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YBarkaemu nomHuuu,

Jo6pe gowau Ha 6opga Ha bvazapusa Ep!

EguH geH 8 yue6HUuume we uma cneuyuanHa 2anaBa, nocBemeHa Ha
nocaegHume gBe gecemunemus - u Ha egHa om Haili-epaHguo3HuUme
mexHoAO2u4HU peBoalouyuu B8 ucmopuama Ha yoBeuecmBomo.
NudopmauuoHHUME mexHoAO2uU, UHMepHem u Mo6uAHUMe ycmpoilcmBa
npomeHuxa >kuBoma Hu - u npogonkaBam ga 20 npomeHAam - B moakoBa
20AAMa cmeneH, Ye gopu He ycnhABame owe ga 20 OCb3HaeM HanbAHO.

A mexkgyBpemeHHo ugBa yacem Ha cAaeg-
Bawomo 2rn06aAHO compeceHue - mo3u Nbm
omHacswo ce He go uHdpopmauusima, a go
mpaHcnopma.

ABmomobuaume BegHwbXk Beue npoMeHuxa
cBema npegu Bek. HanpaBuxa 20 HecpaBHumo
no-manko macmo. OcBoboguxa mbpzoBusma
om npocmpaHcmBeHume U 6apuepu u omBo-
puxa nbms kbM 2rn0basusauusma.

Ceza e Bpeme 3a cnegBawama cmonka,
kosmo we npeobpasu He camo koAume, Ho U
gpagoBeme Hu. Hakoako dakmopa ce kombu-
Hupam, 3a ga s ocbwecmBsam.

CBpbxypbaHusauusma Hu kapa ga npe-
OCMUCAUM HauuHa, no koimo cmonaHucBave
aBmomobuAaume cu, u ga ce omkaxem om
npume>kaBaHemo 3a cMemka Ha cnogeAsiHe-

mo. Enekmpudukauusma u ocobeHo Bogopo-
gom Mo2am Hal-nocAe ga HanpaBsm koaume
yucmu; aBmomamusauusma u uskycmBeHusm
uHmenekm we 2u HanpaBam HecpaBHUMO no-
6e3onacHu. N we ocBobogam 3Hauuma yacm
om BpemMemo Hu 3a gpyau 3aHuMaHus.

HecayuauHo HoBusim bpou Ha THE
INFLIGHT MAGAZINE e nocBemeH Ha aBmomo-
buaume u 3agaBawama ce konocaaHa npoms-
Ha. ToBa e peBonlouus, kosmo Hama HyXga ga
Hu cBapu HenogzomBeHu.

lNoXkenaBame Bu npusmHo yemeHe, u npu-
AmeH nonem.

Bvareapus Ep
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Dear Passengers,
Welcome aboard Bulgaria Air!

One day textbooks will have

a special chapter devoted to

the past two decades - and to
one of the most spectacular
technological revolutions in the
history of mankind. Information
technology, the Internet and mobile
devices have changed our lives
and continue to do so to such an
extent that we are not even able to
fully realize it yet.

Meanwhile the next global jolt is looming
- this time concerning transport rather than
information.

Cars already changed the world a century
ago, making it a smaller place than ever before.
They freed trade of its spatial barriers and
paved the way for globalisation.

It is now time for the next step that will
transform not only our cars but our cities as
well. Several factors combine to achieve it.

Super-urbanisation makes us rethink
the way we manage our cars, and to give up
possession in favour of sharing. Electrification
and especially hydrogen can finally make cars
clean; automation and artificial intelligence will
make them a lot safer. And will free much of our
time for other pursuits.

Not surprisingly, the new issue of THE
INFLIGHT MAGAZINE is dedicated to cars and
the looming colossal change. This is a revolution
that does not have to catch us unawares.

We wish you pleasant reading and a
pleasant flight.

Bulgaria Air

February 201
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HABBH. BMW xDRIVE.

MHTEJIMTEHTHATA CUCTEMA 3A SAIBUXBAHE HA BCUYKU
KONENA, OrnuynoHAJTIHO 3A BCUYKU MOLEJIA BMW.

PapoctTa
M Kap BapHa oT wodupaHeTo

CAMO CETA:

* BMW X3 Ha ueHa ot 799 nB.* .2 mecey ¢ 4AC.
* BMW X4 ot 896 nB.* ua mecey ¢ J4C.

OdepTtute BKIHOYBAT cepBU3HO 06cny>xBaHe Ao 5 roguhmn uimn 100 000 Km.
N ygbmkeHa rapaHumna go 4 rogunn nam 200 000 k.

3a noseue MHPOpPMaLms U NPOOHO LLIOPUPaHe, MoNA CBbPXKETe ce ¢ Balumsa BMW gunbp.

M Kap BapHa
9023 BapHa, 6yn. Bnagucnas BapHenunk 320, Ten.: 052/739 860, e-mail: sales@bmw-mcarvarna.bg
* JlnamHroea meceyHa BHocka 3a BMW X3 xDrive 20d n BMW X4 xDrive 20d 3a 60 meceLa, npy nbpBoHavYanHa meceyHa BHocka ot 30% v ocTtaTbyHa CTOMHOCT

21%, nuxsa 2,99%. BMW Financial leasing ce npeanara B bbnarapus ot Yankpeant Jnsunr EAL. Odeprata e 3a OM3HEC KIMEHTV W € BanuiHa KbM Jatata Ha
nyénukaums.
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AHTBE TArA AHOPUI e domozpad, mogen, akmpuca,
pexkucbop u pegakmop. OmpacHana e u paéomu 8 BepAuH,
"kegemo moxkew ga Hamepuw Bcuuko, 3awomo BepauH e
Bcuuko". EguH om nocaegHume U npoekmu e ga cvb3gaBa
nopmpemu Ha Bogewu xopa om My3ukaAHama uHgycmpus,
BkalouumenHo u Ha 6ba2apckus komnosumop 8 XoAuByg
Mapuo NpuzopoB.

ANTJE TAIGA JANDRIG is a photographer, model,
actress, director and editor. She was raised and works in
Berlin, “where you will find everything. Because Berlin is
everything". One of her latest projects is to create portraits
of leading people in the music industry, including Bulgarian
Hollywood composer Mario Grigorov.

HAQEXXOA BOYEBA e penopmep B Investor.bg,
Bogewomo ukoHomuuecko uHmepHem usgaHue B8
Boazapus. Muwe 3a ekonozus, 3emegenue, 3a npakmukume
npu usnoan3BaHemo Ha cpegcmBa om eBponeuckume
npozpamu u 3a npobaemume Ha nompebumeaume.
3aBvpuwiuna e boazapcka ¢unonozus B Codutckus
yHuBepcumem.

NADEZHDA BOCHEVA is an Investor.bg reporter — a
leading economic online publication in Bulgaria. She writes
about ecology, agriculture, practices in the use of European
programmes funds, as well as consumer problems. She
holds a degree in Bulgarian Philology from Sofia University.
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FROM VARNA TO
PALMA AND MALAGA

Cneuuaato 3a cBol
npegadea owe no-
Bmopii‘uk MoXkeme
ge Matiopka u Ma
06pamiHuA Mapup
gBynacoyeH bune

kauesmu, ,bba2apus Ep* }
bHU Bpb3ku npe3 Codus. Beeku
Aemume om BapHa go Maamva
camo 3a WECM Yaca, uau no
'3a 8gBa nem yaca. Llenama Ha
265 eBpo go Maama u 267 go
Manaza. Lienama Glge46a Beuyku gomkumu /\emuumug,r
makcu, 6e3nramer#360p Ha MAcmo B cavionema,

pbyeH u yekupat 6§a>k kakmo u kemopunz Ha 60pga
3a noBeye uHhopmatus - www.airbg.

LLIE NPEBO3IM
bE3IMAATHO CKWTE BIA

WE'LL CARRY YOUR SKIS
FREE OF CHARGE
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youscan fly ff@m Varna to
to Malaga ingist six hour
houfs.
Retﬁ'm ticket

nd revers

rm 265 EQros to Palm

Eurgs to Malaga. The pricgfincludes all
a|ran fees;dtee seat selggtion, hand af
baggage, as__well as on- bogrd catering.

infofmation = www.air.bg. ™=

B pasezapa Ha ce3oHa, ,boazapus Ep“ we
3apagBa omHoBo noyumameAume Ha
3UMHUMeE cnopmoBe — HauuoHaAHUSM
npeBo3Bau npegnaza beannameH npeBo3 Ha
cku u cHoybopg ekunupoBka 3a nbmyBaHe go
kpas Ha mapm 2017 2oguHa no Bcuuku cBou
gupekmHu gecmuHauuu.

Bceku nomHuk Ha ,Boazapus Ep“ moxke ga

nbmyBa ¢ eguH Yupm cku, weku u cku obyBku,

UAU cHoybopg u ekunupoBka 3a Hezo. l

Especially for its customers Bulgaria Air offers
even more convenient connections via Sofia.
On Wednesdays and Fridays you can fly from
Madrid to Varna in just five hours (departs
from Madrid at 10:25), at a one-way final
price of 153 euros, or 248 euros for a return
ticket.

The price includes all required airport fees,
free seat selection, hand and checked
baggage, as well as on-board catering. For
more information — www.air.bg. ll




BPEME 3A UPDATE
UPDATETIME

Hat-HoBomo om cBema Ha Bucokume
mexHoAo2UU npegcmaBs npegaBaHemo
UpDate no Bloomberg TV Bulgaria — Bcska
cvboma u Hegena B 19:30 uaca. ABmopu

u Bogewu Ha HOBomo woy ca EneHa
KupunoBa u Bouuo MonoB - mexHono2uuHUMeE
aHaAu3amopu, no3Hamu om edupa Ha
Bloomberg TV Bulgaria. Te we 3ano3HaBam
3pumeAume ¢ nocaegHume nhocmuxkeHus 8
WT cekmopa, akmyanHume mexHoAO2UYHU
uzpauku, Halu-UHMepecHUMe MObUAHU
npuaoxkeHust u naaméopmu. UpDate we
paska3Ba ucmopuu Ha ycnexa u we
BgbxHOBsABa Hvgewume npegnpuemau

¢ nocmuXkeHusma Ha 6bAzapcku u
Me>kgyHapogHu cmapmbnu, Bneuamauau
nasapa € opu2uHaAHuU u uHoBamuBHu ugeu.
"TexHonoz2uume Beue HaBasi3oxa go makaBa
cmeneH B >kuBoma Hu, ue e mpygHo ga

cu npegcmaBum >kuBoma 6e3 msx... [Hec
nemme Hau-2onemu komnaHuu 8 CALLl no
nasapHa kanumaausauus ca npegcmaBumenu
Ha BucokomexHonoz2uuHus cekmop®, ka3Ba
EneHa KupunoBa.

10 | THE INFLIGHT MAGAZINE
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Covboma u Hegens

19:30

Weekends

The show UpDate on Bloomberg TV Bulgaria
presents the latest news from the hi-tech
world — every Saturday and Sunday at 7:30
pm. Authors and hosts of the new show are
the tech analysts of Bloomberg TV Bulgaria
Elena Kirilova and Boycho Popov.

They’ll present the viewers with the latest
developments in the IT industry, the trendy
tech gadgets, the most interesting mobile
applications and platforms.

UpDate will offer success stories and

will inspire future entrepreneurs with the
achievements of Bulgarian and international
startups that have impressed the market with
original and innovative ideas.

"Technologies are so deeply infiltrated in our
lives, that it's hard to imagine a day without
them... Today the five largest companies

in the USA by market capitalization are
representatives of the hi-tech sector, Elena
Kirilova commented. H

HEOBNYANHINTE
SAMN0A03PEHIA

THE UNUSUAL
SUSPECTS

MegutHusm ekcnepm leopau Ao3aHoB
npeB3ema BeuepHus HegeAeH edup Ha
Bulgaria ON AIR ¢ aBmopckomo cu 0630pHO
woy ,HeobuyauHume 3anogo3peHu”.
MNMpegaBaHemo ce usavuBa Ha »kuBo Bcska
HegeAnsa om 19 uaca.

4Bulgaria ON AIR ce ymBvpgu kamo
BucokonpodecuoHanHa u eBponeucku
uuBuauzoBaHa mepumopus 8 pogHama
MeguUHa cpega, Yusmo pegakuuoHHa
noAumuka e nonbmHa Ha egHa cmapa

Mos ambuuus — ga usgupBam u gaBam
mpubyHa Ha 2nacoBe u ugeu, koumo nopagu
ekcmpaBazaHmHocmma cu, horemuyHocmma
CU UAU UHEpUUU B MucAeHemo mpygHO
noAyuyaBam nybauueH gocmon", 0bsicHsBa
No3aHoB.

Media expert Georgi Lozanov has conquered
the evening Sunday air of Bulgaria ON AIR
with his own overview show The Unusual
Suspects. The programme airs live every
Sunday at 7:00 pm.

“Bulgaria ON AIR has established itself as

a highly professional and European civilized
space in the domestic media environment,
whose editorial policy is aligned with an

old ambition of mine — to trace and give
platform to voices and ideas which rarely get
public access, due to their extravagance,
controversy or inertia in the thinking”, Lozanov
explains. ll
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Bulgaria ON AIR nybaukyBa HoBuHu
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GOLDEN EGGS OF 2017
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UACAA N AMLIA
FIGURES & FACES

Munuapga AeBa, uau manko Hag 49% om BBIT,
gocmuzam cnecmsBaHusma Ha gomakuHcmBa-
ma u HemvpaoBckume opzaHusauuu B8 Boaza-
pus, nokaszBa nocnegHama cmamucmuka Ha
BHB. Ha 2oguwHa 6a3a genosumume ca Ha-
pacHanu ¢ 6.6%. BaozoBeme Ha busHeca ca
19.4 munuapga AeBa, uau 21% om BBI1, u cbwo
ca HapacHaAu ¢ Manko Hag 6%.

9 000 000 000 000

(nem mpuAuoHa) goaapa e obwomo cbCcmosiHue Ha 793-me MuAuapgepu 8
cBema no usuvucaeHus Ha Oxfam. lpe3 nocaAegHOMO gecemuAaemue cymama e
HapacmBaaa ¢ no 11% 2oguwHo. MNMpu me3u memnoBe owe npe3 2041 20guHa
Hal-6o2amusam 4oBek Ha naaHemama - ocHoBameasam Ha Microsoft Bua Feumc
- we cmaHe nbpBusm mpuauoHep 8 ucmopusma. B momeHma Neumc npumexka-

Ba "camo" 84.4 muauapga goaapa. billion leva, or a little over 49% of the GDP are

the households and non-profit organizations
savings in Bulgaria, according to the latest Bul-
garian National Bank statistics. Year-on-year,
deposits have grown by 6.6%. Business depos-
its are 19.4 billion leva, or 21% of the GDP and
they too have increased by a little over 6%. ll

(five trillion) dollars is the total net worth of the world’s 793 billionaires, according
to Oxfam. Over the past decade the number has grown by 11% a year. At this
rate, as early as 2041, the richest man in the world — Microsoft founder Bill Gates
— will become the first trillionaire in history. Currently, Gates has "only" 84.4 billion
dollars. l

MAPg. AeBa mpsb-
Ba ga ce omgensm
3a cnewHa noggpuXk-
ka Ha nbmHama mpexXa

Ha Bbazapus, mBopgu uHXk. AceH NweB om
Kamapama Ha cmpoumeaume npeg Bloomberg
TV Bulgaria. Cnopeg Hez2o BbBexkgaHemo Ha
makcu 3a noa3BaHe Ha Mazucmpanume e
chewHa Heobxogumocm, Ho egBa Au we ce
CcAy4yu no-paHo om 2019. Hag 85% om npeBo-
3ume, npemuHaBawu npe3 Boazapus, noa3Bam
acdanmoBume nomuwia, cpewy 10% no xkenes-
Hume u okoao 5% no Boga.

ca buau mypucmuueckume HowlyBku B Bvazapus npe3 2016 2oguHa cnopeg

billion leva should be spent on urgent oduuuanHama cmamucmuka Ha Eurostat. ToBa e Hau-zonemusm pbcm om

maintenance of Bulgaria’s road network, claims
Engineer Yasen Ishev from the Construction
Chamber for Bloomberg TV Bulgaria. He thinks
that introducing toll charges for using motorways
is an urgent necessity, but it’s unlikely to happen
earlier than 2019. Over 85% of the traffic in
Bulgaria uses paved roads, compared to 10% -
railways and about 5% - water.

14 | THE INFLIGHT MAGAZINE

Bcuuku gecmuHauuu B EBpona (17.9% cnpamo 2015 2oguHa). lMoumu gBe mpe-
mu om me3u HowyBku ce nagam Ha uy>kgecmpaHHu 2pakgaHu.

MHaue augep no mo3u nokazamen cu ocmaBa VcnaHus (454 munuoHa HowyB-
ku), npeg Mimaaus u Qpaxuus (no 394.6 MuAuoOHa).

was the number of nights spent in tourist accommodation establishments in Bul-
garia in 2016, according to official estimates from Eurostat. This is the largest in-
crease in all European destinations (17.9%, compared to 2015). Almost two thirds
of these nights were spent by non-residents.

In absolute figures, Spain (454 million nights spent) accentuated its lead, ahead of
ltaly and France (by 394.6 million). H



*
Om uemBbpm Bek bvazapusg
HaxeBmuHama pemopuka

€ waHC ga npal

Hal-6egHama cmpana 8 EBponeuckus culoa.
MoBcemecmHa  HeuskopeHuma  kopynuus.
Bcuuku BadkHu Bvnpocu ce pewaBam om m.
Hap. "3agkyaucue". I Hakpas eguH Mb4HOpas-
pewum cnop Hakbge ga ce opueHmupa cmpa-
Hama - kbm 3anaga uau kom Pycus. ToBa e
kapmuHama 3a Bbaz2apus, kosmo we cu Hapu-
cyBame, ako caywame eguHcmBeHo GbAzap-
ckume noAumuuu.

BbB BCUYKW TE3U HABAIOAEHUA uma
go3a ucmuHa, pasbupa ce. Ho gokamo gpana-
Husima 3a BAacm Ha noAumuuume ce obAuyam
eguHcmBeHo B makaBa pemopuka, Hezabens-
3aHU ocmaBam HemaAko gpyau ocobeHocmu
Ha Bvazapus. 3a koumo obukHoBeHo HayuaBa-
Me om uy>kgecmpaHHume mMeguu.

Hanpumep moBa, ue 3a gHewHume geua e
no-gobpe ga ca pogeHu B Boazapus, omkoa-
komo 8 CALL, AnoHus, Kanaga uau ABcmpa-
Ausi - noHe cnopeg MHgekca 3a kauecmBo Ha
HauuoHaAnHOCMmMa, cv3gageH om Henley &
Partners u cBemoBHou3BecmHus yuyeH npod.
Omumpuu KoueHoB. Tasu kaacauus omuyuma
gBa dakmopa: kakBo e kauecmBomo Ha >ku-
Bom B pogHama cmpaHa (uaMepeHo chopeg

16 | THE INFLIGHT MAGAZINE
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BuAa HaUUOHAAHAMa cu penymauus
uuume. Cay>kebHomo npaBumeAacmBo

Hal-pa3auuHu kpumepuu), u kakBu Bbamoxk-
Hocmu uma nogaHukom U ga 3amuHe ga >Ku-
Bee u pabomu B uykbuHa.

WA YE BbATAPUA E 27-A B CBETA no no-
kazamenas "TpadkgaHcku cBobogu" u 32-a no
"KauecmBo Ha >kuBom" u "Omkpuma 3a 6us-
Hec", cnopeg ambuuuo3HO CbBMECMHO NpoyY-
BaHe Ha azeHuusma WPP u Wharton business
school. 3a pasauka om noBeuemo gpyau aHke-
mu om mo3u mun, Ma3u omyuma MHO20 Wu-
pok kpve ¢akmopu - He camo ukoHomuuecku u
couuanHu, Ho u kyamypHu, cBovp3aHu ¢ mecm-
Hama KyxHsi U C MbYHO uamepumu nokasameau
kamo "cekcanua" Hanpumep.

Mau ue Codusa e egHa om gecemme Hau-am-
pakmuBHu mypucmuuecku gecmuHauuu G
cBema B8 momeHma (cnopeg Huffington Post)
U ¢ no-gobpo kauecmBo Ha >kuBoma om Moc-
kBa, Bykypew, Beazpag u Micmanbya (cnopeg
paHeaucmama Ha Economist Intelligence Unit).

WA YE BbATAPUA UMA HAN-OOBPATA
MOAUTUKA 3a nnameHo mauyuHcmBo B usa
cBam, cnopeg npoyuBaHe Ha Bpumatckus 8.
The Telegraph.

[a He 3abpaBsame u uHgekca The Good Country,
8 koumo cmparHama e 29-a B cBema. Cv3ga-
geHa npegu gBe 2oguHu om CaumbH AHXOAM,
noAumonoz u npodecop 8 yHuBepcumema East
Anglia, masu paHaaucma omuyuma npuHoca Ha
omgeAHume gbprkaBu kem obwiomo gobpyBaHe
Ha uoBeuecmBomo u pa3Bumuemo Ha nAaHe-
mama. 3acayeume ca Bcska cmpaHa ce om-
yumam no 7 pa3AuyHU 2pynu om nokasameau.
C 29-ama cu no3uuusi Bbazapus usnpeBapBa
cmpaHu kamo IOkHa Kopes, Mopuus, Yexus,
PymoHus, CaoBakus. [daneu Hasag ca V3paen,
Bpasuaus, Copbus, Typuus, Kumau u Pycus.

MO>XEM AA NMPOObA>XABAME TAKA owe
gvAazo. MoxkeM ga npunomHUM U gpyaume goc-
mouHcmBa Ha cmpaHama, koumo s npaBsm
uHmepecHa 3a uHBecmumopume: yacm om
eguHHus eBponeucku nasap, Hucku gaHvbuu,
HaceAeHUe ¢ omHocumeAHo gobpo BaageeHe
Ha uy>kgu e3uuu, Bucoka ckopocm Ha uHmep-
Hem Bpb3kama, egHu om Hau-Huckume ueHu
Ha enekmpuuecmBomo 3a NPOMUWAEHU HyX-
gu, pasHoobpasHa u kpacuBa npupoga...

Tvkmo makuBa nocaaHus 6u mpsbBano ga om-
npaBs kom cBema bbazapckama noaumuyecka



kaaca, a He go 6oaka nosHamume Hu B3aumHu
06BuHeHus. B mo3u cmucbA cbecmaBsHemo Ha
cAy>kebHo, npegumHo mexHokpamcko npaBu-
meAcmBo e psagok waHc 3a Bvaz2apus — waHc
Hal-nocAe ga ce Hapywu masu mpaguuus Ha
caMoyHuwoXXumeAHa aHmupekaama. U waHc
ga ce omnpaBsam Hau-nocAe no3umuBHU noc-
AaHUs: 3a cmabuAaHocm, 3a cuz2ypHocm, 3a
Bv3amokHocmu 3a pa3Bumue, koumo noBeue
HAMa ga ce npeHebpezBam.

BbATAPUA BUHATU E UMAAA npobaem ¢ pe-
nymauusima cu. A om penymauusma Ha egHa
cmpaHa 3aBucam Hewa kamo kpegumHus U
peumuH2, BAusHuemo U npu B3emaHemo Ha
konekmuBHuU peweHus (ocobeHo B opzaHu3sa-
uuu kamo EC), cnocobHocmma U ga npuBauva
uHBecmumopu, gopu 6posm Ha mypucmume,
cknoHHU ga a8 nocemsm. Hama gopkaBa no
cBema, kosmo ga e usamvkaHa camo om goc-
mouHcmBa. Beska cmpaHa pasnonaza kakmo
¢ nonokumeaHu, maka u ¢ ompuuamenHu da-
kmu 3a cebe cu. Bonpocbm e kou we usbepe
ga nokake npeg cBema. /I gaau we ocmaBu
npobAaeMume U ga s paspywaBam - UAu npoc-
mo we 2u paspewu. M

ECONOMY
GOVERNMENT

Breaking
or Solving

For a quarter century Bulgaria has left its national
reputation to politicians’ cheap rhetoric. The caretaker
government is a chance to change this.

The poorest country in the European Union.
Nationwide ineradicable corruption. All the
important issues are decided by the so called
people behind the curtain. Finally, a complex
dispute over the direction of the state — to the
West or to Russia. This is the picture of Bul-
garia you’ll have if you listen to Bulgarian politi-
cians only.

OF COURSE, THERE’'S A DOSE in all these
observations. However, while politicians move
heaven and earth for power and use such rhet-
oric, quite a lot of other Bulgarian specifics,
we usually hear about from the foreign media,
remain unnoticed.

For example, the fact that for today’s children
it's better to be born in Bulgaria than in the
USA, Japan, Canada or Australia — at least ac-
cording to the Quality of Nationality Index, cre-
ated by Henley & Partners and world-famous
scientist Professor Dimitry Kochenov. This
ranking explores two factors: what is the qual-
ity of life in the home country (based on a vari-
ety of criteria) and what opportunities to settle
and work abroad its citizens have.

OR THAT BULGARIA RANKED 27TH IN THE
WORLD on “Civil Liberties” and 32nd by “Qual-
ity of Life” and “Open for business”, according
to an ambitious joint study by the WPP Agency
and the Wharton business school. Unlike most
surveys of this kind, this one explores a really
wide range of factors — not only economic and
social, but also cultural, related to the local
cuisine and hard to measure indicators, such
as "sex appeal", for instance.

Or that currently Sofia is one of the world’s ten
most attractive tourist destinations (according
to Huffington Post) and with a better quality of
life than Moscow, Bucharest, Belgrade and lIs-
tanbul (according to the Economist Intelligence
Unit ranking).

OR THAT BULGARIA HAS THE WORLD’S
BEST PAID maternity leave policy, according
to a study by The Telegraph.

Let’s not forget the The Good Country Index,
where the country ranked 29th in the world.
Founded two years ago by Simon Anholt, a
Professor in Political Science at the Univer-
sity of East Anglia, this ranking measures what
each country on earth contributes to the com-
mon good of humanity and the planet. The con-
tributions of each country are based on seven
different categories. With the 29th position,
Bulgaria is ahead of countries such as South
Korea, Greece, Czechia, Romania, Slovakia.
Israel, Brazil, Serbia, Turkey, China and Russia
are far behind.

WE CAN GO ON much longer like this. We can
remember some other merits of the country,
making it interesting for investors: part of the
European single market, low taxes, population
with a relatively good command of foreign lan-
guages, high internet connection speed, some
of the lowest prices of electric power for indus-
trial needs, varied and beautiful nature...
These are the messages that the Bulgarian
political class should send the world, and not
the painfully familiar recriminations. In this
sense, the appointment of a caretaker, mainly
technocratic government is a rare chance
for Bulgaria — a chance to finally break this
tradition of self-desctructive anti-advertising.
As well as the chance to finally give positive
messages: for stability, security, opportunities
for development, which will no longer be ig-
nored.

BULGARIA HAS ALWAYS HAD a problem with
its reputation. Yet, things like credit rating,
impact in making collective decisions (espe-
cially in organizations like the EU), its ability to
attract investors, even the number of tourists
willing to visit it, depend on a country’s repu-
tation. There’s no country in the world with
positive sides only. Each country has both
positive and negative features. The question
is which ones it'll choose to show the world.
And whether it’ll let its problems destroy it — or
it'll simply solve them. ll

Tekem KAAVIH AHFEAOB / ®omozpacdusa OAE MOMOB

By KALIN ANGELOV / Photography OLEG POPOV
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KOI1 KOI E B
CAYXEBHIA

KABUHET
WHO'S WHO IN
THE CARETAKER
CABINET

¥

02uan MEPOXKNKOB - MuHuc-
mbp-npegcegamen. Mpogecop no
npaBo 8 Coguickus yHuBepcu-
mem, cneuuaausupaa 6v6 BueHa
u 8 uncmumyma "Make MaaHk".
BuBw genymam om HCB u
npegcegamen Ha 39-0mo HapogHO
cbbpaHue. ABmop Ha gecemku
yuebHuuu no npaBo.

Ognyan GERDZHIKOV - Prime Min-
ister. Professor in Law in the Sofia
University, specialized in Vienna
and at the Max Planck Institute.
Former MP from the National
Movement Simeon Il and Chairman
of the 39th National Assembly.
Author of tens of law textbooks.
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linko CEMEPOKWEB - Buuenpemuep,
MUHUCMbP Ha 3gpaBeona3BaHemo. 3gpaBeH
MuHUCMbp B npaBumeacmBomo Ha MBaH
KocmoB (1999-2001), npegu moBa e 6uA
3amecmHuk-MuHucmbp 8 mpu kabunema.
MopBu gupekmop Ha HauuoHaaHama 3gpas-
Hoocuz2ypumeAHa kaca

llko SEMERDZHIEV - Deputy Prime Minister,
Minister of Health. He was health minister in
the cabinet led by Ivan Kostov (1999-2001)
after being deputy minister in three cabinets.
The first director of the National Health
Insurance Fund.

Cnac MOMHKOAOB - MuHucMbp Ha
peauoHaaHomo pa3Bumue u 6aazoycmpod-
cmBomo. Ekcnepm 8 MuHucmepcmBomo go
2007 2oguHa, creg moBa ce e 3aHuMaBan ¢
yacmeH koHcyamaHcku busHec.

Spas POPNIKOLOV - Minister of Regional
Development and Public Works. Expert in the
ministry until 2007, he was later involved in a

private consulting business.

Cmedau AHEB - Buuenpemuep, MUHUCMbP
Ha ombpaHama. buBw wed Ha gupekuus 8
MuHucmepcmBo Ha ombpaHama u BoeHeH
amawe 8 nocoacmBomo Ha bvAzapus 8
CALL. Cneuuaausupan 8 HauuoHaaHuA BoeHeH
yHUBepcumem Ha CALLl BvB BawuHzmoH.

Stefan YANEV - Deputy Prime Minister, Minis-
ter of Defence. Former head of directorate at
the Ministry of Defence and military attache
at the Bulgarian Embassy in the USA. He
specialized in the National Defense University
of the US in Washington.

Hukonai [JEHKOB - muHucmbup Ha 06paso-
BaHuemo u Haykama. Mpodecop no usu-
koxumus 8 CY, aBmop Ha Hag 130 Hay4Hu

ny6aukauuu. bewe 3amecmHuk-MuHucmup 8
nocaegHusa kabuxem Ha bodko BopucoB.

Nikolay DENKOV - Minister of Education and
Science. Professor in Physical Chemistry
at the Sofia University, author of over 130

scientific publications. Former deputy minister
in the last cabinet led by Boyko Borisov.

Xpucmo AAEKCUEB - MuHUCMbP Ha mpaHc-
nopma, UHGOPMAUUOHHUME MEXHOAO2UU
u cbobweHuama. floceza be 3amecm-
Huk-gupekmop Ha Hauuonaana komnanus
JKeaezonbmHa uHdpacmpykmypa.

Hristo ALEXIEV - Minister of Transport, Infor-
mation Technologies and Communications.
Former deputy director of the National Railway
Infrastructure Company.

Manuna KPYMOBA - Buuenpemuep no eBpo-

nedckume doHgoBe. buBw wed Ha gupekuus

U 3amecmHuk-MuHucmbp 8 MuHucmepcmBo
Ha okoAaHama cpega u Bogume.

Malina KRUMOVA - Deputy Prime Minister
for the EU funds. Former head of directorate
and deputy minister at the Ministry of
Environment and Water.

Pagu HAIZEHOB - MuHuCMop Ha BbHWHUME
pabomu. buBw wed Ha kabuHema Ha Cume-
0H Cakckobypazomcku, kakmo u nocaaHuk 8
ABcmpus u lepmanus. Bua e u 3amecmHuk-
MUHUCMbP Ha ombpaHama.

Radi NAYDENOV - Minister of Foreign Af-
fairs. Former head of the cabinet of Simeon
Saxe-Coburg-Gotha and former ambassador
in Austria and Germany. He was also deputy

minister of defence.

2
Teogop CEANAPCKI - MuHuCMbp Ha
ukoHomukama. MpenogaBamen no ukoHomuka
8 Cogutickus yHuBepcumem, om 2015
6e gekan Ha Cmonanckua dakyamem 8
yHuBepcumema.

Teodor SEDLARSKI - Minister of Economy.
Lecturer in economics in the Sofia University,
dean of the Faculty of Economics and Busi-
ness Administratin of the university since
2015.



Jenuua 3NATEBA - Buuenpemuep no 6ba-
2apckomo npegcegameacmBo Ha CbBema Ha
EC 2018. buBw genymam om "Koaauuus 3a
Boazapua" u nocmosHeH npegcmaBumen Ha
cmpaxama 8 MapaameHmapHama acambnes
Ha CvBema Ha EBpona.

Denitsa ZLATEVA - Deputy Prime Minister for
the Bulgarian Presidency of the Council of the
European Union in 2018. Former MP from
the Coalition for Bulgaria and resident repre-
sentative of the country in the Parliamentary
Assembly of the Council of Europe.
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Maamen Y3YHOB - MuHucmup Ha Bo-
mpewHume pabomu. lexepar-matiop om
pe3epBa, 6uBw gupekmop Ha MBP MaoBguB
u npenogaBamen Bv8 Bucwus yHuBepcumem
no cuzyptocm u ukoHomuka 8 MroBguB.

Plamen OUZOUNOV - Minister of Interior.
Major-general from the army reserve, former
director of the Ministry of Interior in Plovdiv,
and lecturer at the University of Security and

Economics in Plovdiv.

Kupun AHAHWNEB - MuHUCMbp Ha QUHaH-
cume. buBw 3amecmHuk-MuHUCTMbP Ha
(uHaHcume 8 yemupu npaBumeacmBa
mexXgy 1998 u 2017.

Kiril ANANIEV - Minister of Finance. Former
deputy minister of finance in four govern-
ments between 1998 and 2017.

Mapus MABAOBA - munucmbvp Ha npaBo-
coguemo. buBw npokypop 8 Codudcka
palioHHa npokypamypa u caegoBamen 8

HauuoHaAHama caegecmBena cayxkoba.

Maria PAVLOVA - Minister of Justice. Former
prosecutor in the Sofia Regional Prosecu-
tor's Office and investigator in the National

Investigation Service.

Pawko MAAEHOB - MuHucmbp Ha kyamy-
pama. Akmoop ¢ Hag 25 poau 8 kuHomo,
6uBw gupekmop Ha baazoeBapackus u
pycetckua meampu, u Ha TopkaBHua camu-
puyeH meamop.

Rashko MLADENOV - Minister of Culture. Ac-
tor with more than 25 parts in cinema, former
director of the theatres in Blagoevgrad and
Ruse, and former head of the State Theatre
of Satire.

Hukonaii MABAOB - MuHucmbp Ha eHepzemu-
kama. floce2a 6e uanvaHUMeAeH gupekmop
Ha "byrzapeas", 8 MuHaAomo e bua B8
6opgoBeme Ha HauuoHaaHama eaekmpuye-
cka komnaHua u "KoHmyp Mo6aa Mapuua
3mok 3".

Nikolay PAVLOV - Minister of Energy. Bulgar-
gaz executive director so far, in the past he
was member of the boards of the National

Electricity Company and ContourGlobal Mar-

itsa East 3.

Cmena BANTOBA - MUHUCTMbP HA Mypu3mMa.
MpenogaBamen no ukonomuka 8 Mexkgy-
HapogHomo BbusHec y4yuAuwe B8 bomeBe-

pag, 6uBw ekcnepm Ha ukoHomuyecko

MuHUCmMepcmBo u 3amecmHuk-npegcegamen

Ha JopkaBHama azeHuus no mypusbm
(2007-2009).

Stela BALTOVA - Minister of Tourism. Lecturer
in economics in the International Business
School in Botevgrad, former expert in the
economic ministry, and deputy chairman of

the State Tourism Agency (2007-2009).

puna KOCTOBA - MuHucmbvp Ha okoaHama
cpega u Bogume. [lokmop Ha ukXkeHepHUME
Hayku cbC cneuuarHocm BogocHabgaBaHe,
npenogaBamen 8 YHuBepcumema no apxu-
mekmypa, cmpoumeacmBo u 2e0ge3us.

Irina KOSTOVA - Minister of Environment
and Water. Doctor of Engineering specialized
in water supply, lecturer in the University of
Architecture, Civil Engineering and Geodesy.

[Nanuena JALLEBA - MuHucmbp Ha
MAageXma u cnopma. MpenogaBamen u 3a-
mecmHuk-pekmop 8 HauuoHaaHama cnopmHa
akagemus, uneH Ha 6opga Ha EBponeilckus
cvBem 3a cnopmHa Hayka.

Daniela DASHEVA - Minister of Youth and

Sports. Lecturer and deputy rector of the Na-
tional Sports Academy, member of the board

of the European College of Sport Science.

[onw6 [JOHEB - MuHUCMbp Ha mpyga u
couuanHama noaumuka. buBw uaeH Ha
Hagsopa Ha HOW u npegcegamen Ha Hag3opa
Ha HauuoHaAHUA uHCMUMym 3a noMupeue
u apéumpaxk. Mpegu moBa e bua wed Ha
gupekuua 8 couuaaHomo MuHucmepcmeBo,
wed Ha "MaBHa uHcnekuua no mpyga" u
3aMecmHuk-wed Ha gopkaBHus pe3epB.

Gulub DONEV - Minister of Labour and Social
Policy. Former member of the supervisory
board of the National Social Security Institute
and chairman of the supervision of the National
Institute for Conciliation and Arbitration. Earlier
he was also a head of directorate in the social
ministry, head of the General Labour Inspector-
ate, and deputy dj he State Reserve.

Xpucmo BO3YKOB - muHucmbp Ha 3eme-

geauemo u xpasume. buBw gupekmop Ha

iHcmumyma no mlomloHa u npegcegamen
Ha Ceackocmonaxckama akagemus.

Hristo BOZUKOV - Minister of Agriculture.
Former head of the Tobacco Institute and
chairman of the Agricultural Academy.
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of 2017

Where to invest and how to avoid the low interest rates

By IVANINA MANCHEVA / Photography SHUTTERSTOCK

Interest rates approached zero at the end of 2016 and people were faced
with a difficult choice — where to invest their savings, not only to pro-
vide income, but also save it from the troubled country and the turbulent
events on the world markets. The following gives some guidance without
being the typical investment advice.

INVESTMENT IN LAND is the first opportunity to examine. But, since
its cost increased in recent years, the profitability of rentals fell below
6 percent in 2015. Although there is still no official data for 2016, it can
be assumed that the decline of grain prices in recent years will create
investment opportunities. The record production of wheat in 2016 failed
to offset depreciation and preliminary data indicates a reduction of in-
come in agriculture. This will probably put an end to the constant growth
of land prices (or at least in some areas), while on the other hand, land
investors can rely on an average of 45 lev of European subsidies for dif-
ferent types of land.

APARTMENT RETALS is one of the best opportunities, unless you don’t
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want to risk even more money and you don’t have a lot of spare time.
The dramatic increase in the number of flights to Sofia and Plovdiv has
permanently put the two Bulgarian cities on the map for budget travel-
ers. The expected attention regarding the future Bulgarian Presidency
and the future European Capital of Culture can only further increase
the demand for this type of service. There are no official statistics, but
comparing the prices on Airbnb along with our observations, the net
income from a rental property for a short-term stay is much higher than
for long-term rentals. However, it is far from a risk-free investment.

GOVERNMENT SECURITIES MIGHT BE a good opportunity for more
passive investors who prefer a safer investment. Last year, the Ministry
of Finance withdrew from the primary market due to their budget sur-
pluses and because of issues on the foreign markets. This year the state
will again be on the domestic market. This will increase their yield, which,
for two-year bonds is around 0.1 percent. In addition, government securi-
ties will be traded on the stock exchange and what better than increased
liquidity. However, this can be a difficult trade, if the strategy is not to



ECONOMY
INVESTMENT

prices have stabilized, which boosts global inflation, as well as on Wall
Street. Most predictions are that wheat prices have bottomed out, but
there is a rise in industrial metals, such as copper (30 percent growth
year over year) due to expectations for global growth. But for other
commodities, such as iron ore, which rose 80 percent in 2016, there is
a possible correction.

CURRENCIES FROM EMERGING MARKETS, such as Russia and Bra-
zil, may become more enticing, along with stabilized commodity prices.
Traditionally, raw materials gives strength to currencies, such as the Ca-
nadian and Australian dollar. Many experts recommend the US govern-
ment securities protect against inflation (TIPs), which would benefit from
fiscal stimulus and higher wage growth, in addition to the stabilization of
commodity prices.

SHARES ON MANY of the leading stock exchanges saw price-earning
ratios reach very high levels. Therefore, most commentators usually say
to choose individually, for example, US pharmaceutical companies can
operate better under the Trump administration, as well as construction
companies. However, Europe must be cautious with exports if the Euro
increases. There are tips to invest in Asian markets, including Japan, but
cautiously. Remember what happened in Turkey, when the currency fell
30 percent from late September to mid-January, or in China, where there
are fears of capital outflow.

In summary: In 2016 we saw signs of two changes: the beginning of the
end of the unconventional monetary policy, which was associated with
receding fears of global deflation and the end of austerity. Bond markets
wait until the date of maturity. There is an important feature of these first reflected this, how other sectors will respond to changing incentives
securities - price growth means lower yields. So the two factors may remains to be seen. Ml

act in a different way. The statistics also show that yields on long-term
investments on the secondary market is much lower than on the primary.

KEEP AN EYE ON THE BULGARIAN STOCK EXCHANGE, SOFIA.
Although the results of the stress tests regarding pension funds may

affect trade, the efforts of the Financial Supervision Commission’s new
management, as well as those of the stock exchange to end the slump
are apparent. For now, we should be cautiously optimistic because it

is difficult to have a working capital market without high standards of E'bJ'I rapus
corporate management. Until the state casts its vote of confidence, of

course. Since 1979 Since 2016

GLOBALLY, it is unknown what US President Donald Trump and the
heads of the US Federal Reserve will do, whether or not the world's lead-
ing economies will begin competitive devaluation, how Europe will face Be ratu ngs— & O rga —CO nt r0| AG
the Brexit challenges, and what will happen in key elections (in Holland,
France and Germany). Much depends on the experimental monetary

policy of the European Central Bank, and inflation data, for the first time, Nordstrasse 1 Blvd. Totleben, 53-55

has shown there may be an end to "more of the same." .

Each of these issues creates different scenarios. CH-6302 ZUg BG-1606 SOﬁa
boc@boczug.com www.boczug.com

GOLD, FOR INSTANCE, would benefit if the Federal Reserve slowed the
interest rate increase to the expected rate of inflation in the US. The US
dollar rose to a 14-year high after the presidential elections due to the ex-
pectations of a large fiscal stimulus package, but 2017 has shown that a
strong dollar does not correspond to the protectionist attitudes of Donald . . . . .
Trump. German DAX and all indices in Europe were on the rise at the be- > Settlng up companies and fid uclary services
ginning of 2017 (and due to better data), but a lot can go wrong this year. . . .

It is difficult to forecast the unusual combination of rising interest rates > Private Bankmg and eXChange transactions
and continuing growth on the Wall Street, where the frequently asked network

question is "How much?"

Our Services

» Moving to Switzerland
PRESSURE ON COMMODITIES decreases: this is one of the few cer- .
tainties. Bloomberg Commodity Index, which includes 22 raw materials > GOId transactions

increased by 12 percent last year for the first time since 2010. Oil > Tax and auditing

» Representation / assignments abroad
» International Trade Platform




WHBECTULUMATA B 3EMA e nop-
Bama Bv3moxkHocm, kosmo caegBa
ga bvbge npoyveHa. Ho mwvu kamo
ueHama U ce noBuwu npe3 nocAegHuU-
me 20guHU, goOXogHOCMmMa om peHmu
nagHa nog 6% npe3 2015. 1/ Bonpeku
ye Bce owe HAMa oduuuanHU gaHHU
3a 2016, moXke ga ce npegnoAaoxXu, ue
chagbm B8 ueHama Ha 3bpHOMO hpe3
nocAegHume 20guHu we omBopu Hs-
kou uHBecmuuuoHHU BvamoXkHocmu.
PekopgHusm gobuB Ha nweHuua
npe3 2016 He ycns ga komneHcupa
noeBmunsBaHemo u npegBapumen-
HUMe gaHHU couyam HamansBaHe Ha
goxogume B ceackomo cmonaHcmBo.
ToBa BeposmHo we caoxXku kpau Ha nocmosiH-
HUS pbCM Ha ueHume Ha 3emama (uAu noHe B
omgeAHu paloHu), gokamo, om gpyea cmpa-
Ha, uHBecmumopume B 3ems mMozam ga pas-
yumam cpegHo Ha 45 aneBa eBpocybcuguu om
pa3auueH Bug Ha gekap.

ANAPTAMEHT 3A HACTAHABAHE HA TY-
PUCTU e egHa om Hau-gobpume Bb3moxXk-
Hocmu, ako ocBeH c manko noBeue 2omoB-
Hocm 3a puck, pasnorazame u cbc cBobogHo
Bpeme. OpacmuuHomo yBeauuaBaHe Ha no-
Aremume go Codus u lNAoBguB HacmaHuxa
mpalHo gBama 6vA2apcku 2paga Ha kapma-
ma Ha uHguBugyanHume blogkemHu mypuc-
mu. OuakBaHomo BHumaHue koM Bbgewama
cmpaHa-npegcegamen Ha EC u Bvgewama
eBponeucka cmoauua Ha kyamypama moxke
camo owe noBeue ga yBeAauvu mopceHemo Ha
mo3u mun ycayau. Hama oduuuasnHa cmamuc-
muka, Ho cbnocmaBkama Ha ueHume 8 Airbnb
u Hakou HabalogeHus nokasBam, ye yucmama
goxogHocm om anapmameHm 3a kpamkocpou-
HOo omgaBaHe nog Haem, e gByuudpeHa. Ho
ganeu He e bespuckoBa uHBecmuuus.

AUK MOXXE OA CE OKAXXAT gobpa Bu3-
moXkHocm 3a no-nacuBHume uHBecmumo-
pu, 3anaz2awu Ha cuzypHo. lpe3 muHanama
2oguHa MQ ce uamezau om nbpBuuHUA UM
nasap 3apagu blogkemHume usAuwbUU U 3a-
pagu emucuume Ha BbHwWHU na3apu. Ho npes
masu 2oguHa gbpkaBama omHoBo we 3ae-
Ma Ha BompewHus nasap. ToBa we yBeauuu
goxogHocmma um, kosmo ceza e okono 0.1%
3a gBezoguwHume kHuXa. B gonbaHeHue,
npegcmou ga 3anoyHe movpz2oBus ¢ ALK Ha
bopcama, a kakBo no-xy6aBo om yBeauueHa
AukBugHocm? ToBa obaue moxke ga ce okaxke
mpygHa mvp2oBus, ako cmpamezausma He e
ga ce uaka nagex. ima egHa BakHa ocobe-
HOoCm npu me3u kHwka — ppcmbm Ha ueHume
o3HauvaBa no-Hucka goxogHocm. Taka gBama
dakmopa moxke ga geicmBam 8 pa3auuHa no-
coka. Cmamucmukama cbwo maka couu, ue
goxogHOCMMa Ha gbA20CPOYHUME eMUuCuU Ha
BmopuueH na3ap e gocma no-Hucka om masu
Ha nbpBuyHus.
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OPBXXTE MOA OKO N BOB-COOUA. Bo-
npeku ue pesyamamume om cmpec mecmo-
Beme Ha neHcuoHHume ¢oHgoBe Mozam ga
okakam BAusHue Ha mbpzoBusma, fBHU ca
ycuausma Ha HoBomo pvkoBogcmBo Ha Ko-
mucusma 3a ¢uHaHcoB Hagsop, kakmo u Ha
camama bopca, ga caokam kpau Ha Aemap-
2UYHUSA nepuog. 3aceza ce omHacsmMe C npeg-
nasauB onmumusbMm, 3aulomo € mpygHo ga
uma pabomeuw, kanumanoB nasap 6e3 Bucoku
cmaHgapmu Ha kopnopamuBHo ynpaBaeHue.
gokamo gbp>kaBama He my 2nacyBa goBepue,
pasbupa ce.

B MNOBAAEH MALLIAB 2onemume Heu3Becm-
Hu ca kakBo we HanpaBsm npe3ugeHmbm Ha
CALL OoHang Tpomn u wedoBeme Ha QPe-
gepanHus pe3epB Ha CALL, gaau Bogewume
cBemoBHu ukoHomuku HsMa ga 3anouyHam
koHkypeHmHa geBanBauus u, He Ha nOCAegHO
msicmo, kak we ce pa3Busm npegusBukamen-
cmBama npeg EBpona — kamo Brexit u nope-
guua kalouoBu usbopu (XonaHgus, OpaHuus,
F'epmaHus). MHo20 3aBucu om ekcnepumen-
maAHama napuuyHa noaumuka Ha ELIB, Ha ko-
Mo gaHHUmMe 3a uHpAauusma 3a nbpBu nbm
gaBam ocHoBaHue ga caoxku kpal Ha AuHusma
,LOwe om cbwomo”.

