YBarkaemu nomHuuu,
Jo6pe gowau Ha 6opga Ha bvazapusa Ep!

ABzycm e cheuuaneH mecey — Bpeme 3a nouuBka u omvpcBaHe

om ymopama, HO cbw,0 U 3a cBexku ugeu, 3a HoBu Hauana. MNpegu
oceM 20guHU uMeHHO aBzycm goHece egHO makoBa HoBo Hauano
3a Hawemo 6opgHO chucaHue, koemo ce npoMeHu u3 ocHoBu, 3a ga

6vbge B kpak c Bpememo.

Mpe3 XXI Bek camonemHume nbmyBaHus
Beue He ca oHOBa namemHo, psgko npexXu-
BaBaHe, koemo bsaxa Hakoza. Te omgaBHa ca
ce npeBvpHanu B HeommeHHa yacm He camo
om >kuBoma, HO u om pabomama Hu. B Hawu
gHU bopgbm Ha camoAaema e eguHcmBeHomMo
msacmo, kbgemo uoBek moxke HaucmuHa ga
ce cbcpegomoyu U ga nopabomu, Hecmy-
waBaH om Hukozo. [lopu u om MOBUAHUS cu
meAedoH.

Tvokmo moBa 6e ugesma Ha HoBomo THE
INFLIGHT MAGAZINE — ga e Baw npusmeH
cnbmHuk He camo B omguxa u pa3BaeyeHus-

ma, Ho u B8 6usHeca. EgHa Mbgpa 2epmaHcka
nozoBopka 2aacu, Ye npomsHama u Npoms-
Hama kbm gobpo ca gBe pasAuuHu Hewa.

Ho mu ce cmpyBa, ye B Hawus cayuau, ocem
20gUHU U 97 bpos no-kbcHO, me cbBnagam
HaNbAHO.

MNo>kenaBam Bu npusMHO — U NOAE3HO —

nomyBaHe!

AHko leopzaueB,
UsnbaHumeneH gupekmop

WELCOME
NOTE

Dear Passengers,
Welcome aboard Bulgaria Air!

August is a special month - time to
relax and shake ourselves free from
fatigue, but also enjoy fresh ideas
and new beginnings. Eight years
ago it was August that brought

one such beginning to our board
magazine that changed drastically
in order to move with the times.

In the 21st century flying on a plane is no
longer the memorable rare experience it used
to be. It has long become an irrevocable part
of both our life and our work. Today the board
of a plane is the only place where one can
really focus and do some work undisturbed by
anyone. Not even by his own mobile phone.

This is exactly what the new THE
INFLIGHT MAGAZINE wanted to achieve: to
be your pleasing companion in your rest and
entertainment, but also in your business. A
wise German proverb says that a change
and a change for the better are two different
things. But | think that in our case, eight years
and 97 issues later, they are completely
identical.

| wish you a pleasant — and useful — trip!

Yanko Georgiev
CEO




BARCELONA

3A BCUHKW NOMNET NPE3 ABrYCT CAMONETHW BUNETW HA LLEHW OT 59 EBPO C BKMHOYEH BATMAX 40 23 KI'!
FOR ALL FLIGHTS TO/FROM BARCELONA IN AUGUST PRICES ARE STARTING FROM 59 EUR WITH INCLUDED

CHECKED BAGGAGE UP TO 23 KG.

Barcelona MpoMoUMOHaNHATA LEHS & KPaNHa W BKNIOYES: BOWYEKN
; : neTuiliHK Takcy, 1 6p. preqed Garax go 10kr; 1 0p. Heknpad
Garax oo 23 kr, KeTLPWHr Ha Boppa, BeannateHd check-in.

Pramotional prices are final and include: 1 piece of hand

mau + fl:-ﬂ :
€ . : ' baggage up to 10 kg, 1 piece of checked-in luggage up to 23
' ' : kg, freecatering on board and free check-in,

¥

Bulgaﬁa A;r\\ FLY GOOD FEEL GOOD

Natienal Carrier www.oir.bg

www.air.bg
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BOVIKO BACUAEB e eguH om Hau-yBakaBaHume
meneBu3uoHHU XkypHaaucmu B Boazapus, Bogew,

u npogyueHm Ha "lMaHopama" no BHT. dokmop no
couuonozus, Bbanumaruk Ha Coduuckus yHuBepcumem,
cneuuanusupan e 8 Xaugenbepe, NepmaHus. ABmop e Ha
gecemku gokymeHmanHu ¢uamu, BkalouumenHo “Oeuama
Ha bawume”, 3a koumo noAyyu FoasmMama Hazpaga
“Pobep LLymaH” 3a 2007 2oguHa.

BOYKO VASSILEV is one of Bulgaria’s most renowned
television journalists, and the host and producer of

the talk show Panorama (broadcast on the National
Bulgarian Television). He holds a Ph.D. in sociology,

is a Sofia University alumnus, and has specialized

in Heidelberg, Germany. He has authored dozens of
documentaries, including The Children of the Fathers,
for which he received Bulgaria’s 2007 Robert Schuman
Journalism Award.

PAOVNHA KOAEBA e ekcnhepm B NepmaHo-
H6vazapckama uHgycmpuaaHo-mbvpzoBcka kamapa (AHK
Bulgarien) u 6uBw Bogew, no Bloomberg TV Bulgaria.
Cneuuanusupana e 8 zepmanckus ByHgecmaz u B
usgaHusi kamo Wirtschaftswoche u TAZ. 3aBvpwuna

e Hemcka e3ukoBa zumHasus B8 Codus, caegu
2epmaHckama noaumuka u ukoHomuka.

RADINA KOLEVA is an expert at German-Bulgarian
Chamber of Commerce and Industry (AHK Bulgarien),
and a former anchor on Bloomberg TV Bulgaria. An
intern of the German Bundestag, she has specialized at
the German business weekly Wirtschaftswoche and the
TAZ daily. As a German Language School graduate, she
is interested in German politics and economics.
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10 YEARS
STARBUCKS" IN BULGARIA

5124 000

clients

*

1808 000

liters of coffee

*

10 000 000

smiles from our
baristas

*

87 000

aromatic coffee
combinations

10STARBUCKS" COFFEHOUSES
IN SOFIA, BURGAS AND VARNA

SOFIA BURGAS

STARBUCKS® PARADISE CENTER ~ STARBUCKS® BURGAS PLAZA MALL

STARBUCKS® BULGARIA MALL
STARBUCKS® SOFIA RING MALL
STARBUCKS® THE MALL VARNA

STARBUCKS® SABORNA STR. STARBUCKS® VODEN STR.

STARBUCKS® GALLERIA BURGAS

STARBUCKS® NANSEN STR. - COMING SOON oXo
STARBUCKS® GURKO STR. é’){@}s
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BbALLIEGHIA TBUANCH
FLY-WITH:US TO THE

MAGIGAL TBILIS!

HauuonaaHuam npeBo3Bay Bbazapus Ep gobaBu owie eguH 3abeaekumeneH 2pag kom
nopmoAuOmo cu om gecmuHauuu — Touaucu. baazogapeHue Ha ycnewHus codeshare
goz0Bop, kolmo aBuokomnaxuama uma ¢ Aegean Airlines, nbmHuuume Beye mMoz2am
ga cmuaHam no-6vp30 go 2py3uHckama cmoauua.

OcHoBaH npe3 V Bek om HoBama epa, B8 6auzocm go npoyymus Mom Ha konpuHama,
TbuAucu e cbbpan Hali-gobpomo om NOAOBUH gy3uHa pasAudHU Kyamypu - we
3abeneXkume peayamamume He camo 8 yHukaaHama kyamypa u apxumekmypa, Ho u 8
HenoBmopumama 2py3uHcka kyxHs.

Monemume mexgy Codua u Téuaucu ca ¢ npekauBaHe 8 AmuHa u ce u3nbaHABam B
cpAga, yemBopmbk, nembk u Hegead. OcBeH go 2pysuHckama cmoauua, kaueHmume
Mo02am ga ce Bv3noA3Bam u om ygoobHu Bpb3aku 3a noremu mexXgy Codus u EpeBaH,
Bedpym, Tea ABuB u Huua, omHoBo ¢ npekauBaHe B8 AmuHa.

3a noBeye uHpopmauus: www.air.bg

The national air carrier Bulgaria Air added one more remarkable city to its portfolio of
destinations - Thilisi. Thanks to the successful codeshare contract, which the aviation
company has with Aegean Airlines, the passengers may already reach the Georgian
capital faster.

Founded in the 5th century AD, in close proximity to the famous Silk Road, Tbilisi has
brought together the best of half a dozen different cultures - you will notice the results not
only in the culinary culture and the architecture, but in the unique Georgian cuisine as well.
The flights between Sofia and Thilisi are with a transfer in Athens and are being carried
out on Wednesday, Thursday, Friday and Sunday. Besides to the Georgian capital, the
customers may take advantage of convenient connections for flights between Sofia and
Yerevan, Beirut, Tel Aviv and Nice, once again with a transfer in Athens.

For more information: www.air.bg
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[locTurHeTe cneapallo HMBO 3a AOMAaLLHO 3abaBneHne. HoBuAT HM TeneBusop webOS
Smart TV cbyeTaBa yntpa acHuU OLED 4K nzobpaxkeHusa 1 Han-MoLLUHUA B CBETa
TEeNeBU3NOHEH 3BYK C BrpafdeHa ayamno cUcTeMa 3a 6e3)KMUHa My3nKa r
paguonpenaBaHe. BeoVision Eclipse ce npepnara B 55 n 65 nHua.

BEOVISION ECLIPSE
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UACAA N AMLIA
FIGURES & FACES —

uus Ha npou3Bogumens Ha nuaewko
meco "Mpagyc" caeg nopBuyHomo ny6-
AUYHO npegaazaHe npe3 loHu. ToBa
o HapeXkga cmapo3azopckama komnaHus
Ha nemo Msacmo cpeg mbpayBaHume Ha
99.74% e
Bvazapcka ¢oHgoBa bopca, caeg "Hal-
om kanumana Ha Societe Generale Ekcnpecbank ALl we cmaHam co6cmBe- kagapwma', "Copapma’, "Xumumnopm" u
Hocm Ha OTP Bank, nomBbpguxa oduuuasHo gBeme UHCMuUMyuuu B8 HauaAOmo "4YE3 PasnpegeneHue Boazapus”.
Ha aBzycm. YHzapckama 2pyna e cobcmBeHuk Ha Bmopama no nasapeH gsa "EN |
kpegumHa uHcmumyuus 8 Boazapus - Banka OCK. SG Ekcnpecbank e cegma
no mo3au nokazamen. Cgeakama mps6B8a ga 6bge npukaloueHa npes mpemomo million BGN is the market capitalization
mpumMeceuue, caeg koemo gBeme Garku we gopxkam o6wio 19% om Goazapckus of the poultry meat manufacturer “Gra-
6arkoB nazap. dus” after the initial public offering in
June. This ranks the company from Sta-
ra Zagora fifth among the ones traded
on the Bulgarian Stock Exchange, after
“Tchaikapharma”, “Sopharma”, “Chimim-
port” and “CEZ Distribution Bulgaria”. ll

of the capital of Societe Generale Expressbank AD (JSC) will become property
of OTP Bank, the two institutions confirmed officially in the beginning of August.
The Hungarian group is the owner of the second according to market share credit
institution in Bulgaria - DSK Bank. SG Expressbank is seventh according to this
indicator. The transaction must be brought to an end during the third trimester,
after which the two banks will be holding a total of 19% of the Bulgarian banking
market.

236128 X%

AeBa ca Heobxogumu 3a HOpManeH
>kuBom Ha uyemupuyAeHHO gomakKuH-
cmBo, npecmama MHcmumymobm 3a
CuHgukaAHU u couuanHu uscnegBaHus
kom cungukama KHCB. N3gpwrkkama
Ha eguH uAneH om gomakuHcmBomo
e 590 AeBa Ha meceu. CpegHume
HemHu 3anaamu B Bbazapus obaue
ca cpegHo ¢ 27% no-Hucku om mesu
cmouHocmu, npecMemHamu npu gBa-
ma pabomewu 8 gomakuHcmBomo.
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BGN are necessary for a normal liv-
ing by a four-member household, the
Institute for Trade-union and Social
Research with the Confederation of
Independent Trade Unions of Bul-
garia trade-union is calculating. The
means of livelihood of a single fam-
ily member is 590 BGN per month.
The average net salaries in Bulgaria
though are on average by 27% lower
than those values, calculated with two
working people in the household. H

R
%
i

I

ca nogageHume MoABu 3a ybexkuwie 8 EBponeuckus cvlo3, HopBeaus u LLIBeuuapus 3a nbp-
Bomo noay2ogue Ha 2018. ToBa e chag om 15% chpsmMoO Cbwus Nepuog Ha MuHaaama 20-
guHa. Hau-MHo20 ca moAbume om gpakgaHu Ha Cupus, Adz2aHucmaH, Upak, MakucmaH u
Huzepus.

| EN |

are the asylum applications, submitted to the European Union, Norway and Switzerland for
the first six months of 2018. This is a decrease by 15% in comparison to the same period
of last year. The largest number of applications are by citizens of Syria, Afghanistan, Iraq,
Pakistan and Nigeria. ll

12 | THE INFLIGHT MAGAZINE
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“ = '"OnumHu cBuHuema": - ce nagHe Ha

'qe/musuocuzypume Je aHku. lMpe3 lonu ¢uHaHc MUI£C
akvB BapuaHm Ha mo3dll u3pas no agpec Ha npukalouunama 3asBu kenaHuemo cu cmp@iama ga Bae:

npegu gBe 2oguHu npoBEpka Ha kauecmBomo Ha akmuBume 8 ERMII u 8 m3Hap. MexaHU3bM Ha "6Au3) pygHuyecm-

um. u npoBepka HaWlEmuHa 6e 6e3 aHanoz gom 3 80" ¢ EBponeuckama ueHmpanHa BaHka. Ki 0 gpyzosue,

6vAzapckusm 3acmpaxoBameneH cekmop getucmBu [¢] Boazapus we 6 nbpBama cmpaHa, kosmo ce 0308e B

’ ) nocAy>Xu kamo onumeH U20H, Ha koumo eBponeuckime npocnoBymus 6aHKOB cblo3, npegu ga e cmah UneH Ha eB-
pesyAamopu paspabomuxi usnpobBaxa HoBume MexaHu- posoHama. /1 mozaBa baHkoBama cucmema Beye wie e Hagau- [

3MUu 3a koHMPpOA. paBaHa npsko om . Ho npegu moBa ga ce ¢ Hkume

N N
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B Boacapus wie mps6Ba ga noHecam owe egHa
npoBepka Ha kauecmBomo Ha akmuBume cheg
masu, npe3 kosmo muHaxa npe3 2016.

ABA MbIU MEPWU. Camu no cebe cu nogobHu
npoBepku He ca Hewo Aowo, pasbupa ce. Mpe-
guwHama nokasa gobpu peayamamu u ykpenu
goBepuemo B bankoBama cucmema caeg CAy-
vasa ¢ KopnopamuBHa mbpzoBcka baHka.

Ho ouepmaBawomo ce noBmopeHue Ha yn-
pakHeHuemo kpue u Hskou HezamuBHU cmpa-
Hu. MbpBo, mo we HamoBapu ¢ HoBu pa3xogu
baHkume, koumo BegHbXk Beue 2u HanpaBuxa
npe3 2016. Mpu moBa e noumu cuzypHo, ue
pasxogume mo3u nbm we ca noBeue. Mpu npe-
guwHama npoBepka omgenHume kpegumHu
uHCmumyuuu MoXkexa camu ga ce gozoBopsm
3a ueHume ¢ oueHumeaume. Ceaa ¢ usbopa Ha
oueHumeAume u onpegeAsHemo Ha ycaoBusma
no gozoBopume um ce 3aHumaBa ususro ELIB;
3a bvoazapckume banku ocmaBa camo ga naa-
mam cmemkama, kosmo we um 6vge cepBupa-
Ha Hakpas.

BTOPUAT BAXXEH BbBIPOC e koako 6aHku
we obxBaHe npoBepkama. MpaBuaama u3suc-
kBam 3agvmkumenHo ga 6bgam npoBepeHu u
BnocaregcmBue HagsupaBaHu om ELB mpume
Hau-2zoneMu moupe2oBcku baHku B8 cmpaHama
(8 cayuas - YHuKpegum Bynbank, Banka ACK
u ObeguHeHa bovazapcka banka). Ho e mBop-
ge BeposmHo eBponeuckusm Hagsop, koumo
omHece MHO20 kpumuku HanocAegbk nokpau
gecmBusma cu no kasycu kamo aamBuicka-
ma ABLV uau ucnaHckama Banco Popular), ga
npegnoueme cBpouxnpegnasauBus nogxog u ga
npoBepu u gpyau 6aHku. BvamoxkHo e npoBep-
kama ga 06xBaHe gopu Bcuuku.

"Bce owe Hsmame npegcmaBa kakvB nogxog
we usbepe ELIB", komeHmupa Membp AHgpo-
HOB, npegcegamen Ha Acouuauusma Ha mop-
20B8ckume banku B Bvazapus, npeg Bloomberg
TV Bulgaria. "Moxke ga ca mpu uau nvk Bcuu-
ku. He 3Haem u kakoB nogxog we usbepe. Ou-
akBam, ue memogoAozusma cnpsMo masu om
2016 we 6vge 0bHOBeHa ¢ onuma, HampynaH
om eBpo3oHama npe3 NOCAegHUME mpu 20gu-
Hu. [pyeama 2onsma pasauka ¢ npeguwHama
npoBepka e, ue ceza ELIb we usbupa napmHbo-
pume, ¢ koumo ga 5 u3Bbpwu, Ms We 2u Ha3Ha-
yaBa, ma we cmaHgapmusupa u koopguHupa
ueAus npouec - pasbupa ce, 8 napmHoopcmBo
¢ BHB, kosmo Hama ga 6bge usoaupaHa".
MexkgyBpemeHHo koM kpas Ha loau ELIB nybau-
kyBa Ha cauma cu memogukama, no kosmo we
meue npoBepkama, kakmo u apaymeHm 3auio ms
ce Hanaza: 3a ga bbgam npuaoXkeHu B Hes Ho-
Bonpuemume cuemoBogHu cmaHgapmu IFRS 9.

ECONOMY

ON

EUROZONE

YiRIivOINg
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APYIFrOTO NPUTECHEHUE, koemo Beue Bumae
8 b6aHkoBume cpegu, e gokoako ob6ekmuBHu
we ca eBponeuckume Hag3opHuuu B npoueca.
Hopu u camomo >eAaHue ga ca npegna3auBu
u ga usbezHam HoBu puckoBe moxke ga 2u nog-
mukHe kbm npekaneHo koHcepBamuBHuU oueH-
ku u cv3gaBaHe Ha no-mpauHa kapmuHa. A 3a
cbokaneHue BvamokHocmma 3a cybekmuBeH
enemeHm B ouenkama e no-Bucoka B cayuas
B Boazapus. "B ugeanHus cAayyau npu maka-
Ba npoBepka uma cmamucmuka 3a Bcuuku
BugoBe nasapHu cgenku ¢ munuuyHu akmuBu,
3a cpokoBeme Ha npogaxkba npu Aowume kpe-
gumu, 3a cpegHama ueHama Ha koHkpemeH
kaac akmuBu", obsacHaBa Membp AHgPOHOB.
"Tasu uHdopmauus e HaAuuHa B cmpaHume
om eBposoHama. YBu, bbazapckama npakmu-
ka He e ocobeHo bozama Ha cmamucmuvecku
gaHHU, me3u Hewa ce 3ameHsim ¢ gonyckaHus
UAU yCpegHeHU, npubAU3UMeAHU cmouHocmu.
3a Bceku cayual ce usbupa u koHcepBamuBeH
nogxog". Mima Au mozaBa puck ga He ce chasu
egHozoguwHuam cpok, koumo 6va2apckomo
npaBumeacmBo cu e nocmaBuno 3a BauzaHe-
mo 8 ERM Il - maka HapeueHama "uakanHs"
Ha eBposoHama? "ToBa gopu He 20 Hapuuyam
puck"”, omzoBaps AHgpoHoB. "TpsbBa ga cme
C Haznacama, ye BbpBum B npouec, B8 koumo
umMa u gpyea cmpaHa. Ta3u gpyaa cmpaHa uma
cBoe memno, cBou ouakBaHusa u usuckBaHus".

HAKOW HABAIOOATEAN N3KA3BAT nogobHu
onaceHusi gocma no-ocmpo. [aHuena BobeBa,
6uBw Buuenpemuep U MUHUCMbP Ha Mbp20-
Bus, Hapeue BauzaHemo B 6aHkoBus cvlo3 npe-
gu ERM Il "6e3ymue". "BAausauku B 6aHkoBus
cvlo3, mu ce omkasBaw om Hag3op, Bcuuko ce
pewaBa om ELB", komeHmupa BobeBa npeg
BHP. "Te mo2zam ga pewam ga Hag3upaBam
kosmo u ga e banka, ga omHemam AuueH3a
Ha kosmo u ga e baHka, ga gaBam AuugH3 Ha
kosmo u ga e 6aHka - u Hue He yuacmBawme B8
okoHuameaHomo B3umaHe Ha me3u peweHus.
Camo we nrawame cmemkama 3a msx, 3auio-
mo, ako mpsa6Ba ga ce usnaawam genosumu,
ga ce npecmpykmypupa, moBa cmaBa om Ha-
uuoHaAHuUme napu*.

Tps6Ba ga ce ombenexu, ye c BauzaHemo B
HaHkoBus cvloz BoAzapus gaseu He cu 2apaH-
mupa u BausaHe B8 eBpo3oHama. Hukvge He npu-
cbcmBa nogobHo ycaoBue uau obewiaHue. Bce
nak m. Hap. "6Ausko compygHuuecmBo" He e He-
obpamumo - no Bcako Bpeme ELIE moxke ga 20
npekpamu egHocmpaHHo. OmBemHama cmpaHa
CbWo bu Mo2Aa, HO CaMo CAEg U3muyaHe Ha mpu
20guHu om BaAusaHemo B mexaHu3ma - uAu nbk
ako ELIb B3eme peweHue, ¢ koemo mecmHusm
Hag3op kamezopuuHo He e cvanaceH. Ml
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Measure

Twice...

Just two years after their assets were fully revised, banks in
Bulgaria will undergo another inspection, this time done by the
ECB directly. Is there a reason to worry?

“Test animals™ a number of managers in Bul-
garia's insurance and social insurance industry
used some kind of an alternative of this phrase
when they talked about the quality revision of

By KALIN ANGELOV / Photography SHUTTERSTOCK

their assets that ended two years ago. Indeed,
the revision had no precedent; the Bulgarian in-
surance sector did serve as a testing ground on
which the European regulators developed and

tested their new controlling mechanisms.

TODAY IT IS RATHER OBVIOUS that the banks
in Bulgaria will play the same part. In July, the
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Ministry of Finance declared officially it wanted
the country to join the so called mechanism of
“close cooperation” with the European Central
Bank. In other words, Bulgaria will become the
first country to enter the famous banking union
before it joins the euro area. Then it will have its
banking system supervised by the ECB directly.
But before this could happen, Bulgarian banks
will have to undergo one more quality revision
of their assets as the one they passed in 2016.

MEASURE TWICE. Revisions like these are not
a bad thing, of course. The previous one showed
good results and strengthened the confidence
in the banking system after the Corporate Com-
mercial Bank (KTB) affair.

However, having the initiative repeated also hides
some negative aspects. First, it will burden the
banks with new costs after the money they al-
ready spent in 2016. And it is almost certain that
this time the costs will be higher. In the course of
the previous inspection, every crediting institu-
tion had the chance to negotiate the prices with
the appraisers. Today it is the ECB that controls
the selection of the estimating companies and
the negotiation of their contracts; banks in Bul-
garia are only expected to pay the bill they will
see in the end.

THE OTHER SIGNIFICANT QUESTION is how
many banks the revision will affect. It is a rule
that the three largest commercial banks in the
country (in this case UniCredit Bulbank, DSK
Bank, and United Bulgarian bank) must be in-
spected and then supervised by the ECB. But it
is highly likely that the European supervisor, who
was largely criticized lately because of its ac-
tions regarding Latvia's ABLV and Spain's Banco
Popular, would prefer a much more prudent ap-
proach and expand the revision in other banks.
It is also possible that the revision spreads on all
banks in the country.

“We still have no idea about what the ECB will
choose to do”, Petar Andronov, Chairman of the
Association of Banks in Bulgaria commented for
Bloomberg TV Bulgaria. “It may decide to inspect
three banks or all of them. We are also unaware
of the approach it will choose. | expect that the
methodology used in 2016 will be updated with

"The Bulgarian
iInsurance sector did
serve as a testing
ground on which the
European regulators
developed and tested
their new controlling
mechanisms"

the experience gathered within the eurozone in
the last three years. The other big difference
with the previous revision is the fact that now the
ECB will choose its partners for the process, it
will appoint them, it will standardize and coordi-
nate the entire procedure - of course, in partner-
ship with BNB which will not remain isolated”.
Meanwhile by the end of July ECB has published
the methodology and also an explanation on why
a second AQR is needed: because of the new
financial reporting standards (IFRS 9).

THE OTHER CONCERN which can already be
felt in the bank circles is how objectively the
European supervisors will act in the process.
Even the willingness to be cautious and avoid
further risks may force them to make rather
conservative judgements and view the situation
in darker colours. Unfortunately, in Bulgaria it is
more likely that there is a subjective element in
the judgement. “Ideally, when such a revision is
made, there is statistics of all types of market
transactions with typical assets, of the terms for
sale in case of bad credits, of the average price
of a specific class of assets”, Petar Andronov
explained. “This kind of information is available
in the countries of the eurozone. Unfortunately,
the Bulgarian business is not so rich in statistical
numbers, figures are substituted by assumptions
or approximate values. A conservative approach
is also preferred just in case.” So, is there any
risk that the 1-year term the Bulgarian govern-
ment set for joining the ERM I, the so called
eurozone “waiting-room”, would not be kept? ‘I
don't even consider this a risk”, said Andronov.
“We should view this as going through a process
which also has another involved party. And that
other party has its own speed, expectations, and
requirements”.

THERE ARE OBSERVERS who express such
concerns in a much sharper tone. Daniela
Bobeva, former deputy prime minister and min-
ister of commerce, called the joining of the
banking union before entering ERM Il “insanity”.
“When you enter the banking union, you give up
the right to supervise, it will all be decided by the
ECB”, Bobeva commented for the Bulgarian Na-
tional Radio. “They are free to decide to super-
vise any bank, deprive any bank of its licence,
grant a licence to any bank - and we do not take
part in the making of these final decisions. We
shall only pay the bill for them because if depos-
its are to be paid, if restructuring is to be done,
this is all paid with national resources.”

It should also be noted that by joining the bank-
ing union Bulgaria cannot at all be certain that
will enter the eurozone as well. There is no such
condition or promise in written. Yet, the so called
“close cooperation” is not irreversible. ECB is
free to terminate it unilaterally at any time. Bul-
garia could do it as well, but at least three years
after joining, or in a case when an ECB decision
is not accepted by the local supervisor. l

29 roaunn AINNC
CUAATA HA UHDOPMALIUATA

Hoesa unghopmayuonno-oenoeoona cucmema na AITHC
Bu ynecnusea 0a 6veedeme u npunazame usucKeanuama
na nosus Peznamenm na EC /GDPR/

B naBeuepuero Ha cBosta 30-rOnUIIHIHA U CIIEABANKI
MOCJIEI0BATENIHO MPHUHIMIIA A2 OCUIypsiBa BMHAru Haii-
aKTyajHa, I0CTOBEpPHA U KOMIIETeHTHa HH(MopMaLus, 3a aa
Obae Hall-OM30 10 HYXIUTE HAa CBOMTE KIMCHTH H Jia
ylecHsiBa eXelHeBHaTa uM paborarta, AIIUC cw3mane
Hosus nponykt GDPR Hapbunuk.

[IponykTsT € pa3paboTeH BbB BPb3Ka C HEOOXOIMMO-
CTTa OT OCUIYpsIBaHE Ha aKTyaJHa NpPaBHA M EKCIepTHa
nH(bOpMaNKS U 1aBa HACOKHU 3a JICHCTBUATA, KOUTO TPsAOBa
Jla ce ImpeanprueMar 3a BbBeXKIaHe U NpuilaraHe Ha HOBUTE
perynanuu o Perstament Ne 2016/679 (O6w1 persiaMeHT
3a3amuTa Ha JnaHuTe 1anau — GDPR).

Pasmopenbute Ha PermameHTa MPOMEHST KOPEHHO
MPUHLUITITE Ha 3allUTa Ha JINYHUTE JAHHH, IIOCTaBAT Ce
HOBHM M3UCKBaHMSA KbM aJMUHHMCTPATOPUTE Ha TaKHUBa
JAHHU U Ce pa3LINpsBaT IpaBaTa Ha rpakaaHuTe. Toi nMa
MPSIKO JeHCTBHE U 3acsra IIUPOK KPbI JIMLA — IPAXKIAHHU,
(bupmu, opraHu3alyu, MyOIMYHI HHCTUTYIUH.

[Ipunararero my 3amousa ot 25.05.2018 1. BBB BCHUKH
CTpaHH-4JIeHKN Ha EBponelickus cp1o3.

GDPR Hapbunuxkbt Ha AIIMC e makeTeH MPOAYKT,
KOWTO uHTerpupa aBa camoctosrenHu monyna: GDPR
HUndou GDPR Acucrent.

Hudopmannonnust naker GDPR Undo coappixa Haii-
IIbJIHATA U aKTyalHa MHQOpMAlMs 3a IpaBHATA paMKa Ha
3aliMTaTa Ha JIMYHUTE JAHHM, NMPAKTUYHO CHCTEMAaTH3M-
paHa ¥ CTpyKTypHUpaHa B KJIaCH()UKALOHHH NAIKH, TAKa 4e
BCEKH MOXE JIECHO Jla HaMepu HEOoOXOAMMHUTE MY
HOPMAaTHBHU aKTOBE KAaKTO B OBJIrapckoTo, Taka U B
ME3KTyHapOIHOTO I1PABO.

MozyabT ChIbpXkKa CHILIO CTAHOBHUIA U YKA3aHUs Ha
HanuoHaHara Komwucus 3a 3ammra Ha JIMYHUTE JAHHH,
MPAaKTHYECKH OPUEHTHPAHU EKCIEPTHH pPa3pabOTKH IO
Temara, borara KOJIeKIHs OT 00pa3iy Ha TOKyMEHTHU, KOUTO
ce n3ucksar no OP3J] /O0mus peraMeHT 3a 3alluTa Ha
JaHHUTE/. JIOIBIHUTENHO yIeCHEHHE 3a IOTPEOUTEeNINTe Ha
cucremute ,,AIIMC* e uHTerpupaHeTo Ha Moxyina ¢
OCTaHaJIUTe NPaBHO-UH(GOPMALMOHHU MPOAYKTH Ha
(dupmara, koeTo ocurypsiBa Obp30 U JIECHO HAMUpAHE Ha
ThpceHaTa nH(popMarus.

GDPR AcucreHT € 10JI€3¢H U NPAKTUYCH EIIEKTPOHEH
JIHEBHHMK, KOMTO CTBIIKa MO CThIIKa Bu moka3Ba Kak na
BOJMTE JOKYMEHTALMATa M OTYETHOCTTA, KOMTO HOBUST
PernamenT usmckBa, 1 Bu moamomara ga cb3majeTre
cOOCTBEHA TIONUTHKA IO 3aIlUTa Ha JaHHUTE. [IpOmyKTHT
npejasara MakeT ¢ PerucTpH, HaApbUHULM U IPUMEPHU
nokymentd B DOC ¢opmat, xouto morat na Obaar
HU3MO0JI3BAHM KAaTO OCHOBA 3a M3TpaxJaHETo U
JOKYMEHTHPAHETO Ha CHCTeMa 3a 3alluTa Ha JIMYHUTE
JIaHHHU BbB (pHpMara/opraHn3anusTa Ha KJIMeHTa.

GDPR AcHCTeHT CTbIIBa BbPXY BHUMATEIEH aHAIU3 U
HaIrpaxaa MHPOPMAIIMOHHU PELICHHs HA YY)KACCTPaHHU
JOCTAaBUMIY HA IOMaraja, Hapbu4HULH U APYTH NOAOOHU
MPOAYKTH M YCIYyTrd B IIOMOII Ha aIMHHUCTPATOPUTE U
obpaboTBaiuTe JIMYHU AaHHU. [1o3BaH € ChLIO U OMUTHT
Ha OBArapCcKM M YYXKJIECTPAHHHM CIELHANHUCTH IO
nH(OpPMAIIMOHHA CHT'YPHOCT, 3aMMCTBaHHM ca MOJACIU U
o0pa3iuy, NpeularaHd OT BOAEIIM HAIlMOHAIHU HaA30pHU
opraHu Ha abpkaBu-wieHkH Ha EC.

[ponyxrsT ¢ WEB-6a3upaH, kaTo 10CTBIBT 10 HETO ce
U3BBpLIBA C MOTPeOUTENICKO MMe U Hapona. [laHHuTE ce
CBhIBPXKAT KPUNTHpPaHU B 0Oa3zara gaHHU. Bpb3kara mpu
KOMYHHKAIHSA C IPOJYKTa U IPEHOC Ha JJAHHH € 3aIllUTCHA.
KbM Besiko NOTPEOUTENICKO MME U MTapoJia ca acOLMHUpPaHU
CHOTBETHHSAT OpOM MaKeTH OT TOKyMEeHTH U peructpu. Taka
aKo eJMH NOoTpeOUuTeN UCKa J1a BOAU JOKYMEHTUPAHETO Ha
HSKOJIKO OpraHU3aluu/(pUpMu KaTo aJMHHHCTPATOPH Ha
JaHHY, [II¢ IMa JOCTBII 10 HAKOJKO [TaKeTa.

www.apis.bg
Cepruduxkar mo ISO 9001 — 2015
Codus 1000, yi. ,,['pad Urnarues” 7 A

Ten.: +359 2 923 98 00, 0700 44 944
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N3HOCBM HU nhpe3 mau

gocmuza 4,301 mApg. AeBa
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3a nbpBume nem Meceua Ha MAa3u 20gUHA Ca UsHeCeHU BbAzapcku
cmoku 3a Hag 20,934 mAapg. AeBa u B cpaBHeHue CbC Chujus Nepuog
HO MUHaAaMa 2oguHa ekcnopmem pacme ¢ 2%.

Caegeme busHec mpeHgoBeme OHAQUH:
bloombergtv.bg facebook.com/BloombergTVBG
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HoBume mexHoAo2uu obewaBam peBoalouus B
MeXkgyHapogHume napuuyHu npeBogu

(QuraHcume ca uskycmBomo ga npegaBaw
napume om pvka Ha pvka, gokamo Hakpas He
usuesHam, kasBawe nokouHusm Pobbpm Cap-
Ho®, eguH om konocume B paguo- u meneBu-
3uoHHama ucmopus Ha Amepuka. Ako Bu ce e
Hanazano ga npaBume mexkgyHapogHu 6aHkoBu
mpaHcdepu, BeposmHO we ce cbanacume C
Hezo. ABmopbm Ha masu cmamusi Hanpumep
Hackopo 6e npuHygeH ga nAamu egHa 2Aoba
3a gpebHo nomHo HapyweHue 8 ABcmpus - u ¢
HeygoBoacmBue ycmaHoBu, ue 3a mpaHchepa
Ha gbakumume 50 eBpo we mpabBa ga naamu
owe 6Au30 27 Ha baHkama.

MEXXAYHAPOOHUTE NAPUYHN  TPAHC-
®EPU ca ozpomeH busHec: Hakou ekcnepmu,
kamo Hanpumep 2pynama Boston Consulting, 2u
oueHsBam Ha cymu om nopsigbka Ha 10 mpuau-
oHa goAapa 2oguwHo. Hama kak u ga e uHaue
B eguH cBam Ha e2nobaausauus, omHOCUMEA-
HO cBobogHa (Bce owe) mbpzaoBus u MobuAHa
pabomHa cuaa. MocaegHomo Baku B ocobeHo
2oAdma cmeneH 3a EBponeulckus colos, kegemo
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61 2oguHu caeg npocaoBymus Pumcku gozoBop
2paHuUuUme go 20AdMa CmeneH ca camo Cnho-
MeH. Cmamucmukama we Bu kaxe, ue gHec
Bceku ocmu bvbAazapuH (UAU 12.5% om Hacene-
Huemo) >kuBee u pabomu B gpyesa cmpaHa om
cvloza. I cbomBemHo HenpekbcHamo e npu-
HygeH ga npubsieBa go napuuHu mpaHcdepu:
3a ga NOMO2HE Ha cmapume Cu pogumeAu UAU
Ha gpyau pogHUHU, 3a ga nAawa gaHbuu Bopxy
uMomume cu u gopu mekywu cmemku, npumep-
Ho 3a bvA2apcka kabenHa meaeBusus.

ECTECTBEHO, TAKMBA MOTOLU ca uskalo-
yumeAHo goxogHu 3a bankume. Ho cbBpemen-
Hume mexHono2uu Bce no-necHo nosBoasBam
mexHuUme ycAyeu ga 6bgam usbesHamu. [uzaH-
mu kamo Apple, Google u Facebook Bce no-
Aakomo 2aegam kom 6aHkoBusi cekmop. Ho He
ca camo me. [lHeCc uMa cmomuuu cmapmbnu,
pasnorazawu "c akbA U MHO20 napu", koumo
paspabomBam BceBbaMokHU aamepHamuBu
Ha mpaguuuoHHomo 6aHkupaHe, npegynpegu
npegu Bpeme [keumu AaumvH, wedbm Ha 2u-

2aHma JPMorgan Chase. Cnhopeg eguH aHaAu-
muueH mpyg Ha Goldman Sachs ("The Future of
Finance"), meau cmapmvnu mo2am ga ce Hame-
cAm Ha nasapu ¢ obw, 2oguweH obem Hag 4.7
MPUAUOHA goAapa, U ga nocezHam kbM nevan-
6u, gobawkaBauwu NOAOBUH MPUAUOH 20gUWIHO.
MpbcHamu ca no usA cBam - om CuauuueBama
goauHa B8 CALL go 6ya. "Llapuzpagcko woce"
8 Codus (Bbaeapus, ¢ Hag 70 pabomewu myk
fintech komnanuu kbm momeHma, uszaexga
8 omaAuyHU no3uuuu ga ce Bb3noA3Ba om ou-
epmaBawus ce 6ym). Konkomo go "MHO20MO
napu", moBa ganeu He e npeyBeauueHue - kom-
naHuume, pabomewu Bbpxy aamepHamuBHU
¢uHaHCOBU UHCMpPYMEHMU U cucmemu, npe3
MuHanama 2oguHa ca npuBaekau om uHBec-
mumopume noumu 14 muauapga goaapa (npu
"egBa" 4 muauapga gonapa npe3 2014 2oguHa,
no gaHHu Ha CB Insights).

ME>XXAYHAPOOHUTE MAPUYHN NPEBO-
AN ca moxke 6u Hau-3abeaekumama obaacm
3a makuBa HoBoBvBegeHus, noHe om 2AegHa



mouka Ha BbAzapume. OHe3u cnomMeHamu no-
paHo 12.5%, koumo pabomsam B uykbuHa, ca
camo no oduuuanHa cmamucmuka. Jecemku
U cmomuuu XuAsigu gpyau bbAzapu cobwo pa-
6omsam HaBbH, HO HeoduuuaaHO UAU nbk Ha
Ce30HeH npuHuun. M 3a max cobwo Bbnpocbm
kak ga usnpawam napu y goma e om kalouoBo
3HaueHue. [lanHume Ha Bvazapckama Hapog-
Ha 6aHka no Bceobwo MHeHuUe nponyckam 2o-
AsMa yacm om me3u mpaHcoepu, HanpaBeHu
ype3 HoBamopcku eaekmpoHHU naamdpopmu
uAau nvk kew, upes no3Hamu. Ho gopu u 6e3
masu no-ceH4yecma uacm yucAama usz2nex-
gam BHywumenaHo: oduuuasrHume mpaHcbhepu
koM cmpaHama om 6bazapu B8 uykbuHa npes
2017 ca gocmuzHaau 1.15 muauapga eBpo - ¢
284 munuoHa noBeue, omkoakomo npe3 2016.
BcowHocm npeBogume om uykbuHa uvyBecm-
BumenaHo HagxBvbpAam no obem npekume uyXk-
gecmpaHHu uHBecmuuuu B Boazapus (901.9
MAH. eBpo), u ca ocHoBeH dakmop 3a pbcma
Ha nompebaeHuemo u ukoHomukama kamo
uano. A cowo u, ecmecmBeHo, ocHOBeH 2eHe-
pamop Ha neuyanba 3a baHkume.

PA3BUPA CE, TE OTAABHA umam koHkypeH-
uus 8 mo3u cekmop B Auuemo Ha komnaHuu
kamo Western Union Hanpumep - Hsakoz2aweH
menezpadeH 2uzaHm, koumo HaBpeme ce yce-
mu ga npeopueHmupa busHeca cu.

Ho npoxokgawume oHAaUH naamdopmu Mo-
2am ga ca HecpaBHuUMO no-6bp3u u eBmuHu
gopu u om me3u konkypeHnmu. KomnaHuu kamo
TransferWise mBopgsm, ue makcume um ca ¢
90 Ha cmo no-Hucku om 6aHkoBume. OcBeH
moBa me obmeHam Baaymume no ycpegHeH
nasapeH kypc, a He npu omgeAHu cmaBku 3a
"kynyBa" u npogaBa", pazaukama mexgy koumo
omuBa 3a 6aHkama.

B uacmHus cayual ¢ Boazapus uma camo eguH
dakmop, koumo go momeHma ozpaHuuyaBawe
nasapHama um uHBasus: 20AsMa yacm om BbaA-
2apckume emuzpaHmu ca om no-Bb3pacmHu-
me nokoaeHus u ca npuBukHaau ¢ 6aHkoBume
ycayeu, gokamo HoBamopckume eaekmpoHHU
naaméopmu bygam y msax nogospeHusi. Ho noko-
AeHusima ce cMeHsm. B 2naBHama poas Bausa
2eHepauusma Y, maka HapeueHume millenials,
koumo ca cBukHanu c uHmepHem om geua u
koumo He ce pasgeasm cbCc cMapm@oHuUme Cu.
EgHo ckopowHo npoyuBaHe Ha HaBuuume um (B8
CALL, Ho meHgeHuuume ca egHakBu HaBcsko-
ge) nokasa, ue 71% om me3u no-maagu xopa
npegnoyumam ga omugam Ha 3bborekap, om-
koakomo ga Baszam B baHka; Hag egHa mpema
om msx cmsmam, ye 6aHkoBume cmemku we
ca omykuBeauua owe go kpas Ha moBa gece-
muaemue. A caeg msax ugBa u caegBawomo
nokoneHue, Z, koemo Beue e pogeHo ¢ uHmep-
Hem u MOBUAHUME MEXHOAO2UU U 2U cMsima 3a
ganeu no-ecmecmBeHu om Benocunegume, Ha-
npumep. M3obwo baHkume we mpabBa gocma
ga ce nompygsm, 3a ga ocmaHam Ha gpebeHa
Ha BbAHama. H

EQHA OCMA, uau
12.5% om mpygoBo
akmuBHomo Hacene-
Hue Ha BbAcapus, gHec
XuBee B gpyau cmpa-
HU om EBponedckus
Cblo3, nokasBam gaH-
HU Ha Eurostat. ToBa

e ¢ ueau 8% noBeue,
omkoakomo npu npue-
MaHemo Ha cmpadama
8 obwHocmma npes
2007 2oguHa.

Mo mo3u nokazamen
BvA2apus e Ha wecmo
macmo B cvlosa. Hal-
20AaM gAn XuBeewu B8
yykbuHa pabomHuuu
uma PymoHua (noumu
20%), caegBana om
\umBa, XopBamus,
Mopmyzaaus u
NamBus.
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Until Money
Disappears...

The new technologies are promising a revolution

in international transfers

By KALIN ANGELOV / Photography SHUTTERSTOCK

Finance is the art of passing currency from hand
to hand until it finally disappears, the late Rob-
ert Sarnoff, one of the colossi in the radio and
television history of America, used to say. If you
ever had to make international bank transfers,
you will probably agree with him. The author of
this article for example was recently forced to
pay a fine for a minor traffic violation in Austria
- and to his displeasure found out that for the
transfer of the due 50 EUR he will have to pay to
the bank nearly 27 in addition.

INTERNATIONAL REMITTANCES are a huge
business: some experts, as the Boston Consult-
ing group for example, are assessing them at
sums in the order of 10 trillion dollars per year.
There is no way for things to be different in a
world of globalization, comparatively free (still)
trade and mobile workforce. The latter is par-
ticularly true with regard to the European Un-
ion, where 61 years after the famous Treaty of
Rome the borders are to a large extent just a
memory. Statistics will tell you that every eight
Bulgarian today (or 12.5% of the population) is
living and working in another EU member state.
And is accordingly constantly forced to resort to
remittances: in order to help his old parents or
other relatives, to pay taxes for his property and
even for current accounts, for a Bulgarian cable
television for example.

NATURALLY, SUCH FLOWS are extremely prof-
itable for the banks. But modern technologies
are allowing ever easier for their services to be
avoided. Giants such as Apple, Google u Face-
book are looking ever more greedily at the bank-
ing sector. But it’s not just them. Nowadays there
are hundreds of startups, having “brains and lots
of money” at their disposal, which are developing
all sorts of alternatives to the traditional bank-
ing, Jamie Dimon, the chairman and CEO of the
giant JPMorgan Chase, forewarned some time
ago. According to an analytical work of Goldman
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Sachs ("The Future of Finance"), these startups
may interfere on markets with a total annual vol-
ume of over 4.7 trillion dollars, and to reach out
to profits, nearing half a trillion per year. Scat-
tered around the entire world - from the Silicon
Valley in the USA to “Tsarigradsko shose” blvd.
in Sofia (Bulgaria, with over 70 fintech compa-
nies operating here at the moment, seems to
be in an excellent position to take advantage of
the emerging boom). As concerns the “lots of
money”, this is far from being an exaggeration -
the companies, working on alternative financial
instruments and systems, have attracted during
the last year almost 14 billion dollars (with “only”
4 billion dollars in 2014, according to data by
CB Insights).

ONE EIGHTH, or 12.5% of the active Bulgarian
population, is living in other countries in the
European Union, according to Eurostat latest

figures. This number is 8% higher than the one

reported in 2007, the first year of Bulgaria's EU
membership.

According to this indicator, Bulgaria ranks sixth in
the community. Romania has the highest share
of people living abroad (nearly 20%), followed by
Lithuania, Croatia, Portugal, and Latvia.

INTERNATIONAL REMITTANCES are probably
the most noticeable field for such innovations,
at least from the point of view of Bulgarians.
These 12.5% mentioned earlier, who are work-
ing abroad, are just according to official sta-
tistics. Tens and hundreds of thousands of
other Bulgarians are also working abroad, but
unofficially, or on a seasonal basis. For them
the question of how to send money home is
of key importance as well. The general opin-
ion is that the data of the Bulgarian National
Bank are omitting a large part of these remit-
tances, implemented via innovative electronic
platforms, or in cash, through acquaintances.
But even without this shadier part the numbers
look impressive: the official transfers towards
the country by Bulgarians abroad in 2017 have
reached 1.15 billion EUR — 284 million more
than in 2016. In fact the remittances from
abroad are significantly exceeding in volume
the foreign direct investment in Bulgaria (901.9
million EUR), and are a main factor for the
growth of consumption and the economy as a
whole. And also, of course, a main generator of
profit for the banks.

