YBarkaemu nomHuuu,
Jo6pe gowau Ha 6opga Ha bvazapusa Ep!

He Bu au ce cmpyBa noHsakoza, ue npozpecom Hu usmamu? XXI Bek,
koamo uakaxme ¢ monkoBa Hagexkgu, omgaBHa Hacmonu, HO kbge ca
obewaBaHume om ¢pymypyno3ume Hew,a?

Kbge e pobombm, Ha kozomo ga Bb3no-
>kuw ga mu Hanuwe gomMawHomo? Xanyemo,
koemo nekyBa u 2naBoboaue, u pak? Aems-
wama koaa, ¢ kosmo usbazBame u gynkume,
u 3agpbcmBaHusma? TpugHeBHume ekckyp-
3uu go Mapc? Ako npouememe Hskos cmapa
danmacmuka om 50-me, mBovpge BeposmHo
€ HaucmuHa ga ce nouyBcmBame uaMameHu.

BcowHocm obsicHeHuemo e MHO20
npocmo. Haykama gomonkoBa ce pa3Bu 8
nocaegHus nonoBuH Bek, gomonakoBa ce pas-
knoHU B omgeAHu obAaacmu, gUCUUNAUHU U
HanpaBaeHus, ye Beye Hu e HeBb3MoXkHO ga
caegum Hanpegbka BbB Bcuuku. U noHexke
HayuHume npobuBu cmaHaxa exkegHeBue,
me Beue He npegu3BukBam ceH3auuoHHU
3a2naBus. Mpozpecom e myk u HenpekbcHa-

mo yckopsBa xog: npocmo Hue cme mBbpge
3ampynaHu ¢ uHbopmauus, 3a ga 20 3abene-
Kum.

3amoBa pewuxme ga nocBemum an-
punckus 6pou Ha The Inflight Magazine Ha
Hanpegvka 8 aBmomMobuaHus cBsam: 3a ga Bu
npunoMHumM, gokamo nueme kapemo cu u
yakame kauaHemo, ye npo2pecbm He e camo
cnomeH. VI ympewHusm HU geH npocmo Hsma
kak ga He e no-gobbp om gHewHus.

lNokenaBam Bu npusmHo YyemeHe, U npusi-

meH nonem.

AHko MeopzaueB,
UsnvaHumeneH gupekmop

WELCOME
NOTE

Dear Passengers,
Welcome aboard Bulgaria Air!

Don’t you sometimes think that
progress has deceived us? The
21st century we were waiting
for with so many hopes is here,
but where are the things that
futurologists have promised us?

Where’s the robot you can assign your
homework to? The pill that cures headache
and cancer? The flying car, which helps to
avoid holes and traffic jams? Three-day trips to
Mars? If you read an old science fiction novel
from the 50’s, it's quite likely that we really feel
deceived.

In fact, the explanation is very simple.
Science has developed so much in the last
half a century, it has branched out into certain
areas, disciplines and trends that it's become
impossible for us to trace advance everywhere.
And since scientific breakthroughs have
become a common thing, they don’t cause
sensational titles anymore. Progress is here
and it's constantly accelerating: we’re just too
overwhelmed with information to notice it.

That is why decided to dedicate the The
Inflight Magazine April issue to the advance in
automotive sector: to remind you that while you
drink your coffee and wait for landing, progress
is not only a memory. There’s no way that
tomorrow won'’t be better than today.

| wish you pleasant reading and a pleasant
flight.

Yanko Georgiev
CEO
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3a noBeye NHPopmauua u NPoOHO LWodupaHe, Mons CBbPXETe ce ¢ Bawwmsa BMW gunbp.
CpepneH pasxof Ha ropuso B f1/100 km: 4,3-6,1
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KAAOAH CTAVKOB e cmapwu ukoHomucm 8 Micmumyma
3a nasapHa ukoHomuka (UMW), cpeg enaBHume My uHmepecu
ca puHaHcoBume cucmemu, NybAUYHUME dUHAHCU U
makpoukoHomukama. 3aBvbpwun e YHuBepcumema Ha
Amcmepgam (cneuuanHocm MeXkgyHapogeH busHec u
ukoHomuka). CmaukoB e pegoBeH 2ocm-komeHmamop no
Bloomberg TV Bulgaria.

KALOYAN STAYKOV is a Senior economist at the Institute for
Market Economics (IME), among his fields of interest are
financial systems, public finances and macroeconomics. He
has graduated from the University of Amsterdam. Staykov is a
frequent guest analyst on Bloomberg TV Bulgaria.

BOWKO BACUAEB e eguH om Hau-yBakaBaHume
meneBu3uoHHu XypHaaucmu B Bva2apus, Bogew, u npogyueHm
Ha "MaHopama" no BHT. dokmop no couuoaozus, BvanumaHuk
Ha Coduuckus yHuBepcumem, cneuuaausupaa e B Xaugenbepe,
FepmaHus. ABmop e Ha gecemku gokymeHmanHu puamu,
BkalouumenHo “feuama Ha bawume”, 3a koumo noAyuu
Foaamama Hazpaga “Pobep LLlymaHn” 3a 2007 2oguHa.

BOYKO VASSILEV is one of Bulgaria’s most renowned
television journalists, and the host and producer of the

talk show Panorama (broadcast on the National Bulgarian
Television). He holds a Ph.D. in sociology, is a Sofia University
alumnus, and has specialized in Heidelberg, Germany. He has
authored dozens of documentaries, including The Children

of the Fathers, for which he received Bulgaria’s 2007 Robert
Schuman Journalism Award.



Ce30HHama AUHUS Ha HaUUOHaAHUS

npeBo3Bau Boazapus Ep mexkgy Codus u
AETETE 00 bYPIAC CAMO 3A 29 EBPO Bypaac S orkpuma cus npes anpun 1pes

masu 2oguHa. lMonemume we cmaHam
FI_Y TO BU RGAS FO R ON I_Y 29 EU RO eXkegHeBHU om HayaAnomo Ha loHu. LleHama

om 29 eBpo e kpauHa u BkalouBa Bcuuku

AemuwHu makcu, 1 6pou poueH bazaxk

go 10 kunozpama, kemvpuHe Ha 6opga u

6e3nArameH u3bop Ha MACMo.

YekupaH b6azax go 23 ka moxke ga bvge

3akyneH 3a 20 eBpo B opuc Ha usgamens Ha

BbuAema UAU Npegu NOAem Ha Aemuwemo.
3a uHdopmauus u bunemu - Ha +359 2402
0400, www.air.bg uau callFB @air.bg.

The season flight of the national airline
Bulgaria Air between Sofia and Burgas was
opened as early as April this year. Flights

will be daily as of the beginning of June. the
price of 29 EURO is final and includes all
airport taxes, 1 hand pack up to 10 kilograms,
onboard catering and free seat selection.
Checked luggage up to 23 kilograms could be
pre-paid for 20 EURO at the airline booking
office or right before the flight at the airport.
For information and tickets, please call +359
2402 0400, visit www.air.bg or write an email
to callFB @air.bg.
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OFF THE WALL MUSIC

BeoSound Shape is a new wall-mounted wireless speaker system for design conscious music
lovers. The solution delivers immersive sound staging, customisable and scalable designs, as
well as integrated noise dampers for improved room acoustics.

DISCOVER HOW ON BANG-OLUFSEN.COM/SHAPE

BEOSOUND SHAPE

BANG & OLUFSEN

LIKE NO ONE ELSE

BULGARIA — CO®U4, YJ1. OBOPULIE 10 — +359 2 8073757 — SOFIA@BEOSTORES.COM
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UACAA N AMLIA
FIGURES & FACES

MuAuapga goaapa BeposmHO we gocmuzHe
nasapHama kanumaausauus Ha Robinhood,
npozHo3upa The Wall Street Journal. Komna-
Husma, cb3gageHa om bbazapuHa Baagumup
TeHeB, npegnaza uHmepakmuBHa naamdop-
mMa 3a mbpaoBus ¢ ueHHuU kHuXka 6e3 komucu-
oHHU. Cmapmbnbm nonagHa u B8 kaacauusma
Fintech 50 Ha cnucaHue Forbes.

7.7%

e ouakBaHusm pbcm Ha BBI1 Ha MiHgus npe3 masu 2oguHa - Bmopusm Hau-Bucok
nokasamen B cBema caeg OomuHuka (8.8%). B uenHama nemuua ca owe bymas,
AHzuna u Emuonus. Hal-3ne we ce pa3Busm ukoHomukume Ha EkBamopuanHa =]
BuHes (-3.7%), Myepmo Puko (-8%) u BeHecyena (-11.9%). CpegHo 2nobanHama
ukoHomuka we nopacHe ¢ 2.7%, npegBuxkga Economist Intelligence Unit. Mog
mo3u nokasamen we ca Pycus, Vimaaus, FepmaHus, BeaukobpumaHus u CALL, a

billion dollars will the market capitalisation of
Robinhood probably reach, The Wall Street
Journal prognosticates. The company, created
by the Bulgarian Vladimir Teneyv, is offering an
interactive platform for trading with securities
without commissions. The startup found itself
in Forbes Magazine’s Fintech 50 list as well. ll

gocma Hag Heeo - MoAwa, Typuus u ocobeHo Kumau.

is the expected Gross Domestic Product growth of India during this year - the
second highest indicator in the world after Dominica (8.8%). Bhutan, Anguilla and
Ethiopia are in the top five as well. The economies of Equatorial Guinea (-3.7%),
Puerto Rico (-8%) and Venezuela (-11.9%) will develop the least. On average
the global economy will grow by 2.7%, the Economist Intelligence Unit envisages.
Russia, Italy, Germany, Great Britain and the USA will be below this indice, and
Poland, Turkey and especially China - way above it. l

%

o

om gaHbkonanamuume 8
BvA2apus naawam noumu
egHa nema om cbbupaHu-
me gaHbuu, cmaHa icHO om
nucMo Ha ¢uHaHcoBus MuHuc-

movp BaagucnaB opaHoB B omzoBop

Ha napAamMeHmMapHo numaHe.

Mpe3 2016 gaHvbkonaamuume B cmpaHama ca
3.08 MuAuoHa gywu, a obwume gekaapupaHu
om msax gaHbuu - 2.82 MApg. AeBa. Leau 64%
ca geknapupanu cpegeH obrazaem goxog nog
600 AeBa Ha meceu. [leknapupaaume obrazaem
goxog Hag 5000 neBa ca egBa 1%, HO Ha msx ce
nagam 19% om naAameHume gaHbuu.

of taxpayers in Bulgaria are paying almost one
fifth of the collected taxes, became clear from a
letter of the Finance Minister Vladislav Goranov
in reply to a Parliamentary question.

In 2016 the taxpayers in the country are 3.08
million people, and the total taxes declared by
them - 2.82 billion BGN. A whole 64% have de-

AeBa 6e3 OOC e cmouHocmma Ha HoBume mbpzoBe 3a cmpoumeAacmBo, om-
kpumu om AzeHuus "MomHa uHdpacmpykmypa". Cpeg no-2zornemume npoekmu
Auvam goBvpwBaHemo Ha okonoBpbecmHus nbm Ha Codus (om Maagocm go
Llapuepagcko woce), cmpoumeancmBomo Ha ckopocmeH nbm om BomeBzpag
go Mesgpa, kakmo u ygonkaBaHemo Ha mazucmpana "Cmpyma" om BaazoeB-
2pag kbm Cumumau.

clared an average taxable income under 600
BGN per month. The ones that have declared a
taxable income over 5000 BGN are only 1%, but
they account for 19% of the paid taxes. ll
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BGN without VAT is the value of the new construction tenders, opened by the
“Roads Infrastructure” Agency. Among the larger projects that can be seen are
the completion of the Sofia bypass (from Mladost to Tsarigradsko shose), the
construction of a motorway from Botevgrad to Mezdra, as well as the extending
of the “Struma” Motorway from Blagoevgrad towards Simitli. ll



CTPAHA HA
PUCKA

BovAzapckuam sacmpaxoBameneH nasap npogoakaBa
ga pacme yBepeHo u usaaexkga 20moB,3a mpume

2onemu npegusBukameacmBa Ha 2018

Mma u no-cmpawHu Hewa om cMbpmma, kazBawe Ygu AnvH. Hanpumep
ga npekapaw Beuepma cvc 3acmpaxoBameneH 6pokep.
LLleeama HacmpaHa, HO bbAzapume oueBugHo ca Bce no-CKAOHHU ga u3-
cAywBam 6pokepume: 3acmpaxoBameAHusm nasap 8 cmpaHama ce pas-
BuBa ¢ yBepeHu memnoBe u uszaexkga gobpe nogeomBeH ga nocpewHe
mpume 2oAemu npegu3BukameacmBa Ha 2018 2oguHa.

B KPAA HA OEBPYAPU Komucusma 3a ¢uHaHcoB Hagaop nybaukyBa
npegBapumenHume gaHHU 3a pa3Bumuemo Ha 3acmpaxoBamenHus nasap
npe3 2017. Bvaxogawama meHgeHuus ce 3abeas3Ba ¢ npocmo oko. Masa-
pbm no 0bwo 3acmpaxoBaHe u >kuBomosacmpaxoBaHe 3a NpbB8 Nbm npex-
Bbpas 2paHuuama om 2 Muauapga AeBa u gocmuza npemMueH npuxog om
2.15 MApg. - 7% pbem cnpsamo 2016. HapacmBaHemo e u 8 gBama ocHoBHu
ceameHma: obwomo 3acmpaxoBaHe (1.71 MApg. AeBa npemueH npuxog,
8.1% pbcm) u >kuBomozacmpaxoBaHemo (435 MAH. AeBa, ppbcm om 4.1%).
Te3u pesyamamu nomBovprkgaBam u 3akaloueHusma om MuHaAo20guWHUSA
npeaaeg Ha banaHcume Ha 3acmpaxoBameaume, npoBegeH om peayaamo-
pa u ycmaHoBua, ue komnaHuume B8 cekmopa ca cmabuaHu u ycmouuuBu
Ha compeceHus.

OBLLUOTO 3ACTPAXOBAHE npogbnkaBa ga gomuHupa ¢ gsa om 79.5%
- meHgeHuus, kosmo e 6e3 npomsHa Ooule om geMOHONOAU3UPaHeMO Ha
nasapa npegu noBeue om uemBopm Bek.

YenHama mpouka Ha obuwio3zacmpaxoBamenHus nasap dopmupam komna-
Huume 3AL0 ,Byacmpag Buena MHwypoHe M'pyn” (206 MAH. AeBa npemMueH
npuxog, 11.8 % nasapeH gsa), 3K ,AeB VHc” A (205 mAH. AeBa, 11.7%
gan) u 3A0 ,Apmeeu” (195 maH. AeBa, 11.1%). Memuuama gonvaBam ,A3U
Obuwo 3acmpaxoBaHe” EALl u 3A0 ,AauaHu, Boazapus”. MpaBu Bnevamae-
Hue noumu paBHomMepHOmOo pa3npegeAeHue Ha hasapa no obwo 3acmpa-
xoBaHe mexkgy nbpBume nem komnaHuu: camo 2% pa3auka 8 nazapHus gaa
gensm nbpBama om nemama.

M3nanameHume obe3wemeHust B mo3u ceaveHm npe3 MuHaaama 20guHa
ca 846 MAH. AeBa, npu 806 MUAUOHa 20guHa no-paHo. MpeobragaBawama
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yacm - noumu 83% - ca 8 aBmomobuaHomo 3acmpaxoBaHe.

KATO LLANO ANHAMUYHOTO PA3BUTUE Ha obwomo 3acmpaxoBaHe
ce gbaku B MHO20 20AMa cmeneH Ha aBmoMobuAHus busHec - moecm Ha
3acmpaxoBkume ,Kacko” u ,[paxkgaHcka omzoBopHocm". Te3u gBe AuHuu
dopmupam 70.1 Ha cmo om 6bazapckus nasap npes 2017. [loMmuHauusma
uMm ce gbaku Ha gBa pakmopa: 3agbakumenHus xapakmep Ha 3acmpaxoB-
kama "T'pakgaHcka omzoBopHocm", om egHa cmpaHa, u nocAoBuuHama
2pwka Ha bbAa2apume 3a aBmomobuAaume um - MmecmeH GpeHoMeH, 0BACHUM
BeposmHO ¢ MbYHUS gocmbn go aBmomobuA npegu NpoOMeHUME.
MNokasameAHoO 3a nocAaegHOMO e, Ye memnbm Ha pacmexX npu ,Kacko”
e no-Bucok om obuwonasapHus — okono 10 %, kamo masu 3acmpaxoBka
dopmupa 0bw, npemueH npuxog Hag 566 MAH. AeBa (c Hag 40 MAH. noBe-
ye om 2016). BescnopHusim Augep no masu 3acmpaxoBka ¢ noumu 111
MAH. AeBa npuxog e ,Apmeeu”. Kamo ocHoBHu He20Bu koHkypeHmu B masu
AUHUs ce nposBaBam O3 Obwo 3acmpaxoBaHe” u ,Byacmpag Buena
MHwypoHe Mpyn” (coomBemHo 93 MAH. u 92 MAH. AeBa).

HAN-BUCOKUAT MPUXOM, npes 2017 ouakBaHo e peanusupaH no 3a-
cmpaxoBkama ,MpakgaHcka omzoBopHocm" - 6AU30 653 MAH. AeBa, C
okono 7% Hag obema 3a 2016. TpaguuuoHHo ,AeB WHc” e Bogau B moau
ceameHm ¢ Hag 150 mMAH. AeBa npemueH npuxog u 23% nasapeH gsan. Caeg
He20 ce Hapekgam ,ByAa uHC” (87 mAH. AeBa) u "EBpounc" (manko Hag
70 MAH.). Bonpeku pbcma 3a nocaegHama 2oguHa, npaBu BneyamaeHue
onpegeneHo npegna3auBama noaumuka 8 masu BucokopuckoBa AuHus
Ha peguua komnaHuu. HemHusm mexHuyecku pesyamam (moecm nevaa-
6ama) no "MpadkgaHcka omzoBopHocm" e nog 19 MAH. AeBa, gokamo no
"Kacko" neuanbama e noumu 54 mMaH. AeBa, Bbnpeku uyBcmBumenHo no-
Mankus npeMueH npuxog.

NMYLLECTBEHUTE HeaBmomobuAHU AUHUU Bu3Hec npe3 2017 cowo ce
pa3BuBaxa gobpe u cocmaBagBam 16.3 % om nasapa no obwo 3acmpa-
x0BaHe, ¢ npemMueH npuxog om B6AU30 255 MAH. AeBa. Pbcmovm e nog 4%,

Tekem EMUA MBAHOB / Gomozpadus SHUTTERSTOCK
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obscHuUMo Bce owe U cbe cneuudpuyHama 3acmpaxoBamenHa kyamypa Ha
bvAazapume. 3a ombenasBaHe e, ue mMo3u npuxog ugBa go 2oAamMa cmeneH
om 3acmpaxoBaHe Ha gbpkaBHo u obwuHcko umywecmBo, kakmo u om
kopnopamuBHu 3acmpaxoBku Ha no-egpus busHec. 3acmpaxoBkume Ha
goMawHo umywecmBo ocmaBam ganeuy Hasag, C noumu He3abeaekum
gsA. ToBa e goHskbge cmpaHHO nokpal pakma, ue ogpoMmHama yacm om
cemeucmBama B8 cmpaHama obumaBam cobcmBeHu >kuauwa. Ho egBa
okono 7-8% om msax 2u 3acmpaxoBam. M3kaloueHue npaBsm umomume,
npugobumu c 6aHkoB kpegum, npu koumo 3acmpaxoBkama e ycaoBue no
unomekama.

Mo 3acmpaxoBkume ,Moxkap u npupogHu 6egcmBus” u ,Jpyau wemu Ha
umywecmBo” Bogam komnaHuu, koumo ca yacm om me>kgyHapogHu 2pynu:
JAnuaHu, Boazapus” (31.7 MAaH. AeBa), ,Byacmpag Buena UHwypbHe Mpyn”
(81.2 MAH.) u ,JHkenepanu 3acmpaxoBare” (30.4 MAH.).

B 3acmpaxoBkume ,Momow, npu nomyBaHe” na3apeH Augep e ,Apmeeu
(4.4 MAH. AB), cregBaH om ,JhkeHepaau 3acmpaxoBaHe” (3.1 maH.), ,A3U
Obwo 3acmpaxoBaHe” u ,AauaHy, BoAzapus” (no 2.9 MAH.).

B 3acmpaxoBkume 3nonoayka Had-cunHo ce npegcmaBs JhkeHepanu 3a-
cmpaxoBaHe” (11.6 mAH. AB), npeg A3U (5.3 MAH.) u "Apmeel (3.7 MAH. AB).

JKNBOTO3ACTPAXOBAHETO B8 nocaegHume 2oguHu noka3Ba ycmouyuBo
pa3Bumue Bvnpeku peguua HebaazonpusmHu dakmopu. B MHo20 aHaAu3u
Bvazapus € npegcmaBeHa kamo Hau-6egHama cmpaHa 8 EBponetckus
cblo3, cmaHgapmbm Ha >kuBom Ha 6vbazapckume gomakuHcmBa, ocobeHo
B Hakou pezuoHu Ha cmpaHama, He e Bucok. Bce owe maka HapeueHama
~CpegHa knaca” e mBopge o2paHuveHa B cmoauuama u no-2oremume 2pa-
goBe Ha cmpaHama. Bcuuko moBa HeusbexHo ozpaHuuaBa BbamoxkHocm-
ume 3a pa3Bumue Ha >kuBomosacmpaxoBaHemo. Ha mo3u 06w, GpoH obaue
»kuBomosacmpaxoBameAHusim BusHec gemoHcmpupa gobpu peayamamu:
435 munuoHa AeBa npemueH npuxog U 4.1% pbcm Ha 2oguwHa basa. Auge-

pu myk ca ,AauaHu, Boazapus XXuBom” (100.5 maH. AB), ,Byacmpag XKuBom ¢ Greot d eo l_S fro m

Buenra VMHwypvoHe Mpyn” (87.5 MAH.) u ,YHuka XKuBom” (76.7 MAH.).
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cmabuneH u pa3BuBaw, ce ¢ gobpu memnoBe cekmop. Koemo e gobpe : /
C 02Aeg Ha npegcmosuwume cepuoaHu npegusBukameacmBa npeg Hezo. MoviNg Ewmma’s way
Mpe3 2018 mpabBa ga npukalouu npuBedkgaHemo Ha gpykecmBama B8
cbomBemcmBue ¢ Obuwius pesanaMeHm 3a 3auluma Ha AUYHUME gaHHU
(GDPR), koemo usuckBa ozpomHa no obem paboma om 3acmpaxoBamea-
Hume komnaHuu, uSAOCMeH npe2aeg Ha npouecume U Ha UHGOPMaUUOH-

Hume cucmemu BB Bpb3ka cvbc cvbupaHemo, obpabomBaHemo u cbxpa- from
HBaHemOo Ha AUYHU gaHHU. €
Mpegcmou cbwo umnaemeHmupaHemo BbB BbmpewHomo 3akoHogamen-

cmBo Ha eBponeuckama [upekmuBa 3a gucmpubyuus Ha 3acmpaxoBa- per day*
meAHu npogykmu (m.Hap. IDD — 2). ToBa we usucka u cbomBemHume
getcmBus u mepku om cmpaHa Ha Bcska 3acmpaxoBameaHa komnaHus
NnO OMHOWeEHUEe Ha agMuHucmpupaHemo Ha kaHaaume 3a gucmpubyuus
u cv3gaBaHe Ha HeobxoguMama opzaHu3auusi 33 NOCMOSHHOMO Noggbp- IN EUROPE
>kaHe Ha npodecuoHanHama kBaaudukauus Ha caykumenaume, koumo ce
3aHUMaBam ¢ npogaxkbu, U Ha nocpegHUUUMeE. Leoding car rental and operationol
3a aBmomobuaHomo 3acmpaxoBaHe moBa we 6bge u 20guHama Ha NbA- ] ] :

Homo BvBerkgaHe Ha 6OHyC-MaAyc cucmemama no 3agbikumeAHama 3a- leasing company in Bulgaria
cmpaxoBka ,IpaxkgaHcka omzoBopHocm Ha aBmomobuaucmume”, koemo
ce ouakBa okono cpegama Ha 2018.

N mpume 3agauu ca mawabHu u ckbnu 3a usnbAHetue. Ho Goazapckomo Car& Vanrental | Operational Leasing | Chauffeur Services
3acmpaxoBaHe usaaexkga B gocmamwvuHo gobpo cbcmosHue, 3a ga ce cnpa-
Bu ¢ max u ga 3anuwe owe egHa nopegHa 2oguHa Ha yBepeH pacmedk. ll

N°1 Your partner in
mobility.

Discover Bulgaria with a rental car from Europcar. For

* [ammume 8 ny6aukauusma ca om Cmamucmuka Ha 060 3acmpaxoBa- reservations or further information on innovative leasing
meAHusl nasap u Ha >kuBomosacmpaxoBameHus nasap kom 31.12.2017, solutions p[eqse contact us at ofﬂce@europcgr_bg, by
nybauky6aru om KOH phone on +359(0)700 18 688, online at europcar.bg or
**HaBcskvge B8 nybaukauusma ca B3emu npegBug camo peayamamume om )

gupekmHo 3acmpaxoBaHe, a me3u no akmuBHo npesacmpaxoBaHe ca u3- through our Facebook page EuropcarBulgaria.

kaloueHu ¢ o2neg Ha npeuyusHocm u cbnocmaBumocm

*daily rate for economy car group for minimum 7-day rental
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The Bulgarian insurance market keeps growing robustly and
seems ready for the three major challenges of 2018

There are worse things than death, to quote Woody Allen. Like spending the
night with an insurance broker.

Joking aside, but Bulgarians are obviously ever more inclined to listen to
brokers: the insurance market in the country is developing at a confident
pace and looks well prepared to meet the three main challenges of 2018.

AT THE END OF FEBRUARY, the Financial Supervision Commission (FSC)
published preliminary data on the development of the insurance market in
2017. The upward trend is visible to the naked eye. The non-life insurance
and life insurance market for the first time crossed the 2 billion leva mark
and reached a premium income of 2.15 billion leva — a 7% growth from
2016. The increase is evident in both main segments: non-life insurance
(1.71 billion leva premium income, 8.1% growth) and life insurance (435
billion leva, 4.1% growth).

These results also confirm the conclusions of the insurance balance sheets
review conducted by the regulator last year, which found that companies in
the sector are stable and resilient.

NON-LIFE INSURANCE continues to dominate with a 79.5% share — a
trend that has persisted since the market was demonopolised more than
25 years ago.

The top three on the non-life insurance market are Bulstrad Vienna Insur-
ance Group (206 million leva premium income, 11.8 % market share), Lev
Ins AD (205 million leva, 11.7%) and Armeec JSC (195 million leva, 11.1%).
Next come DZI — General Insurance and Allianz Bulgaria. Notably, the top
five hold almost equal shares of the non-life insurance market: the first
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company has only 2% more than the fifth one. Claims paid in this segment
last year totalled 846 million leva, down from 806 million leva a year earlier.
The bulk — almost 83% - was in motor insurance

IN GENERAL, THE VIGOROUS GROWTH of non-life insurance is largely
due to the automobile business — i.e. to Motor Comprehensive Cover and
Motor Third Party Liability. These two lines accounted for 70.1% of the
Bulgarian market in 2017. Their dominance is due it two factors: the com-
pulsory nature of Third Party Liability, on the one hand, and the proverbial
loving care that Bulgarians take of their cars — a local peculiarity, probably
attributable to the short supply of vehicles before the changes.

Indicatively, at about 10%, the Comprehensive Cover growth outpaced the
overall market, generating a total premium income in excess of 566 million
leva (over 40 million leva more than in 2016). The unchallenged leader in
this insurance line with almost 111 million leva income is Armeec. Its main
competitors in this department are DZI —General Insurance and Bulstrad
Vienna Insurance Group (93 million leva and 92 million leva, respectively).

THE HIGHEST INCOME in 2017, as expected, was generated by Third
Party Liability — nearly 653 million leva, about 7% more than in 2016. Tradi-
tionally, Lev Ins is the leader in this segment with more than 150 million leva
premium income and a 23% market share. It is followed by Bul Ins (87 mil-
lion leva) and Euroins (just over 70 million leva). Despite last year’s growth,
a number of companies have obviously adopted a rather cautious policy
in this high-risk line. The net technical result (i.e. the profit) of Third Party
Liability is below 19 million leva, while the profit of Comprehensive Cover is

By EMIL IVANOV / Photography SHUTTERSTOCK



almost 54 million leva, despite the considerably smaller premium income.

PROPERTY INSURANCE lines of business other than motor insurance also
did well in 2017, taking up a 16.3% share of the non-life insurance market
with a premium income of nearly 255 million leva. The growth is under
4%, which may still be due to Bulgarians’ peculiar insurance culture. It is
worth noting that this revenue comes largely from the insurance of state
and municipal property, as well as the corporate insurance of big business.
Home contents insurance lags far behind, with a negligible share. This is
somewhat odd, considering the fact that the vast majority of families in the
country are home owners. But only about 7-8% of them insure their homes.
Real estate bought on bank loans is an exception, as insurance there is a
condition to get a mortgage.

The leading companies in Fire and Natural Disasters and in Other Prop-
erty Damage are part of international groups: Allianz Bulgaria (31.7 million
leva), Bulstrad Vienna Insurance Group (31.2 million leva) and Generali
Insurance (30.4 million leva).

The market leader in Travel Assistance is Armeec (4.4 million leva), fol-
lowed by Generali Insurance (3.1 million leva), DZI — General Insurance and
Allianz Bulgaria (2.9 million leva each).

The leader in accident insurance is Generali Insurance (11.6 million leva),
ahead of DZI (5.3 million leva) and Armeec (3.7 million leva).

LIFE INSURANCE in recent years has shown sustained growth despite a
number of unfavourable factors. Many analyses present Bulgaria as the
poorest country in the European Union. Bulgarian households’ standard
of living, especially in some regions of the country, is not high. The so-
called middle class is still confined to the capital and the country’s larger
cities. All this inevitably limits the possibilities for the development of life

BUSINESS
INSURANCE

insurance. Against this general background, however, the life insurance
business demonstrated good results: 435 million leva premium income and
a 4.1% growth year-on-year. The leaders here were Allianz Bulgaria Life
(100.5 million leva), Bulstrad Vienna Insurance Group (87.5 million leva)
and Uniga Life (76.7 million leva).

IN SHORT, THE FINANCIAL RESULTS for 2017 show a stable and fast
growing sector. Which is good considering the serious challenges that lie
ahead. In 2018, companies must be brought into conformity with the Gen-
eral Data Protection Regulation (GDPR), which requires a huge amount of
work from insurers, a comprehensive review of processes and information
systems collecting, processing and storing personal data.

The EU Insurance Distribution Directive (also known as IDD - 2) will also
have to be transposed in national legislation shortly. To this end, each in-
surance company will have to take the appropriate actions and measures to
administer the distribution channels and make the requisite arrangements
for keeping its sales staff and intermediaries properly qualified.

For motor insurance, this will be the year in which the bonus-malus system
for the compulsory Third Party Liability insurance will be fully introduced,
which is expected to happen in mid-2018.

All three tasks will take an enormous amount of work and money to imple-
ment. But Bulgarian insurance seems to be in a good enough shape to
cope with them and log yet another year of confident growth. ll

* Source: NonlLife statistics and Life statistics 31.12.2017, published on
www.fsc.bg

** All data in the publication refer to the results of direct insurance only.
The results of active reinsurance are ignored for the sake of precision and
comparability.
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Nova City Group e uHBecmuuuoHHa komnaHua ¢okycupaHa B8
peaAusupaHemo Ha BucokokauecmBeHu >KuAuuwHU U Mop20oBcku
npoekmu 8 Boazapus.

Ekunom Ha Nova City uma 2onam mekgyHapogeH onum
B npegnpuemavecmBomo u cmpoumeAacmBomo. Kamo
cobcmBeHuuu Ha Neo City - uHBecmuuuoHHa komnaHua G
chepama Ha HegBukumume umomu, onepupawa B T[MoAwa,
PymoHus, Yexus u YHeapus, akuuoHepume HacaegaBam ycneuwHu
npakmuku u gobpomo no3HaBaHe Ha naszapa om Bcuuku
peaAusupaHu npoekmu go MoMeHma.

MpuHuunume Ha komnaHusma ca ocHoBaHu Ha cumbuo3ama
MexXkgy usdeparkgaHe Ha HegBukumMu UMOMU U HENpPEeCmaHHOMOo
usdyuaBaHe, u udcaegBaHe Ha nasapa u HezoBomo pasBumue.
KomnaHuama paszuuma Ha cobcmBeHu u BobHWHU U3MOUHUUU,
yusmMo UeA e ga ocuaypam uHpopmauud 3a Hal-HoBume
meHgeHuuU Ha nasapa. NapmHroopcmBomo Ha Nova City ¢ azeHuus
3a HegBwkumu umomu iIBROKERS nosBoasBa Ha komnaHusma

HenpekbcHamo ga pasnonaza ¢ akmyaaHa UHbopMauus u ga
cAegu nasapa ombAU30.

Nova City e Ha BoAazapckua nazap om 2008 2. u go MomeHMma e
uHBecmupana u peaausupana ycnewHu npoekmu B8 Codua u
Bypeac. Nova City e 3akynuaa u ynpaBasBa napueau ¢ obwa naow,
noumu 100 000 kB. m, ompegeHa 3a Hag 250 000 kB. m. 3acmpoeHa
naowl. Hakoako om npoekmume ca Beue 3aBopweHu, a gpyau ca B8
Npouec Ha udzpakgaHe.

Nova City npogomnkaBa ga 3akynyBa napueau 3a >KUAUWHO
cmpoumencmBo, uszpadkga >KUAUWHU cepagu ¢ Hal-gobpume
cmpoumeAHu komnaHuu Ha nasapa u Hukoza He omcmonBa om
Bucokua cmaHgapm, kodmo cu e onpegeauna!

Ekunom, cocmaBeH om Boazapu u uy>kgeHuu, no3BoasBa Ha Nova
City ga nogxokga kom HegBukumume umomu ¢ uHoBamuBHocm
u ga ygoBaemBopaBa Hy>kgume u usuckBaHusma Ha Gbazapckus
nasap Ha HegBukumu umomu.

s=NovaCity

Nothing but Excellence

Nova City Group is an investment company focused on high quality
residential and commercial projects realization in Bulgaria.

The Nova City team has a great international experience in
entrepreneurship and construction. As owners of Neo City, a real
estate investment company operating in Poland, Czech Republic,
Romania and Hungary, the shareholders succeeded the successful
practice and good market knowledge from all implemented projects
up to now.

The company‘s principles are based on the symbiosis between
building real estate and continuous learning, market research and
development. The company relies on its own and external sources,
whose purpose is to provide information on the latest trends in
the market. The partnership of Nova City with the iBROKERS real
estate agency allows the company to keep up-to-date information

and monitor the market closely.

Nova City has been on the Bulgarian market since 2008 and so far
has invested and implemented successful projects in Sofia and
Burgas. Nova City has bought and is developing plots of land with
the total area of approximately 100 000 sg.m., which is planned for
constructing of more than 250000 sg.m of built-up area. Several
of the projects have already been completed and others are in
construction phase.

Nova City continues to buy plots for housing, builds residential
buildings with the best construction companies on the market and
never succumbs the high standard it has set itself!

The team, made up of Bulgarians and foreigners, allows Nova City
to approach real estate with innovation and to meet the needs and
requirements of the Bulgarian real estate market.

az short - we are not Jaz‘id/ied with cmgz%mg but @z/@zcﬁm /



KOMEHTAP

BCUNYKU
CTPAXOBE

Cgenkama 3a akmuBume Ha CEZ npegu3Buka
noAumuyecka naHuka, kosmo e mpygHo obscHuma

Tekem KAAOAH CTANKOB / Momozpadus OAET MOMNOB

Hukak He e AnecHo ga ce komeHmupa cgeakama 3a akmuBume Ha CEZ,
npocmo 3awomo camo 3a Hskoako gHuU caeg 0bsiBsaBaHemo U Bbazap-
ckomo npaBumeAacmBo npemuHa npe3 Hau-pa3AuyHU, hpomuBopeyawu
cu ¢asu. 3anouHa om "moBa e yacmHa cgenka, gopxkaBama Hama ga
ce mecu". Mocae nocmaHoBu, ye mpsa6Ba ga ce u3Bvpwu Heobxoguma-
ma pez2ynamopHa npoBepka Ha cgenkama. Caeg moBa cmaHa ficHo, ue
moBa e egBa Au He HakbkbB 3a208op cpewy npaBumeacmBomo. Hakpas
ce cmuzHa go ugesma npaBumeacmBomo ga BAe3e no HakakbB HauuH
B cgenkama. U nocae, cegmuua no-kbCHO, Cbwume me3u MUHUCMPU,
koumo bsxa Ha cpewa ¢ npegcmaBumenu Ha "WiHepkom", u3BegHbXk
kasBam, ue BcowHocm Hama npuyuHa gbp>kaBama ga yuyacmBa.

Taka u He cmaHa ficHO 3aw0 ce cb3gage monkoBa cepuo3eH noAu-
muuecku wym okoAo egHa HaucmuHa yacmHa cgenka? W kakBo mou-
HO ueAu gopXkaBama - gaau usBbHpegeH koHmpoa Bbpxy enekmpopa-

F'uHka BopbakoBa usaausa om uscaywBaHemo B napaameHma
Ginka Varbakova leaves after the parliamentary hearing
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3npegeAeHUeMO, gaAu NPocmo ga ynpaxkHu Hag3opHU ¢pyHKuuu, uAu ga
yyacmBa nog HskakBa gpyza ¢opma?

KAKBU MOA3N MOXXE OA UMA om gopkaBHomo yuyacmue B mo3u
6usHec? Mucas, Ye 3a NOA3U MpygHO MoXke ga 20BopuM, HO CbM ybe-
geH, Ye we uma pasxogu u, Hau-BeposmHo, Bpegu.

Heka cu npunomHuM, ye mpume eAekmpopasnpegeAumeAHu gpyxke-
cmBa baxa gop>kaBHu go 2004 2oguHa - u bsxa B okasHO CbCmoOsHUE.
3azybume Ha eHepaus no MpeXkama 6axa 02poMHU. MpekvcBaHuama Ha
3axpaHBaHemo baxa uecmu.

Tokmo moBa bsxa ocHOBHUMe npuyuHu gpy>kecmBama ga 6vbgam npu-
BamusupaHu. U ceza, cneg kamo yuacmHume komnaHuu 2u B3exa, usnpa-
Buxa 2u Ha kpaka u uHBecmupaxa cmomuuu MUAUOHU B MogepHu3auus
Ha mpexkama, u3BegHbXk ugBa gop>kaBama u kasBa, ue nak mpsbBa ga




uma yyacmue... He e scHo 3awo, Ha kakBu oc-
HoBaHus. Humo nvk e acHo ¢ kakBo gopxkaBama
ceza e no-gobpa B cpaBHeHue ¢ 2004 zoguHa.

KAKBU CPEACTBA LWE CA HY>XHWU, 3a ga
cmaHe ¢akm npogakbama? O6ukHoBeHO npu
makuBa cgenku ce obpbwia BHUMaHuUe camo Ha
nokynHama ueHa - 8 cayyas 320 muauoHa eBpo.
Ho ce 3abpaBs, ye kom Hes uma gocma 3agoA-
>keHus - mbp2oBcku, koM duHaHcoBu uHCmumy-
uuu. A noHexke YE3 e nybauuHo gpyrkecmBo,
HeobxoguMu ca U gonbAHUMEAHU cpegcmBa
3a omnpaBsHe Ha mMbp2oBo npegnoXkeHue kbm
MuHopumapHume akuuoHepu. Te moxe u ga He
20 npuemMam, HO e Heobxogumo uHBecmumopbm
ga pasnonaza ¢ me3u napu. N caeg moBa 3a-
noyBam yucmo onepamuBHume pasxogu, Hau-

ObATIA FTOQIHI exekmpopa3snpegeAumeaHume
gpykecmBa 6axa "gobpuam npumep" 8
ucmopuama Ha 6bA2apckama npuBamu3auus.
Pa3sgopkaBeHu npe3 2004, me npuBaakoxa
meXgyHapogHu uHBecmumopu ¢ gobpa
penymauus (2epmadckama E.ON, aBcmputickama
EVN u yewkama CEZ Group) u goHecoxa

COAUGHU NPUX0gU Ha Xa3Hama. 14 20guHu
Nn0-KbCHO UMa U32Aegu Hewama ga ce BopHam
mam, omKbgemo mpbzHaxa. PeweHuemo Ha
ommezaawama ce om boazapua CEZ ga npogage
busHeca Ha crabousBecmHomo gpykecmBo
"/iHepkom" Ha luHka BbpbakoBa npegu3Buka
noaumuyecka kpusa u gopu omkpumu npusuBu
cpeg ynpaBaaBawume gbpkaBama ga

yyacmBa B cgeakama u omHoBo ga Baese 8
enekmpopasnpegeaumeAHus busHec.

MOWUs Ha pe2yaamopa ga chupa UAU No3-
BoAsBa ckalouBaHemo Ha NogobHU cgenku.

BMPOYEM W3HEHAOBALL, e camusm
¢dakm, ue uma usHeHagaHu om masu Cgen-
ka: B kpauHa cmemka scHoma okoAo Hes
umMa owe Om HayaAOmoO Ha MuHanama
2oguHa, koezamo cmaHa scHo, ye CEZ ce
usmezad. EguHcmBenomo HoBo ceza e,
ye uma ogobpeH kynyBau. TouHo ommam
mpbaHaxa npobaemume. MoAumuuu u om
ono3uuusima, u om ynpaBasBawume 3anou-
Haxa egHo 3auzpaBaHe cbc cmpaxoBeme
Ha xopama, Ye MoKe ga uma npobAeMu Cbe
cHabgsBaHemo ¢ eHepaus. ToBa e Heoboc-
HoBaHo.

Beue uHBecmuuuu 3a noggovpikka u paszBumue

Ha enekmponpeHocHama mpexa. 3awomo He e

gocmamub4HO ms ga ocmaHe Ha ce2awHomo HuBo. Mpegcmosm gocma
Cepuo3HU npomeHu B eHepaulHus cekmop u bvgewusm uHBecmumop
mpsbBa ga e nogeomBeH 3a msax ¢ agekBamHa uHBecmuuuoHHa npo-
2pama.

HEBEAHB)XX YYXME, YE YELLKOTO MPABUTEACTBO uma yyacmue
8 CEZ, 3awo mozaBa 6vbAazapckomo ga Hama. Cnopeg MeH cpaBHeHue-
mo ¢ gbp>kaBHu komnaHuu B gpyau cmpaHu Hukak He e ygauHo, 3awomo
Hakbge me pabomsam gobpe, a gpyzage - He. B Yexus CEZ Hanpumep
ce pa3BuBa gobpe, HaBAu3a u Ha gpyau nasapu, uma Beue gocma ce-
puoseH MeXgyHapogeH npoduAa. Om gpysa cmpaHa, Hue myk umamve
komnaHuu kamo HEK, koumo onepupam camo Ha BompewHus nasap u
ce cnpaBam gocma 3Ae - U no 06ekmuBHu, u No cybekmuBHU NpuYUHU.
[obbp npumep e u BXK. BcowHocm noBeye om nonoBuHama komna-
Huu, Ha koumo npuHuunan e MuHucmepcmBo Ha ukoHomukama, ca B8
npouegypu no HecbcmosimeAHocm. Toecm gbpXkaBama y Hac He e go-
6bp cmonaHuH. ToBa He e cybekmuBHo MHeHue: cbwomo bewe kaszaHo

LWE CE NPOMEHU AU LIEHATA HA

TOKA? Mo HukakvB HauuH. MexXgy gBeme
Hewa HamMa Bpv3ka. LieHama Ha moka Bce owe e u3usno pesyaupaHa,
ms He 3aBucu om moBa kou e cobcmBeHuk Ha earekmpopasnpegeAu-
meAHomo gpy>kecmBo.
KEBP s onpegens u ma e 3anokeHa B8 busHecnaaHoBeme Ha npegnpus-
musima om cekmopa, koumo ce cbanacyBam 3agbakumenHo ¢ pezyna-
mopa. Heka owe BegHok gebeno ga noguepmaem: moBa e cekmop cbe
100% peaynauus. I noaumuuume ga ce mpeBokam, ue moxke ga uma
npobAeMu cbe 3axpaHBaHemo, e npocmo abeypgHo. Ml

* Komenmapvbm Ha KanrosH CmaukoB e HanpaBeH B npegaBaHemo "B
pasBumue" Bloomberg TV Bulgaria
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BCE MAK FOBOPUM 3A OBE OEWHOCTU - pasnpegeAeHue U cHab-
gsaBaHe - koumo ca u3usno pez2yAupaHu, u uma opzaH, Komucusma 3a
eHepauuHo u BogHo pezyAupaHe, koumo uma Bcuuku HEOBXOQUMU UH-
cmpymeHmu ga ocbwecmBsBa epekmuBeH Hag3op. U ga B3ema mepku,
ako uma npobaem.

Ho B cayuas He moxke pezynamopbm npegBapumenHo ga npo2Ho3upa -
UAU ga 2Aega 3Beagume u ga 2agae - kak mouHo we 6bge ynpaBasBaHo
gpy>kecmBomo u gaAu uma puck 3a cHabgsBaHemo ¢ enekmpoeHepaus.
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BG-1606 Sofia
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KO LWWE E FAPAHTBT MO CHAEAKATA? Bankume no Hauano npeg-
noyumam ga ¢uHaHcupam HuckopuckoBu HauuHaHus C 2apaHmupaHu
napuyHu nomouu. Tasu cgenka uszaexkga kamo gobpa BvamorkHocm B8
moBa omHoweHue, UMEHHO 3awomo 208opum 3a cmonpoueHmoBo pe-
2yAupaHa geuHocm, npu kosmo npo2Ho3upyemocmma npu napuyHume
nomouu e gocma Bucoka. PuckoBeme okoao Hes ca ocHOBHO mpu.
MopBo, nonumuueckusm - Bugsxve kak camo 3a cegmuua ce cv3gage
20AaM noAumuyecku npobaem, 6e3 obekmuBHo obsacHeHue. U Hakou om
6aHkume, uumupaHu kamo Bv3MoXkHU 2apaHmu, 3anoyHaxa ga ce om-
meaaam.

