria, which is manifesting itself in very
neat ways, such as the fact that many people prefer to attend traditional
dance classes instead of going to the gym. The return of such traditional
elements is an indication that this society has no plans to disappear so
ingloriously after a 1,300 years-old history. ll

* The comment was made for Bulgaria ON AIR television.
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VICTORIA SPA

e SPA & FITNESS
> www.victoria-spa.com

Victoria spa is the biggest spa in Sofia, situated
in Ramada Princess hotel on 3500 sm.
There are on your disposal:

INDOO R SWIMMING POOL ; CHILDREN POOL;
VITAMIN BAR; FITNESS CENTER & SPORTS HALL
FOR GROUP CLASSES; FINNISH SAUNA, SALTED
SAUNA, STEAM BATH; TURKISH BATH HAMMAM

WITH ORIENTAL PEELING / kese /; 8 LUXURY

MASSAGE ROOMS WITH JAKUZZIES; COSMETICS;
V.LP SPA APARTMENT; HAIR DRESSERS SALOON
WITH MANICURE & PEDICURE; SUN BED; MORE
THEN 150 DIFFERENT MASSAGES AND SPA
RITUALS; INTERNATIONAL SPA TEAM FROM BALL,
THAILAND AND THE PHILIPPINES;
5 STARS SERVICE

tel.: 0895 7929 38
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JAIO
AEMOHN3NPAME
- ABP;KABATA?

MaHmpama 3a no-manko Hameca Ha hpaBumeAncmBomo ce onpoBepzaBa
HanbAHO om ycnexa Ha komnaHuu kamb Google u Apple,
HeBb3amoXkeH 6e3 gbprkaBHama nogkpena

s -
Tekem BAAEPU LIEHKOB / Qomoepagus SHUTTERSTOCK
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ON

- ANALYSIS -
PUBLIC VS. PRIVATE

ko gagem Ha npaBumeacmBomo ga

ynpaBasBa Caxapa, caeg nem’20gu-

HU, We umMame Hegocmug Ha nsacok".

To3u epekmeH uumam Ha MuambH
@Opugman usuepa kalouoBa poas B HanazaHe-
Mo Ha eguH om Hau-ycmouuuBume mumoBe 8
cbBpemeHHama ukoHomuuecka MucoA: cxBa-
waHemo 3a gopxkaBama- kamo 6lopokpamuu-
HO uygoBuwe, npaxocHUk Ha gbHbUU U AOW
CMONaHUH.

OPUOMAH N KOAETUTE MY om Yukazckama
ukoHomuuecka wkona Bnpouem He omkpuBam
monaama Boga. Makcumama ,no-manko gop-
»kaBa“ ce noBmaps omHoBo u omHoBo owe om
Bpememo Ha Tomac [kedepcoH, koumo npe3
1814 B8 nucmo mBovpgu, ue ,Hau-gobpe ynpa-
BasBa npaBumeacmBomo, koemo yﬁpaBAnBa

* Hal-manko“. [lHec cbwama me3a 3awumaBam

xopa B ueAus cnekmbp om aHapxucmu u Huxu-
AUCMU gO Heo-AubepmapuaHuu. B ucmopusima
Ha_ukoHomuueckama MucbA npaBumeacmBomo
NOCMOSIHHO € Ha6_é>kgaBaHo kamo Henpogyk-
muBHo, pa3moyumeAHo, npaxocHuvecko, ne-
gaHmuuHo - u3obwio noBeue kamo Bpegumen,
omkoakomo kamo cb3ugamea.

TouHo obpamHama mesa obaue 3awumaBa
npod. MapuaHa Magsykamo B kHuzama cu
LdopkaBama npegnpuemau: pa3BeHuaBaHe Ha
MumoBeme 3a nybAuuHUSA cpewy YacmHus cek-
mop“. Magaykamo mBvpgu, ue gopxkaBama He
camo He Bpegu, Ho akmuBHo pa3BuBa uHdpa-
cmpyk‘mypama, ¢duHaHcupa HayuyHume u3cAeg-
BaHus u HacvpuaBa uHoBauuume u HayyHume
omkpumus, yckopsBawu npozpeca. Be3 pe-
wumeAHama U poAs Hamawe ga ca Bo3moXkHu
Hal-20AeMUme MexHOAO2UYHU NpobuBu - >keAe-
30nbmMHuUAM mpaHcnopm, eaekmpuvecmBomo,
amomHama eHepzaemuka.

»da B83emem cmapmdoHume Ha Apple. Bcuuko,

koemo 2u npaBu ,ymHU"“ - om uHmepHem go GPS
mexHoAO2UUME U go mbuckpulHa - om camomo
HauaAo e Cb3gageHo ¢ nybAUYAO GuHaHCupaHu
uscaegBaHus", ombena3Ba Magaykamo. Cowio-
mo Baxku 3a mbpcewus anzopumom Ha Google,
CcbWo paspabomeH ¢ nybAauuHu cpegcmBa. U
buxa Au ce noaBuau komnaHuu kamo Uber, ako
20 HAMawe NyBAUUHO puHaHcupaHusm GPS?

POAATA HA ObP)XXABATA HE3ACAYXE-
HO ce nogueHsBa, npembauaBa, usonauvaBa
uAau gopu dpanwuduuupa, kazBa Magsykamo.
~dbpXkaBama BcbwHocm He e npeuka, a uH-
Becmumop om nbpBa BeAuvuHa“ - nuwe ms
B8 kHuzama cu. "AmepukaHckomo npaBumea-
cmBo, Hanpumep, bu mpsbBaro ga cu ypegu
gsA om neyanbama 3apagu nomowma npu
cbv3gaBaHemo Ha anzopumbma Ha Googleu ¢

Hez2o ga ¢uHaHcupa uHoBauuoHeH ¢oHg, kol- -

mo ga nomozHe 3a pakgaHemo Ha caegBauiu-
me komnaHuu kamo Google. Bmecmo moBa
cme cBugemenau Ha ,napogus Ha cnpaBeg-
AuBocm®, kamo mexHoAo2uuHume komnaHuu,
caeg kamo ca ce obaakuau om gopxkaBHu-
me uHBecmuuuu, caeg moBa npaBsm Bcuuko
Bb3MoXkHO, 3a ga usbszgHam nAawiaHemo Ha
gaHbuu”.

MapuaHa Magsykamo e pogeHa 8 Pum, HO e
uspacHana B MMpuHcmeH, kbgemo bawa U e
npodecop no ¢usuka. Vima gokmopcka cme-
nex no ukoHomuka om New School for Social
Research 8 Hio Mopk. B MmomeHma npenogaBa
B AoHgoH, B peHomupaHus University College
London, cbBemHuk e Ha MopBus MuHUCMBP Ha
LLlomaaHgus, Ha eBpokomucaps no Haykama u
uHoBauuume, u'Ha_ 2eHepanHUs cekpemap Ha
OpezaHusauusma 3a ukoHomuuecko cbmpygHU-
yecmBo u pazBumue. I e mBbpg npomuBHuk Ha
"Bpescum".

Nozukama Ha npod. Magsykamo ce cnogeas u

viIvO1Ng

AlIR

om 2epmaHckume ukoHomucmu MuxeA PaumoH
u KpucmuaH Qenbep B8 maxHama ,MepHa kHuza
Ha npuBamusauusma“ ,MbAHa 2aynocm e ga ce
kpewu nocmosHHoO ,no-manko gbp>kaBa“ uau ga
ce ucka HanbAHO npemaxBaHemo Ha gopXkaBa-

" ma. MoBeuemo Gozamu u pa3Bumu ukoHomuku

geMoHcmpupam moyHo obpamHomo: me ca
makuBa He Hanyk Ha HeepekmuBHocmma u
pasmoyumeAcmBomo Ha gop>kaBama, a mvkmo
3awomo mawm gopkaBHama kBoma 8 ukoHomu-
kama e 45 - 50 npoueHma", kazaBam PaumoH u
QOenbep.

NPE3 1987 MPOQ®. POBbPT COAOY om Ma-
cauysemckus MexHOAOZUYEH uHCmumym no-
Ayyu HobenoBama Haepaga 3a ukoHomuka 3a
cBosma meopus, cnopeg kosmo 80 npoueHma
om ukoHomuueckus pacmexX ce gbakam Ha
uHoBauuume u nogobpeHusma B mexHoAo2u-
ume. OcBeH moBa Conoy gokasBa, ue uHoBa-
uuume He ugBam om camomHu 2eHuu, koumo
mBopsim B 2apaxka, HUMO OM 2eHUAAHU yueHu,
BHesanHo cnoxogeHu .om cBos ,eBpuka“ mo-
MeHm B HayyHama Aabopamopusi, HUMO om
omuasHo amMBUUUO3HU MaAku YacmHu Gupmu,
cb3ganu yHukaneH npogykm. He, uHoBauuume
ca npogykm Ha gbA2020QUWHU U NOCMOSIHHO

*HapacmBawu uHBecmuuuu - u mo uHBecmu-

uuu B makuBa mawabu, ye He ca no gkoba Ha
uacmHus busHec. )

B CALL 2naBHume makuBa uHBecmumopu 8
Hay4Hus npozpec ca AzeHuusma 3a Hanpeg-
HuyaBu uscaegoBamencku npoekmu B8 om6pa-
Hama (DARPA), aepokocmuueckama azeHuus
NASA, HauuoHanHama HayuHa ¢oHgauus u
HauuoHanHume 3gpaBHu uHcmumymu. Ypes
me3u gopXkaBHu a2eHyuu U UHCMUMYyUUU ame-
pukaHckomo npaBumeAcmBo uzpae poasma Ha
ocHoBeH kamaAusamop Ha npomeHume B 6us-
Hec cpegama. b




» DARPA HAMNPUMEP UIPAE knlouoBa poas 3a
mexHoAo2Uu4HOmMo npeBbaxogcmBo Ha CALL Hag
CCCP no Bpeme Ha CmygeHama BouHa. AzeH-
yusma e cb3gageHa om npesugeHma [dyaim
Ausenxayep Ha 7 ¢peBpyapu 1958 kamo omeo-
Bop Ha kocmuueckama npozpama Ha CCCP u
uzcmpeaBaHemo Ha ,CnymHuk 1“ (4 okmomBpu
1957). Lleama e ga He bvge gonycHama ,HoBa
mexHOoAo2UYHa u3HeHaga“ om CCCP. Ha npak-
muka DARPA cv3gaBa ¢pyHgameHma 3a mogep-
Hama IT-uHgycmpus, paspabomBauku pasauuHu
enekmpoHHu komnoHeHmu 3a pakemu u camo-
Aemu, koumo gHec ce u3noA3Bam wupoko om
dupmu kamo Apple, Google, Microsoft.

Ha cu yacm om npoekmume Ha DARPA e Bo-
Npoc Ha nampuomuyHa 20pgocm: HecAy4yalHo
nopBusm gupekmop Ha azeHuusma Pou [koH-
CbH Hanycka meHugXkopckus cu nocm B8 General
Electric u 3annamama om 160 000 goaapa 2o0-
guwHo - konocanHu napu 3a oHoBa Bpeme - 3a
ga neueau no 18 000 gonapa B gopkaBHama
azeHuus.

MNpe3 caegBawume gecemuaemus om masu
uHcmumyuus mpbveBam paspabomku kamo
npoekma ARPANET (om koumo ce nosBu WH-
mepHem), npoekma Transit - npegwecmBeHuka
Ha Global Positioning System (GPS), npoekma
Multics (ocHoBa Ha Bcuuku cbBpemeHHU onepa-
UuoHHU cucmemu kamo Windows, MacOS, Linux
u np.) u cemeucmBomo uHmepHem npomokoau
TCP/IP, kakmo u gecemku gpyau kalouoBu om-
kpumus.

HA MPAKTUKA LLAAATA NPOAYKTOBA rAMA
Ha Apple e basupaHa Bbpxy NnyBAUYHO ¢uHaH-
CupaHu MexHOAO2UYHU npoekmu, a He e nAog
Ha mexHuueckus 2eHul Ha CmuB [Dkobc u
komnaHus. Jopu ceH3zopHume gucnaeu, ¢ kou-
mo nvpBusim iPhone omBs koHkypeHuusma,
ca BcowHocm paspabomeHu om gbpkaBHume
uHcmumymu 3a Hykgume Ha LIPY. Bnpouem
AlobonumeH ¢akm e, ue makap npogakbume u
nevanbama Ha Apple ga pacmam nocmosiHHO
om 2007 Hacam, pa3xogume U 3a Hay4HOUu3-
cAegoBamencku u pasBoUHu geuHocmu Hama-
AsBam. Cnopeg aHaauzamopume komnaHusma
om KynepmuHo npegnouuma ga ce ¢okycupa
He Bobpxy pa3Bumuemo Ha HOBu mexHoAo2uuU U
komnoHeHmu, a Bopxy uHmezpupaHemo um B
uHoBamuBeH npogykmoB gusauH u apxumek-
mypa.

MaauuHa 3Hasm cowo, Ye anzopumbmbm, kod-
mo Aexku B ocHoBama Ha ycnexa Ha mopcauka-
ma Google, e cv3gageH He om MyAmumuAuap-
gepume Aapu Meugk u Cepeeu BpuH (¢ 0bwo
AUYHO cbcmosHue om 107.6 MuAuapga goaapa),
a ¢ puHaHcupaHe no npoekm Ha HauuoHaAHa-
ma HayuHa ¢oHgauus Ha CALLl. BaazogapeHue
Ha MO3U aA2opumbM, U Ha paspabomeHus om
DARPA uHmepHem, gHec Google noayuaBa 2o-
guwHu npuxogu om 137 muAuapga gonapa om
AUYHUME HU gaHHU u komyHukauus.

Hobvp npumep e u NaoH Mouck u HezoBama
komnaHus 3a eaekmpomobuau Tesla, pas3Bu-
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ma ¢ gbpXaBHo 2apaHmupaH kpegum om 465
MuAuoHa goaapa. Mo-kbcHo Mbck ycns ga cu
2apaHmupa gonbAHUMEAHO ¢uHaHcupaHe 3a
cBoume HOBu npoekmu SpaceX u SolarCity,
kamo kom 2018 obwama cyma Ha ¢degepan-
Homo yuacmue B busHec naaHoBeme My Hag-
xBvpau 5 Munuapga gonapa. Kocmuueckama
npogpama SpaceX Ha npakmuka He cv3gaBa
Huwo HoBo, a ce Bv3noa3Ba om uHBecmuuu-
ume Ha HACA u om 6uBwusi nepcoHaA Ha Ha-
UUOHaAHama azeHuus.

HAUUOHAAHNTE 3OPABHU WUHCTUTYTU 8
CALL Bcska 2oguHa uHBecmupam no 30 MApg.
gonapa B meguuuHcku uscaegBaHus u B pas-
pabomkama Ha AekapcmBa 3a pegku 3aboasa-
BaHus, kbm koumo yacmHume papmaueBmuu-
HU 2u2aHmu He nposiBsaBam uHmepec. Ho nvk
yacmHume koMmnaHuu onpegeneHo nposBsaBam
uHmepec kbm nomowma Ha gopkaBama. lu-
2aHmbm Novartis Hanpumep ¢ no3BoAeHuemo
Ha NASA cBobogHo ekcnepumenmupa ¢ HOBU
MegukameHmu Ha 6opga Ha MexkgyHapog-
Hama opbumaaHa cmaHuus — 6e3 ga naawa
Humo ueHm! Ho omkpumusima, koumo npaBsm
acmpoHaBmume no Bpeme Ha ekchepumeHmu-
me B kocmoca, caeg moBa ce namenmoBam
om Novartis u Hocam nevyanba. Cnopeg gaHHU
Ha Bloomberg, npe3 nocaegHume 2oguHu kom-
naHuume Pfizer u Amgen xapyam nog 5% om
HemHume cu Npuxogu 3a Hay4Hu uscAegBaHus,
a ozpomMHama uyacm om me3u cpegcmBa ce
u3noA3Bam 3a obpamHo uskynyBaHe Ha akuuu
UAU 3a u3nAawaHe Ha guBugeHmu Ha akuuo-
Hepume.

Cmamucmukama couu, ye Hag 75% om HoBu-
me AekapcmBeHu npenapamu ¢ npuopumemeH
peumuH2 peanHo ca ¢GuHaHCupaHu CbC cpeg-
cmBa Ha HauuoHanHume 3gpaBHu uHcmumymu.
Taka ue gaHbkonaamuume ce oka3Bam gBouHo
owemeHu om Big Pharma: BegHwk ¢uHaHcupam
C gaHbuume cu ckonume HayuHu uscaegBaHus
u ekcnepumeHmu, a nocae naawam u Bucoku-
me UeHu Ha dapmaueBmuyHume komnaHuu.

B KHUFATA CW MAPUAHA MALO3YKATO
npegaaza HoB Mogen Ha nybAUYHO-uyacmHO
napmHbopcmBo, npu koemo gopkaBama ga
noayyaBa cnpaBegauB gaa om neyaabama npu
npogakbume Ha HoBume npogykmu, uusmo
paspabomka e puHaHcupara. Magaykamo npa-
Bu AlobonumHo npegaoXkeHue 3a cnpaBsHe ¢
npobAemMa cbc 3rn0ynompebama ¢ AUYHU gaHHU
om 2uzaHmu kamo Facebook u Google. Te pea-
Ausupam obopomu om Hag $100 MApg. camo om
npegocmaBsHe Ha AuvHUME gaHHU Ha cBoume
nompebumeaume 3a pekaama u mapkemuHa.
Magaykamo npegnaza gbpkaBama ga cv3gage
nybAUYHO XpaHuAuwe, kbgemo mesu gaHHU ga
ce cbxpaHsBam u 3awumaBam, a yacmHume
komnaHuu ga naawam makca 3a gocmovbn go
msx. "Camama mexHoAoz2us 3a moBa cvbupaHe
e puHaHcupaHa ¢ napume Ha epakgaHume. 3a-
womo kakBo b6u buna Google 6e3 MHmepHem,
kakBo 6u buna Apple uau Uber 6e3 GPS? ToBa
ca uHoBauuu, nocmuzgHamu ¢ napu Ha 2paxga-
Hume, ¢ gop>kaBHu napu".

Cowama me3sa 3awumaBa u amepukaHckusm
NOAUMOAO2 U COUUOAO2 om Beaapycku npous-
xog EBz2eHu Mopo30B. "Bmecmo Hue ga naawa-
mMe Ha Amazon, 3a ga noAsBame ygobcmBama
Ha uskycmBeHus uHmeAaekm — basupaH Bopxy
Hawume AUYHU gaHHU - Amazon mps6Ba ga Hu
nAaula Ha Hac“, kasBa Mopo308.

Epuk Padnepm, HopBeXku ukoHomucm om
XapBapg, obscHsBa uzocmaBaHemo Ha EBpo-
na om Amepuka 8 obracmma Ha uHoBauuume
umeHHo ¢ moBa, ue EBpona e npuena 3a yucma
MOHema MaHmpama 3a ,no-mManko gbpxkaBa“ u
cnegBa mo3u npuHuun B cBosma noaumuka,
gokamo CALLl geicmBam mouHo 06pamHomo —
degepanHume Baacmu akmuBHo ¢uHaHcupam
uHoBauuoHHUmMe u3cAegBaHus, Harazam npo-
mekuuoHucmuuHu mepku B 3awuma Ha cBou-
me GupMu u NOCMOSHHO mbpcam HoBu nasapu
3a amepukaHckume npogykmu. Kumau mMHoz20
npaBuAHO U NpagMamuyHoO e pa3zagan amepu-
kaHckama cmpameaus u nocmovnBa no cvwus
mogea. Mopagu koemo HecAyualHo e Hau-ce-
puo3Husm konkypeHm Ha CALL| 3a augepckama
no3uuus 8 ukoHomukama.

B Hau-ycnewHume ukoHoMuku poasma Ha
gopkaBama He ce ozgpaHuvaBa camo B us-
2paXkgaHe Ha uHppacmpykmypa u npuemaHe
Ha 3akoHu B nogkpena Ha busHeca. dvpxkaBa-
ma e Bogewa cuna 8 uHoBauuoHHUs npouec,
koumo nos3BoasBa Ha HauuoHanHume komna-
HUU u ukoHoMuku ga pacmam cmabuAHO U
nocmosiHHo. BcowHocm gopkaBama noema
pucka ga uHBecmupa B puckoBu cekmopu
kamo guzumasHume MEeXHOAO2UU UAU HaHO-
MexXHoAO2UUMeE, 3a ga Mo2am NOCAe YaCmHu-
me komnaHuu ga npeBbpHam u3dcAegBaHusma
U 8 npogykmu ¢ gobaBeHa cmouHocm. A KoA-
komo go 2-H QpugmaH, camo we ombeaekum,
UYe cmpaHume, Ha Yusmo mepumopus ce naga
Caxapa, ca egHU om nocAegHUme no pa3mep
Ha gbpkaBHume uHBecmuuuu B Hayka u us-
cnegBarus. l
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SAWLUNTEHA OAMUANA
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3ACTPAXOBAUNTE CBOA AOM
HA MPOMOLINOHAAHA
MPA3HUYHA LIEHA!

MOrPVIXKETE CE 3A CMOKOMCTBUETO I CUTYPHOCTTA
HA BALLMA OOM N UMYLLEECTBO CbC 3ACTPAXOBKA
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KAKBW CA NMPEANMCTBATA, NMPEAOAATAHN
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- Bop3a npouegypa u ekcnepmHa koHcyaAmauusi npu
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- BvamokHocm 3a usbop Ha 3acmpaxoBamenHume puckoBe;

- Mokpumue cpeuwy kparkba upes Banom u kpaxkba ¢ mexHuuecko
cpegcmBo go 14 000 AeBa 6e3 onuc Ha umyuw,ecmBomo;

- HaBpemeHHo usnaawaHe Ha wemume B cayvau
Ha 3acmpaxoBameAHo cbbumue;

- OcuaypeH geHoHoweH AcucmaHCc ueHmbp ¢ meAedpoHuU:
0 700 1 3939 u 0887 922 444.

KbAE MOXXETE OA CKAIOUYUTE
3ACTPAXOBKA ,,3ALLIUTEHA QAMUANA"?

- B oducume Ha 3A0 ,Apmeeu;

- Mpu 3acmpaxoBameaHume 6pokepu u azeHmu, koumo
ca napmHbopu Ha komnaHusma.

3a gonbAHUMeAHa uHpopmMauyua hocememe www.armeec.bg
MPOMOUMATA E BAAVUOHA OO 29.02.2020 2.



WHY DEMONIZE
THE STATE?

For a generation of Bulgarians, the event of their lives turned out to be
the very journey from the old to the new world

f you put the federal government in charge

of the Sahara Desert, in 5 years there’d be

a shortage of sand”. This powerful quote

by Milton Friedman played a key role for
inculcating one of most persistent myths of
modern economic thought: viewing the state as
a bureaucratic monster and a bad master who
wastes taxes.

FRIEDMAN AND HIS COLLEAGUES from the
Chicago school of economics did not reinvent
the wheel. The “less state” maxim has been
around since Thomas Jefferson’s time, who
wrote in 1814 that “that government is best
which governs least”. This belief continues to
be upheld nowadays by people from the whole
spectrum, ranging from anarchists, nihilists
and neo-libertarians. Throughout the history of
economic thought, the government has been
constantly criticized for being unproductive,
wasteful, pedantic, and has been generally
viewed as rather harmful than constructive.

Prof. Mariana Mazzucato upholds the opposite
view in her book The entrepreneurial state:
debunking public vs. private sector myths.
She claims that the state is not only harmless,
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but actively develops infrastructure, funds re-
search and development, encourages innova-
tions and scientific discoveries, all of which ac-
celerate progress. The biggest technological
breakthroughs would not have been possible
without its decisive role, like railway transport,
electricity, nuclear energy.

"Take Apple’s smartphone. Everything that
makes this “smart”, from the internet to GPS
technology to the touchscreen, was, at the out-
set, due to publicly funded research.

Likewise, the science that produced Google’s
search algorithm, the key to its success, was
also publicly funded. And what would Uber be
without GPS, publicly financed?" Mazzucato
asks.

THE STATE’S ROLE IS UNDESERVEDLY being
underestimated, held back, distorted and even
falsified, according to Mazzucato. "The state,
far from being a hindrance to value creation,
or an obstacle, has actually been the investor
of first resort," she writes in her book. "The US
government, for instance, should have nego-
tiated a share of the upside from helping to
invent Google’s algorithm - which could have

financed an innovation fund to create the next
round of Googles. Instead, we have ‘a travesty
of justice’ as ‘the tech companies that have
benefited enormously from public investment
go to extravagant lengths to avoid paying tax".
Mariana Mazzucato was born in Rome, but
grew up in Princeton, where her father was a
physics professor. She holds a Ph.D. in eco-
nomics from the New School for Social Re-
search in New York. Currently she teaches at
the renowned University College London, is a
member of the Scottish Government's Council
of Economic Advisers, she advises the Europe-
an Commissioner for Research, Science and
Innovation, as well as the Secretary General
of the Organization for Economic Cooperation
and Development. Mazzucato is also a hardline
Brexit opponent.

German economists Michel Reimon and Chris-
tian Felber agree with Mazzucato's logic in
their Black Book of Privatization (Schwarzbuch
Privatisierung). According them, constantly de-
manding "less state" or its complete removal is
utter nonsense. Most rich and developed econ-
omies are demonstrating exactly the opposite
- they are such not despite of the state's »
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P inefficiency and wastefulness, but precisely
because the state's share in their economies is
45-50 per cent, Reimon and Felber claim.

IN 1987, PROF. ROBERT SOLOW from the
Massachusetts Institute of Technology was
awarded the Nobel Prize in Economics for his
theory that 80% of economic growth is due to
innovations and technological improvements.
In addition to that, Solow proved that innova-
tions do not come from lone geniuses working
in their garages, from brilliant scientists who
were suddenly stricken by their "eureka" mo-
ment in their laboratory, nor from desperately
ambitious small businesses who have created
a unique product. On the contrary, innova-
tions are a product of long-term and constantly
growing investments of a scale exceeding the
private sector's abilities.

The main such investors in scientific progress
in the US are the Defense Advanced Research
Projects Agency (DARPA), the National Aero-
nautics and Space Administration (NASA), the
National Science Foundation (NSF) and the Na-
tional Institutes of Health (NIH). Through these
state agencies and institutions, the American
government plays the role of the main catalyst
for change in the business environment.

DARPA, FOR EXAMPLE, played a key role
for the United States' supremacy over the So-
viet Union during the Cold War. The Agency
was created by President Dwight Eisenhower
on February 7, 1958 in response to the So-
viet space program and launching of Sputnik
1 (October 4, 1957). The goal was to pre-
vent "another technological surprise" from the
USSR. In practice, DARPA laid the foundations
of the IT industry by developing various elec-
tronic rocket and aircraft components, which
are widely used today by companies like Apple,
Google and Microsoft.

Being part of DARPA's projects was a matter
of patriotic pride. It was no coincidence that the
Agency's first director, Roy Johnson, left his
management job at General Electric, which was
paying USD 160,000 a year (a colossal sum of
money for the time), to work at the Agency for
an annual salary of just USD 18,000.

In the following decades, the Agency was de-
veloping projects like ARPANET (the Internet's
predecessor), Multics (the foundation of all
modern operating systems, like Windows, Ma-
cOS, Linux, etc.), the TCP/IP Internet protocol
suite, among dozens of other fundamental dis-
coveries.

APPLE’'S WHOLE PRODUCT RANGE IS IN
PRACTICE based on publicly funded technol-
ogy projects and is not the work of the tech-
nological genius Steve Jobs and his company.
Even the touchscreens, which helped the first
iPhone blow the competition away, had been
developed by state institutes for the CIA's
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needs. An interesting fact is that while Apple's
sales and profits have been constantly grow-
ing since 2007, their spending on research and
development has been decreasing. According
to analysts, the Cupertino-based company pre-
fers to focus not on the development of new
technologies and components, but rather on
their integration into innovative product design
and architecture.

Few people are aware that the algorithm, on
which the Google search engine's success is
based, was not created by the multibillionaires
Larry Page and Sergey Brin (whose combined
personal wealth is estimated at USD 107.6 bil-
lion) but was funded as part of project by the
NSF. Thanks to this algorithm and the Internet
developed by DARPA, today Google derives an
annual revenue of USD 137 billion from our
personal data and communication.

Another good example is Elon Musk and his
Tesla electric cars company, which was de-
veloped with a USD 465 million government-
guaranteed loan. Later on, Musk managed to
secure additional financing for his SpaceX and
SolarCity projects. The federal funding of his
business plans exceeded USD 5 billion as of
2018. The SpaceX space program in practice
created nothing new, but rather took advantage
of investments from NASA and the Agency's
former staff.

THE NATIONAL INSTITUTES OF HEALTH in
the US invest USD 30 billion each year in medi-
cal research and the development of medica-
tions for the treatment of rare diseases, in
which private pharmaceutical giants are not
interested. The private companies, however,
are surely interested in receiving help from the
state. For example, the pharmaceutical giant
Novartis is experimenting freely with new medi-
cations on board of the International Space
Station, with NASA's approval, without paying a
single penny for this! The discoveries made by
the astronauts during the experiments in space
are subsequently patented by Novartis for
profit. According to Bloomberg data, in recent
years Pfizer and Amgen have been spending
under 5% of their net revenues on scientific re-
search, while the bulk of these funds are used
for share buybacks or for paying shareholders'
dividends.

According to statistics, over 75% of new mo-
lecular entities with priority rating are actually

funded by the National Institutes of Health. This
leaves taxpayers paying Big Pharma twice -
first, their taxes are used to fund expensive re-
search and experiments, after which citizens
pay the pharmaceutical companies' high prices.

IN HER BOOK, MARIANA MAZZUCATO pro-
poses a new model of public-private partner-
ship, in which the state receives its fair share
of the profits made from the new products,
whose development it had funded. Mazzucato
also has an interesting idea about dealing with
the problem of personal data abuse by giants
like Facebook and Google. Their revenues,
generated by merely offering their users' per-
sonal data for marketing and advertisement
purposes, exceed USD 100 billion. Mazzucato
proposes that the state creates a public reposi-
tory, where the data can be stored and pro-
tected, while private companies are charged a
fee to access it. The technology on which this
is all based has been funded with taxpayers'
money. What would Google be without the In-
ternet, or Apple and Uber without GPS? These
are innovations made with the citizens' money
in the form of state funding, she notes.