Bceku eguH om me3su Bbnpocu uepmae pas-
AUYHU CueHapuu.

3AATOTO HAMPUMEP 6u ce Bb3noasBano,
ako (DegepanHusm pesepB 3a6aBu noBuwe-
Huemo Ha AuxBume cnpsmo ouyakBaHus pbcm
Ha uHpaauusma B CALL. LLlamckusm gonap
nockvnHa go 14-2oguweH Bpbx cAeg npesu-
geHmckume u3bopu, nopagu ouyakBaHusma 3a
2oAsM nakem om puckaAHu cmumyAu, Ho B Ha-
YaAOmoO Ha masu 2oguHa gouge peg Ha OCb3-
HaBaHemo, ye cuAHusm gonap He kopecnoH-
gupa Ha npomekuuoHUCMuUYHUME HazAacu Ha
Ooxang Tpbmn. Fepmanckusm DAX u uzobwo
uHgekcume Ha koHmuHeHma ca BvbB Bb3xog B8
Hauanomo Ha 2017 (u nopagu gobpu gaHHu),
HO MHO20 MoXke ga ce obbpka masu 2oguHa.

[onbAHUMEAHO 3ampygHeHUe npeg NPO2HO3U-
me cb3gaBa HeobuualuHama kombuHauus Ha
noBuwaBauwu ce AuxBu u npogbakaBaw, ppbcm

Ha Yoacmpuum, kbgemo uyecmo ce
3agaBa Bvnpocvm ,[dokbge?”

HATUCKBT BbBPXY CYPOBUHUTE
HamansBa: moBa e egHO om MaA-
komo cuegypHu Hewa. Bloomberg
Commodity Index, koumo BkalouBa
22 no3uuuu, ce noBuwu ¢ 12% npe3s
MuHanama 2oguHa, 3a nvpBu nom
om 2010 2. LleHume Ha nempoaa ce
cmabuausupam, koemo gaBa maa-
cbk u Ha uHprauusma B cBemoBeH
Mawab, a u Ha Yoacmpuum. MoBe-
yemo NPO2HO3U Ca, Y€ U UeHume Ha
nweHuuama ca gocmu2HaAu gbHO,
uma noBuweHus Npu UHgycmMpuaAHu-
me memaau kamo meg (pvcm ¢ 30% Ha 20-
guwHa 6asa) 3apagu ouakBaHusma 3a pbcm
Ha cBemoBHama ukoHomuka. Ho npu gpyau
cypoBuHu — Hanpumep, Xens3Hama pyga, ko-
amo nockonHa ¢ 80% npe3 2016 2., e Bv3-
MoXkHa kopekuus.

BAAYTUTE HA PASBUBALLN CE TMA3APU
kamo Pycus u Bpa3uaus (a u camume nasapu),
Mo2am ga cmaHam npuBaekamenHu nokpal
cmabuausupaHemo Ha cypoBuHume.
TpaguuuoHHo nockvnBaHemo Ha cypoBuHu-
me gaBa cuau Ha Baaymu kamo kaHagckus
u aBcmpanuickus goaap. Peguua ekcnepmu
npenopbuBam u wamckume ALK, 3awume-
Hu cpewy uHdAauusma (TIPs), koumo we
ce BvanoanzBam om ¢duckanHume cmumyAu u
no-Bucokus pbcm Ha 3anaamume, B gonoa-
HeHue koM cmabuAuszupaHemo Ha ugHuUme Ha
cypoBuHume.

LLIO CE OTHACA A0 AKLWMNTE, Ha MHO20 om
Bogewume bopcu CbomHOWEHUEMO UeHa-ne-
yanba gocmuza mBovpge Bucoku HuBa. 3amo-
Ba noBeuemo komeHmamopu o6ukHoBeHo kas-
Bam ga ce usbupa uHguBugyanHo, Hanpumep,
8 CALL dapmaueBmuuHume komnaHuu moke
ga ce npegcmaBam no-gobpe npu Tpomn, 8
gobpu nosuyuu ca u cmpoumeAHume komna-
Huu. Ho B8 EBpona mps6Ba ga ce BHumaBa c
usHocumeAume, ako eBpomo mpbzaHe Hazope.
Mma coBemu ga ce mopcsm Bv3amoXkHocmu Ha
asuamckume 6opcu, BkalouumeaHo 8 AnoHus.
Ho BHumameaHo — ga cu npunomHum kakBo
cmaBa B8 Typuus, yusmo Banyma nponagHa c
30% om kpas Ha cenmemBpu go cpegama Ha
AHyapu, uau Kumau, kegemo HagBucBam ona-
ceHusma om omauB Ha uHBecmuuuu.

B o06o6weHue: [Mpe3 2016 Bugaxme 3Hauu
Ha obpam no gBe HanpaBAeHus: HAYaAOMO Ha
kpas Ha HekoHBeHUUOHaAHama napuyHa NoAu-
muka, koemo 6e cBbp3aHo ¢ omgpbnBaHemo
Ha cmpaxoBeme om cBemoBHa gednaauus u
Hauanomo Ha kpas Ha nonumukama Ha ukoHo-
Muu. Masapume Ha obAuzauuu nopBu ompasu-
xa moBa, npegcmou ga Bugum kak ocmaHanu-
me cekmopu we peazupam Ha npomsHama Ha
cmumyaume. ll



2016: 10 rO4NHIA YCNELUHA KOHLECWA N PEKOPAEH
PO MbTHULIA HA MOPCKITE AETIWLLIA, YITIPABAABAHIA
OT ,,(PAMOPT TYWH CTAP EbPMOPT MEHWOXXMbBHT“AL
2016: 10 YEARS OF SUCCESSFUL CONCESSION AND A RECORD

HIGH NUMBER OF PASSENGERS AT THE COASTAL AIRPORTS,
MANAGED BY FRAPORT TWIN STAR AIRPORT MANAGEMENT AD

Mpes 2016 2ogura ,Ppanopm Tyun Cmap Evpnopm MerugkmbHmM Al om6e-
AA3a cBoemo nbpBo gecemuaemue Ha ycnewHa koHuecusa Ha aAemuule Bypzac
u Aemuwe Bapra. loguHama 6ewe pekopgHa no 6pol obcay>keHU NomHUUU,
noBeue om 4, 5 MuAUOHa NbMHUUU 06wo. Onepamopom Ha Mopckume Aemu-
wa nocmuaHa 22% pocm Ha 06cAy>keHume NbmHuuu, koemo e HoB ucmopu-
uecku pekopg 3a gBeme Aemuwia. 18% e pbcmom Ha 06cAy>keHume noaemu,
kamo obwuam um 6pold gocmueHa 35 691 usaumaHus u kauaHus.

KnalouoBu BoHWHU nasapu 3a g8eme Aemuwia baxa Pycus, lepmaHus, Beau-
kobpumaHus. Cepuo3eH pbcm uMa U npu nbmyBawume om u 3a [NoAwa Ha
gBeme mopcku Aemuwia.

22% pbcm Ha nbmHuuume Ha Aemuwe Bypaac

Mpes 2016 2oguHa Bposim Ha obcAay>keHUMe NoMHUUU Ha Aemuwie Bypeaac e 2
878 883 munuoHa, koemo e pocm om 22%.

Nemuwe Bypzac obcayku 20 873 norema. Hal-MHo20 b6sxa nbmyBauwume
om Pycusa ¢ pocm om 40%, cregBaHu om BeaukobpumaHus (11% pocm) u
fepmarua (43% pocm).

Hal-MHo20 nbmHuuu 3a 24 uyaca (39 836 nomHuuu) Ha Aemuwe Bypaac ca
obcay»keHu Ha 29 loau.

Ton 5 gecmuHauuu Ha 6ypeackomo aemuwie 3a 2016 ca MockBa (Pycus), Tea
ABUB (M3paen), NoHgoH (Beaukobpumanus), MNMpaza (Yexus), Cankm Memep-
Bype (Pycus).

HoBu AuHuu u 21% pbcm Ha homHuuume Ha Aemuwe BapHa

1689 595 e Hposim Ha obcay>keHUMe NomMHUUU Ha Aemuwie BapHa npes 2016
20guHa, koemo e pbcm om 21 % cnpamo 2015 2ogura.

Had-mHo20 ca nbmyBawume om lepmaHus (35% pocm), Pycua (6% pbecm) u
Boazapus (8% pocm).

Had-npegnouumaHume gecmuHauuu npe3 2016 2oguHa om Aemuule BapHa
ca MockBa (Pycus), Codus (Boazapus), AoHgoH (Beaukobpumarus), Ten ABUB
(M3paen) u Olocengopd (fepmanus).

Ha 5 aBzaycm Ha Aemuwie BapHa 3a 24 uaca ca obcaykeHu 19 536 nomHuuy,
koemo npaBu geHaA Hal-HamoBapeHus.

HoBume gecmunauuu om aAemuwie BapHa 6sxa 11 no HanpaBaeHus 8 Tfepma-
Hus, Pycus, Moawa, Beazus, Yexusa, OpaHuus, CroBakus, YHaapus, Beaukobpu-
maHus.

In 2016 Fraport Twin Star Airport Management AD marked its first dec-
ade of successful concession of Burgas and Varna Airports. The year
was record high in number of passengers handled - over 4,5 million.
The coastal airports operator achieved 22% growth in the number of
handled passengers, which is a new historical record for both airports.
18% is the growth in the handled flights, their total number reaching
35 691 departures and arrivals.

Key foreign markets for both airports were Russia, Germany, the UK.
There’s also considerable growth in the number of those traveling
from and to Poland at the two coastal airports.

22% growth in passengers at Burgas Airport

In 2016 the number of passengers served at Burgas Airport is 2 878
883, which is a 22% growth.

Burgas Airport handled 20,873 flights. The highest number was of
those traveling from Russia with 40% growth, followed by the UK (11%
increase) and Germany (43% increase).

On July 29 Burgas Airport handled the highest number of passengers
in 24 hours (39,836).

The top 5 destinations at Burgas Airport in 2016 were Moscow (Rus-
sia), Tel Aviv (Israel), London (UK), Prague (the Czech Republic), Saint
Petersburg (Russia).

New destinations and 21% growth in passengers at Varna Airport
1 689 595 is the number of passengers handled at Varna Airport in
2016, which is 21% increase compared to 2015.

Most of the passengers were from Germany (35% increase), Russia
(6% increase) and Bulgaria (8% increase).

The most popular destinations in 2016 from Varna Airport were Mos-
cow (Russia), Sofia (Bulgaria), London (UK), Tel Aviv (Israel) and Dus-
seldorf (Germany).

On August 5 19,536 passengers were handled at Varna Airport in 24
hours, making it the busiest day.

The new routes from Varna airport were 11 to destinations in Ger-
many, Russia, Poland, Belgium, the Czech Republic, France, Slovakia,
Hungary, the UK.
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TEXHOKPATW

OaAuBue XaH, ceHepaneH gupekmop Ha "PeHo HucaH Bvaz2apus",
npeg THE INFLIGHT MAGAZINE

Tekem KOHCTAHTUH TOMOB / (omozpadus MBANAO NETPOB

-1 XKaH, npegu 8 2oguHu Renault, Nissan u Dacia
umaxa o6w, nazapeH gan 8 Boazapua nog 10%. Cezsa
HagMuHaBam 30%. KakBa e maiiHama Bu?
KombuHauus om MHO20 Hewa, koumo 38yuyam npocmuu-
ko, HO BcowHocm umam 2oaam edekm Bopxy nasapa.
MopBo, kalouoBu 3a ycnexa Hu ca npogykmume. OHec
umame nbAHa 2amMa aBmomMobuAu, ugeaaHo npucnocobe-
Hu kom Hy>kgume Ha kaueHmume. Dacia nokpuBa nvp-
Bomo, Hau-gocmvnHo HUBo. C ugBaHemo Ha HoBus gu-
3alHep AopeHc BaH geH Akep umame HOB 0bAuk u HOB
umug>k Ha Renault. A Nissan go6aBs kbm moBa 2ama, ko-
MO ce npocmupa om Hau-gocmbnHUsA ce2MeHm go npe-
Muym Mogeau. ToBa no3BoasBa ga nocpewHem Hyxkgume
Ha Bcuuku kaueHmu - om blogXkemHo opueHmupaHume
go usnbAHUMEAHUMe gupekmopu Ha 20AeMu koMnaHuu.
Pasbupa ce, BakHu ca ekunbm HU u BbmpewHama op-
2aHu3auus, kosmo cme cv3ganu - ¢ Mucus, Busus u ueH-
Hocmu, koumo ce cnogeasm om Bcuuku Hu.

Mocae, u moBa e yHukaAHO 3a masu yacm Ha EBpona,
Hue pabomum c egHa u cbwa Mpexka om mbpzoBuu om
camomo Hauvano. Te3u Hawu napmHbopu uHBecmupaxa
MH020, ko2zamo na3apHusm gsaA owe b6e ckpomeH. Mog-
kpenuxmve 2u B kpusucHume 2009-2010, u ceeza me ca
yBepeHu, ue uckam ga Hu caregBam B Hawemo pa3sBu-
mue.

M nocaegHo: Hue, 3aegHo ¢ BMW u Volkswagen, cme
eguHcmBeHume ucmuHcku npegcmaBumeacmBa Ha MyA-
muHauuoHaAHu 2pynu. ToBa gaBa mHo2o npegumcmBa B8
cpaBHeHue ¢ yacmHume BHocumeau. Mimame npsk goc-
mbn u nogkpena om ueHmpaaume Ha Nissan u Renault.

He camo 8 exkegHeBHama paboma, Ho u kamo ymcmBeHa
HazAaca. B 3aBucumocm om 6paHga, Hue npogaBame 80
go 85% om aBmomobuaume cu Ha kopnopamuBHu kaueH-
mu. Koumo yecmo Cbwo ca MyAmuHauuoHaAHU komna-
Huu, CbC cbwama Hacmpouka u cowama Myamukyamyp-
Ha opz2aHu3auusi. C msax 2oBopum Ha eguH e3uk.

KakBu ca caegBawume Bu ueau?

BcowHocm ueAama Hu e ga 3ana3um AugepcmBomo cu
8 Bovazapus. He uckame ga cu nocmaBsme konkpemHu
yucaa.

Kou 6saxa Hal-Bugumume meHgeHUuu Ha Goazapckus
naszap MuHanama 2oguHa? KakBo 20 omauuaBa om
gpya2ume B pezuoHa, a u om 3anagHoeBponeickume?
MHumepeceH Bbnpoc. B cmpykmypama Ha Renault Hue
cme B pezuoH EBpasus, npu nasapu kamo Pycus, Typ-
uust u maka Hamamok. Ho, uecmHo kasaHo, Bboaz2apus e b

"YecmHo kasaHo,
BoAz2apus € MHO20
no-bAuska go
3anagHoeBponetckume
nasapu, omkoAkomo

go Pycuga"
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» MHO20 no-6Auska go 3anagHoeBponeuckume
nasapu, omkonkomo go Pycus. Hskou meH-
geHuuu cmuzam myk cbc 3akbCcHeHue, pa3bu-
pa ce, Ho Bbnpeku moBa.

Kozamo npaBum BompewHu cpaBHeHus, obuk-
HoBeHo 2negame kbm PymbHus - makap ue
MecmHomo npou3BogcmBo Ha Dacia mam uma
cunHo BausiHue Bopxy nasapa.

KakBo 3abenssaxve B8 Bbazapus MuHarama
2oguHa? Bce owe gomuHupam B- u C-ceameH-
mbm. Ho ocBeH moBa MHO20 cuAHO pacme u
ceameHmovm Ha SUV. Vimame gake kopnopa-
muBHuU kauenmu, koumo Beue ce HacouBam
om mpaguuuoHHUMe cegaHu kbm kpocoyBbpu.
3abenszaxme cowo - U a3 gocma ce zopges
¢ moBa - peayamamu om Hawume ycuaus B
ceaMeHma Ha eanekmpomobuAaume. MpaBumen-
cmBomo omgenu 1 MAH. AeBa 3a cybcugupaHe
Ha gopXkaBHume u obuiuHcku caykbu, koumo
ga kynam enekmpuuecku aBmomobuau. ToBa
e gobvp cmapm.

EgBa 14% om aBmomo6unume B8 Boazapus
ca Ha Bv3pacm nog 10 2oguHu. MuHanama
20guHa 3a hopegeH nbm BHocbm Ha yno-
mpe6aBaHu koau 6e gecem nbmu no-z2oAaM
om mo3u Ha HoBu. ToBa e Hal-AowOMO Cob-
omHoweHue B8 EC. Camo nokynamenHama
choco6Hocm Au 06acHABa moBa?

YecmHo kasaHo, nokynameAHama cnoco6-
HOCM Cbwio e yacm om obscHeHuemo. Ho
camo egHa uacm, ocobeHo ako nozaegHeme
kbm gbpkaBu kamo PymvHus uau Ap>keHmu-
Ha, kbgemo goxogume ca cxogHu. VAau gopu
koM Ezunem, kbgemo cbm pabomuAa npegu.
F'AnaBHama pasauka e, ue Baacmume B mesu
cmpaHu ca B3eau mepku ga ce cnpaBsm c
npobaema. Jokamo B Bvazapus cnopeg meH
Hama ucmuHcko >kenaHue ga ce cv3gagam
cmumMyAu 3a HoBume aBmomobuau.

Buxa mozau noHe ga nocvBemBam kaueHmu-
me, ako uckam ynompe6sBaHu koau, ga no-
mbpcsm npu opuuuasrHUME guAbpu, 3aulomo
camo me mMoz2am ga 2apaHmupam, ye konama
e npaBuaHo noggvpkaHa u B agekBamHo coc-
mosHue. Bcuuku ocmaHaau - u moBa ca 90%
om nasapa myk - ca, cbkansBam ga 2o kaxa,
omnagbuume Ha EBpona. ToBa e uepeH na-
3ap, Ha koumo kuanomemparkom Hukoza He e
BepeH u Hamaw uges omkbge ca B3emu pe-
3epBHUMe yacmu. Ommam ugBam npobaemu-
me cbC 3aMbpcsiBaHemo, HO chopeg MeH owe
no-BakeH u Bugum npobaem e BezonacHocm-
ma no nomuwama. 3a Hewacmue Bbovazapus
uma Hal-Bucokama cMbpmHOCM NO hbmuwia-
ma B usna EBpona - Hau-Beue 3apagu mesu
Henoggbp>kaHu aBmomobuau.

OnpegeneHo Hsama BoAs ga ce npegnpueme
Hewo - NPUMepHO ga ce npunoXku cxema 3a
uskynyBaHe u npemonsBaHe Ha cmapu koau,
kosmo pabomu gobpe HaBcskvge, gopu u 8
cmpaHu ¢ Hucka nokynameaHa cnocobHocm
kamo PymbHus u Ap)keHmuHa. ToBa He camo
6u nomMoz2HaAO ga ce ombpBem om me3u Hag
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20-2oguwHu koAu; mo we goHece u noBeue
npuxogu Ha gbpkaBama. B PymvHus Hanpu-
mep uscnegBaHusma nokasaxa, ye OOC, koe-
mo cmpaHama cbbpa om noBuweHume nokyn-
ku Ha HOBu aBmomobuau, HagxBbpAas gocma
nopBoHauanHama uHBecmuuus B cxemama 3a
uskynyBaHe.

Om paszapaHemo Ha "[usenz2elim" npegu
20guHa MHO20 Hew,a ce npomeHuxa B aB-
momo6uaHama uHgycmpusa. [JusenroBume
gBuzamenu ce pascregBam B8 MHO20 cmpa-
Hu - QpaHuus, fepmaHus, Umaaus, Beauko-
6pumaHus... ObpeueHa Au e gusenoBama

mexHono2ua? 3abenasBame Au npomsaAHa u
y 6bazapckume nompe6umenu?

A3 coM ¢paHuy3uH, 3amoBa we Bu gam npu-
mep ¢ QpaHuus. B poguHama Mu gusenom 6e
HanokeH om Baacmume. Bcuuku noaumuku
om 70-me u 80-me 20guHu Bsixa HacoueHu kbm
NonyAsipu3upaHemo Ha gu3eAa - 4Ype3 gaHbu-
HU omcmbnku, upe3 npepepeHuuarHU UeHU
u maka Hamambk. Ce2za gu3eAabm ce couu C
npvcm 3apagu azomHume okcugu. Cbwume
noAumuuu, koumo Hu 20 Hanazaxa, ceza kas-
Bam, ue gusenbm e Aow.

B Bvacapus epekmbm om [usenzcelm e Hy-
AeB - Ha Huko2o He my nyka. Mok u He 6u



umano pasauka. fa gonycHem, ue Bcuukume
okono 30 000 HoBu koau, npogageHu MuHana-
ma 2oguHa, bsxa enekmpomMobuAu u xubpugu.
Te nak ca camo kanka B okeaHa om 300 000
cmapu koAu, npogageHu npes cbwama 2ogu-
Ha. Epekmbm 6u 6ua BAu3bk go Hyaa.

N Renault, u Nissan 6axa cpeg nuoHepume
B8 enekmpudukayuama u aBmoHoOMHOMO
ynnpaBaeHue. Ho go mMomeHma enekmpo-
mo6uaume usuckBaxa yyBcmBumenHa nog-
kpena om goprkaBama, 3a ga 6bgam koHky-
peHmHu. NMpomeHa Au ce moBa?

MNpomeHs ce, cmbnka no cmobnka. Koakomo
noBeue npogaBauw, u konkomo noBeue cnoge-
Adw pa3BouHume pa3xogu ¢ gpyau komnaHuu,
monkoBa no-Hucka ueHa MoXkew ga nocmue-
Hew. Camama ckopocm, ¢ kosmo ce pa3Bu-
Bam mexHono2uume, e cmauBawa. LleHama
Ha bamepuume, kosmo e ocHoBeH npobaem,
nagHa 3HauumeaHo. Obemume pacmam. Bce
owe Hu mpsbBam cmumyau, 3a ga cme koH-
kypeHmHu, Ho He monkoBa kamo npegu. Heka
Bu gam npumep om Bba2apus. [lo momeHma
eguHcmBeHusm cmumyA 3a enekmpomMoBuAuU-
me e 6eananamHomo napkupaHe B8 ueHmbpa Ha
Codus. Hue umame kaueHm, ao2ucmuyHama
komnaHus Speedy, koumo Beue mpu zoguHu
non3Ba 20 eaekmpuuecku Renault Kangoo.
MNpecmemHanu ca, ye ¢ ukoHomuume om 20-
puBo, om noggpvXkka - 3awomo msa e MHO20
no-eBmuHa npu eaekmpomobuaume - u om
makcu 3a napkupaHe uHBecmuuusma um we
Ce usnaamu cAeg camo nem 2oguHu. [lokasa-
mencmBo, ye gopu ¢ manku cmumyau enek-
mpomobuaume umam cMucbA. He e uygHo, ue
npe3 MmuHanama 2oguHa 8 EBpona 6sxa npoga-
geHU CMO XUAsgu.

®Metcrupmom Ha Qashqai, ouakBaH no-
kbcHO ma3su 2oguHa, we npegraza HoBomo
nokoneHue aBmonunom Ha Nissan. MHozo
ekcnepmu npegBuxkgam, yue aBmoHomHOMoO
ynpaBaeHue we npoMeHU camus MOgeA Ha
gucmpubyuus Ha aBmomo6uaume - cnoge-
AfiHe u HaemaHe Bmecmo nokynka. Cvaha-
ceH AU cme? U HAMa Au moBa ga HamaAnu
3HauumeAHo npogak6ume Ha aBmomo6ua-
Hume komnaHuu?

W ga, u He. B me2anonucume kamo MockBa,
NoHgoH u lMapuk ga uskapaw koanama cu Ha
yAuuama e kowmap 3apagu mpaguka, npobae-
Mume ¢ napkupaHemo... Hy>keH Hu € HOB mun
MobuaHocm. LLle ce npomeHU AU MOgeAbm Ha
busHeca? Mucaa, ye ga. C aBmomamusauu-
ama we mokeme ga Bbpwume MHO20 noBe-
ue Hewa B konama cu. N moBa we npeBovpHe
aBmomobuaHume komnaHuu 8 gocmaBuuuu Ha
UHMepHem u uHdopmauus. Tesla e gobovp npu-
mep. ToBa He e kona, u inoH Mbck He cmsama
cebe cu 3a npousBogumen Ha aBmomobuau.
ToBa e komnlomovp Ha konena. M'haBHama my
uen e He ga bobge aBmomobua, a ga cvbupa
mMakcumyMm uHdpopmMauus 3a nompebumens, 3a

ga MoXke nocae ga s npogage.

Ho me3u meHgeHuuu, koumo Bwkgame B 20-
Aemume 2pagoBe Ha EBpona u CeBepHa Awme-
puka, He cowecmByBam B UHgus uau B Adpu-
ka. ma gocmamvuHo pa3BuBawu ce nasapu,
koumo we ce Hy>kgaam om cobcmBeHu aBmo-
MOBUAU nNpocmMo 3awomo Hama obuwecmBeH
mpaHcnopm kamo anmepHamuBa.
CnogensHemo Ha aBmomobuau gaBa gpyau
npegumcmBa. [Hec o06ukHoBeHusm uyoBek
umMa egHa u cvwa koaa 3a Bcuuku cayyau om
»kuBoma - ga omuge Ha paboma, ga B3eme
geuama om y4uAuwe, ga 3amMuHe Ha usaem
B8 naaHuHama. ToBa e manko HaaygHuuaGBo.
Kozamo cnpuHmupaw Ha 100 mempa, He Ho-
cuw oduuuasHume cu obyBku, Haau? ObyBaw
mapamonku. Ako cu Ha noxog B naaHuHama,
Hocuw mypucmuuecku o6yBku. Mpucnocobu-
AU cme Bcuukume cu Bewu cnopeg Hy>kgume
cu. 3awo ga He 20 HanpaBum u ¢ aBmomobu-
Aume? 3awo ga He u3non3Bame gBymecmHo
Twizzy, 3a ga ugem Ha paboma, U NOCAE 20AIM
MuHuBaH 3a nomewecmBuemo ¢ npusmeau? A
Bcuuku me3u aBmomobuau we mpabBa ga bb-
gam npou3BegeHu u npogageHu Ha komnaHu-
ume, koumo nocae we 2u omgaBam nog Haem
Ha xopama.

Dacia e eguH om Hal-ychewHume npoekmu
Ha nocaegHomo gecemunemue. Ho npo6ae-
Mbm c ychewHama GlogkemHa mapka e,
ue HeusbexkHo ce uskywaBaw ga BguzHew
manko ueHama, ga yBeauuuw neuanbama,
ga npegrokuw noBeue Ha kauenma. dopu
u gHec umame B 2amama Dacia ¢ aBmoma-
muuHu ckopocmu 3a Hag 40 000 aeBa. Kak
Bv3HamepsBame ga 3ana3ume ueHoBomo
npegumcmBo Ha mapkama?

B Hawama 2pyna umame MHO20 SCHO nO3u-
uuoHupare. Dacia cu e Dacia: npaezmamuuHa,
epekmuBHa kona. N mpsabBa ga cu ocmaHe
makaBa. Hopmama Ha neuanba e ozpaHuue-
Ha, 3amoBa u 3a Dacia Hama omcmovnku. Map-
kama nokpuBa ocHoBHume Hy>kgu u naszapHu
meHgeHuuu - uma Bcuuku cucmemu 3a cu-
2ypHocm, kaumamuk, enekmpuuecku cmokaa,
paguo c bluetooth, ceHsopu 3a napkupaxe. Ho
Bvonpeku moBa cu ocmaBa gocmvnHama 6a-
30B8a koaa, u Hau-gobpama aanmepHamuBa Ha
busHeca ¢ ynompebsaBaHu aBmomMobuAu.

"Tesla e gobop
npumep. ToBa He e
koaa, u VinoH Mock
He e npou3Bogumen
Ha aBmoMObUAU.
ToBa e komnlomop
Ha koaena"

BUSINESS
COVER STORY

KakBu ca epekmume Bopxy npogak6ume
B8u om m. Hap. gaHvk "YukeHg", kolmo 6e
BvBegeH npegu 2oguHa B8 Bvazapua?

Bux kazan - HukakBu. 3a nopegeH nom moBa
€ peweHue Ha NoAUMUUUMe, HanbAHO omkbe-
Hamo om peaAnHocmma u geucmBumeAHume
npobaemu. Llenma bewe ga ce cvbepam napu
om OOC. Ho mo3u gaHvk obxBawa no-man-
ko om 10% om aBmomobuAHus nasap. Hewo
noBeue, mou obxBawa Hau-Beue mankume
komnaHuu, 3awiomo zonemume noA3Bam usHe-
ceHu HaBbH AuduHzoBu cxemu. Mogosupam, ue
Baacmume buxa cvbpanu noBeue OOC camo
3a eguH meceu, ako npamsm gaHbyHUME Ccu
uHcnekmopu ga npoBepsm 6usHeca c yno-
mpebaBaHu koau. 1 mo camo 8 Cogus.

JocezawHusm Bu onum BkalouBa pa6oma
8 cmpaHu kamo ®paHuus, Umaaus, MoAwa,
Mekcuko, Eaunem, Emuonusa. Kak8u ca oco-
6eHocmume Ha Boazapusa? Kak oueHAaBame
ycnoBuama 3a npaBeHe Ha 6usHec myk?
Bvazapus e uHmepecHa cmpaxa. MbpBo, msa
e yacm om EC u npunaza eBponeuckume pe-
2ynauuu, koemo gaBa onpegeneHo HuBo Ha
3awuma 3a busHeca.

B cvwomo Bpeme, kamo ymcmBeHu Hazaacu,
Bovazapus MoXke ga bbge U MHO20 pasAuyHa
om 3anagHa EBpona. Muoz2o kynyBauu myk
Bce owe uckam ga ce xBaaam ¢ aBmomobuAu-
me cu; me ce Haco4Bam kbm 2oAeMu u ckonu
koAu, npocmo 3a ga gemoHcmpupam, ye Mo-
2am ga cu 2u no3Boaam. Jopu kozamo moBa
3Hauu ga npeHebpezHam gomoBeme cu UAU
gpyau acnekmu Ha >kuBoma cu.

Koakomo go busHec cpegama, umalme npeg-
Bug, ye Hue He cMe Ha npegHama AuHus. Hue
BHacsme, gucmpubymupame u cb3gaBame
cmpamezausima, HO He npogaBame gupekmHo
Ha kaueHmume. Hawume guabpu u napmHbo-
pu npaBsam moBa.

LLllo ce omHacs go obwecmBeHume nopbuku,
nocAegHama - 3a HoBume koAu Ha noAuuusma -
3a MeH be MHO20 munuuHa. Dacia - nasapHusm
Augep u Hal-gocmvnHama mapka 8 Bbazapus
- He be gonycHama ga yuyacmBa 3apagu Hskou
cneuudukauuu. B PymbHUS usaama noauuus e
ekunupaHa ¢ Jauuu. B Bpasuaus cowo. A u,
kakmo Beue cnomeHax, 3awo mpsb6Ba ga uma
egHa u cowa kona 3a Bcuuku cayuau om >kuBo-
ma? Kozamo obopygBaxa ppeHckama noauuus,
umawe egHa nopbuka 3a 6bp3u aBmomobuAu
3a npuxBawaHe Ha Mazucmpanama; gpyaa 3a
odppoyg MawuHU 3a Hykgume Ha 2paHuyHa
noAuuus; mpema 3a mManku gpagcku koAu u 3a
BaHoBe 3a npeBo3 Ha NbMHUUU.

3a ga 06obwsd, cMamam, uye MUCAeHeMO Ha
Baacmume B Bvazapus mpsbBa ga e no-¢o-
kycupaHo Bbpxy cneuudpukume Ha cmpaHama.
Ceza me geucmBam om geH 3a geH, o no-
nyaucmku HauuH, 6e3 2nobanHa Bu3us u pas-
YMHO nAaHupaHe. OHoBa, om koemo Bvazapus
uma HyXga, e xopama ga ca no-manko noau-
MUuYHU U noBeye mexHokpamu. l
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BULGARIA NEEDS
PEOPLE TO BE LESS
POLITICAL AND MORE
TECHNOCRATS

Olivier Jean, Renalt Nissan Bulgaria's General Director,

Eight years ago Renault, Nissan and Dacia
had a combined market share in Bulgaria
of less than 10%. And now it’s over 30%.
What’s your secret?

| would say it is a combination of many fac-
tors that might sound basic but really have sig-
nificance on the market. First, an essential for
success is the product, for sure. We now have
full range of cars perfectly adapted to the cus-
tomers’ needs.

Dacia covers the access level. With the arrival
of the new chief designer Laurens van den
Acker, there is a new design and new image
of Renault. And by adding Nissan we have a
lineup that goes from the entry level to more
premium cars. That allows us to address all
customers’ needs - from the budget-oriented
ones to the CEOs of companies.

Then comes the team and the internal organi-
zation we have. We have implemented mission,
vision and values followed by everyone so we
share a common mindset and goals. | strongly
believe that this is a key success factor.

Then, and this is quite unique for this part of
Europe, we have the same network of deal-
ers from the very beginning. Those partners
have invested a lot when the market share was
limited. We supported them during the crisis in
2009-2010 and now they are really confident to
follow us in our development.
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One final thing: we are, apart from BMW and
VW, the only real subsidiary of a multinational
group. That gives us a lot of advantages com-
pared to private importers. We have direct
access and support from the headquarters -
whether it's from Nissan or Groupe Renault.
This is great not only in terms of daily work,
but also in terms of mindset. Depending on the
brand, we are selling 80 to 85 per cent of our
cars to fleet customers. They are often multi-
national companies with the same international
mindset and cross-cultural organisation. We
are speaking the same language.

What are your next goals? Do you have
some targets for this year?

Actually, the goal is to sustain our leadership
in Bulgaria. We avoid communicating a goal in

"Depending on the
brand, we are selling
80 to 85 per cent

of our cars to fleet
customers”

terms of exact market share.

What were the most visible trends in Bul-
garian market last year? What differentiates
it from other markets in the region and in
Western Europe?

It's an interesting question. In the Renault struc-
ture, we belong to Eurasia region - along with
markets such as Russia, Turkey, Romania and
so on. To be honest though, Bulgaria is much
closer to Western European markets than to
Russians’, for example. There is delay of some
trends, of course, but with no high impact.
Internally, when comparing and benchmarking,
we are looking at Romania - even though Da-
cia's local production has strong impact on the
Romanian market.

What we noticed in Bulgaria last year? The
B- and C-segments are still dominating where
SUV segment is increasing a lot. We even have
some fleet customers who are going for cross-
overs instead of traditional sedan cars.

Last year we have also seen - and I'm quite
proud of that fact — a return on our push in the
EV segment. The government placed a 1 min.
leva worth of subsidies for municipalities or
state agencies to purchase electric cars. That
was a good start.

Just 14 per cent of all vehicles in Bulgaria



are less than 10 years old. And even last
year the imports of used cars have dwarfed
the new ones 10 to 1. That’s officially the
worst ratio in the EU. How do you explain
that? Is purchasing power the only reason?
Frankly, purchasing power is part of the expla-
nation. Not the only explanation though, espe-
cially if you look at countries such as Roma-
nia, or Argentina, where incomes are similar.
Even Egypt, where | have worked before. The
main difference is that the authorities in these
countries have taken measures to tackle the
problem. While in Bulgaria, according to me,
there is no real willingness to create incentives
to push new cars purchase instead of old ones.
They could at least advise customers, if they
go for a used car, to search within the official
dealers as they are the only ones who could
check and guarantee that the car has been
properly maintained and in adequate condition.
All the rest - and that's over 90% of all the used
cars sold here - is, I'm sorry to say that, the
rubbish of Europe. It's a black market where
the mileage is never real, and you don't know
where the spare parts came from. That creates
real issues with pollution but for me a more
visible and crucial problem is the road safety.
Unfortunately Bulgaria has the highest mortal-
ity rate on the roads in all Europe, and that is
mainly because of these non-maintained cars.

When we raise the issue with the authorities,
we receive an answer that it's a social problem
and nothing can be done. | think that's a smoke
blanket to hide the reality that a lot of people
are benefiting from this black market.

There is definitely no willingness to take action
and implement a car-scraping policy - which
is working everywhere, even in countries with
low purchasing power such as Romania and
Argentina. It will not just help to get rid of these
20-year and older cars, it will also bring more
revenue to the state. In Romania for example
the study shows that the amount of VAT the
country gets back from new cars purchase is
higher than the initial investment in the scrap-
ing scheme.

Since the eruption of Dieselgate more than
one year ago many things have changed in
the industry. Diesel engines are under inves-
tigation in many countries including France,
Italy, Germany, UK and Poland. Is diesel
technology doomed? Have you noticed a
change in the mood of bulgarian custom-
ers?

I'm French, so I'll give you the example with
France. In my country the diesel was pushed
by the authorities. All the policies in the 70s
and 80s were designed to promote diesel en-
gines - based on taxation, fuel price and so on.
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Now the diesel is pointed out because of the
nitrous oxides emissions. The same politicians
that were pushing the diesel are now saying
the diesel is bad.

In Bulgaria the impact of Dieselgate was none
because nobody cared. And it wouldn't make
a difference. Suppose that all the 30,000 new
cars sold last year were petrol hybrids and
EVs. It would be just a drop in the ocean of
over 300,000 old cars that were sold the same
year. The impact would be close to zero.

Both Renault and Nissan were among the
very first pioneers that ventured into elec-
tric cars and into automation. But until now
electomobiles required substantial help from
governments to be even remotely competi-
tive. Is that about to change?

It is changing, step by step. The more you are
selling, and the more you are sharing the de-
velopment costs, the more you can lower the
price. The sheer speed at which the technolo-
gy is developing is overwhelming. The batteries
cost, one of the main issues, has reduced sig-
nificantly. The volumes are rising. We still need
some incentive to be competitive, not as much
as before though. Let me give you an example
from Bulgaria. The only incentive for EVs so
far is the free parking in the centre of Sofia. It
doesn't sound like much. However, we have »
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> a client - Speedy, a logistics company - that
has been using 20 electric Renault Kangoos
for three years now. They have calculated that
only by saving from fuel, from maintenance
- which is significantly cheaper for EVs com-
pared to conventional vehicles - and from the
city parking tax, they will get full return on in-
vestment in about five years. A proof that even
with a small incentive, electric vehicles can
make sense. No wonder 100,000 EVs were
sold last year in Europe.

Nissan Qashqai’s facelift, expected later
this year in Europe, will offer the next level
of Nissan’s autopilot. Many experts pre-
dict that automation and electrification will
change the very model of car distribution
- sharing and hiring instead of ownership.
Do you agree? And won’t that significantly
lower the sales of carmakers, as we are
going to use the cars more efficiently and
therefore going to need much less of them?
Yes, and no. In megacities such as Moscow, or
London, or Paris, taking your car on the streets
is a nightmare due to the traffic jams, parking
problems and so on.

A new way of mobility is needed. Will it change
the business model? | think - yes. Because with
the automation you will be able to do more in
your car, and this will turn the car manufactur-
ers into sort of data providers. Tesla is a good
example of that. It's not a car, and Elon Musk
doesn't define himself as a carmaker. It's a
computer on wheels. Its main purpose is not
to be a car but to collect maximum data on the
consumer in order to sell it afterwards.

But the trend that we see in Europe or North
America big cities does not exist in India, or in
Africa. So you still have emerging markets that
will need private cars simply because there is
no public transport as alternative.

The car sharing model offers other advantag-
es. Currently a person in general has only one
car for all occasions - to go to work, to drive
the kids to school, to go in the mountains for
the weekend. That's a bit irrational. When you
are running 100 meters, are you running with
your oxfords? No, you put on sneakers. When
you're hiking in the mountains, you take spe-
cial shoes. We are adapting all our other stuff
according to our needs. Why not do so with
cars as well? Why not use a two-seat Twizzy
for work and then an MPV for a journey with
friends? At the end, all those cars need to be
produced and sold to the companies that will
be renting them to the people.

Dacia is one of the unquestionable suc-
cess stories in global automaking in the
laste decade. However, having a successful
low cost brand usually hides a trap - you’re
tempted to gradually push up prices and
margins, to try to offer more. Even as we
speek you have a Dacia with an automatic
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"Currently we have only one car for all
occasions - to go to work, to drive

the kids to school, to go in the mountains...
That’s a bit irrational”

transmission for over 20 000 euros. How do
you plan to keep the price advantage of the
brand?

We have a very clear positioning within our
group. Dacia is Dacia: a pragmatic, efficient
car, and it should stay like this. The profit
margin is limited and there are no discounts
on Dacia. The brand covers though the basic
requirements and market trends. — it has all
safety features, air conditioning, electric win-
dows, radio Bluetooth, or parking sensorsfor
example. Nevertheless, Dacia will remain the
affordable entry level car, and the best alterna-
tive to the used car business.

What are the effects on your trade from the
so called Weekend tax that was introduced
in Bulgaria a year ago?

I'd say - none. Once again it was a politicians'
decision disconnected from reality and real
problems. The purpose was to receive some
money from VAT. But this tax is targeting less
than 10% of the car market in the country.
What is more, it's targeting small companies
because the big ones are outsourcing their
car leasing schemes. | suppose the authorities
could get better results for just a month if they
sent the tax agents to check the used car busi-
ness in Sofia only.

Your previous experience includes countries
as diverse as France, Italy, Poland, Mexico,
Egypt and Ethiopia. What are Bulgaria’s
specifics in comparison? How would you
rate the doing business here?

Bulgaria is an interesting country. First, it's part
of the EU, so it's implying all European regula-
tions that give certain level of protection to the
business.

At the same time, in terms of mindset, Bulgaria
can be very different from Western Europe.
Here, many car buyers want to brag around
with their cars, so they go for big and expensive
ones just to demonstrate that they have a lot
of money. Even if that means neglecting their
houses or other aspects of their lives.

As for the business environment, you have to
bear in mind that we are not on the front line.
We are importing, distributing and building the
strategy, but we are not selling directly to the
customers. Our dealers and partners do that.
As far as the public tenders are concerned, the
last one for the new police cars was very typi-
cal, | dare to say. The market leader, the most
affordable car brand - Dacia - was not able
to participate due to some specifications. In
Romania all the police is equipped with Dacia.
In Brazil as well. And, as | mentioned before,
why have one type of car for all occasions in
life? When they did the same tender in France,
ithere was one for high-speed cars for highway
interception; another for offroad, sturdy vehi-
cles for border police; third one for small city
cars and for vans to transport people.

To resume, the mindset of authorities in Bulgar-
ia should be focused and adapted to the country
specificities. Their actions are on a daily basis,
in a populist way, with lack of global vision and
sustainable planning. What you need is people
being less political and more technocrats. ll
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Cenckomo cmonaHcmBo u xpaHume gaBam 11% om u3Hoca Ha
BovAz2apus - HO moBa He nonpeyu Ha genymamume ga ocmaBsm gBa
kalouoBu 3akoHa 3a caegBawusi napAameHm

Tekem HAOEXXOA BOYEBA, KAAVIH AHTEAOB / Qomoepadus SHUTTERSTOCK

pe3 2015 6Au30 11% om usHoca Ha
anAaaPUH ce nagam Ha cenckomo
cmonaHcmBo u xpaHumeAHama npo-
MuwaAeHocm. Owe HaMa GUHAAHU gaHHU 3a
2016, Ho cmamucmukama 3a nbpBume mpu

mpumeceyuss nokasBa noumu 8% povcm Ha
ekcnopma om me3u cekmopu.

"BbAFAPCKOTO CEACKO CTOMNAHCTBO e
kopeHHo pa3auuHo B cpaBHeHue c npegu 20
20guHu. N kamo gobuBu, u kamo kyamypa
Ha obpabomBaHe, u kamo mvpaoBcka Haco-
ueHocm Ha npogykuusma", kasBa Aumumbp
MapukuH, ynpaBumen Ha 6ba2apckus kaoH
Ha cBemoBHouzBecmHama komnaHus 3a koH-
mpoA Ha kauecmBomo SGS. "Mucas, ue gopu
He 20Bopum 3a kpauka, a HanpaBo 3a ckok B
pasBumuemo Ha 6bvazapckomo 3emegeaue.
Moxke 6u >kuBomHoBbgcmBomo Manko u30-
cmaBa. Ho 3emegeauemo u 3bpHonpou3Bog-
cmBomo ca Ha HaucmuHa cBemoBHo HuBo".

HAKPATKO, ATPAPHUAT CEKTOP u3nvuAHaB8a
cpaBHumeAHo gobpe cBosima pons B Bvazap-
ckama ukoHomuka. Bonpocem obaue e gokoa-
ko bvazapckama gop>kaBa usnvaHaBa cBoume
3agbrkeHus kbm Hezo.

MopegHama noAumuuecka kpusa u npegc-
pouHuU u3bopu npekpamuxa pabomama no
Hakonko BakHu 3akoHonpoekma, koumo u
depmepume, u xpaHumeaHo-BkycoBama npo-
MuwaeHocm ouyakBam omgaBHa.

Ha genymamume He um ocmaHa Bpeme ga
ce cnpaBsam cbc 3akoHa 3a xpaHume, koumo
mps6Ba ga nogobpu koHmpoaa Bbpxy npous-
BogcmBomo u ga ozpaHuuvu cuBus cekmop.
Kogekcbm 3a 3emama, 3amMucaeH ga obegeHu
Ha egHo macmo Bcuuku akmoBe B obracmma
Ha 3emMenoA3BaHemo, CbUWO OCmaHa 3a CAeg-
Bawus naparameHm. B cowomo Bpeme Hapog-
HOmo cvbpaHue ycns ga 2aacyBa nopegHume
HegomucAeHu npomeHu B 3akoHa 3a gBuke-
HUEe NO Nbmuwiama - U gopu NOCAE ga OmMeHU
yacm om msx (npumepHo 3abpaHama 3a 3a-
MbMHEHUME 3agHU cmbkAaa), owe npegu ga
ca Baesnu B cuna.

EOVHUNAT NPOBAEM cvc 3akoHa 3a xpaHu-
me e, ue cnopeg Hskou genymamu, Hau-Be-
ue om MampuomuyHus ¢poHm, mou e B KoH-
daukm ¢ gpyz npegnokeH HopmamuB - 3akoHa
3a xpaHumeAHama Bepuza. He moxke gBa 3a-
koHa ga peayAupam egHO U CbWO Hewo, Hal-
gobpe e ga 6bgam obeguHeHu B eguH npoekm,
komenmupa Cyamanka MNempoBa, uaeH Ha 3e-
mMegenckama komucus B pasnycHamus Beue
napAameHm.

MpousBogumenu om cekmopa obaue ca uskalo-
yumeAnHo HegoBoAHU om 3abaBsiHusma okoAo
HopmamuBa. "To3u 3akoH umawe Hau-gbA20-
mo obuwiecmBeHo obcwkgaHe, oueHka Ha Bba-
geucmBuemo, nocaegBaHa om Homudukauus
Ha EK u omcmpaHsBaHe Ha 3abeaexkku, caeg
koemo pabomama cnps gomyk®, HanomHs Ma-
puaHa KykyweBa, npegcegamen Ha bpaHwoBus
cvlo3 Ha xnebapume u caagkapume. Cnopeg
Hes om npomakaHemo cmpagam u 3gpaBemo
Ha nompebumeaume, u blogkembm, 3auwomo
"8 momeHma 1.2 muauapga AeBa usmuuam B
cuBus cekmop". Xaebapume HacmosBam Ha-
npumep ga ce BbBege pesucmpauuoHeH pe-
»kum Ha aBmomobuaume, npeBosBawiu xA6.

CbllO TOAKOBA CIELWHO u3szheXkgawe
u cbcmaBsaHemo Ha Kogekca 3a 3emsma, 3a
koumo owe npe3 cenmemBpu be aHzaXku-
paHo agBokamcko gpykecmBo ("TeopaueB,
TogopoB u Ko") ga uszzomBu npaBeH aHaAus.
"Xopama mps6Ba ga 3Hasm kakBo ce cayu-
Ba cbc cobecmBeHocmma uM, ga um ce gage
cmpamezuyecka ocHoBa 3a ycmouuuBo 3e-

"Mucag, ue gopu He
20Bopum 3a kpauka,
a HanpaBo 3a ckok
B pazBumuemo

Ha boA2apckomo
zemegenue”

Megeaue", HacmosBa Cyamanka [NempoBa.
"ToBa e kpauHo Heobxogum 3akoH", cbaAaceH
e u npod. NBaH CmaHkoB, 6uBw MuHUCMBP Ha
3emegenuemo B kabuHema Ha MapuH PaukoB.
Ipyau genymamu obaue, cpeg koumo npoo.
CBemaa BvuBapoBa (BCI1) cmamam, ue npe-
gu ga ce pabomu no makvB kogekc, mpsbBa
ga ce cocmaBu "Gu3us 3a Bcuuku Bvnpocu,
cBbp3aHu cbc cobcmBeHocmma U 3eMENOA3-
BaHemo, kak uckame ga pyHkuuoHupam, maka
ye ga He cu npomuBogeucmBam®. BruBapoBa
BsapBa, ue e Heobxoguma no-cepuosHa ekc-
nepmusa, npegu ga ce npucmonu kom obegu-
HaBaHe Ha gelcmBawume 3akoHu.