OF COURSE, THEY HAVE LONG BEEN hav-
ing competition in that sector from companies
such as Western Union for example — a former
telegraph giant, to which it in time occurred to
reorient its business.

But the infant online platforms may be incom-
parably faster and cheaper even than those
competitors. Companies such as TransferWise
are asserting that their fees are 90 per cent
lower than those of the banks. Besides they are
changing the currencies in accordance with an
average market rate, and not with separate “buy”
and “sell” rates, the difference between which
goes for the bank.

In the particular case of Bulgaria there is only
one factor, which was until this moment re-
stricting their market invasion: a large part of
the Bulgarian emigrants belong to the older
generations and are used to the banking ser-
vices, while the innovative electronic platforms
are vbrousing their suspicion. But generations
are changing. The main part is starting to be
played by the Generation Y, the so-called mil-
lennials, who are used to the Internet since they
were children and who do not part with their
smartphones. A recent study of their habits (in
the USA, but the trends are the same every-
where) has shown that 71% of those younger
people prefer to go to the dentist than to enter
a bank; over a third of them think that bank
accounts will be an anachronism as early as
up until the end of this decade. And after them
the next generation, Z, is coming as well, which
has already been born with the Internet and the
mobile technologies, and considers them be-
ing far more natural than bicycles for example.
Generally the banks will have to work hard, in
order to remain at the cutting edge. B
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Apx. NaameH MupsaHoB, "Apmekc NHXkeHepuHa",
npeg THE INFLIGHT MAGAZINE

Tekem KOHCTAHTUH TOMOB / Gomozpadus MBAMAO NETPOB

pxumekm MupsaHoB, "Apmekc WHXkeHepuH2" Ge
cpeg Hal-go6pe ycmoeaume Ha kpusama kom-
naHuu 8 cmpoumenHusa cekmop. OmmuHaxa Au
HanbAHO gHec epekmume om kpusama?
He ca ommuHaau cbBcem, Ho Bce nak moxkem ga 20Bopum 3a
cmabuAusauus Ha nasapa, C MHO20 noBeye mopceHe Ha Ayk-
CO3HU >KUAUWHU UMOmMU U Ha HoBo cmpoumeacmBo. Buxmve ce
pagBanu ga gonpuHecem 3a obpasoBaHuemo Ha kaueHmume
8 masu obaacm: ga mvpcam HoBo cmpoumeAcmBo U ga us-
6528am cmapomo, naHeAHomo. To e no-gocmbnHo, pasbupa
ce, HO € U MHo20 no-puckoBo, 3awomo 2apaHuusma My we
uzmeue B8 caegBawume 20guHu.

HaBpememo naHeanHume cz2pagu ca cmpoeHu ¢ no 50-70
20guHuU npegBugeH >kuBom. MHo20 om msax ca cvBcem
6Au3o go masu 2paHuua. MawabHume npozpamu 3a ca-
HupaHe, koumo npegnpue npaBumeancmBomo, gaBam Au
peaneH edpekm, uau ca nonoBuHuamu mepku?

3a MeH ca HegocmambuHu. Tps6Ba ga ce Baemam HaucmuHa
2eHepanHu mepku 3a nogHoBsBaHe Ha Bcuuku me3u cmapu co-
uuaaucmuuecku nocmpouku. fa ce cv3gage busHec Mogena 3a
nogmsaHama um ¢ HoBu. Toecm B HoBouszpageHume 6a0koBe
ga uma yacmu 3a HoBu kaueHmu u yacmu 3a gocezawHume
cobecmBeHuuu Ha naHeaku. MexkgyBpemeHHo ga ce cv3gagam
gocmambuHo obopomHu >kuauwa, kegemo cobecmBeHuuume
Ha naHenku ga >kuBesm, gokamo ce cmposim HoBume 6a0koBe.

Kak we ce ¢puHaHcupa npoekm ¢ monkoBa 2onam mawa6?
MNHmepecHomo e, ve Hewo NogobHo Beue ce cayuBa B cmpaHu
kamo Pycus.. Tam nogHoBsBaHemo Ha >kuAuwHus $oHg obaue
e gop>kaBHa noaumuka.

Koz2amo nocemux npouymomo 6lopo Ha 3axa Xagug 8 AoH-
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goH, mouHo BbpBsxa makuBa pa3zoBopu c kmema Ha MockBa
Cepeel CobsHUH u 2raBHus apxumekm Cepzel KysHeuoB. Uc-
kaxa blopomo Ha Xagug ga HanpaBu npoekma 3a nogmsHa Ha
cmapume naHeAku - maka HapeueHume "xpywuoBku". Taka ue
e cbBcem nocmukumo. Bvnpocbm e ga umame cmeaocmma
ga npegnpuemem makuBa zeHepanHu mepku. A He ga yakame
HAKOU UHUUgEeHM ga HU NPUHygu.

MpaBu BneuamaeHue, ue Hanocnegok ce HacouBame Bce
noBeue kbm no-Bucoku czpagu. ToBa 3Hak 3a HamansBa-
wusa 6poli cBob6ogHu napueau B8 Codus Au e, UAU uMa u
gpyau obacHeHua?

EcmecmBeHo, ma3u HacoyeHocm e cBvp3aHa u ¢ pakma, ve
napuenume Bce noBeue HamansBam, u ca ¢ no-manka kBagpa-
mypa, ocobeHo B ueHmpaAHUme pauoHuU Ha 2paga. Ho ocBeH
moBa Hue kamo apxumekmu u uHBecmumopu ocb3Haxme, ye
uma MHo20 noBeye movpceHe Ha 2aegka. KynyBauom ucka ga
e Bucoko Hag Bcuuko. [lopu u Hag yAUYHUS npax, wyma u cMo-
2a. Kozamo ce uskauum Ha 50 mempa, u Bv3gyxom, pasbupa
ce, cmaBa no-gobop. OcBeH moBa camusm cuAyem Ha 2paga
mpsb6Ba ga 3anouHe ga ce pa3BuBa u ga npugobuBa koHmypa
Ha mogepeH eBponeucku gpag. He uckam Codus ga npuauva
Ha XoHkoHe, ecmecmBeHo. Ho 3a MeH e npakmuuHo eguH 2pag
ga pacme BbB BucouuHa.

Bce nak B8 Codusa uma u paioHu, kbgemo npesacmposBaHe-
mo e HecbMHeH ¢akm, Bogew, go ycro)kHeHuUA ¢ mpaHchop-
ma, napkupaHemo, u go cepuo3eH gucbanaHc npu 3eneHUme
naowu. 3awo Codua npogonkaBa ga ce pa3BuBa HaBompe,
Bmecmo HaBbH? 3awo 2pagbm He ce paswupsBa?

Cnopeg MeH ocHoBHama npeuka e - Heka He 6bga 2pyb u ga
kazBam "anuHocmma Ha uHBecmumopume" - HO 2oAemusm P



ue kamo
apxumekmu u
uHBecmumopu
OCb3Haxme,

ye uma MHO020
noBeue mopceHe
Ha 2anegka.
KynyBaubm ucka
ga e Bucoko Hag
Bcuuko"

BUSINESS
COVER STORY

3

i

August 2018

\

25



» uHmepec u no-Bucokume ueHuU Ha umomume B
ueHmvpa, no-AecHama uHdpacmpykmypa u no-
npuBaekamenHama aokauus.

3a MeH e HecpaBHUMO NO-CMUCAEHO U pa3yMHO
ga ce pasBusm HoBu kBapmaau, HoBu uacmu B
nepudepusima Ha 2paga - kegemo moXem ga
umame u BogHu naowu. EgHa om moume ugeu,
kosmo com cnogeAun u ¢ napmHbopume B8
komnaHusma, e ga ce usgpagu ceauwe 0kono
BogeH bacelH, kamo ce B3emam Heusnoa3Ba-
emu 3emegencku 3emu, 3anesm ce u ce obpa-
3yBa egHo e3epo, okono koemo ga ce cv3gage
»KuAuwHama uHopacmpykmypa. Bceku obuua
2negkama kom BogHa naow,.

Cmamame Au, Ye U om MecmHume Baacmu
3aBucu ga Hacvpuam egHo makoBa pa3wu-
pAaBaHe Ha 2paga kbm nepudepusma? Kamo
nomMozHam no-akmuBHo ¢ uHppacmpykmypa-
ma, ga peuem?

Cuc cuzypHocm, moBa um e pabomama. Camo
cumbuo3a meXgy BAacmume u uHBecmumopu-
me moxe ga goBege go no-20AaM pbcm Ha uko-
Homukama u go no-gobpo pas3Bumue Ha 2pag-
ckama cpega.

Mo ueaus cBam kmemoBeme u obwuHUMe npe-
gu3BukBam Bogewume cmpoumeAHu komnaHuu
u apxumekmu, kamo um npegocmaBsm Henpec-
muxkHu kBapmaau, 6uBwu cmemuwa u gpyau
paltoHu, kegemo me ga pa3Buxpsm paHmasuu-
me cu. EMbaemamuueH e npumepbm ¢ npoekma
»Tpume kyau“ - CityLife - 8 MuaaHo. Tam obwiu-
Hama npegocmaBu 6uBw naHaupeH komnaekc
Ha mpuma Beauku apxumekmu - 3axa Xagug,
Haxuen AubeckuHg u Apama Wcog3saku - u me,
Bceku cbe cobecmBeHus cu nouepk, uszpaguxa
Hewo kamo ,Ipag Ha Bbgewemo®...

Bsx B Hezo, Bceku e HanpaBua no egHa Bucoka
kyaa u no eguH >kuauweH komnaeke, kakmo 2o
Bwkga camusm mou, 3amoBa u umemo ,Tpume
kyau“... MmeHHo makuBa npoekmu me BgbxHo-
BsBam.

Enoxama Ha He3anomHeHO Hucku AuxBu Ha-
coyu gocma cnecmumeAu kbm umomHus
cekmop, Bmecmo kbm 6aHkume. KakBa uacm
om nasapa e moBa? OuakBame Au npomsaHa
¢ npegBukgaHomo noBuwaBaHe Ha AuxBeHu-
me npoueHmu?

Mo>xke ga ce ompasu. HabalogeHusma Hu go mMo-
MeHma ca, Ye nomeHuyuaAHUme kaueHmu c Ae-
koma B3umam peweHus 3a no-2oAemMu anapma-
MeHmu, no-ckbnu umomu. Koemo o3HauyaBa, ue
u AuxBume ca no-npuemAuBu, U unomeuHume
kpegumu ce omnyckam no-aecHo. [lockopo He
bewe maka. Mo-2oAeMume anapmamMeHmu no
npaBuno ce kynyBaxa npegumHo om uy>kgeHuu
- pycHauu, ¢paHuyau, beasutiuu u maka Hama-
mbk. Ceza owe nbpBusim uMom Ha Hal-Bucokus
emax B8 HoBama Hu cezpaga "3nameH Bek" be
kyneH om 6bazapuH. 3a Hac e pagocm, ye Beue
uma 6vbA2apu C nogobeH couuaseH cmamyc,
koumo uckam ga ocmanam B cmpaHama u ga
uHBecmupam myk.

26 | THE INFLIGHT MAGAZINE

loBopu ce 3a HOB mun kynyBauu Ha HegBuXku-
MU umMomu - emuzpupanu 8 uyk6uHa Goaza-
pu, koumo ce Bpowam kamo uHBecmumopu.
Nmame Au makuBa HabalogeHua? KakoB e
munuyHuam npodua Ha Bawume kaueHmu?
Ha, uma makvB mun kaueHmu, koumo kynyBam
no HsakoAko >kuauwia ¢ ugesma ga 2u omgaBam
nog Haem. Ho meH AuuHO owe noBeue me pag-
Bam xopama, koumo cu kynyBam >kuauwe, 3a
ga ce 3aBopHam B BvA2apus uAu 3a ga ocuay-
psm gom myk Ha geuama cu. MoU npusmen e
gupuzeHmbm VopgaH KamgkanoB, koumo pa-
B6omu B M'epmaHus, HO U cbnpyzama, u geuama
My ca myk.

Boazapusa cu ocmaBa cmpaHa ¢ pekopgHo Bu-
cok gan Ha co6cmBeHume >kuauwa. 3abennas-
Bame Au meHgeHuua moBa ga ce npomeHA?
Bawama komnaHus HaBbpwBa 25 20guHu, Mu-
CAUAU AU CMe 3a pa3wupsaBaHe Ha 6usHeca 8
masu nocoka - ynpaBaeHue Ha umomu?

Hue cme u3BbpBeAu uacm om mo3u Nbm, 3awo-
mo noBeuemo cmpoumeAHU komMnaHuu pabomsam
¢ BoHWHU Bpokepu Ha HegBukumu umomu, a Hue
camu cme cu 6pokepu. ToBa kpue u3BecmHu
puckoBe, pasbupa ce. Ho nbk u Hue Hau-gobpe
MockeM ga npegcmaBum npogykma cu, 3auomo
Hue 20 cb3gaBame U 20 no3HaBame OMAUYHO.

Hepagko cme uyBaau om Bawu koaezu on-
AakBaHus om cvbcmosHuemo Ha Gpokepckus
cekmop 8 Bvazapus - ue e npeHacumeH, xao-
muyeH, HegocmambUHO pe2yAupaH. ToBa Au
e U egHa om npuyuHume ga Bsememe masu
yacm Ha 6usHeca B8 cBou poue?

MHo20 yecmo 6pokepume umam mBvpge MHO20
cobcmBeH uHmepec, He ce BbAHyBam gocma-
mbyHO om 2AegHama mouka Ha uHBecmumopa.
Hue BuHazu ce onumBame ga ce nocmaBum Ha
Macmomo Ha kaueHma, ga My npegaoXkum >ku-
Auule, B koemo camume Hue buxme >kuBeau,
ga mucaum kamo Hezo. BykBaaHo Buepa umax
nogobHa cpewa c kaueHmu, koumo ce bsxa
cnpeAau Ha npuBugHo no-ampakmuBeH umom,
HO 2u nocbBemBax ga uamecmsm dokyca, ga
nomucAasm noBeue 3a ygobcmBomo cu. Hue
Beue no3HaBame MHO20 gobpe kaueHmume cu.
Oa gagem masu paboma Ha 6pokep, o3HauaBa
menbpBa ga 20 obpaszoBame gba2o Bpeme.

LleHume pacmam yBepeHo u Hakou Habalo-
gamenu gopu 2oBopam 3a HagyBaHemo Ha
nopegHusa uukAauueH 6anoH. PeanHu Au ca
me3u ueHu kom momeHma? Kak usanexkgam
me, cbomHeceHu kbMm cbcegHU nhasapu Ha
BankaHume? HagueHeH uAu nogueHeH e co-
¢uiackusm nazap?

Cnopeg MeH e nogueHeH, ocobeHo B cpaBHeHue
¢ gpyau bankaHcku gopkaBu. [da He 20Bopum 3a
eBponetcku. Codpus uma Hakoako 3abeaexkumen-
Hu kauecmBa, koumo go MomeHma moXe bu He
ca gocmambyuHo pa3Bumu, HO we ce pasBusm.
ToBa ca, pasbupa ce, haHopamama kbm nAaHu-
Hama, HaAu4uemo Ha MHO20 Haxoguwa Ha Mu-

MNMAaameH MupsiHoB B ameAauemo Ha
Zaha Hadid Architects 8 AoHgoH

HepanHa Boga, omHocumeAHo gobpama uHbpa-
cmpykmypa u Aek mpaduk - 208ops B cpaBHeHue
¢ gpyau eBponeucku cmoauuu. fa go6aBum u
cmpameauuecko noAoXkeHue, C AeCeH gocmbn u
go cbcegHu gbpkaBu, u go Mmopcku u naaHuHcku
kypopmu. Taka ue 3a meH cezawHume ueHu B
Codus ca HsakakvB abcoalomeH MuHuMym kamo
3a eBponelcka cmoauua. MogobeH Ha Hawus
npogykm 8 Muaaro cmpyBa 10-15 nomu noBeue.
A kamo uanbaHeHue u kauecmBo Hue npeBua-
xoXkgame gopu u3BecmHu umaauaHcku cmpou-
meAu - kogzamo nozaegHem gemauau kamo mun
gozpama, knac Ha pacagHama cucmema, Mame-
puanu BbB BxogHo doaue...

Joceza 208opuxme ocHoBHO 3a Codus. Kak
ce pa3BuBam ocmaHanume na3apu B Boaza-
pua? Cenckume u BakaHuuoHHume umomu
Hanpumep?

ToBa e Huwa, kosmo e uskalouumenHo Hego-
pa3Buma B Bvazapus. HykHu ca MHO20 ycuAus,
3a ga ce waudpoBa mo3u guamaHm. 3awomo
mam Hue HaucmuHa umame Bb3amoXkHocmma ga
6vgem Homep 1 B8 M3amouHa EBpona. CanapeBa
6aHs Hanpumep e egHo Manko buxy, koemo uma
nomeHuuanA ga ce npeBopHe B cepuoseH banHe-
oneuebeH ueHmMbp 3apagu HaAu4yuemo Ha Hau-
2opewus MuHepaneH u3Bop B8 BbAzapus u Heno-
cpegcmBeHama 6ausocm go Cegemme Puacku
esepa. B Bvazapus uma Hag 140 Haxoguwa Ha
MuHepanHa Boga, koumo ca Hegopa3Bumu u
usuckBam cepuo3Ho BHumaHue - a me mozam
ga ca 2oAamMomo Hu npegumcmBo. [dopu ako
noznegHeme Codus: ueHmpasHama MuHepanHa
6aHs ce npeBobpHa B My3eu, koemo 3a MeH e He-
agekBamHo peweHue. To3u nNpupogeH pecypc
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MoXkewe ga ce u3noa3Ba u ga ce 3axpaHBam
pasAuuHU nAYBHU komnaekcu 8 cmoauuama.

B 2pagoBe kamo bByganewa mMuHepaAHume
6aHu ca ocHoBHa mypucmuuecka ampakuyus...
TouHo maka, 6aHume "CeueHu" ca nvbpBomo
Hewo, koemo me cvBemBam ga Buguw.

Mpegu Bpeme paszoBapsaxme c Pem Koaxa-
ac, cBemoBHousBecmHua xonaHgcku apxu-
mekm. Tol Hu kasza maka: HacmvnBa pe-
BonlouuoHHa npomaHa 8 apxumekmypama.
Bpamama cnupa ga 6bge npocmo Bpama
u npo3opeubm He e Beue npocmo npo3o-
peu. KakBa yacm om HoBume meHgeHuuu
u mexHoAo2uu gocmuzam Beue y Hac u ce
mopcAm om kaueHmume?

[a 3anouHem om yucmomama Ha Bv3gyxa B
nomeweHusma. 3a masu ueA usnoazBame uHo-
BamuBHu cucmemu, koumo onpecHsBam BbHw-
Hus Bv3gyx, usyuucmBam 20 om Bcuuku noAeHu
u npaxoBu yacmuuu. [lonbAHUMEAHO MoXe ga
ce obozamu ¢ 030HamMoOp UAU cucmema 3a Uo-
Hu3auus. MpegBug me3u 7-8 yaca om geHOHO-
wuemo, B koumo nouyuBame, e uskalouumenHo
BaxkHo kakvB Bv3gyx guwame. EgBa caeg kamo
cAOXux ma3u cucmema y goma, 3anoyHax ga ce
HacnuBam HaucmuHa gobpe.

Ipyza BaxkHa uHoBauus ca Bpamume, koumo
ce omBapsm ¢ omneyamvk uAu ¢ meAedoH-
HO obakgaHe - manbk, Ho npusimeH komdopm.
Cowo pomoBoamauuHu naHeAu - bu mpsbBano
ga ca 3agbikumenHu 3a Beska HoBa apxumek-
mypa ¢ uen HamansBaHe pasxogume 3a enek-
mpoeHepaus. Cbw0 CAbHUE3aWUmMeH cAol Ha
cmovkaonakemume...

Koako no-e¢pekmuBHa B eHep2uliHO omHouwe-
Hue e egHa cz2paga kamo nocaegHus Bu npo-
ekm "QuamaHm'", cpaBHeHa ¢ Baw cmpoexk
omnpegu hemHailicemuHa 20guHu, ga peyem?
Mucas, ue pasnukume ca pagukanHu. CnupaHe-
mo Ha UV-AbueHuemo HamansBa pasxogume 3a
kaumamusauus ocesaemo. JobaBeme HoBume
nokoAeHust mpoeH cmovkaonakem. [dpyzama cb-
wecmBeHa pasnuka e, ue Beue 3anazame MHO20
noBeue Ha ecmecmuka. BapBame, ue egHa HoBa
cepaga mpsbBa He camo ga ce BnucBa ugeaaHo
B cpegama, Ho u ga noBuwaBa ecmemukama,
ga bygu e2opgocm. lMocmeneHHo mps6Ba ga
cMeHuM obauka Ha mo3u 2pag.

Baxme ocHoBHU napmHbopu npu Busumama
Ha Puuapg BpaHcuH y Hac. Koako BakHo e
6usHec augepcmBomo, u kak mpa6Ba ga us-
2nexkga eguH 6usHec Augep 8 Boazapus npes
XXI Bek? [MMpegnpuemavyeckomo MucneHe e
Hewo, koemo gockopo 6e mBvpge gedu-
UUMHO...

Puuapg BpaHcoH e MHO20 BguxHoBsBawa Auy-
HOCM U MucAs, ye mpsibBa ga uma noBeue ma-
kuBa Aekuuu Ha u3BecmHu cBemoBHu Augepu.
3a Hac bewe npuBunezus ga 6vbgem HezoBu
napmHbopu npu Busumama my 8 Bva2apus. He-
208omo nocaaHue kbMm xopama 6e ga mucasm
HoBamopcku, u3BvbH kymusma, ga usbszeBam ba-
HaAHomo, ga BapBam B ycnexa u ga pabomsm
3gpaBo. U 3ag Hau-gobpama uges mpsb6Ba ga
cmosm MHo20 paboma u nocmosHcmBo, kasBa
mou. Ho 3a meH Hal-cbwiecmBeHa € UMEeHHO
masu uHoBamuBHocm, moBa BvobpaxkeHue.
Ako noznegHeM kbM Hawama paboma, MOYHO
BvobpakeHuemo npu npoekmupaHemo Hocu
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"B Boacapus
uma Hag 140
Haxoguuwia Ha
MUHEpaAHa
Boga, koumo ca
HegopasBumu
u usuckBam
CepuosHo
BHUMaHue - a
me Mmoz2am ga
ca 20AAMOMO HU
npegumcmBo"

Hau-MHo20 ycnex. a cb3gagew Hewo, koemo
e obpamHo Ha obwonpuemomo. Hanpumep 2pa-
Bupaxve pacagama Ha cezpagama Hu ,Aemepa“
8 kBapman ,Mamok“ ¢ bykBu om eaazoauuama,
C nocaaHus - Hewo, koemo Hukoza He bewe
npaBeHo B Codus. CmaHa xum.

AkmuBHo pa6bomume u ¢ Bawama d¢oHga-
uus, "Boazapus e Hawuam gom". KakBo uc-
kame ga nocmugHeme c HeA?

[a usnvbAHA egHa MOs Meuma: ga Cb3gagem
nbAHOMempakeH ¢uam 3a Boazapus Ha MHo-
20 Bucoko HuBo. Beska cueHa we npegcmaBs
pasAuyHa yacm Ha BvAzapus u pasauuHa mema,
maka ue ga nokakem no Hal-gobpus HauuH
cmpaHama npeg cBema u maka ga npuBauvame
noBeue mypucmu. U cowo ga Hakapame oHe3u
HvAzapu, koumo ca ocmaHaau myk, ga ce 2op-
gesim c usbopa cu, a oHe3u, koumo ca 3amuHa-
AU - ga ce 3amucAasm 3a BpbuwiaHe.

OcBeH moBa dpoHgauusma ueAu ga NOMozHe 3a
cb3gaBaHemo Ha mypucmuuecku mMamepuanu
Ha omgeAnHume obwuHu, ga pa3Bue ampakuu-
ama ¢ banoHu ¢ 2opew, Bvagyx B8 Bvazapus u,
pasbupa ce, ga usnoasBa npuxogume om Bcuu-
ko moBa 3a pa3Bumuemo Ha Hskou Hawu ky-
popmu u HauuoHaAHu napkoBe, koumo ca abco-
AlomHo 3aHemapeHu. C usymAeHue pasbpaxme,
ue Cegemme puacku esepa gopu HaIMam A020.
A kasaHabwkama posa Hamawe HukakBo npeg-
cmaBsHe, gopu eguH Guam - BcobwHOCM eguH-
cmBeHusim ¢uam, koumo omkpuxve 3a Hes, €
Ha ppeHcka meneBusus om 60-me 2oguHu.
BakHa uen Ha ¢doHgauusma e u ga ocuzypu
gocmbn 3a xopa B HepaBHOCmMOUHO noAoXkeHue
go me3u 6vazapcku kpacomu. Il
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A NEW BUSINESS

MODEL FOR

PREFABS IS

NEEDED

Architect Plamen Miryanov, Arteks Engineering,

r Miryanov, Arteks Engineering
was one of the construction com-
panies that held out best against
the crisis. Have its effects been
completely overcome?
They have not been completely overcome, but
we can nevertheless speak of a stabilisation of
the market, with far greater demand for luxury
properties and new construction. We would
gladly help customers find their way in this: to
look for newbuilds and avoid old prefab build-
ings. The latter, of course, are more affordable,
but also a lot riskier because their warranty ex-
pires in the next few years.

The old prefabs were built with an average
life span of 50 to 70 years. Many of them
are nearing the end of this period. Are the
large-scale energy renovation programmes
for residential buildings launched by the gov-
ernment really effective or are they just half-
measures?

| consider them insufficient. Comprehensive ac-
tion must indeed be taken to renovate all these
old socialist-era buildings. A business model
for their replacement with new ones is needed.
Thus, parts of the newbuilds should be set aside
for new customers and parts for former prefab
owners. Meanwhile, enough temporary housing
should be available for prefab owners while the
new residential buildings are under construction.
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How will such a large-scale project be fi-
nanced?

Interestingly, something like this is already hap-
pening in countries like Russia. However, the
renovation of the housing stock there is govern-
ment policy.

When | visited the famous Zaha Hadid Studio in
London, they were engaged in such talks with
Moscow Mayor Sergey Sobyanin and Chief Ar-
chitect Sergey Kuznetsov. The Hadid Studio was
approached to design a project to replace the
old prefabs, the so-called “Khrushchyovkas”. So
it is quite possible. The point is to have the cour-
age to take such comprehensive action, rather
than wait for an accident to force us to do so.

Lately you seem to be focusing more and
more on high-rises. Is this prompted by the
decreasing number of vacant lots in Sofia, or
are there other explanations as well?

Of course, this trend is prompted, among oth-
er things, by the fact that ever fewer and ever
smaller lots are available, especially in down-
town Sofia. But apart from this, as architects and
investors we realised that the demand for a view
has skyrocketed. Buyers want to be high above it
all. Even above the street dust, noise and smog.
Fifty metres above ground level, the air, too, is
better, of course. Besides, the city’s skyline itself
must start to develop and acquire the appear-
ance of a modern European city. | do not want

Sofia to look like Hong Kong, of course. But |
consider it practical for a city to grow upwards.

However, Sofia also has areas where over-
building is a fact, causing problems with
transport, parking and a dramatic shrinkage
of green spaces. Why does Sofia continue to
grow inward instead of outward? Why is the
city not sprawling?

| don’t want to be rude and say the “greed of
investors”, but | believe that the main obstacles
are the big interest and higher property prices
in the city centre, the better infrastructure and
more attractive location.

To me it is much more meaningful and sensi-
ble to develop new neighbourhoods, new parts
on the outskirts of the city — where we can also
have water areas. One of my ideas, which | have
shared with my partners in the company, is to
build a settlement around a water basin by turn-
ing unusable farmland into a lake around which
the housing infrastructure is arranged. Every-
body loves the view of a water body.

Do you think that it is also up to the local
authorities to encourage the city’s expansion
towards the outskirts? By helping more ac-
tively with infrastructure, for instance?

For sure, that’s their job. Only a symbiosis be-
tween the authorities and investors can lead to
faster economic growth and better urban devel-



opment.

Worldwide, mayors and municipalities challenge
leading construction companies and architects
by letting them unleash their imagination in un-
sightly neighbourhoods, reclaimed landfills and
other areas. The Three Towers project — CityLife
- in Milan is an iconic example. There, the City
Council gave a former fairground to three great
architects — Zaha Hadid, Daniel Libeskind and
Arata Isozaki — and they built something like a
City of the Future, each leaving their unmistak-
able mark...

| have visited it, each architect designed one
tall tower and surrounding residential complex
in his own personal way, hence also the name
Three Towers. These are the kind of projects
that inspire me.

The time of unprecedented low interest rates
has turned many savers away from bank de-
posits and to real estate. How big a market
share are we talking? Do you expect this to
change with the expected rebound of interest
rates?

It could have an impact. Our current impressions
are that potential customers quickly decide to
buy larger apartments, more expensive prop-
erty. Which means both that lending rates are
more affordable and that mortgages are easier
to obtain. Not long ago it was different. As a rule,
larger apartments were mostly bought by for-
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eigners — Russians, Frenchmen, Belgians, and
so on. Now even the first unit on the top floor of
our new Golden Age building was bought by a
Bulgarian. We are pleased to see that there are
now Bulgarians with such social standing who
want to stay in the country and invest here.

There has been talk about a new type of real
estate buyers - expat Bulgarians who are now
coming back home as investors. Is this the
case? What is your typical customer profile?
Yes, there is such a type of customers who
buy several homes with the intention of renting
them out. But | personally am even happier to
see people who buy a home in order to return to
Bulgaria or to provide a home for their children
here. One of my friends, the conductor Yordan
Kamdzhalov, works in Germany, but both his
wife and children are here in Bulgaria.

Bulgaria is still a country with a record high
share of privately owned homes. Is this trend
reversing? Your own company is turning 25,
have you thought about diversifying into
property management?

We've covered part of this road because most
construction companies work with outside real
estate brokers, while we are our own brokers.
This does spell certain risks, of course. But then,
we can best present our product because we are
the ones who create it and know it thoroughly.

BUSINESS
COVER STORY

a view has
skyrocketed.
Buyers want

to be high
above it all"

I've often heard your colleagues complain
about the state of the brokerage sector in
Bulgaria - that it is glutted, chaotic, underreg-
ulated. Is this also one of the reasons to han-
dle this part of the business on your own?
Quite often brokers are too personally interested
to care enough about the investor’s viewpoint.
We always try to put ourselves in the shoes of
the customer, to offer him a home we ourselves
would live in, to think like him. Literally yester-
day, | had such a meeting with customers who
had picked a seemingly more attractive prop-
erty, but | advised them to refocus, to think more
about their comfort and convenience. We know
our customers very well by now. Hiring a broker
for this job would mean grooming him for a long
time to come.

Prices are rising steadily, and some analysts
even speak of yet another real estate bub-
ble. Are these current prices realistic? How
do they compare to neighbouring markets in
the Balkans? Is the Sofia market overpriced
or underpriced?

I think it is underpriced, especially in comparison
with other Balkan countries. Not to mention the
European market. Sofia has several remarkable
qualities which are perhaps not yet sufficiently
developed, but they will develop. These are,
of course, the mountain panorama, the many
mineral water springs, the relatively good P
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» infrastructure and light traffic,
compared to other European capi-
tals. Add to this the strategic loca-
tion, with easy access to neighbour-
ing countries and sea and mountain
resorts. The way | see it, the current
prices in Sofia are the rock bottom
for a European capital. A similar
product in Milan costs 10-15 times
more. Yet in terms of execution and
quality we surpass even well-known
ltalian contractors - considering
things such as the type of window
joinery, fagade system class, en-
trance lobby materials...

So far, we've been talking mainly
about Sofia. What about the other
markets in Bulgaria? Rural and
holiday properties, for example?
That's a niche that is extremely
underdeveloped in Bulgaria. | will
take a lot of effort to polish this dia-
mond. In this field we really have the
chance of being the number one in
Eastern Europe. Sapareva Banya,
for example, is a veritable gem,
which has the potential to become
a major spa centre due to the hot-
test mineral spring in Bulgaria and
the immediate proximity to the Sev-
en Rila Lakes. There are over 140
mineral water springs in Bulgaria
that are underdeveloped and require
serious attention; they could be our
great advantage. Just look at Sofia
alone: the Central Mineral Baths
have been converted into a muse-
um, which | consider an inadequate
solution. This natural resource could
have been harnessed to supply wa-
ter to various swimming complexes
in the capital.

In cities like Budapest, the mineral baths are
a major tourist attraction...

That's right, the Szechenyi Baths are the first
thing you'’re told to see.

Some time ago we talked to Rem Koolhaas,
the world famous Dutch architect, who said
that a revolutionary change is taking place in
architecture. A door will no longer be a door
and a window will no longer be a window.
Which of the new trends and technologies
are already reaching Bulgaria and are sought
by customers?

Let’s start with indoor air quality. For this pur-
pose, we use innovative systems that refresh the
outside air, cleaning it of any pollen and particu-
late matter. It may additionally be ozonated or
ionized. It is extremely important what kind of air
we breathe during the 7-8 hours of sleep we get
each day. | myself started sleeping really well
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"There are over 140 mineral
water springs in Bulgaria
that are underdeveloped and
require serious attention; they
could be our great advantage"

only after | installed this system in my own home.
Another important innovation is the fingerprint or
smartphone door lock — a minor but nice crea-
ture comfort. Also photovoltaic panels — they
should be compulsory for any new architecture
in order to cut electricity costs. Solar control
glass as well...

How much more energy efficient is a building
like your latest project, Diamond, compared
to one of your construction works of, say,
some 15 years ago?

| think that the differences are dramatic. Screen-
ing UV radiation appreciably slashes air-condi-
tioning costs. Add the new triple glazing genera-
tions. The other significant improvement is that
we now set even greater store by attractive ap-
pearance. We believe that a new building should
not only blend perfectly with its surroundings, it
should also enhance beauty, make you proud.
We must gradually change the way this city looks.

You were key partners during
Richard Branson’s visit to Bul-
garia. How important is busi-
ness leadership, and how should
a business leader in Bulgaria
look in the 21st century? Entre-
preneurial thinking is something
that has been a scarce commod-
ity until recently...

Richard Branson is a most inspir-
ing personality and | think there
should be more such lectures by
famous world leaders. It was a
privilege for us to be his partners
during his visit to Bulgaria. His
message to people was to think
innovatively, outside the box, to
avoid the mundane, to believe in
success and to work hard. Even
the best idea needs a lot of work
and perseverance, he says. But
the most important thing for me is
precisely this innovativeness, this
imagination. Considering our own
work, it is imaginative design that
brings the most success. Creating
something that is contrary to what
is commonplace. For example, we
engraved the fagade of our Letera
building in the Iztok quarter with
letters of the Glagolitic alphabet,
with messages — something that
had never been done before in
Sofia. It became a hit.

You are also busy with your Bul-
garia Is Our Home Foundation.
What do you want to achieve
with it?

To fulfil a dream of mine: to make
a full-length first-class film about
Bulgaria. Every sequence will pre-
sent a different part of Bulgaria
and a different subject to show the country to
the world in the best possible way and thus at-
tract more tourists. To make the Bulgarians who
have stayed here proud of their choice, and
make those who have left start thinking about
coming back.

Besides this, the Foundation aims to help design
tourist materials for the different municipalities,
to promote hot air balloon rides in Bulgaria and,
of course, to spend the proceeds from all this
on the development of some Bulgarian resorts
and national parks that have been completely
neglected. We were amazed to learn that the
Seven Rila Lakes do not even have a logo. And
the Kazanlak rose is not advertised at all, one
film — actually the only one we discovered about
it — was even made by French Television in the
1960s.

Another important goal of the Foundation is to
make these scenic Bulgarian sights accessible
to socially disadvantaged people. ll



MAI'SITA HA
MAPRMOHE

32 | THE INFLIGHT MAGAZINE

our complimentary ¢



BUSINESS
SUCCESS STORIES

Cnacumenam Ha Fiat uau ybueubm Ha Fiat: nokouHuam we¢ Ha FCA
6e npomuBopeuuBa, Ho uskAalouumenHa puaypa

"Tou He e aBmomobuneH uoBek" e BeposmHo
Hau-a38umeAHomo Heuwlo, koemo moXew ga
kakew 3a eguH Bogew, meHugkvp B aBmomo-
buaHama uHgycmpus. Ho Cepgko MapkuoHe,
nokoUHusm Beue 2naBeH u3nbAHUMEAEH gu-
pekmop Ha FCA Fiat-Chrysler, npeBvpHa
moBa He camo B8 komnAumeHm, Ho u B cBoe
2naBHo npegumcmBo. Tou 6e Bv3moXkHo Hau-
"HeaBmomobuAaHuam" uoBek: no obpasoBaHue
cuemoBogumen u agBokam, koumo gonpegu
nosBama cu B 6opga Ha gupekmopume Ha Fiat
Hukoza He 6e pabomua 8 masu uxgycmpus. U
moke bu mokmo 3amoBa MapkuoHe ce okasa
eguH om Hau-BAusmeaHume xopa B Hes. Tou
6e eguH Oom OHe3u MHO20 pegku CAyyau, no
cnoAyuauBus uspas Ha The Financial Times, ko-
2amo 2onemusm MeHugkbp He e npogykm Ha
cBoemo Bpeme, a mvkmo o6pamHomo.

MAPKWOHE CWN OTUAE BHe3anHo Ha 25 loAu
om Mo3buHa eMBoAUs, NoAydveHa BcaegecmBue Ha
npembpnsHa onepauus Ha pamomo. lNpuyuHa 3a
onepauusma 6e 3nokauecmBeHa capkoma (Bug
pak), Ho wedom Ha FCA 6e ycnsaa ga ckpue gu-
azHo3ama om Bcuuku, ocBeH om Hau-6Auskume
cu. Emboausma 6e npegusBukana Heobpamumu
MO3buHU yBpexkgaHus; Aekapume npeueHuxa, ye
HAMa CMUCHA ga noggbpkam uskycmBera koma.
Ceza npeg Maukba MaHAu, Habbp3o uzbpaHus
My HacAaegHuk BvB Fiat-Chrysler, cmou medxkka
3agava: ga obsicHu npeg akuuoHepume HamaAs-
Bawume npuxogu u neyanbu, ga 3awumu npeg-
cmosiwiume 2oAemu uHBecmuuuu U ga BgbxHe
yBepeHocm, ue HoBusm naaH 2018-2022 we
bbge ocbwecmBeH u 6e3 2eHus Ha npegwecm-
BeHuka my. Ho ako He bewe MapkuoHe, 3aga-
yama weuwe ga e HecpaBHumo no-mexka. Mau
moXkewe gopu ga He cbuwecmByBa.

CEPO>XKO MAPKWUOHE e pogeH Ha 17 loHu

Tekem KOHCTAHTMH TOMOB / Qomoepadus FCA, SHUTTERSTOCK

1952 B egHo 2pague B Abpyuo, egHa om Hau-
6egHume obaacmu Ha Mimaaus. MauyuHusm my
pog e om Micmpus, B8 gHewHa XvpBamus; gsago
My e ybum om lozocaaBckume napmusaHu,
yuyo My - om Hauucmume. Cepgxko e owe loHo-
wa, kozamo cemeucmBomo emuzpupa 8 Kana-
ga npu poOgHUHU.

3aBvpwBa cuemoBogcmBo, npaBo, nocae u
busHec ynpaBaeHue. Obwo geBemme 20guHu
Bucwe obpazoBaHue My omBapsm nbms kbm
6vp3a kapuepa - nopBo B Deloitte & Touche, no-
cne B gpyau komnaHuu om puHaHcoBus cekmop,
u Hakpas 8 SGS - wBeuuapckama komnaHus 3a
kauecmBeH koHmpoa, kosmo obaue mozaBa e 8
3ampygHeHo nonoXkeHue. Mapkuore 3a cbBcem
kpamvk cpok ycnaBa ga ygBou cmouHocmma U
u xBawa okomo Ha eguH om 2AnaBHume akuuo-
Hepu - YmMbepmo AHueau. Mpe3 2003 AHueAu 20
kaHu npu Hezo B ynpaBumenHus cbBem Ha Fiat;
20guHa no-kbCHO nampuapxom Ha damuausma
ymupa u umeHHo MapkuoHe e usbopbm 3a He-
208 HacaegHuUKk.

M36op, koumo nvpBoHauanHo BmpewsBa ekc-
nepmume: HUKoU go mo3u MOMeHM He e uyBaa
umemo my.

Mo moBa Bpeme Fiat e Ha pvba Ha BaHkpyma.
KomnaHusima 2ybu cpegHo no 2 MuAuapga goaa-
pa 2oguwHo; cvlozbm ¢ General Motors, ckalo-
ueH npe3 2000 2oguHa, Hocu hoBeue npobaemu,
omkonkomo noA3u. OmuasHume uneHoBe Ha
kaana AHueAu gopu ce onumBam ga npuHygsam
amepukaHuume ga omkynsm akuuume um (ma-
kaBa onuus e Bkalouena B napmHbopcmBomo)
- Ho B omzoBop mozaBawHusm wed Ha GM Puk
Yoz2bHop camo ce uscmuBa.

MbPBATA PABOTA HA MAPKWUOHE e ga cno-
ku kpau Ha mo3u cblo3 - kamo HaxayBa B kabu-
Hema Ha YozbHbp. NpezoBopume ca kpamku u
CAEg MsAX UMmaAuaHeubm e ocpebpuA cnopHama

onuus 3a uskynyBaHe: 8 3amaHa Ha omka3a om
Hes Fiat nonyuaBa 2 munuapga gonapa komneH-
cauus. locmamvyuHo cpegcmBa, 3a ga 3anouHe
MapkuoHe naaHupaHomo npeycmpoucmBo Ha
komnaHusma.

B Hauanomo mo He uszaexkgawe uyak monkoBa
pagukanHo: MapkuoHe ce 3ae ga HamaAu pas-
xogume, kamo uHBecmupa B cbwomo Bpeme B
MHokecmBo HoBu mogeau. EguH anaauzamop
onuca cmuaa My maka 8 uHmepBlo 3a Forbes:
"EguHcmBeHomo, koemo 20 uHmepecyBa, ca
pesyamamume. Ako He 2u hocmuzaw, usxBop-
vaw. HanbAHo 6e3amunocmeH e... Ezomo my e
02pOMHO U noHsikoza xopama, koumo cnopsm
C Hezo, ca yBoaHsBaHu. Moz2negHam omBboH,
cmunbm My usznexkga yXkaceH, Ho gaBa pesya-
mam". B cowomo Bpeme MapkuoHe MuHaBawe
3a omkpum, cbpgeueH u ckpomeH uoBek. Pa-
6omHuuume 20 mynaxa no pamomo, kozamo
nocewaBawe 3aBogume. A pesyamamume Ha-
ucmuHa baxa pakm: camo gBe 20guHU No-kbCHO
Fiat Beue 6e Ha neuanba.

MAPKWOHE OBAYE BbP30 ocb3Ha, ye 3a ga
oueAee U ga uma ycnex, komnaHusima ce HyXkgae
om no-20AsM Mawab. Kpegumtama kpusa npes
2008 my gage 3namHa Bv3amodkHocm: Chrysler,
mpemusm Hal-2oAsm npou3Bogumen B8 Amepuka,
0698u 6aHkpym u npaBumeacmBama Ha CALL, u
KaHaga omuasiHo My mbpcexa HoB cobecmBeHuk.
pyau komnaHuu npegna3auBo omkasaxa; Map-
kuoHe obaue pewu ga puckyBa.

B pesyamam ckpomHama Fiat ycns ga kynu ue-
mupu nbmu no-2onemus Chrysler 3a ekBuBaner-
ma Ha >kbAmu cmomunku - okoao 4.5 muauapga
gonapa (npu moBa noBeuyemo napu gougoxa
om camus Chrysler nog ¢opmama Ha gopkaB-
Hu 3aemu). Fiat no oHoBa Bpeme be oueHsBaH
Ha okono 2 munuapga gonapa. [Hec Bloomberg
oueHsBa epynama Fiat-Chrysler Ha noumu 80 »
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» Muauapga. Mpu moBa mexkgyBpemeHHo Map-
kuoHe omgenu om Hes gBa om Had-ampakmuB-
Hume U akmuBu: npousBogumeas Ha cnopmHu
aBmomobuau Ferrrari (onepauus, kosmo goHe-
ce Ha usnvAHumenHus gupekmop okono 10 mu-
AUOHa goAapa om ocpebpeHume My akuuu) u
CNH Industrials, kegemo ca cvbpaHu moBapHu-
me aBmomobuAau Iveco u ceackocmonaHckume
mawuHu kamo New Holland. YcuaeHo ce cneky-
Aupa, ye makaBa cvgba ouakBa u nogeaeHUemo
3a komnoHeHmu Magnetti Marelli.

MAPKUWOHE BE CINACUTEAAT Ha Fiat, 8 moBa
HAmMa cbMHeHue. Ho MHo3uHa we Bu kaxkam, ue
mou e cbuwo maka u ybueuom Ha Fiat, kakmo u
Ha Lancia, u moxke bu gopu Ha camus Chrysler.
BuBwusm cuemoBogumena Hukoza He e usnum-
Ban ocobeH caHmumeHm koM kpauHus npogykm
Ha uHgycmpusima, 8 kosmo pabomu. Kpuzama
om 2008-2009 okoHuameAHO 20 ybegu, Ye He
cu cmpyBa ga pazpabomBa HoBu MogeAu 3a na-
3apu B cmazHauus u 6e3 gobaBeHa cmoUHocm.
[Hec 2zamama Ha Fiat ce kpenu Hal-Beue Ha
MuHuamlopHus 500 - uskalouumeAHo ycneweH
Mogen, koumo obaue Beue e Ha 11 2oguHu (ako
He BpouM eguH gpebeH deucaudm). Tam ca
owe Panda, Ha cvwama naamdopma, yzone-
meHama Bepcus 500L u 6asupaHusm Ha ame-
pukaHcka naamdopma kpocoyBoup 500x. Kalouo-
Bu B muHanomo mogeau kamo Grande Punto u
Bravo 6sixa ocmaBeHu ga ympam om cmapocm,
U HacAegHUUU 3aceza He ce ouepmaBam.

Owe no-rowo e noroXkeHuemo ¢ Lancia - egHa
Aez2eHgapHa komnaHus, kosmo gHec npaBu camo
Hsakoako pasHoBugHocmu Ha cmapume MogeAu
Ha Fiat, u mo camo 3a umaauaHckus nasap.

HOBWAT MAAH, KONTO MapkuoHe npegcma-
Bu B Hauanomo Ha loHu, npegBukga cxogHa
cbgba u 3a Chrysler u Dodge - FCA noBeue
HAMa ga ce Mbuu ga paspabomBa koHBeHuuo-
HaAHU cegaHu. 3aHanpeg ¢okycbm B zpynama
we e camo Bbpxy oHe3u mapku, koumo umam
nomeHuuana 3a 2A0banHu npogakébu u Buco-
ka Hopma Ha neuanba: Alfa Romeo u Maserati,
om eBponeucka cmpaHa, Ram u ocobeHo Jeep
- om amepukaHcka. [lo momeHma nasapbm
nogkpenss ma3u aozuka. Ho gaau B no-ganeu-
Ha nepcnekmuBa ms we e ycnewHa, e mpygHo
ga ce kake. Kpusama npe3 2008 u gpacmuu-
Homo nockbnBaHe Ha 2opuBama ombAbcHaxa
amepukaHuume om Bcvgexogume u 2onemume
nukanu, u gagoxa npegumcmBo Ha komnakmHu-
me sinoHcku mogeAu. MNMpu noBmopeHue Ha me3u
obcmosmeacmBa FCA npocmo Hama ga uma
kakBo ga npegnaoxXu Ha nasapa.