Bmopusm puck e cBbp3aH ¢ pabomama Ha pegyaamopa, Ho mpsabBa ga
ce ombenexu, ye mo3u npobaem bewe Ha gHeBeH peg go kom 2015 20-
guHa, caeg koemo pabomama Ha KEBP ce npomeHu no gocma oce3aem
Ha4uH - B gobpa nocoka.

Tpemama cepuo3Ha 2pyna puckoBe ca 3akoHogameaHume, cBbp3aHu
¢ pe3ku u HenpegBugumu npomeHu B pezynauuume. Bugsxwve, ue Beue
ce 20Bopu 3a HOB 3akoHonpoekm, kolmo 6u gaA goNbAHUMEAHU NBAHO-
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COMMENT

THE SUM OF ALL FEARS

By KALOYAN STAYKOV / Photography OLEG POPOV

It is not at all easy to comment the transaction for the assets of CEZ, sim-
ply because in only a few days after its announcement the Bulgarian gov-
ernment went through various contradictory phases. It started from “this
is a private transaction, the state will not intervene”. Then it decreed that
the necessary regulatory inspection of the transaction should be imple-
mented. Then it became clear that it is almost as though being some kind
of plot against the government. It finally ended up with the idea for the
government to somehow enter the transaction. And then, a week later, th
same ministers, who were at a meeting with representatives of “Inercom”,
are all of a sudden stating that in fact there is no reason for the state
to participate. It never became clear why such a serious political uproar
was created around a truly private transaction? And what precisely is the
state aiming at - whether it is special control of the electricity distribution,
or just to exercise control functions, or to participate in some other form?

WHAT ARE THE BENEFITS THAT COULD RESULT from the state par-
ticipation in this business? | think that we can hardly speak of benefits,
but | am convinced that there will be expenses, and most likely, damage.
Let us remember that the three electricity distribution companies were
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state-owned until 2004 - and were in a wretched state. The energy losses
through the grids were huge. The interruptions to the power supply were
frequent.

These were precisely the reasons due to which the companies were
privatized. And now, after the private companies took them, helped them
get on their feet again and invested hundreds of millions in modernizing
the network, suddenly the state comes and says that it once again has to
have participation... It is not clear why, on what grounds. Nor is it clear
with what is the state better now as compared to what it was in 2004.

WHAT FUNDS WILL BE NECESSARY, in order for the sale to become
a fact? Usually with such transactions the focus is put only on the pur-
chase price - in this case 320 million EUR. But it is being forgotten that
that there are many obligations with it - trading, to financial institutions.
And due to the fact that CEZ is a public company, additional funds are
also necessary for making a tender proposal to the minority sharehold-
ers. They may not accept it, but it is necessary for the investor to have
this money at its disposal. And after that the purely operative costs start,
mostly investments for maintenance and development of the electricity »
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» grid. Because it is not enough for it to remain
at the present level. Quite serious changes in
the energy sector are forthcoming and the fu-
ture investor must be prepared for them with an
adequate investment programme.

WE HAVE MORE THAN ONCE HEARD THAT
THE CZECH GOVERNMENT has a participa-
tion in CEZ, why the Bulgarian one not to have
such as well. In my opinion the comparison with
state-owned companies in other countries is
not at all appropriate, because at some places
they are working well, and at other they are
not. In the Czech Republic CEZ for example
is developing well, it is entering other markets

FOR MANY YEARS the electricity distribution
companies were the “good example” in the history
of Bulgarian privatization. Denationalised in 2004,
they attracted international investors of good
repute (the German E.ON, the Austrian EVN and
the Czech CEZ Group) and brought substantial
revenue to the treasury. 14 years later it is likely
that things would return to where they were when
they started. The decision of the withdrawing
from Bulgaria CEZ to sell the business to

the little-known “Inercom” company of Ginka
Varbakova caused a political crisis and even open
calls among the parties in office for the state to
participate in the transaction and to once again
enter into the electricity distribution business.

per cent regulated activity, with which the pre-
dictability of the cash flows is quite high. The
risks surrounding it are mainly three.

Firstly, the political one - we saw how in just
a week a big political problem was created,
without any objective grounds. And some of
the banks, cited as possible guarantors, be-
gan to withdraw.

The second risk is connected with the work of
the regulator, however it should be noted that
this problem was relevant up until 2015, after
which the work of the EWRC changed in quite
a tangible way - in a good direction.

The third serious group of risks is the legisla-
tive one, connected with sudden and unpre-

as well, it already has a very serious interna-

tional profile. On the other hand, here we have

companies such as the National Electricity Company, which are operat-
ing only on the internal market and are managing quite badly - due to
both objective and subjective grounds. A good example for that is BDZ
(Bulgarian State Railways). In fact more than half of the companies,
the principal of which is the Ministry of Economy, are under bankruptcy
proceedings. That is to say the state in our country is not a good proprie-
tor. This is not a subjective opinion: the same thing was said by both the
Prime Minister and the international institutions.

WE ARE HOWEVER SPEAKING OF TWO ACTIVITIES - distribution and
supply - which are entirely regulated, and there is a body, the Energy
and Water Regulatory Commission (EWRC), which has all the neces-
sary instruments for implementing an effective supervision. And to take
measures, in case there is a problem.

But in this case it is not possible for the regulator cannot prognosticate
beforehand - or to watch the stars and predict the future - how precisely
will the company be governed and whether there is a risk for the electric-

ity supply.

WHICH ONE WILL BE THE GUARANTOR WITH REGARD TO THE
TRANSACTION? Banks in general prefer funding low risk undertakings
with guaranteed cash flows. This transaction seems like a good oppor-
tunity in this respect, exactly because we are speaking of a one hundred

An artistic place for
. artistic people!

dictable changes in the regulations. We saw

that there is already talk of a new bill, which
would give additional powers to the regulator for stopping or permitting
the concluding of such transactions.

BY THE WAY WHAT IS SURPRISING is the very fact that there are
people surprised at this transaction: ultimately there is clarity with regard
to it since as early as the beginning of the last year, when it became
clear that CEZ is withdrawing. The only new thing now is that there is
an approved buyer. That is precisely where the problems started from.
Politicians both from the opposition and from the parties in office began
a playing around with people’s fears that there may be problems with the
energy supply. This is unfounded.

WILL THE PRICE OF ELECTRICITY CHANGE? Not by any means. There
is no connection between the two things. The price of electricity is still
fully regulated; it does not depend on who is the owner of the electricity
distribution company. The EWRC is determining it and it is laid down in
the business plans of the enterprises in the sector, which are obligatorily
coordinated with the regulator. Let us one again stress strongly: this is a
sector with 100% regulation. And the politicians worrying that there may
be problems with the supply, is simply absurd.

* The commentary by Kaloyan Staykov was made in the “In development”
broadcast Bloomberg TV Bulgaria
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M&A IN 2017: LESS BUT LARGER

Bposam Ha no-eonemume npugobuBaHus u cau-
BaHus B Hawus pesuoH e HamansA ¢ 2.8% npes
2017 2oguHa B cpaBHeHue ¢ 2016, HO 3a cmem-
ka Ha moBa obuwiama cmolHocm Ha cgeakume
ce e yBeauuuna, noka3Ba 20guWHOMO NPoyu-
Bane M&A Barometer Ha EY (Ernst & Young).
To obxBawa 11 gopkaBu om LlenmpaaHa u
IOz2ouzmouHa EBpona, om lMoAawa go Typuus.

OTYETEHUTE COEAKM B pezuora ca 1 132,
kamo Had-mHo20 ce nagam Ha NoAwa, Yexud

u Typuusa. B 47% om cayuaume kynyBauom u
npugobuBaHama komnaHua ca om egHa U Cowa
goprkaBa.

B wecm om cmpaHume - BoAcapus, YHeapus,
Moawa, PymoHus, Copbust u CroBeHus - bpoam
Ha cgenkume pacme (B8 Boazapusd - go 0bwo

40, npu 33 npegHama 2oguHa). Aekuam cnag 8
obwus bpol e Hal-Beue 3apagu 3HAUUMEAHOMO
HamaAsBaHe Ha obema 8 Typuus (-37.4% Ha
20guWHa basa).

OBLUATA CTOMHOCT Ha npugobuBaHusma B
pezuoHa ce uduucanBa Ha 50.9 muauapga w.
gonapa, ¢ 6.6% noBeue cnpamo 2016. Moawa
Bogu no mo3u nokazamea ¢ mpaH3akuuu 3a
13.8 Munuapga, cregBaHa om Yexus (11.5 mapg.)
u Typuusa (7.7 MApg.). Had-cepuoseH pocm
omyumam Copbusa u CroBeHusa. Cgeakume B
Boacapua ce yBeauuaBam go 2.2 MAPgG. gonapa,
cnpsamo 0.7 muauapga npes 2016.

HEOBVW>KUMUTE UMOTW ca buau Had-akmuB-
HuAm cekmop no 6pol cgeaku - 161, uau 06wo
14% om Bcuuku. CaegBam npousBogcmBomo
(135 cgenku) u IT (126).

MHAYE HAN-FOAAMATA COEAKA B8 Boazapus
3a nepuoga e npugobuBaHemo Ha ObeguHeHa
Boazapcka barka om 6eazutckama KBC Group
3a 638 MAH. wamcku goaapa. To ce Hapexkga

U cpeg wecmme Hal-20AeMu mpaxaakuuu

B uenus peauoH. B masu kaacauua Haueno e
nokynkama Ha mypckusi 6usHec Ha OMV om
xonaHgckama Vitol Investment 3a 1.44 mApg.
gonapa.

Are you brave
enough to take

on a giant?

Find out how EY can help your business
grow from local to global.
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The number of large acquisitions and mergers in
our region decreased by 2.8% in 2017 compared
with 2016, but the total value of transactions has
increased 6.6%, the annual EY (Ernst & Young)
M&A Barometer shows. It analyses the prevailing
trend in 11 Central and Southeast European
countries, from Poland to Turkey.

THE TOTAL NUMBER OF transactions in the
region was 1,132, the largest share being ac-
counted for by Poland and the Czech Republic.
in 47% of all deals, the buyer and the target
originated from the same country.

Six of the countries - Bulgaria, Hungary, Poland,
Romania, Serbia and Slovenia - experienced
increased number of transactions (in Bulgaria -
40 compared to 33 in 2016). The slight decrease
was mainly caused by the significant drop in the
volume of deals in Turkey (-37.4% on a year-to-
year basis).

THE TOTAL ESTIMATED transaction value in

the CSE market was US$50.9b, 6.6% higher
than in the previous year. Poland ranked first
with an estimated value of US$13.8b, followed
by the Czech Republic (US$11.5b) and Turkey
(US$7.7b). Serbia and Slovenia experienced the
highest growth in 2017. Transactions in Bulgaria
increased to $2.2b, compared with 0.7b an year
before.

THE REAL ESTATE SECTOR was the most ac-
tive target industry (by number of transactions),
amounting to 161 deals and 14% of all transac-
tions in 2017. It was followed by Manufacturing
(135 deals) and IT (126).

OTHERWISE THE BIGGEST DEAL in Bulgaria
for the period was the acquisition of United
Bulgarian Bank by the Belgian KBC Group for
$638 million, one of the top 10 transactions

in the entire region. The list is headed by the
acquisition of OMV’s Turkish business by Dutch
Vitol Investment for $1.44 billion.
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Yy>kgecmpaHHume kanumaau u Huckume AuxBu no geno3umume
mAackam uMomHusl na3ap Hazope

vAzapus psgko ce okasBa no Bbpxo-

Beme Ha 2nobanHume ukoHomuuecku

kaacauuu, ocobeHo om no3umuBHama

um cmpaHa. Ho npe3 2017 umeHHO Ha
Hes ce naga Hau-20AemMusim 2A0baneH pbecm Ha
uHBecmuuuume B HegBwkumu umomu - ueAu
153%, ako ce BspBa Ha 2oguwHus gokaag Ha
koHcyamaHmume om Cushman&Wakefield (npu
06w, obew, 856 MAH. wamcku goaapa). Mo moau
nokaszamen Bvaz2apus e ganeu npeg BuemHam
(94%), NngoHesus (87%) u Ap>keHmuHa (86%).
3a cpaBHeHue cvcegHa Mpuus omuyuma chag
om 67 Ha cmo.

MHBECTULIMOHHUAT OAA om nasapa 20HU
mMunuapg eBpo cnopeg gaHHume Ha Colliers
International (957 mMAH. eBpo), u e gocmuzHaa
Hau-Bucokume cu HuBa om usn0 gecemuAaemue
Hacam. [Mazapbm Ha opuc nAowu € nopacHan
C ueAu 55%, ombenazBa U3NbLAHUMEAHUAM
gupekmop Ha komnaHusima Waauka MopgaHo-
Ba. Mpu moBa 3a npbB Nbm om HauyaAomo Ha
kpusama meXgyHapogHume ugpayu Ha nasapa
B3umam npeBec Hac mecmHume. Pasbupa ce,
moBa go 2oAsMa cmeneH ce gbAku Ha OmgeAHU
no-mawabHu cgeaku, kamo Hanpumep nokynka-
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ma Ha mpu om Hau-2oAemume mMoAaoBe B Codus
om loxkHoadppukaHcku ¢oHgoBe. Ho Bce nak mo
e ompakeHue Ha egHa 2A0banHa mMeHgEHUUS.

C MNHUMAAHU U3KAIOYEHUA, cBemoBHusm
umMomeH nasap BvpBu yBepeHo Hazope. AMepu-
kaHckusm Hau-nocae ce cvB3e caeg kpusama.
Cepomonsicanume ce npegu Bpeme VcnaHus u
Eupe pacmam pekopgHo. B cmpaHu kamo Beau-
kobpumaHus u ABcmpaaus pacmeXkbm e nocmo-
siHeH om 2oguHu. Pasbupa ce, moBa e ouakBaHo
sBaeHue no Bpeme Ha Bb3axogsaw, ukoHomuuecku
uukbA. HoB e obaue ocHoBHusm gBuzamen Ha
mo3u pacmex - mopceHe, koemo ugBa omBoH.

Hau-zonemusm ¢pakmop 8 moBa e Kumaul, om-
kbgemo no Hsakou uzyucAeHus 3a nocaegHume 4
20guHu ca uamekau Hag 1.5 mpuauoHa goaapa.
3Hauuma yacm om me3u hapu ca BaoxkeHu 8
HegBukumu umomu. Camo 8 CALL no npecwms-
maHus Ha Hakonko azeHuuu kumaucku kynyBa-
4u ca npugobuAau umomu 3a 27 MuAuapga go-
Aapa npes3 2016 2oguHa. Camume amepukaHuu
Bce no-akmuBHO mbpcsm goMm 3ag 2paHuua
(maackauku Hazope nasapu kamo HoBa 3eaaH-
gus Hanpumep). PycHauu npogbnkaBam ga ky-
nyBam u3 EBpona, kamo ce 3anouHe om AOHgOH

u ce npukalouu cvc CBemu Baac.

HA BbATAPCKUA MA3AP npuAuBom Ha hapu
omBbH uma u gpy2o usmepeHue: kamo nobpBu
cuMnmoM 3a 3aBpbwaHemo Ha yacm om Ha-
nycHaaume cmpaHama ouwie npe3 90-me 20gu-
HU umMuzpaHmu. "Mima 2onemu epynu bbaz2apu,
pabomewu B8 uykbuHa, koumo movpcsm y Hac
Xuauwe 3a uHBecmuuus"', ombeas3Ba Bouko
BoukoB, npesugeHm Ha FIABCI Bvazapus, npeg
Bulgaria ON AIR. "ToBa ca BkalouumenHo xopa 8
npegneHcuoHHa Bv3pacm, koumo ca pabomuau
gbA20 HaBbH, HampynaAu ca kanumaa u umam
»kenaHue ga npekapam ocmamvka om >kuBoma
Cu Ha pogHa 3ems. Te mbpcam egHoBpemeHHO
u uHBecmuuus, u macmo 3a uBeere. ToBa ca
xopa om 3anagHa EBpona, om CALL, om ueaus
cBsm - no cowecmBo nbpBama BvAHa eMuzpaH-
mu om 90-me 20guHu.

Mma u HemanobpolHa 2pyna om 3anagHoeBpo-
neltuu, koumo omkpuBam 8 momeHma BvAzapus
kamo cnokouHo mscmo ¢ Bucoko kauecmBo Ha
»kuBom. Hue, >kuBeeuku myk, obukHoBeHO He
Bwkgame Hewama no CbWUs HauyuH, HO me3u
xopa ¢ no-mpe3B nozaneg omBouH omkpuBam
MHO020 NpuyuHU ga gougam B Bvazapus: eBpo-



neucko kauecmBo Ha >kuBoma, Hucku ueHu, xy-
6aBa npupoga, Hucka npecmovnHocm...".

MA3APBLT HA XXWAULLLA ce gBuxku u om gpyau
dakmopu, pasbupa ce: npogbrkaBawama ypba-
Hu3auus, Hau-Beue B nocoka Codus, a cowo u
Huckume 6aHkoBu geno3umu, koumo nogmuk-
Bam mMHo20 xopa ga BAazam napume cu B8 umomu.
MokasamenHo e, ue B Aykco3Hus ceameHm cgen-
kume c 6aHkoBo puHaHcupaHe ca egBa mexgy 2
u 5 Ha cmo, cnopeg ouerHkume Ha pasAuvHuUme
bpokepu. B ocmaHaaume cayvau cmaBa gyma 3a
kaueHmu coc cBobogeH kanuman, koimo me ca
npegnoyeau ga He Brazam B 6aHkume.

MoBeuemo aHanusamopu ca kamez20puyHu, ye
me3u pakmopu we npogbrkam ga maackam
nasapa Hazope u 8 caegBawume 2oguHu. Oco-
6eHo npu Bce no-HamaaaBawus bpou Hepaspa-
6omeHu gobpu napueau B Codus u gpysume
2oneMu 2pagoBe. 3a cwvkaneHue mosu gedu-
uum B cvuemaHue ¢ pacmawume ueHu omHoBo
omBaps anemumume koM 3Aoynompebu, 3a-
cmposBaHe Ha 3eAneHu naowu u BeskakBu gpy-
2u no3abpaBeHu aaegku om cmpoumeAHust bym
npegu gecemuAaemue. Hakou ekcnepmu npegy-
npexkgaBam, ye u nogzomBsHume npomeHu B
Hakou 3akoHu, kamo mo3u 3a ycmpoucmBomo
u 3acmposiBaHemo Ha Codusa, we omBopsm
HeXkenaHu Bpamuuku u we no3Boasm cmpou-
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meAacmBo B zpaguHkume. Kmembm Ha 06wu-
Ha Maagocm gopu Hacmos 3a npesugeHmcko
Bemo Bopxy HOBus HopmamuB.

OT roguHn CRNEUUAAUCTU HacmosBam,
ye Codus mpsbBa ga ce pasBuBa B8 wupuHa,
Bmecmo ga ce npesacmposBam Beue cowecm-
ByBawume kBapmanau. Ho uHBecmumopume He
uszaexkgam ocobeHo eHmycuasupaHu om masu
uges - omuacmu, 3awomo moBa bu o3HauaBaro
ga xapyam gonbAHUMEAHO 3a uHdpacmpykmy-
pa, u omuacmu, 3awomo ce mpeBoxam gaau
eBenmyanHume HoBu kBapmaau we ca ampak-
muBHu 3a kaueHmume. "Oa ce pa3BuBa zpagbom
8 wupuHa o3HauyaBa B nocoka kbm "BomeBz-
pagcko woce", KpemukoBuu, KpuBuHa, AloAuH,
NoseH, Kasuuene", obscHaBa Bouko BoukoB.
"3a cvkaneHue moBa ca pauoHu, koumo Ha-
Bpememo ca naaHupaHu u paspabomBaHu kamo
No-uHgycmpuaAHu u Hucko blogkemHu. He ko-
MeHmupam npaBuAHO UAU He e buao moBa... Ha
nasapa npocmo uma 30HU u kBapmaau, koumo
ca ¢ no-gobpo ume - 6e3 ga uMa 20AeMU OCHO-
BaHus 3a moBa. Hanpumep, Hukoza He e npaBe-
HO u3cnegBaHe 3a pasaukume B kauecmBomo
Ha >kuBom B BosiHa u [OpazaneBuu, cpaBHeHu
c lepmaH, AoseH, MaHuapeBo u lopHa 6GaHs.
Mpocmo xopama noHskoz2a xapecBam mesu
Mecma noBeue 3apagu nonyaspHocmma um". Il
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My Home Is My...
Bank Account

The foreign capital and the low interest rates on deposits are

ulgaria rarely tops the global economic
rankings, especially at their positive
side. But in 2017 it is precisely it, which
has the largest global growth in real
estate investment - a whole 153%, if we are to
believe the annual report of the consultants from
Cushman&Wakefield (with a global volume of
856 million USD). In view of this indicator Bulgaria
is far ahead of Vietnam (94%), Indonesia (87%)
and Argentina (86%). In comparison neighbouring
Greece is reporting a decrease of 67 per cent.

THE INVESTMENT SHARE of the market is
nearly a billion Euros according to Colliers In-
ternational’s data (957 million EUR), and has
reached its highest levels since an entire dec-
ade. The office premises market has grown by
a whole 55%, the Executive Director of the com-
pany Iglika Yordanova noted. Furthermore for
the first time since the beginning of the crisis the
international players on the market are gaining
the upper hand over the local ones. Of course
this is to a large extent due to separate larger
scale transactions, such as the purchasing of
three of the largest malls in Sofia by South Afri-
can funds. But yet it is reflecting a global trend.

WITH MINIMUM EXCEPTIONS, the world prop-
erty market is confidently going upwards. The
American one finally recovered after the crisis.
The collapsed some time ago Spain and Eire are
growing at a record pace. In countries such as
Great Britain and Australia the growth is perma-
nent since years. Of course, this is an expected
occurrence during an ascending economic
cycle. The motive force of this growth
though is a new one - a demand, which is
coming from abroad.

The biggest factor in this is China, over
1.5 trillion dollars having flown out of it ac-
cording to some estimates during the last 4
years. A significant part of this monay has
been invested in real estate. In the USA
alone according to several agencies’ calcu-
lations Chinese purchasers have acquired
property worth 27 billion dollars in 2016.
The Americans themselves are ever more
actively seeking a home abroad (pushing
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pushing the property market upward

By KALIN NIKOLOV / Photography SHUTTERSTOCK

upwards markets such as New Zealand for ex-
ample). Russians are continuing to purchase
throughout Europe, from London to Sveti Vlas.

ON THE BULGARIAN MARKET the influx of
money from abroad has another dimension as
well: as a first symptom of the returning of part of
the immigrants who had left the country as early
as the 90s. “There are large groups of Bulgar-
ians, working abroad, who are looking at home
for a dwelling for investment”, Boyko Boykov,
President of FIABCI Bulgaria notes in front of
Bulgaria ON AIR. “This includes people close to
retirement, who have been working abroad for
a long time, who have accumulated capital and
wish to spend the rest of their lives in their home
country. They are looking for an investment and
a place to live at the same time. These are peo-
ple from Western Europe, from the USA, from
the entire world - basically the first wave of im-
migrants from the 90s. There is also a consider-
able group of western Europeans, who are at the
moment discovering Bulgaria as a calm place
with a high quality of life. We, by living here are
usually not seeing things in the same way, but
these people with a more sober outlook from
the outside are finding many reasons to come to
Bulgaria: a European quality of life, low prices,
beautiful nature, low crime rate...”.

THE HOUSING MARKET is, of course, driven
by other factors as well: the continuing urbanisa-
tion, mostly directed towards Sofia, and also the
low bank deposits, which are stimulating a lot of

people to invest their money in property. It is a
telling sign that in the luxury segment the deals
with bank funding are only between 2 and 5 per
cent, according to the assessments by the vari-
ous brokers. In the other cases we are speaking
of clients with free capital that they chose not to
invest in the banks.

Most analysts are explicitly stating that these fac-
tors will continue to push the market upward in
the years to come as well. Escpecially with the
ever decreasing number of undeveloped parcels
in Sofia and the other big cities. Unfortunately
this deficit, in combination with the growing prices
is once again exciting the appetites for misuse,
building up of green spaces and all kinds of oth-
er slightly forgotten vistas from the construction
boom a decade ago. Some experts are warning
us that the changes being prepared in some laws,
such as the one on the planning and development
of Sofia will also open up unwanted loopholes
and will permit construction in the gardens. The
mayor of the Municipality of Mladost even insisted
on a Presidential veto over the new norm.

SINCE YEARS SPECIALISTS have been insist-
ing that Sofia should develop in width, instead of
overbuilding the already existing neighbourhoods.
But the investors do not seem very enthusiastic
about this idea - partly, because this would mean
for them to spend additionally for infrastructure,
and partly, because they are worrying if the even-
tual new neighbourhoods will be attractive to the
clients. “Developing the city in width means in a
direction towards “Botevgradsko shose”, Kremiko-
vtsi, Krivina, Lyulin, Lozen, Kazichene” Boyko
Boykov explains. “Unfortunately these are re-
gions that were back in the day planned and
developed as more industrial and low-budget
ones. | am not commenting if this was right or
not...There are simply zones and neighbour-
hoods on the market which have a better rep-
utation - without there being serious grounds
for that. For example, a study has never been
implemented of the differences in the quality
of life in Boyana and Dragalevtsi, compared
with German, Lozen, Pancharevo and Gorna
banya. Simply people sometimes like these
localities more due to their popularity”. ll
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B ekonozuuHo uucmus patoH go TpaBHa, 8 6ausocm go mypucmuuecku
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EgHa wena craboudBecmHu komnaHuu gop>kam
cBemoBHusa na3ap Ha apoMamu u cuHmemu4Hu BkycoBe

Tekem BAAEPU LIEHKOB / ®omozpadus SHUTTERSTOCK

63anazame ce, ve Bceku om Bac e uyBaa umeHama Ha Nestlé,
PepsiCo, Coca-Cola, Unilever, Danone. CBemoBHuUme 2uzaH-
 mu B xpaHumeAHama npoMuwAeHocm koHmpoAupam Hag
noroBuHama om Bcuuku xpaHumeAHuU npogykmu Ha nAaHe-
mama.
ToBopsm Au Bu Hewo obaue umeHama Givaudan, Firmenich, IFF, Symrise,
Takasago? He? imaume npegBug, Ye 6e3 uMeHama om Bmopus cnucbk
me3u om nbpBus He buxa MO2AU ga cbwecmByBam.

TE3U NET KOMMAHUWN CA TAMHATA cuaa, kosmo npucbemBa 8 noumu
Bceku gom Ha Bceku koHmuHeHm. Be3 max cbBpemeHHusm cBsm wewe
ga e 6e3 Bkyc u apomam. Te ca, pasbupa ce, Augepume B npousBog-
cmBomo u paspabomBaHemo Ha cuHmemuuHu BkycoBe u apomamu.

C yckopeHomo pa3mMHoXaBaHe Ha uyoBeuecmBomo u cbc 3amo2BaHemo
Ha ueAu peauoHu om cBema, koumo gockopo kapaxa ¢ "kynuuka opu3s"
gHeBHO, busHecom ¢ xpaHume cmaBa Bce no-uszogeH. M 3anouBa no-
cmeneHHo ga npuBAuya gopu op2aHu3upaHama npecmbvnHOCM, NpuMep-
HO OHa3u U yacm, kosmo goceza ce 3aHumaBawe ¢ Hapkomuuu.

N3MAMUWTE CTABAT BCE MNMO-YECTW. MuHarama 2oguHa Europol 3a-
gopka 22 moHa gbA203bpHecm opu3, koumo ce npogaBan kamo mHo20
no-ckbnus ,6acmamu‘. Anzauuckama noauuus 3anoBu B8 Cvcekc 2500
bypkaHuema ¢ meg, koumo obaue cogop)kaau camo 2bcm 2Aloko3eH cu-
pon. [lpy2a MHO20 nonyAspHa usMama e npogakbama Ha eBmuHa bsaa
puba 3a no-ckvnu BugoBe - nogMaHama e mpygHa 3a ycmaHoBsaBaHe,
cAaeg kamo pubama e ¢duaupaHa u naHupaHa. Opyeu daswuduuupam
ckonus macAuHoB 3exmuH ¢ eBmuHo coeBo oAuo.

Mo gaHHu Ha EBponelickus op2aH 3a 6esonacHocm Ha xpaHume (European
Food Safety Authority - EFSA), npe3 2017 ca buau pezucmpupaHu 1538
CAyyYasl Ha onumu 3a usMamu ¢ XpaHumeAHu npogykmu. Op2aHu3upaHu-
me npecmbnHU 6aHgu uHBecmupam MacupaHo B8 MawuHu, cypoBuHuU U
pabomHa cuna 3a npousBogcmBo Ha paawuBu cmoku. ,Macm om npec-
mbnHuuume, koumo npegu ce ¢okycupaxa Bbpxy Hapkomuuume, ceza
ce npexBopaam kom xpaHume", komeHmupa Kpuc BaHcmuiHkucme om
EBponoa.
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MMA OBE MHOIo AosPu NMPUYNHU 3a moBa. bposm Ha HapkomaHu-
me B EC cnaga, gokamo koHcymamopume Ha xpaHa ce yBeauuaBam. A u
npucbgume 3a paswuduuupaHe Ha xpaHu ca B nbmu no-manku, omkoako-
mo 3a Hapkompaduk Hanpumep. lMNpu barwuduuupaHe Ha DVD ¢ Gpuam uau
My3uka npecmbnHuuume moxke ga noayyam go 10 2oguHu 3amBop. lNpu
danwuBume xpaHu npucbgume ca obukHoBeHo om 6 go 12 meceua. Mok u
me3u npecmuvnAeHusi ce padcaegBam mpygHo. XoAaHgust uma 110 wamHu
noAuuau, koumo ce 3aHumaBam camo ¢ msx. Ho BvB BeAukobpumaHus
HAMa HUMO EgUH.

Mpu moBa nonoXkeHue He e uygHo, ye npecmbnHuuume Bce no-yBepe-
HO HaBauszam B cekmopa Ha xpaHume. B kpas Ha sHyapu Hanpumep 6sixa
3anoBeHu 200 maduomu om npocaoBymama kanabpuucka npecmbnHa
opeaHu3auus ‘Ndrangheta, koumo mopayBaau ¢ ¢arwuBu npogykmu u Ha-
numku 8 Mimaaus u MepmaHus.

JAOTYK FOBOPUXME CAMO 3A 2pybume usmamu u danwudpukauuu.
CnomeHamume B Hauanomo nem komnaHuu ce 3aHumaBam c gpyzo: me
ocuzypsiBam mexHOA02UYHOMO cpegcmBo XxpaHUMeAHUMe 2u2aHmu ga Hu
npogaBam cuaHo obpabomeHume cu npogykmu. CbBpemeHHUME Memogu
Ha gucmpubyuus usuckBam Hakoako Hewa, koumo He ca no cuaume Ha
mpaguuuoHHomo ceacko cmonaHcmBo: ozpomMHuU koauvecmBa ¢ egHakBo
kauecmBo, 3a ga ce npogaBam om mbpzoBckume Bepuau, Hucka ueHa,
3a ga uma nevanba 3a uHBecmumopume B8 me3u Bepuzu, u konocanHa
mpalHocm, 3a ga Mo2am ga ce mpaHcnopmupam cnokoUHo no usA cBsm.
3a ga ce usnbAHAM me3u mpu ycAaoBusi, xpaHume ce nogaazam Ha Bce
no-cepuo3Ha xumuyecka obpabomka. MpobaeMobm €, Ye Npu HeS HANbAHO
3a2ybBam u HaueHkume Ha Bkyc. Ml mozaBa Ha cueHama usAusam noBe-
AUMEeAUmMe Ha apoMamume.

B KOKETHOTO LUBENLAPCKO MPAQIYE BEPHME, Ha YXeHeBckomo ese-
po, Ha uguauyHama "Cencka yauua" (Rue de Village), ce Hamupa ueHmpa-
Aama Ha Givaudan. Tasu komnaHus, cb3gageHa npe3 1895 om xumuka
KcaBue XuBogaH, gHec uMa 20guwHU Npuxogu om Hag 4 MmuAuapga eBpo u
gopku 25% om mo3u cekmop. MaauuHa gopu ca vyBaau umemo U - HO NoY-
mu Hama YoBek Ha nnaHemama, koumo noHe BegHbxk gHeBHO ga He ycewa
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8 ycma-
mama
cu Bkyca
Ha HeUHume
mBopeHus.
B cvcegHa Xe-
HeBa nvk e ueH-
mpanama Ha kowm-
naHus Homep 2 B mo3u
6usHec - Firmenich SA. Ts
e npoyyma Hau-Beue kamo cv3-
gameA Ha cuHmemuyHume BkycoBe
Ha $i20gu, MaAuHU u uumpycu. A npe3
1939 mozaBawHusm gupekmop Ha komnaHus-
ma AagucaaB Pyxkuuka nonyuaBa HobeaoBa Hazpaga 3a

Xxumus 3a cBoume nocmukeHus, goBeau MeXkgy gpy2omo u go cuHme-
3upaHemo Ha BkycoBe kamo kaHena, eBkaaunm, gukuHg>kudua u np.

B MAHXATbH, B CAMOTO CbPLIE Ha Hio Mopk, ce Hamupa dacaga om
po30B 2paHUM € MbMHU, Henpo2aegHU cmbkaa. Hama ga Bu Bneuamau,
3awomo omnpeg AuncBam obuvauHume 3a kBapmaaa ckonu AuMy3uHu, a
uma camo ckpomHa pamna 3a kamuoHu. JuckpemHusm Hagnuc Ha c2pa-
gama 2aacu IFF (International Flavors & Fragrances). Ta3u komnaHus ce
HamecBa B apomamume Ha Bcuuko, koemo amepukaHuume sgam - om
cynume, npe3 nuuama, go cAagoAega.

B F'epmaHus naszapom ce konmpoaupa om komnaHusma Symrise, cvb3ga-
geHa om xumuka g-p Buaxeam XaapmaH u ¢pusvopa Kapa FepbepguHe.
O-p XaapmaH nocmaBs Havaromo, kamo uzobpemsaBa HauyuH Bkycom Ha
BaHuAus ga ce cuHmesupa om kopa Ha cmbpy. /1 obeamucas ckonume
mopeoBcku nomyBaHusi go Magazackap 3a HabaBsHe Ha opuguHaAa.
Mexkgy gpyzomo moBa, ue egBa Au cme uyBaau 3a cnomeHamume komna-
HUu, He e CAyyauHo. Te cmapamenHo ce 06BuBam B mauHcmBeHocm, 3a
ga onassm mbpzoBckume cu madHu. MHoz2o psgko 8 ueHmpaaume um ca
Bauzanu nocemumeau, kamo Au kypHaaucmu. B kogekca 3a pupmeHa nosin-
Hocm Ha IFF uspuyuHo e 3anucaHo, Ye ,MbAYaHUemo u guckpemrocmma“»
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P ca 3agorkumenHu. Couwiomo
Baxku u 3a ¢upmume B EBpona.
He ca mauHa eguHcmBeHo obopo-
mume, onoBecmsBaHu, 3a ga npu-
BAuuam uHBecmumopu. Givaudan
Hanpumep ce xBaau ¢ 6.7% noc-
konBaHe Ha akuuume npes 2017,
5.7% pocm Ha npogakbume u
ueAau 21% pbcm Ha neuanbama
npegu gaHvuHo obrazaHe. Komna-
Husma nocmosHHo 3aBoloBa HoBu
nasapu U MuHanama 20guHa om-
kpu oducu B8 CuHzanyp u Kumau.

TbPCEHETO, ECTECTBEHO, E
OrMPOMHO. Cnopeg gaHHU Ha
Bloomberg Bcska 2oguHa Ha na-
3apume Ha EBpona u Awmepuka
ce nosBsBam no 10 000 HoBu
XpaHumeAHu npogykmu, a camo
8 AnoHus ca 6auzo 2000. Okono
nonoBuHama om msx He ycnsBam
ga ce Hanokam u omnagam om
mobpzoBckama mpexka. Cnopeg
The Economist 8 peknamHama uH-
gycmpus noBeue napu ce Bbpmsam
B8 pekaamupaHemo Ha xpaHume,
omkoakomo Ha aBmomobuaume.
Bnpouem He cmaBa gyma camo 3a
xpaHa. XapecBame Au apomama
Ha napdlomume Gicci u Boss? Te
cbuwlo ce cb3gaBam B Aabopamo-
puume Ha Givaudan! Wau npeg-
noyumame yxaHusma Ha Donna
Karan, Calvin Klein, Ralph Lauran,
6e3 u3obwo ga nogosupame, uye
6e3 npekypcopume Ha IFF me ua-
obwo Hamawe ga cvwecmByBam.
AmepukaHckusm koHuepH cowo
maka e cBemoBeH Augep B npouszBogcmBomo Ha npogykmu, koumo ce
u3noA3Bam B peHomupaHume MazasuHu, 3a ga HacvpuyaBam xopama no-
Beue ga kynyBam — m. Hap. "apoma mapkemuHz". ilHpopmauusma, kosmo
Bbanpuemame upe3 0boHsHUemo, okasBa Hau-6bp30 U HenocpegcmBeHo
BausiHue npu B3emaHemo Ha peweHus, B cpaBHeHue CbC CAyxa U 3peHue-
mo. XpaHumeAHUme MazasuHu yBeauuaBam obema Ha npogaxkbu, kamo
Hacuwam Bb3gyxa ¢ apomam Ha moky-Wwo U3neuyeH xasb, mebeaHume
Maz2a3uHu cmumyAaupam nokynku ¢ apomam Ha xBouHa, a mypucmuuecku
dupmu npegnazam ekckyp3uu 8 eksomuuHu cmpaHu, kamo usnoa3Bam
gbx Ha Mope u mponuyecku naogoBe. KaueHmu Ha IFF 8 masu obaacm
ca mekcmuaHu 2u2aHmu kamo Benetton u Zara, xomeacku Bepuau kamo
Hilton, Novotel, Sofitel...

GIVAUDAN APOMATU3UPA npogykmu kamo Nesquick u Muesli Ha Nestlé,
gemckume anakomcmBa Ha Ferrero kamo Kinder Pingui. Apomamu u Bky-
coBe noazBam Gallina Blanca, Kelloggs, Knorr... lopu moakoBa mogHume
u Bce no-npegnoyumaHu ,buonpogykmu“ He Mozam ga ocmaHam u3BbH
mo3u cBam. Bea mauHcmBeHume npaxyema xpaHume buxa BuAu Henpo-
gaBaemu u HenonyAsipHU, 3aulomo me ca Heobxogumu ,3a ga Mackupam®
(cnopeg mepmuHoAaoausma Ha IFF) HenpusmHume cmpaHuyHu MUupu3mu
UAU NbAHama Aunca Ha apomam.

B cowomo Bpeme mogepHOomo 3emegeAue cb3gage gomamu, kapmodu,
kapduoa, namaagxkaH, koumo mps6Ba ga omezoBopam Hau-Beue Ha us-
uckBaHusma Ha mvpzoBuume — ga ca mpauHu, bbp3opacmsawu, 6vp30-
obopomHu, a Bkycom ocmaBa Ha 3ageH naaH. Tou Moxke ga ce gobaBu
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"Cnopeg gaHHuU Ha Bloomberg
Bcaka eoguHa Ha nazapume Ha
EBpona u AMepuka ce nosaBaBam
no 10 000 HOBu xpaHumMmeAHu
npogykmu"

nocae.
Cnpouem e2epmaHckama  no-
mpebumencka azeHuus Stiftung
Warentest mBbpgu, ue 8 ,Mu-
Aewkama cyna ¢ ¢uge“ (Chicken
noodle soup) Ha Knorr ce cbgup-
>kam camo 2 zpama ,Cyxo nune”
nog dopmama Ha 2paHyAau, koemo
omeoBaps Ha 7 2pama ucmuHcko
nurewko meco. [a HanpaBuw
usna cyna om 7 2pama mMeco, u
mo Ha ueHa nog 1 eBpo, usaaex-
ga yguBumenHo nocmuxXeHue.
Ho 6u 6uao no-uecmHo pesyama-
mbm ga ce Hapuua He "nuaewka
cyna", a ,ByAbOH C nogcuneH
Bkyc Ha pacmumeAHU Ma3HUHU
u uogupaHa coA“. Ho u umemo e
uzkycmBeHo nognpaBeHo, cbwo
kamo Bkyca.

APOMATU3NPAHETO HE TO-
AMWUHABA u npogykmu kamo
xaa6a. BuB paHuus, Heganeu
om AuoH, e basupaHa ¢pupmama
Philibert Savours. Ta npogaBa ma-
2uueckama cybecmanuus Phil XN,
kosmo no3BoasBa ,camo ¢ egHa
wunka" ga npeBopHeme Bcsko
mecmo BbB BkycHa ¢peHcka ba-
2ema.

Beazuuckama ¢upma  Stiernon
npegaaza Ha nasapa cBosi npemu-
yMm npogykm Oxylent, koumo maau-
uecku npeBpbwa Bcsko eBmuHo
BuHo B ckbna AumumupaHa cepus
om gvboBa 6vuBa. Camo 4 zpama
om cybcmaHuusma ca gocmamby-
Hu 3a 100 numpa. Oxylent npogaBa
MHO020 gobpe BbB8 Pparuus, VicnaHus, imaaus, Mopmyzaaus, ABcmpaaus,
CALL, Yuau, ApkeHmuHa, IOxkHa Adpuka, HoBa 3enaHgus... moecm BvB
Bcuuku Hal-zoneMu npou3Bogumenu Ha BuHo. Jocewame ce, ye cnucb-
kom ¢ kauenmume Ha Stiernon e ,top secret”.

MNOHAKOIA E HANPABO U3YMUTEAHO koako manko koauuecmBo apo-
Mamusamop uAu oBkycumena e HyXHo, 3a ga npeobpasu eguH npogykm.
Hanpumep 2-auemua-1-nupoauH, koumo gaBa Bkyca Ha beaus xas6 u Ha
6acmamu opusa, npaBu uygeca B goza om camo 70 MUAUOHHU Yacmu om
2pama Ha kunozpam. Mau BewecmBomo meHmeHmuoa, koemo npu gosa
om 2 muAuapgHu om 2pama (0.0000000002) Ha aumbp we Bu cb3gage
ycewaHemo, ye nueme Hau-cBexkus cok om epeundpym. Aa He 2oBopum
3a ,purbepmoH” - gobaBkama, kosmo npugaBa Ha kucenomo Masko Bkyca
Ha AewHuk, Npu cbomHoweHue 5 MuAugpama Ha... 1 MUAUOH Aumpa.

Ho Bvnpeku me3u HuwokHU koauuecmBa movpzoBusma ¢ nogobHu cyb-
cmaHuuu camo B EBponeuckus cblo3 muHanama 2oguHa e HagxBvpAuaa
3.6 muauoHa moHa. U npogoakaBa ga pacme cpegHo ¢ 4-5% 2oguwHo.
Mo gaHHu Ha EFSA, ako Ha geH noz2avwame no 1 ke xpaHa, noHe 400 2 om
Hes e om enpyBemka.

Emo Bu Hau-xy6aBus npumep 3a gecepm. [Hec 2ocnogcmBawusm Bkyc
B masu obaacm e Ha szogume: B caagkuwu, mopmu, Maeka. Camo ue
no gaHHu Ha CBemoBHama movpzoBcka opzaHusauus usnama saobanHa
pekoama om me3u naogoBe egBa bu cmuzHana ga 3agoBoAu... 6% om koH-
cymauusma Ha npogykmu ¢ se2ogoB Bkyc camo B EBpona. Omkbge ugBa
ocmaHanomo? Beue 3Haeme. l
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A handful of little known companies control the global market
for synthetic fragrances and flavours

By VALERI TSENKOV / Photography SHUTTERSTOCK

'm sure everyone has heard the names of Nestlé, PepsiCo, Coca-Cola,

Unilever, Danone. The global giants in the food industry control over

half of all food products on the planet.

But do the names Givaudan, Firmenich, IFF, Symrise, Takasago mean
anything to you? No? Keep in mind that without the names in the second
list, those in the first could not exist.

THESE FIVE COMPANIES ARE THE SECRET force that is present in al-
most every home on every continent. Without them, the modern world would
have no flavour or fragrance. They are, of course, the leaders in the pro-
duction and development of synthetic fragrances and flavours.

The population boom and the increased prosperity of entire regions of the
world where not so long ago people subsisted on a “bowl of rice” a day,
are making the food business more profitable. And it is gradually starting
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to attract even organised crime, for example that part which previously
focussed on drugs.

FRAUDS ARE BECOMING MORE FREQUENT. Last year, Europol seized
22 tonnes of long-grain rice, which was sold as the much pricier Basmati. In
Sussex in the UK, the police discovered 2,500 jars of honey that contained
nothing but sugar syrup. Another popular scam is to sell a cheap species
of white fish for a pricey one — the fraud is hard to spot once the fish has
been flaked, breaded and fried. Others dilute expensive olive oil with low-
cost soybean oil.

According to data of the European Food Safety Authority (EFSA), 1,538
attempted food frauds were reported in 2017. Organised criminal gangs in-
vest heavily in machinery, raw materials and labour to produce fake goods.
“Some crooks who once focused on drugs have switched to food,” says



Chris Vansteenkiste of Europol.

THERE ARE TWO VERY GOOD REASONS for this. The number of drug
addicts in the EU is dropping, while food consumers are increasing. And
the sentences for fake food are much smaller than for drug trafficking, for
example. Counterfeiters of movie or music DVDs can face up to 10 years
in prison, while the sentences for fake foods are usually between 6 and 12
months. Furthermore, these crimes are difficult to investigate. The Dutch
have a police unit of 110 staff dedicated to investigating food crime. Britain
has none.

In this situation it is no wonder that criminals are increasingly entering the
food sector. At the end of January, for example, 200 mobsters from the
notorious Calabrian crime group Ndrangheta were arrested, who traded in
fake food and beverages in ltaly and Germany.

THESE ARE JUST the blatant frauds and scams. The above-mentioned five
companies are engaged in a different business: they provide food giants
with the technological means to sell us their highly processed products.
Modern distribution methods require several things that are beyond tradi-
tional agriculture: huge quantities of equal quality for sale in retail chains,
a low price to make a profit for investors in these chains, and colossal
durability to safely transport them across the world.