The American political scientist and sociologist
from Belarus, Evgeny Morozov, upholds the
same view. "Instead of us paying Amazon a fee
to use its Al capabilities - built with our data -
Amazon should be required to pay that fee to
us," he argues.

Erik Reinert, a Norwegian economist from Har-
vard, explains Europe's lagging behind Amer-
ica in innovations precisely with the fact that
The Old Continent has taken the "less state"
mantra at face value, and is following this
principle with its policies, while the US is do-
ing precisely the opposite - the federal authori-
ties are actively funding innovations research,
are constantly applying protectionist measures
to protect their companies and are actively
seeking new markets for American products.
China has managed to figure out the Ameri-
can strategy very correctly and pragmatically
and is applying the same model. Therefore, it
is no coincidence that it has become the United
States' main competitor for the global econom-
ic leader position.

In the most successful countries, the state's
role is not limited only to building infrastruc-
ture and adopting legislation in support of busi-
nesses. The state is the leading force behind
the innovative process, which allows national
companies and economies to grow in a sus-
tainable and stable manner. Actually, the state
takes the risk of investing in high-risk sectors,
like digital or nano technologies, so that private
companies can later on turn this research into
a product with added value. As for Mr. Fried-
man, lets just say that the countries on whose
territories the Sahara Desert is located, rank at
the bottom in terms of state funding of science
and research. l
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353 THE SECRET
- THREAT OF
N MEASLES

4 | A Bulgarian immunologist

%+ | has finally proved a
@ : longstanding suspicion of

FTOAAMATA 3AIMNAAXA
HA OPEBHATA WLAPKA

Bvaz2apcku umyHoAOZ2 Hau-cemHe gokasa egHO gbA2020gUWHO
nogo3peHue 3a epekma om mopbuau

[pebHama wapka, uAu MOpbuAU, HE camo
HU pa3bonaBa, HO u cabomupa omBbmpe
UMyHHama cucmema Ha opzaHusma Hu,
pasuyucmBauku nbms 3a gpyau 3aboasBaHus.
3akaloueHuemo ugBa om gBe ycnopegHo
ny6AukyBaHu uscaegBaHus - egHomo BogeHo
om 6vazapkama BeaucaaBa MNempoBa om
uHcmumyma Wellcome Sanger 8b8 Beauko-
6pumaHus, a Bmopomo - om enugemMuonoaa
om XapBapgckus yHuBepcumem Maukoa
MuHa.

Bupycbm, npuuuHaBaw, mopbuau, npoHukBa

8 knemkume Ha umyHHama cucmema u eguH
Bug "usmpuBa" namemma um. B peayamam
AeBkouumume Beue He pa3no3HaBam BpegHu
namozeHu, ¢ koumo ca ce cbavckBanu B8
MuHaaomo. ToBa npaBu npeboaegyBasume om
wapka MHo20 no-nogamauBu Ha 2pun, nHeB-
MOHUU, cmoMawHu Bupycu u maka Hamamvk,
obsicHaBa MuHa, yuumo pesyamamu 6sixa
ny6aukyBaHu B aBmopumemHomo u3gaHue
Science.

Mogo3peHus 3a makvB epekm caeg mopbuau
ce 3apaxkgam 3a npbB nbm owe npe3 1907 u
nocae kocBeHo ce nomBvprkgaBam npes 60-
me, kozamo ¢ BbBe>kgaHemo Ha BakcuHama
cpeuwy wapka HamansBam He camo cayvaume
Ha moBa 3abonsBaHe, HO u Bcuuku gpyau npu-
YuHUMeAU Ha gemcka cMbpmHocm cnagam ¢
okono 50%. Ceaa NMempoBa u MuHa Hau-nocae
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ybegumenHo gokazBam Bpvakama mexkgy Mop-
BuAu U BAOWEHUS UMyHUMEeM.

Cnopeg pa3AuyHu uscaegBaHus BakcuHama
cpewy MopbuAu e cnacuna mexgy 19 u 21
MuAuoHa >kuBoma mexkgy 2000 u 2017 2oguHa.
Bce owe ms He e macoBo gocmonHa B Hakou
gopkaBu om Tpemus cBsam - B KoHzo Ha-
npumMep maszoguwHama enugemus ce okasa
Nno-cMbpmoHocHa om eboaa, omHemauku 4100
>kuBoma (npegumHo geua nog 5-2oguwHa Bv3-
pacm). 3apagu MmogHume HanocAegbk omkasu
om BakcuHauus 3aboaaBaHemo ce 3aBpbwa u
B8 Hakou eBponeucku gopxkaBu, kegemo 6e Ha
npakmuka 3aauueto. l

BeaucaaBa MempoBa
Velislava Petrova

: the disease's impact

Smallpox, or measles, not only makes us ill but

i also sabotages the body's immune system from
the inside, clearing the way for other diseases.
This conclusion is to be found in two studies
published simultaneously: one of them has been
conducted by Bulgarian Velislava Petrova of the
Wellcome Sanger Institute in the UK and the

i other one, by Michael Mina, a Harvard University
i epidemiologist.

The measles virus penetrates the immune

i system cells and "erases" their memory. As a re-
sult, leukocytes no longer recognize the harmful
i pathogens they have encountered in the past.

i This makes people who have had measles more
susceptible to influenza, pneumonia, stomach

i viruses and others, explains Mina, whose results
i were published in the authoritative Science
journal.

¢ The suspicion of such an effect after measles
first arose in 1907 and was then indirectly con-
firmed in the 1960s, when the measles vaccine
i was introduced. Not only did the incidence of
the disease diminish, but all other causes of in-
i fant mortality were at least halved. Now Petrova
and Mina have finally proved in a convincing
manner the connection between measles and

i impaired immunity.

¢ According to various studies, the measles
vaccine saved between 19 and 21 million lives
between 2000 and 2017. It is not yet widely
available in some Third World countries. In the

i Congo, for example, this year's epidemic has

i turned out to be more lethal than Ebola, claim-
ing 4,100 lives (mostly children under five). Due
to the currently trendy refusal of vaccination, the
disease is returning to some European countries
¢ as well where it has been virtually eliminated.
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MNpo2Ho3ume 3a ,cMmbpmma“ Ha xapmusma B8 gugumaAHama epa ce okasaxa CUAHO {
npeyBeauueHu. Cogbama u B8 XXI Bek ocmaBa cugypHa, makap u npomuBopeuuBa

o2amo B kpas Ha 60-me 20guHu npo-

u3BogcmBomo Ha xapmusi 3anouyBa

6aBHo, HO cu2ypHO ga HamansBa, nou-

mu nbAHOMO U u3ue3BaHe usznexga
Bvnpoc Ha Bpeme. Hakonko gecemuaemus caeg
moBa cme u3usao B gueumanHama epa u om-
gaBHa He Hu mpsbBa BecmHuk, 3a ga 3Haem
kakBo ce cayuBa — 24-yacoBusim nomok om UH-
dopmauus e gocmbneH om Hau-06ukHoBeH me-
AedoH. C npumecHeHusima 3a obeanecsaBaHemo
Ha nAaHemama u uambHeAusi 030HOB cAol nbk
ugBa u Bce no-pagkama ynompeba Ha xapmus
8 odpucume. YoBek 6u cu kasaa, ue xapmusma
cbBcem ckopo we cmaHe HanbAHO U3AUWHA.
BcowHocm ganey He e maka.

NPUYNHATA OTHOBO E EKOAOIMMATA — om-
kakmo ,nnacmmaca“ 3anouHa ga 3Byuu noumu
kamo mpbcHa gyma, xapmusima 6aBHo u caraBHo
ce 3aBpbwa kamo anmepHamuBa Ha egHokpam-
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Hume cuHmemuyHu npogykmu. MNa3sapyBaHemo
OHAQUH nbk o3HauaBa, ye cmokume, koumo cve
usbpanu, mpabBa ga npucmugHam no HakakvB
HauuH go Hac. OnakoBkume um ca Hau-Beue
kapmoHeHu. VIMeHHO uHmMepHem Maza3uHume
ca npuyuHama npou3BogcmBomo Ha xapmus ga
6eneXku pbcm npe3 nocaegHume 2oguHu. Cpeg
ocmaHaAume uHgycmpuu, Ha koumo moxkem ga
6aazogapum, ca npousBogcmBomo Ha ueAyAo3a
3a Xu2ueHHuU npogykmu (kepnuuku, moaremHa
xapmusi, m.H.) u, makap u 8 no-manka cmeneH,
UEeAyAo3a 3a mekcmua.

MWMEHHO TEKCTUABLT E BWA ocHoBHa cbc-
maBka 8 nopBouamouHuka Ha xapmusma, Cb3-
gageH B8 Kumaul npe3 105 2oguHa npegu Xpuc-
ma. MNMapuema om cmapu gpexu ce cmecBanu
¢ koHon, ckbcaHu pubapcku mMpexku u kopama
Ha uepHuua, HakucBanau ce BbB Boga u ce cmu-
AaAu go obpasyBaHemo Ha nacma, kosmo ce

pascmuAana ga uscbxHe. [omoBume Aucma
nbpBoHauanHo ce u3noa3Baau 3a onakoBaHe
Ha ckbnu 3a umnepamopa u npubAukeHume My
npegmemu, Ho ckopo HsakoU ce gocemua 3a uc-
muHckama BeAuuuHa Ha usobpemeHuemo. To
obauye ocmaHano npegumHOo B npegeaume Ha
Asus 8 npogbakeHue Ha bAu3o ocem Beka.

XAPTUATA CTUIHAAA go gHewHus Bausbk u3-
mok npe3 VIl Bek u cvBnagHana ¢ maka Hapeue-
Hama ,3AamHa epa Ha ucasma“, npogbakuaa go
Xl Bek. B ucaamckus cBam moBa 6uno Bpeme Ha
npocBeuweHue U Npo2pec - yueHu U usobpemame-
AU gokymeHmupaau omkpumusima cu 8 cdpepama
Ha acmpoHomMusima, MmeguuuHama, mamemamuka-
ma, uwkeHepcmBomo u Aumepamypama, gokamo
EBpona mvHena B TomHume BekoBe.

Bce nak u Ha Cmapust KOHMUHEHM nuWeAU - HO 3a
xapmust Hukou He 6ua uyBaa, BMecmo Hest U3NOA3-
Baau nepzameHm om oBuu u kosu koxku. Cnopeg




npoyuBaxe Ha The Royal Society of Publishing, 4.2
MuAuoHa oBue ca buau 3akaaHu Ha koHmuHeHmMa
mexkgy 1150 u 1850 zoguHa 3a npou3BogcmBo
Ha nepzameHm. (uHaaHOMO npucmuzaHe Ha
xapmusima Ha Cmapusi KOHMUHEHM He CAy4vauHo
cbBnagHano ¢ kpas Ha CpegHoBekoBuemo u Ha-
yanomo Ha enoxa, B kosmo xopama Ha koHmu-
HeHma 3anoyHaAu ga omgeasm noBeue Bpeme u
cpegcmBa 3a obpazoBaHue.

2015 ce okasa zoguHama, B kosmo 3a nbpBu
MbPCEHEMO Ha Xapmus 3a neyamHu usgaHus
(BecmHuuu, cnucaHus, kHuzu) 6eaexu cnag.
TopceHemo Ha gpyau BugoBe xapmueHu u3s-
geAus obaye pacme NOCMOSIHHO — kapmoHeHu
kymuu u onakoBku, yawku 3a kape u gpyau
Hanumku, no3gpaBumenHu kapmuuku, kapmoHu
3a flua, xapmus 3a neyeHe, XapmueHu CAaMm-
ku, m.H. ,Bbgewemo 6e3 xapmus e monkoBa
BeposmHo, konkomo baHsma 6e3 Boga“, kas-
Ba [Dkecu Llepa, usyuyaBan uHpopmMauUOHHU-

me mexHOAO2UU go CMbpmma cu npe3 1982.
Xapmusima ce okas3Ba u Hau-ygauHusm 3amec-
mumeA Ha naacmmacoBume u3geAus 3a egHo-
kpamHa ynompeba nopagu npocmus dakm, ue
nbpBouzmouHukem U — gopBemama, ca AecHO
Bb306HOBseMuU, a npogykmume om Hes — 20gHU
3a peuukaupaHe.

40 % OT AbPBETATA, KOUTO ce uscuuam Bcaka
2oguHa Ha 3emama, omuBam 3a npou3BogcmBo Ha
xapmusi. TopceHemo Ha xapmueHu u kapmoHeHu
onakoBku pacme Bce noBeue, koemo nbk nocma-
Ba HOBu npobaemu npeg npousBogumeaume — ga
u3noa3Bam no-manko Boga u no BvamoXkHocm ga s
npeuyucmBam u ynompebsBam omHoBo. 3a npous-
BogcmBomo Ha eguH-eguHcmBeH aucm A4 omu-
Bam mexkgy 3 u 14 aumpa Boga. Camo B8 Kumau 3a
npousBogcmBomo Ha XxapmueHu u3geAus 3a egHa
2oguHa ce noxabsBam 3.35 muauapga moHa Boga.
Hocma yecmo ms He ce npeuucmBa, a gupekm-

SCIENCE
PAPER

HO ce u3AuBa Hskbge B npupogama, makap ga e
CUAHO mokcuuHa 3a pubama u guBama dayHa.
[py2o 2onmMo npumecHeHue e koauuecmBomo
eHepeaus, uspa3xogBaHa B npouszBogcmBomo —
cBemoBHama xapmueHa UHgycmpus nompebsBa
6.4 ekcagrkayna Ha 2oguHa, ¢ koemo nbk gonpuHa-
¢ 3a 2% om BbaAepogHUME eMucuu Ha NAaHema-
ma. Hakou om peweHusima Ha me3u ekoAo2uYHU
npobAemu ca npevucmBaHemo u peuukaupaHemo
Ha u3noA3BaHama Boga, u 3aMeHsHEMO Ha Mok-
CUYHUS XAOpugeH guokcug 3a usbeaBaHemo Ha
xapmusima ¢ 030H. KoAkomo go eHepausma — Ha
MH020 Mecma B EBpona pabpukume 3a ueaynoza
camu npousBexkgam nonoBuHama om HyXkHama
UM eHepaus, kamo u3zapsm omnagbyHUme npo-
gykmu om npousBogcmBomo cu.

LPELUNKAUPAHE® TMPOObAXKABA ga bGbge
mMaHmpama Ha GBcuuku npousBogumeAu Ha
xapmusi u ueayno3Hu npogykmu. C Bceku moH
npepabomeH xapmueH omnagbk ce cnecmsBa
omcuyaHemo Ha 17 gopBema, a cowo u 1727
aumpa 2opuBo, 4 xuaagu kunoBama eHepaus u
31 822 aumpa Boga. Mogama Ha peuukaupa-
Hume npogykmu cvbwo He e 3a nogueHsBaHe —
camo B8 CALL movpzoBusma ¢ npogykmu om
npepabomeHa xapmus ce u3uucasBa Ha 139
MuAuapga gonapa. EBpona nvk gopku nopBeh-
cmBomo no peuukaupaHe B cBema — npe3 2017
2. 72% om xapmusma Ha Cmapusi kKoHmuHeHm e
buAa npepabomeHa.

22 BEKA CAEQ Cb3ABAHETO CW, xapmus-
ma npogbakaBa ga uma cBemao 6vgewe. Ceza
msa moXke ga ce Bvb3noA3Ba om uHoBamuBHu
MeXHOAO2UU U ga npegAoXku MHo20 noBeue. B
XpaHumenHo-BkycoBama npomuwaeHocm Beue
ce noaszBam ,ymHu onakoBku“, koumo kornmpo-
Aupam cpegama, B8 kosmo ce mpaHcnopmupa
gageH npogykm, kamo HuBama Ha BaakHocm
u memnepamypama. Beue uma paspabomeHu
u onakoBku ¢ guzumanHu kogoBe, koumo nos-
BoAsBam AecHO pasuyumaHe Ha npou3xoga u
CcbgbpkaHuemo um, u npegcmaBasBam gonva-
HumeAnHa ocueypoBka cpewy mepopucmuyHu
3annaxu. 3abens3Ba ce HezoaaM, HO nbk no-
cmosiHeH pacmexX B cdepu, cBbp3aHu ¢ npo-
u3BogcmBomo Ha xapmusi, kamo xumukaaume
3a obpabomBaHemo U, noA3BaHEMO Ha UEAY-
A03a 3a npou3BogcmBo Ha mekecmua, kakmo u
cb3gaBaHemo Ha nepcoHaAusupaHu npogykmu
kamo aabymu, cnomeHHuuu, Bb3nomeHameAHuU
kHuzu. Cnopeg EHzenbepm Llpan, kopnopa-
muBeH meHugkbp B Siemens, omzoBopeH 3a
pabomama ¢ mpuma om Hal-20AEMuUme Npo-
usBogumeAnu Ha UEAYAO3HU ¢ubpu B cBema,
Hbgewiemo Ha xapmusma Moxke ga e cBop3aHo
¢ moBa Ha BvanaepogHume BaakHa. [o Hakoa-
ko 2oguHu nocaegHume we ce npou3Bexkgam
om ueAyAo3a — moBa 3HaUYUMEAHO We HamaAu
ueHama UM u we 2u HanpaBu ycmouuuB npo-
gykm. Xapmusma onpegeAeHo we npogbaKu
ga cowecmByBa u B 6vgewemo, makap u goc-
ma npomeHeHa. ll

November 2019
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hen paper production started declining slowly but steadily in

the late 1960s, its near complete disappearance seemed a

matter of time. A few decades later, we are completely in

the digital age and we have long not needed a newspaper to
know what's going on: the round-the-clock information stream is acces-
sible from the simplest phone. Concerns about global deforestation and
the depleted ozone layer result in the steadily decreased use of office pa-
per. One would have thought that paper would soon become completely
redundant. But this is not the case.

THE REASON IS ENVIRONMENTAL AGAIN. Since "plastic" began to
sound almost obscene, paper has been slowly and gloriously returning as
an alternative to disposable synthetic products. Shopping online in turn,
means that the goods we have chosen must somehow reach us. Their
packaging is mostly made of cardboard. It is internet shops that have
caused the paper industry to expand in recent years. Other industries we
can be grateful to are the production of cellulose for hygiene products
(wipes, toilet paper, etc.) and, to a lesser extent, cellulose for textiles.

TEXTILE WAS THE BASIC INGREDIENT in the prototype of paper in-
vented in China in 105 BC. Pieces of old clothes were mixed with hemp,
torn fishing nets, and mulberry bark, soaked in water and grinded to form
a substance that was spread to dry. The sheets were originally used to
pack expensive objects for the emperor and his court, but soon someone
foresaw the true value of the invention. However, it did not leave Asia for
nearly eight centuries.

PAPER REACHED the present-day Middle East in the 8th century and
coincided with the so-called "Islamic Golden Age", which lasted until the
13th century. In the Islamic world, this was a time of enlightenment and
progress - scientists and inventors were writing down their discoveries in
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astronomy, medicine, mathematics, engineering and literature, as Europe
wallowed in the Dark Age.

Still, there were writers on the Old Continent as well, but no one had
heard of paper. Sheepskin and goatskin parchment was used instead.
According to a study by The Royal Society of Publishing, 4.2 million
sheep were slaughtered between 1150 and 1850 for the production of
parchment. The advent of paper on the Old Continent logically coincided
with the end of the Middle Ages and the beginning of an era in which
people on the continent began to devote more time and resources to
education.

2015 turned out to be the year in which demand for printing paper (news-
papers, magazines, books) fell for the first time. However, demand for
other types of paper products is steadily growing - cardboard boxes and
packaging, coffee cups and other beverages, greeting cards, egg car-
tons, baking paper, paper straws, etc. The future of paperless is as likely
as is bathing without water, said Jesse Shera, who studied information
technology until his death in 1982. Paper also proves to be the most ap-
propriate replacement for disposable plastic products due to the simple
fact that trees as its source are easily recoverable and their products
recyclable.

FORTY PERCENT OF THE TREES felled every year are used to make
paper. Demand for paper and cardboard packaging is growing by the
day, which poses new problems for manufacturers - to use less water
and, if possible, to purify and reuse it. Between 3 and 14 litters of water
go for the production of a single A4 sheet. In China alone, 3.35 bil-
lion tonnes of water are annually wasted for the manufacture of paper
products. Quite often, it is not purified but is directly poured somewhere
around, although it is highly toxic to fish and wildlife. Another major con-
cern is the amount of energy consumed in manufacturing - the global
paper industry consumes 6.4 exajoules per year, contributing to 2% of




the planet's carbon footprint. Some of the solutions to these environ-
mental problems are the purification and recycling of used water, and
the replacement of toxic chloride dioxide to bleach paper with ozone. As
for energy - pulp mills all across Europe produce half of their energy by
burning their own waste products.

"RECYCLING" PERSISTS as a mantra of all paper and pulp manufactur-
ers. Each tonne of recycled paper waste saves the logging of 17 trees,
as well as 1,727 litres of fuel, 4 thousand kilowatts of energy and 31,822
litres of water. The fashion of recycled products is not to be underesti-
mated either - in the United States alone, trade in recycled paper prod-
ucts is estimated at USD 139 billion. Europe in turn holds is the world’s
top recycler - in 2017, 72% of the paper on the Old Continent was re-
cycled.

TWENTY-TWO CENTURIES AFTER ITS CREATION, paper continues
to have a bright future. Now it can take advantage of innovative tech-
nologies and offer much more. In the food industry, smart packaging is
already in place to control the environment in which a product is trans-
ported, such as humidity and temperature levels. Packages with digital
codes have also been developed that make it easy to read the origin and
contents, and provide additional security against terrorist threats. A small
but steady growth is registered in areas related to paper production, such
as chemicals for processing it, the use of cellulose for textile produc-
tion, and the creation of personalized products such as albums, memory
books and volumes. According to Engelbert Schrapp, a corporate man-
ager at Siemens in charge of three of the largest pulp manufacturers in
the world, the future of paper may be related to carbon fibre. Within a few
years, they will be made from cellulose. This will significantly reduce their
cost and make them a sustainable product. Paper will definitely continue
to exist in the future, though much changed. B
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MaaHupame mopcko, CIMA uAu kyauHapHO nome-
wecmBue? Bcuuko moBa e BoamoxkHo B ,CB8. CB.
KoHcmaHmuH u EaeHa“ - Hat-cmapusm 6bagapcku
mopcku kypopm.

BeacnopHo Hal-ueHHomo 6ozamcmBo Ha kypop-
ma ca uenebHume MuHepanHu Bogu. TaxHama Ae-
koBumocm e gokazaHa caeg udcaegBaHus Ha Coc-
maBa um. B CB. CB. KoHcmaHrmuH u EaeHa uma 7
MUHepaAHU uamoyHuka ¢ memnepamypa om 40
go 60 epagyca. Bogume aekyBam ycnewHo Cbp-
geuHo-CbgoBu, BobpeuHu U >XkAbuHU 3aboasiBaHus,

B. CB.-KOHC

boArecmu Ha onopHo-gBuzameAHus anapam, ne-
pudbepHama HepBHa U eHgokpuHHa cucmemu u
2UuHekono2UUHU 3aboasBaHus.
B pasnonokeHus Ha camusa mMopcku bpsaes 4-38e3-
geH uma yHu-
kaneH meguuuHcku CIMA ueHmbp, MogepHo 06o-
pygBaH ¢ npodecuoHarHa anapamypa, 8 kodmo
0ocBeH penakcupawu u koamemuuHu npouegypu
U mepanuu, ca pa3pabomeHu cneuuasHu Aeyeb-
HU npogpamu.
Komdopm u peaakc - moBa moke ga Hamepu Bce-
ku 2ocm Ha cmuaHus 5-3Be3geH

. C kpacuBume anegku u »kuBonucHa epa-
guHa, nepdpekmHomo obcaykBaHe u usuckaHus cu
uHmepuop, xomeA Acmop lapgoH e oa3uc 3a nobA-
HoueHHa nouuBka, Mmeumara BakaHuua U ycnewHo
genoBo nomyBaHe. OcBeH ¢ eaezaHmHocmma U
knacHume 6aloga B8 ocHoBHUA pecmopaHm ,A3a-
po*, 2ypme ueHumeaume ca npuBuaesupoBaHu ga
Baszam B kyauHapHua cBam Ha wed AHgpe TokeB
u aBmopckama My kyxHa B8 pecmopaHm ,MoHmu".
LleHumeaume Ha uduckaHama kyxHa mMozam ga
ce HacAagam Ha ucmuHcku kyauHapeH npasHuk
B8 pecmopaHma Ha Buaa ,YuHka“. Tol omazboc-
Ba He camo c BeaukonenHama cu eaegka, HO U
¢ Bkyca Ha cpeguzemHomopckume cu Aacmud u
ombpaHu kauecmBeHu BuHa.
HenocpegcmBeHo go xomea Acmop lapgbH ce
Hamupa yHukaAHusa

, koimo npegnaza MHO20 Bo3MokHOCMU
3a cnopm, pexabuaumauus, epuku 3a 3gpaBemo
u kpacomama. TepmanHusm komnaekc e Ha ca-
Mua mopcku Bbpaz u uma 14 omkpumu u 3akpumu
bacelHa U BogHU CoopoXkeHus.
B ueHmuvpa Ha kypopma ,CB8. CB. KoHcmaHmuH
u EnenHa" camo Ha 100 mempa om naaxka € mMo-
gepHUAM -

yHUKaAHO cbuemaHue Ha ampakmuBHa Aokauus,
BneuamasBawa apxumekmypa U UHMEpEecHU
UHMEepPUOpPHU peweHus. Kamo uHoBamuBHa koH-
uenuus cmuAHUAmM xomea ,lpumopcku” e yacm
om MyAmudyHKuuoHaAHUA komnaekc 3a mopeo-
BuAa, ycayeu u pasBaeueHus - TopeoBcku ueh-
mop ,Mpumopcku®.

3apagu kombuHauusma om baazonpusmeH kau-
Mam, MuHepaAHa Boga, Mope, karoneuebHU Haxo-
guwa B 6auzocm, >kuBonucHa npupoga, kakmo u
dakmom, ue e uenozoguuleH, kypopmom ,CB8. CB.
KoHcmarmuH u EaeHa” e mopcena, npegnoyuma-
Ha U Alobuma gecmuHauua CbC 3HAUUMO MACMO
Ha eBponelckama mypucmuuecka kapma.




HEINOBHATATA
NCTOoOPmsi HA

ABTOMOBINAA

Om BoaaHa u cmapmepa go mypbomo u aBmomamuka: kou Hu gage

ko 6ax numan kaueHmume kakBo
uckam, wsaxa ga kakam: no-6vp-
3u koHe. Tosu uumam, npunucBaH
Ha XeHpu Qopg, Hau-BeposmHo
€ U3MUCAEH MHO20 CAeg CMbpmma My om
mapkemuHzoBus omgeA. Ho mol omauuHo
unlocmpupa kak camomHume, usnpeBapuau
Bpememo cu 2eHuu ca ugpaau gBukewa poas
B cv3gaBaHemo Ha Hau-BadkHus mexHOAO2u-
yeH npogykm Ha XX Bek.
Mcmopusima Ha aBmomobuna npogbakaBa Beue
134 2oguHu - om oH3u cenmemBpuucku geH Ha
1885, kozamo Kapa BeHu, Hau-nocAe 3aBbpuiun
pabomama no cBos Benz Patent Motorwagen.
Ho mexXgy oHa3u nopBa cepuuHa koaa u gHew-
HUME MogeAu HaMa 0cobeHuU npuAuku: owe ge-
cemku kalouoBu omkpumusi mps6Ba ga 6bgam
HanpaBeHu npe3 2oguHume, 3a ga npugobusm
aBmomobuaume Buga, koumo nosHaBame gHec.
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Emo Hakou om Hau-BadkHume u3obpemeHus u
mexHume aBmopu.

Boaanom: Panhard (1894)

Hal-paHHume aBmomobuAu, HayeAo ¢ mosu
Ha Benz, ce ynpaBasBam c nocm, nogobeH Ha
mo3u B8 mpamBaume. EgBa npe3 1894 ¢peHc-
kama komnaHus Panhard usobpemsBa kpve-
Aus BoAaH 3a egHa om cbcme3ameAHuUme Cu
MawuHu, a om 1899 3anouBa ga 20 MOHmMupa
cepulHo Ha Bcuukume cu aBmomobuAu.

Bapa6aHHume cnupauku: Renault (1902)

B paHHume cu 2oguHu aBmomobuaume cnupam
kamo Beaocunegu - gocma NpuUMECHUMEAHO
npegBug B nbmu no-zonsmama um maca. Mpes
1902 Ayu PeHo uamucas peweHuemo: bapabaH-
Hume cnupauku. Makap gHec ga ca Bce no-uec-
mo u3mecmeHu om guckoBume, npe3 ueaus XX

Bek me ca gomuHupawama MexHOAO2US Npu
aBmomobuaume.

4x4 3agBuxkBaHemo: Spyker (1903)
XonaHgckume 6pams koBauu XeHgpuk u Ako-
b6yc Cnaukep ce HacouBam koM npou3Bog-
cmBomo Ha kapemu u ommam - kom aBmo-
mobuaume. Mpe3 1903 ce noaBsaBa mexHusam
cvcmesameneH mogen Spyker 60 HP, npu-
3Ham gHec 3a nbpBus mogen cve 3agBukBaHe
Ha yemupume koaena B ucmopusima. TexHo-
nozusma BnocaegcmBue ce Hanaza B kamu-
oHume (Oshkosh u Dodge) u BbB BoeHHume
aBmomobuau, Haueno ¢ AezeHgapHus Willys
Jeep.

MopBusm Aek aBmomobun ¢ 4x4 e aHaautckusm
Jensen FF (coc cucmema, paspabomeHa om
npou3Bogumens Ha mpakmopu Ferguson). Mpe3
1974 Subaru Hau-nocae npaBu 3agBukBaHemo




Ha uemupume koaeaa 06WOgOCMBNHO Cbe cBos
Mogen Leone.