Om gpyea cmpaHna, MapkuoHe ycns ga nocmue-
He Hewo, koemo noBeuemo aHaAu3amopu cms-
maxa 3a HeBb3mMoXkHO - HanbAHO cmonu 13-me
MuAuapga goaapa gbAz Ha 2pynama. 3agayama
Ha HacAaegHuka My e mexkka, HO noHe 5 3anouBa
6e3 gbazoBus kamvk Ha wusma.

OCHOBHATA YACT OT TA3M 3A[1AYA e ga ce

34 | THE INFLIGHT MAGAZINE
your complimentary copy

MapkuoHe BapBawe, ue npegcmoawama
enekmpudukauusa u npexog koM aBmoHOMHO
ynpaBaeHue ca mBopge ckbnu HayuHaHus,
3a ga 2u npaBu Bceku npouszBogumen
CaMOCMOAMEAHO

Hamepu cmpameauyecku napmHbop 3a bbge-
wemo. MapkuoHe BspBawe, ye npegcmoswama
enekmpudukauus u npexog kom aBmoHoMHO
ynpaBaeHue ca mBvpge ckonu HauvuHaHus, 3a
ga 2u npaBu Bceku npousBogumen camocmos-
meAHo. Tou HacmosBawe pa3BouHume pasxogu
ga ce cnogeAsm u npegynpexkgaBawe, ye 8 npo-
muBeH cAyual aBmomobuaHume komnaHuu we
omcmonBsm npegumcmBomo Cu Ha MEXHOAO-
2uyHu 2u2aHmu kamo Apple uau Google. General
Motors omxBvpAau gocma 2pybo npegaokeHue-
mo My 3a cblo3 ("3awo ga usmvkBame Chrysler
om kaama", bun omzoB8opbm Ha U3NbAHUMEAHUS
gupekmop Mepu Bepa cnopeg Hskou cayxoBe).
Cneg moBa Volkswagen nposBu uHmepec, HO
mozaBa nvk MapkuoHe ce gpbnHa - Moxke bu 3a-
pagu cmapu Aowu uyBecmBa om Bpememo, koza-
mo 2epmaHuume uckaxa npomuB Boasma my ga
omkynsm Alfa Romeo (Cepgrko gopu 6e 06a8un,
ye e 20moB ga pa3pewam cnopa ¢ mozaBawHus
wed Ha VW MapmuH BuimepkopH "kamo mbke"
npeg waxga Ha Fiat Ha egHO u3noXkeHue).

BMPOYEM TOBA BE [PYIA XAPAKTEPHA

uepma Ha Cepgko MapkuoHe: B enoxama Ha
Bce no-npegna3auBu u AakoHUYHU MeHugXKbpu
mou 2oBopewe, kakBomo mucau. o cmeneH
ga 06s18u eguH om cobcmBeHume npogykmu Ha
Chrysler 3a "HezogeH 3a uoBewka koHcymauus"
owe gokamo BvnpocHusm npogykm Bucewe
B cknagoBeme Ha guavpume. Vau ga Hapeue
npaBumeacmBama Ha CALL u KaHaga "anuHu
AuxBapu" 3apagu mBvpge Bucokume cmaBku no
3aemume Ha epynama. Bewe cbwio nocAoBuyHo
mpygonalobuB - u obscHaBawe xapakmepHume
cu mvMHu nynoBepu kamo cpegcmBo ga necmu
Bpeme, koemo uHaue wsaA0 ga omuBa 3a exe-
gHeBHus usbop Ha kocmiom.

Ho mo>ke 6bu Hau-gobpomo cpegcmBo ga pasbe-
pem mo3u YoBek ca cobecmBeHume my gymu om
egHa pey npeg cmygeHmu npe3 2011 2oguHa.
"Xopama, koumo Bukgam camo cebe cu", kasa
um mou, "ca obpeueHu ga ocmaHam B kanaHa
Ha gByusamepHus obpas, koiumo gaBa ozaegano-
mo. KakBo e HanpaBua Hskou npe3 >kuBoma cu
He mps6Ba ga ce uamepBa ¢ oHoBa, koemo e
nocmuzHan 3a cebe cu, a ¢ oHoBa, koemo we
ocmaBu 3a gpyzume". ll



The saviour of Fiat or the killer of Fiat:
the late FCA boss was a controversial but
exceptional figure

By KONSTANTIN TOMOV / Photography FCA, SHUTTERSTOCK

"He’s not a car guy” is probably the most damning thing you can say about a
leading executive in the automotive industry. But Sergio Marchionne, the late
CEO of FCA Fiat-Chrysler, not only turned this into a compliment, he made it
his major asset. He was the possibly most “non-car guy”: an accountant and
lawyer by education who had never worked in the car industry until he joined
the Fiat board of directors. And perhaps this is exactly why Marchionne was
one of the most influential people in it. He was one of those rare cases, to
quote the apt description of the Financial Times, when “chief executives are
products of their times, rather than the other way around”.

MARCHIONNE PASSED AWAY suddenly on July 25 from a brain embolism,
resulting from a shoulder surgery to treat an invasive sarcoma (a type of
cancer), but the FCA boss had managed to keep the diagnosis hidden from
everybody except his closest family. The embolism had caused irreversible
brain damage and the physicians decided that there was no point in keep-
ing him in an artificial coma.

Michael Manley, his quickly appointed successor in Fiat-Chrysler, now
faces a difficult task: to explain the declining revenue and profit to share-
holders, to find support for the upcoming big investments, and to inspire
confidence that the new 2018-2022 plan will be implemented even without
his brilliant predecessor. Had it not been for Marchionne, however, the task
would have been much more difficult. Or might not even have existed.

SERGIO MARCHIONNE was born on 17 June 1952 in a town in Abru-
zz0, one of ltaly’s poorest regions. His mother’s family came from Istria, in
present-day Croatia, his grandfather was killed by Yugoslav partisans, his
uncle by the Nazis. Sergio was still a teenager when his family emigrated to
Canada where they had relatives.

He studied accountancy, law and later also business management. His nine
years of university education paved the way for his quick career — first at
Deloitte & Touche, then in other financial sector companies, and finally at
SGS - the Swiss quality control company which was in dire straits at the
time. Marchionne quickly managed to turn the company around and caught
the eye of one of the main shareholders — Umberto Agnelli. In 2003, Agnelli
invited him to join the Fiat board; a year later the family’s patriarch died and
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Marchionne was chosen as his successor.

A choice that initially stunned experts: nobody had ever heard of him until
then.

At that time Fiat tethered on the brink of bankruptcy. The company was
losing an average $2 billion a year; the alliance with General Motors, struck
in 2000, produced more problems than benefits. The desperate members
of the Agnelli clan even tried to force the Americans to buy them out (an
option included in the contract) — but in response the then GM boss Rick
Wagoner just laughed.

THE FIRST THING MARCHIONNE DID was to put an end to this alliance by
striding straight into Wagoner’s office. The negotiations were short, and exer-
cising the buyout option, the ltalian persuaded General Motors to pay $2 bil-
lion for getting Fiat off its back and scrap their alliance. Enough money to en-
able Marchionne go ahead with the planned reconstruction of the company.
At first, it did not look all that radical: Marchionne tried to cut costs while
at the same time investing in a number of new models. In an interview for
Forbes magazine, an analyst described his style as follows: "The only thing
that matters to him is results. If you don't deliver, you are out. He is quite
ruthless... And of course his ego is very big and sometimes people who had
clashes with him were basically fired. Looking at his style from outside it
seems awful, but he delivered." At the same time, Marchionne passed for a
candid, cordial and modest person. Workers slapped him on the back when
he visited the plants. And the results were not long in coming: in just two
years Fiat was back in the black.

MARCHIONNE WAS QUICK TO REALISE that in order to survive and
succeed, the company needed a larger scale. The credit crunch in 2008
gave him a golden opportunity: Chrysler, America’s third largest automobile
manufacturer, declared bankruptcy and the US and Canadian governments
were desperately on the lookout for a new owner. Other companies cau-
tiously declined, but Marchionne decided to risk it.

As a result, the modest Fiat managed to buy the four times bigger Chrysler
for a pittance — about $4.5 billion (moreover, most of the money came
from Chrysler itself in the form of government loans). At the time, Fiat was
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lysts considered impossible — he completely scrapped the group’s $13 bil-
lion debt. His successor faces a difficult task, but at least he starts off
unencumbered by debt.

YiRIivOINg

THE MAIN PART OF THIS TASK is to find a strategic partner for the future.
Marchionne believed that the upcoming electrification and shift to autono-
mous driving were too expensive for one manufacturer. He wanted R&D costs
to be shared and warned that otherwise car companies would cede their lead
to technological giants such as Apple and Google. General Motors curtly re-
buffed his proposal for an alliance ("why should we bail out FCA", CEO Mary
Barra is rumoured to have said). Then Volkswagen showed interest, but Mar-
chionne pulled back — perhaps because of the bad blood dating from the time
when the Germans wanted to buy Alfa Romeo against his will (Sergio had
even declared that he was ready to resolve the dispute with then VW boss
Martin Winterkorn "man to man" in front of the Fiat stand at an auto show).

IN FACT, THIS WAS ANOTHER CHARACTERISTIC TRAIT of Sergio Mar-
chionne: in the age of ever more cautious and laconic managers, he said
what he thought. To the extent of declaring one of Chrysler's own prod-
ucts "unfit for human consumption" while the said product was still in deal-
ers’ storerooms. Or of calling the US and Canadian governments "greedy
money lenders" because of the high rates on the group’s loans. He was
also proverbially hardworking and explained his typical dark sweaters as
a means to save time which would otherwise be wasted on choosing what
suit to wear each morning.

But perhaps the best way to understand this man are his own words from
a speech delivered to students in 2011. "People who see only themselves,”
he said, “are destined to remain trapped alone within the fragile two-dimen-
sional image of a looking glass. What a person has done during his life
valued at about $2 billion. Today Bloomberg estimates the market value of ~ Should not be measured by what he has achieved for himself, but rather by
the Fiat-Chrysler group at almost $80 billion. In the meantime Marchionne ~ What he has left behind for others." M

also spun off two of its most attractive subsidiaries: sports car maker Fer-

rari (an operation which earned the chief executive about $10 million) and
CNH Industrials, which includes Iveco trucks and agricultural machinery like

New Holland. There is widespread speculation that the same fate awaits
the Magnetti Marelli components division.
) -
MARCHIONNE WAS THE SAVIOUR of Fiat, there’s no doubt about that. / U\_Zl bvarapus

But many will tell you that he was also the killer of Fiat, as well as of Lan-
cia, and perhaps even of Chrysler itself. The former accountant never felt Since 1979 Since 2016
any particular sentiment for the end product of the industry he worked in.
The 2008-2009 crisis finally convinced him that it wasn’t worth developing
new models for markets in stagnation and no added value. Today the Fiat
range is sustained mainly by the miniature 500 — an extremely successful B e rat u n gs- & O rga -CO nt ro | AG
model, but 11 years old by now (not counting a minor facelift). There is also
the Panda, built on the same platform, the enlarged 500L version, and the

500x crossover based on an American platform. Former key models such Nordstrasse 1 Blvd. Totleben, 53-55
as Grande Punto and Bravo were left to die of old age, without any succes- .

sors i sight for now. CH-6302 Zug BG-1606 Sofia

Things are even worse with Lancia — a legendary company that today only bOC@ bOCZUg com WWW bOCZUg com
makes a few versions of the old Fiat models and that only for the Italian ’ ’ ’

market.

THE NEW PLAN, which Marchionne presented in early June, augurs a Our SerVICeS

similar fate for both Chrysler and Dodge - FCA will no longer try to develop
conventional sedans. In future the group will focus only on brands that have > Setti ng up compan ies and fiducia ry se rvices

a global sales potential and high profit margin: Alfa Romeo and Maserati

on the European side, Ram and especially Jeep on the American side. So » Private Ban k|ng and eXChange transactions

far, the market supports this logic. But whether it will be successful in the network

long run is hard to say. The 2008 crisis and the dramatic rise in fuel prices

turned the Americans away from SUVs and large pick-ups, opting instead > Moving to Switze r|and
for compact Japanese models. If these circumstances are repeated, FCA .

will simply have nothing to offer the market. » Gold transactions

On the other hand, Marchionne managed to achieve something most ana-

» Tax and auditing
» Representation / assignments abroad
» International Trade Platform
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CTPAHATA, KOATO HE
IICKALLE J1A 3ABOTATEE
THE COUNTRY THAT DID NOT WANT TO GET RICH

MoBeuemo gbp>kaBu no cBema camo cu Meumasm ga 6bgam npusHamu 3a 6o2zamu u pa3Bumu
om OpzaHusauusma 3a ukoHoMuuyecko compygHuuecmBo u pazBumue (OVICP). OcmpoBume
Kyk obaue meumasm - u akmuBHo ce 6opsam - 3a MoYHO 0bpamHOMO.

Tasu manka (17 000 »kumenu, 276 k8. km) gbop>kaBa B loxkHus Macuduk nokpuBa uzuckBaxemo
Ha OVICP 3a 6pymeH HauuoHaAeH goxog Ha 2anaBa om HaceAeHuemo, 3a ga 6bge cMsmaxa 3a
cmpaHa om Hau-Bucokama kamezopus (Aumumbm e 12 236 gonapa Ha kaanak, 8 Bvazapus npes
2016 nokazamensm e 7580 gonapa). Ako Baazam B kayba Ha 6ozamume, OcmpoBume Kyk we
ca egBa Bmopusm npegcmaBumen Ha pe2uoHa mam caeg HoBa 3enaHgus. Ha opuuuanHama
nokaHa om OVICP obaue mecmHume Baacmu omBvpHaxa ¢ omkas u ¢ MoAba ga um ce gage
omcpouka, 3a ga npoBepsm gaHHume om cmamucmukama cu. /1 moxke 6u, nogosupam Hskou
HabAlogameau, ga 2u Hazaacam maka, ve ga He nokpuBam usuckBaHusma.

TauHomo onaceHue Ha npaBumeacmBomo B cmoauuama ABapya e, ye ako 6bge npusHama 3a
bozama, gop>kaBama we 3az2ybu nonyuaBaHama om HoBa 3enaHgus exkezogHa nomoul, B paa-
Mep 6Au30 8% om BpymHus BbmpeweH npogykm.

Bauso 60% om ukoHomukama Ha ocmpoBume ce kpenu Ha mypu3ma, Hal-Beue Ha nocemumeau
om ABcmpanus u HoBa 3eaaHgus. ToBa npaBu ocmpoBume cuaHo ysa38umu npu ukoHomuuecku
cobmpeceHus 8 me3u gB8e cmpaHu. Kom moBa ce gobaBs u pacmsawama emuzpauus: Bonpeku
Bucokume goxogu B nocAegHUMe 20guHU UeAu 12% om MecmHume ca HanycHaAu, 3a ga cu
mbpcam kbcmema gpyzage (baazogapeHue Ha cmamyma Ha cBobogHo acouuupaHa kom HoBa
3enaHgus cmpaHa, obumameaume Ha KykoBume ocmpoBu umam u HoBo3eAaaHgcku nachopmu).

Most countries around the world are only dreaming of being recognized as rich abd developed by
the Organisation for Economic Cooperation and Development (OECD). The Cook Islands though
are dreaming - and actively struggling - for just the opposite thing.

This small (17 000 inhabitants, 276 square kilometers) country in the South Pacific is fulfilling
the requirement of the OECD for a gross national income per capita, in order to be considered

a country of the highest category (the limit is 12 236 dollars per capita, in Bulgaria in 2016 the
indicator is 7580 dollars). If they enter the club of the rich, the Cook Islands will be only the sec-
ond representative of the region there after New Zealand. To the official invitation of the OECD
though the local authorities replied with a refusal and a request to be granted an extension in
order for them to check the data from their statistics. And maybe, some observers are suspect-
ing, in order to adjust them so that they are not fulfilling the requirements.

The secret apprehension of the government in the capital Avarua is that if the country is recog-
nized as being a rich one, it will lose the aid, granted each ear by New Zealand and amounting to
nearly 8% of the Gross Domestic Product.

Nearly 60% of the economy of the islands is sustained by tourism, mostly by visitors from Aus-
tralia and New Zealand. This makes the islands highly vulnerable in case of economic turmoil in
those two countries. The growing immigration is added on top of this: despite the high earnings

in the recent years an entire 12% of the locals have left, in order to seek their fortune elsewhere
(thanks to the status of a country that is in free association with New Zealand, the inhabitants of
the Cook Islands have New Zealand passports as well). ll

42 | THE INFLIGHT MAGAZINE

your complimentary copy

Cb/, 3A AIRBNB

A PROSECUTION
FOR AIRBNB

Hoceza me muHaBaxa 3a ycnewHOmo Auue
Ha cnogeneHama ukoHomuka - ocobeHo B8
koHmpacm ¢ nocmosHHo npoBokupawus u
npecaegBaH Uber. Ho u Airbnb, nnamdop-
Mama 3a omgaBaHe U HaeMaHe Ha YacmHu
»kuauwga, 3anouBa ga npegusBukBa omnop.

B 2pagoBe kamo BapcenaoHa u Pum mecm-
HUMe npomecmupam cpewy Hes, 3auomo
npuBauya mBbpge MHO20 mypucmu u ocBeH
moBa 2u npozoHBa om kBapmaaume um (B8
ueHmopa Ha QropeHuus Hanpumep Beue 18%
om umMomume ca AucmHamu u ce omgaBam
nog Haem, gocezawHume um obumameau ca
npuHygeHu ga ce npemecmsam B nokpalHuHu-
me). A MapuXk, ma3u Meka 3a cnogeareHume
gomoBe 3apagu 02poMHOMO mbpceHe, Hacko-
po BvBege 3agbrkemenHa peaucmpauus 3a
umomume, koumo we ce omgaBam, u Beue
3aBege cbgebHU gena cpewy komnaHusma,
3agemo npoguakaBa ga npegaaza makuBa,
koumo He ca ce peaucmpupanu.

Up until now they passed off as the success-
ful face of the shared economy - especially
in contrast to the constantly provoking and
prosecuted Uber. But Airbnb too, the platform
for letting and hiring of private dwellings, is
beginning to provoke resistance. In cities
such as Barcelona and Rome the locals are
protesting against it, because it is attracting
too many tourists, and besides that it is driving
them away from their neighbourhoods (in the
centre of Florence for example 18% of the
properties are already listed and being let,
their hitherto inhabitants being forced to move
to the suburbs). And Paris, this Mecca of
shared homes due to the huge demand, has
recently introduced a compulsory registra-
tion for the properties that are going to be

let, and has already filed lawsuits against the
company, because it continues to offer ones
that have not registered. ll




MAMHOEHCKUAT
ANABUPUHT

115 2oguHuU cAeg npocaoBymama KpyweBcka penybauka
L,ucmuHume® 3a MakegoHuss cmaBam Bce noBeue

Tekem BOVIKO BACUAEB / Gomozpadus SHUTTERSTOCK

l'ybuau Au cme ce B oHe3u bankaHcku epagoBe,
3anasuA yapgakauume kowu u kpuBume yauuku
Ha XIX Bek?

¥>k mpv2Bame no cokaka BgscHo, a mou 3a-
BuBa u Bu Bogu B gpyza nocoka. Hakpas cmu-
2ame go usxogHama mouka. I koezamo nocne
Bu numam ,Pazzaegaxme Au cmapus Hecebop,
Oxpug, CoayH?“, He 3Haeme kakBo ga kakeme.
Boz 3Hae kakBo cme nponycHaau B AymaHemo.
Moxke 6u npocmo cme ce Bopmenu B kpve.

MOHAKOIA WCTOPUATA XABIBA B8 mouHo
makuBa cokauu. Qakmume ce npenaumam,
npaBusim nbm u3ue3Ba, noykama ce 2ybu. Mau
ce okasBa, ue uma MHO20 U pa3AuuHu noyku,
Bcska om koumo ompuua Hskos gpyeaa.

Emo, ga cu cnomHum 3 aBzaycm 1903, npegu
115 2oguHu. B nopobeHa MakegoHus BywyBa
MaungeHckomo BvcmaHue, gocmuzHano cBos
Bpox ¢ KpyweBckama penybauka. Hukona Ba-
nuapoB we 5 Bv3nee no-kbcHo B ,MAauHgeHcka™:
»-- BbB KpyweBo 6e dpeoganHa Bracm u wo 3a
ckok — epagam ceza penybaukal...

BCUYKO CBDbLPLUBA OBAYE cawmo 3a 10 gHu,
Ha MeukuH kameH. Typuume npuukgam, gBama
3HameHocuu nagam y6umu. BbeceH, BouBoga-
ma Mumy MN'yau cmaBa u 3anouBa ga cmpens B8

KpyweBo gHec
Krushevo today
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usA pecm. EguH kypwym omHacsi nbAHUMEAS
Ha nywkama, gpyzume ygpsm B8 2opgume. Opy-
2usm Bogau, Hukona KapeB, ce usameaas kbm
Bovazapus, kypwymbm 20 3acmuza gBe 2oguHu
no-kbcHo. Bocmaruuume ca pasbumu, Kpywe-
B0 - pascunaHo.

ToBa 20 uma B u B yuebHuuume, u 8 necHume:
,Mope nunae, cokoa nuae ... mam ce bue cnaBeH
loHak, Mumy Myau...“. Ho 8 cmpaHuuHume cokauu
Ha ucmopusima MoXkem ga omkpuem kakBo Au He.

B KPYLLEBO B 30PATA HA XX BEK cuvxu-
meAcmBaau 6bAazapu u Baacu. NMoBeuemo Baacu
gopXkaau 2pvukama AuHus. Mumy Fyau obaue
6uA npo-6bazapcku Baax.

TakaBa 6una u kpyweBuankama MeanomeHa
(MeHnua) KopHuueBa: BspHa Ha kaysama go
kpaaHocm, kamo Bcska makegorka. MNpes 1925
msa ybuBa BbB BueHckus Bypzmeambvp Togop
Manuua kamo ommvweHue 3a AukBugupaHu-
me Augepu Ha BMPO Capa¢oB u apBaHoB8.
Maagama >keHa u3uakBa Hau-wymHama uyacm
om ,Mep MuHm“ Ha WNBceH, cmaBa u cmpeas.
Hapuuam s ,6vazapckama Lapaoma Kopge;
cMbpmma Ha MaHuua buaa ueHama, 3a ga ce
ombXku MeHua 3a ,uapsa Ha koHcnupamopume*
MBaH (BaHuo) MuxaunoB, HoBusm Bogau Ha
BMPO.

MWXAUAOB BUA MPUATEA c bawama Ha
BanuapoB, Ho He 0gobpuA, Ye CuHbM CmaHaA
komyHucm. B kpatHa cmemka HukoAa usanbAHUA
cobcmBeHomo cu npopoyecmBo: ,mbu kakmo
ympe we ympeme Hue... Moz2aegad myk — moBa
e Mumy lN'yau, a mu HaBepHo cu ... Hukona Ka-
peB.. . 3acmpenasaau 2o kamo Nyau u KapeB — HO
He mypuume, a HakazamenHusm B3Bog Ha Llap-
cmBo Bovazapus.

KPYLWEBCKN BAAX MO MAWKA, camo ue
om npo-gpvukume, e gHewHusm kmem Ha Co-
AYH AHuc Bymapuc — AeBuuap, pagukan, 6uBw
ankoxoauk, koumo omgaBHa He nue. Bymapuc
nokaHu makegoHckus npemuep 3opaH 3aeB 3a
HoBa 2oguHa u nomozHa 3a pewaBaHemo Ha
2pbuko-makegoHckus cnop 3a umemo. C moBa
U c owe Hakoako nogobHU nposBu cu cneueau
ocBupkBaHe, ompasa u Aek nobot om coayHcku-
me HauuoHaAucmu — 2bpuu.

3AEB U3AE3E C MAEA MakegoHus ga buge
JMAuHgeHcka®, ObBscHu, uye 6nazozoBee npeg
2epouyHama ucmopus Ha KpyweBckama peny-
6Auka. Ho BeposmHo uckawe gpyzo: ga BHece
8 umemo Ha MakegoHus no-HoB ucmopuuecku
mapkep u maka ga ycnokou 2opuume, ue Ckonue
Beue Hama npemeHuuu kom AnekcaHgop Make-
goHcku, kozomo B8 AmuHa Bposim 3a yucm eAuH.
BcobwHocm, npemeHuuu mokewe ga uma Boa-
2apus; npe3 1903 Bcuuku Hapuuam WAuHgeH-
cko-MpeobpaxkeHckomo BvcmaHue ,6vbAazap-
cko“. Ho He ms, a Mpuus cmonupa ugesma — u
ce cbvanacu Ha npunazamenHomo ,CeBepHa“.
ToBa ume cbwo Bucu BvB Bvb3agyxa: MHO3uHa B
Ckonue u AmuHa He 20 uckam.

TAKA E HA BAAKAHUTE. Bcsko ume omBaps
gpyeo ume; Bcska 6oaka nogcewa 3a gpyea.
EgHa cbgba ce 3anens 3a gpyaa; clokemume 3a-
BuBam B HeBeposmHu nocoku. OnpaBu ce, ako
moXkew 8 moakoBa cmpacm, ambuuuu u cMbpm.

AHEC KPYLUEBO E MAAKO NPAQME 8 Peny-
6Auka MakegoHus. 4000 om >kumeaume my ce
Hapuuam ,MakegoHuu“, 1000 — ,Baacu“. Oano
e BugHu AuyHOCMU Ha yemupu gbprkaBu: Boa-
2apusi, MakegoHus, Mpuus u PymobHus. OHec
20 no3HaBam Hau-Beue ¢ 6e3 Bpeme nouuHa-
Aust non neBeu, Towe lMpoecku. MomHs, ue u 8
Bba2apus ombeassaxa cMobpmma My npegu 11
20guHU — He om kypwym, a om kamacmpoda
Ha noms.

3HAM, YE B TO3U MOMEHT Beue Bu ce Bue
cBam u uakame noykama. Mpegynpegux Bu oba-
ve: Hama noyka. Miau nok uma MHo20 noyku, kou-
mo ce busm nomeXgy cu kamo noguBeau ko-
mumu. M3 6ankaHckume ucmopuuecku cokauu
mpygHo we xBaHeme npaB nom. Yk mpbaBame
Ha uamok, a cmuzgame Ha 3anag, ceBep, lo2, uau
obpamHo npu cebe cu.

M nocae HaucmuHa ce 2ybume. 3awomo camo
om cBos AabupuHm usAusaHe Hama. ll
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115 years after the famed KruSevo Republic, the
“truths” about Macedonia are multiplying

Have you ever got lost in one of those Balkan
towns where veranda houses and narrow me-
andering streets survive from the 19th century?
You start down the lane to the right, but it turns
and takes you in a completely different direc-
tion. In the end, you find yourself back where
you started. And when you’re asked later: “Did
you see the sights of old Nesebar, Ohrid, Thes-
saloniki?” you are at a loss what to say. God only
knows what you missed while rambling. Perhaps
you simply went around in circles.

SOMETIMES HISTORY GETS STUCK in ex-
actly such blind alleys. The facts intertwine, the
straight route ahead disappears, the lesson is
lost. Or it turns out that there are many different
lessons, each disproving another one.

For an example, let's take a time trip back to 3
August 1903, 115 years ago. The llinden Uprising,
with the KruSevo Republic as its crowning glory,
was in full swing in captive Macedonia. Nikola
Vaptsarov would celebrate it later in his poem llin-
denska: ... KruSevo took such a giant leap: from
feudal rule to a republic in the making!...”

BUT IT ALL ENDED in just 10 days, at MeCkin
Kamen. The Turks attacked in waves, two stand-
ard bearers were killed. Enraged, the insurgents’
leader Pitu Guli rose and opened fire without
ducking. One bullet blew off his rifle clip, the oth-
ers hit him in the chest. The other leader, Nikola
Karev, retreated to Bulgaria; the bullet caught
up with him two years later. The insurgents were
crushed, and KruSevo was devastated.

It's there in the textbooks and in the songs: “Pitu
Guli, glorious hero, fighting like a fierce falcon
...” But anything can be discovered in the side
lanes of history.

AT THE DAWN OF THE 20TH CENTURY Bul-
garians and Vlachs lived together in KruSevo.
Most Vlachs were Grecoman. Pitu Guli, how-
ever, was a pro-Bulgarian Vlach.

Such was also another native of KruSevo, Mel-
pomena “Mencha” Karnicheva: loyal to the cause
in the extreme, as any Macedonian woman. In
1925, she assassinated Todor Panitsa in the Vi-

46 | THE INFLIGHT MAGAZINE

By BOYKO VASILEV / Photography SHUTTERSTOCK

enna Burgtheater in retaliation for the assassi-
nated leaders of the Internal Macedonian Revo-
lutionary Organization (IMRO) Boris Sarafov and
Ivan Garvanov. The young woman waited for the
loudest part of Ibsen’s Peer Gynt, stood up and
fired. She was known as the “Bulgarian Char-
lotte Corday”; Panitsa’s assassination earned
her the honour of marrying “arch-conspirator”
Ivan “Vanche” Mihailov, IMRO’s new leader.

MIHAILOV WAS A FRIEND of Vaptsarov's fa-
ther, but disapproved of his son becoming a
communist. In the end, Nikola fulfilled his own
prophesy: “just as we ourselves will die tomor-
row ... Look — this here is Pitu Guli, and you are
probably ... Nikola Karev”. He was shot like Guli
and Karev — not by the Turks, but by a firing
squad in the Kingdom of Bulgaria.

A KRUSEVO VLACH ON HIS MOTHER’S SIDE,
albeit pro-Greek, is the incumbent Mayor of
Thessaloniki, Yiannis Boutaris — a left-wing radi-
cal and former alcoholic who has long kicked
the habit. Boutaris invited Macedonian Prime
Minister Zoran Zaev for New Year's Eve and
helped settle the Greek-Macedonian name dis-
pute. For this and several other such actions
he was booed, abhorred and beaten up by the
Greek nationalists.

Hukona KapeB / Nikola Karev

ZAEV SUGGESTED that his country should
be named ‘llinden Republic of Macedonia’. He
explained that this was a tribute to the heroic
history of the KruSevo Republic. But he prob-
ably wanted something else: to add a more
recent historic marker to the name of Macedo-
nia and thus reassure the Greeks that Skopje
no longer has any claims to Alexander of Mac-
edon, who is regarded as a true-born Hellene
in Athens.

In fact, it was Bulgaria which could have claims;
in 1903 everybody called the llinden—Preobraz-
henie Uprising “Bulgarian”. But it was Greece
that rejected the idea — and agreed to the quali-
fier “North”. This name, too, is in limbo: quite a
few in both Skopje and Athens resent it.

THAT'S HOW THINGS STAND IN THE BAL-
KANS. Every name conjures up another name;
every pain recalls another. One fate sticks to
another, the storylines take incredible twists
and turns. Try to find your way, if you can, in a
sea of passion, ambition and death.

KRUSEVO TODAY IS A SMALL TOWN in the
Republic of Macedonia. Some 4,000 of its resi-
dents list themselves as “Macedonians”, and
1,000 identify as “Vlachs”. It is the birthplace
of prominent figures in four countries: Bulgaria,
Macedonia, Greece and Romania. Today, it
is known mainly for the late pop singer ToSe
Proeski. | remember that his untimely death
was mourned in Bulgaria, too, 11 years ago —
he did not die of a bullet, but in a car crash.

I’'M SURE THAT BY NOW your head is spin-
ning and you’re waiting for the lesson. | did
warn you though: there is no lesson. Or rather,
there are numerous lessons that fight each oth-
er like savage insurgents. It will be difficult to
find a straight route in the Balkans’ meandering
lanes. You seem to take the east-bound route
but end up in the west, north or south, or back
where you started.

And then you really get lost. Because your
own maze is the only one from which there is
no way out. ll
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BoAHuam uoBek
Ha EBpona

Kak Mimaaus, Hau-geAukamHusim u ya3B8um KoMnoHeHm Ha
eBpo3oHama, ce okasa B pbueme Ha Hau-abcypgHama
kombuHauus om AeBu u gecHu nonyAaucmu

Tekem KOHCTAHTUH TOMOB / Qomoepadus SHUTTERSTOCK

pasama "6oAHusm uoBek Ha EBpona"

buna usmucaeHa, ako ce BapBa Ha

oueBuguume, om pyckus uap Hukonal
| no agpec Ha OcmaHckama umnepusi. Ommo-
2aBa, noBeue om Bek u nonoBuHa, ma e buaa
AenBaHa Ha Bcska cmpaHa, usnagHana B cepu-
03HU 3ampygHeHus. [lHec no npaBo u3pa3bm ce
naga Ha Vimaaus.

TOBA E CTPAHATA C HAW-TOAEMUA ny6au-
ueH goaz B EBponelckus cvlo3, u ¢ mpemomo
HaU-AOWO CbOomHoweHue gbaz cnpsmo BBl B8
cBema (cneg AnoHus u Mopuus). 3a pasauka
om lMopuusi, ma e mBopge 2onsma, 3a ga bvge
cnaceHa ¢ ¢uHaHcoBu unkekuuu. MNMoBeuemo
aHaAusamopu ca kamezopuuHu, ye VMimaaus e
OHa3u naouka, Yyuemo cvbapsHe we cpymu us-
AOMO gOMUHO Ha eBpo3oHama.

ToBa obscHaBa 3awo nocaegHume obwu usbo-
pu, npoBegeHu npe3 mapm, u nocAaegBasume
mpu meceua pasnpaBuu okono cbcmaBsHemo
Ha npaBumeacmBo b6sxa npocaegeHu ¢ makoB
uHmepec om ugaa EBpona. 3a Bceobw, ykac
pasnpaBuume npukalouuxa ¢ Bb3moXkHO Hau-
npuMecHUMeAHUs pesyamam: HebuBano go
momeHma B eBponelckama ucmopus koanu-
UuoHHo npaBumeacmBo Ha gBe nonyaucmku
napmuu, Ho om npomuBonoAoXkHume kpauwa
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Ha noAaumuueckus cnekmuop.

KOMBUHALIMATA HAUCTUHA E ABCYPAO-
HA: OBuwkeHuemo Mem 3Be3gu e c kpauHo
AeBu Ha momeHmu Bb3zaegu u ¢ nogkpena
Hau-Beue om begHus umanuaxcku lO2; Auea-
ma, mexHusm HoB koaAuuuoHEeH napmHbop,
e noguepmaHo gacHa u be cb3gageHa B8 Ce-
BepHa Mmanus ¢ opuzuHanHama ueA ga ce
omuenu UMEHHO om cnomeHamus begeH lOz.
EgHama napmus npuBaeue 2nacoBe Hau-Beue
¢ obewaHuemo ga gage Ha Bcuuku 6e3sycno-
BeH 62308 meceueH goxog (no 780 eBpo Ha
Meceu). Auzama nvk 2apaHmupa HamaAsBa-
He Ha obrazaHemo u BvBexkgaHe Ha nAocvk
gaHvk Bbpxy goxogume B pasmep om 15%.
MpezoBapauku 3a ¢opmupaHemo Ha npaBu-
meacmBo, augepume um Ayugku Ou Mauo u
Mameo CanBuHu ce cnopa3symsxa ga U3nbA-
HAM u gBeme obewaHus.

EgHomo we yBeAuyu gpacmuyHO COUUAAHU-
me pa3xogu Ha gbpXkaBama; gpyzomo we Ha-
MaAu oce3zaemo npuxogume u. Hakou ekcnep-
mu npeueHaBam, ue kombuHupaHusm edekm
we noHuku BpymHus BompeweH npogykm ¢
uygoBuwHume 6% 2oguwHo. He mouHo pas-
Bumuemo, koemo 6uxme >keaaau ga Bugum
npu Hau-ys3Bumama ukoHomuka 8 EBpona.

[kysene KoHme ¢ AHzena Mepken
Guiseppe Conte with Angela Merkel

PA3BUPA CE, KOMBUHALUATA, kosmo Ha-
Bcakvge gpyzage bu uszaexkgana abcypgHa,
8 Mmanus He e uyak monkoBa HeobuuauHa. B
kpas Ha kpauwama 2oBopum 3a cmpaHama ¢
Hau-HenocmosHHuUs noAumuyecku »kuBom B8 3a-
nagHa EBpona. 3a Bpememo om 1946 zoguHa
Hacam Hanpumep FepmaHus e umara geBemu-
ma kaHuaepu (ako 6poum u 9-me gHu Ha Bpe-
MEHHO Uu3nbAHABawus gawkHocmma Baamep
Lllen npe3 1974). 3a cvowus nepuog Vimanus
e CMeHuAa 43-uma MuHUCMbp-npegcegamenu.
Mpu moBa Hau-gbA2o ynpaBasBaaume om msx
ca u Hau-ckaHganHume. O6BuHeHusma cpewy
CunBuo BepayckoHu B8 kopynuus, Bpb3ku ¢ He-
A€2aAHU MacoHcku opzaHusauuu u baygecmBo ¢
HenbAHOAemMHU ca Bce owe npecHu B namemma
HU. [bkyAuo AHgpeomu, Augep Ha obuwio cegem
umanuaHcku npaBumeacmBa, 6e 06BuHeH u
ocbgeH B 3az2o0Bop 3a ybuucmBomo Ha >kypHa-
Aucm (c xapakmepHomo cu uyyBcmBo 3a xymop
AHgpeomu 06scHu, ye 20 06BuHaBaAu 3a Bcuu-
ko, koemo ce e cayuuno B8 Mmanus, "c uskalo-
yeHue Ha lMyHuueckume BoUHu, npu koumo com
6uA owe mBvpge maag"). Argo Mopo, Augep Ha
nem npaBumeacmBa, 6e omBaeueH u ybum om
YepBeHume bpuzagu. Augepbm Ha couuanu-
cmume BemuHo Kpakcu mpsa6Bawe ga 6s2a om
npaBocbguemo uak B TyHuc caeg epbmBaHemo



Ha adpepama "Yucmu poue" (Mani Pullite).

HA TO3W (POH W3BOPLT Ha HezaBucumus
npodecop no npaBo [kysene Konme kamo mu-
Hucmbp-npegcegamen He bygu uak makoB wok.
Hocma no-ocmpa peakuus npegusBuka npeg-
AazaHemo Ha 81-2oguwHus Maono CaBoHa 3a
MuHuUcmbp Ha ukoHomukama u puHaHcume. Ca-
BoHa e u3sBeH eBpockenmuk, koumo om zogu-
HU HacmosBa cmpaHama ga uzocmaBu eBpomo.
ToBa He e nonyaspHa uges B Vmaaus; u Au-
2ama, u Nemme 3Be3gu ce omkasaxa om eB-
pockenmuuuama 8 npegusbopHama kamnaHus.
MNMpe3ugeHmbm Mamapeaa Hanoku Bemo; Ha-
kpas CanBuHu u AQu Mauto omcmovnuxa, Ho Bce
nak HanpaBuxa eguH HegBycmucAeH >kecm kbm
Bplokcea, kamo BMecmo moBa gagoxa Ha CaBo-
Ha... MuHUCMepcmBomo no eBponeuckume Bo-
npocu. Bnpouem [koBaHu Tpua, koumo cmana
$uHaHcoB MmuHucmvp Bmecmo Hez2o, Cbwo He e
om 2opewume noyumamenu Ha eBposoHama u
npegu Bpeme nybAauuHo Hacmos M'epmaHus (a He
Mmanus) ga usnese om Hes.

B WHTEPEC HA WCTUHATA HenocpegcmBe-
HU npuyuHu 3a mpeBoza Hama. MimaauaHcka-
ma ukoHomuka cu ocmaBa mMowHa, Makap u ¢
MHO20 cAab pacmexXk HanocAegbk. Mo-zoaama-

ma yacm om 02pOoMHus gbA2 € kbm BompewHu
kpegumopu - moecm kom camume umaauaHcku
2pakgaHu, koemo o3HauaBa, ue cmpaHama
He e mBvpge 3acmpaweHa Oom 3AOHaMepeHu
cnekyaaHmu Ha mexkgyHapogHume nasapu. blo-
gkemHusm geduuum ce yBeauuu go 2.3% 3a
MuUHaAama 2oguHa 3apagu cnacsBaHemo Ha
gBe mecmHu baHku, Ho Bce nak ocmaBa nog
gonycmumusi npag om 3%.

Mpobaembm, kakmo ombeassa npegu Bpeme u
The Economist, e B gba2ocpouHama nepcnek-
muBa. Vimaaus >kuBee Ha pvba: npousBogu-
meAHOCMMa Ha mpyga Noumu He € MpbgHaAa
om 2001 2oguHa Hacam (3a moBa Bpeme 2ep-
maHckama e nopacHaaa ¢ 16%, a pymbHckama
- cve 134%). PeanHusm BBl Ha 2naBa om Hace-
AeHuemo BcbwHocm e no-Hucbk, omkoakomo
npegu 17 2oguHu. Huckusm pacmex Ha ukoHo-
Mukama o3HauaBa, ue kauecmBomo Ha >kuBom
He ce nogobpsBa. A 02poMHUsSM gbae 03HauYaBa,
ye npaBumeacmBama Hsamam kou 3Hae kakBu
UHCMpYMEHMU ga cmumyAupam pacmexXa. U
moBa ce cayuBa npu Bce owe Bbaxogaw, ukoHo-
Muuecku uukoa. Hewama we uszaexkgam owe
no-3ne, koezamo nouyka caegBawama kpusa.

HE E YyAHO, YE MOMNYAUSMBT Ha MMemme
3Be3gu Hamupa makaBa nogkpena: B8 Vimaaus
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ITALY

ueAau 31% om xopama mexkgy 25- u 54-2oguwHa
Bb3pacm ca 6e3 paboma. 3a max npegaazaHu-
am 6e3ycnroBeH "gpadkgaHcku goxog" e MHO20
npuBaekameneH.

MNMogkpenama 3a Auzama ugBa om gpyaa noco-
ka: omHoweHuemo koM umuzpaHmume. Vma-
AUSl noe noumu cama Hsakou om Hau-mexkkume
umuzgpaHcku BbAHU, 0cOBeHo cAeg hagaHemo
Ha Kagadu 8 Aubus. HenezanHume umuzpaHmu,
ocHoBHo om Adpuka, HagxBbpasm no oduuu-
anHU gaHHu 550 000 gywu. Mameo CanBuHu,
HoBou3neueHusm BbmpeweH MUuHUCMBP, ce 3a-
kaHu ga 2u u32oHu om cmpaHama. ToBa we e
MPYgHO 3a usnbAHeHue - noBeuemo gbpxkaBu,
om koumo npousAu3am mesu umuzpaHmu, He
2u uckam obpamHo. Ho camomo u3sBaeHue be
gocmambvuHo ga yBeauuu nogkpenama 3a Auza-
ma om 17-me npoueHma no Bpeme Ha usbopu-
me go 26% npe3 loHu.

MN306wo oHe3u, koumo npegpudam kpamok Xu-
Bom Ha HoBomo umaauaHcko npaBumencmGBo,
BeposmHo we ce okaxkam npaBu. Ho Hama ocHo-
BaHus ga ouakBame, ye HoBU usbopu we npome-
Ham Hewama. EguHcmBeHusm HauuH VMimanus ga
ce uaMbkHe om xBamkama Ha nonyAucmume e
ga pewu npobaemume, koumo ceza um BgoxBam
cuAa. Ho no ocobeHa upoHust masu 3agaua gHec
ce e nagHana Ha camume nonyaucmu. ll




Augepume Ha "lMemme 3Be3gu",
npegcmaBeru kamo kaoyHu no
Bpeme Ha kapHaBaa

Five Star Movement leaders,
represented as clowns during a
street carnival

The Sick Man
of Europe

How ltaly, eurozone's most delicate and vulnerable
component, turned out in the hands of the most absurd
combination of left- and right-wing populists

“The sick man of Europe” was a phrase which
was invented, if witnesses are to be trusted, by
King Nicholas | of Russia concerning the Otto-
man empire. Ever since, for more than a cen-
tury and a half, it has been used to describe
any country facing serious difficulties. Today it
is ltaly who deserves this label.
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IT IS THE COUNTRY WITH THE BIGGEST
public debt in the European Union and with the
third worst debt to GDP ratio in the world (follow-
ing Japan and Greece). Unlike Greece, it is too
large to be saved with financial injections. Most
analysts are firm that Italy is the piece that will
pull down the eurozone domino if it falls.

This is why everyone in Europe was so inter-
ested in the latest general elections held there
in March and the three months of debates on
the establishment of a government that followed.
To everyone's horror the quarrels ended as dis-
turbingly as possible: a coalition government
created by two populist parties but from the op-



posite ends of the political spectrum, something
unprecedented in the history of Europe.

THE COMBINATION IS ABSURD INDEED: Five
Star is a movement which sometimes has ex-
treme conceptions and is mostly supported by
ltaly's poor south; the League, their new coalition
partner is definitely right-wing and was initially
created in Northern ltaly with the intention to
separate the north from that same poor south.
One of the parties attracted voters mainly due
to its promise to guarantee everybody an un-
conditional base monthly income (amounting to
780 EUR a month). In turn, the League guaran-
teed reduction of the taxes and introduction of
a flat tax on income amounting to 15%. When
negotiating for the establishment of a govern-
ment, their leaders Luigi Di Maio and Matteo Sal-
vini agreed that they would fulfil both promises.
One of them will drastically increase the social
expenses of the country; the other will cut sig-
nificantly its revenues. Some experts calculate
that the combined effect will reduce the gross
domestic product by a terrifying 6% a year. And
this is not exactly the course of events we would
like to see in Europe's most vulnerable economy.

OF COURSE, THE COMBINATION which would
seem absurd in any other country is not so pe-
culiar when it comes to ltaly. Eventually this is
the country with the most unstable political life
in Western Europe. Since 1946 Germany, for
example, has had nine chancellors (if we count
the 9 days of acting chancellor Walter Scheel in
1974). For the same period of time ltaly has been
governed by 43 prime ministers. What is more,
those of them who ruled for the longest period of
time were also the most scandalous ones. The
accusations against Silvio Berlusconi in corrup-
tion, relations with illegal masonic organizations,
and molestation are still fresh in our memory.
Giulio Andreotti, a leader of a total of 7 ltalian
governments, was accused and sentenced for
plotting the murder of a journalist (known for his
typical sense of humor, Andreotti explained he
was accused of everything that happened in Italy
“apart from the Punic wars as | was too young
when they happened”). Aldo Moro, a leader of 5
governments, was kidnapped and killed by the
Red Brigades. The leader of the socialists, Bet-
tino Craxi, was forced to run away from justice
as far as in Tunisia when the affair Mani Pulite
exploded.

KNOWING ALL THAT, THE CHOICE of Gi-
useppe Conte, an independent professor in law,
for a prime minister is not so shocking. There
was a much more biting reaction when 81-year-
old Paolo Savona was nominated for a minis-
ter of economy and finance. Savona is a well-
known eurosceptic, who has been insisting on
Italy giving up the euro for years.