In order to meet these three conditions, foods are subject to ever greater
chemical processing. The problem is that it makes them completely lose
their taste. That's when the makers of flavours step in.

BUSINESS
FRAGRANCES

THE GIVAUDAN HEADQUARTERS are located on the idyllic Rue de Vil-
lage in the quaint Swiss town of Vernier, on Lake Geneva. This company,
founded in 1895 by the chemist Xavier Givaudan, now boasts an annual
revenue of more than 4 billion euros and controls 25% of this sector. Few
have even heard its name, but there’s hardly anyone on the planet who
does not taste its flavours at least once a day.

Neighbouring Geneva houses the headquarters of company number two in
this business - Firmenich SA. It is known mainly for making the synthetic
flavours of strawberries, raspberries and citrus fruit. Back in 1939, the then
director of the company, Leopold RuZi¢ka, won the Nobel Prize in Chemis-
try for his achievements which, among other things, led to the synthesis of
flavours such as cinnamon, eucalyptus and ginger.

IN MANHATTAN, IN THE VERY HEART of New York, there is a building
with a pink granite fagade and dark windows. It won’t impress you because
instead of the expensive limousines typical of the area, you will only see a
modest truck loading platform outside it. The discreet sign reads IFF (Inter-
national Flavours & Fragrances). This company is involved in the flavours of
anything the Americans eat — from soups to pizzas and ice-cream.

In Germany, the market is controlled by Symrise, founded by chemist Dr.
Wilhelm Haarmann and hairdresser Carl Gerberding. Dr. Haarmann set the
beginnings by inventing a way to synthesise the flavour of vanilla from
spruce bark. Expensive trips to Madagascar to get the original were no
longer necessary.

The fact that you have probably never heard of the said companies is
not surprising. They deliberately veil themselves in mystery to protect their
trade secrets. Their headquarters rarely welcome visitors, let alone jour-
nalists. The IFF corporate loyalty code explicitly states that “silence and
discretion” are mandatory. The same applies to companies in Europe.
Only turnovers are announced to attract investors. Givaudan, for example,
boasted a 6.7% rise in shares in 2017, a 5.7% sales growth and a 21%
increase in pre-tax profit. The company is constantly winning new markets
and last year opened offices in Singapore and China.

DEMAND, NATURALLY, IS ENORMOUS. According to Bloomberg, 10,000
new food products appear each year in the markets of Europe and Amer-
ica; in Japan alone they are almost 2,000. About half of them fail to take
hold and drop from the market. According to The Economist, more money
now goes into advertising food than cars.

In fact, it's not all only about food. Do you like the fragrance of Gucci or
Boss perfumes? They, too, are created in the Givaudan laboratories! Or do
you prefer the scents of Donna Karan, Calvin Klein, Ralph Lauren, without
even suspecting that without the IFF precursors they would never exist.
The US concern is also world leader in making products that are used in
reputable stores to encourage people to buy more — the so-called “aroma
marketing". The information we perceive through our sense of smell has the
fastest and immediate influence on decision-making, compared to hearing
and vision. Food stores increase sales by saturating the air with the aroma
of freshly baked bread, furniture stores stimulate sales with the smell of
juniper, and travel companies offer excursions to exotic countries by using
a waft of sea air and tropical fruit. IFF customers in this area include textile
giants such as Benetton and Zara, and hotel chains like Hilton, Novotel and
Sofitel.

GIVAUDAN AROMATIZES products such as Nestlé’s Nesquick and Muesli,
and Ferrero’s children’s treats like Kinder Pingui. Fragrances and flavours
are used by Gallina Blanca, Kellogg’s, Knorr... Not even the trendy and
popular “bioproducts” are spared. Without the mysterious powders, food
would be unsalable and unpopular, because they are needed to “mask”
(according to IFF terminology) unpleasant smells or the total lack of aroma.
At the same time, modern agriculture has created tomatoes, potatoes, cau-
liflower and eggplants whose purpose is to meet the requirements of trad-
ers: they have to be durable, fast growing and quick selling, while taste is
pushed into the background. It can be added later. »
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"The entire global strawberry
harvest would barely satisfy
6% of the consumption of
strawberry-flavoured products
in Europe alone”

> In fact, the German consumer agency Stiftung Warentest claims that
Knorr’s chicken noodle soup contains only 2 g of “dry chicken” in the form
of granules, which corresponds to 7 g of real chicken meat. Making a whole
soup from 7 g of meat, at a price of less than 1 euro, seems an incredible
achievement. But it would be more honest not to call the result a “chicken
soup”, but a “bouillon with a strong flavour of vegetable fats and iodized
salt”. The name is artificially flavoured, just as the taste.

FLAVOURING DOES NOT SPARE products like bread either. The Philibert
Savours company near the city of Lyon in France sells the magic sub-
stance Phil XN, “just a pinch” of which turns any dough into a tasty French
baguette.

The Belgian company Stiernon markets its premium product Oxylent, which
magically turns any cheap wine into an expensive limited oak barrel series.
Only 4 g of the substance are enough for 100 litres. Oxylent sells well in
France, Spain, ltaly, Portugal, Australia, the US, Chile, Argentina, South
Africa, New Zealand ... i.e. in all major wine producing countries. Of course,
the list of Stiernon clients is “top secret”.

SOMETIMES IT IS QUITE AMAZING how little fragrance or flavour is
needed to transform a product. For example, 2-Acetyl-1-pyrroline, which
gives white bread and Basmati rice their taste, works wonders in a dose
of just 70 million parts of g/kg. Or the substance methanethiol, of which a
dose of 0.0000000002 g/I creates the feeling that you are drinking fresh
grapefruit juice. Not to mention filbertone, the additive that gives yoghurt
the taste of hazelnuts at a proportion of 5 milligrams per 1 million litres.
Yet despite these tiny amounts, trade with such substances in the European
Union alone last year exceeded 3.6 million tonnes. And it continues to grow
by an average 4-5% per year. According to EFSA estimates, if we consume
1 kg of food a day, at least 400 g of it come from a test tube.

Here’s the best example for a dessert. The dominant flavour today is straw-
berry: in pastries, cakes, milks. However, according to the World Trade Or-
ganisation, the entire global strawberry harvest would barely satisfy 6% of
the consumption of strawberry-flavoured products in Europe alone. Where
does the rest come from? Now you know. ll



ANALYSIS
POLITICS

CO@UA PACTE HAIN-6bP30
SOFIA IS GROWING THE FASTEST

Codus e Hau-6bp30 pacmawama cmoauua Ha BankaHume,
nokasBam akmyaaHume gaHHu Ha OOH, cenekmupaHu om
Datawrapper. Mexgy 2000 u 2016 2oguHa HaceneHuemo

Ha 2paga ce e yBeauyuno om 1.1 Ha 1.2 MmuAuoHa, koemo

e cpegeH 2oguweH pbcm om 0.5%. 3a cpaBHeHue Benzpag
pacme cpegHo ¢ 0.3% 3a nepuoga, a bykypew, u AmuHa ce
cBuBam c no 0.3%. B EBpona Hau-cuaHo pacme Magpug
(1.4%). icmanbyA omyuma 3.1% u noumu e ygBoua Hacene-
Huemo cu 3a me3u 16 20guHu, Ho 3a cMemka Hau-Beue Ha
asuamckama cu yacm.

Om pasznexkgaHume 2pagoBe no cBema Hau-6vp30 ce e
pa3pacHan Bamam B VIHgoHe3us - cpegHo ¢ 8% 2oguwHo,
kamo HaceaneHuemo My om 400 000 npe3 2000 2oguHa
gocmuza go 1.5 muauoHa npe3 2016. CaegBam KcsamoH B8
Kumau (7.5%), Yazagyay 8 BypkuHa Qaco (7.2%), Abygxka B
Huzepus (7.1%), Lapgxka B8 OAE (6.9%), NHuyaH B Kumau
(6.8%) u LLluzyoka B AnoHus (6.6%).

Sofia is the fastest growing capital in the Balkans, the
current UN data, selected by Datawrapper, are showing.
Between the years 2000 and 2016 the population of the city
has increased from 1.1 to 1.2 million, which is an average ; !
annual growth of 0.5%. As comparison Belgrade is grow- = %\}5'
ing on average by 0.3% for the period, and Bucharest and g” ; AN o
Athens are dwindling by 0.3% each. Madrid (1.4%) is the g 3
strongest growing city in Europe. Istanbul is reporting 3.1% g : | | ..:
and has almost doubled its population during these 16 years, = |
but mostly on account of its Asian part.
From the examined cities around the world the one that has
grown the fastest is Batam in Indonesia - on average by 8%
per year, with its population from 400 000 in the year 2000
eaching 1.5 million in 2016. The cities that come next are
n China (7.5%), Ouagadougou in Burkina Faso
igeria (7.1%), Sharjah in the UAE (6.9%),
8%) and Shizuoka in Jgparf-"(é.ﬁ%). m
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KAKBO 3HAE
3A BAC GOOGLE?

OmzoBopbm 6u mpsabBano cepuo3Ho ga Bu ynaawu

KakBo mouHo 3Hasm 3a Bac komnaHuu kamo Google u Facebook? Caeg ckangana ¢ Cambridge
Analytica Bce noBeue xopa 3anouBam ga ce uHmepecyBam om mo3u Bbnpoc. Ho omzoBopbm,
kakmo npegynpexgaBa mexHoao2uuHusm koHcyamanm [duavH KbpaH, € MHO20 no-cmpsckauw,
omkoakomo moxkeme ga cu npegcmaBume.

Google Hanpumep cAegu u 3anucBa mecmononokeHuemo Bu Bceku nom, koezamo noa3Bame
menAedoHa cu. Mokeme ga Baeseme u ga Bugume gemaunHa kapma Ha nomyBaHusma cu, ¢
MOYHU gHU U yacoBe.

3anucBa u usaama Bu akmuBHocm B uHmMepHem - gopu U ga usmpueme ucmopusima cu Ha egHo
ycmpoucmBo, komnaHusima gybaupa uHpopmauusima 8 omgenaHa 6a3a gaHHu. TpsbBa ga 2o
HanpaBume Ha Bcuuku ycmpoucmBa, koumo Hskoz2a cme noa3Baau, 3a ga 3aAuvume HaucmuHa
cAegume cu.

OcBeH moBa komnaHusma uma cvcmaBeH pekaameHn npodun 3a Bac, koumo 3Hae He camo kbge
>kuBeeme, kou ca npusmeaume Bu, kakBo xapecBame u kakBu ca nonumuueckume Bu y6exk-
geHus, Ho gake e cnocobeH ga npozHo3upa ¢ naawewa moyHocm koako mexkume, gaau cme
genpecupaH uau aHopekcuk, u gaau He ouyakBame 6ebe. Ma3u ce u nbaHama Bu ucmopusima 8
YouTube.

Mpu >kenaHue moxkeme ga usameaaume u npeaanegame novAHama uHdopmauus, kosmo Google e
Hampynaa 3a Bac. Ho we Bu mps6Ba gocma Bpeme 3a ueama - cmaBa gyma 3a Hskonko 2uea-
6auma, uau ekBuBaneHmbm Ha okono mpu MuAuoHa gokymenma 8 Word.

Mo cvwusa HauuH moxkeme ga cBepume uHdopmauusma 3a cebe cu BbB Facebook, koumo cox-
paHsaBa abcoalomHo Bceku Baw nocm uAu cbobuwieHue, U gopu Hewa, koumo cnopeg aazopu-
mmume My buxa Bu gonagHaAu UAU ca buau obcbXkgaHu om Bawu npusmeau. 3Hae omkbge U Ha
kakBo ycmpoucmBo e Bcsko Bawe BausaHe B cucmemama.

"Hukoza He Bbuxme no3BoAuau Ha npaBumeacmBomo ga caoxku kamepu u MukpodoHu B goma Hu,
HO CMe gaAu cbwo moakoBa uHmumeH gocmon Ha BesakakBu yacmHu Auua, camo 3a ga uszaega-
me Hakoe Bugeo cbe caagku kyueHua", kazBa Kopax. ll
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WHAT DOES
GOOGLE KNOW
ABOUT YOU?

The answer should
seriously frighten you

What precisely do companies like Google
and Facebook know about you? After the
Cambridge Analytica scandal ever more
people are starting to become interested in
this matter. But the answer, as the technical
consultant Dylan Curran warns, is much more
startling than you can imagine.

Google for example watching and recording
your location each time you are using your
phone. You can log in and see a detailed map
of your journeys, with precise days and times.
It is also recording your entire activity in the
Internet - even if you delete your history on
one device, the company duplicates the infor-
mation in a separate database. You have to
do it on all devices that you have ever used, in
order to truly cover up your tracks.

Besides that the company has an advertising
profile made for you, which knows not only
where you live, who your friends are, what you
like and what your political convictions are,
but is even capable of prognosticating with

a frightening precision how much you weigh,
whether you are depressed or an anorexic,
and whether you are expecting a baby. You
complete history in YouTube is also stored.

If you wish you may download and look
through the complete information that Google
has accumulated about you. But you will need
a lot of time for this - we are speaking of
several gigabytes or the equivalent of around
three million MS Word documents.

You may in the same way check the infor-
mation about you in Facebook, which keeps
every single one of your posts or messages,
and even things that according to its algo-
rithms you may like or that were commented
by friends of yours. It knows where from and
on what device your every logging in the sys-
tem is implemented.

"We would never let the government put cam-
eras and microphones in our home, but we
have given as intimate an access to all kinds
of private persons, only to watch some video
with cute puppies”, Curran says.ll



boAz2apckama

guaema

Onumvbm Ha cmpaHama ga e egHoBpemeHHo u ¢ amoka,
u cbec 3anaga, ganeu He e HoBo sB8AeHue

Tekem BOMKO BACUAEB / Gomozpadus APXUB

“Hau-uszocmaHanusm, Hau-nocaegHusSm om Bob3-
pogeHume caaBsHcku Hapogu, e Hau-onacHusm
3a Hac... B bbazapume go mo3u MomeHm Hue
He Bukgame Huwo craBaHcko, B cmucova cob3u-
gamenHo, mBopuyecko; Bukgame camo ompu-
uaHue... bvaeapckomo ompuyaHue ce Hacoy-
Ba mvkmo cpewy mosu aBmopumem, ¢ koumo
Beue Hakonko Beka ynpalasBa Hau-Beaukama
cuna Ha caaBsHemBomo — pyckama gvpxkaBa.”

TE3N PEOOBE CA HAMWUCAHWN npegu 6Au3o
Bek u nonoBuHa B BHeaexkumomo CbuuHeHue
“BusaHmuHuambm u caaBsHcmBomo”. ABmop e
koHcepBamuBHusm pycku ¢unocop KoHcmaH-
muH AeoHmueB. Kamo gunaomam 8 OcmaHcka-
ma umnepus, mou e cBugemen Ha bopbama Ha
bbAazapume 3a HesaBucuma LlbpkBa - u gaBa
HeouakBaHo u gocma npaBguBo onucaHue Ha
BbAazapckus Hapog ¢ HezoBus eaum.

PALIMVOHAAHIU, AOBKW, XUTPW, crabo peauau-
03HU, 6bA2apume B npegcmaBama Ha AeoHmueB
cAegBam He cBeweHuuume, a yyumeAume cu u
2Aegam 3a npumep Ha 3anag. He ca cnocobHu Ha
Beauku ugeu, cregoBamenHo ca HegoBepuuBu
koM umnepuume — Pyckama, Busanmuuckama,
OcmaHckama. He pasbupam cmpemAaeHuemo
kom Bceobwa u yHuBepcanHa LlvpkBa, uckam cu
cBosma — HauuoHanHa, Manka, gomawHa. Taka
0bvpkBam epaHguo3Hume umnepcku naaHoBe B8
umemo Ha cobecmBeHusi cu UHMepec.

A UYINTE CEIA TOBA: “Bbazapume ca Hal-20-
Aemusim kaoH om caaBsHckus Hapog B Typuus,
me Hamam noumu HukakBa Bapa 8 cobcmBeHa-
ma cu cuaa... Ha Pycus me 2aegam nocmosiHHO
kamo Ha cuaa, kosmo Hau-mHoz2o moXke u ucka

42 | THE INFLIGHT MAGAZINE

ga HanpaBu 3a msxHomo u36aBaeHue u ocBo-
6okgeHue.”

Tosu mekecm e HanucaH npe3 1844, mpu gece-
muAemusi npegu nbpBama nybaukauus Ha “Bu-
3aHMuHU3Mbm u cAaBsHcmBomo”. CaaBama my
e HenpexogHa: moBa e “HauepmaHuemo”, npouy-
mama cpvbcka HauuoHanHa gokmpuHa Ha Maus
lapawaHuH. Cpovbckuam gop>kaBHuk pucyBa He-
ocBobogeHama ouwle Bbazapus 8 2zeonoaumuve-
cko meHzeme, mexXgy Typuus u Pycus. Moxkem
camo ga ce Bv3xumum Ha HezoBama Npo30opAu-
Bocm.

SALLO LUNTUPAM TE3W ABA BbHLUHW MO-
FAEQA kom bvazapume? YguBumeAHomo e He

camo, ye ca QyHgaMEeHMaAHO pasAuvHU — U
cbweBpemeHHO abCcoOAlOMHO MOUYHU — HO U ue
ca HanucaHu npegu OcBob6oxkgeHuemo. Te no-
kasBam, ue boazapckama gunema npegxoxga
Tpemu mapm, CaH CmedaHo, nbAHuUs ¢ pycku
umeHa coduucku ueHmovp. KakBo ocmaBa 3a
pycodpobume, CmedpaH CmamboraoB u cnopo-
Beme Ha maagama 6bazapcka gopkaBa c Py-
ckama umnepus. C gpyau gymu, ucmopusma ¢
pycopuaume u npo-3anagHume e gocma no-
cmapa, omkoakomo Hu ce cmpyBa.

N TAKA, KON CA BbATAPUTE? “Ompuua-
Huemo Ha pyckama gobpxkaBa”, kakmo cmsma
NAeoHmueB? Wau oHe3u, koumo ca caoXkuau




Bcuukume cu suua 8 pyckama kowHuua, cno-
peg aHanu3a Ha [apawaHuH? Hau-AecHo e ga
ce kaxe: u gBeme.

BvazapuHbm e npekaneHo ganeye om Pycus, 3a
ga 20 cmpsicka ms, kakmo cmpscka pymbHUUME —
u npekaneHo BAU30, 3a ga 1 obuva kamo 2bpuu-
me uAu cbpbume. Om gpyea cmpaHa, C Hes 20
cBop3Bam npekaneHo MHO20 Hewa, 3a ga bvge
be3pasauveH — npaBocaaBuemo, esukbm, Oc-
BoboxkgeHuemo, cbBemckusm nepuog. Om msax
Bvazapus mpygHo moXke ga ce omkaxke He 3a-
pagu oHe3u, koumo e NoAy4UuAa, a 3apagu OHes3u,
koumo e gapuna. icmopusma e kamezopuuHa,
ye npe3 CpegHoBekoBuemo kyamypHusm u pe-
AU2UO3€eH 06MeH BopBu om Boazapckume 3emu
kbm pyckume. lNocaeguuume Auuam u gHec.
Kakmo ce weeyBa eguH no3Ham e3ukoBeg, B8
uspasa “ga 3gpaBcmByem coBemckas Baacmo”
Bcuuku gymu ca om cmapobbAazapcku npousxog.

AKO U3AE3EM OBAYE om goabokume Bogu
Ha kyamypama u ucmopusma, we Bugum, ue
6bA2apuHbm e u Mamok, u 3anag. Yucmo pa-
UUOHaAHO, mou pasbupa, Ye HezoBusim nbm e
3anagHama ukoHomuka, npaBoBama gopkaBa
u aBmoHomusma Ha AuyHocmma. Emouusma
obaue 20 meaau kom gyweBHume kpauHocmu
Ha Mamoka. “BbA2apuHbm e ueHmpucm no npu-
poga”, cmama g-p Hukonau MuxaunoB, eguH om
Hau-mvHkume u3cnegoBamenu Ha moHkama
AuHus mexkgy Mamoka u 3anaga.

W Bce nak, koe HaggensBa? OHoBa, koemo He
e Ha Baacm. Mpegu 30 2oguHu, B cbBemckama
cucmema, MHo3uHcmBomo om bbvAzapume 060-
»aBawe 3anaga. [1Hec e mouHo obpamHomo.
OueBugHo bvazapuHbm He xapecBa HauanHuka
cu. Ho AeoHmueB e npaB: mou e npekaneHo pa-
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UUOHaAeH, 3a ga cu naloe B kaageHeua.

TAM, KbAETO BbATAPCKATA AWAEMA us-
6uBa, e 6eaymHusam nybauueH paszoBop. Bu-
»kme kak npoBokauusma Ha pyckus nampuapx
Kupun Hamepu 2opewu 6Gvbazapcku ¢eHoBe,
2omoBu ga onpaBgasm HeonpaBgaemomo. Om-
HoweHuemo koM pyckus npesugeHm Baagumup
[lymuH e HanbAHO PeAU2UO3HO — egHU CUAHO 20
Alobsim, gpyau CuAHO 20 mMpassm. Pycoduaume
B Bvazapus ca abcoalomHo ybegeHu, ue 3ana-
gbm e ompoBua 6uBwus azeHm Ckpunaa, 3a ga
Hamonu Pycus; mexHume npomuBHuuu HaMam
CbMHeHue, ue caegume Bogsm kbm MockBa.
Omceza mokem ga npegBugum, ue ¢pakmume
HaMa ga paskonebasm Humo egHume, HUMO
gpyaume.

CbLUEBPEMEHHO BbATAPUTE WU3BUPAT
Augepu, koumo AoBko AaBupam mexkgy Mamok
u 3anag, He3aBucumo om moBa B kou Aazep
e Bvazapus. [lecemunemus Hapeg enekmopa-
mobm cnegBa 2eonoaumuueckama Aozuka Ha
bau MaHbo: “ga ce npegbpHem bpamcku xem ¢
pycume, Xxem ¢ Hemuume”.

BeuHo Au e moBa? Taka uszaexkga. Aowo Au e?
He 3agvmkumenHo. BebwHocm, Bcuuko 3aBu-
cu om Augepa. Caeg kamo e gowoA Ha Baacm,
3Hauyu 3Hae kakBo ucka Hapogom. Ommyk Ha-
mambk mpa6Ba ga My nomozHe U ga 20 3aBege
mawm, kbgemo e Halu-gobpe. 3a ueama Bcuuku
cpegcmBa ca no3BoAeHu: gopu u3BecmHo Au-
uemepue no omHoweHue Ha Gbazapckama gu-
Aema.

3awomo ms, gunemama, o0bsicHsBa, Ho He u3Bu-
HaBa. N Bceku bvazapcku gopkaBHuk mpa6Ba
ga 3Hae, ue e usbpaH, 3a ga g pewaBa.

29 roauHun AMNNC
CUAATA HA NHDOPMALINATA

Hoesa ungpopmayuonno-oenosoona cucmema na AITHC
Bu ynecnaea 0a évéedeme u npunazame uzucCKeaHuAma
na noseus Peznamenm na EC /GDPR/

B naBeuepuero Ha cBosATa 30-TOIUIIHUHA U CIIEABAUKHA
MIOCJIEIOBATEIHO TPUHIMIIA J]a OCHTYpsiBa BHUHArWM Ham-
aKTyajHa, I0CTOBEpHA M KOMIETEHTHA MH(pOpMaIus, 3a 1a
Obe Hal-ONM30 O HYXXAWUTE HAa CBOMTE KIMEHTH M Jia
yiecHsBa exeqHeBHata uM pabotara, AIIUC cwv3nane
HoBus porykt GDPR Hapbunuk.

[ponykTsT € pa3paboTeH BbB BpB3Ka C HEOOXOIMMO-
CTTa OT OCHUTYpsIBaHE Ha aKTyaJlHa NpaBHA M EKCIEpPTHA
uH(opManus 1 1aBa HACOKU 32 JEHCTBUsTA, KOUTO TPsiOBa
Jla ce MpeAnpreMar 3a BbBeXK/IaHe U IpHiIaraHe Ha HOBUTE
perynamyu o Permament Ne 2016/679 (O61 persiameHT
3a3amuTa Ha JnyauTe 1anan — GDPR).

Pasmopenbute Ha PermaMeHTa MpOMEHSAT KOPEHHO
NPUHLMITUTE HA 3allMTa Ha JIMYHUTE JAHHH, NTOCTAaBAT ce
HOBHM HM3UCKBaHHS KbM aJMUHHCTPATOPUTE Ha TaKUBa
JIaHHU U ce pa3IlupsBaT npaBaTa Ha rpaxaanute. Toi uma
NPSIKO ACHCTBHE M 3acsra MIUPOK KPBT JHIA — TPAKAaHH,
(bupmu, opranuzaiu, myOInYHN HHCTUTYIIHH.

IMpunaranero My 3amousa ot 25.05.2018 1. BbB BCHUKH
CcTpaHU-4WIeHKU Ha EBponeiickus chro3.

GDPR HapbunukbTt Ha AIIMC e makeTeH NMpOIyKT,
KOWTO MHTerpupa apa camocrtostennu moxyita: GDPR
Hndou GDPR Acucrenr.

UNudopmanmonnust naker GDPR UHdo chabpxa Hail-
IbJIHATA U aKTyaliHa MHOpPMAIMs 3a NpaBHATA paMKa Ha
3alUTaTa HA JIMYHUTE JIAHHH, NPAKTUYHO CHUCTEMAaTH3H-
paHa ¥ CTpyKTypUpaHa B KJIaCH(pUKAMOHHH MAIKH, TaKa 4e
BCEKHM MOXE JIECHO Ja HaMepH HeoOXOOUMHUTE MY
HOPMAaTHBHU aKTOBE KAakTO B OBJIrapcKkoTo, Taka U B
MEKIyHapOIHOTO IIPaBo.

MonynbT ChABpXKA CHIIO CTAHOBUINA M yKa3aHHs Ha
HauuoHajHara Kommucus 3a 3alura Ha JIMYHUTE NaHHH,
MPAaKTHYECKH OPHEHTHPAHM EKCHEePTHU pa3paboTKH IO
Temara, 0orara KOJeKIHs OT 00pa3iy Ha JOKyMEHTH, KOUTO
ce m3ucksar no OP3]] /O0uus periaMeHT 3a 3alura Ha
naHHuTe/. JIOIBIHUTEIHO YIICCHEHUE 3a OTPEOUTETNTE HA
cucremute ,,AIIMC* e uHTerpupaHeTo Ha MoIyja C
OCTaHaJUTe MPAaBHO-HHPOPMALMOHHU NPOAYKTH Ha
(upmara, koeto ocurypsiBa Obp30 U JECHO HaMHpaHE Ha
ThpceHaTa HHPOpMaIus.

GDPR AcHcTeHT ¢ 1oJie3eH U NPaKTHYCH EJICKTPOHEH
JTHEBHHK, KOWTO CTBIIKA 1O CThIIka Bu moka3sa kak ja
BOAUTE JOKYMEHTALMATAa ¥ OTYETHOCTTA, KOUTO HOBHSAT
PermamenT m3uckBa, 1 Bu mogmomara na ce3mazere
coOcTBEeHa MOJIMTUKA 110 3alIuTa Ha AaHHUTE. [IpomyKThT
npejsara makeT ¢ PerucTpH, HAPBUYHUIM U TPUMEPHHU
noxymentu B DOC ¢opmar, kouto morar na Obaat
W3MOJ3BaHU KAaTO OCHOBA 3a M3TpPa)xJaHETO U
JIOKyMEHTUPAHETO Ha CUCTEMa 3a 3allluTa Ha JINYHHUTE
JIAaHHH BbB (PUpMaTa/OpraHu3alisaTa Ha KIHeHTa.

GDPR AcucTeHT cTBIIBa BbPXY BHUMATEIICH aHAIN3 U
Haarpaxaa MHPOPMAIMOHHH PEIICHHUS HAa 4yXKISCTPaHHU
JIOCTaBYMLM HA MOMarania, HapbYHULIM U JPYTH MOXOOHU
NPOAYKTH M YCIYTM B IIOMOLI Ha aJMHHHCTPaTOpUTE U
obpaboTBamuTe JIMUHK AaHHU. [1013BaH € ChIIO U ONHUTHT
Ha OBIATapCKU M UYYXJIECTPAaHHU CIEHHAJIUCTU MO
uH(OpPMAIMOHHA CHTYPHOCT, 3aUMCTBaHH Ca MOJCIU U
o0pasiy, npearaid OT BOJCLIM HAlMOHAIHHU HaJl30PHU
opraHu Ha IbpaBu-4aeHKH Ha EC.

[ponykrsT ¢ WEB-6a3upaH, kato JOCTBITBT 0 HETO ce
M3BBpIIBA C MOTPEOUTENICKO UMe U mapona. JlaHHUTe ce
ChIBPXKAT KPUNTHpaHU B Oa3ata naHHU. Bpbikara mpu
KOMYHHKALUS C TIPOAYKTA ¥ IIPEHOC HA IaHHM € 3alIUTeHA.
KbM Besko morpebuTencko uMe U napoja ca acolMupaHu
CHOTBETHHSAT OpOii MaKeTH OT JJOKYMEHTH U peructpu. Taka
aKo eJMH NOTpeOHTeN MCKa J1a BOAU JOKYMEHTHPAHETO Ha
HSKOJIKO OpraHu3alu/QupMu Kato aIMHHHUCTPATOPH Ha
JIAHHH, 1IIe UM JOCTBII JI0 HAKOJIKO [TaKeTa.
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The Bulgarian
Dilemma

There is nothing new in Sofia's attempt to court both
the East and the West

By BOYKO VASILEV / Photography ARCHIVES

“The most backward, the last of the awakened Slavic peoples, is the most
dangerous to us... So far we see nothing Slavic in the Bulgarians, in the sense
of constructive, creative; all we see is negation... The Bulgarian negation is
directed precisely against the authority by which the greatest power of Slav-
dom - the Russian State — has been ruling for several centuries now.”

THE QUOTATION COMES from “Byzantinism and Slavdom”, a remark-
able essay written by conservative Russian philosopher Konstantin Leontiev
almost a century and a half ago. Posted as a diplomat to the Ottoman
Empire, he witnessed the Bulgarians’ struggle for an independent Church —

8iBbB BapHa: bouko BopucoB, [loHang Tyc
Boyko Borisiov, Donald Tusk, Recep Er

Eunarsaw LB
= LEADERS" M3

44 | THE INFLIGHT MAGAZINE

e6 EpgozaH u XKaH-Kaog lOHkep
&ind Jean-Claude Juncker

and provided an unexpected and rather true description of the Bulgarian
people and its elite.

RATIONAL, SHREWD, CUNNING, less religious, as Leontiev saw them, the
Bulgarians followed their teachers rather than their priests, and looked to
the West for a role model. Incapable of great ideas, they were distrustful of
empires — the Russian, the Byzantine, the Ottoman. They did not understand
the striving for a universal Church, they wanted a church of their own —
national, small, domestic. Thus they upset the grand imperial plans for the
sake of their own interest.
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AND NOW LISTEN TO THIS. “The Bulgarians are the largest branch of
the Slavic race in Turkey, they have almost no confidence in their own
strength... They invariably regard Russia as a power which can and wants
to do most for their deliverance and liberation.”

This text was written in 1844, three decades before the first edition of “Byz-
antinism and Slavdom”. Its fame is eternal: this is "The Draft”, the famous
Serbian national doctrine of llija GaraSanin. The Serbian statesman de-
picted the not yet liberated Bulgaria as politically squashed between Turkey
and Russia. We can only admire his foresight.

WHY AM | CITING THESE TWO OUTSIDE VIEWS of the Bulgarians? The
amazing thing is not only that they are diametrically opposite — and at the
same time completely accurate — but that they were written before the Lib-
eration. They show that the Bulgarian dilemma predates March 3, San Ste-
fano, the many Russian street names in downtown Sofia. Not to mention the
Russophobes, Stefan Stambolov and the disputes of the young Bulgarian
State with the Russian Empire. In other words, the story of the Russophiles
and the pro-Westerners is a lot older than we think.

SO WHO ARE THE BULGARIANS? The “negation of the Russian State”,
as Leontiev argues? Or those who have put all their eggs in the Russian
basket, according to GaraSanin’s analysis? The easiest thing is to say: both.
Unlike the Romanians, the Bulgarians are too far from Russia to be star-
tled by it, and unlike the Greeks or the Serbs, they are too close to love it.
On the other hand, the Bulgarians are linked to Russia by too many things
to be indifferent — Orthodoxy, the language, the Liberation, the Soviet
period. It would be difficult for Bulgaria to give them up, not because of
what it has received but because of what it has given. History is categori-
cal that the cultural and religious exchange during the Middle Ages flowed
from the Bulgarian to the Russian lands. The consequences are there to
see even today.

IF WE EMERGE from the deep waters of culture and history, however,
we will see that Bulgarians are both East and West. Purely rationally, they
understand that their way is the Western economy, the rule of law and
individual liberty. Emotionally, however, they are drawn to the spiritual
extremes of the East. “Bulgarians are centrist by nature”, says Dr. Nikolai
Mihailov, one of the subtlest explorers of the subtle line between East
and West.

And yet, what prevails? Whatever is not in power. Thirty years ago, under
the Soviet system, the majority of Bulgarians adored the West. Today it is
the other way round. Clearly, Bulgarians don't like their boss. But Leontiev
is right: they are too rational to bite the hand that feeds them.

THE PLACE WHERE THE BULGARIAN DILEMMA breaks through is the
insane public debate. Russian Patriarch Kirill's provocation found ardent
Bulgarian fans ready to defend the indefensible. Russian President Vladimir
Putin elicits a purely religious attitude — there are those who worship him
and those who detest him. Russophiles in Bulgaria are firmly convinced
that the West poisoned former agent Skripal in order to frame up Russia;
their opponents do not doubt that the trail leads to Moscow. Predictably, the
facts won’t dissuade either.

AT THE SAME TIME, BULGARIANS ELECT leaders who skilfully navigate
between East and West, regardless of what camp Bulgaria is in. For dec-
ades, the electorate has followed Bai Ganyo’s geopolitical logic: “and to
embrace fraternally the Russians and the Germans to boot”.

Will this ever change? The chances are it won't. Is that bad? Not neces-
sarily. In fact, it all depends on the leader. Since he has come to power,
he is supposed to know what the people want. From there on, he has to
help it and lead it where it is best for it. This end justifies all means, even a
measure of hypocrisy with regard to the Bulgarian dilemma.

Because the dilemma explains but does not excuse. And every Bulgarian
statesman should be aware that he has been elected to solve it. l
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"KomnaHuume
mpabBa ga
Boanpuemam GDPR
kamo Bo3amoXkHoCcm
ga ce gudepeHuupam
U ga ce nozpuxkam
3a CoxpaHaBaHama
uHpopmMauus, a He
kamo 3anAaxa"

-
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KOIATO NMOAYYABALL
MPOAYKT BEI3IAATHO,
OBbVKHOBEHO
NMPOAYKTDbT CU TW

NBaH XKumusiHoB, uanbAHUMEAEH gupekmop Ha "TeAeAuHk
BusHec CvpBucuc", npeg Bulgaria ON AIR

Tekem KOHCTAHTUH TOMOB / Gomozpadus MBAMAO NETPOB

-H 2KumusHoB, cvBcem Hackopo "TeaenuHk" pasgenu
6usHeca cu B8 4 pasauuHu komnaHuu, egHa om kou-
mo e "TenenuHk BusHec cvpBucuc'. KakBo Hanoku
mas3su npomsHa, kakBu ca npegumcmBama Ha makv8
mogen?
Baxve cmaHaau gocma 2onsma komnaHus, 6auso 500 gywu. U
npegu pabomexme B8 mpu pasauyHuU BusHec HanpaBaAeHus, Ha
npakmuka kamo pa3AuuHu komnaHuu, HO ¢ yme>kHeH ynpaBAeH-
cku npouec. (Pakmuuecku npuaokuxme Memoga Ha Puuapg
BpaHcoH, koiumo mBovpgu, ye B momeHma, 8 koumo Bmopusm
eweAoH om MeHugXkMbHMa e 20moB ga pabomu camocmosimen-
HO, moU mps6Ba ga ce omgeAu, ga ce nocmaBu Ha yucmo noae,
ga My ce gage BvamoXkHocm ga ce u3aBu u ga ce pa3BuBa be3
02paHuYeHus.

Bue cme Hal-2onemuAam cucmemMeH UHmez2pamop Ha nasapa,
¢ gan okono 18% 3a MmuHanama 2oguHa, ako He zpewa. Kak-
Bu ueau cu nocmaBame 3a ma3su u 3a caegBawume Hakonko
20guHu?

Konko e nasapHusm Hu gsa, e manko ycaoBHo, 3awomo Bceku
uHmepnpemupa no pasauveH HauuH kakBo e "cucmemHa uHme-
2pauus". Ho ga, cvc cuzypHocm B nocaregHume 5-6 20guHU Hue
CMe Hau-20AeMusim cucmeMeH uHmezpamop om Bcuuku 6bazap-
cku.

KakBu ueau cu nocmaBsme? YecmHo kasaHo, gocma cme am-
6uyuosHu. B momeHma umame HskoAako uHuuuamuBu. EgHama
e cBbp3aHo ¢ uHpopMauUOHHa cugypHocm. 3anazame MHO20 Ha
moBa nocaegHume 4-5 2oguHu. MpuemaHemo Ha eBponeuckus
Obuw, pezrnameHm 3a 3auiuma Ha gaHHume, uau GDPR, bewe go-
nbAHUMEAeH kamaauzamop 3a mo3u npouec. Cb3gagoxme HoB
omgea, koumo ce 3aHumaBa camo ¢ ynpaBaeHue Ha pucka u
cbomBemcmBue cbc cmaHgapmu. Bce noBeue busHecu we ce
BAusism om nogobHu pezynauuu. ToBa e u npuyuHama ga UH-
Becmupame B ekun om koHcyamaHmu, koumo ga cmosm mexkgy
BusHeca, mexHoAo2UYHamMa vacm u agBokamume , u ga 6anaH-
cupam mexXgy Bcuuku mesu pasauyHU cmpaHu.

ToBa Hu no3BoasBa ga npegrokum gocma wupok obxBam Ha
ycayeume, cBbp3aHu ¢ GDPR, ISO 27001, ISO 20000 u gp.

o kakBa cmeneHn GDPR cv3gage HOB 6usHec 3a Bac?

o 2onava. Kom momeHma ekunom e npemoBapeH u nAaHbm Hu e
go Hsakonko meceua ga ygBoum cecmaBa my. OcBeH moBa GDPR
HU HOCU MHO20 gobaBeHa cmouHocm u Bb3moXkHOCm 3a gonbA-
HUMeAHU npogakbu B pasAauyHu gpyau ceemeHmu. MicmuHama e,
ye B momeHma noBeuemo komnaHuu He pasbupam kakBo mouHo
e GDPR u kakBa e HezoBama cmouHocm, 20Bopu ce npegumMHO
3a HezamuBu u ce onucBam uepHu kapmuHu 3a Bucoku 2An06u.
Mo Hawu HabalogeHus MHo20 om komnaHuume npocmo usuakBam
ga Bugsm kakBo we ce cayuu caeg 26 mau. 3a meH komnaHuume
mpsa6Ba ga Bvanpuemam GDPR kamo BvamoxkHocm ga ce gude-
peHuupam u ga ce nozpwkam 3a cbxpaHsBaHama uHpopmauus, a
He kamo 3annaxa. [Ja usnoa3Bam peznameHma kamo kamaausa-
mop 3a 3anouBaHe uAu 3acuABaHe Ha guzumanHa mpaHcdopma-
uusi, kosmo ga um goHece BuU3HEC NOA3U.

CovBcem ckopo Bnpouem akmyaneH wie cmaHe u eguH HoB cmakH-
gapm NIS, paspabomen om ENISA, EBponeuckama azeHuus 3a
mpexkoBa u uHpopmauuoHHa cugypHocm. 3a pa3auka om GDPR,
mou Hama xapakmepa Ha 3akoH, Ho Bce nak o3HauaBa, ye Bceku
gocmaBuuk Ha guzumanHa ycayza u Bcska kpumuuHa uHpa-
cmpykmypa - om paHza Ha AELL Ko3aaogyu, ga pevem - mpsabBa
ga cna3Ba onpegeneHu npaBuaa B usnon3BaHemo Ha mpexkoBa
uHpopmauuoHHa cuzypHocm. Bcuuko moBa usuckBa epekmuB-
HU peweHus 3a UHPOPMaUUOHHa cuaypHocm, koumo obukHoBe-
HO o3HauaBam 3HauyumenHa uHBecmuuus. Hawemo >keaaHue e
ga 2u npegaazame kamo ycayea, kamo Bug aboHameHm, 6e3
moBa ga usuckBa om kaueHmume Hu HayanHa uHBecmuuus.
Mpumep 3a moBa e ycayea, kosmo cmapmupaxme npe3 anpua,
HapeueHa Advanced Security Operations Center. Ype3 mo3u ueH-
mbp npegrazame Ha kaueHmume, omHoBo kamo aboHameHmMHa
ycayea, ga HabalogaBame uHdpacmpykmypama um om 2AegHa
mouka Ha uHpopmMauuoHHama cuz2ypHocm u ga npaBum aHaAu3
Ha puckoBeme. MNpegnazame Ha komnaHuume ga ce Bb3anon3Bam
u om Haw ekun 3a peakuus npu kpusu - camo kozamo umam
Hy>kga om Hezo. lNpegnaazame cowo ynpaBasBaHu ycayau - koaa-
mo kaueHmbm He ucka ga ynpaBasBa cobcmBeHama cu uHdpa-
cmpykmypa, Hue mo>kem ga 20 npaBum Bmecmo Hez2o. Taka mou
noAyuaBa ficeH no2aeg Bopxy puckoBeme u moke ga Bzeme P
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» uHdopmupaHo peweHue B kakBo uma Hykga
ga uHBecmupa u B kakBo - He.

Pabomum MH020 cepuo3Ho u u3BbH Bvazapus,
kamo 8 momeHma ocHoBHusm Hu ¢okyc e Bopxy
Agpuamuka u PymoHus. Tam 208opum npegum-
HO 3a UHPOPMAUUOHHA cugypHocm.

KakBo e cvomHoweHuemo Mmexkgy 6bazap-
ckus u meXkgyHapogHus Bu 6usHec?

3a "TenenauHk" kamo gpyna 55% om npuxogume
ugBam u3BvH Bbaz2apus, no gaHHU 3a MuHaAa-
ma 2oguHa. MiHaue Hawama paboma ommyk 3a
BoHWHU kaueHmu e okono 2-3%, HO meHgeHuuU-
ama e ga yBeauuaBame mo3su gsa.

Om kou cekmopu ca ocHoBHume Bu kaueH-
mu?

Hue geaum kaueHmume cu Ha mpu epynu:
Enterprise, Government u Telecom. Mpe3 2015
npegnpusmusma bsxa ¢ npeBec, nybauuHusm
cekmop umawe okono 32% gsaA. 3a 2017 umame
56% gaA Ha nybAuuHus cekmop.

MHaue no ceameHmu 3a nocAegHUmMe uyemupu
20guHu kapmuHama u3z2aexkga maka: eHepze-
muka - okono 5%, BucokomexHono2uuHU kom-
naHuu - 8%, puHaHcoBa cdepa - 23%, nybAuueH
cekmop - 27%, menekomu - 37%.

CuzypHocmma Ha gaHHume e ocobGeHo ak-
myaneH Bonpoc gHec, nokpai ckaHgaaume ¢
Cambridge Analytica u Facebook. CMamame
AU, ye obwecmBomo Beue uma no-peanHa
npegcmaBa 3a 3HauumMocmma Ha npobaema?
N Mmo2am Au nogo6HU cayvau ga noBauasam u
Ha goBepuemo Ha xopama u komnaHuume B
Hewa kamo obravyHume mexHono2uu?

A3 bux pa3szpaHuyun gBeme Hewa. [la 3anouHem
¢ gobpe no3Hamama me3a, Ye kozamo noayva-
Baw HskakbB npogykm uAu ycayza Ge3naam-
Ho, obukHoBeHo ce okasBa, ue npogykmovm cu
mu camusm. TakoB e cAyyasm ¢ Hskou gobpe
no3Hamu MEeXHOAO2UYHU 2u2aHmu, koumo ce
nonsBam exkegHeBHo om noumu Bceku uoBek
Ha 3emama 6e3 HukakBo 3anaawaHe. TexHusm
busHec Mogen e makbvB: ga cbbupam BceBb3-
MO>XHU gaHHU U nocAe ga 2u usnoA3Bam no Hau-
pa3AUYHU HAYUHU U B pasAuyHU Bu3Hec MogeAu.
BspHo e, ue B nocnegHume gBe 2oguHu Boge-
wume nogobHu komnaHuu gocma 3acuAeHo pa-
B6omsm Bbpxy 3awumama Ha AUYHUME gaHHU:
eguH Bug ga, Hue umame MHO20 uHdpopmauus
3a Bac, HO AuYHama yacm om Hes Hama ga us-
noasBame, u we gagem Ha Bceku nompebumen
Bv3amoxkHocm ga s uampue, ako ucka.

Toecm moBa e Bbnpoc Ha AuueH u3bop. Koza-
mo uoBek noasBa Hewo BesanaamHo, mps6Ba
MHO20 gobpe ga nomucau kakBo gaBa B 3amsHa.
Koakomo go obaauHume mexHOAO2UU, Chopeg
MeH me wie cmaBam Bce no-noAe3Hu. Jonpegu
Hakonko 2oguHu u B BvAzapus umawe egHoO He-
goBepue B8 obaaka. B momeHma ce HabalogaBa
MOYHO 0bpamHomo.

Heka gam makvB npumep: o2pomHa yacm om
u3noA3BaHume onepauuoHHUME cucmemu ca
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Windows, u Bcska cegmuua Hawume komnlo-
mpu cBaaam u uHcmaaupam o6HoBaBaHus. To-
ecm copmyep koumo Hue He Bukgame u Bopxy
koumo Hamame koHmpoa. Ako Microsoft uckaxa
Hewo om MeH, me buxa 20 B3eAu u 6e3 ga noA3-
Bam obaauHa ycayza om msx. Tesama Mu e, ue
a3 u MHo20 gpyau xopa Beue ca ce goBepuau
Ha komnaHuu kamo Microsoft. 3awo mozaBa ga
He ce Bb3noA3Bam om msaxHama ycAy2a u om
cmomuuume npegumcmBa Ha obaaka?