N TOBA 3ABABAHE HE CE nocpewa gobpe
om npegcmaBumeaume Ha 6usHeca. Owe
B8 kpas Ha 2016 WMBauno TogopoB, uneH Ha
YnpaBumenHus cvBem Ha Acouuauusma Ha
3emegenckume npousBogumenu B Boazapus,
komeHmupa npeg Investor.bg, ue opzaHu3a-
uusma ce HagsaBa noHe go ¢eBpyapu "Hew,o
ga bbge npegcmaBeHo, mbu kamo npe3 Mmapm
cmapmupa kamnaHusma no gupekmHume
naawaHus". NMoHe 3a MOMeHmMa Hama u32Aaegu
moBa ga ce cAyuu.

JoHukbge He cmuzHa pabomama u no gpyau
3akoHonpoekmu - npumMepHO Mo3u 3a GpaHwo-
Bume opzaHu3auuu Ha 3emegencku npousBo-
gumeAu u npepabomBamenu Ha 3emegencka
npogykuus, BHeceH owe npe3 mapm 2016
om genymamu om FEPB, PB, ABB u BbL. 3a
noumu 11 meceua mo3u HopmamuB He ycns
ga mMuHe gopu npe3 komucus. ,He muHa u 3a-
kovbm 3a CenckocmonaHckama akagemus,
3a koemo cwkansBam, 3awomo npobaemume
mam ca 6e3bpou”, gobaBa npod. CmaHkoB.

"CEN, 3EMEJEANELLO, gHec my e Bpememo",
2Aacu egHa cmpoda om npoyymomo Cmuxo-
mBopeHue Ha Ba3oB, npeBvpHano ce B xumH
Ha cenckume cmonaHu B Bbazapus. Ho Hano-
cAegbk me noayyaBam om usbpaHuuume cu 8
HapogHOmMO cbbpaHue gpyau nocAaHus: sBHO
He My e gHec Bpememo. U He e acHo koza us-
obwo we 6vge. M
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Farmer, Now Is
Not the Time

The agrifood sector generates 11% of Bulgarian exports — but that
did not stop MPs from leaving two key laws for the next parliament

By NADEZHDA BOCHEVA, KALIN ANGELOV / Photography SHUTTERSTOCK

Agriculture and the food industry accounted for
nearly 11% of Bulgaria’s export in 2015. While
final figures for the full year 2016 are not yet
available, statistics for the first three quarters
show an almost 8% growth of exports coming
from these sectors.

"BULGARIAN AGRICULTURE it is now radically
different compared to 20 years ago. Both in
terms of yields and farming culture, and com-
mercial target of produce,” says Dimitar Ma-
rikin, Manager of the Bulgarian branch of the
world famous quality control company SGS.
"l think we are not even talking about a step
forward but about a leap in the development
of Bulgarian agriculture. Stockbreeding is per-
haps lagging behind a bit. But crop farming and
grain production are really world class.”

IN A NUTSHELL, AGRICULTURE is doing a
fairly good job as part of the Bulgarian econo-
my. The question is to what extent the Bulgar-
ian state is doing its job to meet its obligations
to agriculture.

Yet another political crisis and early parliamen-
tary elections halted work on several important
bills which both farmers and the food industry
have long been waiting for.

The MPs had no time left to deal with the Food
Act, which is supposed to improve control
on production and roll back the grey sector.
The Land Code, intended as omnibus legis-
lation superseding all laws on land use, has
also been left for the next legislature. At the
same time, the National Assembly managed to
vote through yet another batch of ill-advised
amendments to the Road Traffic Act and even
to repeal some of them later on (like the ban
on tinted rear windows) even before they en-
tered into force.

ONE PROBLEM with the Food Act, accord-
ing to some MPs, mainly of the Patriotic Front,
is that it is in conflict with another proposed
statutory instrument: the Food Chain Act. “Two
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laws cannot regulate the same thing, it is best
to merge them into a single bill,” comments
Sultanka Petrova, member of the now disband-
ed parliament’s Agriculture Committee.

Sector producers, however, are furious with
the delays. “This law benefited from the long-
est period for public consultation and impact
assessment, followed by notification of the Eu-
ropean Commission and addressing observa-
tions, after which it just got stranded,” recalls
Mariana Kukusheva, Chair of the National
Branch Union of Bakers and Confectioners.
She argues that the procrastination affects
both consumer health and budget revenue be-
cause “1.2 billion leva in public money are now
leaking into the private coffers of the grey sec-
tor.” For example, bakers insist on registration
requirement for bread trucks.

THE SAME URGENCY seemed to apply to the
drafting of the Land Code, for which a law firm

HAumumovp MapukuH / Dimitar Marikin

(Georgiev, Todorov & Co.) was commissioned
to prepare a legal analysis back in September.
“People must know what happens with their
property, they need a strategic basis for sus-
tainable agriculture,” Sultanka Petrova insists.
“This is an extremely important law,” agrees
Prof. Ivan Stankov, former agriculture minis-
ter in the Marin Raykov cabinet. Other MPs,
however, including Prof. Svetla Bachvarova
of BSP-Left Bulgaria, argue that “a vision on
all issues concerning land ownership and land
use, how we want them to function so as not
to counteract each other” must be elaborated
before such a Code is drafted. Ms Bachvarova
believes that replacing the effective laws by a
single code warrants closer expert scrutiny.

THIS DELAY, TOO, is resented by business
executives. Back in late 2016, Ivailo Todorov,
Management Board member of the Associa-
tion of Agricultural Producers in Bulgaria, told
Investor.bg that his organisation hoped that
“something would be tabled by February at the
latest, considering that the direct payments
campaign starts in March”. For the time being
at least, this is unlikely to happen.

Work on other bills was never completed, ei-
ther — for example, that on the branch organi-
sations of farmers and processors of agricul-
tural produce, tabled back in March 2016 by
the MPs of GERB, the Reformist Bloc, ABV and
the Bulgarian Democratic Centre. In nearly 11
months, this draft did not even make it through
the committee stage. “The Agricultural Acad-
emy Act failed to pass, either, which | regret,
because the problems there are countless,”
Prof. Stankov adds.

"FARMER, sow, now is the time,” reads a line
from Ivan Vazov’'s famous poem, which be-
came the anthem of farmers in Bulgaria. But
lately they have been getting other messages
from their elected representatives in parlia-
ment: obviously, now is not the time. And it is
not clear when this time will come, if at all. l



L SKAVUEHT BT
B BUHATI
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3awo Amepuka usbpa Tpomn, omkbge ugBa npucmpacmsaBaHemo koM
cmapmdoHume u 3awo kynyBame kamo Aygu, gopu kozamo He moXkem ga

Cu 20 no3BoAum: guagHo3ume Ha HeBpomapkemuHza
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Haeme Au konko nomu Ha geH MbXke-
me mucasm 3a cekc? [MpaBuaHusm
omzoBop e 32 nomu. ToBa npaBu 224
nomu Ha cegmuua, u 960 Ha meceu)!
Koemo obsicHsBa gobpe 3awo peknamume cbe
cekcyaneH nogmekcm ca monkoBa pasnpoc-
mpaHeHu.
Edekmom um ce obscHaBa ¢ nogcb3HaHue-
mo: u3BecmHo e, ue Mo3bkbm Hu u3pa3sxogBa
camo 2 npoueHma om eHepausima Cu 3a Cb3-
HameAHO HacoueHu gelicmBus. OcmaHaaomo
ca nogcb3HamenHu peakuuu. A moBa Ha cBou
peg 3Hauu, ye HukakBu kauenmcku ankemu
UAU paboma ¢ mapzem-2pynu He buxa Mo2AU
ga paszagasm malHume Ha >keAnaHuemo ga
kynyBame egHu npogykmu, a gpyau - He.

TOFABA Bb3MO)>XHO AU E u3obwo ga Ha-
mepum agekBameH omzoBop Ha npuBugHo
HeobACHUMUME CU peweHus? 3awo Hanpu-
Mep xopama, gopu u begHume, ca CKAOHHU
ga noxapuyam 25 npoueHma om goxogume cu
3a koaegHu nogapvuu? 3awo amepukaHcku-
me usbupameau usbpaxa Tpbmn, a He KAUH-
mbH? 3awo eguH snoHeu, e 2omoB ga kynu
gBa Huwo u HukakBu nbnewa “lobapu” 3a 27
230, a gpye - ga noxapuu 636 000 gonapa 3a
212-kunozpamoB ekaemnasap cuHbonepa puba-
moH (kosimo, makap u gocma 2oAama, cu oc-
maBa npocmo puba)?

HeBponcuxonozom g-p [bkoHamaH Moa,
cb3gamen Ha koHcyamaHmckama komnaHus
NeuroFlash, uma Ao2uuHO 0bsAcHeHue Ha de-
HomeHa Tpbmn. Tou 3awumaBa mesama, ue
peaAHo obpambm B umugka Ha MuAuapgepa
B HaBeuepuemo Ha uzbopume 3a Beaus gom
e HacmbnuA mbkmo B MomeHma, kozamo us-
nayBa ckanganHomo my cekcucmko Bugeo
om 2005 zoguHa. Cnopeg Moa 6umkama
Tpomn-KAUHMBH € buna no-ckopo koHkypeH-
meH cbAavcok mexkgy gBa bpaHga, omkoakomo
MeXkgyAuuHocmeH cbavcok. Moaumuueckume
UM AO3yH2u ce Bb3npuemaxa no Cbwus HauuH
kamo peknamHume: kaueHmume kaoHsm kbm
OHe3u gymu, koumo ca no-AecHU 3a CMuUAaHe
u Bv3npuemaHe.

TP OAKTOPA UMPAAT BaxkHa pons 8 moBa:
- EkcnoHauus, uau cmeneH Ha usnazaHe (Mere
Exposure)

- Yecmoma Ha gymume (Word Frequency)

- AcouuamuBHocm Ha gymume (Word Imagery)
Mpu nopBus ¢pakmop npeBvaxogcmBomo Ha
Tpomn e 6eacnopHo: mou ce e nosBua B me-
guume 1898 nbmu, gokamo Xuabpu — camo
746 nomu. Cnopeg kaHoHume Ha HeBpomap-
kemuHza, koakomo no-uyecmo ce noBmaps
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eguH cmumyA, moakoBa no-aecHo xopama
3anoyBam ga my omgaBam npegnovumaHue.
B gonbAHeHue kbm moBa 6sxa u gpysume
My ampubymu: HeusmMeHHO ce nosBsBawe Ha
¢doHa Ha amepukaHcku 3HameHa, 20Bopewe 3a
2opgocm, gocmouHcmBo, Bspa, aBmopumem,
6e obaeueH B ckonu busHec kocmiomu. Kamo
cpaBHeHue g-p Moa uumupa edekma c 6pu-
matckus akmbop Xlo Aopu, koumo ce cnpaBu
c poasma cu B cepuana ,[-p Xayc“ monkoBa
gobpe, ue xopama Beue 20 Bvanpuemam kamo
ucmuHcku nekap u 20 3ampynBam c xuAsgu
nucma ¢ MoAbu 3a nomouw,.

KOAKOTO 00 BTOPUA (DAKTOP — uecmo-
mama Ha gymume - cnopeg HeBponcuxonoza
Tpomn e omnpaBsaA npegu3bopHUME Cu NOCAa-
Hus maka, kakmo 6u paszoBapsa Bv3pacmeH
yoBek ¢ uemBopmokaacHuuu. Toecm ¢ kocu,
€gHO3HauHU, AecHo pasbupaemu gymu, kou-
MmO ce NOMHSM no-AecHo. Hanpumep npegus-
6opHuUsM Ao3yHe Ha Tpbmn 6e ,[a HanpaBum
Awmepuka omHoBo Beauka“. A ceza onumaume
ce ga cu cnomMHume Ao3yH2a Ha KAuHmuH?
TpygHa 3agauva, 3awomo ms 20 CMeHU Ha gBa
nbmu. MocAaegHusm 6e ,Mo-cuaHu 3aegHo“
(Stronger Together) — gbazu gymu, koumo He
ce ynompebsBam moakoBa uecmo om amepu-
kaHuume. Taka ue u myk nobegumen e Tpomn.

TPETUAT QAKTOP - kakBa peakuus npegus-
BukBam gymume - cowo He e B noa3a Ha Xu-
Abpu. T Habasiea Ha abcmpakmHu, npemeH-
UUo3HU gymu, koumo He ce uznonzBam uecmo.
Hanpumep Xuavpu kasBa 3a xopama ,nhpusm-
HU, MUAU, Alo6e3Hu, baazockAoHHU“, kamo u3-
noa3Ba ,kynewkama“ gyma agreeble, gokamo
Tpomn u3noA3Ba wupoko nonyaspHama u us-
noa3BaHa, paszoBopHa gyma sweet. ,Caagyp”
BegHaza npegu3BukBa acouuauuu, gokamo
LOna2ocknoHeH® He Bb3geucmBa maka gu-
pekmHo u 3anomHswo ce. Cnopeg HeBpomap-
kemono3ume, koakomo noBeue acouuauuu
npegu3BukBam gymume, moakoBa no-6bp30,
aBmomamuuHo ce ycmaHoBsBa Bpv3ka ¢ uo-
Beka, koumo 2u npousHacs, mou npugobuBa
U yapa Ha nosHam 4oBek. Konkomo no-aec-
Ho 2oBopewusm pucyBa kapmuHu, monkoBa
no-agekBamHo cmaBa mou ga ce acouuupa c
pas3AuvHuU ¢yHKuuu — npesugeHm, cnacumea,
Augep. Tyk omHoBo neueau Tpbmn u peayama-
mbm e 3:0 cnopeg nocmyaamume Ha HeBpon-
cuxoAo2usima.

B HEBPOUMKOHOMMWKATA TOBA CE HAPUYA
,Cb3gaBaHe Ha cuHancu“ (synapse making) —
kozamo Ha kaueHma ce noka3Bam pasAuuHu P
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The Customer is
Always... Paying

Why America chose Trump, where the addiction to smartphones
comes from, and why we compulsively buy even when we cannot
afford it: the diagnoses of neuromarketing

Do you know how many times a day men think
about sex? The right answer is 32. That makes
224 times a week and 960 times a month! It is
now crystal clear why ads alluding to sex have
such great popularity.

The effect is explained by your subconscious:
it is well known that our brain uses only 2 per-
cent of its energy for consciously guided ac-
tions. All the rest is subconscious reactions. In
turn, this means that no customer surveys or
target groups could ever unveil the secrets of
why we desperately cherish buying a particular
product over another.

SO, IS IT AT ALL POSSIBLE to find an ad-
equate response to our seemingly inexplicable
decisions? For example, why do people, even
those with low income, tend to spend a quarter
of what they earn on Christmas presents? Why
did the US voters elect Trump and not Clinton?
Why is a Japanese man willing to buy two Yu-
bari melons for $27,230, and why did another
one spend $636,000 on a 212 kilo bluefin tuna
(which, apart from being really big, is simply
a fish)?

Dr. Jonathan Mall, a neuropsychologist and
founder of the NeuroFlash consulting com-
pany, offers a logical explanation to the Trump
phenomenon. He claims that the change in
the image of the billionaire on the eve of the
elections for the White House came at the mo-
ment his scandalous 2005 sexist video was
brought to light. According to Mall, the Trump-
Clinton battle was more of a competitive clash
between two brands than a confrontation be-
tween individuals. Their political slogans were
perceived the same way advertising mottos are
made: customers tend to like the words they
find easier to assimilate and apprehend.

THREE FACTORS PLAY an important role here:
- Mere exposure
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- Word frequency

- Word Imagery

As far as the first factor is concerned, Trump's
supremacy is beyond a doubt: he appeared in
the media 1,898 times, compared to Hillary’s
746 times. According to the rules of neuromar-
keting, the more times an incentive is repeated,
the easier it is for the people to give it prefer-
ence.

Additionally, Trump had other attributes as
well: he always appeared under the US flag,
spoke about pride, dignity, faith, authority, and
wore expensive business suits. In comparison,
Dr. Mall cited what British actor Hugh Laurie
achieved: he played his role in the “Dr. House”
series so well people now think of him as a
real doctor and send him thousands of letters
asking for his help.

THE SECOND FACTOR, the frequency of
words, according to the neuropsychologist,
Trump sent his pre-election messages the way
an adult would talk to pupils in the fourth grade.
He always used short, unambiguous words that
are easy to understand and remember. For
example, Trump's slogan before the elections
was "Make America Great Again." Now try to
remember what Clinton stated as her motto?
That is a difficult task, because she changed it
two times. The last one she chose was "Strong-
er Together" - long words, which are not as
frequently used by the American people. So,
Trump won this part of the battle, too.

THE THIRD FACTOR was what reaction the
words cause, and the reaction was not in fa-
vor of Hillary, either. What she stressed were
abstract, pretentious words which are not of-
ten used. For instance, she referred to people
who were "nice, kind, friendly" as "agreeable,"
whereas Trump used the widely popular "sweet."
"Sweet" is a word that provokes associations im-

mediately, while "agreeable" has no such direct
and memorable effect.

Neuromarketology experts hold the view that
the more associations words cause, the faster
a person who uses them establishes connec-
tions and sounds more familiar. The easier a
person paints pictures with his words, the more
he is associated with certain roles: the ones of
a president, rescuer, and leader. Trump is the
one who wins here again, beating his competitor
with a final score of 3:0, according to the rules
of neuropsychology.

IN NEUROECONOMY, THIS IS CALLED syn-
apse making - a customer is shown a variety
of products so that the effect and the asso-
ciations they provoke in his mind can be moni-
tored. That is most easily achieved with a young
audience - this is why young people mostly
supported Bernie Sanders and later Donald
Trump, they simply voted to react against the
status quo. So here is an easy explanation that
neuromarketing provides to a problem political
scientists have been trying to solve for so long.
Neuromarketing is a term first used by Clin-
ton Kilts from the University of Atlanta, who
wanted to unveil and predict what customers'
brains actually wanted. In 2004, Reed Mon-
tague from Baylor College of Medicine organ-
ized a neuro experiment that included tasting
Coca Cola and Pepsi, while the brain’s activity
of the participants was scanned with magnetic
resonance imaging. It turned out that when the
volunteers made a "blind" test, using glasses
with no labels on them, the preferences were
spread almost equally. But in the second part
of the test when they drank from the original
branded bottles, more than two thirds of them
said they liked Coca Cola more. Besides, the
MRI detected activity in the part of their brains
that is responsible for memory and the emo-
tions. This means that previous memories and



feelings people had for the brand made them
think that its product was tastier - regardless of
what their gustative receptors told them.

TODAY THE MONEY GOES TO BUSINESS-
ES which successfully integrate the trends of
demographic development in their advertising
messages. Consumer rejuvenation has been
the most distinct feature of the past years.
The research conducted by Nielsen Consumer
Neuroscience shows that today's teenagers
become sexually mature one year earlier than
the previous two generations did. Marketing ex-
perts call it "premature puberty." That means a
lot to the companies that produce razors, shav-
ing creams, deodorants, and cosmetics.

The Seattle-based Dot Girl company is selling
a "first period kit" that is a small pink suitcase
decorated with cartoon characters or world
brands. The kit includes a wide variety of prod-
ucts for the girl's personal hygiene. Dot Girl
founder, Teri Goodwin, explained: "We wanted
the girls to accept our product as a toy."

ACCORDING TO THE MARKETING research
company NPD Group, over the past two years
the number of girls aged 8-12 who use mas-
cara and lipstick has increased nearly 50 per-
cent. As Peggy Orenstein, author of “Cinderella
Ate My Daughter” put it, one out of two girls
between 6-9 now uses rouge or lip gloss, and
the age group between 8-12 spends more than
half a billion dollars on cosmetics every year.
It is not by chance that Abercrombie and Fitch
is now selling push-up bras for girls as young
as 8 years old. And a couple of years ago Brit-
ain's Tesco store started selling a Christmas
gift for girls that included a strip dance, a pair
of sexy garters, and even fake dollars meant
to serve as a reward for the infant dancers.
Due to general disgust, the supermarket even-
tually recalled the product, but only after it sold
500,000 items.

The company advertises their products for
teenagers through the Girls Intelligence Agen-
cy (GIA) which employs 40,000 girls from all
states. Young girls become a GIA, so the com-
pany receives promotion staff free of charge,
and then the school girls present it to their
friends. GIA also has Slumber Party-in-A-Box,
where promotion assistants present brand
products to 11 school-mates under the guise
of "innocent fun."

THE GILLETTE “ARMED FORCES” are a team
for market researches that is constantly moni-
toring what the competitors from Wilkinson are
doing. Gillette marketing analysts found out
that if boys test the razors of adults around
them at an early age, there is an impressive 92
percent likelihood that they will use the same
ones when they grow up. That is why the com-
pany regularly sends randomly chosen teenag-
ers a set of razors and blades with a message:

“Welcome to manhood.”

Even an oil giant like Shell established collabo-
ration with Lego to create toys with the logo
of one of the market leaders. The marketing
experts at Porsche created an ad showing a
young boy who enters a Porsche store and
asks to see the 911 model. Just before he
leaves, he asks for the dealer's business card
saying: "See you in 20 years."

COMPANIES ALSO RELY ON the popular be-
lief that “you are what you wear.” It is especially
powerful in Asia where group identity is very
important. In other words, if the boss carries
a Louis Vuitton bag, all of her assistants do
the same. This is what it is known as: "the syn-
drome of the Japanese secretary."

However, the preference to a brand is not an
end in itself. The marketing experts of Louis
Vuitton found out long ago that the group men-
tality of Asian culture has turned France into a
dream country, and getting married in Paris is
the dream of 78% of the girls in Japan! That is
why the company has refined the way it uses

this  mania by I/ playing the
French motif in all of
its ads, mes-
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sages, and store designs. All its shops in Japan
reproduce either Paris or Provence. Almost eve-
rywhere visitors are served a glass of Moet &
Chandon champagne. That is why models in Ja-
pan cannot be Japanese. Even though the elite
in France are not crazy about Louis Vuitton, the
company takes care of its image in Asia and Ja-
pan and all bags that are sold in the Land of the
Rising Sun are manufactured in France (unlike
the rest of its production, which is mostly made
in India and China).

THE MOST FEROCIOUS BATTLE, in recent
years, has been for mobile devices, because
it is the fastest growing segment. According
to sociological research conducted among
students at Stanford University, 34 percent of
the participants admitted they were dependent
on their mobile devices. Another 32 percent
shared they feared they might get addicted to
their smartphones. For them, the smartphone
is everything: a communication tool, music
player, TV set, newspaper, camera, torch, cal-
culator, calendar, and so much more.

Martin Linstrom, a Danish marketing expert,
completed the picture with his joint research
with Elias Arts, which was to establish the 50
most familiar and recognizable sounds in the
world. Third place was that of mobile phone
ring tones.

Research from the American Psychology As-
sociation found that getting addicted to mobile
phones happens through the same neurologi-
cal pathways as gambling or alcoholism. The
brain creates positive associative memory re-
lated to the smartphone which causes a chemi-
cal reaction involving dopamine, the ‘happy’
hormone.

When we receive an SMS, MMS or we chat on
the Net, dopamine is released in our brain and
makes us associate the pleasant emotions with
the smartphone.

THIS IS ALSO PROVEN IN RESEARCH by
the California-based MindSign Neuromarket-
ing, and the methodology it developed is used
by big mobile operators all over the world who
want to adapt their services, offers, and tar-
iffs to the needs and desires of the customers.
Moreover, MindSign discovered that the ring or
vibration of the mobile phone activates both the
auditory and visual centers in the central brain
- which means they cause visual associations
in the customers’ minds. But what is most cu-
rious is the fact that they registered a strong
wave of impulses in the Island of Reil area of
the brain associated with love and empathy.
This means that even though we don't openly
demonstrate to love our smartphones, every
time our phone rings it provokes a reaction in
our brain we usually experience when we com-
municate with a person, child, or a pet that we
love. And this fact logically makes the selling of
smartphones child's play. l
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» npogykmu u ce caegu 3a edpekma u acouu-
auuume, koumo me npegu3BukBam B Hezo.
ToBa ce nocmuza Hal-AeCHO npu MAagume -
3amoBa u Ha me3u u3bopu Hau-Beue maagume
nogkpenuxa nopBoHauyanHo BbpHu CaHgopc, a
caneg moBa u Tpomn — kamo peakuus cpewy
cmamykBomo. Emo kak HeBpomapkemuHzbm
¢ nekoma obscHaBa oHoBa, 3a koemo noAumo-
AO3ume oule cu babckam zaaBume.
TepmuHbm HeBpomapkemuHz e BvBegeH om
KauHmovH Kuamc om YHuBepcumema 8 AmaaH-
ma, koumo cu nocmaBs 3a uen ga paszagae u
npozgHo3upa kakBo peanHo ucka mo3vkom Ha
kauenmume. MNpe3 2004 Puug MoHzezlo om
Baylor College of Medicine opzaHu3upa He-
Bpo ekcnepumeHm, BkalouBaw, gezycmauus
Ha Coca Cola u Pepsi, kamo mo3vuHama geu-
HOCM Ha yyacmHuuume 6e ckaHupaHa c mae-
HUMHO-pe3oHaHCcHa momozpadus. Okasano
ce, ye npu ,caenus mecm*“ — kozamo gobpo-
BoAuume nusm om yawu 6e3 emukemu, Bky-
coBume npegnoyumaHus ce pasgeAsm noumu
no paBHo. Ho BbB8 Bmopama yacm Ha mecma,
ko2amo yyacmHuuume nusim om Opu2UHaAHU-
me bymunku ¢ emukemume Ha gBeme mapku,
noBeue om gBe mpemu kazBam, ue Coca Cola
um xapecBa noBeue. MNpu moBa mMazHUMHUSM
pe3oHaHc pukcupa akmuBHa geliHocm B 30Ha-
ma Ha Mo3bka, kosmo omzoBaps 3a namemma
u emouuume. Koemo o3HauaBa, ye npeguwHu-
me cnomeHu u vyBcmBa 3a bpaHga npuHy>kga-
Bam xopama ga cmamam He2oBus npogykm 3a
no-BkyceH - 6e3 3HaueHue kakBo um kazBam
BkycoBume peuenmopu.

AHEC NEYEAAT OUPMUTE, koumo ycnsBam
ga uHmeegpupam B cBoume pekaamHu nocna-
Hus meHgeHuuume B gemozpadpckomo pa3Bu-
mue. Hau-omuemauBama xapakmepucmuka Ha
nocAaegHUmMe 20guHuU e nogmaagsBaHemo Ha
nompebumeaume. MacaegBaHusma Ha Nielsen
Consumer Neuroscience nokasBam, ue gHew-
Hume muuHelgkopu gocmuzam noaoBa 3ps-
AOCM C egHa 20guHa No-paHo Om npegxogHume
gBe nokoneHus. Mapkemono3ume 20 Hapuuam
“MpexkgeBpemeHHo nonoBo cb3psBaHe”. A moBa
o3HauyaBa MHO20 3a pupmume-npousBogumenu
Ha camobpbcHauku, kpem 3a 6pbcHeHe, geso-
gopaHmu, koamemuka.

KomnaHusima Dot Girl om CuambAa npoga-
Ba “komnaekm nbpBa MeHcmpyauus”: manko
po3oBu kydpapue, ykpaceHo ¢ aHuMauuoHHU
2epou uAau cBemoBHu mapku. Komnaekmom
BkalouBa wupok Habop om npogykmu 3a uH-
mumMHa xugueHa Ha geBoukama, gopu epelka
3a ycnokosBaHe Ha cna3mu. OcHoBameasm Ha
Dot Girl Tepu lN'ygyuH obsicHsBa: “Lleama Hu be
MoMuyemama ga npuemam Hawus npogykm
kamo uzpauka”.

CMNOPEA KOMMAHUMATA 3a mapkemunzoBu
uscnegBaHus NPD Group, npe3 nocaegHume
gBe 2oguHU Bbposm Ha MoMuyemama Ha Bb3-
pacm mexXgy 8 u 12 2oguHu, noA3Bawu cnupa-
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Aa 3a Bexkgu u uepBuno, e ckouua ¢ 6auso 50
npoueHma. Cnopeg Meau OpeHcmuuH, aBmop
Ha “Menenswka ussage gowepsa mu” (Cinderella
Ate My Daughter), Bcska Bmopo momuue mexk-
gy 6 u 9 2oguHu Beue noA3Ba pyXk uau bascok
3a ycmHu, a Bvb3pacmoBama zpyna mexXgy
8 u 12 20guHU Xapyu 20guUWHO Hag NoAOBUH
MuAuapg goaapa 3a koamemuka. Hecayuau-
Ho Abercrombie and Fitch Beue npogaBa cy-
mueHu push-up 3a 8-zoguwHu Momuuema. A
npegu Hskonko 2oguHu 6pumanckama Bepuza
Tesco nycHa kamo koAnegeH nogapbk 3a MOMuU-
uema komnaekm nuAoH 3a cmpunmuis, cekcu
>kapmuepu u gopu darwuBu goaapu 3a Hazpa-
ga Ha HeBpbcmHume maHubopku. Bceobuio-
mo Bv3myweHue Hakapa cynepmapkemume
ga ommeaaam npogykma, HO He u npegu ga
npogagam noAoBuH MUAUOH Bpouku.

KomnaHuume  pekaamupam  npogykmume
Cu 3a muHeugkbpu upe3 azeHuusma Girls
Intelligence (GIA), 8 kosmo pabomsm 40 000
mMomuuema om Bcuuku wamu. Qupmume um
gaBam 6e3naamHu pekAamHu npogykmu, a
me cAeg moBa 2u npegcmaBsm Ha cBoume
npusmenku. GIA opzaHu3zupa m.H. “KynoHu c
npecnuBaHe” (Slumber Party-in-A-Box), B ko-
umo pekaamHume cbmpygHuuu nog ¢opmama
Ha “HeBuHHO 3abaBaeHue” npegcmaBsm Ha 11
cBou cbyueHuuu mapkoBu npogykmu.

NPU Mb>XKATA AYAUTOPUA MHOIO AK-
TUBHA e “6ouHama gpyna” Ha Gillette - ekun
3a nasapHu npoy4BaHusi, koumo HenpekbcHa-
mo cnegu kakBo npaBu koHkypeHuusma om
Wilkinson. MapkemuH2oBume aHaAuzamopu

NP ———

g =

Ha Gillette ycmaHoBuau, ue ako momuyemama
usnpo6Bam B HeBuHHa Bvapacm camobpbe-
Haukume Ha Bv3pacmHume, BeposmHocmma
ga noAasBam cbwume, kamo nopacHam, cmu-
2a go BneuamasBawume 92 npoueHma. Mopa-
gu moBa komnaHusma pasnpawa pegoBHo Ha
npou3BoAHU loHowu komnaekm camobpbcHau-
ku u Hokuema ¢ nocaaHuemo “[obpe gowau
B cBema Ha Mwkeme” (Welcome to manhood).
[opu nemponeH 2u2aHm kamo Shell ycma-
HoBu cvbmpygHuuecmBo ¢ ¢upmama Lego 3a
cv3gaBaHe Ha uezpauku C AO20MO Ha eguH
om nasapHume Augepu. A mapkemunzoBume
ekcnepmu Ha Porsche cb3gagoxa pekaama,
8 koumo manko momue Bausa B mazasuH Ha
Porsche u moau ga my nokaxkam mogena 911.
Mpegu ga cu mpbveHe, ucka om guavpa Buaum-
ka u kasBa: “LLle ce Bugum caeg 20 20guHuU”.

AOPYFA OMNOPA HA KOMMNAHUWUTE e HanoxXe-
HOomo Ha xopama cxBawaxe, ye mu cu moBa,
koemo Hocuw. To e ocobeHo mozbwo B A3us,
kogemo 2pynoBama ugeHmuuHoCcm € MHO20
BakHa. WMHaue kasaHo, ako wedkama Hocu
yaima Louis Vuitton, Bcuuku cekpemapku U
nogpakaBam u npaBsm cowomo. Taka u 20
Hapuyam - ,CuHgpOM Ha sinoHckama cekpe-
mapka“.

Ho npegnouumaHuemo koM Mmapkama He e
camouenHo. MapkemuHzoBume ekcnepmu Ha
Louis Vuitton omgaBHa ca ycmaHoBuau, ye ko-
AekmuBHusm maHmaaumem Ha asuamckama
kyamypa e npeBbpHan QpaHuus B8 cmpaHa-
Meuma, a ga ce omwkam B8 Mapwk e meuma Ha
78 npoueHma om sinoHkume! 3amoBa komnaHu-



fAma MHO20 yMmeAo ekcnaoamupa masu maHus,
kamo pasuzpaBa momuBa “OpaHuus” 8 cBoume
pekaamu, nocaaHus, B gusauHa Ha ma2asuHume
cu. Bcuukume 0 mazasuHu B AnoHus npecvs-
gaBam ammocdepama Ha Mapuk uau MpoBaHc.
Moumu HaBcskbge Ha nocemumeaume cepBu-
pam vawa wamnaHcko Moét & Chandon. 3amo-
Ba mogeAaume B AnoHus He moXe ga ca fnoH-
ku. Makap ¢peHckusm eaum ga He cu naga no
mapkama Louis Vuitton, dupmama gop>ku Ha
umugrka cu B Asus u AnoHus u Bcuuku yaHmu
3a CmpaHama Ha u3z2psBawomo CAbHUe ce
npousBerkgam BbB8 PpaHuus (3a pasauka om
ocmaHanama npogykuus, kosmo e ¢ npousxog
Halu-Beue om MHgus u Kumau).

HAN-CBUPEMNA TMPE3 MOCAEOHWUTE rO-
AOWHN e bumkama Ha nasapa 3a MOBUAHU
ycmpoucmBa, 3awomo moBa e Hau-6bp3o
pa3BuBawusm ce ceaveHm. Cnopeg couu-
onozuvecko npoyuBaHe cpeg cmygeHmu om
CmaHdopgckus yHuBepcumem, 34 % om aH-
kemupaHume ca npusHaau, ye umam 3aBu-
cumocm om cBoume MOBuAHU ycmpoucmBa.
Hpyau 32 cnogensm, ue ce onacsBam om pu-
cka ga ce npucmpacmam koem cmapmdoHume

(T Caon DI TABANO QK

cu. 3a me3u nompebumeAu cmapm@oHbm €
Bcuuko — He camo cpegcmBo 3a komyHuka-
uus, HO cbwo maka my3ukaneH naelubp, me-
AeBuszop, BecmHuk, ¢pomoanapam, deHepue,
kankyanamop, cekyHgomep, kaneHgap u kakBo
AU He owe.

Hamckusm mapkemunzoB ekcnepm MapmuH
AuHcmpom gonvbABa ma3su kapmuHa upes cbB-
MecmHomo u3scAaegBaHe c Elias Arts, koemo
cu nocmaBuno konkpemHa uen: ga ycmanoGBu
kou ca 50-me Hau-no3Hamu u pasno3HaBaemu
3Byuu B cBema. Ha mpemo mscmo mBbpgo
3acmaHaAu puHazmoHoBeme Ha MoBuAHUME
menedoHu.

AmepukaHckama ncuxonoz2uyecka acouuauus
B cBoe uscnegBaHe mBvpgu, ue npucmpa-
cmsaBaHemo kbM MobunHUme menedoHuU ce
ocvwecmBaBa no cbwume HepBHU nNomuwa
kamo xaszapma uAu ankoxoAusma Hanpumep.
Mo3vkom cb3gaBa nosumuBHa acouuamuB-
Ha namem, cBbp3aHa cvc cmapmdoHa, kosmo
omnpuwBa xumuuyecka peakuus ¢ gonamuH -
XOPMOHa Ha NpusmHume yceuwiaHus.

Kozamo noayuyaBame SMS, MMS uau yamum
B8 mpekama, B mo3sbka ce omgeAs gonamuH
u mou Hu kapa ga acouuupame npusmHume

CIGARS & TOBACCO

BUSINESS
MARKETING

emMouuu cbc cmapmaona.

TOBA E AOKA3AHO N OT USCAEABAHUNA-
TA Ha kanudpopHuuckama komnaHus MindSign
Neuromarketing, a paspabomeHama om Hes
Memogono2us ce u3noA3Ba om zoAemume
MOBUAHU onepamopu no cBema, 3a ga agan-
mupam cBoume ycAyau, opepmu u naaHoBe
cnopeg Hy>kgume u >keAaHus Ha kanueHmume.
Mpu moBa MindSign e ycmaHoBuaa, uye 3Bb-
HbmM uAu Bubpauusma Ha MobuAHUs meAedoH
akmuBupam He camo cayxoBume, HO U 3pu-
meAHume ueHmpoBe B ueHmpaAHus MO3bk —
moecm, npegu3BukBam BusyanHu acouuauuu
cpeg kaueHmume. Ho Hau-AlobonumHomo e,
ye e peaucmpupaHa cuAHa BbAHa om umnya-
cu B8 3oHama Ha ,ocmpoBa Ha Paua®, koumo
e cBbp3aaH ¢ AloboBma u emnamusma. Koemo
o3HauaBa, ye makap ga He gemoHcmpupam
omkpumo ,Alb608 kom cBoume cmapmdoHu,
Bcsako no3BvHaBaHe u3BukBa B mo3vka peak-
uus, koamo usnumBame npu obuyBaHe ¢ Alo-
6um uoBek, bAU3LK pOgHUHA, geme UAU goma-
weH Alobumeu. A moBa, ecmecmBeHo, npaBu
3agayama Ha npogaBayume Ha cmapmdoHu
MH020, MHO20 AecHa. ll

VINOPOLY

WINE | COFFEE | GOURMET | CIGARS

RADISSON BLU HOTEL
4 Narodno Sabranie Sq.
M. +359 887 27 3597
Working hours:
10:00 - 02:00 h every day

MALL OF SOFIA
101 Alexander Stamboliyski Blvd.
M. +359 889 51 37 98
Working hours:
10.00 - 21.00 h every day

SOFIA AIRPORT

Terminal 2, 1 Hristofor Columb Blvd.

M. +359 886 66 57 47
Working hours:
05:00-21:00 h every day

9

COHIBA

MONTECRISTO

THE MALL

115 Tzarigradsko Shosse Blvd.

M. +359 884 76 00 07
10:00 — 22:00 h every day

SERDIKA CENTER
48 Sitnyakovo Blvd.
M. +359 887 72 1001
10:00 - 22:00 h every day

BULGARIA MALL
69 Bulgaria Blvd.
M. +359 888 40 06 70
10:00 - 22:00 h every day

PARK CENTER SOFIA
2 Arsenalski Blvd.
M. +359 88888 1127
10:00 - 22:00 h every day

PARADISE CENTER
100 Cherni vrah Blvd.
M. +359 882 47 05 23

Working hours:
10:00 - 22:00 every day

SOFIA RING MALL
214 Okolovrasten pat Blvd.
M. +359 888 600 191
Working hours:
10:00 - 22:00 every day

VINOPOLY SOFIA
5 Paprat Str.
M. +359 879 444 441

Monday - Friday: 0
Saturday — Sunday: 0

KALIMAN CARIBE

HONORED TO REPRESENT

THE HABANOS MASTERPIECES

More La Casa del Habano,
Premium Cigars&Tobacco
and Vinopoly boutiques
are all around Bulgaria at
www.kalimancaribe.com

Follow us

(f) Kaliman Caribe
() kaliman_caribe

PARTACAS

HABANA - CUBA

ROMEO YJULIETA

ALBANIA, ARMENIA, BOSNIA & HERZEGOVINA, BULGARIA, CROATIA, KOSOVO, MACEDONIA, MONTENEGRO, ROMANIA, SERBIA, SLOVENIA

SMOKING SERIOUSLY HARMS YOU AND OTHERS AROUND YOU
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OPBXWNATA HA
TPETATA CBETOBHA

LLle pasnaAu Au [JoHaAng Tpbmn
2An0banHa moupeaoBcka BouHa?

He 3Has c kakBo we ce Bogu Tpemama cBe-
moBHa BouHa. Ho YemBvpmama we ce Bogu

¢ kambHU U npvuku, b6e kaszan HaBpememo
Anbepm AuHwauH. OHec Bce noBeue xopa ce
numam gaau Tpemama cBemoBHa BouHa Hama
ga ce Bogu ¢ myumoBe u mbpaoBcku muma.
"MkoHomuueckusm ApmazegoH cmaHa MbHUY-
ko no-BeposimeH, koezamo JoHang Tpbmn ce
3akae Ha 20 aHyapu", nuca The Economist.
Had-2onsmama ukoHomuka 8 cBema Beue ce
ynpaBasBa om uoBek, koumo ce 3akaHu ga
BvBege 45% mumo 3a Bcuuku cmoku, BHacsaHu
om Kumau, u 35% 3a aBmomobuaume Ha
amepukaHcku komnaHuu, koumo ce canobaBam
B cvcegHo Mekcuko. P

as | TAPVXKATA MPOAET HA EBPONA ——  EQEKTWTE HA "QWN3EATENT"
EUROPE’S PARISIAN SPRING {75 THE DIESELGATE AFTERMATH




Cu [A8UANUH / Xi Jinping

THE WEAPONS
OF WORLD WAR Ili

Will Donald Trump unleash a global trade war?

| don't know what World War Il will be
conducted with. But World War IV will be led
with stones and sticks, Albert Einstein once
said. Today there is a growing number of
people who wonder if World War Il would

be waged with tweets and customs duties.
"Economic Armageddon became a bit more
likely when Donald Trump took office on
January 20th", The Economist wrote. The
world's largest economy is already run by a
man who threatened to impose a 45% duty on
all goods imported from China and a 35% one
on the cars made by American companies
and assembled in neighbouring Mexico.

MANY PEOPLE HOPED Trump's bombastic
phrases were only a part of the election
slapstick and once he entered the White
House, he would start following the well-
known course dictated by advisers and people
with more experience in the government. The
very first week of the new president smashed
those hopes to pieces. In his first days on the
post Trump accused the media of conducting
a war against him, attacked the European
Union in a not so undercover manner,
expressed his regret that the USA had not
seized Iraq's oil, and finally banned the
citizens of 7 countries to enter America in the
following 90 days. The ban is also affecting
Iranian film director Asghar Farhadi, an Oscar
nominee, who will not be able to attend the
awarding ceremony.

EACH OF THESE MANIFESTATIONS caused

storms in the media and even protests
which involved thousands of people. And
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that actually deviated the attention from
President Trump's most important decision
taken so far: the one to withdraw the USA
from the Trans-Pacific Partnership (TPP).
With one laconic tweet the new head of the
state deleted the efforts the previous US
administrations made for eight years and
eliminated an agreement which most analysts
considered his country's main trump card in
its fight for regional predominance against
China. Now it seems that Trump achieved just
the opposite: in response to his decision even
Australia announced that from now on it would
consider China its main trade partner. The
leading American technology giants like Apple
and Microsoft expressed their disappointment
carefully but explicitly.

NOTHING HAS BEEN SAID YET about the
notorius 45% duties on the imports from
China. Maybe it is because of the clear
warning made by China's President Xi Jinping
who said that "no one will emerge as a winner
in a trade war".

Maybe because Morgan Stanley calculated
that even with 45% duties imposed, China's
exports would fall some 13% and its GDP
would decrease by 1.4%, whereas the

US consumers would suffer much bigger
damages.

Or maybe because, as the optimists hope, the
President has more reasonable plans about
fighting the Chinese within the World Trade
Organization. Only time will show which one
is the right answer. But yet, following this first
week Trump has as many as 207 more weeks
to spend in the Oval Office. B

» MHO3NHA CE HAQABAXA, ue 2pbmku-
me npukasku Ha Tpbmn ca camo yacm om
npegusbopHama kaoyHaga u wom BegHbk
cmbnu B Beaus gom, mou we Baese B8 no3Ha-
momo pycao, gukmyBaHo om cvBemHuuu u
xopa ¢ noBeue onum B ynpaBaeHuemo. Owe
nopBama cegmuua Ha HoBus npe3ugeHm
pas3bu Ha nyx u npax meau HageXgu. B Hes
Tpbmn 06BuHU Meguume, ye Bogam BouHa
cpewy He20, HanagHa He MHo20 3aBoaAupa-
Ho EBponeuckus cvlos, uspasu coXkaseHue,
ue CALL He ca B3eau Hedma Ha Wpak, u
Hakpas 3abpaHu Ha >kumeAume Ha 7 gopXa-
Bu ga Bauzam B CALL npe3 canegBawume 90
gHu. 3abpaHama BkalouBa u HOMUHuUpaHus 3a
"Ockap" upaHcku pexxucbop Aczap Qapxa-
gu, koumo Hsma ga moxke ga npucvcmBa Ha
uepemoHusma.

BCAKA OT TE3U U3ABU npegusBuka bypu
8 meguume, u gopu MHOZ20XUASgHU Npo-
mecmHu MumuHau. Koemo BcowHocm om-
kaoHU BHUMaHuemo om Hau-Ba>kHOmMo pewe-
Hue Ha npe3ugeHma TpbmMn go MoMeHma: ga
usmeaau CALLl om TpaHc-muxookeaHckomo
napmHoopcmBo (TPP). C eguH nakoHuueH
tweet HOBusim gbp>kaBeH 2naBa 3auepkHa
ocemM20guwHUMe YCUAUA Ha npeguwHume
amepukaHcku agmuHucmpauuu u eAuMuHupa
go20Bop, koumo noBeuemo aHaAusamopu
cMmsamaxa 3a 2AaBHus ko3 Ha cmpaHama my
B bopbama U 3a peguoHaAHO HagMouwue
cpewy Kumau. Ceza usznexkga, ue Tpbmn e
nocmuzHaA mbkmo obpamHomo: 8 omeaoBop
Ha peweHuemo My gopu ABcmpaaus 0658u,
ye 3aHanpeg we pasanexkga movkmo Kumau
kamo cBou ocHoBeH mopzaoBcku napmHbop.
Bogewume amepukaHcku mexHOAO2UYHU
komnaHuu kamo Apple u Microsoft BHuma-
MEeAHO, HO HegBycMuUCAeHO u3pasuxa paso-
yapoBaHuemo cu.

BCE OLUE HE E KA3AHO Huwo 3a
npocAoBymume 45-npoueHmoBu BHocHu
Muma om Kumaui. Moxe 6u 3apagu scHomo
npegynpexXkgeHue Ha kumauckus npe3ugeHm
Cu [O3uHnuH, ye "Hukou He moXe ga bvge
nobegumen 8 mbpaoBcka BouHa".

Moxke 6u 3awomo Morgan Stanley npe-
cMemHa, ye gopu npu 45% muma kumaucku-
am u3Hoc we nagHe ¢ okono 13%, a ppcmom
Ha BBIM we ce 3a6aBu ¢ 1.4%, gokamo 3a
nompebumeaume B LLlamume wemume we
ca 3HaYuMeAHO No-20AeMU.

A moxke bu 3awomo, kakmo ce HagsaBam
onmumucmume, npe3ugeHmsvm uma no-
pasyMHu nAaHoBe ga ce bopu ¢ kumaduume
Ha menuxa Ha CBemoBHama mvpzoBcka
opezaHusauusi. Camo Bpememo we nokake
koe e BapHomo obsicHeHue. Bce nak caeg
nbpBama cegmuua Ha Tpbmn My npegcmosm
owe ueau 207 B8 oBanHus kabuHem. ll



NMEHCMOHHO OCUTIYPABAHE XMBOTO3ACTPAXOBAHE OBLLO 3ACTPAXOBAHE
www.saglasie.bg www.saglasielife.bg www.saglasie-ins.bg

CbC CbINACWE KbM BbPXA

n poekm nepychku Kopgunepa baanka - Mepyancku 3a nopBu nbm Bvpxvm e uskauen
Angu. Bupxem ce cuuma 3a egui om npe3 1957 2. om Hemcka ekcneguuus.

Ang Hao-kpacuBume BopxoBe B cBema, l'eHepanHuam cnoHcop Ha ekcneguuus
® (lonu-aBzycm 2016 2.) 3aegHo ¢ K2 u MamepuxopH. Tpacemo Annamatio MOK Cvanaacue 6razogapu
Cb rAG C u e € NpegumHo AegeHo, kamepexemo Ha yyacmHuuume u Ha Bcuuku,
Lleama na ekcneguuuama be ga ce u3BvpwBa no munuyHu AegeHo- koumo nomoznaxa moBa BvanyBawo
C N02AE] koM mBoemo 6bgeLU.e uskauu Bpox Aanamato (5947 m) B ¢upHoBu pebpa ¢ Bucouuna go 500Mm. HauuHaHue ga ce ocbwecmBu.



[MTapu>kkama
npoaem
Ha EBpona

Mozam Au npegcmoswume usbopu Bo8 PpaHuus u XoaaHgus
ga canokam kpal Ha eBponeuckus npoekm?

Tekem BOMKO BACUAEB / Gomozpadus SHUTTERSTOCK

“EBponeuckusm cvlo3 ymps npe3 nporemma
Ha 2017.”