This is not a popular idea in [taly; both the
League and Five Star gave up supporting eu-

"Of course, the
combination
which would
seem absurd

in any other
country is not so
peculiar when it
comes to ltaly"

roscepticism in the course of the election cam-
paign. President Mattarella imposed a veto; in
the end Salvini and Di Maio agreed, yet they
made an explicit gesture towards Brussels by
giving Savona... the ministry of European af-
fairs instead. In fact, Giovanni Tria who became
financial minister is not among the eurozone's
most avid supporters either and some time ago
he publicly insisted that Germany (not ltaly)
leave the union.

AS A MATTER OF FACT, there are no imme-
diate reasons to worry. ltaly's economy is still
powerful, although it has been reporting a very
weak growth lately. Most of the enormous debt
is accumulated towards domestic creditors -
that is, to the ltalian citizens themselves, which
means that the country is not very endangered
by ill-intentioned speculators on the international
markets. The budget deficit grew up to 2.3%
for 2017 because of the salvation of two local
banks, yet it remains below the acceptable 3%.
The problem, as The Economist also noted
some time ago, lies in the long-term perspective.

T WA

Mameo CanBuHu
Matteo Salvini

POLITICS
ITALY

Italy is living on the edge: its labour productiv-
ity has almost remained unchanged since 2001
(whereas Germany has it increased by 16% and
Romania - by 134%). The real GDP per capita
is actually lower than it was 17 years ago. The
slow growth of the economy means that the
quality of life has not been improving. And the
huge debt means that the governments have no
reliable tools to stimulate growth. Moreover, this
is happening while the economy is still in an as-
cending cycle. Things will look even worse when
the next crisis comes to its door.

IT IS NOT A SURPRISE that Five Star's pop-
ulism is gaining such support: in ltaly 31% of
the people aged between 25 and 54 are unem-
ployed. They find the proposed unconditional
“civil income” very attractive.

The support for the League comes from another
part: the attitude towards the immigrants. ltaly
was almost alone in receiving some of the larg-
est immigrant flows, especially as Gaddafi was
dethroned in Libya. lllegal immigrants, mainly
from Africa, exceed 550,000, according to of-
ficial statistics. Matteo Salvini, the newly-ap-
pointed minister of interior, threatened he would
chase them away of the country. It's a promise
he will find difficult to fulfil - most of the coun-
tries these people come from do not want them
back. However, the declaration itself was suf-
ficient to increase the support for the League
from 17% during the elections to 26% in June.
As a whole, those who predict that Italy's new
government will not live long will probably ap-
pear right. But there are no reasons we should
expect that new elections would change the situ-
ation. The only way for ltaly to save itself from
the hold of the populists is to solve the problems
that make them strong. Ironically, though, this is
something that the populists themselves are as-
signed to do today. ll
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_ Kak Kauau [keHop Hampyna 900 MuAuoHa goAapa 6e3 Humo
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ko Bce owe umame HakakBu cvbmHeHus, ye cBemobm
ce e nobvpkan, nomucaeme 3a caegHomo: B eguH
amepukaHcku caum 3a fundraising 8 momeHma meue
kmuBHa kamnaHus 3a cvbupaHe Ha cpegcmBa, yu-
Mo UeA e ga nomozgHe Ha Hawymaaama Kauau [bkeHbp ga
cmake... Hal-maagama muauapgepka 8 cBema.
o momeHma 171 gywu ca gapuau cpegcmGBa - BeskakBu cymu
om 5 go 500 gonapa - 3a ga nogkpensm 2opkama 20-zoguwHa
Kauau, nopegHama usgoHka Ha kaaHa KapgawuaH. CvbpaHu-
me manko Hag 2000 goaapa ca kanka 8 mopemo, pa3bupa ce -
Ha KalAu He U gocmuzam cmomuHa MUAuOHa go ueama. Ho
moBa e uskalouumenHo ybegumenHo gokazamencmBo, ue B co-
BpemeHHuUs Aeko npeBopmsaa cBam cmapama makcuma "koumo
He pabomu, He mpsa6Ba ga Age", HU Hau-Manko He e BaaugHa.

B MHTEPEC HA UCTUHATA kamnaHusma 8 gofundme 3anou-
Ha kamo mauman, cv3gageHa om komuka kow OcmpoBcku.
Ho uzBogume om Hes cvbBcem He ca CMEWHU.

Kauau Kpucmen [kerobp, kosmo Ha 10 aBzaycm HaBvpwBa 21
20QUHU, € ucmuHcku peHomeH. Camo 3a mpu 20guHU - MeXgy
2015 u 2018 - ma e Hampynaaa 900 MuAuoHa goAapa AUYHO
cbemosHue. Mpu moBa 6e3 gopu eguH-eguHcmMBeH geH pabo-
ma, noHe B cmapomogHus cmucbA. Kauau neueau om moBa, ue
e uzBecmHa. A e usBecmHa uMeHHo ¢ pakma, ye e uzBecmHa.
Ta e Hal-mankama goweps Ha meaeBusuoHHama 3Besga, bus-
Hec-gama u nucamenka Kpuc KapgawuaH u Ha Bpyc [keHop
(koumo npe3 2015 cmeHu noaa cu u Beue ce ka3Ba KaumauH).
Ambuuuo3Hama mama (umame npegBug Kpuc) paspabomBa
naaH kak ga HanpaBu muauoHep om Bcsko om geuama cu -
Kum, KepmHu, Kaou u PoB, koumo ca om nopBus U 6pak ¢ Po-
6vbpm KapgawuaH, u KaHgoa u Kauau, geua Ha Bpyc/KaumauH.
Kauau owe 10-2oguwHa e nycHama 8 peaaumu woymo ,B kpak
cbc cemeucmBo KapgawuaH“ (Keeping up with Kardashians).
Mauka u s ypexkga kamo pekaamHo Auue Ha Bepuzama ma-
2a3uHuU Ha gpebHo Topshop u mapkama aak 3a Hokmu Sinful
Colors. Mocae npomomupa 0byBkume Ha Puma u gpexume Ha
PacSun. ToBa U Hocu o2pomHa cAaBa B8 couuanHume mpexu -
110 muAuoHa nocaegoBamenu B Instagram. Beska HelHa ny6-
Aukauus cbbupa cpegHo no 4-5 MuAuoHa xapecBaHus.

OHEC KAAW UMA cBol ycneweH koamemuueH GpaHg Kylie
Cosmetics. QuHaHcoB gupekmop (cpewy 10% om npuxogume)
e mauka u Kpuc. KomnaHusma e muHuamlopHa no kaacuuecku-
me npegcmaBu - ¢ egBa wena caykumeau. Camume 0 npo-
gykmu ce npousBexkgam gpyzage. lNpumepHo uepBurama Ha
Kauau ce npaBam om ColourPop - blogkemHa maagexkka map-
ka, yuumo cobecmBeHu npogykmu cmpyBam no 6 goaapa. Tesu
Ha Kylie Cosmetics cmpyBam om 17 go 29 gonapa. Pasbupa
ce, om komnaHusima ymouHsBam, ue yepBunama moxe ga ce
npaBsm Ha egHO U CbWO MACMO, HO HE HENPEMEHHO NO eguH
U CbWU HaYuH.

Owe nopBusm npogykm Ha komnaHusma - cmpyBawusm 29
gonapa Kylie Lip Kit - ce pasnpogage 3a Hskoako muHymu
npe3 2015. 1 creg moBa B eBay ce nosBuxa bpouku 3a no
3000 gonapa.

Mpodocopvm no mapkemunz [hkoH kaH om Wharton School
obacHaBa, ye makap vepBuaromo Ha KauAau ga uma MHO20 3a-
Mecmumeau, HeuHume kaueHmku He kynyBam ¢yHkuuoHan-
Hocm, a kynyBam npuBaekameaHocm. ToBa uepBuao um gaBa
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waHca "ga caegBam Kapgawuan". [lobaBeme kom moBa u us-
kycmBeHo cv3gageH geduuum - npumepHo npousBogcmBo B
02paHUYeHU cepuu - U peuenmama 3a ycnexa e 2omoBa.

KAMAU OXKEHbP E U MAAKO HEOYAKBAHO, Ho y6egu-
meAHo gokazameAcmBo 3a NpOMEHEHUME NPUHUUNU Ha Cb-
BpemeHnHama ukoHomuka. B Hes, kakmo ka3Bawe HawymeAusm
2ypy Mumbp Opvkop, Hau-BarkHusm kanuman e He mamepuana-
Husm - napu, 3aBogu, MuHu, a YoBewkusim - 3HaHusi, yMeHus,
usobpemeHus. Ako bewe owe >kuB, Opvkvbp BeposmHo wewe
ga gonvAHu: u u3Becmuocm B Instagram.

Camo npumexkameAume Ha mo3u HepuHaHcoB kanuman ycns-
Bam gHec. Kauau [keHvp e gobvp npumep kamo usgbHka Ha
cemeticmBo ¢ mpaguuuu B8 kyamypama Ha busHeca: ycem 3a
noemaHe Ha puck, paboma 3a nocmuzaHe Ha pesyamam, kya-
muBupaHe Ha kaueHmu u nompebumeau, pa3Bumue Ha HOBu
npogykmu u paspabomBaxe Ha nasapu, no3HaBaHe Ha koHloHk-
mypama u koHkypeHuusma.

Hopu ga He pa3nonazawe ¢ peaneH kanuman (napu, npou3Bog-
cmBeHu mowHocmu, 3ems), camo HelHusm "yoBewku" wewe
ga e gocmamvueH 3a ycnexa.

W peanHusm kanumaa, u mpygom Beue He ca BaxkHu B ukoHoMu-
kama. BozamcmBomo we cnoaemu oHe3u, koumo ca usobpema-
MeAHU U cb3gaBam HoBu npogykmu, ycAyau U BusHec MogeAu.

AEABT HA TPYAA 8 cv3gaBaHemo Ha BB (ako He Bpoum
cenckomo cmonaHcmBo) e nagHan om 67% npe3 50-me zogu-
Hu go egBa 57%, mBvpgu egHo uscaegBaHe Ha

ClozvH Dnek, [koH MAeusbp u Lo Cnpaa. Cowama meHgeH-
uus ce 3abenasBa B8 42 om obwo 59-me gopkaBu, obekm Ha
CXogHO npoyuBaHe Ha Aykac KapabapbyHuc u BpeHm Huumax
- BkalouumenHo Kumau, iHgus u Mekcuko, kegemo cowio 3Ha-
ueHuemo Ha kanumaaa e Bce no-2onamo 3a cmemka Ha mpyga.
Bbnpoc Ha mbpceHe u npegaazaHe e. ABmomamu3auusma u
uskycmBeHusim uimenekm no3BoasBam Bce no-AecHo u eBmu-
Ho npou3BogcmBo.

B me3u ycnoBus Hau-gepuuumHusm u cbomBemHo Hau-ueH-
HuAM pecypc we bbgam ugeume u uHoBauuume. /I xopama,
koumo we mozam ga 2u usnoAsBam B busHeca.

Tesu xopa BuHazu ca buau ueHeHu, pasbupa ce. Ho me ca 6buau
NPUHYgeHU ga geAsm goxogume cu ¢ mpyga u kanumana, 6e3
koumo mexHusm npogykm Hama kak ga cmuzgHe go nasapa.
[OHec obaue uudpoBume mexHoro2uu npeBpbuiam mpyga u ka-
numana B aecHo gocmvnHa cmoka (commodities), emo 3awo
AvBckusm nau om npuxogume omuBa 3a xopama, koumo uamuc-
Asm, BHegpsBam u pa3BuBam npoekmume u npogykmume. To-
ecm xopama ¢ ugeu, a He pabomHuuume uAu uHBecmumopume
we 6bgam Hau-gepuuUMHUAM pecypc (scarcest resource).

B MWUHAAOTO TEXHOAOM'MYHWUTE npomeHu 3acsieaxa oOcC-
HOBHO kBaAuduuupaHume pabomHuuu (4uumo mpyg cmaBa
no-npusBogumeaeH) u kanumaaa (koiumo noayuyaBa no-zonsma
Bv3Bpvwaemocm). OHec ce nosBsBa u mpema 2pyna, kosmo
ocbwecmBaBa npeBpam B aarobasHama ukoHomMuka — m.H.
,2pyna Ha cynep3Be3gume”.

B mogepHama ukoHomuka e Bb3amokHO MHOkecmBo cmoku,
yCAy2U U npouecu ga bbgam koguduuupaHu, caeg koemo ga
ce guzumaausupam u, pasbupa ce, ga ce konupam. MopBu-
am npobuB 6e c myaukama, kegemo BuHunoBume naouu ce P
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Help the Poor

Billionaire

How Kylie Jenner amassed 900 million dollars without a single
working day in the old-fashioned sense of the word

f you still have any doubts as to the fact

that world has gone crazy, think of the fol-

lowing: in an American fundraising website

there is an active campaign going on at
the moment for raising funds, the aim of which
is to help the much talked about Kylie Jenner
become... the youngest billionaire in the world.
Up until this moment 171 people have donated
funds - all kinds of sums between 5 and 500
dollars - in order to support the miserable 20
years old Kylie, the yet another offspring of the
Kardashian clan. The collected a little over 2000
dollars are a drop in the ocean, of course - Ky-
lie is short around a hundred million in order to
achiev her aim. But this is an extremely convinc-
ing evidence that in the modern slightly dement-
ed world the old maxim “The one who does not
work, must not eat” is not valid at all.

AS A NMATTER OF FACT the campaign at go-
fundme started as a joke, created by the come-
dian Josh Ostrovski. But the deductions from it
are not at all funny.

Kylie Kristen Jenner, who will be 21 years old
on the 10th of August, is a true phenomenon.
In just three years - between 2015 and 2018 -
she has amassed 900 million dollars personal
wealth. Without even a single working day at
that, at least in the old-fashioned sense of the
word. Kylie is earning money from the fact that
she is famous. And what she is famous for is
precisely the fact that she is famous.

She is the youngest daughter of the TV star, busi-
nesswoman and writer Kris Kardashian and Bruce
Jenner (who in 2015 completed sex reassignment
surgery and is now called Caitlyn). The ambitious
mummy ( we mean Kris) is working out a plan of
how to turn each of her children into a millionaire
- Kim, Kourtney, Khloé and Rob, who are born of
her first marriage to Robert Kardashian, and Ken-
dall and Kylie, children of Bruce/Caitlyn.

Kylie was just 10 years old when she was put into
the “Keeping up with Kardashians” reality show.
Her mother organized her as a spokesmodel of
the chain of retail stores Topshop and the nail
polish brand Sinful Colors. Then she was promot-
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ing the shoes of Puma and the clothes of PacSun.
This brings her huge fame in the social networks -
110 million Instagram followers. Each of her posts
is collecting an average of 4-5 million likes.

TODAY KYLIE HAS her own successful cos-
metics brand Kylie Cosmetics. Her mother Kris
(against 10% of the profits) is the Financial Di-
rector. The company is a miniature one accord-
ing to the classic notions - with only a handful
of employees. Its products themselves are be-
ing manufactured elsewhere. Kylie’s lipsticks
for example are being made by ColourPop - a
budget brand, the own products of which are
worth 6 dollars each. Those of Kylie Cosmet-
ics are worth from 17 to 29 dollars. Of course,
people from the company are specifying that the
lipsticks may be made at the same place, but not
necessarily in the same way.

Even the first product of the company - the 29
dollars worth Kylie Lip Kit - sold out in a few min-
utes in 2015. And then units showed up on eBay
for 3000 dollars each.

The Professor of Marketing Z. John Zhang from
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Wharton School is explaining that although Kylie’s
lipstick has many substitutes, her clients are not
buying functionality, they are buying desirability.
This lipstick gives them the chance to “keep up
with the Kardashians”. Add to that an artificially
created deficit - for example a production in lim-
ited series - and the recipe for success is ready.

KYLIE JENNER IS ALSO A BIT UNEXPECTED,
but convincing proof of the changed principles
of the modern economy. In it, as the much
talked about guru Peter Drucker used to say, the
most important capital is not the material one
- money, factories, mines, but the human one -
knowledge, skills, inventions. If he was still alive,
Drucker would probably add: and popularity in
Instagram. Only the owners of this non-financial
capital are successful today. Kylie Jenner is a
good example as an offspring of a family with
traditions in the culture of business: sense for
risk taking, work for achieving a result, cultiva-
tion of clients and consumers, development of
new products and markets, knowledge of the
conjuncture and the competition.
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Even if she did not have real capital (money,
production capacity, land), only her “human” one
would have been enough for success.

Both real capital and labour are no longer im-
portant in economics. Wealth will come to those
are inventive and are creating new products,
services and business models.

THE SHARE OF LABOUR in the creating of the
Gross Domestic Product (excluding agriculture)
has dropped from 67% in the 1950s to only
57%, a study by Susan Fleck, John Glaser, and
Shawn Sprague is claiming. The same tendency
is noticeable in 42 of the total of 59 countries,
subject to a similar study by Loukas Karabar-
bounis and Brent Neiman - including China, India
and Mexico, where the importance of capital is
ever greater than that of labour.

It is a matter of demand and supply. Automa-
tion and artificial intelligence are allowing for an
easier and cheaper production.

In these conditions the scarcest and accordingly
the most valuable resource will be ideas and in-
novations. And the people who will be able to
use them in business. These people have always
been valued, of course. But they were forced to
share their income with the labour and the capi-
tal, without which their product has no way of
reaching the market. Today though, digital tech-
nologies are transforming labour and capital into
easily accessible commodities, therefore the
lion’s share of the income goes for people, who
are contriving, introducing and developing the
projects and products. That is to say the people
with ideas, and not the workers or investors, will
be the scarcest resource.

IN THE PAST THE TECHNOLOGICAL chang-
es were affecting mainly the qualified workers
(whose labour is becoming more productive)
and the capital (which is getting a greater rate
of return). Today a third group is also emerging,
which is carrying out a takeover in the global
economy - the so-called “superstars group”.

In the modern economy it is possible for many
goods, services and processes to be codified,
then to be digitalized and, of course, copied.
The first breakthrough was with music, where
vinyl records were transferred to CDs, and then
they went to an mp3 format, and flooded the net.
These digital copies are requiring practically no
expenditure and may be transferred to any lo-
cation on the planet - as an exact copy of the
original at that. According to the economists Erik
Brynjolfsson and Andrew McAfee here we have
a combination of three factors: extremely low
cost, rapid ubiquity and perfect fidelity.

It is precisely these factors that are making us
witness “some weird and wonderful economics”
today.

JUST AS THE DIGITALIZATION of music and
films caused a boom in the net and gave birth to
piracy, it is possible today for the same thing to

In just three years -
between 2015

and 2018 - Kylie
Kristen Jenner

has amassed 900
million dollars
personal wealth

happen with the means of production and some
types of labour and capital. This is being achieved
thanks to the “Network effect’, with which the
product becomes more valuable due to the fact
that it is being used by a top number of consum-
ers on a market that is working in accordance
with the “winner-take-all” or “winner-take-most”
principle - the so-called winner-take-all or winner-
take-most markets. Instagram is such a market
- a platform owned by Facebook and created for
exchanging photographs. But it has turned into a
main element of the digital economy. Moreover,
it repeats completely the scheme, in accordance
with which the digital economy operates: it was
created by Kevin Systrom and Mike Krieger by
means of a grant amounting to 50 000 dollars in
2010, and in 2012 Facebook bought the company
for 1 billion dollars along with its 14 employees.
By some strange irony this happened just a day
after the bankruptcy of the legendary photo-
graphic company Kodak with its 145 000 employ-
ees. While the creators of Instagram became bil-
lionaires in no more than 500 days.

THIS IS ,THE INSTAGRAM EFFECT”, which
transforms people with a solid cultural, social
and symbolic capital into billionaires in no time
at all. This is the new reality in business: when
the development of digital technologies makes
the digitalization of the product or process more
attractive, “the superstars” realize an obscenely
high profit margin, while the ones that are fall-
ing behind and the ones that are late are losing
the competitive battle. This is the reason for the
stars in the music, sport, film and generally in
the show business to be in a state of euphoria
and to be increasing their income multiple times
since the end of the 90s.

This trend is also the reason for the shamefully
high salaries of the top managers in the leading
companies. In 1990 the scissors in the income
between the bosses and the ordinary employees
was on average 700 per cent, while in 2015 it is
already 3000 per cent.

The USA is of course the most drastic example: the
Gross Domestic Product per capita has increased
by 400 per cent since 1971, while the incomes are
stagnating and even decreasing for more than 20
years (taking into account the inflation).

ANALYSIS
ECONOMY OF FAME

THE DIGITAL REVOLUTION in economics coin-
cides with a marked change of the generations.
The young “generation Z” does not want the
fashion brands of their mothers - L'Oréal, Es-
tée Lauder or Coty. It seeks products of which
it is informed, which it sees, meets in the social
media. We are talking about an industry with an
annual turnover of 530 billion dollars. There are
a lot of people who are taking full advantage
of this.

The Romanian Anastasia Soare is a good ex-
ample. She is 35 years old, when she emigrat-
ed from Constanta to Beverly Hills. She was a
beautician of Lady Gaga, Jennifer Lopez, Ma-
donna, Oprah Winfrey, Michelle Pfeiffer, Cindy
Crawford and Naomi Campbell. In the year 2000
she established Anastasia Beverly Hills, which is
selling eyebrow pencils and pigment, and after
in 2013 she moved her business in Instagram,
she collected 17 million followers and this year
made her debut in Forbes’s list of billionaires.
Today Soare has over 3000 stores in the USA,
Romania and around the world.

THE FORMER "MISS WASHINGTON" for the
year 2000 Jamie Marie Kern Lima is also stak-
ing on Instagram, in order to sell her product -
face cream. In a very short period of time she
amassed a serious fortune with her company
Innovative Technology Cosmetics and left her
job as a moderator in Studio City television,
California. Two years ago L'Oréal bought it for
$1.2 billion.

The Iragi Huda Kattan is only 34 years old and
already accumulated her first half billion with...
false eyelashes. She has 26 million Instagram
followers, whom he is collecting through her
company Huda Beauty. Before that Huda had
her own blog for cosmetic products, while she
was working for Revlon. Her first product made
a breakthrough thanks to your old Kardashian
acquaintances - to Kim to be more precise, who
became her client and advertised her in the
right places. Then the Iragi woman attracted as
customers Eva Longoria and Nicole Richie, the
adopted daughter of Lionel Richie. In 2017 she
topped the annual ranking of Instagram (Influ-
encer Instagram Rich List), and she is earning
$18 000 for each post with a sponsored content.
She is called “Kim Kardashian of the influencer
economy” and Forbes is declaring her “one of
the ten most powerful influencers in the world”.
In 2017 “Time” ranked her among the 25 most
influential people on the Internet.

IN DECEMBER 2017 she sold her company to
TSG Consumer Partners and now she has over
1 billion dollars of personal resources at her dis-
posal. In the end of May she started her own
family reality show with the name Huda Boss,
broadcasted on the paid channel Facebook
Watch. By the way, Huda has a daughter, whom
she is preparing for world fame, and two sisters
as well. Don’t say we haven’t warned you. ll
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» npexBovpauxa Ha CD, caeg koemo MuHaxa Ha
dopmam mp3 u HaBogHuxa mpexkama. Tesu
uudpoBu konus npakmuuecku He usuckBam
pasxogu u Mo2am ga 6bgam npexBbpAeHu BvB
Bcska mouka Ha naaHemama — npu moBa kamo
mouHo konue Ha opuauHaaa. Cnopeg ukoHOMU-
cmume Epuk BpuHoondcoH u EHgplo Makadul
myk e Haauue kombuHauus om mpu dakmopa:
uskalouumenHo Hucka cmouHocm, noBcemecm-
Ha gocmbnHocm u nepdpekmua HagekgHocm.
Tokmo me3u ¢pakmopu Hu npaBsm gHec cBuge-
meAu Ha egHa "cmpaHHa u yguBumenHa ukoHo-
muka".

TAKA, KAKTO AUrMTAAU3UPAHETO Ha my3u-
kama u ¢puamume npeguaBuka bym B mpexkama u
pogu nupamcmBomo, gHec e Bb3MoXkHO Cbwomo
ga ce cAyuu cbe cpegcmBama 3a npou3BogcmBo
u Hsakou BugoBe mpyg u kanuman. ToBa ce no-
cmuza baazogapeHue Ha MpexkoBus edpekm®,
npu koumo npogykmvm cmaBa no-ueHeH 3apa-
gu moBa, ue ce noA3Ba om MakCUMaAHO 20ASM
6pou nompebumeau Ha nasap, koumo pabomu
Ha npuHuuna ,nobegumensm B3ema Bcuuko“ uau
,nobegumeaam B3ema Hal-MHO20“ - M.H. winner-
take-all or winner-take-most markets.

TakvB nasap e Instagram — nnaméopma, Yuumo
cobcmBeHuk e Facebook u e cv3gageHa 3a 06-
MeH Ha cHumku. Ho msa ce npeBovpHa B ocHoBeH
eneMeHm Ha gu2umaAHama ukoHomuka. [lpu
moBa noBmaps ususAo cxemama, no koumo pa-
6omu guzumanHama ukoHomuka: cb3gageHa e
om KeBux Cucmpom u Mauk Kpuzbpc epaHm om
50 000 gonapa npe3 2010, a npe3 2012 Facebook
kynyBa komnaHusma 3a 1 MApg. goAnapa 3aegHo
¢ HeuHume 14 caykumeau. Mo HakakBa cmpah-
Ha upoHus moBa ce CAyYu camo geH caeg panu-
ma Ha Aez2eHgapHama ¢pomozpadpcka komnaHus
Kodak ¢ HeuHume 145 000 cay>kumeau. [Jokamo
cb3gameAume Ha Instagram cmaHaxa Mmuauapge-
pu 3a Hama u 500 gHu.

TOBA E LEDEKTBLT INSTAGRAM”, koumo
npeBpbwa xopama CbC CoAugeH kyamypeH, co-
uuaneH u cumBonuueH kanumana 8 muauapgepu
3a Hyaa Bpeme. ToBa e HoBama peanHocm B8
6usHeca: kozamo pa3Bumuemo Ha guaumaa-
HUMEe mexHoAo2UU npaBu gusumaAusupaHemo
Ha npogykma uau npoueca no-ampakmuBeH,
Lcynep3Be3agume” peanuzupam HenpuAuyHo Bu-
coka Hopma Ha neuyanbama, gokamo usocma-
Bawume u 3akbcHsBawume 2ybsm koHkypeHm-
Hama 6umka. ToBa e npuyuHama om kpas Ha
90-me 2oguHu 3B8e3gume B My3ukanHus, cnopm-
Hus, ¢uAmoBus u usobuwio B8 woy busHeca ga
ca B eydopus u ga yBeauuaBam mHoz2okpamHo
cBoume goxogu.

Ta3u meHgeHuus € npuyuHama u 3a cpamHo Bu-
cokume 3anaamu Ha monmMeHugXXbpume BB Bo-
gewume komnaHuu. Mpe3 1990 2oguHa HoXuua-
ma B goxogume mexXgy wedpoBeme u pegoBume
cAy>kumenu buna B cpegeH pasmep 700 npoueH-
ma, gokamo npe3 2015 e Beue 3000 npoueHma.
CALLl ecmecmBeHo ca Hau-gpacmuyHusim npu-
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mep: BBIM Ha 2rnaBa om HaceaeHuemo e cko-
YuA ¢ 400 npoueHma om 1971 2oguHa Hacam,
gokamo goxogume noBeue om 20 20guHu ca
B cmazgHauus u gopu hagam (C omuyumaHe Ha
uHdAauusma).

JAUrMTAAHATA PEBOAIOLINA B ukoHomukama
cvBnaga u ¢ egHa omyemauBa cmsHa Ha 2e-
Hepauuume. Maagomo "nokoneHue Z" He ucka
MogHume 6paHgoBe Ha cBoume mauku - L'Oréal,
Estée Lauder uau Coty. To mopcu npogykmu, 3a
koumo ce uHdpopmupa, Bukga, cpewa B couu-
anHume meguu. CmaBa gyma 3a uHgycmpus C
2oguweH obopom om 530 mApg. gonapa. Nva
Hemanko xopa, koumo ce Bb3noasBam nbaHa
cmeneH om moBa.

PymoHkama Anacmacus Coape e gobbp npu-
mep. Ta e 35-2zoguwHa, koezamo emuzgpupa om
KoHcmaHua B8 BeBvpau Xuac. buna e koawe-
muuka Ha Aeugu aza, keHudovp Aonec, Ma-
goHa, Onpa YuHopu, Muwen Moaudobp, CuHgu
Kpoydobpg u Haomu Kemnbba. Mpes 2000 2o-
guHa cv3gaBa Anastasia Beverly Hills, kos-
mo npogaBa moAuBu u nuzmeHm 3a Bexgu, a
cneg kamo npes 2013 npeHacs 6usHeca cu 8
Instagram, cvbupa 17 MAH. nocaegoBameau u
masu 2oguHa geblomupa B8 cnucbka ¢ MuAuap-

.
/KapgawuaH npes 2005. BgsicHo e
e KaumauH (Ha mankama cHumka)
shians in 2005. To the right '|§ Bruce
Jenner, who nowadays is Caytlin. ]

gepume Ha Forbes. lHec Coape uma Hag 3000
mazasuHa B CALL, PymoHus u no cBema.

BUBLUATA "MUC BALUMHITOH" 3a 2000 20-
guHa [keumu Mapu KopH Auma cbwo 3araza
Ha Instagram, 3a ga npogaBa cBos npogykm -
kpem 3a Auue. 3a cvBcem kpamko Bpeme ms
HampynBa cepuo3Ho cbcmosiHue ¢ komnaHusma
cu Innovative Technology Cosmetics u 3aps3Ba
pabomama cu kamo mogepamop 8 meaeBu3sus
Studio City, KaaugopHus. MNMpegu gBe zoguHu
L'Oréal s kynu 3a $1.2 Mmuauapga.
NMomomcmBeHama upakuanka Xyga KamaH e
camo Ha 34 2oguHu u Beue Hampyna nbpBus
cu nonoBuH MuAauapg c... uskycmBeHu muzau.
Ta uma B Instagram 26 mAH. nocaegoBame-
AU, koumo cvbupa upes komnaHusma cu Huda
Beauty. Mpegu moBa Xyga Bogu cBou 6a02 3a
koamemuuHu npogykmu, gokamo pabomu 3a
Revlon. MopBusm U npogykm npobuBa 6aazo-
gapeHue Ha cmapume Bu no3namu KapgawuaH
- no-mouHo Ha Kum, kosmo u cmaBa kaueHm u
A pekaamupa kbgemo mpsabB8a. Mocae upakuan-
kama npuBauua 3a kaueHmku EBa AoHzopus u
Hukoa Puuu, ocuHoBeHama gouwieps Ha AaubHbA
Puuu. Mpe3 2017 2. 3aema nbpBo msacmo B 2o-
guwHama kaacauus Ha Instagram, kamo neuenu
no $18 000 3a Bceku nocm cbc cnoHcopupa-
HO cbgbpkaHue. Hapuuam s ,Kum KapgawuaH
Ha uHdAyeHcbpckama ukoHomuka', a Forbes 4
069BsBa 3a ,eguH om gecemme HaU-MO2blWU
uHdyaeHcbpu B cBema“. MNpe3 2017 cnucaHue
,1auM“ 1 Hapexkga cpeg 25-me Hau-BAusmeaHu
AuyHocmu B uHmepHem.

NPE3 AEKEMBPW 2017 msa npogage komnaHu-
ama cu Ha TSG Consumer Partners u ceza pas-
noaaza ¢ Hag 1 MApPg. goAapa AudHU cpegcmBa.
B kpas Ha mau cmapmupa cBoe cobcmBeHo
cemelHO puaaumu woy ¢ umemo Huda Boss,
no naameHus kaHaa Facebook Watch. Mexgy
gpyzomo Xyga uma gbuweps, kosmo nogzomBs
3a cBemoBHa cnaBa, a cowo u gBe cecmpu. da
He kakeme, ue He cme Bu npegynpeguau. ll



Contact for Miotto in Bulgaria:

DECOR CENTER, Okolovrasten pat 106B, Sofia MIOY IO
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3ACTPAXOBKA
SALLNNTEH AOM AATHA NMPOMOLINA

MOrPNXXETE CE 3A CMTOKONCTBUETO N CUT'YPHOCTTA HA BALLMA AOM!

3acmpaxoBka ,3awumeH gom” om 3AL ,Apmeeu,” ocuzypsiBa nbAHO 3acmpaxoBameaHo nokpumue Ha gBuwkumo u HegBukumo
umywiecmBo cpeuwy:

o [lokap, MbAHUS, ekcnao3us;

o MpupogHu begcmBus;

o« 3emempeceHue;

ABapuu om BuK;

Kbco cveguHeHue u mokoB ygap;

Kpaxkba u gpabex, 3noymuwneHu geucmBus Ha mpemu Auua (BaHgaAu3oMm);

Opyau puckoBe, B 3aBucumocm om koHkpemHume Hy>kgu Ha 3acmpaxoBaHus.

3acmpaxoBka ,3awumeH gom“ e Ha NPOMOUUOHaAHa AsimHa ueHa ¢ 45% gonbAHUMEAHa omcmbnka om
1 loHu go 30 cenmemBpu 2018 2.
3a noBeue uHdpopmauus nocememe UHMEpPHEM cmpaHuuama Ha gpy>kecmBomo www.armeec.bg uau ce obageme Ha

HauuoHaAHuUsi HU Homep 0700 1 3939.
Bunazu ¢ 8ac!

facebook.com/zad.armeec

3ACTPAXOBATEAHO
A AKUMOHEPHO APY>KECTBO
I www.armeec.bg l
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Ypouu om
HauyuHaewu

Bva2apckume cmapmbnu XkbHam ycnexu u npuBauuam
yy>kgomo BHumaHue - Hau-Beuye kbMm cmoAuuama

"MNecemme Hau-onacHu gymu B awnaauuckus
e3uk ca: 3gpaBeume, a3 cbm om npaBumen-
cmBomo u com myk, 3a ga nomozHa". Jymume
ca Ha PoHang Pel2oH, owe om 1988. 30 20guHu
no-kbcHo 2u yumupa CmameH AHeB, gupekmop
Ha Bvazapckama azeHuus 3a uHBecmuuuu, no
Bpeme Ha nbpBomo B cmpaHama cmapmun ekc-
no. imeHHo kamo npegcmaBumen Ha npaBu-
meacmBomo AHeB ce nowezyBa, ue ce HagsaBa
ga He npeyu Ha cmapmbnume, ako He MoXe ga
um nomozHe. LLlezama obaue ce oka3Ba nogxo-
gswa, ako mpsbBa ga ce onuwam omHoweHuUs -
ma Mexkgy BAacmume u cmapmbn obwHocmma
B Bovazapus.
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CTAPTBIMUTE CE HY>XAAAT om guBepcudu-
uupaH nogxog U gaHbuHU 0bAekueHus, Ho Bmec-
mo moBa ce mpemupam om gbpxkaBama kamo
koHBeHuuoHaAeH busHec, cmama Cawa beayxa-
HoBa, ocHoBamea Ha mpexkama 3a gu2umanHo
pa3Bumue EDIT u 6uBw npe3ugeHm Ha HP 3a
lOz2ousmouHa EBpona. B kpas Ha MuHanama 2o-
guHa EDIT ny6aukyBa Bmopomo cu uscaegBaHe
Ha cmapmovnume B Bbazapus InnovationShip,
koemo nokasBa, ue 38% om me3u komnaHuu
ce 3aHuMaBam cbc copmyep U MOBUAHU npu-
AoXkeHus, 31% - ¢ obaauHu cucmemu, 31% - ¢
Machine Learning. BakHo e ga ce noguepmae,
ue 78% om Bbazapckume cmapmbnu paéomsm

Ha mexkgyHapogHume na3apu. Om egHa cmpa-
Ha, moBa e gobbp 3Hak 3a mesu maagu kowm-
naHuu u maxHama koHkypeHmocnocobHocm, Ho
om gpyaa, moBa kpue onacHocm cmapmbnume
ga u3noa3Bam Boazapus 3a mecmoBu nasap u
ga npemecmsm busHeca B gpyeza cmpaHa ¢ no-
gobpu ycaoBus.

~CTAPTUPALLIMAT BU3SHEC mpsabBa ga ce
HacbpuaBa ga ekcnepumeHmupa, HO u ga ce
npoBans, 3awomo uMeHHO B mo3u kpvaoBpam
mMoXke ga ce pogu ycmouuuB 6usHec“, cmama
BesyxaHoBa u noguepmaBa, uye EcmoHus Ha-
npumep uma m.Hap. Busa 3a gu2umanHu Homa-



gu, a nok @QpaHuus — cneuuaAusupaHa cmap-
mbn Bu3a.

Hamcko-6vAazapckama  komnaHus Swipes Ha-
npumep e ocHoBaHa npe3 2013 2. B8 amepukaH-
ckus wam [enaayevp u paspabomBa npunoxke-
Hus 3a nogobpsBaHe Ha npogykmuBHocmma.
Camo egHa 20guHa nho-kbCcHO Swipes noayuva-
Ba Hazpaga 3a Hau-gobvbp HOB cmapmbn om
Evernote. AHa BavukoBa, kosmo e 2naBeH one-
pamuBeH gupekmop, ka3Ba, ue no-mankusm
nasap 8 Bbazapus moxke ga e u npegumcmBo.
»06pe cBopweHama paboma B gageHa coepa
MomMeHmaAHo oka3Ba BAusiHue u ce 3abenasBa.
B Bovacapus uoBek moxke MHO20 AecHO ga go-
npuHece 3a obwomo pas3Bumue Ha cpegama,
gokamo B CuauuueBama goAauHa He e maka‘,
kazBa ms.

Bvazapus u cmoauuama Codus Bce no-yecmo
ce cnomeHaBam kamo 2opewa mouka 3a cmap-
mbnu, npu moBa He 6e3 ocHoBaHue. Cmapmu-
pawume komnaHuu »keHam ycnexu. Mpe3 2017
2. egBa 9% om yuacmHuuume 8 npoy4BaHemo
Ha EDIT kazBam, ue Bce owe He zeHepupam
npuxogu. Mpe3 2016 2. mo3u gsA e bua 23 Ha
cmo. 10% om ¢upmume umam 2oguweH 060-
pom mexXgy 1 u 5 maH. eBpo.

HAM-YECTO CMOMEHABAHATA UCTOPUA
HA YCIMEXA e masu Ha IT-komnaHuama Telerik,
kosmo npe3 2014 2. bewe kyneHa om amepu-
kaHckama Progress Software 3a pekopgHama
3a mozaBa cyma 3a bvbAazapckus nasap om 262,5

B BoAz2apusd
yoBek moxke
MHO20 AECHO

ga gonpuHece

3a 0OWOMO
pasBumue Ha
cpegama,

gokamo B
CuauuueBama
goAUHa He € maka

MAH. gonapa. [Opys npumep e Vayant Travel
Technologies, koamo 6ewe npugobuma om
amepukaHckama komnaHus PROS Holding 3a 35
MAH. goAapa. Bpumanckama 3acmpaxoBamen-
Ha komnaHus Charles Taylor u uHBecmuuuoH-
Husm ¢oHg The Riverside Co. nok kynuxa 80%
om bbazapckama copmyepHa ¢upma Fadata 3a
20,4 MAH. eBpo.

QoHgoBeme Eleven u LaunchHub Beue ca uH-
Becmupanu Hag 20 mAH. eBpo B 180 cmapmu-
na. Mo onepamuBHama npozpama ,MHoBauuu
u konkypeHmocnocobHocm“ ce u3nbAHABam
npoekmu no 82 gozoBopa. Ycnexume Ha 6bA-
2apckume cmapmbnu ca gocmambyHO OCHO-
BaHue 3a npaBumeacmBomo ga npogbakaBa
ga npegocmaBs ¢uHaHcupaHe B8 nogkpena
Ha npegnpuemauveckus gyx. pe3 nporemma
3amecmHuk-MmuHucmopom Ha ukoHomukama
AnekcaHgop MaHoneB 0658u, ue ce 2omBsm
HOBu npozpamu Ha cmoUHocm Hag 150 MAH.
eBpo. Okono 35 mAH. eBpo B pamkume Ha Ol
LHoBauuu u koHkypeHmocnocobHocm* we 6b-
gam HacoueHu camo kbM cmapmbnu.

AHa BavukoBa om Swipes cmama, ue gocmbnbm
go HauaneH kanuman B Bvazapus € mpygeH, HO
moBa uma cBoume npegumcmBa, a UMEHHO - ue
MHO20 OmM cmapmupawume GupMu U3AU3am Ha
nasapa c Beue paspabomeHu busHec mogeAu,
koemo um no3BoasBa ga no-camocmosimeAHu U
HezaBucumu om ukoHomuueckume ycaoBus.

TAKbB E CAYYAAT c Mobile Wave Solutions.
JMmaxve Bv3mokHocm ga 3anouHem 6GusHec
cbc cobcmBeHu cpegcmBa u npegnouyemoxme
ga 20 HanpaBum maka“, kazBa Hegsako Muneh-
koB, cvocHoBamen u 2naBeH mexHuuecku gu-
pekmop Ha komnaHusma. ,B noBeuemo cayuau
eBponeuckume uau gop>kaBHume uHCcmumyuuu
peazupam 6aBHo 8 npegocmaBaHemo kakmo Ha
koHkpemHu usuckBaHus, maka u Ha obpamHa
Bpv3ka. ToBa 6u 3a6aBuro pas3Bumuemo Ha
Hawama ¢upma, a ueama Hu € ga nocmuzgHeMm
Hewo cmouHocmHo, koemo He e ocHoBHa uea
Ha MHo20 eBponeucku npoekmu®, cmsma 30-20-
guwHusm npegnpuemay. EgHa yemBopm om

TECHNOLOGY
STARTUPS

dupmume, yuacmBaau B npoyuBaHemo Ha EDIT,
kasBam, ue ca non3Banu BbHWHO puHaHCUpaHe.
MIMeHHO uHdpOpMauUOHHUME MEXHOAO2UU ca
cdepama, kogemo >koHam ycnexu noBeuemo
cmapmupawu komnaHuu B Bbazapus. Boaza-
pus e u Bogewa cmpaHa, WO Ce omHacs go
3aemocmma Ha >keHu B8 UT-cdepama. Oderom
Ha gamume B mo3u cekmop e Hau-Bucok B
EC - 26,5% u goHsakbge Moke ga ce 0B6ACHU
¢ HacaregecmBomo om couuaausma. B 'epmaHus
Hanpumep mo3u gsA e 16,6%, koemo e u cpeg-
Homo 3a EC. Bbazapus e Ha nbpBo mscmo u
no geaa Ha cmygeHmkume no UHPOPMaUUOHHU
mexHono2uu — 33%.

HEOQOCTUIrsT HA KAOPW, BkalouumeaHo Ha
IT-cneuuaaucmu, obaye ocmaBa npobaem. ,Oc-
HoBHama npeuka e Auncama Ha kauecmBeHo
IT-06pa3oBaHue u Auncama Ha knaauduuupaHu
kagpu. B momeHma egHu kagpu omuBam om
egHa komnaHus B gpyza. ToBa He cv3gaBa HoB
busHec, a npocmo 20 uamecmBa. B MomeHma
uma HoBu komnaHuu, koumo omBapsm no 100
HoBu pabomHu mMecma, HO umam npobaem ga
Hamepsm xopa 3a msax“, kaszBa Hegsako Muner-
koB. ,Bvoazapus Beue e egHa om Hal-2opewume
cmapmbn u aymcopcuHe gecmuHauuu 8 EBpo-
na. Codusa e ocHoBHusm ueHmbp, Ho MA0BguB,
Bypzac u BapHa menbpBa we ce pasBuBam,
mbu kamo Hegocmuzbm Ha kagpu e o2pomeH B8
WT ungycmpusima. Codus 6u ce pa3Bura MHO20
no-6bp3o, ako umawe noBeue knanuduuupaHu
WT cneuuaaucmu®, gonoABa mou.

Ana BabukoBa cbwo cmsma, ye B no-2onsm
mMawab HuckokauecmBeHomo obpasoBaHue e
Hau-2onsmMama npeuka 3a pazBumuemo Ha Bce-
ku cekmop, He camo Ha cmapmbnume. ,loegu-
HuuHo Bcuuku ce onumBame ga npaBum kakBo-
mo MoxXkeM - 0byueHus u npakmuku B uy>kbuHa,
oHAauH kypcoBe, camocmosmeAHa nogzomoBka
u mH. Ho 6e3 uanocmHa npaBumeacmBeHa
cmpameeus 3a noBuwaBaHe kauecmBomo Ha
obpasoBaHuemo u nogzomoBkama Ha kagpu
cnopeg Hykgume Ha nasapa Ha mpyga, Hue,
npegnpuemayume, MoXkem ga hocmuzame camo
MUHUMaAHU pesyamamu®, gonbABa ms.

MNPOYYBAHETO HA EDIT nomBvprkgaBa: camo
8% om cmapmbnume npunazam 8 pabomama
CU 3HaHus, npugobumu B8 yHuBepcumema. ToBa
e owe eguH npuvep 3a nponacmma MexXgy
busHec u obpasoBaHue B BvAzapus u 3a moBa,
npeg kakBu npegu3BukameacmBa e usnpaBeHa
u akagemuuHama obwHocm. Foaama npeuka e u
6lopokpauusma, kosmo koMmnaHuume mps68a ga
noggbpkam. ,[lpy2 02pomMeH MUHyc 3a Hac, kak-
mo u 3a gpyau 6bp30 pa3BuBawu ce Gbazapcku
komnaHuu e ocmapsnomo mpygoBo 3akoHoga-
meAcmBo. To He Hu gaBa HukakBa 2vBkaBocm
3a geduHupaHe Ha BoHycu U gonbAHUMEAHO Bb3-
HazpakgeHue Ha 6a3a npegcmaBsHe Ha uHguBu-
ga“, kazBa MuneHrkoB. ,ToBa cnupa uHoBauuume
8 masu coepa u e 8 yubpb kakmo Ha komnaHuu-
me, maka u Ha caykumeaume*. ll
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Lessons From
Beginners

The Bulgarian startups are achieving success and are
attracting the foreign attention - mostly to the capital city

By RADINA KOLEVA / Photography SHUTTERSTOCK, ARCHIVE

“The ten most terrifying words in the English language are: I'm from the
government and I'm here to help”. These words belong to Ronald Reagan,
as early as 1988. 30 years later Stamen Yanev, director of InvestBulgaria
Agency, is quoting them during the first in the country startup expo. Pre-
cisely as a representative of the government Yanev joked that he hopes
not to hinder the startups, if he is not able to help them. The joke turns out
to be suitable though, if one has to describe the relationships between the
authorities and the startup society in Bulgaria.

STARTUPS NEED a diversified approach and tax reductions, but they are
instead treated by the state as a conventional business, Sasha Bezuhano-
va, founder of the network for digital development EDIT and former presi-
dent of HP for Southeastern Europe, thinks. At the end of last year EDIT
published its second study of startups in Bulgaria InnovationShip, which
shows that 38% of these companies are engaged in software and mobile
applications, 31 % - with cloud systems, 31% - with Machine Learning. It
is important to emphasize that 78% of the Bulgarian startups are working
on the international markets. On the one hand this is a good sign for these
young companies and their competitiveness, but on the other, this carries
the risk of the startups using Bulgaria as a test market and transferring the
business to another country with better conditions.