ToBa e mMHo20 BakHO 3a Hawama uHgycmpus:

Bepuza.

WNHaue umame mHO20 onum BbB BcskakoB Bug
"uHmenu2eHmHuU Hewa". Koakomo go Smart
Cities, uHmeauzeHmHume 2pagoBe, moBa e
Beue cvBcem pasauyHO Hewo. Tam pabomum
gupekmHo ¢ OBWUHU U HU € MHO20 No-UHMe-
pecHo. Vimame Hanpumep 2oAaM onum Bb8
Bcuuko, cBvp3aHo ¢ mpaHcnopma.

Moxkeme Au ga gageme npumep 3a smart city
mexHoAao2uu, koumo 6e3 zonemu 3ampyg-

"3a MmeH BoA2apua uma nomeHuuaa ga
boge uHoBamuBHa cmpaHa. Vimame Beue
gocmamuoyHo Bucok »kusHeH craHgapm,
koemo e npegnocmaBka 3a npuBauuaHe

Ha npegnpuemauu”

ye mogeAbm ce npomens. Mpegu, kozamo Hs-
kou zoasm, ckon npogykm ce npogaBawe Ha
gageHa komnaHus, 8 MomeHma Ha npogaxkbama
puckbm - gaau we 20 noA3Bam, gaau we um
Bbpwu paboma - ocmaBawe ususao 3a kynyBa-
va. [lokamo service MogeAbm U3USAO NPOMEHS
moBa. MNpu Hezo omezoBopHocmma e noBeue y
npogaBaua. Ako knueHmom He e goBoAaeH uAu
npogykmbm He My Bopwu paboma, mou moxe
npocmo ga ce omkaxe.

EguH om ocHoBHume kanaHu Ha gu2umaau-
3ayuama, noHe 8 MuHanomo, 6e ¢dpakmom,
ue xopama ca gocma no-manko ckAoHHU ga
nAawiam 3a gu2umanHu ycayau, omkoakomo
3a mamepuanHu. MTpomeHuUAO AU ce e moBa?
OmuBa Au cu Beue moBa Bceobwo pasbupa-
He 3a uHmepHem kamo 3a npocmpaHcmBo
Ha 6eannamHomo?

MpomeHs ce. CneuuanHo B Bbazapus Hue pa-
6omum ¢ BcakakbB Bug komnaHuu, koumo ca
OCb3HaAU Hykgama om UHGOPMAaUUOHHU Mex-
HoAO2UU 3a npozpec B busHeca. Bce owe uma
xopa, CKAOHHU ga xapuam MHO20 3a, ga peuyem,
kade u uvau B oduca, u 8 cowomo Bpeme ka-
pam cay>kumeAume cu ga pabomsm Ha gecem-
2oguwHu komnlompu. Ho 3abens3Bame, ye cove
cMmsHama Ha nokoneHusma uma Bce noBeue
npuemaHe Ha mexHoAozuume.

Pa3zoBapame HanocAegbk CbC cmpoumeAHu
npegnpuemavu, oco6eHo 8 no-Bucokus cez-
MeHm, u me mBopgam, ye Bce noBeue om
kaueHmume um ce uHmepecyBam om smart
home peweHusa. ToBa uHmepeceH cekmop Au
e 3a Bac?

Hue obukHoBeHo onepupame Business-to-
Business uau Business-to-Government. Pecnek-
muBHo, kozamo cmaBa gyma 3a smart homes
u 3a kpauHu kaueHmu, He ce uHmepecyBame
uyak monkoBa. OmBopeHu cme 3a MogeA upes
nocpegHuk, buno mo meaekom uau mepzoBcka

HeHua 6uxa Mo2au ga ce BvBegam B 2pag
kamo Codus Hanpumep?

Hewo, koemo ce mupaxkupa, e BvBerkgaHemo
Ha enekmpoHHa cucmema 3a buaemume, koemo
we yAecHu HeumoBepHo noAa3BaHemo Ha 2pag-
cku mpaHcnopm. KoHuenuusma e cpaBHumeAHo
acHa. Topebm ce npoBege npegu Hskonko ceg-
Muuu, U Hue cme yyacmBaau, pasbupa ce.

He mps6Ba ga 3abpaBamve, ye Bcako smart pe-
weHue 3anouBa cvc cbbupaHe Ha gaHHU. B masu
nocoka Beue moxke ga ce HanpaBu yXkacHo MHo-
20, U mo BbB Bceku Bvazapcku 2pag. YacmuuHo
Beue ce npaBu cbec cucmemume 3a HabalogeHue
Ha mpaguka Hanpumep. Cowume NoA3U Mo2am
ga ce u3Baekam om HabalogeHusma 3a 3amop-
csBanemo Ha Bov3gyxa, om BuK cekmopa, om
monaogukauuume - uzobuwio HaBeskoge, kbgemo
ca 3amMeCeHU MHO20 CEeH30pU, CNocobHU B eguH
MOMEHM ga gagam MHO20 gaHHU U ga no3BoAsm
ga ce HanpaBu uHdopmupaHo peweHue om kak-
Bu mexHono2uu uma HyXkga.

3awomo uma Hemanko cayuvau, B koumo ce
xapecBa HskakBa ymHa mexHoAoz2us, npocmo
3aw,omo u3zaexga 2omuHa, nocae ce BvBexkga
- U He gaBa pesyamam, 3awW,omo He e cbobpa-
3eHa ¢ ycaoBusma u Hyxkgume.

HacmonaeHuemo Ha mexHono2uu kamo smart
homes uau aBmoHomHume aBmomo6uAu u3-
a2neXkga HeusbexkHo. Ho mosu cBam, B kotimo
Bcuukume Hu Bewu ca cBvpsaHu u Habalo-
gaBaHu, He o3HauaBa Au kpall Ha AuyHOmMO
npocmpaHcmBo? lMNpegu 2oguHa pa3zoBapsax-
me ¢ npouyymusa apxumekm Pem Koaxaac u
mol kasa: moBa e mHo20 mpeBokHa meH-
geHuus, usymeH coM, 4ye yoBeuecmBomo npe-
2bpHa me3u u3yAno Mop2oBcku ap2ymeHmu
C ueHama Ha AuvHama cu cBo6oga. Bukgame
AU ocHoBaHue B8 makuBa mpeBozau?
OcHoBaHue uma cvc cuzgypHocm. lMpumepom ¢
Cambridge Analytica 2o gokasBa.

Ho cnopeg meH mes3u onaceHus He buBa ga



3abaBam npozgpeca Ha obwecmBomo. Mpocmo
peayaauuume u koHmpoAbm mps6Ba ga Bobp-
Bsm B kpak ¢ mexHoAno2uume.

Kamo mexHokpam no-ckopo BspBam, yue moBa
e bogeuwemo, u ye EBponelickama komucus u
ocmaHaAume pezyAamopu mpsa6Ba ga Hamepsm
HauuH ga 20 koHmpoaupam. Mucas, ye moBa
Beue ce cayuBa. Hackopo enegax eguH aHaaus,
cnopeg koumo npaBumencmBama npekapBam
Beue nem nomu noBeue Bpeme B cv3gaBaHe
Ha peaynauuu, omkoakomo npegu gBaucemuHa
20QUHU.

Bce noBeue ce zoBopu 3a crabocmume B
o6pa3oBaHuemo u mpygoBusa nasap 8 Bvaza-
pud, 3a 3ampygHeHuama Ha komnaHuume ga
Hamepsam kBanuduuupaHu cayrkumenu. Kak
cmoam Hew,ama npu Bac?

ToBa e Hau-zonsmomo npegu3BukameacmBo B
MOMeHma - ga ce Hamepsm xopa.

OcobeHo npu ynpaBaeHckume kagpu. 3awomo
eguH uHXkeHep MoXe ga bbge ,cb3gageH‘ om
HyAama 3a mpu-yemupu 20guHu. [locmambu-
HO e ga 20 B3emew om yuuAuwe, He gopu om
yHUBepcumema. lNpu meHug>kbpume He e maka.
MoHsko2a ca um Hy>XKHU gecemuHa 20guHu, 3a
ga npugobusim Hy>kHus onum.

B "TeaeAuHk" Hue camu cu obyuyaBame 2oAaama-
ma yacm om xopama. lMoumu He pasuumame
Ha 2omoBu kagpu, buro om yHuBepcumemume
UAU om gpyau ¢upmu. 3amoBa pabomum C Hs-
koako yuuauwa B8 Codus, npaBum cobcmBeHu
cmaxoBe, Haemame BbHWHU npenogaBameau.
lope-gony gBe mpemu om obyueHusma Bop-
Bsam no paspabomeHu om Hac y4ebHU naaHoBe,
a egHa mpema e npakmuka - BkapBame 2u B8
npoekmu, 3ano3HaBame 2u ¢ kaueHmu u 060-
pygBaHe. 3a ga Bugsm, ue B Bvazapus ce npa-
Bsm uHmepecHu Hewa. Taka ue, 8 0bwu AUHUU,
pasyumame npegumHO Ha cebe cu. Bce nak
gopka ga ombenexka, ue cme omBopeHu kom
cvmpygHuuecmBo ¢ Beska uHcmumyuus, kosmo
ce 3aHumaBa c pa3Bumue Ha kagpu.

MHo20 aHaAuzamopu cmMsamam, 4e nokpal
aBmomamusauuama u Bov3xoga Ha uskycm-
BeHus uHmenekm ce 3agaBam 02pOMHU Cb-
mpeceHua Ha mpygoBusa nasap, u Ye MHO20
om Hal-macoBume gHec npodecuu, kamo
wodvopu, kacuepu u m. H., Mo2am ga us-
yesHam go egHo gecemunemue. KakBo mu-
caume Bue?

Cnopeg meH moBa e Heu3bexkHo. CAyuBano ce e
U npegu, HeBegHuX. LLle ce cayuBa u B bogewe.
Hawusm 6usHec cobwo ce npomeHs: npegu 15
20guHU npaBexve egHU Hewa, ce2a ce onum-
Bame ga npaBum kopeHHO pasAuyHu.
MokpuBaHemo Ha me3u Huwu om BusHeca we
cv3gage gpyau Huwu, maka ye aganmuBHume
xopa - a yoBekom e no npupoga aganmuBeH -
we ce cnpaBsm.

He 3Ham gaau we ce cayyu go 10, 30 uau noBe-
ye 20guHu. Ho cvc cugypHocm Hamam ce Bop-
Bu. ToBa e yuacm om npozpeca.

CoxpaHeHuemo u ob6pabomkama Ha gaHHU
uHmepeceH 6usHec Au ca 3a Bac?

MoguepmaHo uHmepeceH. Bbgewemo e B ga-
HHume. Qakmbm, ue cme Bogew, cucmemeH
uHmezpamop u 4e no3HaBame uskalouumenHo
gobpe Bceku acnekm Ha WUT uHdpacmpykmy-
pama, Hu gaBa Bv3amoXkHocm ga Hagzpakga-
me, pa3BuBauku no3HaHus B cvxpaHeHuemo Ha
gaHHu - Data Warehousing, ETL mogeAu - mo-
ecm u3BAauvaHe Ha gaHHU om cbwecmByBawu
cumemu, npegcmaBsHe Ha gaHHUme, U3NOA3-

"Kozamo uoBek
NoA3Ba Heuwo
be3naamHo, mpadtBa
MHO20 gobpe ga
nomMucau kakBo gaBa
B 3amanHa"

BaHe Ha obaaka u xubpugHu peweHus 8 masu
Hacoka. [onbAHUMEAHO uHBecmupame u B8
Mamemamuueckama yacm npumepHo 8 maka
HapeueHus Data Science, 3a ga mokem ga us-
noa3Bame gaHHuUme 3a omkpuBaHe Ha MogeAu,
3aBucumocmu u maka Hamambk.

Boazapusa uma Au cheuudpuyHu npegumcmBa
kamo cmpaHa 3a covxpaHeHue u o6pabomka
Ha gaHHU? Om 2aegHa mouka Ha Hew,a kamo
ueHU Ha enekmpoeHepzuama Hanpumep?

B mosu acnekm - ga. BcowHocm npuBaeka-
meAHOCMMa Ha egHa cmpaHa ce onpegens om
ueHume Ha eHepausma, Ha 3emsma, Ha mpyga.
Mpu Hac Bcuuku me ca omHocumenHo Hucku, u
uma komnaHuu, koumo cepuo3Ho uHBecmupam
8 masu obaacm.

Ho 3a ga moke ga ce pa3BuBa cnegBawomo
HUBo - ga cvbepew gaHHUmMe u ga npaBuw data
science - Beue mpsbBa ga uma u gocmamuvyHo
2bBkaBu peeynauuu, koumo 20 paspewaBam.
Hackopo ce 3ano3Hax ¢ eguH amepukaHreu, kou-
mo ce e npemecmuna 8 Kumau, 3awomo mam my
e paspeweH cBobogeH pesyAupaH gocmbn go
MeguuuHcku gaHHu, ¢ koumo ga mpeHupa data
model 3a paHHo omkpuBaHe Ha pak no peHmze-
HoBu cHumku. B moBa omHoweHue - peayrauu-
ume a u npou3Be>kgaHemo U CbxpaHeHUemoO Ha
gaHHU - uma kakBo ga nopabomum. Ho kamo
usno 3a MeH Bbazapus uma nomeHuuana ga bbge
uHoBamuBHa cmpaHa. Mivame Beue gocmambu-
Ho Bucok >kuzHeH cmangapm, koemo e npeg-
nocmaBka 3a npuBAuuaHe Ha npegnpuemauu.
Hawusm 6usHec pacme cpegHo ¢ 20-25% Ha
20guHa, koemo o3HauaBa, ue u ueausm cekmop
pacme. He moakoBa omgaBHa umaxve obwo
nemuma kaueHmu. Ceza umame mexkgy 280 u
300. Bce noBeue xopa ce uHmepecyBam om
MOgepHU peweHus, 2regam kak ga onmumu3su-
pam BusHeca cu, gopu Haemam KoHCyAmaHmu
3a guzumanHa mpaHcdopmauus... OnpegeneHo
cbmM onmumucm, ye B Bva2apus mozam ga ce
CcAyyam MHo20 xy6aBu Hewa. H
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IF YOU’'RE OFFERED
A PRODUCT FREE,
THE PRODUCT IS

USUALLY YOURSELF

Ivan Zhitiyanov, Executive Director of Telelink Business

r Zhitiyanov, Telelink recently
split its business into four sepa-
rate companies, one of which is
Telelink Business Services. What
called for this change, what are the advan-
tages of such a model?
We had become a pretty big company, nearly
500 people. Before, too, they worked in three
different business segments, practically as
separate companies, but the business manage-
ment process was very cumbersome. We actu-
ally applied the method of Richard Branson, who
says that as soon as your middle management
is ready to work on its own, you have to sepa-
rate it, let it start with a clean slate, give it the
opportunity to show what it can do and develop
without restraints.

You are the largest system integrator on the
market, with a share of some 18% for last
year, if 'm not mistaken. What are your tar-
gets for this and the next few years?

The size of our market share is somewhat con-
ventional, because everybody has his own idea
of “system integration”. But yes, in the last 5-6
years we have definitely been the largest Bul-
garian system integrator.

What do we target? Frankly, we are quite am-
bitious. We currently have several initiatives in
the pipeline. One concerns information secu-
rity. We stake a lot on this, in several aspects.
The adoption of the EU General Data Protection
Regulation (GDPR) catalyzed this process. We
set up a new department that handles only risk
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management in this field. The idea is that more
and more businesses will be affected by such
standards and regulations. So we thought that
it was important for us to have such a depart-
ment of consultants standing between business
persons, technology experts, lawyers and so on,
and balancing between all these stakeholders.
This enables us to provide a very wide range
of services related to GDPR, ISO 27001, ISO
20000. In future this will expand, and this trend
is not limited to the European Union.

To what extent has GDPR generated a new
business for you?

To a large extent. This department is currently
overworked, and we are planning to double its
staff within a few months. In addition, GDPR
generates a large value added and extra sales in
various other segments. And we think this is just
the beginning. The truth is that most companies
now do not understand exactly what GDPR is all
about. There are some players on the market
who are trying to scare people. We think that
many companies are just waiting to see what will
happen after May 26. Actually, a new NIS Direc-
tive of the European Union Agency for Network
and Information Security (ENISA) is also coming
up for implementation. Unlike the GDPR, it is not
binding, but it still implies that any digital service
provider and any critical infrastructure — such as
the Kozloduy Nuclear Power Plant, for example
— will have to comply with certain rules in the use
of network information security.

Information security solutions are usually ex-

tremely expensive. Our philosophy is to offer
them as a service, as a kind of subscription,
without requiring an initial investment from our
clients.

Our next priority right now is something we call
Advanced Security Operations Center. Through
it we offer clients, also as a subscription service,
to monitor their infrastructure in terms of infor-
mation security and to assess the risks. Compa-
nies can also benefit from our crisis response
team — only when they need it. We also provide
Managed Services - when clients do not want to
manage their own infrastructure, we can do it for
them. This gives them a clear idea of the risks,
and they can make an informed decision where
they need to invest. Our schemes are very flex-
ible: clients can opt out at any time during the
first three months.

We are also busy working outside Bulgaria,
focusing mostly on the Adriatic and Romania,
mainly in the area of information security.

What is the proportion between your Bulgar-
ian and international business?

For Telelink as a group, 55% of our revenue
comes from outside Bulgaria, according to last
year's figures. Otherwise, foreign clients ac-
count for about 2-3% of our business here, but
this share is trending upwards.

What sectors do your main clients belong to?
We divide our clients into three groups: Enter-
prise, Government, and Telecom. In 2015 enter-
prises dominated, and the share of the public
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sector approximated 32%. In 2017 the share of
the public sector reached 56%.

A break-down by segment for the last four years
looks like this: energy about 5%, high-tech com-
panies 8%, finance 23%, public sector 27%, tel-
ecoms 37%.

Data security is a hot topic today, brought
up by the Cambridge Analytica and Facebook
scandals. Do you think that society how has
a more realistic idea of the importance of the
problem? And can such cases also erode the
trust of individuals and companies in things
like cloud technologies?

| would keep the two things separate. Let’s start
with the well-known adage that if you're offered
a product or service free, the product usually
turns out to be you yourself.

That’s the case with the most popular techno-
logical giants... Their business model is to pool
certain data and then resell them. True, in the
past two years those companies have been busy
working on personal data protection: a kind of
‘yes, we do hold a lot of information about you,
but we’ll not use the personal part of it, and we’'ll
enable every user to delete it if he wants to’.
That is to say, this is a matter of personal choice.
When you use something for free, you should
consider very carefully what you give in return.
As for cloud technologies, | think they will be-
come more and more useful. Until a few years
ago, cloud technology was mistrusted in Bulgar-
ia, too. It’s just the opposite right now.

Let me give you an example: I'm using Windows

anyway, and it's updated every Thursday any-
way. If they want something from me, they will
take it anyway, one way or another. So why not
put it in the cloud and take advantage of their
service model?

This is very important for our industry: that the
model is changing. Before, when a large, expen-
sive product was sold to a given company, as
from the moment of the sale the risk — whether
they would use it, whether it would work for them
— passed entirely to the buyer. The service mod-
el changes this completely. Here a larger share
of the responsibility stays with the seller. If the
customer is not satisfied or if the product proves
useless, he can simply give it up.

One of the main pitfalls of digitization, at
least in the past, was the fact that people
are far less inclined to pay for online than for
off-line services. Has this changed? Is the
common notion that everything’s free on the
Internet coming to an end?

It is changing. In Bulgaria, in particular, we work
with any type of companies that are aware that

"We are also busy
working outside
Bulgaria, focusing
mostly on the Adriatic
and Romania"

they need information technology to get ahead in
business. There are still people willing to spend
a lot on, let’s say, coffee and tea in the office,
yet at the same time force their employees to
use 10-year-old computers. With the change of
generations, however, there is a growing accept-
ance of technologies.

We have recently been talking to real estate
developers, especially in the upmarket seg-
ment, who say that more of their customers
are interested in smart home solutions. Is this
sector of interest to you?

We usually operate Business-to-Business or
Business-to-Government. Respectively, when it
comes to smart homes and end users, we are
not all that interested. We are open to provide a
model if approached by an intermediary, be it a
telecom or retail chain.

Otherwise, we have ample experience in all
sorts of “smart things”. As for Smart Cities, that's
something totally different. There we work di-
rectly with municipalities and find it much more
interesting. For example, we have a lot of experi-
ence in anything related to transport.

Can you give an example of a smart city
technology that could easily be implemented
in a city like, say, Sofia?

One recent thing is the introduction of an elec-
tronic ticketing system, which would greatly fa-
cilitate the use of public transport. The concept
is fairly straightforward. The competitive bidding
took place a few weeks ago and, of course, we »
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» were among the bidders.

Let’'s not forget that every smart solution starts
with the collection of data. An awful lot can now
be done in this respect, and that in every Bul-
garian city. Partially, it is already done with the
traffic control systems, for example. The same
benefits can be derived from monitoring air pol-
lution, the water supply and sewerage sector,
heating utilities — in short, wherever numerous
sensors are involved, capable of providing a lot
of data and enabling an informed decision about
what technologies are needed.

There are many cases in which a smart tech-
nology is liked simply because it looks cool, but
when it is implemented it does not work because
it does not match the conditions and needs.

The advance of technologies such as smart
homes or autonomous cars seems inevitable.
But does not this world, in which all our pos-
sessions are interfaced and monitored, spell
the end of privacy? A year ago we talked
to the famous architect Rem Koolhaas who
said: this is a very alarming trend, | am
amazed that humanity has embraced these
entirely commercial arguments at the cost
of its personal freedom. Are such concerns
justified?

They certainly are. The Cambridge Analytica ex-
ample is a case in point.

But | do not think these fears should slow the
progress of society. Regulations and control
should simply keep pace with technology.

As a technocrat, | believe that this is the future,
and that the European Commission and the
other regulators must find a way to control it.
| think this is already happening. | recently saw
an analysis according to which governments al-
ready spend five times more time in establishing
regulations than they did some twenty years ago.
At the same time, connectivity and monitoring
bring a lot of security. You always know where
your child is. Crime is going down. Yes, a line
needs to be drawn — and that’s precisely where
personal data protection comes in.

Much is being said about the flaws in educa-
tion and the labour market in Bulgaria, about
companies being hard put to find skilled la-
bour. How do you cope with this?

This is the biggest challenge at the moment —
finding people.

Especially when it comes to management per-
sonnel. An engineer can be groomed from
scratch in three-four years. He can come straight
out of school, not even university. It's not like
that with managers. Sometimes they need doz-
ens of years to gain the necessary experience.

At Telelink, we train most people ourselves. We
barely rely on ready-to-work staff, either from
university or other companies. That's why we
work with several schools in Sofia, organise our
own internships, hire external lecturers. About
two-thirds of the trainings are based on our own
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"When you use something for free, you
should consider very carefully what you
give in return”

curriculum and one third is work experience —
they join projects, get familiar with clients and
equipment, so that they can see that interesting
things are done in Bulgaria. So, on the whole, we
cope on our own. But it’s difficult.

Many analysts believe that with automation
and the boom of artificial intelligence, an up-
heaval is looming on the labour market and
that many of the most widespread profes-
sions today, such as drivers, cashiers, etc.,
may disappear within a decade. What do you
think?

| think that’s inevitable. It has happened before,
on more than one occasion. It will happen again
in future.

Our business, too, is changing: 15 years ago we
did certain things, now we are trying to do some-
thing radically different.

As business fills these niches, other niches will
open up, so that adaptable people — and man is
adaptable by nature — will cope.

I don’t know whether it will happen within 10, 30
or more years. But we’re certainly headed that
way. That’s part of progress.

Is data storage and processing an interesting
business for you?

It is definitely interesting. We know a lot about
networks, servers, storage, infrastructure in gen-
eral. And things like artificial intelligence will rely
on ever more data for their development. That's

why we are now investing heavily to specialise
in this area.

Does Bulgaria offer any specific advantages
for data storage and processing? In terms of
electricity prices, for example?

In that aspect - yes. In fact, what makes a country
attractive is the cost of energy, land, labour. In
Bulgaria they are all relatively cheap, and there
are companies that invest heavily in this area.
But in order to upgrade to the next level — pool-
ing the data and doing data science, which we
prioritize, too — you already need sufficiently
flexible regulations to make all this possible. |
recently met an American of Chinese origin who
had moved to China because there he was given
free access to medical data in order to develop
his start-up for early image-based cancer detec-
tion. As far as regulations are concerned, much
remains to be done. But, in general, | believe
Bulgaria has the potential to be an innovative
country. We already enjoy a sufficiently high liv-
ing standard which is a prerequisite for this. Our
business grows by an average of 20-25% a year,
which means that the whole sector is growing.
Not so long ago we had five clients altogether.
Now we have between 280 and 300. Ever more
people are interested in cutting-edge solutions,
they try to optimise their business, even hire digi-
tal transformation consultants... | am definitely
optimistic that very good things can happen in
Bulgaria. H
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MbPXXEHOTO E NOAE3HO?

MoprkeHama xpaHa cvkpawaBa >kuBoma: masu maHmpa Hu ce BmoAnaBa Beue 6AU30 Mpu
gecemunemus. Ho ako ce cbgu no gBe He3aBucumu egHO om gpy20 Hay4Hu u3caegBaHus, ms e

gbAboko HeBspHa.

MbP>XXEHUTE 3EAEHYYLIWN, gopu ¢ gebenaa naHupoBka, ca BcbwHocm no-3gpaBocAoBHU om
BapeHume cu aHaA03u, HacmosiBam npodecopu om genapmameHma no xpaHume Ha Qapma-
ueBmuuHusa pakyamem B paHaga, VicnaHus. TexHume gemauaHu npoyuBaHus ca nokasaau, ue
nbp>keHemMo 3ana3Ba MHO20 no-gobpe aHguokcugaHmume B 3eneHuUyuume, a ocBeH moBa cno-
cobcmBa 3a obpasyBaHemo Ha MHO20 noBeue oAreuHOBU kuceAuHu, koumo 3awumaBam maaomo
om cbpgeuHocbgoBu 6oaecmu. ToBa Baku ocobeHo 3a nop>keHume kapmodu.

Pasbupa ce, ocmaBa npobaemom ¢ no-Bucokomo kanopulHo cbgbp)kaHue Ha nbp)keHama xpa-
Ha, kakmo u ¢ xonecmepoAHus pakmop. Ho npu ymepeHa koHcymauusi nbp)keHume 3eAeHuyuu
ca noguepmaHo no-gobpu om BapeHume, HacmosBam y4yeHume.

3A HAKOU XOPA MbP>XEHUTE KAPTO®U mozam ga 6bgam no-noAesHu om 3eAeHama
canama, mBvpgu nvk npoyuBaHe Ha MiIHcmumyma Bauumax 8 M3paen, npoBegeHo nog pvkoBog-
cmBomo Ha npo¢. EpaH Cezan. Tol U ekunom my ca uscaegBanu 800 gywu, 3a ga pa3bepam
kak Bausie pazauuHama xpaHa Bopxy HuBama Ha kpbBHama 3axap, pusuueckama akmuBHocm,
XpaHOCMUAaHemMo U CbHs. KamezopuyHusm pe3yamam e, ye npu Bceku uoBek BvageucmBuemo
e pasauuHo. Mpu Hakou om uscaegBaHume HUBomo Ha 3axapma ckauano om 6aHaHu, HO He U om
buckBumu cbe 3axap. [pyau peazupaAu no-gobpe Ha nopuus nbp>keHu kapmodu, omkoakomo
Ha canama. B Hsakou cayuau sgeHemo Ha cywu Bogeno go 2aukozeHeH ckok, gokamo caagone-
gom c kapamen He gaBan ompaxkeHue.

BCEKW YOBEK cu uma cBoe cobcmBeHo 2eHemuyHO HacaegecmBo, cobecmBeH HauuH Ha >kuBom
u cobcmBeHa upeBHa payHa. 3amoBa ga ce paspabomBam guemu 3a MacoBo npuAaoXkeHue e
abcypgHo, HacmosBa npod. Cezan. EQuHcmBeHusm BapuaHm cucmemMume 3a 3gpaBocAoBHO
XpaHeHe ga umam epekm e me ga ce paspabomBam uHguBugyanHo 3a Bceku. Ml
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 FRIED FOOD

IS HEALTHY?

Fried food shortens your life: this mantra has
already been inculcated on our minds for
almost three decades. But if one judges by
two independent from one another scientific
studies, it is profoundly incorrect.

FRIED VEGETABLES, even with a thick
breading, are actually much more whole-
some than their boiled analogues, profes-
sors from the foods department of the
Pharmaceutics Faculty in Granada, Spain
are insisting. Their detailed studies have
demonstrated that frying preserves much
better the antioxidants in the vegetables,
and besides that it furthers the generation of
much more oleic acids, which are protecting
the body from cardiovascular disease. This
is especially true for French fries.

Of course, the problem remains with the
high calorific content of fried food, as well
as with the cholesterol factor. But with
moderate consumption fried vegetables

are markedly better than boiled ones, the
scientists insist.

FOR SOME PEOPLE FRENCH FRIES may
be healthier than green salad, a study of the
Weizmann Institute in Israel states, imple-
mented under the guidance of Prof. Eran
Segal. He and his team have examined 800
people, in order to understand how various
foods affect the blood sugar levels, physical
activity, digestion and sleep. The categorical
result is that with every person the impact is
different. With some of the examined people
the blood sugar levels spiked from bananas,
but not from cookies with sugar. Others
reacted better to a serving of French fries,
than to a salad. In some cases eating sushi
led to a glucose spike, while ice cream with
caramel did not have an effect.

EACH PERSON has his/her own genetic
heritage, way of living and intestinal flora.
Therefore developing diets for mass ap-
plication is absurd, Prof. Segal insists. The
only variant for the healthy diet systems to
have an effect is for them to be developed
individually for every person. ll



A HOTELS Special Deals

SEA HOLIDAY
in May and September HOTELS

WA

5% ADDITIONAL DISCOUNT
FOR BOOKING ONLINE

SPA & Relax Vacation in
Azalia Hotel Balneo & SPA

Sts. Constantine and Helena Resort
from 92 BGN /01. - 31. May

from 112 BGN / 16. - 30. September
www.azaliahotel.com

Comfortable Stay
with Sea View in
Astera Hotel & SPA

Golden Sands Resort

from 92 BGN /01. - 31. May

from 110 BGN / 16. - 30. September
www.asterahotel.com

Active Family Vacation in
Atlas Hotel

Golden Sands Resort

from 72 BGN /01. - 31. May

from 83 BGN / 16. - 30. September
www.atlashotel.bg

Fun & Emotional Holiday in

Aronia Beach Hotel

Sunny Beach Resort

from 63 BGN /01. - 31. May / 16. - 30. September
www.aroniahotel.com
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PEIJABAIIOTO E
KO IIE YCIEE
AA HAIIPABU
EAEKTPOMOBMAA
NEYEAUBII

Xapang Kplozep, 2naBeH usnbvAHumeneH gupekmop Ha BMW Group,
npeg "KOAEAA" no Bulgaria ON AIR

Tekem KOHCTAHTWH TOMOB / ®omozpadus KOAEAA, BMW

cokgaHemo Ha AnenamuBHua cvbg B8 Aalnuue,

ye mecmHume Baacmu B8 lepmaHua umam npaBo
ga 3abpaHaBam gusenoBume gBuzameau. Bce noBeue
nompe6umenu ce npumecHsaBam, ue ako cu kynam gu-
3en0B8 aBmomobun, HAMa ga Mo2am ga 20 kapam B8
2pagoBeme u nocae we um € mpygHoO ga 20 hpogagam.
LLle Hanoku Au moBa npomaHa B HauuHa, no koimo
pasnpegename uHBecmuuuume u pecypcume cu? Kak
we pea2upame Ha eguH 6bp3o HamaAnaBaw, gan Ha gu-
3ena?
Bux npegnouen ga pasanexkgam moBa kamo uacm om no-
2ondmama kapmuHa, Heka no-kbcHo ce BobpHem kbm no-
meHuuaAHUme 3abpaHu Ha guseaa - 3aW,omo me Haucmu-
Ha ca camMO NOMeHUUaAHU.
EguHusm cmwvAb Ha cmpamezusma Hu e 8 pazBumuemo Ha
enekmpuueckomo 3agBukBaHe. MuHanama 2oguHa npo-
gagoxme Hag 100 000 eanekmpuuecku aBmomobuaa, masu
20guHa we 2u yBeauuum c owe 40%.
Bmopo, moxkem ga yBeAauuum u geaa Ha beHauHoBume gBu-
2amenu. Beue Hskonko 2oguHu umame BHegpeHa B npo-
uszBogcmBomo 2vBkaBa cucmema 3a B3aumosameHsemu
6eH3uHoBu u gusenoBu Momopu.
Ako noznegHeme 4yucAama, USAOCMHama npomsHa npu
gusena He e MHo20 2oAamMa. Mimame nasapu, kegemo ge-
Abm My pacme - kamo AnoHus, IOkHa Kopes... B 2noba-
AeH Mawab cmaBa gyma 3a cnag om egBa 3%. BeHauHbm

I YH Kplozep, MHo20 wym ce BgusHa okono om-
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pacme ¢ 1.5%, eanekmpuueckomo 3agBukBaHe - ¢ 1.6%.
B EBpona Hewama cmosm no-pasAuyHo, Ho moBa e Hau-
Beue 3apagu gBe cmpaHu - FepmaHus u BeaukobpumaHus.
He 3abens3Bame 2onama npomsiHa npu guseaa B8 Mimaaus, 8
WcnaHus, B XoaaHgus... Camo B MepmaHus u ObeguHeHomo
kpancmBo.

Taka ue peakuusma Hu we e makaBa: ga npegAroXkum 2bB-
kaB uzbop mexkgy gusen u 6eH3uH. Kakmo u MHo20 noBeue
BapuaHmu Ha enekmpuuecko 3agBukBaHe. MogzomBsme
Hal-zonMama odaH3uBa Ha nasapa 3a enekmpomobuau
U NAbe-UH Xubpugu.

Heka Bugum u kakBo we cmaHe ¢ HoBomo npaBumencmBo
8 'epmaHus. HoBusm mpaHcnopmeH mMuHucmbp 2-H LUo-
uep kasa, ye e ususro npomuB 3abpaHu 3a guseaa. Aopu
u mam, kegemo ce 20Bopu 3a makuBa 3abpaHu, me He
ce omHacsim go gBuzameaume cvc cepmudukam EBpo 6.
Taka ue HoBume aBmomobuau, koumo npogaBame ceza,
He ca 3aceaHamu.

loBopume 3a mpaHcopmauuama Ha BMW om goc-
maBuuk Ha npemuym aBmomo6uau B8 gocmaBuuk Ha
npeMuyM Mo6uAHU ycay2u. Ho onumbm Ha MHo20 cek-
mopu, kamo 3BykoszanucHama uHgycmpus Hanpumep,
nokasa, ye xopama He ca monkoBa cknOHHU ga naa-
wam 3a guaumaAnHu ycayau, konkomo 3a ycayau 8 pean-
HuA cBam. OcBeH moBa ¢ me3u cxemu 3a chogeAsHe u
HaemaHe, koumo mpa6Ba ga HanpaBam noa3BaHemo )
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» Ha aBmomo6uaume no-epekmuBHo, He ce
Au nogzomBame BcowHocm 3a egHo 6oge-
we, 8 koemo we npogaBame no-manko koau?
HocezawHusm HU onum C MOBUAHUME YCAY-
2u nokasBa, ue He 2ybum npogaxkbu om msx.
Bmecmo moBa Hamupame HoBu kaueHmu 3a 6b-
gewemo. Beue ce kapam noBeue koau u noBe-
ye kunomempu, omkoAkomo npegu. Toecm He
cmaBa gyma egHOmO ga 3aMeHuU gpyaomo.
Mmame u mHo20 kaueHmu, koumo 3anouBam ga
non3Bam Hawume ycayeu kamo Reach Now u
Drive Now owe kamo cmygeHmu, u no-kvcHo
Haemam uAu kynyBam aBmomobua om Hac.
Beue umame Hskonko zoguHu onum 8 masu
obAaacm u 20 3HaeMm cbc cuzypHocm. Taka ue
neueAum HoBu kaueHmu ¢ moBa, a ocBeH moBa
cbbupame U gaHHU 3a kaueHmume, koemo
cowo e MHo20 BadkHo. OcBeH moBa uma npe-
MUyM yCAyau, 3a koumo knueHmume HaucmuHa
uckam ga naawam.

CMamame Au, Ye nogmaHama Ha gBuzamens
¢ BompewHo 2opeHe ¢ enekmpomomopa e
Hew,o npegpeweHo? CBvpweHo Au e Beue ¢
gusena?

Mpegu Bcuuko onpegeneHo we ce Hy>kgaem om
gusenoBus gBuzamen, 3a ga nokpuem HoBume
cmaHgapmu 3a emucuume Ha CO2 om 2021 zo-
guHa. bes guzena moBa e HeBb3morXkHO.

Mma u gpyzo: ppcmovm B npogakbume Ha enek-
mpomMobuau, noHe B EBpona, 3aBucu om mpu
dakmopa. MopBusim e kakbB npogykm ce npeg-
Aaza u ¢ kakoB npobez - 3awomo kaueHmume
onpegeneHo ce npumecHsBam 3a npobeza c
egHo 3apexkgaHe. B moBa omHoweHue Habalo-
gaBame Bce no-6vbp30 nogobpeHue.

Bmopusm ¢akmop e ueHama - gaau moBa ca
npegnoXeHus camo BbB Bucokus ceameHm, uau
20BopuM 3a HaucmuHa gocmbnHU aBMomMobuAu.
Tpemusim Bonpoc, koumo u goceza He e peweH,
e 3a uHdpacmpykmypama. dopu ga umaw kau-
eHm, koumo ucka enekmpomobuna u moxe ga
cu 20 no3Boau, ako HaMa uHdpacmpykmypa 3a
3apeXgaHe, Hama kak ga my 20 npogagew. To3u
Bbnpoc mpsibBa ga ce pewu 3aegHO ¢ NOAUMU-
uume u npaBumencmBama. 3a ga u3nNbAHUM
ueAume 3a 2030 2oguHa, mpsbBa ga HaucmuHa
ga HamucHeM B obracmma Ha uHppacmpykmy-
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pama.
To3u mpemu dakmop Bce owe ce nogueHsBa.
Ako noznegHeme eBponeuckume nasapu, 3awo
Hanpumep 8 HopBezaus 30% om npogakbume
Hu ca enekmpuuecku? 3awomo uma ugean-
Ha uHbpacmpykmypa. B Bvazapus Hanpumep
npeghrazame couwama 2ama enekmpomobuau,
HO noumu He 2u npogaBame. Hakpamko, ako
He Hamepum obwoeBponelcko peweHue Ha
Bvnpoca ¢ uHdppacmpykmypama, Hama kak ga
nocmuzHem Bucok gaa Ha eanekmpomobuaume
npe3 2030, kakmo uckam Bcuuku.

Cmamame Au, ye aBmomo6GuaHama uHgyc-
mpus uma npobaem ¢ goBepuemo Ha obwe-
cmBomo 8 Hawu gHU?

Mpegu Bcuuko Heka npaBum pa3auka mexgy aB-
momMo6uAHama uHgycmpus U omgeAHume kom-
naHuu. [a, onpegeneHo mpsbBa ga neueAum
goBepue, 3awomo 3a2ybuxme yacm om Hez0 - U
om kaueHmume, u om obuiecmBomo, u om npa-
BumeacmBama. Ho npobaemume Ha 6bgewemo
He Moz2am ga ce pewam camo Om UHgycmpus-
ma - Hy>kHU ca obwume ycuAus Ha Bcuuku.
MHaue Hue B BMW BbpBumM no mo3u nbm owe
om 2007. Bsxve cpeg nbpBume, koumo npeg-
nokuxa enekmpuuecka Busus. I om camomo
Havano npegynpeguxme, ye moBa e mapamoH,
a He cnpuHm.

Au Llygy, co6cmBeHukom Ha kumalickama
Geely Hackopo npugo6u noumu 10% om
Daimler 3a Hag 7 Mmuauapga eBpo. OuakBame
AU meHgeHuus kvm koHcoaugauuu 8 uHgyc-
mpuama?

Mucas, ue we 3abeaekume gBe meHgeHuUuUU.
MopBo, noBeue compygHuuecmBo mexXkgy kom-
naHuume - kamo Hanpumep Hawemo NapmHbLOop-
cmBo ¢ koHkypeHmume Hu 3a uszpakgaHemo
Ha mpeXka om 3apsgHU cmaHuuu, UAu cbBmecm-
HOmMO HU npugobuBaHe Ha Here, komnaHusma 3a
guaumanHu kapmu.

M Bmopo, ybegeH cbM, ue we uma komnaHuu,
koumo He mozam ga cu nos3Boasm camu ga
HanpaBsm mexHono2uuHama odaH3uBa, kos-
mo bvgewemo usuckBa - ga uHBecmupam B
enekmpuuecku aBmomobuau, B8 aBmoHOMHO
ynpaBaeHue, 8 HoBu nokoneHus 6eH3uHOBuU u

RO NOeAEgHEME

kakBu HOBU
uepayu ugBam B
aBmomobunHama
UHgycmpusa, moBa
camo nogckasBa

korRo uHMepecHa e
m4d. Tesla u gpyaume
komMnaHuu He buxa
Ce NpUCbEgUHUAU
koM Hac, ako mo3u
cekmop HaAmawe
obewaBawo
bogewe"

gusenoBu gBuzamenu... ToBa usuckBa Hapa-
cmBawu pa3sxogu 3a pa3BouHa geuHocm, kou-
mo Hue npaBum, Ho He Bcuuku mo2am ga cu au
no3Boasm. OcobeHo npu masu HeusBecmHocm.
Kou om Hac okono masu maca moxXe ga kake
B kos cmpaHa we ce pa3Busm BogopogHume
kanemku? Tokuo Hanpumep we HabAae2He MHO-
20 Ha m#Ax 3a oAumnuagama npe3 2020 zogu-
Ha. CaregoBamenHo mpabBa ga uHBecmupame u
BvB Bogopoga...

CvBcem Hackopo 3anouHaxme napmHbop-
cmBo c gpyza kumaicka komnaHnus, Great
Wall?

MAaHupame cbBmecmHO npegnpusmue, Yusmo
uen e enekmpudukauusma Ha MINI u Aokanu-
3upaHemo Ha mapkama B8 Kumau. 3Haeme, ue
B8 mMomeHma ms ce BHacs mam u cbomBemHo
e gocma ckona. Ako mokem ga npegaoXkum
gocmobnHo eaekmpuuecko MINI 3a kumauicku-
me 2pagoBe, moBa we e waHc 3a pacmex. Mo
mMOo3u HauuH buxme nokpuau kumatckume peay-



Aauuu 3a 3agbmkumenHama kBoma om aBmo-
MOBUAU C HyAeBu emucuu, U ue omzoBopumM Ha
mbpceHemo mam.

MN306wo Kumau we ce pa3BuBa no MHO20 pas-
AUYEH HAYUH Om ocmaHaAume OCHOBHU nasa-
pu. ToBa we e BeposmHo nvpBomo obwecmBo,
koemo we cmaHe ususano beskewoBo. LLle uma
pa3mvuHaBaHus u mexkgy EBpona u CeBepHa
Amepuka. 3amoBa gHec mpsabBa ga umaw om-
geneH naaH 3a Bceku om mpume pezuoHa. U
cbomBemHume napmHbopuU.

3a ga ce BvpHa kom cvmpygHuuecmBomo,
camusm Hanpegobk Ha mexHoao2uume Hu 20
Hanaza. Mma obaacmu, B8 koumo aBmomo-
B6uAHUME koMNnaHuu He ca CUAHU, UAU nbk ca
mBopge 6aBHu. Baememe guzumanHume kap-
mu 3a aBmoHOMHOMO wodupaHe Hanpumep.
Ako 3ag bebAa uma kamacmpodupana Toyota,
ga peuem, Bawemo BMW moxke ga He pasbepe
3a moBa, 3awomo Toyota He noa3Ba cbwama
guzumanHa kapma. ToBa mps6Ba ga ce usbee-
He. Koankomo noBeue komnaHuu ca BkaloueHu,

moakoBa noBeue uHdopmMauus we ce cvbupa,
a mbkmo ms npaBu aBmoHomHomo ynpaBaeHue
no-6e3onacHo. A 3a ueAama ca HyXHu 2onemu
uHBecmuuuu.

BMW omkynu gena Ha Sixt om komnaHu-
Ama 3a cnogeneHO nbmyBaHe DriveNow.
Mercedes omkynu om Europcar aHano2uyHa-
ma Car2Go. Ako o6eguHume ycuaus, Moxke-
me ga cb3gageme Hail-2onAmMama naamdpop-
Ma 3a cnogendHe Ha aBmomo6uau B8 cBema.
NHmepecyBa au Bu moBa?

Hsma ga komeHmupam.

Ho mMobuaHume ycAyeu ca yacm om cmpame-
2usma Hu 3a bvgewemo. ABmoOHOMHOMO yn-
paBaeHue Hanpumep moxke ga BopBu pvka 3a
pbka cbC cnogeasHemo u HaemaHemo Ha aB-
MOMOBUAU.

Moxke Au cnogensHemo ga e neueAuBuw 6us-
Hec?
Hopu u gHec B MHo20 2pagoBe e neueAuBw 3a

Hac. He HaBcskbge, npocmo 3awomo noBege-
Huemo Ha kAueHmume Ha pasAuyHUMe mecma
e pa3AuuHo. Ho onpegeneHo moBa moxke ga e
neueAuBw busHec.

Kamo cmaBa gyma 3a neuan6u, Buxkgame Au
HayuHu npou3BogcmBomo Ha enekmpomo6u-
AU ga cmaHe no-eBmuHo?