He uckame ga Bugum moBa 3aznaBue, 6es-
cnopHo. Ho ga He ce 3abaykgaBame — mo e
Bv3morkHo. 3amoBa ga BHumaBawme B gBa kalo-
uoBu usbopa HanpoAem: napAameHmapHume
B XoaaHgus (15 mapm) — u ocobeHo gBama
mypa Ha npeaugeHmckume Bb8 QpaHuus (23
anpua — 7 mau).

TOYHO YETBbPT BEK CAE[ gozoBopa
om Maacmpuxm, koumo obeguHu EBpona no
6e3nogobeH HauyuH, obuiecmBeHomo MHeHue
B8 gBe om cmpaHume-ocHoBamenku (egHama
om koumo cmpaHa-momop Ha Cvlo3a) He Bsp-
Ba B eBponeuckomo obeguHeHue. XoAnaHguu
u ¢paHuy3u omxBbpasm EC noBeue, omkon-
komo 6pumaHuume npegu Brexit. Aozukama
e acHa. Boeamume He uckam ga naawam 3a
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begHume. CaegoBameAHo napukaHuHbm e
no-ckenmuueH om codusiHeua; ga He 2o8opum
3a anbaHeua, koumo 2aega AbckaBus Coloa
omBbH U MOAU ga 20 nycHam Ha monAo.

N OPAHLUUA, N XOANAHONA UMAT no eguH
pyc eBpockenmuk, koumo moxke ga nobegu.
Magam MapuH Avo lNeH u HeUHusm HauuoHa-
AeH GpPOHM HamaAauxa geuubeAume U U30AU-
paxa bawama XaH-Mapu, Ho uckam Hanycka-
He Ha EC. A xonangeubm Xeepm Bungepc ...
amu, gocmambuHo e ga kaxkewm, ue cskaw e
XOguA npu ¢ppusbopa Ha doHang Tpomn u bo-
puc [koHCoH.

Heka nbpBo ombenexkum, ue mexkgy ppeHcka-
ma nonyaucmka u xonaHgckus nonyaucm uma
pasauka. Ta e nonyaucmku couuaaucm, mou
— nonyaucmku Aubepaa.

BABHO W MOCTEMNEHHO, MapuH Abo MMeH

NPOMEHU ucmepuyHama aHmucemumcka u
HocmanzuuHa (B nocoka koaabopauuoHus-
mMa om Buwu) napmus Ha bawa cu, kamo 1
npeBopHa B pabomHuuecka cuna. Avo [MeH
npo3ps, ye ppeHckume pabomHuuu ce 6osm
npegu Bcuuko om eBmuHama koHkypeHuus Ha
emuzpaHmume — U u33e mepeHa Ha uHmenek-
myaAusupaAume ce couuaAucmu u komyHu-
cmu, koumo 6sxa 3anoyHaAu ga cu usbupam
Augepu c oyuAua. Ts ycns gomam, ye eguH
2epmaHcku nonyaucm, MapmuH PeHep om
“AnmepHamuBa 3a lepmaHus”, mu ka3sa, ue 3a
HezoBus Bkyc ms He e gocmambuHO gsAcHa:
“HauuoHanHa naloc couuanucmuuecka gaBa
HauuoHancouuaaucmuyecka; moBa He mu xa-
pecBa”, 3asBu kpauHo gecHusm PeHep.

BUAAEPC, AMOEP HA Mapmusma Ha cBobo-
gama, e nonyaucm om gpy2 mun. Habaloga-
meAHUme aHaAu3amopu Ha kpalUHo gscHama



cueHa B8 EBpona omgaBHa 3abeasasBam Alo-
6onumeH napagokc. Yk pagukaanume MHo20
Mpassm Aubepaaume, a Hskou om msax om-
kpumo ce Ha3oBaBam Aubepanu u usanoAsBam
gymama “cBoboga” — ocobeHo aBcmputuume
u xonaHguume. [MuoHepbm Ha xoaaHgckus
NONyAU3bM, 3a2UHaAUSM nNpu ameHmam
Mum QopmauH, gopu 6ewe omkpum =zedu.
MpuyuHama e uHmepecHa. KpauHogecHume
Aubepanu ce 06s81Bam cpewy Heaubepan-
Hocmma Ha ucAsMu3ma, 3apagu HezoBama
HemoAepaHmHocm kbm >keHume, cekcyanHu-
me maAuyuHcmBa u eBpeume. A gymama “cBo-
b6oga” um cAyXku, 3a ga 20B8opam cBobogHo
cpewy noaumuyeckama kopekmHocm. Xe-
epm Buagepc gopu 6e ocbgeH 3apagu ocm-
pus cu e3uk.

Ho makap pasauuHu no cbwuHa, Avo MeH u
Buagepc cnogeasm obwo XkeaaHue: usausaHe
om EC. NMoaumuueckume cucmemu B8 QPpaH-

uus u XonaHgus goceza 2u omxBbpasxa no
€guH U Cbwu HauuH: kpumuka, usonauus — u
obeguHeHue no mogeaa “Bcuuku cpewy msx”.

TOBA MOXXE OA CTAHE W CErA. Bungep-
coBama Mapmus Ha cBobogama bu Mozna ga
ce okaxe Hal-2onimama noAumuuyecka cuaa
B XonaHgus — u Mmankume koHcepBamopu,
couuaaucmu, AubepaAu u 3eAeHU ga ce obe-
guHsm cpewy Hes B egHa 2oasma, makap u
HecmpouHa koaauuus. Magam Avo lMNeH moxke
ga cneueAu nopBus myp, Ho Ha Bmopus couu-
aaucmume ga npesabmHam omBpaweHuemo
cu u ga nogkpensm koHcepBamopa (PpaHcoa
®uuoH, kakmo cnpsixa bawa u npes 2002: “no-
gobpe moweHuk (XKak Llupak), omkoakomo
dawucm (Avo lMeH).”

Hopu ga ce cAyuu maka, mpaguuuoHHume
noAumuvecku U MeguUHU eAumu 3Hasm, ye
nobegama we 6vge nupoBa. Hapogom we ce
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okake usavzaH, a EBpona — cnaceHa Ha xan-
yema. Moxke 6u e Bpeme mexkkume Bvnpocu
ga cmaHam yacm om 2oAamama noAumuka,
konkomo u ga ca HeygobHu. 3a ga Mozam
eBpoonmumucmume ga cneueasm, eBpocken-
muuu3Mbm mpsbBa ga cmaHe Ae2umumHa
2AegHa mouka.

HE 3HAM OAAU HAKOIN B EBPONMA ce 3a-
MUCAS, HO o cbwomo Bpeme B BoAazapus Cowo
we uma usbopu. 3a xybaBo uAu 3a AOWO, me
HAmMa ga noBaussm Bbpxy 6bgewemo Ha EBpo-
neuckus cvlos. MNo-ckopo xonaHgcko-dpeHcka-
ma BvAHa we noBausie Bbpxy msx, no nogobue
Ha edekma “Tpomn” mexkgy nbpBus u Bmopus
myp Ha bvazapckume npesugeHmcku usbopu.
B 2onemume cvlo3u e maka: egHu npaBsm mo-
gama, gpyau s canegBam. A mogama B8 EBpona
BuHazu e buaa napukka. HeuHomo npem-a-
nopme yakame HanpoArem. ll
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Europe’s
Parisian Spring

Can the upcoming elections in France and the Netherlands put
an end to the European project?

By BOYKO VASILEV / Photography SHUTTERSTOCK

“European Union Dies in Spring 2017.”

We don’t want to see this headline, no doubt about it. But let’s not delude
ourselves — it is possible. So let’s pay attention to two key elections this
spring: the parliamentary elections in the Netherlands (15 March) — and
especially the two rounds of the presidential election in France (23 April
— 7 May).

EXACTLY A QUARTER CENTURY AFTER the Maastricht Treaty, which
united Europe in an unprecedented way, public opinion in two of the
founding countries (one of which is a “motor” of the EU) does not believe
in European unity. The Dutch and the French reject the EU more than the
British before Brexist. The logic is clear. The rich do not want to pay for
the poor. Consequently, the Parisian is more sceptical than the Sofianite;
not to speak of the Albanian, who is watching the glitzy Union from the
outside, begging to be let in.
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BOTH FRANCE AND THE NETHERLANDS have their blond Eurosceptic
who can win. Mme Marine Le Pen and her National Front turned down the
decibels and ostracized her father Jean-Marie, but want out of the EU.
And the Dutch Geert Wilders... well, it suffices to say that he seems to
have the same hairstylist as Donald Trump and Boris Johnson.

Let’s note for a start that there is a difference between the French popu-
list and the Dutch populist. She is a populist socialist, he a populist liberal.

SLOWLY AND GRADUALLY, Marine Le Pen transformed her father’s
hysterical anti-Semitic and nostalgic (for Vichy's collaborationism) party,
turning it into a worker’s force. Le Pen realized that the French workers
mainly fear the cheap competition of immigrants — and seized the ground
of the Socialists and Communists-turned-intellectuals who had begun to
choose bespectacled leaders. She succeeded so much that a German
populist, Martin Renner of the Alternative for Germany, told me that she
was not rightist enough for his taste: “National plus Socialist equals Na-



tional Socialist; | don't like this,” the far-right Renner said.

WILDERS, LEADER of the Party for Freedom, is a populist of a different
type. Observant analysts of the far-right scene in Europe have long no-
ticed a curious paradox. The radicals supposedly hate the guts of liber-
als, yet some of them openly call themselves liberals and use the word
“freedom”, especially the Austrians and the Dutch. The pioneer of Dutch
populism, the assassinated Pim Fortuyn, was even a come-out gay. The
reason is interesting. The far-right liberals declare themselves against
the non-liberality of Islamism because of its intolerance towards women,
sexual minorities and Jews. And they use the word “freedom” to speak
freely against political correctness. Geert Wilders was even convicted
for hate speech.

AMERICAN ROULETTE

PREMIER SERIES

But though essentially different, Le Pen and Wilders share a common de- BLACK JACK WMS MULTI GAME
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have so far rejected them in an identical way: criticism, isolation — and

rallying by the “everybody-against-them” formula. THREE CARD POKER RlSE OF RA
_ ULTIMATE TEXAS POKER MEGA JACK

THIS COULD HAPPEN NOW, TOO. Wilders’ Party for Freedom could

become the largest political force in the Netherlands — and the small CAT 4 CASH

Conservatives, Socialists, Liberals and Greens could unite against it in a HOT GAME

large, albeit discordant coalition. Mme Le Pen could win the first round, TEXAS HOLD EM POKER

but in the second one the Socialists could swallow their disgust and back OMAHA POKER ELECTRONIC

the conservative Frangois Fillon, the way they stopped her father in 2002: ROULETTE

“better a crook (Jacques Chirac), than a fascist (Le Pen).”

CHINESE POKER

Even if this should happen, the traditional political and media elites know
that it will be a Pyrrhic victory. The people will be cheated, and Eu-
rope will be saved in pieces. Perhaps it is time for the serious issues to
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become part of big politics, no matter how awkward they are. For the

euro-optimists to win, euroscepticism has be become a legitimate point “
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worse, they will not influence the future of the European Union. Rather —
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[oacu 2oguHu EBpona 2negawe ¢ Hacmewka
U gopu c 2HaB Ha HauuHa, no koumo Amepuka
ce onumBawe ga Hanaza ekoAoz2uyHU "cmaH-
gapmu". B kpas Ha kpauwama 2o0Bopum 3a
cmpaHama, kosmo npe3 90-me usnyckawe
Hag egHa mpema om 2A06anHUmMe napHukoBu
emucuu u Bonpeku moBa omkasa ga pamudu-
uupa Npomokona om Kuomo (3aegHo ¢ OXkeH
CygaH, AHgopa u lNManecmuHa). B kosmo Hau-
npogaBaHusm mogeAn aBmomMobuAa u gHec e
2.5-moHeH nukan ¢ nemaumpoB8 V8 momop. A
yuemo peweHue Ha Hy)Xkgama om aamepHa-
mUuBHU U3MOYHUUU Ha eHepaus be ga paspe-
wu HaBcsakbge wucmoBus gobuB Ha Hedm u
NpUpOgeH 2as.

HO CEMA CbEAWHEHUTE LLATU u3BegHoxk
ce okasaxa c egHa 2onama kpauka npeg Cma-
pus KOHMUHEeHmM, NOHe W, ce omHacs go mosu
cneuuduueH acnekm Ha ekoao2usma - emucu-
ume a3omHu okcugu.

Te3u ompoBHU 3a YyoBeka cbeguHeHus ce us-
nyckam om Bcuuku gBuzamenu ¢ BbompewHo
20peHe, Ho Hau-Beue om gusenoBume. Te ca
cpeg 2naBHume npuyuHUmMeAU Ha cmoza B 20-
Aemume 2pagoBe; cnopeg egHo Me>kgyHapog-
HO npoy4yBaHe no msaxHa BuHa Bcska 2oguHa
npexkgeBpemHHO ymupam 72 000 eBponeuuu.
B Awmepuka 3a msx ce caegu cmpozo; B8 EB-
pona obaue, kakmo ce

ll"s

gokasa Hanocaegvk, pezyaauuume He camo
ca buau mBopge meku, HO u Hukou He ce e
npecmapaBan cvbc cnha3BaHemo um. Hecay-
YyauHo ckaHganbm c u3MamHus copmyep Ha
Volkswagen (koumo BkalouBan npeuucmBa-
wume cucmemu no Bpeme Ha mecmoBeme
u nocae 2u uskalouBan Ha noms) 6e paskpum
umeHHo B8 CALLL, a He B EBpona, kegemo o6o0-
pygBaHume ¢ He2o aBmomobuAau ca gBaucem
nomu noBeue.

TOBA E [JOOHAKbAE CTPAHHO, 3awo-
mo mvkmo Amepuka, kakmo ombenssa The
Economist B eguH aHaAu3 no memama, ce
cAaBu ¢ npekaneHO moAepaHmHOmMo cu om-
HoweHue kbm 2onemume kopnopauuu. Tawm,
kozamo Hskou 2uzaHm gonycHe 2pewka, mou
MoXke U ga He cmuzHe go Cbga - gocmamubyHO
€ ga nAamu gocmambyHO 20ASMO 0be3wie-
meHue. Hau-BeposmHo mvkmo maka we ce
uambkHe u VW, makap ue B mo3u cayuau pas-
Mepbm Ha obe3wemeHuemo yynu Bcuuku pe-
kopgu. TakaBa Bpamuuka cowecmByBa u 3a
Fiat-Chrysler, ako 3anouHanomo pascaegBaHe
cpeuwy msx 3a 3abaykgaBaHe Ha mecmoBeme
Hamepu gokazameacmBa.
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B CbLOTO BPEME EBPOMENCKUAT
CblO3, kolumo gbA2u 20guHU Ce 20pgeewe C
mBbpgocmma cu cpeuly MOHONOAUME U 2A068-
Bawe ¢ muauapgu Google u Microsoft, Hakak cu
npocna usmMamama ¢ guseAroBume Momopu.

Bnpouem cezawHama ucmepus cpewy guseAa
e goHskvge 3aaumaHe B gpyzama kpadHocm.
HanvAHO e Bb3amoXkHO gusenoBume gBuzamenu
ga ce npeycmposm maka, Ye ga ce Hamanam
cepuo3Ho emucuume asomeH okcug. [lokasaxa
20 npousBogumenume Ha kamuoHu, npu koumo,
3a pasauka om Aekume aBmomobuAu, bsaxa Bob-
BegeHu u cmpoau cmaHgapmu, u 6e3MuAoCmeH
koHmpoa. Pesayamamom? lpegu meceu, Mex-
gyHapogHusm cbBem 3a uucm mpaHcnopm
(ICCT) nybaukyBa pesyamamume om egHO
npoyuBaHe, cnopeg koemo 2onemume kamuoHu
¢ gusenoB gBuzamen emumupam cpegHo 210
Munugpama asomHu okcugu Ha kuaomemup.
Mpu Aekume koau ¢ guzenoB8 Momop emucuume
ca cpegHo 500 muaugpama Ha kunomembp.

3ALLO E TOBA PASMWHABAHE? 3awomo
kamuoHume ce kynyBam om komnaHuu, a Aeku-
me koAu - om uHguBugu. OzpaHuyaBaHemo Ha
emucuume e Bv3moXkHo, HO mo yBeauuaBa ue-
Hama Ha aBmomobuna u HamansBa guHamuka-
ma my. 3a eguH TUP, no Hauano gocma ckbn u

Cmpo20 02paHudeH P



Why Europe

IS Now

Dirtier

than America

For many years, the EU has led the fight against global warming,
However, it turned a blind eye to other problems

By KONSTANTIN TOMOV / Photography SHUTTERSTOCK

For a long time, Europe viewed with derision
and even anger the way in which America tried
to impose environmental “standards”. After all,
we are talking about the country which in the
1990s accounted for over one third of the glo-
bal greenhouse gas emissions, yet refused to
ratify the Kyoto Protocol (together with South
Sudan, Andorra and Palestine). The country in
which the best-selling car model is still a 2.5
tonne pickup truck with a 5-litre V8 engine. And
whose solution to the need for alternative en-
ergy sources was to allow shale extraction of
oil and natural gas everywhere.

BUT NOW THE UNITED STATES has suddenly
turned out to be one big step ahead of Europe,
at least with regard to this specific aspect of
the environment — nitrogen oxide emissions.

These compounds, poisonous to humans, are
emitted by all internal combustion engines, but
mostly from diesel engines. They are a leading
cause of smog in big cities; according to an
international study, they are to blame for the
premature deaths of 72,000 Europeans each
year. In America they are closely monitored,
but in Europe, as recently proven, regulations
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were not only very lax, they were not unduly
enforced either. Not surprisingly, the scandal
with Volkswagen’s cheating software (which
turned on its pollution controls during tests and
then switched them off on the road) erupted
in the US and not in Europe, where the cars
equipped with it are twenty times more.

THIS IS SOMEWHAT ODD because precisely
America, as noted by The Economist in an
analysis on the subject, is known for its ex-
cessively tolerant attitude to big corporations.
There, if a giant makes a mistake this may not
even lead to court — as long as sufficiently
large compensations are paid. Most likely this
is also how VW will get off, although in this
case the compensation amount breaks all
records. There is also such a loophole for Fiat-
Chrysler, if the ongoing investigation against it
finds evidence of test cheating.

AT THE SAME TIME, THE EUROPEAN UN-
ION, which for years prided itself on its firm-
ness against monopolies and fined Google and
Microsoft billions, somehow overlooked the
diesel engine cheating.

The Europear’
Union which for
years prided

itself on its
firmness against
monopelies and
fined gle

and MiCrosoft
billions, somehow
overlooked the

diesel engine
cheating

In fact, the current hysteria against diesel ends
to vacillate to the other extreme. It is quite
possible to modify diesel engines to seriously
reduce NOx emissions. This was proven by
manufacturers of trucks which, unlike cars, are
subject to both strict standards and stringent
control. The result? A month ago, the Interna-
tional Council on Clean Transportation (ICCT)
published the results of a study according to
which big diesel engine trucks emit an average
of 210 milligrams of nitrogen oxides per kilo-
metre. In diesel engine cars, emissions aver-
age 500 milligrams per kilometre.

WHY THIS DISCREPANCY? Because trucks
are bought by companies, and cars by indi-
viduals. Limiting emissions is possible, but it
increases the cost of the car and reduces its
dynamics. For a truck, quite expensive to start
with and strictly limited by law to 90 km/h, this
is no big problem. But in the case of cars, the
higher price and poorer dynamics mean that
customers will turn elsewhere. Or will choose a
petrol engine over diesel.

THE LATTER PERSPECTIVE explains the con-



descending position of European regulators
towards violators. It was diesel engines that
the EU relied on in its crusade against global
warming. More economical and efficient than
petrol engines, they guaranteed lower carbon
dioxide emissions — one of the main green-
house gases. Without diesel, Europe simply
could not meet its own increasingly stricter re-
quirements of CO2 emissions. The hydrogen
alternative required extremely expensive infra-
structure; electric vehicles themselves were
too expensive, it is only recently that their cost
has finally started falling.

NATURALLY, THIS IS NOT THE ONLY REA-
SON for Europe to turn a blind eye to the af-
fairs of VW, PSA, Renault and other big car-
makers. Most of them play too important a role
in the major EU economies to not enjoy special
treatment.

What it was? Mainly, the too “friendly” meth-
ods of testing for harmful emissions. First, they
were not conducted by a pan-European body,
but by the national agencies of the countries
where the carmakers are based. Thus VW
tested in Germany, Peugeot in France, Fiat

in ltaly. Second, the tests were carried out in
ideal climatic conditions; the cars themselves
were specially prepared, maximally reduced
in weight, the tyres were filled with a special
gas mixture, and professional drivers sat be-
hind the wheel. Naturally, the results of such
tests had nothing in common with those in real
life, with its accelerations, sudden braking and
changing temperatures.

EXACTLY TEMPERATURES ARE AT THE
ROOT of the two ongoing investigations -
against Fiat-Chrysler in the US and against
Renault (and probably a few other companies)
in France. In both cases it is not a matter of de-
liberately installed cheating software as in VW,
but of a standard method for engine protection.
In extremely low temperatures it switches off
the pollution controls, which, naturally, leads
to increased harmful emissions. The ques-
tion is only what is meant with “extreme tem-
peratures”. In the US, pollution controls may be
switched off if the ambient air temperature is
colder than 3 degrees Celsius. In Europa the
lower limit is 17 degrees Celsius. This explains
the shocking differences between official emis-
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sion data and tests conducted in real-life con-
ditions. Le Parisien, for example, mentioned an
as yet unpublished report, according to which
on the road the diesel Citroen C4 Cactus ex-
ceeded the test results seven times.

THINGS CHANGE, of course. The very fact
that so many investigations are ongoing, shows
different attitudes. Cities like Paris, Athens and
Madrid have already decided to ban diesel en-
gines after 2025. And already this spring will
start to apply new test methods — much more
realistic and accompanied by random checks
on the road. Still, some loopholes remain.
The tests will continue to be done by national
agencies, which are paid by manufacturers for
the service. Besides, the member-states have
agreed on a number of transitional periods and
exceptions that will permit cars to quite legally
exceed the allowed emissions. As long as this
continues, as long as there are loopholes and
exceptions, the smog won'’t disappear. But die-
sel could — not because of any insurmountable
shortcomings as a technology, but because
there is not enough pressure to overcome
these shortcomings. l
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» om 3akoHa Ha 90 km/u, moBa He e 2onam npobaem. Ho npu Aekume koau
no-Bucokama ueHa u no-nowama guHamuka o3HauaBam, ue kaueHmbm
we omuge gpyaage. Mau we usbepe 6eH3uHOB Momop npeg gusenoBus.

MOCAEQHATA MEPCMNEKTUBA o0b6scHAB8a cHu3xogumeAHama no3uuus
Ha eBponeuckume peayaamopu koM Hapywumeaume. 3awomo mbkmo
Ha gusenoBus gBuzamen pasvyumawe EC B kpbCmoHOCHUS cu noxog
cpeuly 2nobanHomo 3amonasHe. Mo-ukoHoMuueH u epekmuBeH om 6eH-
3uHoBume mMomopu, mou 2apaHmupawe no-manku emucuu BbaaepogeH
guokcug - eguH om ocHoBHume napHukoBu 2a3oB8e. be3 gusena EBpona
npocmo Hamawe kak ga nokpue cobecmBeHume cu Bce no-cmpozau usuc-
kBaHus 3a usnyckaHus CO2. BogopogHama anmepHamuBa u3uckBawe
nocmposBaHemo Ha 6acHocAoBHO ckbna uHdpacmpykmypa; enekmpo-
Mobuaume camu no cebe cu 6sxa mBvpge ckvnu - egBa HanocAegbk
cebecmolHoCcmmMa UM Hau-CemMHe mpbaHa HagoAy.

ECTECTBEHO, TOBA HE E EOQWHCTBEHATA npuuuHa EBpona ga cu
3amBaps ouume npeg genama Ha VW, PSA, Renault u gpyaume 2onemu
aBmomobuaHu npousBogumenu. MoBeuemo om max ugpasm npekareHo
BakHa pons B ocHoBHume ukoHomuku Ha cblos3a, 3a ga He ce pagBam
Ha cheuuaAHO OMHOWeEHUe.

B kakBo ce uspassBawe mo Au? Hau-Beue B mBvpge "npusmenckume"
Memogu Ha mecmBaHe 3a BpegHu emucuu. MopBo, me ce u3BbpwBaxa
He om obwoeBponeucku opaaH, a M HauUOHaAHUME a2eHuUU Ha cmpa-
Hume, B koumo ca 6asupaHu aBmomobuaHume npousBogumeau. Toecm
VW mecmBawe B MepmaHus, Peugeot Bv8 ®paHuus, Fiat - 8 Mmaaus.
Bmopo, usnumaHusma cmaBaxa Ha 3amBopeHU NOAUZOHU NpU UgeaAHu
kaumamuuHu ycaoBusi; camume koau bsixa cheuuanHo nogzomBeHu, Mak-
cumanHoO oAekomeHu, 2yMume - HanOMNaHu CbC cheuuanHa 2a3oBa cmec,
3ag BoaaHa - npodpecuoHanHu nunomu. EcmecmBeHo, ue peayamamume
8 makuBa usnumaHus HaMaxa HUWOo 0bwio ¢ oHe3u B peanHus xkuBom, c
HezoBume yckopeHus, BHe3anHu chupaHus u npomMmeHAUBU memnepamypu.

TbKMO TEMMEPATYPUTE CA B OCHOBATA Ha gBeme mekywu pas-
cnegBaHus - cpewy Fiat-Chrysler 8 CALL u cpewy Renault (a BeposmHo
u owe Hakonko komnaruu) 868 QpaHuus. M B8 gBama cayuas He cmaBa
gyma Cb3HameAHO MOHMuUpaH udmameH copmyep kamo npu VW, a 3a
cmaHgapmeH memog 3a 3awuma Ha gBuzamens. Mpu ekecmpemHo Hucku
memnepamypu mou uskalouBa npeyucmBawume cucmemu - koemo, ec-
mecmBeHo, Bogu go yBeauuaBaHe Ha BpegHume emucuu. Bonpocom e
camo kakBo Brazame B mepmuHa "ekcmpemHu memnepamypu". B CALL
ce gonycka npeuucmBawume mexaHuaMu ga ce uskalouam, ako okonHu-
am Bb3gyx e no-cmygeH om 3 2pagyca no Lleasud. B EBpona goanHama
2paHuua e 17 gpagyca. ToBa obacHaBa wokupawume pasauku, NoAyye-
Hu meXkgy oduuuanHume gaHHU 3a emucuume u npoBegeHume mecmo-
Be B peanHu ycaoBus. Le Parisien Hanpumep cbobuwiu 3a owe HenybAuky-
BaH makwvB gokaag, cnopeg kolimo Ha ucmuHcku nbmuwa gusenoBusm
Citroen C4 Cactus HagxBopasa 7 nbmu noka3aHomo Ha nOAU2OHa.

HELLATA CE MNMPOMEHAT, pa3bupa ce. Camuam ¢pakm, ue ce Bogam
monkoBa MHoz2o pascaegBaHus, nokasBa no-pa3AuyHu Hazaacu. pago-
Be kamo Mapwk, AmuHa u Magpug Beue pewuxa ga 3abpaHam guseAo-
Bume gBuzamenu om 2025 zoguHa. A owe om masu hpoaem 3ano4yBam
ga ce npuaazam HoBu Memogu Ha mecmBaHe - gocma no-peaAucmuyHU
u conpoBoxkgaHu om npoBepku Ha CAyyaeH NpuHUUN NO nbmuwama.
Hskou npoayku obaue ocmaBam. Bce maka mecmoBeme wie ce npaBsam
Om HauuOHaAHUME azeHuuu - Ha koumo npou3BogumeAume naawam 3a
ycay2ama. M1 ocBen moBa cmpaHume-uaeHku goz2oBopuxa peguua npe-
XOgHU nepuogu u uskaloueHus, koumo we no3Boaam Ha aBmomobuaume
cvBcem 3akoHHO ga HagxBopasm paspeweHume emucuu. [lokamo moBa
npogbakaBa, gokamo uma Bpamuuku u uskaloueHus, cmo2bm HamMa ga
usyesHe. Ho moXe ga usuesHe guseabm - He 3awWomo uma Henpeogo-
AUMU Hegocmambuu kamo mexHoAoz2us, a 3awomo HukoU He Hamucka
gocmambyHO me3u Hegocmambuu ga 6bgam npeogoneHu. Ml
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Camo gonpegu 2oguHa-gBe eaekmpuueckomo
- 3agBuwkBaHe be ekaomuueH ekcnepumeHm om
cmpaHa HWa egHa wena aBmomBuAHU komna-
Huu. [lHec, caeg [usenzeum u 3amszaHemo
Ha peayAauuume, mo e Gbgeuwemo Ha ueAus
aBmomobuneH cekmop - uau noHe 6auskomo
bvgewe. Volkswagen paspabomBa ugna 2ama
enekmpomobunu u ouakBa ga npogaBa mexkgy
2 u 3 MuAuOHa 2oguwHo go 2025. Tesla obe-
waBa 1 MmuAuoH npogaxkbu B 2ro0baneH mawab
go 2020. Nissan ouakBa go 2025 ueau 20% om
npogaxkbume My ga ce nagam Ha eAnekmpu-
uecku konu; Mercedes u BMW npozHo3upam
mexXgy 15 u 20%. Ford ouakBa caeg gecemu-
Aemue noHe egHa yemBbpm om Bcuuku HoBu
aBmomobuau ga ca enekmpuuecku.

KOETO OBAYE Cb3[QABA HOB MPOBAEM:
omkbge ga ce Bzemam 6amepuume 3a maka-
Ba nasapHa odaH3uBa. [lo MuHanama 20guHa
npou3BogumeAume Ha AumueBo-UoHHU kaem-
ku umaxa 3HaYumeAHo no-2onsaM kanauumem,

omkonkomo — mbpceHemo  npegnoAazawe,
ombena3Ba B aHaaus no memama Automotive
News. Ceza Hewama ce obpbwam.

Tlo usuucAeHus Ha Exane BNP Paribas, 06sBe-

Hume ueAu 3a 2020 2oguHa we usuckBam 2no-
6aAHO npou3BogcmBo Ha bamepuu om 600 2u-
2aBamuaca 2oguwHo. [lHewHusm kanauumem
e egBa 41.6 zuzaBamuaca. 3amoBa Hskou

‘npousBogumenu kamo Tesla uHBecmupam B8

cb3gaBaHemo Ha cobcmBeHo npou3BogcmBo
(npocroBymama  "Tuzadabpuka" Ha WaoH
Muock we e ¢ kanauumem 35 zuzaBamuaca,
noumu koankomo ugaama 2aobanHa npogykuus
B8 mMomeHma, u Hackopo komnaHusma 06s8u,
ye we nocmpou owe egHa makaBa dabpuka
8 EBpona).

APYI'N ABTOMOBUAHU NMPON3BOAUTEAU
obaue ca Ha NpomuBonoAO>KHOMO MHEHUE.
Volkswagen Hanpumep cu mbpcu BoHweH
napmHbop 3a 6amepuume Ha bbgewama enek-
mpuuecka 2ama - koemo we e Hau-2onemMusm

TECHNOLOGY

BATTERIES

ConHuuume Ha YloHu 8 BoAuBus - egHo om
Hau-BakHume Haxoguwa Ha Aumuu B cBema
The Uyuni solt flats in Bolivia - one of the
main sources of lithium

goz2oBop go momeHma B8 mo3u cekmop. Aunc-
Ba Hu ekcnepmusama ga ce 3aemem ¢ moBa
camu, npusHaBa Tomac 3egpaH, wedom no
cmpameauyeckomo nAaHupaHe Ha KoHuepHa.
"YecmHo kasaHo, ako ce cpaBHum B masu 06-
Aacm cbc Samsung u LG, me ca cBemAuHHU
20gUHU npeg Hac", obscHaBa 3egpaH npeg AN.
Mo He2oBu cmemku uHBecmuuusma, Hy>kHa 3a

3agoBonsBaHe Ha Bbgewume Hy>kgu Ha VW om-

Hbamepuu, we HagxBopAu 20 muauapga eBpo.
Bbnpocbm e gaau masu cyma e no cuaume Ha
Hakol om wecmme kaHgugamu 3a gozoBopa.

Nissan e eguHcmBeHusm aBmomobuAeH 2u-
2aHm, koumo npou3Bexkga 3Hauyumu koAuue-
cmBa AumueBo-uoHHu knemku B8 EBpona (8
3aBoga B CvHgbpAaHg, Beaukobpumatus). Ho
gopu u napmHbopume um om Renault He Buxk-
gam CMUCbA Om NogobHO HauyuHaHue - "Hue
cMe aBmomobuneH npousBogumen, a He XuMu-
vecku 3aBog", kazBa MapuaH BamauoH, wed
Ha npoekma 3a enekmpomobuAu BbB dpeHc-

kama komnaHus. » -
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NALOEPUTE 8 cekmopa Ha AumueBo-loHHUME
famepuu no nasapeH gaa:

1. Panasonic 19.6%
2. Automotive Energy Supply 15.1%
. 3.LGChem 13.1%
4 Samsung SDI 11.4%
¢ 5. China Aviation Lithium 7.3%

» AUMCATA HA OMNMUT e camo egHama npuyu-
Ha aBmomobuaHume komnaHuu ga ombsizBam
npousBogcmBomo Ha 6amepuu. Bmopama e,
ue mo He e mBbpge goxogHo. Daimler Hanpu-
mMep npaBewe cobecmBeHu kaemku, HO ce om-
kasa. "Hama cmucboa... IHec aumueBo-UoHHa-
ma kaemka e noumu kamo cypoBuHa, ueHama
naga npekaneHo 6bp30", obacHaBa 2aaBHusm
usnbAHUMeAeH gupekmop dumep Liemuwe.

NAQALLMTE LLEHN CA knlouoBu 3a 6bgeusus
ycnex Ha eaekmpomobuaume. AHaAuzamopu-
me Ha Exane npegBwkgam, uye ueHama Ha
kunoBamuac we nagHe om 400 goAaapa npes
MuHaAama 2oguHa go 215 goaapa npes 2020 u
140 gonapa npe3 2025. . [pyau na3apHu koH-
cyaAmaHmu s oueHsBam Ha okono 275 gonapa
B8 momeHma u npegBuxkgam manko Hag 100
goaapa caeg nem 2oguHu. lNpu ueHa om okoao
110 gonapa 3a kunoBamuac enekmpomobu-
AUMe we cmaHam HanbAHO koHkypeHmHu Ha
me3u ¢ gBuzamen ¢ BbmpewHo 2opeHe, gopu
6e3 cybcuguu om npaBumeacmBama. "Beue
Bwkgame ueHa om 100 eBpo 3a kunoBamuac
Ha xopu3oHma", cmama u Jumep Lilemwe. Ako
moBa ce cAyyu, aBmomobuaHume komnaHuu
we 3anoyHam ga neuveasm noBeue om enek-
mpomobuaume, omkoakomo om koaume c
koHBeHuuoHaneH gBuzamen.

CAMATA TEXHOAOImMA HA BATEPUNTE
HanpegHa MHo20 B nocaegHume 2oguHu. LG
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Chem, kosmo gocmaBsa 6amepuume Ha GM u
Renault, ycns ga ycbBopweHcmBa AumueBo-
UoHHume kaemku go cmeneH ga npegaoxXu
makcumaneH npobez om 400 (Renault Zoe) u
gopu 500 km (Opel Ampera E).

Bce nak npu 6amepuume ¢ meueH enekmpo-
AUM ocmaBa npobaemMbm C mpaHchopmupa-
Hemo - noHeke meuHocmma B kaemkume e
AecHo3anaAuma, 3acmpaxoBamenume omkas-
Bam nogobHU moBapu 3a mpaHcnopm no Boga.
3amoBa npousBogumeaume Ha Gamepuu ca
npuHygeHu ga cmposm 3aBogu B8 6ausocm
go kauenmume cu - LG Chem Hanpumep us-
2pakga mowHocm B noackusi epag BpounaB, a
Samsung SDI wie cmpou ¢pabpuka 8 YHzapus.

BbAEWETO MOXXE BWU MPUHAOAEXXU
Ha gpyza mexHonozus, kosmo menbpBa ce
paspabomBa - Ha "mBvpgume" 6amepuu, npu
koumo meuHusm enekmpoAum e 3ameHeH om
mBopgo BewecmBo. Te ca 3Ha4YumMeAHoO no-
6e3onacHu, He npezpsBam u Mo2am AecHo ga
ce mpaHcnopmupam. OcBeH moBa ca gocma
no-Aeku u komnakmHu - npu egHakbB kanauu-
mem mBbpgama H6amepus e egBa uemBopm
om pa3mepume Ha masu ¢ meyeH enekmpo-
AUm.

HecayualuHo VW npugobu gsa om eguH om
Augepume 8 mo3su cekmop - kaaudopHutcka-
ma QuantumScape. Bosch nvk kynu koHky-
penma SEEO owe npe3 2014. Toyota, kosmo
gbA20 Bpeme ce omHacsawe ckenmuuHo kbm
enekmpomobuaume, npe3 masu eceH CMeHu
cmpameausima Cu u ceza cbwo npoyuBa Bbs-
MoxkHocmume Ha 6amepuume ¢ mBvpg enek-
mpoAum. MAaBHusm um Hegocmambk 3a Mo-
MeHma e Bucokama ugeHa, 3apagu kosmo VW
3a MmomeHma 2u npegBuxkga camo 3a Aykco3Hu
mapku kamo Porsche u moxke 6u Lamborghini.
Ho ¢ pa3Bumuemo Ha mexHonozusma cebe-
cmouHocmma, ecmecmBeHo, we nagxe. ll

00 00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

JPYTTE BATEPNN
Tpu aamepHamuBu Ha AumueBo-oHHama
MEeXHOoAORUA

OkucaumenHo-pegykuuoHHa

KakBo: BMecmo noaoKumeaHU U 0mpuuameAHu
enekmpogu, myk umame gBa omgeAaHu pesepBoapa
€ meyHu eaekmpogu, koumo 2eHepupam eaekmpu-
yecmBo, npomuyaiiku npe3 6amepuama. Malocom:
wom 3apagbm cBopwiu, MoXkeme npocmo ga
Haneeme HOB eanekmpoaum Ha GeH3UHOCMaHUUAMA.
3awo He: MoBeyemo ekcnepmu cmAmam, ye 3a ga
nocmuzHam agekBameH npobez, pesepBoapume e
mpA6Ba ga ca mBvpge 20AeMU.

Nokoge e: AuxmeHwadHckama NanoFlowcell uma
pabomeut npomomun, kodimo uskapa 14 vaca 8 He-
npekocHamo gBukeHue ¢ okono 30 km/v, 3apeXgaH
om 160-AumpoB pesepBoap ¢ eaekmpoaum.

TBobpga AumueBo-ioHHA

KakBo: TBbpg kepamuueH eaekmpoaum Bmecmo
meyHus, kodmo ce noa3Ba 8 gHewHume aumueBo-
ioHHU 6amepuu. MalocoBeme - bamepuama e
HeBob3nAaMeHuMa, He ce pa3Baad C meyeHue Ha
Bpememo u nobupa gBolHo noBeue eHepausA B Co-
wusa obem. OcBen moBa npegcmaBaHemo i camo
ce nogobpaBa ¢ noBuwaBaHe Ha memnepamypama
- moecm omnaga Hykgama om ckona u mexka
OXAAgUMeAHa cucmema.

3awo He: kepamuyHuAam erekmpoaum e go nem
nomu no-mexok om MeyHusA, U & NOMEHUUAAHO
yynauB. OcBeH moBa He pabomu gobpe npu Hucku
memMnepamypu.

Tlokobge e: MpousBogumeAaam Ha npaxocmykauku
Dyson kynu komnaHusa 3a mako8 mun 6amepuu

u ce kaHu ga npaBu erekmpuyecku aBmomobun ¢
msX.

MemanHo-6v3gylwHa

KakBo: Hewo cpegHo meXgy 6amepus u 20puBHa
kaemka. /13noa3Ba kucaopoga om Bu3agyxa, 3a ga
3axpaHBa xumuyecka peakuusa, npousBexkgawa
enekmpuyecmBo. MalocoBeme - go 10 nbmu no-Bu-
coka eHepauliHa NAbmHocm om AumueBo-loHHama
6amepus. 1 Bmecmo aumui moXe ga ce usnoa3Ba
uuHk, N0-pasnpocmpaHeH U MHO20 NO-eBMUH.
3awo He; Bce owe mexHorozuama e mBopge HoBa
U Cb3gageHume N0 mo3u HayuH bamepuu umam
kpamwok »uBom.

Nokoge e: Amepukarckama Fluidic Energy moHmupa
makuBa 6amepuu 8 Hakou appukancku gopxkaBu 3a
6umoBu HyXgu. Tesla gbpku nameHm 3a makaBa
tamepus kamo cpegcmBo 3a ygoakaBaHe Ha
npobeza, kozamo cBopliu 3apAgbm Ha AumueBo-
I0HHama.
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Batteries:
an Unexpected
Problem

An electric vehicles boom is on the horizon —

but who will drive it?

By KALIN ANGELOV / Photography SHUTTERSTOCK

Only a couple of years ago, electric drive was
an exotic experiment by a handful of automak-
ers. Today, after Dielsegate and tightened reg-
ulations, it is the future of the entire automotive
sector — or at least the near future. Volkswa-
gen is developing a range of full-electric cars
and expects to sell between two and three
million annually by 2025. Tesla promises one
million sales globally by 2020. Nissan expects
EVs to account for 20% of its sales by 2025,
Mercedes and BMW predict between 15% and
20%. Ford expects at least a quarter of all new
cars to be electric in a decade.

HOWEVER, THIS CREATES ANOTHER PROB-
LEM: where to get the batteries for this mar-
ket offensive. Until last year, manufacturers of
lithium-ion cells had a much larger capacity
than existing demand, Automotive News noted
in an analysis on the subject. Now things are
turning around.

Exane BNP Paribas estimates that the an-
nounced targets for 2020 will require a global
battery production capacity of 600 gigawatt
hours annually. Today’s capacity is just 41.6
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GWh. Therefore some manufacturers like Tes-
la invest in their own production (Elon Musk’s
famous Gigafactory will have a capacity of
35 GWh, almost as much as the entire global
production now, and recently the company an-
nounced it would build another such factory in
Europe).

OTHER CARMAKERS, however, are of the op-
posite opinion. Volkswagen, for example, is
looking for a partner for the batteries of the
future electric range — which will be the biggest
contract in this sector to date. Thomas Sedran,
VW's head of group strategy, said last month
that they lack the in-house expertise. "Quite
frankly, if we compare ourselves today with
Samsung and LG they are light years ahead
of us,” he told AN. He estimates that the in-
vestment needed to meet VW’s future needs of
batteries will exceed €20 billion. The question
is whether this amount is within the reach of
any of the six contenders for the contract.

Nissan is the only automotive giant that pro-
duces sizeable quantities of lithium-ion cells in
Europe (at its plant in Sunderland, UK). But not

-

even their partners at Renault believe that this
makes sense: "We are a carmaker not a chem-
ist," said Renault EV project leader Marianne
Bataillon.

LACK OF EXPERIENCE is only one of the rea-
sons why automakers avoid the production of
batteries. The second is that it is not very prof-
itable. Daimler, for example, produced its own
cells, but decided against it. "lt does not make
sense... Today, the cell is almost a commod-
ity good so the cost is going down fast," said
Daimler boss Dieter Zetsche.

FALLING PRICES ARE are key to the future
success of electric vehicles. Exane analysts

THE LEADERS in the lithium-ion batteries
sector based on market share:

1. Panasonic 19.6%
S 2. Automotive Energy Supply 15.1%
3. LG Chem 13.1%
+ 4. Samsung SDI 11.4%
¢ 5. China Aviation Lithium 7.3%



predict that the price per kilowatt hour will drop
from $400 last year to $215 in 2020 and $140
in 2025. Other market consultants estimate it
at around $275 currently and predict just over
$100 in five years. At a price of about $110
per kWh, electric vehicles will become fully
competitive with internal combustion engine
vehicles, even without government subsidies.
"We can see 100 euros per kilowatt hour on
the horizon,” says Dieter Zetsche. If this hap-
pens, automakers will start generating bigger
profits from EVs than from cars with conven-
tional engines.

THE BATTERY TECHNOLOGY ITSELF has
greatly advanced in recent years. LG Chem,
which supplies batteries to GM and Renault,
managed to improve lithium-ion cells to a maxi-
mum range of 400 km (Renault Zoe) and even
500 km (Opel Ampera E).

However, liquid electrolyte batteries still face
the problem of transportation — because the
liquid in the cells is inflammable, insurers
refuse to ship them. This is why battery manu-
factures are forced to build factories close to

their customers - LG Chem, for example, is
building a plant in the Polish city of Wroclaw,
and Samsung SDI will build a plant in Hungary.

THE FUTURE MAY BELONG to another tech-
nology that is still being developed — of “solid-
state” batteries, in which the liquid electrolyte is
replaced by a solid substance. They are safer,
do not overheat and are easily transported.
Moreover, they are much lighter and more
compact: capacity being equal, solid-state bat-
teries are four times smaller than liquid elec-
trolyte batteries.

Not surprisingly, VW acquired a stake of one
of the leaders in the sector — the Californian
QuantumScape. Bosch bought rival SEEO al-
ready in 2014. Toyota, which was long scepti-
cal of EVs, last autumn reversed its strategy
and is now also exploring the possibilities of
solid-state batteries. Their main drawback at
the moment is their high price, due to which
VW is currently only providing them for top-end
cars such as Porsche and possibly Lamborghi-
ni. But as the technology develops, the cost will
naturally fall. H
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THE OTHER BATTERIES
Three alternatives to lithium-ion
technology

Reduction-Oxidation Flow

What: Instead of in positive and negative
electrodes, here energy is stored in

two tanks with liquid electrolytes. The
electrolytes generate electricity as they're
pumped through the battery cells. The
advantage: recharging can occur simply
by replacing the electrolyte at a fuel
station.

Why not: Most experts believe that
achieving adequate range with a flow
battery will require storage tanks that are
too large.

Where it stands: The Liechtenstein-based
NanoFlowcell has a working flow-cell
prototype vehicle that drove for 14

hours in continuous traffic at a speed of
about 30 km/h with a 160-litre tank of
electrolytes

Solid-State Lithium-lon

What: A solid ceramic electrolyte instead
of the liquid electrolyte used in today’s
lithium-ion cells. The advantages: a
battery that is non-flammable, doesn’t
degrade over time, and doubles the
amount of energy that can be stored

in a given volume. In addition, the
performance of solid-state batteries
also improves with higher temperatures,
eliminating the need for expensive liquid
cooling.

Why not: The ceramic electrolyte is

up to five times heavier than the liquid
alternative, and is potentially brittle.
Performance also suffers in low
temperatures.

Where it stands: Vacuum manufacturer
Dyson bought a company for such
batteries and is about to build an electric
car with them.

Metal-Air

What: Part battery, part fuel cell, it

uses the oxygen from air to drive the
electricity-generating chemical reaction.
The advantage: it has an up to 10 times
higher energy density than a lithium-ion
battery. And instead of lithium, zinc can
be used, which is available in abundance
and a lot cheaper.

Why not: The technology is still fairly new
and the batteries have a short life.
Where it stands: The American Fluidic
Energy installed such batteries in some
African countries for domestic use. Tesla
holds a patent for such a battery as a
range extender after the lithium-ion pack
is depleted.
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al-nopvuBaHama ekcmpa kom BMW 8
lepmaHus e Bv3amokHocmma Ha 3ag-
Hus kanak ga He nuwe c kakvB gBu-
2ameA cu.
Hau-mvpceHama ekcmpa kom BMW B8 Boa-
2apus e mabeakama "M", kosmo ga 3aAenuwl
omasag Ha gusenoBomo cu 318.

HECbMHEHO CTE YYBAAWM masu weza, kos-
mo kamo Bcuuku gpyau gobpu weau cbgbpika
u Hemanka gosa ucmuHa.

Mma u gpyeo - Hanocaegbk omgeAabm no map-
kemune Ha BMW chaza moBa aezeHgapHO
Ao20 Ha kakBo Au He. [pumepHO Ha AuHusma
M Performance, Hew,o kamo me>kguHHO 3BeHo
MeXgy M u cepuuHume mogeau. U gopu Ha
camume cepulHU MOgeAu, cmuz2a ga cu go-
naamume 3a onmuyeH M-nakem.

Hakpamko, umame gocmamuvuHo ocHoBaHus
ga 2negame ¢ u3BecmHo HegoBepue, kozamo
cpewHem BvawebHama bykBa no nomuwama.

HO B AHELUHMA CAYYAI HegoBepuemo e
U3AUWHO. ToBa e He npocmo ucmuHcka, yuc-
mokpvBHa M-konaa. ToBa, no Bcska Beposm-
Hocm, e Hau-ucmuHckama om Bcuuku.
EcmecmBeHo, no-3ananeHume nosHaBauu
cpeg Bac we Hu HanomHsm, ye M ugBa om
"Momopwnopm" u 3a kakvB, no gsBoaume,
"wnopm" cmaBa gyma npu kona ¢ meano gBa
moHa?