Enekmpuueckuam cmapmep: Cadillac (1912)
B Hauanomo gBuzameaume mpsabBano ga ce
cmapmupam pbYHO, C MaHuBena - He camo
gocagHa, HO U Ha MOMEHmU onacHa hpoue-
gypa. MNocae Yapac KemovpuHe ynsaa ga Cb3-
gage gocmambuHo komnakmeH eaekmpo-
Momop, 3a ga ce MoHmupa nog kanaka Ha
aBmomobuaa u ga noeme moBa 3agbakeHue.
3a npbB nbm cucmemama e MOHmMupaHa om
Cadillac npe3 1912.

MomouHama AuHua: Ford (1913)

PaHHume aBmomobuau ce canobsBam pouHo,
€guH No eguH u MbuumeAHo 6aBHo, koemo ce
ompasaBa u Ha ueHama. MpomuBHo Ha Bceob-
womo y6exgeHue, XeHpu Qopg He e usmuc-

AUA nOomouHama AuHus - msa omgaBHa Beue
cvwecmByBa B uyukazckume kaaHuuu. Ho npes
1913 umenHo Qopg pewaBa ga npuroXku koH-
Beliepa u B8 aBmomobuaHomo npousBogcmBo.
ToBa ckvcaBa Bpememo 3a canobsBaHemo Ha
Model T go egBa 93 muHymu, u ¢abpukama e
cnocobHa ga nycka egHa 2omoBa koaa Bceku
24 cekyHgu. BaazogapeHue Ha ma3u peBoalo-
uusi, aBmomobunbm u3BegHwk cmaBa gocmob-
neH 3a wupokume macu.

MoHokokbm: Lancia (1922)

OHec Beue noumu Bcuuku aBmomobUAU NOA3-
Bam moHokok koHcmpykuus - 3a pasauka om
masu ¢ pama, npu Hes ocHoBHama mexecm
ce Hocu om camus kopnyc. MpegumcmBama
U ca B no-Huckomo meaAo u no-komnakmHu-
me pa3mepu. [MbpBama makaBa koaa e Lancia
Lambda om 1922 - egHa om Hau-3HayumMume

TECHNOLOGY
CARS

peBoalouuu B aBmomobuaHama ucmopus.

CepBoycunBanHemo: Pierce-Arrow (1926)
QpaHcuc Paum [euBuc cvsgaBa nopBomo
ycunBaHe Ha BoaaHa, Ha 6bazama Ha xugpaBauu-
Ha cucmema, U 20 MoHmupa ekcnepuMeHmanHo
B8 mMogenu Ha omgaBHa u3ue3Hanama amepu-
kaHcka mapka Pierce-Arrow npe3 1926. [pe3
1951 Chrysler 3anouna cepuuHo ga B2paxga
xugpaBauuHo ycunBaHe B cBos mogen Imperial.
B Hawu gHu xugpaBaukama e 3ameHeHa om
enekmpomomopu.

HesaBucumomo okauBane: Mercedes (1931)

HskakBu 3auambuHu onumu 3a cb3gaBaHe Ha
HezaBucumo okauBaHe Ha konenama ce nosBs-
Bam owie B kpas Ha XIX Bek. Ho nopBama maka-
Ba cucmema om cbBpemeHeH mun e BbBegeHa
om Mercedes npe3 1931 u npegcmaBeHa Ha >
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» Mapwkkus aBmocanoH ¢ mogeaa 170.

MpegHomo npegaBaHe: Citroen (1934)

[Hec mo e gomuHupawama ¢gopma Ha 3agBurk-
BaHe. Ho nopBusm cepueH aBmomobua ¢ npeg-
Ho npegaBaHe ce nosBsBa egBa npe3 1934 u e
geno Ha Citroen: nezeHgapHuUsm

Traction Avant. ToBa e u nopBama macoBa kona
CbC cCmoMaHeHo wacu, 3aBapeHo 3a kapocepu-
ama.

Muzauume: Buick (1935)

Egeap Yoau, usobpemamen om [enayebp,
npegaaza nbpBomo pabomeuw,o peweHue 3a aB-
MOMOBUAHU Mu2auu owe npe3 20-me 20guHu.
Mpu He2o mok npomuua npe3 bBumemanHa naac-
munka, kosmo om HazpsBaHemo ce gepopmupa
u npekbcBa Bepuzama, nocae HesabaBHo us-
cmuBa u omHoBo 5 cBvp3Ba. Taka ce noayuaBa
Mu2awa cBemauHa.

TpsbBa ga MmuHam obaue gecem 20guHu, npegu
Yoau ga ybegu 2oaam npousBogumen ga BvBege
cucmemama. ToBa e Buick npe3 1935.

Kaumamukom: Packard (1939)

Ouwe npe3 30-me pasauuHu amepukaHcku kom-
naHuu 3anoyBam ga npaBsm kaumamuuu kamo
gonbAHUMEAHO 06opygBaHe. Ho nopBama koaa,
B kosmo cepuuHo e BzpageH kaumamuk, e Ha
Packard npe3 1939. B oHa3u enoxa amepukaH-
ckama mapka e emanoH 3a Aykc u cepuoseH
konkypenm Ha Rolls-Royce, Ho nopeguua 2pew-
HU peweHus cneg Bmopama cBemoBHa Bouna
Bogsm go uzuesBaHemo U.

ABmomamukvbm: Oldsmobile (1939)

Owe egHO Ae2eHgapHO UMe, 3aAuyveHo om
ymcmBeHomo kbcoznegecmBo Ha Hskoako no-
caegoBamenHu wedoBe B8 GM. Ho gokamo
cowecmByBawe, Oldsmobile 6e mapkama, 8
kosmo koHuepHbm nvbpBo mecmBawe HOBU-
me cu ugeu. BkalouumeaHo aBmomamuuHama
mpaHcmucust Hydra-Matic, BbBegeHa 3a npbvB
nom npe3 1939. MopBusm aBmomamuk B8 ucmo-
pusma e 6aBeH, mexwk, ckbn u uynauB. Ho ce
oka3Ba gocmambueH ga NoAoXKU HaYaAOmo Ha
ucmuHcka peBoalouusi 8 aBmomoburocmpoeHe-
mo. Bovnpoc Ha Hskoako 2oguHu e aBmomamu-
uume HanbAHO ga uamMecmsm poyHume ckopoc-
mu 8 macoBume aBmomobunu.

Mysuka 8 konama: Chevrolet, Chrysler

B Hauanomo Ha Beka cAywaHemo Ha paguo B
aBmomobuAa ce cmsmano 3a uskalouumenHo
onacHo, 3awomo omBaAuvyano BHuMaHuemo Ha
wogdbopa, a camume pasmepu Ha paguoanapa-
mume npaBeau moHmupaHemo um B kona He-
BvamoxkHo. Mpe3 30-me obaue Motorola cb3ga-
Ba komnakmHu npuemHuuu, u Chevrolet 6bp3o
ce Bv3non3Ba.

MNpe3 1956 Chrysler monmupa B cBos Highway
Hi-Fi komnakmeH... 2pamodoH. Lincoln Town
Car om 1986 e nopBama koaa c BzpageH CD-
naeubp.
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Enekmpuuecku cmokaa: Packard (1941)
Kaumamukom He e eguHcmBeHama peBoalouus
B8 mogenHama zama Ha Packard om Hauano-
mo Ha 40-me. B mogena 180 3a npvB nom ce
BvBerkgam u enekmpuueckume cmovkaa - Bce
owe gocma mpomaBa u mexka xugpaBauuna
cucmema, Ho kaueHmume s xapecBam. [pe3
1951 Chrysler BvBerkga nvpBume cmvkaa c
enekmpomomopuema.

MpegnasHomo cmvokao: Tucker (1948)

Obazu 2oguHu aBmomobuaume noa3Bau obuk-
HoBeHo cmbkao, koemo npu ygap ce Hampowa-
Ba Ha 2oneMu u pexkewu napuema. EgBa npes
1948 MpecmbH Tvkop cb3gaBa cneuuanHomo
6e3onacHo cmvkAo, koemo ce mpouwiu Ha maAku
u 6esonacHu kbcuema. MoHmupaHo e 3a npvB
nom B Tucker 48, egHa om Hal-HanpegHuvaBu-
me koAu B ucmopusma.

lopuBHama unxkekuusa: Mercedes (1955)
BAu3o 80 2oguHu MacoBume aBmoMOBUAU NOA3-
Bam kapbypamopa, uzobpemeH ouie npe3 1886
om Fomaub Oaumaep u Buaxeam Maubax. Ho
npe3 Bmopama cBemoBHa BolHa 3a 6ouHume
camoAemu e uamucAeHa no-epekmuBHa cucme-
Ma - Ha BnpbckBaHe Ha 2opuBomo nog HaAs-
2aHe. Caeg BouHama Hskonko npousBogumenu
3anouBam ga ekcnepumeHmupam c gupekmHo
BnpuvckBaHe u npu aBmomMobuAume, Hanpumep
Goliath npe3 1952. Ho nbpBusm HaucmuHa yc-
neweH onum e Mercedes-Benz 300SL om 1955
(c uwkekuus, paspabomena om Bosch).
MopBusm cepueH aBmomobun c gupekmHo
BnpbckBaHe c enekmpoHHO ynpaBaeHue e
Mitsubishi Galant npe3s 1986.

AuckoBume cnupauku: Citroen (1955)
HuckoBume cnupauku, npu koumo Hakaagkume
ce npumuckam kbm guck, cb3gaBaiku mpue-
He, ca MHO20 no-epekmuBHu om BGapabaHHu-
me. N3ueaHarama Beue bpumaHcka komnaHus
Lanchester paspabomBa koHuenuusma ouwe
npe3 1902, Ho nbpBusim cepueH aBmomobua ¢
Hes ce nosBsBa egBa npe3 1955 - moBa e mu-
muuHusm DS Ha Citroen. Mpu Hezo guckoBe-
me ca camo Ha npegHume koaeaa. pe3 1956
Jensen nycka mogena 541, ¢ guckoBe u Ha ue-
mupume koneaa.

Be3scmeneHHama mpaHcmucus: DAF (1958)
3HauumenHo no-eBmuHa u npocma aamep-
HamuBa Ha caokHume aBmomamuuu, maka
HapeueHama b6eacmeneHHa, uau CVT, mpan-
cMucus e HanoXkeHa 3a NpbB Nbm om xoAaHg-
ckama komnaHus DAF. lNo Hauano npou3Bo-
gumea Ha kamuoH npe3 50-me ms cu npobBa
cuaume u ¢ nekume koau, 3anazauku Hau-Be-
ye Ha komnakmHu mMogeau ¢ gByuunuHgpoBu
momopu kamo DAF 600. LLUedbm U Xybepm
BaH [1oopH AuuHO cb3gaBa m. Hap. "Bapuoma-
muk", npu koumo npegaBameAHomo yucAo ce
NPOMEHs Ypes3 cucmema om pemMbuu U UUAUH-
gpuueH Ban.

MopBusm aBmomobua Ha Kapa BeHu

The first ever car, created by Karl Benz

M go geH gHeweH mexHoAoz2usma ce u3noAsBa
wupoko, Hal-Beue om asuamckume npou3Bo-
gumenu.

Temnomamovm: Chrysler (1958)

Owe B8 Hauanomo Ha XX Bek Hsakou aBmomobu-
AU Ha komnaHuu kamo Wilson-Pilcher u Peerless
uMam npuMumuBHuU cucmemu 3a noggvp)kaHe
Ha nocmosHHa ckopocm.

Ho cvBpemeHHusm memnomam e u3obpemeH
npe3 1948 om unkeHep Ha ume Pand Tuumop
(cnopeg AezeHgama agBokamvm My 20 Bosen,
nocmosiHHO yckopsiBauku u cnupauku, u gokap-
Baa Tuumbp go 64c). MocmeneHHo cucmemama
e goycvBovpweHcmBana u ce moHmupa 3a npvB
nbm B Chrysler Imperial npe3 1958.

TpumoukoBume koaaHu: Volvo (1959)
MopBama kona ¢ npegnaseH koaaH e BcbuwHocm
mMogen Ha Nash om 1949, Ho molu muHaBa camo
npe3 kpbcma, u ocBeH moBa e gonbAHUMEAHA
onuus. MNMpe3 1958 Saab npaBu kornaHume cmak-
gapmHo obopygBaHe. MoguHa no-kbcHo obaue
Volvo 3a npuB nbm BvBerkga mpumoukoBus
npegnaseH koaaH, koumo npugopxka u 2opHama
noAnoBuHa Ha msaAomo, u cbomBemHo e 3Hauu-
MEeAHO No-noAe3eH npu 3aonoayka. LLIBegume
nameHmoBam u3obpemeHuemo, HO no3BoAs-
Bam Ha koHnkypeHmume cu ga 20 u3noA3Bam
6e3naamHo.

Typ6omo: Oldsmobile (1962)



Typbokomnpecopume ce nosBsBam 3a npbB
nbm B8 60UHU mpaHcnopmbopu. Ho npes 1962
HanpegHuuyaBume urkeHepu Ha Oldsmobile
B3umam eguH komnpecop Garett u 20 MOHmMu-
pam B8 cBos gBuzamen 215 CID V8, cv3gaBauku
mogena Jetfire. Cucmemama obauve e uskalouu-
meAHO HeHagexkgHa u npousBogcmBomo npo-
gonrkaBa camo gBe 2oguHu.

Mpe3 1973 BMW npaBu caegBawama kpauka
cbc cBoemo 2002 Turbo, Ho ygapuaama ne-
mponHa kpusa nonpeuBa Ha MogeAa ga ce Ha-
AoXku. 3a nbpBus HaucmuHa ycneweH mypb6o
aBmomobua gHec cmamame Saab 99 om 1977.

MpekocBawu yucmauku: Lincoln (1970)
Yucmaukume ¢ uHmepBaa ca uzobpemeHu om
Pobopm KovpHc, kolmo HeycnewHo ce onum-
Ba ga npogage uszobpemeHuemo cu Ha Ford u
Chrysler. /I gBeme komnaHuu 20 omxBbpasim, HO
nocae 3anouBam ga non3Bam ugesma my B ce-
putHomo npou3BogcmBo, kamo nvpBama kona
¢ npekvcBawu yucmauku e Lincoln Continental
npe3 1970. KopHc 3aBexkga cbgebHu gena u
caeg gBe gecemunemus Hau-nocAe noayyaBa
10 MAH. goaapa obeswemeHue npe3 1990. Uc-
mopusma HawyMs CAeg u3Au3aHemo Ha duama
Flash of Genius.

KoHmpoabm Ha cuenaeHuemo: Buick (1971)
AmepukaHckama komnaHus BvBexkga nopBus
mpakwboH KOHMPOA, HapeueH

MaxTrac. Om gHewHa 2negHa mouka moBa e

gocma npumumuBHa u HeHageXkgHa cucmema,
kosmo npekvcBa nogaBanemo Ha uckpa, ako
3aceue 3az2yba Ha cuenaeHue. OcBeH ue Bausie
3Ae Ha gBuzamens, moBa 3HauumenHo noBuwa-
Ba BpegHume emucuu.

EgBa npe3 1987 Mercedes, BMW u Toyota,
BbBegoxa koHMpoOA Ha cuenAaeHuemo om Cb-
BpemeHeH mun, koumo noa3Ba cnupaukume u
o2paHuvaBa BnpbckBanemo Ha 2opuBomo npu
HyXga.

Bov3gywHume Bv3a2naBHuuu: General Motors
(1973)

Ngesma 3a HagyBaemu Bb3gywHu Bvb3a2naBHu-
uu, koumo ga npegnaszBam nbmHuuume npu
kamacmpoda, He e HoBa - nameHmv M e owe
om 50-me. Ho egBa npe3 1973 GM ycnsBa ga s
BbBege Ha npakmuka u ga 3anouHe ga s npeg-
Aaza kamo onuus (gocma ckona) 8 mapkume cu
Oldsmobile, Cadillac, Chevrolet u Buick. Oxec
Bv3gywHume Bv32naBHuuu ca 3agbaikumenHo
obopygBaHe B EC.
AHmu-6nokupawume cnupauku: Mercedes
(1978)

Onumume ga ce cb3gagam cnupauku, koumo
ga He baokupam, 3anouBam owe B Hauano-
mo Ha XX Bek, a npe3 60-me 20guHu maku-
Ba cucmemu Beue ce mecmBam B pa3AuyHu
cbcmesameAHu MawuHu. Ho vak npe3 70-me
Bosch cb3gaBa ABS B cvBpemeHHus U Bapu-
aHm, a npe3 1978 cucmemama 3a npvB8 nom

TECHNOLOGY
CARS

ce npegaaza kamo onuus kom cepueH aBmo-
Mo6uA npu Mercedes-Benz W116.

ABmomo6uaHama HaBuzauua: Honda (1981)
IHec gomonkoBa cme cBukHaau ¢ ma3u mex-
HoAoz2us, Yye cMe ce omyuuAu kak ce pas-
yumam kapmu. Ho nbpBume aBmomobuaHu
HaBuzauuu HAMam Huwo obuwio ¢ gHewHume
cnpemHamu ekpaHuema. Mi3obpemenama om
Honda u Stanley cucmema Electro Gyrocator
ce nosBsBa owe npegu nvopBume GPS ca-
meAumu. Ta noa3Ba auemamHu AucmoBe c
kapmama Ha Tokuo, koumo ce MoHmupam
pvuHo Bvpxy ekpaHa u nogBuxkHa mouka no-
kasBa nokauusma Bu, nonzBauku uHepuuoHHa
HaBuzauus kamo B cmapume usmpebumeau.
Cucmemama e gocmambyHO mMouyHa, HO nbk
wokupawo ckbvna.

EgBa npe3 1986 Toyota moHmupa nbpBama
GPS HaBuzauus B cBos mogen Soarer, npegHas-
HaueH 3a sinoHckus nasap.

Head-up gucnaesm: General Motors (1988)
MpoxkekmupaHemo Ha ocHOBHU gaHHU Bvpxy
npegHomo cmbkAo nomaza Ha wodbopa ga He
omBauya BHumaHuemo cu om nbms. 3a npvB
nbm makaBa cucmema cb3gaBa GM, noasBau-
ku Hoy-xay om BucokomexHoAo2uyHUmMeE cu no-
geneHust Hughes u EDS. MbpBusm xeg-bn guc-
nAeu e npegaoxkeH Ha kauenmume ¢ Oldsmobile
Cutlass Supreme om 1988.

EnekmpoHHama cmabuausupawa cucmema:
Mercedes (1995)

MosBama Ha ABS, mpakwbH koHmpoaa u Cb-
BpemeHHUMe ceH3opu omBopu nbms koM Cb3-
gaBaHemo Ha komnaekcHo peweHue 3a 6es-
onacHocm: enekmpoHHama cmabuAusupawa
cucmema (ESC, makap ue noBeuemo npous-
BogumeAu umam cobcmBeHu abpeBuamypu).
MopBama cepulHa kona ¢ Hes 6e Mercedes-
Benz S600 npe3 1995, usnpeBapBauku camo
cvbec cegmuuu BMW u Toyota.
AganmuBHomo okauBaHe: General Motors
(2002)

MopBume koau c "aganmuBHo" okauBaHe ca
Ha Cadillac u Packard owe om 30-me, ma-
kap aganmuparemo ga cmaBa BcbwHocm ¢
usgopnBaHemo Ha egHa pbvuka. MogepHomo
aganmuBHo okauBaHe ¢ mazHumeH ¢ayug, koe-
mo moXe ga ce npeHacmpouBa 3a yacmu om
cekyHgama, ce nosBsBa 3a npvB nom B Cadillac
STS npe3 2002.

[BouHuam cveguHumen: Volkswagen (2003)
B Hawu gHu aBmomamukbm ¢ gBoeH cbeguHu-
meA € npegnoyumaH u3bop u 3a cemeUHume
koAu, u 3a MHO20 OM CbCme3ameAHUmMe Mawu-
HuU 3apagu uskalouumeAHo Bbp3ume CMeHuU u
nAaaBHama cu paboma. Volkswagen 20 paspa-
6omu u npegcmaBu 3a npvB nom npe3 2003 B8
cBos Golf R32. W
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f I had asked people what they wanted, they
would have said faster horses". This quote
is attributed to Henry Ford but was likely
conceived up by the marketing department
long after his death. It does an excellent job,
however, in depicting how the lonely geniuses,
born ahead of their time, have played a pivotal
role in the creation of the most important techno-
logical product of the 20th century.
The automobile's history spans 134 years al-
ready, starting on that September day in 1885,
when Karl Benz finished building his Benz Patent
Motorwagen. There are not that many similarities
between the first production automobile and to-
day's cars, however. It took dozens of additional
key inventions throughout the years before au-
tomobiles started taking their current shape and
form. Here are some of the most important de-
vices and their inventors.

The steering wheel: Panhard (1894)

The earliest cars, led by Benz's automobile, were
steered with a tiller - a lever visually resembling
the ones used on trams. It was only in 1894 that
the French company Panhard invented the circu-
lar steering wheel for one of its race cars, before
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starting to equip all its production automobiles with
it as standard in 1899.

Drum brakes: Renault (1902)

In their early years, automobiles employed brakes
like the ones used on bicycles - pretty worrisome
considering their times-over bigger mass. In
1902, Louis Renault came up with the solution -
drum brakes. Although today, these brakes have
been largely replaced by disc brakes, they were
the dominant technology used in cars throughout
the 20th century.

The four-wheel drive: Spyker (1903)

Dutch blacksmith brothers Jacobus and Hendrik-
Jan Spijker were first working on carriages before
moving on to cars. Their Spyker 60 HP race car
was built in 1903, which was considered the first
car in history to employ the four-wheel drive sys-
tem. Subsequently, the technology has been used
on trucks (Oshkosh and Dodge) and military vehi-
cles, like the legendary Willys Jeep.

The first four-wheel drive passenger car is the
British Jensen FF (with a system developed by
the farm tractor manufacturer, Ferguson). Elec-
tric starter motor: Cadillac (1912)

N HISTORY

In the beginning, car engines had to be started
manually with a crank handle - not only an an-
noying, but at times a very risky procedure. Later
on, Charles Kettering managed to build an elec-
tric motor small enough to be fitted under the
hood of a car and take on this job. The system
was first installed by Cadillac in 1912.

The assembly line: Ford (1913)

Early cars had to be assembled by hand, one
by one and painstakingly slow, which reflected
on their price. Contrary to popular belief, Henry
Ford did not invent the assembly line - it had
been in use long before in Chicago's slaugh-
terhouses. It was precisely Ford who decided
to use the conveyor for the purposes of auto-
mobile manufacturing. This reduced the time
needed to build a Model T down to just 93 min-
utes, allowing his factory to build a car every
24 seconds. Thanks to this revolution, the car
quickly became affordable for the masses.

The unibody construction: Lancia (1922)

Most cars today use the unibody construction - un-
like the body-on frame, it supports the load itself.
Its advantages are lighter weight and a more com-



BMW 2002 Turbo e nbpBusm
aBmomobuA ¢ HageXkgHo
pabomew,o myp6o, npoBareH
obaue om Apabckama ne-
mpoAHa kpusa

BMW 2002 Turbo was the first
car with a reliable turbo com-
pressor, but the project was
stalled by the Arab oil crisis

pact size. The first such car was the 1922 Lancia
Lambda - one of the most significant revolutions in
the automobile's history.

Power steering: Pierce-Arrow (1926)

Francis Wright Davis invented the first power
steering, based on a hydraulic system, and in-
stalled it experimentally on models of the long-
gone American carmaker Pierce-Arrow in 1926.
Chrysler started equipping its Imperial model
with it in 1951. Today, the hydraulic system is
replaced by electric motors.

Independent suspension: Mercedes (1931)
The first attempts at creating an independent
automobile wheel suspension date back to the
beginning of the 19th century. The first such
modern system was introduced by Mercedes in
1931 and presented during the Paris Motor Show
with the model 170.

Front-wheel drive: Citroen (1934)

Today, it is the dominant layout used in motor ve-
hicles, where the engine drives the front wheels
only. The first mass produced car to feature this
system, however, emerged only in 1934 and is

the work of Citroen — the legendary Traction
Avant. This is also the first mass produced car
with a welded unitary chassis.

Electric turn signals: Buick (1935)

Edgar Walz, an inventor from Delaware, offered
the first working solution for automobile turn
signals back in the 1920s. The device uses an
electrical current following through a bimetallic
plate, which becomes deformed by the heat and
disconnects the current flow. The plate cools off
immediately and reconnects the circuit, flashing
the lights. It took over ten years, however, before
Walz managed to convince a large automaker to
introduce the system and it was Buick that did
S0 in 1935.

Automobile air conditioning: Packard (1935)
Various American companies started offering air
conditioning as an additional equipment in the
1930s. The first car to offer an air conditioning
unit in its cars, however, was Packard in 1939.
Back then, the US carmaker was synonymous
with luxury and a serious competitor of Rolls-
Royce. A series of wrong decisions after WWII,
however, lead to its demise.

Automatic transmission: Oldsmobile (1939)
This is another legendary name that was de-
stroyed by a few successive shortsighted GM
chiefs. During its existence, Oldsmobile was the
brand used by General Motors to test their new
ideas. This included the Hydra-Matic automatic
transmission, first introduced in 1939. The first
automatic car in history was slow, heavy, expen-
sive and unreliable. It proved sufficient, however,
to start a true revolution in automobile produc-
tion. .

Music in the car: Chevrolet, Chrysler
Listening to the radio inside the car was believed
to be extremely dangerous in the beginning of
the last century, because people thought it was
distracting the driver, while the mere size of the
radio receivers made them next to impossible
to fit inside a car. In the 1930s, however, Mo-
torola created compact radio units and Chevrolet
quickly took advantage of this. In 1965, Chrysler
installed in its Highway Hi-Fi a compact... record
player. The 1986 Lincoln Town Car was the first
one to feature a compact disc player.

Power windows: Packard (1941)

The air conditioner is not the only revolution-
ary feature to be introduced by Packard in the
early 1940s. The model 180 was the first one to
have power windows — still a cumbersome and
heavy hydraulic system, but customers liked it.
In 1951, Chrysler introduced the first electric
power windows.

Safety glass: Tucker (1948)
For many years cars were equipped with regular
glass, which shattered upon impact into large »
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P sharp fragments. It was only in 1948 that Pres-
ton Tucker created the special safety glass that
brakes into small harmless pieces. This type of
glass was first installed in a Tucker 48, which
is considered one of the most progressive cars
in history.

Fuel injection: Mercedes (1955)

The carburetor, developed back in 1886 by Wil-
helm Maybach and Gottlieb Daimler, was utilized
in mass-production cars for close to 80 years. A
more efficient system - fuel injection under pres-
sure - was used on aircraft engines during WWII.
A few carmakers started to experiment with it
after the war, like the Goliath in 1952. The first
truly successful attempt was the 1955 Mercedes-
Benz 300SL (a fuel injection system developed
by Bosch). The 1986 Mitsubishi Galant was the
first production vehicle with an electronic fuel in-
jection system.

Disc brakes: Citroen (1955)

Disc brakes, in which the brake pads press
against a disc creating friction, are much more
effective than the drum brakes. The now defunct
British company Lanchester developed the con-
cept in 1902, but the first production car to fea-
ture disc brakes came in 1955 — the Citroen’s
mythical model DS. Its disc brakes were installed
on its front wheels only. In 1956, Jensen released
the 541 model, which had disc brakes on all four
wheels.

The shiftless transmission: DAF (1958)

The continuously variable transmission (CVT),
also known as a shiftless transmission, is a much
cheaper and simpler alternative to the compli-
cated automatic transmissions. It was introduced
for the first time by the Dutch company DAF. Ini-
tially a truck manufacturer, DAF tried its luck with
passenger cars in the 1950s, betting on compact
models with two-cylinder engines, like the DAF
600. DAF chief Hubert van Doorne personally
created the so called Variomatic transmission,
which uses a belt drive between two adjustable
coned pulleys. This technology is widely used to
this day, mostly by Asian manufacturers.

Cruise control: Chrysler (1958)

Some cars made by companies like Wilson-Pilch-
er and Peerless, were utilizing primitive systems
for maintaining constant speed at the start of
the 20th century. The modern cruise control was
invented in 1948 by an engineer named Ralph
Teetor (according to legend, his lawyer’s driv-
ing habit of constantly speeding up and slowing
down was driving Teetor crazy). The system was
gradually perfected and installed for the first time
in the 1958 Chrysler Imperial.

The three-point seatbelt: Volvo (1959)

The first car to have a seat belt was a 1949 mod-
el by Nash, but it was merely a lap belt that went
over the waist, in addition to being offered as an
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option. In 1958, Saab made seatbelts standard. A
year later, however, Volvo introduced the three-
point seat belt for the first time, which supports
the upper torso as well, significantly improving
passenger safety during accidents. The Swedes
patented their invention but allowed competitors
to use it for free.

The turbo: Oldsmobile (1962)

The turbochargers emerged for the first time in
armored personnel carriers. In 1962, Oldsmo-
bile’s progressive engineers took a Garrett turbo-
charger and installed it on its 215 CID V8 engine,
creating the Jetfire model. The system, however,
proved very unreliable and production only lasted
for two years. BMW made the next step in 1973
with its 2002 Turbo, but the oil crisis prevented
the model from making it big on the market. The
1977 Saab 99 is considered the first truly suc-
cessful turbocharged production model.

Intermittent wipers: Lincoln (1970)

The non-continuous wipers were invented by Robert
Kearns, who failed to sell his invention to Ford and
Chrysler. Both companies initially rejected it, only
to later start taking advantage of his idea for mass
production. The first car fitted with intermittent wip-
ers was the 1970 Lincoln Continental. Kearns filed
lawsuits and after two decades was finally awarded
USD 10 million in 1990. The story rose to fame fol-
lowing the release of the biographical drama film
Flash of Genius.