»THE STARTING BUSINESS should be encouraged to experiment, but also
to fail, because it is precisely in this rotation that a sustainable business
may be born”, Bezuhanova considers and she lays stress on the fact that
Estonia for example has a so-called visa for digital nomads, and France - a
specialised startup visa.

The Danish-Bulgarian company Swipes for example has been founded in
2013 in the American state of Delaware and is developing applications for
improving productivity. Just a year later Swipes receives a Best New Startup
prize by Evernote. Yana Vlachkova, who is a Chief Operating Officer says
that the smaller market in Bulgaria may be an advantage as well. “The
work well done in a certain field is instantly having an impact and is being
noticed. In Bulgaria a person may very easily contribute to the general de-
velopment of the environment, while in the Silicon Valley it is not like that”,
she says. Bulgaria and the capital Sofia are ever more often being men-
tioned as a hotspot for startups, and not without reason at that. The startup
companies are achieving success. In 2017 only 9% of the participants in
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EDIT’s study are saying that they are still not generating income. In 2016
this share was 23 per cent. 10% of the companies have an annual turnover
of between 1 and 5 million EUR.

THE SUCCESS STORY THAT IS MOST OFTEN MENTIONED is that of the
IT-company Telerik, which was bought in 2014 by the American Progress
Software for the record at the time sum for the Bulgarian market of 262,5
million dollars. Another example is Vayant Travel Technologies, which was
acquired by the American company PROS Holding for 35 million dollars.
And the British insurance company Charles Taylor and the investment fund
The Riverside Co. bought 80% of the Bulgarian software company Fadata
for 20,4 million EUR.

The funds Eleven and LaunchHub have already invested over 20 million
EUR in 180 startups. Projects under 82 contracts are being implemented
under the Operational Programme “Innovation and Competitiveness”. The
successes of the Bulgarian startups are reason enough for the govern-
ment to continue to provide funding in support of the entrepreneurial spirit.
During the spring the Deputy Minister of Economy Alexander Manolev an-
nounced that new programmes worth over 150 million EUR are in a process
of preparation. Around 35 million EUR within the framework of Operational
Programme “Innovation and Competitiveness” will be allocated to startups
alone. Yana Vlachkova from Swipes thinks that the access to initial capital
in Bulgaria is difficult, but this has its advantages, namely - that many of the
starting companies are joining the market with already developed business
models, which allows them to be more self-sufficient and independent of
the economic conditions.

SUCH IS THE CASE with Mobile Wave Solutions. ,We had an opportu-
nity to start a business with our own funds and we preferred to do it this
way”, Nedyalko Milenkov, co-founder and Chief Technology Officer of the
company, says.”In most cases the European or State institutions are slow
to react in the presenting both of specific requirements and of feedback.
This would slow down the development of our company, and our aim is to
achieve something of value, which is not among the main aims of many
European projects”, the 30 years old entrepreneur considers. One fourth of
the companies, who participated in EDIT’s study, say that they have used
external financing.

Exactly Information Technology is the field, where most starting companies in



Bulgaria are achieving success. Bulgaria is also a leading country regarding
the employment of women in the IT-sector. The share of ladies in this sector
is the highest in the EU - 26,5% and may to a certain extent be explained with
the heritage of Socialism. In Germany for example this share is 16,6%, which
is also the average for the EU. Bulgaria is ranking first with regard to the
share of female Information Technology students as well - 33%.

THE SHORTAGE OF PERSONNEL, including of IT-specialists, though re-
mains a problem. “The main obstacle is the lack of a quality IT education
and the lack of qualified personnel. At the moment certain staff goes from
one company into another. This does not create new business, it is simply
shifting it. At the moment there are new companies, which are each of them
creating 100 new jobs, but they have a problem finding people for them”,
Nedyalko Milenkov says. “Bulgaria is already among the hottest startup and
outsourcing destinations in Europe. Sofia is the main centre, but Plovdiv,
Burgas and Varna are yet to develop, because the shortage of personnel
is huge in the IT industry. Sofia would have developed much faster if it had
more skilled IT specialists”, he adds.

Yana Vlachkova also thinks that at a greater scale the low quality educa-
tion is the biggest holdback to the development of any sector, not just of
startups. “Singly we are all trying to do what we can - trainings and intern-
ships abroad, online courses, informal learning and so on. But without a
complete governmental strategy for increasing the quality of the education
and the training of human resources in accordance with the needs of the
labour market, we, the entrepreneurs, are able to achieve only minimal
results”, she adds.

EDIT’S STUDY is confirming: only 8% of the startups are applying knowl-
edge, acquired in a university, in their work. This is yet another example
of the gap between business and education in Bulgaria and of what chal-
lenges the academic community is facing as well. Another big obstacle is
the bureaucracy, which the companies have to maintain. “Another huge
drawback for us, as well as for other quickly developing Bulgarian compa-
nies is the obsolete labour legislation. It provides us with no flexibility for
defining of bonuses and of an additional remuneration on the grounds of
the individual’'s performance”, Milenkov says. “This is stopping the innova-
tions in this field and is to the detriment of both the companies, and the
employees”. H
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VICTORIA SPA

THE REAL ASIAN SPA

Www.victoria-spa.com

Victoria spa is the biggest spa in Sofia, situated in
Ramada Princess hotel on 3500 sm .
There are on your disposal:

INDOOR SWIMMING POOL ; CHILDREN POOL;
VITAMIN BAR; FITNESS CENTER & SPORTS HALL
FOR GROUP CLASSES; FINNISH SAUNA, SALTED
SAUNA, STEAM BATH; TURKISH BATH HAMMAM

WITH ORIENTAL PEELING / kese /; 8 LUXURY

MASSAGE ROOMS WITH JAKUZZIES; COSMETICS;
V.LP SPA APARTMENT; HAIR DRESSERS SALOON
WITH MANICURE & PEDICURE; SUN BED; MORE
THEN 150 DIFFERENT MASSAGES AND SPA
RITUALS; INTERNATIONAL SPA TEAM FROM BALLI,

THAILAND AND THE PHILIPPINES; 5 STARS SERVICE
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HE SHAELLU KAKBO E JIATO,
AKO HE CU NMNAXYBAIJI TAM.

PE3EPBUPAW BUNET A0 NTAPHAKA HA LIEHU
C BKJ/THOHMEH BATAX A0 23 kr.
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MocoveHaTa Hall-HUCKa LIeHa e KpaiHa 1 BKNoYBa:

o1 3 BCUYKM NETULLIHW Takcwy, 1 6p. peHeH barax go 10 kr,
€ 6 ? BAHINOCONHA 1 6p. yeknpax barax Ao 23 Kr, KeTbpUHr Ha 6opaa,
LieHa BeannareH check-in.
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b o ASTOR GARDEN
HOTEL

Sts. Constantine and Helena Resort

- LT

AcTop lapabH e Hali-HOBUAT 5-3Be3/1eH XOTe/ B KypopTa The brand spanking new 5-star Astor Garden Hotel in
Cs. CB. KoHcTaHTMH 1 EneHa. Hacnagete ce Ha mopcka Sts. Constantine and Helena Resort welcomes its first
1 KyNIMHapHa BakaHLUUs Cpej CTUEH UHTEPUOP, guests in summer 2018. Enjoy your seaside and culinary
3abenexuTtenHa KpanbpeXkHa naHopama 1 rpamHa. holiday with stylish interior, sea view and amazing
CaMo Ha HAKOJ/IKO KpauKu € NAaXKbT U TepManHuaT garden. You'll only have to walk fora minute and you'll
komnaekc AkBaxayc Tepman & buiy, kbaeTo moxeTe Aa be on the beach or can visit the Aquahouse Thermal &
KoMBrHMpaTe nounBkata cbe CMA, banHeo n YenHec. Beach complex with SPA, Balneo and Wellness facilities.

Sts. Constantine and Helena Resort

For information, please contact:
T: +359 52 817 700
reservations@astorgardenhotel.com
www.astorgardenhotel.com



YEPHO 3AATO

BMW M240i, Mercedes C43 AMG, Porsche 718 Boxster u
Tesla Model S obeguHsBam ycuaus, 3a ga Hu gokakam koako

mapo kauwe e, ue ca Hau-BakHama,
HO cbwo maka u Hal-ckyyHama vacm
om aBmomobuna. Koankomo u ga e na-
pagokcanHo obaue, mecmoBeme Ha
2ymu ca moxke bu Hau-uHmepecHomo npexXkuBs-
BaHe 3a eguH aBmomobuAeH >kypHaAucm: nou-
mu BuHazu me BkalouBam cynepaBmomobuau,
$aHmacmuyHu Nnbmuwia u kapaHe Ha npegena.
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BaxkHu ca BcobwHOCM 2ymume um

Tekem KOHCTAHTUH TOMOB / Gomozpadus KOAEAA

CONTINENTAL BLACK CHILI 2018 e uge-
aAHUSIM npumep: mpu gHU no nAaHuHckume
omceuku Ha lokHa QpaHuus, 3ag BoraHa Ha
nem koau, Bcaka om koumo e cvBcem pasauu-
Ho npexXuBsBane: Range Rover Velar, Tesla
Model S, BMW M240i, Mercedes C43 AMG
u Hakpas, HO He no BakHocm, Porsche 718
Boxster.

MEN3AXKBT HAMbAHO OTIOBAPA Ha embae-
Mume: Mapwpymbm Hu MuHaBa npeg [ypgoH,
usbupaHo B gBe nopegHu 20guHU 3a Hau-kpa-
cuBomo ceno BbB MpaHuus, npes 25-kunomem-
poBomo >gpeno Ha peka BepgoH, egHo om
Hau-BneuamasBawume B usa cBsm, u no npo-
cnoBymus Mom Ha HanoaeoH, no koumo npes
1815 2oguHa cBaneHusm umnepamop newa e
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omuwbA go Mapwk ga cu BopHe kopoHama.
Mpu makuBa aBmomobuau u makuBa znegku
egBa Au we ce cemume ga hoznegHeme Hewo
monkoBa mpuBuanHo kamo 2ymume. Ho Bcowi-
HOcm mMbkmMo me ca Hal-uHmepecHama vacm
om npukaloueHuemo.

CONTINENTAL e zepmancka komnaHus, eguH
om Hal-2onemume npou3Bogumeau Ha aBmo-
MobuAHU komnoHeHmu B cBema - mBbpge Bepo-
amHo e u ABS-om Ha Bawama koaa ga e msaxHa
uspabomka. OcBeH moBa e u eguH om Hau-20-
Aemume npousBogumenu Ha 2ymu. A Black Chili
e Hau-gobpe naseHama malHa Ha komnaHusma.
ToBa e cneuuanHa cmec, kosmo ycnsaBa ga no-
Cmu2He HeEMUCAUMOMO.

NPU TYMUTE CE BbAHYBAME om mpu oc-
HOBHU dakmopa: koako gobpo cuenaeHue
umam, kakBa ckopocm no3BoasBam u koako
6bp3o ce usHocBam. Mpobaembm e camo, ue
nogobpsaBaHemo Ha eguHus dpakmop obukHoBe-
Ho BrowaBa gpyeume gBa. Mo-mekume cmecu

gaBam noBeue cuenaeHue, HO ca no-6aBHu u
ce usHocBam no-6bp30. Mo-mBvpgume ca goba-
20mpauHu, HO nvk ce nbp3anam no-AecHo. U
maka Hamambk.

BLACK CHILI E PEWEHWETO Ha npuBugHo
Hepaspewumus npobaem. U, koakomo u ga e
cmpaHHo, ugBa He om aBmomobuaume, a om
Benocunegume. ToBa e cneuuaneH noAumep,
paspabomeH BbB BeaocunegHOmMo nogeAeHue
Ha Continental 8 Kopbax, koumo ycnsaBa egHo-
BpemeHHO ga nogobpu u mpume nokasamens.
3a bpoeHu 2oguHu mou npeBbpHa 2epMaHuume
B ucmuHcku xezemoH B konoesgenemo. Tasu
2oguHa ueAu 7 om6opa B "Typ gbo (Ppanc"
nonsBam Black Chili 2ymu, BkalouumenHo aco-
Beme Kpuc Opyym, BunueHuo Hubaau u Haupo
Kunmarna.

Ceza Continental npeHaca BovAwebHama ¢op-
MyAa u npu aBmomobuaume, cbC cepuume
SportContact 5 u 6. Lleama Ha npusmHama Hu
aBanmlopa u3 MNpoBaHc e ga npeueHum c kakvB
ycnex.

TbKMO 3ATOBA U TECTOBUTE aBmomobu-
AU ca monkoBa pasauuHu. Velar npegcmaBs
Bce no-nonyaspHume HanocAegok SUV. 718 e
munuyHUSAM cnopmeH aBmoMoBUA ¢ HUCHK UEH-
mop Ha mexkecmma. To3u Mercedes cbuemaBa
MHO020 MOWHOCM U 3agHo npegaBaHe. BMW-mo
e cvc 3agBukBaHe Ha uemupume konena. U
Hakpas ugBa Tesla-ma ¢ Bcuuku cneuuduku Ha
yucmus eAekmpomMOoBuUA.

Koakomo u ga e cmpaHHo, mbkmo ms HU y6egu
okoHuameaHo B8 kauecmBama Ha Black Chili.

TOBA E MbPBUAT HU KOHTAKT c Hau-yecmo
cnomeHaBaHus MOgeA npe3 nocAegHUME 20gu-
HU U, YUeCMHO ga cu npusHaem, cme yguBeHu om
Hegocmambuume Mmy.

EguHcmBeHusm HaucmuHa cuneH ko3 Ha Model
S e yckopeHuemo no npaBa AuHus - BykBaaHo
Moxe ga Bu cnpe gobxa. Ho nvk Besko no-cuaHo
HamuckaHe Ha 2asma Bu cmonsBa obxBama c
20-30 kunomempa.

WHaue Ha doHa Ha eBponelckume mawuHu ka-
yecmBomo e ykacHo: mecmoBama kona e egBa P

August 2018
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Black Gold

BMW M240i, Mercedes C43 AMG, Porsche 718 Boxster and Tesla Model S
join efforts to show how important tyres actually are

t's a well-known cliché that tyres are a

car's most important as well as most bor-

ing part. Paradoxically, however, tyre tests

are perhaps the most interesting experi-
ence for an automotive journalists: they almost
always include supercars, fantastic roads and
driving at the limit.

CONTINENTAL BLACK CHILI 2018 is the per-
fect example: three days on mountain roads in
the south of France, behind the wheel of five
cars, each of which an experience all its own:
Range Rover Velar, Tesla Model S, BMW M240i,
Mercedes C43 AMG and, last but not least, Por-
sche 718 Boxster.

THE LANDSCAPE FULLY MATCHES the logos:
our route passes via Gourdon, chosen for two
years in a row as France’s prettiest village,
through the 25 km-long Verdon River gorge, one
of the most impressive in the world, and along
the famous Route Napoleon, on which the de-
posed emperor walked on foot to Paris in 1815
to regain his crown.

With such cars and such scenery you're unlike-
ly to think of looking at something as trivial as
tyres. But they are actually the most interesting
part of the adventure.

CONTINENTAL is a German company, one of
the world’s largest manufacturers of automotive
components — even your car’s ABS is likely to
have been made there. Besides this, it is also
one of the largest tyre manufacturers. And Black
Chili is the company’s best kept secret. This is a
special compound that manages to achieve the
impossible.

WHEN IT COMES TO TYRES, three main fac-
tors interest us: grip, speed, durability. The
only problem is that improving one factor usu-
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ally worsens the other two. Softer compounds
provide more grip, but are slower and wear out
faster. Harder compounds last longer, but skid
more easily. And so on.

BLACK CHILI IS THE SOLUTION to the seem-
ingly insoluble problem. And, oddly enough, it is
provided by bicycles rather than cars. This is a
special polymer developed in the bicycle divi-




sion of the Continental plant in Korbach, which
simultaneously improves all three indicators. In
but a few years, it made the Germans a genuine
leader in cycling. This year, seven teams in the
Tour de France are using Black Chili tyres, in-
cluding star cyclists like Chris Froome, Vincenzo
Nibali and Nairo Quintana.

Continental is now also bringing the magic for-
mula to cars with the SportContact 5 and 6 se-
ries. The purpose of our pleasant adventure in
Provence is to judge how successfully.

THAT’S WHY THE TEST CARS are so differ-
ent. Velar presents the ever more popular SUV.
The 718 is a typical sports car with a low cen-
tre of gravity. This Mercedes combines plenty
of power and rear-wheel drive. The BMW has
four-wheel drive. And, finally, there’s Tesla with
all the specific features of a true electric car.
Oddly, it was Tesla that finally convinced us of
the qualities of Black Chili.

THIS IS OUR FIRST CONTACT with the most
frequently mentioned model in recent years,
and, frankly, we are amazed at its shortcomings.
The only truly strong feature of the Model S is
the straight line acceleration — it literally takes
your breath away. But pushing the gas pedal di-
minishes your range by 20-30 km.

Otherwise, compared to European machines, the
quality is terrible: the test car only has a mileage
of 1,000 km, but we already see moisture in the
headlights and ripped seams in the interior. The
gaps between the different panels reach up to
half a centimetre. The big tablet gives you so
much unnecessary information that it's hard to
see what is really important. And, finally, there
is an absolutely inert steering wheel that seems
randomly connected to the wheels, huge weight
and strained brakes.

BUT THE MAGIC OF BLACK CHILI saves the
day even here: the car retains its grip as if in
spite of Newton'’s laws.

And in the other machines these tyres make you
feel almost immortal. Continental claims that the
special compound heats up quickly, but does not
overheat. No matter how hard we tried, we failed
to prove otherwise.

The small Porsche is just as precise and fun to
drive as we expected. The Mercedes feels a bit
heavier, but compensates with power. The BMW
is somewhere in the middle - it feels light and
agile, but is less demanding than the 718.

INCIDENTALLY, LET’S REMIND that Black Chili
Driving Experience is actually a competition,
open to any enthusiast. This years over 4,000
teams applied for participation — of which only
24 made it to the final adventure in France. As
to the journalists’ edition, the prize for best team
went to the Bulgarian crew. But we quite honest-
ly admit: participation itself is worth more than
any prize. &




72

P Ha xuasga kunomempa, Ho Beve uma Braza BbB
dapoBeme u npokvcaHu weBoBe B uHmepuopa.
Aydmovm mexkgy omgeaHume naHeau ce konebae
¢ pa3auku go nonoBuH caHmumembp. Moaemusm
mabaem Bu gaBa moakoBa usAauwHa uHdpopma-
uus, ye e mpygHo ga Bugume HaucmuHa Ba-
>kHomo. W Hakpas cmuzame go ynpaBaeHuemo:
abconlomHo uHepmeH BoaaH, koumo uszaexkga
cBop3aH ¢ konenama Ha cvbBcem CAyyaeH npuH-
uun, 02pPOMHO Me2A0 U usHemozBawu cnupauku.

HO MAIMATA HA BLACK CHILI cnacsBa no-
AokeHuemo gopu u myk: konama 3ana3Ba cue-
naeHue, cskaw Hanyk Ha 3akoHume Ha HlomoH.
A npu ocmaHaAaume MawuHU me3u 2ymu me ka-
pam ga ce uyBcmBaw noumu 6e3cMopmeH. Om
Continental mBopgsam, ye cneuuaaHama cmec
3agpsiBa 6vp30, HO He npezpsBa. Koankomo u ga
ce onumBaxme, He ycnaxme ga gokaxkem obpa-
mHomo.

Manakomo Porsche e mouHo monkoBa npeuu3seH
u 3abaBeH uHcmpymeHm 3a wodupaHe, konko-
mo cme ouakBanu. Mercedes-bm ce uyBcmBa
manko mexkbk, HO komneHcupa ¢ mowHocm.
BMW-mo e Hskvge no cpegama - ycewa ce
Aeko u nbpz2aBo, HO He e moakoBa B3auckamena-
Ho kamo 718.
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MEXAOY AOPYFOTO AA OTBEAEXKUM, ue
Black Chili Driving Experience BcowHocm e
cbcmesaHue, omkpumo 3a Bcuuku eHmycu-
acmu. Tasu 2oguHa 3a yyacmue ce 3anucaxa
Hag 4000 ekunaxa - om koumo go ¢puHanHa-
ma aBavmiopa Bb8 (PpaHuus cmuzHaxa 24.

Konkomo go usgaHuemo 3a >ypHaaucmu,
Hagpagama 3a Hau-gobbp ombop ce nagHa
UMEHHO Ha b6ba2apckus ekunaxk. Makap ue
cbBcem uecmHo we Bu npusHaem: camomo
yuyacmue Hu ce cmpyBa no-ueHHo om Bcskak-
Bu Hazpagu. l
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koumo ce cBuBa om 2oguHa Ha 2oguHa. Ho BcbwHocm uma
gocma gobpo obsicHeHue. 508 e konama, ¢ kosmo Peugeot
ucka omHoBo ga cmaHe obekm Ha »keraHuemo.
MocaegHusm aBmomobua ¢ AbBue Ha kanaka, koumo cme
Meumanu ga npumexkaBame, bewe 205 GTi — npegu ueAu
30 2oguHu. 508 ucka ga nocmuzHe cbwus edekm - HO no

~ MPEAULIHOTC

TECHNOLOGY
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F
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508 6e GeaauuHo U BHywaBawe pagocm

- koakomo uakaaHama Ha 3o6onekap. HoBomo e Hewo
coBcem gpy2o. To gopu Beue He € MOUHO cega, a
npuAuva no-ckopo Ha cnopmHo kyne, 3a koemo nomazam
u nposopuume 6e3 pamku. Cunyembm gake HanOMHst
Ha Ford Mustang u Chevrolet Camaro - koAkomo eguH
amaemuueH nayBeu, MoXke ga HanoMHs Ha cbcmesamen
no kyamypu3som. P
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» MOCTPOEHO HA HOBATA naamdopma EMP
2, moBa 508 e c ueAu ocem caHmumempa no-
kbco u ¢ wecm no-Hucko om cmapomo. Azpe-
cuBHume cBemauHu 20 kapam ga usznexga
u no-wupoko. Omnpeg Hag embaemama Ha
Peugeot we omkpueme u umemo Ha mogeAa
- koemo Hu Bpvwa gupekmHo kbm Alobumomo
504 om kpas Ha 60-me 20guHu.

C gBe gymu, mpygHo we omkpueme no-CMeA
gu3auH B8 mo3u kaac, gomuHupaH om koHcepBa-
muBHUmMe 2epmMaHuu.

HA ABTOCAAOHA B >XEHEBA pa3szoBapsxme
¢ HoBus usnbAHUMeAeH gupekmop Ha Peugeot
XaHn-Quaun Emnapamo u mou Hu kasa maka:
3a MeH Hau-BakHomo Hewo e gu3auHbm. Ako
mpsi6Ba ga usbupam mexkgy HOBu mexHoAozuu u
gusalH, usbupam gusauHa. Koemo He 3Hauu, ue
508 e AuweHo om HOBu mexHoAo2uU.

BCbLIHOCT TOBA E HAW-TEXHOAOIMY-
HUAT aBmomobua Ha ¢paHuysume B usaama
uMm ucmopus. Kamo ce 3anouHe om epekmHus
guazumaneH i-Cockpit, koumo 3amecmBa obu-
yalHume npubopu Hag BoaaHa, u ce npukalouu
CbC cucmemama 3a HowHo BukgaHe. 508 uma
U OMAUYHO pabomeuw, pagapeH kpyus koHmpoa,
koumo moxke ga cnupa cam u nocae ga nome-
2na B 3agpbcmBaHe - makap ga He no3BoasBa
mekgyBpemeHHo ga cu uememe BecmHuk, kak-
mo B HoBomo Aygu A8.
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PEBOAIOLIMATA B OU3AHA e npeHeceHa u
Bompe: ¢ nopBokaacHU MamepuaAnu, CMEAU Au-
Huu u no3Hamume om 3008 nuaHo kaaBuwu 3a
ynpaBaeHue Ha uHdopmMayuoHHama cucmema.
Ouwe Hu e mpygHo ga cBukHem ¢ mBbpge mMaa-
kus BoaaH, HO nocmaBeHume Hag Hez20 npubopu
ca ygobHu u He omkAoHABam nozaega npu wo-
¢dupaHe. Ho Buxme cu cnecmuAau pa3noAoXkeHus
HaobpamHo obopomomep. N kamezopuuHo He
ogobpsiBame HaBuzauusma Ha TomTom, uuu-
mo gpebHu kanpusu mozam ga Bu nobvpkam,
ocobeHo B HanoMHAWUME MUPBYWOH MmyHeAu
Ha MoHako.

Msacmomo Ha 3agHama ceganka e 8 uzobuaue,
Ho ckoceHusm nokpuB we onupa B8 2rnaBume Ha
no-Bucokume nvmuuuu. BazakHukem nobupa
6e3 manko 500 Aumpa - gobpo nocmukeHue,
makap u He yak pekopgHo.

HA NMbPBO BPEME 508 ce npegnaza c nem
pasauuHu momopa. Hau-necmenuB e 1.5- Au-
mpoBusim gu3sen cbc 130 kowns. Mma gByaumpoB
gusen, koumo moxe ga e 160 uau 180 kons. U
Hakpas uma gBa BapuaHma Ha 1.6- AumpoBus
myp6o6eH3uH Ha Peugeot, cbomBemHo cobc 180
u 225 koHcku cuau.

AnmepHamuBa Ha pbuHume ckopocmu e HoBama
8-cmeneHHa mpaHcMucus Ha snoHuume om Aisin.

MO-MOLHNAT BEH3WH Hu xapeca, HO He cme
cuz2ypHu ganu we Bu e Hy>keH B peanHus >kuBom.

508 ce koHmpoaupa gobpe 8 3aBoume, gopu u 8
npoAuBHUs gbXg, koumo Hu nosgpaBu B8 OXHa
@paHuus. Ho onpegeneHo He e cnopmeH aBmo-
MobuA. OkauBaHemo e HacmpoeHo 3a kompopm.
BoaaHbm e 6bp3, Ho gaBa no-manko uyBecmBo u
om 6bazapcka ¢onk banaga. ABmomamukbm ce
cnpaBs MHo20 2Aagko npu cnokouHo kapaHe, HO
noBeue azpecus 20 nobvpkBa momanHo.
Hakpamko, ma3u kona e HacoueHa Hau-Beue
koM 6usHec kaueHmu, mbpcewu komdopm u
npecmuX. Aowomo e, Ye U ueHama we cbom-
BemcmBa. LLle 3Haem mouHume uucaa vak Ha-
eceH, Ho ce nogecomBeme 3a 60 000 AeBa 3a
6a3oBama Bepcus, u Hag 80 xuAsgu 3a mon us-
NbAHeHUe ¢ 6eH3UHOB Momop.

KOETO HW OTBEXXOAA A0 Hau-2oAemus npo-
6nem Ha Peugeot B nocregHume gecemuaemus:
ocmambvyHama cmouHocm. BusHec kaueHmu-
me He obuuam koau, koumo ce obesueHsBam
no-6bp30 U om npegu3bopHu obewaHus. 3008
gaBa u3BecmHu npusHauu, Ye wWe NPOMEHU
ma3u meHgeHuus - kpocoyBbpbm e MHO20 mbp-
ceH Ha BmopuuHus nasap, u gocma Hanpeg 8
knacauuume 3a HageXkgHocm.

A ceza zepmaHcku ekcnepmu om Schwacke,
masu 6ubaus 3a Bceku Boazapcku 3acmpaxo-
Bamen, gaxke npozHo3upam, ue 508 we 3anas-
Ba cmouHocmma cu no-gobpe om Volkswagen
Passat. Ho we mps6Ba ga 20 Bugum ¢ ouume
cu, 3a ga noBspBawve. ll



A Streetcar
Named Desire

The new 508 is Peugeot’s most important

model for the last 30 years

By KONSTANTIN TOMOV / Photography KOLELA

r I \he new 508 is possibly the most impor-
tant Peugeot premiere for the last quarter
century. But at first glance, it is difficult to

understand why.

Once family sedans — the so-called D-segment

— were the icing on the cake in the car mar-

ket. But the appearance of crossovers changed

that, spelling a slow decline for limousines which
marked a 13% drop last year alone in Europe.

IT THEREFORE SEEMS ODD that Peugeot puts
so much effort into a segment that has been
shrinking with every passing year. But this is ac-
tually easily explained. The 508 is the car with
which Peugeot wants to become an object of
desire again.

The last car sporting a lion on the hood we
dreamed of owning was the 205 GTi — 30 years
ago. The 508 is aiming for the same — but in
quite a different way.

The 205 GTi and the eponymous VW Golf GTI
were among the first cars to bring the joy of driv-
ing to people. The 508 does not want to have
anything to do with that. This is not a car for
dynamic driving or sport. It is a car to transport
you and, above all, a car to show off. In today’s
world of Facebook and Instagram, appearance
is more important than ever and Peugeot is per-
fectly well aware of it.

THE PREVIOUS 508 was nondescript and in-
spired just about as much joy as a dentist’s
waiting room. The new one is something else.
I's not even exactly a sedan anymore, but
rather resembles a sports coupe, aided also by
the frameless windows. The silhouette is even
reminiscent of the Ford Mustang and Chevrolet
Camaro - to the extent that an athletic swimmer
can remind of a bodybuilder.

BUILT ON THE NEW EMP 2 PLATFORM, this
508 is a whole 8 cm shorter in length and 6 cm
shorter in height than its predecessor. The ag-
gressive lights make it look wider as well. The
model’s name is there for all to see above the
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Peugeot logo in front — taking us back to our
favourite 504 from the late 1960s.

In a nutshell, you'll be hard put to find a more
daring design in this class, dominated by the
conservative Germans.

AT THE GENEVA MOTOR SHOW we spoke to
Peugeot’s new CEO Jean-Philippe Imparato who
told us: the most important thing to me is design.
If 1 have to choose between new technologies
and design, | choose design. Which does not
mean that the 508 is devoid of new technology.

IN FACT, THIS IS PEUGEOT’S MOST TECHNO-
LOGICAL car ever. Starting from the striking digi-
tal i-Cockpit dashboard, which replaces the usu-
al instrument cluster above the steering wheel,
and ending with the night-vision system. The 508
also has an excellent radar cruise control that
can stop and start the car in traffic — although it
does not allow you to read a newspaper in the
meantime like the new Audi A8.

THE REVOLUTION IN DESIGN is continued in
the interior: with first-class materials, bold lines
and piano keys for operating the infotainment
system familiar from the 3008.

We are still getting used to the quite small steer-
ing wheel, but the instrument cluster above it is
convenient and does not distract your attention
when driving. However, we could have done

without the reversed tachometer. And we defi-
nitely do not approve of the TomTom navigation,
whose whims can drive you mad, especially in
Monaco’s corkscrew tunnels.

Rear seat space is abundant, but taller passen-
gers could be in danger of making contact with
the swooping roofline. Boot space is just shy of
500 litres — no mean feat, even if not a record-
breaking one.

FOR A START, THE 508 is offered with five
different engines. The most economical is the
1.5-litre diesel with 130 hp. The 2-litre diesel
comes with either 160 or 180 hp. And finally,
there are two versions of Peugeot’s 1.6-litre
turbo petrol, with 180 and 225 hp respectively.

The new 8-speed automatic transmission of Ja-
pan’s Aisin provides an alternative to manual gears.

THE MORE POWERFUL PETROL appealed to
us, but we're not sure that you'll need it in real
life. The 508 is controlled well in the curves,
even in the pouring rain that greeted us in south-
ern France. But it definitely is not a sports car.
The suspension is adjusted for comfort. The
steering wheel is fast, but not exciting. The au-
tomatic runs very smoothly when driving is re-
laxed, but a bit more aggression causes it to
completely flip out.

In short, this car targets mainly business cus-
tomers, looking for comfort and prestige. The
bad news is that there is an according price tag.
We won’t know the exact figures before autumn,
but be ready to fork out 60,000 leva for the base
version, and over 80,000 leva for the top petrol
version.

WHICH BRINGS US to Peugeot’s biggest prob-
lem in recent decades: the residual value. Busi-
ness customers do not like cars that depreciate
even quicker than election campaign promises.
The 3008 shows some signs of changing this
trend — the crossover is in great demand on
the used car market and well ahead in the reli-
ability charts.

And now the German experts at Schwacke, this
bible for any Bulgarian insurer, even predict
that the 508 will retain its value better than the
Volkswagen Passat. But we’ll have to see it to
believe it. B
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LOKA3

MEXOYHAPOJEH [XA3 QECTUMBAA /[ Hau-
npogbrkumeaHomo MysukaaHo cbbumue Ha
omkpumo B Bva2apus cmaBa Ha 21 20guHu.
Mouumamenume My egBa Au we bvbgam usHe-
HagaHu om Hewo, 3awomo ca cBukHaau Ha
egHOCegMUUHO 3abaBAeHue C U3NbAHUMEAU
om Hau-pasHoobpasHu cmuaoBe cvc cBo-
bogeH Bxog. Mpoepamama 3a 2018 BkalouBa
Chiara Pancaldi (Mmaaus), Jazzbones (I'epma-
Hus), Uralskiy Dixieland (Pycus), Li Xiaochuan
Quintet (Kumau), The David Dower Trio (Benu-
koBpumaHus).

4 - 11 aBaycm, baHcko

Cobumuama
U Hewama, 3a
koumo we ce
20B8opu npe3s
aBaycm

DrkynuaH
BAPTIC|

FauHcmbBerama
ucmopus

KHWTA

EONHCTBEHATA WCTOPUA /| kyauaH
BapHc e Hocumen Ha Hazpaga ,Bykop“ u aB-
mop, koumo yBarkaBame 3apagu ycema wmy
kbm mbHkume HloaHcu B uoBewkama gywa. B
mo3u pomaH mou paskasBa egHa y>k 6aHanHa
ucmopus — nbpBama AloboB Ha 19-zoguweH
maagexXk e 30 2oguHu no-Bv3pacmHa om Hez20
»keHa cvc cemeucmBo u geua. Bpvskama um
e wokupawa Ha ¢oHa Ha koHcepBamuBHomo
aHaauucko obuiecmBo. BakHomo e obaue
oHoBa, koemo ce cayuBa B gywama Ha 2naB-
Husi 2epou.

HzgameacmBo “ObcuguaH”

TPAOVLNA

FTANOAPCKO HAOCBUPBAHE // HagcBupBa-
HEemMo ¢ mpaguuuoHHusi 6bAazapcku gyxoB uH-
cmpyMeHm cbbupa yyacmHuuu U 3pumeAu om
MHO20 gbpxaBu. Cbbumuemo ce cbCcmou Ha
noasHUme npeg napakauca CB. Naus Hag ce-
Aomo, kbgemo ocBeH Ha eksomuuHume 3Byuu
Ha 2alugama, moXke ga ce HacAagume u Ha po-
goncku cneuuaaumemu. Llenma Ha cvbumu-
emo e nonyaspusupaHemo Ha aBmeHmuuHus
mecmeH ponkaop u 3ana3BaHemo Ha mpagu-
uusma, oueasna Hakonko Beka.

5 - 6 aBaycm, ceno lena

JAZZ

INTERNATIONAL JAZZ FESTIVAL [/ The
longest-running music event in the open in
Bulgaria is becoming 21 years old. Its admir-
ers would hardly be surprised by anything, be-
cause they are used to a week-long amuse-
ment with performers from various styles with
a free of charge attendance. The programme
for 2018 includes Chiara Pancaldi (ltaly),
Jazzbones (Germany), Uralskiy Dixieland
(Russia), Li Xiaochuan Quintet (China), The
David Dower Trio (Great Britain).

4 - 11" of August, Bansko
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BOOK

THE ONLY STORY // Julian Barnes is a winner
of the ,Booker“ Prize and an author, whom we
respect due to his sense of the thin shades
of the human soul. In this novel he is relating
a similarly banal story - the first love of a 19
years old young man is a woman who is 30
years older than him and who has a family and
children. Their relationship is shocking against
the backdrop of the conservative English
society. Thye important thing though is what is
happening in the soul of the main character.

,Obsidian“ Publishing house

TRADITIONS

OUTPLAYING OF BAGPIPERS // The outplay-
ing with the traditional Bulgarian woodwind in-
strument is bringing together participants and
spectators from many countries. The event is
taking place in the meadows in front of the ,St.
liya“® chapel above the village, where besides
the exotic sounds of the bagpipes you may en-
joy Rhodope specialities as well. The aim of the
event is the popularization of the authentic local
folklore and the preserving of the tradition which
has survived for several centuries.

5™ - 6" of August, the village of Gela



KPAI MOPETO

VARNA MEGA ROCK [/ Mopckama cmoauua
mMoXe ga ce noxBaau ¢ HoBo pok cvbumue,
koemo cmapmupa ma3su 2oguHa ¢ Bneuamas-
Bawu yyacmHuuu. Ha cueHama Ha npucmaxu-
we ,BapHa“ we cBupsm gBe puHAaHgcku baH-
gu — Nightwish, koumo umam xuasgu ¢eHoBe B
Boazapus, u ueno kBapmemwvm Apocalyptica.
OcmaHanume u3nbAHUMEAU ca npozpecuB
pok epynama Kamelot u Ae2ceHgama M'AeH Xloc
(Deep Purple, Black Sabbath), kakmo u pegu-
ua bbazapcku umeHa.

18 — 19 aBaycm, lNpucmauwe BapHa

Events and
things that
will be
discussed in
August

KNHO

MAAKUAT HEMO3HAT // Ba3upaHa Ha eg-
HoumMeHHuUs pomaH Ha Capa Yomubpc, HoBa-
ma AeHma Ha AeHu ElbpaxamcuH (,Cmas®)
€ ncuxoAno2uuyecku MpuUAbp C eAeMeHmMU Ha
duam Ha ykacume. [omHan TAulucoH (,Ex
Machina: Boz om mawuHama“) e gokmop B8
npoBuHuuanHo aHaauucko zpague B cpega-
ma Ha MuHaaus Bek, usBukaH npu nauueHm-
ka B8 3anagHano umeHue. Obumameaume my
mBobpgsm, ue B Hezo ce cayuBa Hewo 3n0Be-
WO U HeobsACHUMO.

Mo 31 aBaycm no kuHama

(POAKAOP

MEXOYHAPOOEH OECTVMBAA HA OOA-
KAOPHATA HOCHMA |/ Mecmpomo cvbumue
uma cmpoz peanameHm — Bceku, koumo ucka
ga npucvcmBa Ha He2o, mpsabBa ga e obaeueH
BbB donknopHa Hocusi, aBmeHmuyHa uAu cmu-
Au3upaHa. Lleama e ga ce npeHeceme noHe
egHo cmonemue B8 muHanomo. [donyckam ce
u BouBogcku obaekaa, cmapuHHU BOeHHU yHU-
¢dopmu, Hocuu Ha gpyau gop>kaBu u emHocu.
Ako He pasnonazame C Hy)kHOmMoO 06Aekno,
MoXe ga 3akynume uAu noAyvyume nog Haem
Ha Bxoga Ha pecmuBana.

17 - 19 aBaycm, XepaBHa

BY THE SEA

VARNA MEGA ROCK // The sea capital can
boast with a new Rock event, which is starting
this year with impressive participants. On the
stage of the Port of ,Varna“ two Finnish bands
will play - Nightwish, who have thousands
of fans in Bulgaria, and the cello quartet
Apocalyptica. The other performers are the
Progressive Rock band Kamelot and the legend
Glenn Hughes (Deep Purple, Black Sabbath),
as well as a number of Bulgarian names.

18" - 19" of August, the Port of Varna

CINEMA

THE LITTLE STRANGER // Based on the epon-
ymous novel of Sarah Waters, the new flick
by Lenny Abrahamson (,Room*) is a psycho-
logical thriller with elements of a horror movie.
Domhnall Gleeson is a doctor in a provincial
English town in the middle of the last century,
called in to a female patient in a dilapidated es-
tate. Its inhabitants are claiming that something
sinister and inexplicable is taking place in it.

In cinemas until the 31 of August

FOLKLORE

INTERNATIONAL FOLK COSTUME FESTIVAL
/| The versicoloured event has strict regulations
— anyone, who wants to attend it should wear a
folk costume, authentic or stylised. The aim is
for you to get transported back in time to at least
one century ago. Voyvode’s costumes, antique
military uniforms, folk costumes of other coun-
tries and ethnic groups are allowed. If you do
not have the necessary apparel, you may buy or
lease one at the entrance to the festival.

17" - 19" of August, Zheravna

Tekem KPUCTUHA HAFOXOCAH / By CRISTINA NIGOHOSIAN
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Tekem KPUCTUHA HUFOXOCAH / Domozpadus SHUTTERSTOCK

3a egHu pemoHmume Bkbwu MoXke ga ca gonbAHUMEAHA
2puka, HO 3a MHO20 Xopa nogobpeHusma Ha »uAuwemo ca
cBovp3aHu ¢ mBopuecmBo, eHmycua3bm u noBuwabare Ha
cmouHocmma Ha umoma. Ako cme om NOCAegHUME U MucAume
8 nepcnekmuBa, mpsabBa ga cme HascHo, Ye nogobpsaBaHemo
u npeobpasyBaHusma B kyxHama u 6aHsma Hocsm Hau-MHO-
20 gobaBeHa cmouHocm Ha goma Bu. Kozamo pewume ga
npeycmpoume gBopa, gobaBsHemo uAu paswupsBaHemo Ha
mepacama go6aBam gonvAHUmMeAHa kBagpamypa kbm naowma
Ha >kuauwemo. Emo Hakoako AemHu peHoBauyuu n

20gapsam, ako uHBecmupame Bpeme u

- cpegcmBa B msx.

AKTUBHOCTW BBTPE
MouucmBaHe u pemoHm Ha kaumamuka. To3u ypeg ce
noA3Ba yCUAEHO Npe3 ugaama 20guHa, Ho e 0cobeHo Alobum Ha
Bcuuku npe3 Asmomo. 3a Hewiacmue e om Hewama, 3a koumo
ce cewame ga nomucAum, koezamo cnpam ga ¢yHkuuoHupam
npaBunHo. i3noA3Balme ce3oHa ga noyucmume Guampume my
u ga npoBepume cbcmosiHuemo Ha mapkyua 3a koHgeH3auus,
koumo cnupa ga Bvpwu paboma, ako e 3anyweH. MoHmupaume
HOB kaumamuk, ako peMmoHmovm Ha cmapus usausa noBeue om
50% no-ckbn om kynyBaHemo Ha HOB.

-
EHep2oedekmuBHu nposopuu. C nogobHo nogobpeHue He
camo we noBuwume eHepzulHama edpekmuBHEEm Ha gowma,
HO U HezoBama cmouHocm. ASmomo e ugeaAHUsSm MOMEHM ga
CMeHuUme cmapama gozpama ¢ HoBa, kosmo we HamaAu pasxo-
gume 3a omonAeHue u oxaaxkgaxe, kakmo u usauwHama Baaza
8 nomeweHusma.

eHuUme UAU cMAHa Ha manemume. ToBa
e, HO U Hau-epekmHu HayuHu ga BHe-
TonAume meceuu ca Hal-nog-
BaHe uAu AeneHe Ha HOBu
cbxBam no-6bp30, a U W W

BosagucBaHe Ha
€ eguH om Hau-eBm
ceme npomsiHa 8 uHmep
X0gAwWwu 3a gelHocmume no
manemu, 3awomo bosima u AenuA
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moxke ga gop>kume npo3opuume omBopeHu, 3a ga ce npoBempu. Ako He
pa3snonazame ¢ gocmambyHo Bpeme uAau cuau, nomucareme koe nome-
weHue we ce ,Bb3noA3Ba“ Hau-gobpe om nogobHO nogobpeHue U He ce
3axBawaume ¢ usaama kowa.

PeMoHm Ha kyxHama. 3a pasauka om 2opHomo nogobpeHue, moBa Ha
kyxHsma cmpyBa gocma noBeue, 3amoBa nbk MoXke ga cme cuaypHu,

ye cmouHocmma Ha goma Bu we ce BgueHe ¢ om 60 % go 120 % c HoBa
kyxHs. Asmomo omHoBo e npaBuAHUsSM MOMEHM 3a NPOMEHU no KyxHsma,
3awomo AecHo MoXke ga 2omBume Ha gBopa uAu Ha baakoHa, gokamo
BHacame nogobpeHus B Hau-noA3BaHomo nomeuweHue B goma. Ako blo-
gkemvm Bu He no3BonsBa usaocmHa npomsiHa, nombpceme eBmuHu, Ho
epekmuBHu ,HanpaBu cu cam“ npoekmu OHAQUH.

MpomeHu B 6aHama. LianocmHusim pemoHm MoXke ga e gocma ckbn

u ga usuckBa HamupaHemo Ha gobbp maucmop, koemo He e moakoBa
AecHo. Mo-6logkemeH BapuaHm e ga nogmeHume camo Hakou Hewa B
H6aHama, koumo obaue uwie BHecam cBex enemeHm B Hes — bosigucBaxe
Ha wkadoBeme, nogmsHa Ha mekcmuaa u 3aBecama, HOBo o2aegano u
kpacuBu akcecoapu 3a baHs.

PEMOHTI MO ABOPA

MouucmBaHe ¢ napocmpyika. LLle ce usHeHagame koako 6bp3 u
edekmuBeH HauuH ga nogobpume Buga Ha gBopa e noyucmBaHemo ¢
mMawuHa ¢ Boga nog HanseaHe. HampynaHa mpbcomusi, kaa, MyxbA, MbX
Mo2am AecHo Mozam ga bbgam omcmpaHeHu, a BusyaaHama npoms-
Ha ga e oce3aema. [lopu He e HykHo ga kynyBame napocmpyuka uau

LIFESTYLE
HOME

Bogocmpyuka — uma gocma pupmu, koumo npegarazam omgaBaHemo Ha
MawuHU NOg HaeM.

MouucmBaHe Ha yayuume. Ta3u geiHocm, N0gobHO Ha pemoHma Ha
kaumamuka, 6uBa 3abpaBsHa, gokamo He npegu3Buka npobaem B goma.
Mpe3 monAume Meceuu 6e3 gwkgoBe e nogxogauiomo Bpeme ga ce
3aHUMaeme C yAyuume — He 0CObeHO NpusmHo, Ho 3amoBa nbk He uauc-
kBawa cpegcmBa paboma.

HoBa 608 Ha ¢acagama. Mo-ckopo koamemuuHa geuHocm, omkoakomo
pemMoHm, noAazaHemo Ha HoBa bos Ha dacagama Ha kbwama e cpaBHu-
meAHo eBmuHo, Ho ¢ 2oAsM epekm Bopxy Buzusma Ha goma.

PemMoHm Ha gekuHz2a. Cyxo u monao Bpeme ca Heobxogumume ycAoBus,
3a ga npoBepume gbckume 3a cuyneHu u u3zgHuAu mecma, kakmo u 3a
HaHacsHe Ha obuvalHus caou Aak. Mpegu moBa mMoxke ga usnoa3Bame
cnomeHamomo noyucmBaHe ¢ MawuHa nog HansizaHe u ga udvakame ga
u3cobxHe gobpe.

MHcmanupaHe Ha kankoBo HanosBaHe. To3u npoekm He u3uckBa kou
3Hae kakBo kanumanoBaoxkeHue, HO we Bu cnecmu 2pukume no noauBa-
Hemo Ha 2paguHama u noXkeAmsaama mopaBa.