Mok u om 2aegHa mouka Ha 3gpaBus pasym e
mpygHO ga cxBaHeme cmucbAa Ha masu Ma-
wuHa: ma e yemupuBpama Bepcus Ha gByB-
pamama Bepcus Ha uyemupuBpamomo BMW
M5. Kosmo no nems e npubaBuaa owe gocma
uudpu kbm no HAUaAAO gocma coaeHama ugeHa.

OBMNKHOBEHATA CEPUA 5 3anouBa om 86
000 AeBa. Hau-eBmuHomo M5 cmpyBa 216
000. M6 Gran Coupe 3anouBa om 267 000, a
Hawama mecmoBa koaa, ¢ HakoAko gonbAHU-
MEeAHU 2Ae3omuu, gocmuz2a cyma, 3a kosmo
Bu cbBemBame nbpBo ga cegHeme: 355 987
AeBa, 00 cmomuHku.

Camo kepamuuHume cnupauku cmpyBam koa-
komo Ford Fiesta. KokeHuam canoH om ka-
mano2a Ha BMW Individual e manko Hag 13
xuasgapku. A 3a mo3u 6gA Memanuk we ce
oxapuume 9 500.

Hakpamko, ma3u mawuHa e gBoUHO no-ckb-
na om nocaegHomo Porsche 911 Carrera, u
e cvbBcem 6AU30 go ueHama Ha Lamborghini
Huracan.

HO UCTUHATA E, ue u B ocmaHaaume noka-
3amenu M6 Gran Cuope He omcmbnBa MHO20
Ha Lambo.

Mog mo3u enezaHmeH kanak ce kpue Hal-

TECHNOLOGY
WHEELS

3A0mo uygoBuwe B meHaxkepusma Ha BMW:
4.4-pumpoB V-ocmak ¢ myuH myp6o u 561
koHcku cuau. C gonbAHUmMenHuss Competition
nakem 8 mecmoBama Hu kona msa ckaua go
575 koHs.

Yckopenuemo 0-100 km/u omHema 3.9 ce-
kyHgu. Oopu u ga He HacmbnBame gokpal,
ycewaHemo nak e kamo B peakmuBeH ca-
monem. Bpememo Ha uemBvpm MuAs e nog
12 cekyHgu, makap ue npu masu ueHa He
oyakBame ga 20 Bugum ckopo no gpaz cve-
mesaHusma. Mma cowo AayHUY KOHMPOA,
koumo obaue ce akmuBupa c¢ npouegypa,
MbHUYkO no-cAoXkHa om masu 3a uscmpea-
BaHemo Ha baaucmuyHu pakemu.

Kamo Bcuuku gpyau BMW, u moBa e oz2paHu-
yeHo om cobcmBeHus cu komnlombp go 250
kunomempa B uac. Ho ako ycneeme ga Hag-
Xumpume mMawuHama u uskalouume ozpaHu-
yeHuemo, bu Mo2Ao ga gobawku 340.

CNEUMAAHNAT AKTUBEH M-gudepeHuuan
cu uma cBou cobecmBeH komnlombp, okauBa-
Hemo e no-mBvpgo om cmaHgapmHama Bep-
cus, a aycnyxom e om mumaHueBa cnaaB,
geno Ha cmapusi maz2bocHuk WMeop Akpano-
Buu.

Hakpamko, M6 Gran Coupe moXe u ga e
mexko, HenpakmuuHo u 6acHocAoBHO ckob-
no. Ho mo uma oHe3u gBe HenoBmopumu
kauecmBa Ha ucmuHckume cynepkoau: BHy-
waBa Bu uyBcmBo 3a BcemozvwecmBo u Bu
kapa ga usnvkBame Hag ocmaHaAume.

3a npakmuuHocmma cbBcem He ce weay-
Bame - makap wecmuuama ga e ¢ noAoBuH
negs no-gbA2a OmM nemuuama, MsCmomo
oma3ag Hukak He e MHOo20. Ho 3a cmemka Ha
moBa e yguBumeaHo kompopmHo, cmuza ga
He ce Hanaza ga kauyume mpuma. ViHmepuo-
pbm e Hau-gobpomo, koemo BMW moxe ga
npegaoXu, u noBeue HaNOMHs 3a camoAemHa
nbpBa kaaca, omkoakomo Ha aBmoMoBuA.

TOBA GRAN COUPE e BcvwHocm ¢elic-
AudmM Ha opug2uHaAHUs MOgeA - Ho BeposmHo
Hau-Mvp3eAuBusm ¢elucaudm B ucmopus-
ma. MpegHume Bb3gyxo3abopHuuu ca npo-
MEHEeHU, npegHUMe cBemAUHU ca cmaHaAu
cBemoguogHu, a Muzayume ca ce npemec-
muAu omzope Ha ¢papoBeme, Bmecmo om-
gony. M3BbH moBa konama e abcoalomHo
ugeHmuuHa - koemo Hu xapecBa, 3awomo
opuz2uHanHomo M6 6e moxke 6u Hau-kpacu-
Bama mawuHa Ha 6aBapuume.

CmpyBa Au cu obaue ga nAamume koaocanHa-
ma HagueHrka cnpsmo omauuHomo M5? Cno-
peg Hac - ga. [fpocmo 3awomo ¢ masu kona
HukoU Hama ga Bu 3anogo3spe, ue cme cu ky-
nuAu mabenakama "M" om yauua Kosaogyu. ll
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The Most

Powerful Letter

The dynamics of the new BMW M6 Gran Coupe is fantastic. But what will
really make your hair stand on end is its price

The most frequently ordered extra to the BMW
in Germany is to have your boot lid show the
kind of engine you have.

The most frequently ordered extra to the BMW
in Bulgaria is the “M” plate which you stick on
the back of your 318 diesel.

YOU’'VE UNDOUBTEDLY HEARD this joke
which, like any other good joke, contains a fair
amount of truth.

There’s something else as well — lately the
BMW marketing team is putting this legendary
logo on whatnot. For example, on the M Per-
formance line, a kind of intermediary link be-
tween M and the series models. And even on
the actual series models, as long as you pay
extra for an optic M-Pack.

In short, we’ve got good reason to be some-
what suspicious when seeing the magic letter
on the road.

BUT IN THIS CASE the suspicion is unwar-
ranted. This is not just a true M-car. This, in all
likelihood, is the truest one of them all.
Naturally, avid connoisseurs among you will re-
mind us that M is derived from “Motorsport” and
hey, what kind of “sport” are we talking about in
the case of a car that weighs two tonnes?
And, proceeding from common sense it is dif-
ficult to grasp the meaning of this machine: it is
a four-door version of the two-door version of
the four-door BMW M5. Which along the way
has added many more figures to the anyhow
stiff price.

THE ORDINARY 5 SERIES starts from 86,000
leva. The cheapest M5 costs 216,000 leva.
The M6 Gran Coupe starts from 267,000 leva
and our test car, with several extras, soars to
a sum you had better sit down before hearing:
355,987 leva.

The ceramic brakes alone cost as much as a
Ford Fiesta. The leather saloon in the BMW
Individual catalogue is just over 13,000 leva.
And for a white metallic you’ll have to fork out
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another 9,500 leva.

In a nutshell, this machine is twice as expensive
as the latest Porsche 911 Carrera, and is just
shy of the price of the Lamborghini Huracan.

BUT THE TRUTH IS that on the other indica-
tors, too, the M6 Gran Coupe does not fall far
short of the Lambo.

The elegant hood hides the most evil monster
in the BMW menagerie: 4.4-litre twin-turbo V8
with 561 hp. With the additional Competition
Pack in our test car it jumps to 575 hp.
Acceleration from 0-100 km/h takes 3.9 sec-
onds. Even if you don’t step down on the gas,
the feeling is still as in a jet. The time after
a quarter mile is under 12 seconds, although
at that price we don’t expect to see it in drag
races any time soon. There is also a launch
control which, however, is activated with a pro-
cedure that is slightly more complicated than
that of launching a ballistic missile.

Like all other BMWs, this one, too, is limited
by its own computer to a speed of 250 km/h.
But if you manage to outsmart the machine and
switch it off, it could well reach 340 km/h.

THE SPECIAL ACTIVE M-differential has its
own computer, the suspension is firmer than in
the standard version, and the exhaust is made

of titanium alloy, devised by the old magician
Igor Akrapovi€.

To sum it up, the M6 Gran Coupe may be
heavy, impractical and fabulously expensive.
But then it has those two unique qualities of
true supercars: it imparts a sense of omnipo-
tence and makes you stand out above the rest.
We’re not at all joking about the practicality —
although the M6 is slightly longer than the M5,
there’s not much room in the back. However,
it is amazingly comfortable, as long as you
don’t have to seat three persons. The interior
is the best that BMW has to offer, and more
reminiscent of first class on a plane than an
automobile.

THIS GRAN COUPE is actually a facelift of the
original model — but probably the laziest facelift
in history. The front air intakes have been
changed, there are new LED headlights, and
the position of the indicators has moved from
below to above the headlights. Apart from this,
the car is absolutely identical, which we like
because the original M6 was arguably BMW’s
most beautiful machine.

But is it worth paying the colossal mark-up on
the excellent M5? We think yes. Simply be-
cause with this car nobody will suspect you of
having bought the “M” plate from a pedlar. l




W NopeHu, Xoagep, nobegumen 8 2raBHama kamezopus "LLiegboBoup":
CeHag Mpowuy kapa 6auka cu no mocm B MabaeHu, fepmaHus

Lorenz Holder, Overall Winner, Masterpiece Category:
Senad Grosic rides his bike over a bridge in Gablenz, Germany.
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RUNNING TO
STAND STILL

Hag 5500 ¢omozpadu om nem koHmureHma yyacmBaxa 8 Red Bull
lllume Image Quest - exezogeH MexgyHapogeH korkypc 3a ekwbH u
npukalouencka domozpadus. Cobguume npekapaxa meceuu, gokamo
omceam om 34-me XuAAgu NogageHu cHUMKU No eguH nobegumen
BB Bcaka om 11-me kamezopuu. AopeHu Xoagep, npodecuoHaeH
(homozpad om lepmanua, cneveAu 20AAMama Hazpaga.

More than 5,500 photographers from five continents participated
in the Red Bull lllume Image Quest - an international photography
competition focused on action and adventure sports. The judges had
to spent months selecting through more than 34,000 submissions in
order to elect winnners in each of the 11 categories. Lorenz Holder, a
professional photographer from Germany, became the overall winner.

4 Nok Wagboam, no6egumen, "EHepaus”: Coppucmom Pernan Qavuuru
8 Puo ge XaHeupo, bpasuaus

Luke Shadbolt, Winner, Energy Category: Surfer Renan Faccini feels
the power of nature, amid a huge swell in Rio De Janeiro, Brazil
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A Ane gu Ayno, nobegumen B kamezopus
"HoBa kpeamuBHocm": EkcmpemHu
cnopmoBe B BpykauH, Hio Mopk

Ale Di Lullo, Winner. New Creativity
Category : Extreme sports in downtown
Brooklyn, New York
NopeHu, Xoagep, nobegumen, P
kamezopus "Mepuwe": Cenag Mpowuy
amakyBa pwXkgacana HabalogamenHa
naam¢opma 8 3eHpmeHbepz

Lorenz Holder, Winner, Playground
Category: BMX rider Senad Grosic
takes on a rusted viewing platform in
Senftenberg, Germany

w Bezapg OceH, nobegumen, "MobuaHa
domozpadus": MaaHuHapu B Xakyba, AnoHus
Vegard Aasen, Winner, Mobile Category:
Mountaineering in Hakuba, Japan
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[uuH Tpema, nobegumen, kamezopus "dyx": Iokow HuuAcbH e nogkpensH om ekunaxa cu, gokamo uaka eBakyauus ¢ xeaukonmep cAaeg 3nonoayka 8 HopBeaus

Dean Treml, Winner, Spirit Category: Josh Neilson is supported by fellow paddlers as he waits for a helicopter evacuation after a bad landing in Storulfossen, Norway ebruary 20 71
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¥ koygu MakgoHang, nobegumen, "Aaudcmaun”: KeH MakgoHang ce HacaaxkagaBa Ha eaegkama om nokpuBa Ha Baak 8 nycmunsma Caxapa, MaBpumaHus

Jody MacDonald, Winner, Lifestyle Category: Ken MacDonald takes in the views of the Sahara Desert in Mauritania, northwest Africa, from the top of a train

LW

[HaHuen Boumex, nobegumen kamezopus
"Mopeguua": Tumbm no aepobamuka The
Flying Bulls mpeHupa 8 Yexus

Daniel Vojtech, Winner, Sequence Category:

The Flying Bulls aerobatic team take to the
air in style in Czech Republic

[uuH Tpema, nobegumen, kamezopus
"N3BucsaBaHe": [bkoHamaH Mapegec
ckaua om naam¢opma Ha nokpuBa Ha
KonenxazeHckama onepa

Dean Treml, Winner, Enhance Category:
Jonathan Paredes dives from the platform
on Copenhagen Opera House’s roof
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OeHuc Kaepo, nobegumen, "Bausvk naaH": Kamepausm Pycmam
leAmaHoB nokas3Ba HamasaHume cu ¢ maak poue Bb8 PoHmeH6A0

Denis Klero, Winner, Close-Up Category: Climber Rustam Gelmanov
shows his chalk-covered hands in Fontainebleu, France.

WBS>c:rvice

Rent
acar

NEW CARS

EASY ONLINE
RESERVATIONS

FREE DELIVERY’

DISCOUNT
FOR ONLINE RESERVATIONS

& 08960 800 92

0700800 92

SOFIA, 33 VASIL LEVSKI BUL.
WWW.VBSERVICE.BG

*FOR SOFIA AND VICINITY




Huko2a goceza mucbama ga ca cmpouHU U
3gpaBu He e obcebBana moakoBa MHO20 xopa
Ha naaHemama. 3amoBa u noumu Bcska uH-
gycmpusi ce e npu2oguAa ga usnoa3Ba masu
yoBewka caabocm u npegaaza cBoemo pe-
weHue Ha npobaema — om ¢umHec ypegume
U NAACMUYHUME XUpyp3u go guemoAo3ume u
[keumu OnuBobp. KakBo e MHeHUemoO Ha Aeka-
pume u uMa AU Hau-gobpa guema? OmzoBo-
pume He ca egHO3HaYHU.

JOKTOP OENBUNA KALL om uscaregoBamen-
ckus ueHmovp Ha Meun e usBecmer ckenmuk.
3a ga nogkpenu Bv3z2aegume cu c dakmu,
mou nybAukyBa u3scaegBaHe Ha 6aszama Ha
gbA2020guWHUMeE cu HabalogeHus, o3azaaBe-
Ho ,Moxke Au ga kaxkem kos guema e Hau-go-
6pa 3a 3gpaBemo HU?“. B Hezo ca cpaBHeHu
Hau-nonyAsipHUMeE xpaHumeAHuU pexkumu kamo
HuckoBbaaexugpameH, HuckoMacAeH, Huc-
koaaukemuueH, cpegusemHomopcku, naneo,
BezaHcku u np.. Kau u konezama my Cmeda-
HU Menep u3Auzam C HE MHO20 NpUsSMHO 3a
2nagyBawume 3akaloueHue: ,Hava cmpukmHu
U gocmambyHO gbA20 npoBexkgaHu-uscaeg-
BaHus Ha Bcuuku npemeHgeHmu 3a mumAa-
ma ,Hau-gobpa guema“, koumo ga noa3Bam
6e3npucmpacmHa u HesaBucuma om BbHWHU
dakmopu mMemogonozus“. Kau u Menep ca
kamezopuyHu, ye makoBa Hew,o kamo ,Hau-
gobpa guema“ HaAMa, HO nbk Uma onpegene-
HU XpaHumeAHu HaBuuu, koumo gokasaHo ce
ompa3ssBam gobpe Ha 3gpaBemo. ,MuHuUMaAHO
npepabomeHu xpaHu, 6Ausku go npupogama,
NpeguMHO oM pacmumeAeH Npousxog®, 0606-
waBa Kau.

OCBEH 3A HAMAAABAHE HA TEIAOTO,
pacmumeAHume guemu umam 6AazomBopHo
Bausie Bbpxy pasauvHu acnekmu Ha 3gpaBe-
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Starve Hard 3

Dukan, Paleo, Mediterranean? The truth about the most

For the first time in history more people are ob-
sessed by the thought of being fit and healthy.
That's why almost every industry has adapted
to take advantage of this human weakness and
offers its own solution to the problem — from
gym equipment and plastic surgeons to nutri-
tionists and Jamie Oliver. What are doctors’
opinions and is there such a thing as the best
diet? The answers are ambiguous.

DR. DAVID KATZ from the Yale Prevention
Research Center is a well-known skeptic. To
back up his views with facts, he published a
study based on his long-time research entitled
‘Can we say what diet is best for our health?’
He compares the most popular diets including
low carb, low fat, low Gl, Mediterranean, Paleo,
vegan, etc. Katz and his colleague, Stephanie
Meller, came up with a rather unpleasant con-
clusion for the starving: ‘There have been no
rigorous, long-term studies comparing con-
tenders for best diet laurels using methodology
that precludes bias and confounding’. Katz and
Meller are convinced that there’s no such thing
as a ‘best diet.” Rather, certain eating habits
have proved healthy. ‘A diet of minimally proc-
essed foods close to nature, predominantly
plants.” Katz concluded.

BESIDES WEIGHT LOSS, plant-based diets
have a beneficial effect on various aspects of
health, for example, they lower cancer rates
and the risk of cardiovascular disease. They
include not only fruit and vegetables, but also
whole grain products, nuts and seeds. That's
why diets like the Mediterranean and DASH
(developed to lower high blood pressure) are
winning doctors’ support. Which diets are the
doctors’ favorites? Here’s a summary:

MEDITERRANEAN. The universal favorite is
also our personal choice, and not just because
it's half-European. The diet puts an emphasis
on a variety of foods and even recommends
moderate alcohol intake. It's based on prod-
ucts popular on both sides of the Mediterra-
nean — all kinds of fruit and vegetables, beans
and legumes, nuts and cereals, plenty of fish
and poultry, and the occasional red meat. Plus,
a lot of olive oil. The abundance of spices, on
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popular diets, as expressed by doctors

By CRISTINA NIGOHOSIAN / Photography SHUTTERSTOCK

the other hand, aims to reduce the use of salt
to enhance flavor.

DASH. It stands for dietary approaches to
stop hypertension. Its basic rule is reducing
the amount of salt in any form. Logically, it ex-
cludes refined and processed foods, but also
sugar, red meat and fizzy drinks. So, you can
have plenty of fruit, vegetables, whole grains,
low-fat dairy foods, and fish.

FLEXITARIAN. It's quite possible you're a flexi-
tarian and don’t even know it. The main goal
of this diet is to limit meat consumption, but
still eat it occasionally. The flexitarian diet con-
sists of three levels: beginner, where you for-
get about meat for at least two days per week;
advanced is going without meat for three or
four days, and expert, when you can eat meat-
based meals only two days per week. There’s
another basic rule: meat is a side dish and not
the main ingredient.

THE MAYO CLINIC DIET. The diet from the
renowned Minnesota Research Clinic uses its
own food pyramid, based on fruit and vegeta-
bles. However, before you start it, you must
break five bad eating habits: sugar intake;
snacks that aren’t fruit or vegetables; exces-
sive intake of meat and dairy products; res-
taurant meals that don’t comply with the Mayo
principles; and watching television during
meals. Experts from the clinic argue that if you
resist the aforementioned temptations, you can
lose up to 4.5 kg in two weeks.

VOLUMETRICS. Created by Barbara Rolls
PhD, the diet is based on the energy density
of foods. It allows almost unlimited consump-
tion of low-calorie products and a lot of water
(fruit, vegetables, low-fat milk, whole grains,
legumes, white meat). Dr. Rolls allows dieters
to eat fatty and less healthy foods, provided
you keep an eye on the energy intake. And get
enough exercise. l
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N ANETUTE, 3A KOUTO AA 3ABPABUTE

DIETS YOU NEED TO FORGET ABOUT

MAAEO. Cnopeg Hes mpsabBa ga ce xpaHume
camo ¢ npogykmu, koumo e A yoBekbm npes
KameHHama epa: cypoBu naogoBe, 3eneHuyuu
u agku, kopeHu u MHo20 Meco. ChomeHamusim
g-p Kau e kamezopuueH: ,Ako ga sgew kamo
npe3 naneonuma o3HauaBa ga koHcymupaw
0CcHOBHO Meco, Hama kak ga mBopgs, ve
moBa e gobpe 3a 3gpaBemo. OcBeH moBa
cvcmaBom Ha mecomo, koemo kynyBame om
Maga3uHa, HAMa MHO20 0BWo C MECOMO om
Mamym. A pacmeHusma om KameHHama epa
omgaBHa ca uduesHaau”.

PALEO. It states that you must eat only
foods that were available to Palaeolithic
humans: raw fruit, vegetables, nuts, roots,
and lots of meat. The aforementioned

Dr. Katz pointed out that: ‘If you eat like
Palaeolithic men, it means having mainly
meat and | can’t say that’s healthy. Besides,
the composition of the meat we buy from the
store has little to do with mammoth meat.
Also, Stone-Age plants have long vanished.’
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MUEP OIOKAH. Xuasgu xopa no cBema

ce koaHam B epukacHocmma Ha pexkuma,
paspabomeH om ¢ppaHuy3uHa Muep OlokaH.
BucokonpomeuroBama guema obaue npegus-
BukBa 2HsB B rekapckume cpegu. B nopBume
U cegMuuu Op2aHuU3Mbm cmpaga om Aunca Ha
Bvenexugpamu u ma3HuHu, a BnocanegcmBue
Moxke ga ce cgobueme U C XOPMOHaAHU
HapyweHus, aBumamuHosa, HapywaBaHe Ha
ecmecmBeHomo Ph Ha opzaHu3ma u BcsikakBu
gpyau ,ekcmpu®.

PIERRE DUKAN. Thousands of people
around the world are fans of the regime
developed by Frenchman Pierre Dukan.
However, the high protein diet enrages
doctors. In the first weeks the body suffers
from lack of carbohydrates and fats, and
later you can develop hormonal imbalances,
vitamin deficiency, disruption of the natural
Ph of the body, as well as other ‘benefits.’

WHOLE 30. Konkomo u ga e akmyaaHa,
guemama Ha Meauca Xapmyuz 3anaza Ha
nogobHu Ha [lokaH npuHUUNU — eAUMUHUpaHe
Ha UeAU XpaHUMeAHU 2pynu. 3a eguH Meceu,
(30 gHu, om kvgemo e umemo Ha guemama)
mpa6Ba ga 3abpaBume 3a 3axap U ankOXoA,
Ho u 3a BcsakakBu maeuHu npogykmu, BapuBa
U 3bpHeHu xpaHu. Kakmo ce gocewame, Auu-
Husim Bu Aekap Hama ga e BvbB Bvbamope.

WHOLE 30. As popular as it may be,
Melissa Hartwig’s diet relies on principles
similar to Dukan’s diet — cutting out entire
food groups. For a month (30 days, hence
the name of the diet) you must forget about
sugar and alcohol, but also all kinds of dairy,
legumes and cereals. As you might guess,
your GP won’t be too happy about it.




s HAOBPUAT KPAI
OlNPABA BCU4YKO

\ALL’S WELL THAT ENDS WELL




KOHLUEPT

APA MAAVIKAH |/ EkcueHmpuyHusm BoHweH
Bug e nocaregHomo, Ha koemo ga obvpHeme
BHumaHue B AuBaHeua c apmeHcku npousxog.
CmuneHguaHm B8 my3ukanHomo yuyuauwe B8
XaHoBep Ha 15, gHec mou e koHuepm-mau-
cmop Ha Kpanckus cumdoHuueH opkecmvp
Ha Magpug. KoHuepmovm B Codus npegcma-
Ba HoBus my guck ,HeBeposmHama ucmopus
Ha egHa uuayaka“ - nocmpo nbmewecmBue ¢
2naBeH zepou uuzynkama Ha Apa npes kaacu-
uvecka u pok mysuka, auBancku, apmeHcku u
AQMUHO puMMU.

23 ¢peBpyapu, 3ara 1 Ha HOK, Cogus

Cobumuama

20Bopu npe3s
beBpyapu

KNHO

CKPUTU YNCAA [/ KampuH [koHcoH (1918)
e ¢usuk u mamemamuk, YuUMO U3UYUCAEHUS
uszuzpaBam kalouoBa poas npu HaBuzauus-
ma Ha nonema Ha Anoao 11 go AyHama npes
1969. BvB puama Ha Tuogop Meaxdu HelHa-
ma poAas usanbAHsBa Tapagku XeHcobH, a Onau-
Busa CneHcop u kaHen MoHe ca coomBemHo
konezume U dopomu BoH u Mepu DkakcoH.
Pabomama um 8 HACA cmaBa npuuuHu DkoH
AeH ga e nbpBusm amepukaHeu, u3As3bA B
opbuma okono 3emama.

Om 17 ¢peBpyapu Ha ekpaH

u Hewama, 3a
koumo we ce

KAACUKA

MNPOAET B ANTAANAYUTE /| C ,KoHuepm 3a nu-
aHo u opkecmobp N2¢1“ Ha LLloneH gupugeHmbvm
Makcum EwkeHasu u eguH om Hal-u3BecmHu-
me cbBpemeHHU amepukaHcku nuaHucmu AH-
gplo ApmcmpoH2 camo we nogzpesm nybAu-
kama 3a uHmepecHomo npogbAkeHue, koemo
cnegBa. A mo e mysukama kom gBa basema
Ha amepukaHeua AapvH KonaaHg. ,llporem B
Ananauyume“ e HanucaH no nopvuka Ha Map-
ma Fpebm ¢ Moaba 3a barem ,c amepukaHcka
memamuka“. ,Pogeo“ cowo e ,kayboucku 6a-
Aem*, yuumo 2aaBeH 2epou e buau Xaanemo.

23 peBpyapu, 3ara bvazapus, Copus

CONCERT

ARA MALIKIAN // Don’t pay attention to this Leb-
anese’s (of Armenian descent) eccentric look.
He received a scholarship from the Hannover
University of Music, Drama and Media at the
age of 15. Today he’s the concertmaster of the
Madrid Royal Symphony Orchestra. The concert
in Sofia showcases his latest CD, “The Incred-
ible Story of Violin” — a colorful journey starring
Malikian’s violin through classical and rock mu-
sic, Lebanese, Armenian, and Latino rhythms.

February 23, Hall 1, National Palace of
Culture, Sofia
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CINEMA

HIDDEN FIGURES [/ Katherine Johnson
(“1918”) is a physicist and mathematician
whose calculations played a key role in the
flight navigation of Apollo 11 to the Moon
in 1969. In Theodore Melfi’s film her role is
played by Taraji Henson, and Octavia Spen-
cer and Janelle Monae are her colleagues,
Dorothy Vaughan and Mary Jackson, respec-
tively. Their work for NASA allowed John
Glenn to be the first American to orbit the
Earth.

In theatres February 17

CLASSICS

APPALACHIAN SPRING // Conductor Maxim Es-
hkenazy and one of the most famous contem-
porary American pianists, Andrew Armstrong will
warm up the audience with Chopin’s “Concerto
for Piano and Orchestra N21” for the interesting
headliner that follows. The headliner will feature
the music from two ballets by American com-
poser Aaron Copland. “Appalachian Spring” was
created upon commission of Martha Graham,
requesting an American-themed ballet. “Rodeo”
is also a cowboy ballet, whose protagonist is
Billy the Kid.

February 23, Bulgaria Hall, Sofia



KHWTA

YEPBEHOKOCATA // 10-usm pomaH Ha Ho-
6enoBus Aaypeam OpxaH Mamyk paskasBa
3a Maagusm konau Ha kaageHuu [Dkem. Tou
u mMaucmopbm, npu kozomo uupakyBa, pa-
6omam B 2pag 6au3o go MicmaHbya, kozamo
egHa cbgboBHa Houwl 20 Cpewa CbC 3a2agbu-
Ha uepBeHokoca >keHa. 30 2oguHu no-kbcHo
kem owe e uambuBaH om uyBecmBo 3a BuHa
3apagu cAaydunomo ce mozaBa u, B mvpceHe-
mo Ha oz2oBopu, cmu2a go aHmuyHama mpa-
2egus ,Egun uap“ u AezeHgama 3a Pycmam u
Cyxpab.

UzgamencmBo “EgHopoe”

Events and
things that

. will be
discussed in
February

KAYBHA MY3MKA

TRAINSPOTTING  NIGHT W/ DARREN
EMERSON // B meceua, koezamo u3ausa npo-
gorkeHuemo Ha kyamoBus duam Ha [HaHu
Boua, B8 Codus npucmuza u yoBekom, Ha-
npaBuan my3ukama kbm AeHmama om 1996
(pa3no3HaBaema konkomo u cueHama c ,Hau-
MpbcHama moanemHa 8 LlomaaHgus®). JapbH
EmepcobH npogbakaBa ga onpegens nocokama
Ha enekmpoHHama my3uka Bb8 Beaukobpuma-
Husi, kamo ce 3aHumaBa c HskoAko pasAuyHu
npoekmu kamo The White Lamp u Huffa.

11 ¢peBpyapu, Mixtape 5, Codus

POSI

TPAOVLIN

3IMHN CBATBW B PWBEHOBO [/ Baazoga-
peHue Ha Hskonko domozpadcku npoekma B8
nocAaegHume 20guHu, nomawkume cBambu B8
mankomo 6aazoeBzpagcko ceno ca Ha nbm ga
gozoHsm kykepckume npa3Huuu u konpuBuieH-
ckus cvbop no nonyaspHocm cpeg mypucmu-
me. lNMpuyuHama e B cvbxpaHeHama c BekoBe
mpaguuus Auuama Ha byakume ga ca 6oagu-
caHu B 6sA0 U obaeneHu ¢ nalemu, yeusbm
Ha MAagoXkeHuume ga ce Bee Ha npocmopu B8
ueHmovpa, a USAOmo CeAo ga npucbcmBa Ha
mop>kecmBeHus pumyaa.

Om sHyapu go mapm, Pub+HoBo

BOOK

THE RED-HAIRED WOMAN // The tenth novel
by Nobel Prize-winning author Orhan Pamuk is
the story of young well-digger named Jem. He
and his master are working in a town near Is-
tanbul when one night he encounters a mysteri-
ous red-haired woman. Thirty years later, Jem
is still tortured by guilt because of what hap-
pened in his past, and, in search of answers,
he stubbles upon the ancient tragedy “Oedipus
Rex” and the legend of Rostam and Sohrab.

Ednorog Publishing House

OFI'HH H { {)7,{3

HOCHTEA HA HOGEADEA HATPAILA TA A TEPATYPA

CLUB MUSIC

TRAINSPOTTING NIGHT W/ DARREN EMER-
SON // This month the sequel of Danny Boyle’s
hit film is released, and the man who created
the music to the 1996s picture is coming to So-
fia (recognizable in the ‘worst toilet in Scotland’
scene). Darren Emerson continues to set the
direction of electronic music in the UK, deal-
ing with different projects such as “The White
Lamp” and “Huffa.”

February 11, Mixtape 5, Sofia

AT

AR

TRADITIONS

WINTER WEDDINGS IN RIBNOVO // Thanks
to several photographic projects over recent
years, Pomak weddings in a small village near
Blagoevgrad is about attract tourists’ attention
with the upcoming Kukeri holiday and the Ko-
privshtitsa Fair. The popularity comes from the
centuries-old tradition of painting brides’ faces
white and then decorating them with sequins,
hanging the newlyweds’ dowry on clotheslines
in the center of the village, and the whole vil-
lage’s attendance to the festive.

From January to March, Ribnovo

Tekem KPUCTUHA HATOXOCAH / By CRISTINA NIGOHOSIAN

[oe]
o



| - e ot 2 Tt . + SRR A
gt N R E T

Af v N n."'hl "ﬂi'.:r_-ﬂ-' h' nli.. T
“-ll't{"‘j.-l L:" 9 'i:... ;*.: +1:44 .r.-d

e o el .F,. X i
i e s - w.--.,-;.%sq

st e T B L e *:1"nu¢ i

g . Jh
% A T

'n-._ ,.'h. i mji ﬂtlg
ig,

Iml: {

|||“:r||||
ks -l’rl _

T
- i M !il '”“ 1-4: ol
L ST ik i.
"WAVE L i I i i

Rl i gk . u b8
priinis, iR -,:‘r‘»:“ H.u;

=y F

y e 1




I I ! . ...| rl* * hl[
{ it w1 i " i+ Hipe '. . H
iy lu-'-'--.:“"'-'-b' l r'rr
H e Pt el [ i
i - W ':HII ‘llw' LE#'; il .' ' Ii
. t.';,.‘ m s, H
! ;'-‘.h 1|| ity Eh—;l t . 1 p | H.|HI“I . EPI-“
1o il 7 A * ] : |..':'.uF[ ; '+'F
et L T
1,::1|J I Ii i-' I 111{."..!4!5;.“;:.?:
pLt “f.li"' . e i
T e,
REREL T ) '

il ,
T 11 :{“ [ 'I‘*l..ﬁ;' ! i | :
: i IF I'i . i e M 1*,1
‘ A l“" I "!”'H' el | ! o
!li.,. ﬂr'f:u '..Irf:_i. l

{ ‘I' : ||||| ‘q Hi “I.'+,]1 lt‘lr.:..lﬂ }L‘ﬂ‘lihil-lr,]:
lei._':i ;hrfl'u L l...ﬁfl- 1_445“'“‘4 11.-“‘“-.
'=~tﬁl h _...1m, wH’ i|pﬁﬂ n T'
34 i"'!“h i n"'T *}l ;I' " IT{ ]l‘.tp n“mg‘!,

| f | : i.?fl.:jll ‘ f | \_:
i | i.gtifl"_‘ﬁ‘rui;‘._'i;‘.;iiil it .Mﬁfl '1“11, B!
: [

.......

14
i

—|.



> KakvB e nopBuam Bu cnomeH, cBop3aH ¢ my3uka?

Tpa6Ba ga cbm BuA 5-zoguwieH. baxme Ha 20cmu Ha cemMeUHU npusimeAu
B Codus, kngemo umawe camo Bv3pacmHu, cegHaau ga Beuepsm oko-
Ao macama. Bewe mu ckyuHo, omugox B xona, kbgemo umawe nuaHo.
CnomHsMm cu, ye 3a nbpBu nbm ce onumax ga umnpoBusupam. N3cBupux
2amama, caeg moBa npobBax ga uscBups meaogus, kosmo Bsx UyA no
paguomo. Mo oHoBa Bpeme Beue xogex Ha ypouu No nuaHo om 6 mece-
ua, HoO oM MAX He CU CNOMHAM HUWwo. MopBama mMu umnpoBusauus obave
ce omkposBa MHO20 sicHO B namemma Mu.

Pogumeaume Bu ca mysukaHmu. Om manvk Au 3Haexme, ue >kuBo-
mom Bu we e cBop3aH ¢ mysukama?

BuHazu cbm 3Haena, ye we H6bga MysukaHm, HO HE CbM NpegnoAazan,
uye we cbm komno3umop Ha ¢uamoBa my3suka. Kamo manvk cu npeg-
cmaBsax, ye we cmaHa koHuepmupauw, nuaHucm, 3awomo gkasbm u
umnpoBusauuume Hukoza He ca BuAu cmamaHu 3a ,cepuosHa My3uka“
8 cemeucmBomo mu. Odopu moBa ga cu cbBpemeHeH komno3umop ce
npuemawe 3a Hewo puckoBaHo u manko omHeceHo. Ce2a geuama B
no-AubepanHume obuwiecmBa no cBema ca HacvpyaBaHu ga 6vbgam ka-
kBumo >kenasm, Ho noHskoza ga ugHopupaw ocHoBume Ha my3ukama He
e npenopbyumeAHo. Heobxogum e manaHm, ynpaxkHeHusl, mbpneHue u
omgageHocm, 3a ga cmaHew My3ukaHm.

Yuun cme B8 Codusd, BueHa, CugHu - kakBo Bu Hayuyuxa me3u moa-
koBa pa3au4yHu 2pagoBe 3a cv3gaBaHemo Ha my3uka?

B KoHcepBamopusma B Codus umax HeBeposmeH npenogaBamen —
npo¢. MuneHa MoanoBa. Caeg kamo ce BbpHaxme om WpaH u npegu ga
3aMuHa 3a lepmaHus, yyux Npu Hes egHa 20guHa U ce Hay4ux ga cBups
Ha nuaHo no npaBuaama. Tsa e HeBeposimHa u pasbupa Myaukama gbAbo-
ko B8 gywama cu. OcBeH moBa e ¢ 2onamo covpuge, gBeme BbpBsam poka
3a pvka. BbB BueHa yuux ¢ npod. Tomac-KpucmuaHn-AaBug, kodmo mu
npenogaBawe ,Komno3uuus“ u 3a nopBu nom udyuaBax umnpoBusauus.
MHmepecHomo e, ue mou Me okypaku ga pasBuBam 2naca cu kamo
umnpoBusamop, koemo He e MHO20 yecmo cpewaHo B8 gkasa. Kozamo
usyyaBaw gxkas, cu gavkeH ga konupaw conama u umnpoBusauuume
Ha umeHumume g>ka3 usnbAHumeau. B CugHu nok yuux kaacuuecko nu-
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"He e necHo ga
cmaHew MmopCceH
komno3umop B
XoAuByg. BarkHo-
Mo € ga He cU
gokauAuB u ga
umaw kocmem"

aHo, enekmpoHHa my3uka u gkas. Tam Hewama cu gougoxa Ha Mcmo-
mo, Hapeguxa ce B 2aaBama mu. Moasma yacm om komnodumopckus cu
cmun omkpux mam, a caeg moBa gopasBux 8 CALL.

3a noBeuemo xopa XoauByg 38yuu kamo HakakBo MumuuHO msc-
mo, kbgemo camo usbpaHu moz2am ga Bassam. Kak cmaHa maka, ue
eguH 6vazapcku MmysukaHm u komnosumop pa6omu mam?

Mmax kbcmema ga pabomsa ¢ pexkucbopa Aul JaHubAc no mysukama
Ha ,Mpewnbc” (Hocumea Ha 2 Hazgpagu ,Ockap® - 6. a.) 8 Hlo Mopk. Yc-
nexom Ha puama mu omBopu Hakou Bpamu B Aoc AHgrkeauc. XoauByg
€ MHO20 wapeH — cMsamam, ye we uma Bce noBeue Hvazapu, koumo
we 6vgam BvB puamoBus busHec mam B bvgewe. Ho He e AecHo ga
cmaHew mobpceH komno3umop B8 XoauByg. BaxkHomo e ga He cu go-
kauauB u ga umaw kbcmem. Cowo ga npumexkaBaw ymeHus, Bpov3ku
u ga cu Ha npaBuaHomo msicmo B npaBuaHomo Bpewme. LLle e noAe3Ho
Bpb3kume mu ga ca 8 akmuBHo 8 6usHeca u ga pabomsm no gobpu
npoekmu. MexgyBpemeHHo mpsbBa ga ce cnpaBsw Hskak u ga ce
cmapaew ga cu B kpak coc cayuBawomo ce. CnomeHax Au, ue e gobpe
ga umaw u azeHm?

Pa6omua cme ¢ Hakoako Hocumenau Ha ,Ockap“. Moxke Au ga pas-
kaxkeme kak mouHo npomuua pa6omHuam npouec? Kak nonagame
Ha npoekmume cu?

He e monkoBa uHmepecHo, konkomo 3Byuu. MoHskoza azeHMbmM Mu me
3ano3HaBa ¢ pexkucbop u, ako ce xapecame, pabomum no ¢uama u Bpa-
mama ocmaBa omBopeHa 3a korabopauuu u B8 bvgewe.

Monskoz2a ce cBvp3Bam ¢ npogyueHm, ¢ ko2omo CbM Ce 3ano3HaA Ha
duamoB pecmuBan uau ¢ Hakou, ¢ koeomo npegu com pabomua. TpsbBa
cam ga mopcst xopama B8 chepama. da cmouw Bkbwu u ga yakaw me-
AepoHbmM ga 3BbHHE, UAU ga NOAYUUW UMeUA ¢ npegaoXkeHue 3a paboma
no ¢uam, ce cayuBa camo B coHuwama.

Nma Au 3HameHumocm, ¢ koamo cme pa6omua u om koamo cme
6un ucmuHcku BneuamaeH? Uau nok kpaiiHo pasouapoBaH?
YguBeH cbm om [Dk. K. PoyauHz. 3gpaBo cmbnuaAa e Ha 3emsima u npu-
ema MH020 om2oBopHo nonyaspHocmma cu 8 meguume.



MHozo ce kasa u usnuca 3a peuma Ha Mepuan Cmpuiin no Bpeme
Ha maszoguwHama uepeMOHUs 3a Hazpagume ,3AameH 2An06yc”.
KakBo e mHeHuemo Bu - mpa6Ba Au cvBpemeHHume mBopuu ga
uznoA3Bam nonyaspHocmma cu, 3a ga uskasBam mMHeHue no memu,
koumo He kacasm cdepama, B8 koamo pa6omam?

Bceku akmoop u pexkucbop Bausie Ha aygumopusima cu no HskakvB Ha-
YuH. 3awo ga Hamam npaBomo Ha 2Aac, kozamo He ca Ha cHuMayHama
naowagka? KuHo uHgycmpusma noumu He no3HaBa 2paHuuu mexkgy
AUYHUS U npodecuoHanHus >kuBom. Cmsmam, Ye umame 3agbrkeHue ga
u3noA3Bame nonyAspHOCMmMa cu He camo ga u3spassBame MHeHus, HO U
ga nocouyBame AvXku. Bcuuku Hue cme gavkHu ga 2oBopum.

BakHo Au e ga xapecBame ¢uama, 3a koimo we nuweme my3suka?
Om noaza e.

Komnosupan cme 3a kuHo, meneBu3susa, gokymeHmanHu cduamu -
npouecobm Ha paboma pasauueH Au e?

CouBcem He. VMma pasauuHu usuckBaHus, Hanpumep 3a Hskou goky-
MeHmaneH ¢uam e HyxkHa my3uka B Hakoako pasauuHu cmuaa — enek-
mpoHHa, gkas, kaacuvecka. Ho camusm npouec e eguH u cow,. OcBeH
moBa ga cme BcecmpaHHo pa3Bum e Hok ¢ gBe ocmpuema. Om egHa
cmpaHa, moBa mu gaBa Bv3moxkHocm ga cv3gaBaw noBeue my3suka 3a
pa3auvHu céhepu, HO om gpyaa, knueHmbm moXe ga pewu, ye He cu
,gocmambyHO cneuuausupaH‘. Koemo, pasbupa ce, e nbAHa 2aynocm!
Mysukama e yHuBepcaneH e3uk. Mpocmo Hskou komno3umopu ca 3a-
goAbanu B onpegeneH cmua, a gpyau mMozam ga hokpusm no-zonsma
mepumopus. 3amoBa e BakHo ga pabomuuw 3gpaBo no ymeHusma cu
om Hau-paHHa Bv3pacm. B gHewHo Bpeme cme dusuuecku, ymecmBeHo
u gyxoBHo mMvp3eAuBu.

OcBeH ue komnosupame ¢uamoBa mysuka, cme nonyaspeH nua-
Hucm ¢ HAkonko anGyma. YyBcmBame Au ce no-cBo6ogeH, kozamo
komnosupame camo 3a cebe cu?

Pasbupa ce, ye umam no-zonsMa cBoboga, HO € U MHO20 No-mpygHo,
3awomo mps6Ba ga Hameps nocoka, BgvxHoBsaBawa uges u Boas ga 20
HanpaBs. Mo-AecHo e ga komno3upaw 3a puam, koumo uma cloxkem u cne-
uuduyHu uduckBaHus. Bukgaw cBemaunama B kpas Ha myHena u Hakpas
mu naawam 3a moBa. Mo-momuBupawo e. Ako Mouapm He e uman no-
pbuka om umnepamopa, gaau e WsA ga Hanuwe ,BoawebHama paeuma“?

Kou ca mysukanmume, om koumo ce BgoxHoBaBame?
EHuo MopukoHe, Bax, PaxmaHuHoB, BaHzeAuc, TpeHm PeaHbp u Xbpbu
XeHkok.

Kot e Hall-go6puam cbBem, kolimo cme noayuaBan u kakoB 6uxme
ganu Ha Maagume komnosumopu?

Pabomeme 3gpaBo, ocmaHeme byHmapu u, kakBomo u ga npaBume, He
ce omkasBaume.

Om kakBo ce uHmepecyBame u3BoH mysukama u Bause Au mo Ha
komnosupaHemo?

Obuuam ga 2omBs, ga uema u ga npekapBam Bpeme ¢ geuama cu. ToBa
e noBeue om gocmamuvuHo 3a BgobxHoBeHue.

Kou ca cvBpemeHHume komnosumopu u my3ukaHmu, Ha koumo ce
Bv3xuwaBame?

Makc Puxmep, Onadyp ApHaagc u MoxaH VloxaHcoH 3apagu cnocobHoc-
mma umMm ga cb3gaBam ozpomHo koauuecmBo mysuka, HO ga 3anassm
uHguBugyaAnHus cu 2Aac.

KakBu ca naaHoBeme Bu 3a 2017?

Mpe3 anpuA 3anouBam paboma no ¢uam B Kumau, ocBeH moBa naa-
Hupam ga usgam 2 anbyma - Harmonic Cycles u “In 3/4” - koaekuus
aBmopcku BancoBe. H
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Mario Grigorov, the most successful Bulgarian composer in Hollywood,
on his work with J.K. Rowling and the importance of being a rebel

For many people, Mario Grigorov's story
sounds like.. a Hollywood film. A boy from
small and distant Bulgaria is so talented and
tenacious that after years of practice, learning
and travelling around the world, finds himself
in the Mecca of the movies. However, realists
know that there’s one main thing behind such a
successful career — hard work. And Mario has
been working since he was four, when for the
first time he sat down at his piano in Sofia for
the first time. Born into a family of a trumpeter
and a pianist, at least he saved himself the
trouble of wondering what to be when he grows
up. He’s never hesitated that his life would be
connected to music.

Grigorov is one of the most successful Bulgar-
ian composers abroad. He's responsible for
the score in Paperboy, starring Matthew Mc-
Conaughey and Nicole Kidman, Shadowboxer,
starring Helen Mirren and Joseph Gordon-Lev-
itt, the series Flowers in the Attic, based on the
best-seller of the same name and Lee Daniels’
Precious with several international awards in-
cluding “Oscar”, “Golden Globe” and BAFTA.
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By CRISTINA NIGOHOSIAN / Photography ANTJE TAIGA JANDRIG

The latest work Mario is proud of is the song
Blind Pig for the film Fantastic Beasts and
Where to Find Them, created in collaboration
with Harry Potter’s author J.K. Rowling.

What is your first memory connected to mu-
sic?

| was 5 and a half years old. | was at a din-
ner party with my family in Sofia. There were
only grownups at the dinner table eating and
drinking. | was quite bored and | went into the
living room where there was an upright piano. |
remember trying to improvise for the first time. |
remember playing the blues scale and also try-
ing to play some tunes by ear that | had heard
on the Radio. At this stage | had already had at
least 6 months of classical tuition but | have no
recollection of those lessons, or the material
that | was learning. The improvisation debut is
still very clear in mine mind though.

Your parents are musicians. Could we say
that you always knew your life would be
connected with music or did you have any

hesitation what you had to do, what you
wanted to become?

| always knew that | would be a musician but |
did not know that | would be a film composer.
| thought as a kid that | would become a con-
cert pianist only because jazz and improvisa-
tion were never considered serious music in my
family. In fact, being a composer was even a
risky and elusive business, from what | remem-
ber. Today, kids in the more liberal parts of the
world are encouraged to be whoever they like,
when it comes to music but sometimes ignoring
the fundamentals and the foundation of music.
It takes talent, practice, patience and dedica-
tion to learn music.

You studied music in Sofia, Vienna, Sydney
- what did these so different cities contrib-
ute to your approach to creating music?

In Sofia | had an amazing teacher, professor
Milena Mollova. After coming back from Iran
and before | went to Germany | studied with her
for a year and | learned how to play the piano
properly. She is amazing and has a real gift




of understanding music at a very deep level.
She also has a big heart. It goes hand in hand.
In Vienna | studied with professor Thomas-
Christian-David who thought me composition,
and also for the first time studied improvisation.
Interestingly, he encouraged me to develop my
voice as an improviser, which is not very com-
mon in Jazz. Most of the time when you learn
jazz, you are required to copy and study the
solos and improvisations of other more es-
tablished jazz musicians. In Sydney | studied
classical Piano, electronic music and jazz. This
was the time when it all came together for me,
trying to find my voice. Most of my fundamental
compositional style developed there and later it
blossomed in the USA.