Traction control: Buick (1971)

The American company introduced the first trac-
tion control system, named MaxTrac. From today's
point of view, it seems as a pretty primitive and un-
reliable system, which cuts the ignition spark when
loss of traction is detected. In addition to being bad
for the engine, it also significantly increased harm-
ful emissions. It was only in 1987 when Mercedes,
BMW and Toyota introduced modern traction con-
trol systems, which use the brakes and restrict fuel

injection when needed.

Air bags: General Motors (1973)

The idea about inflatable airbags that protect pas-
sengers during accidents is not new - the patent
dates to the 1950s. It was in 1973 when GM man-
aged to introduce it in practice and started offering
it as an option (a quite expensive one) in Olds-
mobiles, Cadillacs, Chevrolets and Buicks. Today
airbags are mandatory equipment in the EU.
Anti-lock braking system (ABS): Mercedes
(1978)

The attempts at creating anti-lock brakes date
back to the beginning of the 20th century, and
by the 1960s such systems were already being
tested on various race cars. It was not until the
1970s, however, when Bosch created the mod-
ern ABS. It was offered for the first time as an
option on a production car with the release of the
1978 Mercedes-Benz W116.

Automotive navigation system: Honda (1981)
We've become so used to this technology that
we forgot how to read maps. The first automo-
tive navigations, however, had nothing in common
with today's tidy screens. The Electro Gyro-Ca-
tor, developed by Honda and Stanley, emerged
before the first GPS satellites. It used acetate
maps of Tokyo, which were installed manually on
the screen, and a moving dot to show the loca-
tion. This was rather an inertial navigation sys-
tem like the ones used on older fighter jets. It
was accurate enough, but shockingly expensive.
Toyota installed the first GPS navigation system
in 1986 in its Soarer model, which was made for
the Japanese market.

The head-up display: General Motors (1988)
Projecting basic information on the windshield
helps drivers keep their eyes on the road. Gen-
eral Motors created the first such system by us-
ing the know-how of its Hughes and EDS high-
tech departments. The first head-up display was
offered to customers with the 1988 Oldsmobile
Cutlass Supreme.

Electronic Stability Control: Mercedes (1995)
The emergence of the ABS, traction control and
modern sensors paved the path for a complex
safety solution: the electronic stability control
(ESC, although most manufacturers use their
own abbreviations). The first production car to
employ the system was the Mercedes-Benz S600
in 1995, which beat BMW and Toyota by mere
weeks.

Dual-clutch transmission: Volkswagen (2003)
The dual-clutch transmission (DCT) is the pre-
ferred choice for both family sedans and race
cars of today due to its exceptionally fast shifting
and smooth operation. It was developed by Volk-
swagen. The first road car with a DCT was the
2003 VW Golf R32.

By KONSTANTIN TOMOV / Photography ARCHIVE
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Bc;lkakBu prsku cbe 3Aon0quHama M-kaaca

m Mercedes ¢ 2opgocm we Bu kackam,
ue mbkMo me usobpemuxa AykcoaHus
SUV, kamo nycHaxa opu2uHanHama
M-knaca npe3 1997 2oguHa.

TOBA E CAMATA UCTUHA - cmuza 3a MOMeHm
ga 3abpaBume 3a cvwecmByBaHemo Ha Range
Rover. Ho 2opgocmma e npumeceHa u ¢ MaAko
2y3Ha cvBecm. Mpocmo 3awomo caeg moBa M-
knacama cu cneuenu u gpyza caaBa: Ha Hau-kan-
naBus Mercedes, npousBexkgaH Hsakoza.

OmHauano ms 6e 3amucaeHa kamo cbBmecmeH
npoekm c Mitsubishi. Koezamo mou nponagHa,
2epMaHuume Habbp3o 1 paspabomuxa camu - HO
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3a 6ega mouHo B MpauHus MaHgam Ha lOpzeH
LLipemn, koumo 6e pewun ga yBeauuu nevanbu-
me upe3 N020A0BHU UKOHOMUU.

B pesyamam mo3u uHaue HeAOWwo U3MUCAEH
Bcbgexog ce okasa He camo Hau-HeHagekgHU-
sm Mercedes B knacauuume Ha TUV, Ho u Hal-
uynAauBusim aBmomMoBuA u3obwo, C egHU 2bpgu
gopu npeg nbpBama Dacia Logan.

C Bpememo kauecmBomo nocmeneHHo ce BbpHa
mam, kegemo ouakBame ga e eguH Mercedes, HO
nemHomo Bbpxy umemo cu ocmaHa. Hakpas B
LLlymaapm He usgbprkaxa u npocmo npekpbcmu-
xa mogena Ha GLE.

EgBa ceza obaue HoOBomo ume noay4aBa u HOB

aBmomobua, Ha koumo ga ce AenHe.

BTOPOTO NMOKOAEHME HA GLE okoHuamenHo
kbca Bpv3kama CbC 3AONOAYYHUS CU Npapogu-
meA. To ugBa Ha HoBa nnamdopma, ¢ HoBa 2ama
om gBuz2amenu u, koemo e Hau-cbwecmBeHo, ¢
u3usno HoB uHmepuop.

Mpu gBuzameaume BcovwHocm u3bopbm He €
uak monkoBa zonam, konkomo 6ewe gockopo -
6razogapeHue Ha HoBume ekocmangapmu. Mima
WecmuuAuHgpoB pegoBu 6eH3uH ¢ XxubpugHa
cucmema u 389 koHa. ma u 53 AMG, ¢ nou-
mu 500. Nma gBa wecmuuauHgpoBu gu3eaa, ¢
270 uau 330 koHs. Ho ¢ HexapakmepHa 3a Hac
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ckpomHocm npegnouemoxme ga mecmBame
Hal-pasymHama Bepcus: ¢ gBa Aumpa obem, ue-
MUPU UUAUHgbpa, 245 koHs u ueHa, kosmo Hama
ga kauu kpvBHomo Ha cuemoBogumens Bu.

TO3N MOTOP HU CE CTPYBA HanbAHO goc-
mamvueH. HoBusm GLE HaucmuHa cmou Ha
nbms HecpaBHUMO no-cmegHamo, 6e3 noMeH om
nusHckomo noalonsBaHe Ha npeguwHus. Ho cu
ocmaBa munuueH Mercedes, koumo Habas2a Ha
kompopma, a He Ha guHamukama. Ako Bce nak
ce pasbvp3ame, 7 cekyHgu om 0 go 100 km/u He
e moakoBa 3ne.

[eBemcmeneHHusm aBmomamuk cbwo ce

Mercedes-

Benz GLE
300d 4Matic

1950

ky6. cm pabomeH obem
cc capacity

E .
k. c. makcumaaHa mowHocm
hp max power

o o
* teKyngu 0-100 ki/u
-~ seconds 0-100 km/h

omHacs ¢ Aeko HeogobpeHue kom npekaneHo
cnopmHomo wogupaHe. Ho uHave pabomu cbB-
cem 2nagko.

Kamo ekcmpa moXeme ga cu nopvyame agan-
muBHomo Bv3gywHo okauBaHe om S-knacama,
koemo ckaHupa nbms omnpeg u peazupa npe-
BanmuBHo Ha BcskakBu HepaBHocmu. Ho u 6e3
Hez2o GLE Bo3u gocmamuvuHo meko. Cmuea ga He
ce uscuaume ¢ 22-uonoBu gkaHmu, pasbupa ce.

HUKOW HUKOTA HE E BUDKOAA nogobeH
aBmomobua ga ce gBuwku u3BbH Nbms, HO Hue
pewuxme Bce nak ga 20 npobBame u ocmaHax-
Me npusmHo u3HeHagaHu. C 19 caHmumempa

TECHNOLOGY

ON

WHEELS

YiRIivOINg

AlIR

MuHumaneH npocBem, masu koaa e ganey om
cnocobHocmume Ha G-kaacama. Ho He e u nap-
kemeH gkun. 3agBuwkBaHemo Ha uemupume
konena non3Ba egHocmeneHHa mpaHcdepHa
kymusi u omBopeH ueHmMpaneH gudepeHuuan,
koumo moxke ga pasnpegens Bbpmsawus Mo-
meHm nopaBHo mexgy gBeme ocu. Ha xAb3zaB
mepeH koMnlombpbm npawa chupayHu UmMnyA-
cu kom koaenama, koumo 8 mMomeHma Hamam
cuenAneHue, U maka u3bszBa bykcyBaHemo.
HoBama koaa e ¢ noumu usiaa negs no-goA2a,
koemo gaBa gocma noBeue npocmpaHcmBo
Bompe u no3BoasBa npu XenaHue ga cu no-
pvuame u mpemu peg ceganku - makap ue
me ca nogxogswiu camo 3a geua. bazakHu-
kbm cnokouHo nobupa BHywumeAHume 630
AUMpa.

HO HA-CUAHUAT KO3 E OTMPEL,. Mpeguw-
Hume nokoAeHus uszaeXkgaxa kamo pabomHu
koHuema, Ha koumo HskoUu Habbp3o € AenHaA
no manko koka u xpom, 3a ga umumupa Aykc.
Ceza Beue umumauuu Hsma: omBompe GLE no
HUWwo He omcmovnBa Ha Aykco3Hume cegaHu Ha
Mercedes.

Mamepuaaume ca nbpBokaacHu. [opu 6ymoHu-
me 3a npo3opuume ca om ucmuHcku noAupaH
anyMuHuu. Bmecmo 3abogeHa no cpegama Ha
mabaomo Myamumegusi konama noayyaBa HoBa-
ma cucmema MBUX c gBama 12-uHuoBu ekpaHa,
cbbpaHu B egHo.

Ypegume ca U3USAO gu2umanHu u mozam ga Bu
nokasBam kakBomo nouckame, a 2papukume ca
npocmo omauyHu. YnpaBaeHuemo Ha ¢yHkuuu-
me ¢ mo3u mby nag Bce owe Hu ce cmpyBa no-
HeecmecmBeHo om Bopmsawus ce koHmponep
npu BMW. Ho 3a komneHcauus myk noayuaBame
eguH om Hau-gobpe ¢yHKUUOHUpawuUme 2Aaco-
Bu acucmeHmu.

A cbwo u nosHamume om E-knacama nomouw-
HUUU npu wodupaHemo, koumo mMozam ga 3aBu-
Bam, ga cnupam u gopu ga usnpeBapBam Bmec-
mo Bac.

KATO KA3AXME, YE LIEHATA Hsma ga yn-
Aawu cuemoBogumens Bu, moxke u manko ga
nocAveaxme. bazoBama 300d 3anouBa om
121 000 AeBa, koemo He e mouHo Blogkem-
Ho peweHue. Ho nbk BkalouBa gocma cepulHo
obopygBaHe - cBemoguogHu aBmomamuuHu
cBemauHu, aBmomamuueH kaumamuk, Myamu-
dyHkuuoHaneH BonaH, kokeH canoH, kamepa
3a 3agHo BukgaHe, gBama 2onemu ekpaHa Ha
MyAmumMegusma, a cbwo u geBemcmeneHHus
aBmomamuk.

C gocma gonbAHUMEAHU 2Ae30muu obaue Hawa-
ma mecmoBa koaa Bguza nemBama go noumu
160 000 AeBa. 3a me3u napu mokeme ga cu ky-
nume gBaucem u nem opuguHaAHu M-kaacu. Ho
camo B kpvea Ha maumana, pasbupa ce. ll

Tekem KOHCTAHTUH TOMOB / Domozpadusa KOAEAA
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The new Mercedes-Benz GLE breaks all ties with the unfortunate M-Class

ercedes would proudly tell you that
they were the ones to come up with
the luxury SUV with the release of
the original M-Class back in 1997.

THIS IS THE TRUTH ITSELF - for as long as
one is willing to forget for a moment about the
existence of the Range Rover. This feeling of
pride, however, is mixed with some guilty con-
science. That is simply because subsequently
the M-Class became famous for being the lousi-
est Mercedes ever built.

Initially it was planned as a joint project with
Mitsubishi, but after it fell through, the Germans
developed it alone. Unfortunately, this happened
during the dark times of Juergen Schrempp,
who had decided to rack up profits through in-
discriminate savings.

As a result, this otherwise decently designed
SUV turned out to be not only the least reliable
Mercedes in TUV's ratings, but also the most
prone to breaks car in general, ranking higher
than the first Dacia Logan.

In time, the quality gradually returned to the level
one would expect from a Mercedes, but the rep-
utational damage was done. The managers in
Stuttgart couldn't hold it anymore and re-named
the model to GLE. It is just now, however, that
the new name gets a new car to stick to.

THE SECOND GENERATION GLE broke all ties
with its infamous ancestor. It comes on a new
platform, a new range of engines and most im-
portantly - with a completely new interior.

The selection of engines is not as big as it was
until recently thanks to the new environmental
standards. There is an inline-six petrol hybrid
engine producing 389 hp. There is also a 53
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AMG with close to 500 hp. There are two six-
cylinder diesel engines with 270 hp and 330
hp. Our aberrant modesty prompted us to test
drive the best-balanced version: the 2 litre, four-
cylinder engine with 245 hp and a price tag that
wouldn't give your accountant a panic attack.

THIS ENGINE SEEMS completely sufficient.
The new GLE handles much better, without a
trace of its predecessor's drunken wobbling.
Nevertheless, it remains a typical Mercedes
where the focus is on comfort and not dynam-
ics. In case you're in a hurry, the acceleration
is not that bad, with 0-100 km/h in 7 seconds.
The nine-speed automatic transmission is not
too receptive to sporty driving, but it is otherwise
smooth.

The S-Class's active suspension, which scans
the road ahead and preventively reacts to all
types of bumps, can be purchased as an extra.
Even without this feature, the GLE's ride is suf-
ficiently smooth. For as long as one doesn't put
on 22-inch wheels, of course.

NOBODY HAS EVER SEEN such a car driv-
ing off-road, but we decided to test it and were
pleasantly surprised. With its 19cm ground
clearance, this car's capabilities pale in com-
parison to the G-Class, but it is nevertheless a
true SUV. The four-wheel drive system utilizes
a single-stage transfer case with an open cen-
tral differential, which can distribute the torque
equally between the two axles. In slippery con-
ditions, the computer sends braking impulses
to the wheels that have lost traction, avoiding
slippage.

The new car is about 20 cm longer, which of-
fers ample room inside and allows for custom

ordering a third row of seats, although they are
only suitable for children. The luggage capacity,
however, is astonishing at 630 litres.

THE STRONG SUIT IS THE FRONT. The pre-
vious generations looked like work horses with
some leather and chrome sprinkled on them to
imitate luxury. Imitations are now a thing of the
past. The GLE's interior is in no way inferior to
Mercedes' luxury sedans.

The materials are first-class. Even the power-
window buttons are made of polished aluminum.
Instead of a multimedia display perched in the
middle of the dashboard, the car is equipped
with the new MBUX infotainment system with
two 12-inch screens combined into one. The in-
strument cluster is fully digital and can display
pretty much anything with excellent graphics.
We found navigating through this touchpad to
be rather unnatural compared to BMW's iDrive
touch controller. This, however, is compensated
by the seamless voice control and the familiar
from the E-Class driver assistance systems,
which can turn, stop and even overtake.

WE MIGHT HAVE LIED A LITTLE when we
said the price wouldn't scare your accountant.
The 300d base model starts at 121,000 leva,
which is not a budget-friendly choice. It comes,
however, with an impressive standard package -
LED headlamps with auto highbeam, climate
control, multi-function steering wheel, leather
seats, rear view camera, the two big multimedia
screens and a nine-speed automatic transmis-
sion. Getting most bells and whistles, however,
jacks up our test car's price up to 160,000 leva.
This much money could get you 25 original M-
Class SUVs. That was just a joke, of course.

By KONSTANTIN TOMOV / Photography WHEELS



FTAANAKTUKUTE
HA TEKAA

TEKLA'S GALAXIES

MaoBguBckama 2anepus SARIEV
ombeAs3Ba cve cheuuanHa
usnokba mBopuecmBomo Ha
Tekna AnekcueBa, eguH om Hau-
npouymume bvAzapcku xygoXkHuUuu-
unlocmpamopu. Ekcno3uuusma
BkalouBa opuguHaAHuU pucyHku

3a nopeguuume "BubAuomeka
Fanakmuka", "Eko" u "Bubauomeka
Boazapus". Nsnokbama we
npogvku go 27 gekemBpu.

Tekla Alexieva, one of the most
famous Bulgarian illustrators, is
celebrated with a special exhibition
in Plovdiv's SARIEV Gallery. The
exposition includes original drawings
for the "Library Galactica", "Eco" and
"Library Bulgaria" series, and runs
until December 27",
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KNHOMAHWA [/ 33-mo u3gaHue Ha eceHHus
kuHopecmuBaa no mpaguuus we npegaoXu
Hau-akmyaAHume u kauecmBeHu kuHo3azha-
Bus, kakmo u HskoAko naHopamu. AkueHmu
8 npozpamama my ca ,[vkgoBeH geH B Hio
Nopk“ Ha Ygu AAbH, ,BoAka u Beauuue® Ha Me-
gpo AamogoBap, kakmo u ekpaHusauusma no
pomaHa Ha leopau lMocnoguHoB ,Qusuka Ha
mbzama“ Ha Teogop YweB. MNaHopamama e Ha
umaauarckus pexkucbop Qpanko Osedpupenu,
a omkpuBawusm ¢uam - ,3acykaH cBsm“ Ha
Mapuyc KypkuHcku.

14 - 28 HoemBpu, Copus

Cobumusama
U Hewama, 3a
koumo we ce
20B80opu npes
HoemMBpu

KAACNKA

MAPWO XOCEH // 3ag npocmuukomo 3azaa-
Bue ,MexXgy gBa cBama“ BcowHocm ce kpue
€gUH MHO20 ambuuuo3eH npoekm Ha Bupmy-
03HUA uugyAap — mou u3nbAHsABa mBopbu Ha
MazaHuHu B aBmeHmuuHa Bepcus Ha >kuBo
3a nbpBu nbm caeg MAXHOMO OPU2UHAAHO
usnvAHeHue npe3 XIX Bek. B koHuepma-cnek-
makoa yyuacmBam wBeuuapckusm nuaHucm
AgpuaH Momukep, coaucmu neBuu, 6arem u
mMy3ukaHmu Ha Kamepama Opduka, a gupu-
2eHm e KpucmuaH Lyau, gupekmop Ha Bu-
eHckus cumdpoHuueH opkecmup.

25 HoemBpu, HOK, Cogus

KNHO

MbAHO YCKOPEHVE // Quamom Ha hkeumc
MaHzoAg npocaegaBa zpaHguo3Hama 6um-
ka mexgy Ford u Ferrari 3a cneueanBanemo
Ha HaU-cmapama HagnpeBapa 3a cnopmHu
koau B cBema - 24-me uyaca Ha Abo MaH -
npe3 1966. Mam [deumMbH uzpae aBmomobun-
Husa koHcmpykmop Kapua Leabu, a KpucubH
Beldn — cbcmesamena Ken Maiac. [Bamama
Bnpsizam ycuAus 3a cv3gaBaHemo Ha peBoalo-
uuoHHa 3a Bpememo cu koaa 3a Ford Motor
Company, kosmo ga npebopu gomuHauusima
Ha mBopeHusma Ha EHuo Qepapu.

Om 15 HoemBpu no kuHama

FESTIVAL

KINOMANIA /[ The 33rd edition of the autumn
festival will traditionally offer the most current
and quality films, as well as several panora-
mas. Among the accents in its programme are
Woody Allen’s “A Rainy Day in New York”, Pe-
dro Aimoddvar’s “Pain and Glory”, as well as the
screen version of Georgi Gospodinov’s novel
“The Physics of Sorrow” by Teodor Ushev. The
panorama is one of the ltalian director Franco
Zeffirelli, and the opening film — “Zasukan sviat”
(“Twisted World”) by Marius Kurkinsky.

14" — 28" of November, Sofia
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CLASSIC

MARIO HOSSEN // What actually hides behind
the simple title ,Between Two Worlds“ is a very
ambitious project of the masterly violinist — he
is performing works by Paganini in an authentic
live version for the first time after their original
performing during the 19th century. The Swiss
pianist Adrian Oetiker, soloist singers, ballet
and musicians of Camerata Orphica are partici-
pating in the concert-spectacle, and Christian
Schulz, Chief Conductor of the Vienna sympho-
ny orchestra, is conducting.

25" of November, National Palace of Culture,
Sofia

CINEMA

FORD V FERRARI // James Mangold’s film fol-
lows the monumental battle between Ford and
Ferrari for the winning of the oldest sports cars
race in the world — the 1966 24 Hours of Le
Mans. Matt Damon plays the part of the auto-
motive designer Carroll Shelby, and Christian
Bale — that of the professional race car driver
Ken Miles. The two are putting to work efforts
for the creation for Ford Motor Company of a
car that is revolutionary for its time, and that
would overcome the domination of Enzo Fer-
rari’s creations.

In cinemas November 15th
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HOPMAAHWN XOPA |/ Ako uma kamezopuuHa
cdepa, ¢ kosmo upAaHguume mozam ga ce
2opgesm (ocBeH yuckumo), moBa e Aumepa-
mypama. Caau PyHu ugBa om poguHama Ha
bkouc u Yaung, makap ga 2u geaam ueau
enoxu. 3amoBa nvk cvBpemeHHUUUMe A onpe-
genam kamo ,2aaca Ha nokoneHuemo cu®. Po-
MaHbm U ,HopmaaHu xopa“ cneueAu npecmuxk-
Hama Hazpaga ,Kocma“ ¢ ncuxonoz2uyeckomo
uscaegBaHe Ha egHa Bpbska, kosmo mpabBa
ga ce cbobpasu ¢ Bv3npusmusma 3a ,HopmaA-
Hocm“ Ha obuiecmBomo.

UsgamencmBo ,EgHopoe”.

discussed in

Events and
things that
will be

November

KOHLEPT

BPA/BbH AOAMC // MuHaxa MHO20 20guHU om
nobpBus koHuepm Ha BpaubH Agamc B Bbvaza-
pus, Ho nybaukama gobpe nomMHU eHmycuasu-
paHume u3nbAHeHus Ha kaHageua. To3u nom
mou we nee B MaoBguB, a koHuepmbm € yuacm
Oom MmypHemoO NO npoMouusma Ha u4emupu-
Haucemuss My cmygueH anbym Shine A Light.
EgHoumeHHOMO napue om Hezo e nucaHo B
cvaBmopcmBo ¢ Eg LLudpbH, Ho He moBa e
npuvuHama Agamc ga 3acnyxaBa cneuuanHo
BHumaHue.

18 HoemBpu, 3ara ,Konogpyma®, lroBguB

POST

MNAHO

MATBP BEHC // MuaHucmovm e gobpe no3Ham
Ha 6bAzapckama nybauka, kosmo sBHo e 2omo-
Ba ga 20 caywa Bce noBeue — mol npucmuza
3a gBa koHuepma B cmpaHama. Kamo uacm
om HoBozoguwHus my3ukaneH decmuBan we
cBupu B HOK, a gBa gHu no-kbcHo — BbB Ba-
pHa. Mo3Ham cbe cBos "kpocoyBbp" cmun, BeHe
AecHo ycnsBa ga 3aBragee kakmo noyumame-
AU Ha kaacukama, maka u non meAomaHume,
3apagu koumo e Hampynan 250 MuAuoHa 2ne-
gaHus OHAAUH.

13 HoemBpu, Cogus, 15 HoemBpu, BapHa

BOOK

NORMAL PEOPLE |/ If there is a categorical
field, of which the Irish may be proud (besides
whisky), it is Literature. Sally Rooney comes
from the mother country of Joyce and Wilde,
although they are ages apart. However the
contemporaries are defining her as “the voice
of her generation”. Her novel “Normal People”
won the prestigious “Costa” award with the psy-
chological examination of a relationship which
has to conform with society’s perceptions of
“normality”.

“Ednorog” publishing house

Harena  Kocma® 22 20718 msa

CAJIW.PYHW
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CONCERT

BRYAN ADAMS // Many years passed since
the first concert of Bryan Adams in Bulgaria,
but the audience remembers well the enthusi-
asthic performance of the Canadian. This time
he will be singing in Plovdiv, and the concert
is a part of the tour promoting his fourteenth
studio album Shine A Light. The homonymous
track in it was co-written with Ed Sheeran, but
this is not the reason due to which Adams de-
serves special attention.

November 18th, “Kolodruma” hall, Plovdiv
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PIANO

PETER BENCE // The pianist is well known by the
Bulgarian audience, which is obviously ever more
ready to listen to him - he is coming for two con-
certs in the country. As a part of the New Year’s
music festival he will be playing in the National
Palace of Culture, and two days later — in Varna.
Known for his “crossover” style, Bence easily
manages to fascinate both admirers of classical
music, and the pop music addicts, due to which
he has amassed 250 million views online.

13th of November, Sofia, 15th of November,
Varna

November 20

Tekem KPUCTUHA HUFOXOCAH / By CRISTINA NIGOHOSIAN
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BRILLI: \\"IH'

-DAY PACKAGE / 31.12.2019 - 01 hu#ﬂ

368 € seseoon2GUESTS INDOUBLE ROOM

2-DAY PACKAGE / 30.12.20192.01,01.2020 | I oy
630 € 545:0 0N 2 GUESTS IN DOUBLE ROOM

3-DAY PACKAGE / 29.12.2019 - 01.01.2020

798 € sas:00n 2 GUESTS N DOUSBLE ROOM

SPECIAL NEW YEAR'S

Desi Slava PROGRAM FEATURING:

Alfredo Torres
Rafﬁ Boghossian

 ex Ry, AR’S E'VE

." ."- n ¢ o e F ' TR RN FURTEIY L W W
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3-4-5 DAY :
PACKAGE AT _ ACCOMMODATION AT
ASTOR GARDEN HOTEL ' VILLA CHINKA

From 464 BGN per person

ﬁw i ol
PRI SK

Special deal from N YEAR 202?

31.12.2019 till 02.01.2020 | at Hotel Pl’ll’l’lOl’Skl b ot The offer includes:

- - = Two overnights at Hotel Primorski
New Year Gala Eve at Villa Chinka Restaurant on

SEE"Consintme and e[e% Resort, Varna

2-days package
for two persons +359 52 810 300 31.12.2019
. . Luxury SPA brunch and free entrance at
jiffitclprimorski.com Aquahouse Thermal & Beach
687 BG N reservations@hotelprimorski.com / 3-hours Thermal Zone on 1.01.2020 /
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€109

gBynocouHa
UeHa c poUeH
6azax
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ueHa ¢ uekupaH
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€128
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Be3nnameH kembpuHa U YekuH — OHAaUH U Ha Aemuuwie!
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PUT OUT MO

15-me Hau-uHmepecHu cpegHoBekoBHu 3ambka B EBpona,
nowageHu om mbAnNuUMe mypucmu

The 15 most interesting medieval castles in Europe
spared by the crowds of tourists

FEAOB / Qomozpadus SHUTTERSTOCK
ELOV / Photography SHUTTERSTOCK
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pegHoBekoBHume 3ambuu: HUWO
gpy20 He u3pa3sBa monkoBa gobpe
poMaHmuyHomo Hu yBAeueHue no
MuHanomo. HecayuyauHo u camusm
Yoam [ucHu usbpa mbkmo 3amvk 3a cBos
embAeMa U 3a Cbpue Ha meMamuyHume cu
napkoBe. Ho ako mbpcume no-aBmeHmuu-
HU namemHuuu, EBpona e ugeanHomo wmsc-
mo. Hsakoako xuasgu 3amvka ca ce 3anasuau
OMAUYHO gO Hawu gHu. Hakou om msx ca
cBemoBHouzBecmHu: npumepHo HouwBauH-
wauH kpad MloHxeH, nocay>kun 3a BgbxHoBe-
Hue Ha [ucHu; uau lMNeHs B nopmyzanckomo
2pagye CuHmpa, omasn Hskoza camus bau-
pOH; uAu nbk nokpumus coc 3n0Bewa cha-
Ba CaHm'AHgXkeno 8 Pum; BpaH B PymovHus,
npegnoAazaemusi goMm Ha [Apakyaa, u maka
Hamamuk.
Ho B Hawama cenekuus cme ce cnpeAu Ha
No-pa3AuMHU Mecma: Ha 3ambuu, koumo He
ca no2gbAHamu om mypucmuueckama uHgyc-
mpus, kbgemo Hama HenpekbcHamo ga Bau-
3ame B Heuue ceadu u kbgemo HaucmuHa
MoXkeme ga ycemume noBes Ha MUHaAoOmo.

edieval castles: the most
eloquent expression of our
passion for the past. It wasn't
by chance that Walt Disney
himself chose a castle for his emblem
and a centre of his theme parks. But in
case you are looking for more authentic
castles, Europe is the perfect place.
There are several thousands of castles
that have remained in perfect condition
until nowadays. Some of them are known
all over the world: like Neuschwanstein
near Munich which served as inspiration
for Disney, Pena in the Portuguese town
of Sintra that enchanted Lord Byron, the
creepy Sant'Angelo in Rome, Bran in
Romania, Dracula's presumed home, and
SO on.
However, when making our list we selected a
different type of places: castles which have
not yet been engulfed by the tourist industry,
where you will not be always entering another
person's selfie and where you can really feel
the breath of the past..
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BouHuue
Bojnice

XOEHLIOAEPH
HOHENZOLLERN

BAuso xuasgonemue guHacmusma XoeHUOAepH
e cpeg Hau-mo2bwume apucmokpamuyHu po-
goBe B EBpona (nocaegHusm U MoHapx - kpaa
Muxau | - ynpaBasBawe PymvHus go 1947). Po-
goBusm 3amvk, Ha okono 50 km om LLlymzapm,
e nocmpoeH owe B Hauanomo Ha Xl Bek, HO
caeg moBa MHozokpamHo e paspywaBaH u Bb3-
cmaHoBsBaH. JHewHusm my BapuaHm gamupa
om 1867 2oguHa.

In the course of almost one millennium the Ho-
henzollern dynasty has been among the most
powerful aristocratic clans in Europe (its latest
monarch, king Michael |, ruled Romania until
1947). The family castle located about 50 km
from Stuttgart was built in the early 11th cen-

tury, but was later destroyed and restored many
times. In the way it is today it dates back to 1867.