PewaBawomo, kakmo BuHazu npu BvBexkgaHe-
mo Ha HoBu mexHoAozuu, e kou we e nbpBusm,
koumo nocmuegHe ukoHomuu om Mauwaba. Kou
we ycnee ga HanpaBu HoBama mexHoAo2us no-
eBmuna. CpaBHeHo ¢ gBuzamens ¢ BompewHo
2opeHe, enekmpuueckomo 3agBukBaHe e mMHo-
20 no-ckono. TpabBa ga noHwkuw masu ueHa,
uHaue we 2ybuw napu. M noHexe 2ybuw napu,
He mokew ga npogaBaw 2onemu obemu. Hue
cme Beue B nemomo nokoaeHue Ha enekmpuve-
ckomo cu 3agBuwkBaHe, u ¢ Besko caegBawio Ha-
mansBame ueHama ¢ egHa cmonka. MpumepHo
ceaa u3non3Bame MHO20 no-manko ckbnu cypo-
BuHu 3a enekmpomomopume. 3awomo mesu b




» cypoBuHu we cmaBam Bce no-geduuumHu ¢
pasBumuemo Ha mexHoAozusima.

Onmumucm Au cme 3a 6obgewemo Ha aBmo-
Mo6BuAHama npomMuwAeHocm?

Ako noznegHeme kakBu HoBu uepauu ugBam B
aBmomobunHama uHgycmpus, moBa camo nog-
ckasBa konko uHmepecHa e msa. Tesla u gpyau-
me koMnaHuu He Buxa ce nNpucbeguHuAu koM
Hac, ako mo3u cekmop HAMawe obewaBauwo
bogewe.

Kak arnegame Ha HamepeHusma Ha npe3ugeH-
ma Tpomn ga BvBege pecmpukuyuu Bopxy
BHoca Ha cmomaHa u eBenmyaAaHO Ha aBmo-
mo6unau 8 CALL?

Mpegu Bcuuko He ce npumecHsBam 3a BMW,
3awomo Hue cme BeposmHo B Hau-gobpo no-
AokeHue om Bcuuku. Hau-zonemusim Hu 3aBog
e B8 CnapmaHbbpz, B lOkHa KapoauHa, mam
npousBeXkgame mHO20 om X-mogeAaume, koumo
ca MHO20 mbpceHu Ha amepukaHckus nasap, u
usHacsme npogykuus u 3a gpyau nasapu. Bcowi-
HOCM HUE CMe Hau-20AeMUSIM HEMEH U3HOCU-
meA Ha aBmomobuau om CALLL. 70% om npogyk-
uusima Hu omuBa 3a ekcnopm.

Taka ue Hue cMe no-3awumeHu om ocmaHaAu-
me.

Bce nak Hawusim busHec MogeAa e ocHoBaH Ha
cBobogHama mbpzoBus. BuHazu B8 ucmopusma,
kozamo cBobogHama mbpzoBus no cBema e
buna BvanpemsacmBaHa, om moBa ca cmpagaau
u gBeme cmpaHu. TopeoBusma e uHCmpymeH-
mbm 3a cv3gaBaHe Ha 6ozamcmBo u baazono-
Ayuyue. MimeHHo bAaazogapeHue Ha cBobogHama
mopzoBus Hue cb3gagoxme 11 000 pabomHu
mecma B8 CnapmaHb6upa.

Ka3Bame, ue 6e3 gusena HoBume ekonozuu-
HU uenu Ha EBponelckus cvlo3 3a 2021 ca
HeusnbAHUMU. Ho npu HamanaBawusa gan Ha
gusena om npogak6ume Bu u yBeauuaBawus
ce gan Ha 6eH3uHa kak we nokpueme me3u
HOBu cmaHgapmu? CmaBa gyma 3a owe
okono 20 zpama Ha kunomemovp CO2, koumo
mpa6Ba Hakak cu ga ompexkeme?

B MuHanomo Hukoza He cme nponyckaau ga
nokpuem cmaHgapmume. BcobwHocm bsaxve
nbpBume, koumo 20 nocmuzHaxa Ha gobpo-
BoAHU HauaAa, owe npegu ga cmaHam 3agbA-
>kumenHu. Taka uye mBbpgo Bv3HamepsBame
ga nokpuem u ueaume 3a 2021. ToBa cmaBa
no-mpygHo, ako genbm Ha gusena HamansBa.
BakeH e cbwo U pbcmbm npu ernekmpomobu-
Aume, koumo Beue He 3aBucu camo om Hac, a u
om uHdpacmpykmypama.

Enekmpudukauuama BepoamHo we goBege
go HamansBaHe Ha pabomHama pvka B8 aB-
momo6unHua cekmop. Bawuam wed¢ no pas-
BoliHama geliHocm Kaayc ®pooaux Hu kasa,
ye 3a ga usbezHeme moBa u ga 3awumume
cobcmBeHume cu pabomHuyu, owe npegu
gecem 20guHU Cme 3ano4YyHaAu ga usmeaaf-
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"306wo Kumal we ce pa3BuBa no MHO20
PaA3AUUYEH HAYUH OM OocmaHaAume OCHOBHU
nasapu. ToBa we e BepoamHo nbpBomo
obwecmBo, koemo we cmaHe u3uano
be3kewoB0"

me Bce noBeue geiHocmu om noggocmaBuu-
uu Bompe B8 camama BMW. He o3HauaBa au
o6aue moBa u no-Bucoka koHueHmpauus Ha
puck u pa3xogu? Tpsa6Ba au gocmaBuuuume
Bu ga ce npumecHaBam?

Ako uckaw ga cu mexHoAo2uuyeH Augep, € 3a-
gonkumenHo kalouoBume mexHonozuu ga ca
npu meb6, Bompe B komnaHusma. HezaBucumo
ganu e aBmoHomHO ynpaBaeHue, enekmpomo-
buAu, 6eH3uHOBU uAu gu3enoBu gBuzameau.
Ako aymcopcBame noBeue, B Hskou cayuyau
moBa gopu 6u Hu cmpyBano no-ckeno. U npu
Bcuuku cayvau we e no-CAOXKHO.

Hanpumep Hue npou3Bekgame npu Hac Bcuu-
ku komnoHeHmu Ha Hawemo eaekmpuuecko
3agBukBaHe. Ako He bewe maka, Hamawe kak
ga nocmuzHeM HamansBaHemo Ha cebecmou-
Hocmma.

B cpaBHeHue ¢ gBama cu ocHOBHuU koHky-
peHma B lepmaHus, noBeue komnoHeHMu Au
npousBexkgame camu?

Cobc cuzypHocm noBeue. 1 noBeue cobecmBe-
HU MEexXHOAO2UYHU paspabomku. Om 2oguHu e
maka.

Bawume koHkypeHmu cob3gaBam u3suano
enekmpuuecku naam¢popmu, Bvpxy koumo
we cmpoAam omgenHU enekmpuuvecku 2amu.
Bue paspabomBame 2vBkaBa cucmema, kos-
mo we no3BoAu eguH u cobwu MOgeAu ga ca
enekmpuuecku, xubpugHu uau ¢ BompewHo

2opeHe. 3aw0 e ma3u pasauka?

BapBam, ue moBa e npaBuaHama cmpameaus.
B3ememe caegBawume gecem 2oguHu. Kou om
Hac myk, okono masu maca, bu Mo2bA ga npeg-
Bugu koako enekmpuuecku aBmomobuna we
npogagem B Pycus npes 2023?

Wau ga B3emem 3a npumep EBpona. Cnome-
Haxme npobaema ¢ uHppacmpykmypama. Jdopu
kaueHmbm ga ucka eaekmpuyecku aBmomobua,
ako e npumecHeH 3a uHdpacmpykmypama, mou
Hama ga 20 kynu. Toecm uma MHO20 Hecuzyp-
Hocm u Bb3moxkHo pazmuHaBaHe mexkgy oHOBa,
koemo npegBuwkgame kamo nompebumencko
moupceHe, u oHoBa, koemo ce cayuBa B gelicm-
BumenHocm.

EBponetckume cmpaHu ca cbBcem pasAuuHu.
C masu 2vBkaBa cxema a3 mMoza ga peazupam
MHO020 6bp30 Ha npomeHume B mbpceHemo. fdo-
kamo ako umaw omgenHa apxumekmypa camo
3a enekmpomMobuA, NbpBo mu mpabBa 2oaam u
2apaHmupaH obem. B mo3u npexogeH nepuog
moBa He cvbwecmByBa. Miau moxke bu cowecm-
ByBa 3a no-zonemume komnaHuu. Ho BMW He
npousBexkga no 10 MmuauoHa koau 2oguwHo.
Bmopusm Bvnpoc e kakBo npaBuw cvc 3aBo-
gume, koumo goceaa ca npousBexkganu gBuza-
meAu ¢ BbmpewHo 2opeHe, u ¢ xopama B msx.
ToBa moXe ga e MHoz20 ckvno - ga umaw 3a-
Bogu, koumo He pabomsm NbAHOUEHHO U ca ¢
HecugypHo bbgewe. H

* N3non3BaHu ca u Bonpocu Ha gpyau Meguu.
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MARING ELECTRIC CARS
PROFITABLE WILL BE

DECISIVE

Harald Kruger, CEO of BMW Group, talks to KOLELA on

Mr Kriiger, there has been much talk about
the ruling of the highest Administrative Court
in Leipzig which allows local authorities in
Germany to apply a ban to diesel engines.
More and more people are worried that they
may be stuck with a diesel they can’t use in
the city and won't be able to sell later. Do you
need to change the way you allocate invest-
ments and resources? How will you react to
a rapid decline of diesel?

I would like to put it into a bigger picture and then
come back to the potential diesel bans, because
these are only potential.

One pillar is clearly that we would like to be very
successful in electrification. Last year we sold
over 100,000 electrified vehicles, this year we
will grow them by another 40%.

Secondly, we can increase also our petrol por-
tion. For several years now we have had a flexible
production system for petrol and diesel engines.
If you look at the figures, the overall change is
not too big. We still have markets where we are
increasing this diesel — like Japan, like South Ko-
rea, for example. On a global basis, the diesel
portion is 3% down. The petrol portion is 1.5%
up, and the EVs is 1.6% up. Europe is a little
bit different, In Europe it's mainly two countries
— Germany and the UK. There is little change
in diesel in Italy, Spain, the Netherlands... The
main countries where we see a change are Ger-
many and the UK.

So our reaction is — we can offer flexibility from
diesel to petrol. We can offer much more electri-
fied vehicles. We have the widest product offer
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currently on the market of electric vehicles and
plug-in hybrids.

Thirdly, we will see what comes with the new
government in Germany. The new Minister for
Transportation, Mr. Scheuer, stated he is fully
against any diesel bans. Even where such bans
are considered, they do not apply to Euro 6 en-
gines. The new diesels we are selling now are
not impacted by a potential diesel ban.

You speak of turning BMW from a premium car
manufacturer into a premium mobility pro-
vider. But the experience of many sectors,
such as the record industry for example, has
shown that people are less willing to pay for
digital services than for services in the real
world. And do not these car sharing and rent-
al schemes, intended to make car use more
effective, prepare for a future when you will
sell less cars?

Our experience with mobility services is that we
are not losing car sales. Instead, we are finding

"We will definitely
need diesel engines
to meet the new CO2
emission targets for
2021. Without diesel,
this is not possible"

new potential customers for the future. So there
are more cars and more kilometres being driven
than before. So it’s not a substitution really.
Many customers start using our services, such
as Reach Now and Drive Now, as students and
later they lease or buy a vehicle from us.

We already have several years of experience in
this area and we know this for sure. This way
we gain new customers and we collect custom-
er data, which is important as well. In addition,
there are premium services which customers are
really willing to pay for.

Do you think the replacement of combus-
tion engines with electric motors is predeter-
mined? Is this the end of diesel?

First of all, we will definitely need diesel engines
to meet the new CO2 emission targets for 2021.
Without diesel, this is not possible.

Another thing is that the increase of electrified
vehicles, sold on the European market, depends
on three main pillars. One is the product offer
and the range — because customers could be
concerned about the range. That is now going
faster and faster.

The second one is pricing — is it expensive or
not, is there an offer, is it just top cars or is it
something which is affordable.

The third one that has still not been solved is the
infrastructure. You might have a customer who
wants an electric car and can afford it, but un-
less he has the infrastructure in the city where
he or she lives that will be a reason not to buy
an electric car. That's why we need to discuss



"Our experience
with mobility
services is that we
are not losing car
sales. Instead, we
are finding new
potential customers
for the future"

this also with politicians and the government. If
we want to meet the targets for 2030, we really
have to push the infrastructure.

This third pillar is still underestimated. Looking
at the European countries, why are 30% of our
sales in Norway of electrified vehicles? Because
there is a perfect infrastructure. In Bulgaria, for
example, we offer the same range of EVs, but
we hardly sell any. In short, if we don’t have a
European solution for the infrastructure devel-
opment, we will not achieve a higher portion of
electric cars in 2030, as everyone wants.

Do you think that the car industry is facing a
public trust issue now?

First of all, let's separate between the car indus-
try and car companies. Yes, we definitely have
to gain trust, because we lost part of it — we have
to regain the trust of customers, of the public,
of governments. But the problems of the future
cannot be solved only by the industry — we can
solve these mobility problems only together.

At BMW we started this journey in 2007. We
were among the first to introduce e-mobility. And
we said at the time that this is a marathon, not
a sprint.

Li Shufu, owner of the Chinese Geely, recent-
ly acquired almost 10% of Daimler for over 7
billion euros. Do you expect a trend towards
consolidation in the industry?

| think you will see two trends. First, you will see
more cooperation between companies — such as
our partnership with our competitors to build a

L

power charging network, or the joint acquisition
of Here, the digital map company.

Secondly, | am sure as well that not everyone
can afford the technology offensive of the fu-
ture in terms of investing in electric cars, in au-
tonomous driving, in new technologies of petrol
and diesel engines... This requires increased
huge investments for R&D, something we do,
but which not everyone can afford. Especially
with this uncertainty. Who of us around this ta-
ble knows in which country hydrogen cells will
develop? Tokyo for example, will push hydrogen
for the 2020 Olympics. We therefore have to
also make huge investments into hydrogen.

Quite recently you started a partnership with
another Chinese company, Great Wall?

We are planning a joint venture, targeting the
electrification of the MINI and localizing the
brand in China. As you know, right now it is
imported and quite expensive there. If we can
offer an attractive electric MINI to the Chinese
cities and customers, this might be a chance
of growth. On the one side this would meet the
Chinese regulations of a zero emission vehicle
quota, and on the other side you will meet Chi-
nese demand.

In general, China will develop in a very different
way from the other main markets. This will prob-
ably be the first wholly cashless society. There
will be differences between Europe and the Unit-
ed States. So today we need a game plan for all
three regions. And the respective partners.
Coming back to cooperation, the advancement
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of our technology itself requires it. In some ar-
eas the car companies are too small or not fast
enough. Take the digital maps for autonomous
diving, for example. If, let’s say, there has been
an accident with a Toyota behind the next cor-
ner, your BMW might miss it because Toyota is
not included in the same digital map, we would
miss this opportunity for driving safe. The more
companies are included, the more information
is collected, and this makes autonomous driving
safer. We need high investments for that.

BMW bought out Sixt to take full control of
the DriveNow car sharing company. Similarly,
Mercedes bought Car2Go from Europcar. If
you join efforts, you can create the world’s
biggest car-sharing platform. Are you inter-
ested in this?

No comment.

But mobile services are part of our future strat-
egy. Autonomous driving, for example, can go
hand in hand with car sharing and rental.

Can car sharing be a profitable business?

It is already profitable for us in many cities. Not
everywhere, simply because customer behav-
iour is different in different places. But car shar-
ing is profitable.

Speaking of profit, do you see ways to reduce
the production cost of electric drivetrains?

The decisive thing, as always when investing in a
new technology, is who will be the first to make
economies of scale. Who will be able to drive »




» down the cost of the new technology. Com-
pared to the combustion engine, the electric
drivetrain is much more expensive. You need to
drive down the cost very efficiently, otherwise
you are losing money. And because you are not
earning money you cannot sell large volumes.
We are now in the fifth generation of our electric
drivetrain, and each time we reduce cost by one
step. For example, we now use less expensive
raw materials in electric motors, because these
raw materials come in short supply with the de-
velopment of technology.

Are you optimistic about the future of the au-
tomotive industry?

If you see the new players coming into the au-
tomotive industry, you can see how interesting
automotive is. Tesla and other companies would
not join us if this industry would not have a prom-
ising future.

What do you think of President Trump’s in-
tentions to introduce restrictions on steel
imports and possibly of cars to the United
States?

I am not worried about the BMW Group, because
we are probably in the best situation compared
to all others. In our biggest plant in Spartan-
burg, South Carolina, we are building many of
the X-models that are in high demand on the US
market, and we also export to other markets.
In fact, we are the biggest net exporter of cars
from the United States. A total 70% of our pro-
duction goes for export.

So we are much more protected than other com-
panies.

Still, our business model is definitely based on
free trade. Every time we do not have free trade
across the globe, this will impact both sides.
Free trade is a lever for creating wealth. That's
how we created 11,000 jobs in Spartanburg.

You say that without diesel, the EU’s new en-
vironmental targets for 2021 are unfeasible.
But with decreasing sales of diesel and in-
creasing share of petrol, how will you meet
these new targets? We're taking about an-
other 20 g of CO2 per km, which you will
have to shave off?

BMW has in the past never missed a target. We
were the first ones who did it on a voluntary ba-
sis, when it was voluntary. We are clearly com-
mitted to deliver also the 2021 targets. That is
getting more difficult if the portion of diesel gets
lower and is falling more. That depends also on
the ramp up of electrified vehicles, which is not
just our company offer, but goes hand in hand
with the infrastructure.

Electrification will probably lead to a reduction
of the workforce in the automotive sector. Your
head of development, Klaus Froehlich, told us
that in order to avoid this and to protect your
own workers, you started moving more and
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"In fact, we are the biggest net exporter of
cars from the United States. A total 70% of our
production goes for export"

more component production in-house. Does
that mean also concentrating more risk and
more cost in-house? Do your suppliers have
something to worry about?

If you want to be a technology leader, you need
to have the critical core competences always
in-house. If it's autonomous driving, if it's elec-
trification, petrol or diesel engines, whatever. If
we would outsource more, it would sometimes
even be more expensive. And it would get more
complicated .

For example, we have the biggest in-house
production of electric drivetrains. Otherwise we
would not be able to achieve cost competitive-
ness .

If you compare yourself to your two German
competitors, do you have more in-house?
We have more in-house. And more technological
developments. And from early on already.

Your rivals have produced pure electric plat-
forms on which to build the different electri-
cal ranges. You have put your bed on a very
flexible system which will enable the same
models to be electric, hybrid or internal com-
bustion. Why this difference?

| believe this is the right strategy. Take the next
ten years. Who from us here in this room could
predict how many electric vehicles we will sell in
Russia in 2023?

Or let’s take Europe. Coming back to the infra-
structure. Even if a customer wants an electric
car, but is concerned about the infrastructure,
he will not buy it. So there’s a lot of uncertainty in
the ramp up between what is seen as customer
demand, and what happens in reality.

The European countries are all different. Due
to this flexible mobility | can react very quickly
to the changes in demand. If you have a solely
electric vehicle architecture, first of all you need
at least a certain bigger volume, a huge volume
that you can afford it. Which in this transition
time is maybe not existing. Or maybe only for the
bigger companies. But BMW does not make 10
million cars a year.

The second question is what you do with the
plants that until now produced combustion en-
gines, what do you do with the people. This can
be quite cost-expensive if you have plants which
are not fully utilized and which have maybe a
difficult future. ll

* Questions of other media have also been used.



The brand spanking new
5-star Astor Garden Hotel
in Sts. Constantine and
Helena Resort welcomes
its first guests in summer
2018. Enjoy your seaside
holiday with stylish
interior, stunning sea view
and amazing garden.
You'll only have to walk for
a minute and you'll be on
the beach or can visit the
Aquahouse Thermal &
Beach complex with SPA,
Balneo and Wellness
facilities.

OPENING DATE:
Summer 2018

% Graffit Gallery Hotel
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HOTEL

Sts. Constantine and Helena Resort
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AcTtop l[apabH e Han-HOBUST
5-3Be3/leH X0Te/l B KypopTa
Cs. CB. KoHCcTaHTUH 1 Enena,
KOWTO LLLe MOCpeLLHe MbpBuTe
CY FrOCTU Npe3 1970 2018.
Hacnagete ce Ha mopcka
BaKaHLUMS cpes CTuaeH
MHTEepUOp, 3abenexnTenHa
KpaibpexkHa naHopama 1
rpaganHa. Camo Ha HAKO/IKO
KpauKu e NAaXKsT 1
TEPMANHUAT KOMMIEKC
AxBaxayc Tepman & buiu,
KbAETO MOXETE Aa
KOMBMHMpaTe noumBKaTa CbC
CIMA, banHeo n YenHec.

JATA HA OTBAPAHE:

Classy. SeaSPA. Holiday Naro 2018

For information, please contact:
T+35952 817770
e-mail: reservations@astorgardenhotel.com
www.astorgardenhotel.com

Knyaz Boris | Blvd. 65, Varna 9000, Bulgaria Pl
phone +359 52 989 900, fax +359 52 989 902 {\ ,}
reservations@graffithotel.com tripadvisor-

www.graffithotel.com

MAWCKU NPA3HULN*

[1BoiHa cTad — 92.00 eBpoO
EnvHmnyHa ctaa — 85.00 eBpo

*HactansaBaHe 8 no B1COK knac cTan Exclusive *3akycka *CMA ycayru
*Moseue uHGopmauma Ha www.graffithotel.com
BanuoHocm Ha opepmama: 01.05. — 31.05.2018

MAY SPECIAL DEAL**

DBL room —92.00 EUR
SBL room — 85.00 EUR

**Upgrade in Exclusive Room **Breakfast **SPA Services
**More information at www.graffithotel.com
Validity of the offer: 01.05. - 31.05.2018
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Lynk & Co ce onumBa ga 3aBaagee EBpona ¢
mexHoAo2uume Ha Volvo u ¢ ususAo HoB busHec MogeAa

Tekcm KOHCTAHTH TOMOB / Qomoepadus KOAEAA

Kozamo egHa cvBcem HoBa mapka ¢ kumaucku cobecmBe-
Huuu cmovnu 8 EBpona u 06s8u, ue ugBa ga npoMeHu ca-
Musi busHec Mogea Ha aBmomobuaHama uHgycmpus, buxme
ouakBanu moBa ga npegu3Buka Hau-Beue npucmex.

HO CAYYAAT C LYNK & CO e manko no-pasauueH. Om
egHa cmpaHa, 3awomo msA uMa NbAEH gocmbn go MeXHOAO-
2uyHume u npou3BogcmBeHu ymeHus Ha Volvo. Om gpyaa,
3awW,omo 3ag 2vpba U e ozpoMHama puHaHcoBa Mow, Ha
Geely - kumauckus 2uzaHm, kolumo MuHaAus meceu, nAamu
7.3 Muauapga eBpo 3a 6auso 10% om Mercedes-Benz.

Ha 26 mapm HoBama komnaHus oduuuarHo npegcmaBu
naaHoBeme cu 3a Cmapus koHmuHeHm. Ha uepemoHus 68
Amcmepgam Lynk & Co nokasa u mpemus mogea B 2ama-
ma cu, koiumo Hocu o3HaueHuemo 02. ToBa e cnopmeH
kpocoyBup, koumo gonvaBa Beue nocmbnuaus B npogarkba
SUV 01 u ouakBaHus gozoguHa cegaH 03. KomnaHusma
nomBbpgu, ye we npousBexkga gBama kpocoyBvpa 68
3aBoga Ha Volvo B Benzus, Ha cbwama nomoyHa AUHUS
kamo XC40, ¢ koemo me geaam obwia naamgopma. 3ag-
BukBaHemo wie e XubpugHoO, NAb2 UH XUBpUg UAU U3USAO
enekmpuuecko.

HE NCKAME OA CME NPOCTO OLLE EQHA MAPKA,
noguepmaBa AneH Bucep, BuuenpesugeHm no mapkemuH-
2a Ha Geely u Ha Lynk & Co. HoBusm npoekm ce 3akaHBa
ga noA3Ba cbBbpweHo pasauyeH busHec MogeA om ocma-
HaAume aBmomMobuAHU npou3Bogumenu. Bucep gobpe 3Hae
3a kakBo 20Bopu - 3ag ebpba My e 30-2oguwHa kapuepa

B aBmomobunHus BbpaHw, npe3 kosmo e bua mapkemuHa
wed Ha Volvo, Opel u Chevrolet. CnucaHue Forbes B gBe
nopegHU 20guHU 20 udbupawe cpeg 10-me Hau-BAusmeAHu
mapkemune gupekmopu B8 cBema.

MopBama zonama pasauka mexkgy Lynk & Co u ocmaHanu-
me e, ye Mapkama we 3anaza He Ha npogaxbu, a Ha abo-
HameHmHu gozoBopu. KAueHmume wie Mo2am ga hpugo-
6uBam aBmomobuaume 3a usbpaH om msx nepuog, 6e3 ga
ce mpeBoxkam 3a Hewa kamo npexBopasiHe, pegucmpauus,
nAawaHe Ha gaHbuu uau mexHuvecka noggpwvrkka. Bcuuko
moBa e epwka Ha Lynk & Co.

BTOPO, HOBUAT BPAHA LLIE CKbCA HAMbBAHO c
guavpckume mpexku kamo cpegcmBo 3a gucmpubyuus.
Bmecmo ga npogaBa aBmomobuaume Ha mbpzoBuu, Lynk
naaHupa ga omkpue cBou cobcmBeHu npegcmaBumen-
cmBa BvB Bcuuku eBponelcku cmoauuu, 3anouBauku om
Amcmepgam (Codus we e BeposmHo Ha ¢uHana). Ho moBa
Hama ga ca woypymu B nokpalHuHume Ha 2pagoBeme, a

no-ckopo maza3uHu kamo me3u Ha Apple uau Samsung,
pasnonoXkeHu no Hau-oXkuBeHume yauuu, monoBeme u m.
H. LLle uma u MobuAHU "MazasuHu", koumo we nomyBam
om 2pag Ha 2pag.

Omkasbm om guAbpume we cbcpegomouu ueAust puck
Bopxy komnaHusima, ocobeHo BbB BpemeHa Ha ukoHomu-
uecku cnag. "OeucmBumenHo e maka", ycmuxBa ce Bucep
8 omzoBop Ha Bvnpoca Ha "KOAEAA". "Tvkmo 3amoBa
uHBecmuuusma B8 Hawama cobcmBeHa mbpzoBcka Mpexka
we e HaucmuHa MuHumaAHa. ToBa e eguH MUHUMaAucmu-
yeH nogxog, koimo HamansBa u pucka".

TPETATA OCOBEHOCT Ha Lynk & Co, kakmo 3azamBa u
camomo ume Ha mapkama, e akueHmom Bvpxy cBvp3aHoc-
mma u cnogeAsHemo. Kozamo 01 ce nosBu Ha eBponel-
ckus nasap gozoguHa, moBa we e nopBusm aBmomobun

¢ BzpageH BymoH 3a cnogeasHe. C egHo HamuckaHe Ha
konuemo mokeme ga HanpaBume korama cu gocmbnHa

u 3a gpyau xopa B8 uacoBeme, 8 koumo He s non3Bame -
kozamo cme Ha paboma Hanpumep. ToBa 6u mozao ga Bu
HOCU gobpu Npuxogu U ga noema 2oAaMa yacm om cmou-
HoCcmma Ha Haema.

ToBa cowo kpue Hakou kanaHu: ako 3anouHem ga cno-
gensme koaume cu u ga 2u usnoa3Bame no-edpekmuBHo,
HIMa AU ga Hamanesm npogakbume Ha aBmomobuaHume
npousBogumeau? "Hue pabomum mouHo 3a moBa", kuma
Bucep. "Moxke 6u 38yuu cmpaHHo, Ho e dpakm. Pasbupa ce,
Hue He cMe bArazomBopumeaHa opz2aHusauus u uckame ga
npaBum napu. Ho Hama ga 2u npaBum, kamo npogaBamve
konkomo ce moxke noBeue koau. Bmecmo moBa uckame
ga npogaBame 6usHec MogeAa cu, Hawama koHuenuus 3a
MobuAaHocm, kosmo e 3a aboHameHm Bmecmo nokynka. U
geucmBumenHo uckame ga HamaAum 6pos Ha koaume no
yAuuume, kamo npegaoXkum cnogeasiHe'".

CNOAEAAHE, EAEKTPUYECKO 3AABM>XBAHE u npu-
uen 8 maagexkkama nybauka 38yyu kamo gobpa peuenma
3a 3anagHa EBpona, Ho He uak monkoBa - 3a IamouHa.
"Ha mo3u eman Hamame koHkpemeH naaH 3a /iamouHa
EBpona", npusHaBa AaeH Bucep. "ABmomMobuaHama uHgyc-
mpus MHO20 Yecmo e npaBuaa epewkama ga mpemupa
cmpaHume mam kamo Bmopa kaaca, ga cmama, Ye me He
ca NpPemeHuuo3Hu, U UM cmuz2am npocmuuku cegaHu. Ha-
wemo BuXkgaHe e, ue meHgeHuuume, koumo caegBame, ca
2nobanHu u Backam u 3a Mamouna, u 3a 3anagHa EBpona.
Bcuuku uckam gobpu ycayau u gobpe usaaexgauiu koau.
Taka ue He uckame ga kasBame: moBa e gobpo 3a 3anaga,
moBa cmaBa 3a Miamoka. He mucaum, ye uma pasauka". ll
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The Company
that Wants to
Transform the
Automotive World

Lynk & Co is trying to conquer Europe with Volvo technology
and an entirely new business model

By KONSTANTIN TOMOV / Photography KOLELA

When a quite new Chinese-owned brand steps
in Europe and announces that it will change the
very business model of the car industry, you ex-
pect this to be laughed at.

BUT THE CASE OF LYNK & CO is a bit differ-
ent. On the one hand, because it has full access
to Volvo’s technological and production skills.
On the other hand, because it is backed by the
huge financial power of Geely — the Chinese gi-
ant which last month paid 7.3 billion euros for
nearly 10% of Mercedes-Benz.

On 26 March, the new company officially pre-
sented its plans for Europe. At a ceremony in
Amsterdam, Lynk & Co also showed the third
model in its range, the 02. This is a sports
crossover that complements the already sold
SUV 01 and the 03 sedan expected next year.
The company confirmed that it will make the two
crossovers in the Volvo plant in Belgium, on the
same line as the XC40, with which they share a
common platform. The drivetrain will be hybrid,
plug-in hybrid or all-electric.

WE DON'T WANT TO BE JUST ANOTHER
BRAND, says Alain Visser, Senior Vice Presi-
dent Marketing at Geely and Lynk & Co. The
new project intends to use a completely different
business model than the other carmakers. Vis-
ser knows what he’s talking about — the 30-year
auto industry veteran has been marketing head of
Volvo, Opel and Chevrolet. For two years running,
Forbes Magazine named him among the ten most
influential marketing directors in the world.
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The first big difference between Lynk & Co and
the rest is that the brand will bet on subscrip-
tion rather than sales. Customers will be able to
acquire cars for a chosen period, without worry-
ing about things like transfer, registration, taxes
or technical support. All this is handled by Lynk
& Co.

SECONDLY, THE NEW BRAND WILL GET RID
of dealer networks as a means of distribution.
Instead of selling the cars to traders, Lynk plans
to open its own showrooms in all European capi-
tals, starting with Amsterdam (Sofia is likely to
be last). But these won’t be showrooms on the
outskirts of town, but rather stores like those of
Apple or Samsung, located on busy streets, in
malls, etc. There will also be mobile stores that

will travel from city to city.

Getting rid of dealers will concentrate the en-
tire risk within the company, especially in times
of economic downturn. "Yes, that’s true," Visser
smiles. “That’s why investment in our own retail
is really minimal. It's a minimalistic approach
which minimizes therefore also the risk."

THE THIRD FEATURE of Lynk & Co, as the
brand’s very name implies, is the focus on con-
nectivity and sharing. When the 01 appears on
the European market next year, it will be the first
car with an in-car sharing button. This will make
your car accessible to other people when you
don’t use it - when you are at work, for exam-
ple. It could give you a good income and pay for
much of the rent.




It also hides some pitfalls: if we start sharing our
cars and use them more effectively, won't car
sales go down? "That's exactly our objective,"
Visser nods. "It may sound strange, but it’s true.
I'm not going to say we’re a charity organisa-
tion, we want to make money. But the money we
make is not by selling as many cars as possible.
The money we make is by selling our business
model, our mobility concept, which is subscrip-
tion. And we believe that part of our brand is
indeed to reduce the number of vehicles by of-
fering sharing.”

SHARING, ELECTRIC DRIVE and targeting
young audiences sounds like a good model for
Western Europe, but not so much for Eastern
Europe. "We don’t have a concrete plan for
Eastern Europe yet,” Alain Visser admits. "The
car industry has often made the mistake of treat-
ing these countries as second class countries,
believing that they want simple sedans, that they
are not that demanding. Our view is that the
trends we see in the world are global, for East-
ern and Western Europe alike. All cultures want
great services and great looking cars. So we
don’t want to say this is good enough for West-
ern Europe, but this is good enough for Eastern
Europe. We don’t see that.” ll
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NP HA CBETANHATA
TRICKS OF LIGHT

BeceauH AmanacoB om KasaHAok cneveau maszoguwHama Hazpaga Ha Sony World
Photography Award 8 kamezopua "Met3ax u npupoga'. TBop6ama my, HapeyeHa "PaHHa
gceH", we e yacm om 3akalouumeAaqama usaoXk6a Ha korkypca 8 AoHgoH (20 anpua - 6 maa).
[TpecmuxHama HagnpeBapa e 8 mpu kamezopuu — 3a MAageXu, 3a aMambopu U 3a
npodecuoHaaucmu. Mobegumeaume 8 nopBume gBe noayyaBam no 5 000 gonapa, a
aBmopbm Ha Hal-gobpama npoecuoHarHa cHuMka — 25 000 goAapa u npusa "3aamHusm
upuc" (L'Iris D'Or).

Veselin Atanasov from Kazanlak has won the annual Sony World Photography Award for 2018
in Landscape and Nature category. His work, called Early Autumn, will be part of the 2018
Sony World Photo Exhibition in London (from 20th April - 6th May).

The prestigious competition is held in three categories: youths, amateurs, and professionals.
The winners in the first two were awarded 5,000 dollars, and the author of the best
professional shot — 25,000 dollars and the Llris D’Or prize.

CHumkume ce nybauky8am ¢ paspeweHuemo Ha 2018 Sony World Photography Awards
Photographs courtesy of the 2018 Sony World Photography Awards

PaHHa EceH. BecenuH AmaHacoB, Boazapus
Early autumn. Veselin Atanasov, Bulgaria.

o

Cmapu npusimeAau. MaHyeAa ApmeHuc, fepmaHus
i Old friends. Manuel Armenis, Germany

Bceku mBou gox. Knayc AeHueH, lfepmaHus
Every breath you take. Klaus Lenzen, Germany
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« YoBekom u 3azangama ky‘l\a, Angeac I'IOA I’epmaHun
The man and the mysterious tower. A

Emua. Huk OoaguHz, BeaukobpumaHus
Emile. Nick Dolding, United Kingdom




HeouakBaHa cpewa. lOcmuna XgyHuuk, MoAwa Ouepmanus B8 AopomeH. Muken Beumep, OaHus
An unexpected meeting. Justyna Zduniczyk, Poland Shapes of Lofoten. Mikkel Beiter, Denmark

HegeneH Glopem B Koabmbbe, Tekcac. Puuapg OpuwmoH, CALL
Sunday Buffet at Jerry Mikeska's BBQ; Columbus, Texas. Richard Frishman, USA

Maagusm muHomaBup. MaHoc Ckopgac, Mpuus
Young minotaur. Panos Skordas, Greece
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NOT SIMPLY A WINE
[T'S THE BULGARIAN TREASURE

i1

BULGARIAN
TREASURE

¥ ]
BULGARIAN TREASURE RESERVE IS A WINE, THAT IS BOTTLED ONLY FROM THE BEST VINTAGES WITH SENSATIONAL QUALITY.

THE PROFESSIONAL-WINEMAKERS TAKE CARE FOR THIS WINE MORE THAN 54 MONTHS, IN ORDER TO RAISE AND MAKE A
HARMONIOUS, COMPLETE AND UNIQUE PRODUCT. IN A worD ATREASURE... BULGARIAN TREASURE!

WWW .BULGARIANTREASURE.BG
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3ACTPAXOBKA
SALLUNTEHA QAMUANA

- BeaukgeHcka npomouus

3 Lol | A i N * g 4 ; g L= ":,_f"'_—:-'
. ' e

3ACTPAXOBAWTE CBOA AOM HA MPOMOLIMOHAAHA BEAKAEHCKA LIEHA!
C 20% omcmvnka go 31 mau 2018 2. .

- -
3ACTPAXOBATEAHO
AKUMOHEPHO APYXEC
AIIMBBII Bunazu ¢ 8ac!
www.armeec.bhg
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KAACUKA

TANGO // Mouumameaume Ha Alogmun AHze-
AoB u Becko EwkeHasu 3Hasm, ye yecmo 6u-
Cbm Ha obwume um koHuepmu e maHzo. To3u
Nnbm nuaHucmbm U uuzyAapsm u3nbAHsBam
usiAn koHuepm, cbcmaBeH om Hau-u3BecmHa-
ma Mmy3uka Ha Ap>keHmuHa. OcBeH komno3u-
uuu Ha kaacuuume Acmop Muauona u Kapaoc
Fapgen, nybaukama we uma BvamoXkHocm ga
uye u npousBegeHus Ha Apuea Pamupec u Xy-
Auo CaHgepc. KoHuepmbm e nog nampoHaka
Ha NMocoacmBomo Ha Ap>keHmuHa.

11 anpua, HOK, Cogus

Cobumuama
U Hewama, 3a
koumo we ce
20B8opu npes
anpuA
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KHWTA

XAANA || OeblomHusm pomaH Ha HeumbH Xua
paskas3Ba 3a nucamens Camloen, koumo cowo
ce 6bopu ga Hanuwe kHuza, 2ogHa 3a nybauky-
BaHe. OmezueH om npenogaBameackama cu
npodecus, mou He 3Hae om kbge ga 3anouHe,
gokamo mauka my Qeu He cmaBa 2epou Ha
HoBuHume. Cawmloen He e Bukgan Ped om 30
20gUHU U pewaBa ga u3non3Ba HeBeposmHus
koHmpacm me>kgy moBa, koemo mou 3Hae 3a
Hesl, u eHeBHama >keHa om HoBuHume, 3a ga
cb3gage buozpaduueH pomaH.

HzgamencmBo “Xepmec”

KNHO

MHKA BbB BPEMETO [/ “I'oHka BvB8 Bpe-
memo“ om gemckume kHukku, Alobumu u Ha
2onemume (noHe B CALLL e maka). B Hes egHO
MOMUYEHUe, 3aegHo cbc cBos bpam u mexeH
npusmeAn nbmyBam npe3 u3mMepeHusma, 3a
ga omkpusm bawama Ha 6pama u cecmpa-
ma, kamo mexkgyBpemeHHO ce Hanaza ga ce
6opsm ¢ mbMHUMe cuau. YuyacmBam Onpa
YuHopu u Puls YugopcnyH, a peXkucbop e Ha-
wymsaaama ¢ duama 3a MapmuH Aymbp KuHz
,Ceava“ ABa [loBepHed.

Om 6 anpua no kuHama

CLASSICAL MUSIC

TANGO // Ludmil Angelov and Vesko Es-
chkenazy fans know that the encore of their
joint concerts is often a tango. This time the
pianist and violinist will perform an entire con-
cert composed of Argentina’s most famous
music. Besides the classical composition of
Astor Piazzolla and Carlos Gardel, the audi-
ence will also have the opportunity to hear
works by Ariel Ramirez and Julio Sanders.
The concert is under the auspices of the Em-
bassy of Argentina.

April 11, NDK, Sofia
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BOOK

THE NIX // Nathan Hill's debut novel tells of the
writer Samuel who is struggling to write a book
suitable for publication. Bored with his teaching
profession, he doesn’t know where to start until
his mother Faye hits the news. Samuel hasn't
seen Faye for 30 years and decides to use the
incredible contrast between what he knows
about her and the angry woman in the news to
write a biographical novel.

Hermes Publishing House

CINEMA

A WRINKLE IN TIME // One of the children’s
books loved by both young and old (at least in
the United States). In it a young girl, her brother
and their friend travel through the dimensions to
find the siblings’ father and are forced to fight
the dark forces along the way. Starring Oprah
Winfrey and Reese Witherspoon, the film is di-
rected by Ava DuVernay, known for Selma, her
film about Martin Luther King.

In cinemas from April 6



KOHLEPT

CNABN BAPTAH // OnpegensdHa kamo Hau-
ycnewHama cBemoBHa mMy3ukaaHa 38e3ga om
BvAazapcku npousxog, CuABu Bapmax BuHazu
npegu3BukBa monau uyBcmBa y noyumamenu-
me cu B8 Bvazapus. To3u Meceu, ms npucmu-
2a 3a NOCAegHUME CU U3NbAHEHUs Ha pogHa
3ems — Ha 19-u BvB BapHa u Ha 21-u B Co-
¢dus. C npogbrkumenHocm Hag 2 yaca u ¢ 12
my3ukaHma 3ag 2bpba cu, gBama koHuepma
BkalouBam HalU-nonyAspHUME NECHU OM gbA-
2o2oguwHama U kapuepa.

19 anpuna, dBopeu Ha kyamypama u cnopma,
BapHa

Events and
things that
will be
discussed in
April

(GOTOrPAONA

MEPW EAbH MAPK [/ EgHa om Hau-BAusimen-
Hume >keHu pomoepadu pabomu B npogorke-
Hue Ha 5 gecemunemusi u cb3gaBa Hskou om
Hau-AlobonumHume nopmpemu 8 ucmopusma
Ha moBa uskycmBo. MlnmepecHomo e, ue 5 BoAa-
HyBam kakmo Auuama Ha xoAauBygckume 3Ha-
MeHumocmu, maka u mesu Ha 6e3gomMHuuume
om Bombau u Cuamva, geuama om uHgutcku-
me YAUUU U Xopama ¢ MeHmanHu 3aboaaBaHus
om Hlo Mopk. ToBa e nbpBama usnoxkba Ha
Mepu EnbH Mapk B8 Boacapusi B8 pamkume Ha
naam¢opmama 3a cbBpemeHHa ¢domozpadus
“Maucmopu Ha domozpadusma’.

Mo 22 anpua, Cogutcka epagcka xygoxkecm-
Bena 2anepus, Cogus

POS]

MIO3NKDBA

NCYC XPUCTOC - CYMEP3BE3[A /| TypHe-
mo Ha Hal-uzBecmHama pok onepa e uyacm
om mbpkecmBama no noBog 70-ma 2oguw-
HUHa Ha cb3gamenaa cu AHgplo Aoug Yebup, a
mpume npegcmaBaeHus B Bbazapus ca mou-
Ho npegu BenukgeH. Bpogyeuckusm mlosukoa
npucmuza ¢ 55 yoBeka my3zukaHmu, apmucmu
u ekun, a 8 ponsma Ha Wcyc e Teg Hulau -
akmbopbm, ugpaA poAsma no-gbA2o, omKoAKo-
mo Cnacumensm e >kuBsa. Hau-nonyaspHume
necHu om mlo3ukbaa ca ,Gethsemane (I Only
Want to Say)*, ,| Don't Know How to Love Him*“
u ,Could We Start Again Please?"

5, 6 u 7 anpua, 3ana 1 Ha HOK, Cogus

CONCERT

SYLVIE VARTAN // Regarded as the most suc-
cessful world music star of Bulgarian origin, Syl-
vie Vartan has always been fondly admired by
her fans in Bulgaria. This month she is arriving
for her last performances on native soil — on
April 19 in Varna and on April 21 in Sofia. In over
two hours and backed by 12 musicians, the two
concerts will include the most popular songs of
her long career.

April 19, Palace of Culture and Sports, Varna

PHOTOGRAPHY

MARY ELLEN MARK // One of the most influ-
ential female photographers worked for five
decades to create some of the most curious
portraits in the history of this art. Interesting-
ly, she was equally intrigued by the faces of
Hollywood celebrities, and those of homeless
people in Mumbai and Seattle, Indian street
children and the mentally ill in New York. This
is Mary Ellen Mark’s first exhibition in Bulgaria,
organised within the framework of the contem-
porary photography platform Masters of Pho-
tography.

On till April 22, Sofia City Art Gallery

MUSICAL

JESUS CHRIST SUPERSTAR // The tour of the
most famous rock opera is part of the celebra-
tions marking the 70th anniversary of its creator
Andrew Lloyd Webber, and the three perfor-
mances in Bulgaria are just before the Orthodox
Easter. The Broadway musical is arriving with
55 musicians, artists and crew. It stars Ted Nee-
ley, an actor who has played the role of Jesus
longer than the Saviour actually lived. The most
popular songs from the musical are Gethse-
mane (I Only Want to Say), | Don't Know How
to Love Him, and Could We Start Again Please?

April 5, 6 and 7, NDK Hall 1, Sofia
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HOBO

KYXHA
B LIBAT BETOH

MHgycmpuaneH Bug - uBemom 6emoH
ce ymBopkgaBa u Hanaea He camo 8
apxumekmypama, Ho Bce nouecmo u B8

UHMEPUOPHUA gu3alH. Auuama om HamypaAeH
u enezaHmeH uBam GemoH ca uskalouumeaHo
UHMEPECHO U AECHO 3a noggpwkka peweHue
3a kyxHAma, kamo cb3gaBam mogepHo 2pagcko
usAbuBaHe. KombuHauuama ¢ gekopu 8 gopBecHa
mekcmypa u nogxogAawu akcecoapu npugaBa

coBpemMeHHa Busus u uzuckaH Cmua.

N |
TEHAEHLUMUUN B KYXHATA 2018

KYXHATA e moBa nomeweHue B goma,
koemo ce npeBpowa B cvbupameaHa
cmas 3a ugaomo cemelcmBo. Tyk ce
cpewiame He camo, 3a ga Beuepsawme,
HO U 3a 3abaBaeHuda, paszzoBopu, uzpu.
Tyk kaHum npuameaume Hu, myk gopu
pabomuM U nomazame Ha geuama B8
nogecomoBkama 3a yuuauwe. KyxHama
usAu3a U3BbH epaHuuume Ha uukobaa
,20mBeHe - xpaHeHe”, a ce odpopmsa kamo
yacm om BcekugHeBHama, ocobeHo
koezamo cmaHe Bvnpoc 3a omBopeHo
YKUAUWHO npocmpaHcmBo. Emo 3awo e
BakHo ga cregBame Bcuuku meHgeHuuu
U ga cb3gagem uHmepuop, kodmo ga ce
omauuaBa c aykc, cmun u kaaca.