For most people Hollywood sounds like a
dream place that only selected individuals
can enter. How come a Bulgarian musician
and composer works there?

| had the good fortune to have composed the
movie Precious back in NY with director Lee
Daniels. The success of the movie opened a
few doors for me in LA but having moved many
times in my life, moving to LA from NY was not
a problem. Hollywood is very diverse, really. |
think in the future there will be more and more
Bulgarians penetrating the business there.
However it is not easy to become a sought af-
ter composer in Hollywood. You need a thick
skin and a lot of luck. Oh, and skill, connec-
tions and good timing. You would want your
connection to be working and to be working on
good projects. In the meantime, you have to
make a living while you make sure your reel
does not get outdated. Oh, and did | mention
getting an agent?

You have collaborations with many Academy
Award-winning directors and actors in Hol-
lywood. Could you tell us more about the

working process there? How do you “find”
your projects?

It is quite uneventful really. Sometimes my
agent will introduce me to a director and if we
hit it off and | end up working on the movie then
this will become a good foundation for future
collaborations.

Sometimes it would be through a producer that
| have met either at a film festival or through
someone | have worked with before. | do have
to reach out to people in the business. Staying
home and waiting for the phone to ring or an
email to arrive with an invitation for a film hap-
pens only in dreams.

Is there a famous person you worked with
that disappointed you and - on contrary,
that you were really impressed by?

| am really impressed by JK Rowling. She
keeps it real and takes great responsibility for
having a voice in the media.

A lot has been said and written about the
Meryl Streep’s speech on the Golden Globes
ceremony. What is your position - are con-
temporary artists privileged to have the
power to influence people? Are they obliged
to use their popularity to express opinion?
When an actor or a director work on a film,
usually they are playing a role that influences
us. Why should they have no voice when they
are not on the set. This business of being in
the movies has almost no borders between
your personal life and your professional life.
| do think there is an obligation to use your
popularity not only to express your opinion,
but also to expose the lies. | think we all have
an obligation to speak up.

Is it important to like the movie you must
create music for?
It does help.

Paperboy

LIFESTYLE
LEAD ROLE

You have composed music for cinema, TV
shows, documentary - is the process of com-
posing different?

Absolutely not. It makes no difference. There are
different requirements. For example, sometimes
the documentaries require to be able to compose
in many different styles (from Electronic to Jazz
to Classical in the same movie) but the process is
the same. Also, being versatile is a double edged
sword. On the one hand, it does allow you to write
more music and to cover more ground but on the
other, the client may feel like you are not special-
ized as a composer which is rubbish for the most
part. We all cook with water. There is a funda-
mental language in music. Its just that many com-
posers are more specialized and others can cover
much more ground. That is why it is essential to
work very hard at your craft at an early age. To-
day we are physically, mentally and spiritually very
lazy.

In addition to composing for film, you are also a
renowned pianist with several albums. Do you
feel more free when creating your own music?
Yes, of course there is more freedom to write for
yourself but it is also much harder because | have
to have a direction, a creative idea and a strong
will to do so. It is easier to write for a movie that
has a form and requirements. You can see the
light at the end of the tunnel and get paid for it. It is
definitely more motivating. If Mozart had not writ-
ten for the Emperor, would he have written “The
Magic Flute™?

Who or what has been the biggest influence
on your work?

Ennio Morricone, Bach, Rachmaninoff, Vangellis,
Trent Reznor and Herbie Hancock

What is the best advice you have received, and
what advice would you give to young compos-
ers and musicians?

Work hard, stay Punk and whatever you do, don’t
give up.

Besides composing, what are you currently in-
terested in and how is it influencing your mu-
sic?

| like to cook, read and spend time with my chil-
dren at the weekend. This is more than enough
for inspiration.

Who are the composers, musicians, or artists
working today you most admire?

Max Richter, Olafur Arnalds, and Jéhann Jéhan-
nsson for the ability of producing large volume of
work and having individual musical voice.

What are your plans for 2017? What projects
are you working on?

| am starting a movie in China in April and | am
also planing to release two albums this year —Har-
monic Cycles and “in 3/4” a collection of original
waltzes.

February 20
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HOBATA _
CTYOEHA BOMHA

2017 B kuHomo we e npomuBonocmaBsaHe mexkgy XoauByg u EBpona

Tekem KPUCTUHA HUFOXOCAH / Gomozpadus SHUTTERSTOCK

XonuByg cpewy Cmapus KoHmuHeHm
— maka Hakpamko moXe ga cuHmesu-
pame npegcmoAwama kuHo 2oguHa.
THE INFLIGHT MAGAZINE nogbpa 3a2ha-
Buama Ha 2017, koumo Hali-gobpe xa-
pakmepusupam gBeme npomuBHukoBu
cmpaHu. MpuzomBeme nykankume.

DALIDA

Omkvge: OpaHuus

Koea: 17 anyapu

Kot u kakBo: PeXucbopkama Ha (uama
NAuca Acyeaoc € u aBmop Ha cueHapus
32 gpamamuyHus kuBom Ha ¢dpeHcka-
ma My3ukaaHa ukoHa om 60-me [daau-
ga. [NpexkuBana camoybuiicmBama Ha
mpumMa Om NapmHbopume Cu, camama
mA npuema cBpoxgo3a 6Gapbumypamu
npe3 1987, ¢ koemo camo uumeHmupa
kyama kom cebe cu. Poaama Ha [laruga
ce usnbAHABa om umanuankama CBeBa
AABumu.

NMPNTEINAHE

Omkvge: Pycua

Koza: 26 anyapu

Ko u kakBo: (DaHmacmuyeH ekWoH, HO
He cvBcem — HAO kopab ce pasbuBa 8
2o0nAM pycku 2pag. [lokamo noBeuemo
X0pa Ca U3NbAHEHU CbC cmpax om us-
BoH3emHume, Hsakou 3anouBam ga cu
3agaBam Bobnpocu 3a cobecmBeHama cu
npupoga. Pexucbop e Doogop BoHgap-
yyk, CuHbm Ha cbBemckama KuHo AezeH-
ga Cepeel boHgapuyk, a 8 akmoopckus
cocmaB e cmap Haw Alobumeu — One2
MeHwukoB.

TPECKA 3A NANETA
Omkovge: Beaukobpumanus/CALL
Koea: 24 deBpyapu

Kou u kakBo: EgHa om Hal-nonyAapHUme
akmpucu HanocAegbk — Aaucusa BukaH-
gep, e MAagama cbnpyaa Ha He moakoBa
MAagusa Kpucmodop Baau npe3 XVII Bek
8 Amcmepgam. TBobpge HeNpo30pAU-
8o mol Haema cumnamuyeH XygoXHuk
(Dedn [exaaH) ga HapucyBa nopmpem
Ha noroBuxkama cu. Hamamvbk e AcHo,
a peXkucbop Ha gpamama e [DkoCmuH
Yagyuk.

CTNBDBH KIWHI X2

Omkvge: CALL

Koea: 24 $eBpyapu, 8 cenmemBpu

Kou u kakBo: 3aznaBuama no mBopbu Ha
Mmalicmopa Ha ykaca npe3 2017 ca gBe.
B Hayanomo Ha 2oguHama usAusa ,ToM-
Hama kyaa“ ¢ gpuc Enba kamo Poaang
Cmpeneua, kolmo npecaegBa goA20 U
MbyumeAHo cBos Bpaz — Moka B8 yepHo

(Mamlo Makonbxu). CenmemBpu e Bpe-
Me 3a cMpasaBawama kpvBma kaacuka
10" 3a knoyHa, kolimo npecaegBa u you-
Ba geua. Poasma Ha 3n0gen e noBepena
Ha bua Ckapczaapg (cud Ha CmenaH u
6pam Ha AnekcaHgep Ckapcaaapg).

KPACABILLATA 11 3BAPBI
Omkuvge: CALL

Koeza: 17 mapm

Kou u kakGo: Ema YomcoH ce 3aema ga
npugage no-GeMUHUCMUYEH 2AaC Ha
gobpe nosHamama npukaska 3a Momu-
yemo, Balobuno ce B ykacABaw, 38ap ¢
gobpo copue. YygoBuwemo/npuHupm e
[an CmuBoHc, a Alok EBbHC € yoBekom,
20moB ga 20 yHuwoXku. XKaako, ye 3a-
pagu gybaaka HAMa ga moXe ga 4yem
2nacoBeme Ha tObH Makepeabp, CmeHAu
Tyyu u Ema TomncbH kamo Hakou om
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npegmemume 8 goma Ha 38spa.

XEHATA 4y0

Omkovge: CALL

Koea: 2 lonu

Ko u kakBo: Had-nocae Ha 2onemus ek-
paH ce noABU U (eMuHUCMUYeH cynep-
2epod B Auuemo Ha [luaHa — XkeHa-8o-
UH, OM2AegaHa Ha OmganeyeH ocmpos,
kosmo cayvalHo pasbupa 3a 2oAAmM
cBemoBeH koHpAaukm u ce BmypBa ga
pasgaBa cnpaBegauBocm. laA lago e 6
poAAma Ha emMaHuunupaHama eHa 4ygo,
a peXXucbopbm CbWO € 0m HeXXHUA NOA
— Mamu [keHkuHc, cv3gaaa ,YygoBuwie”
¢ Wapauts TepoH.

BANEPVAH I TPAOBT HA
XUAAQWTE NAAHETI

Omkoge: OpaHuus/CALL

Koea: 21 loau

Kou u kakBo: Nok becoH u ufAaa 6avga
3Be3gu, koumo npuBugHo HAama kak ga
umMam Hewo o6wo: VimoH Xoyk, maHe-
kenkama Kapa [leaeBuH, [bkoH T'ygmaH,
neBuuama PuaHa, Pymaep Xayep, KaaiB
OyeH. basupana Ha ¢peHcku komukc,
ucmopuama paskasBa 3a cneuuaneH
azeHm Baaepuad u napmHobopkama my
NaypeAuH, koumo pascaegBam mexXgyea-
Aakmuyeckama umnepua Aada.

JHOHKEPK

Omkvge:  Beaukobpumanus/QpaHuus/
CALL/XonaHgus

Koea: 21 loau

Kod u kakBo: Kpucmodbp HonoH pexku-
Cupa enuyHama ucmopus Ha onepauus
JAuHamo“ - eBakyupaHemo Ha bpuman-
cku, 6eneulicku u ¢peHcku BolHuuu om
ceBepHua dpeHcku 2pag, caeg kamo ca

6rokupaHu mam om Hemckama apmus.
HonaH cHuma Ha peanHume Mecma Ha
cvbumuAama, kamo u3noa3Ba ucmuHcku
naaBameAHu CbgoBe u camoremu om
Bpememo Ha Bmopama cBemoBHa Boi-
Ha. 32 gONLAHUMEAHUA MEecmOoCMepoH
gonpuHacam Tom Xapgu, KuauoH Mopdu
u Kenem Bpana 8 noumu 100% moxkkua
(n02uyHO) akmbopcku cvemas.

BORG

Omkvge: LBeuus

Koea: 15 cenmemBpu

Kou u kakBo: LlBegckusm peXucbop
Axyc Memc npeHaca Ha ekpaH egHo
om Hali-u3BecmHume CbnepHuyecmBa
8 meHuca — mexgy wBega boopH bopz
u amepukaHeua [HkoH MakeHpoy. CBe-
pup ygHacoH e bope, a Llaa Nebbod
— Makenpoy. B poasma Ha Ae2eHgapHus

BanepuaH [ Valerian

LIFESTYLE
MOVIES

"MpumeansHe": [ Attraction

mpeHbop Ha bope AeHapm bepeeAuH e
CmenaH Ckapcezaapg, kodmo ce 3aBpb-
wa B8 weegckomo kuHo caeg noumu 10
20guHU B XoAuByg.

SUBMERGENCE

Omkuge: CALL

Koea: nakoge npe3 2017

Kou u kakBo: QopmanHo om CALL, moBa
€ HoBuam QuAam Ha Bum BeHgepc, a 8
2naBHume poau ca womaadgeu, (kedme
MakaBod), avaauvaHka (LLlaprom Pawm-
nauHg) u weegka (Aaucus Bukangep).
Kakmo noBeyemo Guamu Ha 2epmaHckus
pexXucoop, u myk clokembm He MoXe ga
bvga paskasaH moky-maka. Maag Mok
e 3an0kHUK Ha gkuxagucmu 8 Adpuka,
MAaga keHa ce amypka 8 IpeHaaHgcko
Mope, a gBamama ca ce 3ano3Haau 20-
guHa no-paHo BvB Mpaxyus. M
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N HAKOAKO UAMA C MO3HATI FEPOWA:
NozaH, 3 mapm

Kong: Skull Island, 10 mapm

Mazumeaume Ha 2anakmukama 2, 5 mail
Kapu6cku nupamu: MopmBume He 208opAm,
26 mal

Cnacumenau Ha naaxa, 16 mai

Kingsman: The Golden Circle, 16 loHu
Tpancdopmupe: MocregHusm puuap, 23 foHu
Cnailigopmen: 3aBpoliate y goma, 7 loau
Baeilg PvHbp 2049, 6 okmomBpu

Top: PazHapok, 27 okmomBpu

NAuzama Ha cnpaBegauBocmma, 17 HoemBpu
Mexgy3Be3gHu Boinu: Enusog VI, 15
gekemBpu

AND A FEW FILMS WITH FAMILIAR
CHARACTERS:

Logan, March 3

Kong: Skull Island, March 10
Guardians of the Galaxy 2, May 5
Pirates of the Caribbean: Dead Men Tell No
Tales, May 26

Baywatch, May 16

Kingsman: The Golden Circle, June 16
Transformers: The Last Knight, June 23
Spider-Man: Homecoming, July 7
Blade Runner 2049, October 6

Thor: Ragnarok, October 27

Justice League, November 17

Star Wars: Episode VIII, December 15
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The New
Cold War

This year, film will be a battle between

Hollywood and Europe

By CRISTINA NIGOHOSIAN / Photography ARCHIVES

Hollywood against the Old Continent —
this is how we can briefly synthesize the
upcoming film year. THE INFLIGHT MAG-
AZINE has selected the 2017 titles which
best characterize the two opposing sides.
Get your popcorn ready.

DALIDA

Where from: France

When: January 17

Who and what: The film's director, Lisa
Asuelos, also wrote the script about the
dramatic life of the 1960s French music
icon Dalida. Having survived the suicides
of three of her partners, she then took an
overdose of barbiturates in 1987, only to
cemented her cult status. Dalida’s role is
played by Italian Sveva Alviti.

ATTRACTION

Where from: Russia

When: January 26

Who and what: A sci-fi action movie, but
not quite — a UFO crashes in a large Rus-
sian city. While most people are terrified
of the aliens, some start questioning their
own existence. It's directed by Fyodor
Bondarchuk, the son of Soviet cinema
legend Sergey Bondarchuk, and the cast
includes an old favorite of ours — Oleg
Menshikov.

TULIP FEVER

Where from: UK/USA

When: February 24

Who and what: One of the most popular
actresses as of late, Alicia Vikander, is the
young wife of not so young Christopher
Waltz in 17th century Amsterdam. Waltz
commissions a handsome artist (Dane
DeHaan) to paint a portrait of his spouse,
which progresses in an interesting way.
Justin Chadwick directed the drama.
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STEPHEN KING X2

Where from: USA

When: February 24, September 8

Who and what: This year will have two ti-
tles based on the work by the master of
horror. At the beginning of the year we'll
see “The Dark Tower” starring Idris Elba as
Roland The Gunslinger, who hunts down
his enemy — the Man in black (Matthew
McConaughey). September is the time
for the blood-chilling classic “It” about the
clown who hunts down and kills children.
Bill Skarsgard (Stellan’s son and Alexander
Skarsgard's brother) is cast as the villain.

BEAUTY AND THE BEAST

Where from: USA

When: March 17

Who and what: Emma Watson sets out to
add a more feminist touch to the well-

known fairy tale about the girl who falls
in love with a horrible, but kind-hearted
beast. The monster/prince is Dan Ste-
vens, and Luke Evans is the man ready to
destroy him. It's a pity that due to dubbing
we won't be able to hear Ewan McGre-
gor, Stanley Tucci and Emma Thompson’s
voices as some of the Beast’s household
objects.

WONDER WOMAN

Where from: USA

When: June 2

Who and what: Finally, a feminist super-
hero has appeared on the big screen as
the human Diana. She’s a woman warrior
brought up on a remote island, who ac-
cidentally finds out about a great world
conflict and rushes to dispense justice.
Gal Gadot is the emancipated wonder
woman, and the director is Patty Jenkins
who created “Monster,” starring Charlize
Theron.

VALERIAN AND THE CITY OF A THOU-
SAND PLANETS

Where from: France/USA

When: July 21

Who and what: Luc Besson and a whole
gang of stars, who seemingly can't have
anything in common: Ethan Hawke, mod-
el Cara Delevigne, John Goodman, singer
Rihanna, Rutger Hauer, and Clive Owen.
Based on French comics, the story is
about special agent Valerian and his part-
ner Laureline who investigate the interga-
lactic empire Alpha.

DUNKIRK
Where from: UK/France/USA/the Nether-
lands

When: July 21

Who and what: Christopher Nolan directed
the epic story of Operation Dynamo — the
evacuation of British, Belgian and French
soldiers from the northern French city,
after being trapped by the German army.
Nolan filmed at the actual locations of the
events, using authentic World War Il ships
and airplanes. Tom Hardy, Cillian Murphy
and Kenneth Branagh contribute to the
additional testosterone in the almost all-
male (logically) cast.

BORG

Where from: Sweden

When: September 15

Who and what: Swedish director Janus
Metz takes one of the most celebrated
tennis rivalries — between Sweden’s Bjorn
Borg and USAs John McEnroe - to the
screen. Sverir Gudnason plays Borg and
Shia Leboeuf plays McEnroe. Stellan
Skarsgard, who returns to Swedish cin-
ema after nearly 10 years in Hollywood,
plays Borg’s legendary coach Lennart
Bergelin.

SUBMERGENCE

Where from: USA

When: sometime in 2017

Who and what: Formally American, this is
Wim Wenders’ latest film, starring a Scot
(James McAvoy), and Englishwoman
(Charlotte Rampling) and Swede (Alicia
Vikander). Like most films by the Ger-
man director, the story is so complex we
cannot explain it in just a paragraph. A
young man is a jihadi hostage in Africa,
a young woman dives in the Greenland
Sea, and the two have met a year earlier
in France. Il
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Om sasres
go 3ase3

TpbHCckuam MaHacmup na3u cnoMeHa 3a nocAegHUme
gHU Ha cpegHoBekoBHa BoAa2apus. Ho gaau Hue we

ycneem ga onasum Hez2o?

Tekem KOHCTAHTWVH TOMOB / ®omozpadus KOAEAA

Aegkama om masu cHumka e nosHa-
ma Ha XuAagu Bbazapu, koumo us-
noA3Bam yukeHgume ga omckouyam
go cbcegHa Copbus 3a no egHa
naeckaBuua.

MOrAHOBCKUAT MAHACTUP, Ha nemHau-
cemuHa kunomempa om gHewHama gopXkaB-
Ha gpaHuua, e nocmpoeH om BeabwvXkgkus
gecnom KoHcmaHnmuH [dpazaw B kpas Ha XIV
Bek, npu 3ane3a Ha nocaegHume ocmaxku om
Bmopomo 6bazapcko uapcmBo.

Tou e cpeg Hau-kpacuBume, HO u Halu-gobpe
3anaszeHume namemHuuu Ha masu MpauHa
enoxa. Hau-xybaBume ukoHu om Hez2o gHec
ce covxpaHsBam B kpunama-my3eu Ha xpama
"CBemu AnekcaHgop HeBcku" B Codus.

HO MAALUMHA OT TYPUCTUTE, koumo ce
om6uBam ga 3anansm cBewuuka myk, nogo-
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3upam, ye mo3u yguBumenaeH xpam uma cBou
6Au3Hak u om bvAzapckama cmpaHa Ha 2pa-
Huuama: maHacmupbm "CBemu ApxaHzen Mu-
xaun" kpal TpbH. Mau no-mouHo kakBomo e
OUEASINO OM Hezo0.

Mpu moBa mo3u maHacmup He e kou 3Hae koa-
ko HegocmvneH. NMpocmo mpbaHeme om TpbH
no acanmoBus nom kom >kgpenomo Ha Epma.
TpbHckama obwuHa mBbpgu, Ye e npokapa-
Aa Nbm go mMaHacmupa, Ho BcowHocm cma-
Ba gyma 3a HanpaBeHa c byagosep npoceka
npe3 zopama. LLle Bu mpsa6Ba gobovp odppoyg
aBmomobun, 3a ga npekocume pekama u ga
cu npobBame kvcmema ¢ Hezo.

MO-PABYMHO E [OA XBAHETE nvmekama,
kosmo 3anouBa nog eguHus om mocmoBeme
Hag Epma u e ykasaHa c mabena. V3kauBa-
HEMO € MbYUMEeAHO CmpbMHO, HO kpamko.
Momekama we Bu npeBege npe3 moBa u3Bop-

ye nog mpume byka, koemo mykawHume xopa
cmsmam 3a AekoBumo, u nocae we Bu paskpue
2negkama kom maHacmupa.

B Hauanomo Ha muHanus Bek masu 2negka e
buna ganeuy no-BHywumeaHa. MaHacmupom
e bun 6ozamo kHwkoBHO cpeguwe, CbC COb-
cmBeHo KUAUUHO yyuAuwe, a CbwO U NOYCAOH
3a geuuume Ha ocBoborkgeHuemo. Tokmo myk e
ocHoBaH TpovHckusm peBoalouuoHeH komumem.
Ho ceza om usanomo moBa 6ozamcmBo e oc-
maHana camo uvpkBama. MopyzaHa u om xopa,
u om >uBomHu, nokpuma c noAy2pamMomHu
2padumu u 3azybuaa noumu ususino daHmac-
muyHume cmeHonucu, koumo Hskoza ca s no-
kpuBanu.

3A XKAAOCT HE 3HAEM TOYHO koza e no-
cmpoeHa masu obumea. MaHacmupckusam ap-
XuB e omHeceH om cpbvbcku yueHu B Hauanomo
Ha XX Bek u e usuesHan 6e3 caega. Apxume-



kmypHume 6eae3u couyam cbwama enoxa
kamo B MNozaHoBo - Bmopama noaoBuHa Ha
XIV Bek. Makap ue Hskou eaemeHmu, kamo
naoyume no noga u oAmapHus kawmvk, ca
MHO20 no-gpeBHu - BeposmHo om mpakuucko
cBemunuwe. AamuHckusm Hagnuc Ha kamoka
20 nocBewaBa Ha KaseboHoc - 6oxkecmBo,
koemo cnopeg umaauaHckus ucmopuk AuBuo
N3epbuHu ce cpewa u gpyzage B 6uBwume
OyHaBcku npoBuHuuu Ha Pumckama umnepus.

OT MAAOCTTA HA MAHACTWPA ca ouene-
Au Hakonko kbcuema om ¢pecku okono onma-
pa. OcmaHaaume cmeHonucu, cbwo B gocma
AOWO CbCMosHUe, ca om npeudnucBaHemo Ha
xpama npe3 1643 zoguHa. HezoBama gama e
usBecmHa bAazogapeHue Ha Hagnuc om Ha-
cmosmeAume, onucaH om KoHcmaHmuH Wpe-
uek. Ho u mou e 3aAuueH om cpbbcku yueHu.
Mpegu ga Bu o063emMe nampuomuuHo Bb3my-

TRAVEL

MONASTERIES

MozanHoBckusm manacmup / Poganovo Monastery

Manacmupckuam
apxuB e
OmMHeceH om
cpbbcku yueHu B
HayaAOmMo Ha XX
Bek u e usuesHana
be3 caega

T

1 -
Bxogbm Ha'xpama B Tpbiekus E'Hacmup 1
The church enfrance at Tran Monaster'y

-

"YeacBawu cvkpoBuwa" e cuB-
MecmeH npoekm Ha "KOAEAA",
aBmomobuanHomMo npegaBaHe
Ha Bulgaria ON AIR, u Dacia
Boazapus

weHue obaue, cnomHeme cu kak uszaexkga
MozaHoBckusm maHacmup gHec, onaseH om
cpvbckama gopxkaBa. M Bwkme kakmo e oc-
maHano om TpbHckus caeg 6e3pasauuuemo
Ha HapogHama Baacm u umaHnspckume cBoe-
Bonus B xaoca caeg Hes.

BCE MNAK U 3A "CB. APXAHFEA MUNXANA"
uma Hagexkga. B nocaegHUmMe 20guHu ca Hame-
peHu cpegcmBa 3a pemoHm Ha nokpuBa. Ceza
ce nogzomBs npoekm 3a no-HamambwHO Bb3-
cmaHoBsaBare c¢ eBponeucku cpegcmBa. Mo-
>kem camo ga cmuckame naauu mou ga ycnee
U ga 6bge usnbAHEH CbBecmHo, a He camo C
uea ga ce ycBosm napume, kakBumo cayyau
Beue cme Bwkgaau. 3awomo uHaue eguHcmBe-
Homo, koemo we Hu ocmaHe, e ga npeckauame
go komwuume 3a no egHa naeckaBuua. U 3a
ga xBbpAuM nocaegeH nozaeg Ha oHoBa, koemo
CMe UMaAu, Ho cme nponuAeau. ll
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rom Dusk

Fill Dusk

Tran Monastery preserves the memory of the last days of mediaeval
Bulgaria. But will we manage-to preserve the monastery?

The view in the photo is known to thousands of Bulgarians who use the
weekends to pop over to neighbouring Serbia for a pljeskavica.

POGANOVO MONASTERY, some 15 km from today’s state border, was
built by the Velbazhd Despot Konstantin Dragas$ a at the end of the 14th
century, during the decline of the last remains of the Second Bulgarian
Kingdom.

It is among the most beautiful, and also best preserved monuments from
this dark age. lts finest icons are now kept in the crypt museum of the St.
Alexander Nevsky Cathedral in Sofia.

BUT NOT MANY OF THE TOURISTS who stop to light a candle here,
suspect that this amazing monastery has its own twin on the Bulgarian
side of the border: the St. Archangel Michael Monastery near Tran. Or,
more precisely, what has survived of it.

The monastery is not particularly inaccessible. Just take the asphalt road
from Tran to the Erma gorge. Tran municipality claims to have built a
road to the monastery, but what it actually amounts to is simply a track
through the woods cleared by a bulldozer. You'll need a good off-roader
to cross the river and try your luck with it.

A BETTER IDEA IS TO OPT for the path which leads
from under one of the bridges across the Erma river and
is signposted. The climb is terribly steep, but thankfully
short. The path leads through the spring below the three
beeches, which the locals believe has healing proper-
ties, before a view of the monastery is revealed.

In the beginning of the last century, this view was far
more impressive. The monastery was a rich literary
centre, with its own school, and often provided shelter
for activists of the Liberation. It is also where the Tran
Revolutionary Committee was founded.

But from all this wealth, only the church remains to-
day. Desecrated by both people and animals, covered
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in semi-literate graffiti, and having lost almost all of the fantastic murals
that once covered it.

UNFORTUNATELY, WE DON'T KNOW EXACTLY when it was built. The
monastery archives were removed by Serbian scholars in the early 20th
century and disappeared without a trace. The architecture suggests the
same period as in Poganovo — the second half of the 14th century. Al-
though some elements, such as the floor tiles and altar stone, are much
older — probably borrowed from a Thracian sanctuary. The Latin inscrip-
tion on the stone is dedicated to Kazebonos — a deity, which according
to ltalian historian Livio Zerbini, is also seen elsewhere in the former
Danubian provinces of the Roman Empire

SURVIVING FROM THE EARLY YEARS OF THE MONASTERY are a few
fragments of frescoes around the altar. The rest of the murals, also in pret-
ty bad condition, date from 1643 when the monastery was repainted. The
exact date is known thanks to an inscription of the trustees, described by
Konstantin JireCek. But that too, has been obliterated by Serbian scholars.
But before you're gripped by patriotic indignation, remember what Poga-
novo Monastery looks like today, preserved by the Ser-
bian state. And see what remains of Tran Monastery
after the indifference of people’s rule and the looting
and chaos following it.

STILL, THERE IS HOPE EVEN FOR ST. ARCHAN-
GEL MICHAEL. Funds have recently been secured for
the roof repairs. A project is underway for the contin-
ued restoration with EU funds. Let’s keep our fingers
crossed that it will be approved and executed conscien-
tiously, and not only for the sake of getting the money,
as has been the case before. Because otherwise there
will be nothing left but to pop over to our neighbours for
a pljeskavica. And to take a last look at what we had,
but squandered.
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DENTAL CLINIC

EO Dent

N OEHTAAEH TYP3bM B BbAI'APNA

Mogapeme cu kpacuBa ycmuBka 8 EO [1eHm u peweme
cBoume npobAaeMU CoC 3bbume 3a egHa cegmuua

B Boacapus.

LilanocmHa epuka - om usbeaBaHe go uMnAaHMOoAO2US,
3D-guaeHocmuka, neueHue ¢ Aa3ep, dacemu u

uupkoHueBu koHcmpykuuu. Bcuuko moBa e peaaHocm
B geHmaAHuU kauHuku EO OdeHm.

Beue 15 2oguHu - onum, goBepue u cugypHocm.

EO [deHm e kauHukama, koamo npeobpasu ycmuBkama
Ha CunBecmobp CmanoyH U Ha oue MHO20 gpyau
u3dBecmHu AUYHOCMU.

[MbPBATA BbAIAPO-HEMCKA
NMMNAAHTOAOT MHHOXMPYPTNYHA
JEHTAAHA KAVMHVIKA

THE FIRST BULGARIAN-GERMAN
DENATAL SURGERY AND
IMPLANT CLINIC

EO DENT AND DENTAL TOURISM IN
BULGARIA

Treat yourselves to a beautiful smile at EO Dent and find
a solution to your teeth problems during one week in Bulgaria.

Complete care for your smile - from teeth whitening to implant
dentistry, 3D diagnostics, laser treatment, veneers and zirconia
constructions - all this is a reality in the EO Dent dental clinics.

Already 15 years of experience, confidence, and security.
EO DENT is the clinic that transformed Sylvester Stallone’s
smile - and many other celebrities, too.

www.eo-dent.com info@eo-dent.com _f EODent
men.ftel.: +359 888464666, +359 888615487, +359 884434363




LAV BiRRAY
FOVE HOEEE

B_ kypapa Ha
lopgaH <
AbagrkuelB

WNopgaH AbagkueB e ynpaBumen Ha
ocHoBaHama npe3 1993 zoguHa me-
beaHa kvwa "Hugo", kosmo e cpeg
Augepume Ha 6bazapckus nasap. EquH
om nocAegHume cmeAu npoekmu Ha Aba-
gkueB e ,Kvwa Ha konena Home’n’Roll
— NK09“. Hewama, koumo BuHazu Hocu B
kygapa cu:

In the Suitcase of
Jordan
Abadzhiev

Jordan Abadzhiev is manager of the Nido furniture stores, founded
in 1998, which is among the leaders on the Bulgarian market.
One of Abadzhiev's latest bold projects is “House on Wheels
Home’n’Roll — NK09“. The things he always carries in

his suitcase:

Mapdlom - Issey Miyake. B moBa omHo-
weHue CbM mpaguuuoHaaucm, moBa e

Alobumusm mu apomam Beue om 20 20guHu. Perfume — Issey Miyake. In this regard I'm a tradi-

tionalist. This has been my favourite fragrance for

Cako - G-Star Raw. To BuHazu e B yHUCOH cbC 20 years now.

CNOPMHO-eA€2aHMHUS MU CMUA.
Jacket — G-Star Raw. It's always in tune with my

Jokananku - Superdry. MNMogapvk ca om 6Auska casual style.

Mos npusmeaka. AnoHcka mapka, mo3u koHkpe-

MeH Mogen e Alobum Ha copducmume. Superdry Flip Flops. A gift from a close friend of

mine. A Japanese brand, this particular model is surfers’
favourite.

Mapu 8 6poi. Jopu u B Hawu gHU He MoXKe ga
ce pasuuma camo Ha kapmu.

Cash. Even nowadays one can’t rely only on cards.
CHumku - Ha geuama u cbnpyzama mu. Cmosm 8

nopmgeuna, 3a ga bbgam BuHazu go meH, kozamo . Photos — of my wife and children. | keep them in my wallet,
nomyBam. \q&%;;\ so that they're always with me when | travel.

. . e . -"
Hoxkuuka Solingen: Mogapvk om 6pam mu Comup. M ( | Solingen Scissors. A gift from my brother Sotir. l

Samsénite 1

BY YOUR SIDE
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HA3APVBA_I7I C KPEANTHA KAPTA OT LKb
A MbTYBAU C ,bBbATAPUA EP”

= [pamuceHd nepuog go 60 gHu npu nasapyBaHe

» besnaamHa 3acmpaxoBka npu nomyBaHe B8 uykbuHa
= be3 makcu npu nokynku B cmpaHama u 4ykbuHa

= bbp3u U ygobHU BeskoHmakmHu naawaHuA
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® 5% omcmunka npu nokynka Ha cmoku ¢ kapmama Ha Bopga Ha GGMOASMUME;

B hesnagamed Npesos Ha Qﬁa Gazaka, Beeku © meaat g0 £3 K2, NpU NnoAsm C anepupacy npeBoitay
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3a ga ce BuanoAzBall om masu BoamokHoom, caeg nokynkama Ha camoaeme Guaem
¢ kapma VISA ,CCB - Bulgana Air" e HeobBxogumo ga ce Bopskewu ¢ Call Center Ha buazapus Ep" Ha
men.: 02/ 40 20 400
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VISA ,CCB — Bulgaria Air" B8 boazapus uau Ha www.air.bg — 5% npu naawaxe ¢ kapma
VISA Gold ,CCB — Bulgaria Air" uau 3% npu naawuade ¢ kapma VISA Classic ,CCB — Bulgaria Arr”.

Omcmunkama e nog gopmama Ha Cash Back no kapmarna

Llenmpanxa KoonepamuBxa banka 0800 11 400
BakHuam cu mu. www.ccbhank.bg



MPOAET MNPE3
PO30BIA O4YINAA

Om nacmenHo bebewko npe3 cgbp>kaHo MaAuHoBo go
kpewsdwama ¢ykcusa — gusatHepume Buxkgam HoBus ce3oH B

onmumucmu4Hu uBemoBe

MoHskoza kauwemama ca HeusbeXkHu,
3amoBa we 20 kakem: po3oBomo e HoBomo
yepHo. U kakBo no-obewaBawo om moBa
3a 2017, caeg kamo npeguwHama 2oguHa
npukalouu 8 He ocobeHo cBemau kpacku

8 noumu Bcuuku coepu Ha obuiecmBeHus
»kuBom. Mogama obaue BuHazu e umana
cnocobHocmma ga ,npegpuya“ meHgeHuuu
He camo B gpexume. 3amoBa u macupaHama
po30Bo-uepBeHa BbAaHa B konekuuume 3a
npoAem-Asmo 2017 ycnsaxa 3HauumeAHo ga
noBguzHam HacmMpPoeHUeEMo Hu.

Ouwe ¢ nbpBume gedurema B Hio Mopk sp-
kume uBemoBe u3byxHaxa ¢ 2pbM U mpAcbk
npeg obaeueHama npegumHo B knacuuecko
6e>koB0 u BeuHo uepHo aygumopus. Moc-
negBaxa a2u AoHgoH, MuaaHo u Mapuxk. Ha
¢doHa Ha nbcmpama cmec om mponuvecku
moHoBe Hau-sapko ce omkposBawe po3o-
Bomo. Valentino, Balenciaga, Marc Jacobs,
Céline, Givenchy, Bottega Veneta Hu gagoxa
ga pasbepewm, ue moBa we e uBembm Ha
2017. E, moXke ga 20 gonbAHUME ¢ MaAko
3eneHukaBo, kakbBmo nvk e HloaHcbm Ha
2oguHama cnopeg Besgecbwus MIHcmumym
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no uBemoBeme Pantone. Ho gopu u mou
Bkalouu B8 naaumpama cu om obwo 10 uBsa-
ma Ha 2017 gBa HloaHca po3oBo — baegomo
Pale Dogwood u gocma no->kusHepagocmHo-
mo Pink Yarrow.

Wma au HsakakBu ,knaonku®, ¢ koumo ga BHu-
maBame, koezamo Hocume mo3u uBsam? Pas-
AuYHUME HloaHcu Ha po3oBomo u yepBeHomo
Moz2am ga ca gocma koBapHu kbm meHa Bu.
3amoBa gobpe npeueHeme ganu usanexga-
me gobpe ¢ Noumu Npo3payHomo nygpeHo,
po3oBomo Ha 3axapHus namyk uau nok c
uukaameHomo. Moxe 3a Bac ga ca no-nog-
x0gawu no-monaume yepBeHukaBu HloaHcu
kamo uBsm ,coomza“ uau cBemao kopanoBo.
Hsama kak ga pazbepeme moBa 6e3 npoba.

A c kakBo ga 20 cvuemaeme? MypumaHu-

me wie Bu karkam ga usbepeme egHa apka
yacm om moanema cu u ga gop>kume Bcuuko
ocmaHano Ha HeympaaHa mepumopus. Hue
obaue buxme ce xBopAuau ¢ 2naBama Hanpeg
8 masu >kuzHeymBovpkgaBawa meHgeHuus —
Hoceme po3oBomo ¢ vepBeHo, ¢ pko CuHbO
uAu ¢ BuonemoBo, kakmo 20 npegaoxkuxa om
Balenciaga. LLle nocmeeme au? H

© BN OA®N =

Prada

. Balenciaga
. Rachel Zoe
. Narciso Rodriguez

Tibi

. Rosie Assoulin

. Lisa Marie Fernandez

. M2Malletier

. Modern Muse Le Rouge Gloss

om Estee Lauder

10. Repetto
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| SPRING THROUGH
| ROSE-COLORED GLASSES

From pastel pink to deep raspberry to bright
| | fuchsia - designers see the new season in a span
of optimistic colors

—
f—

Sometimes clichés are inevitable, so we are hues, pink stood out mostly vividly. Valentino,
just going to say it: pink is the new black. And Balenciaga, Marc Jacobs, Céline, Givenchy,
what’s more promising for 2017 than that, and Bottega Veneta all solidified the fact that
especially when 2016 ended rather bleakly this will be the color of 2017. You can add a
in nearly all aspects of public life. Fashion, little greenery, which is the shade of the year
however, has always had the ability to foresee as per the ubiquitous Pantone Color Institute.
the future, not only with clothes. This year’s Two shades of pink was included in its palette
spring/summer collections, with their prevail- of ten colors for 2017 — unobtrusive Pale

ing pink-red wave, have considerably lifted our Dogwood and festive Pink Yarrow.

spirits. Are there any pitfalls to avoid while wearing
With the first défilés in New York, the bright this color? Various shades of pink and red
colors rushed out in front of an audience can be quite tricky on your complexion. So,
that was mostly dressed in classic beige and consider whether you would look good in an
black. London, Milan and Paris followed the almost transparent powder pink, pink cotton
trend. Amid the varicolored mix of tropical candy or cyclamen. Perhaps, a warmer shade

of red, such as salmon or light coral, would
be more suitable for you. You won’t know
without trying, though. And what should you
wear along with these colors? Puritans will tell
you to choose one bright part of your outfit
and to leave everything else neutral. But we
would jump head-first into this life-asserting
trend - wear pink with red, with bright blue or
violet, as it was suggested by Balenciaga. Do
you dare? H

Tekem KPUCTUHA HUFOXOCAH [ By CRISTINA NIGOHOSIAN

February 2017

©
©
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Tekcm MAPTAPUTA CI'IACOBA/ G)omozpad)uﬂ KOAEAA

| | .

Oymama gecepm bygu acouuauuu ¢ BoAwebHu Hewa mpaguuusma Beuepsma ga 3aBvpwBa c gecepm ce

kamo 6AazoyxaHHU eCeHuuU, npsacHa cMemaHa, NAo- 3apaxkga B EBpona npe3 XIX Bek, koezamo mvpaoBu-

goBe, wokoaag - HO BCbWHOCM NPoOU3AU3a OM MpuU- Ama cbe 3axap npoubdmsaBa. Bonpeku ue cragkap- [ 4 o8
BuanHus ¢peHcku 2nazon desservir, moecm pasguzam cmBomo uskycmBo e nogeneHo Ha Hakoako ,2eozpad- 2
mMacama. dlecepm HapuyaAu Bcuuku caagku u coneHu B cku 30HU U CmMOAUUU, HE € MPYgHO ga ce npocAegam
baloga, koumo ce nogHacsAu caeg OCHOBHomo scmue meHgeHuuume Ha kyamypeH u BkycoB obmeH Me>kgy

— nnogoBe, cupeHa u caagkuwu. MNMpegnonaza ce, ue ot o VI3moka u 3anaga. »
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CAAOAEQ

Mcmopusma HegBycmucaeHo couu cAagoaega kamo Hau-nonyAspHus
usuckaH gecepm B gpeBHus cBsm. B Meconomamusi, Kumau u Enaga
3amo)kHuUme 2pakgaHu ce pasxAaakgaAu CbC cAagoaeg, npuzomBeH om
CHsig, Meg, nanogoBe u opexu. 3a ueama cbwecmByBanu cneuuanHu xpa-
HuAuwa, kbgemo ce cbxpaHsBan cvbpaHusm npes 3umama cHsz. Mep-
cume ycbBbpweHcmBaau peuenmama, kamo gobaBuau posoBa Boga,
wadpaH u npeneyeHu mecmeHu KoHuu- hpomomun Ha kagauda. [Mop-
Bama mMawuHa 3a cragoneg e usobpemena 8 Kumal MHoz20 npegu nos-
Bama Ha xnaguaHuka, a nepBama peuenma 3a caagoneg e nybaukyBaHa
B aHeauucka kyauHapHa kHuza npe3 1718 2. Caagonegbm u kpem-co-
gama“ (om ice cream soda) cmaBam Alobumu AakomcmBa Ha amepuka-
Huume npe3 XIX Bek, koezamo ankoxoabm u pazxaagumeaHume Hanumku
ca CUHOHUM Ha nopoka. EguH aHekgom paskas3Ba, ue BadpaeHama ¢y-
Hultka 3a caagoaeg ce nosBuaa npes 1904 8 Hio Mopk, kozamo HskakbB
yAuueH mopzoBeu, ocmaHan 6e3 kapmoHeHu kynuuku u ce obbpHan 3a
nomou, kom cBou koneza, npogaBau Ha cupuucku Badau.

LLUIOKOAALQ

OmkpuBanemo Ha wokoaaga ce npunucBa Ha Xpucmodop Koaymb,
Makap uve He gpye, a 3HameHumusm koHkucmagop EpHaH Kopmec go-
Hacsi B cnaHus kakaoBume 3vpHa u peuenmama 3a npuzomBsHemo
Ha wokonag. Maume nouumanu guBopacmswomo kakaoBo gopBo owe
npegu HoBama epa, u3noA3Baau 3vpHama kamo cBoeobpasHa Baayma
u npuzomBsAu om msax cuAHa, 2opyuBa Hanumka, nognpaBeHa camo
c Aloma uywka. Aumekume BsapBaau, ye Hanumkama e uamouHuk Ha
6ozamcmBo, cmenocm U cuaa, mbu kamo pacmeHuemo 6uao gap om
BobpxoBHua 602 - nepHamus 3melu KemuaakoambA. CuAHUSM mpbnuuB
Bkyc He ce noHpaBuA ocobeHo Ha apucmokpamume B8 ucnaHckus gBop,
3amoBa gobaBuAu 3axap u apomamHu nognpaBku. [Hec Hanumkama
noumu e 3anasuna cBoemo opu2uHanHo ume — kcokonamba (2opuuBa
meuHocm), a HayuHomo Ha3BaHue Ha kakaoBume 3vpHa Theobroma
Cacao o3HauaBa ,kakao, xpaHa Ha 6020B8eme”. MogobHO Ha noBeue-
mo ek3omuuHu nognpaBku u npogykmu, wokonagom nvpBoHauanHo ce
u3noA3BaA NPeguMHO 3a MeguUUHCKU UeAu, 3a AeyeHue Ha AloboBHa
HemMow, U MeAaHXOAUS.

MAPLMVNAH

Ha Hemcku gymama mapuunaH o3HauaBa ,mapmeHcku xas6“ - apucmo-
kpamuueH gecepm om cmpumu bagemu u nygpa 3axap, Ha koumo ca
nocBemeHu Hakonko my3es B EBpona. AezeHgama paskasBa, ue uma-
AUaHUUMe U3MUCAUAU MapuunaHa npe3 X Bek, kozamo pekonmama
Ha Bcuuku 3bpHEHU kyamypu 6una HanbAHO cbcunaHa om HskakBa
borecm u eguHcmBeHo 6agemoBume HacadkgeHus gaau gobbp ypo-
*kau. Cnopeg gpyaa Bepcusi cuuuAuaHuume HacAeguAu peuenmama
om capauuHume, a uchaHuume mBovpgsam, Ye opuguHaAHuUsm caagkuw
e goHeceH om maBpume.

OPUEHTAACKU CAAQKULLA

OpueHmanckume uau ,mypcku“ canagkuwu gHec ca nonyAsipHu B ueaus
cBam u u3BukBam obpasu Ha ogaAucku, XpaHeHU C Meg U Opexu u
apabcku noemu, obebpHamu B obaauu apomameH gum. B gpeBHocm-
ma, kozamo 3axapma 6uaa psgkocm, usmouyHume cneuuaAumemu
cmpyBaau no-ckono om 3aamomo. Apabume um npunucBaau mazuye-
cka cuna u um gaBaAu noemuyHu, YeCMO epomuyHU Ha3BaHus. Mop-
Bume peuenmu 3a paxam-Aokym, npuzomBsH om naogoB cok, po3oBa
Boga, Meg, cmpumu bagemu u HUwecme, u bakaaBa ¢ Meg U pa3AuyHU
BugoBe sAgku, ca Ha Hakoako xuasagu 2oguHu. XanBama ce nosBuna
npe3 V Bek np. Xpucma B WpaH u ce npuzomBsaa om 3axap, agku
u kopeH om canoHapus. Mo-kbcHo ce nosBsaBam pasHoBugHocmu Ha
ocHoBama Ha macAogalHu cemeHa kamo cycam, CAbHUYO2Aeg U mak,
cmadugu u wupa. Hyza npuzomBaAu om 3axapeH cupon ¢ alueH bea-
muvk, 3axapocaHu naogoBe u sgku, BaHuAus u AumoHOBu kopu, u eguH-
cmBeHo 3a npasHeHcmBama Ha naguwaxa.
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TUPAMUCY

ToBa e HecvMHeHO Hau-u3BecmHusm umaauaHcku gecepm. HasBaHu-
emo ce npeBexkga npubausumenHo kamo ,BgugHu me Ha Bbpxa“ u Cob-
2nacHo odpuuuanHama Bepcus onucBa npunoBgugHamomo HacmpoeHue,
koemo ob3ema noxanBauwusi. 3HameHUMuUsM gecepm ce 3apoguA noumu
cAyyauHo B kpas Ha XVII Bek B CeBepHa Mimanus, koezamo mockaHckusm
xepuo2z Kosumo Il gu Meguuu pewun ga nocemu CueHa. PeweHu ga
cmasm u3uckaHus 2ocm, MecmHume caagkapu nposBuau ¢aHmasus u
npuzomBuau HeBuxkgaHo Balogo, koemo Hapekau zuppa del duca, ,cy-
nama Ha xepuoza“. Ho gecepmbm noayuun cBoemo cbBpemeHHO ume
6AazogapeHue Ha BeHeuuaHckume kypmusaHku, koumo 3abeassanu He-
20Bomo cneuuduuHo cBoucmBo ga noBguza HacmMpoeHUemo u cuaume
Ha mexHume nokpoBumenu. Makap ga npucbcmBa B meHlomo Ha Bcska
gocmouHa cAaagkapHuua no cBema, ucmuHcko mupamucy moxkeme ga
onumame camo Ha AneHuHckus noayocmpoB, ¢ aBmeHmuyHo cmema-
HoBo mackapnoHe, epupHu buwkomu caBospgu, BuHo Mapcana, npecHu
adua u apomamHo kaode.

MAKAPOH

TpaguuuoHHo mMakapoHbm ce cmsma 3a ¢peHcku cneuuasaumem, makap
ye egHa om Ae2eHgume 3a cb3gaBaHemo My Hu omBexkga B umaauaH-
cku maHacmup npes IX Bek, kbgemo moHacume npuzomBsiau cragku om
H6agemoBo bpawHo. Emumonozusma Ha gymama Bogu kbm umanuaHckus
2Aa2on ammaccare, cmpuBam, pascmunam. Caagkuwbm geblomupa Bb8
¢dpeHckus gBop baazogapeHue Ha KamepuHa Meguuu, kosmo npucmuza
8 Mapuxk cvc cBuma om umanuaxcku caagkapu, HamoBapeHu ga nogzom-
Bam balogama 3a 30-gHeBHUMe nupwecmBa no cAayyal HelHama cBamba
¢ bvgewusn kpaa AHpu. Mo-kvcHo gBe BeHegukmuHcku MoHaxuHu, cec-
mpa Mapzbopum u cecmpa Mapu-EAausabem, 6s2zam om 2oHeHusma Ha
Operckama peBoalouus u ce ycmaHoBsBam B8 Hanm, kbgemo nekam u
npogaBam ,umaauaHckume 6uckBumku“, caeneHu ¢ koHpumlop.