AAXAMBPA
ALHAMBRA

MNpusHaBame, ue moBa macmo He ce Bnuc-
Ba HanbAHO B noAaumukama Hu ga u3bszBame
mypucmuueckume ampakuuu. Tyk HaBanuua-
ma e moakoBa 2oAsma, ye e Hal-pasymHo ga
cu 3anasume 6bunemu aBaHcoBo OHAAUH. Ho
cu 3acnykaBa camokepmBama: HskozawHu-
fm gom Ha emupume Ha paHaga e noumu 6e3
aHanoe B cBema. 'paguHume My ca npukasHu,
a u ouepmaHusma My Ha ¢oHa Ha 3acHe>keHa-
ma Cuepa HeBaga we Bu ocuz2ypsm mamepuan
3a Instagram. Hau-cmauBaw, e obave uHmepu-
opbm: 6e36polHU 3aAuU U KOpugopu CbC CMeEHU,



nokpumu ¢ Bb3amoXkHo Hau-usswHama zpaBlopa
Bopxy kamok. dopu u ga He ce mpozBame uak
moakoBa om opHameHmu, Aaxambpa we Bu
B3eme akbaa, yBepsBame Bu.

Yes, this isn't a place one would classify as
crowd-free. The throngs are so impressive here
that you'd better book your tickets online in ad-
vance. But it's worth the sacrifice: the place
where the emirs of Granada once lived is almost
incomparable to anything throughout the world.
Its gardens are fabulous, and its outlines against
the snowy Sierra Nevada are absolutely Insta-
grammable. Yet, it is the interior that will strike
you the most: countless halls and corridors with
walls covered with the most delicate stone en-
graving one could imagine. Even if you are not
usually touched by ornaments, Alhambra will

[oHAloc
Dunluce

BbmpewHume cmeHu Ha Aaxambpa ca ykpaceHu ¢ apabcku
noemu, usnucaHu 8 2zeomempuyHu wapku

Alhambra walls are decorated with Arabic poems, manipulated
into geometrical patterns with vegetal background

take your breath away, that is for sure.

BOMHULIE

BOJNICE

To3u 3ambk, pasnoaokeH >kuBonucHo B me-
aHgpume Ha peka Humpa B8 gHewHa CaoBakus,
e nocmpoeH npe3 Xl Bek u goa2u 20guHuU €
cobcmBeHocm Ha yHezapckume kpaae. Mpes
XIX Bek om pa3pyxama 20 chacsBa MuAuOHe-
pbm 2pad Maadu, koumo puHaHcupa mawabHa
pekoHcmpykuus, noBausHa om 3ambuume no
Noapa Bb8 O®paHuus. Mpes 1939 BouHuue e
omkyneH om AH AHmoHuH Bama, cobcmBeHuka
Ha egHouMeHHuUs 0byBeH KOHUEPH, HO nocAe P




AFOHCKUAT 3AMbK
ASTELLO ARAGONESE

Ako mbpcume HaucmuHa gpeBHu 3ambuu,
MPygHO we Hamepume cbnepHuk Ha Apa2oH-
, kauHan Bopxy egHa ckana go ocmpoB
B ceBepHama yacm Ha HeanoAuma-
ckus 3anuB. Hau-cmapLM_penAeHusl myk
ca ug owle om XuepoH |, mupaHa
Ha Cupakysa, npe3 474 2oguHa npegu Xpu-
cma. BceBob3vokHu 3aBoeBamenu ca Baa-
geAu moBa kocue ckana, HO gHewHusm My
Bug u umemo ce gbikam Ha kpan AadoHco
V ApazoHcku, koumo npe3 1441 ykpenua oc-
mpoBuemo u 20 cBop3an ¢ Vckus c kameHeH
mocm.

If you are looking for really ancient castles,
you could hardly find a match to the Aragon
castle which sits on a rock near the island of
Ischia in the northern part of the Gulf of Na-
ples. Its oldest defences were built by Hiero
| of Siracuse in 474 BC. That piece of rock
used to be possessed by many rulers, but
its modern looks and name are due to king
Alfonso V of Aragon who strengthened the
island in 1441 and built a stone bridge that
connected it with Ischia.
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» couuanucmuyeckama Baacm 2o koHdpuckyBa
u 20 npeBpbvwa B mysed.

This castle, beautifully located in the meanders
of Nitra river in today's Slovakia, was built in
the 12th century and was owned by the kings
of Hungary for many years. In the 19th century
count Palffy, a millionaire, saved it from destruc-
tion by financing a large-scale reconstruction in-
fluenced by the castles along the Loire. In 1939,
Bojnice was bought by Jan Antonin Bata, owner
of the Bata shoes concern. However, the social-
ist rulers confiscated it and made it a museum.

FPABEHCTEH
GRAVENSTEEN

Mmemo bykBanHo o3HauaBa "epadcku 3ambk" -
om nocmposBaHemo cu npe3 1180 go 1353 2o-
guHa masu kameHHa 2pamaga B8 cbpuemo Ha
gHeweH [eHm e cegaAauwe Ha BaagemeAaume
Ha Qaangpus. Caeg moBa e 6una usnonsBaHa
3a kakBo Au He: cbg, 3amBop, MoHemeH gBop
u gopu kamo mvkauHa dabpuka. B kpas Ha XIX
Bek e pecmaBpupaH u gHec e my3el.

Its name literally means “the Castle of the
Counts” - since 1180 when it was built until 1353
this stone pile in the heart of today's Ghent has
been the residence of the Flemish rulers. After-
wards it served for a variety of reasons: it was a
court, a prison, a mint, and even a textile mill. In
the late 19th century it was restored and is now
a museum.

LLAPEBEL],
TZAREVETZ

Makap ga cbwecmByBa nog gHewHOmMO
cu ume noBeue om 13 cmonemus, u ga e
cmpaHama C Hal-MHO20 apxeoAozuve-
cku Haxogku B8 EBpona caeg Vimanaus
u lMopuus, Boazapus He moxXke ga ce
noxBaau cvbc 3ambuu B knacuueckus
cmucoA. "Ookamo B 3anagHa EBpona
3aMbkbm e Hewo omgeAHo om 2paga,

B bvazapckume 3eMu nopagu xapak-
mepa Ha cucmemama - cbwama kamo
BbB BusaHmus - 3ambkom e akpono-
Abm Ha camus 2pag. Toecm 2pagbm
e nogHokuemo, a 3ambkbm u3pacmBa
kamo Hau-Bucoka yacm Ha gpaga", obsc-
HaBa ucmopukom npod. Xpucmo MamaHoB.
Hau-3abeaexkumearusam makwoB akponoa e Lla-
peBeu, ykpeneHusm BompeweH 2pag Ha Benu-
ko TopHoBo. MNMpe3 1185, kozamo AceH u Membp
npekpamsBam BusaHmuuckama okynauus u
Bb3cmaHoBsaBam 6bazapckama goprkaBa, moBa
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FopeH KboHuzcbype e usocmaBeH caeg TpulucemaoguwHa-

ma BoUHa u nocae nocmpoeH HaHoBo Mexkgy 1900 u 1908
om 2epmaHckus kausep Buaxeam Il

Haut-Koenigsbourg was abandoned after the Thirty Years'
War and then rebuild from 1900 to 1908 by the German
kaiser Wilhelm Il

Msicmo cmaBa msaxHa cmoauua. Ako umame
BvamodkHocm, HenpemeHHo u3aaegalime cBem-
AUHHOmMO woy Ha LlapeBeu, koemo npocaegsBa
usinama xuasgoaremHa ucmopus Ha kpenocmma.

Even though it has been existing under its pre-
sent name for 13 centuries and is the country
with the biggest number of archaeological dis-
coveries in Europe following Italy and Greece,
Bulgaria has none of these typical castles. “While
a castle in Western Europe is usually separate
from the city, in Bulgaria - because of the nature
of the system which is the same as the one in
Byzantium - a castle is the very acropolis of
the city”, Prof. Hristo Matanov, a historian,
explained. The most famous acropolis is
Tzarevetz, the embattled internal town
of Veliko Turnovo. In 1185, when Asen
and Peter put an end to the Byzantine
occupation and restored the Bulgarian
state, that place became their capital
city. Should you have a chance, don't
miss the light show over Tzarevetz
which tells the entire millennium story
of the fortress.

AbHAIOC
DUNLUCE

ToBa moXke u ga He e Hau-gobpe 3anaseHu-
am 3aMbk Ha ocmpoB VpaaHgus, HO nvk e eguH
om Hau-kuBonucHume - u HecAy4yalHO npo-
gyueHmume Ha Game of Thrones 20 usbpaxa
3a ceganuuwie Ha kopaBume kopcapu om goma



'peugrkou. 3ambkom e nocmpoeH owe npe3 Xl
Bek om mecmeH upaaHgcku Baagemen, HO caeg
moBa Hakonko cmoaemus e B pbueme Ha wom-
AaHgcku 3aBoeBamenu om kaaHoBeme MakKy-
UALH U Mak[oHbA.

Pa3BanuHume My ca kauHaau Ha camusi pbb Ha
cmpbMHa 6asaamoBa ckana Ha ceBepHus bpsz
Ha ocmpoBa, u ca gocmbvnHu om Mamepuka no
gocma cmpsackaw, mocm. Macmomo e BgoxHo-
BsBano kozo Au He: om aBmopa Ha "XpoHukume
Ha HapHus" K. C. Alouc go Led Zeppelin.

This might not be the island of Ireland's best pre-
served castle, yet it is among the most pictur-
esque ones - which is why the Game of Thrones
producers chose it for the home of the tough
corsairs of the House Greyjoy. The castle was
built back in the 13th century by a local Irish rul-
er, but was then controlled by Scottish conquer-
ors from the clans MacQuillan and Macdonnell
in the course of several centuries. Its ruins are
situated on the very brink of a steep cank on the
northern coast of the island and can be reached
from the continent through a scaring bridge. This
place has been an inspiration for many: from the
author of The Chronicles of Narnia, C.S. Lewis
to Led Zeppelin.

FOPEH KbOHUICBYPI'
HAUT-KOENIGSBOURG

Hukou He 3Hae koza e BuA nocmpoeH mo3su 3a-
Mok, pasnonokeH Ha eguH Bpbx B naaHuHama
Bozesu, B Eazac. Ho coc cuzypHocm Beue e »

TRAVEL
EURQPE

f Velvet Night Club velvet.club it

wwiw.velvet.og | bul. Pencho Slaveykov 12A;' Sofia

bban pasnuueH, 1opy B chepata Ha 3abasneHusTal 3nes ot ctepeotuniute! CTaHn vacT ot
npoekTa cTpunTii3 Kny6 VELVET... EpOTUYHM BeYepy C KpacyBm 1 3arOMHsILLY ce MoMiYeTal
HowweH kny6 v ctpuntuind 6ap VELVET Cochra e MACTOTO, KbAETO YA0BONCTBIETO HIKOra He
cBbpLLUBa. Cam 136MpaLl Kak 4a Npoabmkv napTuTo! Hawnte MOMUYETa LLUE OCBLLECTBAT
BCWYKWTE B neun. 3a6aBrneHneTo npu Hac € OT Hail-BUCOK Knac. MoceTuTennTe Lie
C€ HacnaffT Ha TaHLWTE Ha HAKOM OT Hal-KPacuBUTE CTPUMTU3LOPKM U TAHLbOPKI B
Cothva. 3a Bawweto 1o6po HacTpoeHwe Lie ce norpuxat 30 KpacuBu, apTUCTUYHN U
NPeAn3BIKaTENHN MOMUYETA. BCSKa OT TAX € aHren ¢ aackv NnambK B 04MTE, CNOCO6Ha Aa
3aB1ajiee BHAMAHWETO By ¢ MHAMBMZYyaNHA Nporpama 1 3alleMeTaBaLLy TaHuM.

Be different, even in the field of entertainment! Get out of stereotypes! Become part of Strip
Club Project VELVET... Erotic nights with beautiful and memorable girls! Night club and Strip
bar VELVET Sofia is a place where pleasure never ends. You choose how the party goes on!
Our girls will make all your dreams come true. We offer high class entertainment. The visi-
tors will enjoy the dances of some of the most beautiful, artistic and seductive dancers. We
have 30 girls with angelic look and flame in their eyes, capable of capturing your attention
with an individual program and amazing dances, they will take care of your well-being.




[oHomap

» cowecmByBan npe3 1147, kozamo mMoHacu ce
onAaakaAu om mupaHusma Ha 2ocnogapume my
B8 nucmo go ¢peHnckus kpaa Ayu VII. Mpe3 1633,
B pasezapa Ha uygoBuwHama Tpuucemeoguuw-
Ha BouHa, wBegckume Bolcku 2o npeBseau u
onoxkapuau, u egBa B Hauaromo Ha XX Bek 3a-
Mbkbm 6uA Bb3cmaHoBeH no nopvuka Ha 2ep-
maHckus katzep Buaxeam. Om 1919 go gHec
KboHuzcbype e Ha mepumopusima Ha DpaHuus,
B Hezo e 3acHem AezeHgapHusm ¢uam Ha XKaH
PeHoap "Beaukama unlo3us".

Nobody can tell when this castle, situated on a
top of the Vosges mountain in Alsace, was actu-
ally built. However, it was definitely already ex-
isting in 1147 when monks complained of the
tyranny of its rulers in a letter to king Louis VII of
France. In 1633, at the height of the monstrous
Thirty Years' war, the Swedish armies conquered
it and burned it. It was not until the early 1900s
that the castle was restored by order of German
Kaiser Wilhelm. Since 1919 Koenigsbourg has
been included in the territory of France. It was
also where Jean Renoir's legendary movie La
Grande lllusion was shot.

LUEHOHCO
CHENONCEAU

Mo meueHuemo Ha Aoapa Bb8 DpaHuus uma
gecemku npukasHo kpacuBu 3ambuu, HO gopu
cpeg max LLleHoHco usnvkBa 3apagu pakma, ve
e nocmpoeH Bopxy Bogama. [JHewHama cepaga
e usguzHama npe3 1522, a Hakonko gecemune-
mus no-kvcHo kpaauua Kamepuna Meguuu ce
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BAlo6Ba B macmomo u 20 npeBpvwa B8 AuuHa
pesugeHuus. NMpe3 Bmopama cBemoBHa BouHa
3ambkbm e bombapgupaH U om 2epmMaHuume, u
om Cvolo3Huuume, HO gHec 3a wacmue e Bb3-
cmaHoBeH B opuguHaAHama cu npeaecm.

Along the Loire in France there are tens of fabu-
lously beautiful castles, but even among them
Chenonceau stands out due to the fact that it
is built on water. Its modern building was con-
structed in 1522 and several decades later Ca-
terina Medici fell in love with the place and made
it her private residence. During World War Two
the castle was bombed by both the Germans
and the allies, but was fortunately restored in its
original charm.

AbHOTAP
DUNNOTTAR

KauHan Bopxy mbuHogocmbneH ckaaucm no-
AyocmpoB Ha uamouHus 6psie Ha LLlomaaHgus,
MvHomap gHec e B pa3BanuHu, Ho Hag 12 Beka
e yuacmBaa akmuBHo B noaumuueckus >kuBom
Ha OcmpoBa. Mpe3 XVII Bek mbkmo myk wom-
AaHgckume kamoauuu ykpuBam kopoHama u
gpyaume kpaacku ckbnoueHHocmu, 3a ga au
chacsm om HawecmBeHuueckama apmus Ha
OnuBobp Kpomyen.

Perched on a rocky peninsula on Scotland's east
coast which is quite difficult to access, Dunnottar
is in ruins today. However, it took an active part
in the island's political life for more than 12 cen-
turies. In the 17th century it was here that the »
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» Scottish Catholics hid the crown and the other
royal jewels in order to save them from Oliver
Cromwell's incursive army.

MOLLHA
MOSZNA

To3u noacku 3amvk, nocmpoeH npe3 XVII Bek,
e kamo u3na3bA om npukaskume cbc cBoume
365 cmau u 99 kyau. Hamupa ce kpau ceauemo
MouwHa, B8 lozozanagHa MoAwa, 6AU30 go uew-
kama e2paHuua. Hskonko nbmu e gocmposBaH,
Ha koemo ce gonku gHewHama cmauBawa cve-
cuua om bapok, Heozomuka u HeokAacuuusbMm.
MopaxkeHusma B o63aBexkgaHemo ce gomkam
Ha kpamkomo BaaguuecmBo Ha CvBemckama
apmus caeg 1945.

This Polish castle, built in the 17th century, looks
like fairy-tale with its 365 rooms and 99 towers.
It is located near the small village of Moszna
in western Poland, near the Czech border. lts
construction was completed several times which
explains its present amazing mixture of baroque,
neo-Gothic, and neoclassicism. The damages in
the equipment were caused by the short domina-
tion of the Soviet army after 1945.

MOO3XAM
MOOSHAM

Tasu Aeko HegogsanaHa 2pamama Heganey om
3aAubype e nocmpoeHa npe3 1191 2oguHa Bop-
Xy ocmankume om pumcku ¢opm, u gHec npulo-
msiBa BneuamasBawama koaekuus om kapmuxu
Ha 2pad VoxaH Henomyk Buauek. Ho noBeue-
mo nocemumeau ce BbAHyBam om gpyzo: myk
mMexXgy 1675 u 1690 ca BogeHu npocroBymume
npouecu 3a BewepcmBo, B8 pamkume Ha kou-
mo 139 mbrke, keHu u geua ca uzzopeHu XuBu.
3apagu moBa Hapuuam Mo3sxam "3ambka Ha Be-
wuuume".

LLleHoHCO
Chenonceau

This slightly awkward heap not far from Salzburg
was constructed in 1191 upon the remains of
a Roman fort and is now the home of the im-
pressive collection of paintings owned by Count
Johann Nepomuk Wilczek. Yet, most visitors are
more excited for another reason: in this place,
between 1675 and 1690, the famous hunting of
witches and wizards took place and 139 men,
women, and children were burned alive. That's
why the Moosham castle is called the Witches
Castle.

®EHNC
FENIS

Hoaunama Ha Aocma, cBbp3Bawa gHewHume
@paHuus u Mimaaus, e uanbcmpeHa CbC cpeg-
HOBekoBHuU 3amvuu, koHmpoaupaAu Hskoza
eguH om ocHoBHUMe mop2oBcku nomuwa B8 EB-
pona. QeHuc B egHouMeHHOMO 2pague e Moxke
6u Hau-nonyAsipHUSM - He camo 3apagu edekm-
Hus cu BbHweH Bug, HO u 3apagu 6ozamama
koaekuus om ¢pecku u 206aeHu. MocmpoeH e >
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> Hau-BeposmHo B kpas Ha XIl uau Hauanomo
Ha XIII Bek.

The valley of Aosta river that connects today's
France and ltaly is flecked with medieval castles
that once controlled one of Europe's major roads
of commerce. Fenis in the small town bearing
the same name is probably the most popular one
- not just for its attractive appearance but also
for the rich collection of mural paintings and tap-
estry. It was built in the end of the 12th century
or the beginning of the 13th one.

EFEP
EGER

Tyk Hama ga Bugume ocmpoBbpxu kyAau u gpyau
apxumekmypHu edekmu: 3amvkom Ezep e uuc-
mo ¢yHkuuoHaAHa kpenocm, ombAbcHaAa myp-
uume caeg 2epouyHa obcaga npe3 1552 2o-
guHa (cnopeg u3Bopume 3awumHuuume 6uau
okono 2300 gywu, a Hanagameaume - 40 000).
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Moo3sxam
Moosham

Ecep e yucmo
dyHkuuoHaAHa
kpenocm,
ombAbCHaAa
mypuume CAeg
2epouyHa obcaga
npe3 1552 2oguHa
(cnopeg usBopume
3awumHuyume buau
okono 2300 gywu, a
Hanagameaume -
40 000)

EgHoumMeHHOmMO 2pagye e cmoAuua Ha egHa om
gBeme Hau-nonyAsipHuU BuHapcku obaacmu Ha
YHz2apus, u MecmHomo "bukaBep" (buva kpvB) e
owle egHa npuyuHa ga nponbmyBame cmomu-
Hama kunomempa om byganewa. O6wupHume
nog3emus Ha apxuenuckonckus gBopeu, noAs-
BaHu Hsakoza 3a CvxpaHeHue Ha BUHOMO, CbWwo
He ca 3a nponyckaHe.

You are not going to see spiry towers here: the
Eger castle is a purely functional fortress that
beat off the Turks after a heroic siege in 1552
(according to the sources, there were about
2300 defendants against 40,000 attackers). The
city with the same name is the capital of one
of Hungary's two most famous wine-growing re-
gions, and the local Bikaver wine is one more
reason you should travel those hundred kilome-
tres from Budapest. The broad basements of the
archbishop's castle that were once used to store
the wine should not be missed, either. ll
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B kygpapa Ha

lemep Apmc, usBecmeH owie kamo XonaHgckus gopBocekay, e npu-
3Ham 3a eguH om Hau-Beaukume kukubokcbopu B mexkka kamezopus 3a .

Bcuuku Bpemena, a gHec nogeomBs cBou cobcmBeH ombop - | n th e S U |tC aS e Of

Team Aerts. bewe cneuuaneH eocm Ha SENSHI, no-

nyAspHama Bepuza npopecuoHaAHu cbcmesaHus Pe 't e r Ae r't S

no bouHu cnopmoBe B bvazapus. Hewama, 6e3
koumo He mpveBa Ha nbm:

Peter Aerts, aslo known as "The Dutch Lumberjack”, is widely con-
sidered to be one of the greatest heavyweight kickboxers of all time,
and is currently training a team of his own (Team Aerts). Aerts was
special guest of SENSHI, the popular chain of martial arts competi-
tions in Bulgaria. Things he alway carries in his suitcase:

Moam iPad: 3a paboma, pa3BaeueHue u
Bpwv3ka cve cBema.

CnopmHa ekunupoBka: NMoBeuemo Mu nomy-
BaHus ca cBvp3aHu ¢ mypHUpU, CnOpMHU Ce-
MUHapu UAU mpeHUpoBbuYHU Aazepu ¢ Bouuume
om mMosi ombop. A gopu u kozamo nomyBam 3a
ygoBoacmBue, cnopmbm e 02poMHa yacm om
>kuBoma Mu, maka ye cnopmuusm ekun BuHazu
Hamupa msicmo B8 kydapa mu.

My iPad: for work and leisure.

My sportsclothes: most of my trips are connected with travel-
ling for tournaments, sports seminars or training camps with
the fighters from my team. And even if it comes to leisure trav-
el, sport is a huge part of my life so sports clothes are some-
thing that i always put in my suitcase.

Yexau: 3a ygobecmBo u omnyckaHe.

Slippers: for comfort and relaxation.
AnoHckuam Mu maaucmaH: umam 20 om
eguH anoHcku deH, koimo mu 20 e kynua om

MaMOWEeH Xpam. My lucky charm: | got it from a Japanese fan, who bought it for

me in a temple.

JAPANESE
YueGHuk: "AnoHcku 3a 3aemu xopa" ( Japanese for %;’
busy people). /anoA3Bam MuzoBeme cBobog- Ea My studybook: "Japanese for busy people". | embrace the little free time
Ho Bpeme B camonema, 3a ga yua snoHcku. 5 | get while travelling to learn Japanese.

Mou cHumku u Busumku. ?j My photos and buisnesscards.

Charger for iPad and iPhone. B

3apagHo ycmpoilicmBo 3a iPad u iPhone. B

Sams$nite

BY YOUR SIDE
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Sofia, The Mall, 1st roor Varna, Varna Mall, 1st floor



BABY, IT'S COLD OUTSIDE

MNpakmuuHomo nyxeHo ske uma cbwo moAkoBa npakmuyHa ucmopus, makap

gusauHepume B nocaegHumMe 2oguHa ga 20 BkapBam BvB8 ,Bucokama moaa“

Koz2amo npe3 1939 2. Egu Baybp u3sausa Ha
obuualHus cu 3umeH pubonoB kpat Cuamuoa,
mou egBa Au npegnoAaza, Ye CAy4uAOmo My ce
we uma Bpvska c mogHama cueHa Ha 21 Bek.
Tou noyHU He ymupa om u3mpb3BaHe, kozamo
BvbAHEHOMO My naamo nogeu3Ba u 3ampb3Ba
om Huckume memnepamypu. baybp pewaBa
ga Hamepu no-agekBamHo 0baekno 3a mokpo u
BaaxkHo Bpeme — sike ¢ noaHeXk om nyx, koumo
He ce cmpynBa camo B goAHama uacm.

MOYTN MO CbLUOTO BPEME amepukaHckusm
gusauHep Yapa3 [keumc ekcnepumeHmupa

¢ kanumoHupaHa BpbxHa gpexa, NbAHa C NyX.
TBopeHusima My ca gaaey om npakmuyHocmma
Ha Bayop — HezoBomo sike caegBa >keHckume
u3BuBku u e om 6aA cameH. LLle MuHe MHO20
Bpeme obaue npegu mBopeHusma Ha Bayop

u bkeumc ga usaa3am u3BoH HUWIUME cu -
pubonoBa u Bucwama moga.
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Cpewam ce Hskbge no cpegama vak npes
80-me - umanuaHckusm bpaHg Moncler om gBe
gecemuAaemus cneuuanusupa 8 nyxeHkume u
Beue e npuBaskva BHUMaHUEMoO Ha MogHama
mbAna. Bonpoc Ha Bpeme e gpexama ga
cmuzHe go gpyau npegcmaBumenu Ha non
kyamypama — xun xon uanbAHUmMeAume B
Yukazo u Hio Vopk.

OCTAHAAOTO E UCTOPUA - nyxeHomo sike e
HoceHo om [okmop [pe, Ho u om Aeugu OasHa.
B koaekuuume cu 20 BkalouBam Helmut Lang,
Maison Martin Margiela, John Galliano, Junya
Watanabe, Balenciaga.

3a 3uma 2019-2020 Ha nyxeHkama ce ynoBaBam
Iceberg, Fendi, DSquared2, Marni, Ermenegildo
Zegna, Dries Van Noten, Rick Owens - egBa

AU Baybp cu e npegcmaBsaa nogobHo Hewlo,
gokamo e xBopasa Bbguuama npempb3aHan 80
20gUHU no-paHo. l

1. ACNE

2. CANADA GOOSE
3. MONCLER

4. OFF-WHITE



5. ORLEBAR BROWN
6. THE NORTH FACE
7. AMBUSH

8. STONE ISLAND

LIFESTYLE
FASHION

BABY, IT'S COLD OUTSIDE

The practical puffer jacket has a history that is just as practical, although

designers have been putting it in “haute couture” during recent years

When in 1939 Eddie Bauer went out on his
usual winter fishing trip near Seattle, he was
hardly supposing that what happened to him
will have a bearing on the fashion stage of

the 21st century. He nearly died of frostbite
when his woolen coat became damp and froze
due to the low temperature. Bauer decided to
seek for a more adequate clothing for wet and
humid weather — a jacket with a filling of down,
which does not throng only in the lower part.

AT ALMOST THE SAME TIME the American
designer Charles James was experimenting
with a padded overcoat, filled with down. His
works are far from Bauer’s practicality — his
jacket is follows the curves of the female
body and is made of white satin. A long time
will pass however before the works of Bauer
and James come out of their niches — fishing
and haute couture.

They meet somewhere in the middle as late as
during the 80s — the Italian brand Moncler had
been specializing in puffers for two decades
and had already drawn the attention of the
fashion crowd. It was a matter of time for the
piece of clothing to reach other representatives
of pop culture as well — the hip-hop performers
in Chicago and New York.

THE REST IS HISTORY - the puffer jacjket is
worn by Dr. Dre, but also by Lady Diana. Helmut
Lang, Maison Martin Margiela, John Galliano,
Junya Watanabe, Balenciaga are including it in
their collections.

The ones that are relying on the puffer for the
Winter 2019-2020 season are Iceberg, Fendi,
DSquared2, Marni, Ermenegildo Zegna, Dries
Van Noten, Rick Owens — Bauer was hardly
imagining such a thing while he was casting his
fishing line frostbitten 80 years earlier. H
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We deliver!
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Throughout Europe for you
GLS transports over 430 million parcels per year

throughout Europe.

Every day more than 14,000 employees and about
19,000 vehicles are on duty for 220,000 customers.

-
For you in Bulgaria in cooperation with Ll/interlogistica®

n



STS. CONSTANTINE AND HELENA RE

L '"-T _"w ﬁ
SORT q 1 o -

CH LT 1) e
gl | g

i . [0 g = M1iE 4
— e . AT 77

| ’ o - = S R —_—

@wvillachinka | #VillaChinka Restaurant Sts. Constantine & Helena Resort +359 882 002 003

Villa Chinka Restaurant Italian chic & Mediterranean taste @QIM






TRAVEL
FOOD

EBpona e poguHama Ha cupeHemo u cu cmpyBa ga mpbvaHeme Ha nbm,
gopu u camo 3a ga onumame Hau-AlobonumHume my pasHoBugHocmu

HABAPA: RONCAL

ToBa mBvpgo cupeHe e ucmuHcku pekopgbop —
peuenmama My He ce NPOMeHSIAA BAU30 3 XUAS-
gonemus om Bpememo, ko2zamo Hskoako cena
no egHoumeHHama goAuHa B npoBuHuus HaBa-
pa, UcnaHus pewaBam ga cupsm oBue masko.
MpousBexkga ce eguHcmBeHo mexgy gekem-
Bpu u loau om cypoBomo masko Ha nopogume
Jpaca“ u ,nava“. Opopms ce Ha mBbpgu numu,
nokpumu cbe cuBkaBa naeceH, noHskoza Hama-
3aHU CbC 3exmuH. ima cuaeH apomam Ha mac-
A0 U cAagbk bunkoB Bkyc, BopBu uygecHo coue
COBUHbLOH BAaH.