APb3KU U XMUBU LUBETOBE - u
npes 2018 =zoguHa >kuBume uBemoBe
we 6bgam cpeg Bogewume c dokyc
kom  ckaHguHaBckume  momuBu -
uBemHu wkadoBe, KkoaoHa UAU NbAeH
MakcumanusoM - CHBAbCbk Ha Hakoako
uBama, koumo we npeBopHam kyxHama
B8 npousBegeHue Ha uskycmBomo. Had-
BakHomo e uBemoBeme ga ompaszdaBam
CbWwHOCMmMa, memMnepamMeHma u Hy>kgume
Ha cobcmBeHuuume cu. Hanpumep,
npocmpaHcmBomo 3a 2omBeHe Moke ga
Boge B no-cBemau moHoBe gokamo moBa
3a noyuBka B no-moMHuU.

AEAUKATHM U NACTEAHU KPACKM
- npekpaceH usbop ga cb3gageme

koHmpacmHo komue uau  3akauauB
enemeHm B kyxHama. NacmeaHusm HloaHc
Ha uBemoBe kamo Baego >kKbAmo, 3eAeHO,
MeHmoBo u po3oBo ca nepdpekmHu 3a
syay” epekm.

HIOAHCU HA CMHbBOTO - moGa
cuHbo! Bce noBeue ce HabalogaBa
MbpPCEHEMO Ha pPasAuYHU  HloaHcu Ha
CUHbOMO kamo ocHoBeH uAu gonoABaw,
uBam npu ob63aBedkgaHemo Ha kyxHama.
Mo-moMHUMe Bapuauuu npeobragaBam
kamo usbop. OnpegereHo ce cuuma 3a
CMeA X0g U e nogxogauw, 3a xopa, koumo
uckam ga uspasam cebe cu no eguH no
- gop3bk HauuH, HO CbweBpemMeHHO ga
3anas3sm cmuAHUA xapakmep Ha kyxHama.



KYXHA
C METAAEH EQEKT

MemaneH edekm - 3aumcmBaHama kombuHauus
om mMeman ¢ 6poH30B8 ommeHbk U BAa20pOgHU
Meko mMamoBu-uepHu noBopxHocmu B kyxHume
npugaBa cmua U nAeHABa coc cBos AykcoseH Bug.
EAe2aHMHOMO Auug, MemaaHume akueHmu u
Bpamume 6e3 gpwkku ocbuwecmBaBam naaBeH
npexog mexkgy KyxHAa, gHeBHa u mpanesapus.
MpaBume AuHuu, edekma Ha 6GrazopogHU
Memaau B uBemoBama kombuHauus 3a Auue u
usyucmeHuAm guaadH ca egHU om meHgeHuuume
3a 2018 2oguHa. Mocmuzare Ha namuHa epekm
upe3 okucasBaHe, XxumMukaAu U MONAUHA,
koumo npugaBam gpamamuuyeH u yguBumeneH
3aBopwek Ha KkyxHama. Bcuuko 3aBucu koako
we pasBuxpume ¢daHmasugma cu - mMecuHz2oBu
Bpamu u gpwkku, dypHU u MUBKU.B BpoHs, 3namo
UAU cpebpo ca kalouoBu meHgeHuuU.

OTKPUTUTE PADTOBE ce npeBpowam
B ucmuHcka MmaHuAal  MskalouumenHo
nonyadpHa MeHgeHUuUs 3a xopa, koumo
uckam ga geMoHcmpupam AuUeH nouepk ¢
akcecoapu UAU AYKCO3HU XpaHu, 3eAeHUHa,
gekopamuBHU pacmeHua uAau  uBemHu
kymuu ¢ nognpaBku.

APBXXKMUTE - npaBovzonrHu, 0BanHu,
C OopHamMeHmMu uAu c uBems, npugaBam
MUHUMaAUCMUYEH, knacuuecku UAU
MogepeH Bug Ha kyxHama. Te ca 6eacnopeH
goMUHupaw, akcecoap!

OCBETAEHMETO ¢ kalouom  kowm
coBopweHus gu3alH Ha egHa KyxHs.
Ckpumu cBemoguogu uau ekcueHmpuuHa
AaMna  Mo2am  ga  mpaHchopmupam
u3uAano Busuama Ha nomeuweHuemo. daau
me we ca B ueHmoppa Ha UHMepuopa UAU
kamo gonoaHeHue 3aBucu u3uano om Bac.

YMHUTE KYXHM - mexHorozuume
HAMa ga nogmuHam u kyxHume kamo
Bce no-2ondm Bpol NpuAoXkeHus we A
npeBpowam B ymHO npocmpaHcmBo, B
koemo He npocmo we 2omBuM, a we ce
3abaBanBame. [MpuaokeHud, upes koumo

Aiko e omBopeH 3a Bac om noHegeaHuk go cbboma 10.00 - 20.00, Hegeas 10.00 - 19.00

Codusa bya. EBpona N2 441; ya. OkonoBpbecmer nom N2 135; Cmapa 3azopa 6ya. M. EBmumut N2 50; Bypzac 6ya. AHko KomumoB N2 8; BapHa 6ya. BA. BapHeHuuk N2 277A

we nyckame ¢ypHama, ocBemaeHuemo,
My3uka, peuenmu.

Cpeg Had-uHoBamuBHume e
moBa, koemo ocuzypsaBa uucma
numelHa, 2a3upaHa uAau Boga
3a 2omBeHe ¢ HamuckaHemo
camo Ha eguH BymoH.




oM kamo egna
uoBBemka gaan

MuHu uAu nayBawu kbwu, gomawHu pobomu u ,ymHa“
uHppacmpykmypa — kou ca meHgeHuuume B apxumekmypama

Apxumekmypama u gusaiHbm omgaBHa He ca
npocmo 3aHumMaHusi, HamoBapeHu cbc 3agauva-
ma ga cv3gaBam kpacuB kpaeH npogykm, 3a
koumo Hskou we e 2omoB ga naamu. U caaBa
60oz2y! MimeHHO B me3u chepu yecmo ce mopcam
omzoBopu Ha Bvnpocu, koumo noAumuuume
menbpBa mpa6Ba ga ce Hayuyam ga cu 3agaBam
no-yecmo. lNpumep e nocaegHama XonaHgcka
cegMuua Ha gusauHa, kegemo obeguHsBawama
mema Good Design for Bar World BkalouBawe
guckycuu B muvpceHe Ha peweHus Ha kauma-
muyHUmMe npomMeHu, be>kaHckama kpusa, mepo-
pusma u 3amvpcsaBaHemo. Hakou om goaHume
meHgeHuuu He ca yak moakoBa peBoAlouuoH-
HU, HO ONpegeAeHo ca HascHo, Ye cBembm uma
Hyga He camo om kpacoma, HO u om npak-
muyHocm.

NAABALLU KbLL

[AobarHOMO 3amonAsiHe U MONEHemMo Ha ap-
kmuueckus Aeg e npuvuHama 3a 2AaBoAOMHO
nokauBaHe Ha HUBomo Ha okeaHume. A ¢ moBa
>kumeau Ha gpagoBe kamo Amcmepgam, Be-
Heuus uAau Aazoc ca 3anAaweHu ga 3az2ybsm
gomoBeme cu. Cnopeg Hskou apxumekmu,
2AnaBHo xonaHgckume, peweHuemo ca naaBawu
kowu uau makuBa Ha noHmoHu. Cmygua kamo
Framework Architecten u Studio Prototype co3-
gaBam npoekmu 3a kvwu Ha naAamdopmu, kamo
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Tekem KPUCTUHA HUTOXOCAH / Gomozpadus APXUB

Hskou om nomeweHusma ce Hamupam u nog Bo-
gama. BIG Ha Bsapke WHzeac cmuza no-ganeu,
kamo naaHupa cmpoexa Ha ,naaBaw kuauweH
komnaekc B8 Amcmepgam - 380 eHepzoedek-
muBHU anapmameHma, 4 xuA. kBagpamHu me-
mpa mvpzoBcka naow, u cobecmBeHa MapuHa.

YBEAUYEHA PEAAHOCT

CmaHa nonyaspHa 3a wupokume macu, 6aa-
20gapeHue Ha npunokeHuemo Pokemon Go,
HO npegAaza MHo20 noBeue BvbamoXkHocmu om
moBa ga ,AoBume“ BupmyaaHu cvbwecmBa B
peanHama 3aobukandwia cpega. YBeauueHama
peanHocm moXe ga ce noAa3Ba 8 uHmepuopHus
gusalH, peknamama, HaBuzauusma, kakmo u 8
cbepama, kogemo e Hau-no3Hama — uzpume.
OcBeH moBa we gage BbamoxkHocm ga xopama
ga BguzHam 2naBu om ekpaHa Ha cmapmdoHa
CuU U ga ce o2aegam Haokono.

»,BUCALLM“ NOMOBE

PeweHuemo 3a u3HeceHu Ha koH3oAu uacmu
om nocmpoukama ce B3uma C UEA gONbAHU-
menHa kBagpamypa, HepaBeH mepeH uAu nbk
ynaBsHe Ha onpegeneHa 2aegka u u3AOXKeHue.
HoAHusm Bu ema moXe ga e pasnonoxkeH
cnpsaMo mepeHa Ha umoma Bu, Ho nbk HukoU He
e kasan, ye 2opHusm He moXe ga e 3aBbpmsH
B cvBcem pasauuHa nocoka. Pesyamamobm ca

aBaHzapgHu ,pa3uyneHu” nocmpouku, koumo He
BuHazu ce BnucBam BvB Bv3npusmusma Hu 3a
gobbp CMUA.

AUrNTAAHN ACUCTEHTU N AOMALLHN PO-
BOTU

YMHuUme cnukbpu ca movpceH npogykm B no-
CAegHUME 20gUHU, 3aWomo Ce UHmezpupam
¢ 2nacoBu acucmeHmu kamo Alexa Ha Amazon
u acucmeHma Ha Google. OuakBa ce nukem 8
mbpceHemo um ga Hacmovnu npe3 2019, kamo
mozaBa we ce uHmezpupam B koau, ozaegana,
enekmpoypegu u gpyau ycmpoucmBa. [o-ap-
MuUCMUYHOMO u3MepeHue Ha yMHume cnukbpu
ca gomawHume pobomu. MuHanama zoguHa
Kuri ce npeBobpHa B xum, 3auomo bewe nbpBa-
ma nogobHa MawuHa, kosmo npomeHs uspaxe-
Huemo cu, kuma ¢ 2naBa u pasno3HaBa aaaco-
Be. No koemo He ce pasauuaBa om kyuemo Bu,
ocBeH ue Hama ga Bu obawke. KakBo nonesHo
Bopwu? HabalogaBa goma Bu, gokamo Bu Hama,
u moxke ga "npegaBa" no wi fi kakBo ce cayuBa
mam.

MWUKPO CreAQU

LLiaxme ga cu nomucAum, ye ,crabume“ cepa-
gu e nopegHama apxumekmypHa meHgeHuus,
ugBawa om Amcmepgam, ako He ce bsxme ce-
muAu 3a Tagao AHgo. HezoBama Row House »
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> e c wupuHa mpu Mmempa u e 3aBbpweHa npe3
1973 — 2oguHu npegu cBembm ga ocv3Hae, ue
we uma Hykga om edekmuBHu peweHus 3a
HapacmBawomo HaceneHue B 2pagoBeme u
HamansBawume npocmpaHcmBa mam. AnoHus,
BuemHam, CALL, BeaukobpumaHus u, pasbupa
ce, XonaHgusi ca yacm om gbp>kaBume, 8 kou-
mo npakmukama Ha Bucokume u mecHu czpa-
gu gaBa Bv3amokHocm Ha xopama ga >uBesm
mawm, kbgemo ca usbpaau — B8 npeHaceneHume
2pagoBe. Auncama Ha npocmpaHcmBo, kakmo
u no-chnabume ukoHomuuecku BvamoXkHocmu
Ha maagekume BgoxHoBsBam xoHzkoHzckomo
cmyguo James Law Cybertecture ga cv3gage
npoekma OPod Tube Housing — 6emoHHU mpob-
6u c guamemvp 2.5 M U gbrkuHa 9 mempa,
koumo ce ,HampynBam“ 8 mankomo ocmaHanu
npasHu npocmpaHcmBa mexkgy czpagume B ku-
mauckus mezanoauc. Te ocuaypsBam gom, ma-
kap u meceH, Ha MAagu xopa, koumo movpcsm
kapuepa B 2zpaga. OzpaHuueHomo npocmpaH-
cmBo e npuyuHa 3a gpyau xumpu usobpeme-
Hus kamo Hanpumep MusAHama mawuHa Tetra
Ha gusauHepckama ¢upma Frog, kosmo moxke
ga ce noA3Ba 3a MueHe Ha 4uHuu, 3agywaBaHe
Ha xpaHa Ha napa u usBapsBaHe Ha 6ebewku
cvgoBe.

YMHA UHOPACTPYKTYPA

3a nvbpBu Nbm mMasu 2oguHa Ha u3AokeHUemo
Consumer Electronic Show 8 Aac Bezac umawe
30Ha, nocBemeHa Ha ymHume 2pagoBe. TexHo-
AO2UYHUME uHOoBauuu Mozam ga gonpuHecam
3a nogobpsBaHe Ha epagckama cpega no MHoO-
20 HauuHuU — om kpaygdvHguH2 kamnaHuu 3a
napkuHz Mecma go yAuuHu Aamnu, koumo us-
MepBam gbAbouuHama Ha cHeXkHama nokpuB-
ka no nomuwama. TeHgeHuusma e B Amepu-
ka ¢pokycom ga nagHe Bvbpxy mobuaHocmma u
mpaHcnopma, gokamo B EBpona we 3arokam
noBeue Ha mexHonoz2uu, cBvbp3aHu ¢ HamansBa-
He koHcymauusima Ha eHepausi. EQuH om nbpBu-
me ekcnepumeHmanHu npoekmu e Ha Sidewalk
Labs, koumo naaHupam u3szparkgaHemo Ha
komnaekc om 6au3o 50 xua. kBagpamHu mempa
8 kpaubpexkeH kBapmaa Ha TopoHmo, kbgemo
ga npuaoXkam yMHU MeXHOAO2UU, MamepuaAu u
npouecu.

3D NMPUHTUPAHU MEBEA

TeHgeHuusma He e HoBa u Beue ce noa3Ba om
MHO20 gu3alHepu 6e3 ga npegu3BukBa ckaHga-
Aa, koumo npe3 2002 cmopu Aamnama-AuAus Ha
duHAaHgeua Janne Kyttanen Ha gusalH u3no-
>keHuemo B8 MuaaHo. OmmozaBa 2onsma yacm
om npogykmume Ha KumaHeH ca pe3yamam
Ha 3D mexHonozuusma, kosmo ce noa3Ba 3a
npou3BogcmBo Ha Aamnu, cmoaoBe, chnopmHu
0byBku, gpexu u kakBomo gpyzo ce cemume.
Ha usnokeHuemo Maison&Objet npe3 sHyapu
B8 Mapwk bpumaHckus gusauH 6paHg Tom Dixon
npegcmaBu koaekuus mekcmua, uspabomeHa
no gBa kopeHHo npomuBonoAoXkHU HauyuHa — ¢
pbuHo nAemeHe u ¢ 3D npuHmupate.
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Home the Size
of Your Palm

Mini or floating houses, domestic robots and a “smart”
infrastructure - what are the trend in architecture and

Architecture and design have long since stopped
being occupations entrusted with the task of cre-
ating a beautiful end product, for which someone
will be ready to pay. And thank God! It is exactly
within these fields where answers to questions,
that the politicians will from now on have to learn
to ask themselves more often, are often being

design in 2018

By KRISTINA NIGOHOSYAN / Photography ARCHIVES

sought. An example is the last Dutch Design
Week, where the unifying topic Good Design for
Bar World included discussions in search of so-
lutions to climate change, the refugee crisis, ter-
rorism and pollution. Some of the trends below
are not so revolutionary, but they are definitely
aware that the world needs not only beauty, but

practicality as well.

FLOATING HOUSES

Global warming and the melting of the Arctic ice
is the reason for a headlong rise in sea levels.
And with it inhabitants of cities such as Amster-
dam, Venice or Lagos are at risk of losing their »




» homes. According to some architects, mainly
the Dutch ones, the decision is in floating houses
or ones that are built on pontoons. Studios such
as Framework Architecten and Studio Prototype
are creating projects for houses on platforms,
with some of the rooms also being located un-
derwater. Bjarke Ingels’s BIG goes further, by
planning the construction of a “floating” residen-
tial complex in Amsterdam with 380 energy ef-
ficient apartments, 4 thousand square metres of
sales areas and its own marina.

AUGMENTED REALITY

It became popular to the general public, thanks
to the Pokemon Go application, but it offers
many more possibilities than “catching” virtual
beings in the real environment that is surround-
ing you. Augmented reality may be used in in-
terior design, advertising, navigation, as well as
in the sphere where it is best known - games.
Besides that it will give people the opportunity to
raise their heads from the screen of their smart-
phone and to take a look around.

»HANGING“ HOMES

The decision for parts of the building being ex-
tended out on consoles is taken with the aim of
gaining an additional area, uneven terrain or a
certain view and exposure. Your lower floor may
be situated in accordance with the terrain of
your property, but no one said that the upper one
cannot be rotated in a totally different direction.
The result is advanced-guard “eccentric” build-
ings, which do not always fit in our perceptions
for good style.

DIGITAL ASSISTANTS AND DOMESTIC RO-
BOTS

Smart speakers are a sought after product in
recent years, because they are integrated with
voice assistants such as Amazon’s Alexa and
Google’s assistant. It is expected for the peak
in their demand to arrive in 2019, with them then
being integrated in cars, mirrors, electrical and
other appliances. The more artistic dimension
of smart speakers are the domestic robots. Last
year Kuri became a hit, because it was the first
such machine, changing its expression, nodding
and recognizing voices. Which makes it no dif-
ferent than your dog, with the exception of the
fact that it will not lick you. What are the useful
things it does? It watches your home, while you
are away, and “transmits” via wi-fi what is going
on there.

MICRO BUILDINGS

We would think that “thin” buildings are another
architectural trend, coming from Amsterdam,
if we hadn’t thought of Tadao Ando. His Row
House is three metres wide and was completed
in 1973 - years before the world became aware
that it will need effective solutions for the grow-
ing population in the cities and the diminishing
spaces there. Japan, Vietnam, the USA, Great
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Britain and, of course, the Netherlands are
a part of the countries in which the practice
of high and narrow buildings gives people an
opportunity to live at the place where they've
chosen to - in the overcrowded cities. The lack
of space, as well as the weaker economic
resources of young people have inspired the
Hong Kong studio James Law Cybertecture to
create the OPod Tube Housing project - con-
crete tubes with a diameter of 2.5 m and a
length of 9 metres, which are being “stacked”
in the few remaining empty spaces between
the buildings in the Chinese megalopolis. They
provide a home, albeit a narrow one, to young
people who are looking for a career in the city.
The limited space is reason for other clever
inventions such as for example the Tetra dish-
washer by the Frog design company, which
may be used for washing dishes, steaming of
food and sterilization of baby food containers.

SMART INFRASTRUCTURE

For the first time this year at the Consumer Elec-
tronic Show exhibition in Las Vegas there was a
zone devoted to smart cities. The technological
innovations may contribute improving the urban
environment in many ways - from crowdfunding

campaigns for parking places to street lights that
are measuring the snow cover on the roads. The
trend is for the emphasis in America to be on
mobility and transportation, while in Europe the
stake will be more on technologies, connected
with reducing the energy consumption. One of
the first experimental projects is by Sidewalk
Labs, who are planning the construction of a
complex of almost 50 thousand square metres in
a seaside residential quarter of Toronto, where
to apply smart technologies, materials and pro-
cesses.

3D PRINTED FURNITURE

The trend is not new and is already being used
by many designers without provoking the scan-
dal which the Lily light of the Finn Janne Kyt-
tanen provoked in 2002 at the design exhibition
in Milan. Since then a large part of Kyttanen’s
products are a result of the 3D technology,
which is being used for the production of lamps,
chairs, sports shoes, clothes and whatever else
you can think of. At the Maison & Objet fair in
January in Paris the British design brand Tom
Dixon presented a collection of textiles, manu-
factured in two diametrically opposed ways - by
hand knitting and by 3D printing. ll




Om MunaHo go LaHxau: Hau-uHmepecHume cbbumus B8 cBema
Ha UHMepuUopHuUsA gusauH npe3 2018

"Kyamypume u kaumamovm no cBema ca pas-
AUYHU, HO Xopama ca egHakBu — cvbupam ce B
nybAuYHU npocmpaHcmBa, ako uM ocuz2ypume
gobpu mecma, kegemo ga 20 npaBsam." dymu-
me Ha gamckus apxumekm u cneuuaAucm no
epagcko naaHupare AH Feea obobwaBam B8 us-
BecmHa cmeneH akueHmume B cvbumusma no
cBema, nocBemeHu Ha gu3auHa u apxumekmy-
pama. W3noxkeHusma omgaBHa He npogaBam
caMo nocAegHUMe MogeAu MebeAu, Ho U npeg-
Aa2am HecmaHgapmHu peweHus no Hau-Habo-
AeAume memu no cBema.

Salone del Mobile, MuaaHo
17 — 22 anpun
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Tekem KPUCTUHA HUFTOXOCSH / Gomoepadus APXVB

EgHa om ocHoBHume ampakuuu 8 MuaaHo we
e Living Nature. La Natura dell’Abitare Ha cmy-
guo Carlo Ratti Associati. Ha 500 kBagpamHu
Mempa Ha Muaua gen Oyomo we 6bgam Bu3-
npousBegeHu yemupume ce30Ha NO €gHO u
cbwo Bpeme, a ocBeH aekama upoHus, cBobp-
3aHa ¢ npomeHume B kaumama, npoekmobm
uma 3a uen ga npuBaeue BHumaHuemo kbm
nomupsBaHemo Ha uyoBeka c npupogama. lMo-
uHmMepecHomo cnopeg Hac e uHoBamuBHama
kaumamuuHa cucmema, kosmo He pa3xogBa, a
necmu eHepausi. AkueHm B8 MuaaHo e u Hop-
Bexkkuam gusauH, npegcmaBeH om Klubben,
Norwegian Crafts and Design and Architecture
Norway.

Grand Designs Live, AoHgOH

5- 13 mau

3anouHano kamo npegaBaHe 3a gomawHu pe-
MoHmu no Channel 4, usnokeHuemo ce npe-
Bpovwa B egHo om Hau-nonyAdapHUMe cbbumus,
cBobp3aHu cbc cmpoumeacmBomo u goma BvB
BeaukobpumaHusa. Ha He2o ce npegcmaBsam
Hau-HoBume npogykmu u ycAaya2u Ha Hag 500
komnaHuu, pasnpegeneHu B wecm memamuyHu
30HU. Om 10 go 14 okmomBpu we ce cvcmou u
8 BupmuHzam.

Arch Moscow, MockBa
6 — 20 mau
Xl MexkgyHapogHO u3noXkeHue 3a apxumek-



mypa u gusauH MockBa ce cbcmou egHoBpe-
MeHHo ¢ LLlecmomo BueHane no apxumekmypa
¢ LleHmpanHus gom Ha uskycmBama B pycka-
ma cmoauua. MoBeue om 80 cvbumus u 7 guc-
kycuoHHuU ¢opyma ca yacm om npozpamama,
kosmo uenu ga npegcmaBu 2onemume umeHa
B cpepume Ha gusauHa u apxumekmypama,
kakmo u mawabHus pycku npuHoc mam. EguH
om akueHmume masu 2oguHa e npoekmbm
Follow Design ¢ kypamop [euBug uHukc,
koumo npegcmaBsa uHoBauuume B uHmepuop-
Hus gu3audH.

L.6dz Design Festival, Aogs

19-27 mau

N3nokeHuemo B ueHmpanHus noncku 2pag e
Hau-2oAAMOMoO gusalH cbbumue B MamouHa
EBpona. 3apagu moBa e u BceobxBamHo — UH-
gycmpuaneH u npogykmoB gusalH, uskycmBa,
Moga, apxumekmypa u 2paduueH gusauH. EgHa
om ocHOBHUmMe My u3A0kbu masu 2oguHa e
Nothing But Flowers ¢ kypamop Azama lMoaeu,
kosmo u3scaegBa Bpwv3kama Ha cvBpemeHHus
uoBek ¢ mexHonozusma u npobaemume, cBop-
3aHuU ¢ pobomusauusma, aBmomamusauusma u

uskycmBeHus uHmenekm. [pyzama obsBeHa B
npozpamama Ha ¢ecmuBana — Circle Dot Line,
e nocBemeHa Ha aHano20B8us cBsm Ha dabpuku
3a cbgoBe om kamvk, cmbkao u nopuenaH.

16th Biennale Architettura Exhibition, BeHe-
uus

26 mau — 25 HoemBpu

ApxumekmypHomo 6ueHane ce cbcmou Bcaka
yemHa 2oguHa u BeposmHo e Hal-BakHomo
cvbumue 3a apxumekmypa 8 cBema. [a 6v-
gew u3bpaH 3a kypamop Ha popyma € npusHa-
Hue, noumu paBHocuAHO Ha Hagpagama ,[puu-
kep“. Tasu 2oguHa uecmma e npegocmaBeHa
Ha upAaHgckume apxumekmku NBoH Qapen u
LLleau MakHamapa. Caeg kamo npe3 2016 uu-
Aueubm AnexaHgpo ApaBeHa obvbpHa BHuma-
Hue Ha couuaAHomo cmpoumeAcmBo, mema-
ma Ha Qapen u MakHamapa e Freespace — kak
apxumekmypama moxke ga ocBobogu xopama
om 6pememo Ha exkegHeBuemo um.

Barcelona Design Week, BapcenoHa

5— 14 loHu

10-momo u3gaHue Ha naHaupa B kamanoHcka-
ma cmoauua ombeaasa pekopg cbc cBoume 12
XUA. nocemumeau, 3amoBa u ouakBaHusma kom
masz2oguwHomo ca 2onemu. Manokumeaume
we ca 6auzo 500 B chepama Ha zpaduuHus
gusalH, 2pagcko naaHupaHe, apxumekmypa,
My3uka, kyAuHapus, lo3bp ekcnupubHc u gpyau.

Design Tokyo, Tokuo

4 — 6 loau
Moxke ga ce cvcmou B pamkume Ha egBa gBa

L

Y
A A
P - o ey '
3 LY e = o T

L o . s

(el

o o s

LIFESTYLE
DESIGN

gHU, HO u3noxkeHuemo B snoHckama cmoauua e
MH020 cenekmuBHo. XKypu om nemuma 4oBeka,
cpeg koumo lMoa MNanbyeu om My3ses 3a mogep-
Ho uskycmBo B8 Hlo Mopk u gusaurepume Macy-
mMuuu Mopuma, u Kasyo KaBasaku, ogobpsBam
Hau-HoBume u3obpemeHus Ha npogykmoBus u
uHgycmpuaneH gusalH. Tokuuckomo usnoXe-
Hue e egHO om Hau-uHoBamuBHume u npegoc-
maBs nnamdopma 3a ussBa Ha HauuHaewu, HO
u HanoXuau ce B chepama umeHa.

Maison & Objet, Mapuxk

7 — 11 cenmemBpu

Ako uma 2pag, 8 koimo moxke ga pazuumame ga
Hayyume Hau-HoBomo B cdepama Ha gusalHa
(npogykmoB, mogeH uau kakeBmo u ga 6uno),
mo moBa e Mapwk. MpocaoBymomo usnoxkeHue
Maison & Objet ce cocmou gBa nbmu B8 2ogu-
Hama u nokasBa 3apakgawu ce meHgeHuuu
u HoBu npogykmu, pasgeneHu 8 mpu cekuuu,
kakmo u gBe HoBu npocmpaHcmBa, omgeneHu
camo 3a HoBocmume B cdepama Ha mekcmu-
Aa. Maison e nocBemeHo Ha gekopauusma 8
uHmepuopa, Objet — Ha npogykmoBus gu3zauH, a
Influences obeguHsaBa gusalH u apxumekmypa.

Furniture China, LlWaHxal

11 — 14 cenmemBpu

MebeaHomo usnokeHue B kumalckus meza-
noAuc e Hau-zoaamomo B cBema. Ha 300 xua.
kBagpama naow, noBeue om 120 xuA. uanoXku-
meAu noka3Bam Hau-cBe>komo B MebeAaHus gu-
3alH, kakmo u 8 mamepuaAaume u MawuHume,
HeobxoguMu 3a gu3alH u npou3BogcmBo Ha
mebeau. l
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Beauty Wil
Save the World

From Milan to Shanghai: The most interesting events in
the interior design world during 2018

"Cultures and climates differ all over the world,
but people are the same - they'll gather in public
if you give them a good place to do it." The words
of the Danish architect and urban planning expert
Jan Gehl are to a certain extent summarizing the
accents in the events around the world, dedicated
to design and architecture. The exhibitions are no
longer just selling the latest models of furniture,
but are offering non-standard solutions to the
most difficult subjects worldwide.

Salone del Mobile, Milan

17 - 22 April

One of the main attractions in Milan will be Liv-
ing Nature. La Natura dell’Abitare by the Carlo
Ratti Associati studio. The four seasons will be
recreated at the same time on an area of 500
square metres on Piazza del Duomo, and be-
sides the slight irony, connected with climate
change, the project aims at drawing the atten-
tion to the reconciliation between man and na-
ture. The more interesting thing in our opinion
is the innovative air conditioning system, which
does not spend, but instead saves energy. An
accent in Milan is the Norwegian design as well,
represented by Klubben, Norwegian Crafts and
Design and Architecture Norway.

Grand Designs Live, London

5 - 13 May

Having started as a home repairs show, broad-
cast on Channel 4, the exhibition is turning into
one of the most popular events, related with
construction and the home in Great Britain. The
newest products and services of over 500 com-
panies are presented at the event, distributed in
six thematic areas. It will be held from the 10th
to the 14th of October in Birmingham as well.

Arch Moscow, Moscow

6 — 20 May

The 13th International Exhibition of Architecture
and Design Moscow is to be held simultaneously
with the Sixth Biennale for Architecture at the
Central House of Atrtists in the Russian capital.
More than 80 events and 7 discussion forums
are part of the programme, which aims at pre-
senting the biggest names in the fields of de-
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sign and architecture, as well as the large-scale
Russian contribution there. one of the acents
this year is the Follow Design project with David
Phoenix, its curator, presenting the innovations
in interior design.

L.6dz Design Festival, Polish

19-27 May

The festival in the central Polish city is the big-
gest design-related event in Eastern Europe.
Therefore it is all-embracing as well - industrial
and product design, arts, fashion, architecture
and graphic design. One of its main exhibi-
tions this year is Nothing But Flowers with Ag-
ata Polec, its curator, examining the relation of
modern man with technology and the problems
connected with robotization, automation and
artificial intelligence. The other one that is an-
nounced in the festival’s programme - Circle Dot
Line, is dedicated to the analogue world of fac-
tories producing containers made of stone, glass
and porcelain.

16th Biennale Architettura Exhibition, Venice
26 May — 25 November

An architectural biennale takes place every odd
year and is probably the most important archi-
tecture-related event in the world. Being elected
curator of the forum is recognition almost equiv-
alent to the “Pritzker” prize. This year the honour
is given to the Irish architects Yvonne Farrell and
Shelley McNamara. After in 2016 the Chilean
Alejandro Aravena drew the attention to social
construction, Farrell amd Mcnamara’s topic is
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Freespace - how architecture may free people
from the burden of their daily grind.

Barcelona Design Week, Barcelona

5— 14 June

The 10th edition of the festival in the Catalan
capital marked a record with its 12 thousand
visitors, therefore the expectations of the one to
be held this year are high. The exhibitors will be
nearly 500 in the fields of graphic design, urban
planning, architecture, music, cuisine, user ex-
perience and others.

Design Tokyo, Tokyo

4 -6 July

It may be held within the timeframe of only two
days, but the fair in the Japanese capital is a very
selective one. A jury of five, among whom Paul
Galloway from The Museum of Modern Art in New
York and the designers Yasumichi Morita and Ka-
zuo Kawasaki, is approving the newest inventions
of product and industrial design. The Tokyo fair is
among the most innovative ones and provides a
platform for expression of beginners, but also of
names that are established in the field.

Maison & Objet, Paris

7 — 11 September

If there is a city in which you may count on learn-
ing what’s newest in the field of design (product,
fashion or any other), it is Paris. The famous
Maison & Objet fair is held twice a year and
presents emerging trends and new products,
divided into three sections, as well as two new
spaces, spared solely for the innovations in the
sphere of textiles. Maison is devoted to interior
decoration, Objet - to product design, and Influ-
ences brings together design and architecture.

Furniture China, Shanghai

11 — 14 September

The furniture fair in the Chinese megalopolis is
the largest in the world. On an area of 300 thou-
sand square metres more than 120 thousand
exhibitors are presenting what is freshest in
furniture design, as well as in the materials and
machinery, necessary for design and production
of furniture. M



B kydapa Ha
Mapcen BaH

In the Suitcase of
Marcel van
der Hoek

Marcel van der Hoek is Country Managing Director of ABB Bul-
garia since January 2018. He works for the company since 1994.
Things he always carries in his baggage:

cebe cu no Bpeme Ha nomyBaHe:

iPhone: Oopku Me BvB Bpv3ka cbc cBe-
ma (pa3zoBopu, umeuau, yamoBe, anau-
kauuu), Ho u, pasbupa ce, 20 noA3Bam 3a
enekmpoHHa bopguHe kapma.

Mapcen BaH gep Xyk e usnbAHUmMeAeH gupekmop
Ha ABB Bulgaria om sHyapu 2018. B komnaHus-
ma e om 1994. Hewiama, koumo BuHaau Hocu cbC

BovHwHa 6amepus Adata PV110: BuHa-

2u 1 Hoca, 3awomo cubxpaHsBam Bcuuko

Ha menedoHa cu. OcueypsBa mu gocma-
MbYHO MOWHOCM, 3a ga 3apegs MOBUAHUS Cu
HakoAko nomu (10400mAH).

iPhone: To stay in contact with the world through calls/emails/
chat's/apps and of course for the electronic boarding card.

Power bank Adata PV110: As everything is on my phone, |
also carry that bank. It provides enough power to charge my
phone several times (10400mAH).

IpuBHa Fitbit: Jokamo cme Ha mema ,enekmpoHu-
ka“ ga cnomeHa u Hes. Hocs s 8 pe>kum Ha Bubpa-
uus, 3a ga Mu HanoMHu 3a cpeuwiu, no3BbHaABaHus,
ako menedoHbM Mu e Ha beswymeH pexkum, kakmo u

ga npebpou kpaukume mu go Aemuwemo. Fitbit tracker: Staying with electronics, | wear this in

vibration mode to remind me about appointments, calls
in case my phone is on silent and tracking all the steps
in the airport.

KHuza 3a Xapu Momuvp: Hanocaegvk BuHazu Hocs egHa

cbe cebe cu. He 3awomo s yuema, gokamo nobmyBawm, a 3a-

womo A yema Ha cuHa mu Beuep npegu ga cu AezHe. Hopu

ga com B gpyaa gbpkaBa, usnonzBame Bugeo dyHkuusma Ha
Whatsapp.

Harry Potter book: At the moment | always have one

with me. Not because | read it during travel, but because

| read it to my son in the evening before he goes to bed.

No matter if | am in another country/ Usually using Whatsapp
video.

Cygoky: TMocmosiHHO umMam om mo3u mun Nb3eAu C
MeH. Momaza Mu ga omnycHa ymMa cu cAeg gbA2ume Ya-

coBe, nocBemeHu Ha busHeca.
Soduku: | always carry that kind of puzzle with me. It's very

helpful in resetting the mind after long business hours.

Caywanku Bose 3a usoaupaHe Ha wyma: Tesu, kou-
mo noA3Bam, ca Ha Hakoako zoguHu u BeposmHo Beue

ca 3ameHeHU om no-HoBu MogeAu, Ho pabomsim nep- Bose noise-canceling headphones: The pair | have is already a

$ekmHo. HesameHumMu ca npu gbA2u hoAemu. couple of years old and probably replaced by newer models, but
/ still working perfectly. Helpful during longer trips

Xumukanka u Aucm: BuHaz2u ca ¢ meH no Bpeme -

Ha cpewyu, 3a ga moz2a ga Busyaausupam memama u - Pen and paper: | have it always with me as during discussions |

obcwkgaHume npobaemu. l like to visualize the topics and issues.

Sams$nite

BY YOUR SIDE
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bEJHATA
bOIATALLKA

[Hec embAaeMa Ha gobpus cmuA, mankama
uepHa pokas uma ckpomHo nomekao

Tekem KPUCTUHA HUFOXOCAH

“Hau-mpygHo e ga cb3gagew manka uepHa pokas, 3auiomo mps6B8a
ga g HanpaBuw cemnaa.“ [lymume Ha MogHus cmoxkep O6ep gbo
JKuBaHwu, HanycHaA HU MuHaAus Meceu, Ha 91-2oguwHa Bv3pacm,
npekpacHo onucBam xapakmepa Ha Hau-knacuueckama gpexa 8
gamckus 2apgepob. HezoB e eguH om Hal-uzBecmHume obpasuu B
ucmopusima — maau Ha Ogpu XenbvpH B8 ,3akycka 8 TudaHu“. Ts,
3aegHo ¢ mpaypHama pokasa Ha [kaku KeHegu 3a nozpebeHuemo Ha
cobnpyea U, ce npeBpvwam u B Hau-namemHume My mBopeHus.

MPEAN >XNUBAHLUU OBAYE obaue, basckaBama cvgba Ha mankama
yepHa pokas e npegpeueHa om Koko LLaHeA. MNpe3 1926 cnucaHue
Vogue nybaukyBa ckuua Ha gbAz2a go npaceua yepHa pokas ¢ gbAbe
pvkaB Ha gusatHepkama u nuwe: ,ToBa we e yHudopmama Ha
Bcaka >keHa ¢ Bkyc“. 3a Bpememo cu nogobHo mBovpgeHue usaaexkga
aBaHzapgHo — uepHU pokAu Hocsim pabomHuukume, a ueama um e
ga bbgam gop>kaHu ,Ha Macmomo um“ ¢ nogobHama Ha yHupopma
gpexa. Om cmoAemue gomawHume nomowHuuku u ukoHomku ca
3agbakeHu ga Hocam 6an0 BoHe, npecmuaka u cemnaa YepHa pokas,
3a ga 6bgam omAuyeHuU om 2ocnogapume cu, obaeueHu B8 ckbnu
uBemHu mvkaHu. Manko no-kvcHo obaue uHgycmpuaaHama peBo-
Alouus no3BoasBa Ha MAagume HeoMbXkeHU MoMuvema om begHama
knaca ga cu Hamepsm paboma B 2paga, a ¢ uskapaHume napu me
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Chloé

. Alexander McQueen
. Wolford

. T by Alexander Wang
The Row

Prada

. Rachel Zoe

. Balmain

. Alaia

10. Stella McCartney
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Hamam HukakBo HamepeHue ga ce obaekam B ,pokas 3a begHu“. Maa-
ko eBmuH naam, weBHama mMawuHa, cmaHaaa gocmonHa 3a Bcuuku
cneg 1870, u Hakoako 6e3CbHHU Howu no3BoasBam Ha XkeHume ga cu
ywusm gpexu no napuwkka moga.

KAKbB E OTFOBOPBT cpeg gamume no BbpxoBeme Ha obwecmBo-
mo? Te 3anouBam ga Hocsim u3uucmeHu u He moakoBa kpewswu
MogeAu, kamo Halu-nonyasipHa ce oka3Ba mankama uepHa pokas. B
nopBume gecemunemus Ha XX Bek Bce noBeue »keHu ,c nonoxkeHue”
ce nosBaBam no 6anoBe u couuanHu cbbumus obAaeyeHu B yepHo, a
LLlaHeA npocmo HanunBa nyAaca Ha obwecmBomo u Hapuua mBope-
Huemo cu ,AykcosHa 6egHocm® (la pauvreté de luxe). 3awomo 3a
Bpememo cu ga ce obaekam maka mMozam ga cu no3Boaam camo
gamu, koumo Hama kak ga ce npumecHsBam, ue we usaaekgam
6egHu.

MPE3 XXI BEK kaacoBomo pa3sgeneHue 6u mpsabBano ga e usues-
HaAo, a gpexume — ga He ca cuMBoA Ha begHocm uAu 6ozamcmBo.
Mankama uepHa pokasa obaue ocmaBa mepuanomo 3a moBa gaAu egHa
gama umMa CmUA UAU He — MoXke ga usanexkgame BeaukonenHo u B8
makaBa 3a 30 AB. om Bepusume 3a b6bp3a moga. Mau ga ce npoBaau-
me ¢ 2pbM U mpacvk 8 Givenchy... ll



LIFESTYLE
FASHION

POOR LITTLE
RICH GIRL

The symbol of good style today, the little
black dress has humble origins

By CRISTINA NIGOHOSIAN

“The little black dress is the hardest thing to realise, because you
must keep it simple.” The words of fashion icon Hubert de Givenchy,
who passed away last month at the age of 91, perfectly describe

the essence of the most classical garment in a ladies’ wardrobe. He
designed one of the best known little black dresses in history — that of
Audrey Hepburn in Breakfast at Tiffany’s. This, and the black sheath
dress Jacqueline Kennedy wore to her husband’s funeral, became his
most memorable creations.

PRIOR TO GIVENCHY, however, the brilliant fate of the little black
dress was predicted by Coco Chanel. In 1926, Vogue Magazine
featured a sketch of a Chanel design for a long sleeve, calf length
black sheath dress and predicted the dress would “become sort of a
uniform for all women of taste.” It was a bold statement for its time —
black dresses were worn by working-class women, their purpose being
to keep them “in their place” with a dress resembling a uniform. For
centuries, maidservants and housekeepers were required to wear a
white bonnet, apron and simple black dress to distinguish them from
their mistresses whose attire was expensive and colourful. But then the
industrial revolution allowed young unmarried lower class girls to get a
job in the city, and with the money they made they had no intention to
wear drab ‘poor girl dresses’. A bit of cheap fabric, a sewing machine
that anyone could own after 1870, and a couple of sleepless nights,
and women were able to make their own dresses modelled on Paris
fashion.

HOW DID THE HIGH SOCIETY LADIES respond? They began wearing
sleeker and less flashy models, the little black dress being the most
popular. In the early decades of the 20th century, more and more
high-status women attended balls and social events dressed in black.
Chanel simply captured the spirit of the times and called her creation
“la pauvreté de luxe” (luxurious poverty), for only ladies who were not
worried about looking poor could afford to dress that way.

IN THE 21ST CENTURY class divisions have disappeared and clothes
are no longer a symbol of poverty or wealth. The little black dress,
however, remains a gauge of whether a lady has style or not — you

can look superb in an off-the-rack dress for 30 leva. Or be a complete

fashion flop in a Givenchy design... H
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LIFESTYLE
EASTER

MPASHULIN
HA CTOMAXA

KyAuHapHama cmpaHa Ha BeaukgeH cakaw uamecmBa gyxoBHama.
YmewumenHomo e, yue moBa cvBcem He e HoBo ABAeHue

Tekcm ACEH BOPUCAABOB / (omozpadus SHUTTERSTOCK

Oyxom uau Bkycbm? Koe e nbpBuuHo u koe Bmo-
puuHo? Koe mouHo Bragee MogepHus BenaukgeH,
Hau-BadkHus xpucmusiHcku npasHuk (ocobeHo 3a
usmouHonpaBocaaBHume ubpkBu): ganu e Bapama
BvB Bv3kpeceHuemo u Hagekgama 3a >kuBom caeg
cMbpmma, uAu Bkycbm Ha mpaguuuoHHume ko3yHa-
uu, kyaauu, nacxu, bosgucaHu stua u agHewkume uAu
apewku bymuema, uaneyeHu Ha 6aBeH 02bH CbC cne-
uuanHu nognpaBku cnopeg HskakBa mecmHa Benuk-
geHcka mpaguuus u cb3gaBawu ocobeHa npasHuUYHa
ammocdepa?

N3rAEXXAA, AYXbI OTAABHA ce e npeBvpHan B
naeHHuk Ha Bkyca (uau BkycoBeme), a nokpau moBa
U Ha nasapa, m.e. Ha koHcymamuBHus uHgycmpuaneH
cBsam, koumo movpcu ukoHoMuuvecku mepumopuu 3a
pa3Bumue omBbg 2paHuLUmMe Ha MECMHUME mpagu-
uuu u obuyvau. MHaue kasaHo, 06Bumusm B cmaHuoA
wokonagoB 3aek omgaBHa e 3aen mepumopuu Ha Be-
AukgeHckume naszapu B cmpaHu, kegemo npegu Bpe-
Me mol He € 3HauYeA HUWO.

B cvwomo Bpeme npasHuuHusm gyx Hanaza Bcska om
HausbeXkHume xpaHu (cmapu UAU MogepHu) ga bbge
no HskakakvbB HauuH cumBoAHO HamoBapeHa, 3a ga
yyacmBa apaymeHmupaHo 8 2acmpoHomuueckus pu-
myan. B cumBoauama Ha mogepHus BeaukgeH sicHo ce
ouepmaBam mpu muna uHmMepnpemauuu — Yucmo
PeAu2UO3HU, pyguMeHmapHu, m.e. cBbp3aHu ¢ e3uve-
cku pumyaau u MogepHu.

Tbil KATO HUKbAE B HOBUA 3ABET He e kasaHo
uspuuHo kakBo mpsbBa ga ce sge Ha Bb3kpeceHue, 3a

pasauka om Cmapus 3aBem, kegemo 3a eBpetickama
nacxa e nocoyeHo MeHlo (a2He usneuyeHo c 2opuuBu
mpeBu u 6e3kBacHu xAq608e), ACHO e, ue 2acmpo-
Homuueckusm obauk Ha BeaukgeH ce e pa3BuBaa u
obozamsaBan npe3 BekoBeme. B masu Bpv3ka Heka
gob6aBum, ue HoBo3aBemHama emuyHa HopMa OMHOC-
HO XpaHume npuema, ye 3a Heuucmus (HeBspBawus)
HUWO He e yucmo, a 3a yucmus Bcuuko e uucmo,
ako npucmbnBa kom xpaHama 6e3 cbbaasbH. Taka
omnagam MH020 om cmapo3aBemHume XpaHUmeAHuU
pesAamMeHmu OMHOCHO Yucmume U Heyucmu XpaHu.