EKAEPU

W ako npousxogbm Ha makapoHa e goHsikbge cnopeH, dpeHckume kope-
Hu Ha eknepa ca Heocnopumu. Manbk, Bv3gyweH u HeBeposimHo BkyceH,
€ nbAHeXk om macAaeH kpem u wokonagoBa 2nasypa, eknepom nokops-
Ba cbpuama Ha szacmpoHoMume no ueAust cBsm. Mimemo Ha caagkuwa
o3HauyaBa MbAHUs - memadopa Ha cBemkaBuuHama 6vp3uHa, ¢ kosmo
mpsa6Ba ga ce npuzomBs. Ekaepom Bb3HukBa B kpas Ha XVIII Bek nog
Bewume povue Ha ¢peHckus cnagkap Mapu-AHmoaH Kapem, HapuuaH
,eomBau Ha kpane u kpan Ha 2omBavume”. MNpe3 XIX Bek ekaepom Ha-
bupa 02poMHa nonyAspHocm, a npe3 1884 opuzuHaaHama peuenma ce
nosBsBa B kyauHapHume kHuzau.

KPEM BPIOAE
B npeBog om ¢peHcku créme brllée o3HauaBa ,3azopsna cmemaHa“.



Knacuueckusm gecepm npegcmaBasBa czbcmeHa Ha mux 02bH cMema-
Ha ¢ kopuuka om kapawmen. B UcnaHus cowecmByBa nogobeH gecepm,
usBecmeH kamo kamanayHcku kpem uau kpem ,CBemu Mocud*, kamo
eguHcmBeHama pasauka e, ye ce npuzomBs om koHgeH3upaHo, cabe-
meHo MAsko. QpaHuy3sume obaue ca yBepeHu, ue Bploaemo e uamuche-
Ho om ®paHcoa MeceasHo, npugBopeH 2omBau Ha OpaeaHckus xepuog,
koumo nybaukyBa peuenmama B cBosma kyauHapHa kHuza, usgageHa
npe3 1691 2oguHa.

LLPYAEA

YmpuHume gopu B Hau-mankomo aBcmpuucko epagye ca nponumu ¢
yxaHue Ha f6bAku U kaHeAa... npeuusHu caagkapu nekam wpygea, kou-
mo ga nogcaagu cympewHomo kade Ha mecmHume >kumeau. Mimemo
o3HauaBa ,Buxvp, BogoBbpmeXk“ u onucBa omAu4HO chupaaama om Xu-
AgOAUCMHO mecmo ¢ HexkeH nAogoB nvaHeXk. Knacuueckusm wpygen
0bukHoBeHo e ¢ abvaku (apfelstrudel), Ho BuwHeBusm cbwo 3acAyxkaBa
BHumaHue. Caagkuwbm noayyaBa Ha3BaHuemo cu npe3 18 Bek, makap
ue aBcmpuuckume kyaunapu 3anouBam ga npuzomBsm npomomuna
npe3 1696 2., a peuenmama ce nasu 8 pagckama bubauomeka Ha Bu-
eHa. KyauHapHume uscaegoBameau mBopgam, ue caagkuwbm npous-
xoXkga om BuzaHmus, HO gobuA nonyAspHOocm npe3 ynpaBAeHuemo Ha
Xabcbypaume u 6bp30 3aBAaagaa nosuuuu B usaa LleHmpanHa u lOz2ous-
mouHa EBpona.

ObBKA

N makap ye ucmopuume Ha makuBa 3HameHumu gecepmu kamo mop-
mama Caxep, kyamoBus BaHodu nal, upaaHgckama mopma 'uHec u ap-
»keHmuHckama ambpo3us gyAce ge Aeve ca He no-manko yBaekamenHu,
Hue we omgeAumMm BHumaHue Ha ... gbBkamal! Micmopusma Ha amepukaH-
ckomo nakomcmBo, koemo 3aBaagsBa caregBoenHa EBpona u HagmuHa-
Ba no npogaxkbu Bcako gpyzo caagkapcko usgeaue, 2aacu, ye npegu
manko noBeue om eguH Bek npouymusm 2eHepan AHmoHuo ge CaHma
AHa, koumo no oHoBa Bpeme 6uA uszHaHuk B8 Hio Mopk caeg MekcukaH-
ckama peBoalouus, goHecoba cbe cebe cu 250 ke uukba — cmona, gobu-
BaHa om Bupeewomo B8 nycmunsma lOkamaH gopBo canoguua. 3amuc-
AeHama mbp2oBcka cgenka He ce yBeHuana ¢ ycnex, a MeXkgyBpemeHHo
2eHepaAbm 6uA nomuaBaH u ce BopHan 8 Mekcuko, ocmaBauku cmoka-
ma Ha cBos amepukaHcku napmHbop Tomac Agamc. Tou 3anouHan ga
npogaBa HapsszaHama Ha muHku uBuuu cMoAa kamo 3amecmumen Ha
anmeyHama gvBka. KoHkypeHmume HagywuAu nasapHama Huwa u 3a-
noyHaAu ga gobaBsm kem macama aalokosa u MmeHma. Hskou cu Puaau
uHBecmupaa yacm om 02poMHUME neyaabu om npogaxbume cu B pe-
kaamHa kamnaHusi. CoBcem ckopo usna Amepuka goBuena apomamHume
AeHmuuku. A cbc cmbnBaHemo Ha amepukaHckume uacmu Ha Cmapus
koHmuHeHm npe3 1917, gbBkama npeB3ena koHcepBamuBHomo Hebue
Ha eBponeuuume u npogoakuna cBoemo wecmBue no cBema. M
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All's Well That

Ends Well

From ice cream to chewing gum and from kadayif to creme brulee: the

The word dessert is associated with magical
things like fragrant essences, fresh cream,
fruit, and chocolate, but the fact is, the word
is derived from the trivial French verb desservir
or to clear the table. Dessert was the name for
all the sweet and savory dishes served after
the main course — fruit, cheeses and sweets.
I's assumed that the tradition to end dinner
with dessert originated in 19th century Europe
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when the sugar trade was booming. Although
confectionery art is divided into several ‘geo-
graphical areas’ and capitals, it's not hard to
trace the trend back to the cultural and flavor
exchange between the East and the West.

ICE CREAM
Unambiguously, history considers ice cream
the most popular fine dessert in the ancient

history of the 10 most famous desserts

world. In Mesopotamia, China and Ancient
Greece wealthy citizens used to refresh them-
selves with ice cream made from snow, honey,
fruit, and walnuts. For just this purpose, there
were special storehouses to keep the snow
collected in the winter. The Persians perfected
the recipe by adding rosewater, saffron and
baked string-shaped dough — the kadayif pro-
totype. The first ice cream machine was in-



vented in China long before the advent of the
refrigerator, and the first ice cream recipe was
published in an English cookbook in 1718. Ice
cream and ice cream soda became America’s
favorite treats in the 19th century, when al-
cohol and soft drinks were synonymous with
vice. According to an anecdote, the waffle ice
cream cone was created in New York, in 1904,
when a street vendor ran out of cardboard
bowls and asked a colleague, selling Syrian
waffles, for help.

CHOCOLATE

The discovery of chocolate is attributed to
Christopher Columbus, however the famous
conquistador Hernan Cortes brought cocoa
beans and the recipe for chocolate back to
Spain. The Mayans worshiped the wild-grow-
ing cocoa tree even before the time of Christ,
used the beans as a currency, and prepared a
strong, bitter drink spiced only with chili pep-
pers. The Aztecs believed the beverage was a
source of wealth, courage and strength as the
plant was a gift from the supreme god — the
feathered serpent Quetzalcoatl. The strong tart
taste wasn’t popular among the aristocrats in
the Spanish court, so they added sugar and
aromatic spices. Today, the drink has almost
preserved its original name — xocolatl (bitter
water), and the scientific name of the cocoa
beans Theobroma Cacao, which means “co-
coa, food of the gods.” Like most exotic spices
and products, initially chocolate was primarily
used for medicinal purposes, to treat love, im-
potence and melancholy.

MARZIPAN

In German the word marzipan means “March
bread” - an aristocratic kind of dessert made
of grated almonds and powdered sugar. There
are even a few museums in Europe dedicated
to marzipan. As legend has it, the ltalians in-
vented marzipan in the 10th century when all
of the cereal crops harvests were completely
ruined by a disease and only almond trees sur-
vived. According to another version, the Sicil-
ians inherited the recipe from the Saracens,
whereas the Spanish claim that the original
dessert was brought by the Moors.

ORIENTAL SWEETS

Today, oriental or ‘Turkish’ sweets are popu-
lar worldwide and evoke images of odalisques,
fed on honey and walnuts, and Arab poets,
shrouded in clouds of aromatic smoke. In an-
cient times, when sugar was scarce, Eastern
specialties cost more than gold. The Arabs
ascribed them magical powers and gave them
poetic, often erotic names. The early recipes,
several thousand years old, of Turkish de-
light were made from fruit juice, rosewater,
honey, ground almonds, and starch. Baklava
was made with honey and various nuts. Halva
appeared in the 5th century B.C. in Iran and

was made from sugar, nuts and soapwort root.
Later, there were varieties based on oilseeds,
such as sesame, sunflower and poppy, raisins
and grape must. Nougat was made from sugar
syrup with egg whites, sugared fruit and nuts,
vanilla and lemon peels, and were reserved
only for the Sultan’s celebrations.

TIRAMISU

This is definitely the most famous ltalian des-
sert. The name translates roughly as “pick me
up” and describes the cheerful mood that over-
whelms the person eating it. The fine dessert
was created almost accidentally in the late
17th century in Northern Italy when Cosimo llI
de’ Medici, Grand Duke of Tuscany, decided
to visit Siena. Determined to amaze the distin-
guished guest, local confectioners were im-
aginative and made an unprecedented dish,
called zuppa del duca, the “duke’s soup.” How-
ever, the dessert got its modern name thanks
to Venetian courtesans who noticed its specific
ability to uplift their patrons’ mood and energy.
Although it’s included on the menu of any wor-
thy pastry shop around the world, you can taste
real tiramisu only on the ltalian Peninsula, with
authentic cream mascarpone, airy ladyfingers
Savoiardi, Marsala wine, fresh eggs, and an
aromatic coffee.

MACAROON

Traditionally, the macaroon is considered a
French specialty, though one of the legends
about its creation takes us to an Italian mon-
astery in the 9th century, where monks made
almond flour sweets. The etymology of the
word leads to the ltalian verb ammaccare,
meaning “to paste.” The biscuit made its de-
but in the French court thanks to Catherine
de’ Medici who arrived in Paris with a suite
of ltalian confectioners who had to prepare
meals for the 30-day feasts to celebrate her
marriage to the future King Henry. Later, two
Benedictine nuns, Sister Marguerite and Sis-
ter Marie-Elizabeth, fled the French Revolu-
tion and settled down in Nantes, where they
baked and sold “ltalian cookies,” sandwiched
with jam.

ECLAIRS

If the macaroon origin is somewhat contro-
versial, the French roots of the eclair are un-
deniable. Small, airy and incredibly delicious,
filled with butter cream and chocolate icing,
the eclair conquered the gourmands’ hearts
all over the world. The name of the dessert
means lightning — a metaphor for the lightning
speed at which it must be prepared. The eclair
was created in the late 18th century under the
skillful hands of French pastry chef Marie-An-
toine Careme, called “king of chefs and chef
of kings.” In the 19th century the eclair gained
tremendous popularity, and in 1884 the original
recipe appeared in cookbooks.

LIFESTYLE
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CREME BRULEE

From French, créme brllée means “burnt
cream.” The classic dessert is thickened
cream cooked over low heat, with caramel
crust. In Spain there’s a similar kind of dessert,
known as crema Catalana or San Joseph; the
only difference is that it's made of condensed,
thickened milk. The French, however, believe
that créme br(lée was invented by Francois
Massialot, court chef of the Duke of Orleans,
who included the recipe in his cookbook, pub-
lished in 1691.

STRUDEL

Even in the smallest Austrian town, the morn-
ings are saturated with the smell of apples and
cinnamon... precise bakers make strudel to
sweeten the morning coffee for the local resi-
dents. The name means “eddy, whirlpool” and
perfectly describes the spiral of the thousand
leaves dough with a soft fruit filling. The classic
strudel is usually made with apples (apfelstru-
del), but the sour cherry one is also worthy of
attention. The pastry got its name in the 18th
century, even though Austrian chefs started
making the prototype in 1696 and the recipe
is housed in the Vienna Public Library. Culi-
nary researchers claim that the pastry comes
from Byzantium, but gained popularity during
the reign of the House of the Habsburg and
quickly gained popularity across Central and
South-East Europe.

CHEWING GUM

Even though the history of such famous des-
serts like the Sachertorte, the cult Banoffee
Pie, the Irish Guinness cake and the Argen-
tinian ambrosia dulce de leche are no less
fascinating, we’ll pay attention to ... chewing
gum! The history of the American treat that
conquered postwar Europe and outsold any
other confectionery, states that for a little
over a century the renowned General Antonio
de Santa Anna, who at that time was exiled
in New York after the Mexican Revolution,
brought back 250 kg of chicle — resin, derived
from the sapodilla tree that grew in the Yuca-
tan desert.

The planned trade deal wasn’'t successful
and meanwhile, the general was pardoned
and returned to Mexico, leaving the goods
with his American partner Thomas Adams. He
started selling resin cut into thin strips as a
substitute to the pharmacy gum. Competitors
got wind of the market niche and started add-
ing glucose and mint to the paste. A certain
Mr. Wrigley invested some of the huge prof-
its from his sales in an advertising campaign.
Really soon the entire country was chewing
the flavored strips. When US forces set foot
on the Old Continent in 1917, chewing gum
conquered the conservative palates of the Eu-
ropeans and continued its journey throughout
the world. l
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Graffit Gallery Hotel

reservations@graffithotel.com
www.graffithotel.com
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Hotel

WINTER HOI
in PAMPOROVO :

February - 79.00 BGN
March - 45.00 BGN'("

per person, per day, HB

In the price are included: overnight,
breakfast and dinner, indoor pool|,

relax area with sauna, steam bath

and fitness

Bulgaria, Pamporovo

tel: +359 309 54 000, +359 884 447 714
e-mail: reservations@mursalitsa.com
www.mursalitsa.com

65 Knyaz Boris | Blvd., 9000 Varna, Bulgaria
phone +359 52 989 900, fax +359 52 989 902
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EKCKNY3UBHA OQEPTA*
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300.00 eBpo

*CbC 3aKycKa *BenmkaeHckn 6pbHY *Penakc 30Ha
*KbcHo HanyckaHe *LleHa Ha uyoBek B BOMHa cTad — 150.00 eBpo

Ogepmama e 8anuoHa 3a nepuoda 14.04. - 16.04.2017

b |

Celebrating EASTER in Varna

SPECIAL DEAL**
2-day package for two in DBL room
EUR 300.00

**BB **Easter Brunch **Relax zone **Late Check-out
**Price per pax in DBL room - EUR 150.00

The offer is valid for the period 14.04. — 16.04.2017
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Eggs, a Frying Pan
and Imagination

An omelette seems like a really simple dish, but mankind had to
wait until the Age of Enlightenment to get it

It may sound incredible, but one of the tough
exams at many cooking schools is making an
omelette. Not a complicated one at that, but
the most ordinary - three eggs, some butter
and a pinch of salt.

A MASTERFULLY MADE OMELETTE should
be fluffy, crisp and slightly tough, neither raw,

110 | THE INFLIGHT MAGAZINE

your complimentary copy

By YASEN BORISLAVOV / Photography KOLELA

nor overcooked, in order to feel the soft texture
of the eggs and their full flavor. To achieve all
this, the cook must have mastered the materi-
al, i.e. to know in detail the way the ingredients
work with the fire.

It's only a matter of imagination what else to
add to an omelette. The necessities are fresh
eggs, a good frying pan and a pinch of imagi-

nation. The latter could add some cheese or
mushrooms, bacon, green herbs, truffles, and
all sorts of other things. Omelettes can have a
certain national profile, such as the ltalian frit-
tata or the Spanish tortilla.

IT ISNT CLEAR WHEN AND WHERE this
classic dish was created. It seems to be rather



modern, as it carries something from the spirit
of the European Age of Enlightenment. It's all
about interpretive freedom.

According to the prestigious Oxford Compan-
ion to Food (1999) the word omelette is of
French origin and came into use in the 16th
century. Regarding the same issue “Larousse
Gastronomique” claims that the word derived
from the French lamelle (plate, sliver), which
was distorted over time to appear nearly com-
plete as aumelette in the popular cookbook “Le
Cuisinier Francois,” published in Paris in 1651.
The fully complete word omelette appeared
for the first time at the outbreak of the French
Revolution in the book “La Cuisine Bourgeoise,”
published in 1784.

IN FACT, SOME SIMILAR DISHES, based on
eggs, milk and cheese have been known as
early as Antiquity, especially in ltaly, which
is why some authors agree that the origin of
the omelette is in fact Roman, and associate
the word with the Latin ova mellita (an an-
cient Roman egg dish cooked with honey on a
hot plate). In an English 14th century source
there are also descriptions of egg recipes with
green herbs fried in butter, which can be con-
sidered prototypes of the modern European
omelette.

IN THE 17TH CENTURY the so called omelette
du cure, or priest’s omelette, became especially
popular among the European aristocracy. It was
made with carp roe and tuna caviar and the cel-
ebrated early 19th century French gourmand
and gastronomic philosopher Brillat-Savarin lav-
ished its praise.

A 1685 English cookbook, "The Accomplisht
Cook,” has the following recipe (we kept the
original style): “Break six, eight, or ten eggs
more or less, beat them together in a dish, and
put salt to them; then put some butter a melt-
ing in a frying pan, only on one side of bottom.
You may sometimes make it green with juice of
spinage and sorrel beat with the eggs, or serve
it with a little vinegar and sugar boiled together.
Beat the eggs, and put to them a little cream, a
little grated bread, a little grated lemon-peel...”
This recipe clearly illustrates the aforemen-
tioned interpretive freedom — the same free-
dom that, according to most modern historians,
turned out to be the major driving force of the
entire European Age of Enlightenment.

IN THIS RESPECT, LET’S MENTION that Jean-
Jacques Rousseau was a great connoisseur of
omelettes and reportedly, knew how to flip them
in the air like pancakes. Allegedly, Napoleon
was also keen on the dish. After tasting a simi-
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lar local specialty during a military campaign, he
ordered all the eggs nearby to be collected and
made the fish for the soldiers. Austrian Emperor
(Kaiser) Franz Joseph was also a great omelette
fan. The so-called Kaiser omelette, known from
some older cookbooks, is associated with him.
Unlike other omelettes, it's a type of dessert. It's
made with eggs, flour, sugar, raisins and cinna-
mon.

The omelette de mere Poulard was particularly
popular towards late 19th century. What's spe-
cial about it is that the whites and the yolks are
beaten separately, before putting them in the pan.
By the way, poularde means hen in French.

LONG AFTER THE OMELETTE had already been
permanently present on the European table, in all
sorts of variations, the search for its history also
began. It's impossible to have no history. A dish
without a history doesn’t have its own identity. The
most popular version of the birth of omelette is re-
lated to a 19th century German prince, was once
wandering and hunting through the woods, got
hungry. He ended up in a poor village hut where
the amazed hosts had nothing but eggs to offer
and made an omelette for the royalty. The prince
liked the dish very much and he ordered it to be
included on the palace menu. What's impressive
about this story is its perfect banality. There are
at least 10 other popular dishes with similar leg-
ends — a monarch gets hungry while hunting, he
needs to eat something and it turns out to be a
culinary masterpiece. Perhaps they could come
up with a more interesting story.

REMARKABLE CULTURAL FLEXIBILITY is typi-
cal of the modern omelette. It offers a wide range
of interpretive possibilities, not only in terms of
their content, but also regarding the size. In Ab-
beville, Louisiana, a Giant Omelette Celebration
has been held for about 30 years, every first
weekend in November. It's made with 5,000 eggs,
6 liters of butter, 25 liters of milk, and 10 kg of
green herbs.

In Bulgaria, a similar Rabelaisian omelette was
prepared in Shumen in May 2015. At that time
1,200 eggs, 30 kg of mushrooms, 20 kg of bacon
were put in a giant specially prepared frying pan.
Before being eaten, the omelette set a Balkan
record.

IN TURNS OUT THAT ANOTHER KIND of ome-
lette excessiveness is also possible. Perhaps,
following the Enlightenment understanding of this
dish as a free interpretation territory, a few years
ago a famous New York hotel included a $1,000
omelette on its breakfast menu. It was prepared
with 6 eggs, onion, butter, cream, lobster, and
280 grams of caviar. “It's outrageous! At first |
thought it was the calorie count,” an American
woman complained in the New York Daily News.
She obviously thought that even with omelettes,
interpretive freedom had be within some reason-
able limits.
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» Cnopeg aBmopumemtus Oxford Companion
to Food (1999) gymama omelette e ¢ ¢peH-
cku npousxog u e Bas3na B ynompeba
npe3 XVI Bek. Mo cvwus Bbnpoc “Larousse
Gastronomique” HacmosBa, Ye gymama e npo-
usnssna om ¢dpeHckomo lamelle (naacmuHa,
Alocna), koemo ¢ Bpememo e buno gedpopmu-
paHo, 3a ga ce nosBu B noumu 3aBbpweH Bug
kamo aumelette 8 usBecmHama z2omBapcka
kHueza “Le cuisinier francois”, usgageHa 8 MMa-
puk npe3 1651 2oguHa. HanvaHO 3aBbpweHa
gymama omelette ce nosBsBa 3a npbB nom B
HaBeuepuemo Ha (perckama peBoalouus 8
kHuzama “La cuisine bourgeoise”, neuamaHa
npe3 1784.

BCbLHOCT HAKAKBW MOAOBHU ACTUA
Ha ocHoBama Ha sUua, MAsko u cupeHe ca
BUAU U3BeCmHU owe oM aHmMuUYHocmma, 0Cco-
6eHo Ha AneHuHUme, nopagu koemo omgenHu
aBmopu npuemam, Ye npou3xogbm Ha OMAe-
ma BcobwHocm e pumcku, a gymama cBobp3-
Bam ¢ namuHckomo ova mellita (gpeBHo pum-
cko scmue om sdua, czcomBeHu ¢ meg Bbpxy
HazopeweHa naova). B aHeauucku usBopu om
XIV Bek cobw,0 ce cpewiam onucaHus Ha scmus
om f0ua u 3eAeHU nognpaBku, usnbp)keHu B
MacAo, koumo mMozam ga ce npuemam 3a nop-
Boobpasu Ha mogepHus eBponetcku omaem.

MPE3 XVII BEK OCOBEHO MNOMYAAPEH
cpeg eBponeuckama apucmokpauus e 6ua
m.Hap. omelette du cure uAau noncku omaem.
MpuzomBsA ce e ¢ xauBep om wapaH u puba
MOH U e BuA wegpo xBaneH om 3HameHuUmus
¢dpeHcku 2ypmaH u kyauHapeH ¢dunocod om
Hauyanomo Ha XIX Bek Bpuua CaBapeH.

EgHa aHeaauucka comBapcka kHuea om 1685 -
"The Accomplisht Cook” - npegna2a caegHama
peuenma (3ana3Bame opuzuHanHus u3kas):
“Cuynu wecm, ocem UAu gecem suua, hoBeue
UAU no-manko, pasbuu eu 3aegHo B cbg u 2u
NOCOAU U CAOXKU MacAao B muzaHa 3a nop)keHe
U 20 3az2peu u nbp>ku omMAema noBeue uau no-
manko cnopeg kakmo mu xapecBa camo om
egHama cmpaHa. Moxkew ga 20 HanpaBuw
cbC 3eneH cok om cnaHak uau kuceneu B8 sau-
uama, uAu ga 20 cepBupaw c manko ouem u
3axap, cBapeHu 3aegHo. Vau pasbul auuama
U um cAoXku Manko cmemana, mpoxu om XAs6
U CUMHO HacmbpaaHa AuMoHoBa kopa...”
Tasu peuenma ficHo ualocmpupa Beue cno-
MeHamama uHmepnpemamuBHa cBoboga -
cbwama cBoboga, kosmo cnopeg noBeuemo
MOgepHU ucmopuuu ce e okasana u ocHoBHa
gBwkewa cuaa Ha usaromo eBponeucko Mpo-
cBeweHue.

HEKA B TA3W BPb3KA CMNOMEHEM, ue
XaH-XKak Pyco e Bun 2onam ugHumen Ha
omAemume u cnopeg Hakou cBegeHus ymeen
CpbYHO ga 2u obpbwa BuB Bb3gyxa kamo na-
AauuHku. TBvpgu ce, ue HanoAeoH cobwo uman
BaeueHue kbm moBa scmue. Caeg kamo onu-
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maa nogobeH MecmeH cneuuaaumem no Bpe-
Me Ha BoeHeH noxog, HapeguA ga ce cbbepam
Bcuuku stua B okonHocmma u scmuemo ga ce
npugomBu u 3a BouHuuume. Foaam Alobumen
Ha oMAemume BuA cbwo u aBcmputckusm
kausep ®PpaHu Mocud. C Hezo e cBop3aH u
m.Hap. kausepcku omaem, no3Ham om Hskou
no-cmapu 2omBapcku kHuzu. Tou, 3a pa3auka
om gpyaume omaemu, e gecepm. MpaBu ce ¢
auua, bpawHo, 3axap, cmadugu u kaHeaa.
TBvpge nonyasapeH kom kpas Ha XIX Bek e
B6uUA m.Hap. omaem Ha mauka Myaap (omelette
de mere Poulard). OcobeHomo npu Hezo e,
ye Beambuume u >kbAmbuume ce pasdbuBam
omgeAnHo, npegu ga Bas3am B8 muzaHa. Mex-
gy gpy2omo poularde Ha ¢peHcku o3HauaBa
kokowka.

AObArO CAEQNL KATO OMAETBT Beue e 6ua
mpalHo HacmaHeH Ha eBponelckama mpane-
3a, npu moBa B Hau-pa3AauuHu Bepcuu, 3anou-
HaAo u usgupBaHemo Ha HezoBama ucmopus.
Hama kak 6e3 ucmopus. Acmue 6e3 ucmopus
HAMa cobcmBeHa ugeHmuuHocm. Hau-nony-
AspHama Bepcus 3a pakgaHemo Ha omAema
e cBovp3aHa ¢ HakakoB z2epmaHcku kHa3 om
XIX Bek, koumo, ckumauku Ha AoB u3 2opume,
BegHbXk oznagHsiA. Coc cBumama cu ce 030-
Ban B begHa cencka xwka, kbgemo cmasiHume
goMakuHU HAMaAu HUWO gpyz20 3a sigeHe oc-
BeH suua u npuzomBuau omaem 3a Bucoual-
wama ocoba. Acmuemo MHO20 Ce XapecaAo
u kHs3om Hapegun ga Baese B gBopuoBomo
MeHlo. BneuamasBawo 8 masu ucmopus e
HelHama cbBbpweHa baHanHocm. M3BecmHu
ca noHe gecem u3BecmHu sicmus Ae2eHgupa-
HU NO cbwama cxemMa — MoOHapx o2AaagHsBa no
Bpeme Ha A0B, movpcsm My Hewo, ¢ koemo ga
20 HaxpaHsm, oka3Ba ce kyAauHapeH wegbo-

Bop. CuaypHo € MO2AO ga Ce u3MUuCAuU U no-
UHMepecHa ucmopus.

XAPAKTEPHA 3A MOAEPHUA omaem e
egHa 3abenexkumenH kyamypHa 2bBkaBocm.
Tou npegaaza wegpu uHMepnpemamuBHu
BvamokHOCmMu He camo NO OMHOWeHUe Ha
cbgbpXkaHemo Ccu, HO U NO OMHOWEHUEe Ha
obema. B 2pag Au6BuA, wama AyusuaHa om
mpuucemuHa 2oguHu Bceku nopBu yukeHg Ha
HoemBpu uma npasHuk Ha 2uzaHmckus oMAem
(Giant Omelette Celebration). MpaBu ce om
5000 situa, 6 Aumpa macao, 25 naumpa MASko u
10 ke 3eneHu nognpaBku.

Y Hac nogobeH pabaesuaHcku omaem bewe
HanpaBeH npe3 mau 2015 B LLymeH. B cneuu-
anHo nogzomBeHus 3a cAyyas 2uzaHmcku mu-
2aH mozaBa Bag3oxa 1200 auua, 30 ke 2vbu,
20 ke 6ekoH u m.H. Mpegu ga 6vge usAgeH,
omMAembm Bewe omuemeH kamo 6ankaHcku
pekopg.

OKA3BA CE, YE OKOAO OMAETA e Buvs-
MoXkHa u gpye Bug upesmepHocm. BeposmHo
cnegBauku npocBeuwieHckomo pasbupaHe 3a
moBa acmue kamo mepumopus Ha cBobogHu-
me uHmepnpemauuu, npegu Hskonko 20guHu
usBecmeH Hlouopkcku xomea bewe Bkalouua
8 meHlomo cu 3a 3akycka omaem 3a 1000 go-
Aapa. MNMpuzomBsau 20 om 6 auua, nAaHUHCKU
Ayk, MacAao, cMemaHa, Mecomo Ha usiaa AaH-
2ycma u 280 2 uepeH xauBep. “ToBa e ckaH-
ganHo. OmHayano nomucAux, ye cmaBa gyma
3a bpos Ha kanopuume”, onaakBa ce no mosu
noBog Bv3pacmHa amepukanka Ha cmpaHuuu-
me Ha “Hlo Mopk geuau Hloz”. Ta oueBugHo e
cMmamaana, ye uHmepnpemamuBHama cBoboga
gopu npu omAema Bce nak mpsabBa ga uma Hs-
kakBu pasymHu 2paHuuu. ll



MeguuuHcku komnaekc ,JJoBepue”

Coous, k. k. OBua kynea 2, ya. Qpugpux MploHaHzep N2
men.: 02 40 36 100; 02 40 36 143

www.mbal.doverie.bg

info@mbal.doverie.bg

B MBAA ,JoBepue” onepupam ¢ “kocMmuueckusa kopab“ Ha xupypausama - pobo-
ma ,[da BuHuu”. KamezopuuHume npegumcmBa Ha pobomusupaHama xupypaus
B cpaBHeHue ¢ omBopeHume onepauuu BkalouBam: HamaraBaHe 3HaUUMEAHO
pucka om mpaBma Ha okoAHume cmpykmypu u nocaegBaau ycAOKHEHUA om
XUpyp2u4Homo AeyeHue, no-manka kpoBosazyba, no-Hucko HUBO Ha caegone-
pamuBHa 6oaka, no-koc 6oAaHuueH npecmodl, no-6vLp30 BvacmaHoBsaBaHe u
BpbwaHe kbM HopMaAaeH pumbm Ha »kuBom, kamo cbweBpemeHHO ce 3anas-
Ba kauecmBomo Ha »kuBom Ha nauueHma. C pobomusupaHama cucmema ,[da
BuHuu” ce u3BvpwBam pagukaaHu onepauyuu npu oHkoAoz2UUHU 3aboanaBaHus,
onepauuu npu 3aboaaBaHus Ha »keHckume noaoBu opezaHu, 3aboadaBaHus Ha
npocmamHama »kAe3a, ypoaumuasa, 3aboasBaHus
Ha nukouHus mMexyp, ypempama, MoXkku noAoBu op-
2aHu, 3aboaaBaHusa Ha Bobpeuume. Hue npegocma-
BsMe Ha nauueHmume cu MeguuuHcko obcaykBaHe
om cBemoBHa kaaca - ekunom HU ce cbcmou om
gokasaHu BucokokBaauduuupaHu cneuuasucmu C
uskAloyuumeAHu ymMeHuAa u onum.

{%ﬁ}j()lilfl’lfllﬁ

Doverie Medical Complex

Sofia, Ovcha Kupel 2 District, 2, Friedrich Grunanger Street
phone: 02 40 36 100; 02 40 36 143

www.mbal.doverie.bg

info@mbal.doverie.bg

At the Doverie Multiprofile Hospital for Active Treatment they use the Da Vinci ro-
botic surgical system - the “spacecraft” of surgery - to perform operations.

The unquestionable advantages of robotic surgery, compared to invasive surgery
include: significantly reducing the risk of injuring the surrounding structures and
subsequent surgical treatment complications, less blood loss, lower level of postop-
erative pain, shorter hospital stay, faster recovery and return to the normal rhythm,
while preserving the patient’s quality of life.

Radical surgery is done using the Da Vinci robotic system for oncologic diseases,
female reproductive system diseases, prostate dis-
eases, urolithiasis, bladder, urethra, male reproductive
system and kidney diseases.

We provide our patients with world-class medical serv-
ices - our team consists of renowned highly-qualified
professionals with exceptional skills and experience.

LleHmvp no
geHmaAHa MeguuuHa

CBemu leopau

yA. KoHcmaHmuH Mpeuek 20, Codus, Bonzapus
men. 02/954 47 83, men./dakc 02/952 41 94
Mo6. men.: 0886 129 213, 0898 526 082

e-mail: dc_st.george@abv.bg

Ako umame gBa cBobogHu gHu 8 Co-
dus, ugeme Ha 3vbonekap gopu ga
cMmAamame, ye He Bu e Heobxogumo.
MoBeuemo Boazapu, koumo >kuBesm
8 uy>kbuHa, pegoBHo ce npubupam ¢
eguHcmBeHama ueA ga cu AekyBam
3vbume B Boazapus, kegemo cmo-
MamoAo3ume He camo ce cnpaBam
gocma gobpe, HO U 3a no-manko
napu.

B geHmaaHus ueHmop Ha g-p
cneyuanudupan €HgogoHmus, na-
pagoHmMoAO2uA U UMNAGHMOAOZUA
B8 ABcmpus, Vimanus, LWBeduapusa u
QpaHuus, moke ga noayuume u kos-
MEeMUUHU ycAyeu. EgHa om Bo3moxk-
Hocmume e ga cu usbeaume 3vbu-
me no Had-nonyadpHume B EBpona
MEeXHOAO2UU UAU NPOCMO da Cu Ha-
npaBume npodurakmuueH npeaaeg.
HoBocm B ueHmMbpa e AeueHuemo
C AazapeH anapam 6e3 6bonaka u 6e3
aHecmesus.

St. George
Dental
Services Centre

20 Konstantin Irechek Str., 1000 Sofia, Bulgaria

phone: +359 2/ 954 47 83, phone/fax: +359 2/952 41 94
cell phone: +359 886 129 213, +359 898 526 082

e-mail: dc_st.george@abv.bg

If you have a couple of days to spare
in Sofia then you should visit a den-
tist - even if you don't think you
need to. The majority of Bulgarians
who live abroad regularly return with
the single aim of having their teeth
taken care of in a country where the
dentists not only perform a very de-
cent job, but also charge a lot less.
At Dr. Tsalov’'s Dental Services Cen-
tre you can also have cosmetic
treatments. Dr. Tsalov has studied
endodontics, paradontology, and
implantology in Austria, Italy, Switzer-
land and France. Therefore, you will
have the opportunity to have your
teeth whitened with the latest Euro-
pean technology, or simply have a
check-up.

Laser treatment, which is performed
without anesthesia and is complete-
ly painless, is one of the centre’s
more novel procedures.

February 20
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Motto

Codus, ya. AkcakoB N218
mena. 02/ 987 27 23

Vicmopusama Ha Bceku coBpemeHeH epag e 3aneyamara 8 3abeaexkumeaHocmume,
koumo 20 xapakmepusupam Ha 2eoepadckama kapma. Vima u gpyea ucmopus, kos-
MO Yecmo Nbmu € MHO20 No-AlobonumHa U AuYHa — oHaau, koAamo nuwam xopama
8 3aBegeHusn, npeBopHaau ce om 2oguHu B epagcka anezeHga. EgHo makoBa macmo
BuHazu e cbuemaBaro gobpus Bkyc B Mysukama, xpaHama u komnaHusma, u om
gbAazo Bpeme ce e npeBopHano B8 kyamoBo u Albbumo 3a Beeku, koumo ucka ga 6oge
yacm om uHmepecHama epagcka moana.

Kayb Momo e epagcku npucmat 3a Beceku, koimo ucka ga 6bge Hakol uAu ga cpeust-
He UHmMepecHU cobecegHUUU, ga Hayuu Had-HoBume codulcku kaloku, ga pasbepe
Bcuuko 3a xumoBa kHuea, duam uau meampanHa nocmaHoBka. YgoBoacmBuemo om
npusmHus paszoBop e gonbAHEHO OM eAe2aHMHOMO MeHlo, gobpama ceaekuus om
Hanumku u xybaBa mysuka - om oHasu, kosmo He me aHeakupa HenpemeHHo ga
Baezew B pumom, a no-ckopo om3ByyaBa aeko BcmpaHu, kamo xapMoHuueH GoH Ha
npexkuBaBaHemo. CnokodcmBuemo u ylomom ca npeBopHaru Kayd Momo He camo
B npegnoyumaxo, Ho B 3agbakumeAaHo mAacmo 3a Beeku, kodmo ucka ga ycemu uc-
muxckama ammocdepama Ha Coduda u ga Hayyu Had-madHume 0 ucmopuu.

Spaghetti Company

Cepguka ueHmop, bya. CumHakoBo N248

men. 02/ 841 28 18

LIYM - emaxk 1, mea: 02/ 926 0427

Mall Bulgaria 102 em 3 go kuHo Apera

oyA. Bumowa 150, mea: 02/ 88 10 100

PabomHo Bpeme: noHegeaHuk - Hegead om 10:00 go 00:00 u.
spaghetticompany @mail.bg

Pizza, pasta, modernista u TW!

Macmomo, u3BecmHo ¢ uskalouumenHa umanuaHcka kyxHa. ObecmaHoBkama, kos-
mo BgbxHoABa cpewume, koumo BuHazu ocmaBam y meb uyBcmBomo, ue cu B
cbpuemo Ha epagal

Bceku om pecmopaHmume Spaghetti Company Hocu cBoe cobcmBeHo yceuwiaHe.
HesaBucumo koge me omBexkgam nomuwama Ha Codus, 8 pecmoparHmume om
Bepuzama Hamupaw cebe cu cpeg usuckaHa u mBopuecka obcmaHoBka, MogepeH
gu3alH u opueuHanHa umaauaHcka kyxHa, cneuuaaHo cb3gageHa nog uvepnaka Ha
Maecmpo Mapko Aykuapu.

[omom Ha umaauaHckama kyxHa e Habauso. Tyk e, 3a ga Hamupaw BuHazu cebe
Cu, Npusmenu, genoBu napmHbOopu UAU HOBU cpewu. KyxHama HU e naaumpa om
umanuaHcku BkycoBe. Kom moBa gobaBame cneuuanHa ceaekuua om BuHa, mysuka
u cobumus. Mokew ga cnogeauw myk Beako kbcHo cympewHo kade, pabomeH
06Ag, AexkepeH caegobeg uau gbaea Beueps. 1 Bceku nbm we Boge pasauyHo.

11 kakmo kasBa Hawusm arnaBeH eomBau Mapko Aykuapu - ,VMMa Hewa, 3a koumo
HAMa ce3oHU“. VIMa u makuBa mecma. Spaghetti Company e egHo om max.

Motto

18 Aksakov Str., Sofia
phone: +359 2/ 9 872723

The history of every modern city is hidden among the sights that make it stand
out on the geographical map. And often there is another unique story that is
quite peculiar and personal - the story told by people and places that have
become legends within the city as the years go by. A place just like this, which
has always combined good taste in music, food and company, quickly became
the favorite place for everyone wishing to be part of the interesting, urban crowd.

Club Motto is an urban “port in a storm” for everyone who wants to be some-
body or to meet an interesting crowd, to learn the latest Sofia gossip, or hear
everything about the latest best-selling book, box office hit or popular theater
performance. The pleasure of a nice conversation is augmented by an elegant
menu, good selection of drinks and nice music - the kind that doesn't force
you to get into the rhythm, but that simply creates a harmonious environment
for your experience. The calmness and coziness of Club Motto have made it
not only the most preferred spot, but also the place for everyone wishing to
experience the real atmosphere of Sofia and to learn its most secret stories.

Spaghetti Company

SERDIKA CENTER, 48 Sitnyakovo Blvd

phone: +359 2/ 841 2818

TZUM - floor 1, phone: +359 2/ 926 0427

Mall Bulgaria 102 floor 3 near Arena cinema

150 Vitosha Bivd., phone: +359 2/ 88 10 100
Working time: Monday-Sunday 10.00 am - 12:00 pm
spaghetticompany @mail.bg

Pizza, pasta, modernista and YOU

The place, famous for exquisite Italian cuisine. The atmosphere, inspiring meetings
that always leave you feeling in the heart of the city!

Each of the Spaghetti Company restaurants brings its own touch. No matter where
Sofia roads take you, in the restaurant chain you find yourself amongst elegant and
creative atmosphere, modern design and original ltalian cuisine especially prepared
by Maestro Marco Luchiari’s ladle.

The home of Italian cuisine is nearby. It’s right here, so you can always find yourself,
friends, business partners or new encounters. Our cuisine is a palette of ltalian fla-
vours. We add a special selection of wine, music and events. Here you can share
every late morning coffee, business lunch, a casual afternoon or a long dinner. It will
be different each time.

As our chef Marco Luchiari says - “There are things of no particular season”. There
are such places. Spaghetti Company is one of them.
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The 1 Exclusive

Codus,

yA.“TeH. Nocud Mypko“N24
mea.: 0882 211 111
www.the1.bg

EguH uHoBamuBeH kayb ¢ usuckaH cmua
omBopu Bpamu B HowHa Codus- Mmazuue-
cku oenegana, Madrix Light Show cucme-
ma, LED ekpaHu u mogepeH cayHg.

THE 1 EXCLUSIVE e enumeH non ¢onk kayo
B ueHmMvpa Ha cmoauuama, kodmo omeo-
Bapa Ha Bucokume nompebHocmume Ha
cBoume kaueHmu. Ha msax ce npegnraza
Hat-ekckayauBHama ycayea, gobpa ueHoBa
noaumuka, 3anaza ce Ha pumyaAHOmo cep-
BupaHe u npogaxkbama Ha ckbnu Hanumku.
[ocmume ce nocpewam om cneuuaAeH
detckoHmpon u AlobesHu xocmecu. 3a
ekuna Ha THE 1 EXCLUSIVE Had-8axkHama
uHBecmuuuda ca kaueHmume u moBa ga
npekapam HaucmuHa HesabpaBumu Mo-
MeHmu B kayba, HezaBucumo gaau umam
noBog 3a npasHyBaHe uAu npocmo ca pe-
WUAU ga u3Asizdam ga ce 3abaBaaBam.
THE 1 EXCLUSIVE - LLle Bugume noBeue, omkoAkomo cu ChOMHAME U We Cu CNoM-
HAmMe noBeue, omkoakomo cme Bugeau!

KAMALNTET: 500 uoBeka, 150 cegawu mecma

EHTBPTEVIMBHT: mogepHa cueHa, gugXkeu, 6aaem ¢ memamuuHa xopeozpadus
u gusadHepcku kocmlomu, eocmyBawu ®oAk usnoAHUMeAu om Boazapua u
bankaHcku donk-38e3gu

Bedroom Premium Club

Codus, yn. Neee 2

Eedo00m

The 1 Exclusive

4, General Yosif Gurko Str.,
Sofia, Bulgaria

phone: +359 882 211 111
www.the1.bg

An innovative club in fine style has
opened its doors in Sofia by night
- magic mirrors, Madrix Light Show
system, LED displays and modern
sound.

THE 1 EXCLUSIVE is an elite pop
folk club in Sofia city centre, meeting
their customers’ high expectations.
They're really offered the most exclu-
sive service, good pricing policy, they
insist on ritual serving and selling ex-
pensive drinks.

Guests are welcomed by special face
control and kind hostesses. Custom-
ers are the most important invest-
ment for THE 1 EXCLUSIVE team and
help them spend really unforgettable
moments in the club, regardless of
having a reason to celebrate, or those
who have just decided to go out and have fun.

THE 1 EXCLUSIVE - You'll see more than you can remember and you'll remember
more than you've seen!

CAPACITY: 500 people, 150 seats

ENTERTAINMENT: state-of-the-art stage, DJs, ballet with theme choreography and
designer costumes, guest folk performers from Bulgaria, as well as Balkan folk-stars

Bedroom Premium Club

2, Lege Street, Sofia, Bulgaria

menedoH: 0888 764 422, 0888 860 666
e-mail: reservation@bedroom.bg
www.bedroom.bg

EguH om Hat-ampakmuBHume kayboBe 8
ueHmovpa Ha Codua e Bedroom Premium
Club. C HenoBmopumusm cu gusalH,
2ocmyBaHemo Ha cBemoBHousBecmHu
gugXkeu u nocmosHHO npucbcmBue Ha
NONYAApHU AUYHOCMU, MOU e npumesza-
meAeH ueHmbp 3a ueHumeAaume Ha Aykca
u 3abaBaeHusma.

Kaybom omeoBaps Ha Had-8ucokume eB-
ponetcku cmaHgapmu - nvpBokaacHo
obcaykBaHe, nepdekmen 3Byk, myamu-
MegudHo woy, VIP 30Ha, cay>kumenu, nap-
kupawu aBmomobuaume...

Bedroom Premium Club HanomHA Ha an-
muueH xpam, a bobgewemo e gobaBeHo
koM MuHanomo ¢ HoBu apxumekmypHu
eneMeHmu B cuHmemuueH MogepeH pac-
mep, ekparu ¢ 3D video mapping, Mmeman-
HU nepdopupaHu naHa.

13non3BaHumMe mMamepuaau ca  gopBo,
memana, kamok, cmvkao, ecmecmBeHa
koxka, HamypaneH mekcmua. AkueHm B8 uHmepuopa e maBaHom Ha kayba, koimo e
yeonemeHa npoekuust Ha kapmuHama “Shhh”, 8 kosimo ca cbbpaHu 3abpaHeHu obpa-
3uu om epomuyHomo uskycmBo. Kaybom npumeskaBa guHamuuHo ocBemeHa cueHa
¢ uHmeepupaH catwalk, koimo gaBa Bo3mokHocm 3a paszpoliaHe Ha MaulabHa
HanemHa xopeozpadus.

Bedroom Premium Club npegaaza Ha cBoume 2ocmu 6oz2am eHmbpmelMobHm,
aBaHeapgHu woy-cnekmakau, ekcmpaBazaHmHu kocmiomu, BucokomexHoAO2UUHU
cBemauHHu edekmu, gonoaHeH ¢ nepdekmeH 38yk u MyamumeguiHO woy!
Ambuuuume Ha Bedroom Premium Club e 8 cv3gaBaHemo Ha cobcmBeHa nybauka u
usgueaHemo Ha HouwlHuA »kuBom y Hac go Hat-8ucoku cmapgapmul
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PREMIUM CLUB

Phone: +359 888 764 422, +359 888 860 666
e-mail: reservation@bedroom.bg
www.bedroom.bg

One of the most attractive
clubs in Sofia city center is
Bedroom Premium Club. With
its unique design, guest world
famous DJs and the perma-
nent presence of celebrities,
it attracts luxury and entertain-
ment lovers.

The club meets the highest
European standards - first
class service, perfect sound,
multimedia show, VIP area, va-
let parking...

Bedroom Premium Club re-
minds of an ancient temple
and the future is added to the
past with new architectural
elements in synthetic mod-
ern raster, 3D video mapping
screens, metal perforated
panels.

The materials used are wood, metal, stone, glass, genuine leather, natural textile.
The emphasis in the interior design is the ceiling of the club, which is an enlarged
reproduction of the painting “Shhh”, gathering erotic art forbidden examples. The
club has a dynamically lit stage with an integrated catwalk, which enables the un-
folding of large-scale ballet choreography.

Bedroom Premium Club offers its guests great entertainment, avant-garde shows,
extravagant costumes, high tech lighting effects, complemented by perfect sound
and a multimedia show!

Bedroom Premium Club’s ambitions are in building its own audience and the rise
of Bulgarian nightlife to the highest standards!



Spaghetti Kitchen*Bar

Codusd, nnowag CB. Hegena 3
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar
men.: 089 304 66 66

Ako mpsbBa ga 3abogem kapduua 8 ueHMb-
pa Ha Codus, we boge mouHo myk - Ha nAo-
wag CBema Hegeaa 3, npu uucmo HoBusm
Spaghetti Kitchen*Bar. OmnpaBadku ce kom
napagHusa Bxog, Bukgame egHo cbBcem pas-
AUYHO MACMO - UHMeEepUOop Ha Hakoako HUBa u
cbBcem pasAUUHU 30HU C MHO20 akueHmu u
gemaunnau, »kuBeewu B nbAHa XapMOHUS.
BkycHama obukoaka Ha mAacmomo 3anouBa
¢ moBa, ¢ koemo obukHoBeHo cBopwBame
- gecepma. Ha Bxoga HuU nocpewa BumpuHa
¢ aBmopcku gecepmu, npuzomBeHu Ha mAc-
mo om madcmop cAagkapume Ha Spaghetti
Kitchen.