ABCTPUICKW AAMIN: ALP-BERGKASE

Om maka HapeueHume nAaHuHcku cupeHa,
me3u om Aanume ce caaBsm c egHo BadkHo
npegumcmBo — pakmom, ue wacmauBume kpa-
Bu npekapBam usaomo ASMO NO MecmHume
nacuwa. CupeHemo ce npou3Bexkga B xuwkume
Ha cmonaHume, a He B maHgpu. Maskomo ce
3azpsBa B megeH kasaH, nog koiumo 2opsm ue-
neHuuu, a uckpu u napuyeHua BvbaaeH nonagam
B Hezo - ¢ moBa ce o0bsAcHaBa gbAbokusm my
gopBeceH apomam. 3a eHmycua3upaHume ga
onumam noBeue aanuucku cupeHa uma cneuu-
aAHO opz2aHu3upaHu mypoBe cpeg mMecmHume
npou3Bogumenu.

BEAIMMA: HERVE

ToBa e eguHcmBeHomo b6eazsulcko cupeHe
cbc 3awumeHo zeozpadpcko HaumeHoBaHue.
MpousBexkga ce om Beue 8 Beka B egHoumeEH-
Hus pe2uoH Ha uamok om AueX u e nokpumo
¢ mBvpga sgauBa kopa, kosmo 20 nasu om
BpegHomo BAusiHue Ha coneHus Mmopcku Bou3gyx.
HonbAHUmMeneH ek3omuueH Bkyc my gobaBs
npakmukama o06BuBkama ga 6bge obAuBaHa
B gecmuaupaH ankoxoA uAau bupa. Kakmo no-
Beuemo mpauHu cupeHa, u Herve moXke ga ce
noxBaau c¢ pasauueH Bkyc 8 3aBucumocm om
Bpememo, kozamo 20 onumBame — mek u 2aa-
gok, gokamo 3pee, u Aeko nukaHmeH, kozamo
Beue e 2omoBo.

YEPHW BUT: 3EAEHO CUPEHE

3eAeHOMO cupeHe e nopegHusm 6GbAazapcku
npeuegeHm — wupoko uzBecmHo cpeg Alobu-
meAume Ha MAeYHume geaukamecu no cBema

Tekem KPUCTUHA HUTOXOCAH / Gomoepadus SHUTTERSTOCK

U NOYMU HanbAHO Heno3Hamo B poguHama cu.
Hewo noBeue — Hama ga 20 Hamepume B HUMO
eguH MazasuH B bBvazapus. EguHcmBeHusm
waHc ga 20 onumame € Ha Hskou om u3snoxXe-
Husma Ha ¢oHgauus Slow Food, kosmo Bcowi-
Hocm e u npuyuHama B maakomo memeBeHcko
ceno ga ce Bv306HOBU gomawHomo npousBog-
cmBo Ha moBa cupeHe. MNpaBu ce om maskomo
Ha memeBeHcka oBua u ce ocmaBs ga 3pee
B gopBeHu kauema 3a usaromo Asmo. Mocme-
neHHo canamypama ce omueXkga, a cupeHemo
ocmaBa Ha cyxo. HaeceH ce npexBvpas 8 usbu
¢ nocmosiHHa BAaza u memnepamypama, om
koumo ce noayuyaBa u xapakmepHama 3eAeHa
naeceH. Ha Bkyc e meko u apomamHo, Hal-go-
6pe 20 cbuemaume c 6oazapcko uepBeHo BuHo.

CEBEPHA XOAAHOWA: BEEMSTER

XapakmepHusm Bkyc Ha moBa nonyAspHO Xo-
AaHgcko nonymBoupgo cupeHe ce gbaku Ha yc-
AoBusima, 8 koumo >kuBesm kpaBume. A umeH-
HO — nacuwa Bbpxy BucokomuHepaAusupaHu
nouBu, 6ykBanHo omBoloBaHu om mopemo u
pasnoAoXkeHu Ha 6 mempa nog mopckomo paB-
Huwe. Beemster ce npousBerxkga om 1901, a Ba-
puaHmvm My X-O 3pee ueau 26 meceua, 3a ga
gobue apomam Ha kapamea u yucku. Ako moBa
Bu ce cmpyBa npekaneHo, npobBaume kaacu-
uecku Beemster — moxke 6e3 yzpuseHus ga 20

3EAEHOMO CUPEHE
e nopegHuUAm
boacapcku
npeuegeHm -
wupoko uszBecmHo
cpeg Alobumeaume
Ha MAEYHUME
geAaukamecu no
cBema u noumu
HaNbAHO HENO3HAMO
B poguHama cu

carokume B cangBuua cu u ga 20 xanBame ¢
6ymunka Amstel.

CAPOWHNA: CALCAGNO

ToBa pvuHO npaBeHo cupeHe ce Hykgae om
MAsko om obazHeHa oBua, hacaa no ckaoHoBe-
me Ha umaauaHckus ocmpoB, u om 3peeHe B8
npogbrkeHue Ha 1-2 2oguHu B newepume Ha
KacmenuuBuma. Ako Bcuuko gomyk Bu 3Byuu
MHO20 cAOXHO, umaume npegBug, ye calcagno
BcbwHocm e pasHoBugHocm Ha nekopuHomo,
HO e no-apomamHo u cAagHukaBo. Kozamo y3-
pee, cupeHemo gobuBa 2nagka cmpykmypa u
xapakmepHa kopuuka. Hau-gobpe 20 mecmBau-
me ¢ npeceH xAq6 u MAago uepBeHo BuHo.

A30PCKIW OCTPOBW: SAO JORGE

He e aecHo ga Hamepume cupeHe om kpaGBe
MAsko B Mopmyzanus, cmpaHama Ha kosume.
Ho A3opckusm apxuneaag, makap u yacm om
ubepuuckama gopxkaBa, ce pasauyaBa no goc-
ma Hewa om koHmuHeHma. PasnonoxkeH HaBb-
mpe B8 Amaanmuueckus okeaH, mou moxXe ga
ce noxBanu ¢ Bucoka BaakHocm, ByakaHuuHa
nouBa u npusmeH monvA kaumam npes usaama
2oguHa. Sao Jorge obaue ce npousBexga camo
npe3 AAMomo om Henacmbopu3upaHo MASKO,
CpogHO e ¢ Yegobpa u npumexkaBa Aeko nukaH-
meH Bkyc, koemo 20 npaBu nogxogswo kakmo
3a canamu, maka u 3a npocma Beueps ¢ npsc-
Ha bazema. /1 yawa BuHbo Bepge, pasbupa ce.

KOPHYOA: CORNISH YARG

Qepmep Ha ume peu BeposmHo e uoBekovm,
usobpemun moBa noaymBupgo cupeHe Hskb-
ge npe3 XVII Bek. Camomo ume Ha cupeHemo
e damuausma my, usnucaHa HaobpamHo. Mpo-
u3Berkga ce om nacmbopu3upaHomo MAsko om
kpaBu nopoga xoAwalH, opopMs ce Ha poka u
ce 3aBuBa uau B aucma om konpuBa, uau B guB
yecovH. KonpuBama, nbpBoHauaAHO u3noA3Ba-
Ha, 3a ga npegnasu cupeHemo, My npugana Aek
npuBkyc Ha 2vbbu. BnocaegcmBue uamucauau u
BapuaHma c guBus uyecvH, koumo couio gonpu-
HecbA ¢ apomama cu. o Bpeme Ha 3peeHemo
cornich yarg ce npocka ¢ neHuuuAuHoBa 2vbuu-
ka, om kosmo ce noayuaBa xapakmepHama my
naeceH. KombuHupaume 20 ¢ bypayHgcko uAu
6opgo. M
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Travels With
a Flavour

Europe is the home of cheese and it is worth traveling just
to try some of its most interesting varieties

By CRISTINA NIGOHOSIAN / Photography SHUTTERSTOCK

NAVARRE: RONCAL.

This hard cheese is a record holder whose recipe has not changed
since the 13th century when several villages in the Roncal valley
in the Spanish province of Navarre decided to make cheese from
sheep’s milk. It is produced only from December to July from the
raw milk of Rasa and Lacha sheep breeds. The hard wheel-shaped
cheese is covered with a layer of greyish mold, which is occasion-
ally coated with olive oil. It has a strong buttery flavour and a sweet
herbaceous taste that goes well with a Sauvignon Blanc.
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AUSTRIAN ALPS: ALP-BERGKASE

Among the mountain cheeses, those from the Alps boast an
important advantage, the fact that happy cows graze on local
pastures all summer long. The cheese is made in alpine huts
rather than in dairies. The milk is heated in a copper cauldron
hanging over burning logs, and sparks and tiny embers land in
it, explaining its deep woody flavour. For those eager to try more
alpine cheese varieties, special tours are organised among local
producers.
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BELGIUM: HERVE

This is the only Belgian cheese with a that is protected. Made for eight
centuries in the same-named municipality east of Liege, it is covered with
a hard edible rind, which protects it from the harmful effects of the salty
sea air. Sousing the rind with distilled alcohol or beer lends it an even
more exotic taste. Like most durable cheeses, Herve's taste and flavor
depend on the time you try it: soft and smooth while ripening, and slightly
spicy when aged.

BULGARIAN CHERNI VIT: GREEN CHEESE

Green cheese is yet another Bulgarian product known worldwide among
diary lovers, but almost completely unknown in its own country. You will
not find this cheese in a single shop in Bulgaria. Your only chance to try
it is at a Slow Food Foundation exhibition, which is actually the reason
why the production of this cheese was revived in a small village in the
Teteven municipality. It is made from the milk of the Teteven sheep and
left to mature in wooden casks all summer long. Gradually the brine
evaporates and the cheese dries out. In autumn it is moved to cellars
which have a constant humidity and temperature, producing the typical

green mold. The taste is soft and fragrant, and is best combined with a ...

Bulgarian red wine. —— #
bul. Kniaz Aleksandar Dondukov 19 1000 Sofia Cente|

NORTH HOLLAND: BEEMSTER +359 877 69 40 99 | www.barkamasutra.com

The characteristic taste of this popular Dutch semi-hard cheese is due to Facebook: Kama Sutra Erotic.Bar
how the cows are bred. The cows are raised on pastures with high min- :
eralized soil, reclaimed from the sea and located six metres below sea
level. Beemster has been made since 1901, and its X-O variety is left to
age for no less than 26 months in order to develop a flavor of caramel
and whiskey. If this seems a bit too much, try the classic Beemster. You
can safely put it into your sandwich and enjoy it with a bottle of Amstel
beer.

SARDINIA: CALCAGNO

This handmade cheese uses milk from an ewe that has grazed on the
slopes of the ltalian island and then is matured in the Castelcivita caves
for 1 to 2 years. If all this sounds too complicated remember that Calcag-
no is actually a variety of Pecorino, but sweeter and with more flavor.
When ripe, the cheese has a smooth texture and distinctively marked
rind. It is best to try this cheese with fresh bread and young red wine.

THE AZORES: SAO JORGE

It is no easy task to find a cheese made from cow’s milk in Portugal, the
land of goats. But the Azorean archipelago, although part of the Ibe-
rian state, differs greatly. Situated deep inside the Atlantic Ocean it has
high humidity, volcanic soil and a pleasantly warm climate throughout the
year. However, Sao Jorge cheese is made only in the summer from un-
pasteurized cow’s milk, similar to Cheddar, and has a slightly spicy taste
which makes it suitable for salads, as well as for a simple dinner with a
freshly baked baguette. And a glass of Vinho Verde, of course.

CORNWALL: CORNISH YARG
A farmer by the name of Gray is supposedly the man who invented this i a Ll LS
semi-hard cheese sometime in the 17th century. Yarg is the inventor's M * OVER OREEDUS GIRLS IN S0FIA
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surname spelled backwards. It is made from the pasteurized milk of Hol- f Fir * BREATH-TAKING STRIPTERSE SHOWS
stein Friesian cows, it is shaped by hand and wrapped in nettle leaves or 3 2 o Ty G * ACROBATIC DANCERS

wild garlic. The nettles, originally used for preserving, impart a delicate " PROFESSIONRLLY CHONEOGRAFHED
mushroom flavor. A variety wrapped in wild garlic leaves was invented . SHOWS

later. While maturing, Cornish Yarg is given a light spraying of penicillium = = * PREMIUM EEH'[QFIEES HHI] FIRST CLRSS
candidum white mould, which gives it its typical appearance. Enjoy it with ] SERYICE o I
a burgundy or bordeaux. A —L
0877 948 375 eroticbarsofia@gmail.com
Cherni Vrah Blvd 31

¥ eroticbarsofia




Spaghetti Kitchen*Bar

Codus, nanowag CB. Hegena 3
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar
men.: 089 304 66 66 EAT-
Ako mpsbBa ga 3abogem kapdpuua 8 ueHmo-
pa Ha Coodus, we 6oge mouHo myk - Ha nAo-
wag CBema Hegeaa 3, npu uucmo HoBusm
Spaghetti Kitchen*Bar. OmnpaBsdku ce kom
napagHusa Bxog, Buwkgame egHo cvbBcem pas-
AUUYHO MSACMO - UHMepUOop Ha Hakoako HuBa u
cbBceM pasAUUHU 30HU C MHO20 akueHmu u
gemauinu, »kuBeewu B nNoAHa XxapMoHUA.
BkycHama obukoaka Ha macmomo 3anouBa
¢ moBa, ¢ koemo obukHoBeHo cBvpwBame
- gecepma. Ha Bxoga Hu nocpewa BumpuHa
¢ aBmopcku gecepmu, npuzomBeHU Ha MsC-
mo om matcmop caagkapume Ha Spaghetti
Kitchen.

Ako cu pewun ga npeomkpuew umanuaHcka-
ma xpaHa, Npocmo ce omgal Ha npsAcHa nac-
ma u gobpe npeneueHa no pebuemama nuua
B8 Morello dypHama. Pasbupa ce, Vimanaus
He e camomHa Ha BkycHama kapma, kosamo
cmou npeg Hac. TpveBame Ha okorocBemcko
nomeuwecmBue ¢ snoHckomo namewko, Hop-
Bexkka cbomeza, okmonog om CaHmopuHu,
kakmo u Hakoako npegaokeHus om Gbaeap-
ckama kyxHsa. 3oHama ¢ npowymo 6apa nok e
npekpacHo mAacmo 3a BuHo u manacu. HoBa-
mopckume kokmeuau, koumo ce npegaaeam,
ca ucmuHcko npousBegeHue Ha ankoxoaHomo uskycmBo.

Hakpamko - Spaghetti Kitchen*Bar e macmomo, Ha koemo moxkew ga ce cpew-
HeWw C npusmeAu, ga xanHew xybaBa xpaHa uau ga nuew Alobumusi cu kokmeta 8
npuamna ammocdepa.

Bedroom Premium Club

Codus, yn. Neee 2

menedoH: 0888 764 422, 0888 860 666
e-mail: reservation@bedroom.bg
www.bedroom.bg

Bedroom Premium Club e embaema Ha HowHUA
»kuBom B Boazapus ¢ 13-2oguwHa ucmopus. ToBa
e mAcmomo ¢ Hal-gobpomo aBaHeapgHO wWoy u
eydopuuHa ammoceepa 8 Codus. Knybom Hanaza
3abaBaeHue om HOBO uaMepeHue ¢ HenoBmopuMu-
Am cu gusalH u u3aBume Ha cBemoBHou3BecmHu
gugxkeu.

Bedroom Premium Club omzoBaps Ha Hal-8ucoku-
me eBponelcku cmaHgapmu - nopBokaacHo 06-
cny>kBaHe, nepdekmeH 38yk, MyAmumMeguiHO Woy,
ekempaBazaHmHu maruoBu cnekmakau, VIP 30Ha,
cAykumenu, napkupauwu aBmomobuaume.
Bedroom Premium Club e HeHagmuHam no cBos
UHMepUopeH gusalH - aHmuueH xpam, B8 kolmo
Bogewemo e gobaBeHo koM MuHaromo ¢ HoBuU ap-
xumekmypHu enemeHmu 8 cuHmemuueH MogepeH
pacmep, ekpaHu ¢ 3D video mapping, memaaHu
nepdopupaHu naHa. ManoasBaHu ca Hag 6 Buga
BucokokauecmBeHu mMamepuaau - gopBo, Memana, kamvk, cmokao, ecmecmBeHa
korka, HamypaneH mekcemua. AkueHm B uHmepuopa e maBaHbm Ha kayba - yaoreme-
Ha npoekuua Ha kapmuHama “Shhh”, 8 kosmo ca cvbpaHu 3abpaHeHu obpasuu om
epomuyHomo uskycmBo.

Kaybom npumekaBa guHamuuHo ocBemeHa cueHa ¢ uHmeespupaH catwalk, koimo
gaBa Bo3mokHocm 3a pasepbulaHe Ha MauwabHa baremua xopeoezpadus. Tpagu-
UUOHHO B npozpamama yuyacmBam Hag 15 apmucmu, koumo npeBpouiam Bcska
Beuep B HenoBmopumo uzkuBaBaHe.

Bedroom Premium Club cbagage cobcmBeHa nybauka u usgueHa HowHus >kuBom 8
Boaeapus go Hao-Bucoku cmanHgapmu!
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SPAGHETTI
KITCHEN % BAR

DRINK+ SOCIALIZE

Spaghetti Kitchen*Bar

3, Sveta Nedelya Square, Sofia
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar
phone: +359 89 304 66 66

If we need to put a pin in downtown
Sofia, it will be right here - at 3 Sveta
Nedelya Square, at the brand new
Spaghetti Kitchen*Bar. Heading for
the front door, we see a completely
different place - interior on several
levels and completely different zones
with a lot of highlights and detalils, liv-
ing in perfect harmony.

The delicious tour of the place begins
with what we usually end with - des-
sert. A window with original desserts,
prepared here by Spaghetti Kitchen’s
pastry chefs, welcomes us at the en-
trance.

If you've decided to rediscover ltal-
ian food, just indulge in fresh pasta
and crispy pizza round the edges in
the Morello oven. ltaly, of course, is
not alone on the delicious map we
have in front of us. We set off on a
round-the-world trip with Japanese
duck, Norwegian salmon, Santorini
octopus, as well as a few offers from
the Bulgarian cuisine. What’s more,
the prosciutto bar zone is a great
place for vino and tapas. The innovative cocktails they offer are a real work of
the alcoholic art.

In a nutshell - Spaghetti Kitchen*Bar is the place where you can meet friends, eat
good food or have your favorite cocktail in a pleasant atmosphere.

U B

Bedroom Premium Club

2, Lege Street, Sofia, Bulgaria

Phone: +359 888 764 422, +359 888 860 666
e-mail: reservation@bedroom.bg
www.bedroom.bg

Bedroom Premium Club is an emblem of
nightlife in Bulgaria with a 13-year history.
This is the place with the best avant-garde
show and euphoric atmosphere in Sofia.
The club establishes itself with amusement
of a new dimension with its unique design
and the appearances of world-famous DJs.
Bedroom Premium Club complies with the
highest European standards - first class ser-
vice, perfect sound, multimedia show, ex-
travagant dance spectacles, VIP zone, em-
ployees who are parking the automobiles.
Bedroom Premium Club is unmatched in
its interior design - an ancient temple, in
which the future is added to the past with
new architectural elements in a synthetic
modern raster, screens with 3D video map-
ping, metal perforated panels. Over 6 types
of high quality materials have been used - wood, metal, stone, glass, leather, natural
textiles. An accent in the interior is the ceiling of the club - a magnified projection of
the “Shhh” painting, in which forbidden specimens of erotic art have been brought
together.

The club has a dynamically lit stage with an integrated catwalk, which provides
an opportunity for the implementation of large-scale ballet choreography. Over 15
artists are traditionally participating in the programme, who are transforming each
night into a unique experience.

Bedroom Premium Club created a public of its own and raised the nightlife in Bul-
garia to the highest standards!



Spaghetti Company

Cepguka ueHmop, byr. CumHskoBo N248

men. 02/ 841 28 18

Mall Bulgaria 102 em 3 go kuHo ApeHa

6yA. Bumowa 150, mea: 02/ 88 10 100

PabomHo Bpeme: noHegeHuk - Hegeaa om 10:00 go 00:00 u.
spaghetticompany @mail.bg

Pizza, pasta, modernista u T!

Msacmomo, usBecmHo ¢ uskalouumeaHa umanuaHcka kyxHs. ObcmaroBkama, kos-
mo BgbxHoaBa cpewume, koumo BuHazu ocmaBam y meb uyBcmBomo, ue cu B
copuemo Ha gpagal

Bceku om pecmopanmume Spaghetti Company Hocu cBoe cobcmBeHo ycewaHe.
HesaBucumo kbge me omBexkgam nvmuuwiama Ha Codus, 8 pecmopaHmume om
Bepuzama Hamupaw cebe cu cpeg usuckaHa u mBopuecka obcmaHoBka, MogepeH
gusalH U opusuHaAHa umanuaHcka KyxHd, cneuyuaaHo cbdgageHa nog uepnaka Ha
Maecmpo Mapko Aykuapu.

[omMbm Ha umaauaHckama kyxHa e Habauzo. Tyk e, 3a ga Hamupaw BuHazu cebe
cu, npuamenu, genoBu napmHoeopu uAu HOBU cpeuwlu. KyxHAma HU e naaumpa om
umanauarcku BkycoBe. KoM moBa gobaBame cneuuanHa ceaekuua om BuHa, my3uka
u cobumus. Mokew ga cnogeauw myk Bcako kbcHo cympewHo kade, pabomeH
06Ag, AexkepeH cregobeg uau gbaza Beueps. V1 Beeku nom we Boge pasauyHo.

W kakmo kasBa Hawusm araBeH 2omBau Mapko Aykuapu - ,Mma Hewa, 3a koumo
HAMa ce3oHU“. VIMa u makuBa mecma. Spaghetti Company e egHo om msx.

Spaghetti Company

SERDIKA CENTER, 48 Sitnyakovo Blvd

phone: +359 2/ 841 2818

Mall Bulgaria 102 floor 3 near Arena cinema

150 Vitosha Blvd., phone: +359 2/ 88 10 100
Working time: Monday-Sunday 10:00 am - 12:00 pm
spaghetticompany @mail.bg

Pizza, pasta, modernista and YOU

The place, famous for exquisite Italian cuisine. The atmosphere, inspiring meetings
that always leave you feeling in the heart of the city!

Each of the Spaghetti Company restaurants brings its own touch. No matter where
Sofia roads take you, in the restaurant chain you find yourself amongst elegant and
creative atmosphere, modern design and original Italian cuisine especially prepared
by Maestro Marco Luchiari’s ladle.

The home of Italian cuisine is nearby. It’s right here, so you can always find yourself,
friends, business partners or new encounters. Our cuisine is a palette of Italian fla-
vours. We add a special selection of wine, music and events. Here you can share
every late morning coffee, business lunch, a casual afternoon or a long dinner. It will
be different each time.

As our chef Marco Luchiari says - “There are things of no particular season”. There
are such places. Spaghetti Company is one of them.

LleHmbp no geHmManHa
MeguuuHa ,,C8. leopau”

www.dc-st-george.com, dc_st.george@abv.bg
men.: 0886 129 213, 0898 526 082
yA. K. Vipuuek 20, Codusn, Boazapus

NMMAAAHTOAOI A
MAPOOOHTOAOTNHYHO AEHEHWE
NA3EPHA TEPAMA

B ueHmop no geHmaaHa meguuuHa "CBemu [le-

opeu" we omkpueme ylomHa ammocdepa u Bu-

cokokBaAudpuuupaHu geHmaaHa nomou u 2puxku,

6e3b0Ae3HEHU Npouegypu U MaHunyAauuu, Heob-

Xogumu 3a Bawemo ycnewHo AeueHue.

Llenmopom pasnoraza ¢ Hal-8ucokokauecmBeHu

U MOgepHU anapamypu:

Nd:Yag Aasep - 3a AeueHUe Ha PasAUYHU Napo-

gOHMOAOZUUHU 3aboAABaHus;

Er:'Yag Aasep - 3a AeueHue Ha kapuecu;

guogeH Aasep;

anapamu 3a nues3oxupypaus;

+ Mukpockon;

+ peHmeeHoBu anapamu 3a NaHopamHu U cekmop-
HU CHUMKU U gp.

[-p Teopau LlanoB - cmomamonoe ¢ Hag 35 2oguHu

mpygoB cmadk, cneuuasusupa B8 coepama Ha opan-

Hama Xupypaus, UMNAGHMOAOZUAMA, ecmemuyHa-

ma geHmanHa MeguuuHa U NapogoHmMoAoausma.

[-p CunBus LlanoBa ce cneuuanusupa 8 obracmma

Ha Mukpockon-acucmupaHama eHgogoHmus, Aa3ep-

Hama geHmanHa MeguuuHa, ecmemuuHume Bos-

cmaHoBaBaHua u gemckama geHmanHa MeguuuHa.

3anoBagalime npu Hac, 3a ga NocmuaHem 3aegHo

nepdekmnu pesyamamul!

3anuweme vac oHAalH Ha www.superdoc.bg

. .
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LEHTBP MO AEHTA/THA MEAMLMHA
“CBETM FEOPrK”

Dental Center
“St. George”

www.dc-st-george.com, dc_st.george@abv.bg
cell phone: +359 886 129 213, +359 898 526 082
20 K. Irichek Str., Sofia, Bulgaria

IMPLANTOLOGY
PERIODONTICS
LASER DENTISTRY

At dental center "St.George"you will find cosy

atmosphere and highly qualified dental help

and care, painless procedures and manipu-

lations, which is a must for your successful

treatment.

The dental center has the latest and highest

quality equipment such as :

+ Nd : Yag laser - treatment of various peri-
odontal diseases

« Er: Yag laser - treatment of hard tissue and
caries diseases

+ Diode laser

- Piezosurgery equipment

+ Microscope

+ Panoramic / sector X- ray

Georgi Tsalov MD - a dentist with over 35

years of work experience, specializes in the

field of oral surgery, implantology, aesthetic

dental medicine and periodontology.

Sylvia Tsalova MD - specializes in the field of

microscope-assisted endodontics, laser den-

tal medicine, aesthetic restorations and pedi-

atric dentistry.

You're more than welcome to visit us and

achieve great results together!

Book your appointment on www.superdoc.bg
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NMPABUAA 3A NMPEBO3 HA BATAX
MO NOAETUTE HA BbAI'APUA EP

Bcuuku nemruuu Ha ,Boazapua Ep* umam npaBo Ha npeBoa Ha Hbe3naameH poueH
bazaxk 10 ke + gamcka uaHma/aanmon B canoHa, a 8 3aBucumocm om usbpaHama kaaca
u mapuda u Ha pesucmpupaH bazax (8 6azaxkHuka Ha camorema). MpeBosom Ha Hazaxk

no pegoBHUmMe AUHUU e CbobpaseH u ¢ Hakou obuiu npaBuaa u noaumukama Ha ,Boazapus
Ep“ koumo mpa6Ba ga umame npegBug. ABuokomnaHusi ,Boazapus Ep“ cnaszBa cucmemama

PIECE CONCEPT, 6asupata Ha bpos, meaaomo u pasmepume Ha yekupaHusa Hazark.

BAGGAGE ALLOWANCE
ON BULGARIA AIR FLIGHTS

All passengers of Bulgaria Air are entitled to free carriage of cabin baggage

10 kg + personal item/laptop, as well depending on the chosen class of service and
fare to a checked baggage (in the luggage compartment of the airplane). Baggage
transportation on regular flights is based on some general rules and the policy of
Bulgaria Air, which you should consider. Bulgaria Air baggage policy complies with
the PIECE CONCEPT system based on the quantity, weight and dimensions of
the checked-in baggage.

TAPUOW BE3 PETMICTPUPAH BAFAX
Bceku nemHuk, 3akynua Buaem no mapuda ¢ BkaloueH camo poueH bazax,
uma npaBo ga npeBosu B kaburama Ha camorema be3naameH Hazaxk, kakmo caegBa:

NKOHOMUWYHA KAACA
1 6pol pvueH bazaxk go 10 ke u pazmepu 55x40x23 cm (cymapHa gbakuHa* go 118 cm)
+ gamcka uaHma/Aanmon

TAKCW 3A PETVICTPUPAH BATAX

MopBu 6pol peaucmpupaH 6azaxk go 23 ke u go 158 cm™:
« BompewHu noremu - 15 eBpo Ha nocoka;

« MexkgyHapogHu noaemu - 20 eBpo Ha nocoka**.

> B cayual Ha no-mexkbk, No-06eMeH UAU gonbAHUMEAEH yekupaH bazark,

Ce npuAazam cmaHgapmHume ycaoBus Ha ,Boazapus Ep*.

> PezucmpupaH bazaxk Mmoke ga 6bge 3akyneH npegu noAem Ha Aemuwie

UAU upes usgamend Ha burema.

> [MpumerkaHuemo Ha kapmu CCB Club, kapma Visa Platinum om LIKB,
kobpaHgupaHa kapma om LIKB u ,Boazapusa Ep*, kakmo u 3namHa kapma

FLY MORE He gaBa npaBo Ha 6e3naameH uekupaH 6azaxk no mapuda 6e3 bazax.

* Cymama om BbHWHUME pasmepu Ha goakuHama, BucoyuHama
U WupoyuHama Ha bazaxka /I+h+w/.

** 3a nomyBaHe om AoHgoH - 20.00 GBP, om Lllopux - 20 CHF,
om Tea ABuB - 20 USD.

TAPUOW C PETICTPUPAH BATAX
Bceku nomHuk, 3akynua Buaem no mapuda c BkaloueH peeucmpupaH bazad,
uma npaBo ga npeBosu B bazakHuka Ha camonema 6eanaameH bazaxk, kakmo caegBa:

Mo mexXkgyHapogHu u BbmpewHu AuHUU:

BU3HEC KAACA

« 2 bposd poueH Hbazaxk ¢ 06wo meano go 15 ke (paamepu go 55x40x23 cm
Bceku) + 1 gamcka yaHma/aanmon;

+ 2 6poa peaucmpupaH Hbazaxk go 32 ke u go 158 cm* Beeku.

NKOHOMUWYHA KAACA

1 6pol pvueH bazak go 10 ke u pasmepu 55x40x23 cMm (cymapHa gonkuHa*
go 118 cm) + 1 gamcka yaHma/Aanmon;

+ 1 6pol peeucmpupaH 6azaxk go 23 ke u go 158 cm*.