PemoHmM u nogmsHa Ha o2pagama. pebosigucBaHemo e Hau-AeCHUs
HauuH ga ocBe>kume ozpagama cu, ocBeH ako ms He e gopBeHa, cmapa
u uszHuAa. TozaBa nogmsHama U we kocmBa manko noBeue cpegcmBa u
Bpeme, HO wWe gobaBu MOMEHMaAHO no-nogpegeH u cBexk Bug Ha gova. M

,YMHUAT JOM"
bbJELLETO E AHEC

EguH om Hal-nonyaapHume cueHapuu 3a pa3Bumuemo Ha loT (Internet of
Things) e cv3gaBaHemo Ha aBmoHoMeH “YmeH gom“ uau Smart home. ToBa 03-
HauaBa BbamoXkHoCm 3a NoAeH KOHMPOA Hag ypegume Bkollu om pascmosHue,
koemo npegcmaBaaBa He camo komdopm, HO u Bv3mokHOoCm 3a cnecmaBaHe
Ha enekmpoeHepaud. B gHewHu gHu moBa ygobecmBo ce npeBpowa om Aykc
B gocmbnHa peanHocm, baazogapeHue Ha nomowma Ha uHoBamuBHU cmapm
cucmemu, ¢ koumo ypegume Ha HoBomo nokoaeHue pabomsm.

Boaeapckama komnaHua TESY e co3gageHa npegu 25 20guHU U pa3nonaza ¢
5 3aBoga u Hag 800 cay>kumeau, koumo ekegHeBHO pabomam no co3gaBa-

Hemo Ha npogykmu om HoB0 nokoaeHue. EQuH om Hal-3Hauumume npoekmu
Ha TESY e paspabomBaHemo Ha uHoBamuBHume gomakuHcku eaekmpoypegu,
obeguHeHu B cemetcmBomo tesy Cloud, ¢ nomowma Ha koumo e noema oule
egHa cmbnka B nocoka useparkgaHemo Ha eHepaulHo edekmuBeH yMeH goM.
CemeldcmBomo tesy Cloud BkalouBa gBe cepuu koHBekmopu u eaekmpuue-
ckust 6oanep ModEco Cloud, nycHam Ha nasapa npe3 2017 2. C nomowma Ha
cneuuanHo paspabomeHomo npuaokeHue tesyCloud, mesu ypegu mozam ga
Bogam koHmpoaupaHu B peaaHo Bpeme om Bcaka mouka Ha cBema HanoAHO
6e3naamHo 3a nompebumenu Ha Android u iOS. OcBeH coBpemeHHa MexHo-
AO2US, gonpuHacAuwla 3a no-epekmuBHo uspasxogBaHe Ha eHepeus, cmapm
ypegume Ha TESY ca u npogykmu ¢ mogepeH gusalH, koumo omzoBapam Ha
Had-cmpozume usuckBaHusa 3a cuaypHocm.

TESY cmapmupa npozpamama cu 3a pa3pabomBaHe Ha yMHU ypegu npegu
20gUHU, a pesyamambm €, ue kbM gHewHa gama komnaHusma e 8 kpak ¢ uHo-
Bauuume B uHgycmpusama 8 cBemoBeH naaH. EgHa om ocHoBHUme xapakme-
pucmuku Ha me3u ypegu e, Ue me paznoAazam ¢ arneopummu, koumo nomazam
B8 ekegHeBuemo. Te camu Hamupam HauyuH ga cnecmam eHepaud U gaBam
BoamokHocm 3a koHmpoa om Bcaka mouka. Codmyepbm 3a ynpaBaeHue Ha
bounepa Modeco Cloud My no3BoasBa ga caegu nompebaeHuemo cu U cam ga
usbupa Hal-onmumanHus pexkum Ha paboma. 3aHanpeg pa3Bumuemo B8 noco-
ka ,MIHmepHem Ha Hewama“ ule no3Boau Ha TESY ga gobaBu kbm npogykmu-
me Cu gonbAHUMEAHU dyHkuuu, HacoueHu kbm komdopma Ha nompebumens.
A 2ondMama UeA? YMHU u aBmoOHOMHU ypegu koumo camu npegBapumeaHo
cvobwaBam 3a nomeHuuaAHU Npobaemu.

CaegBawuam cmonka Ha komnaHusma we 6bge ymHume ypegu Ha TESY ga
Bbbgam HagepageHu U ga Mozam ga ce ynpaBasBam u om BbHWHU cucmemu -
Alexa Ha Amazon, Google Assistant, Apple Home u Google Home, IFTTT u gpy-
2u. KpalHama ueAa € nocmoAHeH gocmbn 3a KOHMPOA oM cmpaHa Ha nompe-
Bbumens u eHepaocnecmsaBaHe.

TESY
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CTPACT 3ATOTBEHE OT 1877

20QUHU

MHOBALIE, KOATO

Alone

The summer is a time not only for a
vacation and beach, but for improvements
at home as well

rOT BA P C |-< l/l |_| j—l OTO B E C By CRISTINA NIGOHOSIAN / Photography SHUTTERSTOCK
YMPABJIEHWME TWIST PAD FIRE®

Kak fa ynpasnsBaTe ¢ e4HO ABMXKEHME NPELM3HO U ECHO
BCMYKM 30HM 3a roTeeHe? CbC cBaNALWMA Ce MarHMTeH by ToH
TwistPadFire® Bue 13bupaTte 30Hata 3a roTBeHe 1 CTeMNeHTa Ha
MOLLHOCT M MOTBbP>KAABaTe C JIEKO HAaTUCKaHE. 3a olle noseye
yAobcTBO - camo 1M3bpaHuTe OyHKLMKM Ca OCBETEHM.

Taka rotBeHeTo e NpocTo 3abaBHO.

For some the repairs at home may be an additional concern, but for many
people the improvements of the home are connected with creative work,
enthusiasm and an increase of the value of the property. If you belong to
the latter group and you are thinking in perspective, you should be aware
of the fact that the improvement and transformations in the kitchen and
bathroom are bringing the most added value to your home. When you de-
cide to reconstruct the courtyard, the adding or expanding of the terrace
are adding additional square surface to the area of the dwelling. Here are
some summer renovations in the home, that will requite, if you invest time
and resources in them.

140 NEFF

ACTIVITIES INDOORS

roanHM ot 1877 Cleaning and repairs of the air-conditioning. This appliance is being

MNoBeue nHopmauus Ha www.neff -home.com/bg/



actively used throughout the year, but is a particular favourite of everyone
during the summer. Unfortunately it is one of the things that it occurs to us
to think about when they stop functioning well. Use the season to clean its
filters and to check the condition of the condensation hose, which stops
working, if it is clogged. Install a new air-conditioning, if the repair of the old
one comes out at 50% more expensive than the purchasing of a new one.

Energy efficient windows. With such an improvement you will not only in-
crease the energy efficiency of the home, but its value as well. The summer
is the ideal time to change the old window frames with new ones, which will
reduce the costs for heating and cooling, as well as the excess humidity
in the premises.

Painting the walls or changing wallpapers. This is one of the cheapest,
but also most effective ways to make changes to the interior. The warm
months are the most suitable ones for the painting or gluing on new wallpa-
pers, because the paint and the glue are drying faster, and you may keep
the windows open as well, in order to ventilate. If you do not have enough
time or energy, think about which premises will “benefit” the most from such
an improvement and do not get to repair the entire house.

Repairs of the kitchen. In contrast to the above improvement, the repair
of the kitchen costs more, however you may be sure that the value of your
home will increase by 60 to 120 % with a new kitchen. The summer is once
again the right time for changes in the kitchen, because you may easily
cook in the courtyard or on the balcony, while you are making improve-
ments to the most used room in the home. If your budget does not allow for
a complete change, look for cheap, but efficient “do-it-yourself” projects
online.

Changes in the bathroom. The complete overhaul may be quite expensive
and require finding a good master, which is not that easy. A more budget
variant is to change only some things in the bathroom, which will however

introduce a fresh element in it - painting the cabinets, changing the textiles
and the curtain, a new mirror and beautiful bathroom accessories.

REPAIRS IN THE COURTYARD

Cleanining with a steam jet. You will be surprised at what a quick and ef-
fective method of improving the appearance of the courtyard the cleaning
with a water blaster is. Accumulated dirt, mud, mould, moss, may easily be
removed, and the visual change is a tangible one. It is not even necessary
to buy a steam jet or a water blaster - there are many companies that are
offering the hiring of such machines.

Cleaning the rain gutters. This activity, as with the repair of the air-condi-
tioning, is being forgotten, until it causes a problem in the home. During the
warm months with no rain is the suitable time to take care of the rain gut-
ters - not a very pleasant pursuit, however one that does not require funds.

New paint on the facade. Rather a cosmetic activity that a repair, painting
the fagade of the house anew is comparatively cheap, but with a big effect
on the vision of the home.

Repairs of the decking. A dry and warm weather are the necessary condi-
tions, in order for you to check the boards for broken and rotted places,
as well as for applying the usual coat of varnish. Before that you may use
the mentioned cleaning with a pressure machine and wait for it to dry well.

Installing a drip irrigation system. This project does not require a great
deal of an investment, but it will save you the trouble of watering the garden
and the yellowed lawn.

Repairs and change of the fence. Repainting is the easiest way to refresh
your fence, unless it is a wooden one, old and rotten. Then its change will
cost a little more in funds and time, but it will instantly impart a more orderly
and fresh appearance to the home. l
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Bceku ucka ga obukoau cBema. Ho ako mouHo B mo3u
MOMeHM HaMame Bb3mo’kHocm, npubezHeme go Hakou om
s & = 10-me Hau-gobpu duama 3a nomewecmBus

“now you do not have the chance, resort to any of the 10
= best travel movies

“Travel changes you. As you move through this life and this
world you change things slightly, you leave marks behind,
however small.’And ifl return, life - and travel - leaves
HUsima ocmaBsm gups 8bB8 Bac.” Oymume . ! m'a"fl'_<§ on you.” The words belong to the already late

7 AHmvHU BypgeuH, koumo ycns ga noka- __Anthony Bourdain, who managed to show much more than

e om kyAuHapus 8 npegaBaHusma cu, 3apagu E c"m_si'.ne in his broadcasts, because of which he was travel-
we 3emHomo kvABo u ono3HaBauwe He camo ling around the globe and was becoming well acquainted
g No3Hamu u-ek3omuyHu Mecma, HO U CblHOCMmMa with not just the food at well-known and exotic places, but
BOma mam. 3awomo kakBo gpyz2o e nomyBaHemo, ako also with'the nature of life'there. Because what is travel, if
keAaaHue ga Bugum cBema u3BvbH Hac u ga omBopum Co3- not a wish to see the world outside of us and to open our
HaHuemo cu-3a beskpalHo wapeHume gemauAu u pasAUYHU mind for the infinitely variegated details and various lives,
kuBomu, koumo cowecmByBam Ha Mankama HU NAaHema? 't't;at'é_xi_s*t‘.?ri our little planet? Here are 10 films, inspired
Emo 10 uzpanHu ¢puama, BgpxHoBeHu om nbms, 3apagu koumo 'byf'ﬁfé_-:@éﬂ because of which we would plan our next

Buxme nAaHUpaAu cAaegBawomo cu nomyBaHe. journey.

Everyo_n'e wants to travel around the world. But if right 4

Tekem KPUCTUHA HAFOXOCAH / Qomoepacdus SHUTTERSTOCK, APXVB
By CRISTINA NIGOHOSIAN / Photography SHUTTERSTOCK, ARCHIVE
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Koa: MapmuH
LluaH, Emuauo Ecme-
Bec, [lebopa Kapa bHabp
Kvge: QpaHuus, VicnaHus
Quambm Ha Emuauo EcmeBec npocaegsaBa Hs-
konko uoBeka, mpvzHaau no usBecmHus nok-
AOHHUYecku mapwpym "KamuHo ge CaHnmszo".
Feposm Ha Mapmun LLuuH npucmuea B8 manko
gpague BbB PpaHuus, 3a ga npubepe MAEHHu-
me ocmaHku Ha cuHa cu, 3a2uHaAn Ha KamuHo.
Bmecmo ga ce BbpHe kom cnokouHus cu xkuBom
B KaaugopHus, mou pewaBa ga usBopBu usno-
mo noknoHeHue go kpalHama my mouka — epag
CaHmsizo ge Komnocmena B VcnaHus. Mo nbm
cpewa XxoAaHgeu, kanagka u upaaHgeu, koumo
ca konkomo pasauuHu, moakoBa u egHakBu B
onumume cu ga usbseam om npobaemume 8
>kuBoma cu upe3 nomyBaHemo. AeHmama gaBa
2ope-goay ficHa npegcmaBa kakBo npegcma-
BasBa npouymusm nbm, no koumo Bcska 2ogu-
Ha muHaBam okono 300 xuasgu gywu.
Who: Martin Sheen, Emilio Estevez, Deborah
Kara Unger
Where: France, Spain
Emilio Estevez’s film follows several people, who
have set out on the famous “Camino de San-
tiago” pilgrimage route. martin Sheen’s charac-
ter arrives in a small town in France, in order to
collect the remains of his son, who died on the
Camino. Instead of returning to his calm life in
California, he decides to walk the entire pilgrim-
age to its final point - the city of Santiago de
Compostela in Spain. Along the road he meets a
Dutchman, a Canadian woman and an Irishman,
who are as much different, as they are the same
in their attempts to escape from the problems
in their lives through travelling. The flick gives a
somewhat clear picture of what the famous road
is, on which each year around 300 thousand
people are passing.

SJIAAGKBT,
2000
~THE
BEACH<,
2000

Koa: NeoHnapgo
HuKanpuo, Tua-
ga CyuHmuH,
Pobopm Kapaala,
BupxuHu AegoueH
Kvge: TaunaHg
Anekc TapnaHg e aB-

mop u cueHapucm, koumo

6eskpalHo yBaxkaBame 3apagu Hewa kamo ,28
gHU no-kbcHo" u ,Ex Machina”. MepBo obaue 20
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sMomouukaemHu gHeBHuuu“
,Diarios de motocicleta“

3abenszaxme nokpal pomaHa u nhocaegBaaus
cueHapuu 3a Maadkem* - ucmopusima 3a bse-
cmBomo om peanHocmma Ha eguH mMAag Mok
8 movpceHe Ha ugeanHus cBam. Puuapg ce mo-
mae B baHkok, kozamo egHa 3azagbuHa kap-
ma 20 omkapBa go nomaeH ocmpoB, kegemo
cobwecmByBa npuBugHO uguAuyHo obwecmBo —
Bcuuku ca 6eszpukHu U wacmauBu, napu He ce
usnon3Bam, a mapuxyaHama € NOCMOSIHHO Ha
pasnonoxkeHue. B kpauHa cmemka ugeanHomo
mscmo ce okasBa He moakoBa ugeanHo, a pasm
Ha 3emsma — HecbwecmByBaw,. BokecmBeHu-
am 3aAuB, koumo Bukgame BvB puama Ha ap-
AaHg, cbuwlo He e moakoBa bokecmBeH — 3apa-
gu HanAuBa Ha mypucmume CAeg U3AU3aHemo
Ha ,[aaxom“ u nocaegBawume 3annaxu kom
okonHama cpega, BAacmume 3abpaHuxa hoce-
weHuemo My om loHU masu 2oguHa.
Who: Leonardo DiCaprio, Tilda Swinton, Robert
Carlyle, Virginie Ledoyen
Where: Thailand
Alex Garland is an author and a screenplay-
writer whom we infinitely respect for things such
as “28 Days later...” and “Ex Machina”. But we
noticed him for the first time with the novel and
subsequent screenplay for “The Beach” - the
story of a young man’s escape from reality in
a search for a perfect world. Richard is mess-
ing about in Bangkok, when a mysterious map
leads him to a secluded island, where a seem-
ingly idyllic society exists - everyone is carefree
and happy, no money is used, and marijuana is
constantly available. In the end the ideal place
turns out to be not so ideal, and paradise on
Earth - nonexistent. The divine beach that
we see in Garland’s movie is not so di-
vine as well - due to the influx of tour-
ists after “The Beach” came out and the
consequent threats for the environment,
the authorities prohibited visiting it since
June this year.

M TBOSITA MAJKA ChIIO¥,
2001
, Y TU MAMA TAMBIEN<, 2001

Koa: Taen lapcus BepHan, duezo AyHa, Mapu-

6en Bepgy

Kvge: Mekcuko

Hskbge mexXgy ,fonemume HageXkgu® u ,Ipa-
Bumauus“ ArpoHco KyapoH ycns ga HanpaBu
egHa ucmopus, ocmaHaAa Maako BcmpaHu om
wupokama nybauka, BeposmHo 3apagu dakma,
Ye e ucnaHoesuyHa. 3acseawa BeyHume memu
3a nopacmBaHemo, npusmeacmBomo, 3azy-
bama u uscregBaHemo Ha cekcyanHocmma,
¢duamom BebwHocm e knacuuecko road movie,
koemo nokas3Ba kakmo kpacuBume (npupoga,
kyamypa), maka u 2posHume (kopynuus, no-
AuuelwuHa, 6egHocm) cmpaHu Ha Mekcuko.
Akmbopckusm cbcmaB e BneuamasBaw, makap
no oHoBa Bpeme aen MNapcus BepHan Bce owe
ga He e gocmuagHan Bucomume Ha ,BaBunoH,
L\owo obpasoBaHue®, ,Mouapm B8 gkyHarama“
u puAma no-goay.

Who: Gael Garcia Bernal, Diego Luna, Maribel
VerdU

Where: Mexico

Somewhere between “Great Expectations” and
“Gravity” Alfonso Cuardén managed to make a
story that remained a bit away from the general
public, probably due to the fact that it is His-
panic. Touching the eternal topics of growing
up, friendship, loss and the exploratiuon of sex-
uality, the film is actually a classic road movie,
which shows both the beautiful (nature, culture),
and the ugly (corruption, police methods, pov-
erty) sides of Mexico. The cast is impressive,
although Gael Garcia Bernal had not at the time
yet reached the heights of “Babel”, “Bad Educa-
tion”, “Mozart in the Jungle” and the film below.

.MOTO THH
AHEBHIIIN, 2004
DIARIOS DE
MOTOCICLETA%, 2004

Kou: T'aen lapcus BepHaa, Mua Maecmpo, Po-
gpuzo ge Aa CepHa

Kvge: ApkeHmuHa, Yuau, Mepy, Koaymbus, Be-
Hecyena

CueHapusam Ha puama e basupaH Ha Memoapu-
me Ha EpHecmo Ye leBapa, npocaegsBawu nb-
myBaHemo My kamo cmygeHm no MeguuuHa P



» npe3 IOXkHa Amepuka npe3 50-me. Ye (Bep-
HaA) u npusmeasm My 6uoxumuk Anbepmo [pa-
Hago (CepHa) mpbe2Bam om ByeHoc Aupec, 3a
ga npemuHam npe3 >kuBonucHama e3epHa 06-
Aacm B ApxkeHmuna CaH Kapaoc ge Bapuno-
ye, npe3 BHywumeaHama nycmuHs Amakama 8
Yuau u Mauy Mukuy B Mepy, 3a ga npucmue-
Ham kamo gobpoBoAauu B Aazep 3a 60AHU
om npokasa. Momsam, kakmo u >kuBo-
mom, koumo Buxkgam no nbms cu,
2U npomeHsi om 6e32pukHuU MAage-
>ku B xopa, 20moBu 3a peBoalouus.
Who: Gael Garcia Bernal, Mia
Maestro, Rodrigo De la Serna
Where: Argentina, Chile, Peru,
Colombia, Venezuela
The screenplay of the film is based
on the memoirs of Ernesto “Che” Ge-
vara, tracing his journey through South
America as a medical student in the 1950s.
Che (Bernal) and his friend - the biochemist
Alberto Granado (Serna) set out from Buenos
Aires, to pass through the picturesque lake area
in Argentina San Carlos de Bariloche, through
the impressive Atacama Desert in Chile and Ma-
chu Picchu in Peru, in order to ar-
rive as volunteers in a camp
for people sick with lep-
rosy. The road, as well
as the life that they
see along the way,
changes them from
untroubled  young
men into ones who
are ready for a revo-
lution.

B BPIOGK“, 2008
LIN BRUGES“, 2008

Koa: Koaun (apen, BpeHgbH AuticbH, PeuB
QauHe

Kvge: BploX, Benzus

»Tpu bunbopga u3BbH 2paga“ Ha MapmuH Mak-
goHa HaucmuHa € CuAeH, Ho ,B Bploxk“ 6e nbp-
Busm u BeposmHo Hau-3anoMHsW, ce NpobuB Ha
upAaHgckus pexkucoop. Ha ¢poHa Ha baHaaHama
ucmopus Ha gBama HaeMHu ybuluu, yXk usnpa-
meHuU Ha Mucus B beazulickus gpag, cmaBame
cBugemenu He camo Ha >kuBonucHus Bplok ¢
kaHaanume, naBupaHume yAuuku u mecmHa-
ma 6upa, Ho u Ha mauHus >kuBom Ha xopama,
obupawu mypucmume. Kakmo u Ha ¢akma, ue
HaeMHUme ybuluu cbwo umam uyBcmBa u Cob-
Becm. CvBcem He moXkem ga npeueHum kou om
mpumama — Qauxc, MuuceH uau Qapen, e Hau-
deHomeHaneH B poasma cu.

Who: Colin Farrell, Brendan Gleeson, Ralph Fi-
ennes

Where: Bruges, Belgium

Martin McDonagh’s ,Three Billboards Outside
Ebbing, Missouri“ is truly a powerful one, but “In
Bruges” was the first and probably most memo-
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rable breakthrough of the Irish director. Against
the backdrop of the banal story of two assassins,
as if sent on a mission in the Belgian city, we are
witnessing not only the picturesque Bruges with
the canals, the paved streets and the local beer,
but the secret life of the people, who are robbing
the tourists as well. And also the
fact that assassins have feel-
ings and a conscience too.
We cannot at all assess
which one of the three
- Fiennes, Gleeson or
Farrell is the one who
is most phenomenal in
his role.

SAAPAGKIIL-
A%, 2007

»THE DARJEELING
LIMITED“ 2007

Koa: OyeH YuncoH, EugpubH Bpoygu, [kelcoH
LLlyopumoH, AHgxkeauka XlocmbH, Bua Mbpu
Kvge: PagkacmaH, VHgus

LLle kaxkem nbpBo egHo — moBa e puam Ha Yec
AHgepcoH. Ommam Hamambk Hewiama mpsb-
Ba 2ope-goAy ga ca fcHU — ouakBam Hu kono-
pumHU 2epou, Nbcmpa cueHozpadus u noumu
clopeanucmuuHa ucmopusi. A ma e 3a mpuma
omuy)kgeHu 6pams, NpuHygeHu ga nbmyBam
3aegHo npe3 WHgus c Baak, 3a ga nocemsm
Mauka cu caeg cMbpmma Ha bawa um. Beeku e
HewacmeH cam 3a cebe cu, koumo He uM npeyu
ga ce 3abbpkam B nopeguua npukaloueHus no
nbma U ga ycemsma nbcmpama, mMupusauBa u
Bcenoznbwama uHguucka kyamypa. MycmuHsma
Ha PagrkacmaH u epagoBeme OcuaH, Ygaunyp u
Ibkognyp ca yacm om cnupkume um.

Who: Owen Wilson, Adrien Brody, Jason
Schwartzman, Anjelica Huston, Bill Murray
Where: Rajasthan, India

We will first say one thing — this is a Wes An-
derson film. From there on things should be
pretty much clear - we are to expect colourful

characters, a variegated scenography and an al-
most surreal story. And the latter is about three
estranged brothers, forced to travel together
through India by train, in order to visit their moth-
er after the death of their father. Each one is un-
happy on his own, which does not prevent them

from getting involved in a series of adventures
along the way and to feel the motley, smelly
and immersive Indian culture. The desert of Ra-
jasthan and the towns/cities of Osian, Udaipur
and Jodhpur are a part of their stops.

53(1;7EA AMBATA TIPHPOAA,
LINTO THE WILD, 2007

Kou: EmuA Xvpw, BuHc BoH, KampuH KulHup,
Kpucmen Cmloopm

Kvge: Ansacka, CALL

Pexkucobopckusm ¢uam Ha LLoH MeH e 6asupaH
Ha gokymeHmaaHama kHuza ,Cpeg guBama nyc-
mow" Ha [DkoH Kpakayep, onucBawa >kuBoma
Ha 23-2oguwBus Kpucmodobp MakeHgoac (2e-
posm Ha Xvpw). Tou 3aBvpwBa koaex, Ho om-
BpameH om komepcuaaHomo obuwiecmBo, gaps-
Ba Bcuukume cu cnecmsBaHus, a nocAegHUMe
Cu napu, gokymeHmu u gopu kapmama cu 3a
camMoAuvHocm yHuwoxXaBa, 3a ga 3amuHe, be3
ga npegynpegu cemeucmBomo cu. MomyBaHe-
mo My Ha cmon 20 omBexkga go lOxkna Oakoma,
go xunapckus Caab Cumu B8 nycmuHama Kono-
pago, 3a ga npogbaku Ha ceBep kom Aascka,
kosmo e kpauHama my uea. Janeu om BcskakBa
uuBuausauus B HauuoHaAHus napk AdeHaAu, mou
»uBee B usocmaBeH aBmobyc B npogbakeHue
Ha okono nonoBuH 2oguHa, kozamo ymupa om
2nag u (Moxke 6u) ompaBsHe ¢ pacmeHue.
Who: Emile Hirsch, Vince Vaughn, Catherine
Keener, Kristen Stewart

Where: Alaska, USA

Sean Penn’s directorial film is based on the doc-
umentary book “Into the Wild” by Jon Krakauer,
describing the life of the 23 years old Christopher
McCandless (Hirsch’s character). He graduates
from college, but, disgusted by the commercial
society, donates all his savings, and destroys his
last money, documents and even his ID Card,
in order to leave, without forewarning his family.
His hitchhiking leads him to South Dakota, to the
hippie Slab City in the Colorado Desert, in order
for him to continue northward towards Alaska,
which is his final destination. Away from any civi-
lization in Denali National Park and Preserve, he
is living in an abandoned bus for around half a
year, when he dies of starvation and (maybe)
plant poisoning.




» ,EAHA AOBPA TOAMHA,
2006
+A GOOD YEAR¥, 2006

Koa: Pvcen Kpoy, Mapution Komuuap, Qpegu
Xaumop

Koge: 0xkHa QpaHuus

MpoBaHc, BuHo u MaputioH Komuuap — moBa
Buxa BUAU gocmambuHU NPUYUHU ga 2Aegame
¢duama Ha Pugau Ckom. Kom max obave goba-
Beme umeHue Hskbge mam c Hskonko gekapa
A034, 3aBewaHu om ganeyeH yu4yo, u noayyaBa-
me ugeaaHama pomaHmuyHa ucmopus. Momy-
Banemo myk ce cbcmou mexXkgy AOHJOH — MsiC-
momo, kbgemo >kuBee 2epos Ha Pbcen Kpoy,
u OpaHuus, kbgemo ga Hamepu HauuH ga npo-
gage umoma. NMosBama Ha cumnamuuHa cepBu-
moopka (Komuuap), kakmo u Heycmoumus uap
Ha Bcuuko ppeHcko 20 kapam ga pasmucau.
Who: Russell Crowe, Marion Cotillard, Freddie
Highmore

Where: Southern France

Provence, wine and Marion Cotillard — these
would be reasons enough for you to watch Rid-
ley Scott’s movie. Add to them though an estate
over there with several decares of vineyards,
bequeathed by a distant uncle, and you get the
ideal romantic story. The travelling here takes
place between London - the place where Russell
Crowe’s character is living, and France, where
he is to find a way to sell the property. The ap-
pearing of a likeable waitress (Cotillard) as well
as the irresistible charm of all things French
make him change his mind.

+OTBUBKII¥, 2004
LSIDEWAYS%, 2004

Koa: TMon [Dbkamamu, Tomac XeugoH Ybpu,
BupgkuHus MagceH, Cangpa Oy

Kvge: KanudopHus, CALL

Kakmo cme Ha BuHeHa mema, npogbrkaBame ¢
Hau-BuHeHus puam, 3a koumo ce cewawme. ,Om-
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6uBku“ Ha AAuz3aHgop MalH e mpazu-komuuHa
u cBpobx peaaucmuyHa AeHma 3a gBama mbxke
Ha cpegHa Bvb3pacm, bopewu ce ¢ Hecbwecm-
ByBawama kpusa Ha 2oguHume cu. EguHusm e
Hackopo pa3BegeH, gpyausm we ce XKeHu u pe-
waBa ga ombenexku nocaegHume cu epaeHcku
gHu ¢ BuHeH myp u3 goauHama CaHma WHec B8
KaAaugopHus. 3aegHo ¢ nueHemo BopBsam u Hs-
koako AloboBHU adepu, usHeBepu U HenpusmHu
(makap u komuyHu) omkpumus.

Who: Paul Giamatti, Thomas Haden Church,
Virginia Madsen, Sandra Oh

Where: California, USA

As we are on a vinous topic, we continue with the
most vinous movie we can think of. Alexander
Payne’s “Sideways” is a tragicomic and super
realistic flick about two middle age men, fight-
ing the non-existent crisis of their years. One is
recently divorced, the other is going to get mar-
ried and decides to commemorate his last days
as a bachelor with a wine tour through the Santa
Ynez Valley in California. What goes with the
drinking are several love affairs, infidelities and
unpleasant (although comic) discoveries.

THE BUCK-
ET LIST<,
2007

Koa: [Dkak HukoAcoH,
MopzaH QpuumbH, BeBop-
Au Tog

Kvge: VHgus, Kumau, Ezunem, Appuka

3ag mo3u HeagekBameH npeBog ce kpue ,The
Bucket List” Ha Pob PeuHop, 8 koumo gBama 60-
AHU om pak mbxke (HukbacoH u QpuimbH) pe-
waBam ga mpvzHam Ha Hewlo, koemo mps6Ba
ga e puHanHomo um nbmyBaHe B >kuBoma. OHo-
Ba, npu koemo 3a kpamko Bpeme nocewaBauwi
Bcuuku mecma, koumo cu cu meuman ga Bu-
guw usA >kuBom. Ngesma He e kou 3Hae konko
uHoBamuBHa, Ho puambm cu 3acaykaBa kakmo
3apagu gBamama mumaHu 8 2aaBHume poau,
maka u 3apagu HayyHononyAaspHume kagpu c
Tagk Maxaa, nupamugume B l'uza, Beaukama
kumaucka cmeHa, CeBepHus noaloc, Xumana-
ume, XoHkoHe, ¢ppeHckama PuBuepa.

Who: Jack Nicholson, Morgan Freeman, Bev-
erly Todd

Where: India, China, Egypt, Africa

What hides behind the Bulgarian film title ,Pumnu
kambaHama ¢ ¢uHec” (literal translation in Eng-
lish: “Kick the bell with finesse”) is Rob Reiner’s
,The Bucket List”, in which two men suffering
from cancer (Nicholson and Freeman) decide to
embark on something, which has to be their final
journey in life. The one, during which in a short
time you are visiting all the places that you have
been dreaming to see all your life. The idea is
not too innovative, but the film is worth it, due
both to the two titans playing the lead charac-
ters, and to the popular science sequences with
the Taj Mahal, the pyramids at Giza, the Great
Wall of China, the North Pole, the Himalayas,
Hong Kong, the French Riviera. B
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MOAEPHN3ALINATA HA =
AETILLLE BAPHA NPOObAKABA [

YApux Xenne, 2aaBeH usnovaHumeaer gupekmop Ha ,(Ppanopm Tyux Cmap Evpnopm MenugykmoHm* AL

I-H Xenne, npe3 loHu npo2Ho3upaxme, ye
npe3 2018 2. mpajpukom kom Aemuwe
BapHa ce ouakBa ga HapacHe ¢ okono

15% cnopeg naaHupaHume nonemu kvm
moMeHma. ToBa uucno nokasBa cepuoseH
pbcm cnpaMo hocmuwkeHuemo om 2017 2.
(16.64%). Ha kakBo ce ocHoBaBa Bawama
npoz2Ho3a?

Hawuam aHanus e uskalouumeaHo npeuuseH.
Tol e basupaH Ha noAemume, koumo ca
nAaHUpaHU go MOMEHMa, U Ha U34YUCAEHUs om
MUHaAU 20gUHU.

OcBeH moBa nocaegHama 2oguHa b6e MHO20
gobpa 3a Hac. Wizz Air omkpu 6a3a B8v8 BapHa,
a Ryanair 8 bypeac. EasyJet, TUI Airways u
Thomas Cook 3anouHaxa ga Aemam om BapHa,
a gpyau Bogewu eBponetcku onepamopu
omkpuxa HoBu Mapwpymu. Bcuuku mesu
komnaHuu, koumo pasnoAazam ¢ 02pOMHU
mapkemuHneoBu mawuHu, nocmaBsam Bypaac u
Bapra Ha kapmama u Hu nomazam ga Hanpa-
Bum YepHomopckua peauoH usBecmeH.

B YepHomopckus peauoH 6e3onacHocmma e
Ha Bucoko HuBo u mol uma MHozo kakBo ga
npegnoku, maka ue Hue cMme ybegeHu, ue no-
Beue mypucmu we npekapam BakaHuuama cu
myk. Xy6aBo e, ue xomeackama uHdpacmpyk-
mypa CbWo ce nogobpsBa.

Hue npaBum cobwomo ¢ Aemuuiama - Henpe-
kbcHamo MogepHu3upame. HoBu cBemomexHu-
yecku cucmemu, HoBu nomeku 3a pyAupaHe,
pexabuAumauus Ha nepoHa - moBa ca camo
HAkou om npoekmume, koumo ca 3aBvpweHu
Hackopo BvB BapHa u Bypeac. LLle npogonkum
ga uHBecmupame, 3a ga npuBauuame noBeue

aBuokomnaHuu u, pasbupa ce, ga eu Hakapame
ga H6asupam noBeue camoremu myk.

KakBa e uHBecmuuuoHHama Bu npozpama
3a Aemuwe BapHa npe3 ugHume 2oguHu?
BoB BapHa naaHupame ga uHBecmupame 12,32
MAH. AB. npe3 2018 2. Tasu uu¢ppa 3a 2019 2. e
8,22 MAH.AB., a 3a 2020 2. - 10,56 MAH. AB.

EguH om 2oneMume uHBecmuuuoHHU npoekmu
e paswupaBaHemo u pexabuaumauusama Ha ne-
poHa - moBa e 30Hama, B8 koamo ce napkupam,
obeaykBam u 3aperkgam camonemume. Tasu
uHBecmuuuA we onmumuaupa npocmpaHcmBo-
mo U we nogobpu kanauumema u edpekmuB-
Hocmma Ha Aemuwe BapHa.

2

MAaHupame ga pekoHcmpyupame ocmaHaaume
nbmeku 3a pyaupaHe U ga nogobpum nepoHa go
2020 2., a B nepuoga 2024-2026 2. nAaHUpame ga
paswupuM 3oHa “3amuHaBawu” 8 TepmuHan 2.
Hackopo 3aBopwuxme pekoHcmpykuusma

U paswupaBaHemo Ha nomeka 3a pyaupaHe
Anda. Arda cBop3Ba nucmama ¢ nepoHa u

e egHa om Had-u3anoA3BaHume pyaboXkku ¢
gbakuHa okono 800 mempa. PekoHecmpykuusama
Ha Anda e npogukmyBaHa om nompebHocmu-
me Ha No-20AeMUMeE CaMOAEMU U Cee2a, CAeg
kamo qa 3aBopwuxme, ma we Moke ga noeme
gopu camonemu ¢ kog F. ToBa e uHBecmuuus 6
pa3mep Ha 7 450 000 AB.

Hackopo ®panopm 06#8u, yue maHgamom
Bu B8 BvAzapus e ygonkeH ¢ gBe 2oguHu.
Bopxy kakBo cmamame ga ce ¢okycupame
npe3 mo3u nepuog?

3a MeH e uecm u ygoBoancmBue ga cbm uacm
om Qpanopm Boazapus u a3 we npogbika

ga ce dokycupam Bopxy npuBauvaHemo Ha
gonvAHUMeneH mpaduk. EgHa om ocHoBHUMe
HU ueau e ga npeBopHem YepHomopckus peau-
oH B MexkgyHapogHa gecmuHauusa Ha Yemupu
ce30Ha, maka ue Hue pabomum 3a ygorkaBaHe
Ha ce3oHa U yBeauuaBaHe Ha UeAo20gulIHUSA
mpaduk. OmBopeHu cme koM npezoBopu ¢
aBuokomMnaHuume omHocHO mapkemuHzoBa
nogkpena, koamo ga cnogeau pucka noem om
msax u3BoH nukoBusa ce3oH.

OcBeH moBa Hawusm ¢okyc ue npogbAku

ga e npegocmaBAHEmMO Ha OMAUYHU YCAya2U U
uHdpacmpykmypa u usepakgaHemo Ha egHa
uskalouumenna kopnopamuBHa kyamypa.




B kypapa Ha
Hukona HukonoB

Hukona HukonoB e cobecmBeHuk u ynpaBumea Ha Domino’s
Bvazapus. Hewama, 6e3 koumo He mpvzBa Ha nem:

Mac Book Pro 13 inch 2017: EguH om ocHoB-
Hume uHcmpymeHmu, ¢ koumo Hukoza He ce
pasgensm. anoa3Bam 20 3a paboma - npe-
3eHmauuu, busHec nAaHupaHe, npoy4BaHus

U gpyau nogobHu. HeuameHuma yacm u om
AuYHUS Mu >kuBom. CHumam NOCMOSHHO U
yecmo obpabomBam cHumkume cu u Bugeo
MamepuaAu Ha Hezo.

G Drive, Omni 20: BvHweH xapg guck
u bamepuu. BapBam B8 ,06aauume, HO
BuHazu e xybaBo ga umaw u ¢usuuecku
mBobpg guck 3a no-zonsMa cuzypHocm
u ygobcmBo. Hocs BuHazu u 2 bamepuu.
Hsma kak ga Bu usavXka, ue Mu e nagHana
H6amepusma.

Jo Malone ,Wood Sage and Sea Salt“:
Apomamobm, koumo Hocum, e uskAlouumeAHo
BarkeH BvB BcskakBu couuanHu koHmakmu.
Xy6aB napdlom, koumo ga usnvkBa, HO ga He
ce HampanBa, npaBu uskalouumenHo zoasmo
BneuamaeHue.

MapamoHku Fendi: Hoca npegumHo kaacuuecku Hewa u
3amoBa obuyam MapamoHkume Mu ga ca pasAudHU U Aygu
- 3a koHmpacm. Cbwo maka ca cmpaxomHa mema Ha
pa3zoBop BbB BcakakBu couuanHu cvbupaHus.

06yBku Church’s: Alobumama mu mapka. MHozo ca
ygobHu, He HamoBapBam kpakama, gopu kozamo au
Hocs usA geH. Cmosim gobpe BbB BcskakBu cumya-
uuu, HezaBucumo gaAau uckam ga CbM NO-chnopmeH
UAU no-enez2aHmeH. LleHama cu 3acaykaBa, 3awomo
3a pa3auka om MHo20 gpyau 0byBku, ca MHO20 gobpe Ha-
npaBeHu u 3ana3Bam BvHwHus cu Bug gopu caeg noBeue
HOCeHe.

®omoanapam Sony a7 lll: Xobu Mu e ga npaBsa cHumku
u Bugeo, koumo ga cnogeasm ¢ npusmeAu u cemeucmBo.

Tepmepu: Pasgeaun com 2u no ¢yHkuuoHanHocm. EguH e 3a paboma u
mekywu 3agauu - mam 3anucBam Bcuuko, koemo mpa68a ga cBbpwa u Hag
koemo mps6Ba ga nomucas. Hoca gpyz mepmep 3a ugeu. Mass 20 MHO20,
3awomo mam ca Bcuukume Mu malHu. MocaegHusmM e gHeBHUSIM >KypHaA,
kbgemo 3anucBam Bcuuku 3agauu - guema, Megumauus, mpeHupoBku u
Bcuuko ocmaHano, 3a ga caegsa gaau ce gBuxka B epaduk. l
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In the
Suitcase of

Nikola
Nikolov

Nikola Nikolov is the owner and manager of Domino’s Bulgaria.
The things without which he never sets out on a journey:

Mac Book Pro 13 inch 2017: One of the main instruments with
which | never part. | use it for work - presentations, business planning,
research and the like. An indispensable part of my private life as well.
| am constantly taking photographs and | often process my photos and
videos on it.

G Drive, Omni 20: An external hard disc and batteries. | do believe in
“clouds”, but it is always a good thing to have a physical hard disc as
well, for greater security and convenience. | always carry 2 batteries
as well. There’s no way for me to lie to you that my battery has gone
dead.

Jo Malone ,Wood Sage and Sea Salt“: The aroma that we
carry with us is exceptionally important in all kinds of social con-
tacts. A good perfume, which to stand out but not to impose
itself, makes an exceptionally big impression.

Fendi sneakers: | wear primarily classic things and therefore |

like my sneakers to be different and crazy - for contrast. They

are also a great conversation topic during all sorts of social meet-
ings.

Church’s shoes: My favourite brand. They are very comfortable,
they do not burden the feet, even when I'm wearing them through-
out the entire day. They are suiting well in all kinds of situations, no
matter if | want to have predominantly sportswear on, or to be more
elegant. The price is worth it, because in contrast to many other shoes,
they are very well-made and are keeping their visual appearance even
after a longer period of wearing them.

Sony a7 lll camera: It is a hobby of mine to take photos and shoot
videos, which to share with friends and family.

Notebooks: | have divided them according to functionality. One is for work
and routine tasks -there | write down everything that | need to get done and
that | have to think about. | carry another notebook for ideas. | am protect-
ing it well, because all my secrets are there. The last one is the daily jour-
nal, where | write down all tasks - diet, meditation, workouts and everything
else, in order to monitor if | am acting according to schedule. ll




oA
OTKPWTO HEBE

>KuBombm Ha kbmnuH2 He o3HauaBa
ga npeHebpeaHeM cmuaa

3a Hakou ugeanHama BakaHuus e noHe cegMmuua B Aykco3eH xomen
Ha mponuuecku ocmpoB. 3a gpyau — >kuBom cpeg guBomo u noumu
HukakBa Bpwv3ka ¢ uuBuausauusima. MopBusm cayyal npegnonaza ga
B3emem Hau-kpacuBume cu u epupHU AEMHU gpexu, a npu Bmopus
moaAemume ca NOCAegHOMO, 3a koemo MUCAUM.

KbMMUHI MOYNBKATA OBAYE He o3HauaBa ga obaevem kakBomo
HU nonagHe om caka. [lopu 8 HebpeXkHume ycaoBus Ha nanamkama
unu kapaBaHama e gobpe ga cna3Bame Hskoako npocmu npaBuaa,
3a ga ce yyBcmBame kompopmHO u ga uszaeXkgame NPUAUYHO.

MPEMOPBYUNTEAHO e noBeuemo om gpexume u akcecoapume,
koumo caazame B bazaxa, ga ca B HeympaAHU U AeCHU 3a Cbuema-
BaHe uBemoBe. Kamo usno usbszBame 6saomo, 3awomo ce uana
AECHO, a BeposmHocmma ga Hu ce HaAoXKU ga HOCUM egHa U Cbwa
6Ay3a MHO20 Nbmu He e Manka.

3AAATAME HA ,,BA30BU“ gpexu — gBa uudma gkuHcu, egHU wop-
mu, 4-5 meHucku, ygobHu caHgaau, 3amBopeHu 0byBku 3a no-xaag-
Homo Bpeme, wanka npomuB cAvHue, ske 3a gokg. [HhkuHcoBama
pusa e uygeceH BapuaHm, koumo moxke ga usnonzBame camocmosi-
menAHo uau kamo Aeka BpobxHa gpexa.

BAHCKW, CAbHYEBU OYUAA U KPEM npomuB u3zapsHe, kakmo
U peneneHm 3a Hacekomu ca ocmaHaAume 3agbakumenHu Hewa B
caka 3a komnuHzyBare. ll
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LIFESTYLE
FASHION

IN THE
OPEN

Life at a camping site does not
mean neglecting style

For some the ideal vacation is at least one week in a luxurious
hotel on a tropical island. For others - living into the wild and
almost no connection with civilization. The first hypothesis suggests
taking with us our most beautiful and gossamer summer clothes,
and with the other the dresses are the last thing that we are
thinking about.

THE CAMPING HOLIDAY THOUGH does not mean putting on
whatever we get from the travelling bag. Even in the slipshod
conditions of the tent or camper it is good to follow several simple
rules, in order to feel comfortable and to look decent.

IT IS RECOMMENDED for most of the clothes and accessories
that we put in our luggage to be in neutral and easy to combine
colours. We generally avoid white because it stains easily, and the
probability of having to wear the same blouse many times is not a
small one.

WE STAKE ON “BASIC” clothes - two pairs of jeans, a pair of
shorts, 4-5 T-shirts, comfortable sandals, closed shoes for the
cooler weather, a hat against the sunshine, a jacket for rain. The
denim shirt is a wonderful option, which we may use on its own or
as a light overcoat.

A BATHING SUIT, sunglasses and sun block, as well as repellent

against insects are the other compulsory things in the travelling
bag for camping. l

August 2018
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Mapakew He e 2pag, a ucmuHcka bombapgupoBka om
uBemoBe, 3Byuu, BkycoBe u Hau-Beue apomamu
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~ ko Hukoza He cme.!
2pag, om nopBus gok
BeposmHo we u3nag
usznexkgame pasaulL
ce onumBam Ha 80ﬂka 1a Bu gpb
UAU Heonucyewlo xaom

12 ga mockeme ga cB__ bC
ombapgupoBka, Ha koamo ¢ KEHU C 3am
enume/\Hu uBemoBeE:)

= .. cBukHanu c Hakos om msx, ugBa CAegBaw,ama OcmaBa Bu

=
— =

—— ~ camo eguH-us3bop —ga ce nomsuume ga cu cbcmaBume
——— . HsakakoB nnaaH 3a ono3HaBaHe Ha 2paga, UAU NPOCMO ga ce

= - 2MypHeme cbe 3amBopeHu-o4u B gbAGokomo.