Ako cu pewuA ga npeomkpuew umasuaHcka-
ma xpaHa, Nnpocmo ce omgad Ha npsAcHa nac-
ma u gobpe npeneueHa no pvbuemama nuua
B8 Morello ¢ypHama. Pasbupa ce, Vimaaua
He e camomHa Ha BkycHama kapma, kosmo
cmou npeg Hac. TpveBame Ha okorocBemcko
nomewecmBue ¢ AnoHckomo nameuwlko, Hop-
Bexkka cbomea, okmonog om CaHmopuHu,
kakmo u Hakoako npegaokeHus om Goa2ap-
ckama kyxHa. 3oHama ¢ npowymo 6apa nok e
npekpacHo mMacmo 3a BuHo u manacu. HoBa-
mopckume kokmedau, koumo ce npegaazam,

ca ucmuHcko npousBegeHue Ha aakoxoaHomo uskycmBo.
Hakpamko - Spaghetti Kitchen*Bar e macmomo, Ha koemo moXkew ga ce cpew-
Hew C npusmeAu, ga xanHew xybaBa xpaHa uau ga nuew Alobumus cu kokmetn 8

npuamHa ammMocaepa.

Spaghetti kitchen

Codus, yn. 6-u cenmemBpu N9
PesepBauuu mea.: 0890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

Hama kak ga npemuHeme no yauua
,6-u cenmemBpu” U ga ocmaHeme
BespasauuHu koM Buga Ha mosu
HaucmuHa HeobukHoBeH pecmo-
paHm. KakBo 2o npaBu makoB, we
pas3bepeme B mMomeHma, 8 koimo
npekpauume npaza my. C egHa-
eguHcmBeHa kpauka 3abpaBsme 3a
pabomHama cymamoxa Ha 2oAeMus
2pag u ce npeHacame B eguH gpye
clokem ¢ BoawebHa ammocdepa u
6e36pol kyauHapHU npegaoXkeHus.
Tyk we omkpueme npuamHa kom-
BuHauua om coBpemeHeH gusalH B
063aBeskgaHemo, usuckaHo MeHlo ¢
UHMepHauUoHaAHa KyxHA u omnyc-
kawa mysuka. Om meceu, HoemBpu
ce omkpuBa u omonaaema BoHWwHa
epaguHa. 3aBegeHuemo Bneuam-
AABa U C geaukamHO AUYHO OMHO-
weHue koM kaueHma u ycewaHe
3a gomaweH ylom. Bcuuko moBa
npeBpowa Spaghetti  Kitchen 6
Had-MogepHOMo U »keAnaHo MACMOo
8 Codus.

SPAGHETTI
KITGHEN < BAR

SPAGHETTI
KITGHEN*

ITALIAN FOOD AMERICAN GRILL

Spaghetti Kitchen*Bar

3, Sveta Nedelya Square, Sofia
www.spaghetti-kitchen.bar

e-mail: office@spaghetti-kitchen.bar

phone: +359 89 304 66 66

If we need to put a pin in downtown
Sofia, it will be right here - at 3 Sveta
Nedelya Square, at the brand new
Spaghetti Kitchen*Bar. Heading for
the front door, we see a completely
different place - interior on several
levels and completely different zones
with a lot of highlights and details, liv-
ing in perfect harmony.

The delicious tour of the place begins
with what we usually end with - des-
sert. A window with original desserts,
prepared here by Spaghetti Kitchen’s
pastry chefs, welcomes us at the en-
trance.

If you've decided to rediscover ltalian
food, just indulge in fresh pasta and
crispy pizza round the edges in the
Morello oven. ltaly, of course, is not
alone on the delicious map we have
in front of us. We set off on a round-
the-world trip with Japanese duck,
Norwegian salmon, Santorini octopus,
as well as a few offers from the Bulgar-
ian cuisine. What's more, the prosciut-
to bar zone is a great place for vino

and tapas. The innovative cocktails they offer are a real work of the alcoholic art.
In a nutshell - Spaghetti Kitchen*Bar is the place where you can meet friends, eat
good food or have your favorite cocktail in a pleasant atmosphere.

Spaghetti kitchen

9, 6™ of September Str., Sofia, Bulgaria

Reservations: +359 890 5 66666
office@spaghetti-kitchen.com
www.spaghetti-kitchen.com

It is not possible to pass 6th
of September Street and to
remain indifferent to the ap-
pearance of this unusual res-
taurant. You will understand
what makes it so unusual the
minute you cross its thresh-
old. Only one step and you
forget about the busy turmoil
of the city, and move into an-
other reality that has a magic
atmosphere and countless
culinary propositions. Here
you will find a pleasant com-
bination of contemporary in-
terior design, exquisite inter-
national cuisine and relaxing
music. The restaurant also
impresses with its delicate
personal attitude towards the
customer and the feeling of
home comfort. All this makes
Spaghetti Kitchen the most
modern and desired place
in Sofia.
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BA>KHO!

NMPEBO3 HA BE3IMNAATEH BArAXK
MO NOAETUTE HA BbATAPUA EP
HOBA MOAUTUKA HA EbATAPUA EP

Boazapus Ep BoBerkga no auHuume cu HoBu npaBuaa 3a
npeBos Ha bazak 3a bBuaemu, usgageHu Ha/caeg 02 mad
2011 2. HoBama cucmewma, PIECE CONCEPT, ce basupa Ha
©poda, meaaomo u pasMmepume Ha uekupaHus bazax.

PETMCTPUPAH | YEKNPAH BArAXK
Bceku nomHuk uma npaBo ga npeBosu B bazaxkHuuume Ha camonema beanaameH bazaxk, kakmo caegBa:

1. O6wu npaBuna — MeXkgyHapogHU U BompewHu AuHUU:

Knaca Ha o6¢caykBaHe Hopma Ha 6e3nanameH 6azak
BusHec knaaca 2 6pos - makce. go 23 ke u go 158 cm Beceku eguH
MkoHomuuecka kaaca 1 6pol - make. go 23 ke u go 158 cm

2. N3knloueHus:

3namHa kapma Ha boHycHama npozpama Maloc 1 6pol - make. go 23 ke u go 158 cm

3a npumerkamenu Ha ko-bpeHgupaHa kapma Bbagapusa Ep u LIKB BeannamHa Hopma uekupaH bazaxk - 2 6pod go 32 ke

3a npumexkamenu Ha kapma VISA Platinum BesnaamHa HopMa uekupaHbazax - 2 6pos go 23 ke. Beceku
Mopsauu Maloc 1 6pol - make. go 23 ke u go 158 cm

Bebema om 0-2 2oguHu 1 6pod - makc. go 10 ke u go 115 ¢cm

MakcumaaHuam pasmep e cymama om BoHWHUME pasmMepu Ha gbakuHama, BucouuHama u wupoyuHama Ha bazaxka - /1 +h+w/.
MomHukbm mMoXke ga npeBosBa u noBeue om 6e3nramHama Hopma bazak cpeuly gonbAHUMEAHO 3anAaulaHe.

3. Takcu 3a cBpovx6azak - MexkgyHapogHuU AUHUU: 4. Takcu 3a cBpovxb6azak - BompewHu AUHUU:
3a no-mexok 6azaxk - mexkgy 23 ke - 32 ke EUR 50 3a no-mexkok Hbacak - mexkgy 23 ke - 32 ke EUR 20
3a no-obemucm bazaxk - Mexkgy 158 cm - 203 cm EUR 70 3a no-obemucm bazayk - Mexkgy 158 cm - 203 cm EUR 30
[onvAaHumeaHa bpotka - Bmopu bazaxk go 23 ke x 158 cm EUR 50 [onoAHumeaHa bpotka - Bmopu bazaxk go 23 ke x 158 cm EUR 20
JlonoAHumenHa bpotka - mpemu bazax go 23 ke x 158 cm EUR 100 JlonoAHUmMenAHa bpotka - mpemu 6azax go 23 ke x 158 cm EUR 50

bazadk ¢ meaao Hag 32 ke moxke ga ce npeBosBa camo kamo kapeo.

5. CneuuanHu kamezopuu 6aza)ku:

BkalouBa ce B8 6eananamnama Hopma bazadk, npu ycaroBue ue e go 23 ke u
go 200 cm. Cyuma ce kamo 6pol Hazaxk.

NsknloueHue:

- MexkgyHapogHu noaemu: Egur yudm cku Ha nomHUK - npuAaza ce
¢dukcupaHa makca om EUR 30.

- BompewHu nonemu: EguH yudm cku Ha nomHuk - npuaaza ce
¢dukcupaHa makca om EUR 20.

CnopmHa ekunupoBka

NomawHu Alobumuu 8 nbmHuyeckama kabuxa /PETC/:
MakcumanHo meaao Ha >kuBomHomo u kaemkama - go 8 ke.

H k K.
MakcumanHu pasmepu Ha knemkama - 48 x 35 x 22 cm. e ce BknloyBa B besnnamrama Hopma baza

3anaawa ce makca om EUR 50.

Mpuemam ce camo kyuema u komku.

XuBomHu B 6azaxkHuka [AVIH/:
MakcumanHo meaao Ha »kuBomHomo u koHmetHepa - 32 ka.
MakcumanHu pasmepu Ha koHmedHepa - 110 x 80 x 76 cm.

He ce BkalouBa B 6beanaamHama HopmMa bazax.
3anaawa ce makca om EUR 80.

PbYEH /| KABMHEH BAIrAXK: 1 6pol — go 10 ka.
Pa3mepu - go 55 x 40 x 23 cm, ¢ MakcuManeH c60p om mpume uamepeHus go 115 cm.
3a cmeceHu npeBo3u ¢ yuacmuemo Ha Boazapua Ep u gpyau napmHobopcku aBuokomnaHuu 8 Mmapwpyma mozam ga 6bgam

bbArapusa Ep\

Hayuonanen lpeeozeay www.air.bg



IMPORTANT!

CARRIAGE OF FREE OF CHARGE
BAGGAGE ON BULGARIA AIR FLIGHTS
NEW BAGGAGE POLICY OF BULGARIA AIR

Bulgaria Air introduces its new rules for baggage carriage on
its destinations for all tickets, issued on / after 02 May 2011.
The new policy, PIECE CONCEPT, is based on the quantity,
weight and dimensions of the checked-in baggage.

CHECKED-IN BAGGAGE

Each passenger has the right to transport in the aircraft free of charge baggage, as follows:

1. General Terms - International and Domestic Flights:

Booking Class

Terms for free of charge baggage

Business Class

2 PC - up to 23 kg and 158 cm each

Economy Class

1 PC- upto 23 kg and 158 cm each

2. Exceptions:

Gold Bonus Program Card

Plus 1 PC - up to 23 kg and 158 cm

Holders of Co-branded - Bulgaria Air-CCB Bank

Free bag allowance - 2 PC up to 32 kg

Holders of VISA Platinum card

Free bag allowance - 2 PC to 23 kg each

Marines

Plus 1 PC - up to 23 kg and 158 cm

Infants from 0-2 years old

1PC -upto10kgand 115 cm

The maximum allowed size is the sum of external length, height and width of the baggage /I+h+w/.
The passenger can transport more than the free of charge terms for an additional charge.

3. Extra Baggage Fees - International Flights:

4. Extra Baggage Fees - Domestic Flights:

Overweight /between 23 kg and 32 kg/ EUR 50 Overweight /between 23 kg and 32 kg/ EUR 20
Oversize /between 158 cm - 203 cm/ EUR 70 Oversize /between 158 cm - 203 cm/ EUR 30
Extra piece - second piece up to 23 kg x 158 cm EUR 50 Extra piece - second piece up to 23 kg x 158 cm EUR 20
Extra piece - third piece up to 23 kg x 158 cm EUR 100 Extra piece - third piece up to 23 kg x 158 cm EUR 50

Baggage with weight of more than 32 kg is subject to Cargo transportation.

5. Special baggage items

Sports Equipment

It is subject to free of charge carriage in case the baggage is up to 23 kg
and to 200 cm. It is considered as a piece of baggage.

Exception:

- International Flights: Pair of ski for passenger - fixed fee of EUR 30 is
applied.

- Domestic Flights: Pair of ski for passenger - fixed fee of EUR 20 is
applied.

Pets in the aircraft cabin /[PETC/:
Maximum weight of the pet and cage - up to 8kg.
Maximum dimensions of the cage - 48 x 35 x 22 cm.

Only dogs and cats are allowed.

Is not included in the free of charge baggage norm.
Fee of EUR 50 is applied.

Animal in the baggage compartment /AVIH/:
Maximum weight of the animal and the container - 32 kg.
Maximum dimensions of the container -110 x 80 x 76 cm.

Is not included in the free of charge baggage norm.
Fee of EUR 80 is applied.

HAND/CABIN BAGGAGE: 1 PC - up to 10 kg.

Dimensions — 55 x 40 x 23 cm, with maximum sum of all dimensions up to 115 cm.
For code-share flights with Bulgaria Air and other partner airlines in the route can be applied other baggage policies.

Bulgaria Air

National Carrier www.air.bg




‘ Mpegnazame Bu Hsakoako nonesHu coBema 3a moBa kak ga ce uyBcmBame gobpe no Bpeme
Ha noAema u caeg Heezo. ManoaHgBalme ynpakHeHuama 6aBHo u guwadme paBHOMEpHO.

FOTOBW 3A MOAET
FIT TO FLY

LY

‘ These handy exercises enable you to stay in top form - both during and after the flight.
Perform each move with steady, even breathing.
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Xoguna Ae3eHu KoneHe PawveHe Kpaka Mpvb u pvue

10 nomu 15 nomu 30 nemu 5 nemu 10 nemu 15 nomu

MocmaBeme nemume  [lpaBeme kpoeoBu gBu-  lMoBgueHeme  eguHua  [locmaBeme poueme HaBegeme ce aeko [locmaBeme u gBeme
Ha noga u noBguzHeme  >keHus nopBo c eguHus  kpak, gokamo He yce- Ha bHegpama u 3anou- Hanpeg. ObzvbpHeme cmbnana Ha noga U

Hazope npocmume Ha
kpakama. lNocae onpe-
me noga C NpbCmu U
noBgueHeme nemume.

kpak, a nocae ¢ gpyeus.

mume HanpexkeHue B
6egpomo.

Heme ga onucBame
kpveoBu gBuwkeHus ¢
pameHeme.

C pbue koneHeme u eu
noBguzHeme Ha HuBo-
mo Ha 2opgume. 3agpb-
»kme maka 15 cekyHgu.

cmeeHeme kopewma. Ha-
Berkgaume ce Hanpeg,
gokamo poueme Bu He
onpam npbcmume Ha
kpakama.

ER
Feet Ankles Knees Shoulders Legs Back and arms
10 times 15 times 30 times 5 times 10 times 15 times
Placing your heels on  Rotate your foot - firstin ~ Raise your legs, tensing ~ With your hands on Bend forward slightly. Place both feet flat
the floor, stretch your one direction and then the muscles in your vyour thighs, rotate your  Wrap your hands to the floor and hold

toes upwards. Then,
keeping your toes on
the floor, raise your
heels upwards.

the other.

thighs.

shoulders in a circular
motion.

around one knee and
raise it to your chest.
Hold for 15 seconds.
Repeat with the other
knee.

your stomach in. Bend
forward, moving your
hands down your legs.

[a ce Aemu He e cmpawHo
«Cmamucmukama couu, e AemeHemo CoC
camMmoAem e ganeu no-6e3onacHo om MH020
gpyau gedHocmu

« Ekunakom Ha Bawua camonem e Bucoko-
kBaauduuupaH u ¢ 6bozam onum

«Camonemume Ha Boasapus Ep ca ¢ 6esy-
npeuyHa noggpwkka u Mozam ga ycmoam Ha
BcakakBa mypboaeHuus

+Onumadme ga ce omnycHeme - Bguw-

Balme gbAboko npes Hoca u 3agbpkalime
Bo3gyxa Hakoako cekyHgu, npegu ga 20 u3-
guwame

Relax!
- Statistics show that flying is much safer than
many situations in daily lives

- The crew in control of the plane is highly
trained and experienced

«Bulgaria Air aircraft are thoroughly main-
tained and designed to withstand various
forms of turbulence

«Try to relax - breathe in deeply through your
nose, hold for three seconds before exhal-
ing slowly

HE INFLIGHT MAGAZINE

our complimentary ¢

Mo Bpeme Ha nonem

-Ycewame 6oaka B ywume? 3anyweme
Hoca, 3amBopeme ycmama u 3anouyHeme ga
npeanolWame UAU ga ce onumBame ga us-
kapame Bo3gyxa, 6e3 ga omBapame ycma.
[oBueremo Ha goBka cbuio nomaea

- Cmumyaupatime  kpbBoobpaweHuemo cu,
kamo ce pasxogume no nomekama B8 camo-
Aema

-/13bseBaime ga cegume c kpocmocaHu
kpaka, 3awomo moBa Moke ga ozpaHuyu
kpvBoobpaweHuemo

-Moxke ga ce nouyBcmBame no-ygobHo, ako
cBaaume obyBkume

«[Mudme noBeue Boga u no-mManko ankoxoa,
ual uau kade

During the flight

- Ear pain? Pinch your nose shut, close your
mouth and swallow or blow out against your
closed mouth. Alternatively, chew some gum

- Stimulate your circulation by walking around
the cabin and stretching

-« Avoid sitting with your legs crossed as this
restricts circulation

«Removing your shoes may provide you with
more comfort

- Drink plenty of water and not too much alco-
hol, tea or coffee

Kak ga ce npucnocobum no-

6vp30 koM yacoBume pasauku
-Onumadme ce ga Hacmpoume 6uono2uu-
HUA cu vyacoBHuk kom BpemeBama 3oHa Ha
b6ogewlama Bu gecmuHauus, kamo Beuepma
npegu No Aema Cu AegHeme eguH yYac no-pa-
HO UAU NO-KbCHO

«He npekannsBaime ¢ mexkkama xpaHa u He
nudme mBopge MHO20 ankoxoA uAu kade Be-
yepma npegu norema

« Abkme Bozamu Ha hpomeuH xpaHu B nogxo-
gaulu 3a HoBama yacoBa 30Ha ompA3ouU om
geHoHowuemo

-Koezamo npucmuzHeme Ha usbpaHama om
Bac gecmunauud, HanpaBeme cu kpamka
pasxogka

«[Mpekapatime noHe 30 MuHymu Ha gHeBHa

cBemauHa
| EN |

Reducing jetlag

- Begin adjusting your body clock to the time
zone of your destination the night before de-
parture by going to bed earlier or later

«Don’t consume too much food the night be-
fore you leave, or drink too much coffee or
alcohol

- Eat protein-rich meals at times that are nor-
mal for your new time zone

«At your destination, take light exercise -
such as a walk

- Spend at least 30 minutes in daylight



YIHOBCTBO U
BE3OINACHOCT BbB
Bb3LYXA

YOUR COMFORT AND
SAFETY IN THE AIR

Bawemo 3gpaBe

Ako umame npumecHeHus 3a 3gpaBemo cu, cBvp3aHu ¢ Nb-
myBaHemo, u ocobeHo ako cmpagame om guxameAHU UAU
CopgeyuHo-CobgoBu 3aboanaBaHus, nocememe Aekapsa cu npegu
3amuHaBaHe. Anmekume mozam ga Bu npegaokam Aekap-
cmBa 6e3 peuenma, HO Hawusm coBem e BuHazu ga ce koH-
cyamupame ¢ Aekap kou ca Hal-nogxogauiu 3a Bac.

Bawusm 6azark

V136s2B8atme mexkkus poueH bazaxk. HoceHemo My moke ga
npemoBapu opzaHuama Bu. fda cegHew B8 kpecromo ymopeH
U 3agbxaH, osHauaBa ga 3anouyHew nbmyBaHemo cu 3Ae.
B pouHus bazak Hoceme camo ocHoBHomo, koemo we Bu
mpAa6Ba no Bpeme Ha norema.

Cpokom 3a AB8saBaHe Ha Aemuulemo

Onumalme ce ga npucmugHeme Ha Aemuuiemo paro. Ocma-
Beme cu gocmamuouHo Bpeme 3a popmasHocmu, nazapyBaHe
u omBexkgaHe koM camonema. Bpememo 3a pesucmpupaHe
Ha NbMHUUUME € PasAUYHO Ha pasAudHUME Aemuwia u Moxke
ga Bapupa cnopeg gecmuHauusma. [lobpe e ga ce uHdop-
Mupame npegBapumenHo 3a yaca, 8 koimo mpsabBa ga cme
Ha Aemuwemo.

Bawama cuaypHocm

3anosHalme ce ¢ usuckBaHuAama 3a cusypHOCm U 2u cnas-
Baume.

He ce cvenacaBalme ga npeHacame uyxkg 6azax.

He ocmaBaume baezarka cu 6e3 Hag3sop.

Cnazaime HokoBe, Hokuuu u ocmpu npegvemu 8 kydapa,
koumo npegaBame 3a mpaHcnopmupare 8 bazakHuka Ha
camonema. Ako ca B8 pbuHua Bu Hazaxk, AemuuiHUMe cAy>kbu
3a cueypHocm wie Bu 3abpaHam ga eu kauume B camoaema.

Bawuam poueH bazaxk

Cnokeme mexkkume npegmemu nog cegankama npeg B8ac,
a nekume - B bazakHume omgeneHus Hag cegaskume. He
orokupaime ¢ bazak nbma kbm aBapulHume u3xogu U
nomekume mexkgy kpecaama. OmBapsime 6HazakHuuume
Hag cegankume BHumMameAHo - ako CobgbpXkaHuemo um e
pasmecmeHo no Bpeme Ha noaema, npu omBapAaHe om max
MoXke ga nagHam npegmemu.

[MyweHemo
MyweHemo B camorema e onacHo. 3abpaHeHo e Ha Bcuuku

Om 6 HoemBpu 20062. B8 EBponetckus colo3 ca B cuna HOBu Mepku
3a cueypHocm, koumo oegpaHuuyaBam koauuecmBomo meuHocmu 8
pouHuA Hbazaxk. Te mpabBa ga ca B camocmosameaHu onakoBku go
100mA Bcaka u 0bwo go 1A, nocmaBeHu B camosaneuamBaw, ce
npo3paveH nauk, kodmo nogaexku Ha npoBepka om caykumeAume
no cuzypHocmma. O2paHuueHuAsma ce OmHacaAm 3a cAegHuUme meu-
Hocmu: Boga, Hanumku, cynu, cuponu, 2pumMoBe, kpemoBe, AOCUOHU,
2enoBe, napdlomu, gesogopaHmu, cnpetoBe, nacma 3a 3vbu, nAHa
3a bpbcHeHe u He BkalouBam megukameHmu u 6ebewku xpaHu 3a
noAsBaHe no Bpeme Ha nbmyBaHemo, HO me nogaekam Ha NPo-
Bepka.

Cnucvkem nocouBa Hakou om 3abpaHeHume 3a NPeHoc
npegmemu, 6e3 ga bbge usuyepnameeH. Moaa koHcyamupaime
Ce C AeMULLHUA NePCOHaA 3a NO-NbAHa UHPOPMaUUS.

From 6 November 2006 the European Union adopted new security
rules that restrict the amount of liquids you can take through security
checkpoints, in addition to other prohibited articles. These liquids
must be in individual containers with a maximum capacity of 100
ml each, packed in one transparent, resealable plastic bag (with a
capacity of no more than one litre). the restrictions apply to liquids
such as water, drinks, soups, syrups, make-up, creams, lotions, gels,
perfumes, deodorants, sprays, tooth paste and shaving foam. Liquid
foods for babies and any medication a passenger may need during
a flight are exempt from the above restrictions but must be presented
at security checkpoints.

This is not an exhaustive list. If in doubt, please, consult the
airport staff who will be happy to provide you with more detailed
information.

nonemu Ha Boazapus Ep. Ha kabunHus ekunak e HapegeHo
ga CAegu 3a U3NbAHEHUEMO Ha 3abpaHama. He nyweme 8
moanemHume, koumo ca obopygBaHu ¢ gamuuuu 3a gum.

YnoemBaHuama 3a 6ezonacHocm

Mpegu 3amuHaBaHe u npucmueaHe kabuHHusM cbcmaB Ha
Boazapus Ep we Bu 3anosHae ¢ npaBuaama 3a 6esonacHocm
8 camonema. YnomBaHemo BkalouBa cBegeHusa 3a npegnasHu-
me koaaHu, kucropogHume macku, usxogume, aBapulHomo
HanyckaHe Ha camoaema, cnacumeAaHume >kuaemku. Moaum
3a Bawemo BHumaHue no Bpeme Ha gemoHcmpauuama. Pas-
2negalime uHcmpykuusama 3a 6besonacHocm B camoaema, ko-
Aamo e B grkoba Ha cegankama npeg Bac.

KabuHeH ekunark

KabuHHuam ekunaxk Ha Boazapus Ep ce epwku ga Bu 06-
cay>kBa omauuHo U ga ocueypsaBa 6ezonacHocmma no Beako
Bpeme. He ce npumecHaBalime ga noBukame cmloapgecume
u cmloapgume, kamo uznoazBame pasnorokeHus Hag kpecno-
mo Bu BymoH, ga cnogeadme komeHmapume cu ¢ maAx U ga
2u yBegomaBame 3a nompebHocmume cu.

[Mpu npucmueaHe

Mazeme HacakHume cu kynoHu, 3a ga Hamepume AecHo Ha-
2aka cu. Omgeneme manko Bpeme, 3a ga ce akaumamusupa-
me cAeg npucmuaaHemo cu.

Your health

If you have any medical concerns about making a journey, or
if you suffer from a respiratory or heart condition, see your
doctor before traveling. There are over-the-counter medicines
available, but we recommended always consult a doctor to
determine which are suitable for you.

Your luggage

Try to travel light. Carrying heavy bags can cause considerable
stress you may not be used to. Arriving at your sit exhausted
and perspiring is not a good start to your journey. In your hand
luggage, carry only essential items which you will genuinely
need during the flight.

Your check in deadline
Arrive early at the airport. Give yourself plenty of time to check

YBakaemu nbmHuuu,

Boaeapus Ep Bu »kenae 6e3onaceH u ygobeH nonem. BucokokBaaubuuupaHume HU Aemuy,
cmioapgecu u cmioapgu ca obyueHu ga ocuaypam 6esonacHocmma Bu.Emo Hakou ocHOBHU
MoMeHmMu om 6e3onacHocmma, ¢ koumo Moxke ga ce 3ano3Haeme, gokamo noyuBame u ce
HachaxkgaBame Ha noaema Ha Boazapus Ep.

Bulgaria Air wishes you a safe and comfortable journey. Our highly trained flightdeck and
cabin crews are here to take care of your safety. While relaxing and enjoying Bulgaria Air's
inflight service, you may consider the basic points that follow.

in, shop and board. Check-in times vary from airport to airport
and from destination to destination. Please, inform yourself
well in advance to avoid delays/cancellations.

Your security

Do read and follow the security requirements. Do not agree to
carry other people’s items with you. Never leave your luggage
unattended. Store personal knives, scissors and other sharp
objects safely inside your suitcase or hold luggage. If you do
not, airport security staff will stop you taking them aboard in
your cabin luggage.

Your hand luggage

Please store heavy items underneath the seat in front of you.
Stow lighter items in the overhead luggage racks. Please
ensure you do not block access to the emergency exits, and
do not block the aisle. Please open the overhead lockers with
caution: items there may have become disturbed and may fall
onto the seats below.

Smoking

Smoking onboard is dangerous. All Bulgaria Air flights are
non-smoking and cabin crew are under strict instructions to
monitor observance. Please do not smoke in the lavatories;
they are equipped with smoke sensors.

The safety briefing

Before departure and on approach, Bulgaria Air cabin crew
will demonstrate the rules of safety on board our aircraft. The
briefing includes information on your seatbelt, how to use your
oxygen mask, how to locate exits, how to leave the aircraft in
an emergency, and how to use your lifejacket. Please spare a
moment to watch their demonstration.

Please also consult the illustrated Safety on Board leaflet in
the seat pocket in front of you.

Your cabin crew

The Bulgaria Air flight attendants are on board to provide you
with top class inflight service and ensure your safety at all
times. Please do not hesitate to use the overhead attendant
call button and share comments or request service from your
flight attendant.

At the destination airport

Have you luggage identification tags ready to help you find
your luggage. Give yourself some time for initial acclimatisation
with the weather and environment of your destination.

B coomBemcmBue ¢ gupekmuBa Ha EBponetckama komucus 68/2004 om 15 axyapu 20042., B oxpaHsemume 30HU Ha Aemuwama u B pouHus 6azark
He 6uBa ga ce crazam npegmemu, ¢ koumo e BvaMokHO UAU uszaexkga BbaMOkHO ga ce npuduHu HapaHaBaHe. cpeg 3abpaHeHume npegmemu ca:

«BcakakBu BugoBe ozHecmpenHo opbXkue;

+ kamanyamu u xapnyHu;

*UMUMAUUU Ha 02HECMPEAHO opbkue, B
moBa uucro gemcku uegpauku;

- opkedHU yacmu, ¢ uskaloueHue Ha ypegu
3a meaeckonuyHo BuxkgaHe;

- nokapozacumenu;

- enekmpowokoBu ypegu;

- 6pagBu, cekupu, camopu, momaxaBku;

- NokoBe, kbcu konus;

« BeakakBu 3aocmpeHu MemaaHu npegmemu,

- cabu, MeuoBe;

- koHku 3a reg;

weku u mosau;

Dear passengers,

koumo mMozam ga nocay>kam 3a HapaHsaBaHe;
« HokoBe, He3aBucumo om
npegHasHaueHuemo um;

« BpocHauu, ckaaneau;
+ HOXuUU, C peXkewa yacm no-goAza om 6em;
- 6bopmawuHu, omBepmku, kaewu, uykoBe;

«Bcuuku BugoBe cnopmHu cmukoBe, Byxanku,

«Bcuuku BugoBe obopygBaHe 3a 6oUHU

cnopmoBe;

*aMyHUUUU, 2paHamu, MuHu, BoeHHU
ekcnaosuBu;

+ gemoHamopu;

+2a3 u 2a30Bu koHmeuHepu;

«BcakakBu nupomexHuuecku cpegcmBa;

*XAOP, NApaAusupawu cnpeioBe,
coA3omBopeH 2as;

+MepNeHMUH, pa3pegumen u aepo3oAHa 6os;

«Hanumku ¢ Hag 70% cobgbpkaHue Ha
ankoxon;

In keeping with European Commission Regulation N2 68/2004 of 15 January 2004, any object capable, or appearing capable of causing injury should
not be carried into the security restricted areas of the airports and into the aircraft’s cabins. These include, but are not limited to:

- all types of firearms;

- catapults and harpoons;

-replica or imitation firearms, toy guns;

-component parts of firearms (excluding
telescopic sighting devices);

-fire extinguishers;

«stun or shocking devices;

-axes, hatchets, meat cleavers; machetes;

-arrows and darts;

-any type of sharpened metal objects, which
could cause injury;

- all types of knives;

- sabers, swords;
length;

-ice skates;

paddles;

- open razors and blades, scalpels;
- scissors with blades more than 6 cm in

- drills, screwdrivers, crowbars, hammers;
-any type of sport bats, clubs, sticks or

-any martial arts equipment;
-ammunition, grenades, mines, explosives

and explosive devices;

- detonators;

-gas and gas containers;

- any pyrotechnics;

- chlorine, disabling or incapacitating sprays,
tear gas;

«turpentine and paint thinner, aerosol spray
paint;

- alcoholic beverages exceeding 70% by
volume.
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HOBW INPABUVAA 3A
NMPEBO3 HA [ELIA

Om 1 loau 2012 2oguHa aBuokomnaHuda Boazapus Ep
npomMeHa npaBurama 3a NnpeBo3 Ha Henpugpy>keHU geua

3a HEMNPUAOPYXEHO OETE (UNACCOMPANIED MINOR - UM) ce cmama
geme, koemo He e HaBopwuAo 12 20guHU U NbmyBa H6e3 pogumea, HacmoUHuUk
UAU gpy2 NbAHOAEMEH Npugpy>kumea.

NP YCAYFATA MPEBO3 HA HEMPUOPY)XXEHO OETE (UM) cay>kumeau
noemMam gememo om u3npawada Ha omnpaBHomo Aemuule, npugpy>kabam 2o
no Bpeme Ha Bcuuku AemuwHU GopmaaHocmu u 20 npegaBam Ha nocpeuwava.
Ycayzama e 3agbakumenHa 3a geua Ha Bo3pacm om 3 go 5 2oguHu u BoamorkHa
npu nouckBaHe 3a geua ¢ HaBopweHu 5 20guHu.

OOPMYAAP — MHOOPMALIMA OT POOUTEA/HACTONHIIK: 3agbrkumeneH
gokymeHm, B kolmo ce BnucBa mouHa uHdopmauua 3a gememo, kakmo u
umeHama, agpecume u meAaedOHU Ha u3npawadya u nocpewava.

ECKOPT - Cmloapgeca, kosmo nbmyBa ¢ gememo u ce 2puku 3a Heeo no
Bpeme Ha nonema. 3a ga Gbge ocueypeH eckopm, azeHMbm, Cb3gamea Ha
pesepBauuama Ha gememo, BHaca SR UMNR ¢ HezoBama Bo3pacm u pokgeHa
gama, kakmo u uHdopmauus 3a nocpewada u usnpawada - umeHa, meaedoH
3a Bpvska u noaeH agpec. 3anumBaHemo ce npaBu noHe gBe cegMuuu npegu
nonema. B pamkume Ha 3 gHU cAy>kumeaume om omgen Cnedc koHmpoa
gaBam omeoBop Ha Moabama. Mpu nomBoprkgeHue Cnedc KoHmpoa 3anasBa
MACMO Ha cmloapgecama Ha »keaaHua noaem u yBegomaBa azeHma, kodmo
cv3gaBa EMD B8 pesepBauusma Ha gememo B8 pasmMep Ha gbakumama cyma
3a masu ycayaa.

SAOBAKUTEAHATA MHOOPMALA 3a nomBoprkgaBaHe Ha ycayzama UMNR
BkalouBa mpu umeHa, Bo3pacm u poXkgeHa gama Ha gememo; mpu UMeHa,
menedoH 3a Bpbska U NbAEH agpec Ha nocpewaua u usnpawa.

« ABuokomnaHus Bobaeapua Ep He npuema HenpugpykeHu —geua,
mpaHchepupawu Ha Aemuwe Codud. VskaloueHua ce npaBam camo npu
npegocmaBeHu koHmakmu Ha mpaHcdepHusa nyHkm.

+ [leua go 3 20guHu He ce npueMam 3a npeBo3 6e3 npugpy>kumea.

+ [eua, HaBopwuAu 5 20guHu, ce npuemam 3a npeBo3 6e3 npugpy>kumen u ce
obeay>kBam no pega 3a Henpugpy»keHu geua - UM.

3ANAALLAHE 3A MNMPEBO3A Ha Henpugpy>keHu geua:
+ om 3 go HaBbpwBaHe Ha 5 20guHU: 3a gememo ce 3anAaula NbAHama
mapuda 3a Bvb3pacmeH nomHuk 6e3 gemcko HamareHue,

naloc 50% om egHonocouyHama mapuda 8 M kaaca
3a cmloapgecama-npugpy>kumen. Bcuuku gonkumu
AemuwHu makcu 3a Mapwpyma no 6buaema
CoWwo ce cobupam. EgHa cmloapgeca moxke ga
npugpy>kaBa gBe geua om egHo cemelcmBo

u 8 mo3u cayual 3a gBeme geua ce 3annawa

egHa makca.

om 5 go 7 2oguHu: naawa ce 100 % om
mapudpama  3a  Bo3pacmeH NomHuk.
[onoAHUMEAHO ce cobupa UM makca

B pasvmep Ha 40 eBpo Ha omceuka 3a

mekgyHapogHu noaemu  u 20 eBpo 3a
BompewHU AUHUU.
«om 8 go 11 2oguHu: naawa ce gemcku |

Bburem ¢ npuaokumMomo no cvbomBemHama
mapuda gemcko HamareHue. [JonbAHUMEAHO
ce cbbupa makca UM B pasmep Ha 40 eBpo
Ha mexgyHapogHa omceuka u 20 eBpo 3a
omceuka no BompeuwHu AUHUU.

+ 3a gBe geua om egHo cemelcmBo - bpams u
cecmpu, koumo nomyBam 3aegHo, ce nAaua
egHa UM makca 3a gBeme geua.

+ no »kenaHue Ha pogumeaume, geua om 12 go
18 20guHU MO2am CbWo ga NoA3Bam ycayeama
UM cpewy 3annawaHe Ha UM makcama.
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New Rules for
Transporting Children

From the 1st of July 2012, Bulgaria Air is changing its rules regarding
transporting unaccompanied children.

An unaccompanied minor (UM) is a child under 12 years old who is traveling
without a parent, guardian or some other type of adult escort.

The service “Transport of an unaccompanied minor” (UM) means that employ-
ees of Bulgaria Air receive the child from the person that escorts him or her
to the departure airport, accompanies the child through all airport formalities,
and hands him off to the person that will collect the child at the destination.
The service is mandatory for children between their 3rd and 5th birthdays, and
optional for children who have already turned 5 years old.

Form — information from the parent/guardian: A mandatory document that con-
tains accurate information about the child, as well as the full names, addresses
and telephone numbers of the persons who will be escorting the child to the
departure airport and from the destination airport.

Escort - A flight attendant who travels with the child and cares for him or her
during the flight. To provide an escort, Bulgaria Air requires the travel agent that
books the flight for the child to submit SR UMNR with the child’s age and date
of birth, as well as information about the person who will deliver the child to the
departure airport, and the person who will collect him or her from the destination
airport - their full names, telephone numbers and full addresses. This service
should be requested at least two weeks prior to the flight. Staff members from the
Space Control Department will reply to your inquiry within 3 business days. Upon
confirmation, Space Control books a place for the flight attendant on the desired
flight and informs the travel agent who issues an EMD on the child’s reservation
in the amount of the sum payable for the service.

The information that is necessary for the confirmation of the UMNR service

includes the child’s full name, age and date of birth, as well as the full name,

telephone number and complete address of the persons delivering the child to
the departure airport and collecting him or her at the destination airport.

+ Bulgaria Air does not accept unaccompanied minors who transfer at Sofia
Airport. Exceptions are made only when contact information has also been
submitted for the persons who will take care of the child at the point of transfer.

+ Children under 3 years of age cannot travel unaccompanied.

+ Children who have turned 5 are permitted to travel unaccompanied and are
served according to the rules for unaccompanied minors.

The price for the Transport of Unaccompanied Minors service:
« For children between their 3rd and 5th birthdays: the price is the full adult

tariff without a children’s discount, plus 50% of the one-way tariff in M

class for the escorting flight attendant. All applicable airport fees for
the route of the flight are also collected. One flight attendant
can escort two children from the same family simultane-
ously and, in that case, the customer pays one fee

for both children.
» Age 57: the customer pays 100% of the tariff for
an adult passenger. A UM fee is also collected
in the amount of 40 euros for international

flights and 20 euros for domestic flights.

+ Age 8-11: the customer pays a children’s
tariff (with the applicable child discount
from the respective tariff). A UM fee
shall also be collected in the amount of
40 euros for international flights and 20
euros for domestic routes.

« For two children from one family -
siblings traveling together - one UM
fee is payable for both children.

« Upon parental request, children aged
between 12 and 18 years old may also
make use of the UM service if the UM
fee is paid.



THE FACE OF CODESHARE
PARTNERS
Bulgaria Air

are an integral part of Bulgaria Air operating policy. Code

Na tiona I Carrier www.air. bg sharing agreements enable travelers to take advantage of a

greatly enhanced spectrum of global destinations with the
minimum of procedural inconvenience.

Airbus A320-214 ASPOMAOT #

~8= Poccuiickue asnannHnn

SOFIA - MOSCOW
Both airlines operate codeshare flights
between Bulgaria and Russia.

VARNA/BOURGAS - MOSCOW

A sennd b s ‘Ifi:iﬂ arig ,.o;”,r \.\ o8 Jointly operated services using Bulgaria Air aircraft and crew.
Seligng! Carcier  www ey &
— =
SOFIA - PARIS
Both parties operate and have a seat exchange programme.
- - A
Alitalia:»)
SOFIA - ROME
Alrbus A31 9_1 12 Both parties operate agté;ive T\ATf:l:\‘exchange programme.
Airbus A31 9-1 1 1 Jointly operated services using Bulgaria Air aircraft and crew.
IBERIA N
SOFIA - MADRID
it fing . MADRID - LAS PALMAS
gari———— ] - MADRID - TENERIFE
- j Jointly operated services using Bulgaria Air aircraft and crew.
LYYY)
—

KLV

SOFIA - AMSTERDAM
Jointly operated services using Bulgaria Air aircraft and crew.

Boeing 737-300

ROMANIAN AIR TRANSPORT

SOFIA - BUCHAREST
Jointly operated services using Tarom aircraft and crew.

FEEEEREE lnlils?;lqalr:g:r|:h = L CZECH
bt b AIRUNES

SOFIA - PRAGUE, PRAGUE - BUDAPEST
Jointly operated services using Bulgaria Air aircraft and crew.

e AirSERBIA

SOFIA - BELGRADE
Jointly operated services using Air Serbia aircraft and crew.
Embraer 190-100

. airberlin

Your Airline.

SOFIA - BERLIN
Both parties operate and have a seat exchange programme.

SOFIA - VIENNA, SOFIA - FRANKFURT,
SOFIA - DUSSELDORF, SOFIA - ZURICH
Jointly operated services using Bulgaria air aircraft and crew.

BERLIN - DUSSELDORF, BERLIN - KOLN,
BERLIN - STUTTGART, BERLIN - FRAN KFURT,
BERLIN - STOC KHOLM, BERLIN - GOTEBORG,
BERLIN - COPENHAGEN, BERLIN - HELSIN KI,

BERLIN - ZURICH, BERLIN - VIENNA
Jointly operated services using Airberlin aircraft and crew.
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CODESHARE PARTNERS

Code share napmtbopcmBomo no3BoaaBa Ha
aBuokomnaHuume ga npegaazam Ha cBoume
nomHuuu noBeye noAemu go gageHama
gecmuHauus npu obaekueHa npouegypa 3a
pesepBauus, kakmo Ha cobcmBeHume noremu, maka
U Ha NOAEMUME Ha NaPMHbOPa NO MapWwPymMa.

The Code share partnership enables airlines
to provide for their valuable customers more
frequencies to each particular destination at
facilitating booking procedure, on every own
operated or marketing flight en route.

AIRFRANCE 4

Alitalia:%)
Y-
IBERIAN

. CZECH

AIRUNES /mm

K bl irSERBIA

& airberlin

Your Ailine.

Bulgaria AII’\

National Carrier

SPA PARTNERS

Special prorate agreement e cpeg ocHoBHUME
mbpeoBcku goeoBopu, npegocmaBaw, Ha
napmHoopckume aBuokomnaHuu uskalouumearama
BovamokHocm ga yBeauuam 6pos Ha npegaazaHume
gecmuHauuu npes gageH nyHkm u ga omezoBopAm Ha
MbPCeHemo Ha KAUEHMUME ¢ NPUemMAUBU UEHU.

The Special prorate agreement is among the basic
commercial agreements, giving partner airlines a
significant opportunity to enlarge number of global
beyond destinations offered in response to customer
demands at reasonable prices.
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www.air.bg

INTERLINE PARTNERS:

Interline agreement no3BoasBa BaaumHomo
npusHaBaHe Ha GuremuME U NO MO3U HaUUH
cbuiecmBeHo gonpuHaca 3a moBa gBeme
aBuokomnaHuu ga Mozam ga npegaazam npogykma
Ha NapmHoopa No PegoBHU AUHUU.

The Interline agreement permits the acceptance

of each other’s airtickets and that way contributes

significantly both airlines to be able to offer

customers reciprocally their product on schedule

services.
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/ememe go Bcska mouka Ha cBema ¢ bvazapus Ep u napmHbopu.
Fly anywhere across the world with Bulgaria Air and partners.
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/Aememe go Bcska moyka Ha cBema ¢ bvAzapus Ep u napmHbopu.
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Fly anywhere across the world with Bulgaria Air and partners.
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BbATAPVIA EP: Koge ga Hu Hamepume?

BULGARIA AIR: Where to find us?

SOF
BOJ
VAR

Call Center
Working Hours:
Every day 08:00-22:00 Local Time

phone: (+359) 2 402 04 00
e-mail: callFB@air.bg
web: www.air.bg

FRA
BER

Germany - Frankfurt

Germany, D-60325 Frankfurt am Main,
Guiollettstr. 50

phone: +496 928 41 86
fax: +496 929 12 45
e-mail: frankfurt@air.og
web: www.air.bg

Germany - Berlin

Germany, 10117 Berlin,
Leipziger str.114-115

phone: +493 025 144 60
fax: +493 025 133 30
e-mail: info@berlin-bat.de
web: www.air.bg

Ticket office

2 lvan Vazov Street

Working hours:

Monday-Friday
9:00-12:00/12:30-17:30 Local Time

e-mail: tickets1@air.bg
web: www.air.bg

LON

United Kingdom - London

Ticket Pod 1 Terminal 4 London
Heathrow Airport Hounslow, Middlesex
TW6 3FB

phone: +44(0)208 897 99 16
e-mail: LHR@bulgaria-air.co.uk
web: www.air.bg

Sofia Airport, Terminal 2, Departures
Ticket Counters

Working hours:

Monday, Tuesday, Thursday, Friday:
04:00-20:00

Wednesday: 04:00-22:30 Local Time
Sunday: 04:00-23:00 Local Time

web: www.air.bg

Varna Airport Office
Monday-Friday
09.00-17.30 Local Time

phone: (+359 52) 573 32
fax: (+359 52) 501 039
e-mail: varna@air.bg
web: www.air.bg

Varna - City Office

55, 8-mi primorski polk blvd
Working Hours:

Monday-Friday 09.00-20.00 Local Time
Saturday 10.00-18.00 Local Time

phone: (+359 52) 651 101
e-mail: varna_city@air.bg
web: www.air.bg

I:

Russia - Moscow

Ticket office
Kuznetskiy Most, 3 Str.
Working hours:
Monday - Friday
09:00-18:00 local time
Saturday

10.00-14.00 local time

phone: +79 26 99 23 637
e-mail: ticketmow@air.bg

moscow@air.bg
web: www.air.bg

Russia, Sheremetyevo Airport, Terminal
F, DAVS, fl.2, office 13-14
Working hours: 24h

phone: +749 59 56 4661
e-mail: svoapfb@mail.ru
web: www.air.bg

Bourgas Airport Office
Bourgas airport,

Terminal Departures, floor 2
Working Hours:
Monday-Friday

09.00-17.30 Local Time

phone: (+359 56) 900 155
fax: (+359 56) 870 132
e-mail: boj@air.bg

web: www.air.bg

TV

Israel - Tel Aviv

Open Sky LTD

Israel, Tel Aviv, 23 Ben-Yeehuda stl.
Working hours:

Monday, Tuesday, Wednesday, Thurs-
day, Sunday

09:00 - 17:00 /ocal time

phone: +972 379 51 355

+972 379 51 354
e-mail: annie@open-sky.co.il
web: www.air.bg

Head office

1, Brussels Blvd Sofia Airport, Sofia
1540

Working Hours:

Monday-Friday

09:00-17.30 Local Time

fax: (+359) 2 984 02 03
e-mail: office@air.bg
web: www.air.bg

c
n
“M>

Mailing Address:

1819 Polk St #401 San Francisco, CA
94109

Working Hours:

Monday - Friday 9am - 5pm,
Saturday - Sunday 9am -1pm (EST)

phone: 1-855-FLY-TO-BG (359-8624)
e-mail: tickets@bulgariaairusa.com
web: www.air.bg

BRU

Belgium - Brussels

Brussels National Airport Level
Departure,BE 1930 Zaventem

Working hours:

Monday 07:30-14.00 Local Time
Tuesday-Friday 14:30-19:00 Local Time

phone: +32 2 753 2016
+32 2 753 2017
e-mail: brussels@air.bg
brussels2@air.bg
web: www.air.bg

VIE

[l

Austria - Vienna

Intervega Reisen GmbH
Austria, A-1010 Wien,

Tiefer Graben 9

A-1010 Wien, Tiefer Graben 9

phone: +43 153 52 550

+43 153 52 551
e-mail: intervegareisen@aon.at
web: www.air.bg

LCA
PFO

Nicosia, Cyprus

“Louis Aviation” - 11 Lemesos Avenue,
2112 Nicosia, PO. Box 21301, 1506
Nicosia, Cyprus.

phone: +357 225 88 182

+357 223 76 606
e-mail: bulgariaair@louisgroup.com
web: www.air.bg

N
s}
I

Switzerland - Zurich

Switzerland, CH-8060, Zurich Airport -
Terminal 1, PO. BOX 2165

Monday - Friday
9:30-12:30/13:30-17:30 local time

phone: +41 443 616 154

+41 443 616 284
fax: +41 443 616 160
e-mail: zurich@air.bg
web: www.air.bg
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