HAU-TUMUYHUAT N BEPOATHO Hau-paHeH kyAuHa-
peH 3Hak Ha npasHuka ca bosgucaHume suua. TaxHa-
ma cumBoAauka e u Hau-pasbupaema. Mopagu cBosma
dopma, kakmo u 3apagu gaBawama >kuBom cybcman-
uus nog HezoBama uepynka, sauemo e Bb3npuemaHo
kamo yHuBepcaneH kocmuuecku cumBoa B pasauyHu
gpeBHu peauzuu. Cnopeg anoHcku mumoBe ozpomMeH
6uk cmpowuA ¢ pozama cu yepynkama Ha kocMmuue-
ckomo stue u gaa Hayanomo Ha >kuBoma. Cnopeg
uHgyucmkume BsapBaHus BbpxoBHomo 6bokecmBo
Bpama pasgeauno kocmuueckomo suue Ha gBe uac-
mu, om koumo HanpaBuAo Hebemo u 3emama. Bcuuko
npousausa om nbpBuyHomo suue, mBovpgaAu opduuu-
me B8 OpeBxa Mpuus. Cnopeg ezunemckume mumoBe
Osupuc 3amBopua B8 2uzaHmcko stue gBaHagecemme
6nakeHcmBa, koumo voBeuecmBomo mps6Baro ga
NOAyuU, HO He2oBusim koBapeH 6pam TudoH mauHo 20
omBopua u caokua Bompe gBaHagecem yepHuU nupa-
mugu, m.e. begcmBusma, om koumo xopama weAu ga
6vbgam HacmuzHamu. Cnopeg nepcuticku npegaHus P
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The culinary side of Easter seems to be displacing the
spiritual one. What is comforting is that this is by no means a
new phenomenon

By YASEN BORISLAVOV / Photography SHUTTERSTOCK

he spirit or the taste? Which one is primary, and which one - second-

ary? Which one dominates the modern Easter, the most important

Christian holiday (especially for the Eastern Orthodox churches): is

it the faith in the Resurrection and the hope for life after death, or
the taste of the traditional cozonacs, kuliches, paskas, decorated eggs and
the lamb or kid legs, slow roasted with special spices according to some local
Easter tradition and creating a special festive atmosphere?

IT SEEMS THE SPIRIT HAS LONG SINCE become held captive by the
taste (or tastes), and besides that by the market, i.e. the consumer indus-
trial world, which is seeking economic territories for development beyond
the boundaries of the local traditions and customs. In other words, the foil
wrapped chocolate bunny has long since occupied territories on the Easter
markets in countries, where some time ago it did not mean anything. At
the same time the holiday spirit imposes that each of the inevitable foods
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(old or modern) to be symbolically loaded in some way, in order to have a
substantiated participation in the gastronomic ritual. Three types of inter-
pretations emerge clearly in the symbolism of the modern Easter - purely
religious, rudimentary, i.e. connected with pagan rituals and modern ones.

DUE TO THE FACT THAT NOWHERE IN THE NEW TESTAMENT is explic-
itly stated what should be eaten at Easter, in contrast to the Old Testament,
where for the Jewish Passover a menu is specified (lamb, roasted with
bitter herbs and unleavened breads), it is clear, that the gastronomic image
of Easter has been developing and enriching through the centuries. In this
context let us add that the New Testament ethical norm regarding foods is
assuming that for the impure (the non-believer) nothing is pure, and for the
pure everything is pure, if the person approaches the food without tempta-
tion. This way many of the Old Testament food regulations regarding pure
and impure foods are dropped out.



THE MOST TYPICAL AND PROBABLY the earliest culinary sign of the
holiday are the decorated eggs. Their symbolism is also the most perspicu-
ous one. Due to their shape, as well as the life-giving substance beneath
its shell, the egg is regarded as a universal cosmic symbol in various an-
cient religions. According to Japanese myths an enormous bull broke with
its horns the shell of the cosmic egg and initiated life. According to the
Hindu beliefs the supreme deity Brahma divided the cosmic egg into two
parts, from which he made heaven and earth. Everything originates from
the primal egg, the Orphics in ancient Greece maintained. According to the
Egyptian myths Osiris enclosed in a giant egg the twelve blisses, which had
to be given to mankind, but his insidious brother Typhon secretly opened
it and put inside twelve black pyramids, i.e. the scourges that would over-
take humans. According to Persian legends the god Ohrmazd enclosed in
the cosmic egg four good spirits, but the evil Ahriman replaced them with
twenty four evil spirits. As early as during the antiquity there was a custom
among the Persians to offer decorated eggs as a gift during the springtime
festivities. The practice was later spread to Rome as well.

THE CHRISTIAN CHURCH clearly could not turn its back to the ancient
symbolism of the egg, but it took care to connect it with new mythological
tales. According to one of them when Christ was carrying his cross to Gol-
gotha, the Virgin Mary was handing out boiled eggs to the soldiers, in order
to propitiate the soldiers and from her tears they were painted in various
colours. According to another tale Mary Magdalene went to Christ’s tomb,
in order to anoint the body and she was carrying a basket full of eggs.

LIFESTYLE
EASTER

When she opened it, she saw that they were miraculously painted. The
most common symbolism of the broken Easter egg is connected with the
opening of the sepulchre and the Resurrection. The red colour, naturally,
refers to the blood of the Savior.

THE DECORATING OF EGGS ESTABLISHED ITSELF as a practice during
the Middle Ages. At the beginning they were painted red, but the decoration
was gradually becoming increasingly richer. Famous European artists have
painted Easter eggs, and as of the end of the 19th century by order of the
Russian Royal Court the golden egg-jewels of the French jeweler Fabergé
appeared as well. This way the souvenir industry has also stepped in the
holiday, nowadays offering patterned eggs made of porcelain, wood, glass
and so on. To this one has to add the chocolate eggs as well, which ac-
cording to observations by the chocolate industry were among the best sell-
ing articles between Christmas and Easter. Several years ago an English
chain store had offered for sale Easter chocolate eggs with a price of 1000
pounds sterling. In each of them there was a gold coin worth 900 pounds.
The investment seemed profitable, because the price of gold was expected
to grow. The thing which is more interesting in this case is the symbolism -
what comes out of the Easter egg (a symbolic sepulchre) after breaking it
(a symbolic resurrection) is the symbol of the modern religion - the market.

THE PRESENCE OF ROAST LAMB on the Easter table is usually as-
sociated with the Jewish Passover, where it is obligatory. It is logical that
the Jews that have adopted the new faith would carry over some of their
old dietary habits as well. Another explanation is connected with the early
Christian iconography, where Christ is often depicted as Lamb of God, with
John the Baptist pointing with his hand to him. In our country though in the
past it was law that the first lamb for the year was to be slaughtered for
St. George's Day. The rule was obviously violated during the last century,
therefore lamb is a modern attribute of the culinary Easter. Today, however,
few people are interested in these things. Most are interested in the price
of lamb and during the days around the holiday this is a topic often com-
mented in the media.

THE TRADITIONAL EASTER BAKINGS are also a modern addition to the
holiday. In the Balkans these are the various types of cozonacs with diverse
forms and fillings. In Russia and Ukraine they are making a special cake -
paska, as well as specially decorated cupcakes - kuliches. In the German
speaking countries these are the stollens, and in Italy the sumptuous and Pa-
pal mitre-shaped Easter cakes panettone. In the Anglo-Saxon countries they
are making Easter sweet buns with a cross-shaped decoration (hot cross
buns), allegedly known as early as during the Tudor period. By the way it was
approximately at the same time when the first festive cozonacs were made by
a French baker as well, to become soon thereafter a traditional festive baking
in a large part of Europe. Obviously the main law of the industries has worked
here as well - “create a necessity and start satisfying it.”

IT IS HARD TO TELL WHETHER the ritual necessities of the holiday
through the years have been imposing a constant enrichment of the festive
menu, or the food industries have been seeking ways of ritualizing their
produce. It is rather the second suggestion which is true. It is certain that
today people who are touring the Easter markets are many more than those
who are entering the churches.

The holiday is a conservative and somewhat intimate time-space, in which
the coming of changes is slow and difficult, but no tradition is fully protect-
ed from external influences. There is no major holiday that has entirely held
out against fashion and the market. This way to the purely spiritual meaning
of Easter as a festival celebrating the fundamental for Christianity faith in
the resurrection and salvation, the industries have very successfully added
the implication of their power and might, of their ability to transform. Both
the churches and the industries are ultimately promising their flocks one
and the same thing, they are promising them bliss, in one case temporary,
and in the other - eternal. l



» 602 Opmy3g 3amBopua B kocmuueckomo
Auue Yemupu gobpu gyxa, HO 3Ausim Apu-
MaH 2u nogmeHuA ¢ gBagecem u uemupu
3Au gyxa. Owe om gpeBHocmma cpeg
nepcume umano obuyal ga ce nogapsBam
6osigucaHu suua no Bpeme Ha NPOAEMHU-
me npasHuuu. MNpakmukama no-kvcHo e
buna pasnpocmpaHeHa u 8 Pum.

XPUCTUAHCKATA LbPKBA s8HO He e
Mo2Aa ga 3aebpbu gpeBHama cumBoAu-
ka Ha suuemo, HO ce e nocmapana ga s
06Bbp>ke ¢ HOBU MumoOAO2UYHU paskasu.
Cnopeg eguH om msx, koezamo Xpucmoc
HoceA kpvcma cu kom F'onzoma, [eBa Ma-
pusi pasgaBana BapeHu suua Ha BouHuuu-
me, 3a ga 2u OMUAOCMUBU U Om CbA3UME U me ce bosigucaau B pasauuHu
uBemoBe. Cnopeg gpye paskas Mapus MazganeHa omuwaAa Ha 2poba Ha
Xpucmoc, 3a ga nomake maAomo My u HoceAa kowHuua c suua. Kozamo
7 omBopuaa, BugsAa, ye me no uygeceH HauuH buau bosgucaHu. C om-
BapaHemo Ha 2pobHuuama u BuvskpeceHuemo e cBvpsaHa Hau-obwama
cumBoauka Ha pasuyneHomo BeaukgeHcko suue. YepBeHusm uBsm, ec-
mecmBeHo, HacouBa koM kpbBma Ha Cnacumens.

BOAOUCBAHETO HA ANUA CE E HAAOXKUAO kamo npakmuka npes
CpegHoBekoBuemo. B Hauanomo 2u 6osgucBaau B uepBeHo, HO nocme-
neHHo ykpacama cmaBana Bce no-6ozama. M3Becmuu eBponeucku xy-
gokHuuu ca pucyBanu BeaukgeHcku suua, a kom kpas Ha XIX Bek no

nopbuka Ha pyckus uapcku gBop ce no-
aB8a8am u 3namHume auua-bwkyma Ha
opeHckus loBeaup Qabepxke. Taka B8
npasHuka ce e Hamecuaa u cyBeHupHama
uHgycmpus, kosmo gHec npegaaza wape-
Hu sa0ua om nopueAaH, gopBo, cmuvkao u
m. H. KoM moBa mpsabB8a ga ce gobaBam u
wokonagoBume sdua, koumo cnopeg Ha-
balogeHus Ha wokonagoBama uHgycmpus
buau cpeg Hal-npogaBaHume apmukyAu
mexgy Konega u BeaukgeH. Mpegu Hakoa-
ko 2oguHu aHzauucka Bepuza MazasuHu
bewe nycHana B npogaxkba BeaukgeHcku
wokonagoBu suua 3a 1000 nayHga. BuB
Bcako om msax umano 3namHa MoHema 3a
900 nayHga. MIHBecmuuusma uszaexXkgana
usz2ogHa, 3awomo ce oyakBano ueHama Ha 3namomo ga pacme. B mosu
cAayyal no-uHmepecHomo e cumBoaukama — om BeaukgeHckomo suue
(cumBoAuuHa 2pobHuua) cneg pasuynBaHe (cumBoAuuHO BuakpeceHue)
usAu3a cumBoAbm Ha MogepHama peAugus — nazapbm.

NPUCHLCTBUETO HA NMEYEHO ArHE Ha BeaukgeHckama mpanesa obuk-
HoBeHo ce cBobp3Ba c eBpelickama nacxa, kbgemo mo e 3agbrkumenHo.
Noz2uuHo e npemuHaaume B HoBama Bspa logeu ga npeHecam u Hskou om
cmapume cu XxpaHUmeAHU HaBuuu. [py2o obsicHeHUe e cBbp3aHo C paHHa-
ma xpucmusHcka ukoHozpadus, kbgemo Xpucmoc yecmo e usobpassBaH
kamo azHeu, 60Xu, kbm kozomo couu ¢ pbka CB. MoaH Kpbcmumen. Y Hac
obaue B MmuHanomo e bunao 3akoH NbpBomo agHe 3a goguHama ga ce koau
3a Mep2boBgeH. ABHO moBa npaBuno e BuAo HapyweHo npe3 MuHaAus Bek,
om koemo caegBa, ye azHewkomo e MogepeH ampubym om KyAuHapHus
BeaukgeH. [l1Hec obaue manko xopa ce uHmepecyBam om me3u Hewa.
MoBeuemo ce uHmepecyBam om ueHama Ha agHewkomo u 8 gHume okono
npasHuka moBa e uecmo komeHmupaHa mema B meguume.

TPAOQULUNOHHUTE BEAMKOEHCKWU MEYUBA cbwo ca MogepHO gonba-
HeHue koM npasHuka. Ha BaakaHume moBa ca pa3Hume BugoBe kosyHa-
uu c pasauvHa dopma u navHka. B Pycus u YkpauHa npaBsm cneuuaneH
cnagkuw — nacxa, kakmo u cneuuanHo ykpaceHu kekcuema — kyaauu. B
Hemckoe3uuHume cmpaHu moBa ca woneHume, a B Mimaaus nuwHume
u ¢ popma Ha nancka mumpa kosdyHauu naHemoHe. B aHzanocakcoHcku-
me cmpaHu npaBsm Beaukgercku kupauuku ¢ kpbecmoBugHa ykpaca (hot
cross buns), 3a koumo ce mBopgu, ye buau uzBecmHu owe om Bpememo
Ha Tlogopume. Bnpouem npubAauzumeAHo no cowomo Bpeme BuAau npo-
u3BegeHu u nbpBume npasHuuHU koszyHauu om ¢peHcku xaebap, 3a ga
cmaHam ckopo caeg moBa mpaguuuoHHO npasHu4Ho neyuBo B 2onsma
yacm om EBpona. ABHO u myk e npopabomun 0CHOBHUAM 3akoH Ha UHgyC-
mpuume — ,Ccb3gal nompebHocm U 3anoyHu ga s 3agoBoasBaw.”

TPYOHO E AA CE KAXKE AAAU pumyaAHume nompebHOoCMU Ha npas-
Huka npe3 20guHUMe ca Hana2aAu nNOCMOsHHO obozamsBaHe Ha npas-
HUYHOMO MeHIlo, UAU XpaHUMeAHUME UHgYCmpuu ca MbPCUAU HauyuHU ga
pumyaausupam cBosma npogykuus. No-ckopo Bmopomo. CuzypHo e, ue
gHec xopama, koumo obukansm BeaukgeHckume nasapu ca MHo20 noBeue
om oHe3u, koumo Bauzam B ubpkBume.

MpasHukom e koHcepBamuBHo u Hakak uHMumHO Bpeme-npocmpaHcmBo,
8 koemo npomeHume HacmwvnBam 6aBHO U MpygHO, HO Hukos mpaguuus
He e u3usAo 3awumeHa om BbHwHU BAusHUS. Hama 2oaam npasHuk, koamo
HanbAHO ga e yCmosiA Ha mogama u hasapa. Taka kom yucmo gyxoBHus
cMucbA Ha BenukgeHn kamo npasHuk Ha ocHoBonoaazawama 3a Xxpuc-
musHcmBomo Bspa BbB Bv3kpeceHuemo u chaceHuemo uHgycmpuume
MHO20 yCnewHo ca HaAokuAu BHyweHuemo 3a cBosma Baacm u mo2buie-
cmBo, 3a ymeHuemo um ga npeobpasaBam. M ubpkBume u uHgycmpuume
8 kpauHa cmemka obewaBam Ha cBoume nacoMu egHO U Cbwio, obewa-
Bam um 6aaxkeHcmBo, B eguHus cayual BpemeHHo, a 8 gpyaus — Beuro. M
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[leHmanHuam ueHmop ,CBemu leopeau” cneuuaAusu-
pa B neueHuemo kakmo Ha geua, maka u Ha Bo3pacm-
Hu. KombuHauusma om obwa, ecmemuuHa U cne-
yuanusupaHa geHmaAHa MeguuuHa, U CobBpemeHHa
anapamypa e npegnocmaBka 3a ycnewHu u Bucoko-
kauecmBeHu peayamamu Ha u3BobpleHOmMO AeUeHUE.
CnokotHama obcmaHoBka u epwku 3a nayueHmume
cbagaBam npekpacHu ycaoBus, 3a ga usuesHe Hanpe-
>keHuemo u cmpaxa. OmgeaeHomo Bpeme 3a pazeo-
Bop u koHcyamauus BgoxBa goBepue u cuaypHocm.
HanuuHama anapamypa 3a nuesoxupypeus, Aa3ep
mepanus, Mukpockon-acucmupaHa mepanus, kakmo
U peHmezeHoBume anapamu, no3BoadBam BHegps-
BaHemo Ha HaO-HoBume u Hal-gobpume cBemoBHu
MEMOgu Ha AeUYEHUE Ha XupypeuuHume U NapogoH-
manHU 3aboaaBaHus. HenpekbcHamume cneuuanu-
3auUu Ha geHmaaHume Hu Aekapu om kauHukama y
Hac u B uy>kbuHa ca cmaHgapm 3a Bucokomo HuBo
Ha usBvpwBawama ce aeuebHa gelHocm. Hawemo
>kenaHue e Bcuuku nauyueHmu, NocemuAu UeHMbp
,CBemu leopeu’, ga ca ygoBremBopeHu om kpadHus
pesyamam Ha AeueHuemo u ga ce pagBam Ha gobpo
opanHo 3gpaBe, u nepbekmHa HoBa ycmuBka.
Ycayeume, koumo npegaazame, ca npodpecuoHanHa
ycmHa XueueHa, npodpurakmuka, 3bbHa UMNAGHMOAO-
2un, gemcka u koamemuuHa geHmaaHa MeguuuHa u
obwa geHmanHa MeguuuHa, eHgogoHmus, obpasHa
guaeHocmuka, 0pmMogoHMUs, NapOgoHMUS, NUE30XU-
pypausa u pusuomepanus.

MeguuuHcku komnaekc ,,JloBepue”

Coous, . k. OBua kynea 2, ya. Qpugpux MploHaHzep N2
men.: 02 40 36 100; 02 40 36 143
www.mbal.doverie.bg
info@mbal.doverie.bg

MK ,[oBepue” e MogepeH MeguuuHcku komnaeke, pasge-
AeH QYHKUUOHAAHO Ha guagHoCcmuuyHo-koHcyAmamuBeH
UeHMovp U MHozonpoduAaHa BoaHuua 3a akmuBHo Aeue-
Hue.

B MBAA “[oBepue” 3a npobB nom 6 Boazapus ¢ pobomu-
3upaHama cucmema ,[da BuHuu” e usBopweH cepkraxk -
XupypauuHa MaHunyAaauus, koamo ueau npegomBpamsaBa-
Hemo Ha npexXkgeBpemeHHo parkgaHe. B MBAA “[oBepue”
MHO020 >keHu, 4yulmo eguHcmBeH waHc 3a usHocBaHe Ha
bpemenHocmma e cepkaakom, umam Bob3mokHocm ga
noAyyam kauecmBeHo AeueHue no cBpbxmogepeH Memog
¢ Hal-cbBpemMeHHa anapamypa U UHCMmpyMeHmapuymM.
BoaHuua ,doBepue” e egHa om nbpBume vacmHu H6oaHuuu B Boazapus. Cv3ga-
geHa e B kpas Ha 2005 2. u Beue Hag 10 2oguHu e yacm om ,[oBepue ObeguHeH
xonguHe” ALl. Ta e mogepHa eBponelcka boAHUUA, pa3AuuHa om cmaHgapmHume
Hoazapcku boaHUUU BbB Beako omHoweHue, kamo npegaaza MHO20 No-CoBpemMeH-
HO 06cAy>kBaHe, anapamypa u Ae2noBa basa.

Ha pasnoaoxkeHue Ha nauueHmume Ha MK “[loBepue” ca:

- MeguuuHcku ueHmbp, pa3noaazaw, cbc cobcmBeHu Anabopamopuu u Bucoko-
MEXHOAO2UUYHO guagHocmuuHo obopygBaHe.

- MHozonpoduaHa boaHuua 3a akmuBHo AeueHue ¢ 8 cneuuaAudupaHu omgene-
Hus 3@ BOAHUYHA NOMOUWL,.

- 4 onepauuoHHU 3aAu u cmauuoHap om Hag 100 Aezna.

OcBeH BucokomexHonrozuuHo 06opygBaHe U cneuuaausupaHu omgeaeHus, Megu-
uuHcku komnaeke ,[oBepue” moxke ga npegaoXku Ha cBoume nauueHmu onepa-
muBHo AeveHue ¢ eguHcmBeHama B Codua cucmema 3a pobomusupaHa xupyp-
eua ,da BuHuu". Hag 80% om Bcuuku guagHOCMUUHU U AeyebHU npouegypu ce
u3BvopwBam upe3 npuaazaHe Ha MUHUMaAHO UHBa3uBeH (6e3kpbBeH) Memog om
BucokokBaauduuupaHu ekunu upes coBpemeHHa eHgockoncka anapamypa.

Dental Center
“St. George”

www.dc-st-george.com, dc_st.george@abv.bg
cell phone: +359 886 129 213, +359 898 526 082
20 K. Irichek Str., Sofia, Bulgaria

The dental center St. George specializes in
the treatment of both children and adults.
The combination of general, aesthetic and
specialized dental medicine and modern
equipment is a prerequisite for success-
ful and high quality results of the treat-
ment. The tranquil setting and care of the
patients creates wonderful conditions to
make it disappear and fear. Time-to-talk
and consultation time gives confidence
and security.

The available piezo surgery, laser therapy,
microscope-assisted therapy and X-ray
equipment allow the introduction of the lat-
est and best global methods of treatment
of surgical and periodontal diseases. The
continuous specializations of our dentists
from the clinic in Bulgaria and abroad are
a standard for the high level of the ongoing
medical activity. Our desire is for all patients
who visited St. George to be satisfied with
the end result of the treatment and enjoy
good oral health and a perfect new smile.
The services we offer are professional oral
hygiene, prophylaxis, dental implantology,
children’s, aesthetic, cosmetic and laser
dentistry and general dental medicine,
endodontics, imaging, orthodontics, peri-
odontics, piezo surgery and physiotherapy.

Doverie Medical Complex

Sofia, Ovcha Kupel 2 District, 2, Friedrich Grunanger Street
phone: 02 40 36 100; 02 40 36 143
www.mbal.doverie.bg
info@mbal.doverie.bg

MC "Doverie" is a modern medical complex func-
tionally divided into a diagnostic-consulting center
and a multiprofile hospital for active treatment.

MK “AOQBEPHE" AN
A 12 FOAMMH

At Doverie Hospital for the first time in Bulgaria
with the robotic system "Da Vinci" a surgical manip-
ulation aimed at the prevention of premature birth
was performed. At Doverie Hospital, many women
whose only chance of wearing pregnancy is the
robotic treatment, have the opportunity to receive
high-quality treatment using ultramodern method
and instrumentation.

Doverie Hospital is one of the first private hospitals in Bulgaria. It was established
at the end of 2005 and has been part of Doverie United Holding AD for more than
10 years. It is a modern, European hospital, different from the standard Bulgarian
hospitals in every respect, offering much more modern service, equipment and
bed base.

The patients of MC "Doverie" are at the disposal of:

- A medical center with its own laboratories and high-tech diagnostic equipment.
- Multi-profile Active Treatment Hospital with 8 specialized hospital care units.

- 4 operating halls and more than 100 beds.

In addition to high-tech equipment and specialized departments, Doverie Medi-
cal Complex can offer its patients an operative treatment with the only Da Vinci
robotic surgery system in Sofia. Over 80% of all diagnostic and treatment pro-
cedures are performed by applying a minimally invasive (bloodless) method by
highly qualified teams using modern endoscopic equipment.




Spaghetti Company

Cepguka ueHmop, byr. CumHskoBo N248

men. 02/ 841 28 18

Mall Bulgaria 102 em 3 go kuHo ApeHa

6yAn. Bumowa 150, mea: 02/ 88 10 100

PabomHo Bpeme: noHegeaHuk - Hegead om 10:00 go 00:00 u.
spaghetticompany @mail.bg

Pizza, pasta, modernista u TU!

Macmomo, usBecmHo ¢ uskalouumeaHa umanuaHcka kyxHa. ObecmaHoBkama, kos-
mo BgbxHoABa cpewume, koumo BuHazu ocmaBam y meb uyBcmBomo, ue cu B8
copuemo Ha gpagal!

Bceku om pecmopaHmume Spaghetti Company Hocu cBoe cobcmBeHo ycewiaHe.
HesaBucumo koge me omBexkgam nomuwama Ha Codus, 8 pecmopaHmume om
Bepuzama Hamupaw cebe cu cpeg usuckaHa u mBopuecka obcmaHoBka, MogepeH
gu3alH u opueuHaAHa umaauaHcka kyxHs, cneuuaAaHo cb3gageHa nog uvepnaka Ha
Maecmpo Mapko Aykuapu.

[omMbm Ha umaauaHckama kyxHa e Habauzo. Tyk e, 3a ga Hamupaw BuHazu cebe
Cu, npuameAu, genoBu napmHoopu UAU HoBu cpewu. KyxHama HU e naaumpa om
umanuaHcku BkycoBe. Kom moBa gobaBame cneuuanHa ceaekuua om BuHa, my3uka
u cobumus. Mokew ga cnogeauw myk Beako kbcHo cympewHo kade, pabomeH
06Ag, AexkepeH caegobeg uau gbaea Beueps. 1 Beceku nbm we Boge pasauyHo.

11 kakmo kasBa Hawusm araBeH eomBau Mapko Aykuapu - ,VMMa Hewa, 3a koumo
HAMa ce30HU“. VIMa u makuBa mecma. Spaghetti Company e egHo om msx.

Spaghetti Company

SERDIKA CENTER, 48 Sitnyakovo Blvd

phone: +359 2/ 841 2818

Mall Bulgaria 102 floor 3 near Arena cinema

150 Vitosha Blvd., phone: +359 2/ 88 10 100
Working time: Monday-Sunday 10:00 am - 12:00 pm
spaghetticompany @mail.bg

Pizza, pasta, modernista and YOU

The place, famous for exquisite Italian cuisine. The atmosphere, inspiring meetings
that always leave you feeling in the heart of the city!

Each of the Spaghetti Company restaurants brings its own touch. No matter where
Sofia roads take you, in the restaurant chain you find yourself amongst elegant and
creative atmosphere, modern design and original Italian cuisine especially prepared
by Maestro Marco Luchiari’s ladle.

The home of Italian cuisine is nearby. It’s right here, so you can always find yourself,
friends, business partners or new encounters. Our cuisine is a palette of ltalian fla-
vours. We add a special selection of wine, music and events. Here you can share
every late morning coffee, business lunch, a casual afternoon or a long dinner. It will
be different each time.

As our chef Marco Luchiari says - “There are things of no particular season”. There
are such places. Spaghetti Company is one of them.

Bedroom Premium Club

Codus, yn. Neee 2

Eed 00m

Bedroom Premium Club

2, Lege Street, Sofia, Bulgaria

menedoH: 0888 764 422, 0888 860 666
e-mail: reservation@bedroom.bg
www.bedroom.bg

EguH om Hal-ampakmuBHume kayboBe 8 uer-
mopa Ha Codua e Bedroom Premium Club. C
HenoBmopumuam cu gusalH, 2ocmyBaHemo
Ha cBemoBHou3BecmHu gugykeu U NOCMOAHHO
npuccmBue Ha NoNYyAAPHU AuYHOCMU, Mol e
npumezameAreH UeHMbp 3a UeHumeAume Ha
nykca u 3abaBreHusma.

Kaybom omeoBapa Ha Hal-8ucokume eBpo-
nedcku cmaHgapmu - nopBokaacHo 0BCAy k-
BaHe, nepdekmeH 3Byk, MyAmuMegulHO WOy,
VIP 30Ha, cay>kumeau, napkupaulu aBmomobu-
AUME...

Bedroom Premium Club HanomHa Ha aHmu-
yeH xpaMm, a bogewemo e gobaBeHo kbM Mu-
Hanomo ¢ HoBu apxumekmypHu eaemeHmu B
cuHmemuueH MogepeH pacmep, ekpaHu ¢ 3D
video mapping, MemanHu nepdopupaHu naxa.
13non3BaHume Mamepuaau ca gopBo, Meman,
kamok, cmokao, ecmecmBeHa koka, HamypaneH mekecmua. AkueHm B8 uHmepuopa e
maBaHobm Ha kayba, kolmo e yzonemeHa npoekuus Ha kapmuHama “Shhh”, 8 kosmo
ca cbbpaHu 3abpaHeHu 0bpasuu om epomuyHomo uskycmBo. Kaybom npumeskaBa
guHamuuHo ocBemeHa cueHa ¢ uHmeepupaH catwalk, koimo gaBa Bv3mokHocm 3a
pasepbulaHe Ha MawabHa baremHa xopeozpadus.

Bedroom Premium Club npegaaza Ha cBoume e2ocmu 6oz2am eHmbpmelMobHm,
aBaHeapgHuU woy-cnekmakau, ekcmpaBazaHmHu kocmiomu, BucokomexHoAo2UUHU
cBemauHHU edekmu, gonoaHeH ¢ nepdekmeH 3Byk u MyamumegulHo woy!
Ambuuuume Ha Bedroom Premium Club e 8 cb3gaBaHemo Ha cobcmBeHa nybauka u
usguezaHemo Ha HouwlHuA »kuBom y Hac go Hal-8ucoku cmapgapmul
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PREMIUM CLUB

Phone: +359 888 764 422, +359 888 860 666
e-mail: reservation@bedroom.bg
www.bedroom.bg

One of the most attractive clubs in
Sofia city center is Bedroom Premium
Club. With its unique design, guest
world famous DJs and the permanent
presence of celebrities, it attracts luxu-
ry and entertainment lovers.

The club meets the highest European
standards - first class service, perfect
sound, multimedia show, VIP area, va-
let parking...

Bedroom Premium Club reminds of
an ancient temple and the future is
added to the past with new architec-
tural elements in synthetic modern ras-
ter, 3D video mapping screens, metal
perforated panels.

The materials used are wood, metal,
stone, glass, genuine leather, natural
textile. The emphasis in the interior design is the ceiling of the club, which is an en-
larged reproduction of the painting “Shhh”, gathering erotic art forbidden examples.
The club has a dynamically lit stage with an integrated catwalk, which enables the
unfolding of large-scale ballet choreography.

Bedroom Premium Club offers its guests great entertainment, avant-garde shows,
extravagant costumes, high tech lighting effects, complemented by perfect sound
and a multimedia show!

Bedroom Premium Club’s ambitions are in building its own audience and the rise
of Bulgarian nightlife to the highest standards!



Spaghetti Kitchen*Bar

Codusd, nnowag CB. Hegena 3
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar
men.: 089 304 66 66

Ako mpsbBa ga 3abogem kapduua 8 ueHMb-
pa Ha Codus, we boge mouHo myk - Ha nAo-
wag CBema Hegeaa 3, npu uucmo HoBusm
Spaghetti Kitchen*Bar. OmnpaBadku ce kom
napagHusa Bxog, Bukgame egHo cbBcem pas-
AUYHO MACMO - UHMeEepUOop Ha Hakoako HUBa u
cbBcem pasAUUHU 30HU C MHO20 akueHmu u
gemaunnau, »kuBeewu B nbAHa XapMOHUS.
BkycHama obukoaka Ha mAacmomo 3anouBa
¢ moBa, ¢ koemo obukHoBeHo cBopwBame
- gecepma. Ha Bxoga HuU nocpewa BumpuHa
¢ aBmopcku gecepmu, npuzomBeHu Ha mAc-
mo om madcmop cAagkapume Ha Spaghetti
Kitchen.

Ako cu pewuA ga npeomkpuew umasuaHcka-
ma xpaHa, Nnpocmo ce omgad Ha npsAcHa nac-
ma u gobpe npeneueHa no pvbuemama nuua
B8 Morello ¢ypHama. Pasbupa ce, Vimaaua
He e camomHa Ha BkycHama kapma, kosmo
cmou npeg Hac. TpveBame Ha okorocBemcko
nomewecmBue ¢ AnoHckomo nameuwlko, Hop-
Bexkka cbomea, okmonog om CaHmopuHu,
kakmo u Hakoako npegaokeHus om Goa2ap-
ckama kyxHa. 3oHama ¢ npowymo 6apa nok e
npekpacHo mMacmo 3a BuHo u manacu. HoBa-
mopckume kokmedau, koumo ce npegaazam,

ca ucmuHcko npousBegeHue Ha aakoxoaHomo uskycmBo.
Hakpamko - Spaghetti Kitchen*Bar e macmomo, Ha koemo moXkew ga ce cpew-
Hew C npusmeAu, ga xanHew xybaBa xpaHa uau ga nuew Alobumus cu kokmetn 8

npuamHa ammMocaepa.

Spaghetti kitchen

Codus, yn. 6-u cenmemBpu N9
PesepBauuu mea.: 0890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

Hama kak ga npemuHeme no yauua
,6-u cenmemBpu” U ga ocmaHeme
BespasauuHu koM Buga Ha mosu
HaucmuHa HeobukHoBeH pecmo-
paHm. KakBo 2o npaBu makoB, we
pas3bepeme B mMomeHma, 8 koimo
npekpauume npaza my. C egHa-
eguHcmBeHa kpauka 3abpaBsme 3a
pabomHama cymamoxa Ha 2oAeMus
2pag u ce npeHacame B eguH gpye
clokem ¢ BoawebHa ammocdepa u
6e36pol kyauHapHU npegaoXkeHus.
Tyk we omkpueme npuamHa kom-
BuHauua om coBpemeHeH gusalH B
063aBeskgaHemo, usuckaHo MeHlo ¢
UHMepHauUoHaAHa KyxHA u omnyc-
kawa mysuka. Om meceu, HoemBpu
ce omkpuBa u omonaaema BoHWwHa
epaguHa. 3aBegeHuemo Bneuam-
AABa U C geaukamHO AUYHO OMHO-
weHue koM kaueHma u ycewaHe
3a gomaweH ylom. Bcuuko moBa
npeBpowa Spaghetti  Kitchen 6
Had-MogepHOMo U »keAnaHo MACMOo
8 Codus.

SPAGHETTI
KITGHEN < BAR

SPAGHETTI
KITGHEN*

ITALIAN FOOD AMERICAN GRILL

Spaghetti Kitchen*Bar

3, Sveta Nedelya Square, Sofia
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar

phone: +359 89 304 66 66

If we need to put a pin in downtown
Sofia, it will be right here - at 3 Sveta
Nedelya Square, at the brand new
Spaghetti Kitchen*Bar. Heading for
the front door, we see a completely
different place - interior on several
levels and completely different zones
with a lot of highlights and details, liv-
ing in perfect harmony.

The delicious tour of the place begins
with what we usually end with - des-
sert. A window with original desserts,
prepared here by Spaghetti Kitchen’s
pastry chefs, welcomes us at the en-
trance.

If you've decided to rediscover ltalian
food, just indulge in fresh pasta and
crispy pizza round the edges in the
Morello oven. ltaly, of course, is not
alone on the delicious map we have
in front of us. We set off on a round-
the-world trip with Japanese duck,
Norwegian salmon, Santorini octopus,
as well as a few offers from the Bulgar-
ian cuisine. What's more, the prosciut-
to bar zone is a great place for vino

and tapas. The innovative cocktails they offer are a real work of the alcoholic art.
In a nutshell - Spaghetti Kitchen*Bar is the place where you can meet friends, eat
good food or have your favorite cocktail in a pleasant atmosphere.

Spaghetti kitchen

9, 6™ of September Str., Sofia, Bulgaria

Reservations: +359 890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

It is not possible to pass 6th
of September Street and to
remain indifferent to the ap-
pearance of this unusual res-
taurant. You will understand
what makes it so unusual the
minute you cross its thresh-
old. Only one step and you
forget about the busy turmoil
of the city, and move into an-
other reality that has a magic
atmosphere and countless
culinary propositions. Here
you will find a pleasant com-
bination of contemporary in-
terior design, exquisite inter-
national cuisine and relaxing
music. The restaurant also
impresses with its delicate
personal attitude towards the
customer and the feeling of
home comfort. All this makes
Spaghetti Kitchen the most
modern and desired place
in Sofia.
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BAXKHO

MPABUAA 3A MNMPEBO3 HA BATAX MO NOAETUTE HA BbAIFAPUA EP

Bcuuku nemHuuu Ha Boazapusa Ep umam npaBo Ha npeBo3 Ha beanaameH pbueH Hazak B canoHa u pesucmpupaH bazaxk /8
bazarkHuka Ha camonema/, B 3aBucumocm om usbpaHama mapuda. BeanaamHume Hopmu 3a 6pol U meano Ha bazavka Mozam ga

6bgam pasAuyHu, B 3a

bunema. MpeBosbm Ha Hazaxk no pegoBHUME AUHUU € cbobpaseH U ¢ Hakou obwu npaBuaa u noaumukama Ha Boazapus Ep, koumo

mpabBa ga umame np

Bucumocm om kaacama Ha nbmyBaHe /6busHec uau ukoHoMuuHa/, kakmo u om mapudama, no kosmo e usgageH

egBug.

ABuokomnaHus Boazapusa Ep BoBerkga no auHUUME cu npaBuaa 3a npeBos Ha bazaxk 3a buaemu, usgageHu caeg 2 matd 2011 2.

Cucmemama PIECE C

ONCEPT ce 6asupa Ha bpod, meaaomo u pasMepume Ha uekupaHus bazaxk.

TAPUOU BE3 PEMTMCTPUPAH BATAXK
Bceku nomHuk, 3akynua 6uaem no mapucda ¢ BkaloueH camo poueH bazaxk, uma npaBo ga npeBo3u B8 kabuHama Ha camonema 6eannamen Hazaxk kakmo caegBa:

Khaca Ha 06cayrkBaHe

Hopma Ha 6e: 1 6azaxk Takcu 3a 6azak

MkoHomuuHa knaca

MopBu Bpol peeucmpupaH bazaxk go 23 ke u go 158 cm*:
+ BompewHu noremu - 15 eBpo Ha nocoka
+ MexkgyHapogHu noaemu - 20 eBpo Ha nocoka

1 6pol poueH Hazaxk go 10 ke u pasmepu 55x40x23 cm (cymapHa
gbnkuHa go 118 cm)*

TAPUOU C PETUCTPUPAH BATAXK
Bceku nomHuk, 3akynua 6uaem no mapuda ¢ BkaloueH peaucmpupan bazaxk, uma npaBo ga npeBo3u B HazaXkHuuume Ha camorema Ge3naameH Hbazaxk kakmo caegBa:
1. Mo mexkgyHapogHu u BompewHu AUHUU

Khaca Ha o6cayrkBaHe

Hopma Ha 6e3naameH 6azak

BusHec kaaca

1 6pou pvueH bazaxk go 10 ke u pasmepu 55x40x23 cm (cymapHa gbakuHa go 118 cm)*
2 bpon uekupaH bazax no 23 ke uau 1 6pou go 32 ke, go 158 cm* Beeku**

VkoHomuuHa knaca

1 6pou pvueH bazaxk go 10 ke u pasmepu 55x40x23 cm (cymapHa gbakuHa go 118 cm)*
1 6pou uekupaH Hbacark go 23 ke u go 158 cm*

2. NsknloueHus

Bug kapma MoAacHeHusa

3namHa kapma FLY MORE 2 bpos no 23 ke u go 158 cm* Beceku**
3a buaemu 3anaameHu ¢ kapma VISA Platinum om LIKE 2 6pos no 23 ke u go 158 cm* Beeku™*
3a buaemu 3anaameHu ¢ kobpaHgupaHa kapma Boazapus Ep u LIKE 2 6posa no 23 ke u go 158 cm* Beeku™*
3a uneHoBe Ha npoepamama ,CCB Club” 2 6posa no 23 ke u go 158 cm* Beeku™*
Mopsuu 2 6pos no 23 ke u go 158 cm* Beeku**

Bebema om 0-2 2oguHu

B cayuad, ue mapudama no koamo e usgageH buaema Ha BbapacmHusm, npugpyrkaBaw, 6ebemo no3BoaaBa 1 Gpou
uekupaH bazaxk go 23 ke, mo 6ebemo uma npaBo Ha 1 bpolu uekupaH bazak go 10 ke.

MpeBosvm Ha Bebewku koauuku ce uzBopwBa beanaamHo, HO me caegBa 3agorkumenHo ga ce npegaBam u noayuaBam
HenocpegcmBeHo npu kauBaHe/cAausaHe Ha/om camonema.

ABuokomnaHusima He Hocu omezoBopHocm 3a wemu B peayamam Ha mpaHcnopmupaHe no bazakHume aeHmu, 8 cayuad, ue
koauukama He e npegageHa/noAyyeHa Ha/om camorema.

* Cymama om BvHWHUME pasMepu Ha gbakuHama, BucouuHama u wupoduHama Ha bazaxka /1 +h+w/. MomHukem Moke ga npeBo3Ba u noBeue om HeanaamHama Hopma Hazak cpewy gonbAHUMEAHO

3anAawaHe. Tpemu bazaxk ce makcyBa no makcama 3a mpemu cBpoxbazar.

** Ako Bunemume Bu ca 3anaameHu B8 caima Ha komnaHusma, kakmo u 8 cayyaume Ha: npumedkaHue Ha 3namHa kapma FLY MORE, uaeHcmBo 8 npozpamama CCB Club, uau 3a buaemu, 3anaameHu ¢
kobpaHgupaHa kapma om LIKB u Boazapusa Ep uau kapma Visa Platinum om LIKB, e Heobxogumo ga ce cBopkeme ¢ Hac Ha mea.: +359 2 4020 400 uau Ha e-meln: callfb@air.bg 3a npeusgaBare Ha Buaema
¢ npaBo Ha 2 bpos 6eanaamen bazaxk. Mpumeskaruemo Ha kapmu CCB Club, Visa Platinum om LIKB, kobpargupara kapma om LIKB u Boazapus Ep, kakmo u 3namua kapma FLY MORE He gaBa npaBo Ha
6e3nAameH gonbAHUMeneH YekupaH bazak no mapuda 6e3 6azaxk. NMpaBomo Ha gBa Hpos Hazark 3a npumerkameau Ha 3namHa kapma FLY MORE u CCB Club u 3a 6uaemu, 3anaameHu ¢ kobpargupaHa

kapma Boazapua Ep u

LIKB u kapma Visa Platinum om LIKB, e camo 3a noaemu, npu koumo onepupaui npeBosBau e aBuokomnaHusa Boazapus Ep.

MBbTHUKBT MOXXE A A NMPEBO3BA 1 MOBEYE OT BE3MAATHATA HOPMA BATAXK CPELLY OOMbAHUTEAHO 3ANAALLAHE.

3. Takcu 3a cBpox6azak - MexkgyHapogHuU AuHUU 4. Takcu 3a cBpox6azak - BompewHu AuHUU
3a meano Ha bazaka mexgy 23 ke u 32 ke 50 eBpo 3a meano Ha bazaka mexkgy 23 ke u 32 ke 20 eBpo
3a 2oneMuHa Ha bazarka mexkgy 158 cm* u 203 cm* 70 eBpo 3a 2oneMuHa Ha bazarka mexkgy 158 cm* u 203 cm* 30 eBpo
[onbaHumenxa bpouka - Bmopu bazaxk go 23 ke go 158 cm* 50 eBpo [onbaHumenxa bpouka - Bmopu bazaxk go 23 ke go 158 cm* 20 eBpo
[onbaHumenra bpouka - mpemu bazaxk go 23 ke go 158 cm* 100 eBpo [onbaHumenHa bpouka - mpemu bazaxk go 23 ke go 158 cm* 50 eBpo

Bazak ¢ meano Hag 3

2 ke moke ga ce npeBosBa camo kamo kapeo.

5. CneuuanHu kamezopuu 6azaxk

CnopmHa
ekunupoBka

Bazakbm mpabBa ga e ¢ makcumanHu pasmepu go 23 ke u go 200 cm

WUsknloueHue:

+ MexkgyHapogHuU noaemu: eguH yudm cku/cHoybopg Ha nbmHuk - npuaaza ce ¢ukcuparHa makca om 30 eBpo.
+ BompewHu noaemu: eguH yudm cku/cHoybopg Ha nomHuk - npuAaea ce ¢ukcupaHa makca om 20 eBpo.