M3knaloueHus

+3AATHA KAPTA FLY MORE

«BUANETU, 3ATIAATEHU C KAPTA VISA PLATINUM OT UKbB

+«BUAETU, BANTAATEHU C KOBPAHOUPAHA KAPTA ,6bATAPUA EP U LUKB*
+ YAEHOBE HA NMPOIrPAMATA CCB CLUB

«MOPAUUN***

2 6pos no 23 ke u go 158 cm* Beceku, 3a noaemu, npu koumo onepupauy,

npeBo3Bau e aBuokomnaHus ,Boreapus Ep”.

+BEBETA OT 0-2 roAviHV

B cayual ue mapudama, no kosmo e udgageH buaemom Ha Bob3pacmHus,
npugpy>aBaw, 6ebemo, no3BoaaBa 1 6pou uekupaH bazaxk go 23 ke, mo 6ebemo
uma npaBo Ha 1 6pol uekupaH 6azak go 10 ke. MpeBozbm Ha 6ebeuwku koauuku
ce u3BvpwBa 6e3nramHo, HO me caegBa 3agbrkumenHo ga ce npegaBam u noayuaBam
HenocpegcmBeHo npu kauBaHe/cAusaHe Ha/om camorema. ABuokomnaHusma He Hocu
omeoBopHocm 3a wemu B peayamam Ha mpaHcnopmupaHe no 6azakHume AeHmu,
B cayual ue konuukama He e npegageHa/noayyeHa Ha/om camorema.

* Cymama om BbHWHUME pasmepu Ha goakuHama, BucoyuHama U wupoyuHama Ha

6azaka /I+h+w/. MomHukbm Moke ga npeBosBa u noBeue om Ge3naamHama HopMa
Bazaxk cpewy gonbAHUMEAHO 3anAaulaHe. Tpemu Hbazaxk ce makcyBa no makcama 3a
mpemu cBpoxbazaxk.

** Ako Bunemume Bu ca 3anaameHu B caima Ha komnaHusma, kakmo u B cayyaume Ha:
npumerkaHue Ha 3namHa kapma FLY MORE, uaeHcmBo 8 npoepamama CCB Club uau 3a
6unemu, 3anaameHu ¢ kobpaHgupaHa kapma om LIKB u ,Boazapusa Ep* uau kapma Visa
Platinum om LIKB, e Heobxogumo ga ce cBoprkeme ¢ Hac Ha mea.: +359 2 4020 400 uau
Ha e-mail: callfb@air.bg 3a npeusgaBaHe Ha buanema ¢ npaBo Ha 2 6pos 6eanrameH bazaxk.

TARIFFS WITHOUT CHECKED BAGGAGE
Each passenger who bought a ticket in a tariff that includes only a hand baggage
carriage, is allowed to transport in the cabin free baggage allowance as follows:

ECONOMY CLASS

1 piece of hand baggage up to 10 kg and with dimensions
55x40x23 cm (total length up to 118 cm)*

+ 1 personal item / laptop bag

FEES FOR CHECKED BAGGAGE CARRIAGE

First piece of checked baggage up to 23 kg and up to 158 cm*:
- Domestic flights - EUR 15 per direction;

- International flights - EUR 20 per direction**.

> |n case of heavier, above volumes or additional piece of checked baggage,

the standard conditions of Bulgaria Air apply.

> Checked baggage can be purchased before the flight at the airport or through

the issuer of the ticket.

> Possession of CCB Club card, Visa Platinum card from CCB, co-branded card from CCB
and Bulgaria Air, and FLY MORE gold card does not entitle free checked baggage on tariff
without baggage.

* The maximum allowed volume is the sum of the external length, height
and width of the baggage /I+h+wy/.
** For travel from London - 20.00 GBP, from Zurich - 20 CHF, from Tel Aviv - 20 USD.

TARIFFS WITH CHECKED-IN BAGGAGE

Each passenger with a ticket purchased in a tariff that includes checked baggage is al-
lowed to transport in the luggage compartment of the airplane free baggage allowance as
follows:

International and Domestic flights

BUSINESS CLASS

- 1 piece of hand baggage up to 10 kg and with dimensions;

55x40x23 cm (total length up to 118 cm)* + 1 personal item / laptop bag;

- 2 pieces of checked baggage up to 23 kg or 1 piece up to 32 kg, up to 158 cm* each.

ECONOMY CLASS

- 1 piece of hand baggage up to 10 kg and with dimensions

55x40x23 cm (total length up to 118 cm)* + 1 personal item / laptop bag;
- 1 piece of checked baggage up to 23 kg and up to 158 cm*.

Exceptions

-GOLD CARD FLY MORE

« TICKETS PAID WITH VISA PLATINUM CARD BY CCBANK

« TICKETS PAID WITH CO-BRANDED CARD BULGARIA AIR / CCBANK
-MEMBERS OF THE CCB CLUB PROGRAM

«SEAMEN***

2 pieces of 23 kg and up to 158 cm each* for flights operated by Bulgaria Air.

-INFANTS 0-2 YEARS OF AGE

If the fare of the ticket of the adult who is accompanying the baby allows 1 piece checked
baggage up to 23 kg, the baby is entitled to 1 piece checked baggage up to 10 kg. Trans-
portation of baby carriages is free of charge, but it is mandatory to hand them over / to
receive them immediately before embarkation / disembarkation of the aircraft. The aviation
company shall not be responsible for damages resulting from transportation on baggage
belts, in case the carriage has not been handed over / received at the aircraft.

* The maximum allowed volume is the sum of the external length, height and width of the
baggage /I+h+w/. The passenger may carry more than the free of charge baggage allow-
ance for an additional fee. Third piece is charged as third excess baggage.

** |f your tickets are paid in the company’s website, as well as in the cases of: possession
of gold card FLY MORE, membership in CCB Club, or tickets paid with co-branded card
from CCB and Bulgaria Air or Visa Platinum card from CCB you need to contact us by
phone +359 2 4020 400 or e-mail callfb@air.bg to reissue the ticket entitled to free 2 pieces
of luggage.



Mpumexkanuemo Ha kapmu CCB Club, Visa Platinum om LIKB, kobpaHgupaHa kapma om
LIKB u ,Boazapus Ep*“, kakmo u 3namHa kapma FLY MORE He gaBa npaBo Ha 6e3anaameH
gonbAHUMeAeH yekupaH bazaxk no mapuda 6e3 bazaxk.

*** 3a ga ce BoanonzBame om ycroBusma HU 3a npeBo3 Ha MopAuU, € HE0BXogumo
buremom ga 6bge udgageH B no-cneuuasHa mopAwka mapuda. 3a noBeue uHpopmauua
u pesepBauua mokeme ga ce obopHeme koM LieHmopa 3a 0bcaykBaHe Ha kaueHmu

Ha men.: +359 2 4020 400 uAu Ha e-mail callfb@air.bg, blopama Ha aBuokomnaHusma 6
cmpaHama u uy>kbuHa, kakmo u upe3 aezeHmckama Mpexka.

MbTHUKBT MOXXE OA NMPEBO3BA 1 MNMOBEYE OT BE3MNAATHATA HOPMA BATAX
CPELLY OOMbAHUTEAHO 3AMNAALLIAHE *

Takcu 3a cBpbxbazark

MEXOYHAPOLOHU AVIHAN

3a meeno Ha bazaxka mexkgy 23 ke u 32 ke * — 50 eBpo;

3a 2oneMuHa Ha bazaka mexkgy 158 cm u 203 cm — 70 eBpo;
[onbaHumenHa bpotka - Bmopu bazaxk go 23 ke go u 158 cm — 50 eBpo;
JonbAHumenHa bpotka - mpemu 6azax go 23 ke go u 158 cm — 100 eBpo.

BbTPELLHU AIHUA

3a meeno Ha bazaxka mexkgy 23 ke u 32 ke * — 20 eBpo;

3a eoneMuHa Ha bazaka mexkgy 158 cm u 203 cm — 30 eBpo;
[onbaHumenHa bpotka — Bmopu H6azaxk go 23 ke go u 158 cm — 20 eBpo;
[onbAHumMeAHa bpotka - mpemu 6azaxk go 23 ke go u 158 cm — 50 eBpo;
*Bazadk ¢ meano Hag 32 ke moke ga ce npeBosBa camo kamo kapzo.

CneuuanHu kamezopuu 6azaxk

CIOPTHA EKUMUPOBKA

MpeBosbm Ha cnopmHa ekunupoBka He Bausa B Hopmama Ha 6eanaamHus uekupaH
Hazaxk. TakcyBa ce 50 eBpo B nocoka, kamo gonbAHUMEAHO napue uekupaH bazadk.
MakcumaaHu pasmepu go 23 ke u go 203 cm cymapHa goakuHa.

NskaloueHue: 3a Bcuuku gupekmHu noaemu, onepupaHu om ,Boazapuda Ep*:

- BeanaameH npeBo3 Ha eguH yudm cku/cHoybopg ekunupoBka

BEAOCUIMNEAUN

Mpuemam ce 3a npeBoa B cneuuanHa onakoBka (kapmoH uAu cneuuaneH kanod).
MakcumanHu pazmepu Ha onakoBkama 160 x 90 x 25 cm. M3uckBa ce npegBapumenHo
nomBuprkgeHue Ha ycayzama B8 pesepBauuama.

MexkgyHapogHu AuHuu: 70 eBpo B nocoka. BompewHu AuHuu: 30 eBpo B nocoka.

OPBbXUE

MpeBosbm Ha o2HecmpeAHu opbXkud U Boenpunacu ce u3BopuiBa cbaracHoO
usuckBaHuama Ha MexkgyHapogHama acouuauud 3a Bv3gyweH mpaHcnopm

/IATA/. He ce nomBoprkgaBa Ha codeshare nonemume Ha ,Boazapuda Ep“. MNpeBo3om

Ha 02HecmpeAHU opbXkus He Moke ga bbge nomBbpgeH B cayuaume, kozamo
aBuokomMnarus ,Boazapusa Ep“ e napmHoop no noaem. MNMpeBo3bm Ha o2HeCMPEAHU
opbXkua u boenpunacu, pa3AuyHU om ChopmHo opkue U boenpunacu, e 3abpaHeH.

B Hakou cayyau npeBos Ha ozHecmpeAaHu opbXkus u 6oenpunacu 3a AOBHU U cnopmHu
uenu moke ga boge paspeuleH. MomHukom mpatBa ga ce cBopyke ¢ ,Boazapus Ep* u ga
npegocmaBu uHpopmauusa 3a Buga Ha opbXkuemo, cepulHuA My HOMEP U npunacume,
koumo ce BHacam B pesepBauuoHHama cucmema. Bcuuku ozHecmpenHu opbkua u
H6oenpunacu ce npuemam camo kamo 6acak 3a mpaHcnopmupaHe 8 6azakHuuume

Ha camoArema u B HukakvB cayual B canoHa ¢ nbmHuuume. TpabBa ga ca pasgeaHo

U nogxogaulo onakoBaHu, kamo meaaomo Ha MyHuuuume He buBa ga HagBuwaBa

5 ke. MemHukom mpabBa ga uma Becuuku gokymeHmu, uduckBaHu om 3akoHa u
nogsakoHoBume akmoBe, npurokumu 3a npeBo3 3a coomBemHama goprkaBa. ,Boazapus
Ep“ cu 3ana3Ba npaBomo ga omkaxke npeBo3 Ha 02HeCMpPeAHU opwkusa U boenpunacu.

« NoBHuU nywku u nampoHu - komnaekm go 15 ke: makca 50 eBpo B8 nocoka;

« AoBHU nywku u nampoHu - npu 06wo meano Hag 15 ke: makca 70 eBpo B nocoka;

« Koco oeHecmpenHo opwkue (nucmoaem): makca 20 eBpo 68 nocoka.

NoBHama nywka u nampoHUMe ce cyumam 3a egHo napue peaucmpupaH 6azaxk u ce
makcyBam c egHokpamHa makca 3a obcayxkBare. Tosu Bug bazaxk He ce BkalouBa B8
H6esnnamHama HopmMa u makcama ce npuaaza HesaBucumo om moBa gaau NbmHukom
uma gpye uekupaH 6azax.

JAOMALLHU AIOBUMLIV B b THUYECKATA KABVIHA /PETC/

« MakcumanHo meano Ha »kuBomHomo u kaemkama - go 8 ke*;

- MakcumanHu pas3mepu Ha kaemkama - 48 x 35 x 22 cwm;

« He ce BkalouBa B 6eanaamHama Hopma Hazaxk u ce 3anaawa makca
om 50 eBpo B nocoka.

JAOMALLIHU AIOBUMLIN B BATAXXHUIKA /AVIH/

- bes oepaHuyeHue B meaaomo Ha »kuBomHomo;

« MakcumanHu pa3mepu Ha kaemkama - 110 x 65 x 70 cwm;

- He ce BkalouBa B 6eannamHama Hopma Hbazaxk, 3anaawa ce makca:

- npu meano Ha »kuBomHomo u koHmetHepa go 32 ke - 80 eBpo B nocoka

- Npu meano Ha »kuBomHomo u koHmelHepa Hag 32 ke - 120 eBpo B8 nocoka**

Ba)kHu ymoyuHeHus 3a npeBo3a Ha gomawHu Alobumuyu:

+ MNpeBozbm Ha gomawHu Albbumuu 3agbArkumeaHo nogaeXku Ha nomBoprkgeHue om
ABuokomMnaHusma. 3a nomBbp>kgeHue e Heobxogumo ga ce cBopkeme ¢ LieHmbpa

Hu 3a 0bcay>kBaHe Ha kaueHmu Ha meaedoH: +359 2 402 0400 uau no e-mail callfb@air.bg;
- Mpuemam ce 3a npeBo3 camo kyuema u komku;

- ,Boacapun Ep” He npuema 3a npeBo3 >kuBomHu go u om BeaukobpumaHus;

- BolHume u onacHuU nopogu ce npuemam 3a npeBo3 camo kamo kapzo (Hanp.
AmepukaHcku numbya mepuep, Cmadopgwupcku 6yamepuep, AmepukaHcku
cmadopgwupcku mepuep, Byamepuep, Amepukancku byagoe, [lo2o ApykeHmuHo,
Kanzan (AHamonutcka oBuapka), KaBkaska oBuapka, PomBataep, Pogesutcku pugrkbek,
Hobepman, KaHe Kopco u gp.)

*3a nonemu FB1431/1432 go u om lMapuxk, kbgemo onepupaw, npeBosBay
e Air France, makcumanHomo meano 3a npeBos Ha PETC e 6 ke.

** KuBomHu ¢ meano ¢ koHmelHepa Hag 32 ke He ce npuemam 3a npeBo3
go/om Bplokcen.

* 3a cmeceHu npeBo3u ¢ yuacmuemo Ha ,Bbazapus Ep“ u gpyau napmHbopcku
aBuokomnaHuu B mapwpyma mMozam ga 6bgam npuaazaHu gpyau ycaoBus 3a bazaxk

Possession of card CCB Club, Visa Platinum CCB, co-branded card from CCB and Bulgaria
Air, and Gold Card FLY MORE does not entitle the additional free checked baggage on tariff
without luggage.

***In order to take advantage of our conditions for the transportation of seamen, the ticket
must be issued at a special seaman fare. For more information and reservations, please
contact the Customer Service Center at +359 2 4020 400 or e-mail callfb@air.bg, any of the
Bulgaria Air offices or through the travel agent network.

THE PASSENGER MAY CARRY MORE THAN THE FREE BAGGAGE AL-
LOWANCE AT ADDITIONAL COST *

Excess baggage fees

INTERNATIONAL FLIGHTS

Baggage weight between 23 kg and 32 kg* — EUR 50;
Baggage dimensions between 158 cm and 203 cm — EUR 70;
Extra piece - second bag up to 23 kg x 158 cm — EUR 50;
Extra piece - third bag up to 23 kg x 158 cm — EUR 100.

DOMESTIC FLIGHTS

Baggage weight between 23 kg and 32 kg* — EUR 20;

Baggage dimensions between 158 cm and 203 cm — EUR 30;
Extra piece - second bag up to 23 kg up to 158 cm — EUR 20;
Extra piece - third bag up to 23 kg up to 158 cm — EUR 50;

* Baggage with weight over 32 kg may only be carried as cargo.

Special categories of baggage

SPORT EQUIPMENT

Transportation of sport equipment is not included in the quota of checked baggage. It is
charged as an extra piece of checked baggage — EUR 50 in direction.

The equipment must be of maximum weight and total dimensions 23 kg and 203 cm.
Exception: for all flights operated by Bulgaria Air:

- Free carriage of 1 piece of ski / snowboard equipment.

BICYCLES

Accepted for carriage in special packaging (cardboard or a special case). Maximum size
of package 160 x 90 x 25 cm. This service requires pre-confirmation in the reservation.
International flights: EUR 70 per direction. Domestic flights: EUR 30 per direction.

FIREARMS

Carriage of firearms and ammunition is carried out according to the requirements of the
International Air Transport Association /IATA/. It is not confirmed on codeshare flights

of Bulgaria Air. Carriage of firearms and ammunition other than sport weapons and am-
munition is prohibited. In some cases, carriage of firearms and ammunition for hunting
and sporting purposes may be permitted. The passenger should contact Bulgaria Air and
provide information on the type of weapon, its serial number and the ammunition, which
will be entered into the reservation system. All firearms and ammunition will be accepted
only as baggage and must be transported in the luggage compartment of the airplane and
under no circumstances in the passenger cabin. They must be suitably packed separately
and the weight of the ammunition should not exceed 5 kg. The passenger should have all
documents required by law and regulations applicable to carriage for the particular state.
Bulgaria Air reserves the right to deny carriage of firearms and ammunition.

- Hunting rifles and cartridges - total weight up to 15 kg: fee EUR 50 per direction;

« Hunting rifles and cartridges - total weight over 15 kg: fee EUR 70 per direction;

- Short-barrel firearms (pistol): fee EUR 20 per direction.

Hunting rifles and cartridges are regarded as one piece of registered baggage and are
charged with one-time fee for service. This type of baggage is not included in the free al-
lowance and the fee is applied regardless of whether the passenger has other checked-in
baggage.

PETS IN THE PASSENGER CABIN /PETC/

- Maximum weight of the animal and the cage — up to 8 kg*;

- Maximum dimensions of the cage - 48 x 35 x 22 cm;

- The pet is not included in the free baggage allowance, and a fee
of EUR 50 per direction applies.

PETS IN THE HOLD /AVIH/

- No limitation in the weight of the animal;

« Maximum dimensions of the container - 110 x 65 x 70 cm;

- The pet is not included in the free baggage allowance, and the following fees apply:
- At the weight of the animal and container up to 32 kg — EUR 80 per direction;

- At the weight of the animal and container over 32 kg — EUR 120 per direction.

Important information for live animal transportation:

- Pets transportation (both PETC and AVIH) is a subject to compulsory confirmation
from the Airline. For confirmation please contact our Customer Service Centre at
+359 2 402 0400 or by e-mail: callfb@air.bg;

- Only dogs and cats are accepted for transport;

- Bulgaria Air does not accept animals to and from Great Britain;

- Fightng and dangerous breeds are accepted for carriage only as cargo (example:
American Pit Bull Terrier, American Staffordshire Terrier, Staffordshire Bull Terrier, Bull
Terrier, American Bulldog, Dogo Argentino, Karabash (Kangal), Anatolian Shepherd Dog,
Caucasian Ovcharka (Caucasian Shepherd Dog), Rottweiler, Rhodesian Ridgeback,
Doberman, Cane Corso, etc.).

* For flights FB1431/1432 to and from Paris where operating carrier is Air France, the
maximum weight of PETC is 6 kg.

** Animals weighing over 32 kg together with the container are not accepted for carriage
to / from Brussels.

* For partner flights involving Bulgaria Air and other partner airlines, other luggage
conditions may apply.



FOTOBW 3A NOAET

Mpegnazame Bu Hakoako nonesHuU coBema 3a moBa kak ga ce uyBcmBame

A

FIT TO FLY

These handy exercises enable you to stay in top form - both

gobpe no Bpeme Ha noaema u caeg Heeo. M3nbAHABaime ynpaXkHeHusama 6aBHo

u guwadme paBHOMEPHO.

during and after the flight. Perform each move with steady,

even breathing.

-

XOOAUAA FAE3EHU KOAEHE
10 nemu 15 nemu 30 nemu
MocmaBeme nemume [MpaBeme kpvaoBu
Ha noga u noBguzHeme gBukeHus nopBo ¢
Hazope npbcmume Ha
kpakama. Nocae onpe- gpyaus.
me noga ¢ npecmu u

noBgusHeme nemume.

8 6egpomo.

MoBguzHeme eguHus
kpak, gokamo He
eguHus kpak, a nocae ¢ ycemume HanpexkeHue

PAMEHE

5 nemu

MocmaBeme poueme
Ha begpama u 3anou-
Heme ga onucBame
kpoeoBu gBukeHus

C pameHeme.

KPAKA

10 nemu

HaBegeme ce reko
Hanpeg. ObgbpHeMe
C poue koneHeme

u 2u noBgusHeme Ha
HuBomo Ha 2opgume.
3agpwkme maka 15
cekyHgu.

rPbb N PbLE

15 nomu

MocmaBeme u gBeme
cmvnana Ha noga

U cmeezHeme kopema.
HaBe>kgaime ce
Hanpeg, gokamo
poueme Bu He onpam
npecmume Ha kpakama.

FEET ANKLES KNEES
10 times 15 times 30 times
Placing your heels on Rotate your foot -
the floor, stretch your first in one direction
toes upwards. Then, and then the other.
keeping your toes on

the floor, raise your

heels upwards.

in your thighs.

OA CE AETU HE E CTPALLHO

Cmamucmukama couu, Ye AemeHemo CbC CamMoAem € ganey
no-6e3onacHo om MH020 gpyau gedHocmu. Ekunakom Ha Bawus
camonem e BucokokBaauduuupaH u ¢ 6ozam onum. Camoremume
Ha ,Boacapusa Ep*“ ca ¢ besynpeuHa noggpokka u Mo2am ga ycmosam
Ha BcakakBa mypboaeHuus.

Onumaidme ga ce omnycHeme - BguwBaime goAboko npes Hoca
u 3agopkadme Bo3gyxa HAkoAko cekyHgu, npegu ga 20 usguwame.

MO BPEME HA NMOAET

Ycewame 6oaka B ywume? 3anyweme Hoca, 3amBopeme ycmama
U 3anoyHeme ga npeanollame UAU ga ce onumBame ga uskapame
Bvagyxa, 6e3 ga omBapame ycma. JoBueHemo Ha gbBka cbwo nomaea.

Cmumyaupaime kpoBoobpauwieHuemo cu, kamo ce pasxogume

no nomekama 8 camonema. M3bazBalime ga cegume ¢ kpocmocaHu kpaka,
3auwomo moBa Moxke ga oepaHuuu kpoBoobpaueHuemo. Moke ga ce
nouyBcmBame no-ygobHo, ako cBaaume obyBkume. Mudme noBeue Boga

U no-mManko ankoxon, ual uau kade.

KAK OA CE NMPUCNOCOBUM
NO-BbP30 KbM YACOBUTE PA3AUKU

Onumadme ce ga Hacmpoume BuoAo2UYHUA cu YacoBHUK koM BpemeBama
30Ha Ha Bogewama Bu gecmuHauus, kamo Beuepma npegu noAema cu
Ae2HEME eguH uac NO-PaHo UAU NO-KbCHO.

He npekanaBaime ¢ mexkkama xpaHa u He nudme mBbpge MHO20 aAKOXOA
uAu kade Beuepma npegu norema. Fkme 6ozamu Ha NPOMEUH XpaHu
8 nogxogawu 3a HoBama uacoBa 30Ha oMPA3bUU OM gEHOHOWUEMO.

Kozamo npucmuzHeme Ha usbpaHama om Bac gecmuHauus, HanpaBeme
cu kpamka pasxogka. lNMpekapadme noHe 30 MuHymu Ha gHeBHa cBemauHa.

Raise your legs,
tensing the muscles

SHOULDERS

5 times

With your hands

on your thighs, rotate
your shoulders in

a circular motion.

RELAX!

LEGS

10 times

Bend forward slightly.
Wrap your hands
around one knee and
raise it to your chest.
Hold for 15 seconds.
Repeat with the other
knee.

BACK AND ARMS
15 times

Place both feet flat

to the floor and hold
your stomach in. Bend
forward, moving your
hands down your legs.

Statistics show that flying is much safer than many situations in daily lives.
The crew in control of the plane is highly trained and experienced.

Bulgaria Air aircrafts are thoroughly maintained and designed to withstand
various forms of turbulence

Try to relax - breathe in deeply through your nose, hold for three seconds
before exhaling slowly.

DURING THE FLIGHT

Ear pain? Pinch your nose shut, close your mouth and swallow or blow
out against your closed mouth. Alternatively, chew some gum.

Stimulate your circulation by walking around the cabin and stretching.
Avoid sitting with your legs crossed as this restricts circulation.
Removing your shoes may provide you with more comfort. Drink plenty
of water and not too much alcohol, tea or coffee.

REDUCING JETLAG

Begin adjusting your body clock to the time zone of your destination
the night before departure by going to bed earlier or later.

Don’t consume too much food the night before you leave, or drink too
much coffee or alcohol. Eat protein-rich meals at times that are normal
for your new time zone.

At your destination, take light exercise - such as a walk. Spend at least
30 minutes in daylight.



YOOBCTBO U
BE3OIMNACHOCT BbB Bb3OYXA

,Bonreapus Ep“ Bu »kenae 6esonaceH u ygobeH noaem.
BucokokBaauduuupaHume HU Aemuu, cmloapgecu u cmioapgu ca obyyeHu
ga ocueypsam 6ezonacHocmma Bu. Emo Hakou 0cHOBHU MoMeHmMU om
He3onacHocmma, ¢ koumo Moxke ga ce 3ano3Haeme, gokamo noyuBame u
ce HachakgaBame Ha nonema ¢ ,Boacapud Ep“.

BALUWETO 3APABE

Ako uMame npumecHeHus 3a 3gpaBemo cu, cBbp3aHu ¢ NbmyBaHemo, U 0cobeHo
ako cmpagame om guxameAHU UAU CbPgeuHO-CogoBu 3aboadaBaHus, nocememe
Anekaps cu npegu 3amuHaBaHe. Anmekume Mozam ga Bu npegaoxkam aekap- cmBa
6e3 peuenma, HO Hawusam coBem e BuHazu ga ce koHcyamupame ¢ Aekap kou ca
Hal-nogxogawu 3a Bac

BALUUAT BATAXK

M3baeBaime mexkkus pbueH bazaxk. HoceHemo My moxke ga npemoBapu
opeaHuama Bu. [1a cegHew B8 kpecAromo ymMopeH U 3agbxaH, o3HauaBa ga
3anoyHew nomyBaHemo cu 3Ae. B pouHua bazaxk Hoceme camo ocHOBHOMO,
koemo we Bu mpa6Ba no Bpeme Ha norema.

CPOKbBT 3A ABABAHE HA AETULLETO

Onumadme ce ga npucmuzHeme Ha Aemuwemo paHo. OcmaBeme cu
gocmambyHo Bpeme 3a popmasHocmu, nasapyBaHe u omBexkgaHe koM camonema.
Bpememo 3a pesucmpupaHe Ha NbMHUUUME € PasAUYHO Ha pasAuYHUME Aemuula
u MoXke ga Bapupa cnopeg gecmurauusma. Hobpe

e ga ce uHdopmupame npegBapumenHo 3a vaca, 8 koimo mpsabBa ga cme

Ha Aemuwemo.

BALLATA CUI'YPHOCT

3ano3Halme ce ¢ uduckBaHusama 3a cuzypHocm u a2u cnasBadme.

He ce cvenacsBatime ga npeHacame uy>kg bazaxk. He ocmaBaume bazarka

cu 6e3 Hagsop.Crazalime HokoBe, Hokuuu u ocmpu npegmemu 8 kydapa, koimo
npegaBame 3a mpaHcnopmupaHe 8 bazadkHuka Ha camonema. Ako ca B pouHua Bu
Hazaxk, AemuwHUMe cAy»kbu 3a cueypHocm wie Bu 3abpaHam ga eu kauume

B camonema.

BALLUMAT PbYEH BArAXK

Caokeme mexkkume npegmemu nog cegankama npeg Bac, a nekume -

B bazakHume omgeneHus Hag cegankume. He baokupadme ¢ 6Hazaxk noms
koM aBapulHume u3xogu U nbmekume mexXkgy kpecaama. OmBapsaime
HbazakHuuume Hag cegankume BHumameaHo - ako CbgobpkaHuemo um

€ pazaMecmeHo no Bpeme Ha noaema, npu omBapaHe om max Moke ga nagHam
npegmemu.

MYLWEHETO

MNMyweHemo B camonema e onacHo. 3abpaHeHo e Ha Bcuuku noaemu Ha ,Boazapust
Ep“. Ha kabuHHusa ekunak e HapegeHo ga caegu 3a U3nbAHEHUEMO Ha 3abpaHama.
He nyweme 8 moaremHume, koumo ca obopygBaHu ¢ gamuuuu 3a gum.

YNBTBAHUATA 3A BE3OMNACHOCT

Mpegu 3amuHaBaHe u npucmuaaHe kabuHHUSM cbcmaB Ha ,Boazapus Ep* we Bu
3ano3Hae ¢ npaBuaama 3a besonacHocm B8 camoarema. YnomBaHemo BkalouBa
cBegeHus 3a npegnasHume koaaHu, kucrnopogHume Macku, usxogume, aBapudHomo
HanyckaHe Ha camoAema, cnacumeaHume »kuanemku. Moaum 3a Bawemo BHumaHue
no Bpeme Ha gemMoHcmpauusma. Pasdeaegaime uHcmpykuusma 3a 6esonacHocm 6
camonema, kosmo e B gkoba Ha cegankama npeg Bac.