CYPOBA KOXXA N XUBUCKYC. M3bupame amypkaHemo. U
20 3anouyBame om HaucmuHa goAbokomo - ,bab [debax®, uau
OH3u npocAoBym patioH B8 cmapus 2pag Ha Mapakew, kegemo
ce obpabomBam u 6osgucBam koxku. TacHama u MbpasBa
yAuuka, kosmo Bogu Hamam, goHskbge npegBewaBa kakBo
Hu ouakBa. Ckopo Hukol He ce uygu 3awo npegu BausaHe

:- HoCa-cu. Tyk usnon3Gan

0-me cmbnku no o6p

A, AUMOHOB-cok, nuJeHu_quu_m@E'-

e mBeH amoHsk®, noBmap

Hakou ga ce yCbMHU, 4e
uuecka ampaku.un) .Ho yHukHFa_n‘IE -

egka cu cmpyBa u3an 3aHuemo 3a Hoea. Kakmo't u kpau- -

1au-8 &E‘ _.aamnrpeayAnTam_om‘p‘aﬁomama Ha ma6akquume Mb)kku =
e
noﬁegumu MUupU3MU: meWAuﬁm.__'

gamcku uyaHmu BB BceBuamoXkHU 2oneMuHU U pasuBemku,
nydoBe om kamuacka koxka u nonyAspHume myk Yexau, Hape-
yeHu ,babyw", Bucam HaBcsakvge okoao Hac. He cme cugypHu
koe e no-mpygHo: ga usbepem camo egHO HEWO Om 02POMHO-
mo pa3Hoobpasue, UAu ga ybegum npogaBaua, ye ueHama
My He e cbBcem cnpaBegauBa. Bnpouem nazapeHemo myk,
kakmo ce gocewame, e yacm om npexkuBsBaHemo. Ako cme
ymeAu, mpsibBa ga cBaaume ueHama go noHe egHa mpema
om nvpBoHayanHama. MiHaue moxke ga nocmbnume kamo
ckaHguHaBuume u ga naawame, konkomo ca Bu kasaau —
HecAyyauHo Bcuuku mecmHu we ce 3aBmekam MoMeHmMaAHoO
kom Bac, ako cme pycu u Bucoku. »
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» MOHEXKE, HANYK HA KAULLETO, Mapakew
HaucmuHa e 2pag Ha koHmpacmume, pewaBa-
Me cAegBawama Hu cnupka ga e epaguHama
+-Maxkopen®“. MNpe3 1924 ¢dpeHckusm xygorkHuk
Xak Maxkopen ce cgobuBa cbc 3ems B 2paga
u B8 npogbaikeHue Ha 23 20guHU pabomu Hag
moBa ga s npeBbpHe B ucmuHcku oasuc, cvbpan
pegku u npuuygauBu pacmeHusi om nem koHmu-
HeHma, 15 Buga nmuuu u gpyau npegcmaBume-
AU Ha MecmHama ¢$ayHa. Camomo ycmpoucmBo
Ha napka - ¢ Buewu ce areu, nomoyema, esepa
C AUAUU U pubku, ceHuecmu baHaHoBU gbpBe-
ma - npegpasnonaza koM nokou u cb3epuaHue.
MocaegHomo obaue ce okasBa mpygHa 3agaua
3apagu nocmosHHUS mypucmuuecku nomok,
gowbA ga Bugu 6ozamama koaekuusma kak-
mycu. A cowo u macmomo, kegemo npe3 2008
€ pasnpbcHam npaxbm Ha nokouHus gu3auHep
N8 CeH AopaH. 3aegHo ¢ napmHbopa cu lMuep
Bepke, CeH AopaH npugobuBa ,Maxkopea“ B Ha-
yanomo Ha 80-me 2oguHu, Bb3cmaHoBsaBa noy-
BexHanama My kpacoma u cvbupa myk 6ozama
konekuus om mapokaHcku u ceBepHoadpukaH-
cku mekcmuaHu u3geaus, u bukyma. Yacm om
msx ca usnokeHu 8 Myses Ha 6epbepckomo
uskycmBo, omkpum npe3 2011.

KPAACKN TPOBHULW WU 3ABABAEHNA 3A
HAPOOA. Bmopusm geH geH B Mapakew 3a-
nouBa npeg bab AesHay — BeauuecmBeHama
2naBHa nopma, cmpoeHa owe npe3 Xl Bek,
kosmo Bogu kom MeguHama. Bbpxy po3oBume U
CMEeHU npe3 3umama 2He3gam wbpkeAau — MoXke
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6u cvwume, koumo ce HaHacam no nokpuBume
Ha BbAzapckume cena npe3 npoaemma. A MaA-
ko cnaeg BausaHemo npe3 bab AzHay ce cmuza
go 2pobHuuama Ha Caagumume — guHacmus-
ma, ynpaBasBana Mapoko om 1554 go 1659.
EguH om Hau-kpacuBume moHapxuuecku He-
kponoau B cmpaHama e pa3geneH B gBa kyno-
Aa. Mog 12 BneuamasBawu konoHu om kapap-
cku Mpamop ca noAoXKeHU Mowume Ha CyAmaH
Axmeg An MaHcyp, kakmo u Ha mpumama Baa-
gemeAu caeg Hez2o. BvB Bmopus kynoa nok ca
2poboBeme Ha bawama u maukama Ha AA MaH-
cyp, kakmo u Ha gpyau uaeHoBe, u pogcmBeHu-
uu Ha Caagumckama guHacmus. Bcuuko moBa
e ykpaceHo ¢ mpaguuuoHHa mecmHa mo3auka,
MpaMOpHU hAouU U gbpBopesba — uskalouumen-
Ho cBugemencmBo 3a Mmaucmopckama paboma
om XVI Bek.

KAK OA CTUTHETE: C Bbacapus Ep u
Hawume napmHbopu go Mapakew npe3
Mapux.

BPEMETO: [OekemBpu e nukom Ha
mypucmuueckus ce3oH Ha Mapakew —
Bce no-nonyasipHa gecmuHauus 3a
wuko3Ho u Aygo nocpewaHe Ha HoBa
2oguHa. Hau-gobpe nponycHeme 2paga
npe3 Aamomo, kozamo memnepamypume
He nagam nog 40 zpagyca.

£#33
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MWHABA OBAA N TEMIMEPATYPATA e 6Au3o
34 2pagyca, makap no 6vA2apckume cmaHgap-
mu ga e goAboka eceH. Bpeme e 3a Hewo oc-
Be>kumenHo, kakmo u 3a manko noBeue >kuBeu,
B geHs Hu. 3amoBa Hau-nogxogaWoOmo MACMO
ca cykoBeme B megunama, koumo 3anouBam
manko caeg BeaukonenHama gkamust Kymybus.
Owe nbpBume cepzauu npegBewaBam wape-
HOmMO u apomamHo novmewecmBue, koemo Bu
ouakBa — ozpomHu kynuuHu kypkyma, kumuoH,
dypmu, koHa, nnemeHu kowHuuu u wanku, Bcs-
kakBu kokeHu u3genus, npekpacHu mMemanaHu
deHepu ¢ pasHouBemHu cmbkaa, mpaguuuoHHU
gkenabu (goazu pobu, koumo nassm kakmo om
>kezama, maka u om 3umHus xAag), Ho U cbBcem
no3Hamume HuU meHucku u gpexu Ha cBemoBHu
Mapku cbC CbMHUMEAHa aBmeHmuyHocm.

PewaBame obaye ga ocmaBum nasapyBaHe-
mo 3a gpyaus geH u bvp3ame kbM cCbpuemo
Ha Mapakew — npouymus naowag [kema EA
QHa. Xaocom myk moxe ga gouge 8 noBeue Ha
mypucma om EBpona, 3amoBa nvk mecmHume
ca HanbAHO B cBou Bogu. A womM mecmHume ca
myk, 3Hauu u >kuBombm ce cayuBa myk. XKoHe-
Abopu U akpobamu, 6okcbopu u paskasBauu Ha
ucmopuu, HaobukoneHu om z2onemu kpvzoBe
3snavu, ykpomumeau Ha kobpu, 2agamenku u
pucyBauku c kvHa — ako gywama Bu e >kagHa
3a 3peAuwia om BcsakakBa BeauuuHa, [kema
EA QHa e Ha Bawe pasnonoxkeHue. B cayuad,
ye cme 2nagHu u XkagHu, omHoBo cme Ha npa-
BuaHomo msacmo. Besbpou gumawu naBuAu-
OHU ¢ madkuHu (mpaguuuoHHa bepbepcka »




» mexHuka 3a 2omBeHe Ha meco, kyckyc u 3e-
AeHuyuu B kaneHu covgoBe), moky-wo cBapeHu
oxaloBu u gpyau mopcku gapoBe, kakmo u no-
3Hamume Hu gloHep kebanu we 3acumam 2aaga

"lNazapeHemo
myk, kakmo

3anag. Caeg 180 km we cmuzHeme go Ecayepa
— mankomo ckpumo 6uwky Ha MapokaHckomo
amaaHmuuecko kpaubpexkue. B ucmopusma
Ha 2pagyemo ca cMeceHu kyamypume Ha nop-

Bu, npu moBa camo cpewy Hskonko gupxama. B ce gOCe U,l,ame, myaaAuu, ucnaHuu, ¢paHuysu u bepbepu, a Ha
HukakbB cayual He nponyckalme ga usnueme u cpaBHumenHo Manka naow, cbkumeacmBam
vyawa nopmokanoB cok — He 3Byuu ekaomuuHo, e qacm Om MlocloamaHu, eBpeu u xpucmusiHu. PumbMbm
Ho 3amoBa nbk nopmokaaume ca omkocHamu N pe)ku Bﬂ BaHemO_ Ha kuBom e gocma no-cnokoeH om wememHus
npegu vacoBe u we Bu kapam ga Bv3guwame Mapakew u e ucmuHcka aaomka cBexk mopcku
cbe cbkaneHue, koezamo careg moBa nopbuBa- Ako cme yM e/\U, Bb3gyx, 2apHupaHa C wegpa nopuus mopcka
me ¢ppew B 3aBegeHue B Boazapus. XpaHa u 2Haya — mykawHama My3ukaAHa 20p-

e ’ P mpﬂ68a ga CBa/\U me gzcm Ta 3;/egHo cyxunu ucmop{mma Ha MFI(p.‘.-
B MOCOKA ATAAC N B NMOCOKA ATAAHTU- ueHama gO noHe momo, 8 koemo npes 60-me u 70-me ca ugBanu

KA. CpamHo we e ga cme B8 Mapakew u ga
He omckouume go Amaackume naaHuHu. ToBa
Hau-AecHO cmaBa, ako mpbzgHeme no goAuHa-
ma Ha peka Oypuka, Ha 30 km lo2ouamouHo om

egHa mpema om
nopBoHayaanHama"

bkumu XeHgpukc, Kam CmuBbHc, Muk Dka-
2op, Opanrk 3ana, npaBam Ecayepa macmo, Ha
koemo cbc cugypHocm mpsa6Ba ga omgeaume
noBeue om geH. M

2paga. Om mam muHaBa u nomsm 3a Hau-B8u-
cokus Bpbx Ha Amaac u usaa ceBepHa Adpuka
Tybkan (4 167 m). EgBa Au we mpbeHeme ga 20
uskauBame, ocBeH ako He cme gowAu cheuuan-
HO 3a moBa, Ho gopu u nomekume B He2oBomo
nogHoXkue we Bu npegaoxkam yHukanHu 2neg-
ku. EgHa om msax ca maAkume cemeUuHU pecmo-
paHmuema, koumo ca pewuAu ga usnoA3Bam
pasxaagumenHa cuAa Ha pekama u ca pasnono-
»kuAau macu u Bexma meka meben gupekmHo BbB
Bogama. MuHymu caeg kamo 2u nogmuHeme,
we ycemume, Ye Amaac He e weea paboma —
kameHucmama nbmeka BvpBu no kopumomo
Ha nomoue, koemo npaBu uskauyBaHemo gocma
xnb3z2aBo uakuBsBaHe. 3amoBa nvk 2aegkama
om BucuHume we Bu ce ombaazogapu ¢ 6es-
kpaeH npocmop B cuHbomo Ha Hebemo u po3o-
Bomo Ha naaHuHama, u MvbHuukume kouwuuku,
ceyweHu B nogHoxkuemo U.

Ako Bce nak kamepeHemo He e npegnouuma-
Homo Bu ygoBoacmBue, moXkeme ga mpveHeme
mouHo B npomuBononoXkHama nocoka, Ha lozo-
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TRAVEL
DESTINATION

By CRISTINA NIGOHOSIAN / Photography THE AUTHOR, SHUTTERSTOCK

If you've never visited this North African city, your first contact
with two-million large Marrakech will probably come as a minor
shock to you. Not because you look different from the locals,
because the sellers are trying to lure you into their pavilions at
any cost, or because of the unbelievably chaotic traffic. You
quickly get used to these things. What you won’t get used to
is the incessant fierce bombardment of your senses. Dazzling
colours, deafening sounds and, above all, amazing scents: the
minute you think you’ve got used to some of them, you're bom-
barded with the next. There’s only one thing you can do: try and
plan how to get to know the city, or simply dive into the deep
with eyes closed.

RAWHIDE AND HIBISCUS. We choose to dive straight in. And
start really from the deep — from Bab Debbagh, the notorious
district in Old Marrakech where the tanneries are located. The
narrow filthy street that takes us there gives us a taste of what
is to come. Quite soon we no longer wonder why, before enter-
ing Bab Debbagh, everybody gets a sprig of mint to hold to their
nostrils. Only natural materials are used here, mainly goat,
sheep, calf and camel skins, and the 10 steps in the prepara-
tion of rawhide make use of salt, lemon juice, wheat bran and
pigeon droppings (“natural ammonia” our guide keeps saying to
make sure that nobody thinks this merely a tourist attraction).
But the unique view is worth the horribly pungent smell. Just as
the result of the tanners’ work. Men’s and ladies’ bags of every
size and colour, camel leather poufs, and the popular slip-
pers known here as babouche, dangle all around us. We're not
sure what is more difficult: to choose just one thing from this
enormous variety, or to persuade the seller that his price is not
quite fair. In fact, as you may have guessed, haggling is part of
the experience here. If you're good at bargaining you should
bring down the price to at least one third of the original one.
Otherwise you can do as the Scandinavians do and pay what
you're asked; not surprisingly the local traders will immediately
flock around you if you're tall and blond.

BECAUSE, DESPITE THE CLICHE, Marrakech is really a city
of contrasts, we decide that our next stop will be the Majorelle
Garden. In 1924 French painter Jacques Majorelle acquired
a plot of land in the city and devoted 23 years to turn it into a
genuine oasis, gathering rare and exotic plants from five con-
tinents, 15 species of birds and other representatives of the
local fauna. The park’s very layout — with its winding lanes,

shady banana trees, burbling streams and ponds filled with
water lilies and fish — makes for serenity and contemplation.
The latter turns out to be difficult though, due to the never
ending flow of tourists who have come to see the rich collec-
tion of cacti. As well as the place where the ashes of famed
designer Yves Saint Laurent were scattered in 2008. Together
with his partner Pierre Berge, Saint Laurent bought Majorelle
in the early 1980s, restored its somewhat faded beauty and
put together a rich collection of Moroccan and North African
textiles and jewellery. Some of them are now exhibited at the
Museum of Berber Arts, which opened in 2011.

ROYAL TOMBS AND POPULAR ENTERTAINMENT. Our sec-
ond day in Marrakech starts at Bab Agnaou — the impressive
main gate, built in the 12th century, which leads to the Medina.
Storks are nesting on its pink walls in winter, perhaps the same
which perch on Bulgarian village roofs in spring. Soon after
entering the city through Bab Agnaou, the Saadian Tombs are
reached; the Saadi dynasty ruled Morocco from 1554 to 1659.
One of the most beautiful royal necropolises in the country
consists of two mausoleums. The remains of Sultan Ahmad
al-Mansur, as well as of the three rules who came after him,
have been laid to rest below 12 majestic columns made of
Carrara marble. The second mausoleum contains the tombs of
the father and mother of Al-Mansur, as well as other members
and relatives of the Saadi dynasty. All this is decorated with
traditional local Moroccan mosaic, marble slabs and carvings —
an exceptional proof of the masterful work of the 16th century.

IT’S PAST NOON AND THE TEMPERATURE is close to 34C,
although by Bulgarian standards it is late autumn. It is time for
refreshments and more variety. The most suitable place are
the souks in the Medina, which start just after the magnificent
Koutoubia Mosque. Even the first stalls promise an exciting
and fragrant experience: huge heaps of turmeric, cumin, dates,
henna, wicker baskets and hats, all kinds of leather goods,
beautiful stained glass lanterns, traditional djellabas (long
robes which protect both against the heat and the winter chill),
but also the familiar T-shirts and clothing brands of dubious
authenticity.

But we decide to postpone our shopping for the next day and
dash to the heart of Marrakech, the famous Djemaa el-Fna
square. The reigning chaos may be just a bit too much for Eu-
ropean tourists, but the locals are completely at home here. »
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» And if the locals are here, then this is where
it all happens. Jugglers and acrobats, boxers
and storytellers, surrounded by large crowds
of onlookers, snake charmers, fortune-tellers
and henna artists — if your heart is longing for
spectacles of any kind and description, Djemaa
el-Fna is what you’re looking for. If you're hun-
gry and thirsty, you’ve come to the right place.
Countless pavilions with tajine (the traditional
Berber way to cook meat, couscous and veg-
etables in earthenware dishes), freshly boiled
abalone and other seafood, as well as the fa-
miliar doner kebab will still your hunger, and
for only a few dirhams at that. Don’t forget to
have a glass of orange juice, it may not sound
exotic, but the oranges have been picked just
hours earlier and will make you sigh with regret
every time you order a freshly squeezed orange
juice in Bulgaria.

TO THE ATLAS MOUNTAINS AND TO THE
ATLANTIC. It would be a shame to be in Mar-
rakech and not go to the Atlas Mountains. The
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HOW TO GET THERE: With Bulgaria Air
and our partners to Marrakech via Paris.

THE WEATHER: December is the

peak tourist season in Marrakech — an
increasingly more popular destination for
a vibrant and wild welcoming of the New
Year. Better avoid the city in summer when
temperatures rarely drop below 40C.

easiest way is to set off along the Ourika river
valley, 30 km south-east of the city. This is also
the road to the highest peak in the Atlas Moun-
tains and in the whole of North Africa - Toubkal
(4,167m). You probably won'’t start climbing it,
unless you’ve come especially for the purpose,
but even the paths at its foothills offer unique
views. One of them are the small family restau-
rants that have decided to make use of the cool
afforded by the river and have placed tables and
tattered sofas directly into the water. Just after
passing them, you'll realise that Atlas is not to be

.:'

joked with, the rocky path runs along the small
bed of a stream which makes climbing a rather
slippery affair. On the other hand, the view from
up high will repay you with the boundless ex-
panse of blue sky and the pink of the mountain,
and the tiny houses nestling at its foot.

If climbing is not your cup of tea, you can head
in exactly the opposite direction, to the south-
west. After 180 km you will reach Essaouira,
the small hidden jewel of the Moroccan Atlantic
coast. The history of the small town blends the
cultures of the Portuguese, Spanish, French and
Berbers, and Muslims, Jews and Christians live
peacefully together on a relatively small area.
The rhythm of life is much more relaxed than in
giddy Marrakech and is a real breath of fresh
sea air, garnished with a generous portion of
seafood and Gnaoua music. Together with the
hippy history of the place, which in the 1960s
and ‘70s welcomed Jimi Hendrix, Cat Stevens,
Mick Jagger and Frank Zappa, the music makes
Essaouira the place to which you should defi-
nitely devote more than just one day. l
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Derma Vita Clinic -
IloBepu ce Ha onuma

www.demavita.bg
Codus, yn. Akag. V1Bax Bypew 8
men.: 02/ 962 25 33 (44), 0884 94 95 81

[epmamonoauuHa kauHuka [epma Buma noBeue om
16 20guHU npegocmaBn Ha cBoume nauueHmMu Had-go-
B6pomo om cBemoBHUME meHgeHuuu B8 ecmemuuHa-
ma MeguuuHa, ymBopgeHu mexHoAo2UU U anapamypu,
u Bucok npodecuoHarusoM. depma Buma we BopHe
MAagexkkomo Bu usnouBaHe ¢ duropu u bomoke, no-
cmaBeHu om eguH om Had-gobpume gepmamonosu 8
Boazapusa g-p Kams lMackoBa.

KauHukama npegaaza Hal-MogepHume anapamu 3a
MOgeAupaHe Ha MsAO U Auue, kamo cBemoBHusm N1
HIFU anapam 3a cmsazaHe Ha mAaAomo u koHmypupa-
He Ha Aauuemo Ultraformer I, 3ampa3zaBaHe Ha masHu-
HumMe, no3Hamo kamo HeonepamuBHa Aunocykuus, ¢
Clatuu u eguHcmBeHuam anapam, kolmo egHoBpe-
MeHHO mpemupa Bcuuku 5 npuyuHUMEAU Ha UEAYAU-
ma UNISON.

EguHcmBeHo B8 epma Buma we omkpueme Bukomex-
HOAO2UYHUA anapam 3a MukpouzaeHa paguoyecmoma
Vivace, koimo cmumyaupa konazeHa, usbucmps meHa
u npeMaxBa HecbBopweHcmBama. Moxke ga HanpaBu-
me HeonepamuBHa bBaedaponaacmuka ¢ PlasmAGE,
be3bonesHeHa BucokoepekmuBHa AazepHa enuaauus
U ga pewume Bawus gepMamonoguueH npobaem npu
Hal-gobpume cneuuaAucmu.

CoBopweHa kpacoma om 2aaBa go nemu Ha Had-go-
Bpomo mAcmo!

MeguuuHcku komnaekc ,,JloBepue”

Codus, Xk.k. OBua kynena 2, yr. Qpugpux MploHaHzep N22

1756 Codus, p-H N32peB, *.k. amok, ya. Abuesap CmanueB N5

men.: 02 40 36 100; 02 40 36 143
www.mbal.doverie.bg, info@mbal.doverie.bg

MK ,doBepue” e mogepeH meguuuHcku komnaekcq pasgeneH ¢yHKuuoHaAHO Ha
guazHocmuyHo-koHcyaAmamuBeH ueHmbp u MHozonpoduAaHa HoAHuua 3a akmuBHo

AeueHue.

MBAA HoBepue Beue ce cgobu ¢ Hal-HoBama anapamypa 3a aHaAu3 u uspabom-
BaHe Ha uHguBugyanHu cmeaku 100 % no mApka, mogeaupaHu 3a 10 MuHymu -

FootBalance.

OcHoBHama ueA Ha mo3u mun cmeAku e ga kopueupam BpegHume no3uuuu Ha
cmonarama. Te ocuzypaBam uHguBugyaseH komdpopm u ygobcmBo npu xogeHe,
kamo no mo3u HauuH HamaAsBam 6oakume u Ha xopa ¢ glocmabaH. Ako cmpagame
om nogobeH npobaem uAau Xkenaeme ga ce cgobueme coc cmenku FootBalance,

Mokeme ga nocemume boaHuua “doBepue’.

BoaHuua ,[doBepue” e egHa om nopBume uacmHu 6oAHUUU B Boazapusa. Co3gageHa
e B kpan Ha 2005 e. u Beue Hag 10 2oguHu e yacm om ,[doBepue ObeguHeH xoaguHe”
Al Ta e MogepHa, eBponelcka 6boAHUUA, pa3AuYHa oM cmaHgapmHume Hoazapcku
H6oAHUUU BbB Becako omHoweHue, kamo npegaaza MHO20 NO-CbBpemMeHHo obcaykBa-

He, anapamypa u Ae2noBa basa.

Ha pasnoaoXkeHue Ha nauueHmume Ha MK “[oBepue” ca:

- MeguuuHcku ueHmbp, paznorazaul CbC cobcmBeHu Aa-
H6opamopuu u BucokomexHOAOZUUYHO guagHOCMUYHO 060-

pygBaHe.

- MHozonpoduaHa boaHuua 3a akmuBHO AeueHue ¢ 8 cne-

yuaAusupaHu omgeAeHusa 3a HoAHUYHA NOMOU.
- 4 onepauuoHHU 3aAU u cmauuoHap om Hag 100 Aeena

OcBeH BucokomexHonozuuHo obopygBaHe U cneuuaau-
3upaHu omgeAeHua, MeguuuHcku komnaekc ,[doBepue”
Moxke ga npegaoku Ha cBoume nauueHmu onepamuBHo
AeyeHue ¢ eguHcmBerama B ep. Codua cucmema 3a pobo-
mu3supaHa xupypaua ,[da BuHuu”. Hag 80% om Bcuuku gu-
a2HOCMUYHU U AeyebHU npouegypu ce u3BbpwBam upes
npuAazaHe Ha MUHUMaAHO UHBa3uBeH (be3kpoBeH) Memog
om BucokokBaaudbuuupaHu ekunu upe3 cvBpemeHHa eH-

gockoncka anapamypa.

F:::-r::-tB:::lunce_‘j\_

Derma Vita Clinic -
Trust the experience

www.demavita.bg
8, Akad. Ivan Buresh Str., Sofia, Bulgaria
tel.: +359 2/ 962 25 33 (44), +359 884 94 95 81

Derma Vita Clinic for more than 16 years provides its
patients with the best of the world trends in aesthetic
medicine, established technologies, equipment and
high professionalism. Derma Vita will return your youth-
ful show with fillers and botox placed by one of the
best dermatologists in Bulgaria, dr. Katya Paskova.

The clinic offers state-of-the-art body and face mod-
eling devices, such as the world’s N21 HIFU Body
Tightening and Face Contouring - Ultraformer |lI, fat
freezing, known as non operative liposuction - with
Clatuu and the only device that simultaneously treats
all 5 cellulite causes - UNISON.

Only in Derma Vita you will find Vivace, the micro-nee-
dle radiofrequency, which stimulates collagen, clarifies
the complexion and removes imperfections. You can
make non-surgical blepharoplasty with PlasmAGE,
painless highly effective laser epilation and solve your
dermatological problem with the best specialists.

Perfect beauty from head to toe in
the best place!

Doverie Medical Complex

Sofia, Ovcha Kupel 2 District, 2, Friedrich Grunanger Street

1756 Sofia, East District, Lachezar Stanchev 5 Street

phone: 02 40 36 100; 02 40 36 143
www.mbal.doverie.bg, info@mbal.doverie.bg

MC "Doverie" is a modern medical complex functionally divided into a diagnos-
tic-consulting center and a multiprofile hospital for active treatment.

MC Doverie has acquired the latest equipment for analyzing and developing
individual 100% in-person insoles, modeled for 10 minutes - FootBalance. The
main purpose of this type of insole is to correct the foot’s injuries. They provide
individual comfort and walking comfort, thus reducing the pains of people with
splayfoot. If you suffer from a similar problem or want to have FootBalance in-
soles, you can visit Doverie Hospital.

Doverie Hospital is one of the first private hospitals in Bulgaria. It was estab-
lished at the end of 2005 and has been part of Doverie United Holding AD for
more than 10 years. It is a modern, European hospital, different from the stand-
ard Bulgarian hospitals in every respect, offering much more modern service,
equipment and bed base.

The patients of MC "Doverie" are at the disposal of:

- A medical center with its own laboratories and high-tech diagnostic equipment.

@ AOBEPUE

- Multi-profile  Active  Treatment
Hospital with 8 specialized hospital
care units.

- 4 operating halls and more than
100 beds.

In addition to high-tech equipment
and specialized departments, Do-
verie Medical Complex can offer
its patients an operative treatment
with the only Da Vinci robotic sur-
gery system in Sofia. Over 80%
of all diagnostic and treatment
procedures are performed by ap-
plying a minimally invasive (blood-
less) method by highly qualified
teams using modern endoscopic
equipment.

]
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Spaghetti Company

Cepguka ueHmop, byr. CumHskoBo N248

men. 02/ 841 28 18

Mall Bulgaria 102 em 3 go kuHo ApeHa

6yAn. Bumowa 150, mea: 02/ 88 10 100

PabomHo Bpeme: noHegeaHuk - Hegead om 10:00 go 00:00 u.
spaghetticompany @mail.bg

Pizza, pasta, modernista u TU!

Macmomo, usBecmHo ¢ uskalouumeaHa umanuaHcka kyxHa. ObecmaHoBkama, kos-
mo BgbxHoABa cpewume, koumo BuHazu ocmaBam y meb uyBcmBomo, ue cu B8
copuemo Ha gpagal!

Bceku om pecmopaHmume Spaghetti Company Hocu cBoe cobcmBeHo ycewiaHe.
HesaBucumo koge me omBexkgam nomuwama Ha Codus, 8 pecmopaHmume om
Bepuzama Hamupaw cebe cu cpeg usuckaHa u mBopuecka obcmaHoBka, MogepeH
gu3alH u opueuHaAHa umaauaHcka kyxHs, cneuuaAaHo cb3gageHa nog uvepnaka Ha
Maecmpo Mapko Aykuapu.

[omMbm Ha umaauaHckama kyxHa e Habauzo. Tyk e, 3a ga Hamupaw BuHazu cebe
Cu, npuameAu, genoBu napmHoopu UAU HoBu cpewu. KyxHama HU e naaumpa om
umanuaHcku BkycoBe. Kom moBa gobaBame cneuuanHa ceaekuua om BuHa, my3uka
u cobumus. Mokew ga cnogeauw myk Beako kbcHo cympewHo kade, pabomeH
06Ag, AexkepeH caegobeg uau gbaea Beueps. 1 Beceku nbm we Boge pasauyHo.

11 kakmo kasBa Hawusm araBeH eomBau Mapko Aykuapu - ,VMMa Hewa, 3a koumo
HAMa ce30HU“. VIMa u makuBa mecma. Spaghetti Company e egHo om msx.

Spaghetti Company

SERDIKA CENTER, 48 Sitnyakovo Blvd

phone: +359 2/ 841 2818

Mall Bulgaria 102 floor 3 near Arena cinema

150 Vitosha Blvd., phone: +359 2/ 88 10 100
Working time: Monday-Sunday 10:00 am - 12:00 pm
spaghetticompany @mail.bg

Pizza, pasta, modernista and YOU

The place, famous for exquisite ltalian cuisine. The atmosphere, inspiring meetings
that always leave you feeling in the heart of the city!

Each of the Spaghetti Company restaurants brings its own touch. No matter where
Sofia roads take you, in the restaurant chain you find yourself amongst elegant and
creative atmosphere, modern design and original Italian cuisine especially prepared
by Maestro Marco Luchiari’s ladle.

The home of Italian cuisine is nearby. It’s right here, so you can always find yourself,
friends, business partners or new encounters. Our cuisine is a palette of ltalian fla-
vours. We add a special selection of wine, music and events. Here you can share
every late morning coffee, business lunch, a casual afternoon or a long dinner. It will
be different each time.

As our chef Marco Luchiari says - “There are things of no particular season”. There
are such places. Spaghetti Company is one of them.

Bedroom Beach
Il paradiso del mare nero

k.k CaoHUeB bpse, naaxk 102, komnaeke Kakao budu

HowHuam >kuBom Ha boAzapckomo YepHomopue uma meHgeHuua ga epaBumupa
okono Hanokunama ce u maka npegnoyumaHa Aokauua 3a MOgepeH HauuH Ha 3a-
6aBnreHue - Bedroom Beach!

Kaybom e msacmo, koemo obeguHaBa eaezaHmHocm, cmua, kpacuBu u usBecmHu
xopa, usuckaH HauuH Ha 3abaBaeHue, MogepHa My3uka, mon gugykeu; MAcmMo, Ha
koemo npocmo uckaw ga 6ogew!

Bedroom beach e ¢ nepdpekmHo mecmononokeHue - Ha bpeza Ha Mopemo Ha nap-
mu gecmuHauusima Ha Boagapus - CAbHueB bpse, k.k Kakao budu, naavk 10e.
CegmMuuHama gHeBHa npozpama Ha kayba uwe me BoBaeue B uua-aym HacmpoeHue,
mouHo B kakBomo uckaw ga cu! AekepHa my3uka, 02pOMHU Ae2Aa, npukpumu ¢
beau HbangaxuHu, ¢ koumo Bsmbpbm 3akauauBo cu uzpae... Alobe3eH nepcoHan,
kolmo e 2omoB ga cogeldcmBa 3a moBa Bcaka mBos kyauHapHa npegcmaBa ga
6vge npeBopHama B peaaHocm om Hawua wed-somBay. A 3awo He mod ga mu
npegaoku Hewo, Ha koemo ga He MoXkew ga ycmouu...

[eHam npeauBa B Howl, Howma B geH...#Team neverSleep e 2omoB ga me nocpe-
wa 24 vaca B geHoHowuUemMo.

Ena, 3apegu ce, ycMuxHu ce, 3ab6aBasBad ce, bogu kpacuB, npuBauval, pasgaBad ce!
OuakBame me! He moke ga He cu TAM! Bedroom Beach
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Bedroom Beach
Il paradiso del mare nero

Sunny Beach, Beach South, Cacao Beach Complex

The Nightlife on the Bulgarian Black Sea coast tends to gravitate around the fa-
mous and preferred location for a modern way of entertainment - Bedroom Beach
Club!

The venue is a place that combines elegance, style, beautiful and famous people,
exquisite entertainment, trendy music, top DJs; A place you just want to belong to!
Bedroom Beach has a perfect location, situated on Cacao beach, South beach, in
the Bulgarian most popular party destination - Sunny Beach.

The daily program of the club during the week will puts you in a chill- out mood, just
what you search for! VIP beds on a raised deck, covered with white and ethereal
canopies, chillmusic, spectacular view... Our friendly staff, always ready to help you
feel more comfortable, will assist you to turn into reality every culinary wish thanks
to our master chef..Or why not leave them offer you something that you can not
resist to...

The day turns into night, the night into day ... #TeamneverSleep is ready to wel-
come you 24 hours a day.

Come in, energize yourself, smile, let us entertain you, be beautiful, draw looks on
you, give smiles away....

We are expecting you! You just can not miss being THERE! Bedroom Beach




Spaghetti Kitchen*Bar

Codusd, nnowag CB. Hegena 3
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar
men.: 089 304 66 66 DRINK «
Ako mpsbBa ga 3abogem kapduua 8 ueHMb-
pa Ha Codus, we boge mouHo myk - Ha nAo-
wag CBema Hegeaa 3, npu uucmo HoBusm
Spaghetti Kitchen*Bar. OmnpaBadku ce kom
napagHusa Bxog, Bukgame egHo cbBcem pas-
AUYHO MACMO - UHMeEepUOop Ha Hakoako HUBa u
cbBcem pasAUUHU 30HU C MHO20 akueHmu u
gemaunnau, »kuBeewu B nbAHa XapMOHUS.
BkycHama obukoaka Ha mAacmomo 3anouBa
¢ moBa, ¢ koemo obukHoBeHo cBopwBame
- gecepma. Ha Bxoga HuU nocpewa BumpuHa
¢ aBmopcku gecepmu, npuzomBeHu Ha mAc-
mo om madcmop cAagkapume Ha Spaghetti
Kitchen.

Ako cu pewuA ga npeomkpuew umasuaHcka-
ma xpaHa, Nnpocmo ce omgad Ha npsAcHa nac-
ma u gobpe npeneueHa no pvbuemama nuua
B8 Morello ¢ypHama. Pasbupa ce, Vimaaua
He e camomHa Ha BkycHama kapma, kosmo
cmou npeg Hac. TpveBame Ha okorocBemcko
nomewecmBue ¢ AnoHckomo nameuwlko, Hop-
Bexkka cbomea, okmonog om CaHmopuHu,
kakmo u Hakoako npegaokeHus om Goa2ap-
ckama kyxHa. 3oHama ¢ npowymo 6apa nok e
npekpacHo mMacmo 3a BuHo u manacu. HoBa-
mopckume kokmedau, koumo ce npegaazam,
ca ucmuHcko npousBegeHue Ha aakoxoaHomo uskycmBo.

Hakpamko - Spaghetti Kitchen*Bar e macmomo, Ha koemo moXkew ga ce cpew-
Hew C npusmeAu, ga xanHew xybaBa xpaHa uau ga nuew Alobumus cu kokmetn 8
npusmHa ammocdepa.

Spaghetti kitchen

Codus, yn. 6-u cenmemBpu N9
PesepBauuu mea.: 0890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

Hama kak ga npemuHeme no yauua
,6-u cenmemBpu” U ga ocmaHeme
BespasauuHu koM Buga Ha mosu
HaucmuHa HeobukHoBeH pecmo-
paHm. KakBo 2o npaBu makoB, we
pas3bepeme B mMomeHma, 8 koimo
npekpauume npaza my. C egHa-
eguHcmBeHa kpauka 3abpaBsme 3a
pabomHama cymamoxa Ha 2oAeMus
2pag u ce npeHacame B eguH gpye
clokem ¢ BoawebHa ammocdepa u
6e36pol kyauHapHU npegaoXkeHus.
Tyk we omkpueme npuamHa kom-
BuHauua om coBpemeHeH gusalH B
063aBeskgaHemo, usuckaHo MeHlo ¢
UHMepHauUoHaAHa KyxHA u omnyc-
kawa mysuka. Om meceu, HoemBpu
ce omkpuBa u omonaaema BoHWwHa
epaguHa. 3aBegeHuemo Bneuam-
AABa U C geaukamHO AUYHO OMHO-
weHue koM kaueHma u ycewaHe
3a gomaweH ylom. Bcuuko moBa
npeBpowa Spaghetti  Kitchen 6
Had-MogepHOMo U »keAnaHo MACMOo
8 Codus.

SPAGHETTI
KITGHEN % BAR

EAT -

SOCIALIZE

SPAGHETTI
KITGHEN*

ITALIAN FOOD AMERICAN GRILL

Spaghetti Kitchen*Bar

3, Sveta Nedelya Square, Sofia
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar
phone: +359 89 304 66 66

If we need to put a pin in downtown
Sofia, it will be right here - at 3 Sveta
Nedelya Square, at the brand new
Spaghetti Kitchen*Bar. Heading for
the front door, we see a completely
different place - interior on several
levels and completely different zones
with a lot of highlights and details, liv-
ing in perfect harmony.

The delicious tour of the place begins
with what we usually end with - des-
sert. A window with original desserts,
prepared here by Spaghetti Kitchen’s
pastry chefs, welcomes us at the en-
trance.

If you've decided to rediscover ltal-
ian food, just indulge in fresh pasta
and crispy pizza round the edges in
the Morello oven. ltaly, of course, is
not alone on the delicious map we
have in front of us. We set off on a
round-the-world trip with Japanese
duck, Norwegian salmon, Santorini
octopus, as well as a few offers from
the Bulgarian cuisine. What's more,
the prosciutto bar zone is a great
place for vino and tapas. The innovative cocktails they offer are a real work of
the alcoholic art.

In a nutshell - Spaghetti Kitchen*Bar is the place where you can meet friends, eat
good food or have your favorite cocktail in a pleasant atmosphere.

Spaghetti kitchen

9, 6™ of September Str., Sofia, Bulgaria
Reservations: +359 890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

It is not possible to pass 6th
of September Street and to
remain indifferent to the ap-
pearance of this unusual res-
taurant. You will understand
what makes it so unusual the
minute you cross its thresh-
old. Only one step and you
forget about the busy turmoil
of the city, and move into an-
other reality that has a magic
atmosphere and countless
culinary propositions. Here
you will find a pleasant com-
bination of contemporary in-
terior design, exquisite inter-
national cuisine and relaxing
music. The restaurant also
impresses with its delicate
personal attitude towards the
customer and the feeling of
home comfort. All this makes
Spaghetti Kitchen the most
modern and desired place
in Sofia.
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MPABUAA 3A NMPEBO3 HA BATAXK MO NOAETUTE HA BbArAPUA EP

Bcuuku nomHuuu Ha Boazapusa Ep umam npaBo Ha npeBo3 Ha HeanaameH poueH Hbazak B canoHa U pesucmpupaH bazaxk /8
bazaxkHuka Ha camonema/, B 3aBucumocm om usbpaHama mapuda. BeanaamHume HopmMu 3a 6pol U meano Ha bazaka mozam ga
Bogam pasauuHu, B8 3aBucumocm om kaacama Ha nbmyBaHe /6usHec uau ukoHomMuuHa/, kakmo u om mapudama, no kosmo e usgageH
bunema. MpeBo3bm Ha Hazark N0 pegoBHUME AUHUU € cbobpaseH u ¢ Hakou obwu npaBuaa u noaumukama Ha Boazapus Ep, koumo

mps6B8a ga umame npegBug.

ABuokomnaHus Boazapusa Ep BuBerkga no auHUUME cu npaBuaa 3a npeBos Ha bazaxk 3a buremu, usgageHu caeg 2 mad 2011 e.

Cucmemama PIECE CONCEPT ce 6a3upa Ha bpod, meaaomo U pasmepume Ha uekupaHusa bazadk.

TAPUOU BE3 PETUICTPUPAH BATAXK

Bceku nomHuk, 3akynua 6uaem no mapuda ¢ BkaloueH camo poueH bazadk, uma npaBo ga npeBo3u B kabuHama Ha camorema Be3anaameH Hazark kakmo caegBa:

Kaaca Ha o6cayrkBaHe

Hopma Ha 6e3nnameH 6azak

Takcu 3a 6azaxk

MkoHomMuuHa kaaca

1 6pol poueH bazaxk go 10 ke u paamepu 55x40x23 cMm (cymapHa
gbrkuHa go 118 cm)*

MopBu Bpol peeucmpupaH bazaxk go 23 ke u go 158 cm*:
« BompewHu nonemu - 15 eBpo Ha nocoka
- MexkgyHapogHu noremu - 20 eBpo Ha nocoka

TAPUOU C PETUCTPUPAH BATAXK

Bceku nomHuk, 3akynua 6uaem no mapuda ¢ BkaloueH pezucmpupaH bazaxk, uma npaBo ga npeBo3u B HazaxkHuuUMe Ha camorema besnaameH Hbazak kakmo caegBa:

1. Mo mexkgyHapogHu u BompewHu AuUHUU

Kaaca Ha o6cayrkBaHe

Hopma Ha Ge: 1 6azark

BusHec knaca

1 6pol poueH bazak go 10 ke u paamepu 55x40x23 cm (cymapHa gbmkuHa go 118 cm)*
2 bpos uekupaH bazaxk go 32 ke, go 158 cm* Beeku**

koHoMuuHa knaca

1 6pol uekupaH bazak go 23 ke u go 158 cm*

1 6pol poueH bazaxk go 10 ke u pasmepu 55x40x23 cm (cymapHa gbakuHa go 118 cm)*

2. UsknaloueHus

Bug kapma

MoacHeHus

3namna kapma FLY MORE

2 6pos no 23 ke u go 158 cm* Beeku**

3a bunemu 3anaameHu ¢ kapma VISA Platinum om LIKB

2 6bpos no 23 ke u go 158 cm* Beeku*™

3a buaemu 3anaameHu ¢ kobpaHgupaHa kapma Boazapus Ep u LIKB

2 6bpos no 23 ke u go 158 cm* Beeku™

3a uneHoBe Ha npoepamama ,CCB Club”

2 bpos no 23 ke u go 158 cm* Beeku™

Mopsauu

2 bpos no 23 ke u go 158 cm* Beeku™™

Bebema om 0-2 20guHU

B cayuad, ue mapudama no kosmo e usgageH bunema Ha BbapacmHuam, npugpyrkaBau, 6ebemo no3BoasaBa 1 Gpou
uekupaH bazaxk go 23 ke, mo bebemo uma npaBo Ha 1 bpol uekupaH bazaxk go 10 ke.

MpeBo3om Ha Hebewku konuuku ce u3BopwBa BeanaamHo, HO me caegBa 3agbakumeAaHo ga ce npegaBam u noayuyaBam
HenocpegcmBeHo npu kauBaHe/cAusaHe Ha/om camorema.

ABuokomnaHusma He Hocu omeaoBopHocm 3a wemu B pesyamam Ha mpaHcnopmupare no bazaxkHume aeHmu, 8 cayuad, ue
koauukama He e npegageHa/noayyeHa Ha/om camoaema.

* Cymama om BoHWHUME pasMepu Ha gonkuHama, BucoyuHama u wupoduHama Ha bazaxka /| +h+w/. MemHukem Moke ga npeBosBa u noBeye om HeanaamHama Hopma HbazaXk cpewy gonbAHUMEAHO
3anaawaHe. Tpemu bazaxk ce makcyBa no makcama 3a mpemu cBpbxbazark.
** Ako Buaemume Bu ca 3anaameHu B caima Ha komnaHuama, kakmo u 8 cayuaume Ha: npumeskaHue Ha 3namHa kapma FLY MORE, uaeHcmBo 8 npogpamama CCB Club, uau 3a 6uaemu, 3anaameHu ¢
kobpaHgupara kapma om LIKE u Boazapuda Ep uau kapma Visa Platinum om LIKB, e Heobxogumo ga ce cBopkeme ¢ Hac Ha mea.: +359 2 4020 400 uau Ha e-mela: callfb@air.bg 3a npeusgaBare Ha burema
¢ npaBo Ha 2 6pos besnaameH bazaxk. MpumexkaHuemo Ha kapmu CCB Club, Visa Platinum om LIKB, kobpaHgupara kapma om LIKB u Boazapus Ep, kakmo u 3namua kapma FLY MORE He gaBa npaBo Ha
6e3nnameH gonoAHUMeEAeH yvekupaH Bbazak no mapuda 6e3 bazak. [paBomo Ha gBa H6posa bazavk 3a npumeskamenu Ha 3namHa kapma FLY MORE u CCB Club u 3a buaemu, 3anaameHu ¢ kobpaHgupaHa
kapma Boazapus Ep u LIKB u kapma Visa Platinum om LIKB, e camo 3a noaemu, npu koumo onepupaui npeBo3Bau e aBuokomnaHus Boreapus Ep.

MbTHUKBT MO>KE OA NMPEBO3BA U MOBEYE OT BE3MAATHATA HOPMA BArA>K CPELLY AOMbAHUTEAHO 3AMAALLAHE.
4. Takcu 3a cBpox6azak - BompewHu AuHuu

3. Takcu 3a cBpox6azak - MexkgyHapogHU AuHUU

3a meano Ha bazaka mexgy 23 ke u 32 ke

3a 2oneMuHa Ha bazarka mexkgy 158 cm* u 203 cm*

[onvaHumenHa bpouka - Bmopu bazaxk go 23 ke go 158 cm*

[onvaHumenHa bpouka - mpemu 6azaxk go 23 ke go 158 cm*

5. CneuuanHu kamezopuu 6aza)k

50 eBpo 3a meano Ha bazaxka mexgy 23 ke u 32 ke 20 eBpo
70 eBpo 3a 2oneMuHa Ha bazarka mexkgy 158 cm* u 203 cm* 30 eBpo
50 eBpo [onbaHumenHa bpouka - Bmopu bazaxk go 23 ke go 158 cm* 20 eBpo
100 eBpo [onvAaHumenHa bpouka - mpemu 6azaxk go 23 ke go 158 cm* 50 eBpo

Bazak ¢ meano Hag 32 ke moke ga ce npeBosBa camo kamo kapeo.

CnopmHa
ekunupoBka

MpeBosa Ha cnopmHa ekunupoBka He Bausa B Hopmama Ha 6eanaamHua uekupaH Hazaxk. TakcyBa ce 50 eBpo B8 nocoka, kamo gonbAHUMEAHO Napue uekupaH bazax.
EkunupoBkama mpna6Ba ga e ¢ makcumanHu pasmepu go 23 ke u go 203 cm*
WUskaloueHue: Besannamer npeBos Ha 16p. cku/cHoybopg ekunupoBka 3a Bcuuku gupekmHu noaemu, onepupaHu om Boazapus Ep.

Benocunegu

Mpuemam ce 3a npeBo3 B cneuuanHa onakoBka (kapmoH uAu cneuuaneH kanbd). MakcumanHu pasmepu Ha onakoBkama 160 x 90 x 25 cm. M3uckBa ce npegBapumenHo
nomBopykgeHue Ha ycayzama B8 pesepBauuama.
MexkgyHapogHu AuHuu: 70 eBpo B nocoka. BbmpewHu Aauruu: 30 eBpo B nocoka.