Benocunegu

Mpuemam ce 3a npeBos B cneuuanta onakoBka (kapmoH uau cneuuaneH kanod). MakcumanHu pasmepu Ha onakoBkama 160 x 90 x 25 cm. M3uckBa ce npegBapumenro
nomBoprkgeHue Ha ycayeama B8 pesepBauuama.
MexkgyHapogHu AuHuu: 70 eBpo. BompewHu AuHuu: 30 eBpo

Opwkue

MpeBo3vm Ha oeHecmpeaHu opwkusa u boenpunacu ce udBopuiBa cvenacHo uduckBaHuama Ha MexkgyHapogHama acouuauusa 3a Bo3gywer mparcnopm [IATA/. He ce
nomBeprkgaBa Ha codeshare noaemume Ha Boazapus Ep. MpeBo3om Ha oeHecmpeaHu opwkua He Moke ga bbge nomBopgeH B caydaume, kozamo aBuokomnarus Boaeapus Ep e
napmHbop no norem. NpeBo3bm Ha o2HecmpeAHu opbXkua U Hoenpunacu, pa3AudHU Oom CnopmHO opwXkue u boenpunacu, e 3abpaHeH. B Hakou cayuau, npeBos Ha o2HecmpeAHu
opwkua u boenpunacu 3a AOBHU U CNOPMHU UeAU, MoXke ga 6bge paspeuweH. MomHukom mpabBa ga ce cBvprke ¢ Boazapua Ep u ga npegocmaBu uHdopmauus 3a Buga Ha
opwkuemo, cepulHuA My HOMep U npunacume, koumo ce BHacam B pesepBauuoHHama cucmema. Bcuuku oeHecmpeaHu opwkusa U boenpunacu, ce npuemam camo kamo bazax 3a
mparcnopmupaxe 8 6azakHuuume Ha camorema u B HukakbB cayual B canoHa ¢ nbmHuuume. TpAabBa ga ca pasgeaHo u nogxogaulo onakoBaHu, kamo me2aomo Ha MyHuuuume He
buBa ga HagBuwaBa 5 ke. MomHukbm mpsbBa ga uma Bcuuku gokymeHmu, usuckBaHu om 3akoHa u nogsakoHoBume akmoBe, npuaokumu 3a npeBos 3a coomBemHama goprkaBa.
Boazapus Ep cu 3ana3Ba npaBomo ga omkarke npeBo3 Ha ozHecmpeAHU opbXkus u boenpunacu.

« NoBHu nywku u nampoHu - komnaekm go 15 ke: makca 50 eBpo.

+ NoBHU nywku U nampoHu- npu 0bwo meaao Hag 15 ke: makca 70 eBpo.

« Koco oeHecmpeaHo opokue (nucmoaem): makca 20 eBpo.

NoBHama nywka u nampoHume ce cuumam 3a egHo napue peaucmpupaH 6azaxk u ce makcyBam ¢ egHokpamHa makca 3a o6cay>kBaHe. Tosu Bug bazadk He ce BkalouBa B
He3nnamHama Hopma u makcama ce npuaaza HezaBucumo om moBa gaau nbmHukbm uma gpya YekupaH bazax.

HomawHu Albbumuu
8 nomHuueckama
kabuna /PETC/

Makcumanto meano Ha >kuBomuomo u kaemkama - go 8 ke. 3a nonemu FB1431/1432 go u om Mapwk, kbgemo onepupaw, npeBo3Bau e Air France, makcumanHomo mezano
e 6 ka. MakcumanHu pasmepu Ha knemkama - 48 x 35 x 22 cm. NMpuemam ce camo kyuema u komku. Horzapus Ep He npuema 3a npeBos »kuBomHu go u om Beaukobpumarus.
Mpu nomyBaHe ¢ gomauwleH Alobumey, /kyue uau komka/, e Heobxogumo npu 3akynyBaHemo Ha buaem ga cBoprkeme ¢ aBuokomnaHuama 3a nomBopykgeHue, mbl kamo ako HAMa
npegBapumenHa 3asBka, npeBo3bm Moke ga 6bge omkasaH. He ce BkalouBa B8 6eananamHama HopmMa bazavk. 3anaawa ce makca om 50 eBpo.

HomawHu Alobumuu 8
H6acarkHuka /AVIH/

Makcumanro meano Ha >kuBomromo u konmetrepa - 32 ke. MakcumanHu pasmepu Ha konmetHepa - 80 x 74 x 64 cv. Mpuemam ce camo kyuema u komku. Sorzapus Ep He
npuema 3a npeBo3 »kuBomHu go u om Beaukobpumanus. Mpu nomyBaHe ¢ gomaweH Alobumeu, /kyue uau komka/, € Heobxogumo npu 3akynyBaHemo Ha buaem ga ce cBopkeme ¢
aBuokomnarusma 3a nomBoprkgeHue, mbl kamo ako HAMa npegBapumenHa 3anBka, npeBosbm Moxke ga Gbge omkasaH. He ce BkalouBa 8 6beanaamHama Hopma bazaxk. 3anaawa
ce makca om 80 eBpo.

3a cmeceHu npeBosu

npuAazaHu gpyau ycroBus 3a bazax.

¢ yuacmuemo Ha Boazapust Ep u gpyeu napmHoopcku aBuokomnaHuu B8 mapwpyma Mozam ga 6bgam

bbArapusa Ep\

Hayuonanen llpesozeay www.air.bg




IMPORTANT!
BAGGAGE ALLOWANCE ON BULGARIA AIR FLIGHTS

All passengers of Bulgaria Air are entitled to free carriage of cabin baggage and checked baggage (in the luggage compartment of
the airplane) depending on the chosen tariff. Free allowances for pieces and weight of baggage may vary depending on the travel
class (business or economy) and the tariff on which the ticket has been issued. Baggage transportation on regular lines also conforms
to some general rules and the policy of Bulgaria Air, which you should consider.

Bulgaria Air introduces rules for baggage carriage on its destinations for all tickets, issued after May 2, 2011. The PIECE CONCEPT
system is based on the quantity, weight and dimensions of the checked-in baggage.

TARIFFS WITHOUT CHECKED BAGGAGE
Each passenger who bought a ticket in a tariff that includes only a hand baggage carriage, is allowed to transport in the cabin free baggage allowance as follows:

Class of service Allowance for free of charge baggage Fees for checked baggage carriage

First piece of checked baggage up to 23 kg and up to 158 cm *:
« Domestic flights - EUR 15 per direction
- International flights - EUR 20 per direction

1 piece hand baggage up to 10 kg and dimensions 55x40x23 sm

Economy class (total length up to 118 sm)*

TARIFFS WITH CHECKED-IN BAGGAGE
Each passenger who bought a ticket in a tariff that includes checked baggage, is allowed to transport in the luggage compartment of the airplane free baggage allowance as follows:
1. International and Domestic flights

Class of service Hopma Ha 6e3naameH 6azak

1 piece hand baggage up to 10 kg and dimensions 55x40x23 sm (total length up to 118 sm)*

Business class 2 pieces checked baggage up to 23 kg or 1 piece up to 32 kg, up to 158 sm* each**

1 piece hand baggage up to 10 kg and dimensions 55x40x23 sm (total length up to 118 sm)*

Economy class 1 piece checked baggage up to 23 kg and up to 158 sm*

2. Exceptions

Card type Explanations

Gold card FLY MORE 2 pieces of 23 kg and up to 158 cm each**

For tickets paid with VISA Platinum card by CCBank 2 pieces of 23 kg and up to 158 cm each**

For tickets paid with co-branded card Bulgaria Air / CCBank 2 pieces of 23 kg and up to 158 cm each**

For members of the ‘CCB Club’ programme- free checked-in baggage 2 pieces of 23 kg. Third piece is charged as third excess baggage**
Seamen 2 pieces of 23 kg and up to 158 cm each**

If the fare of theticket of the adult who is accompanying the baby allows 1 piecechecked baggage up to 23 kg, the baby is

entitled to 1 piece checked baggage up to 10 kg.

Transportation of baby carriages is free of charge, but it is mandatory to hand them over/to receive them immediately before

embarkation / disembarkation of the aircraft.

The aviation company shall not be responsible for damages resulting from transportation on baggage belts, in case the car-

riage has not been handed over/received at the aircraft.

* The maximum allowed volume is the sum of the external length, height and width of the baggage/I+h+w/. The passenger may carry more than the free of charge baggage allowance for an additional fee.

Third piece is charged as third excess baggage.

** If your tickets are paid in the company’s website, as well as in the cases of: possession of gold card FLY MORE, membership in CCB Club, or tickets paid with co-branded card from CCB and Bulgaria Air
or Visa Platinum card from CCB you need to contact us by phone +359 2 4020 400 or e-mail callfo@air.bg to reissue the ticket entitled to free 2 pieces of luggage. Possession card CCB Club, Visa Platinum
CCB, co-branded card from CCB and Bulgaria Air, and Gold Card FLY MORE entitle the additional free checked baggage on tariff without luggage.The right to two pieces of luggage for holders of Gold Card
FLY MORE and CCB Club and tickets paid with co-branded card CCB and Bulgaria Air and Visa Platinum card from CCB is only on flights where the operating carrier is Bulgaria Air.

Infants 0-2 years of age

THE PASSENGER MAY CARRY MORE THAN THE FREE BAGGAGE ALLOWANCE AT ADDITIONAL COST.

3. Excess baggage fees - International flights 4. Excess baggage fees — Domestic flights
Baggage weight between 23 kg and 32 kg EUR 50 Baggage weight between 23 kg and 32 kg EUR 20
Baggage dimensions between 158 cm and 203 cm EUR 70 Baggage dimensions between 158 cm and 203 cm EUR 30
Extra piece - second bag up to 23 kg x 158 cm EUR 50 Extra piece - second bag up to 23 kg up to 158 cm EUR 20
Extra piece - third bag up to 23 kg x 158 cm EUR 100 Extra piece - third bag up to 23 kg up to 158 cm EUR 50

Baggage with weight over 32 kg may only be carried as cargo.

5. Special categories of baggage

The baggage must be of maximum weight and dimensions 23 kg and 200 cm*

Exception:

« International flights: One pair of skis/snowboard per passenger - a fixed rate of EUR 30 applies.
+ Domestic flights: One pair of skis/snowboard per passenger - a fixed rate of EUR 20 applies.

Sport equipment

Accepted for carriage in special packaging (cardboard or a special case). Maximum size of package 160 x 90 x 25 cm. This service requires pre-confirmation in the reservation

Bicycles International flights: EUR 70. Domestic flights: EUR 30.

Carriage of firearms and ammunition is carried out according to the requirements of the International Air Transport Association [IATA/. It is not confirmed on codeshare flights of Bul-
garia air. Carriage of firearms and ammunition other than sport weapons and ammunition is prohibited. In some cases, carriage of firearms and ammunition for hunting and sporting
purposes may be permitted. The passenger should contact Bulgaria Air and provide information on the type of weapon, its serial number and the ammunition, which will be entered
into the reservation system. All firearms and ammunition will be accepted only as baggage and must be transported in the luggage compartment of the airplane and under no cir-
cumstances in the passenger cabin. They must be suitably packed separately and the weight of the ammunition should not exceed 5 kg. The passenger should have all documents
required by law and regulations applicable to carriage for the particular state

Bulgaria Air reserves the right to deny carriage of firearms and ammunition.

« Hunting rifles and cartridges - total weight up to 15 kg: fee EUR 50.

« Hunting rifles and cartridges - total weight over 15 kg: fee EUR 70.

- Short-barrel firearms (pistol): fee EUR 20.

Hunting rifles and cartridges are regarded as one piece of registered baggage and are charged with one-time fee for service. This type of baggage is not included in the free allow-
ance and the fee is applied regardless of whether the passenger has other checked-in baggage.

Firearms

Maximum weight of pet and cage - up to 8 kg. For flights FB1431/1432 to/from Paris, where operator is Air France, the maximum weight is 6 kg. Maximum dimensions of the
Pets in the passenger | cage - 48 x 35 x 22 cm. Only dogs and cats are accepted. Bulgaria Air does not accept for carriage live animals to and from Great Britain. If travelling with an animal /dog or cat/,
cabin /PETC/ please be advised to contact the airline at the time of purchase of your ticket, because if there is no request in advance, the carriage of the animal may be refused. Not included in
the free baggage allowance. A fee of EUR 50 applies.

. Maximum weight of the animal and the container - 32 kg. Maximum dimensions of the container - 80 x 74 x 64 cm. Only dogs and cats are accepted. Bulgaria Air does not accept
Pets in the hold / : ; . . . . ) .
AVIH/ for carriage live animals to and from Great Britain. If travelling with an animal /dog or cat/, please be advised to contact the aviation company at the time of purchase of your ticket,
because if there is no request in advance, the carriage of the animal may be refused. Not included in the free baggage allowance. A fee of EUR 80 applies.

For partner flights involving Bulgaria Air and other partner airlines, other luggage conditions may apply.

Bulgaria AII'\

National Carrier www.air.bg




‘ Mpegnazame Bu Hsakoako nonesHu coBema 3a moBa kak ga ce uyBcmBame gobpe no Bpeme
Ha noAema u caeg Heezo. ManoaHgBalme ynpakHeHuama 6aBHo u guwadme paBHOMEpHO.

FOTOBW 3A MOAET
FIT TO FLY

LY

‘ These handy exercises enable you to stay in top form - both during and after the flight.
Perform each move with steady, even breathing.

120 | T

Xoguna Ae3eHu KoneHe PawveHe Kpaka Mpvb u pvue

10 nomu 15 nomu 30 nemu 5 nemu 10 nemu 15 nomu

MocmaBeme nemume  [lpaBeme kpoeoBu gBu-  lMoBgueHeme  eguHua  [locmaBeme poueme HaBegeme ce aeko [locmaBeme u gBeme
Ha noga u noBguzHeme  >keHus nopBo c eguHus  kpak, gokamo He yce- Ha bHegpama u 3anou- Hanpeg. ObzvbpHeme cmbnana Ha noga U

Hazope npocmume Ha
kpakama. lNocae onpe-
me noga C NpbCmu U
noBgueHeme nemume.

kpak, a nocae ¢ gpyeus.

mume HanpexkeHue B
6egpomo.

Heme ga onucBame
kpveoBu gBuwkeHus ¢
pameHeme.

C pbue koneHeme u eu
noBguzHeme Ha HuBo-
mo Ha 2opgume. 3agpb-
»kme maka 15 cekyHgu.

cmeeHeme kopewma. Ha-
Berkgaume ce Hanpeg,
gokamo poueme Bu He
onpam npbcmume Ha
kpakama.

ER
Feet Ankles Knees Shoulders Legs Back and arms
10 times 15 times 30 times 5 times 10 times 15 times
Placing your heels on  Rotate your foot - firstin ~ Raise your legs, tensing ~ With your hands on Bend forward slightly. Place both feet flat
the floor, stretch your one direction and then the muscles in your vyour thighs, rotate your  Wrap your hands to the floor and hold

toes upwards. Then,
keeping your toes on
the floor, raise your
heels upwards.

the other.

thighs.

shoulders in a circular
motion.

around one knee and
raise it to your chest.
Hold for 15 seconds.
Repeat with the other
knee.

your stomach in. Bend
forward, moving your
hands down your legs.

[a ce Aemu He e cmpawHo
«Cmamucmukama couu, e AemeHemo CoC
camMmoAem e ganeu no-6e3onacHo om MH020
gpyau gedHocmu

« Ekunakom Ha Bawua camonem e Bucoko-
kBaauduuupaH u ¢ 6bozam onum

«Camonemume Ha Boasapus Ep ca ¢ 6esy-
npeuyHa noggpwkka u Mozam ga ycmoam Ha
BcakakBa mypboaeHuus

+Onumadme ga ce omnycHeme - Bguw-

Balme gbAboko npes Hoca u 3agbpkalime
Bo3gyxa Hakoako cekyHgu, npegu ga 20 u3-
guwame

Relax!
- Statistics show that flying is much safer than
many situations in daily lives

- The crew in control of the plane is highly
trained and experienced

«Bulgaria Air aircraft are thoroughly main-
tained and designed to withstand various
forms of turbulence

«Try to relax - breathe in deeply through your
nose, hold for three seconds before exhal-
ing slowly

HE INFLIGHT MAGAZINE

our complimentary ¢

Mo Bpeme Ha nonem

-Ycewame 6oaka B ywume? 3anyweme
Hoca, 3amBopeme ycmama u 3anouyHeme ga
npeanolWame UAU ga ce onumBame ga us-
kapame Bo3gyxa, 6e3 ga omBapame ycma.
[oBueremo Ha goBka cbuio nomaea

- Cmumyaupatime  kpbBoobpaweHuemo cu,
kamo ce pasxogume no nomekama B8 camo-
Aema

-/13bseBaime ga cegume c kpocmocaHu
kpaka, 3awomo moBa Moke ga ozpaHuyu
kpvBoobpaweHuemo

-Moxke ga ce nouyBcmBame no-ygobHo, ako
cBaaume obyBkume

«[Mudme noBeue Boga u no-mManko ankoxoa,
ual uau kade

During the flight

- Ear pain? Pinch your nose shut, close your
mouth and swallow or blow out against your
closed mouth. Alternatively, chew some gum

- Stimulate your circulation by walking around
the cabin and stretching

-« Avoid sitting with your legs crossed as this
restricts circulation

«Removing your shoes may provide you with
more comfort

- Drink plenty of water and not too much alco-
hol, tea or coffee

Kak ga ce npucnocobum no-

6vp30 koM yacoBume pasauku
-Onumadme ce ga Hacmpoume 6uono2uu-
HUA cu vyacoBHuk kom BpemeBama 3oHa Ha
b6ogewlama Bu gecmuHauus, kamo Beuepma
npegu No Aema Cu AegHeme eguH yYac no-pa-
HO UAU NO-KbCHO

«He npekannsBaime ¢ mexkkama xpaHa u He
nudme mBopge MHO20 ankoxoA uAu kade Be-
yepma npegu norema

« Abkme Bozamu Ha hpomeuH xpaHu B nogxo-
gaulu 3a HoBama yacoBa 30Ha ompA3ouU om
geHoHowuemo

-Koezamo npucmuzHeme Ha usbpaHama om
Bac gecmunauud, HanpaBeme cu kpamka
pasxogka

«[Mpekapatime noHe 30 MuHymu Ha gHeBHa

cBemauHa
| EN |

Reducing jetlag

- Begin adjusting your body clock to the time
zone of your destination the night before de-
parture by going to bed earlier or later

«Don’t consume too much food the night be-
fore you leave, or drink too much coffee or
alcohol

- Eat protein-rich meals at times that are nor-
mal for your new time zone

«At your destination, take light exercise -
such as a walk

- Spend at least 30 minutes in daylight



YIHOBCTBO U
BE3OINACHOCT BbB
Bb3LYXA

YOUR COMFORT AND
SAFETY IN THE AIR

Bawemo 3gpaBe

Ako umame npumecHeHus 3a 3gpaBemo cu, cBvp3aHu ¢ Nb-
myBaHemo, u ocobeHo ako cmpagame om guxameAHU UAU
CopgeyuHo-CobgoBu 3aboanaBaHus, nocememe Aekapsa cu npegu
3amuHaBaHe. Anmekume mozam ga Bu npegaokam Aekap-
cmBa 6e3 peuenma, HO Hawusm coBem e BuHazu ga ce koH-
cyamupame ¢ Aekap kou ca Hal-nogxogauiu 3a Bac.

Bawusm 6azark

V136s2B8atme mexkkus poueH bazaxk. HoceHemo My moke ga
npemoBapu opzaHuama Bu. fda cegHew B8 kpecromo ymopeH
U 3agbxaH, osHauaBa ga 3anouyHew nbmyBaHemo cu 3Ae.
B pouHus bazak Hoceme camo ocHoBHomo, koemo we Bu
mpAa6Ba no Bpeme Ha norema.

Cpokom 3a AB8saBaHe Ha Aemuulemo

Onumalme ce ga npucmugHeme Ha Aemuuiemo paro. Ocma-
Beme cu gocmamuouHo Bpeme 3a popmasHocmu, nazapyBaHe
u omBexkgaHe koM camonema. Bpememo 3a pesucmpupaHe
Ha NbMHUUUME € PasAUYHO Ha pasAudHUME Aemuwia u Moxke
ga Bapupa cnopeg gecmuHauusma. [lobpe e ga ce uHdop-
Mupame npegBapumenHo 3a yaca, 8 koimo mpsabBa ga cme
Ha Aemuwemo.

Bawama cuaypHocm

3anosHalme ce ¢ usuckBaHuAama 3a cusypHOCm U 2u cnas-
Baume.

He ce cvenacaBalme ga npeHacame uyxkg 6azax.

He ocmaBaume baezarka cu 6e3 Hag3sop.

Cnazaime HokoBe, Hokuuu u ocmpu npegvemu 8 kydapa,
koumo npegaBame 3a mpaHcnopmupare 8 bazakHuka Ha
camonema. Ako ca B8 pbuHua Bu Hazaxk, AemuuiHUMe cAy>kbu
3a cueypHocm wie Bu 3abpaHam ga eu kauume B camoaema.

Bawuam poueH bazaxk

Cnokeme mexkkume npegmemu nog cegankama npeg B8ac,
a nekume - B bazakHume omgeneHus Hag cegaskume. He
orokupaime ¢ bazak nbma kbm aBapulHume u3xogu U
nomekume mexkgy kpecaama. OmBapsime 6HazakHuuume
Hag cegankume BHumMameAHo - ako CobgbpXkaHuemo um e
pasmecmeHo no Bpeme Ha noaema, npu omBapAaHe om max
MoXke ga nagHam npegmemu.

[MyweHemo
MyweHemo B camorema e onacHo. 3abpaHeHo e Ha Bcuuku

Om 6 HoemBpu 20062. B8 EBponetckus colo3 ca B cuna HOBu Mepku
3a cueypHocm, koumo oegpaHuuyaBam koauuecmBomo meuHocmu 8
pouHuA Hbazaxk. Te mpabBa ga ca B camocmosameaHu onakoBku go
100mA Bcaka u 0bwo go 1A, nocmaBeHu B camosaneuamBaw, ce
npo3paveH nauk, kodmo nogaexku Ha npoBepka om caykumeAume
no cuzypHocmma. O2paHuueHuAsma ce OmHacaAm 3a cAegHuUme meu-
Hocmu: Boga, Hanumku, cynu, cuponu, 2pumMoBe, kpemoBe, AOCUOHU,
2enoBe, napdlomu, gesogopaHmu, cnpetoBe, nacma 3a 3vbu, nAHa
3a bpbcHeHe u He BkalouBam megukameHmu u 6ebewku xpaHu 3a
noAsBaHe no Bpeme Ha nbmyBaHemo, HO me nogaekam Ha NPo-
Bepka.

Cnucvkem nocouBa Hakou om 3abpaHeHume 3a NPeHoc
npegmemu, 6e3 ga bbge usuyepnameeH. Moaa koHcyamupaime
Ce C AeMULLHUA NePCOHaA 3a NO-NbAHa UHPOPMaUUS.

From 6 November 2006 the European Union adopted new security
rules that restrict the amount of liquids you can take through security
checkpoints, in addition to other prohibited articles. These liquids
must be in individual containers with a maximum capacity of 100
ml each, packed in one transparent, resealable plastic bag (with a
capacity of no more than one litre). the restrictions apply to liquids
such as water, drinks, soups, syrups, make-up, creams, lotions, gels,
perfumes, deodorants, sprays, tooth paste and shaving foam. Liquid
foods for babies and any medication a passenger may need during
a flight are exempt from the above restrictions but must be presented
at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the
airport staff who will be happy to provide you with more detailed
information.

nonemu Ha Boazapus Ep. Ha kabunHus ekunak e HapegeHo
ga CAegu 3a U3NbAHEHUEMO Ha 3abpaHama. He nyweme 8
moanemHume, koumo ca obopygBaHu ¢ gamuuuu 3a gum.

YnoemBaHuama 3a 6ezonacHocm

Mpegu 3amuHaBaHe u npucmueaHe kabuHHusM cbcmaB Ha
Boazapus Ep we Bu 3anosHae ¢ npaBuaama 3a 6esonacHocm
8 camonema. YnomBaHemo BkalouBa cBegeHusa 3a npegnasHu-
me koaaHu, kucropogHume macku, usxogume, aBapulHomo
HanyckaHe Ha camoaema, cnacumeAaHume >kuaemku. Moaum
3a Bawemo BHumaHue no Bpeme Ha gemoHcmpauuama. Pas-
2Aegalme uHcmpykuusima 3a 6ezonacHocm 8 camoaema, kos-
mo e B8 gkoba Ha cegankama npeg Bac.

KabuHeH ekunark

KabuHHuam ekunaxk Ha Boazapus Ep ce epwku ga Bu 06-
cay>kBa omauuHo U ga ocueypsaBa 6ezonacHocmma no Beako
Bpeme. He ce npumecHaBalime ga noBukame cmloapgecume
u cmloapgume, kamo uznoazBame pasnorokeHus Hag kpecno-
mo Bu BymoH, ga cnogeadme komeHmapume cu ¢ maAx U ga
2u yBegomaBame 3a nompebHocmume cu.

[Mpu npucmueaHe

Mazeme HacakHume cu kynoHu, 3a ga Hamepume AecHo Ha-
2aka cu. Omgeneme manko Bpeme, 3a ga ce akaumamusupa-
me cAeg npucmuaaHemo cu.

Your health

If you have any medical concerns about making a journey, or
if you suffer from a respiratory or heart condition, see your
doctor before traveling. There are over-the-counter medicines
available, but we recommended always consult a doctor to
determine which are suitable for you.

Your luggage

Try to travel light. Carrying heavy bags can cause considerable
stress you may not be used to. Arriving at your sit exhausted
and perspiring is not a good start to your journey. In your hand
luggage, carry only essential items which you will genuinely
need during the flight.

Your check in deadline
Arrive early at the airport. Give yourself plenty of time to check

YBakaemu nbmHuuu,

Boaeapus Ep Bu »kenae 6e3onaceH u ygobeH nonem. BucokokBaaubuuupaHume HU Aemuy,
cmioapgecu u cmioapgu ca obyueHu ga ocuaypam 6esonacHocmma Bu.Emo Hakou ocHOBHU
MoMeHmMu om 6e3onacHocmma, ¢ koumo Moxke ga ce 3ano3Haeme, gokamo noyuBame u ce
HachaxkgaBame Ha noaema Ha Boazapus Ep.

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flightdeck and
cabin crews are here to take care of your safety. While relaxing and enjoying Bulgaria Air's
inflight service, you may consider the basic points that follow.

in, shop and board. Check-in times vary from airport to airport
and from destination to destination. Please, inform yourself
well in advance to avoid delays/cancellations.

Your security

Do read and follow the security requirements. Do not agree to
carry other people’s items with you. Never leave your luggage
unattended. Store personal knives, scissors and other sharp
objects safely inside your suitcase or hold luggage. If you do
not, airport security staff will stop you taking them aboard in
your cabin luggage.

Your hand luggage

Please store heavy items underneath the seat in front of you.
Stow lighter items in the overhead luggage racks. Please
ensure you do not block access to the emergency exits, and
do not block the aisle. Please open the overhead lockers with
caution: items there may have become disturbed and may fall
onto the seats below.

Smoking

Smoking onboard is dangerous. All Bulgaria Air flights are
non-smoking and cabin crew are under strict instructions to
monitor observance. Please do not smoke in the lavatories;
they are equipped with smoke sensors.

The safety briefing

Before departure and on approach, Bulgaria Air cabin crew
will demonstrate the rules of safety on board our aircraft. The
briefing includes information on your seatbelt, how to use your
oxygen mask, how to locate exits, how to leave the aircraft in
an emergency, and how to use your lifejacket. Please spare a
moment to watch their demonstration.

Please also consult the illustrated Safety on Board leaflet in
the seat pocket in front of you.

Your cabin crew

The Bulgaria Air flight attendants are on board to provide you
with top class inflight service and ensure your safety at all
times. Please do not hesitate to use the overhead attendant
call button and share comments or request service from your
flight attendant.

At the destination airport

Have you luggage identification tags ready to help you find
your luggage. Give yourself some time for initial acclimatisation
with the weather and environment of your destination.

B coomBemcmBue ¢ gupekmuBa Ha EBponetckama komucus 68/2004 om 15 axyapu 20042., B oxpaHsemume 30HU Ha Aemuwama u B pouHus 6azark
He 6uBa ga ce crazam npegmemu, ¢ koumo e BvaMokHO UAU uszaexkga BbaMOkHO ga ce npuduHu HapaHaBaHe. cpeg 3abpaHeHume npegmemu ca:

«BcakakBu BugoBe ozHecmpenHo opbXkue;

+ kamanyamu u xapnyHu;

*UMUMAUUU Ha 02HECMPEAHO opbkue, B
moBa uucro gemcku uegpauku;

- opkedHU yacmu, ¢ uskaloueHue Ha ypegu
3a meaeckonuyHo BuxkgaHe;

- nokapozacumenu;

- enekmpowokoBu ypegu;

- 6pagBu, cekupu, camopu, momaxaBku;

- NokoBe, kbcu konus;

« BeakakBu 3aocmpeHu MemaaHu npegmemu,

- cabu, MeuoBe;

- koHku 3a reg;

weku u mosau;

Dear passengers,

koumo mMozam ga nocay>kam 3a HapaHsaBaHe;
« HokoBe, He3aBucumo om
npegHasHaueHuemo um;

« BpocHauu, ckaaneau;
+ HOXuUU, C peXkewa yacm no-goAza om 6em;
- 6bopmawuHu, omBepmku, kaewu, uykoBe;

«Bcuuku BugoBe cnopmHu cmukoBe, Byxanku,

«Bcuuku BugoBe obopygBaHe 3a 6oUHU

cnopmoBe;

*aMyHUUUU, 2paHamu, MuHu, BoeHHU
ekcnaosuBu;

+ gemoHamopu;

+2a3 u 2a30Bu koHmeuHepu;

«BcakakBu nupomexHuuecku cpegcmBa;

*XAOP, NApaAusupawu cnpeioBe,
coA3omBopeH 2as;

+MepNeHMUH, pa3pegumen u aepo3oAHa 6os;

«Hanumku ¢ Hag 70% cobgbpkaHue Ha
ankoxon;

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or appearing capable of causing injury should
not be carried into the security restricted areas of the airports and into the aircraft’s cabins. These include, but are not limited to:

- all types of firearms;

- catapults and harpoons;

-replica or imitation firearms, toy guns;

-component parts of firearms (excluding
telescopic sighting devices);

-fire extinguishers;

«stun or shocking devices;

-axes, hatchets, meat cleavers; machetes;

-arrows and darts;

-any type of sharpened metal objects, which
could cause injury;

- all types of knives;

- sabers, swords;
length;

-ice skates;

paddles;

- open razors and blades, scalpels;
- scissors with blades more than 6 cm in

- drills, screwdrivers, crowbars, hammers;
-any type of sport bats, clubs, sticks or

-any martial arts equipment;
-ammunition, grenades, mines, explosives

and explosive devices;

- detonators;

-gas and gas containers;

- any pyrotechnics;

- chlorine, disabling or incapacitating sprays,
tear gas;

«turpentine and paint thinner, aerosol spray
paint;

- alcoholic beverages exceeding 70% by
volume.
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HOBW INPABUVAA 3A
NMPEBO3 HA [ELIA

Om 1 loau 2012 2oguHa aBuokomnaHuda Boazapus Ep
npomMeHa npaBurama 3a NnpeBo3 Ha Henpugpy>keHU geua

3a HEMPUAOPY>XXEHO OETE (UNACCOMPANIED MINOR - UM) ce cmama geme,
om 3 go 12 2oguHu, koemo no Bpeme Ha noanema He ce npugpy»kaBa om pogumen/
HacmoUHUK uAu gpy2 nbmHuk-npugpy>kumen. Jeua go 3 2oguHuU He mozam ga
noa3Bam ycayezama Henpugpy>keHo geme

MPU YCAYTATA NPEBO3 HA HEMPVAPY)XEHO AETE (UM) cay>kumeau noemam
gememo om usnpawava Ha omnpaBHomo Aemuule, npugpy>kaBam 20 no Bpeme
Ha Bcuuku AemuwHU popmMasHocmu U 20 npegaBam Ha nocpewava. Ycayeama e
3agbirkumenHa 3a geua Ha Bo3pacm om 3 go 5 2oguHu u BoamoxkHa npu nouckBaHe
3a geua ¢ HaBopweHu 5 20guHu.

QOPMYAAP - UHOOPMAUMA OT POOUTEA/HACTOMHUK: 3agomkumeneH
gokymeHm, B8 koimo ce BnucBa nbaHa uHGopmauusa 3a gememo, kakmo u umeHama,
agpecume U meredOHU Ha usnpawaua u nocpeuwiaua.

ECKOPT - Cmloapgeca, kosmo nomyBa ¢ gememo u ce gpuxku 3a Heeo no Bpeme
Ha nonema. 3a ga bvge ocuayper eckopm, azeHmom, Cb3gamea Ha pesepBauuama
Ha gememo, BHacA SR UMNR c HezoBama Bv3pacm u pokgeHa gama, kakmo u
uHdOopMayuA 3a nocpewava u usnpawada - umera, meaedoH 3a Bposka u noaeH
agpec. 3anumBarHemo ce npaBu noHe gBe cegmuuu npegu

nonema. B pamkume Ha 3 gHu cay>kumeaume om omgea Cnedc koHmpoa

gaBam omaoBop Ha Monbama. Mpu nomBupkgeHue Cneldc KoHmpoa 3anasBa
MACMO Ha cmioapgecama Ha »keaaHust nonem u yBegomaBa azeHma, kodmo
cbagaBa EMD B pesepBauusma Ha gememo B pa3mep Ha gbrkumama cyma

3a masu ycnyea.

SAOBAKUTEAHATA MHQOPMALIMA 3a nomBopkgaBare Ha ycayeama UMNR
BkalouBa mpu umeHa, Bv3pacm u pokgeHa gama Ha gememo; mpu UMEHa,
menedoH 3a Bpouska u NbAeH agpec Ha nocpewadya u uanpawa. Henpugpy>keHomo
geme mpabBa ga Hocu cobc cebe cu BaaugeH nacnopm. 3a BompewHume
noAemu nacnopmbm MoXke ga boge 3ameHeH ¢ akm 3a pakgaHe - Opu2uHaA UAu

HomapuaaHo 3aBepeHo konue.

+ ABuokomnaHusa Boaeapuda Ep He npuema Henpugpy»keHu geua, mpaHchepupawiu
Ha Aemuwe Codus. MskaloueHus ce npaBam camo npu npegocmaBeru koHmakmu
Ha mpaHcdepHua nyHkm.

- [leua go 3 2oguHu He ce npuemam 3a npeBos H6e3 Npugpy>kumea.

« [leua, HaBopwuau 5 2oguHu, ce npuemam 3a npeBo3 6e3 npugpy>kumea u ce
obeaykBam no pega 3a HenpugpykeHu geua - UM.

3ANAALLAHE 3A TMPEBO3A Ha Henpugpy’keHu geua: 3a Bcako Henpugpy»keHo

geme, HezaBucumo om Bb3pacmma, ce cobupa UM makca B8 pasmep Ha 40 eBpo Ha

omceuka 3a mexkgyHapogHu noremu u 20 eBpo 3a BompewHu

AuHuu,kamo 3a Codus - AoHgoH makcama e 50 eBpo, a 3a 4 1.'..

NoHgoH - Codua 50 nayHga. EgHa cmioapgeca Moke |

ga npugpy>aBa gBe geua om egHo cemelcmBo - | _——

Bpama u cecmpu, koumo nomyBam 3aegHo, kamo ' \

ce 3annawa egHa UM makca 3a gBeme geua.

JlonbAHUMEAHU ycaoBus:

- om 3 go HaBvpwBaHe Ha 5 20guHuU: 3a gememo
ce 3annawa nvAaHama mapuda 3a BospacmeH
nomHuk 6e3 gemcko HamaneHue, naloc 50%
om egHonocouHama mapuda B M kaaca
3a  cmloapgecama-npugpy>kumea.  Bcuuku
gorkumMu AemuwHU makcu 3a Mapwpyma no
Buaema cowo ce cvbupam;

+ om 5 go 7 2oguHu: nanawa ce 100 % om mapudama
3a Bo3pacmeH NbmHuk;

- om 8 go 11 2oguHu: naawa ce gemcku buaem
C npuackumMomo no cvomBemHama mapuda
gemcko HamaneHue;

« Nno »kenaHue Ha pogumeaume, geua om 12 go 18
20gUHU MO2am Cbwo ga noasBam ycayeama UM
cpeuwly 3anAawaHe Ha UM makcama.
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NEW RULES FOR
TRANSPORTING CHILDREN

From the 1st of July 2012, Bulgaria Air is changing its rules regarding
transporting unaccompanied children.

AN UNACCOMPANIED MINOR (UM) - is any child of 3 to 12 years of age who is
not accompanied by parent/guardian or another passenger-companion on the
same flight. Children of less than 3 years of age may not use the service for unac-
companied minor.

THE SERVICE “TRANSPORT OF AN UM means that employ-ees of Bulgaria Air
take the child from the person that escorts him or her to the departure airport,
accompanies the child through all airport formalities, and brings him to the person
that will collect the child at the destination. The service is mandatory for children
between 3 and 5 years old, and optional for children who have already turned 5
years.

FORM - INFORMATION FROM THE PARENT/GUARDIAN: A mandatory docu-
ment that con-tains full information about the child, as well as names, addresses
and telephone numbers of the persons who will be escorting the child to the
departure airport and from the destination airport.

ESCORT - A flight attendant who travels with the child and cares for him or her
during the flight. To provide an escort, Bulgaria Air requires the travel agent that
books the flight for the child to submit SR UMNR with the child’s age and date of
birth, as well as information about the person who will deliver the child to the depar-
ture airport, and the person who will collect him or her from the destination airport
- their full names, telephone numbers and full addresses. This service should be
requested at least two weeks prior to the flight. Staff members from the Space
Control Department will reply to your inquiry within 3 business days. Upon confirma-
tion, Space Control books a place for the flight attendant on the desired flight and
informs the travel agent who issues an EMD on the child’s reservation in the amount
of the sum payable for the service.

MANDATORY INFORMATION for the confirmation of the UMNR service includes
the child’s full name, age and date of birth, as well as the full names, telephone
numbers and complete addresses of persons delivering the child to the departure
airport and those who are collecting him or her at the destination airport. The UM
must have a valid passport on him/her. For domestic flights the passport may be
replaced by a birth certificate or a copy of it certified by a Notary.

- Bulgaria Air does not accept unaccompanied minors who transfer at Sofia Airport.
Exceptions are made only when contact information has also been submitted for
the persons who will take care of the child at the point of transfer.

- Children under 3 years of age cannot travel unaccompanied.

« Children who have turned 5 are permitted to travel unaccompanied and are
served according to the rules for unaccompanied minors.

THE PRICE FOR THE TRANSPORT OF UM SERVICE:
For an unaccompanied child, regardless of age, a UM fee of EUR 40 per
international flight segment and EUR 20 for domestic flights is collected,
for Sofia - London the fee is EUR 50 and for London - Sofia GBP 50.
One flight attendant can escort two children from the same family
simultaneously - brothers and sisters traveling together, and in
that case one UM fee is collected for both children.
Additional conditions:
- For children between 3 and 5 years old: the price is the
full adult tariff without a children’s discount, plus 50%
of the one-way tariff per segment in M class for the
escorting flight attendant. All applicable airport fees
for the route of the flight are also collected;
« Age 5-7: the customer pays 100% of the tariff for
an adult passenger;
« Age 811: the customer pays a children’s tariff
(with the applicable child discount from the re-
spective tariff);
« Upon parental request, children aged between
12 and 18 years old may also make use of the UM
service if the UM fee is paid.
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CODESHARE
PARTNERS

Co-operative and marketing abetments with other airlines
are an integral part of Bulgaria Air operating policy. Code
sharing agreements enable travelers to take advantage of a
greatly enhanced spectrum of global destinations with the
minimum of procedural inconvenience.
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SOFIA - MOSCOW
Both airlines operate codeshare flights
between Bulgaria and Russia.

VARNA/BOURGAS - MOSCOW
Jointly operated services using Bulgaria Air aircraft and crew.

AIRFRANCE Y

SOFIA - PARIS
Both parties operate and have a seat exchange programme.

- - ehM
Alitalia »)
SOFIA - ROME
Both parties operate and have a seat exchange programme.

SOFIA - MILAN
Jointly operated services using Bulgaria Air aircraft and crew.

IBERIAI’

SOFIA - MADRID, MADRID - LAS PALMAS,
MADRID - TENERIFE
Jointly operated services using Bulgaria Air aircraft and crew.

+
0000
—

KLV

SOFIA - AMSTERDAM
Jointly operated services using Bulgaria Air aircraft and crew.

ROMANIAN AIR TRANSPORT

SOFIA - BUCHAREST
Jointly operated services using Tarom aircraft and crew.

: CZECH
AIRLINES

SOFIA - PRAGUE, PRAGUE - BUDAPEST
Jointly operated services using Bulgaria Air aircraft and crew.

& AirSERBIA

SOFIA - BELGRADE
Jointly operated services using Air Serbia aircraft and crew.

== AEGEAN

ASTAR ALLIAMGE MERMEER -::'
SOFIA - ATHENS
Both parties operate and have a seat exchange programme.
SOFIA - VARNA, SOFIA - BURGAS, SOFIA - LARNACA
Jointly operated services using Bulgaria air aircraft and crew.

ATHENS - LARNACA , ATHENS - BEIRUT, ATHENS - TEL AVIV,
ATHENS - EREVAN, ATHENS - NICE, LARNACA - TEL AVIV
Jointly operated services using Aegean aircraft and crew.




IlecmuHauuu
Destinations

CODESHARE PARTNERS

Code share napmtbopcmBomo no3BoaaBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
nomHuuu noBeye noAemu go gageHama
gecmuHauus npu obaekueHa npouegypa 3a
pesepBauus, kakmo Ha cobcmBeHume noremu, maka
U Ha NOAEMUME Ha NaPMHbOPa NO MapWwPymMa.

The Code share partnership enables airlines
to provide for their valuable customers more
frequencies to each particular destination at
facilitating booking procedure, on every own
operated or marketing flight en route.
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National Carrier www.air.bg
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SPA PARTNERS

Special prorate agreement e cpeg ocHoBHUME
mbpeoBcku goeoBopu, npegocmaBaw, Ha
napmHoopckume aBuokomnaHuu uskalouumearama
BovamokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omezoBopAm Ha
MbPCeHemo Ha KAUEHMUME ¢ NPUemMAUBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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INTERLINE PARTNERS:

Interline agreement no3BoasBa BaaumHomo
npusHaBaHe Ha GuremuME U NO MO3U HaUUH
cbuiecmBeHo gonpuHaca 3a moBa gBeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha NapmHoopa No PegoBHU AUHUU.

The Interline agreement permits the acceptance
of each other’s airtickets and that way contributes
significantly both airlines to be able to offer
customers reciprocally their product on schedule
services.
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/ememe go Bcska mouka Ha cBema ¢ bvazapus Ep u napmHbopu.
Fly anywhere across the world with Bulgaria Air and partners.
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Fly anywhere across the world with Bulgaria Air and partners.
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BbATAPVIA EP: Koge ga Hu Hamepume?
BULGARIA AIR: Where to find us?

LCA
PFO

Cyprus, Nicosia

“Louis Aviation” - 11 Lemesos Avenue,
2112 Nicosia, PO. Box 21301, 1506
Nicosia, Cyprus.

phone: +357 225 88 182

fax:  +357 223 76 606

e-mail: bulgariaair@louisgroup.com
www.air.bg

SOF
BOJ
VAR

Customer Service Center

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Every day 08:00-22:00 Local Time

phone: +359 2 402 04 00
e-mail: callFB@air.bg
www.air.bg

Germany, Berlin

Bulgarian Air Tour
Leipziger str 114115,
10117 Berlin, Germany
Working hours:
Monday - Friday
09:00-18:00 Local Time

phone.: +49 30 2514405

+49 30 2514460
fax: +49 30 2513330
e-mail: info@berlin-bat.de
www.air.bg

Head office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working Hours:

Monday - Friday

09:00-17:30 Local Time

fax: +359 2 984 02 03
e-mail: office@air.bg
www.air.bg

United Kingdom, London

Ticket Pod 1 Terminal 4 London
Heathrow Airport Hounslow, TW6 3FB
Working hours:

Monday - Friday

09:30 - 17:30 Local Time

phone: +44 208 745 9833

+44 788 966 4174
e-mail: LHR@bulgaria-air.co.uk
www.air.bg

Sofia City Office

2 lvan Vazov Street

Working hours:

Monday - Friday
9:00-12:00/12:30-17:30 Local Time

e-mail: tickets1@air.bg
www.air.bg

FLY MORE Office

1, Brussels Blvd Sofia Airport,
Sofia 1540

Working hours:

Every day: 09:00-12:00/13:00-18:00
Local Time

phone.: +359 888 903 943

+359 2 984 02 96
e-mail: flymore@air.bg
www.air.bg

Varna Airport Office

Varna Airport

Terminal 2, Departures
Monday - Friday and Sunday:
07:00-21:00 Local Time
Saturday:

03:00-18:00 Local Time

phone: +359 52 573 321
fax: +359 52 501 039
e-mail: varna@air.bg
www.air.bg

Russia, Moscow

City Office
3 Kuznetzkiy Most Str., Moscow,
125009, Russia
Working hours:
Monday - Friday:
09:00-13:00/14:00-18:00 Local Time
Saturday: 10:00-14:00
(between June and
September)

phone: +7 49 5789 9607
e-mail: ticketmow@air.bg

moscow@air.bg
www.air.bg

Airport office

Sheremetyevo airport, Terminal F, fl. 2,
ticket desks 10 and 14

Working hours:

Opens 2 hours before flight

e-mail: svoapfb@mail.ru
www.air.bg

Varna City Office

55, 8-mi primorski polk blvd

Working Hours:

Monday - Friday 09:00-20:00 Local Time
Saturday 10:00-18:00 Local Time

phone: +359 52 651 101
e-mail: varna_city@air.bg
www.air.bg

T

Israel - Tel Aviv

Open Sky LTD

25 Ben Yehuda Str.
Israel 63806, Tel Aviv
Working hours:
Sunday - Thursday:
09:00-17:00 Local Time

phone: +972 379 51 355
fax: +972 379 51 354
e-mail: annie@open-sky.co.il
www.air.bg

Bourgas Airport Office

Bourgas airport,

Terminal 2 Departures, floor 2
Working Hours:

Monday - Friday

09:00-17:30 Local Time

phone: +359 56 900 155
fax: +359 56 870 132
e-mail: boj@air.bg
www.air.bg

USA

ly

Mailing Address:

1819 Polk St #401 San Francisco, CA
94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
www.air.bg

BRU

Belgium, Brussels

Working hours:
Monday - Friday
10:00-19:00 Local Time

phone: +32 470 401 260
e-mail: brussels@air.bg
www.air.bg

VIE

1

Austria, Vienna

Intervega Reisen

Tiefer Graben 9, A-1010 Wien, Austria
Working Hours:

Monday - Thursday

09:00-17:30 Local Time

Friday

09:00-17:00 Local Time

phone: +43 1 5352550
0900 220013 (domestic line)
fax:  +431 5352552
e-mail: intervegareisen@aon.at
office@intervega.at
www.air.bg
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