KABUHEH EKUMNAXX

KabuHHusm ekunaxk Ha ,Boazapus Ep“ ce epuku ga Bu obcayr»kBa omauuro u
ga ocueypsBa 6esonacHocmma no Bcako Bpeme. He ce npumecHaBaime ga
noBukame cmioapgecume u cmloapgume, kamo usnoazBame paznonoXkeHus
Hag kpecromo Bu 6ymoH, ga cnogeaame komMeHmapume cu ¢ max U ga eu
yBegomaBame 3a nompebHocmume cu.

MPU NPUCTUTAHE
Maszeme bazarkHume cu kynoHu, 3a ga Hamepume AecHo bazaxka cu. Omgeneme
Manko Bpeme, 3a ga ce akaumamusupame cAeg npucmuaaHemo cu.

Om 6 HoemBpu 2006 2. B EBponetckusn coblos ca B cuna HoBu mMepku 3a cugypHocm, koumo ozpaHuvyaBam
koauuecmBomo meurocmu B pouHus Hazaxk. Te mpabBa ga ca B8 camocmosamenHu onakoBku go 100 mA Bcaka
u 0bwo go 1 A, nocmaBeru B camoszaneyamBau ce npospaveH NAuk, kodmo nogaexku Ha npoBepka om cay-
>»kumeaume no cueypHocmma. OzpaHuyeHUAMa ce OMHacAm 3a cAegHUme meuHocmu: Boga, Hanumku, cynu,
cuponu, 2pumoBe, kpemoBe, AocuoHu, 2enoBe, napdlomu, gesogopaHmu, cnpetoBe, nacma 3a 3bbu, nAHa 3a
BpbcHeHe u He BkalouBam megukameHmu u 6ebewku xpaHu 3a nonsBaHe no Bpeme Ha nbmyBaHemo, HO
me nogaekam Ha npoBepka.

Cnucvkom noco4Ba Hakou om 3abpaHeHume 3a npeHoc npegmemu, 6e3 ga 6bge uzyepnameneH.

Moas, koHcyamupalime ce ¢ AemuwHUA NEPCOHAaA 3a NO-NbAHa UHPOPMayus.

YBakaemu nomHuuu,

B coomBemcmBue ¢ gupekmuBa Ha EBponetickama komucus 68/2004 om 15 aHyapu 2004 2., 8 oxpaHsemume
30HU Ha Aemuwiama u B pvuHuA bazaxk He buBa ga ce crazam npegmemu, ¢ koumo e BodaMOXKHO UAU U3aAexk-
ga BuamMokHO ga ce npuduHU HapaHABaHe. Cpeg 3abpaHeHUMe npegmMemu ca

BcakakBu BugoBe ozHecmpenHO opwkue /| kamanyamu u XxapnyHu / uMumauuu Ha O2HECMPEeAHO
opwkue, 8 moBa yucno gemcku uzpauku /opwkeliHu yacmu, ¢ uskaloueHue Ha ypegu 3a meaeckonuyHo
BuxkgaHe / nokapozacumenu | enekmpowokoBu ypegu | 6pagBu, cekupu, cambpu, momaxaBku /
nokoBe, kbcu konus | BcakakBu 3aocmpeHu MemanHu npegmemu, koumo moz2am ga nocaykam 3a
HapaHsBaHe | Ho)koBe, HezaBucumo om npegHa3HaveHuemo um /cabu, MeuoBe | GpbcHavu, ckaaneau |
Hokuuu, ¢ peXkewa yacm, no-gbAza om 6 cm /| 6GopmawuHu, omBepmku, kaewu, uykoBe | koHku 3a Aeg /
Bcuuku BugoBe cnopmHu cmukoBe, 6yxanku, weku u mosau / Bcuuku BugoBe o6opygBate 3a 6olHU
cnopmoBe / amyHuuuu, 2paHamu, MuHu, BoeHHu ekcnao3uBu /| gemoHamopu [ 2a3 u 2a3oBu
konmetiiHepu | B¢cakakBu nupomexHuyecku cpegcmBa |/ xAop, napaAusupauwu cnpelioBe, consomBopeH
2a3 /[ mepneHMUuH, pa3pegumeA U aepo3oAHa 60a [ Hanumku ¢ Hag 70% cbgbp)kaHue Ha anKOXOA.

YOUR COMFORT AND
SAFETY IN THE AIR

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flight
deck and cabin crews are here to take care of your safety. While relaxing and
enjoying Bulgaria Air’s inflight service, you may consider the basic points that
follow.

YOUR HEALTH

If you have any medical concerns about making a journey, or if you suffer from a
respiratory or heart condition, see your doctor before traveling. There are over-the-
counter medicines available, but we recommended always to consult a doctor to
determine which are suitable for you.

YOUR LUGGAGE

Try to travel light. Carrying heavy bags can cause considerable stress you may not
be used to. Arriving at your sit exhausted and perspiring is not a good start to your
journey. In your hand luggage, carry only essential items which you will genuinely
need during the flight.

YOUR CHECK IN DEADLINE

Arrive early at the airport. Give yourself plenty of time to check-in, shop and board.
Check-in times vary from airport to airport and from destination to destination.
Please, inform yourself well in advance to avoid delays/cancellations.

YOUR SECURITY

Do read and follow the security requirements. Do not agree to carry other people’s
items with you. Never leave your luggage unattended. Store personal knives,
scissors and other sharp objects safely inside your suitcase or hold luggage. If you
do not, airport security staff will stop you taking them aboard in your cabin luggage.

YOUR HAND LUGGAGE

Please store heavy items underneath the seat in front of you. Stow lighter items
in the overhead luggage racks. Please ensure you do not block access to the
emergency exits, and do not block the aisle. Please open the overhead lockers
with caution: items there may have become disturbed and may fall onto the seats
below.

SMOKING

Smoking onboard is dangerous. All Bulgaria Air flights are non-smoking and
cabin crew are under strict instructions to monitor observance. Please do not
smoke in the lavatories; they are equipped with smoke sensors.

THE SAFETY BRIEFING

Before departure and on approach, Bulgaria Air cabin crew will demonstrate the
rules of safety on board our aircraft. The briefing includes information on your
seatbelt, how to use your oxygen mask, how to locate exits, how to leave the
aircraft in an emergency, and how to use your lifejacket. Please spare a moment
to watch their demonstration. Please also consult the illustrated Safety on Board
leaflet in the seat pocket in front of you.

YOUR CABIN CREW

The Bulgaria Air flight attendants are on board to provide you with top class
inflight service and ensure your safety at all times. Please do not hesitate to use
the overhead attendant call button and share comments or request service from
your flight attendant.

AT THE DESTINATION AIRPORT

Have your luggage identification tags ready to help you find your luggage.
Give yourself some time for initial acclimatisation with the weather and
environment of your destination.

From November 6, 2006 the European Union adopted new security rules that restrict the amount of liquids
you can take through security checkpoints, in addition to other prohibited articles. These liquids must be in
individual containers with a maximum capacity of 100 ml each, packed in one transparent, resealable plastic
bag (with a capacity of no more than one litre). The restrictions apply to liquids such as water, drinks, soups,
syrups, make-up, creams, lotions, gels, perfumes, deodorants, sprays, tooth paste and shaving foam. Liquid
foods for babies and any medication a passenger may need during a flight are exempt from the above
restrictions but must be presented at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the airport staff who will be happy to provide
you with more detailed information.

Dear passengers,

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or
appearing capable of causing injury should not be carried into the security restricted areas of the airports and
into the aircraft’s cabins. These include, but are not limited to:

all types of firearms | catapults and harpoons | replica or imitation firearms, toy guns /component
parts of firearms (excluding telescopic sighting devices) / fire extinguishers | stun or shocking
devices | axes, hatc ets, meat cleavers; machetes | arrows and darts / any type of sharpened
metal objects, which could cause injury / all types of knives | sabers, swords /| open razors

and blades, scalpels | scissors with blades more than 6 cm in length / drills, screwdrivers,
crowbars, hammers | ice skates | any type of sport bats, clubs, |/ sticks or paddles /| any martial
arts equipment / ammunition, grenades, mines, explosives and explosive devices | detonators |
gas and gas containers |/ any pyrotechnics | chlorine, disabling or incapacitating sprays, tear
gas | turpentine and paint thinner, aerosol spray paint /| alcoholic beverages exceeding 70% by
volume.
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3awomo 3Haewm, ue
me ca yacm om
Bawemo cemeiicmBo -
Bv3nonsBaiime ce

om ycAy2ama Hu 3a
npeBo3 Ha gomawHu
Alo6umuu!

Mpu npeBosa Ha gomawHu
ANobumuu 8 nemHuueckama
kabura /PETC/ makcumaaHomo
gonycmumo meaAo Ha
>kuBomHomo u kaemkama e 8 ke,

Upgrade go 6usHec
knaca, 3a ga e
nepdpekmHo

,boacapua Ep* Bu
gaBa Bo3mokHocm ga
noBuwume komdpopma
Ha cBoemo nomyBaHe
brazogapeHue Ha
ycayeama Upgrade go
busHec kaaca.

Upgrade moxke ga 6bge 3akyneH
om 24 yaca go 40 muHymu

npegu usaumade, npu HaAu4ue

Ha cBobogHu mecma. OcBeH
ygobecmBo u kompopm, ycayzama
Bu Hocu owe peguua npegumcmBa

YgoBoncmBuemo ga
nasapyBaw BvB Bv3gyxa

Cnecmeme Bpeme

U pasHoobpaseme nbmyBaHemo
cu. Camo Ha bopga Ha Hawume
camonemu we omkpueme
Alobumume cu apomamu, MOgHU
apmukyau, kakmo u cneuuanHu
nogapbuu 3a cBoume 6au3ku,

Jlo6aBeme noBeue
ygo6cmBo kom
Bawemo nomyBaHe!

Kak? Kamo 3anasume cBoemo
MACMO C gONBAHUMEAHO
npocmparHcmBo u noBeue
kompopm - cpewy makca

om 20 eBpo Ha nocoka*.

Moxkeme ga 3aaBume

u 3anaamume cBoemo
npegnoyumaHo MACMo

upes LleHmopa 3a obeay>kBare Ha
kaueHmu Ha mea.:

MomyBaHe Ha geua 6e3
npugpy>kumea

[loBepeme ce Ha
ycAyeama Ha ,Boacapus
Ep“ 3a npeBos Ha
Henpugpy»keHu geua

u 6ogeme cnokoUHu
3a cBoemo geme

no Bpeme Ha norem!

- 3a geua Ha Bb3pacm mexgy 3

u 5 2. ocueypsBame eckopm -
cmioapg, kolmo ga nocpeuiHe
gememo om usnpauiava Ha
omnpaBHomo Aemuule, ga 20
npugpy>ku no Bpeme Ha Bcuuku
AeMUWHU Npouegypu go kauBaHe
B camonema, ga ce no2puXku AUYHO
3a cnokoHOMo My nbmyBare u
ga 20 npegage Ha nocpewaya
npu npucmuzaHe. 3a gememo ce
3anAawa NbAHama mapuda 6e3
gemcko HamaneHue, naloc 50%

a pa3mepume Ha kaemkama

48 x 35 x 22 cMm. 3a ycayzama
ce 3anaawa makca om 50 eBpo
8 nocoka.

Mpu npeBo3 Ha gomawHu AlbbuMuu
8 H6azarkHomo omgeneHue /AVIH/
HAMa o02paHudeHue B meeaomo

Ha »kuBomHomo, a makcumarHume
pasmepu Ha kaemkama ca

110 x 65 x 70 cm. Mpu 06wo mearo
go 32 ke ce 3annawa makca 80
eBpo, a Hag 32 ke - 120 eBpo

8 nocoka.

kamo npuopumemHu yekupaHe

u kauBare B camonema,
gonbAHUMEAeH H6azaxk, gocmbn

go busHec caroHUMeE Ha
Aemuwama u 6usHec knaca
kemopuHe. Ako cme uAeH Ha
npoepama FLY MORE, neuenume u
noBeue mouku.

BaykHo e ga ce ombenexku, ue
npu norem ¢ npekauBare mpabBa
ga ce cnasu paspeuieHuemo 3a
npeBo3 Ha bazak u Ha gpyaus
npeBosBau. CoBemBame Bu ga
3aABume UPGRADE mMuHumym 2
yaca npegu UAUMaHe Ha noAema
om Cogus, 3a ga ce Hacrnagume

u Ha kemopuHza kamo yacm om

a 3a konekuuoHepume
npegaAaazame u cneuuasHu
6paHgupaHu apmukyau.

Sky Shop Bu npegaaea u

egHa HaucmuHa ekckayauBHa
ycayea: Mokeme ga HanpaBume
nopvuka Ha gageH apmukyn
npegBapumeAHo, 3a ga cme
cuz2ypHu, Ye mou we boge

+(359) 2 40 20 400 uau no
e-mail Ha callfb@air.bg, kakmo

u B opucume Ha ,Boreapus Ep*,
upes usgamenn Ha buaema u

Ha Aemuwemo npegu norema.
CoBemBame Bu ga 3asBume
ycayzama npegBapumenHo,

3a ga cu eapaHmupame HaAu4HO
MACMO U ga cnecmume Bpeme
Ha Aemuwemo.

CnegBa ga ce uma npegBug,

ye uma NomHuuy, koumo He
Mo2am ga 6bgam HacmaHaBaHu
Ha aBapulHu usxogu (Hakou

om mecmama ¢ noBeve

om egHonocouyHama mapuga
8 M kaaca u gBynocouHu
AemuwHuU makeu 3a cmioapga-
npugpy>kumea.

- 3a geua mexkgy 5u 11 2. ce
ocueypsBa cay>kumen, koimo

ga nocpeuwHe gememo om
usnpawaya Ha omnpaBHomo
Aemuwe, kakmo u makwvB8, koumo
ga 20 npegage Ha nocpewaua
npu npucmuzaHe. 3a gememo
ce 3anAawa NbAHama mapuda
6e3 gemcko HamaneHue, naloc
UM makca B8 pa3mep Ha 40 eBpo
Ha omceuka 3a MeXxgyHapogHu
noaemu u 20 eBpo 3a BompewHu
noremu. 3a Codusa - AoHgOH
makcama e 50 eBpo, a 3a AoHgoH
- Codus e 50 nayHga.

« Mo »kenaHue Ha pogumeaume,
geua om 12 go 18 2. Mo2am Cowo
ga ce Bb3noazBam om ycayzama

MpeBozbm Ha goMawHu
ANlobuMUuu 3agbAkumenHo
nognexku Ha nomBobprkgeHue
om ABuokomnaHuama.

Mozam ga 6bgam npeBo3BaHu
camo kyuema u komku,

kamo eguHcmBeHo go u om
BeaukobpumaHus He ce
npegaaza ycayzama npeBos

Ha >kuBomHu.

BolGHume u onacHu nopogu
ce npuemam 3anpeBos camo
kamo kapzo.

Bcuukume npegumcmBa.

Takcama 3a ycayeama Upgrade

e 50 eBpo* B nocoka no BompewHu
AuHUU u 100 eBpo* B nocoka

No MeXkKgyHapogHU AUHUU.

Moxkeme ga 3akynume Upgrade upes
LleHmvpa 3a obcaykBaHe Ha kaueHmu
Ha meA.: +(359) 2 40 20 400 uau no
e-mail Ha callfb@air.bg, kakmo u 8
oducume Ha ,Boacapus Ep*,

upes usgamena Ha buaema uAu

Ha Aemuwemo npegu noAem.

*3a omceukama AoHgoH - Codus
makcama e 100 nayHga.

gocmaBeH Ha bopga u 3anaseH
eguHcmBeHo 3a Bac! 3a ueama
HanpaBeme cBoama 3aaBka online
Ha caima Hu www.air.bg uau Ha
e-mail: dutyfree@air.bg. Ycayzama
He usuckBa npegBapumenHo
3anraware u e besnaamua, kamo
e >kenamenHo nopvukama ga boge
HanpaBeHa go 24 uaca npegu
noAema.

npocmpaHcmBo ce Hamupam

go mAX), Hanpumep xopa ¢
dusuyecku, ncuxudyecku u cayxoBu
yBpekgaHus, BoapacmHu xopa,
geua u bebema (coc uau 6es
npugpy>kumeA) U NbMHUUU ¢
HagHOPMEHO Me2Ao.

* 3a Ten ABuB makcama

e 20 wamcku gonapa B nocoka,
3a A\oHgoH — 20 nayHga,

3a Ulopux — 20 wBeuuapcku
¢paHka.

cpelly 3anAawiaqe
Ha UM makcama. Ha max ce
npegocmaBAa couiama ycayaa
kamo 3a geua mexkgy 5 u 11 2.
3a ga ce BvanoazBame om
ycay2ama, e Heobxogumo ga
omnpaBume 3anumBaHemo cu
NoHe 2 cegmuuu npegu norema
Ha callfb@air.bg.

[lememo Bu 3agonkumearo
mpAbBa ga Hocu cvc cebe
cu BaaugeH nacnopm.

EgHa cmloapgeca moke ga
npugpy>kaBa gBe geua om egHo
cemeticmBo - Bpama u cecmpu,
koumo nvmyBam 3aegHo. 3a maAx
ce 3anaawa egHa UM makca.

Because we know they
are part of your family -
take advantage of

our service for animal
transportation!

When transporting pets in the
passenger cabin /PETC/ the
maximum weight of the animal
and the cage is up to 8 kg and
the maximum dimensions of the
cage - 48 x 35 x 22 cm. A fee
of EUR 50 per direction applies.

Upgrade to business
class to be perfect

Bulgaria Air gives you

the opportunity to increase
the comfort of your trip
with the Upgrade to the
business class service.

The Upgrade may be purchased
from 24 hours to 40 minutes before
scheduled departure in case of
availability.

By choosing it you get not only
comfort and convenience, but also

The pleasure
of shopping in the air

Save time and diversify
your trip. Only on board

of our aircrafts you will find
your favourite fragrances,
fashion items and special
gifts for your beloved ones
from world-famous brands.

Travel even more
comfortable

Bulgaria Air gives you the
opportunity to guarantee more
in-flight comfort!

How? Just book your seat

with extra leg space and more
comfort - for a fee of EUR 20 per
direction*.

You can request and prepay
your preferred seat by contacting
our Customer Service Center at

Unaccompanied
minors flying

Trust the Bulgaria

Air service for
unaccompanied minors
and let them flying
without any worries!

« For children between 3 and 5
years old we provide an escort -
flight attendant who will pick

up the child from the person
who is escorting him/her at the
departure airport, will be next

to the child during all airport
procedures until boarding the
plane, personally take care of the
child’s safe journey during the
flight and will hand him/her over
to the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without
a child’s discount), plus 50% of

When transporting pets in the
luggage compartment /AVIH/
there are no limitations in the
weight of the animal.

The maximum dimensions of the
container are 110 x 65 x 70 cm.

At the weight of the animal and
container up to 32 kg, a fee of
EUR 80 per direction applies,

if the weight is over 32 kg -
EUR 120 per direction applies.

priority check-in and boarding in
the airplane, additional baggage,
access to airport business
lounges and business class
catering. If you are a member of
our frequent flyer program FLY
MORE, you earn more points

as well.

Please note that in case of a
connecting flight, the luggage
permit of the other carrier must
be checked and observed with.

We also advise you to request
UPGRADE at least 2 hours before
the departure from Sofia in order

For collectors we also offer
special branded items.

Sky Shop also offers you

an exclusive service: you can
order an item in advance to
make sure it will be delivered
n board and reserved only
for you! Just order it online
at www.air.bg or via e-mail

+(359) 2 40 20 400 or via e-mail:
callfb@air.bg, as well as in the
Bulgaria Air’s offices, through the
ticket issuer and at the airport
prior the flight. We recommend
you to request the service in
advance to make sure we have an
available seat for you and to save
time at the airport.

It should be considered that here
are passengers who cannot be
seated in an emergency exit row
(some of the seats with extra leg
space are situated next to these

the one-way fare in the M class
and two-way airport taxes for the
escort flight attendant.

« For children between 5 and
11 years old a staff member

is provided to welcome the child
from the escorting person at the
departure airport, as well as

a person to hand him over to
the welcoming person at the
arrival airport. The full ticket fare
is payable for the child (without
a child’s discount), plus a UM
fee of EUR 40 in direction for
international flights and EUR 20
in direction for domestic flights.
For Sofia - London the fee

is EUR 50 and for London -
Sofia is GBP 50.

- Per parents request, children
between 12 and 18 years old
could also take advantage of

Pets’ transportation is a subject
to compulsory confirmation from
the Airline.

Only dogs and cats are
acceptedfor transport.

Animal transportation to and
from Great Britain is not allowed.

The fighting and dangerous
breeds are accepted for carriage
only as cargo.

to enjoy catering as part of
all the benefits of the service.
The Upgrade fee is EUR 50 in
direction for domestic flights
and EUR 100 in direction for
all international flights.

Upgrade can be purchased at

our Customer Service Center:
+(359) 2 40 20 400 or via e-mail:
callFB@air.bg, and also in the
Bulgaria Air offices, through the
ticket issuer or at the airport before
the flight.

at dutyfree@air.bg. The service
does not require a prepayment
and is free of charge. It is
preferable to make the order
up to 24 hours before the flight.

exits) such as people

with physical, mental and hearing
impairments and limitations,
elderly people, children and
babies (including unaccompanied
minors (UMNR) and overweight
passengers.

* For Tel Aviv the fee is
USD 20 per direction, for London —
GBP 20, for Zurich — CHF 20.

the service, against payment of
the UM fee. They are provided

the same service as for children
between 5 and 11 years of age.

In order to take advantage

of the service, you should make
your inquiry at least two weeks
prior the flight at callfb@air.og

Your child must carry a valid
passport with him/her. One flight
attendant can accompany two
children from the same family -
brothers and sisters who travel
together. For them is paid

a single UM fee.
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CODESHARE
PARTNERS

Co-operative and marketing abetments with other airlines
are an integral part of Bulgaria Air operating policy. Code
sharing agreements enable travelers to take advantage of a
greatly enhanced spectrum of global destinations with the
minimum of procedural inconvenience.

ADPODNOT 4

~N= Poccuiickne asnanuumn

SOFIA - MOSCOW
Both airlines operate codeshare flights
between Bulgaria and Russia.

VARNA/BOURGAS - MOSCOW
Jointly operated services using Bulgaria Air aircraft and crew.

AIRFRANCE /Y

SOFIA - PARIS
Both parties operate and have a seat exchange programme.

- - &"AM.
Zlitalia:»)
SOFIA - ROME
Both parties operate and have a seat exchange programme.

SOFIA - MILAN
Jointly operated services using Bulgaria Air aircraft and crew.

IBERIA”r

SOFIA - MADRID, MADRID - LAS PALMAS,
MADRID - TENERIFE
Jointly operated services using Bulgaria Air aircraft and crew.

+
0000

KLM

SOFIA - AMSTERDAM
Jointly operated services using Bulgaria Air aircraft and crew.

d/omm AR TRANSPORT

SOFIA - BUCHAREST
Jointly operated services using Tarom aircraft and crew.

: CZECH
AIRUINES

SOFIA - PRAGUE, PRAGUE - BUDAPEST
Jointly operated services using Bulgaria Air aircraft and crew.

& airSERBIA

SOFIA - BELGRADE
Jointly operated services using Air Serbia aircraft and crew.

=5 AEGEAN

A GTAMN ALLIAMGE MERBER £F
SOFIA - ATHENS
Both parties operate and have a seat exchange programme.

SOFIA - VARNA, SOFIA - BURGAS, SOFIA - LARNACA
Jointly operated services using Bulgaria air aircraft and crew.

ATHENS - LARNACA , ATHENS - BEIRUT, ATHENS - TEL AVIV,
ATHENS - EREVAN, ATHENS - NICE, LARNACA - TEL AVIV
Jointly operated services using Aegean aircraft and crew.

AIRITALY

SOFIA - MILAN
Jointly operated services using Bulgaria Air aircraft and crew.
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Bulgaria AII’\

National Carrier www.air.bg

Destinations

CODESHARE PARTNERS

Code share napmtbopcmBomo no3BoaaBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
nomHuuu noBeye noAemu go gageHama
gecmuHauus npu obaekueHa npouegypa 3a

pesepBauus, kakmo Ha cobcmBeHume noremu, maka

U Ha noAemume Ha napmHbopa No Mapwpyma.

The Code share partnership enables airlines
to provide for their valuable customers more
frequencies to each particular destination at
facilitating booking procedure, on every own
operated or marketing flight en route.

— Bulgaria Air -

National Carrier www.air.bg

AIRFRANCE 4
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SPA PARTNERS

Special prorate agreement e cpeg ocHoBHUME
mbpeoBcku goeoBopu, npegocmaBaw, Ha
napmHoopckume aBuokomnaHuu uskalouumearama
BovamokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omezoBopAm Ha
MbPCeHemo Ha KAUEHMUME ¢ NPUemMAUBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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TAPPORTUGAL
CROATIA AIRLINES

virgin atlantic ‘w

INTERLINE PARTNERS:

Interline agreement no3BoasBa BaaumHomo
npusHaBaHe Ha GuremuME U NO MO3U HaUUH
cbuiecmBeHo gonpuHaca 3a moBa gBeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha NapmHoopa No PegoBHU AUHUU.

The Interline agreement permits the acceptance
of each other’s airtickets and that way contributes
significantly both airlines to be able to offer
customers reciprocally their product on schedule
services.

- &) Hahn Air
EL7ZVAL7N.Z UNITED

ey &
& Lufthansa

KSREAN AIR

\? air astana =+ AEGEAN

PoLisH AIRLNES

LOT maizysiah

@Ainm fludubai-
@

Al glab "
GULF AIR = RO



/ememe go Bcska mouka Ha cBema ¢ bvazapus Ep u napmHbopu.
Fly anywhere across the world with Bulgaria Air and partners
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/Aememe go Bcska moyka Ha cBema ¢ bvAzapus Ep u napmHbopu.
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Fly anywhere across the world with Bulgaria Air and partners.
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BbATAPVIA EP: Koge ga Hu Hamepume?
BULGARIA AIR: Where to find us?

LCA

Cyprus, Nicosia

“Louis Aviation” - 11 Lemesos Avenue,
2112 Nicosia, PO. Box 21301, 1506
Nicosia, Cyprus.

phone: +357 225 88 182

fax:  +357 223 76 606

e-mail: bulgariaair@louisgroup.com
www.air.bg

SOF
BOJ
VAR

Customer Service Center

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Every day 08:00-22:00 Local Time

phone: +359 2 402 04 00
e-mail: callFB@air.bg
www.air.bg

Germany, Berlin

Bulgarian Air Tour
Leipziger str 114-115,
10117 Berlin, Germany
Working hours:
Monday - Friday

phone.: +49 30 2514405
+49 30 2514460

fax: +49 30 2513330

e-mail: info@berlin-bat.de

Head office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Monday - Friday

09:00-17:30 Local Time

fax: +3569 2 984 02 03
e-mail: office@air.bg
www.air.bg

Sofia City Office

2 Ivan Vazov Street

Working hours:

Monday - Friday
9:00-12:00/12:30-17:30 Local Time

e-mail: tickets1@air.bg
www.air.bg

FLY MORE Office

1, Brussels Blvd Sofia Airport,

Sofia 1540

Working hours:

Every day: 1000 - 19:00

Lunch time: 13:00 - 14.00 Local Time

phone.: +359 888 903 943

+359 2 984 02 96
e-mail: flymore@air.bg
www.air.bg

Varna Airport Office

Varna Airport

Terminal 2, Departures
Monday - Friday and Sunday:
07:00-21:00 Local Time
Saturday:

03:00-18:00 Local Time

phone: +359 52 573 321
fax: +359 52 501 039
e-mail: varna@air.bg
www.air.bg

09:00-18:00 Local Time www.air.bg
LON
3 | | 2 United Kingdom, London
irport office Heathrow
2 SSEIY ffice Heath
Ticket Pod 3 (Zone G) Terminal 4
Heathrow Airport TW6 3FB phone: +44 208 745 9833
Working hours: +44 788 966 4174
Monday - Friday e-mail: LHR@bulgaria-air.co.uk
09:30 - 17:30 Local Time www.air.bg
MOW Russia, Moscow

City Office
3 Kuznetzkiy Most Str.,, Moscow,
125009, Russia
Working hours:
Monday - Friday:
09:00-13:00/14:00-18:00 Local Time
Saturday: 10:00-14:00
(between June and
September)

phone: +7 49 5789 9607
e-mail: ticketmow@air.bg

moscow@air.bg
www.air.bg

Airport office

Sheremetyevo airport, Terminal F, fl. 2,
ticket desks 10 and 14

Working hours:

Opens 2 hours before flight

e-mail: svoapfb@mail.ru
www.air.bg

Varna City Office

55, 8-mi primorski polk blvd

Working Hours:

Monday - Friday 09.00-20:00 Local Time
Saturday 10:00-18:00 Local Time

phone: +359 52 651 101
e-mail: varna_city@air.bg
www.air.bg

T

Israel - Tel Aviv

Open Sky LTD

25 Ben Yehuda Str.
Israel 63806, Tel Aviv
Working hours:
Sunday - Thursday:
09:00-17:00 Local Time

phone: +972 379 51 355
fax: +972 379 51 354
e-mail: annie@open-sky.co.il
www.air.bg

Bourgas Airport Office

Bourgas airport,

Terminal 2 Departures, floor 2
Working Hours:

Monday - Friday

09:00-17:30 Local Time
(between June and September)

phone: +359 56 900 155
fax: +359 56 870 132
e-mail: boj@air.bg
www.air.bg

USA

ly

Mailing Address:

1819 Polk St #401 San Francisco, CA
94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
www.air.bg

BRU

Belgium, Brussels

Working hours:
Monday - Friday
10:00-19:00 Local Time

phone: +32 470 401 260
e-mail: brussels@air.bg
www.air.bg

VIE

1

Austria, Vienna

Intervega Reisen

Tiefer Graben 9, A-1010 Wien, Austria
Working Hours:

Monday - Thursday

09:00-17:30 Local Time

Friday

09:00-17:00 Local Time

phone: +43 1 5352550
0900 220013 (domestic line)
fax:  +431 5352552
e-mail: intervegareisen@aon.at
office@intervega.at
www.air.bg

128 | THE INFLIGHT MAGAZINE

our complimentary ¢