Opwkue

MpeBo3bm Ha o2HecmpeAHU opbXkus U boenpunacu ce u3BbpwBa cberacHo uduckBaHusma Ha MexkgyHapogHama acouuauus 3a BoagyweH mpaHcnopm [IATA/. He ce
nomBuprkgaBa Ha codeshare noaemume Ha Boazapus Ep. MNMpeBo3bm Ha o2HecmpeaHu opwkus He Moke ga Bbge nomBvpgeH B cayuaume, koeamo aBuokomnarusa Boazapus Ep e
napmHbop No norem. MpeBoabm Ha o2HecMpeAHU opbXkusa u Boenpunacu, pasAudHU om CNOpmMHO opwXkue u boenpunacu, e 3abpaHeH. B Hakou cayyau, npeBoa Ha oeHecmpeAHu
opXkua U boenpunacu 3a A0BHU U CNOPMHU UeAU, Moxke ga Bbge paspelleH. IMomHukom mpsabBa ga ce cBvprke ¢ Boazapus Ep u ga npegocmaBu uHdopmauus 3a Buga Ha
opwbkuemo, cepuliHuA My HOMep U npunacume, koumo ce BHacam B pesepBauuoHHama cucmema. Bcuuku oeHecmpeaHu opbkua u boenpunacu, ce npuemam camo kamo 6azaxk 3a
mpaHcnopmupaHe 8 bazarkHuyume Ha camorema u B HukakoB cayuad B canoHa ¢ nbmHuuume. TpabBa ga ca pasgeAHo u nogxogaulo onakoBaHu, kamo mezaomo Ha MyHuuuume He
6uBa ga HagBuwaBa 5 ke. MomHukom mpacBa ga uma Bcuuku gokymeHmu, usuckBaHu om 3akoHa u nogsakoHoBume akmoBe, npurokumu 3a npeBos 3a coomBemHama gop>kaBa.
Boazapud Ep cu 3anasBa npaBomo ga omkake npeBo3 Ha ozHecmpeaHu opbXkua u boenpunacu.
» NoBHU nywku u nampoHu - komnaekm go 15 ke: makca 50 eBpo B nocoka.

« NoBHU nywku u nampoHu- npu 0bwo meano Hag 15 ke: makca 70 eBpo B nocoka.

- Kbco ogHecmpenHo opwkue (nucmoaem): makca 20 eBpo B nocoka.

NoBHama nywka u nampoHume ce cuumam 3a egHo napue pesucmpupaH bazaxk u ce makcyBam ¢ egHokpamHa makca 3a obcay>kBaHe. Tosu Bug bazaxk He ce BkalouBa B
6e3nAramHama Hopma u makcama ce npuaaza HesaBucumo om moBa gaau nbmHukobm uma gpye uekupaH Hazax.

[omawHu Alobumuu
8 nomHuyeckama
kabuna /PETC/

Mpuemam ce camo kyuema u komku. Boa2apusa Ep He npuema 3a npeBo3 »kuBomHu go u om Beauko6pumanus.

Mpu nomyBaHe ¢ gomaweH Alobumey, /kyue uau komka/ e Heobxogumo npu 3akynyBaHemo Ha buaem ga cBoprkeme ¢ aBuokomnarusma 3a nomBoprkgeHue.
MakcumanHo meeano Ha >kuBomHomo u kaemkama - go 8 ke.
3a nonemu FB1431/1432 go u om lMapuxk, kegemo onepupaw, npeBo3Bau e Air France, makcumaaHomo meano e 6 ke.
MakcumanHu pasmepu Ha knemkama - 48 x 35 x 22 cm.

He ce BkalouBa B 6esannamHama Hopma Hazaxk. 3anaaula ce makca om 50 eBpo B nocoka.

HacakHuka /AVIH/
WUskaloueHus:

- 2KuBomHu ¢ meano ¢ koHmelHepa Hag 32ke He ce npuemam 3a npeBo3 go/om Bplokcen.
- BoGHUMe u onacHu nopogu ce npuemam 3a npeBoa camo kamo kapzo (Hanp. AmepukaHcku numbya mepuep, Cmadopguwupcku Byamepuep, AmepukaHcku cmadopguiupcku
mepuep, Byamepuep , AmepukaHcku byngoz, [loeo ApkeHmuHo, Kaneaa (AHamoaulcka oBuapka), KaBkaska oBuapka, PomBalaep, Pogesutcku pugrkbek).

Mpuemam ce camo kyuema u komku. Boa2apusa Ep He npuema 3a npeBo3 »kuBomHu go u om Beauko6pumanus.
Bes oepaHuueHue B meaaomo Ha »kuBomHomo.

MakcumanHu pazmepu Ha knemkama - 110 x 65 x 70 cm.

He ce BkalouBa B8 6eannamnHama Hopma bazaxk, 3anaawa ce makca:
[omawHu Alobumuu B8 | - npu meaao Ha »kuBomHomo u koHmetHepa go 32 ke - 80 eBpo B nocoka

- npu meano Ha »kuBomHomo u konmetHepa Hag 32 ke - 120 eBpo B8 nocoka

3a cmeceHu npeBosu ¢ yuacmuemo Ha Boacapusa Ep u gpyeu napmHoopcku aBuokomnaHuu 8 mapwpyma mozam

ga 6ogam npuaazaHu gpyau ycroBus 3a bazaxk.

bbArapus Ep\

Hayuonanen llpesozeay www.air.bg




BAGGAGE ALLOWANCE ON BULGARIA AIR FLIGHTS

All passengers of Bulgaria Air are entitled to free carriage of cabin baggage and checked baggage (in the luggage compartment of the
airplane) depending on the chosen tariff. Free allowances for pieces and weight of baggage may vary depending on the travel class
(business or economy) and the tariff on which the ticket has been issued. Baggage transportation on regular lines also conforms to
some general rules and the policy of Bulgaria Air, which you should consider.

Bulgaria Air introduces rules for baggage carriage on its destinations for all tickets, issued after May 2, 2011. The PIECE CONCEPT
system is based on the quantity, weight and dimensions of the checked-in baggage.

TARIFFS WITHOUT CHECKED BAGGAGE

Each passenger who bought a ticket in a tariff that includes only a hand baggage carriage, is allowed to transport in the cabin free bag-

gage allowance as follows:

Class of service

Allowance for free of charge baggage

Fees for checked baggage carriage

Economy class

1 piece hand baggage up to 10 kg and dimensions 55x40x23 sm
(total length up to 118 sm)*

First piece of checked baggage up to 23 kg and up to 158 cm *:
- Domestic flights - EUR 15 per direction
- International flights - EUR 20 per direction

TARIFFS WITH CHECKED-IN BAGGAGE

Each passenger who bought a ticket in a tariff that includes checked baggage, is allowed to transport in the luggage compartment of the airplane free baggage allowance as follows:

1. International and Domestic flights

Class of service

Hopma Ha Ge: 6azaxk

Business class

1 piece hand baggage up to 10 kg and dimensions 55x40x23 sm (total length up to 118 sm)*
2 pieces checked baggage up to 32 kg, up to 158 sm* each**

Economy class

1 piece hand baggage up to 10 kg and dimensions 55x40x23 sm (total length up to 118 sm)*
1 piece checked baggage up to 23 kg and up to 158 sm*

2. Exceptions

Card type

Explanations

Gold card FLY MORE

2 pieces of 23 kg and up to 158 cm each**

For tickets paid with VISA Platinum card by CCBank

2 pieces of 23 kg and up to 158 cm each**

For tickets paid with co-branded card Bulgaria Air / CCBank

2 pieces of 23 kg and up to 158 cm each**

For members of the ‘CCB Club’ programme- free checked-in baggage

2 pieces of 23 kg. Third piece is charged as third excess baggage**

Seamen 2 pieces of 23 kg and up to 158 cm each**

If the fare of theticket of the adult who is accompanying the baby allows 1 piecechecked baggage up to 23 kg, the baby is

entitled to 1 piece checked baggage up to 10 kg.

Transportation of baby carriages is free of charge, but it is mandatory to hand them over/to receive them immediately before

embarkation / disembarkation of the aircraft.

The aviation company shall not be responsible for damages resulting from transportation on baggage belts, in case the car-

riage has not been handed over/received at the aircraft.

* The maximum allowed volume is the sum of the external length, height and width of the baggage/I+h+w/. The passenger may carry more than the free of charge baggage allowance for an additional fee.

Third piece is charged as third excess baggage.

** If your tickets are paid in the company’s website, as well as in the cases of: possession of gold card FLY MORE, membership in CCB Club, or tickets paid with co-branded card from CCB and Bulgaria Air
or Visa Platinum card from CCB you need to contact us by phone +359 2 4020 400 or e-mail callfb@air.bg to reissue the ticket entitled to free 2 pieces of luggage. Possession card CCB Club, Visa Platinum
CCB, co-branded card from CCB and Bulgaria Air, and Gold Card FLY MORE entitle the additional free checked baggage on tariff without luggage The right to two pieces of luggage for holders of Gold Card
FLY MORE and CCB Club and tickets paid with co-branded card CCB and Bulgaria Air and Visa Platinum card from CCB is only on flights where the operating carrier is Bulgaria Air.

Infants 0-2 years of age

THE PASSENGER MAY CARRY MORE THAN THE FREE BAGGAGE ALLOWANCE AT ADDITIONAL COST.
3. Excess baggage fees - International flights 4. Excess baggage fees — Domestic flights

Baggage weight between 23 kg and 32 kg EUR 50 Baggage weight between 23 kg and 32 kg EUR 20
Baggage dimensions between 158 cm and 203 cm EUR 70 Baggage dimensions between 158 cm and 203 cm EUR 30
Extra piece - second bag up to 23 kg x 158 cm EUR 50 Extra piece - second bag up to 23 kg up to 158 cm EUR 20
Extra piece - third bag up to 23 kg x 158 cm EUR 100 Extra piece - third bag up to 23 kg up to 158 cm EUR 50

Baggage with weight over 32 kg may only be carried as cargo.

5. Special categories of baggage

Transportation of sport equipment is not included in the quota of checked baggage. It is charged as an extra piece of checked baggage EUR 50 in direction.
The equipment must be of maximum weight and dimensions 23 kg and 203 cm*
Exception: Free carriage of 1 piece of ski / snowboard equipment for all flights operated by Bulgaria Air.

Sport equipment

Accepted for carriage in special packaging (cardboard or a special case). Maximum size of package 160 x 90 x 25 cm. This service requires pre-confirmation in the reservation.

Bicycles International flights: EUR 70 per direction. Domestic flights: EUR 30 per direction.

Carriage of firearms and ammunition is carried out according to the requirements of the International Air Transport Association [IATA/. It is not confirmed on codeshare flights of Bul-
garia air. Carriage of firearms and ammunition other than sport weapons and ammunition is prohibited. In some cases, carriage of firearms and ammunition for hunting and sporting
purposes may be permitted. The passenger should contact Bulgaria Air and provide information on the type of weapon, its serial number and the ammunition, which will be entered
into the reservation system. All firearms and ammunition will be accepted only as baggage and must be transported in the luggage compartment of the airplane and under no cir-
cumstances in the passenger cabin. They must be suitably packed separately and the weight of the ammunition should not exceed 5 kg. The passenger should have all documents
required by law and regulations applicable to carriage for the particular state.

Firearms Bulgaria Air reserves the right to deny carriage of firearms and ammunition.

- Hunting rifles and cartridges - total weight up to 15 kg: fee EUR 50.

- Hunting rifles and cartridges - total weight over 15 kg: fee EUR 70.

- Short-barrel firearms (pistol): fee EUR 20.

Hunting rifles and cartridges - total weight up to 15 kg: fee EUR 50 per direction.

- Hunting rifles and cartridges - total weight over 15 kg: fee EUR 70 per direction.

- Short-barrel firearms (pistol): fee EUR 20 per direction.

Only dogs and cats are accepted. Bulgaria Air does not accept for carriage live animals to and from Great Britain.

If traveling with a pet /dog or cat/, please be advised to contact the airline for confirmation at the time of purchase of your ticket.
Pets in the passenger | Maximum weight of the pet and the cage - up to 8 kg.

cabin /PETC/ For flights FB1431/1432 to/from Paris, where operator is Air France, the maximum weight of the pet and the cage is 6 kg.
Maximum dimensions of the cage - 48 x 35 x 22 cm.

Not included in the free baggage allowance. A fee of EUR 50 per direction applies.

Only dogs and cats are accepted. Bulgaria Air does not accept for carriage live animals to and from Great Britain.

Without limitations in the weight of the pet.

Maximum dimensions of the cage - 110 x 65 x 70 cm.

Not included in the free baggage allowance, a fee apply as follows:

Pets in the hold / - for total weight of the pet and the container up to 32 kg - EUR 80 per direction

AVIH/ - for total weight of the pet and the container above 32 kg - EUR 120 per direction

Exceptions:

- Animals weighing over 32kg together with the container are not accepted for carriage to / from Brussels.

- Fightng and dangerous breeds are accepted for carriage only as cargo (example: American Pit Bull Terrier, American Staffordshire Terrier, Staffordshire Bull Terrier, Bull Terrier,
American Bulldog, Dogo Argentino, Karabash / Kangal / Anatolian Shepherd Dog, Caucasian Ovcharka / Caucasian Shepherd Dog, Rottweiler, Rhodesian Ridgeback).

For partner flights involving Bulgaria Air and other partner airlines, other luggage conditions may apply.

Bulgaria Alf\

National Carrier www.air.bg



‘ Mpegnazame Bu Hsakoako nonesHu coBema 3a moBa kak ga ce uyBcmBame gobpe no Bpeme
Ha noAema u caeg Heezo. ManoaHgBalme ynpakHeHuama 6aBHo u guwadme paBHOMEpHO.

FOTOBW 3A MOAET
FIT TO FLY

LY

‘ These handy exercises enable you to stay in top form - both during and after the flight.
Perform each move with steady, even breathing.

120 | T

Xoguna Ae3eHu KoneHe PawveHe Kpaka Mpvb u pvue

10 nomu 15 nomu 30 nemu 5 nemu 10 nemu 15 nomu

MocmaBeme nemume  [lpaBeme kpoeoBu gBu-  lMoBgueHeme  eguHua  [locmaBeme poueme HaBegeme ce aeko [locmaBeme u gBeme
Ha noga u noBguzHeme  >keHus nopBo c eguHus  kpak, gokamo He yce- Ha bHegpama u 3anou- Hanpeg. ObzvbpHeme cmbnana Ha noga U

Hazope npocmume Ha
kpakama. lNocae onpe-
me noga C NpbCmu U
noBgueHeme nemume.

kpak, a nocae ¢ gpyeus.

mume HanpexkeHue B
6egpomo.

Heme ga onucBame
kpveoBu gBuwkeHus ¢
pameHeme.

C pbue koneHeme u eu
noBguzHeme Ha HuBo-
mo Ha 2opgume. 3agpb-
»kme maka 15 cekyHgu.

cmeeHeme kopewma. Ha-
Berkgaume ce Hanpeg,
gokamo poueme Bu He
onpam npbcmume Ha
kpakama.

ER
Feet Ankles Knees Shoulders Legs Back and arms
10 times 15 times 30 times 5 times 10 times 15 times
Placing your heels on  Rotate your foot - firstin ~ Raise your legs, tensing ~ With your hands on Bend forward slightly. Place both feet flat
the floor, stretch your one direction and then the muscles in your vyour thighs, rotate your  Wrap your hands to the floor and hold

toes upwards. Then,
keeping your toes on
the floor, raise your
heels upwards.

the other.

thighs.

shoulders in a circular
motion.

around one knee and
raise it to your chest.
Hold for 15 seconds.
Repeat with the other
knee.

your stomach in. Bend
forward, moving your
hands down your legs.

[a ce Aemu He e cmpawHo
«Cmamucmukama couu, e AemeHemo CoC
camMmoAem e ganeu no-6e3onacHo om MH020
gpyau gedHocmu

« Ekunakom Ha Bawua camonem e Bucoko-
kBaauduuupaH u ¢ 6bozam onum

«Camonemume Ha Boasapus Ep ca ¢ 6esy-
npeuyHa noggpwkka u Mozam ga ycmoam Ha
BcakakBa mypboaeHuus

+Onumadme ga ce omnycHeme - Bguw-

Balme gbAboko npes Hoca u 3agbpkalime
Bo3gyxa Hakoako cekyHgu, npegu ga 20 u3-
guwame

Relax!
- Statistics show that flying is much safer than
many situations in daily lives

- The crew in control of the plane is highly
trained and experienced

«Bulgaria Air aircraft are thoroughly main-
tained and designed to withstand various
forms of turbulence

«Try to relax - breathe in deeply through your
nose, hold for three seconds before exhal-
ing slowly

HE INFLIGHT MAGAZINE

our complimentary ¢

Mo Bpeme Ha nonem

-Ycewame 6oaka B ywume? 3anyweme
Hoca, 3amBopeme ycmama u 3anouyHeme ga
npeanolWame UAU ga ce onumBame ga us-
kapame Bo3gyxa, 6e3 ga omBapame ycma.
[oBueremo Ha goBka cbuio nomaea

- Cmumyaupatime  kpbBoobpaweHuemo cu,
kamo ce pasxogume no nomekama B8 camo-
Aema

-/13bseBaime ga cegume c kpocmocaHu
kpaka, 3awomo moBa Moke ga ozpaHuyu
kpvBoobpaweHuemo

-Moxke ga ce nouyBcmBame no-ygobHo, ako
cBaaume obyBkume

«[Mudme noBeue Boga u no-mManko ankoxoa,
ual uau kade

During the flight

- Ear pain? Pinch your nose shut, close your
mouth and swallow or blow out against your
closed mouth. Alternatively, chew some gum

- Stimulate your circulation by walking around
the cabin and stretching

-« Avoid sitting with your legs crossed as this
restricts circulation

«Removing your shoes may provide you with
more comfort

- Drink plenty of water and not too much alco-
hol, tea or coffee

Kak ga ce npucnocobum no-

6vp30 koM yacoBume pasauku
-Onumadme ce ga Hacmpoume 6uono2uu-
HUA cu vyacoBHuk kom BpemeBama 3oHa Ha
b6ogewlama Bu gecmuHauus, kamo Beuepma
npegu No Aema Cu AegHeme eguH yYac no-pa-
HO UAU NO-KbCHO

«He npekannsBaime ¢ mexkkama xpaHa u He
nudme mBopge MHO20 ankoxoA uAu kade Be-
yepma npegu norema

« Abkme Bozamu Ha hpomeuH xpaHu B nogxo-
gaulu 3a HoBama yacoBa 30Ha ompA3ouU om
geHoHowuemo

-Koezamo npucmuzHeme Ha usbpaHama om
Bac gecmunauud, HanpaBeme cu kpamka
pasxogka

«[Mpekapatime noHe 30 MuHymu Ha gHeBHa

cBemauHa
| EN |

Reducing jetlag

- Begin adjusting your body clock to the time
zone of your destination the night before de-
parture by going to bed earlier or later

«Don’t consume too much food the night be-
fore you leave, or drink too much coffee or
alcohol

- Eat protein-rich meals at times that are nor-
mal for your new time zone

«At your destination, take light exercise -
such as a walk

- Spend at least 30 minutes in daylight



YIHOBCTBO U
BE3OINACHOCT BbB
Bb3LYXA

YOUR COMFORT AND
SAFETY IN THE AIR

Bawemo 3gpaBe

Ako umame npumecHeHus 3a 3gpaBemo cu, cBvp3aHu ¢ Nb-
myBaHemo, u ocobeHo ako cmpagame om guxameAHU UAU
CopgeyuHo-CobgoBu 3aboanaBaHus, nocememe Aekapsa cu npegu
3amuHaBaHe. Anmekume mozam ga Bu npegaokam Aekap-
cmBa 6e3 peuenma, HO Hawusm coBem e BuHazu ga ce koH-
cyamupame ¢ Aekap kou ca Hal-nogxogauiu 3a Bac.

Bawusm 6azark

V136s2B8atme mexkkus poueH bazaxk. HoceHemo My moke ga
npemoBapu opzaHuama Bu. fda cegHew B8 kpecromo ymopeH
U 3agbxaH, osHauaBa ga 3anouyHew nbmyBaHemo cu 3Ae.
B pouHus bazak Hoceme camo ocHoBHomo, koemo we Bu
mpAa6Ba no Bpeme Ha norema.

Cpokom 3a AB8saBaHe Ha Aemuulemo

Onumalme ce ga npucmugHeme Ha Aemuuiemo paro. Ocma-
Beme cu gocmamuouHo Bpeme 3a popmasHocmu, nazapyBaHe
u omBexkgaHe koM camonema. Bpememo 3a pesucmpupaHe
Ha NbMHUUUME € PasAUYHO Ha pasAudHUME Aemuwia u Moxke
ga Bapupa cnopeg gecmuHauusma. [lobpe e ga ce uHdop-
Mupame npegBapumenHo 3a yaca, 8 koimo mpsabBa ga cme
Ha Aemuwemo.

Bawama cuaypHocm

3anosHalme ce ¢ usuckBaHuAama 3a cusypHOCm U 2u cnas-
Baume.

He ce cvenacaBalme ga npeHacame uyxkg 6azax.

He ocmaBaume baezarka cu 6e3 Hag3sop.

Cnazaime HokoBe, Hokuuu u ocmpu npegvemu 8 kydapa,
koumo npegaBame 3a mpaHcnopmupare 8 bazakHuka Ha
camonema. Ako ca B8 pbuHua Bu Hazaxk, AemuuiHUMe cAy>kbu
3a cueypHocm wie Bu 3abpaHam ga eu kauume B camoaema.

Bawuam poueH bazaxk

Cnokeme mexkkume npegmemu nog cegankama npeg B8ac,
a nekume - B bazakHume omgeneHus Hag cegaskume. He
orokupaime ¢ bazak nbma kbm aBapulHume u3xogu U
nomekume mexkgy kpecaama. OmBapsime 6HazakHuuume
Hag cegankume BHumMameAHo - ako CobgbpXkaHuemo um e
pasmecmeHo no Bpeme Ha noaema, npu omBapAaHe om max
MoXke ga nagHam npegmemu.

[MyweHemo
MyweHemo B camorema e onacHo. 3abpaHeHo e Ha Bcuuku

Om 6 HoemBpu 20062. B8 EBponetckus colo3 ca B cuna HOBu Mepku
3a cueypHocm, koumo oegpaHuuyaBam koauuecmBomo meuHocmu 8
pouHuA Hbazaxk. Te mpabBa ga ca B camocmosameaHu onakoBku go
100mA Bcaka u 0bwo go 1A, nocmaBeHu B camosaneuamBaw, ce
npo3paveH nauk, kodmo nogaexku Ha npoBepka om caykumeAume
no cuzypHocmma. O2paHuueHuAsma ce OmHacaAm 3a cAegHuUme meu-
Hocmu: Boga, Hanumku, cynu, cuponu, 2pumMoBe, kpemoBe, AOCUOHU,
2enoBe, napdlomu, gesogopaHmu, cnpetoBe, nacma 3a 3vbu, nAHa
3a bpbcHeHe u He BkalouBam megukameHmu u 6ebewku xpaHu 3a
noAsBaHe no Bpeme Ha nbmyBaHemo, HO me nogaekam Ha NPo-
Bepka.

Cnucvkem nocouBa Hakou om 3abpaHeHume 3a NPeHoc
npegmemu, 6e3 ga bbge usuyepnameeH. Moaa koHcyamupaime
Ce C AeMULLHUA NePCOHaA 3a NO-NbAHa UHPOPMaUUS.

From 6 November 2006 the European Union adopted new security
rules that restrict the amount of liquids you can take through security
checkpoints, in addition to other prohibited articles. These liquids
must be in individual containers with a maximum capacity of 100
ml each, packed in one transparent, resealable plastic bag (with a
capacity of no more than one litre). the restrictions apply to liquids
such as water, drinks, soups, syrups, make-up, creams, lotions, gels,
perfumes, deodorants, sprays, tooth paste and shaving foam. Liquid
foods for babies and any medication a passenger may need during
a flight are exempt from the above restrictions but must be presented
at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the
airport staff who will be happy to provide you with more detailed
information.

nonemu Ha Boazapus Ep. Ha kabunHus ekunak e HapegeHo
ga CAegu 3a U3NbAHEHUEMO Ha 3abpaHama. He nyweme 8
moanemHume, koumo ca obopygBaHu ¢ gamuuuu 3a gum.

YnoemBaHuama 3a 6ezonacHocm

Mpegu 3amuHaBaHe u npucmueaHe kabuHHusM cbcmaB Ha
Boazapus Ep we Bu 3anosHae ¢ npaBuaama 3a 6esonacHocm
8 camonema. YnomBaHemo BkalouBa cBegeHusa 3a npegnasHu-
me koaaHu, kucropogHume macku, usxogume, aBapulHomo
HanyckaHe Ha camoaema, cnacumeAaHume >kuaemku. Moaum
3a Bawemo BHumaHue no Bpeme Ha gemoHcmpauuama. Pas-
2Aegalme uHcmpykuusima 3a 6ezonacHocm 8 camoaema, kos-
mo e B8 gkoba Ha cegankama npeg Bac.

KabuHeH ekunark

KabuHHuam ekunaxk Ha Boazapus Ep ce epwku ga Bu 06-
cay>kBa omauuHo U ga ocueypsaBa 6ezonacHocmma no Beako
Bpeme. He ce npumecHaBalime ga noBukame cmloapgecume
u cmloapgume, kamo uznoazBame pasnorokeHus Hag kpecno-
mo Bu BymoH, ga cnogeadme komeHmapume cu ¢ maAx U ga
2u yBegomaBame 3a nompebHocmume cu.

[Mpu npucmueaHe

Mazeme HacakHume cu kynoHu, 3a ga Hamepume AecHo Ha-
2aka cu. Omgeneme manko Bpeme, 3a ga ce akaumamusupa-
me cAeg npucmuaaHemo cu.

Your health

If you have any medical concerns about making a journey, or
if you suffer from a respiratory or heart condition, see your
doctor before traveling. There are over-the-counter medicines
available, but we recommended always consult a doctor to
determine which are suitable for you.

Your luggage

Try to travel light. Carrying heavy bags can cause considerable
stress you may not be used to. Arriving at your sit exhausted
and perspiring is not a good start to your journey. In your hand
luggage, carry only essential items which you will genuinely
need during the flight.

Your check in deadline
Arrive early at the airport. Give yourself plenty of time to check

YBakaemu nbmHuuu,

Boaeapus Ep Bu »kenae 6e3onaceH u ygobeH nonem. BucokokBaaubuuupaHume HU Aemuy,
cmioapgecu u cmioapgu ca obyueHu ga ocuaypam 6esonacHocmma Bu.Emo Hakou ocHOBHU
MoMeHmMu om 6e3onacHocmma, ¢ koumo Moxke ga ce 3ano3Haeme, gokamo noyuBame u ce
HachaxkgaBame Ha noaema Ha Boazapus Ep.

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flightdeck and
cabin crews are here to take care of your safety. While relaxing and enjoying Bulgaria Air's
inflight service, you may consider the basic points that follow.

in, shop and board. Check-in times vary from airport to airport
and from destination to destination. Please, inform yourself
well in advance to avoid delays/cancellations.

Your security

Do read and follow the security requirements. Do not agree to
carry other people’s items with you. Never leave your luggage
unattended. Store personal knives, scissors and other sharp
objects safely inside your suitcase or hold luggage. If you do
not, airport security staff will stop you taking them aboard in
your cabin luggage.

Your hand luggage

Please store heavy items underneath the seat in front of you.
Stow lighter items in the overhead luggage racks. Please
ensure you do not block access to the emergency exits, and
do not block the aisle. Please open the overhead lockers with
caution: items there may have become disturbed and may fall
onto the seats below.

Smoking

Smoking onboard is dangerous. All Bulgaria Air flights are
non-smoking and cabin crew are under strict instructions to
monitor observance. Please do not smoke in the lavatories;
they are equipped with smoke sensors.

The safety briefing

Before departure and on approach, Bulgaria Air cabin crew
will demonstrate the rules of safety on board our aircraft. The
briefing includes information on your seatbelt, how to use your
oxygen mask, how to locate exits, how to leave the aircraft in
an emergency, and how to use your lifejacket. Please spare a
moment to watch their demonstration.

Please also consult the illustrated Safety on Board leaflet in
the seat pocket in front of you.

Your cabin crew

The Bulgaria Air flight attendants are on board to provide you
with top class inflight service and ensure your safety at all
times. Please do not hesitate to use the overhead attendant
call button and share comments or request service from your
flight attendant.

At the destination airport

Have you luggage identification tags ready to help you find
your luggage. Give yourself some time for initial acclimatisation
with the weather and environment of your destination.

B coomBemcmBue ¢ gupekmuBa Ha EBponetckama komucus 68/2004 om 15 axyapu 20042., B oxpaHsemume 30HU Ha Aemuwama u B pouHus 6azark
He 6uBa ga ce crazam npegmemu, ¢ koumo e BvaMokHO UAU uszaexkga BbaMOkHO ga ce npuduHu HapaHaBaHe. cpeg 3abpaHeHume npegmemu ca:

«BcakakBu BugoBe ozHecmpenHo opbXkue;

+ kamanyamu u xapnyHu;

*UMUMAUUU Ha 02HECMPEAHO opbkue, B
moBa uucro gemcku uegpauku;

- opkedHU yacmu, ¢ uskaloueHue Ha ypegu
3a meaeckonuyHo BuxkgaHe;

- nokapozacumenu;

- enekmpowokoBu ypegu;

- 6pagBu, cekupu, camopu, momaxaBku;

- NokoBe, kbcu konus;

« BeakakBu 3aocmpeHu MemaaHu npegmemu,

- cabu, MeuoBe;

- koHku 3a reg;

weku u mosau;

Dear passengers,

koumo mMozam ga nocay>kam 3a HapaHsaBaHe;
« HokoBe, He3aBucumo om
npegHasHaueHuemo um;

« BpocHauu, ckaaneau;
+ HOXuUU, C peXkewa yacm no-goAza om 6em;
- 6bopmawuHu, omBepmku, kaewu, uykoBe;

«Bcuuku BugoBe cnopmHu cmukoBe, Byxanku,

«Bcuuku BugoBe obopygBaHe 3a 6oUHU

cnopmoBe;

*aMyHUUUU, 2paHamu, MuHu, BoeHHU
ekcnaosuBu;

+ gemoHamopu;

+2a3 u 2a30Bu koHmeuHepu;

«BcakakBu nupomexHuuecku cpegcmBa;

*XAOP, NApaAusupawu cnpeioBe,
coA3omBopeH 2as;

+MepNeHMUH, pa3pegumen u aepo3oAHa 6os;

«Hanumku ¢ Hag 70% cobgbpkaHue Ha
ankoxon;

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or appearing capable of causing injury should
not be carried into the security restricted areas of the airports and into the aircraft’s cabins. These include, but are not limited to:

- all types of firearms;

- catapults and harpoons;

-replica or imitation firearms, toy guns;

-component parts of firearms (excluding
telescopic sighting devices);

-fire extinguishers;

«stun or shocking devices;

-axes, hatchets, meat cleavers; machetes;

-arrows and darts;

-any type of sharpened metal objects, which
could cause injury;

- all types of knives;

- sabers, swords;
length;

-ice skates;

paddles;

- open razors and blades, scalpels;
- scissors with blades more than 6 cm in

- drills, screwdrivers, crowbars, hammers;
-any type of sport bats, clubs, sticks or

-any martial arts equipment;
-ammunition, grenades, mines, explosives

and explosive devices;

- detonators;

-gas and gas containers;

- any pyrotechnics;

- chlorine, disabling or incapacitating sprays,
tear gas;

«turpentine and paint thinner, aerosol spray
paint;

- alcoholic beverages exceeding 70% by
volume.
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HOBW INPABUVAA 3A
NMPEBO3 HA [ELIA

Om 1 loau 2012 2oguHa aBuokomnaHuda Boazapus Ep
npomMeHa npaBurama 3a NnpeBo3 Ha Henpugpy>keHU geua

3a HEMPYOPY>XXEHO OETE (UNACCOMPANIED MINOR - UM) ce cmama geme,
om 3 go 12 2oguHu, koemo no Bpeme Ha noanema He ce npugpy»kaBa om pogumen/
HacmoUHUK uAu gpy2 nbmHuk-npugpy>kumen. Jeua go 3 2oguHuU He mozam ga
noa3Bam ycayezama Henpugpy>keHo geme

MPW YCAYTATA NPEBO3 HA HENPUAPY)XEHO AETE (UM) cay>kumeau noemam
gememo om usnpawava Ha omnpaBHomo Aemuule, npugpy>kaBam 20 no Bpeme
Ha Bcuuku AemuwHU popmMasHocmu U 20 npegaBam Ha nocpewava. Ycayeama e
3agbrkumenHa 3a geua Ha Bo3pacm om 3 go 5 2oguHu u BoamoxkHa npu nouckBaHe
3a geua ¢ HaBopweHu 5 20guHu.

QOPMYAAP - UHOOPMAUMA OT POAUTEA/HACTOMHUK: 3agomkumeneH
gokymerm, B8 koimo ce BnucBa nbaHa uHdopmauusa 3a gememo, kakmo u umeHama,
agpecume U meredOHU Ha usnpawaua u nocpeuwiaua.

ECKOPT - Cmloapgeca, kosmo nomyBa ¢ gememo u ce gpuxku 3a Heeo no Bpeme
Ha nonema. 3a ga bvge ocuzyper eckopm, azeHmom, Cb3gamea Ha pesepBauuama
Ha gememo, BHacAa SR UMNR c HezoBama Bv3pacm u pokgeHa gama, kakmo u
uHdOopMayuAa 3a nocpewava u usnpawada - umera, meaedoH 3a Bposka u noaeH
agpec. 3anumBarHemo ce npaBu noHe gBe cegmuuu npegu

nonema. B pamkume Ha 3 gHu cay>kumeaume om omgen Cnedc koHmpoa

gaBam omaoBop Ha Monbama. Mpu nomBupxkgeHue Cnelc KoHmpoa 3anasBa
MACMO Ha cmioapgecama Ha »keraHus nonem u yBegomaBa azeHma, kodmo
cbagaBa EMD B pesepBauusma Ha gememo B pa3mep Ha gbrkumama cyma

3a masu ycnyea.

SAOBAKUTEAHATA MHQOPMALIMA 3a nomBopkgaBare Ha ycayeama UMNR
BkalouBa mpu umeHa, Bv3pacm u pokgeHa gama Ha gememo; mpu UMEHa,
menedoH 3a Bpouska u NbAeH agpec Ha nocpewada u uanpawa. Henpugpy>keHomo
geme mpabBa ga Hocu cobc cebe cu BaaugeH nacnopm. 3a BompewHume
noAemu nacnopmbm MoXke ga boge 3ameHeH ¢ akm 3a pakgaHe - Opu2uHaA UAu

HomapuaAHo 3aBepeHo konue.

+ ABuokomnaHusa Boaeapuda Ep He npuema Henpugpy»keHu geua, mpaHchepupawiu
Ha Aemuwe Codus. MskaloueHus ce npaBam camo npu npegocmaBeru koHmakmu
Ha mpaHcdepHua nyHkm.

- [leua go 3 2oguHu He ce npuemam 3a npeBos H6e3 Npugpy>kumea.

« [leua, HaBopwuau 5 2oguHu, ce npuemam 3a npeBo3 6e3 npugpy>kumea u ce
obeayrkBam no pega 3a HenpugpykeHu geua - UM.

SANAALLAHE 3A TMPEBO3A Ha Henpugpy’keHu geua: 3a Bcako Henpugpy»keHo

geme, HezaBucumo om Bb3pacmma, ce cobupa UM makca B8 pasmep Ha 40 eBpo Ha

omceuka 3a mexkgyHapogHu noremu u 20 eBpo 3a BompewHu

AuHuu,kamo 3a Codus - AoHgoH makcama e 50 eBpo, a 3a 4 1.'..

NoHgoH - Codua 50 nayHga. EgHa cmioapgeca Moke |

ga npugpy>aBa gBe geua om egHo cemelcmBo - | _——

Bpama u cecmpu, koumo nomyBam 3aegHo, kamo ' \

ce 3annawa egHa UM makca 3a gBeme geua.

JlonbAHUMEAHU ycaoBus:

« om 3 go HaBvpwBaHe Ha 5 20guHu: 3a gememo
ce 3annawa nvAaHama mapuda 3a BospacmeH
nomHuk 6e3 gemcko HamaneHue, naloc 50%
om egHonocouHama mapuda B M kaaca
3a  cmloapgecama-npugpy>kumea.  Bcuuku
gonrkumMu AemuwHU makcu 3a Mapwpyma no
Buaema cowo ce cvbupam;

» om 5 go 7 2oguHu: nanawa ce 100 % om mapudama
3a Bo3pacmeH NbmHuk;

- om 8 go 11 2oguHu: naawa ce gemcku buaem
C npuaokumMomo no cvomBemHama mapuda
gemcko HamaneHue;

« Nno »kenaHue Ha pogumeaume, geua om 12 go 18
20gUHU MO2am CbWwo ga noasBam ycayeama UM
cpeuwly 3anAawaHe Ha UM makcama.
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NEW RULES FOR
TRANSPORTING CHILDREN

From the 1st of July 2012, Bulgaria Air is changing its rules regarding
transporting unaccompanied children.

AN UNACCOMPANIED MINOR (UM) - is any child of 3 to 12 years of age who is
not accompanied by parent/guardian or another passenger-companion on the
same flight. Children of less than 3 years of age may not use the service for unac-
companied minor.

THE SERVICE “TRANSPORT OF AN UM means that employ-ees of Bulgaria Air
take the child from the person that escorts him or her to the departure airport,
accompanies the child through all airport formalities, and brings him to the person
that will collect the child at the destination. The service is mandatory for children
between 3 and 5 years old, and optional for children who have already turned 5
years.

FORM - INFORMATION FROM THE PARENT/GUARDIAN: A mandatory docu-
ment that con-tains full information about the child, as well as names, addresses
and telephone numbers of the persons who will be escorting the child to the
departure airport and from the destination airport.

ESCORT - A flight attendant who travels with the child and cares for him or her
during the flight. To provide an escort, Bulgaria Air requires the travel agent that
books the flight for the child to submit SR UMNR with the child’s age and date of
birth, as well as information about the person who will deliver the child to the depar-
ture airport, and the person who will collect him or her from the destination airport
- their full names, telephone numbers and full addresses. This service should be
requested at least two weeks prior to the flight. Staff members from the Space
Control Department will reply to your inquiry within 3 business days. Upon confirma-
tion, Space Control books a place for the flight attendant on the desired flight and
informs the travel agent who issues an EMD on the child’s reservation in the amount
of the sum payable for the service.

MANDATORY INFORMATION for the confirmation of the UMNR service includes
the child’s full name, age and date of birth, as well as the full names, telephone
numbers and complete addresses of persons delivering the child to the departure
airport and those who are collecting him or her at the destination airport. The UM
must have a valid passport on him/her. For domestic flights the passport may be
replaced by a birth certificate or a copy of it certified by a Notary.

- Bulgaria Air does not accept unaccompanied minors who transfer at Sofia Airport.
Exceptions are made only when contact information has also been submitted for
the persons who will take care of the child at the point of transfer.

- Children under 3 years of age cannot travel unaccompanied.

« Children who have turned 5 are permitted to travel unaccompanied and are
served according to the rules for unaccompanied minors.

THE PRICE FOR THE TRANSPORT OF UM SERVICE:
For an unaccompanied child, regardless of age, a UM fee of EUR 40 per
international flight segment and EUR 20 for domestic flights is collected,
for Sofia - London the fee is EUR 50 and for London - Sofia GBP 50.
One flight attendant can escort two children from the same family
simultaneously - brothers and sisters traveling together, and in
that case one UM fee is collected for both children.
Additional conditions:
- For children between 3 and 5 years old: the price is the
full adult tariff without a children’s discount, plus 50%
of the one-way tariff per segment in M class for the
escorting flight attendant. All applicable airport fees
for the route of the flight are also collected;
« Age 5-7: the customer pays 100% of the tariff for
an adult passenger;
« Age 811: the customer pays a children’s tariff
(with the applicable child discount from the re-
spective tariff);
« Upon parental request, children aged between
12 and 18 years old may also make use of the UM
service if the UM fee is paid.
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CODESHARE
PARTNERS

Co-operative and marketing abetments with other airlines
are an integral part of Bulgaria Air operating policy. Code
sharing agreements enable travelers to take advantage of a
greatly enhanced spectrum of global destinations with the
minimum of procedural inconvenience.
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SOFIA - MOSCOW
Both airlines operate codeshare flights
between Bulgaria and Russia.

VARNA/BOURGAS - MOSCOW
Jointly operated services using Bulgaria Air aircraft and crew.

AIRFRANCE Y

SOFIA - PARIS
Both parties operate and have a seat exchange programme.

- - ehM
Alitalia »)
SOFIA - ROME
Both parties operate and have a seat exchange programme.

SOFIA - MILAN
Jointly operated services using Bulgaria Air aircraft and crew.

IBERIAI’

SOFIA - MADRID, MADRID - LAS PALMAS,
MADRID - TENERIFE
Jointly operated services using Bulgaria Air aircraft and crew.

+
0000
—

KLV

SOFIA - AMSTERDAM
Jointly operated services using Bulgaria Air aircraft and crew.

ROMANIAN AIR TRANSPORT

SOFIA - BUCHAREST
Jointly operated services using Tarom aircraft and crew.

: CZECH
AIRLINES

SOFIA - PRAGUE, PRAGUE - BUDAPEST
Jointly operated services using Bulgaria Air aircraft and crew.

& AirSERBIA

SOFIA - BELGRADE
Jointly operated services using Air Serbia aircraft and crew.

== AEGEAN

ASTAR ALLIAMGE MERMEER -::'
SOFIA - ATHENS
Both parties operate and have a seat exchange programme.
SOFIA - VARNA, SOFIA - BURGAS, SOFIA - LARNACA
Jointly operated services using Bulgaria air aircraft and crew.

ATHENS - LARNACA , ATHENS - BEIRUT, ATHENS - TEL AVIV,
ATHENS - EREVAN, ATHENS - NICE, LARNACA - TEL AVIV
Jointly operated services using Aegean aircraft and crew.




IlecmuHauuu
Destinations

CODESHARE PARTNERS

Code share napmtbopcmBomo no3BoaaBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
nomHuuu noBeye noAemu go gageHama
gecmuHauus npu obaekueHa npouegypa 3a
pesepBauus, kakmo Ha cobcmBeHume noremu, maka
U Ha NOAEMUME Ha NaPMHbOPa NO MapWwPymMa.

The Code share partnership enables airlines
to provide for their valuable customers more
frequencies to each particular destination at
facilitating booking procedure, on every own
operated or marketing flight en route.
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National Carrier www.air.bg

AIRFRANCE 4

Alitalia:%)

IBEFIIA;

KM B airseren

=5 AEGEAN

Lpmam i anEe e OF

. CZECH
AIRULINES

124 | THE INFLIGHT MAGAZINE

your complimentary copy

Bulgaria Air

National Carrier

SPA PARTNERS

Special prorate agreement e cpeg ocHoBHUME
mbpeoBcku goeoBopu, npegocmaBaw, Ha
napmHoopckume aBuokomnaHuu uskalouumearama
BovamokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omezoBopAm Ha
MbPCeHemo Ha KAUEHMUME ¢ NPUemMAUBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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INTERLINE PARTNERS:

Interline agreement no3BoasBa BaaumHomo
npusHaBaHe Ha GuremuME U NO MO3U HaUUH
cbuiecmBeHo gonpuHaca 3a moBa gBeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha NapmHoopa No PegoBHU AUHUU.

The Interline agreement permits the acceptance
of each other’s airtickets and that way contributes
significantly both airlines to be able to offer
customers reciprocally their product on schedule
services.
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/ememe go Bcska mouka Ha cBema ¢ bvazapus Ep u napmHbopu.
Fly anywhere across the world with Bulgaria Air and partners.
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Fly anywhere across the world with Bulgaria Air and partners.
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BbATAPVIA EP: Koge ga Hu Hamepume?
BULGARIA AIR: Where to find us?

LCA

Cyprus, Nicosia

“Louis Aviation” - 11 Lemesos Avenue,
2112 Nicosia, PO. Box 21301, 1506
Nicosia, Cyprus.

phone: +357 225 88 182

fax:  +357 223 76 606

e-mail: bulgariaair@louisgroup.com
www.air.bg

SOF
BOJ
VAR

Customer Service Center

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Every day 08:00-22:00 Local Time

phone: +359 2 402 04 00
e-mail: callFB@air.bg
www.air.bg

Germany, Berlin

Bulgarian Air Tour
Leipziger str 114115,
10117 Berlin, Germany
Working hours:
Monday - Friday
09:00-18:00 Local Time

phone.: +49 30 2514405

+49 30 2514460
fax: +49 30 2513330
e-mail: info@berlin-bat.de
www.air.bg

Head office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Monday - Friday

09:00-17:30 Local Time

fax: +3569 2 984 02 03
e-mail: office@air.bg
www.air.bg

Sofia City Office

2 lvan Vazov Street

Working hours:

Monday - Friday
9:00-12:00/12:30-17:30 Local Time

e-mail: tickets1@air.bg
www.air.bg

United Kingdom, London

Ticket Pod 1 Terminal 4 London
Heathrow Airport Hounslow, TW6 3FB
Working hours:

Monday - Friday

09:30 - 17:30 Local Time

phone: +44 208 745 9833

+44 788 966 4174
e-mail: LHR@bulgaria-air.co.uk
www.air.bg

FLY MORE Office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working hours:

Every day: 09:00-12:00/13:00-18:00
Local Time

phone.: +359 888 903 943

+359 2 984 02 96
e-mail: flymore@air.bg
www.air.bg

Varna Airport Office

Varna Airport

Terminal 2, Departures
Monday - Friday and Sunday:
07:00-21:00 Local Time
Saturday:

03:00-18:00 Local Time

phone: +359 52 573 321
fax: +359 52 501 039
e-mail: varna@air.bg
www.air.bg

Russia, Moscow

City Office
3 Kuznetzkiy Most Str., Moscow,
125009, Russia
Working hours:
Monday - Friday:
09:00-13:00/14:00-18:00 Local Time
Saturday: 10:00-14:00
(between June and
September)

phone: +7 49 5789 9607
e-mail: ticketmow@air.bg

moscow@air.bg
www.air.bg

Airport office

Sheremetyevo airport, Terminal F, fl. 2,
ticket desks 10 and 14

Working hours:

Opens 2 hours before flight

e-mail: svoapfb@mail.ru
www.air.bg

Varna City Office

55, 8-mi primorski polk blvd

Working Hours:

Monday - Friday 09.00-20:00 Local Time
Saturday 10:00-18:00 Local Time

phone: +359 52 651 101
e-mail: varna_city@air.bg
www.air.bg

T

Israel - Tel Aviv

Open Sky LTD

25 Ben Yehuda Str.
Israel 63806, Tel Aviv
Working hours:
Sunday - Thursday:
09:00-17:00 Local Time

phone: +972 379 51 355
fax: +972 379 51 354
e-mail: annie@open-sky.co.il
www.air.bg

Bourgas Airport Office

Bourgas airport,

Terminal 2 Departures, floor 2
Working Hours:

Monday - Friday

09:00-17:30 Local Time
(between June and September)

phone: +359 56 900 155
fax: +359 56 870 132
e-mail: boj@air.bg
www.air.bg

USA

ly

Mailing Address:

1819 Polk St #401 San Francisco, CA
94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
www.air.bg

BRU

Belgium, Brussels

Working hours:
Monday - Friday
10:00-19:00 Local Time

phone: +32 470 401 260
e-mail: brussels@air.bg
www.air.bg

VIE

1

Austria, Vienna

Intervega Reisen

Tiefer Graben 9, A-1010 Wien, Austria
Working Hours:

Monday - Thursday

09:00-17:30 Local Time

Friday

09:00-17:00 Local Time

phone: +43 1 5352550
0900 220013 (domestic line)
fax:  +431 5352552
e-mail: intervegareisen@aon.at
office@intervega.at
www.air.bg
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